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Enjoy the contemporary deluxe ‘Star Ship’ 
design where innovation meets indulgence. 

Spectacular balcony views, exclusive 
pool and cinema!

Call 1300 383 747 or find your 
Evergreen Expert Agency at evergreentours.com.au

*Conditions apply. For full terms and conditions refer to Evergreen’s 2016 Europe River Cruising & Touring brochure.. All prices based on per person twin share. Valid on new bookings only. Not valid in conjunction with any other offer. All prices based on land and cruise components only. Price based 
on EWCR.1 26/11/16 departure in E category cabin & includes early payment discount with full payment made 12 months prior to departure date. Save up to $800 per couple: Discount based on full payment made 12 months prior to departure. Fly Free offers & No single supplement cabin is based on specific cabins 
on specific departures, enquire at time of booking. Airfare Specials: Valid ex Australia based on economy class to specific ports and must be booked by Evergreen Tours. Must be taken in conjunction with tours listed. Airfare subject to variation & based on specific class on specific airline enquire at the time of booking, 

if class not available a surcharge will apply. Evergreen Tours reserves the right to ticket the airfare upon receipt of deposit. Once issued, air tickets are non-refundable & subject to Amendment & Cancellation Fees as established by the applicable airline. Airport & Airline taxes up to $950pp for European flights and Port 
Taxes are included and based on departure city & subject to change. $1,000pp non-refundable deposit due within 5 days of booking. A second non-refundable deposit of $2,000pp is due by 31 October 2015 or 11 months prior to tour/cruise departure whichever comes first. All offers are subject to availability at time of 
booking or until sold out, and there are strictly limited cabins available on set departures. Surcharges may apply on credit card transactions. Prices, Dates, Taxes & availability correct at 17/5/15 & subject to change. Evergreen Tours (a division of Scenic Tours Pty Ltd) ABN 85 002 715 602. BOOKING CODE EVMA145



15 Day Splendours of Europe river cruise from Amsterdam to Budapest from $6195pp* t/share in an Emerald Stateroom

Save $800 per couple*Fly Free offers* River with Ocean Cruising  No single supplement*

*Conditions apply. For full terms and conditions refer to Evergreen’s 2016 Europe River Cruising & Touring brochure.. All prices based on per person twin share. Valid on new bookings only. Not valid in conjunction with any other offer. All prices based on land and cruise components only. Price based 
on EWCR.1 26/11/16 departure in E category cabin & includes early payment discount with full payment made 12 months prior to departure date. Save up to $800 per couple: Discount based on full payment made 12 months prior to departure. Fly Free offers & No single supplement cabin is based on specific cabins 
on specific departures, enquire at time of booking. Airfare Specials: Valid ex Australia based on economy class to specific ports and must be booked by Evergreen Tours. Must be taken in conjunction with tours listed. Airfare subject to variation & based on specific class on specific airline enquire at the time of booking, 

if class not available a surcharge will apply. Evergreen Tours reserves the right to ticket the airfare upon receipt of deposit. Once issued, air tickets are non-refundable & subject to Amendment & Cancellation Fees as established by the applicable airline. Airport & Airline taxes up to $950pp for European flights and Port 
Taxes are included and based on departure city & subject to change. $1,000pp non-refundable deposit due within 5 days of booking. A second non-refundable deposit of $2,000pp is due by 31 October 2015 or 11 months prior to tour/cruise departure whichever comes first. All offers are subject to availability at time of 
booking or until sold out, and there are strictly limited cabins available on set departures. Surcharges may apply on credit card transactions. Prices, Dates, Taxes & availability correct at 17/5/15 & subject to change. Evergreen Tours (a division of Scenic Tours Pty Ltd) ABN 85 002 715 602. BOOKING CODE EVMA145
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Boys learning to surf. Picture courtesy  
Montage Kapalua Bay.
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NEPAL APPEAL
Traveltalk would like to add our 
condolences and messages of support to 
those who lost loved ones in the recent 
Nepal earthquake. World Expeditions 
and Intrepid are just two of the travel 
organisations running appeals for the 
victims and their families. The travel 
community always pulls together in 
such times and we encourage everyone 
to donate whatever they can to relief 
efforts.



Apart from our cosmopolitan cities, quaint 
villages, award-winning visitor experiences, 
UNESCO World Heritage Sites, the island 
of Ireland is a treasure trove of unique and 
authentic experiences. 

In fact, we’ve got enough to � ll a 14 day 
holiday, whatever your style. As part of a 
wider Europe vacation, Ireland is the ideal 
place to re-energise, with as much fun, 
laughter and great conversation as required.

It’s not only the places, but the welcoming 
faces and warm hospitality that make 
Ireland so special.

Visit: www.ireland.com   Call in: Level 5, 36 Carrington Street, Sydney NSW 2000   Tel: (02) 9964 6900            facebook.com/discoverirelandoz            @gotoirelandoz
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*  Conditions apply. Prices based on per person twin share in AUD are strictly limited and subject to availability until sold out. For new bookings only and not in conjunction with 
any other offers. First non-refundable $1,000pp deposit due within 7 days of booking. Fly Free and Fly for $995pp based on wholesale economy class on airline of Scenic’s 
choice, subject to availability. Airline/Airport taxes of $1,000 pp included but may vary. Fly Free choice of airlines applies to itineraries on Rhine, Main, Danube cruises only. 
Business Class based on Swiss Airlines Z class. Airline/ Airport taxes of $1,225 pp included but may vary. Pricing correct as of 15 May 2015. For full terms and conditions refer to 
2016 Europe River Cruise Brochure and Earlybird flyer or scenic.com.au/earlybirds. Offer available until 31 October 2015 or until sold out. Scenic ABN 85 002 715 602.

At Scenic we celebrate the  
art of wonder through travel.  
We offer our guests more  
than a holiday. We offer them 
an emotional connection  
to the world — a chance  
to experience wonder.

We’re passionate about 
providing our guests the 
very best of all-inclusive 
luxury. That is what drives  
us, cruise after cruise, 
journey after journey.

Tracing the intricate pattern of Europe’s 
waterways, floating past picture postcard 
scenery and stopping at historic towns and 
villages to experience once-in-a-lifetime 
moments. We offer more than a river cruise; 
it’s a journey your client will never forget.

And when we say all-inclusive it means 
transfers and tips, exclusive excursions,  
all meals, beverages, own butler and  
laundry concierge are included. 

Our new 2016 Europe River Cruising  
brochure is out now.

scenic.com.au 
call 138 128

Unbeatable Earlybirds
Our new structure of Earlybirds means 
more choice for your clients. They can now 
choose to Fly Free to Europe on a range 
of airlines, Fly for $995 per person, or fly 
Business Class from $2,995 per person*.

Our Earlybird philosophy means you can 
book your clients with the confidence 
they’ve got the best possible price.

Laundry Concierge
In addition to our existing daily 
laundering service all guests will now 
receive a complimentary bag of clothes 
laundered once per cruise through our 
new laundry concierge service.

After all, our guests should be  
enjoying their journey, not worrying 
about washing.

Sound of Music
A new Enrich experience ‘The Best of 
Sound of Music and Salzburg Show’ is 
based on the timeless film of the same 
name and performed in the rolling hills of 
Salzburg.

Guests will enjoy an authentic Austrian 
lunch before an afternoon humming along 
to some of the catchy classics.

SNTRD175 Traveltalk June DPS_DE3.indd   2 18/05/2015   4:35 pm



*  Conditions apply. Prices based on per person twin share in AUD are strictly limited and subject to availability until sold out. For new bookings only and not in conjunction with 
any other offers. First non-refundable $1,000pp deposit due within 7 days of booking. Fly Free and Fly for $995pp based on wholesale economy class on airline of Scenic’s 
choice, subject to availability. Airline/Airport taxes of $1,000 pp included but may vary. Fly Free choice of airlines applies to itineraries on Rhine, Main, Danube cruises only. 
Business Class based on Swiss Airlines Z class. Airline/ Airport taxes of $1,225 pp included but may vary. Pricing correct as of 15 May 2015. For full terms and conditions refer to 
2016 Europe River Cruise Brochure and Earlybird flyer or scenic.com.au/earlybirds. Offer available until 31 October 2015 or until sold out. Scenic ABN 85 002 715 602.
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Newstalk

WE’VE SEEN hotels modelled on dogs, 
prison cells and even part of the human 
stomach. Now a property in Japan has 
come up with a monster of an idea.

The Hotel Gracery Shinjuku has 
just opened in Kabukicho, Tokyo’s 
entertainment and nightlife district. The 

970-room hotel occupies 23 floors of the 
Shinjuku Toho Building, a new leisure 
complex boasting a 12-screen cinema and 
various restaurants and bars.

But it’s the decor that has got people 
talking. The hotel features a life-size replica 
of Godzilla’s head and two different types 

of Godzilla-themed rooms to transport 
guests into the world of the celebrated 
monster movies.  

The ‘Godzilla Room’ enjoys a Godzilla-
themed interior including wall panels and 
a trick wall with special effects, a life-size 
replica of the monster’s claw looming over 
the beds and a Godzilla figure standing in 
the room. 

There are also six Godzilla View rooms 
from where guests can see the life-size 
replica of the monster’s head on the hotel’s 
eighth-floor terrace.

“We are excited about Hotel Gracery 
Shinjuku’s debut after so much 
anticipation,” said Akira Segawa, President 
and CEO of Fujita Kanko. 

“Our Godzilla-themed rooms are 
booked for months. We are ready to 
demonstrate that our commitment to 
service is bigger than Godzilla.” 

The hotel hopes to attract die-hard 
fans of Godzilla and Japanese animation, 
special effects and pop culture, as well as 
travellers looking for a fun and one-of-a-
kind hospitality experience.

 
shinjuku.gracery.com

AUSTRALIA’S ‘GREAT Beach Drive’ has 
just been launched to provide more than 
200 kilometres of adventure along some of 
the country’s best coastline.

The full journey along Queensland’s 
Sunshine and Fraser Coasts covers two 
UNESCO Biosphere Reserves, a World 
Heritage-listed Marine Park and the largest 
sand island in the world. Six itineraries are 
available and these can be tailored to meet 
the specific interests and time span of each 
visitor.

The new product provides full details 

of self-drive 4WD options or guided tours 
across the region, with fact-sheets and 
links available via the Australia’s Nature 
Coast website.

While subject to tidal and weather 
conditions, the ‘Great Beach Drive’ is 
suitable for most experienced off-road 
drivers. Sections or the entire route can be 
covered in half a day, a long weekend or a 
week, depending on the level of activities 
undertaken along the way.

The drive starts in Noosa on the 
Sunshine Coast, takes in Rainbow Beach, 

where whales, dolphins, birds of prey, 
kangaroos and monitor lizards can be 
spotted, includes Fraser Island and Hervey 
Bay before reaching Maryborough. The 
way back to the Sunshine Coast takes in 
Tin Can Bay with visitors also able to see 
the gold rush town of Gympie before 
flying home via Sunshine Coast Airport or 
Brisbane.

For information on the ‘Great Beach 
Drive’ including tide times, track 
conditions, safety guidelines, camping and 
permits, visit australiasnaturecoast.com

The new Godzilla-themed hotel. Picture 
courtesy TM & (C) TOHO CO., LTD.
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NEW DRIVE ITINERARY PROVES 
LIFE’S A BEACH IN AUSTRALIA

FUNKY JAPANESE HOTEL ALLOWS FILM FANS TO 
GET MONSTERED IN THEIR ROOM EVERY NIGHT



Find out more at van.enett.com/payday

eNett Virtual Account Numbers (VANs) are an easier way for you to pay suppliers.  
VANs not only reduce costs, they also give you real rewards.
Receive 0.5% rebate* on the booking value each time you transact with a VAN.  
That’s a new revenue stream that can really add up. You’ll also get access to lower  
cost international payments, with more control over foreign exchange timing and rates.
By choosing VANs, you’ll make every day pay day.

*Terms and conditions apply. 
In Australia, eNett International (Singapore) Pte. Ltd. ARBN 161 362 661 (eNett) holds an AFSL number 441376 and is not authorised to provide financial product 
advice other than general advice in relation to its own products. This information does not take into account your circumstances and you should consider the PDS 
before acting.
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Newstalk

AUSTRALIAN CITIZENS visiting Canada 
will soon need to obtain an electronic 
Travel Authorisation (eTA) before flying to 
the country.

This new requirement is mandatory from 

March 15, 2016, however, travellers may apply 
online for their eTA from August 1, 2015.

The initiative, introduced by Citizenship 
and Immigration Canada, requires 
Australian travellers who do not require 

a visa to enter Canada to apply online, 
providing basic personal information similar 
to what is currently collected when they 
arrive in the country.

The simple application process will 
be convenient and paperless, and most 
applicants will have their eTA approved 
within minutes. In addition, the new eTA 
system means travellers to Canada can 
expect a faster service upon arrival at the 
border.

The eTA, designed to protect the integrity 
of Canada’s immigration system, will cost 
$CAD7 (approx. $AU7.40) per individual and 
will be valid for up to five years from the 
date of issue. 
 
cic.gc.ca/english/department/acts-regulations 
 
Picture courtesy Tourism Saskatchewan/Hans-
Gerhard Pfaff

ANOTHER OF the country’s most esteemed 
and exclusive labels has joined Ultimate 
Winery Experiences Australia (UWEA).

Vasse Felix in the Margaret River region 
of Western Australia has become the 14th 
member of the organisation. The collection 
of award-winning wineries offer ‘beyond 
the cellar door’ experiences, food and wine 
matching, wine education and gastronomy.

First launched in 2013 as a partnership 
between the member wineries, Tourism 
Australia and selected State Tourism Offices, 
UWEA aims to raise Australia’s profile as 
one of the world’s leading wine tourism 
destinations.  

In an interview with Traveltalk, Sally 
Cope, UWEA’s Executive Officer, said, “We 
want to be the number one choice for the 
travel trade for all things wine tourism in 
this country. We are the go-to resource and 
central organisation that can assist with 

promoting and linking the wine industry 
and travel industry so they can do good 
business together.”

Two bespoke experiences have been 
developed by Vasse Felix for UWEA. The 
‘Vasse Felix Original’ tour ($45 per head) 
takes guests behind the scenes of the label, 
showcasing production, offering historic 
insights and finishing with a private tasting 
of wines and gourmet morsels. 

The ‘Vasse Felix Epicurean’ ($185 per 
head) delivers the ultimate culinary journey, 
adding a food and wine pairing tutorial 
and a three-course à la carte menu with 
matching wines to the ‘Original’ tour. 

Existing experiences around the country 
include the opportunity to be a master 
winemaker for a day at d’Arenberg or 
Penfolds, ‘Taste Your Birth Year’ in premium 
fortified wine at Seppeltsfield or take a ‘Wine 
Flight’ over some of Tasmania’s most scenic 

landscapes before returning for lunch at 
Josef Chromy. Guests can also stay overnight 
in a cottage surrounded by vines and be 
waited on by a private chef providing a 
three-course dinner and matching wines at 
Audrey Wilkinson’s vineyard in the Hunter 
Valley.

“It’s a broad market and therefore we 
have cast a wide net to make sure we 
have experiences that suit a wide variety 
of people and also a variety of travellers,” 
added Ms Cope. 

“A travel agent can’t be expected to be 
a wine expert but they can send us a brief 
and we can recommend region, winery, 
season and everything that’s going to make 
it a perfect fit for their customer. We’re like a 
tourism office for wineries.”

 
ultimatewineryexperiences.com.au

Have an informal, confidential chat on 03 9034 7070
Find out more at www.travelcounsellors.com.au  
or email the team at connect@travelcounsellors.com.au 

Does the idea of working from home appeal to you?

Do you love selling travel but are frustrated with the 
limitations that come from working in a retail store? 

There’s a way to continue working in travel and have  
more freedom and flexibility in your life - and it’s just  
one phone call away…

“When I worked in retail travel I felt constricted and became 

very frustrated with my job,” says Liz van Boxel, a Gold Coast-

based mother of two who worked in travel for 25 years before 

joining Travel Counsellors. “I have always loved selling travel 

and helping people put together their dream holidays. Since 

becoming a Travel Counsellor I have the freedom to meet with 

my clients at a time that suits them. Meeting a client at a little 

coffee shop overlooking the beach or over dinner is no hardship.  

I can honestly say many clients have become my friends and I 

wouldn’t change what I do because I love it,” adds Liz.

Booking mostly leisure travel, Liz loves working from home as it 

affords her more time to spend with her partner and children. 

“I’m much happier now that I’m working from home and   

not stuck in a retail store,” Liz says.

“If you want to find out more about the flexibility  

that comes with being a Travel Counsellor,  

then give me a call”.

Liz van Boxel
 TRAVEL COUNSELLOR

PHONE A

to find out how

03 9034 7074

TC0047_Travel_Talk_A4_Liz_Van_Boxel-FA.indd   1 13/05/2015   5:02 pm

De Bortoli Yarra Valley 
Estate, Victoria. Picture 
courtesy Tourism Australia
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EXCLUSIVE WINE GROUP OFFERS 
YET MORE BESPOKE EXPERIENCES

CANADA INTRODUCES ELECTRONIC ENTRY AUTHORISATION
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Traveltalk

AUSTRALIAN TRAVELLERS can discover 
the future while exploring Milan’s past with 
the Globus Family of Brands this year.

Until October 31, Globus’ guests can 
add a two-night ‘Monograms Milan’ stay 
to their European holiday plans from just 

$783 and be captivated by EXPO 2015, 
an innovative showcase of technology, 
culture, traditions and creativity.

The theme for this year’s expo is ‘Feeding 
the Planet, Energy for Life’, with more than 
130 nations and international organisations 

expected to participate in the showcase, 
sharing educational and entertaining 
creations relating to food and diet.

While in Milan, travellers can also enjoy 
the many attractions that the stylish city is 
famous for, with a Monograms Local Host 
on hand to provide an insiders’ guide to 
shopping, dining and tourist highlights 
including the fashion district, Duomo 
(pictured), Galleria and La Scala Opera 
House.

All Monograms city stays in Milan 
during EXPO 2015 include the services 
of an expert local host, EXPO 2015 
entrance tickets and event transfers and 
accommodation in a centrally located 
four-star hotel with buffet breakfast. There 
are also three Globus tours available in 
conjunction with EXPO 2015, entitled 
‘Northern Italy’s highlights and Cinque 
Terre’, ’Italian Vista’ and ‘Italian Highlights’.

 
globus.com.au; monogramstravel.com.au

TRAVEL WITH Bench International 
between now and September 30 and you’ll 
receive a discount of $775 per person off 
the regular price of their escorted journey 
through Egypt.

While visitors numbers have declined 
in recent times, signs are that the crowds 
are returning, keen to see the land of 
pyramids, pharaohs and kings. With more 
than 5,000 years of history, Egypt remains 
one of the most sought after sightseeing 
destinations in the world.

“It’s been great to see the interest and 
demand for Egypt back on the rise,” said 
Martin Edwards, General Manager at 
Bench International. “It has always been a 
destination high on peoples’ bucket lists 

and I am pleased to see that this incredible 
outdoor museum is finally on the up.”

The Bench tour combines classic 
sightseeing along the Nile Valley with 
first-class accommodation on the Amarco 
II Nile cruise boat. Following arrival in 
Cairo, guests will be met and escorted 
through immigration formalities before 
being transferred to the Semiramis 
Intercontinental Hotel for a two-night stay. 
While in Cairo, there’s a guided tour of the 
Great Pyramids of Giza and the Sphinx.

Day three will see travellers fly to Aswan 
to board the cruise boat, one of the finest 
luxury craft on the river. The Amarco II has 
35 elegantly decorated guest suites, all 
with individual climate control, LCD TV, 

separate dressing area and mini-bar. The 
ship boasts a spa and wellness gym, with 
massage professionals, sauna and steam 
room, pool, lounge and piano bar, bazaar 
and an internet cafe.

As the cruise unfolds, guests will visit 
the Aswan High Dam, the Philae Temple 
on the Island of Agilka and the Temple of 
Kom Ombo, dedicated to the crocodile-
god Sobek. Day five includes a tour of the 
Temple of Horus at Edfu and the temples 
of Karnak and Luxor. The trip ends back in 
Cairo with a tour of the Egyptian Museum 
and a night’s stay at the Sonesta Cairo 
Hotel before journeying back to Australia.

 
benchinternational.com.au

BECOME A DEDICATED FOLLOWER OF FASHIONABLE FOODS

DISCOUNT OFFERED ON 
EXTENSIVE TRIP BACK 
IN TIME TO EGYPT
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WELCOMING AN average of 150,000 
visitors a year, Torres del Paine National 
Park in southern Chilean Patagonia was 
named the ‘eighth wonder of the world’ by 
TripAdvisor in 2013.

