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Agenttalk

TESTING THE WATERS
From luxury train journeys to island escapes, agents have again been sampling some great travel products.

THE NIFTY NINE 

BACK TO VANUATU

CAN DO IN CANADA

NINE TRAVEL agents from Melbourne travelled to Sabah 
on Royal Brunei Airlines recently to spend four nights at two 
impressive properties. The group visited Bunga Raya Island 
Resort & Spa and Gayana Eco Resort, two luxe properties located 
on Pulau Gaya, the largest of the five islands in the Tunku Abdul 
Rahman Marine Park in Sabah, Borneo. The resorts are currently 
offering 30 per cent off a second and third night at Gayana and 
20 per cent off a second and third night at Bunga. Offers are 
combinable and are valid until August 31. 

A SELECTION of agents from the Flight Centre Group 
were hosted by Vanuatu Tourism Office, Infinity 
Holidays and Air Vanuatu recently, showcasing the 
country’s recovery following the destruction caused 
by Tropical Cyclone Pam earlier this year. This was 
the first famil for Australian travel agents since the 
cyclone and a highlight of the trip included providing 
a helping hand to special needs children as part of the 
work done by the Vanuatu Society of Disabled People. 
They also stopped by Eton Primary and Epule Village 
School delivering educational goods and supplies. 
They were hosted by Warwick Le Lagon Resort and 
Poppy’s on the Lagoon.

MAKING A HOME VISIT
PROVING AGENTS’ study tours are not all about exotic travel, sumptuous 
dining and luxury hotels, a group of MTA (Mobile Travel Agents) and 
support staff enjoyed a short stay at Queensland’s Tangalooma Island 
Resort recently. The host of activities included quad bike riding, hand-
feeding dolphins and board tobogganing down Tangalooma’s famous sand 
dunes, proving that some of the best travel products are right here at home. 

Pictured here (from left to right) Shayne Tiplady, Dillah Shahab, Katrina 
Casey, Tracey McManus, Sally Gorringe, Chantelle Dalla Vecchia, Sonia 
Jones, Michelle Johnston and Rhiannon Dunkley. Front: Kyle Laidlaw

LUXURY HOTEL stays at Fairmont 
properties and a helicopter ride over 
the Rocky Mountains were just some of 
the highlights experienced by a group 
of agents on a recent APT Canada 
famil. Travelling from Vancouver via 
Victoria, Whistler, Sun Peaks, Jasper, 
Banff, Lake Louise and Calgary, the 
group were shown the highlights of 
the Canadian Rockies as they spent 11 
days sampling some of the attractions 
of APT’s 22-day ‘Rockies Odyssey’ 
itinerary. Highlights included whale 
watching in Victoria, witnessing the 
Northern Lights in Jasper and spotting 
a grizzly bear in Banff National Park.
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Agenttalk

THE TOURISM and Travel Summit will 
feature keynote speeches from senior 
executives of some of the world’s most 
exciting and innovative companies.

Headlining the event will be Daniel 
Houghton, the Global Chief Executive 

Officer of Lonely Planet, the world’s largest 
travel publisher. He will be offering insights 
on his reinvention of an iconic brand and 
forecasting what is next for travel as an 
industry and as an idea.

Anne Madison, Chief Communications 

Officer of Brand USA, will be presenting on 
the challenge of formulating and executing 
the first national tourism marketing 
campaign for the U.S. and what made it 
such a success.

Stephen Attenborough, Commercial 
Director of Virgin Galactic, the world’s 
first commercial spaceline, will discuss the 
commercial viability of space tourism and 
what it means for terrestrial operators.

In a much anticipated speech, Sam 
McDonagh, Country Manager of Airbnb, 
will be presenting on what effect Airbnb’s 
rapid expansion will have on the regional 
hospitality market.

The event will also feature senior 
leadership from Virgin Australia, helloworld, 
Carnival, the Australian Trade Commission, 
Pan Pacific Hotel Group, Travelzoo 
Australia, Fink Group, Contiki Australia 
and the Gold Coast 2018 Commonwealth 
Games Corporation. 

