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*Conditions apply: Advertised price is based on per person twin share inclusive of pay-in-full savings and port tax and is based on Tulips & Windmills - Category 5, 26 Mar 2016 
departure; European Jewels - Category 5, 6 Nov 2016 departure; European Holiday Markets Category 5, 15 Dec 2016 departure. Category upgrades and single supplement charges 
apply. On Tulips & Windmills and European Jewels, S.S. Maria Theresa cruises on select departure dates only. Offers are subject to availability at time of booking and valid until  
31 July 2015, unless sold prior. Prices and taxes correct as at 9 April 2015, and are subject to change with no prior notice. Uniworld reserves the right to withdraw offer at any time 
without further notice. Capacity Controlled. For further details please visit uniworldcruises.com.au UW3935

UNIWORLD’S NEWEST SUPER SHIP,  
S.S. MARIA THERESA

With the motto “no request too large, no detail too small”, Uniworld Boutique River Cruises is the leader  

of luxury river cruising in Europe, offering an all-inclusive holiday experience. Cruising Europe’s greatest  

rivers in comfort and luxury, you will receive the highest standards of excellence in expertise, service,  

unique ships, exquisite cuisine and a choice of innovative shore excursions. 

Uniworld’s newest one-of-a-kind ship is the Super Ship, S.S. Maria Theresa. Taking inspiration from the  

Baroque period in which her great namesake, the much beloved Maria Theresa presided,  

Uniworld’s S.S. Maria Theresa , provides guests with the latest in luxurious comfort and technology.  

Cruising the Rhine, Main & Danube rivers on four itineraries, she exemplifies the exquisite standards and  

meticulous attention to detail reflected throughout the entire Uniworld fleet.

S.S. Maria Theresa Lounge

uniworldcruises.com.au  |  1300 780 231  |  #ExploreUniworld

Tulips & Windmills
AMSTERDAM TO ANTWERP  |  10 DAYS

Priced from $3,659* pp 

European Jewels
BUDAPEST TO AMSTERDAM  |  15 DAYS

Priced from $7,999* pp 

European Holiday Markets
NUREMBERG TO VIENNA  |  8 DAYS

Priced from $3,509* pp 

PLUS: YOUR CHANCE TO WIN A TRIP TO NORTH AMERICA OR THE MALDIVES!
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At Scenic we celebrate  
the art of wonder through travel.  
We offer our guests more than a 

holiday. We offer them an emotional 
connection to the world —  a chance 

to experience wonder.  

LUXURY
Luxury is our signature.  

All day, every day, luxury is standard.

ALL-INCLUSIVE
When we say all-inclusive,  

that’s what we mean. 

HANDCRAFTED BY SCENIC
It’s about the craftsmanship in every detail  

of what our guests experience. 

THE SCENIC ROUTE
We are not about rushing our guests  

from one place to the next.  
We take the scenic route.

DISCOVER MORE WONDERS AT  
SCENICWONDERS.COM.AU
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In our story ‘Pick of the Pops’ (P60, March), we ran a photo (above) with the 
caption: The Monte Fitz Roy mountain near El Chalten, Argentina. This was 
in fact the Torres del Paine National Park in Chile. The picture was 
incorrectly captioned at source.
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Agenttalk

EYES ON THE TRAVEL PRIZE
The only way to truly know a destination is to go there. So that’s just what these intrepid agents did.

VEGAS, BABY

A SPLASH OF SCOTCH 

HOWZAT! 

A GROUP of top selling Australian agents visited Las Vegas 
recently, spending three days in the destination to learn why it 
has earned the title of ‘the entertainment capital of the world’, 
attracting more than 41 million visitors last year. The group 
experienced The High Roller at the Linq (the largest observation 
wheel in the world), Mystere by Cirque du Soleil, the Mob 
Museum, a night helicopter flight down The Strip and a visit to 
the Graceland Wedding Chapel. (See ‘The other Vegas’, P48).

SEVEN AGENTS indulged in 
all things Scottish on a trip to 
the land of kilts and haggis on 
a famil attended by Tempo 
Holidays and supported 
by Qatar Airlines and Air 
Tickets. The group visited the 
famed highlands, the town 
of Inverness and the capital 
Edinburgh, enjoyed tasting the 
famous Scotch whisky, looked 
for ‘Nessie’ at Loch Ness and 
challenged their palates with 
the traditional haggis. 

CHECKING NEW CAL
AFTER SECURING their position via an online competition, a 
small group of agents ventured to New Caledonia recently to 
explore the South Pacific island. Participants won their spot on 
the exclusive famil by completing online agent training via the  
learnnewcal.com.au site. The group had time to explore the 
diverse tourism offering of New Caledonia, enjoy a ‘Savour & 
Flavour’ tour around the city and discover some pristine bays 
by Segway.

A GROUP of agents were in 
India recently on an exclusive 
seven-day journey that 
formed part of their reward 
for winning the prestigious 
Gold Choice Awards from 
Travellers Choice. Organised 
by Peregrine Adventures 
and Peregrine Reserve, the 
tour included the delights of 
Old Delhi, the Taj Mahal, the 
markets of Rajasthan’s vibrant 
capital Jaipur and an elegant 
dinner below the lights of 
Jodhpur’s Mehrangarh Fort.
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HUNDREDS TAKING TO THE SKIES 
TO EXPERIENCE ULTIMATE FAMIL

MORE THAN 300 travel agents from Australia and New Zealand 
will be jetting off later this month to take part in the ‘Ultimate 
Emirates Dubai Famil 2015’.

Following three successful years as the ‘Mega Famil’, this year’s 
trip will see Emirates and Dubai Tourism again joining forces to 
showcase the airline and the destination. Some of Australia’s top-
selling Dubai agents will be invited from May 13 to 19, while New 
Zealand agents will travel there between May 10 and 17.

The decision to upgrade the event was made due to the sheer 
scale, points of difference of this famil and the success of the 
previous events.

“Over the past three years we’ve taken many agents over to 
experience Dubai and this year we wanted to bring it to the 
next level,” said Rob Gurney, Emirates’ Divisional Vice President-
Australasia.

“This will be the biggest group we’ve ever brought to Dubai and 
we are incredibly excited that we are going to take agents to see 
firsthand what a growing number of Australian and New Zealand 
travellers are experiencing when exploring our ever changing hub 
city.”

The itinerary will include five days for agents to familiarise 

themselves with the destination, including opportunities to 
explore Dubai’s unique culinary and cultural diversity, visit the 
latest attractions and explore both the old and new experiences on 
offer. Agents will also take part in ‘My Dubai Day’ with innovative 
challenges at some of the city’s unique attractions, culminating 
with a celebration event and prizes.

“Agents each have individual accommodation in luxury hotels 
for five nights and will take part in a fun, experience-based trip 
with many exciting and competitive components. This allows them 
to see Dubai through the eyes of their customers,” commented 
Julie King, Dubai Tourism, Director-Asia Pacific.

“Dubai is a vibrant city that is continually changing and evolving, 
therefore each year there are always many new areas to explore.”

Meanwhile, Concorde Agency Network members and helloworld 
Affiliate members visited Dubai recently, learning about new 
systems and processes and networking with fellow members. The 
group was hosted by Jumeirah Hotels and Resorts, while the trip 
was sponsored by Qantas Holidays, Cash Passport, Emirates and 
Dubai Tourism. 

 
visitdubai.com; emirates.com/au

INDEPENDENT RESEARCH involving 
more than 1,000 Australian-based 
travellers has revealed that the advice of a 
travel agent is valued more than ever.  

SureSave’s 2015 Travel Insurance Index is 
the company’s third independent research 
project. Conducted annually, the survey 
aims to reveal trends in travel and travel 
insurance purchasing habits. 

“We’re seeing a year on year increase in 
the perceived value of agents’ advice,” said 
Michael Callaghan, General Manager at 
SureSave. “In the last two years alone, the 
number of travellers who view agents as ‘a 
trusted source of safety and travel advice’ 
has jumped dramatically to 73 per cent, 
which is a 16 per cent increase.

“Australians love to travel and statistics 

show that we’re continuing to take more 
overseas trips, but with an increasing 
number of security and safety threats 
internationally, a growing number of us 
are relying on the expertise of agents to 
provide assistance when planning our next 
holiday.”

In addition to the support of agents, 
more than 60 per cent of the travellers 
surveyed would like to receive electronic 
travel information and safety alerts while 
overseas. Michael believes that agent 
support, electronic documents and travel 
apps are the way of the future.

“People are looking for easily accessible 
information and solutions to questions 
and problems while they’re travelling. 
SureSave’s travel safety app provides 
agents’ customers with help and assistance 
wherever they are. 

“Travel apps provide instant access 
and updates, all at the touch of a button, 
making it easier than ever to stay informed 
and safe.” suresave.com.au

SURVEY SAYS YOUR 
ADVICE IS INVALUABLE 
TO AUSSIE TRAVELLERS
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PARADISE IS THE PRIZE 
FOR THOSE LUCKY 
ENOUGH TO WIN 
FREESTYLE COMPETITION

FREESTYLE HOLIDAYS have launched a 
competition for travel agents to win a six-
night holiday for two in the Maldives.

The prize is valued at more than $12,700 
and includes return flights, transfers and 
accommodation at Starwood’s Sheraton 
Full Moon Resort & Spa and W Retreat & 
Spa, Maldives.

“The lucky winner will experience two of 

the most iconic resorts in the Maldives and 
bring back amazing experiences to share 
with clients and colleagues,” said Andrew 
Hutchinson, Head of Wholesale.

Freestyle Holidays is operated by 
Pinpoint Travel Group, one of Australia’s 
leading wholesalers, which also includes 
Rosie Holidays and The Collection as part 
of its portfolio. To celebrate the launch 

of the competition, Freestyle Holidays is 
promoting 50 per cent off room rates at 
both the Sheraton Full Moon Resort & Spa 
and W Retreat & Spa. The competition is 
open for bookings made until May 23.

These deals, plus more information 
on the competition, are available at 
pinpointtravelgroup.com.au/info/freestyle-
holidays

YOU CAN JOIN THE FIVE-
STAR GROUP ON A SCENIC 
TRIP TO NORTH AMERICA 
AGENTS HAVE the opportunity to win a five-star experience 
to Canada and Alaska as part of the launch of the 2016 North 
America program from Scenic. 

The agent who makes the most 2016 Canada, Alaska 
and USA bookings by November 30 will win a return flight 
to Canada, two days on board the Rocky Mountaineer, 
accommodation at Fairmont Hotels & Resorts, a seven-night 
luxury Alaskan cruise with Holland America Line, Brewsters day 
tour to Lake Louise and more.

Scenic has just launched a pre-release of its all-inclusive 
luxury Canada, Alaska and USA program for 2016. Travellers 
are encouraged to book now so they can take advantage of 
visiting North America in 2016 at 2015 prices. 

“We are encouraging guests to contact their Scenic 
specialist travel agent to guarantee their preferred travel dates 
and secure our pre-release offer,” commented Aleisha Fittler, 
General Manager of Product. “Prices will increase upon release 
of our full Canada, Alaska and USA brochure so this is the very 
best deal for 2016 and will sell out fast.”

In addition to holding 2015 prices, travellers who book early 
will enjoy extra benefits including the freedom to choose 
and secure the date that suits them the best from the entire 
touring season. They are also guaranteed to receive the very 
best early bird offer available, even if the offer changes, plus 
any special upgrades released in the full Canada, Alaska and 
USA 2016 brochure.

scenic.com.auMEMBER

MTA gave me more than I expected when I decided to become 
a part of the team and rediscovered the time I needed for my 
kids. I found I no longer had the restrictive commitment of a 9 to 
5 job which allowed me to do the small things that I really enjoy 
about being a mum, like chauffeuring the kids to sports and 
picking them up after school. So, if you’re like me and want to 
be a full-time Mum with the benefit of an income, then it’s time 
to join the club.

Total freedom, flexible hours, better work life 
balance & higher commissions

Picture courtesy Freestyle Holidays 
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THE FOUR-STAR Briza Beach Resort Khao 
Lak is offering special rates to members of 
the Australian travel industry.

The Thai resort, recognised with 
TripAdvisor’s Certificate of Excellence for 
the last three years, offers prime beach 
front and first-class accommodation in 
well-appointed rooms, a number of which 
have direct pool access. 

The Khao Lak area is one of Thailand’s 
hidden treasures that attracts adventure-
seekers and nature lovers as well as couples 
and families for a relaxing holiday in one of 
the country’s most secluded locations.

Industry rates start from as little as $85 
in a deluxe or deluxe pool view room, valid 
for travel until October 31. The resort is only 
an hour’s drive from Phuket International 

airport with Khao Sok National Park 
being just over one hour by car from 
the property. Guests can enjoy plenty 
of adventure activities such as rafting, 
elephant riding and jungle walking while 
water sport lovers can go diving in the 
nearby Similan Islands.

“We look forward to welcoming more 
Australian travel professionals to the Briza 
so they can experience the hotel’s offering 
first hand,” says Charlie Ridout, co-founder 
of Complete Travel Marketing, the sales and 
marketing representative of Briza Beach 
Resort. 

Industry rates start from as little as $85 
in a deluxe or deluxe pool view room, valid 
for travel until October 31. 
sales@ctmarketing.com.au

TIME TO SHOW 
YOUR LOYALTY 
AND EARN 
REWARD POINTS 
THE NEW Expedia+ program gives 
agents the chance to redeem points 
towards future hotel and package 
bookings.

“This is a fantastic rewards program 
for Expedia TAAP agents,” said 
Stuart Udy, who looks after the TAAP 
program in Australia. “The Expedia+ 
program will offer a valuable return for 
agents and is highly competitive when 
compared to other programs in the 
market.”

Agents will earn two points for every 
one dollar spent on hotels, packages 
and activities so points accumulate 
quickly and can be redeemed by the 
agent themselves or offered as a future 
discount to customers for their next visit.

Expedia TAAP offers agents 
commission on bookings through one 
of the 400 airlines or nearly 435,000 
hotels worldwide on expedia.com.au 
 
expedia.com.au/rewards/howitworks

HERE’S THE CHANCE TO FEEL LIKE A 
REALLY SPECIAL AGENT IN THAILAND
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Feel like you never have enough time for yourself and your family? 

Is your daily commute eating into your leisure time? Want to find a way 

to work that suits and supports your lifestyle? There is a way to continue 

working in travel and have a great work/life balance - and it’s just one 

phone call away…

“I can’t say I’ve ever loved my job before, but I honestly love being a 

Travel Counsellor and I can’t imagine doing anything else,” says Tamsin 

Catto, a Melbourne-based mother of three who worked in travel for 

15 years before joining Travel Counsellors. “My children love that I am 

available to take them to school and all their after school activities. 

Because I work my own hours, I have the flexibility to be there for my 

kids whenever they need me, but I’m also there for my clients whenever 

they need me. It’s a win-win situation,” adds Tamsin.

Booking mostly leisure travel, Trish loves keeping fit and playing netball, 

and working at home gives her the freedom to pursue these things 

without rigid, set work hours getting in the way. “I have my dream 

job! I love working in travel and booking holidays for my clients,” 

Tamsin says. 

“Give me a call if you’d like to find out more about the 

flexibility and freedom that comes with working 

from home with Travel Counsellors.”

Have an informal, confidential chat on 03 9034 7074
Find out more at www.travelcounsellors.com.au  
or email the team at connect@travelcounsellors.com.au 

Do you work in travel and want to find a better work/life balance?
Phone a friend to find out how to get your dream job. PHONE A

to find out how

03 9034 7074

Tamsin Catto
 TRAVEL COUNSELLOR

A NUMBER of new international exhibitors 
will be attending The Travel Industry 
Exhibition in July as the popularity of 
Europe continues for Australian travellers. 

A range of new tour services have 
opened up in response to an increasing 

demand for ‘untapped’ and ‘out of the 
way’ places that offer travellers unique and 
local experiences. One such exhibitor is 
CaminoWays.com, who will exhibit for the 
first time to the Australian travel market.

“As the most important provider of 

MORE THAN 50 Thai tourism operators will 
be in Australia this month to chat to potential 
partners about everything that’s new in the 
country.

Organised by The Tourism Authority of 
Thailand (TAT), the business meetings will 
take place in Perth, Melbourne and Sydney 
between May 21 and 27.

Activities will include uninterrupted 
networking business opportunities at table 
top sessions as well as presentations of new 
tourism products and the latest updates 
from Thailand. Delegates will also have the 
opportunity to enjoy a Thai massage and 
watch traditional dance performances. 
Refreshments will be served throughout the 
evening.