Founded in 1959, it is the largest and 

most iconic national park in the country, 
with rivers, lakes, glaciers, mountains and 
valleys, forests and wildlife. Without a 
doubt, it is one of the must-see places on 
any Chilean itinerary.

Torres del Paine is no stranger to 

Australian travellers and those who visit 
often stay for about a week on average 
to properly explore the protected forests, 
embark on the many walking trails and 
even go kayaking.

While normal camping options are 
available for those who like roughing it, 
there is also the option of ‘glamping’ in one 
of the 18 yurts offered at South America’s 
first luxury camp, Patagonia Camp. 

Along with the likes of the Singular 
Patagonia, Tierra Patagonia and the 
Explora Patagonia, all of the properties 
offer spacious rooms that are stylishly 
furnished to reflect the heritage of the 
area. The hotels also offer a range of all-
inclusive itineraries. 

For something more low key, travellers 
can also opt to stay at EcoCamp Patagonia, 
which offers a range of domes for different 
budgets and inclusion options.

Regardless of where travellers choose 
to stay, the views will remain a prominent 
feature in their Torres del Paine experience.

 
For more information on Chile, tours and 
accommodation, or to learn more about 
wider Latin America, visit  
contourstravel.com.au

GET A TASTE FOR CHILE AS YOU EXPLORE THIS WONDERLAND

Torres del Paine, Patagonia

Lake Pehoe in Torres del Paine National Park 
Picture courtesy Contours Travel
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URBAN ADVENTURES has launched its 
first day tours in Jaipur and Varanasi in 
India and Cambodia’s latest up and coming 
city Battambang. 

The ‘Jaipur by Rickshaw’ tour takes 
guests on a ride through the Pink City, 
shopping for trinkets and textiles at Bapu 
Bazaar and tasting a local treat called 
meetha paan. 

There’s also a visit to Jantar Mantar, 
a UNESCO World Heritage site that was 
built on the principles of astronomy and 
mathematics, and a Bollywood movie. The 
tour departs every day at 2pm, costs $73 

and lasts for seven to eight hours.
On ‘Gone to the Ganges’, visitors follow 

the path of the famous river during an 
evening walking tour. Along the way, you’ll 
come across markets selling silk, prayer 
goods and colourful kites. You’ll taste 
sweet treats like malaiyo, a local seasonal 
delicacy, or malai puri, all washed down 
with a lassi drink. 

The evening ends at Dasawamedha Ghat 
and ‘Aarti’, a river worship ceremony with 
floating lamps, incense and aromatic flowers. 
Leaving from Varanasi, the four-hour tour 
departs every day at 4pm and costs $88.

The French colonial architecture in 
Battambang is among the most well-
preserved in the region. On ‘Bamboo 
Battambang’, you’ll see this and cultural 
icons like a Khmer-style temple. You’ll also 
take a ride on the historic Bamboo Train 
— an old French railway which industrious 
Cambodians have brought back to life in 
an unusual way. 

Departing from the city every day at 
8am, the tour costs $56 and lasts four or 
five hours.

 
urbanadventures.com
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CHANCE TO BE A DAY TRIPPER IN INDIA AND CAMBODIA

APT HAS expanded its small group touring program in South America, announcing Mexico 
as a new destination.

The tour and cruise operator has also extended its portfolio of five-star accommodation 
in the process, while also securing the exclusive charter of the best luxury small ship 
available for groups in the Galapagos for 2016.

The new all-inclusive 16-day ‘Mexico Discovery’ itinerary is priced from $11,495 per 
person and takes a maximum of just 28 guests on a journey across the country from Mexico 
City to Riviera Maya. 

The tour takes in iconic highlights including the chance to visit ancient Mayan ruins, 
see flurries of pink flamingos on a cruise through Celestún National Park and discover the 
gourmet heart of the country in Oaxaca, visiting markets and learning to cook local dishes. 

Along the way guests will spend an evening in the Hacienda Puerta Campeche, a 
restored 17th century mansion, and enjoy a stay at The Fairmont Mayakoba which is located 
on the beachfront in Playa del Carmen. The new tour is combined with a four-day Cuba 
extension and a 10-night journey through Peru to make the 30-day ‘Treasures of Peru, Cuba 
and Mexico’ itinerary.

APT’s new 112-page South America featuring Cuba and Mexico 2016 brochure features a 
choice of 18 itineraries covering the length and breadth of the continent. 
aptouring.com.au

HOLA MEXICO AS NEW DESTINATION COMES ON LINE 

The famous Bamboo  
Train in Cambodia
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ACTIVE TRAVEL will lead travellers in 
the footsteps of the ancient Incas on a 
walking tour in Peru guided by a seasoned 
Australian hiker with a passion for the 
Andes.

The 19-day ‘Walking with the Incas’ 
tour departs from Lima, Peru, on May 17, 
2016, and features a five-day trek along the 
remote and less travelled Lares Trail from 
near Cusco to Ollantaytambo, with hikers 
visiting traditional weavers and farmers 
along the way. 

This new trek takes walkers over 

passes as high as 4,450 metres, providing 
memorable Andean scenery such as high 
peaks, glaciers, volcanoes and lakes.

Led by local guides and experienced 
Australian trekker, Mike Taverner, the tour 
also features a train trip to the ruins of 
Machu Picchu and a visit to Colca Canyon 
– famous for its Andean condors and hot 
springs. 

The colourful town of Cusco, once the 
capital of the Inca empire, will also feature 
on the tour, with travellers visiting some 
of its historic landmarks. Visits to Lake 

Titicaca and the city of Arequipa are also 
included.

The tour is priced from $US4,987 
(approx. $AU6,407) per person twin-
share and includes 38 meals, 13 nights’ 
accommodation in hotels, four nights 
in camps and one in a private home, 
sightseeing and entrance fees, and 
excursions by boat, coach, canoe and on 
foot. Flights from Australia and a flight 
from Cusco back to Lima are additional.

 
activetravel.com.au

EXPERIENCED AUSSIE 
GUIDE WILL HELP UNLOCK 
SECRETS OF THE INCAS 

STRIKE 
GOLD

It’s not just the incredible scenery, 
luxurious cabins and gourmet cuisine 
that make Rocky Mountaineer rail 
journeys great; their world-leading 
GoldLeaf service, paired with the World 
Journeys’ flair, creates golden moments 
for our discerning clients time and again. 
Each journey is customised to include 
delightful nuggets like bear spotting 
in British Columbia, a self-drive tour of 
the glaciers, a float plane to Vancouver 
Island, or an Alaskan cruise.

Talk to our knowledgeable and 
friendly Travel Designers to tailor 
an inspiring and hassle-free 
journey in Canada for your valued 
clients, or order a free brochure.

1800 155 044
info@worldjourneys.net.au 
www.worldjourneys.net.au

ABN 45 167 803 698
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TO COINCIDE with the release of the new film Far from the Madding Crowd, 
Australians are being offered the chance to explore the countryside that inspired 
Thomas Hardy’s novels.

On Foot Holidays, one of Europe’s leading self-guided walking tour operators, is 
offering five per cent off its Dorset walk. Travellers can follow Hardy’s footsteps as they 
visit Salisbury, Shaftesbury, the Jurassic coast and a number of villages, landmarks and 
beauty spots in Dorset. The deal is valid for bookings made before June 30.

The seven-night tour begins in Salisbury with a visit to the cathedral, famous for 
having a church spire, which at 123 metres, is the tallest in the UK. Travellers then walk 
to the hilltop town of Shaftsbury on a gentle ramble through river valleys and past 
the ruins of Old Wardour Castle. The third day will see visitors head down the famous 
Gold Hill, past water mills and then up again to picturesque Ashmore, Dorset’s highest 
village. 

Day four will feature many locations Hardy frequented and was inspired by, 
including Milton Abbas with its ancient abbey and Bingham’s Melcombe, a now 
abandoned medieval village, before finishing up in an iconic thatched pub.

Guests will then stay at the Acorn Inn in Evershot, which is featured in Hardy’s novel 
Tess of the d’Urbervilles as the ‘The Sow & Acorn’ of ‘Evershead’. The following day will 
include a visit to Mapperton, one of the areas used as a location in the new Hardy 
film, while the final day will offer a choice between a walk along the Jurassic coast or 
continuing across the Dorset countryside.

Including seven nights’ accommodation, seven breakfasts and luggage transfers, 
allowing travellers to just carry a day pack, the package costs from £722 (approx. 
$AU1,383) per person twin-share, including the five per cent discount if booked by 
June 30 using the code PPR15. Prices vary from low to high seasons.

 
onfootholidays.co.uk
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FOLLOW IN STAR-STUDDED FOOTSTEPS ON THIS UK TOUR

MEMBER

MTA gave me more than I expected when I decided to become 
a part of the team and rediscovered the time I needed for my 
kids. I found I no longer had the restrictive commitment of a 9 to 
5 job which allowed me to do the small things that I really enjoy 
about being a mum, like chauffeuring the kids to sports and 
picking them up after school. So, if you’re like me and want to 
be a full-time Mum with the benefit of an income, then it’s time 
to join the club.

Total freedom, flexible hours, better work life 
balance & higher commissions

A TRAVELLER TELLS US A TALE
 
JUDITH WESLEY from World Journeys visited the Galapagos 
Islands recently and offers a glimpse of ‘a day in the life of’ a 
Galapagos cruise.

“A day in the Galapagos starts early, with a gentle wake-
up call. A delicious buffet breakfast is fuel for the morning’s 
adventures – a choice of guided island walks, snorkelling, 
kayaking or simply relaxing on the beach. Zodiacs whisk you to 
a small jetty or straight onto the beach.  

“The guided walks are incredible as the wildlife is completely 
unconcerned at your presence and the guides are absolutely 
exceptional in their knowledge and enthusiasm. On the beach 
you can spy many varieties of birdlife or marine iguana, relax 
with a book or wallow in the water with the curious sea lions.  

“Back onboard for lunch, you’re off again for a fascinating 
afternoon before returning for a welcome shower and dinner. 
You quickly get to know the other guests in a very casual 
environment. There may be a talk on wildlife or you may 
just gather around the bar for tales of the day’s experiences. 
And the next day, you wake up at a new island with its own 
curiosities to explore!

“So when is the best time to go? The best weather is April to 
November, with the calmest being October to November. There 
is always something happening, whether it’s sea lion pupping 
season or albatross mating season. If there are specific things 
you want to see we can advise the best time to go – but book 
early, the vessels accommodate from just 30 to 100 guests and 
fill up fast, as do the flights.”

 
worldjourneys.net.au

The Jurassic Coast in Dorset
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TRAVEL DIRECTORS have just launched a 
new ‘Rail Across USA’ tour to their program 
for 2015, offering a comprehensive 
American adventure. 

This trip covers the North American 
region from west to east, delivering some 
of the most scenic shorelines, vast prairies, 
forests, mountains and remote wilderness 
reserves. 

Over a 30-day journey, visitors will 
travel aboard famous trains such as the 
Coast Starlight, Empire Builder, the Capital 
Limited and the Northwest Regional train.

Departing San Francisco  on September 

19, the itinerary travels north to Klamath 
Falls to explore the Crater Lake National 
Park and then onwards to Seattle. Continue 
to Montana to visit the Glacier National 
Park and to Chicago to the shores of Lake 
Michigan. Travel to Washington before 
heading to your final destinations of New 
York City and Boston.

Highlights include a train tour through 
the Napa Valley wine region, a tour of the 
infamous prison island Alcatraz and a ride 
on the world’s longest miniature rail track – 
Train Mountain Railroad. 

There’s also a day trip to Waterton 

Lakes National Park in Alberta, Canada, 
where the American and Canadian Rockies 
meet, a visit to the Railroad Museum of 
Pennsylvania at Strasbourg and a ride on 
the fastest train in the Americas – the Acela 
Express.

Priced from $22,950, this all-inclusive 
tour includes return international economy 
airfares, quality accommodation with local 
meals, land and rail transport, entry fees on 
a variety of guided sightseeing excursions 
and airport transfers. Tips and gratuities 
are included. 
traveldirectors.com.au

MAKE TRACKS FOR A RAIL 
ADVENTURE ACROSS 
NORTH AMERICA 

AFRICAN EXPERTS 
EST

Price is per person twin share. Supplements apply for single rooms & 
sole travellers. Weekly private departures (subject to availability). From 
price based on travel between 01 May - 30 Sep 2015. Airfares not 
included. Conditions apply. ATAS accreditation #A10677  BEN541

Let us show you Africa. 
Call one of our specialists today  
on 1300 AFRICA (237 422)  
visit benchinternational.com.au
or contact your travel agent

At Bench, we live 
and breathe Africa.
Bench International’s reputation for creating 
dream African holidays and exceeding our 
guests’ expectations comes from 46 years of 
setting the benchmark in tailored holidays.

Our specialist first hand expertise, knowledge 
and passion comes from having lived, worked 
and travelled extensively throughout Africa to 
help create your own unique itinerary.

 BENCH INTERNATIONAL
 THE AFRICA TRAVEL EXPERTS FOR 46 YEARS

SPECIALIST SUGGESTION

EGYPT SUMMER SPECIAL - This private 7-day itinerary offers an incredible 
discount of $775 per person. You will start and end the journey in Cairo and 
will experience the classic sightseeing that you would expect in Egypt, 
accompanied by an Egyptologist. You can expect fantastic 5-Star modern 
accommodation throughout, incorporating a 3-night Nile river cruise which 
includes all meals onboard. - Hanna Jones, Africa Expert

• Tailor-Made Safaris

• Honeymoons 

• Luxury Train Journeys

• Small Group Tours 

• Family Safaris 

• Adventure Safaris 

• Specialist Safaris 

• Escorted Tours

7 DAYS    FROM $1250
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EVERGREEN ARE running a special offer allowing guests to 
make savings on a trip aboard one of their luxury vessels.

Guests can fly to Europe return including taxes for just $795 
per person and enjoy an Emerald Balcony Suite on Evergreen’s 
deluxe Emerald ‘Star Ships’. This limited offer is available for 
Evergreen’s Vista Deck cabins (Category A, B or C) on all European 
river cruises 15 days or longer all year – including peak season.

Evergreen guests can enjoy a classic 15-day cruise between 
Amsterdam and Budapest, between Nuremberg and Bucharest, 
or the full 24-day cruise between Amsterdam and Bucharest in a 
luxurious 16-square-metre Emerald Balcony Suite. These suites 
are one of Evergreen’s most popular cabins and feature a drop 
down window which forms a glass balcony at the touch of a 
button. 

In addition to delicious meals with complimentary beer, wine 
and soft drinks served with lunch and dinner, guests can also 
enjoy the heated pool which can be converted into a cinema in 
the evening (pictured left).

New for 2016 are Evergreen’s European river and ocean 
cruise combination, where deluxe ‘Star Ship’ cruises seamlessly 
link to a Mediterranean, Baltic, Arctic or a Norwegian fjords 
cruise. Evergreen’s deluxe 22-day ‘European River Cruise and 
Mediterranean Cruise’ starts at $10,675 per person twin share on 
the April 30, 2016 departure. Some 61 meals are included, along 
with airport transfers, port taxes, tipping and gratuities. 
 
 evergreentours.com

NOW IT’S EVEN CHEAPER TO ENJOY A LUXURIOUS 
VOYAGE ABOARD AN ENTERPRISING STAR SHIP

IT’S MIAMI NICE FOR MSC AS THEY ADD STRENGTH IN AMERICA
MSC CRUISES has announced its 
intention to strengthen its focus on the 
North American markets by deploying 
MSC Divina from Miami year-round in 
2016. 

This decision will allow a global 
audience to benefit from added 
itineraries and increased availability 
of the MSC Cruises experience in the 
Caribbean. 

The 3,500-guest MSC Divina (pictured) 
will remain in the USA next summer 
(Northern Hemisphere) to sail 26 
seven-night itineraries from PortMiami 
to multiple Caribbean ports. These 
itineraries can now be combined into 
a 14-night voyage to the Bahamas, the 
Cayman Islands, Jamaica, Mexico, Puerto 
Rico and St. Maarten. 

The sharpened Caribbean focus comes 
only a month after MSC Cruises revealed 
that MSC Seaside, the first of its next 
generation class of ships, will also sail 
year-round from Miami to the Caribbean 
starting in November 2017. Moreover, 
MSC Cruises’ Miami-based operations 
will benefit from a newly renovated and 

expanded dedicated berth and terminal 
at PortMiami. 

Meanwhile the cruise line has also 
announced that it has suspended 
remaining 2015 calls in the Ukraine and 
Egypt, replacing them with a number 
of Mediterranean alternatives. From 
autumn 2015 to winter 2016 (Northern 
Hemisphere), MSC Sinfonia, MSC Opera, 

MSC Fantasia and MSC Musica will 
incorporate the Greek islands of Rhodes 
and Crete, as well as Cyprus and Israel 
into their sailings. 

The new destinations also allow MSC 
Cruises to address market request for 
availability of an expanded range of 
destinations in the region. 
msccruises.com.au
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7 NIGHTS
MEDITERRANEAN

 
ITALY, SPAIN, FRANCE 

*DEPARTS MSC PREZIOSA ON 20DEC15

FROM$749 pp*

Celebrate the festive season in style 
MSC CRUISES FESTIVE CRUISING

CHRISTMAS NEW YEAR FLY CRUISE FROM $6570^pp 
Includes: International flight   2 nights Rome with breakfast 

  22 nights cruising   all transfers and taxes

22 NIGHTS GRAND XMAS 
& NEW YEAR CRUISE

 
ITALY, GREECE, ISRAEL, CRETE, 
SPAIN, MOROCCO, PORTUGAL  

DEPARTS 17DEC15 ON BACK TO BACK CRUISE 
WITH 28DEC15 ON MSC FANTASIA 

FROM$2398pp*

11 NIGHTS 
MEDITERRANEAN

 
ITALY, GREECE, ISRAEL, CRETE 

DEPARTS MSC FANTASIA ON 17DEC15

FROM$1069pp*

AD81 01 Jun 15

1300 028 502         www.msccruises.com.au         Your local travel agent

E&O. MSC Cruises (Australia) Pty Limited ABN 55 003 526 725. General sales Agent for MSC Cruises S.A.  | ATAS Accredited No. A10954.

*Conditions apply. Valid new bookings only. Prices based on twin share per person inside Bella experience subject to availability and correct as at 18May2015. 7 nights Mediterranean departs MSC Preziosa on 20Dec15 on Xmas cruise, 11 night 
Mediterranean departs MSC Fantasia on 17Dec15 on Xmas cruise, 22night departs 17Dec15 on back to back cruise with 28Dec15 for 22 nights on MSC Fantasia cruise only price.  ^Fly cruise is based on Economy class with Emirates ex Sydney departing 
14th Dec 15. Return flight is flexible however a surcharge may apply and clients forfeit return transfer with no compensation. ^Minimum 15 passengers must be booked on fly cruise packages or surcharge prices will apply. Strict deposit and cancellation 
charges apply. Combination of 2 or more cruises will offer repeat meals and entertainment. All details, prices, itineraries and maps are correct as at 18/05/15 and subject to change or withdrawal at anytime without notice.

CRUISE WITH Hurtigruten this winter and not only will 
they buy you wine with dinner, they are also offering an 
exclusive Northern Lights promise.

The offer is open to passengers booking a 12-day 
‘Classic Round Voyage’ for departure between October 
2015 and February 2016 inclusive. 

The cruise line is so confident they offer the best way 
to experience the Aurora Borealis that should the light 
show not happen during the voyage, guests will be 
offered the choice of a free seven-day ‘Classic Voyage 
North’ or six-day ‘Classic Voyage South’ in an inside 
twin cabin (voyage-only, B&B basis), departing between 
October 2016 and March 2017.

Prices for an inside cabin on full board basis (based 
on two sharing) start from $2,490 on a choice of dates. 
Alternatively, guests travelling in early 2016 can book an 
inside cabin on full board basis (based on two sharing), on 
a choice of dates in January 2016 for $2,070 per person. 

Starting and finishing in Bergen, the ‘Classic Round 
Voyage’ hugs the Norwegian coastline up to Kirkenes. 
Weaving through narrow waterways and fjords on 
small yet comfortable working ships, you will visit off-
the-beaten-track towns and villages and try activities 
that most tourists to Norway never have a chance to 
experience. Take a husky sledge or enjoy a rib boat ride 
through the world’s fastest tidal current – there are more 
than 50 experiences on offer along the way.  
 
discovertheworld.com

COMPANY SAYS YOU WILL 
SEE THE LIGHTS – AND 
THAT’S A PROMISE 
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MAKE SIGNIFICANT SAVINGS WITH EARLY BOOKINGS
UNIWORLD HAS released its 2016 
Preview Boutique River Cruises and 
Journeys brochure with significant 
savings to guests that book and deposit 
before June 30.