Each event will conclude with a prize 
draw, with delegates having the chance to 
win a holiday in Thailand, including return 
flights to Bangkok and accommodation, with 

more accommodation packages offered as 
secondary prizes.

The dates for the ‘Amazing Thailand 
Roadshow 2015’ are:
•  Perth: Astral Ballroom, Crown Perth, May 25
•  Melbourne: Exhibition Hall, Crown 

Promenade, May 26
•  Sydney: Heritage Ballroom, The Westin 

Sydney, May 27
Meanwhile TAT has also launched a 

revamped online training workshop offering 
travel professionals important knowledge 
about the country and the chance to join 
a famil to Thailand later in 2015 upon 
completion.

The workshop has been designed to offer 
information such as the best time to visit, 
travel options to and around the country, 
things to see and do, plus up-to-date 
information and travel tips. 

The ‘Discover Thailand’ workshop 

GET A TASTE OF THAILAND’S TREATS 
THROUGH ROADSHOW AND TRAINING

INTERNATIONALS ARE 
FLOCKING TO IMPORTANT 
AUSSIE TRAVEL SHOW

covers both the popular attractions as well 
as the unseen and untouched alternate 
destinations. Phase one covers the Andaman 
Coast (Ranong, Phang Nga, Phuket, Krabi, 
Trang and Satun), the West Coast of the Gulf 
of Thailand (Prachuap Khiri Khan, Chumphon, 
Surat Thani and Nakhon Si Thammarat) 
and the East Coast of the Gulf of Thailand 
(Chonburi, Rayong, Chantaburi and Trat).

“We hope this workshop will give travel 
professionals the information and knowledge 
they need to plan the perfect holidays 
for their clients and help people discover 
the diversity of Thailand,” said Ms. Rujiras 
Chatchalermkit, Director of Tourism Authority 
of Thailand, Sydney office.

 
Participants can sign up at  
thailand.net.au/training

 
Picture courtesy Tourism Authority of Thailand

Camino de Santiago cycling and walking 
tours in the world, we have organised 
Camino trips for many Australian travellers 
and we work with many Australian travel 
agents and organisations,” said Jeremy 
Perrin, Sales Director for CaminoWays.com

“The show is a great opportunity to meet 
them all and introduce our new cycling and 
walking tours and destinations.”

International wholesalers, tourism 
boards and airlines from Europe will also be 
among the exhibitors at the show, which 
takes place at Luna Park in Sydney on July 
16 and 17.

“We’re seeing a vast number of trending 
destination exhibitors from Europe 
appearing at this year’s show,” said David 
McCarthy, Event Director, Exhibition 
and Trade Fairs. “Having these types of 
exhibitors involved provides the vital 
link for travel consultants to engage and 
develop their knowledge on new European 
products and services.”

 
travelindustryexpo.com.au
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IT’S NO secret that travellers love social 
media but are travel agencies keeping up 
as quickly as the social networking world 
is evolving?

A recent study conducted by Deloitte 

and Facebook suggests that a large 
majority of consumers believe online 
reviews help them book with confidence. 
Eighty-three per cent use the internet via 
their Smartphone while on holidays and 
most travellers talk about their experience 
on social media before, during and after 
their trip.

In a nutshell, social networking is an 
essential part of the travel experience, 
which is why travel agents need to stay 
abreast of the latest technologies available 
to help enhance their customer service 
and offering.

That’s where Q2Connect can help. 
It’s a platform that helps travel agencies 
harness their social media effectively. The 
site offers agents powerful advertising 
opportunities, profiling and after-sale 
engagement with their customers, as 
well as potential revenue from additional 
bookings.

“Q2Connect does the work for you,” 
said Peter Mansour, the founder of the 
company. “Q2Connect features banners 
which will link users straight to your 
website with unlimited click-throughs. 
This means free internet advertising for 
your agency and allows you to promote 
your business and connect to other social 
media channels.”

The site aims to amplify the success 
of social media sites like Facebook and 
LinkedIn with the goal of instantaneously 
connecting and networking with people 
who share the same travel plans as you, in 
a secure and private platform.

 

NICOLE CRUISES TO SUCCESS BY USING 
SOCIAL MEDIA AS A MARKETING TOOL

VICTORIAN NICOLE Edgar has used social 
media to organise a unique cruise event 
to give working mothers a well-deserved 
break.

Having completed the CLIA/ICCA 
‘Master Cruise Consultant’ accreditation 
a few years ago, Nicole already had some 
experience marketing cruising to a unique 
target market or niche.

“The idea came to me of organising a 
girls’ cruise,” said Nicole, TravelManagers 
representative for Narre Warren South. 
“Mums, sisters or girlfriends could get 
away for a long weekend, which would 

be full of fun, socialising, dancing, 
drinking, pampering, dining, activities, 
entertainment and many laughs.”

Once Nicole had selected a specific 
cruise to target – a three-night P&O cruise 
aboard Pacific Jewel from and back to 
Melbourne – she created a Facebook event 
page and let her social media network 
get to work. She eventually received 25 
bookings for the event, 21 of which were 
from new customers. Many have requested 
a similar event next year.

“I’ve got 24 happy clients who are 
now busy praising my service standards, 

attention to detail and friendliness to their 
own Facebook networks,” said Nicole.

Meanwhile TravelManagers has 
announced a record sales month in 
February, their 15th consecutive month of 
growth.

“Overall, our sales in February grew 
by nine per cent on the same month 
last year, but it also was our best month 
ever in terms of transactional value – it’s 
really kicked us off to a solid start for the 
year,” said Michael Gazal, TravelManagers’ 
Executive General Manager.
travelmanagers.com.au

PLATFORM IS SHOWING THE TRAVEL INDUSTRY HOW 
TO MAKE ALL THE RIGHT NETWORK CONNECTIONS

Nicole Edgar (front left) with 
some of her happy clients

Peter and Rhanda Mansour, founders of Q2 Connect 

To sign up and discover how 
Q2Connnect links your agency with 
your travelling customers, visit  
Q2connect.com, create your profile and 
invite your customers to join.
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TOURISM MALAYSIA Sabah has launched 
its new Best of Borneo Holiday Packages 
brochure featuring a range of holiday 
options targeting family, adventure and 
eco-tourism travellers.

The brochure contains 36 itineraries 
which were developed with the 

cooperation of 18 tour operators in Sabah, 
offering a variety of unique getaways 
in the State. All packages are valid until 
December 31.

Packages are categorised to make 
it easier for tourists to select the right 
destination based on their specific 

interests. Themes include eco-nature and 
wildlife, island getaways, golf, culture and 
heritage, food trails, two-wheel, homestay 
and parks and gardens, as well as niche 
tourism offerings such as angling and 
mountain biking.

Itineraries featured in the brochure 
include ‘Let’s make Masak Masak with 
Hajah Limah’, a food trail package 
showcasing Malaysia’s celebrated cuisine, 
and ‘Mystical Land below the Wind’, which 
introduces visitors to the supernatural 
beliefs, ancient rites and spiritual realm of 
Sabah’s indigenous peoples. 

The cooking package costs RM367 
(approx. $AU130) for a minimum of four 
people and the three-day/two-night 
spiritual tour costs RM927 (approx. $AU330) 
per person.

 
Picture by Mark Harada  
 
tourismmalaysia.com.au

INSPIRED BY the movie and following 
many client requests, an ‘Exotic Marigold 
India’ tour is being offered by World 
Journeys.

Running over 12 days and 11 nights, the 
tour will see guests stay in heritage hotels 
dating back to the 17th century, learn 
how to cook Indian meals and explore the 
rich heritage of Rajasthan. A guide will 
lead city walking tours while travellers 
will also sample village life and engage in 
negotiations during shopping expeditions 
at local bazaars

After arriving in Delhi, visitors will enjoy 
exploring the old and new parts of the city 
before transferring to Agra for a sunrise 

tour of the Taj Mahal. Following a trip to 
the deserted ghost city of Fatehpur Sikri, 
guests will check into their hotel in Kanota 
where they can explore the site that was 
used as the Viceroy Club in the movie Best 
Exotic Marigold Hotel.

Day five will see the tour arrive in Jaipur, 
a city full of heritage and ethnic bazaars 
for shopping. A cooking class will be held 
before guests join a local crowd at Raj 
Mandir cinema for the experience of a 
Bollywood movie.

But the highlight for movie-lovers will 
come on day eight when the tour reaches 
Ravla Khempur, the converted palace that 
was the ‘real’ Best Exotic Marigold Hotel. The 

palace is home to royal marwai horses and 
is surrounded by vibrant villages. Dinner 
will be with the owner of the hotel who 
will discuss the impact of the film on his 
property and the village.

There are departures on September 
10 this year and April 10 and September 
15, 2016. The price this year is from $1,960 
per person twin share and next year is 
from $2,184 per person twin share. Prices 
are subject to minimum numbers with a 
minimum group size of six and maximum 
of 16.

 
worldjourneys.net.au

THE BEST ON OFFER AS PACKAGES HIGHLIGHT SABAH’S STYLE

MOVIE BUFFS WILL DEFINITELY BE IN 
THE PICTURE FOR THIS INDIA TOUR



Traveltalk

AS PART of their 21st birthday 
celebrations, niche walking tour operator 
Hidden Italy is running a special itinerary 
that will appeal to Australians.

The ‘Trails to Freedom’ hike follows the 
same route taken by four young Australian 
soldiers in 1943 when they escaped from 
a fascist prison camp during World War II. 
Their escape route followed a network of 

medieval paths that had been reopened 
by partisans, which the locals re-baptised 
the ‘sentieri della liberta’ or the ‘trails to 
freedom’.

Starting in Biella and finishing at the 
Mt Moro Pass, the trail passes through 
some of the best scenery in the European 
Alps over nine days. Staying in hotels as 
well as pilgrim monasteries and mountain 

huts, guests will cover 96km with an 
accumulated ascent of 5,000 metres. A 
large part of the trail follows ancient pack 
routes, variously narrow, wide, cobbled 
and paved, as well as some long stretches 
of scree and boulders, so a high level of 
fitness is required.

“It has been an extremely rewarding 
journey putting this walk together,” said 
Simon Tancred, Founder and Director of 
Hidden Italy. “After years of research and 
connecting with some of the families of the 
Australian soldiers we are proud to offer 
this special walk to our travellers.”

The walk travels through the region 
of Piemonte (Piedmont), home of the 
slow food movement and one of Italy’s 
premier food and wine regions. The food 
on the tour will always be local, hearty and 
delicious.

The ‘Trails to Freedom’ hike is scheduled 
to run from August 20 to 28 and is for a 
group of 12 people. The tour costs $3,200 
per person and includes eight nights’ 
accommodation, all meals and some wine, 
transfers and service charges. 
 
Picture courtesy Hidden Italy 
hiddenitaly.com.au

WALK IN THE FOOTSTEPS OF SOME AUSSIE WAR HEROES
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INTREPID TRAVEL has launched a one-of-a-kind trip to the Daintree Rainforest of 
Northern Queensland in partnership with international field research organisation 
Earthwatch.

The week-long expedition will go off-map, deep into the depths of the Daintree with 
some of Australia’s leading climate change scientists. Travellers will have the opportunity 
to participate in environmental field research that helps inform our understanding of this 
fragile ecosystem. 

Measuring and recording reptiles, taking readings of humidity and temperature and 
spotlighting for frogs at night are just some of the fieldwork activities travellers will help 
with.

“Limiting our environmental impact on the places we travel to has always been at the 
forefront of Intrepid experiences, ever since our beginnings more than 25 years ago,” said 
James Thornton, Managing Director. 

The trip departs from Cairns and heads to wild, isolated campsites in the Daintree 
Rainforest with very few facilities but an abundance of scenery. Travellers will learn and 
put into practice real scientific techniques side-by-side with Earthwatch scientists and get 
up close and personal to rare animal and plant species.

‘Earthwatch – Wildlife of Australia’s Rainforests’ is a seven-day trip and costs from 
$2,195 per person, including accommodation (camping), most meals and activities. Four 
departures are available in May and October.

 intrepidtravel.com

GET UP CLOSE AND VERY PERSONAL TO 
RARE ANIMAL AND PLANT SPECIES

SCENIC HAS released its Norfolk Island 
program for 2015/2016 which sees the 
introduction of two new ‘Free Choice’ 
activities.

Guests can experience all the sights 
on a fully-escorted eight-day tour to the 
South Pacific’s best kept secret, staying 
in Norfolk Island’s leading hotel. The 
Governor’s Lodge Resort is set on four 
hectares of lush, subtropical gardens and 
is surrounded by Norfolk pines. 

Gain an insight into the self-sustaining 
lifestyle and culture of the island while 
enjoying the unspoilt beauty of the 
rugged cliffs and coral reefs. New cultural 
experiences for 2015 include a Christian 
Brothers cheese tour which visits local 
properties to learn about milk and cheese 
production on the island, plus a ‘Norfolk 
Today’ tour which showcases what 
modern life is like for residents. 

“Norfolk Island continues to be a 
popular destination for us,” said Aleisha 
Fittler, General Manager for Product 
Development. “It is easily accessible and 
the flight time is short which appeals to 
our guests who just want to enjoy a short 
break. Plus the history and natural beauty 
of the island makes for a fascinating trip.”

Prices for the eight-day ‘Historic 
Norfolk Island’ experience start from 
$3,095 per person twin share including 
an early bird discount of $250 per couple 
for bookings made by September 
30 or until sold out. Price includes 
all accommodation, most meals, all 
excursions, events and entertainment, 
airport transfers and all tipping and 
gratuities. scenic.com.au

DOUBLE THE DELIGHTS 
ON NORFOLK ISLAND 
AS NEW PROGRAM FOR 
2015/2016 IS RELEASED

TOMORROW 
ALL THIS COULD 
BE YOURS 
TO EXPLORE.
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PETER SOMMER Travels will combine 
food and wine with history and culture this 
year during a series of dedicated culinary 
expeditions in the Mediterranean.

Three upcoming departures will focus 
on the local produce, fresh seafood and 
culinary traditions of Turkey and Sicily, 
while at the same time offering an insight 
into the history of these ancient lands. Each 
tour offers the chance to taste traditional 

foods and fresh local ingredients in a 
hands-on style, from foraging for wild 
herbs to cooking at a family home.

Catering to small groups of six to 14 
people, the cultural tours are hosted by 
expert guides with academic backgrounds 
in history and archaeology, not to mention 
a passion for the local cuisine.

Two different itineraries are available 
with a choice of three departures: ‘A 

Gastronomic Gulet Cruise’ - an eight-day 
sailing journey along Turkey’s Carian coast, 
and ‘A Gastronomic Tour of Sicily’ - an 
eight-day tour focusing on Sicily’s east. 
The former is priced from £2,175 (approx. 
$AU4,120) per person twin share and 
the latter is priced from £2,895 (approx. 
$AU5,480) per person twin share.  

 
petersommer.com

Traveltalk

ENJOY EUROPEAN FOOD AND WINE IN THE SOMMER TIME

HAVE YOU ever wanted to see jumpers plunge into the water from the famous 
Mostar Bridge in Bosnia and Herzegovina?

There are still a few places remaining on the ‘Soul of the Balkans’ tour from 
Travel Directors, which departs on June 28. The tour costs $15,950 per person, 
based on twin share on the lower deck.

Apart from watching the intrepid jumpers, guests can swim in the waters 
of the Adriatic while a private charter boat lies at anchor nearby. There’s also 
the opportunity to admire the scenery of Montenegro’s Biogradska National 
Park, Macedonia’s Lake Ohrid, or Albania – one of the best-kept secrets of the 
Balkans.

The 23-day tour begins on Croatia’s Dalmatian Coast with an exclusive week-
long cruise from Dubrovnik to Split. The itinerary heads north to Mostar before 
embarking on a journey to Sarajevo, a city with a formidable history. Crossing 
the Dinaric Alps, travellers then enter Montenegro ahead of a visit to Kosovo.

Macedonia and the Ottoman city of Skopje are next on the agenda before 
guests arrive at Lake Ohrid. The tour then crosses into little-visited Albania, the 
only country in Europe without a McDonald’s outlet.

 
traveldirectors.com.au

TAKE THE PLUNGE AND WATCH OTHERS  
TAKE THE PLUNGE IN THE BALKANS 

Emanuel moored at Split in Croatia



WITH ITS lush floodplains and dry Kalahari 
sands, northern Botswana is home to the 
world’s largest remaining population of 
African elephant herds, where they live a 
largely protected and secure existence. 

Luxury travel provider Sanctuary 
Retreats is offering guests a unique 
opportunity to explore and experience the 
African bush from the animal’s perspective 
through its ‘Living with Elephants’ 
program.

At both its Sanctuary Baines’ Camp and 
Sanctuary Stanley’s Camp in Botswana’s 

Okavango Delta, guests can spend 
a morning walking with three semi-
habituated elephants, observing and 
interacting with them in their natural 
environment. 

This extraordinary experience allows 
guests to join the herd on a foraging trek, 
steered by the elephants, and observe at 
close quarters how they search for food, 
stripping leaves from branches with their 
trunks, shaking trees for palm nuts and 
spraying themselves in the delta’s lagoons.

The five-night ‘Heart of the Elephant’ 

package includes three nights at Sanctuary 
Stanley’s Camp in the Okavango Delta and 
two nights in Sanctuary Chobe Chilwero, 
which borders Chobe National Park. 

Prices start from $US3,808 (approx 
$AU4,895) per person twin share and are 
inclusive of internal flights from Maun to 
the camp’s airstrip and back, elephant 
interaction, all meals and some drinks, 
laundry, park fees and scheduled game 
activities.

 
sanctuaryretreats.com/botswana
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SEE AFRICA AND LIVE 
WITH AN ELEPHANT HERD
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LEADING LUXURY travel company, Scenic 
Tours, is changing and will now be known 
as Scenic.

The rebrand comes after an extensive 
12-month project when the name Scenic 
Tours was no longer perceived as an 
accurate description of the company’s 
extensive product offering. 

Founded by Glen Moroney in 1986, the 
business has evolved from a domestic 
coach touring operator to a luxury global 
travel company and needed a name and 
positioning which better reflected the 
company’s existing focus and resonated 
more strongly with guests and agents.

“We started out in Australia as a very 
different company 29 years ago,” said 
Moroney, Scenic Chairman. “Today, we’re a 
global company, with a unique perspective 

on all-inclusive luxury travel. In addition, 
we’re also specialists in river cruising – and 
we’re able to use our global travel know-
how in ways that weren’t even possible just 
a few years ago.”

With the name change comes a new 
logo and a refreshed colour palette of black 
and gold. This has already started rolling 
out across parts of the business, from 
documentation to on-board the European 
fleet of Scenic Space-Ships which have been 
entirely rebranded. 

These changes will continue over the 
next few months across website, brochures, 
press and TV advertising and events. Agents 
will receive extensive information about the 
rebrand so they can continue to sell Scenic 
to their clients.

“We have seen exponential growth in 

recent years and now have a truly global 
presence with sales offices in Australia, 
New Zealand, Canada, UK and USA but at 
heart, we are still very much the same – a 
travel company with a passion for sharing 
our expertise in order to create lifetime 
memories for our guests.”

 
scenic.com.au

QUEENSTOWN HAS been named 
the number one destination in both 
New Zealand and the South Pacific in 
TripAdvisor’s 2015 Travellers’ Choice 
Awards. The popular South Island city has 
also been rated as one of the world’s top 
25 destinations.

This is the third consecutive year 
Queenstown has won New Zealand’s top 
destination but it is the first time the four 
season lake and alpine resort town has 
taken the title of best South Pacific region.

The Travellers’ Choice Destinations 
awards honour top travel spots worldwide 
based on millions of reviews and opinions 
from TripAdvisor travellers. Award winners 
were determined based on the popularity 
of destinations, taking into account 
travellers’ favourites and most highly rated 
places.

“TripAdvisor has incredible reach 
in terms of influencing the travelling 
community,” said Graham Budd, CEO 
of Destination Queenstown. “These 

awards reflect the amazing experience 
people have when they visit here and the 
quality of the activities and attractions in 
Queenstown.

“It is particularly exciting for the region 
to take out the top South Pacific spot after 
Sydney has held that position for the last 
four years.”

 
Picture courtesy Tourism New Zealand 
 
queenstownNZ.co.nz 
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announce some of our

BIGGEST  
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Train travel will be an even more cost-effective 
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AWARD SEES THIS EVER POPULAR QUEEN 
BECOME THE KING OF ALL DESTINATIONS

SCENIC IS PLAYING THE NAME GAME TO BETTER 
REFLECT ITS EXTENSIVE PRODUCT OFFERING
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TESTING THE PASS
Choosing your holiday destination can be a tough choice. Here, BREN MORRIS 
recounts his experience of the ASEAN pass ticket from AirAsia.

EVERY HOLIDAY I have taken has been 
triggered by a spark of inspiration. My 
trip to France started taking shape 
after watching the sun-bathed French 
countryside beam into my living room 
courtesy of the Tour de France. I had to go 
there. Koh Samui was a group-buying deal 
for a five-star resort. It was too cheap to 
ignore and made for a perfect fly and flop 
holiday.

I started looking for my next piece of 
inspiration. This time it did not come from 
a friend’s Facebook album or endless 
stories in the tea room of colleagues’ last 
trips. My latest holiday was inspired by a 
plane ticket. 

Earlier this year, AirAsia released its 
ASEAN pass ticket. Essentially, AirAsia has 
opened up travel on its entire network of 
the 10 ASEAN member countries on one 
ticket.

The ASEAN pass is a similar concept to 
the popular Eurail passes which have been 
a go-to for travellers and backpackers 
in Europe for decades. AirAsia has now 
brought the concept to its home region of 
the ASEAN (Association of South East Asia 
Countries) and adapted it to aviation. 

The ASEAN consists of Indonesia, 

Malaysia, the Philippines, Singapore, 
Thailand, Brunei, Cambodia, Laos, 
Myanmar (Burma) and Vietnam. AirAsia 
flies to all of these countries, with more 
than 200 routes criss-crossing the 10 
member countries.

I bought a pass as soon as they became 
available. Asia was the most likely 
contender for my next trip. I knew I only 
had a few small windows of time to travel 
within this year, so Asia was a good option 
due to its proximity – cheap to fly to and 
even cheaper to stay. 

The ASEAN pass opened up a world 
of possibilities. I could explore all of 
SouthEast Asia. For $US160 (approx. 
$AU210), I had purchased 10 flight credits. 
Flights under two hours use up one 
credit and flights over two hours burn 
three credits. There is also a 20 credit 
option ASEAN pass+ available for longer 
expeditions for $US290 (approx. $AU382). 
I could take as many as 10 flights with my 
new pass. 

Once I had this pass, my holiday 
planning transformed from selecting 
one country to explore, to opening up 
the entire SouthEast Asia region. I was 
no longer choosing between Thailand, 

Malaysia or Vietnam. I was able to do the 
lot!

This is the itinerary I created using my 
pass and number of credits used:

Kuala Lumpur > Chiang Mai (3) > 
Bangkok (1) > Ho Chi Minh City (1) > 
Bangkok (1) > Penang (1) > Kuala Lumpur (1)

I still had two credits left over, but time 
was tight. Even though I only used eight of 
my available 10 credits, it ended up saving 
me quite a lot of money. But savings aside, 
the beauty of the ASEAN pass is that it 
opens up the entire SouthEast Asia region 
as one destination, which is great news for 
travellers. 

 
airasia.com 
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Just some details to be aware of.  All 
travel must be completed within 30 
days (60 days for the ASEAN pass+). 
Flights must be booked 14 days before 
departure. Block out dates do apply 
on some peak times on certain routes. 
Airport taxes still apply for each booking. 
Leave room for $AU5-20 per flight for 
taxes. All other add-ons like luggage, 
etc., are still pay as you go.
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Skytalk

AIR NEW Zealand and Air China have 
released details of a proposed alliance on 
services between the two countries. The 
alliance would see Air China introduce a 
daily direct service between Beijing and 
Auckland. 

The Chinese flag carrier would also 
continue to code share on Air New 
Zealand’s daily Shanghai-Auckland service 
which will be operated exclusively by a 
Boeing 787-9 Dreamliner from August 24. 

The alliance would further open up Beijing 
as a new market to and from New Zealand 
and the airlines aim to almost double 
sustainable capacity between China and 
New Zealand, while delivering other 
benefits to travellers including greater 
frequency and network connections.

“By connecting the Chinese capital 
with New Zealand for the first time in 
three years we would provide tourists and 
business travellers with unparalleled air 

connectivity between and within each 
home market,” said Christopher Luxon, Air 
New Zealand Chief Executive Officer.

Subject to regulatory approvals, alliance 
services could commence as early as 
December. 

Meanwhile Air New Zealand has also 
announced it will begin flying the 777-200 
from Auckland to Houston in Texas five 
times a week from December.

airnewzealand.com.au; airchina.com

AN ALLIANCE IS ANNOUNCED THAT WILL 
HELP TIE TWO COUNTRIES TOGETHER

PARTING WON’T BE SUCH A STRESS THANKS TO DIGITAL DEPARTURE CARD
AN AUSTRALIAN airport is leading the 
way with the trial of innovative new 
technology that will save international 
passengers time and stress when leaving 
the country.

Brisbane Airport (BNE) is currently 
testing a Digital Departure Card (DDC), 
removing the need for travellers to hand 
write the official ‘outgoing passenger 
card’ (Departure Card) required for 
immigration purposes.

Developed in-house with support from 
a number of partners, the new DDC is 
built within the scope of BNE’s popular 
mobile app. This gives users the ability 
to enter and save personal information 
for the departure card onto their mobile 
device prior to their arrival at the airport.

This information is converted into 
a QR code that is scanned and printed 
at bespoke kiosks located in the 
international terminal. The personalised 
and custom printed card is then signed by 

the passenger and collected by customs 
officers during the normal departure 
process.

Passengers are also able to save their 
profiles (as well as the profiles of other 
family members with permission) within 
the app so that they do not have to 
complete their personal information 
every time they travel internationally 
from BNE.

“The result is an Australian, if not a 
world-first digital solution that will save 
time, streamline processing and help 
reduce anxiety associated with departure 
formalities, especially for non-English 
speaking travellers,” said Julieanne Alroe, 
Brisbane Airport Corporation CEO and 
Managing Director.

On successful completion of the 
trial, the DDC prototype will allow 
performance measurement and the 
ability to refine the design for future large 
scale releases.

World’s best low cost airline  
6 years running.

11th largest airline globally.
21 countries.

100 destinations.
160 Australian flights a week.

200 aircraft.
1000 flights a day network wide. 

300 million passengers flown.

1  airline knows Asia.

AIR 2378 297x210 [P] Traveltalk.indd   1 21/04/2015   11:48 am

26   |   W W W . T R A V E L T A L K M A G . C O M . A U



1/2 H

World’s best low cost airline  
6 years running.

11th largest airline globally.
21 countries.

100 destinations.
160 Australian flights a week.

200 aircraft.
1000 flights a day network wide. 

300 million passengers flown.

1  airline knows Asia.

AIR 2378 297x210 [P] Traveltalk.indd   1 21/04/2015   11:48 am



28   |   W W W . T R A V E L T A L K M A G . C O M . A U

Smartbusiness

TRAVEL COUNSELLORS have 
added a number of products to their 
comprehensive in-house booking system, 
Phenix.

The latest updates gives Travel 
Counsellors’ agents access to wholesale 
prices and live availability for the world’s 
leading cruise operators, as well as 
affordable low-cost carrier flights.

“I specialise in booking cruises and with 
cruising becoming more popular in the 
last few years, I’m really pleased that the 
Phenix system now includes wholesale 
rates and live availability for cruising, as it 
will enable me to sell cruise product much 
more efficiently,” said Brisbane-based 
Travel Counsellor, Hayley Voll.

Also new to Phenix is an integrated 
‘shopping basket’ quote system that 
allows agents to track all enquiries and 
build complex itineraries. It saves agents 
time when putting quotes together 
and enhances the documentation for 
customers, with 72 per cent of Travel 
Counsellors recently highlighting this as a 
key benefit of the system.  
 
travelcounsellors.com.au

IT’S EVIDENT that since deregulation, 
there are a few things that agents can do 
to work even smarter. It’s not surprising, 
given that to stay competitive and 
maintain margins, they must achieve 
more with less. 

It’s also clear that it’s the little things 
that agents change that can really add 
up and make a difference to the bottom 
line. A quick and simple win for agents is 
changing the way they pay suppliers. 

So how are agents paying suppliers 
now? While credit cards remain king, 
there is debate over using a store card 
versus a customer’s credit card. Agents 
use store cards, which allow them to 
make immediate international payments. 
But cross-border fees and surcharges 
can be very costly. And reconciling 
such payments is difficult and lacks 
transparency, leaving them open to 
fraud.

A concern for agents is the issue of 
credit card charge-backs. Agents can 
be left to fund the charge-back of their 

customers’ credit card in the event of 
a supplier collapse – even though the 
agent may have paid the supplier long 
ago. That’s a reason some agents pass 
their client’s credit card through to the 
supplier. However, this can also cause 
difficulties when reconciling. 

But it seems there’s a way that leading 
agencies are getting around these 
challenges with the use of innovative 
new products such as eNett Virtual 
Account Numbers (VANs). For these 
agents, business is easier than ever. In 
fact, a separate report revealed that 40 
per cent of travel agencies either use or 
plan to use virtual cards in the future.1

Anthony Hynes, eNett Managing 
Director and CEO, said: “VANs are making 
considerable administrative savings by 
eliminating inefficient manual processes 
of reconciling individual credit card 
payments.” 

VANs provide 100 per cent invoice level 
data matching, giving agents immediate 
visibility on the history of each payment. 

In-depth financial reports can also be 
generated easily, making reconciliation a 
breeze each month. 

“VANs also lower the cost of 
international payments. Our MasterCard 
FX option provides lower cost FX and the 
real-time conversion option gives you 
price certainty, so you’ll always be sure of 
the rate,” says Hynes.

VANs produce real rewards for travel 
companies, with 0.5 per cent rebate on 
the booking value of each transaction. 
So if an agent’s annual payables are 
$AU30M, that’s $AU150,000 they’ll earn in 
rebate (terms and conditions apply).

So, while agents have made a few 
big changes following deregulation, 
there’s still some work to do. The 
deregulated market has opened up these 
opportunities to leading agents and they 
are taking full advantage.

For more information about eNett 
VANs, visit enett.com 

1 PhoCusWright Payments Unsettled 
Report, 2013.

HOW VANS ARE LIGHTENING THE LOAD FOR HARD 
WORKING AGENTS LOOKING TO WORK EVEN SMARTER

PHENIX RISES TO THE CRUISE CHALLENGE



Smart business
HEARD OF Instahikes? It’s Travel 
Alberta’s recently launched 
Instagram account that acts like a 
website and provides immersive, 
first person experiences of popular 
hiking trails in the Canadian Rocky 
Mountains.

The account currently features 
five hiking trails in the Jasper and 
Banff National Parks in the form 
of first person photo journals. 
Users choose their favourite trail 
and digitally trek it from the first 
step all the way to the summit, 
beginning with a map showing the 
distance, duration and difficulty of 
the chosen trail.

“Hiking is one of the most 
popular activities in Alberta and 
travellers regularly ask us via social 
media for recommendations,” said 
Royce Chwin, CEO of Travel Alberta.

“With Instahikes, we can now 
simply share the Instagram handle 
and the traveller can scroll through 
the hike to get an immediate feel 
of the adventure they’re about to 
embark on.”

Search Instagram for  
@instahikes

TRAVELINDUSTRYEXPO.COM.AU

16 - 17 JULY
 

2015

LUNA PARK, SYDNEY

Visit us at Stand B03

PRICES
ONLINE

our

are

TAKE AN INSTA HIKE

Picture courtesy Travel Alberta 
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Smartbusiness: Interview

Q: How popular is rail travel among 
Australian travellers?
A: The popularity is strong but there is the 
potential for much further growth. Once 
Australian travellers have experienced 
the benefits of high-speed rail for the first 
time, they often include rail as part of their 
future journeys.

Q: What are those benefits?
A: Rail is a very fast, comfortable and 
environmentally friendly way to travel. 
You can travel between key cities at very 
competitive prices, taking in wonderful 
scenery and always arriving in the city centre 
– two hours and twenty minutes between 
the centre of London and the centre of Paris 
on Eurostar is a perfect example.

Q: What current rail trends are you 
seeing among Australian travellers?
A: We are seeing Australians travelling to 
Europe more often and to specific regions, 
and the strong growth in the number of 
European gateways offered by airlines 
is making Europe more accessible to 
Australians. 

As a result, we are seeing a strong 
growth in the purchase of great value 
point-to-point rail tickets with London-
Paris, Madrid-Barcelona, London-
Edinburgh and Rome-Florence being 
popular options.

Q: If money and time were no option, 
what global rail journeys would you 
say are must-have experiences?
A: Rocky Mountaineer in Gold Leaf (a 
luxurious, elevated glass-domed car and 
Rocky Mountaineer’s premium product).