The preview features 30 expertly 
planned itineraries, including three new 
all-inclusive river cruises. These are the 
12-day ‘Highlights of Eastern Europe 
& Istanbul’, the 21-day ‘Portraits of 
Eastern Europe’ that cruises from Prague 
to Istanbul and the 26-day ‘Ultimate 
European Journey’ travelling from 
Amsterdam to Istanbul.

Following the increased demand for 
multi-generational travel, Uniworld has 
further expanded its popular family-
friendly program with nearly triple the 
amount of itineraries and departure 
dates available this season. A 50 per 
cent discount is applicable to children 
between the ages of four and 18. 

In addition to its comprehensive 
Europe offering, Uniworld has also 
expanded the 2016 Asia program and 
has increased its destination portfolio 
to include ‘India’s Golden Triangle & 

the Sacred Ganges’ from New Delhi to 
Kolkata which will commence January 9, 
2016, in addition to China, Vietnam and 
Cambodia itineraries. This 13-day river 
cruise and journey comprises five nights 
onshore at three award-winning Oberoi 

Hotels & Resorts in New Delhi, Agra and 
Jaipur before flying to Kolkata where 
guests embark on a seven-night cruise 
onboard the brand new 56-passenger, 
all-suite Ganges Voyager II. 
uniworldcruises.com.au

Start your journey today. Contact Discover the World on 1800 623 267 or visit 
au.voyagesofdiscovery.com



Cruisetalk

^Pay-in-Full Savings are not combinable any other promotional offers, and require full payment at time of booking. Saving based on Grand China & the Yangtze cruise/journey. 
Actual savings will vary by itinerary and may be of lesser value. Valid for sale till 31 July 2015, unless sold out prior. Uniworld reserves the right to withdraw offer at any time 
without further notice. For more information visit uniworldcruises.com.au or phone 1300 780 231. UW3984

Travellers have long been captivated by the exotic 

cultures of Asia, encompassing some of the world’s most 

mystical and mysterious destinations. Asia’s sheer size 

and beauty cannot be fully conveyed with words –  

it must be experienced first-hand. 

SAVE UP TO $1,450 PER COUPLE ON 2016 DEPARTURES^

uniworldcruises.com.au  |  1300 780 231 |  #ExploreUniworld

Discover Asia for yourself with Uniworld’s 

expertly planned itineraries in China, 

Vietnam and Cambodia and our newest 

destination for 2016 – India.

Boutique River Cruises and Journeys

UNIWORLD’S

2016 Asia

INDIA | CHINA | VIETNAM & CAMBODIA 

HERE ARE SOME OF THE HOTTEST SPOTS FOR 2015
FRENCH POLYNESIA, the Galapagos 
Islands, Istanbul, Alaska and the Malay 
Archipelago –  these are the five hot spots 
chosen by Silversea Cruises as this year’s 
must-see cruise destinations.

“Our guests rely on us to provide them 
with journeys which showcase distinct, 
beautiful and dramatic landscapes, rich 
history and culture, and exotic cuisine, all 
while travelling in the utmost luxury,” said 
Karen Christensen, General Manager and 
Director Sales/Marketing, Australasia.

The company offers a 10-day trip around 
French Polynesia and the Marquesas 
Islands, giving guests the chance to snorkel 
and discover marine life such as sea turtles 
and rays. Qualified divers can mingle with 
sharks, barracuda, manta rays and eagle 
rays. The voyage departs on October 25 
and costs from $10,750 per person.

In Turkey, guests will witness the 
remnants of ancient civilisations while 
sailing through the Aegean Sea from 
Istanbul to the picturesque Greek Islands. 
The price includes a tour of the city, 
including a visit to the Grand Bazaar, the 
world’s largest covered market, and a tour 

of the Topkapi Palace Museum, which was 
the primary residence of the Ottoman 
sultans for nearly four centuries. The nine-
day roundtrip costs from $5,750 per person 
and departs on October 12.

Aboard Silver Galapagos, Silversea’s 
newly refurbished expedition ship, travellers 
can explore the coastline with Zodiac 
exploration, snorkelling and walks across 
lava fields. Fully-inclusive Galápagos voyages 
now include roundtrip economy air between 

Ecuador and the Galápagos Islands, a two-
night pre-cruise hotel stay, all transfers and 
National Park entrance fees. Silver privilege 
fares start from $8,150 per person.

“We pride ourselves on continuing to 
be one step ahead, offering our guests 
the chance to discover destinations they 
may never have considered travelling to 
before,” added Christensen.    
 
silversea.com

Silversea’s Silver Shadow at 
the Hubbard Glacier in Alaska 
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THE THEME DREAM
New theme parks are the key to Dubai’s push for more family tourism. MARK HARADA reports from the Arabian Travel 
Mart, the largest travel trade show in the Middle East.

TOURISM TO Dubai from Australia has 
certainly grown in the two years since 
Qantas aligned itself with Emirates. But 
never one to rest on its laurels, Dubai 
hopes a plethora of recently opened 
attractions, as well as a number of planned 
projects, will help grow a market it calls its 
major focus: family travel.

Among the new family-friendly 
attractions the emirate has opened since 
early 2014 are ‘The Beach at JBR’ (a seaside 
recreation and entertainment precinct) 
and the adjacent ‘Arabian Water Parks’, 
‘Bounce’ and ‘Jump Boxx’ (Dubai’s first 
trampoline parks), Burj Khalifa’s ‘At The 
Top’ (the world’s highest observation deck) 
and hop-on hop-off city sightseeing tours. 

Arguably the biggest weapon in its push 
for more family tourism however, will be 
the theme parks the city plans to open in 
the next 18 months and beyond. The most 
significant development is Dubai Parks and 

Resorts (DPR), which will boast multiple 
theme parks including Motiongate Dubai, 
Legoland Dubai and Bollywood Parks 
Dubai. It is due for completion in October 
2016.

“This has never been done before in the 
world,” said Elwin Kemming, Sales Head 
of DPR Destination. “To open three theme 
parks at the same time, that’s just massive.” 

According to Kemming, Motiongate will 
be all about Hollywood movies. “Think 
Kung Fu Panda, Shrek, Madagascar,” she 
said. There will also be a Lionsgate zone 
with Hunger Games and Step Up-themed 
attractions.

Meanwhile Legoland, with its 60 million 
bricks, will also feature something very 
special. There will be an entire replica of 
Dubai made out of Lego bricks, complete 
with the Burj Khalifa, Burj Al Arab, Dubai’s 
famous malls and dhow cruises. It will also 
be the first indoor Legoland and will even 

feature a water park.  
Speaking to Traveltalk at the Arabian 

Travel Market (ATM), Kemming said 
the development was something that 
“perfectly fits with Sheikh Mohammed’s 
(Dubai’s ruler and park co-owner) vision to 
make Dubai a family destination for longer 
stays.”  

Also set to open later this year, IMG 
Worlds of Adventure will be the world’s 
largest temperature-controlled indoor 
theme park and the first to feature both 
Cartoon Network and MARVEL franchises. 

Lennard Francois Otto, the General 
Manager of the theme park, told Traveltalk 
that Dubai would be the perfect location 
for this attraction, situated within four 
hours of a third of the world’s population. 

He also said until now there had been 
a hole in the region’s theme park offering. 
That’s a hole that will soon be well and 
truly filled. 
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GREAT BRITAIN.  
GREAT VALUE

AUSSIE TRAVELLERS are adept at finding 
good value in the UK, partly thanks to their 
willingness to explore.

That was the message from Christopher 
Rodrigues, Chairman of VisitBritain, at the 
annual Destination Britain APMEA event in 
Bali, writes Mark Harada.

“It’s one of the reasons we love them, 
because they not only go to London, 
but they travel around,” Rodrigues told 
Traveltalk. “I think if English is your native 
language, you can find the value story, 
because you’re good explorers. You 
are not confused by a national rail site, 
which doesn’t have a foreign language 
translation...yet.”

Rodrigues said travellers might find it 
expensive if they turned up at Kings Cross 
Station in London at 10am and wanted to 
go to York. 

“But if you make an advanced booking, 
because you know when you’re going 
to be there since Australians are so good 
at planning their travel, you can go from 
Edinburgh to London for just £40.50 
(approx. $AU80).

“That’s four-and-a-half hours on a 
very good train; that’s a cheap ticket.” 
The VisitBritain boss added that this also 
highlights one of the best ways to get value 
for money in the UK by booking early.

Gastro pubs also represent great value 
for travellers, according to Rodrigues. 
“Australians understand a pub. Very good 
food, very fair prices.” 

And what about that perceived 
benchmark of expensive accommodation 
in London? “If you go to Park Lane and stay 
in a hotel in the middle of Wimbledon, 
it is not cheap,” Rodrigues admitted, but 

offered the alternative of Premier Inn, who 
now have 50,000 rooms across the UK.

“Premier Inn is an extremely good 
property – there are other companies 
like Travelodge in the same place, quality 
three-star or low-cost four-star – the rooms 
are comfortable, the beds are great. You 
can get a room in Covent Garden in July for 
£65 (approx. $AU102). That’s pretty good 
anywhere in the world.”

Between January and September 
2014, 879,336 Australians visited Britain, 
spending £1.016 billion (approx. $AU1.9 
billion), which was up by a record four 
per cent. That equates to more than 12.48 
million bed nights (also up a record four 
per cent), according to the IPS Office of 
National Statistics UK.

 
visitbritain.com

Miss Saigon star 
Rachelle Ann Go
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A NEW world-class beachfront resort is 
taking shape on Belongil Beach in Byron 
Bay in New South Wales.

The $100 million property, to be named 
Elements of Byron, is being constructed on 
a site that encompasses rainforest, lakes and 
two kilometres of beach frontage. Approval 
is for 193 individual one- and two-bedroom 
villas of which 94 are due for completion 
this Christmas, along with the central resort 
and leisure facilities.

Guests will be greeted by water and fire 
elements leading into a contoured main 

pavilion with a curved roof, symbolising the 
sand dunes along the beach. Three separate 
pavilions make up the central resort and 
leisure facilities, boasting a signature 
restaurant and lobby bar, poolside bar and 
kiosk, gymnasium and five-suite garden 
spa. Weaving throughout the resort is a 
large lagoon pool, numerous additional 
water features and sunken fire pit. 

Elements of Byron will also have state-
of-the-art facilities throughout a dedicated 
conference wing. Four flexible spaces will 
cater for up to 400 delegates separately or 

in one room, supported by adjacent break-
out garden courtyards and poolside and 
beachfront locations offering views across 
the Bay to Cape Byron Lighthouse.

“This landmark beachfront resort in 
Byron Bay will be a major boost for the NSW 
tourist economy,” said Simon McGrath, 
Accor Pacific Chief Operating Officer. “We 
congratulate the owners on their amazing 
vision which is evident in the resort’s 
thoughtful design.”

 
elementsofbyron.com.au

MILLION-DOLLAR RESORT WILL ALLOW 
GUESTS TO TACKLE THE ELEMENTS 

 

HERE’S A PAMPERING PACKAGE THAT COMES UP TRUMPS EVERY TIME
INTERCONTINENTAL SYDNEY Double 
Bay has launched a new getaway package 
to celebrate the opening of Trumps Spa on 
the ground floor of the hotel.

The ‘Pamper and Retreat’ package 
for two includes accommodation, buffet 
breakfast in Stockroom restaurant and two 
30-minute spa treatments. It is priced from 
$509 per room per night for stays until 
September 30.

There are six different 30-minute 
Trumps Spa experiences to choose 
from as part of the package, including 
aromatherapy massage, express facial, 
manicure, blow dry, evening make-up 

and a steam/sauna session. Guests can 
extend their getaway with an afternoon 
in a private cabana at the rooftop pool 
and lounge, lunch or dinner in Stockroom 
restaurant, a ‘High Martini’ experience in 
Stillery, or a private Double Bay shopping 
experience.

Trumps Spa is a luxury day spa and hair 
salon providing skin care and indulgent 
experiences. It has exclusive VIP treatment 
rooms with private entry and services, 
including a signature massage collection, 
Hammam-style body treatments and 
expert hair styling. 
intercontinental.com/doublebay
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SILKY OAKS Lodge in Tropical North 
Queensland is offering a package designed 
for those wanting a touch of indulgence 
combined with a rainforest escape.

The five-night ‘Ultimate Silky Indulgence’ 
package starts at $5,495 per room in a 
garden treehouse, $5,945 in a deluxe 
treehouse, $6,395 per room in a riverhouse 
and $7,745 per room in a billabong suite. 

Rates include transfers from Cairns 
airport, canapés and champagne on 
arrival, rainforest helicopter tour and picnic 
lunch, full-day guided Cape Tribulation 

4WD exploration, two-and-a-half-hour 
spa treatment, daily gourmet breakfast 
and three-course dinner at Treehouse 
restaurant. The price also covers all of Silky 
Oaks’ regular inclusions, such as the use of 
river canoes, mountain bikes, fitness centre, 
tennis court, yoga classes and daily return 
shuttle to and from Port Douglas.

A member of Luxury Lodges of 
Australia, Silky Oaks Lodge is relaxing and 
sophisticated. Accommodation is in stand-
alone treehouses in six distinct styles, each 
with large balconies, hammocks, spa baths 

and custom-made furniture using local 
materials. 

The open-sided Treehouse restaurant 
fronts directly onto the river and serves 
rainforest-inspired fare that utilises native 
ingredients and fresh local produce. The 
in-house Healing Waters Spa draws on the 
spirit of the Daintree and the traditional 
inhabitants of the rainforest, the Yalanji 
people, offering treatments with renewal, 
vitality and wellbeing in mind using 
Australian Sodashi products. 
silkyoakslodge.com.au/Packages

A SILKY 
SMOOTH 
EXPERIENCE 
IN ONE OF 
AUSTRALIA’S 
TOP SPOTS 

Standard Size Fits: 
P&O, Princess, Carnival, Celebrity, Costa,
Holland America,  Cunard, Norwegian

TRAVELINDUSTRYEXPO.COM.AU

16 - 17 JULY
 

2015

LUNA PARK, SYDNEY

Visit us at Stand B03

Narrow Size Fits:  Royal Caribbean, 
Celebrity & Viking
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CHOICE HOTELS Australasia has announced the latest addition to its 
portfolio, the new Lester Hotel in Adelaide, which is the first member of the 
Ascend Hotel Collection in South Australia.

Worth more than $50 million, the luxury property is being developed by the 
Lester Group and will be managed by the Lancemore Group. Once complete, 
the highly innovative hotel will feature more than 240 rooms across 14 levels.

The hotel will be located on the corner of North and West Terrace on the 
fringe of the CBD. The rooms will range from 23 square metres to 46 square 
metres with a five-star interior. The boutique property will also feature upscale 
amenities, including significant conference facilities, gymnasium, restaurant 
bar and a marble floor foyer. 

“We expect that demand for our first Ascend Hotel Collection property in 
Adelaide will be high, responding to a need for more corporate and quality 
accommodation in the area,” said Trent Fraser, Chief Executive Officer, Choice 
Hotels Australasia.

Completion is expected in September 2016, in line with the opening of the 
new Royal Adelaide Hospital. This will be the second significant project for 
Choice and Lancemore following on from Quality Hotel CKS Sydney Airport.

choicehotels.com.au

 

GRAB A SLICE OF PARLIAMENTARY HISTORY AT ICONIC 
HOTEL THAT’S JUST REOPENED IN THE NATION’S CAPITAL

OPENING OF PREMIUM 
PROPERTY WILL REALLY 
SPOIL THOSE DOWN 
SOUTH FOR CHOICE

AS REVEALED in Traveltalk last 
November, the historic Hotel Kurrajong 
Canberra has opened its doors, offering 
guests a taste of a bygone era.

Nestled among trees between Lake 
Burley Griffin and Capital Hill in the 
parliamentary district, the heritage-
listed hotel originally opened in 1926 as 
a boarding house and more recently, a 
hotel school. 

In a joint venture between TFE Hotels 
and the National Roads & Motorist’s 
Association (NRMA), the pavilion-style 
hotel has been fully restored with a 
distinct art deco theme.

Originally constructed as one of two 
hotels within equal walking distance from 
Old Parliament House, Hotel Kurrajong 
is part of the fabric of Australia’s political 
capital. It is most famous as Ben Chifley’s 
home in Canberra, with the post-World 
War II Prime Minister preferring the 
comfortable, down-to-earth hotel to his 
official residence, The Lodge.

“We are very excited to be reopening 
the doors of this sophisticated and 

historic hotel with ties to key Australian 
political and architectural figures,” said 
Rachel Argaman, CEO of TFE Hotels.

“TFE Hotels is particularly respectful 
when working with heritage buildings 
and our aim is to keep the essence of 
the hotel while creating a modern, 
comfortable stay for our guests, offering 
premium service while steeped in 
history.” 

The hotel has 147 rooms, 26 of which 
are located in the heritage wing, four 
executive suites, four balcony rooms and 
eight terrace rooms. Chifley’s Bar & Grill 
offers a premium dining experience with 
award-winning chef, Michael Chatto, at 
the helm. The restaurant features a stand-
alone steak menu with 18 different cuts 
on offer.

Recent renovations ensured the 
iconic hotel retained many of its historic 
architectural features, including pavilions, 
deep verandas and courtyards. The 
gardens retain most of the original 
plantings that were established by 
Thomas Charles Weston, then the 

Superintendent of Parks and Gardens in 
Canberra.

“With Hotel Kurrajong Canberra, 
we have remained true to the era and 
existing architecture of the building and 
selected design elements that offer a 
historical context with a sophisticated 
21st century twist,” said Andrew Parr of 
SJB Interior Design.

tfehotels.com



In partnership withSupported by

OPENING 
SPECIAL

FROM $199*

PER NIGHT

TFEHOTELS.COM/KURRAJONG 

*Conditions apply, subject to availability. Valid to 31 July 2015.

THE LIGHT ON THE HILL HAS BEEN RELIT
The famed Hotel Kurrajong Canberra is now open.

Originally opened in 1926, Hotel Kurrajong Canberra has been fully renovated, combining  
the spirit and style of the Roaring 20’s with 21st century creature comforts.  

Opening special includes breakfast for two and bottle of wine on arrival.

Welcome to Hotel Kurrajong Canberra.
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LAN AIRLINES has celebrated the 
inaugural flight of its Boeing 787 fleet 
between Sydney and Santiago in Chile, the 
gateway to South America.

Passengers can now experience 
Boeing’s new generation of aircraft on 
all seven weekly flights from Sydney to 
Santiago with the 787-8 model initially 
on the route and the 787-9 entering the 
schedule from the second half of this year.

“This is an extremely exciting milestone 
for us in the Pacific region,” said Patricio 
Aylwin, Managing Director Asia Pacific, 
LATAM Airlines Group. 

“The introduction of the Boeing 787 

on our popular Sydney to Santiago via 
Auckland route allows us to offer more 
customers cutting-edge technology and 
increased comfort and efficiency.”

With the new flight, LAN Airlines has 
become the world’s first carrier to operate 
this route using a twin-engine jet airliner. 
LAN’s 787-8 carries 247 passengers, with 
a two-class layout featuring 30 business 
class seats in a 2-2-2 configuration and 217 
economy seats in a 3-3-3 configuration.

Later this year, the 787-9 fleet 
will introduce further upgrades and 
significantly increase capacity and offering 
in the Pacific region. The newer model 

leverages the design of the 787-8, offering 
large windows and stow bins, modern LED 
lighting, higher humidity, a lower cabin 
altitude, cleaner air and a smoother ride. 

With the fuselage stretched by six 
metres over the 787-8, the 787-9 will also 
fly more passengers an additional 830 
kilometres with the same environmental 
performance – 20 per cent less fuel use 
and 20 per cent fewer emissions than the 
aircraft it replaces.

 
lan.com

NEW PLANE HAS LIFT-OFF ON GATEWAY 
FROM AUSTRALIA TO SOUTH AMERICA

IT’S TONY’S TIME AS HE’S NAMED AMONG THE MOST INFLUENTIAL ON EARTH
AIRASIA GROUP CEO Tony Fernandes 
(pictured left) has been named as one 
of the 100 most influential people in the 
world. 

Now in its 12th year, the annual TIME 
magazine list recognises the activism, 
innovation and achievement of the world’s 
most influential individuals.

Fernandes co-founded the company in 
2001 with partner Kamarudin Bin Meranun 
with a vision to democratise air travel, 
purchasing a then loss-making AirAsia 
from its Malaysian owner for a token 
one Ringgit along with more than $US11 
million (approx. $AU14m) in debt.

Delivering a high value product at 
affordable prices, Fernandes unleashed 
an unprecedented boom in air travel in 
Asia and the ASEAN region, connecting 
communities and cultures while providing 
a huge boost to the region’s economies. 
AirAsia is now the largest low-cost 

carrier in Asia, servicing more than 90 
destinations. 

Within 13 years of operations, AirAsia 
has carried 280 million guests and 
grown its fleet from just two aircraft to 
more than 190 with established short-
haul operations in Malaysia, Indonesia, 
Thailand, Philippines and India, and long-
haul operations in Malaysia, Indonesia and 
Thailand. It has been named the ‘World’s 
Best Low Cost Airline’ in the annual 
World Airline Survey by Skytrax for six 
consecutive years from 2009 to 2014.

“This has been a challenging year 
but my entire career has been about 
challenges and with every obstacle, we 
learn and become even better,” said 
Fernandes. “I believe we are making 
forward strides and I am excited about the 
future.”

 
time.com/time100; airasia.com
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 (WITH SCOOT IMAGE)

QANTAS WILL return to the Perth-
Singapore route later this month as part 
of a number of improvements for West 
Australian travellers.

From June 26, the national carrier will 
operate five return Boeing 737 services 
each week – a total of almost 1,700 seats. 
The announcement comes as the airline’s 
new domestic business lounge with 
capacity for 350 customers is set to open 
later this year.

 “We know how important it is for West 
Australian business travellers to have 
seamless access to Asia so we’re delighted 

to be able to offer the Perth-Singapore 
route with a schedule and aircraft type 
that will make it commercially viable,” 
said Gareth Evans, Chief Executive Officer 
Qantas International.

Customers travelling between Perth 
and Singapore will experience seat back 
in-flight entertainment and new economy 
meals. A dedicated 12-seat business class 
cabin features a Neil Perry Rockpool dining 
experience and amenity kits from Kate 
Spade and Jack Spade. 

“The service from Perth will arrive into 
Singapore at 5.20pm, providing excellent 

connections with our airline partners into 
key regional Asia destinations including 
Tokyo, Shanghai and Delhi subject to 
regulatory approval,” Mr Evans added. 

Meanwhile Qantas has also announced 
that Australian designer, Martin Grant 
(pictured above talking to Qantas crew), 
will create a new uniform for its domestic, 
regional and international pilots, two years 
after he designed a popular modern image 
for the airline’s cabin crew and ground 
staff.

 
qantas.com.au

FLYING KANGAROO DOES ITS BEST FOR THE 
WEST WITH RETURN OF POPULAR ROUTE

HOLLYWOOD STAR WATTS IS THE POSTER GIRL FOR MAJOR AIRLINE 
AUSTRALIAN STAR Naomi Watts has 
recreated an iconic British Airways poster 
to celebrate the 80th anniversary of the 
airline flying Down Under.

The Oscar-nominated actress donned a 
vintage swimsuit for a modern version of 
the classic image, which was used decades 
ago to promote flying to the ‘new’ country 
of Australia in the South Pacific.

Ms Watts, famous for her roles in 
movies including Birdman, The Ring and 
Mulholland Drive, has a special bond with 
both Britain and Australia. Having been 
born in Kent, she emigrated to Australia 
with her family aged 14.

“I love the vintage style from the golden 
age of travel so it was really fun to bring 
this to life,” she said. 

“Eighty years is an incredible landmark 
for British Airways and with a personal 
connection to both countries it’s really 
special to take part in celebrating the 
history of travel between Australia and the 
UK.”

To mark the anniversary, British Airways 
is offering a discount of up to 10 per cent 
across all four of its cabins on flights to 
London until June 30. 

 
britishairways.com

Picture 
courtesy Jeff 
Vespa/Getty 
Images
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THERE WAS a Kiwi invasion in Sydney 
recently with Air New Zealand celebrating 
its 75th anniversary by chartering an iconic 
harbour ferry.

The national airline ingeniously 
transformed the Lady Herron into the 
interior of a vintage Solent plane. The 
Short S30 flying boat operated the airline’s 
first flight on April 30, 1940. It took nine 
hours to fly from Auckland to Sydney and 
landed in Rose Bay, carrying just nine 

passengers who paid the equivalent of a 
year’s salary for the ticket.

Crew aboard the ‘plane’ were dressed 
in vintage uniforms and a trio of singers 
dressed in wartime costumes serenaded 
guests with period songs. The exhibition 
remained on the Lady Herron for a week, 
reaching approximately 1,000 commuters 
per day.

Invited guests were then taken to 
Catalina restaurant where a presentation 

looked back over Air New Zealand’s 
impressive history and discussed plans 
for the future, including new routes to 
Houston and Buenos Aires.

“As the national carrier, our history is 
just as much about New Zealand as it is 
about Air New Zealand so this is something 
for all of us to celebrate together,” said 
Christopher Luxon, Chief Executive Officer 
of Air New Zealand. 
airnewzealand.co.nz

WHEN IS A BOAT A PLANE? WHEN 
IT’S TRANSFORMED BY THE KIWS

BIG BIRD GETS A VIP RECEPTION AS IT LANDS IN WA FOR THE FIRST TIME 
THE FIRST Emirates A380 has flown into 
Perth to be welcomed by a VIP delegation 
and the traditional water cannon salute.

“Emirates first commenced services to 
Perth 13 years ago in 2002, pioneering the 
now very popular connections through the 
Middle East to an extensive network of final 
global destinations,” said Brad Geatches, 
Chief Executive Officer, Perth Airport.

“Emirates are continuing to lead the way 
and their decision to be the first airline to 
introduce their A380 to scheduled Perth 
services is an exciting development for all 
Western Australians.”

The airline’s A380 Perth service will 
operate daily as flight EK420, departing 
Dubai at 2.55am and arriving into Perth at 
5.35pm on the same day. The return flight, 
EK421, will depart Perth at 10.05pm and 
arrive into Dubai the next day at 5.15am 
local time, a flying time of 11 hours.

 
emirates.com/au; perthairport.com.au
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GREAT 
expectations
JESSICA ZOITI explores the state’s far southern corner, 
affectionately nicknamed ‘the Great Southern’, to see if 
the region lives up to its mighty reputation.

Valley of the Giants

Western Australia
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TOURISM ALONG Western Australia’s 
southern-most coastline has had much to 
compete with over the years. Its western 
neighbour, Margaret River, is internationally 
renowned for its fine wines and world-class 
surf. To its north, the mystical southern 
Karri forests cocoon orchards, glassy 
dams, picture perfect farm stays and 
pretty cottage towns like Bridgetown and 
Pemberton. 

Deservedly, these are among the state’s 
top holiday destinations but spare the extra 
hour or so needed to drive further south 
and your reward will be some of WA’s most 
extraordinary experiences. 

Known locally as ‘the Great Southern’, 
the region offers charming coastal towns, 
in particular Albany and Denmark, which 
are steeped in the history of early European 
settlement and World War I. There are 
elegant cool climate wines, wildflowers 
in spring, towering forests, an abundance 
of nature-based experiences, organic 
gourmet produce, quirky art galleries and 
rugged granite headlands that hug the 
churning Great Southern Ocean’s shores.

Better yet, in recent months the 
already lengthy list of Great Southern 
highlights has grown to include world-class 
attractions like the new state-of-the-art 

For reservations call (08) 9949 0000 or email reservations@novotelningaloo.com.au 
See more at www.novotelningaloo.com.au

• Set between the World Heritage-listed Ningaloo Reef and Cape Range National Park
• Luxurious hotel and apartment accommodation  • Gold Plate Award winning Mantaray’s restaurant and bar

• Stunning beaches right outside your door  • Swim with the whale sharks  
• Personalised wedding and romantic packages available

• Set between the World Heritage-listed Ningaloo Reef and Cape Range National Park

Novotel Ningaloo Resort your gateway to the Ningaloo Reef

BOOK JUNE FOR STAY
IN AUG/SEPT/OCT

DISCOUNTED SHOULDER SEASON RATES
BOOK ON ACCORHOTELS.COM

Novotel Traveltalk Half Horiz NEW.indd   1 12/05/15   11:43 AM

Valley of the Giants

Kodja Place Visitor and 
Interpretive Centre
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National ANZAC Centre and tours that 
reveal relatively unexplored corners and 
endangered marine wildlife.

A TASTE OF HISTORY
As the state’s first established European 
settlement, the port city of Albany’s history 
is particularly fascinating. The Desert 
Mounted Corps Memorial on the summit 
of Mt Clarence marks the spot where the 
people of Albany gathered to farewell ships 
carrying troops to Gallipoli. It’s also where 
the first ANZAC dawn service was held.

Opened in November last year, the new 
National ANZAC Centre memorialises this 
important history and is now a must-see 
in Albany. Set within the Albany Heritage 
Park, it offers visitors a deeply personal 
ANZAC experience – visitors assume the 
identity of one of 30 ANZAC characters 
and walk with them experiencing World 
War I along the way through interactive 
multimedia displays, unique artefacts, rare 
images, film and audio commentary. So 
impressive is this new facility Lonely Planet 
recently named it one of the 26 best new 
travel experiences in its e-book, New in 
Travel 2015.

Historically the Albany community 
made its living from whaling. The practice 
is now outlawed but visitors can tour 

Whale World at the site of Australia’s last 
commercial operating station, the Cheynes 
Beach Whaling Company. Like the National 
ANZAC Centre, it too is fascinating, 
insightful and interactive.

The Great Southern also has strong links 
to the region’s traditional custodians, the 
Noongar Aboriginal people, and this proud 
heritage can be explored at Kodja Place, an 
award-winning interpretive centre located 
an hour-and-a-half’s drive north of Albany 
in Kojonup. A huge hit with all visitors, it 
boasts an interactive range of experiences, 
including multi-faceted displays of 
artefacts, stories, hands-on displays, 
exhibits, pictures and films. 

Adjacent to the centre is the Rose Maze. 
Here, more than 100 species of heat-loving 
roses form a two-metre high maze, through 
which the stories of three local women 
from the early 20th century – Yoondi, the 
Noongar woman; Elizabeth, an English 
woman; and Maria, an Italian – are told. 
Bushtucker tours and cultural tours through 
Kojonup also depart from the centre.

THE CALL OF THE WILD
Western Australia has one of the longest 
whale watching seasons in the world and 
visitors can embark on eco-friendly whale 
watching expeditions from Albany and 

Bremer Bay, 180 kilometres east of Albany. 
From early June to December, whale 
watching cruises enable visitors to join 
gentle giant humpbacks and southern right 
whales on their migration along the south-
west coast. Cruises can sometimes last for 
hours as tour operators trawl the seas in 
search of the marine giants.

From mid January through to mid April, 
an exclusive new killer whale experience is 
being offered. Each year during this period 
large numbers of killer whales, sharks, giant 
squid, sperm whales and myriad sea birds 
converge on what researchers and marine 
biologists are now calling a marine hot spot 
in the Bremer Bay Canyon, 60 kilometres 
off-shore from Bremer Bay.

For documentary filmmakers, Dave 
and Jennene Riggs, the spectacle is 
unprecedented and suggests something 
truly remarkable is happening deep in the 
rift along the location’s continental shelf. 
Participants in the research project have 
reported seeing in excess of 100 killer 
whales at the site on any given day, which 
is believed to be the largest aggregation of 
orca in the Southern Hemisphere.

By joining a Naturaliste Charters 
expedition, visitors can participate in 
the Bremer Canyon Killer Whale Project. 
Numbers on each journey will be limited to 

The National ANZAC Centre

Western Australia
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Unveiling a new 
Perth Airport 

T1 Domestic Pier

• $200 million Domestic Pier which is set to change the travel 
experience for passengers, with regional, interstate and 
international services in one convenient location

• $140 million International Departures expansion and 
refurbishment with new retail and dining options and 
expanded check-in, Immigration and security screening areas

• First section of a spacious 27 metre, landscaped forecourt 
plaza at T1 and an upgraded Short Term Car Park

• Five high quality and innovative public art pieces 
commissioned to create an engaging and memorable 
airport experience. 

We also recently opened the new access road to Terminals 1 and 2 – Airport Drive – several months ahead of schedule. 

Creating a great impression is a big job and things are changing at Perth Airport.

Discover more at: seeperthairporttransform.com.au
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Our redevelopment is in full swing and this year we will unveil the:

25 people at one time, despite the 16-metre 
catamaran’s ability to accommodate up to 
50. Expeditioners are encouraged to bring 
a good quality camera or video camera 
and the footage will be collected and 
entered into the growing orca photo and 
video database. The expedition will also be 
collecting underwater imagery of sharks, 
tuna, sunfish and other pelagic species, and 
aerial footage through killer whale spotting 
flights.  

The journey to the site takes one-and-
a-half hours and killer whales are present 
at the location 99 per cent of the time. 
The full-day tours include morning and 
afternoon tea and lunch. For pricing and 
more information, visit  
whales-australia.com.au

GET BACK TO NATURE
An increased demand in the Great 
Southern area for more cultural, adventure 
and eco-tourism experiences led to the 
January launch of aerial tours to Breaksea 
Island Nature Reserve off the coast of 
Albany.

Convicts built the island’s original 
lighthouse in 1858. Now in ruins, it was 
replaced in 1902 by a newer lighthouse, 
which was the last communication point 
with Australia for Gallipoli-bound soldiers 

Valley of the Giants 
Tree Top Walk

Naturaliste Charter’s tour vessel
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during World War I. 
Covering 103 hectares, the class A nature 

reserve has received more than $1.5 million 
in repairs, restorations and maintenance 
from the State and Australian governments 
over the past decade. However, accessing 
the island safely by boat is difficult. 

Now, thanks to new aerial tours offered 
by Skyhooks Helicopters, visitors can 
get a bird’s eye view of the destination’s 
impressive wildlife, rugged coastline and 
heritage-listed buildings. 

Tours range in price from $140 to 
$625 per person and include a variety of 
scenic flights and historical island ground 
tours. The premium flight also includes 
a picnic lunch. Scenic flights run during 
the spring and summer months only. 
skyhookhelicopters.com.au

Also new in the area is the recently 
completed Granite Skywalk, a suspended 
walkway that spirals around Castle Rock’s 
granite summit in the Porongurup Ranges, 
a half-hour drive from Albany.

This towering attraction has two 
lookouts – one lower and one upper, 
which is an impressive feat of engineering, 
perching precariously off the side of 
Castle Rock. Both are extremely safe, 

however, and offer remarkable views of the 
surrounding national park and beyond to 
undulating farmland. To get there, visitors 
walk 1.5 kilometres from the picnic area on 
Castle Rock Road.

Another ‘must-do’ in the area is the 
extraordinary Valley of the Giants Tree Top 
Walk, located 10 minutes north of Walpole 
and an hour-and-a-half west of Albany. It’s 
the first walk of its kind in the world – at 
600 metres long and 40 metres above 
ground, it has been specially designed to 
minimise its impact on the surrounding 
ancient tingle forest. 

The boardwalks below form the 
‘Ancient Empire Walk’, which explores the 
ecosystem at the base of the trees, some of 
which are 16 metres in circumference.

Albany’s windswept coastline offers some 
of WA’s most dramatic natural attractions. 
Head to Torndirrup National Park where 
the might of the Great Southern Ocean’s 
waves have carved the granite cliff faces into 
striking formations like The Gap, a 35-metre 
deep channel, and the Natural Bridge. 
Equally memorable is the intense power of 
the nearby ‘Blowholes’. Helicopter flights can 
be taken from Whale World offering an aerial 
view of the coast in all its rugged glory. 

DESTINATION RECREATION
To see the region on foot, pack your hiking 
boots and head to the Bibbulmun Track. 
Considered one of the world’s great long 
distance walk trails, it stretches nearly 1,000 
kilometres from Perth down to Albany and 
the section from Denmark is among the most 
picturesque. It promises secluded swimming 
spots, shaded passes through towering forest 
and impressive coastal vistas.

If cycling’s more your thing, check out 
the Munda Biddi Trail, a 1,000 kilometres 
off-road cycling experience that also starts 
in Perth. The trail extends from Perth all 
the way to Denmark then across to Albany. 
Again, the prettiest sections are in and 
around Denmark’s inlets and beaches and 
with many flat sections here, it’s an activity 
that’s suited to the whole family.

 
For more information, visit  
westernaustralia.com

 
Pictures courtesy Tourism Western Australia, 
the National ANZAC Centre, Greg Snell and 
Naturaliste Charters

The Natural Bridge, 
Torndirrup National Park

Western Australia
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COMMEMORATE THE  
ANZAC SPIRIT ALL YEAR ROUND

Destination 
THE NATIONAL ANZAC CENTRE, ALBANY 

Albany is the epicenter of European history in Western Australia, with much of the 
streetscape a preservation of the original buildings from settlement. The National  
Anzac Centre is Australia’s foremost museum honoring the Anzac legend. Set within 
Albany Heritage Park, the Centre offers visitors a deeply personal connection with  
the Anzac experience.

Find out more about what Albany has to offer 
at westernaustralia.com/trade

Margaret 
River

Denmark

Perth

Mount 
Barker

Albany



GREAT DEALS TO GET 
YOU MOTORING ACROSS 
BRITAIN AND EUROPE

THERE’S NO better way to experience 
total freedom than to take a self-drive 
holiday, stopping when and where you 
choose for as long as you like. 

DriveAway Holidays is a leading 
specialist in Australia offering worldwide 
car hire, motorhome rentals and European 
Peugeot leasing. Choose from more than 
60 suppliers at 8,000 locations in 130 
countries at discounted prices for the best 
self-drive deal. 

Car hire options range from a Mini 
and compact vehicles through to luxury 
and prestigious vehicles, Minivans and 
convertibles. If you’d prefer to unpack just 
once, choose from a compact two-berth 
motorhome through to a luxurious six or 
seven-berth vehicle with slide outs and all 
creature comforts.

Travellers who book this month can 
take advantage of DriveAway Holidays’ 
dedicated ‘Britain & Europe Self-Drive 
Deals’ such as free additional days on 
selected rentals in France, Germany, 
Switzerland, Spain and Portugal, discounts 
in Britain and free second driver in Ireland. 
For longer road trips, consider leasing a 
brand new Peugeot from 21 days up to 
175 days and drive through more than 30 
European countries.

There are also special deals for the 
more adventurous who want to get off the 

beaten track in a motorhome. In France, 
you will receive free private transfers and a 
bottle of champagne on rentals of 15 days 
or more, collecting at Paris, Marseille and 
Nice. In Britain, receive a free GPS with your 
rental plus a free additional driver. 

Alternatively, for longer motorhome 
rentals of 28 days or more, receive a 15 per 
cent discount, free European insurance 
cover, a ‘European Pack’ worth £95 (approx. 
$AU182), free transfers from airports and 
a 10 per cent discount on ferry crossings 
between UK/Ireland and Europe, when 
collecting at Gatwick, Edinburgh, Glasgow, 
Belfast and Dublin. Finally, take advantage of 
free bedding kits, saving up to €30 (approx. 
$AU41) per person on rentals in Ireland.

To help you on your way, DriveAway 
Holidays have put together some self-drive 
itineraries which can be found at  
driveaway.com.au/topdrives. Here you can 
also download one of 15 free ‘Driving Guides’ 
which you can take on your road trip.

 
driveaway.com.au

A BONUS FOR LYCRA LOVERS AS 
FIRST BIKE-CARRYING RENTALS 
ARRIVE IN NEW ZEALAND

FIRST TRIALLED in Australia, a fleet of 
bike-ready SUV’s has just been launched 
into New Zealand by Europcar.

The company is introducing the first 
rental cars with bike carriers to provide a 
ready-made solution for cycling tourism 

in New Zealand, which has increased 
dramatically in recent years. In April, 
the number of international visitors was 
expected to triple, with many taking to the 
roads, tracks and mountains to explore 
what the ‘Land of the Long White Cloud’ 
has to offer.

“The popularity of cycling holidays 
continues to climb and travel by road or 
off the beaten track in New Zealand is 
a fantastic way to see the country,” said 
Jo Cooper, New Zealand Road Cycling 
Champion. “There are parts of both islands 
which can only be accessed by exploring 
on two or four wheels and in a country 
known for extreme sport activities, cycling 
offers a fantastic alternative for enthusiasts 
or families looking to visit New Zealand.”

Last year Europcar became the first 
car hire company to introduce the Thule 
ProRide bike carriers in response to the 
growth of cycle tourism in Australia.

“We found more and more customers 
were asking us about transporting bikes 
safely and conveniently in New Zealand, so 
it made sense to introduce this solution to 
travelling with bikes,” said Ron Santiago, 
Managing Director Europcar Australia.

“The bike carriers offer more freedom 
and flexibility. People no longer have to 
worry about disassembling their bike and 
fitting it in the back of the car.”

The initiative comes as Tourism New 
Zealand launch plans to attract more visitors 
to the country to experience a cycling 

Drive Holidays
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holiday. An $80 million investment has been 
made to create more than 2,500 kilometres 
of pristine trails, taking visitors through 
national parks, past mountains and around 
lakes on the North and South Islands.