The Venice Simplon-Orient-Express 
(which offers luxury, vintage-inspired 
journeys to some of Europe’s greatest 
cities).

Jewels of Persia onboard The Danube 
Express.

 
Q: What destinations and rail journeys 
do you predict will be most in demand 
in the coming years?
A: Eurostar continues to be a popular choice 
among passengers and with new services 
to Provence (May 2015) and Amsterdam 
(2016), this will continue to be popular with 
Australians. Eurostar’s new fleet of trains is 
also due to be introduced in late 2015.

Rocky Mountaineer is very popular 
at the moment and with such positive 
customer feedback the demand will 
become even stronger. We are also seeing 
an increasing level of inquiry for our ‘Great 
Train Journey’s’ product, particularly 
throughout Europe, Asia and South Africa.

In terms of new markets, China has an 
incredible level of rail infrastructure and 
we think this will see the strongest level of 
growth in the next decade.

Q: What changes do you believe the 
industry is going to experience?
A: The growth in high speed rail, 
particularly within Europe, will continue 
to strengthen with many new high speed 
lines to open over the coming years in 
France, Germany, Italy and Spain. High 
speed rail is also being introduced in new 
markets for the first time with Turkey being 
a recent example.

The distribution of rail products is 
improving constantly with more and more 
products moving from paper to electronic 
documents. This means we will be able to 
deliver a higher level of service to travel 
agents.

There will also be many new products 
in the ‘Great Train Journey’ segment, 
which will be particularly enticing for 
those customers looking to explore new 
destinations in comfort.

Our role at Rail Plus is to continue to 
provide the expertise that customers 
require when they purchase a rail product 
and to be the chief advocates for the 
benefits of travelling by rail.   
 
railplus.com.au 
 
Main picture: The Rocky Mountaineer.  
Inset: James Dunne

ON TRACK FOR FUTURE GROWTH 
Here, Traveltalk discusses all things train travel with James Dunne, CEO Australia and New Zealand, Rail Plus. He 
explains why more Australians should have rail on their itineraries and the future of this growing market sector.

Find out more at van.enett.com/payday

eNett Virtual Account Numbers (VANs) are an easier way for you to pay suppliers.  
VANs not only reduce costs, they also give you real rewards.
Receive 0.5% rebate* on the booking value each time you transact with a VAN.  
That’s a new revenue stream that can really add up. You’ll also get access to lower  
cost international payments, with more control over foreign exchange timing and rates.
By choosing VANs, you’ll make every day pay day.
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Q: New credit card and passport 
technology actually puts consumers at 
risk. Why is that?
A: Your tap and go credit cards and 
passports all work on technology called 
Radio Frequency Identification (RFID) and 
the nature of this technology means that 
data is transferred wirelessly over open 
airwaves.

The flaw with this technology is that 
anyone, and I mean anyone, can buy a 
reader off eBay for under $60 and anyone 
can download free software online that 
can turn a tablet or laptop into a skimming 
device when teamed with that reader. 

And that’s not the worst of it. You can 
now download free Smartphone apps 
that read, or skim, credit cards – some go 
as far as to skim the credit card, showing 
a picture of the complete card on the 
hacker’s Smartphone screen. So today, 
anyone can intercept your tap-and-go 
signal and read it by simply standing close 
to you.

Q: So how do people protect 
themselves?
A: We’ve produced what we call a ‘Second 
Generation Protection Product’. We 
deem ‘First Generation Products’ as RFID 
blocking wallets and travel pouches, for 
example. These ‘passive’ devices can often 
still be penetrated if a criminal boosts the 
power on their reader.

My business partner and I weren’t 
happy with our data being out there in 

this open, wireless world and we realised 
that a technology-based crime needed a 
technology-based solution. 

So we created Armourcard, which is 
about the same size as a credit card and 
fits into your wallet. When someone 
tries to interrogate those cards it will 
instantly power up and jam the frequency 
– the communication link between the 
reader and your card – so nothing can 
be transmitted even if the criminal tries 
to boost up the reader signal. It protects 
everything within 50mm either side. If you 
place the Armourcard between a stack of 
around four passports, it will protect them 
all too.

Q: How can this technology benefit 
travel agents?
A: The good thing about travellers today 
is that they’re already looking to protect 
themselves and their money. From a 
travel agent’s point of view, Armourcard 
offers clients greater security while 
they’re travelling and is also a really 
good opportunity for add-on sales. We 

have a trade distributor and there’s an 
opportunity for travel agents to access 
Armourcard at a wholesale price if they’d 
like to sell them through agencies.

 
Armourcard retails for $59.95. For stockist 
enquiries, contact Trade Distributor, 
Tim Roberts, on 0414 882069 or tim@
armourcard.com.au Otherwise, find it 
at Harvey Norman, JB Hi-Fi or head to 
armourcard.com.au
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Smartbusiness: Interview

SAFEGUARD YOUR SAVINGS  
Once a physical crime, pick pocketing has become electronic and silent, often with criminals sitting metres away. 
Here, Tyler Harris, Armourcard Director, explains why everyone is at risk and how to keep your cash safe in a 
wireless world.

WIN!   
We have five revolutionary 
Armourcards to give away. To enter, 
head to traveltalkmag.com.au and 
answer the simple question to go 
into the draw.
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The Collection brochure is out now. An immaculate compilation of the 
world’s most luxurious, iconic and fashionable properties. Visit tifs or email 

brochureorders@au.pinpoint.biz for a printed brochure.

Shangri-La At The Shard, London

P: 1300 880 268
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Cruisetalk

NIAGARA FALLS, New York, Washington DC 
and the changing autumn foliage of America’s 
historic New England region are on offer on two 
new fly-cruise-and-tour holidays options from 
Worldwide Cruise Centres.

The holidays last two weeks (14 nights) 
each and are available from all Australian state 
capitals, departing September 25 or 26 with a 
flight to New York, followed by touring and then 
a cruise. Stays are included in Manhattan (three 
nights), Washington DC and Niagara (two nights 
each).

The ‘Niagara, New England and New York’ 
option, with a cruise on Norwegian Gem, 
costs from $5,799 from Sydney, Melbourne or 
Brisbane. It costs from $6,159 from Adelaide and 
$5,629 from Perth. Enhancing the value further, 
tips aboard ship are taken care of as well. 

The ‘New York Steak and Clam Chowder’ 
holiday, with a cruise on Regal Princess (pictured 
left), costs from $5,969 from Sydney, Melbourne 
or Brisbane. It costs from $6,299 from Adelaide 
and $5,799 from Perth. A bonus of $US50 in free 
shipboard credit applies per twin cabin. Prices 
are valid at that rate until May 30 or until sold 
out.

worldwidecruisecentres.com.au

THE WORLD IS AT YOUR FEET AS MULTI-TOUR 
HOLIDAY OPTIONS ARE LAUNCHED TO THE USA

EVERGREEN UNLOCK THE RIGHT COMBINATION
THREE RIVER and ocean cruise 
combinations including the 
Mediterranean, the Baltic and the Arctic 
are just some of the highlights of a new 
brochure from Evergreen Tours.

The 146-page 2016 Deluxe Europe 
River Cruising & Tours brochure details 
the popular European river cruises on 
Evergreen’s award-winning deluxe 
Emerald ‘Star Ships’ as well as fully 
escorted land tours.

Evergreen guests can enjoy a 15-day 
deluxe European river cruise with the 
opportunity to add a 14-day Poseidon 
Expedition cruise for an Arctic Circle 
adventure, a 12-day Baltic Sea cruise 
with Princess Cruises, or an eight-night 
Mediterranean Sea cruise, also with 
Princess Cruises. 

“And with earlybird fly free offers 
available on all cruises of 15 days or more, 
Evergreen’s value is as strong as ever,” 
said Angus Crichton, General Manager 
Evergreen Tours.

Evergreen’s 22-day river and 
Mediterranean cruise combines a 15-day 
‘Splendours of Europe’ journey from 

Amsterdam to Budapest with an eight-day 
trip exploring Italy’s Amalfi Coast, Pompeii, 
Sorrento, the Greek Islands, Crete and 
Istanbul before disembarking in Athens. 
The tour departs on April 30 and July 9, 
2016 and costs from $8,980 per person 
twin share.  

Guests also have the option of pairing 

the ‘Splendours of Europe’ tour with the 
12-day Baltic Sea cruise that explores Oslo, 
Berlin, Tallinn, St Petersburg, Helsinki, 
Stockholm and Copenhagen. Departure 
dates are June 11 and August 16, 2016 and 
costs from $10,885 per person twin share.  
Earlybird offers end on October 31, 2015.

evergreentours.com.au

Sea Spirit from Poseidon Expeditions



Cruisetalk

PRINCESS DOES THE CHRISTENING HONOURS
A GLITTERING ceremony in Amsterdam 
has seen Princess Anita von Hohenberg 
christen the S.S. Maria Theresa, the latest 
ship from Uniworld’s boutique river cruise 
collection.

Princess Anita, the godmother of the 
vessel and a direct descendent of Maria 
Theresa, the Archduchess of Austria, was 
joined by Guy Young, President and CEO 
of Uniworld, the Tollman family, who have 
owned and operated Uniworld for more 
than 10 years, and more than 100 guests.

“This new magnificent vessel, with her 
captain, staff and family, is in the very best 
hands. It is truly a floating castle,” said 
Princess Anita.

The S.S. Maria Theresa is fashioned 
in the spirit of her namesake and will 
cruise the Rhine, Main and Danube rivers 
through the heart of Maria Theresa’s vast 
empire. Her inaugural voyage saw guests 
experience the best of Belgium and the 
Netherlands on an exclusive nine-day 
‘Tulips & Windmills’ itinerary. The new 
ship will also serve other itineraries such 
as ‘European Jewels’ and ‘Danube Holiday 
Markets’.

The decor features antique mirrors 
throughout, royal crown detailing with 
real gold leaf and custom furniture pieces 
that have been painstakingly collected 
and built by a team of skilled artisans from 
around the world.  

“Launching this ship has been one 
of the delights of my life,” said Beatrice 
Tollman.”Creating wonderful memories 
for our guests is absolutely at the heart of 
everything we do.”

uniworldcruises.com.au

(L-R) Guy Young, President and CEO of Uniworld Boutique River Cruise Collection; Beatrice 
Tollman, President and Founder of Uniworld’s sister company The Red Carnation Hotel 
Collection and Princess Anita von Hohenberg, Godmother of the S.S. Maria Theresa

Start your journey today. Contact Discover the World on 1800 623 267 or visit 
au.voyagesofdiscovery.com

SUMMER 2016  
PREVIEW OUT NOW
SECURE YOUR CAB IN EARLY 
AND ENJOY UP TO 10% OFF
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Cruisetalk

CARNIVAL HAS announced plans to add a total of nine 
new cruise ships to the company’s industry-leading fleet 
over a four-year period from 2019 to 2022. 

Built in Italy, Germany and Finland and based on the 
company’s next-generation designs, the ships will be the 
most efficient in Carnival’s history. They are expected to 
serve established cruise markets in North America and 
Europe, as well as newer markets, including China. 

Each new ship will be specifically designed and 
developed for the brand and guests it will serve, 
supporting the company’s overall goal of exceeding and 
elevating guest expectations and experiences.

“We’re excited to take this next step in our fleet 
enhancement plan with these two new agreements that 
are consistent with our long-term strategy of measured 
capacity growth over time,” said Arnold Donald, President 
and CEO of Carnival Corporation.

Carnival’s enhancement strategy will see two new ships 
added to its fleet in 2015 and four ships removed. Britannia 
(pictured) has just been officially launched and later this 
year AIDAprima will be unveiled. It is expected to be one of 
the most technically advanced and sustainable cruise ships 
ever built. 

The shipbuilding agreements are subject to several 
conditions, including satisfactory financing.

 
carnivalcorp.com

THE CARNIVAL IS EXPANDING INTO THE NEXT 
GENERATION WITH NINE NEW SHIPS AT SEA

ENJOY SOME ROYAL EXPERIENCES ACROSS EUROPE
FANCY CLIMBING La Sagrada Familia’s 
Nativity Towers for a remarkable view 
of Barcelona? How about dog-sledding 
atop Mendenhall Glacier for a memorable 

perspective of the Alaskan wilderness?
These and many more experiences 

are available from Royal Caribbean 
International, who have just announced 

their 2016 Europe season. Eight of the 
region’s most innovative ships will sail 
from six European homeports and call at 
80 destinations in 27 countries throughout 
the Mediterranean, Canary Islands, 
Scandinavia and the Baltic. 

Four of the Europe ships will be new 
to the region and Royal Caribbean’s third 
Oasis-class ship, Harmony of the Seas, will 
sail its inaugural season from Barcelona, 
while Independence of the Seas returns to 
Southampton as the UK’s largest cruise 
ship. 

Perfect for family travel in Alaska, 
Explorer of the Seas will make history as the 
largest cruise ship to ever sail the region, 
joining Radiance of the Seas (pictured 
left) for the cruise line’s 27th consecutive 
season in the Great Frontier. 

Guests can also choose a wide range 
of trans-Atlantic cruises, which bookend 
each ship’s 2016 Europe season and 
combine Europe and the Caribbean on 
13- to 16-night itineraries aboard the 
aforementioned ships.

 
royalcaribbean.com.au
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CRUISEFUSION: SELLING CRUISES MADE EASY

INTERNATIONAL WHOLESALE 
CRUISE PACKAGES

SINGAPORE, BANGKOK & KOH SAMUI
LEGEND OF THE SEAS • 8 NIGHTS • 06 SEPTEMBER 2015

Visiting:
Singapore • 2nt City Break • Cruise 
Bangkok/Laemchabang • Ko Samui 
• Singapore

Includes: 
• Return Flights from Australia
• Cruise
•  Singapore Hotel

V Hotel Bencoolen

From only

A$1199PP

GREEK ISLANDS & CLASSIC MED
CELEBRITY EQUINOX • 28 NIGHTS • 22 AUGUST 2015

Visiting:
Istanbul (overnight in port) • Ephesus 
(Kusadasi) • Mykonos • Athens 
(Piraeus) • Kotor • Dubrovnik • Corfu 
• Rome (Civitavecchia)

Includes: 
• Return Flights from Australia
• Cruise
•  1nt pre cruise hotel stay

Best Western Amber

From only

A$5699PP

EVEN MORE GREAT CRUISEFUSION VALUE!
Book Any CABIN ONLY with 
Cruisefusion and receive

$25 FREE Coles Myer Voucher!

Book Any CRUISE PACKAGE with 
Cruisefusion and receive

$50 FREE Coles Myer Voucher!

CRUISEFUSION: SELLING CRUISES MADE EASY

INTERNATIONAL WHOLESALE 

CRUISEFUSION: SELLING CRUISES MADE EASY

INTERNATIONAL WHOLESALE 

For a FREE logon call 1300 790 942 or visit www.cruisefusion.com.au

Quote TRAVELTALK MAY when booking for your voucher.
Make your booking by 31st May. Package must contain fl ight, hotel and cruise cabin. Confi rmed deposit must be paid.

THE UK may have plunged into darkness recently 
during a near total eclipse but travellers to Norway 
this summer will enjoy round the clock sunshine.

Hurtigruten are running a seven-day ‘Classic 
Voyage’ from Kirkenes to Bergen that departs on July 
2. Full board costs from £1,034 (approx. $AU2013) per 
person.

Summer is a great time for exploring Norway’s 
coast on a trip packed with activities, from whale 
watching to RIB boat adventures, horse-riding 
through the Lofoten islands to a sea eagle safari. At 
this time of year, intense daylight lasts round the 
clock and the country explodes into life, with flowers 
in full bloom, great fishing opportunities and giant 
waterfalls cascading towards the ocean.

Hurtigruten is a world leader in expedition 
cruising, sailing to the most remote of destinations 
– including Antarctica, Greenland and the Arctic’s 
Spitsbergen – as well as year-round voyages along 
Norway’s coast and Europe in the spring. The 
company’s fleet of 12 intimate ships, which each 
carry anywhere from 254 to 1,000 guests, allow 
travellers to enjoy unique destinations in a relaxed 
atmosphere.  

 
hurtigruten.com

YOU ARE MY 24-HOUR SUNSHINE AS DAYLIGHT 
BECKONS ON CLASSIC VOYAGE TO NORWAY
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ENJOY A DREAM RIDE THROUGH THE HEART OF RUSSIA
WILD EARTH Travel is offering a discount 
on board the MS Volga Dream for a journey 
into Russia’s heartland following in the 
footsteps of its famous composers, writers 
and painters. 

This 13-day cruise winds its way from 
Moscow through the countryside of Russia, 
exploring a number of World Heritage sites, 
before concluding in St. Petersburg. Along 
the way guests will explore Russia’s rich 
cultural heritage, architecture and learn 
about the country’s history.

Excursions along the Volga include 
specially arranged early entrances to the 
Hermitage and the Armoury Museum 
at the Kremlin. The cruise coincides with 
the White Nights Festival, a summer 
celebration that takes place each year in 
St Petersburg, and guests will have the 
opportunity to visit the opera or ballet 
during their time here.

The cruise dates are from June 22 to July 
4 and the company is offering a discount 
of £1500 (approx. $AU2,900). The MS Volga 
Dream was refurbished in 2007 and now 
accommodates just 100 people.

wildearth-travel.com

MORE THAN 100 VIPs and guests attended a renaming 
ceremony in Germany recently for the Travelmarvel 
Sapphire.

She is the latest ship to join the premium river cruise 
operator’s fleet following a recent refurbishment. Some 
41 metres in length and with the capacity for 164 guests, 
Travelmarvel Sapphire has a dining room, bar and lounge, 
sun deck, fitness room and hair salon. All category C 
cabins and above offer French balconies with owner’s 
suites measuring 21.5 square metres. 

Guests also enjoy gourmet dining with all meals on 
board included, along with local wine, beer and soft 
drinks with lunch and dinner. Also included in the price 
of all Travelmarvel Sapphire cruises are small group shore 
excursions with local guides, port charges and gratuities.

The special event in Koln was attended by Volodymyr 
Tugayev, the ship’s captain, and Trish Bannon, 
Travelmarvel’s Director of Operations in Europe and 
Russia.

The Reverend Andrew Sillis, Chaplain of St Boniface 
Bonn and All Saints in Cologne, blessed the vessel before 
it was christened in time honoured tradition with a bottle 
of Champagne broken against the ship’s hull. Following 
the ceremony guests enjoyed a panoramic cruise and 
gala dinner in the ship’s restaurant.   
 
travelmarvel.com.au 

CELEBRITY GUESTS TURN OUT AS SAPPHIRE 
GLITTERS AT GALA RENAMING CEREMONY

GRAND VOYAGE TO  
CLASSICAL CIVILISATIONS

TERMS & CONDITIONS:  *Price is per person in AUD, based on double occupancy Premium Outside Cabin (Cat. H) & Deluxe Outside Cabin (Cat. F), includes gratuities, port fees and service charges, and are correct 
as at 14 April 2015. Offer ends 31 May 2015 unless sold out prior, is subject to availability/change and may be withdrawn at any time without notice. A deposit is payable to secure your cruise reservation. Fly Free 
offer available ex Sydney, Melbourne, Perth, Brisbane & Adelaide only and may require additional funds be paid to ensure air ticketing conditions are met. Airfare is Economy Class including known airfare tax at 
time of printing, is based on specific airlines and routings (up to the discretion of the Voyages to Antiquity). Surcharge may apply if increase in airfare tax occurs, introduction of fuel surcharge, or if different airline, 
routing or dates of travel are required. Domestic connections are additional. Offer not combinable with any other offer. Cancellation penalties and conditions apply. Please check with your travel agent at time of 
booking for additional deposit and conditions. ~Onboard credit is per person in US$ and cannot be redeemed for cash or used for further discount off cruise fare. It may only be used for onboard services. Any 
unused credit will be forfeited at the end of the cruise. All prices based on cash or cheque payment - credit card fees may apply Voyages to Antiquity reserve the right to change, correct errors, withdraw from sale 
any or all fares, itineraries and fees without penalty. Please contact your travel agent for full terms and conditions or refer to the Voyages to Antiquity website www.voyagestoantiquity.com.au

TEL: (02) 9959 1333  |  EMAIL: info@voyagestoantiquity.com.au 
www.voyagestoantiquity.com

P	Return flights from Australia*

P	2-night hotel stay in Istanbul

P	19 nights aboard Aegean Odyssey 

P	2-night hotel stay in Venice

P	22 full included shore excursions

P	Complimentary transfers^

P	Expert guest speakers

BONUS: US$300~ ONBOARD CREDIT  
PLUS FREE LAUNDRY ONBOARD

AEGEAN ODYSSEY - IN A CLASS OF HER OWN
Classically elegant, but far from stuffy & formal, 
offering boutique-style cruising designed for 
the sophisticated traveller. With tastefully 
understated interior. Aegean Odyssey provides 
gracious public rooms, a choice of restaurants 
and stability in inclement weather.

FARES: per person, twin share

Premium Outside Cabin from $12,450*

Deluxe Outside Cabin from $13,750*

FLY FREE
& ENJOY...

VENICE to ISTANBUL
24 DAY CRUISE TOUR

COMMENCING 15 AUGUST 2015

FREE  

RETURN AIR

ON 13 SAILINGS

BROCHURE 
OUT NOW!
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THREE NEW suites have just been unveiled 
at Melbourne’s Ovolo Laneways that have 
been inspired by the city’s eclectic sub-
cultures, unique boutiques and creative 
surrounds.

The one-off penthouse and terrace 
suites provide guests with seamlessly 
designed living and party spaces rich in 
character, dynamic technology and smart, 
playful features. The hotel pays homage 
to its laneway neighbourhood, from the 
theatrical concierge-style reception to 
moody corridors showcasing local artwork 

and brightly coloured doors that accentuate 
the individual characters of the suites.

These new suites include two-bedrooms, 
en-suite, second bathroom, spacious 
lounge and dining areas, three flat-screen 
TVs, state-of-the-art sound systems and 
private balconies to enjoy complimentary 
drinks from the in-suite bar. 

Known for their signature all-inclusive 
service concept, Ovolo guests receive free 
daily replenished in-room bar and snacks, 
breakfast, happy hour in the Lo Lounge, 
access to a Nintendo Wii and games, Apple 

TV and Wi-Fi as a complimentary part of 
their stay.

The 43-room boutique hotel is situated 
within the heart of the CBD near the theatre 
district, boutique shopping precincts, an 
abundance of renowned eateries and bars 
and iconic Melbourne laneways.

To celebrate the new suites, Ovolo 
Laneways is offering 25 per cent off when 
booking a stay until July. Terms and 
conditions apply. 

 
ovolohotels.com

SUITES REFLECT THE CULTURE  
AND CREATIVITY OF MELBOURNE

 

HOTEL CHAIN LOOKS TO EXPAND ITS NETWORK WITH FIJI PROPERTY
ACCOR HAS announced it will grow its 
Fijian hotel network with the addition of 
a new-build, multi-million dollar upscale 
address scheduled to open in 2016

The Pullman Nadi Bay Resort & 
Spa is being developed by the Gokal 
Group of Companies and the resort will 
be the company’s first upscale hotel 
development in Fiji and venture with 
Accor.

Located on the beachfront at Nadi 
Bay, the resort will offer guests a premier 
location just two kilometres drive from 
Nadi International Airport. The finished 
resort is expected to open with 234 

rooms and suites, and offer guests an 
extensive range of facilities including 
six restaurants and bars, two swimming 
pools and a day spa. Pullman Nadi 
Bay Resort & Spa will also feature four 
meeting rooms with capacity for up to 
400 guests.

Currently under construction, the new 
Pullman project represents a strategic 
opportunity to drive the future economic 
growth of Fiji and will employ 300 staff 
once completed and operational.

“In recent times we have recognised 
a sweet spot in the upscale market in 
Fiji, ideal for the Pullman brand which 

bridges the needs for business and 
leisure guests,” said Garth Simmons, 
Senior Vice President Operations Accor 
New Zealand & Fiji. 
accor.com
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SEBEL IS expanding its network of hotel 
and apartment properties in Australia with 
the announcement of two new addresses 
for the brand in Victoria and Queensland.

The additions are The Sebel South 
Brisbane and the upcoming $35 million 
waterfront project, The Sebel Yarrawonga 
(pictured).

The Sebel South Brisbane at 50 
Water Street is in close proximity to the 
commercial and entertainment hub of 

South Bank and the Brisbane Convention 
and Exhibition Centre. The 63-room 
hotel offers premier apartment-style 
accommodation plus a selection of intimate 
conference and meeting solutions.

Facilities include a pool, fitness centre 
and sky-deck facility with 360-degree views 
of Brisbane stretching from Mt Warning 
to Mt Coot-tha and across the CBD to the 
Gateway Bridge, Gabba and iconic Story 
Bridge.

In regional Victoria, the new resort-style 
development is set to be built on The Point 
overlooking Lake Mulwala. Set to open in 
early 2018, The Sebel Yarrawonga will be a 
120-room hotel-serviced apartment facility. 
Guests will be able to use a bar and bistro, 
restaurant, 300-seat conference facility, 
pool, gymnasium and other health club 
amenities.

 
thesebel.com

 

 

 
 
 

   

LUXURY 
HOTEL 
GROUP ADDS 
A DYNAMIC 
DUO TO ITS 
ADDRESS 
BOOK 
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THE ASCOTT Limited has employed its first 
Ascott Management Associates Program 
(AMAP) candidate in Australia. 

Kosta Atsiaris, a William Angliss Institute 
graduate, was the successful candidate and 
will receive exposure to different cultural 
and business experiences. 

He will have the opportunity to work in 
all areas of the operations of the company’s 
serviced apartments in Melbourne, which 
includes Citadines on Bourke Melbourne 
and Somerset on Elizabeth Melbourne, as 
well as attachments to The Ascott Limited’s 
management arm including finance, HR, 
reservations, marketing and sales.

Kosta graduated from William Angliss 
Institute in 2014 with a Bachelor of Tourism 
and Hospitality Management. “I really 

enjoy working with people and working 
in hospitality management gives me the 
opportunity to solve challenges for people,” 
he said.

AMAP is a specially tailored 18-month 
on-the-job learning program for recent 
graduates. During the program, The Ascott 
Limited trains the selected Management 
Associates to develop the knowledge and 
skills to excel in hospitality management 
and is the only program of its kind in 
Australia to have a fully-funded overseas 
component.

Martin Lawley, Director, Human 
Resources at The Ascott Limited, said: “As 
Ascott continues to expand our global 
network, we want to nurture young, 
promising talents who can take on key 

responsibilities within our serviced 
apartments. During the program, our 
Management Associates are equipped with 
a good grasp of our business complexities 
as well as skills to excel in hospitality 
management.”

Meanwhile, the company has just 
launched its Ascott Lifestyle program, 
offering handpicked experiences for visiting 
guests. 

Ranging from cultural to gastronomical, 
local delights to wellness, the bespoke 
opportunities will enable guests to explore 
the cities they are living in and continue to 
enjoy the activities they are familiar with 
while being away from home.

 
the-ascott.com

KOSTA IS THE CHOSEN ONE AS HE 
TAKES DEBUT MANAGEMENT ROLE

 

THE CHOICE JUST GOT WIDER FOR TRAVELLERS 
HEADING THROUGH SYDNEY AIRPORT 
THE QUALITY Hotel CKS Sydney 
Airport has been unveiled at a VIP 
function following a major $3million 
refurbishment.

The 121-room hotel, part of Choice 
Hotels Australasia, features upgrades 
across the reception area, restaurant, 
common areas and all guest rooms. 
The refurbished offering ensures an 
affordable boutique hotel experience is 
available in proximity to one of Australia’s 
busiest terminals. 

Guests can take advantage of the 
impressive ‘Park and Fly’ package, which 
provides up to seven days free on-site 
parking and return shuttle transfers to 
the airport when booking standard or 

superior king rooms. 
“We have made a significant 

investment to transform Quality Hotel 
CKS Sydney Airport into superior, 
affordable boutique accommodation, 
delivering above and beyond our guests’ 
expectations,” said Julian Clark, Chief 
Executive Officer, Quality Hotel CKS 
Sydney Airport. “We’ve taken our hotel to 
a whole new level with added soul.”

Located in the heart of the hotel is an 
award-winning gastro pub and bar with 
a menu by head chef Krishneel Michael, 
winner of the 2012 ‘Chef of the Capital’ 
award in Wellington, New Zealand. 
Other amenities include a conference 
room which converts into a cinema by 

night for added guest entertainment, 
premium King Koil beds with quality 
linen, the latest in room technology and 
complimentary Wi-Fi.  
qualitysydneyairport.com.au;  
choicehotels.com.au

James Cowan from The 
Ascott Limited with Kosta 
Atsiaris (right)
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time for TEE
With more than 70 world-class courses, Hawaii is a golfing Mecca. JESSICA 

ZOITI takes a look at some of the offerings on Hawaii Island and Oahu.

The Plantation Course at Kapalua on Maui has been rated 
the number one course in Hawaii

Hawaii: Luxury travel
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FOR GOLFERS, Hawaii is as close 
to heaven as it gets. There are more 
than 70 courses sprawled across its 
six geographically distinct islands and 
most are championship calibre with 
unforgettable signature holes. 

Add Pacific Ocean views, diverse 
course terrain and plenty of top-end 
accommodation and it’s not surprising 
around 15,000 travellers from the Oceania 
region (Australia and New Zealand) packed 
their putters and headed there last year, 
according to preliminary statistics from the 
Hawaii Tourism Authority.

This figure represents around four per 
cent of all visitors from the Oceania region 
in 2014, which according to Ashlee Galea, 
Country Manager for Hawaii Tourism 
Oceania, includes a record-breaking 
number of Australians.

“We are very happy to announce that 
Aussies have continued to flock to Hawaii 
in high numbers during 2014,” she states. 
“313,053 Australians visited Hawaii last year, 
a 2.6 per cent increase compared to 2013.”

Honeymooners increased by 14.9 per 
cent and those choosing to marry and 
honeymoon in paradise rose by 11.9 
per cent. These figures prove Hawaii’s 
popularity among Australians and with 
substantial increases in air capacity in 2015, 
there’s never been a better time to visit. 

Jetstar recently introduced a thrice-
weekly Brisbane-Honolulu service, Qantas 
has upgraded its aircraft and increased 
its Sydney-Honolulu service to five times 
a week and Hawaiian Airlines has also 
upgraded its aircraft on the Brisbane-
Honolulu route.

HAWAII ISLAND
Hawaii Island, or Big Island as it’s otherwise 
known, is more than double the size of all 
other Hawaiian islands combined, so there’s 
plenty of room for condos, five-star resorts 
and sprawling golf courses, including some 
of the best beach-side layouts in the world.

The island has earned the nickname ‘Golf 
Capital of Hawaii’ thanks to its impressive 
resort courses, many of which have been 
crafted by some of the biggest names in 
international golf.

Here, lush green fairways dotted with 
pure white bunkers are lined with jet-
black lava flows and feature Pacific Ocean 
backdrops. And it’s not just the resort 
courses that deserve attention. In addition 
the island is home to 16 equally demanding 
public courses.

Mauna Kea: This is one of three 
championship 18-hole courses owned by 
Prince Resorts Hawaii. The once barren lava 
field has been crafted by famed designer 
Robert Trent Jones Sr. into one of Hawaii’s 

FREE NIGHTS WITH PRINCE RESORT
Oahu and Big Island are home to Prince Resorts Hawaii’s three luxury properties and 
company-owned golf courses: Mauna Kea and Hapuna on Big Island and Hawaii Prince 
on Oahu.

Visitors who stay with Prince Hotels not only have access to special guest green 
fees, they can also take advantage of some great year-round packages, including the 
current ‘Spring into Summer’ specials which offer free nights and resort credits with no 
mandatory resort fees.

Rates at Hawaii Prince Hotel Waikiki start at $US280 (approx. $AU366) per night 
including the third night free. Stay at Hapuna Beach Prince Hotel from $US425 (approx. 
$AU556) per night including the fourth night free, daily buffet breakfast for two and up 
to $US750 (approx. $AU982) resort credit. 

Or book at the Mauna Kea Beach Hotel from $US579 (approx. $AU758) per night 
including the fourth night free, daily buffet breakfast for two and up to $US1,000 
(approx. $AU1,309) resort credit. princeresortshawaii.com

The third hole at Mauna Kea 

Hawaii Island’s Hualalai Golf Course
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most popular golf destinations.
Tumbling across seaside cliffs, the 

challenging layout features holes running 
alongside the sea as well as some set 90 
metres above it, offering views of the 
Kohala Coast. 

There are 99 strategically placed bunkers 
spread over the course’s 7,370 yards 
(approx. 6,740 metres) and the signature 
hole is the third, a par-three requiring a 
dramatic carry across a rocky shoreline 
that’s now littered with hundreds of 
sacrificial golf balls.

There’s a new pro shop and Number 
3 clubhouse restaurant, a driving range, 
putting greens, locker rooms, PGA 
professionals on hand for lessons and 
clubs available for hire. Green fees vary and 
include cart hire.