A 32-page cycling booklet has just been 
launched promoting ’23 Great Routes’ of 
varying degrees of difficulty, appealing to 
all ages and cycling tastes.

 
europcar.com.au;  
newzealand.com/au/cycling

RENT YOUR CAR AND MAKE 
MONEY WITH UNIQUE 
SHARING PLATFORM

AUSTRALIA’S FIRST and largest peer-
to-peer car rental service has unveiled a 
revamped website, allowing travellers to 
choose from a range of vehicles at up to 
half the cost of traditional car rental.

DriveMyCar is a sharing economy 
platform that allows individuals and 
companies to rent out their own cars for 
anywhere between seven and 365 days. Car 
owners have made more than $4.3million 
renting their vehicles to other people, who 
may be looking for anything from a Fiat 500 
to a BMW X5.

The new website makes it easier for 
people to rent cars in three simple steps, 

on any device, while offering a ratings and 
review system for owners and renters. Since 
2010, the company has facilitated more 
than 4,000 rentals and today has a fleet 
of more than 300 cars and nearly 11,000 
renters using the platform.

“We’ve seen the sharing economy really 
begin to thrive in recent years, with services 
that allow people to rent out their homes, 
their driveways, their tools or their time and 
skills,” said Chris Noone, CEO of DriveMyCar.

“DriveMyCar is the sharing marketplace 
for the thousands of second or third cars 
that sit in driveways for weeks or months 
at a time. We have owners who go on long-
term travels and choose to rent their cars 
through us instead of selling them, giving 
them an income to help fund their travel 
and save the hassle of buying a car when 
they return.”

Cars can be rented for as low as $23 per 
day, with an average cost of $37 per day.

 
drivemycar.com.au

STATS SHOW AUSSIE FAMILIES 
ARE SWITCHING TO AN RV 
FOR THEIR HOLIDAYS 

MORE AUSTRALIAN families are turning 
to caravanning and camping for their 
holidays, according to new statistics just 

released. 
Australian RV production figures for 

January and February unveiled by Caravan 
Industry Association of Australia showed 
a 16 per cent increase year on year. 
The figures come on the back of yearly 
production in 2014 that was the second-
highest in two decades.

“The largest domestic user group in the 
sector is 30-54 year olds, making up 50 per 
cent of the market, followed by 55-70 year 
olds who make up 25 per cent,” said Stuart 
Lamont, CEO Caravan Industry Association 
of Australia. 

As proof of this, all of the 80 bookable 
camping destinations in New South Wales 
were full over the recent Easter long 
weekend. 

“As more and more Australians hit 
the roads in search of that great Aussie 
holiday, local RV production will increase 
to supply demand. This is great news both 
for Australian manufacturing and for the 
industry,” said Lamont.

“We love knowing that caravanning and 
camping provides a very special experience 
to Australian families of all shapes and sizes, 
and is continuing to reach more and more 
Australians every season.”

 
caravanindustry.com.au

Britain & Europe
✓
✓
✓

FREE days, discounts & FREE drivers on selected car hire
Bonus inclusions & massive discounts on motorhome rentals
Save on Peugeot Leasing with reduced prices on mini-leases

The Choice is Yours!

Download the
FREE 

Driving Guides 
from our 
website!

1300 723 972 or visit www.driveaway.com.au

Car Hire, Motorhome Rentals & Peugeot Leasing
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water WISE
 Looking for adventures of the aquatic kind? JESSICA ZOITI finds plenty to 

quench her thirst in Bali.

The new Flow Rider Double at 
Waterbom Bali

Bali
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STEPPING OFF the plane onto the tarmac 
at Denpasar’s Ngurah Rai International 
Airport, the stifling humidity slaps me 
square across the face. It’s a late afternoon 
in April but regardless of the slowly setting 
sun, it’s still damn hot.

Not that this comes as a shock. Bali’s 
proximity to the equator makes the sticky 
tropical climate both typical and part of the 
island’s appeal. It’s what makes the local 
Bintang beer taste better here than it does 
at home and why appropriate street attire 
consists of little more than a sarong. 

It also gives visitors license to wallow 
poolside for the entire duration of their 
stay, but if you’re looking for greater 
adventure – a way to stay cool and see 
more than the swim-up bar – these aqua-
based activities will help you beat the Bali 
heat.

SLIP AND SLIDE
Waterbom Bali
Undeniably one of the island’s favourite 

attractions is Waterbom Bali. A megaplex of 
thrilling water slides and aqua attractions, 
it entertains around 1,000 people a day 
and all are there in the pursuit of pure, 
unadulterated fun.

Arriving promptly at 9am we make a 
beeline for ‘Funtastic’, a wonderland of 
toddler-friendly slides, water jets and 
canons. Only ankle-deep, it’s patrolled by 
a team of eagle-eyed lifeguards and is the 
perfect playground for my overzealous four 
and six-year-olds.

Choosing a lounge by the water’s edge, 
I establish camp as the ‘big kid’ – my 
husband – charges off towards the Green 
Vipers, two of four rides introduced to the 
park last year. 

We visited Waterbom 12 months ago so 
this is not his first ride on the Green Vipers. 
While still exhilarating, the high-tech slides 
are no longer the new kids on the block. 
Three of the park’s original speed slides 
– Smash Down, Race Track and Boogie 
Ride – have been dismantled and four new 

The new Splash Waterpark 
at Canggu Club

The Python at Waterbom Bali 

T R A V E L T A L K   J U N E  2 0 1 5    |   43   

Bali



slides are due to open in their place later 
this month.

Double Trouble, Fast n’ Fierce, the Twin 
Racers and Smash Down 2.0 are all about 
heart racing, adrenalin pumping thrills and 
spills. Smash Down 2.0 is particularly hair 
raising. It begins almost 26 metres above 
the ground and like the popular Climax 
ride, it starts with riders entering a capsule, 
only to have a trap door open beneath 
them, sending them shooting their way 
to the end point. It takes just seconds but 
promises the ultimate rush.

Also new is Bali’s first stationary wave, 
the 1.5-metre high Flow Rider Double, 
which is situated in the new Thaitalian 
theatre kitchen. Serving Thai and Italian 
comfort food, this interactive dining space 
features an open kitchen and is surrounded 
by its own organic garden.

Come lunchtime the park is packed 
and we’re absolutely spent. Aside from 
Thaitalian, there are myriad award-winning 
food choices here from authentic Balinese 
to fresh sandwiches and juices, and a 
poolside bar, but we choose to call it a day, 
satisfied and refreshed.

Waterbom is located in the heart of 
Kuta and is open daily from 9am to 6pm. 
Entry costs around $33 per adult and $21 
per child (children under two are free), 
not including towels, lockers, food and 

beverages. It is also a cashless operation 
where guests charge purchases to a ‘Splash 
Band’, worn around the wrist.  
waterbom-bali.com

Splash Waterpark
Travelling with younger children? You may 
like to check out the new Splash Park at the 
Canggu Club in Canggu.

While not as expansive as Waterbom Bali, 
its rides still offer enough twists and turns 
to keep even big kids entertained. Like the 
Giant Racer, a five-storey, 90-metre long 
speed slide that allows four friends to race 
one another at the same time, or the Super 
Bowl, an enclosed speed slide that shoots 
riders out into a oversized dish, spins them 
around and then spits them into the pool 
below.

However, its toddler-friendly attractions 
are the highlight. Speed Racer is a pint-
sized version of the Giant Racer while 
Splash Playground is a multi-layered 
aquatic fun zone with tipping water 
buckets, an ankle-deep lagoon, numerous 
slides and water sprays. Lazy Creek 
languidly bobs riders around a grotto-like 
river in safe, inflatable tubes.

Entrance to Splash Waterpark entitles 
guests access to Canggu Club’s complete 
range of facilities, including a lap pool, 
sports grounds, fitness centre, sports bar, 

Rafting with Sobek

Bali
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spa and restaurant. The food is healthy, varied and served directly 
to your sun lounge so you don’t have to lift a finger.

Splash is open from 9am to 7pm and entrance fees start from 
Rp18,000 (approx. $AU18) per child and Rp30,000 (approx. $AU30) 
per adult. Packages combining entrance to the adjacent Bounce 
trampoline and Strike ten pin bowling centre are available too. 
Towels, water and socks to wear in Bounce and Strike are at 
additional cost. Splashbali.com; bouncebali.com; cangguclub.com

WHAT’S SUP?
It is mid-morning before we leave our villa in Seminyak for the 
white beaches of Sanur. Most tours in Bali start at daybreak to 
beat the midday heat but it seems stand up paddle boarding 
(otherwise known as SUPping) is the exception because, we’re 
told, there’s not enough surf before 10.30am.

A surfer I am not, but I have SUPped before – I’m one of 
thousands who are embracing this global craze and have 
paddled the calm waters of Perth’s Swan River once or twice. But 
the open ocean? That’s a completely different ball game and as I 
stride onto the beach in front of the Mercure Sanur I realise how 
misplaced my confidence has been.

Donning a rashie and booties I meet Kim, my instructor, who 
shades his eyes from the glaring sun and points far out to sea. 
There, a kilometre yonder, is the aforementioned surf, its white 
caps rolling across a shallow reef.

Apprehensively I start paddling, steadying myself against 
the unfamiliar roll of the ocean and push of the tide. Eventually 
reaching the reef I feel anxious – my untrained arms ache and 
my fear of both sharks and large swell is rising. But I needn’t have 
worried. It’s relatively shallow here, Kim swears these waters are 
shark-free and from atop a surfboard, the swell doesn’t look so 
large after all.

So I paddle and wobble and occasionally crash into the ocean 
– a welcome cool-down each time – but I eventually find my sea 

The Giant Racer at Splash Waterpark

T R A V E L T A L K   J U N E  2 0 1 5    |   45   

Bali



legs and get the hang of this surf thing. 
Paddling furiously I catch a wave, then ride 
it, exhilarated and triumphant, to the reef’s 
edge.

For two fleeting hours this routine 
continues. I’m hooked and unsure if sleepy 
river SUPping is going to cut it anymore.

World Surfaris offer two-hour SUP 
lessons in Sunar on Bali’s east coast. Lessons 
cost $US45 (approx. $AU57), or $US85 
(approx. $AU110) including transfers, lunch 
and refreshments. They also offer stand up 
paddle board rentals. worldsurfaris.com

IT’S ALL WHITE
Bali is as synonymous with white water 
rafting as it is with Bintang, its white-tipped 
Ayung and Telaga Waja rivers thrilling 
thousands of visitors each year.

Located in Ubud, the Ayung has a 
10-kilometre stretch of rapids making it the 
shorter of the two experiences. It moves 
at a slower pace, turning it into a more 
recreational journey. It is also the more 
picturesque of the two waterways – stone 
carvings, terraced rice paddies and thick 
jungle-covered cliff faces spill down into 
the inky ravine.

On the other hand, The Telaga Waja 
stretches to 16 kilometres (Bali’s longest 
white water rafting route) and offers more 
thrills and challenges so, with boredom 
kicking in after days spent sunbathing, it is 

the river for me.
Setting off from the foothills of Mount 

Agung, the experience starts with a rush – 
with three in the boat plus our tour guide, 
we literally drop into our first rapid and 
are swept downstream, hearts racing, in a 
torrent of white water and spray.

Burrowing deep into the jungle, the 
beauty of the Telaga is also intense. Like the 
Ayung it’s lined with terraced rice fields, 
dense thickets of jungle and black volcanic 
cliffs that trickle with water and edge an 
ever-narrowing river.

Constantly turning, the river races over 
rapids, collides with the canyon walls, 
takes us under cascading waterfalls and 
overhanging obstacles and then ultimately 
plunges over a four-metre waterfall, our 
inflatable raft bouncing, like a rubber 
duckie, to the surface. 

Clinging on for dear life we collapse in 
nervous fits of laughter, recovering from 
the adrenalin overload. Our guide grins 
from ear to ear – it’s clear this crescendo 
never grows old.

Two hours after starting we arrive at the 
rapids’ end, safe, satisfied and ready for our 
delicious Balinese lunch. Tours run for the 
majority of the day and cost around $100 
for adults and $60 for children, including 
lunch and transfers.

For rafting on the Ayung, contact Bali 
Adventure Tours, baliadventuretours.com 

and for Telaga Waja experiences, contact 
Sobek, balisobek.com

JUST THE TONIC
I’m not a big fan of massages. Call me crazy, 
but a masseuse’s constant touch leaves me 
feeling more awkward than awesome. 

The big losers here are my tightly wound 
muscles but at Ayana Resort in Jimbaran 
Bay I find them some respite at the resort’s 
unique Aquatonic Seawater Therapy Pool.

Holding around 700 million litres of 
water that is warmed to body temperature 
and drawn directly from the surrounding 
Indian Ocean, Aquatonic offers what’s 
known as thalassotherapy, an ancient 
French healing ritual that dates back more 
than 5,000 years. 

Its objective is to increase circulation 
and restore minerals lost through stress, 
pollution, poor diet and lifestyle. And 
because the chemical composition of 
seawater is so similar to that of human 
blood, the skin is able to effectively absorb 
trace minerals and ions like magnesium, 
potassium and calcium sulphates.

The treatment takes around two hours. 
Sinking into a colossal Roman bath, I float 
my way through the 12 hydromassage 
stations, more buoyant than normal thanks 
to the salty sea water. Systematically the 60 
intense jet streams and geysers massage 
and manipulate the muscles from my calves 

The Aquatonic pool 
at Ayana Resort

Bali
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up to my neck. I’m told the treatment burns 
around 400 calories – an undeniable bonus 
– and I emerge from the pool jelly-legged, 
refreshed and totally relaxed. 

Available from 9am until 7pm (last 
entrance), the treatment is offered at 
Ayana’s Thermes Marins Bali Spa, costs 
Rp423,000 plus taxes (approx. $AU45) and 
welcomes guests not staying at the resort.

AND THE REST…
My recent aquatic escapades are but a drop 
in Bali’s adventure ocean. Across the island 
you can join surfing safaris, snorkel and 
dive over pristine coral reef, parasail, jet ski 
and head off on tropical fishing charters. 
For more, visit balitourismboard.org

SUPping with World Surfaris
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keep it in the 

FAMILY
No matter how many children you’re travelling with, Hawaii has got you covered. 

Here, we look at some of the options in this ever-popular destination.

Family fun at the Montage Kapalua Bay. 
Picture courtesy Montage Kapalua Bay

Hawaii: Family travel
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HYATT REGENCY
Explore the excitement of Oahu in one of Hawaii’s most fashionable 
zip codes. Hyatt Regency Waikiki Beach Resort and Spa features an 
award-winning spa, retail shopping, cultural activities and cuisine 
from celebrated chefs. 

Close to Honolulu attractions such as the USS Arizona Memorial at 
Pearl Harbor, Iolani Palace and dozens of golf courses, the hotel is the 
ideal solution for those who want a full range of activities.

After a day on nearby Waikiki Beach, retreat to the family suite 
where you can spread out in two connecting rooms. The suite 
includes a couch, sitting area and 55” televisions in both rooms, each 
boasting its own private lanai. Also included is 24-hour access to the 
Regency Club Lounge with complimentary continental breakfast and 
evening hors d’oeuvres. Cocktails are also available at a nominal fee.   

The spacious and newly-remodelled guestrooms are the largest 
in Waikiki and include one king or two queen grand beds. Other 
features consist of a private balcony, in-room safe large enough to 
store a laptop computer, iHome stereo with iPod docking station, 55” 
flat screen TV, multiple USB outlets and a generous work area where 
you can take advantage of high-speed Internet access. Guests can 
also relax in a spacious bathroom with exclusive products from Na 
Ho’ola Spa. 

With Hawaiian-style décor and superior amenities, such 
welcoming accommodation is guaranteed to bring the ‘spirit of 
aloha’ to life.

 
waikiki.hyatt.com

AQUA
Park Shore Waikiki, an Aqua boutique hotel, blends Hawaiian island 
flair with modern convenience for the whole family. Located directly 
across from Waikiki Beach, Park Shore Waikiki offers views of the 
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ocean and picturesque Diamond Head, the 
extinct volcanic crater on the island of Oahu.

The 18-storey, 221-room hotel features 
top-of-the-line accommodation with 
stand-out amenities including an outdoor 
swimming pool and sundeck, outdoor yoga 
and fitness classes, Wi-Fi internet access, 
beach towels and chairs, shuttle services 
and weekly manager’s reception. There are 
other perks including a shopping discount 
to Macy’s department store and a traditional 
Japanese welcome oshibori. 

Several restaurants and bars can be found 
within the hotel including Lulu’s Waikiki, an 
open-air eatery which offers American fare 
with a view of Waikiki Beach. When the sun 
sets, Lulu’s transforms into one of the best 
hot spots with live music from local bands 
and DJ’s. Japanese cuisine and fresh sushi 
are available at Yoshitsune, also known 
as a local go-to for its authentic breakfast 
options. For guests looking for a taste of 
home, Australian eatery Tucker & Bevvy 
offers fresh, gourmet picnic fare made with 

the finest organic ingredients. 
Local convenience market, ABC Store, is 

also located onsite, as well as the award-
winning Hans Hedemann Surf School, 
offering surfing, paddle-boarding and body-
boarding lessons along with equipment 
rentals. The school features activities 
including canoeing and fishing, a North 
Shore tour and a bike and hike tour. 

The renovated hotel is within walking 
distance of attractions for visitors of all 
ages with a variety of interests, including 
the Honolulu Zoo, Kapiolani Park, Waikiki 
Aquarium and world-renowned shopping.

 
parkshorewaikiki.com

OUTRIGGER RESORTS
For more than 67 years, Outrigger Resorts 
has been a gracious host to travellers from 
around the world who come to Hawaii to 
experience the warmth of ‘aloha’. 

As a family-owned company, Outrigger 
has been guided by a system of values 

known as Ke ‘Ano Wa‘a (or The Outrigger 
Way) – a brand of hospitality that creates 
an intimate bond between guest, host and 
the locales in which they reside. Outrigger 
invites guests to immerse themselves in 
the local culture at more than 40 properties 
throughout Hawaii, Asia-Pacific and the 
Indian Ocean.

In iconic Waikiki and with Diamond Head 
crater as a backdrop, Outrigger Waikiki 
Beach Resort celebrates the traditions and 
culture of the beach, from food and fashion 
to music and sport. In fact, the resort is a 
gateway to an ocean of intriguing activities 
– from surfing lessons taught by world 
champions to serene catamaran cruises. 

Home to the legendary Duke’s Waikiki, 
this is also a place where beach boys have 
congregated for decades and where families 
return year after year, not only because of 
the setting but also because of the caring 
nature of the staff.  

Along a stretch of sand that was once 
a gathering place for Hawaiian royalty, 

An iconic Hawaiian beach. Picture 
courtesy Outrigger Waikiki Beach Resort
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Outrigger Waikiki Beach Resort

CATCH A WAVE  
with surf legends and the  
beach boys of Waikiki.

Outrigger Reef Waikiki Beach Resort

Where can you be welcomed like 
family in a paradise far from home?

Find out at Outrigger.com

H AWA I I    F I J I    A U S T R A L I A    T H A I L A N D    G U A M    M A U R I T I U S    M A L D I V E S    U P C O M I N G :    C H I N A    V I E T N A M

See your travel agent or call 800.688.7444

15-0460 - Travel and Leisure_Full.indd   1 5/12/15   5:22 PM



Outrigger Reef Waikiki Beach Resort embraces local culture in its 
architecture, décor and cuisine. Guests can enjoy authentic island 
music performed nightly by revered local musicians at the resort’s 
Kani Ka Pila Grille. Visitors also have the opportunity to learn lei-
making, hula or the ukulele without ever losing sight of the sea.

Hawaii Vacation Condos by Outrigger offer apartment-style 
accommodations with more living space and amenities for extra 
comfort and convenience. Ideal for families, many of its properties 
offer full kitchens, washer/dryer and many other amenities to 
make guests feel at home. Choose from 15 of a deluxe collection of 
vacation condominium-style properties on Oahu, Maui, Kauai and 
Hawaii Island.

Like the ancient voyagers for whom the company is named, 
Outrigger has recently ventured beyond its home base. It’s now 
possible to experience Ke ‘Ano Wa‘a throughout the Asia-Pacific 
and Indian Ocean, in destinations as diverse as Thailand, Fiji, Guam, 
Australia, Mauritius and the Maldives. Outrigger Resorts’ properties 
will also soon be open in China and Vietnam. 

While every Outrigger property has its own distinctive sense 
of place and culture, all provide a range of opportunities for 
inspiration, rejuvenation, healing and discovery. And all are 
connected by the promise of genuine hospitality that comes 
directly from the heart. 

 
outrigger.com

MONTAGE KAPALUA BAY
Set atop picturesque Kapalua Bay, this property is the latest 
addition to the Montage Hotels & Resort collection. The oceanfront 
resort showcases Montage’s personalised attention to luxury 
experiences, memorable service, regionally-inspired dining and a 
tropical spa oasis for the ultimate wellness escape.