Hualalai: Jack Nicklaus’s signature 
18-hole, par-72 Hualalai Golf Course winds 
over 7,100 yards (approx. 6,492 metres) at 
the luxury Four Seasons Resort Hualalai. It 
also features lush fairways contoured by 
flowing black lava outcrops and ends close 

to the beach with the finishing hole set 
dramatically alongside the ocean.  

Other amenities include a shop, 
clubhouse, club rentals, a driving range and 
putting green. Course fees vary depending 
on tee time.

Hapuna: Also owned by Prince Resorts, 
this Arnold Palmer and Ed Seay-designed 
championship links-style course stretches 
almost 6,900 yards (approx 6,310 metres) 
and boasts Pacific Ocean views from every 
hole.

The signature hole is the par-four 12th. 
Its views are among the most panoramic on 
Big Island and stretch right out to Maui in 
the distance.

A hidden gem, the course is quieter than 
many making it a local favourite. Better 
still, it’s within easy walking distance of 
the Hapuna Beach Prince Hotel and its 
full range of facilities and services. Onsite 
there’s a practice bunker, putting and 
chipping greens, a driving range, full-
service pro shop, driving range and fitness 
centre.

OAHU
It may not be the largest Hawaiian island 
but Oahu has more golf courses than any 
other. Some 40 public and private courses 
cater to every skill level and range from 
casual municipal links to elegant resort 
courses. Regardless of which course you 
choose, you’re promised the ever present 
backdrop of the Koolau mountains and 
Pacific Ocean.

Hawaii Prince: Owned by Prince Resorts 
and designed by Arnold Palmer and Ed 
Seay, this course offers 27 holes and as 
such is the only one of its kind in Hawaii. 
Set on Oahu’s Ewa Plain, there are three 
interchangeable nines creating a variety of 
playing conditions set across 514 hectares 
shrouded by the Waianae Mountains.

Onsite is the Brian Mogg Golf Academy, 
an all-grass driving range, putting and 
chipping greens, a full-service pro shop, 
locker rooms and the Bird of Paradise 
restaurant.

Guests staying at the nearby Hawaii 
Prince Hotel Waikiki are offered special 

Hawaii Prince Golf Club

Hawaii: Luxury travel
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OCEANVIEWS AND
BREKKIE FOR TWO

Guaranteed oceanfront room, daily 

breakfast buffet for two, and $50 resort 

credit per 3-night stay. Kids 12 and under 

eat and golf free with parent through 

30/9/15. No mandatory resort fees.

HawaiiPrinceHotel.com/Brekki
0011.1.808.956.1111

reservations@princehawaii.com

Room and Brekkie valid through 22/12/15, 
inclusive. From $259 U.S. per night plus
applicable taxes. 3-night minimum stays, 

some restrictions and black out dates apply.

PRHR-05826_TvlTalkMayFNL.indd   1 4/13/15   1:48 PM

course rates and accommodation packages 
while a shuttle service ferries guests to 
and from a number of other Waikiki-based 
resorts to the course.

Turtle Bay Resort: While best known 
for its surf, Turtle Bay is also home to two 
notable golf courses.

Designed in the 1970s by George Fazio, 
the first course, which also bears his name, 
features a classic forgiving design with 18 
holes that dot the coastline and walker-
friendly fairways that meander through 
traditional Hawaiian palms.

More challenging, the 18-hole Palmer 
Course is considered a must-play while 
on Oahu’s North Shore. Designed by the 
legendary Arnold Palmer, the par-72 layout 
winds through natural wetlands and dense 
Hawaiian jungle, circumvents waterways 
and meets the coast on its signature hole, 
the par-four 17th.

Special rates are offered to resort guests 
while facilities and services include private 
practice and chipping areas, coaching, a 
putting green, club rentals and a pro shop. 
A golfing day out combining both courses 
can be arranged through the resort. 
 
Pictures courtesy Prince Resorts, Hawaii 
Tourism Authority and Hawaii Tourism Japan.

Golfing with Kohala, Hawaii Island’s 
oldest volcano, as a backdrop

BEST OF THE REST
MAUI
On Maui you’ll find golf resorts in two distinct areas. West Maui, which features the old 
whaling village of Lahaina, delivers 36 holes at both the Kaanapali Beach Resort and 
Kapalua Villas Maui. On South Maui, resorts like Grand Wailea, Fairmont, Marriott, Andaz 
and Four Seasons all offer stay and play packages. In total you’ll find 54 holes across 
resorts in Wailea and 36 holes in the neighbouring Makena area.

 
KAUAI
There are 10 golf courses at seven venues on Kauai, ranging from the nine-hole 
Kukuiolono Golf Course to major resort courses. The three best golf resorts are 
Princeville, which offers 45 holes across two courses (Prince and Makai), Kauai Lagoon, 
which boasts 36 holes across two courses (Kiele and Mokihana), and the 18-hole Poipu 
Bay, which is sprawled along Kauai’s southern coastline. All three resorts offer stay and 
play packages.
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the other   

VEGAS
Only 10 per cent of the 40 million people who visited Las Vegas last year did it for 

the casino action. JON UNDERWOOD went in search of the other 90.

Artwork in Downtown Las Vegas

USA
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HERE’S A million-dollar question for you. 
What is there to do in Las Vegas if you don’t 
gamble? The answer, rather surprisingly to 
this correspondent, is quite a lot. 

There’s art, gourmet food, high-
octane activities and a host of quality 
entertainment that doesn’t involve the loss 
of your shirt.

So when the chips are down – or 
probably lost – get out of the casinos and 
take a chance on some of Vegas’ other 
attractions.

ART FOR ART’S SAKE
Those who spray paint on walls in public 
spaces are usually castigated for the 
practice. But in Downtown Las Vegas, not 
only is it encouraged but forms part of a 
major event.

The Life is Beautiful Festival was 
launched in 2013 and takes place at the end 
of October. Artists come from all over the 
world to participate and the end result is 
some of the most inventive, colourful and 
memorable street art you’ll ever see.

These remarkable works also form part 
of an ambitious plan to rejuvenate the area, 
which was once a thriving part of The Strip. 
Bankrolled by internet entrepreneur Tony 
Hsieh, the Downtown Container Park is a 
fun, family-friendly shopping and dining 
experience that is helping breathe life back 
into the area.

Traditionalists should pop round to 
The Bellagio where they have regular 
exhibitions in their Gallery of Fine Art. 
We caught ‘Faberge Revealed’, which 
showcased 238 rare artefacts, including six 
of the famous eggs. In a town where money 
is often king, it was strange to stand in 
front of such marvels that simply cannot be 
priced. (Runs till May 25, 2015.)

THE NEED FOR SPEED
NASCAR racing is a major part of American 
culture, along with apple pie, Mickey 
Mouse and the Hershey bar. And at The Las 
Vegas Motor Speedway, which is about 20 
kilometres outside of town and holds an 
incredible 131,000 people, visitors can feel 
the rush with a hot lap in the passenger 
seat. 

Sadly, the massive banked stands were 
totally empty and at 230kph my driver was 
only going at a fraction of a NASCAR’S top 
speed (more than 320kph). But it still made 
the hair stand up on various intimate parts 
of my body.

Yet that was just the adrenaline entree. 
The main course came in the form of a 
helicopter ride to the Grand Canyon, one 
of the Seven Wonders of the Natural World. 
Hopping aboard with Maverick Helicopters, 
we were flown out to the canyon by a Tom 

The boys from Human Nature take to 
the stage

Take a helicopter ride 
into the Grand Canyon

More artwork from the Life is 
Beautiful Festival
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Cruise-wannabe who’d obviously watched 
Top Gun way too many times. 

But the ride out was exceptional, 
taking in the Vegas surrounds and the 
Hoover Dam before arriving over and 
then flying into the canyon for a glass 
of champagne and some nibbles on a 
specially-constructed landing site. The 
return journey included a fly-past of The 
Strip but when you’ve seen one of nature’s 
wonders up that close, a fake Eiffel Tower 
really doesn’t cut the French mustard.

THE SHOW MUST GO ON
There was a distinctly Australian flavour to 
the lavish entertainment shows in Vegas 
when we visited. Human Nature were 
performing a special Christmas show ahead 
of resuming their highly-popular Motown 
tribute at The Venetian. And Olivia Newton-
John was still belting out the tunes over at 
The Flamingo.

But for me, ONE, the Cirque du Soleil 
tribute to Michael Jackson, was the 
standout, with dazzling costumes and 
special effects. It helps that Jacko’s music 
is instantly recognisable and even though 
I couldn’t quite follow the narrative of the 
show, it was a whizzing, banging, dangling, 
thriller of a ride. 

BEYOND THE BUFFET
Las Vegas was (and still is) famous for its 
buffets, the theory being that they are the 
quickest way to get people fed and back 

to the gaming tables. But several top chefs 
have opened restaurants in town and the 
big hotels are offering much more than the 
basic bain marie.

I am not a lover of fish, particular raw, 
so when we arrived at Sushisamba in The 
Palazzo at The Venetian, I was naturally 
apprehensive. But it was the best meal I had 
in Vegas and I loved the fusion of Japanese, 
Brazilian and Peruvian cuisine. 

My favourites were the Aji Panca ribeye 
anticuchos served with Peruvian corn, the 
Otsumami assortment of endame, green 
bean tempura and shishito peppers, and 
the crispy Hokkaido scallop with butter 
lettuce, phyllo, chive, micro greens and 
sweet sesame aioli. 

For something a little special and 
different, try the Chef’s Table at The 
Bellagio. It still takes place within the buffet 
area but rather than queue up with the 
masses, you get a separate table and the 
executive chef will talk you through some 
special dishes. A succulent cut of meat will 
be carved in front of you, with portions 
the size of a manhole cover. Trust me, after 
a meal here you won’t be hungry for a 
month!

Las Vegas was something of a revelation. 
Sure, in parts it’s still gaudy and baudy, but 
if you’re prepared to look beyond the neon-
facade, there’s plenty there to make your 
next trip to Vegas a certain winner.

 
Pictures by Jon Underwood

 

GETTING THERE: Qantas has direct 
flights from Australia to Los Angeles 
with connections available to Las 
Vegas with American Airlines.  
qantas.com.au; aa.com

ACCOMMODATION: The 
Cosmopolitan is a hotel and casino 
located in the heart of The Strip that 
offers a range of accommodation 
options. My one-bedroom terrace 
offered expansive views across Vegas, 
a Japanese soak tub, extremely 
comfortable king-size bed, lounge and 
bathroom. cosmopolitanlasvegas.com

DINING: Sushisamba, Las Vegas Blvd, 
Las Vegas. sushisamba.com
Chef’s Table at The Bellagio. Available 
from 3.30pm to 10pm for eight to 
18 guests. Prices from $US53.99 to 
$US59.99 (approx. $AU65 to $AU73) a 
person. bellagio.com

ENTERTAINMENT: Human Nature. 
venetian.com
Olivia Newton-John.  
flamingolasvegas.com
Michael Jackson ONE.  
cirquedusoleil.com

ACTIVITIES: A three-lap Ride 
Along experience at Las Vegas 
Motor Speedway with Richard Petty 
Driving Experience costs $US109 
(approx.$AU133). drivepetty.com
The four-hour Grand Canyon 
helicopter flight costs $US529 (approx. 
$AU650) per person and includes 
complimentary transportation to 
and from hotels, food and drink. 
maverickhelicopter.com
For more information, visitlasvegas.com

FA S T  FAC T S  ///

Experience a hot lap in a 
NASCAR at the Las Vegas 
Motor Speedway

Gourmet food 
aplenty is available 
in Vegas

USA
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WANT TO learn more about the Big 
Apple? A new global communications 
Instagram account has just been launched 
to further showcase New York City as a top 

destination.
NYC & Company, New York City’s official 

marketing, tourism and partnership 
organisation, has also introduced the 

initiative to further publicise company 
messaging. The account is the first of its 
kind among U.S. destination marketing 
organisations and targets media and 
influencers.  

“Instagram has now surpassed 300 
million monthly active users, proving that 
the way people are communicating with 
one another is changing,” said Christopher 
Heywood, Senior Vice President of Global 
Communications at NYC & Company. 

“As a communications team, we are at 
the forefront of this conversation, and as 
we explore this social sphere, we hope the 
media will be even more inspired by New 
York City’s vibrancy and ever-evolving 
landscape.”

To find the new Instagram account, 
head to: @nycgo_press  
 
Picture courtesy NYC & Company

TOM FINDS VISIT USA FUNCTION IS JUST 
THE TICKET FOR BUSINESS MATTERS 

JOURNALIST THOMAS Mitchell was the 
lucky winner of a business class flight with 
United Airlines for his creative tweet at the 
recent Visit USA media marketplace and 
lunch.

More than 70 members of the media 
attended the annual event in Sydney 
where they met with more than 55 tourism 
operators, hoteliers, tourism bureaus and 
attraction operators from across the United 
States.

After a chance to network and 
connect at the marketplace, the media 
and suppliers joined together for lunch.  
Speeches were made by Hugo Llorens, 
U.S. Consul General, Alison Espley, United 
Airlines Managing Director Japan and 
Pacific Sales, Chris Petty, United Airlines 
Regional Sales Manager Australia and 
New Zealand, and Janette Davie, Visit USA 
Australia President.

“We are pleased to continue our 
partnership with Visit USA and help 
promote travel to the United States,” said 
Mr Petty. “Australians love to discover the 
U.S., and we are proud to offer passengers 
convenient connectivity throughout North 
America via our Los Angeles and San 
Francisco hubs.”

Media guests had the chance to win a 
businessfirst ticket with United Airlines 
by entering a twitter contest. In just 140 
characters, participants needed to describe 
which unique, must-visit U.S. destination 
they would like to travel to and why. Mr 
Mitchell, who works on The Morning Show 
and The Daily Edition, won with his tweet: 
“Love NYC got it inked on me – would love 
to wake up in the city that never sleeps”, 
combined with a picture of his impressive 
New York skyline tattoo. 
visitusa.org.au

THE BIG APPLE TAKES A LARGE BITE OUT OF SOCIAL MEDIA 
TO SELL ITS WARES AROUND THE WORLD ON INSTAGRAM

AUSTRALIA’S GOLDMAN Travel 
Corporation has announced a 
joint venture with New York-based 
travel agency SmartFlyer to launch 
SmartFlyer Australia. 

The Virtuoso agencies aim to create 
the go-to company for Australian 
independent travel consultants. 
SmartFlyer Australia will combine the 
forward-thinking spirit of one of the 
most innovative agencies in the USA 
with the strength and expertise of 
Australia’s Goldman Group.

“This joint venture with the 
Goldman Group will broaden 
our reach to create a truly global 
community,” said Michael Holtz, CEO 
of SmartFlyer.

“Creating an independent 
contractor home-based model in 
Australia has been on our agenda for 
a few years now and we are delighted 
to establish this joint venture with 
the best in the business, SmartFlyer,” 
said Tom Goldman OAM, Executive 
Chairman of Goldman Travel 
Corporation.

SmartFlyer Australia officially 
launched on May 1. 
 
goldmantravel.com.au

JOINT VENTURE PREPARES 
SMARTFLYER TO LAUNCH 
ITS WINGS IN AUSTRALIA

Left to right: Alison Espley, United 
Airlines, Janette Davie, Visit USA and 
Hugo Llorens, U.S. Consul General
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the town that time 

FORGOT
Despite recent expansion, it’s still possible to find the ‘real’ China… you 

just need to know where to look. RONAN O’CONNELL discovers one such 
town where life is still led at a gentle pace.

Jinma Street is lined with weathered 
buildings from the Ming and Qing 
dynasties

China
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DENSE FOG hangs low, draped across the 
murky waters of the Zuojiang River. Scything 
through the mist, a wooden sampan boat 
transports a fisherman.

These traditional Chinese vessels have 
been used by residents of the town of 
Yangmei for hundreds of years. In previous 
centuries, this fisherman would have been 
taking care to navigate between scores 
of other boats, big and small, arriving at 
or departing from the eight docks of this 
formerly busy river port.

Yangmei’s strategic location amid rich 
farming land on a bend in the river 30 
kilometres from Nanning, the capital of 
Guangxi Province, helped it become a 
thriving commercial hub during China’s 
Ming and Qing dynasties.

Today, the fisherman cuts a lonesome 
figure as he floats up to the main dock 
and unloads his catch. He hoists over his 
shoulder a bag bulging with fish and then 
climbs up the riverbank towards Jinma 
Square. There, he stops to rest in the 
shadows of this historic riverside village, 
more than 1,000 years old and housing 
some of the finest ancient architecture in 
southern China.

A key port no more, Yangmei’s main 
industry is now tourism. As China’s dozens of 

21 years ago Wendy Wu 
fell in love with China.
Let us show you why.

1300 798 118
wendywutours.com.au/21st
or contact your local travel agent

GROUP TOURS • DELUXE HOLIDAYS • RIVER CRUISING
PRIVATE AND TAILORMADE ITINERARIES

• Fully Inclusive Group Tours to China

• Itineraries between 9 and 27 days

• Excellent value tours including fl ights, 
accommodation, meals, transfers and much more!

• Discover China’s most iconic sites; � e Great 
Wall of China, the Terracotta Warriors, the Giant 
Pandas and cosmopolitan Shanghai

• Great stopover options

• Excellent customer loyalty off ers

ATAS: A10517.  K3004.
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metropolises spread relentlessly, traditional 
neighbourhoods and villages are erased, 
along with the relics they house. People 
seeking to immerse themselves in Chinese 
culture of bygone eras must often travel 
beyond the nation’s cities to find ever-rarer 
authentic towns like this one.

Despite its popularity with tourists, life 
here has barely changed for generations. 
On its cobbled streets, chickens and geese 
wander freely through winding alleys, 
beneath colourful pagodas, across stone 
arched bridges and past centuries-old 
shrines and homes.

In Sanjiao Square, old ladies gather under 
weathered pavilions to sip tea while knitting 
vibrantly-coloured baby shoes and jumpers 
for relatives. In a dusty shophouse behind 
them, men in long robes skin pigs which will 
then be deep fried and sold at the daily food 
market. In an adjacent alley, grey-haired men 
hunch over a board game, deep in thought 
at every manoeuvre. 

Of Yangmei’s 5,000 or so residents, most 
are middle-aged or elderly. Their children 
and grandchildren typically live and work 
either in Nanning or in the huge industrial 
centres of Guangzhou and Shenzhen, about 
500 kilometres away.

Scattered across the town are dozens 
of well-preserved homes from the Ming 

www.travman.com.au 1

China
Vietnam, Cambodia, India, 
Myanmar, Laos & Tibet

2015/16
The travel specialist since 1976

The travel specialist since 1976

Independent itineraries
Backed by our reliable and experienced suppliers,  
we can tailor-make �exible itineraries to suit your 
speci�c needs.

Special interest tours
We have organized trips for schools, clubs, 
government organizations, associations etc;  
so whatever you require we can arrange it for you.

Our Airline Partners
We have competitive airfares for international air 
travel from the following major airlines servicing 
China, India & Vietnam etc.

Need a trip just for you?

CITS Australia Pty Ltd trading as
Travman Tours is a division of CITS Group.

Level 1, 350 Collins Street
Melbourne, Victoria 3000
Telephone: (03) 9606 0188
Reservations: 1800 338 007 (toll free)
E-mail: info@travman.com.au
www.travman.com.au

ABN 31 060 276 422 
Accredited Member: IATA

Important Notice
Details of particular tours printed in this brochure may 
have changed since it was published, please check with 
us whether there have been changes before you book.

Your travel agent

For independent & group travellers

China

India

Vietnam

Qantas Airways �y directly to Shanghai 
& Hong Kong, the gateway to major 
cities in China.

Singapore Airlines o�ers you the
ultimate travelling experience,
gourmet cuisine & in-�ight service
even other airlines talk about.

Cathay Paci�c is a multi-awarded
airline, o�ering a unique brand of
award winning in �ight service &
entertainment programmes.

Ye a rs  o f E x c elle
nce

Celebrating 

39

Imperial China & Yangtze
Visit Beijing, The Wall, Xian, The 
Warriors, Suzhou, Shanghai & 3 
night Yangtze Cruise
14 days from $4,025 pp
 

Vietnam Exploration
Visit Hanoi, Mai Chua, Ninh Binh, 
Ha Long Bay, Da Nang, Hoi An, 
Hue, Ho Chi Minh and Ben Tre.
12 days from $2,840 pp

Best of India & Nepal
Visit Delhi, Udaipur, Jodhpur, 
Pushkar, Jaipur, Agra, The Taj 
Mahal, Khajurhao, Varanasi & 
Kathmandu.
17 days from $4,750 pp

Celebrating 39 years. 
Think of China, think of Travman.

Call the experts 1800 338 007  | www.travman.com.au  | e-mail: info@travman.com.au 

2015/16 

CHINA  

BROCHURE 

OUT NOW!

Tour price includes: return flights & taxes, internal flights, 4 star accommodation,
Sightseeing tours, entrance fees, meals, transfers and local English speaking guide.

China
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and Qing dynasties (from the 14th to 20th 
centuries), during which the town flourished. 
Standing firm more than 200 years on, 
several of these houses were constructed 
using an unusual mortar, a mix of powdered 
limestone and sticky rice soup. These unique  
homes showcase the renowned ingenuity 
and resourcefulness of the Chinese people.

They stand side by side with more 
classically-designed homes built during the 
reign of the Wanli Emperor, more than 500 
years ago. Made from brick and wood and 
topped with green tiles, many were called 
‘seven stake houses’ due to the number of 
supporting stakes from the front gate to the 
back rooms. Curious visitors are welcome 
to pass through their thick, wooden doors 
and tilt their heads to admire the intricate 
carvings which adorn their awnings.

The historical significance of these 
buildings extends beyond their architecture. 
On Jinma Street, which traces the river’s edge, 
one of these intact buildings was home to 
two of the leaders of China’s pivotal 1911 
Revolution, which saw the overthrow of the 
Qing Dynasty. Liang Zhitang and Liang Lieya 
used Yangmei as a secret base from which to 
plot the successful revolution led by Sun Yat-
sen, who became the first president of the 
newly-declared Republic of China.

Jinma Street is the most captivating 

thoroughfare in the town. A narrow lane 
lined with timeworn abodes, merchant 
quarters, charming tea houses and 
traditional medicine shops, it epitomises 
western ideals of an ancient Chinese village.

These architectural relics are so 
beguiling they can distract from the natural 
environment. The town owns an attractive 
location overlooking the river, which is 
enchanting cloaked in mist but even more 
alluring when sun rays bounce off its surface. 

On the opposite side of this waterway and 
in the land which surrounds the compact 
town, verdant fields are worked by farmers. 
Yangmei is home to eight scenic spots with 
grandiose names like ‘The Sunset Reflected 
on the Dragon Pool’ or ‘Green Trees on 
Thunder Peak’. Each site offers views of the 
environmental splendour of this quaint 
corner of China.

Yet the many artists who station their 
canvases at vantage points across Yangmei 
seem to overlook those eight spots in favour 
of its ancient lanes and courtyards. Natural 
beauty is abundant in China, thanks to its 
extraordinary geographical size, whereas 
vestiges of its rich culture are ever rarer in 
this swiftly-developing nation. Yangmei has 
been sheltered from the winds of modernity 
sweeping across China. It is all the better for it. 
Pictures by Ronan O’Connell

Call us on 1300 133 001 

 info@interasia.com.au 

Call us on 1300 133 001 
 info@interasia.com.au 

 

GETTING THERE: The easiest way to 
reach Yangmei from Nanning is by 
public bus. These depart once an hour 
from a small bus station opposite the 
main entrance to Nanning’s central 
train station. The journey takes about 
90 minutes. Return bus tickets cost 
about $10 per person.

WHAT TO DO: Private river cruises 
along the Zuojiang River offer an 
insight into the rural life of Yangmei 
and its surrounding areas. Cruises 
can be organised and negotiated at 
Yangmei’s central dock.

WHEN TO GO: The best time to visit 
is in the warm season from May to 
August when many of the local plants 
and trees are in full bloom, including 
its majestic willow trees and lotuses.

FA S T  FAC T S  ///

Opposite page: 

Top: Spicy condiments for sale 

Left: Sanjiao Square is a popular meeting point 

Right: Men preparing dinner in a back alley
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back to   

SCHOOL
Luke Nguyen teaching at GRAIN

Asian Escapes
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GUESTS TRAVELLING on APT’s Vietnam 
land tours in 2015 and 2016 will have 
exclusive access to the new GRAIN by Luke 
Nguyen cooking studio in Ho Chi Minh City.

The celebrity chef opened the facility in 
March and promises to deliver an authentic 
Vietnamese cultural and culinary experience. 
As well as learning the fundamentals of 
Vietnamese food preparation, visitors to 
GRAIN will also learn about the culture and 
history behind each dish.

Classes will be hosted by Luke’s team, 
with the chef attending and running classes 
on a quarterly basis. Guests will attend a 
two-and-a-half hour culinary class where 
they will learn some of the basic elements of 
Vietnamese cooking and re-create some of 
Luke’s favourite dishes.

Luke is welcoming the company’s 
Australian guests to GRAIN as a new and 
exclusive addition to their itinerary as part of 
APT’s ‘Freedom of Choice’ touring options in 
Ho Chi Minh City. 

As APT’s Asia Ambassador, Luke has 
already designed a special Vietnamese 
welcome dinner which is served to all guests 
who set sail on a luxury APT Mekong river 
cruise.

aptouring.com.au

WELCOME INDIA AS BROCHURE 
IS UNVEILED OFFERING 
MULTIPLE CHOICE

Uniworld has released its 2016 Asia Boutique 
River Cruise brochure showcasing 11- to 
18-day cruise/journey itineraries throughout 
China, Vietnam and Cambodia with India a 
new addition to the program.

The four luxury China itineraries include 
cruising on the Yangtze, exploring the 
famed river and its three gorges. Guests 
travelling onboard the Century Paragon 

and Century Legend will enjoy access to the 
executive VIP restaurant, use of indoor pool 
and sauna and can choose to participate in a 
host of cultural classes and events such as tai 
chi and Chinese calligraphy.

“We’ve selected the highest calibre of 
properties to compliment the cruise and to 
be a luxurious retreat from the hustle and 
bustle of exploring Asian cities,” said John 
Molinaro, General Manager of Uniworld in 
Australia. “Our guests will enjoy five-star 
hotels such as the Ritz-Carlton Beijing, the 

Luke Nguyen teaching at GRAIN

Previously CALL 1300 362 777 | EMAIL agents@insiderjourneys.com.au

Vietnam Discovery    14 DAY SMALL GROUP JOURNEY 

START Saigon, Mekong Delta, Dalat, Nha Trang, Hoi An, Hue, Halong Bay 
overnight cruise, Hanoi FINISH

With over 21 years of experience in the region, Insider Journeys know Asia intimately, 
offering hand-crafted journeys. With a maximum of 16 travellers we weave our way 
through Asia as insiders with a local guide, and western tour leader^.  

Return economy class airfare flying Vietnam 
Airlines, 14 day Small Group Journey, 12 
nights hotel accommodation, 1 night cruising 
on Halong Bay, breakfast daily, flights within 
Asia, transport in air-conditioned vehicles, 
sightseeing with entrance fees, Western tour 
leader and local English-speaking guides. 

INCLUDES

14 DAYS FROM $3,259*pp 

BOOK BEFORE 31 MARCH &
THE 2ND PERSON TRAVELLING 

FLIES FREE
Book before 31 March and your travel companion FLIES FREE. 
Valid on journeys 14 days or longer in duration in Indochina (Vietnam, Cambodia, Laos). 

Imagine the stories
EXPERIENCE 
ASIA with an Insider

*Conditions apply.  2nd person flies free airfare offer is valid for Journeys of 14 days or more in duration starting and ending in Vietnam, Cambodia or Laos. Valid for departures: 01 Apr 15 - 30 
Sep 15. Offer valid departing SYD / MEL / BNE flying on Vietnam Airlines. Ask us for full T&C’s.  ABN 84 003 237 296 Lic. No. 2TA 002558. Issued 19 Jan 15.

The Yangtze River
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award-winning Waldorf Astoria Shanghai on 
the Bund and the opulent Shangri-La Guilin.”

The China programs also include themed 
dinners, a popular choice for guests wanting 
to indulge in local culinary delights. Features 
include a dim sum lunch in Shanghai, 
traditional dumpling and Tang Dynasty 
dinner in Xi’an, a family hosted lunch in the 
historic hutongs of Beijing and an authentic 
Peking duck dinner in what was one of 
the first restaurants to offer the Emperor’s 
favourite dish. Uniworld’s China itineraries 
start from $9,010 per person.

uniworldcruises.com.au

YOU’LL BE INSPIRED ON A VISIT 
TO CHARMING CAMBODIA
Synonymous with Cambodia, the temples 
of Angkor are among the most mesmerising 
sights in SouthEast Asia. But there is so much 
more to this inspiring destination. 

Having emerged from decades of civil war 
and general unrest, the Khmer people are 
incredibly welcoming and a highlight of any 
stay in the country. To share this experience, 

Insider Journeys is offering a complete 
luxury Cambodian getaway, on sale until 
May 31.

Guests will step back in time at two classic 
Raffles hotels, blessed with history, style 
and aesthetics. From these luxurious bases, 
travellers will experience Phnom Penh, one 
of the most charming capital cities in Asia, 
and learn about Cambodia’s recent history 
before flying to Siem Reap to explore the 
temples of Angkor.

From $2,895 per person twin share 
(ex Melbourne), the eight-night, five-
star Cambodian escape includes return 
international flights with Vietnam Airlines, 
three-nights at the Raffles Hotel Le Royal in 
Phnom Penh, five-nights at the Raffles Grand 
Hotel d’Angkor, Siem Reap and a domestic 
flight. Prices vary for departures from Sydney 
($2,911), Brisbane ($3,292) and Adelaide 
($3,257).

The package also includes a private half-
day tour of Phnom Penh, full-day Temples of 
Angkor trip and a full-day visit to the remote 
Beng Mealea, as well as several bonuses. 

These include a 50-minute foot massage 
for two at the Raffles in Phnom Penh and 
a 50-minute body massage for two at the 
Raffles in Siem Reap. There are also daily 
hotel food credits of $US45 (approx. $AU58) 
per night at Raffles Hotel Le Royal and $US75 
(approx. $AU97) per night at Raffles Grand 
Hotel d’Angkor.

insiderjourneys.com.au

A TOUCH OF STYLE LEAVES LUXURY 
TRAVELLERS SPOILT FOR CHOICE
Designed for the luxury traveller, the ‘In 
Style’ tours from InterAsia, a long-term Asia 
specialist operating since 1989, feature such 
exotic destinations as China, India, Myanmar 
and Vietnam.

InterAsia’s ‘In Style’ series is part of their 
travel solutions covering the whole spectrum, 
including small group tours, independent 
departures (which are often tailored to 
client’s specific requests), river cruises, rail 
journeys, tailored special interest and school 
groups. ‘In Style’ tours include the best hotel 
selections and quality inclusions. 

The Naman Retreat in Vietnam A local in Myanmar

Asian Escapes
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Examples include ‘China In Style’, a 16-day 
independent tour that includes properties 
such as the historic Fairmont Peace Hotel in 
Shanghai and a Yangtze River cruise on the 
Sanctuary Yangtze Explorer, one of the best 
vessels available on the river.

There is also the 21-day ‘India In Style’, 
featuring luxury hotels and heritage 
properties, and ‘Vietnam In Style with Phu 
Quoc’, which really showcases this intriguing 
destination. 

Last but by no means least is ‘Myanmar 
In Style’, a 13-day exploration of the country 
that is a favourite of InterAsia Director, Dan 
Nebauer, and again features a selection of 
top quality hotels and resorts. On top of 
that, InterAsia can adjust the tour itinerary 
to include luxury river cruises on vessels 
like Belmond Orcaella or Belmond Road to 
Mandalay.

All the ‘In Style’ tours have flexible 
departure dates and can be fine-tuned to 
meet client’s specific requests.   
interasia.com.au 

ROAD TRIP IS EXPANDED TO GIVE 
GUESTS MORE TIME TO EXPLORE
Excitement is building for the inaugural 
‘Road to Mandalay’ tour from Travel 
Directors with an additional three days 
added to the itinerary.

The changes include the town of Lijiang 
in the Tibetan foothills added to the Chinese 
section of the tour. In Burma, tour organisers 
have included two days in the Northern 
Shan town of Hsipaw (pronounced Tee-bor). 
The other major change concerns the former 
British hill station town of Maymyo, with 
guests offered more time to soak up all this 
unique place has to offer.

The journey begins in Kunming, famous 
for its geological wonder, the Stone Forest.
Lijiang and Dali follow before arriving in 
Tengchong, the little visited area of China 
where volcanic landscapes exist alongside 
ancient villages.