Above: Park Shore Waikiki

Left: Kā`anapali Beach Hotel

For Reservations, 
please call toll free at 1-888-524-6262

or e-mail to rooms@kaimana.com
www.kaimana.com

• 2 Award Winning Restaurants
• Private Meeting and Banquet Rooms
• Free In-Room Internet Access
• On-line Commissionable Promotions

Escape to 
Waikiki’s quiet paradise
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The spacious one- to four-bedroom 
residences are decorated to reflect the 
resort’s Hawaiian heritage. They feature 
large private lanais with garden or ocean 
views, full gourmet kitchens, washers and 
dryers, spacious closets and signature 
Montage bedding and linens. Residences 
have full baths with deep soaking tubs and 
lavish bath amenities, while state-of-the-art 
technology includes LCD televisions, DVD/
CD players, DirecTV and high-speed Wi-Fi.

Guests can relax by the multi-tiered 
lagoon pool, which cascades down the 
centre of the resort, or enjoy island-inspired 

cuisine in one of the property’s restaurants 
or lounges. There’s also Spa Montage 
Kapalua Bay, which adds another dimension 
to wellbeing with its comprehensive 
programs that create unique experiences 
using local ingredients and techniques.

Dining options are plentiful, with the 
Cane & Canoe restaurant the centrepiece 
of the resort. Reminiscent of a traditional 
Hawaiian canoe house, Cane & Canoe 
serves modern Hawaiian cuisine, inventively 
infused with Asian influences, reflecting the 
islands’ multicultural heritage.

Rates start at $US695 (approx. $AU887) a 

night but the resort currently has a special 
offer. Book three consecutive nights in any 
room category and you’ll receive a fourth 
night free. Travel dates are from August 24 
to December 17 but some block out dates 
apply.

 
montagehotels.com

KÃÀNAPALI BEACH HOTEL
The 432-room Kā`anapali Beach Hotel is set 
on a four-kilometre stretch of sand along 
the western shores of Maui, making it an 
ideal setting for a memorable Hawaiian 
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Lei making at the Kā`anapali Beach Hotel
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experience. 
The property offers a variety of free 

cultural activities for the entire family, 
cementing its status as the most ‘Hawaiian’ 
hotel in the islands. These include a sunset 
hula show, live Hawaiian entertainment, 
hula and ukulele lessons, lei making, 
cultural garden tours, lauhala weaving and 
pineapple cutting. Each visit also includes 
the ‘Farewell Lei Ceremony’. 

The hotel loves to showcase its ‘aloha 
spirit’ with value-orientated amenities and 
other offerings that set it apart from the 
competition. When guests book a room, 
they will enjoy complimentary breakfast 
on their first morning at the resort. There’s 
also the ‘Aloha Passport’ program for kids, 
which encourages youngsters to explore 
the resort while enjoying special treats and 
complimentary cultural activities such as 
hularobics and Hawaiian language classes.  

Kā`anapali Beach Hotel is now extending 
their ho‘okipa (hospitality) by presenting 
‘The Legends of Kā‘anapali Lū‘au’ every 
Monday night in the heart of the hotel’s Tiki 
Courtyard. True to its name, the largest tiki 
in the Hawaiian Islands presides over this 
gathering place. Prior to the show, guests 
can enjoy a mai tai and browse crafts sold 
by local artisans before indulging in a 

Aston Waikiki Beach Hotel

Embassy Suites-Waikiki Beach Walk
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traditional feast prepared by award-winning 
island-born chefs. 

 
kbhmaui.com

ASTON
Aston Waikiki Beach Hotel has been leaving 
lasting impressions on its guests for more 
than 65 years. 

Set on a prime location across from 
Waikiki Beach, the hotel exudes a modern 
Hawaiian beach theme with true Aston 
hospitality. From the iconic surfboard 
signage in the lobby to views of Waikiki and 
Diamond Head, this hotspot is the perfect 
destination for a family-friendly Hawaiian 
vacation. 

Recently refreshed rooms feature enough 
space for a family to unwind with a high-top 
table by the balcony the perfect place for 
soaking up the Waikiki scenery and action. 
This adds to an existing line-up of popular 
amenities that includes a flat-screen TV, 
mini-refrigerator and PlayStation 3 console 
in each room. 

The hotel’s daily ‘Breakfast on the Beach’ 
is a signature amenity for all guests to enjoy. 
This deluxe continental breakfast features a 
variety of hot and cold items to take along 
in keepsake souvenir coolers. Families can 
enjoy breakfast in the privacy of their rooms, 
poolside while enjoying live Hawaiian music 
and hula, at the beach across the street, or 
on the road while exploring the island.

The on-site Tiki’s Grill & Bar offers regional 
cuisine, sunset views and live Hawaiian 
music every night. For added convenience, 
other eateries such as Wolfgang Puck’s 
Express, Subway and Jamba Juice line the 

lobby.
Aston Waikiki Beach Hotel offers a fitness 

centre, swimming pool, complimentary Wi-
Fi in the lobby, activities desks and a variety 
of boutique shops. The hotel is within easy 
distance of family-friendly attractions such 
as the Honolulu Zoo and Waikiki Aquarium, 
as well as Waikiki’s best shopping, dining 
and activities. 

 
AstonHotels.com

HONUA KAI
Discover more of Maui and experience 
the perfect balance of relaxation and 
exploration at Honua Kai Resort & Spa, 
Ka’anapali’s newest luxury condominium 
resort. 

Nestled on 15 oceanfront hectares 
of Ka’anapali North Beach, Honua Kai 
combines the amenities of a luxury resort 
with the comforts of home and is the ideal 
jumping off point for a Maui vacation. 
Accommodations include spacious studio, 
one-, two- and three-bedroom suites 
featuring an expansive floor plan and 
furnished lanai with views of Maui.

Spend quality family time at the Aquatic 
Playground, featuring a waterslide, waterfall 
and a sandy beach for the kids, as well as 
a meandering lazy river with adjoining 
serenity and lap pools.

Honua Kai’s dining venues offer a unique 
culinary adventure. Duke’s Beach House 
provides exceptional oceanfront dining, 
serving Hawaiian-influenced cuisine with 
fresh sustainable ingredients. Aina Gourmet 
Market, a charming café with full coffee 
bar, offers healthy grab-and-go meals and 

KBH_TravelTalk_7.284x3.543_June2015_FINAL.indd   1 5/14/15   4:28 PM

Above: Hawaii is a great place to snorkel. Picture courtesy 
Hyatt Regency Waikiki Beach Resort
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ASTON WAIKIKI BEACH HOTEL  

Book your clients in an Aston Select room and have them experience our hotel’s best ocean 

views. Located directly across the street from Waikiki Beach, our full-service hotel features 

rooms inspired by Hawaii’s natural beauty, on-site dining and daily “Breakfast on the 

Beach.” Each Aston Select room includes an arrival amenity featuring made-in-Hawaii treats.

SPECTACULAR VIEWS
 PART OF THE ASTON SELECT EXPERIENCE

+1.808.924.2924  |  AstonHotels.com  |  GDS Code: AH 

a variety of grocery items perfect for the 
resort’s family-friendly BBQ grilling areas. 

Venture beyond the resort with the 
‘Room & Car’ package where guests can 
combine any of Honua Kai’s top rated 
accommodations with their vehicle of 
choice. There are many unique island 
adventures within a five-minute drive of the 

resort. Rediscover your adventurous side by 
hiking, zip lining and horseback riding. Or 
explore the island’s underwater beauty by 
snorkelling in Honolua Bay Marine Reserve, 
parasailing, stand up paddling or surfing. 

The Honua Kai concierge can help plan 
any excursion. Take a day trip along the 
legendary road to Hana leading through 

rainforests, waterfalls and the famous Seven 
Sacred Pools. Head out early to watch 
the sunrise at Haleakala National Park or 
meander though Maui’s upcountry, home of 
the Hawaiian paniolo.

 
honuakai.com 

Aston Waikiki Beach Hotel
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    Can a condominium rental feel like 
you’re vacationing in a luxury hotel?

Kaanapali’s Newest Luxury Condominium Resort

Managed by Intrawest Honua Kai Hospitality Management
130 Kai Malina Parkway, Lahaina, HI 96761   844.652.4076

honuakai.com   Like us on Facebook & Twitter
AAA Four Diamond Resort

It can at Honua Kai Resort & Spa. We offer bell service, front desk 
check-in, a full-service concierge and every other day house-

keeping. All, with first class luxury. Spacious studios, one, two and
three bedroom suites. Gourmet kitchens with full-size

refrigerators. In-room washers & dryers. Flat screen TVs. 

EMBASSY SUITES
Turquoise waters, warm sand, shopping and 
dining. Embassy Suites-Waikiki Beach Walk 
offers all this plus value-packed amenities 
and the perfect location. 

Enjoy an all-serviced apartment resort 
located just steps from Waikiki Beach and 
in the heart of vibrant Waikiki Beach Walk, 
home to more than 40 of Hawaii’s best 
shops and restaurants, plus cultural activities 
and live entertainment. 

Among the many amenities at Embassy 
Suites-Waikiki Beach Walk guests can enjoy 
free breakfast, Wi-Fi and drinks. And just to 
‘suite-en’ the deal, families can enjoy all the 
freebies with no resort fees. 

Start the day with a full, made-to-order 
breakfast, including a must-try omelette 
bar, and end with an evening poolside 
reception that offers complimentary drinks 
for adults and kids, as well as snacks and live 
entertainment. Zen out with free poolside 
yoga or hit the resort gym, open all day, 
every day. And there’s no need to stress if 
urgent business arises – the free business 
centre is open at any hour of the day. 

All of the spacious serviced apartments 
have been newly refreshed with deluxe 
fixtures and accessories inspired by kapa, 
a traditional Hawaiian bark cloth stamped 
with intricate geometric prints. With its one- 

and two-bedroom apartments, the resort 
is ideal for travelling families – especially 
parents with teenage kids or grandparents 
that appreciate their own space.

Each bedroom has its own bathroom 
and there’s a common living area with a 
mini-fridge, microwave, sink and kettle. If 
you need some time alone, enjoy the privacy 
of a door that separates living areas from 
bedroom areas. 

Guests love the hotel’s open-air Grand 
Lanai, which is perfect for sunbathing, 
taking a dip in the pool or relaxing on one 
of the sunbeds. But if you prefer the sand 
between your toes, the shore is just steps 
from the hotel, with views of Diamond Head 
and evening sunsets. 

 
embassysuiteswaikiki.com

Lei making at the Montage Kapalua Bay. 
Picture courtesy Montage Kapalua Bay
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SUNQUEST VACATIONS
SunQuest Vacations is located in Kailua-
Kona on Hawaii Island and has been in 
business for more than 35 years. Their vast 
knowledge of the rental market and years 
of experience at matching guests with the 
perfect accommodation puts this company 
a step above the rest.

On the Big Island of Hawaii there are 
many different choices of places to stay, 
including hotels, condos, B&B’s and private 
homes. SunQuest manages a range of 
options, offering travellers a vast selection of 
condominiums, from studios up to three-
bedrooms and local-style private Hawaiian 
homes. 

 Travelling families will find staying at a 
private condo or home the perfect fit as 
having a full kitchen to prepare breakfast 
saves both time and money as each meal 
doesn’t have to be eaten out. Having a 
kitchen also enables families to make picnic 
lunches before leaving for the day, which is 
a bonus because the Big Island is roughly 
the size of Connecticut. Many areas are 
remote and restaurants aren’t always readily 
available. Families will also find many other 
conveniences of a rental home such as a 
washer/dryer, which allows travellers to pack 
light.

Plenty of fun on the sand at Outrigger 
Waikiki Beach Resort

Hawaii: Family travel
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Montage Kapalua Bay

Inspired Montage Kapalua Bay, set atop 

the picturesque Kapalua Bay, is the 

latest addition to the Montage Hotels 

& Resort collection. The oceanfront 

resort showcases personalized attention 

to comfortable luxury experiences, 

memorable service, regionally inspired 

dining and a true tropical spa oasis to 

provide the ultimate wellness escape.

One Bay Drive, Lahaina

(808) 662-6600   

montagehotels.com/kapaluabay

The legendary shores of Kapalua Bay
                    welcome a new arrival.  

SunQuest Vacations manages many 
private homes that are located directly 
on the ocean and the views from these 
properties are memorable. Guests looking 
to find more privacy than the typical condo 
rental will find it in a private home. Rentals 
are located within walking distance to Kona 
as well as the Kahaluu area.  

Private lanais, full kitchens, washer/dryer, 
outside showers and all the conveniences 
of home make private home rentals the 
perfect choice for families. So let SunQuest 
Vacations assist you in planning your Big 
Island Adventure.

 
sunquest-hawaii.com

SunQuest Vacations

Honua Kai Resort & Spa
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the great ESCAPE

A GREAT family holiday provides 
something for all and should allow for a 
mix of time together and opportunities for 
adults and children to pursue their own 
interests. 

You might not think a dive resort could 
provide this necessary variety; in many 
cases you would be correct, as guests often 
come for the single-minded purpose of 
spending as much time underwater as 
possible.

But this is definitely not the case 
at Indonesia’s premier water sports 
destination, Wakatobi Dive Resort. 
Wakatobi is renowned within the diving 
and snorkelling community for the 
abundance and variety of marine life 
found on its pristine and protected reefs. 
But many of the same attributes that 
draw divers from around the world make 
Wakatobi equally well suited for family 
vacations.

The setting alone guarantees a 
memorable vacation. Situated on a small 
island in a remote corner of the Sulawesi 
Sea and tucked into a coconut grove 
overlooking a white sand beach, the 
resort is the epitome of a tropical escape. 
And that escape does not require one 

to leave creature comforts behind, as 
Wakatobi’s staff takes pride in providing 
five-star service, fine dining and premier 
accommodations.

Some 26 individual bungalows and villas 
spaced around the resort allow families 
a degree of privacy and spaciousness 
not possible in the typical hotel room. 
The intimate nature of the resort and the 
presence of an attentive, caring staff also 
create a safe environment for youngsters. 

Nanny services place infants and small 
children in nurturing hands, allowing 
parents to spend time together diving, 
exploring or enjoying a private oceanfront 
dinner. 

Parents can also feel secure allowing 
older children to cut loose and enjoy 
their own adventures or join the variety 
of supervised activities offered at the 
Wakatobi Kids’ Club. 

Better still are the activities that can be 
enjoyed together by young and old. Reefs 
that rise to shallow depths are ideal for 
snorkelling or introductory scuba classes. 
Family groups can book a private dive or 
snorkel guide and either hop aboard one of 
the dive boats or simply wade in right from 
the beach to explore the House Reef, which 

has been named as one of the world’s best 
shore dives.

In addition to a wealth of diving and 
snorkelling adventures families can share in 
a range of beach and water sports such as 
paddle boarding and kayaking. 

Nature trails lead through wooded 
areas adjacent to the resort and Wakatobi 
operates an on-site turtle nursery that 
guests are welcome to visit. Those wanting 
to range farther afield can explore local 
villages and engage in a variety of cultural 
and educational programs.

A final factor that contributes to 
Wakatobi’s family-friendly appeal is the 
relative ease of travel to and from the 
resort. Unlike many destinations in the 
region, which require multiple land and sea 
transfers to reach, Wakatobi is served by 
direct charter flights from Bali, which land 
at the resort’s private airstrip. In Bali, 

Wakatobi’s concierge team will assist in 
all details of arrival, departure and layovers, 
removing yet one more task from parents, 
and ensuring that the journey is as pleasant 
and trouble-free as possible.

 
wakatobi.com

Wakatobi is more than a dive resort. It’s also an ideal destination for family 
fun, as JULIETTE MYERS reports.
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Family snorkeling 
from the beach. Photo 
courtesy Didi Lotze



www.wakatobi.com

An experience 

without equal
“Exceeded our expectations, and we have high expectations! The food, service, 

diving and accommodations were outstanding. The dive guides speak a variety of 

languages to accommodate just about everyone. Pertaining to our experience, 

ask for nearly impossible and they will find a way to make it happen!”

Cathy, Lindsay, Nicole and Connor Sanford, December 2014
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VISIT THE NIRVANA NEXT DOOR
New Caledonia is our closest Pacific 
neighbour, making it an ideal destination 
for Australians looking for a holiday with a 
difference but without the distance.

Blessed with natural wonders including 
the largest lagoon in the world, a UNESCO 
World Heritage-listed site and the second 
largest reef in the world, New Caledonia 
offers a unique blend of French and 
Melanesian cultures.

This is a destination where natural 
landscapes meet cosmopolitan cityscapes, 
where warm island hospitality mixes with 
French sophistication and where fresh 
island produce features in Gallic-inspired 
recipes.

Culture: Soak up the blend of French 
and Pacific cultures that co-exist 
and make New Caledonia so unique. 
Visitors can learn about the country’s 
indigenous population, the Kanak 
people, at Noumea’s Tjibaou Cultural 
Centre or the Museum of New Caledonia, 
both of which warrant inspection.

French/Pacific Cuisine Culture: While 
Paris is home to some of the world’s best 
restaurants, Noumea is definitely the haute 
cuisine hub of the Pacific with more than 
150 restaurants catering to all tastes and 
budgets. Thanks to the luxuriant nature of 
traditional French food and the freshness 
of the local Melanesian fare, Noumea’s 
innovative chefs marry these unique 
cuisines in a seamless fusion of flavours.

Activities: New Caledonia is a diving 
and snorkelling delight, with sea turtles, 
dugongs, manta rays, grouper, Napoleon 
fish, dolphins and humpback whales 
among the sea life on offer. Noumea is 
also known as the ‘windsurfing capital 
of the world’ with trade winds filling the 
waters of Anse Vata Bay with a parade of 
sailboards. Or take a hike through the Blue 
River Provincial Park, a short drive south 
of Noumea, and explore more than 9,000 
hectares of untouched wilderness, cooling 
down in a freshwater lake after your trek.

 
learnnewcal.com.au; haveitall.com.au

YOUR CHANCE TO 
RELAX WITH YOGI
Guests visiting the award-winning Qamea 
Resort & Spa in Fiji will find even more 
reason to relax and rejuvenate with a new 
yoga package on offer.

For just $US200 (approx. $AU250) per 
couple combinable with any five-night 
stay at the resort, guests will embark on a 
bespoke journey of personal enrichment 
and serenity. That’s because international 
Yogi, Julie Teetsov, now calls Qamea home.

With more than 10 years’ experience as a 
yoga instructor, Julie will observe the specific 
needs of each student and impart lessons to 
enhance mind, body and soul. In addition to 
being a yoga instructor, Julie comes with a 
wealth of experience and knowledge as a life 
coach, cranial sacral therapist and somatic 
experiencing practitioner.

The jewel of Fiji’s northern islands, Qamea 
is an island of jungle-clad hills and white 
sandy beaches, offering the perfect location 
for visitors to de-stress and chill out.

 
qamea.com

Vanuatu. Picture courtesy David Kirkland

Pacific Islands: News
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AIRLINE DEAL TAKES FLIGHT
A new code share agreement between 
Fiji Airways and Air Vanuatu will see seven 
flights a week between the two island 
nations.

The airlines will now offer their 
customers code share access on flights to 
and from Port Vila as well as interlining 
capability from each of their gateway 
points, further extending their respective 
networks.

The agreement will allow customers to 
purchase flights through all the distribution 
channels on both airlines, providing a 
seamless travel experience within the 
South Pacific and connectivity to other 
popular destinations including Los Angeles 
and Hong Kong. 

“This new code share agreement 
between the two airlines will ensure greater 
cooperation, coordination and ultimately 
better opportunities for travel between 
Fiji and Vanuatu,” said Stefan Pichler, Fiji 
Airways Board Director.

Code share passengers can travel to 
destinations serviced by the two airlines 
on a single ticket, with onward boarding 
passes and checked-through baggage 
to their final destinations (if allowed by 
respective airports). 

F I J I ’ S  C R U I S E  L I N E

Fresh seafood in  
New Caledonia

Qamea Resort 
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“We share common goals – to be leaders 
in service delivery and to promote our 
national interests,” said Joseph Laloyer, 
Air Vanuatu’s Chief Executive Officer. “For 
Air Vanuatu, this code share agreement 
means more opportunity for overseas 
holidaymakers to visit Vanuatu, with 
smooth connections from Asia and North 
America.”

 
fijiairways.com; airvanuatu.com

CAMPAIGN TO HELP VANUATU
A new campaign to give Australians a 
chance to help the recovery in Vanuatu has 
just been launched.