Crossing into Myanmar and after exploring 
Maymyo and Mandalay, guests take an 
Irrawaddy cruise before a balloon ride over 

Bagan, one of the most significant temple 
complexes on earth. The itinerary then heads 
towards the serenity of Inle Lake where the 
Intha people plough the lake rowing with their 
legs before the tour concludes in Yangon.

The 26-day adventure departs 
on November 2 and after successful 
negotiations with tour partners in Burma, 
the cost has been reduced by $1,000, now 
costing $13,990 per person. 
traveldirectors.com.au

LUXURY VIETNAMESE RETREAT 
JOINS THE HRA FAMILY
Hotel Representation Australia has signed 
the Naman Retreat, a tranquil getaway in the 
Central Coast of Vietnam.

Located midway between Hoi An’s 
ancient town (a UNESCO listed World 
Heritage Site) and Da Nang (Vietnam’s 
vibrant and dynamic third city), the property 
offers 32 suites and 70 private pool villas.

The Naman Retreat is 15 minutes from 
Hoi An and 25 minutes from Da Nang 
International Airport. The property is 
situated between two world-class golf 
courses and occupies a prime location on 
one of the world’s most celebrated strips of 
beach on the East Sea.

“The location offers you the best of both 
worlds: a stunning beach front to roam 
for hours and at night you are only a short 
shuttle ride away from Hoi An, one of the 
most amazing towns in Vietnam,” said Craig 
Davies, Managing Director of HRA.

The company looks after many unique 
and exciting properties throughout the Asia 
Pacific region, including Indochina, Bali, 
Malaysia, Australia, PNG and Hawaii. 
namanretreat.com

Fishermen at Inle Lake

T R A V E L T A L K   M A Y  2 0 1 5    |   59   

Asian Escapes



Q: Why is the Australian market so 
important to Chile? 
A: Chile receives around 3.6 million visitors 
a year and 50,000 of those are Australians, 
which is a little above one per cent. But it 
used to be 30,000 five years ago so that’s a 
pretty sharp increase. We have four weekly 
flights from Australia with Qantas and six 
weekly flights from LAN coming into Chile, 
joining the two continents up. I believe you 
commonly refer to going to New Zealand 
as “crossing the ditch”. I would like to have 
this kind of common terminology between 
Australia and Chile, for example, “crossing 
the Pond”!

So we are looking at Australia as an 
important destination, not for the volumes 
of traffic, although that’s an important 
KPI for the government, but because of 
the quality of the tourists. On average, 
Australians stay 10 days in Chile and spend 
$872 on their credit card when they get 
there. Chile should also be important for 
Australians simply because it is the closest 
country in South America.

Q: Is there anywhere in particular that 
Australians are travelling to in Chile?
A: Mainly Santiago, then Punta Arenas and 
the third place would be Valparaiso, which 
is our main port about an hour away from 
Santiago. As of late there is also a tendency 
for Australians to start exploring the north 
of the country, in particular the Atacama 
Desert. It looks really promising because it 
has been hard to market a desert location to 
another desert country.

Q: Why is Atacama becoming so popular?
A: It is the driest desert in the world but 
I’m sure that’s not the only reason they are 
going there. It’s also a cultural destination 
and on top of that there’s amazing wildlife – 
the flamingos and the llamas – to be found 
there. And that’s just during the day. In the 
evening another show starts, which is the 
stars. Atacama is unmatchable – it has the 
clearest skies and the most observatories in 
the world. Between now and 2020, 99 per 
cent of all images of the universe will be 
taken from those observatories.

Q: You are encouraging Australians to 
get out and explore Chile rather than 
just gateway through Santiago.
A: There are so many things to do in Chile 
but we don’t have that one bucket list item, 
like the Sydney Opera House or the Eiffel 
Tower. We need to create those bucket list 
items and that’s what we’re in the process 
of doing. We have the Torres del Paine 
National Park, which was called the ‘Eighth 
Wonder of the World’ by TripAdvisor. And 
then there’s the rest of Patagonia. What 
better place to do some cruising through 
fjords, see icebergs, wildlife, the whale 
watching, and on top of that it connects 
with Antarctica. So I think this region of 
Chile will continue to encourage a lot of 
Aussie visits.

Chile is also a very good wine travel 
destination but more than anything it does 
adventure with a capital ‘A’ – any adventure 
activity you can possibly think of you can do 
in Chile. And it is also a nature wonderland. 

You can go from the desert to the complete 
opposite in Antarctica and there are the 
Andes on one side and the ocean on the other 
with only about 150kms separating them.

 
Q: How is your relationship with the 
Australian trade?
A: Very receptive. We had to find common 
ground at the beginning to be able to work 
well, create strong bonds with the two 
industries and for us to understand the 
Australian travel industry, its dynamic and 
how it works. There are a lot of specialists 
here and they have come together to form 
a group called ATALA which will be an 
association of travel wholesalers dedicated 
to Latin America. It will be a one stop shop 
of specialists that will sell Latin America. I 
think the next few years are going to see 
a process of promoting Chile alongside an 
agency or a group of wholesalers dedicated 
to Latin America.

Q: Do you have any targets for tourism 
growth in Chile?
A: In 2010, we had 2.8 million visits. Today 
we receive more than 3.6million, so that’s 
impressive growth in just the space of 
five years. As Asia Pacific Market Manager, 
my goal is to make sure that we maintain 
a steady growth in Aussie volumes over 
the next few years. The Chilean industry is 
already recognising Australia´s potential so I 
hope the Australian industry will follow suit 
and help us make this a key market.  

 
turismochile.travel; atala.com.au

A TASTE OF CHILE
Direct flights have brought Chile into sharp focus for Aussie travellers. Here, 

Traveltalk speaks to Pablo Retamal, Asia Pacific Market Manager, Turismo Chile.

Lake Pehoe in Torres del Paine National 
Park. Picture courtesy Turismo Chile

South America
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CONTACT US:  LAN.com LAN 1800 221 572  Travel Agents Like us on facebook.com/LAN  

SOUTH AMERICA
HAS NEVER BEEN CLOSER!

LAN Airlines and TAM Airlines form LATAM 
Airlines Group which serves more than 115 
destinations in South America.
 
LAN Airlines offers seven � ights per week 
from Sydney to Santiago via Auckland plus 
three direct code share � ights operated by 
oneworld partner airline.
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the fab  

FIVE
You don’t have to look hard for a good time in Buenos Aires. Head to these 
districts for five fun perspectives on the city, suggests BRIAN JOHNSTON.

Folk musicians perform in Bar Lavalle. Picture 
courtesy City of Buenos Aires (CBA)

South America
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A CENTURY ago, Buenos Aires was the 
world’s wealthiest city, a place of fine 
boulevards, ornate architecture and 
dazzling theatres. Residents absorbed 
European styles, laying out French parks, 
Spanish churches and Roman-style 
suburbs. 

Since then the city has slowly declined, 
but residents still enjoy the good life. 
Their city looks European, but their spirit 
is Latin: they dance into the night, devour 
great shanks of beef and are passionate 
about football.

1. SEE THE SIGHTS: DOWNTOWN
Plaza de Mayo – the town’s original 1580s 
square – reveals much about Argentine 
history. The Cabildo (cabildonacional.gob.
ar) or town hall is one of the few Spanish 
colonial buildings left. In the cathedral 
(catedralbuenosaires.org.ar) you’ll find 
the tomb of liberator General José de 
San Martín, who brought Argentina 
independence. 

The plaza is dominated by the 
Presidential Palace (casarosada.gob.ar), 
painted gaudy pink. From its balcony 

LOCAL KNOWLEDGE GIVEN PLENTY OF 
AIRTIME IN NEW PROMO VIDEO
“AMAZING”, “awesome” and “unbelievable”.

These are just some of the words used by Australian-based South American expats to 
describe Buenos Aires in a new promotional video from Air New Zealand.

The video features individuals from Brazil, Uruguay, Columbia and Peru who all 
promote their own home city as the best destination in South America. But they 
all agree that Buenos Aires is the second best place to visit, renowned as it is for its 
nightlife, rich history and street culture.

Air New Zealand begins thrice-weekly direct flights between Auckland and 
Buenos Aires on December 1 on a Boeing 777-200. The Argentinian capital will be the 
award-winning airline’s 28th international port of call and opens up the continent to 
Australasian travellers.

Along with its partners, Air New Zealand can connect Australians to 13 South 
American destinations – including Sao Paulo, Brazil to Lima, Peru – and more than 30 
destinations within Argentina, including Ushuaia, the gateway to Antarctica cruising. 

Travel agents are also an important part of the airline’s Buenos Aires strategy with an 
education and incentive program called ‘Buenos Agents’ launched last month. Every 
fortnight, agents are encouraged to complete a quick quiz with the fastest person to 
enter instantly winning a spot on a forthcoming Air New Zealand Buenos Aires famil. 
There are 20 exclusive spots available as well as spot prizes.

To view the promotional video, head to https://youtu.be/Wb5Rpt2JKxM
To check out ‘Buenos Agents’, head to airnzagent.com.au

Plaza Dorrego in the San Telmo district. 
Picture courtesy CBA
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presidents – and most famously the 
wife of one, Eva Perón or Evita – have 
addressed the crowds. Museo Evita 
(museoevita.org) is worth visiting to learn 
more about Argentina’s iconic first lady. 

Museo de la Ciudad (museodelaciudad.
buenosaires.gob.ar) has disorganised but 
entertaining exhibits on the city’s history, 
from dolls to tango. The best museum is 
Museo de Arte Latinoamericano (malba.
org.ar), fantastic for its architecture and 
restaurant alone.

2. HANG OUT WITH THE 
WELL-HEELED: RECOLETA
Stroll around Recoleta district to admire 
tree-lined boulevards, ambitious houses 
and shady parks. Recoleta has French-

flavoured elegance and is full of fine 
restaurants, fashion boutiques and great 
cafés such as historic La Biela (labiela.com).

 Across the road is La Recoleta 
(recoletacemetery.com), an 1822 cemetery 
established for eminent citizens. Evita’s 
black-granite vault is permanently piled 
with flowers and messages. There are 
thousands of tombs, some national 
monuments and every corner oozes 
bronze plaques and statues of saints.

Elsewhere, don’t miss spectacular 
Teatro Colón (teatrocolon.org.ar), opened 
in 1908 during Buenos Aires’ heyday. 
Every great name in opera and ballet has 
performed here. Behind-the-scenes tours 
let you wander through the theatre’s 
Greek columns and admire its Italian 

frescoes and stained glass. The opera and 
ballet season runs from April to December.

3. GET INTO SOCCER: LA BOCA
The waterfront district of La Boca 
was once a neighbourhood of Italian 
immigrants and is famous for its love of 
soccer. Many of its houses are painted in 
team colours by their passionate owners. 
Along pedestrian El Caminito, odd-
shaped houses have vivid, clashing hues, 
like a cubist collection put together by a 
kindergarten class.

La Boca’s atmosphere is still Italian, 
with excellent pizzerias and bars where 
customers argue about soccer over 
Chianti. Artists colonise the streets, 

A mass dance-off at the Buenos Aires 
Tango Festival. Picture courtesy CBA

 Avenida 9 de Julio. Picture courtesy 
Tourism Argentina

 Performers at the Tango World 
Championships. Picture courtesy CBA
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UNFORGETTABLE INCLUSIONS & EXPERIENCES

LUXURY 
SOUTH 

AMERICA

Pack a sense of adventure and journey beyond the tourist trail 
when you experience South America with APT.

99 SMALL GROUP JOURNEYS – Maximum of just 28 guests

99 EXCLUSIVE! Luxury hotels and resorts including stay at the Alvear 
Palace Hotel, centrally located in Buenos Aires

99 EXCLUSIVE! Galápagos Islands Private Charter for APT 
passengers aboard the luxury small ship, La Pinta

99 EXCLUSIVE! Luxurious Amazon cruising aboard the Delfin II

99 INCLUDED – Stay in the heart of Havana and enjoy a  
Cuban jazz show

99 INCLUDED – Local APT Tour Director throughout holiday^, all 
internal flights in South America, tipping, transfers and most meals

^Conditions apply. Tour Director is included as indicated for each itinerary. For further information, see APT South America 2016 brochure or visit www.aptouring.com.au. Australian Pacific Touring Pty Ltd ABN 44 004 684 619. ATAS accreditation #A10825. APT2319 

CALL 1300 278 278
www.aptgroup.travel

2016 BROCHURE OUT NOW!

ORDER YOUR  
FREE BROCHURE  
& DVD TODAY

Experience the best of South America from Santiago to Rio de Janeiro, 
including boutique cruises in the Galápagos Islands and the Amazon

Stay at the most luxurious hotels  
in South America with APT

APT offer a choice of sightseeing 
activities at no extra cost

INDULGENT CRUISING & TOURING WITH APT

GALÁPAGOS ISLANDS & AMAZON CRUISES

LUXURY HOTELS FREEDOM OF CHOICE TOURING

working at easels on pictures that often 
have political or social themes.

Few things are better than taking in 
a football match on Sundays between 
February and November, as local clubs 
such as River Plate, Independiente or 
Boca Juniors – Diego Maradona’s old 
team – battle for supremacy. Head to 
‘La Bombonera’ stadium in La Boca 
(bocajuniors.com.ar), wear blue and gold, 
and prepare your drums.

4. TANGO INTO THE 
EVENING: SAN TELMO
They say the tango reflects the Argentine 
soul: melancholy, wistful, erotic. Tango 
shows cater to tourists, but street dancing 
is free and fascinating. Head to Plaza 
Dorrego in San Telmo, where dancers twirl 
in the evening shadows, accompanied by 
haunting concertinas and the raspy voices 
of elderly men.

In the daytime, Plaza Dorrego hosts 
a busy Sunday antiques and handicrafts 
market good for silverware, leather 
and curios. Locals sit at cafés under 
the trees and play chess and cards. The 
neighbourhood is also known for art and 
antique dealers.

You might want to aim for the 

Museo de Arte Latinoamericano. Picture 
courtesy CBA
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Tango Festival (festivaldetango.gob.
ar) in mid-August. It’s an 18-day foot-
stomping extravaganza across the city 
that covers shows, concerts, exhibitions, 
dance-offs in the street and free tango 
lessons. It’s followed by the Tango World 
Championships, where you can see the 
best dancers in action.

5. HIT THE NIGHTLIFE: 
PALERMO VIEJO
When night falls, head to the cobblestone 
streets of chic Palermo Viejo, a once-
dilapidated warehouse district now 
featuring boutique hotels, trendy 
restaurants and funky bars. In Plaza 
Serrano, young folk gather to strum on 
guitars and gossip into the night as Rasta-
haired folk sell jewellery and trinkets. 

Try the super-suave speakeasy 878 
(878bar.com.ar) for cocktails, the funky and 
youthful Caracas Bar (caracasbar.com.ar) 
for its smooth DJ and endless mojitos, and 
Club Aráoz (lostshake.com.ar) for electronic 
dance music and hip-hop. But there’s 
more: dozens of jazz bars, cocktail joints, 
cigar lounges and music warehouses.

In late October, the Feria de Vinos y 
Bodegas (expovinosybodegas.com.ar) hits 

town. The country’s biggest wine fair 
runs over four days and you can taste a 
thousand-odd labels and Argentina’s best 
vino. Never fear if you’re here at other 
times: Palermo Viejo has wine boutiques 
on every street corner. Cheers!

Top: The interior of the Teatro Colon. 
Picture courtesy CBA

Colourful houses in the La Boca district. 
Picture courtesy CBA
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From December 2015, Air New Zealand will be fl ying to Buenos Aires via Auckland.* If you fancy yourself a top travel agent, test your South 
America knowledge in our Buenos Agents competition. You could win 1 of 20 spots on our Buenos Aires Famil, plus other prizes like Argentinian 
football jerseys, cookbooks, or even tango lessons for you and your friends. 

Sign up and view full terms and conditions at: buenosagents.com.au

*Subject to regulatory approval.

Fancy yourself a top travel agent?

Spots on our 
Buenos Aires 

Famil

WIN 1 of 20

¡ Buenos
    Agents !
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TM

Australian
Owned &
Operated

With new stores opening every month, there
is no time like the present to reserve your
exclusive territory and to enjoy the fantastic
benefits that come along with being an
italktravel agent, including full marketing and
brand support!

“Join Australia’s fastest
growing franchise group 
in celebrating our first 
birthday!”

Kensington

Glynde

Reservoir

Hornsby + Castle Hill  Midland

“talk to us” about becoming
an agent today
Greg McCallum
Franchise Recruitment Manager 
0466 519 563 
or visit italkagents.com.au 
for a full list of State and National con-
tact details

Mount Barker
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