The category five cyclone caused 
destruction and devastation last month, 
but in true Vanuatu spirit the destination, 
which has long been a popular holiday 
spot for Australian travellers, is back up and 
running.

Linda Kalpoi, General Manager at 
Vanuatu Tourism Office (VTO), said Vanuatu 
has received overwhelming messages of 
support from past guests following Cyclone 
Pam.

“We thank you all so much for your 
kind thoughts and wishes during this 
challenging time, we still have smiles on 
our faces though and have been working 

hard to rebuild our paradise,” Ms Kalpoi 
said. 

“Port Vila has almost fully recovered 
and other areas such as Espiritu Santo 
and Malekula received no damage and 
continues to be fully operational.” 

Throughout the recovery process many 
Australians expressed interest in helping 
Vanuatu get back on its feet and now the 
tourist board is urging people to provide a 
helping hand via social media. 

The new #YourHolidayHelps campaign 
includes three simple ways Australians can 
help in a small but effective way: 

# Post any photos of previous 
Vanuatu experiences on personal social 
media profiles using the hashtags 
#YourHolidayHelps and #DiscoverVanuatu

# Book a holiday to Vanuatu and help 
ensure the full circle of recovery is complete

# Share holiday stories and pictures to 
encourage friends, families and colleagues 
to book a holiday in Vanuatu.

“Hotels are reopening, tours are ready 
for booking and even the beautiful foliage 
is starting to re-bloom. By helping us with 
these three things you could make a huge 
difference to the recovery of Vanuatu,” 
added Ms Kalpoi. 

For package deals, visit  
discovervanuatu.com.au  

Travel agents should visit 
vanuatuspecialists.com.au

GETTING READY TO RETREAT 
Ikurangi Eco Retreat is the first purpose-
built eco accommodation and ‘glamping’ 
site to open in the Cook Islands.

The retreat, which opens this month, 
offers guests the choice of a tropical are 
(Polynesian-style studio room) with private 
deck facing the mountains or a fully-
furnished luxury safari tent equipped with 
private ensuite.

Nestled in a tropical garden under 
the vista of Mount Ikurangi on the east 
side of Rarotonga, Ikurangi also offer free 
daily tropical breakfast delivered to your 
room, swimming pool, sun loungers and 
complimentary use of bicycles to explore 
the island. World famous Muri Beach is only 
a short cycle away and the retreat offers 
complimentary transport to and from the 
beach.

 
ikurangi.com

COOKING UP A STORM
Capping off a great run of media and visitor 
accolades for the Cook Islands, the little 
nation that could has outshone its bigger 
rivals by taking out Flight Centre’s ‘Best 

New Caledonia

Pacific Islands: News
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Booth’ award from its recent nationwide 
Travel Expos. 

“The shows were an amazing success for 
us with more bookings than we have ever 
received during a FC Expo,” said Kerryn 
Cook, General Manager Australia.  “This is a 
huge accolade for us as we do not have the 
fancy booths of some bigger destinations, 
but we won for our energy, our enthusiasm 
and passion, warm smiles and the icing on 
the cake… sales coordinator Donna Tuara’s 
dancing skills!!!“

The Cook Islands also won the 2015 
Traveller Hot List and Trip Advisor Travellers’ 
Choice Awards for its islands and beaches.

 
cookislands.travel

COOKING IN A DIFFERENT CLASS
Laucala Island in Fiji is offering tailored, 
sustainable cooking classes using 
ingredients entirely farmed, fished or 
foraged from the locality.

This organic produce is grown on 
a 97-hectare hydroponic farm with 15 
different types of fruit and 35 varieties 
of vegetables. Additionally, 85 per cent 
of the island’s seafood is caught within 
a kilometre of the shore to preserve the 
natural offshore habitat of the South 
Pacific.

The classes are hosted by executive chef, 
Anthony Healy, pastry chef, Jon Gladson, 
and Thai chef,  Piak Sussadeewong, 
ensuring a wide variety of cuisine is 

possible. Classes and demonstrations may 
be modified to accommodate every guest’s 
taste, preference, or skill level. Each class 
may also be adapted for young children 
who want to explore their budding culinary 
interests.

The sustainable approach to resort 
cooking not only guarantees flavourful 
food, but also ensures that guests leave 
with a genuine insight into Fijian culture.

Set upon a private island in the Fijian 
Pacific archipelago, Laucala Island has 25 
villas surrounded by coconut plantations, 
sandy beaches, lagoons, mountains and 
natural beauty.

 
laucala.com

Laucala Island

www.learnneawcal.com.au

ONLINE TRAINING MODULE
TOOLKIT

NEWS AND EVENTS

YOUR ONE STOP 
SHOP TO ALL 
THINGS NEW 
CALEDONIA
The LearnNewCal website 
is designed to help you 
increase your knowledge of 
the destination and ultimately 
help you sell it better. 
You will � nd inspiring itineraries 
(learnnewcal.com.au/toolkit) 
ideas, product information 
(learnnewcal.com.au/news-and-
events) but more importantly you 
can become a New Caledonia 
Specialist (learnnewcal.com.au/
online-training) today and be in 
the draw to win some great prizes 
from New Caledonia Tourism.

@NewCaledonia

/newcaledoniatourism

www.learnnewcal.com.au
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the spice is  

RIGHT
MARK HARADA forgoes the party line for a different trail in Goa.

Mapusa Market

India
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A SMALL group of onlookers ready their 
cameras. Then, in a flash, our subject 
begins his ascent up an areca nut tree that 
extends a lanky 10 metres or so. Amid the 
cacophony of clicks and silent thumbing of 
touch screens there’s an inaudible gasp and 
in less than 10 seconds the man, lean yet 
powerful and incredibly agile, has reached 
the top of the plant. 

Swaying from the summit of the curved, 
slender tree like a primate preying on 
a midday feed, he reaches across to a 
neighbouring plant to whisk away the 
target of his climb: for demonstration 
purposes, some betel nut fruit. And within 
moments he has it. 

Ms Juliet, our guide on the ground, says 
he isn’t camera shy and urges us to lure him 
down with cries of “Tarzan”, so we oblige. 
Then, within seconds, the monkey-like man 
slides down the trim trunk to the forest 
floor, prompting raucous applause. 

After centuries of high demand for their 
produce, Indian farmers have become 
adept at harvesting and collecting their 
fruits – even the infamous betel nut. 
For hundreds of years spices brought 
Europeans to Asia, particularly India, but 
today they draw travellers who long to see, 

21 years ago Wendy Wu 
fell in love with Asia.
Let us show you why.

1300 798 118
wendywutours.com.au/21st
or contact your local travel agent

GROUP TOURS • DELUXE HOLIDAYS • RIVER CRUISING
PRIVATE AND TAILORMADE ITINERARIES

Majestic Yangtze
14 DAYS FULLY INCLUSIVE 
From $3,950 pp. twin share  DEPARTING SYD AND MEL

From $3,850 pp. twin share  DEPARTING BNE AND ADL

From $3,770 pp. twin share  DEPARTING PER

Shanghai • Yangtze River Cruise • Chengdu
• Xian • Beijing

15 DEPARTURES IN 2015

Airline fuel surcharge and tipping included and subject to change. Prices and availability correct as at 12 May 2015 and are subject to change. Tour details and booking conditions as per Wendy Wu Tours 2015/16 brochures. ATAS: A10517.  K3048.

Selling spices
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smell and taste the riches for which western 
traders for centuries would pay gold and 
silver.

There are arguably few spicier places on 
the subcontinent than Goa. Visitors have 
been flocking to the small state located 
on India’s south-west coast for decades, 
drawn by its famed wild parties and golden 
sand beaches. But almost lost amid its 
shimmering shorelines, its popular seaside 
shacks and casinos (yes, Goa is the only 
Indian state to have those), are some of 
India’s finest spice farms, many of which 
can (and should) be visited by travellers. 

On a typically hot and humid day, I’m 
visiting Goa’s suitably named Tropical Spice 
Plantation, which is located in Ponda, about 
30 kilometres from the capital Panaji and 
the state’s southern beaches. 

As we pull into the nondescript parking 
lot, we’re greeted by another of India’s 
enduring images, an elephant, who’s 
giving a ride to a couple of very happy-
looking tourists. A little further on and 
a smiling visitor is being bathed with, or 
rather on top of, another of the plantation’s 
elephants. 

Just beyond this, across a long and 
narrow footbridge that hovers just above 
a pretty river (or marsh, depending on the 
season), lies the farm itself.  

Upon arrival, we’re served some 
refreshing herbal tea, shortly after which 
we begin our walking tour of the farm. At 
less than a hectare, it’s not a huge area. But 
it is pretty and as we soon discover, bears a 
large variety in crops: chillies, black pepper, 
coriander, cloves, cardamom, nutmeg, 
cinnamon and the most expensive spice, 
vanilla, are just some of the varieties grown 
here. 

Then there’s what Ms Juliet calls the 
‘famous’ allspice plant, whose single berry 
can give you “the aroma and flavour of 
five spices” – and I wonder if this is what 
flavours Goa’s world-renowned fish and 
prawn curries.

As we’re introduced to each spice, we’re 
also educated on the medicinal properties 
of many of the plants, which are all grown 
organically. We’re told of the power of 
cardamom, which our guide says is good 
for memory and fighting depression. 
Simply mix it with boiling water, she 
explains.

We’re told that just three drops of 
cinnamon oil is good for aching muscles, 
while two drops of lemongrass oil mixed 
with 10 drops of almond oil will make you 
look 16 years younger. And then there’s 
cashew feni, or ‘cashew jungle juice’, a Goan 
liquor apparently good for circulation. 

“Just don’t smell it. It smells horrible,” Juliet 
warns. 

Add to the equation the plantation’s 
tropical fruit trees, which grow bananas, 
pineapples, papayas, custard apples, jack 
fruit and citrus as well as cashews and even 
coffee, and one gets an idea of just how 
fertile the land here is.  

Every visit to the Tropical Spice 
Plantation includes a buffet lunch, which 
usually comprises pulao (fragrant rice), a 
traditional fish or vegetable curry, fried 
potatoes and a Goan chicken xacuti, among 
other tasty treats. Served in the plantation’s 
open-air restaurant, it’s delicious fare and 
is even dished out on biodegradable palm 
leaf plates.

At the end of the tour, we’re invited 
to ladle a little water down the back of 
our necks. “What’s in the water?” I ask, 
expecting to learn of some age-old tonic. 
“It’s nothing. Just water to cool yourself,” 
Ms Juliet tells me, smiling. There are some 
things even Indian spices can’t improve on. 
But not much.

 
Pictures by Mark Harada

 
For more information, visit  
incredibleindia.org

 

WHERE TO SHOP: Life is a little more 
laid back in Goa. But you wouldn’t 
know it arriving at Mapusa Market, 
where mopeds race by several lanes 
abreast and buyers and sellers haggle 
furiously in its maze of shops, which 
sell jewellery, textiles, fresh fruits of all 
kinds and, of course, spices (and plenty 
more). There are other markets in Goa 
but Mapusa, particularly on a Friday, is 
tough to beat for authenticity. To make 
a day of it, head to one of Goa’s famous 
northern beaches like Anjuna, Baga or 
Vagator.

WHAT TO EAT: Goa is famous for 
its spicy food and its excellent and 
abundant seafood. Throw in a little 
coconut milk and you’re well on your 
way to a famous Goan fish curry. The 
prawn version is equally good. Just 
don’t go easy on the spices.

FA S T  FAC T S  ///

Left: Vagator Beach

India
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2016 BROCHURE OUT NOW

FEATURING:

• 15 exciting new cruises for summer 2015

• Discover exciting new destinations – from the  
treasures of the Baltic to gems of the Mediterranean,  
Agean and Adriatic seas, plus diverse ports of call 
around British waters

• Minerva’s maiden voyage to the White Sea

• Chances to discover the Military Tattoo in  
Edinburgh & London’s Chelsea Flower Show

• Choose from a host of dedicated single cabins
 

 

Secure your cabin now by contacting Discover the World 
on 1800 623 267 or visit au.swanhellenic.com

DTW3925L_SwanHellenic_FP_v6.indd   1 19/05/2015   3:20 pm



Savoyarde 

SAVVY
 DEBORAH DICKSON-SMITH gets a taste for Alpine cuisine.

Bombe Alaska at Maison de 
Famille Les 5 Fréres

Europe: France
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THE FRENCH Alps have been attracting 
skiers almost since Alpine skiing was 
first invented, not just for the mountain 
ranges and picturesque villages. Alpine 
or Savoyarde cuisine is a reason to visit in 
itself. 

The region of Savoy comprises the 
territory of the Western Alps from Lake 
Geneva in the north to Dauphiné in the 
south. It is famous for its dairy produce and 
in most Alpine villages there is a wonderful 
range of cheese. 

But while cheese is a predominant 
feature on all menus, so are hearty stews of 
local game, salted meats and… chocolate. 
Fondue, raclette, tartiflette, potée and petit 
sale aux lentilles: these are your key words 
and signature dishes.

You’ll also find a healthy serving of 
Michelin-starred restaurants and unique 
dining experiences. 

MEGÉVE
The French elite established Megéve as 
a ski resort back in the 1930s when their 
previous choice of St Moritz became a 
favourite of the Nazis and they needed an 
alternative.

My first dining experience is at Le Bistrot 
du M in the hotel le M, which is also where 

ALL-INCLUSIVE LUXURY EUROPEAN JOURNEYS

LUXURY 
EUROPE

P		INCLUDED – Unparalleled Royal Invitations on selected cruises, 
exclusive to APT^

     Travel like an emperor with a private journey on the decadent 
Majestic Imperator Train, a replica of the Habsburg train built 
from the original plans

    Private tour and lavish banquet at Germany’s Namedy Castle

     Private concert featuring Mozart Boys’ Choir members at 
Vienna’s City Palace 

P  INCLUDED – All tipping, airport welcome, transfers, Wi-Fi on  
ship and port charges

P  INCLUDED – All locally-guided sightseeing, shore excursions  
and entertainment

P  INCLUDED – Gold and Silver butler service to selected suites

^Conditions apply. Tour Director is included as indicated for each itinerary. For further information, see APT Europe 2016 brochure or visit www.aptouring.com.au. Australian Pacific Touring Pty Ltd ABN 44 004 684 619. ATAS accreditation #A10825. APT2443

CALL 1300 278 278
www.aptgroup.travel

2016 BROCHURE OUT NOW! FLY FREE TO EUROPE^

ORDER YOUR  
FREE BROCHURE  
& DVD TODAY

EXCLUSIVE! Twin Balconies 
in selected suites^

EXCLUSIVE! Vienna City  
Palace Concert^

EXCLUSIVE! Majestic 
Imperator Train journey^

INDULGENT CRUISING & TOURING WITH APT

EXCLUSIVE! Tour & Banquet 
at Namedy Castle^

Val Thorens
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I get my first taste of cooked cheese; 
Vacherin, a wheel of it in fact, baked to a 
crispy outer and creamy centre, served with 
steamed potatoes, salad and charcuterie to 
slop the melted cheese onto. 

Throughout my stay in the French Alps 
I’m served several incarnations of this dish, 
more and less elaborate, sometimes in the 
form of fondue, sometimes raclette. 

While I would normally have gone for 
a red wine to accompany melting cheese, 
the tradition here is to drink a dry Chenin 
Blanc-style white wine, which cuts through 
the creaminess of the cheese without 
overpowering its delicate flavours.

There are plenty of eateries on the slopes 
themselves but if you want a serving of 
cabaret with your lunch make a stop at 
La Folie Douce. They serve a selection of 
hearty food accompanied by a pianist, 
clarinet player and a few dancers.

After working off lunch on the slopes, 
it’s also worth visiting local dairy farm 
and delicatessen, La Ferme de Joseph, to 
sample the local cheeses, yoghurts and ice 
cream.

The choice for dinner in Megéve is 
equally impressive and my hotel, the Chalet 
St George, actually has two restaurants. My 
choice, La Table du Trappeur, specialises in 
roasted meats where you can choose from 
wild boar, pigeon or a knuckle of lamb.

In the heart of the village, Le Torrent 
serves traditional Savoyarde fare, including 
a family fondue, which is a lot of fun. The 
restaurant is decked out in furs and the 
stuffed heads of animals – there’s even the 
head of a polar bear in the toilet for that 
unique selfie opportunity.

VAL D’ISERE
A little higher up the mountain range, 
Val d’Isere is another of France’s older ski 
resorts, steeped in tradition. The hotel 
I’m staying in, Les 5 Freres, has been here 
since the early 1900s and was named 

after the five brothers who grew up in this 
establishment.

My first meal at the hotel, Potée 
Savoyarde, is a family serving of petit 
sale aux lentilles and is one of the most 
memorable on my trip. Smoked sausage, 
pork belly and big chunks of ham with 
potatoes, carrots and lentils, served in a 
heavy casserole dish at the centre of the 
table. It’s followed up by Bombe Alaska – 
served in flamboyant style as the rest of the 
guests watch with envy.

There are more wonderful Savoyarde 
dishes served at the top of the mountain at 
Le Signal, including rabbit stew and French 
onion soup, and lower down in the village 
at La Grande Ours, where I’m presented 
with yet another version of petit sale aux 
lentilles and a deconstructed spaghetti 
carbonara.

I get my first real raclette experience at 
Arolay, a restaurant at the north end of the 
valley which I walk to in snow shoes cross-
country. Half an enormous wheel of cheese 
is placed in front of me, attached to its 
own little radiator. At the other end of the 
table there is a solid looking grill on which I 
barbeque thin slivers of beef to eat with the 
steamed potatoes and cured meats that I 
scrape cheese over from the melting wheel.

The next dinner venue is accessed via 
the last gondola of the day at the south end 
of the valley, stopping briefly at La Folie 
Douce to watch the sunset before hopping 
in a snow groomer and heading over the 
slopes to a yurt which has been erected in a 
sheltered valley.

It’s freezing outside but I’m snug inside 
as I drink Kir around the coal oven and 
watch fondue being lovingly prepared. The 
music gets louder as the group I am with 
move onto something a little stronger and 
even the teenagers dance.

VAL THORENS
This is one of the newer resorts in the 

French Alps and it’s also the highest, with 
some runs starting more than 3,000 metres 
above sea level. This means you’re pretty 
much guaranteed snow all winter.

Before hitting the slopes and attempting 
the world’s highest zipline, I have lunch 
in the village at Montana where I’m 
served an enormous slab of beef cooked 
to perfection and served with help from 
no less than three waiters. It’s a grand 
affair and I have to walk away defeated, 
physically incapable of finishing. They 
have BIG appetites around here, perhaps 
matching the scenery all around.

 
Pictures by Deborah Dickson-Smith

 
The writer was a guest of France Montagnes 
(france-montagne.com) Megéve Tourisme 
(megeve.com), Val d’Isere Tourist Office 
(valdisere.com) and Office de Tourisme de Val 
Thorens (valthorens.com).

 
 

WHERE TO STAY: Megéve: Chalet 
Saint Georges is a traditional hotel in 
the centre of the village, within close 
walking distance of the first chairlift. 
chaletsaintgeorges.com

Val d’Isere: Maison de Famille Les 5 
Fréres is a very funky family run hotel. 
Recently renovated, it is one of the 
oldest hotels here. les5freres.com

Val Thorens: Le Hameau du Kashmir 
Hotel is at the quieter end of town and 
the two-storey family suites are very 
roomy. Grab your skis on the bottom 
floor and ski down to your first lift.  
le-hameau-du-kashmir.com

FA S T  FAC T S  ///

La Brasérade served at Arolay The yurt in Val D’Isere

Europe: France
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EDUCATIONAL JOURNEYS in the 
Renaissance period, where aristocrats had 
to embark on mandatory trips around 
Europe, have proved the inspiration for a 
major new promotion from Switzerland 
Tourism.

The ‘Grand Tour of Switzerland’ (GToS) is 
a thoughtfully designed route that covers 
more than 1,600 kilometres around the 
country. It will expose travellers to different 
sides of the country including Furka Pass 
(the highest point), Lake Maggiore (the 
lowest point), 22 lakes, 11 UNESCO World 
Heritage sites, five alpine passes and all 
four language regions.

More importantly, the tour will not 
only highlight the iconic spots but also 
introduce many lesser known towns 
and villages that show off Switzerland’s 
untouched scenery, cultures from the four 
language regions and much more.

Research conducted by Switzerland 
Tourism has identified that this type of 
travel is on the upswing and is the ideal 
product for the country. Touring as a way 
to travel has enjoyed the second highest 
level of growth, up 27 per cent from 2009, 
prompting the launch of the GToS.

The GToS initiative has already received 
support from Switzerland Tourism’s trade 
partners in Australia. Holidays on Location, 
Trafalgar, Cosmos and Tempo Holidays 
are already marketing the tour in their 

brochures with more to come in coming 
months.

Travellers can opt to go for the whole 
tour (six to eight days is recommended) or 
just do parts of it. A virtual tour and app are 
available for those wanting to check it out 
before setting foot in Switzerland.

Alongside the Grand Tour, which mostly 
covers self-drive, is the ‘Grand Train Tour of 
Switzerland’, which includes all panoramic 
train journeys. Just like the GToS, this train 
tour offers travellers total flexibility in 
terms of where to go, when and for how 
long. Part of the tour can be done in four 
days while a recommended eight days is 
required for the whole tour. 

With these new experiences, 
Switzerland Tourism hopes that more 
Australians, especially repeat visitors, will 
be encouraged to check out these routes 
to further enhance their experiences and 
better understand its diversity across the 
people, cultures and traditions.

 
myswitzerland.com/grandtour

MOBILE ROLL OUT
A quirky new concept in hotel 
accommodation will be operating in 
Switzerland this year to coincide with 
Gästival, the four-month long celebration 
of 200 years of tourism in Luzern.

Essentially a mobile facility, the Roll Hotel 

is a tastefully refurbished 1960s caravan 
suitable for two adults. The concept is to 
allow guests to enjoy the most and the best 
of Lake Luzern’s surrounds without the fuss 
of renting an actual caravan or campervan 
and the high costs associated with hotel 
rooms with views.

“It is efficient, environmentally-friendly 
and provides guests the best views of 
the lake and its surrounds,” commented 
Mark Wettstein, Director of Switzerland 
Tourism ANZ. “Also, guests have the 
option of complete peace and quiet that 
they otherwise may not get with other 
accommodation options.”

The Roll Hotel is scheduled to be at 
Luzern until June 21, Stansstad from June 
25 to July 12, Brunnen from July 16 to 
August 2, Alpnachstad from August 6 to 
23, Flüelen from August 27 to September 
13 and Vitznau from September 17 to 
October 4. The price for the Roll Hotel starts 
at $335 per couple per night and includes 
breakfast. 

The San Bernadino Pass. Picture courtesy 
Switzerland Tourism time to  

TOUR
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From glaciers to palms, from buzzing cities to enchanted hideaways: explore Switzerland’s 
breathtaking variety along one inspiring route. MySwitzerland.com/grandtour

Grand Tour
of Switzerland.

MySwitzerland.com/ipad



AMBITIOUS PLAN TO 
ATTRACT MORE AUSSIES
A new strategy to boost tourism from 
Australia has just been launched by 
Tourism Ireland with the aim to raise visitor 
numbers by more than 20 per cent.

The three-year plan for growth sets out 
challenging and ambitious targets which 
will see the number of Aussie visitors to the 
island of Ireland grow to almost 220,000 
per year by the end of 2017. Last year, 
180,000 Aussies made the trip to Ireland.

“As we plan for continued tourism 
growth from all our overseas markets, 
Australia will have an important role to play 
in helping to sustain our tourism sector, 
our economy and to both sustain and 
create jobs in communities right across the 
country,” commented Paschal Donohoe TD, 
Minister for Transport, Tourism and Sport.

Key factors that may enable this target 
to be reached include Australia’s recent 
strong performance which has seen visitors 
to Ireland grow by more than 40 per cent 
since 2010. There’s also a cultural affinity 
between the two countries and improved 
air access via the Middle East. Finally, 
Australians are valued visitors because they 
stay longer, spend more and travel widely.

“We believe this is a market of 
considerable potential for Ireland over the 

coming years – given that these high-
spending visitors travel right throughout 
the year and enjoy exploring the regions 
of Ireland,” said Diane Butler, Manager 
Tourism Ireland Australia & New Zealand. 

“However, we can’t take this 
performance for granted; we need to 
adapt and respond to new opportunities to 
ensure that success continues.”

ALL ABOARD LUXURY TRAIN
Reservations are now available for the 
Belmond Grand Hibernian, the first luxury 
touring train in Ireland. 

Travelling will be akin to a land cruise 
with daily excursions and experiences that 
will invite guests to immerse themselves in 
authentic Ireland. From fiddles and flutes 
that will get toes tapping in a traditional 
pub to exploring the literary prowess of 
some of the world’s most famous writers, 
including Oscar Wilde, James Joyce and 
Samuel Beckett.

Each carriage reflects the colours of 
the tartans from the county after which 
they are named. The sleeper carriages 
accommodate just 40 passengers in 
elegant en-suite cabins. ‘Down’ features 
shades of orange and brown, ‘Kerry’ boasts 
shades of purple and blue, ‘Waterford’ is in 
shades of green, ‘Leitrim’ has accents of red 

and ‘Fermanagh’ features silver and gold.
There are two dining cars: ‘Wexford’, 

a light-filled space with Irish motifs and 
tweed fabrics, and ‘Sligo’, an elegant 
restaurant with a Georgian feel in relaxed 
greys and warm woods. Both provide an 
authentic taste of Ireland from artisan 
cheeses to seafood and Irish whiskies. 

The observation car, ‘Kildare’, blends the 
warm atmosphere and elegance of an Irish 
saloon and is set to be the social hub of the 
Belmond Grand Hibernian from which to 
enjoy Irish craic and scenery from the large 
picture windows.

Launching on the rails in August 2016, 
the first journey will be ‘Legends and 
Loughs’, a four-night tour of the Republic 
of Ireland. Travelling from Cork to Killarney, 
Galway and Westport, highlights will 
include a behind-the-scenes tour of 
Jameson’s Whiskey distillery, ‘kissing’ the 
Blarney Stone and private access to Blarney 
Castle Gardens. 

This will be followed by the lakes of 
Killarney, the scenery of Connemara 
National Park, sporting activities at Ashford 
Castle, sheepdog trials and traditional Irish 
music and crafts in Galway.

A two-night tour, entitled ‘Realm of 
Giants’, journeys north from Dublin to 
Belfast and Portrush. Guests will visit 

Niall Gibbons, CEO of Tourism Ireland, 
Diane Butler, Tourism Ireland’s Manager 
Australia and New Zealand and Paschal 
Donohoe, Irish Tourism Minister
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the award-winning Titanic Experience in 
Belfast, the Giant’s Causeway and the Old 
Bushmills Distillery for a sample or two of 
the famous 400-year-old whiskey. Both 
journeys can be combined to create a six-
night ‘Grand Tour of Ireland’.

Prices will start from $4,470 per person 
for the two-night journey and $6,890 per 
person for the four-night journey. Prices are 
fully inclusive, including all meals, drinks, 
entertainment and excursions.

 
Belmond.com/grandhibernian

LEAVING NO THRONE UNTURNED
Tourism Ireland is once again joining forces 
with HBO and its smash hit TV series Game 
of Thrones to promote Northern Ireland 
around the world in 2015. 

The initiative will run for 14 weeks The Belmond Grand Hibernian

This picture and below, Game of Thrones
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and will build on the hugely successful 
campaign of 2014, which generated almost 
one million clicks, comments and shares 
and reached about 100 million fans across 
the world.

Timed to coincide with the return of 
the long-awaited fifth season of Game of 
Thrones, the campaign will be rolled out 
by Tourism Ireland through Facebook and 
Twitter in Great Britain, the United States, 
Canada, Australia, France, Germany, Spain, 
Italy, the Netherlands and Scandinavia. 

It aims to once again leverage the 
incredible success of the HBO brand and 
the huge global popularity of Game of 
Thrones and its strong associations with 
Northern Ireland – the physical home of the 
production for the series and where much 

of the filming takes place.
As well as extensive advertising on the 

two social media sites, Tourism Ireland will 
also target its own active fan base, posting 
and tweeting to its almost three million 
Facebook fans and 226,000 followers on 
Twitter globally. 

The campaign has seen props from the 
series, including dragon eggs and three-
eyed ravens, appearing in surprise locations 
around Belfast and Northern Ireland in 
recent weeks. Photos and videos were 
taken of the props in the various locations 
and will be promoted by Tourism Ireland as 
‘real news’ items in the new campaign. 

Fans will be directed to a specially 
created section on Tourism Ireland’s 
international website, Ireland.com

GO ROUND IRELAND IN STYLE
Lindblad Expeditions is launching a 
comprehensive eight-day voyage around 
the Irish coast in 2016 aboard National 
Geographic Orion.

On ‘Hidden Ireland: Loughs and Isles 
off the Beaten Path’, guests will hike and 
Zodiac the Great Saltee Island and Skellig 
Isles for memorable encounters with 
wildlife and views of the Atlantic. You’ll 
discover an abandoned Celtic Christian 
village in Inishmurray and explore the 
rugged cliffs of Slieve League. There’s a 
visit to Glenveagh National Park with a 
naturalist, kayaking on Lough Swilly and 
around Rathlin Island, and the chance to 
investigate the fabled geological formation 
of Giant’s Causeway.

Europe: Ireland
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The itinerary has been compiled 
with diverse personalities in mind and 
experiences can be  matched to every level 
of activity. The tour will focus on the cuisine 
of each region so guests can visit a local 
whiskey distillery in Dingle and enjoy a trip 
to a goat cheese farm on Inishmore.

There are two departures in 2016: June 
12 to June 19 and June 19 to June 26. Prices 
start from $7,990.

 
expeditions.com 

Buckingham Palace,
London

14 or 15 day fully inclusive escorted tour 

Now from A$3308 per person, land only

Featuring city tours of London, Edinburgh & Dublin, 
Giant’s Causeway, Royal Edinburgh Military Tattoo 
included in August 9-23 departures, and more!

* SAVE A$300 PER COUPLE! 
 Terms & Conditions: Prices land only, double occupancy. Save A$150 per 

person on the land portion of any CIE Tours escorted coach tour of 12 days 
or more – use code 083115TTALK150A.  Save A$100 per person on the 
land portion of any other escorted coach tour – use code 08315TTALK100A.  
Offer valid on new bookings for 2015 departures only, booked and deposited 
by August 31, 2015. Not valid for group travel and cannot be combined with 
any other CIE Tours’ promotion or discount. Other restrictions may apply.

Contact your travel agent, call  1800 502 911 
or visit  www.cietours.com

83 years of travel experience   |   Choice of over 50 tours
Guaranteed departures & prices
No optional extras sold on tour

A SLICE OF FAMILY LIFE
A ‘Go-As-You-Please’ holiday in Ireland from CIE Tours gives visitors a taste of local life by 
staying in authentic bed and breakfast accommodation.

Staying in a B&B allows travellers to experience a real family home and a great home-
cooked breakfast every morning to start their day. 

Among the many items in the package, the ‘Go-As-You-Please’ holiday includes a 
self-drive car from Hertz, rooms with private bath/shower and an ‘Ireland at a Glimpse’ 
discount book with 50 per cent vouchers for almost 100 attractions. It costs from $519 
per person based on six-nights or longer for two people in shared accommodation. The 
price is valid until November. 
cietours.com

The Belmond Grand Hibernian
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Rocky Mountaineer

Great Train Journeys
OF THE WORLD

EUROPE | ASIA | NORTH & SOUTH AMERICA |
AFRICA | INDIA | RUSSIA | AUSTRALIA

Rail Plus offers a wonderful collection of 
Great Train Journeys . Each itinerary has 

been carefully selected by our team of 
rail experts to deliver the finest in 

luxury rail travel.

Contact  our dedicated consultants
 for further enquiries: 

P: (03) 8779-4828 

E: GreatTrainJourneys@railplus.com.au

W: www.railplus.com.au
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a scenic GEM
Scenic has just launched its latest river cruise ship in Europe. DEBBIE 

SPROULE sampled its delights on a trip from Vienna to Budapest.

Methius Church in Budapest

Luxury travel
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HOW LUCKY was I to be one of the first 
people to experience the luxurious new 
river cruise ship, Scenic Jasper? And even 
luckier to be on board with Kathy Lette, 
bestselling author and Jasper’s ‘godmother’. 
Or, as Kathy would prefer to be referred to, 
Jasper’s ‘goddess’.

The partnership of Jasper and Kathy is a 
perfect match: both are stylish, great fun 
and entertaining. 

My overall first impression of Jasper was 
‘simple luxury with a light and spacious 
feel’. My deluxe balcony suite on Diamond 
Deck was larger than expected and this 
was the general feedback from all the travel 
agents aboard. 

The major points of discussion on our 
coach trips were the L’Occitane toiletries, 
the size of our suites, bathrooms and, more 
importantly, that the showers were large. 
I feel this is a trump card for Scenic. Plus, 
there is space to move around. I didn’t feel 
in danger of falling into the toilet when 
exiting the shower.

I had my very own butler, Kris – wow! 
He showed me around my suite, gave me 
instructions on how to fully open my sun 
lounge, how to operate the coloured LED 
disco lights in the bathroom and how 
to drive the entertainment system with 
internet. My mini bar was replenished each 
day, all inclusive in the price of the cruise.

Kris would bring me my breakfast in my 
room if I wanted. Pretty much all requests 
were catered for on this ship. I did, however, 
have to share him with a few other fellow 
cruisers which did create a bit of jealousy. 

Another plus was the ample storage. We 
had double wardrobes with lots of shelves 
and compartments, plus bedside cabinets 
with double drawers. I put all my clothes 
away in an easy to find spot and my large 
suitcase stowed neatly under the bed out 
of the way. I had space to walk around 
the large queen-size bed which was oh so 
comfortable with extra puffy pillows and a 
pillow menu if ‘puffy’ wasn’t my preference.

Our balconies/sun lounges also 
extended the amount of space in the suites. 
So many choices! Windows down and air 
con off for people like me who like fresh air. 
For couples, a partition could be left open 
or closed, allowing one person to be resting 
inside while the other is outside enjoying 
breakfast on the balcony.

With the unpacking, shower and change 
completed in record time, I was ready to 
join my companions for a well-earned 
cocktail in the lounge. This has been 
cleverly designed to encourage passengers 
to linger longer and to socialise rather 
than going back to their cabins. It certainly 
worked with our cruisers. 

Scenic Jasper can carry 169 passengers 
with 42 balcony suites, seven deluxe 

See your travel agent to help you pick from the many eight- to 15-day voyages around 
Europe. We experienced Vienna, Durnstein, Melk, Saltzburg, Bratislava and Budapest. A 
stateroom starts from $5,500 per person twin share, up to $7,000 to $8,545 for a suite. 
The fares are all inclusive of drinks (beer, wine, spirits) including mini bar, meals on 
board, excursions and guides, butler service, all tips, Wi-Fi, airport transfers and eBikes.

 
scenic.com.au

The Panorama Suite bathroom

The Scenic Jasper

Karen and Glen Moroney 
with Kathy Lette
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balcony suites and two royal panorama 
suites. Every one of these suites has a 
Scenic sunlounge (balcony). Up on the 
sundeck there’s a small heated pool, 
imitation soft green grass, sunshades and 
seating. For the active passenger, there’s 
a small gym, a walking track and walking 
poles in each of the cabins.

It’s well known that one of the major 
bonuses to cruising is that you only have 
to unpack once. Another expectation is the 
high standard of food. Scenic have gone 
the extra mile and thought of many ways to 
impress its guests. 

Apart from the all inclusive drinks, there 
are several types of dining. The Portobello 
Restaurant gave us a taste of fine Italian 
cuisine – relax and enjoy the five-courses 
and the attentive service. Table La Rive 

was a very special dining experience with 
Natalia, our head butler, talking us through 
each of the seven different wines and 
why they were a match for the seven food 
courses. 

The Crystal dining room is mainly used 
for general dining which is often buffet-
style and the River Café is for your coffee-
to-go and early bird breakfasts.

The food is brought on board (not 
stored), prepared fresh each day and 
Scenic will make sure that any of your food 
requests are met at any time of day or 
night.

Having never experienced a river 
cruise before, I found it difficult to make 
comparisons. However, I researched 
through the 30-plus travel agents I met on 
board and they all agreed that Jasper had 

impressed. 
To be able to unpack once and see so 

much of Europe in one visit on such a 
luxurious ship while being entertained and 
pampered was a special treat. 

Our last night aboard was the most 
special of all, with Jasper taking us for one 
last farewell evening cruise in Budapest. 
With thrilling operatic music to listen to, 
we were all in awe of this magical city lit 
up and reflecting off the Danube – very 
romantic. This is something that everyone 
should do at least once in their lives. 
 
scenic.com.au

Godmother Kathy 
Lette (centre) 
with agents 
Rob Ehemann, 
helloworld Tweed 
Heads, Suzi Rowell, 
helloworld Ocean 
Grove, Gina 
Kavanagh of Scenic, 
Carol McCarthy, 
helloworld Drysdale, 
Dale Schultz, 
Tripaway Cruise 
and Travel, Jordan 
Sibthorpe, Scenic.

Apricot schnappsVienna

Luxury travel
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best of the  

BEST
IN MY humble opinion, there are three 
crucial ingredients for any successful road 
trip. Great accommodation, top-class food 
and a swanky motor to get you there. And 
when it comes to ‘squeals on wheels’, it 
doesn’t get much more luxurious than a 
Mercedes.

For that, I turned to Europcar for the 
chance to road test the Mercedes A-Class. 
A quick bit of paperwork and some in-car 
instruction from the helpful staff at their 
Parramatta base and I was on the road in 
minutes. I didn’t get very far, however, as 
I accidentally put the speed limiter onto 
36kph, but once I’d figured out why the car 
was going so slowly, I was off and running. 

The A-Class is everything you would 
expect from a company like Mercedes: 
stylish on the outside, luxurious on the 
inside. I’ve driven a couple of their big 
saloon cars but this was my first time inside 
the sporty model and it was a lot of fun.

A leather interior and sporty seats are 
a big hit with this driver and the A-Class 
is perfect road trip material, being fast on 
her wheels when needed and very easy to 
handle. The screen mounted on the central 
consul makes sat-nav easy and there’s 
plenty of boot space for the cases. Sadly, 
it was only 40 kilometres from my front 
door to the heart of Sydney, my weekend 
destination, but at least I travelled in style 
and comfort. 

Arriving at the Castlereagh Boutique 
Hotel, I knew that another part of the road 

trip equation was also covered. This is an 
undiscovered gem in the heart of the city, a 
time-capsule dating back to the late 1920s. 
Wooden panelling, high-ceilings, historic 
photos and period furniture give the place 
an authentic feel right off the bat.

Hard to believe now but this was the 
tallest building in Sydney when it was 
erected in 1927. Guests still have a view 
through to Hyde Park and Kings Cross but it 
is the location that makes the Castlereagh 
so handy, being right on the doorstep for 
shopping, restaurants and city attractions.

The hotel has rooms in four categories: 
standard, deluxe, twin and executive. We 
stayed in the executive suite (there’s only 
one) and it was extremely spacious, with 
a separate lounge room, huge bedroom, 
walk-in closet and bathroom. It’s more 
expensive than the other rooms but well 
worth it if you’re looking for somewhere 
special to take someone special.

With the hotel sorted, it was time to 
head off in search of dinner and few 
establishments in Sydney can offer the 
gourmet gambolling of Rockpool, Neil 
Perry’s award-winning eatery in Bridge 
Street. To describe this as just food is like 
describing the Mona Lisa as just a painting. 
It is culinary artistry taken to the ‘nth’ 
degree.

We opted for the 10-course degustation 
menu and the steady stream of colours, 
textures, smells and tastes placed before 
us was just sublime. They even managed 

to make tofu interesting! Hard to choose 
a favourite among such deliciousness but 
for me, the Spanish mackerel with shiitake 
condiment, the chirashi zushi of snapper, 
kingfish, bonito and squid, and the ricotta 
parfait with strawberries, almond and 
grapefruit sorbet were standouts.

As were the staff, who showed an 
encyclopaedic knowledge of the menu 
and were super-attentive and helpful, 
particularly to the well dressed female 
customer who walked in, took off her 
coat… and promptly fell flat on the floor. 
Unlike Mr Perry’s ingredients, skyscraper 
heels and well polished floors clearly do 
not mix. 

You don’t have to go far in Australia 
to enjoy a luxury weekend, as JON 
UNDERWOOD discovered.

The Castlereagh Boutique Hotel. 
Situated in Castlereagh Street, it has 
83 rooms in four categories. Rates 
vary from $139 to $209 a night, with 
the executive suite around $500. 
thecastlereagh.com.au

Rockpool. The 10-course degustation 
menu costs $175 per person.  
rockpool.com

Europcar. Hire an A-Class Mercedes for 
$89 per day all inclusive. Offer is valid 
until December 16.  
europcar.com.au/deals/89-a-class

The Castlereagh Boutique Hotel
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We are not about  
rushing our guests  
from one place to the  
next. Scenic honours   
the beauty of time. 
We want our guests  
to take the scenic  
route. To meander  
and appreciate what’s  
all around, the hidden 
gems as well as the  
famous landmarks.

scenic.com.au 
call 138 128
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