The Tourism and Travel Summit will take 
place on August 18 and 19 at Luna Park in 
Sydney.

 
tourismandtravel.com.au 

AURORA EXPEDITIONS are offering 
agents the chance to earn up to $US10,850 
(approx. $AU14,000) per couple thanks 
to a increased commission offer on their 
2015 ‘Scotia Sea Springtime’ expedition to 
Antarctica and South Georgia. 

Agents have until the end of July to 
earn 25 per cent commission for every 

booking they make on the selected 
expedition which departs in November. 
To be eligible, agents must register with 
Aurora Expeditions and ensure they return 
a completed booking form and pay the 
booking deposit before July 31.

The 18-day ‘Scotia Sea Springtime’ 
expedition departs November 21 and 

includes a flight from Santiago, Chile to the 
Falkland Islands, from where passengers 
will sail to explore South Georgia and 
Antarctica. All passengers will also receive 
a complimentary customised expedition 
polar jacket and a memento photo book.

 
auroraexpeditions.com.au

EXPERTS SPEAK AT MAJOR 
TOURISM INDUSTRY EVENT 

Virgin Galactic

GENEROUS 
COMMISSION 
OFFERED ON 
ANTARCTICA
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Agenttalk

CHANCE TO THAI UP 
A BARGAIN WITH 
DISCOUNT BOOKING 
AT PHUKET RESORT 

AN INDUSTRY discount is being offered 
to travel agents looking for some holiday 
luxury at the Outrigger Laguna Phuket 
Beach Resort.

The resort is offering rates from 
THB1,999 (approx. $AU75) per room per 
night. The offer is available for a deluxe 
room until December 15 and April 1 to 
October 31, 2016. Rates for other room 
types are also available.

The discounted rates include daily 
breakfast for two people and are subject 
to taxes and service charges of 18.7 per 
cent. The resort occupies a prime position 
on Phuket’s famed Bangtao Beach where 

white sand and clear waters create a 
tropical setting while the beachfront 
location provides easy access to activities.

Travel agents, travel operators 
(wholesale, B2B, DMCs and OTA partners), 
airline sales and reservation staff and air 
crews are eligible to take advantage of the 
offer with proof of identification required 
upon making the reservation.

The maximum reservation per stay is for 
two rooms with a maximum stay of four 
consecutive nights. All reservations must 
be submitted to the sales department at 
salesco.phuketbeach@outrigger.co.th and 
are subject to availability.

Meanwhile, the company has also 
announced that agents can redeem reward 
points for money and gifts for their clients 
through the Outrigger Travel Experts 
program. Expert Reward Points are earned 
whether a booking is through a preferred 
wholesaler, online, GDS or by phone.

Outrigger Expert Agents are entitled 
to exclusive incentives, promotions, 
famil trips to Hawaii and additional 
educational programs. Agents can enrol 
in the Outrigger Expert Agent program by 
visiting outriggeragent.com

 
outriggerthailand.com

ENJOY BRISBANE WITH CAPRI’S OPENING OFFER 
THE NEWLY-OPENED Capri by Fraser, Brisbane is offering travel 
agents special packages until the end of September.

Agents can stay in a studio deluxe room for $139 per night, 
including  free Wi-Fi, or the Capri club room which also includes 
free Wi-Fi as well as complimentary a la carte breakfast, evening 
canapés and beverages for $189 (single share) or $209 per night 
(double share). Agents are also able to enjoy 15 per cent off at the 
hotel’s restaurant, bar and café Asana by Pete Evans.

All rooms feature a king-size bed, kitchenette with Nespresso 
coffee and microwave, Malin & Goetz bath amenities, an iPod 
docking station and 48-inch LED TV. Free Wi-Fi is available 
throughout the property and facilities include a gym, indoor 
swimming pool, steam and sauna room, club lounge, launderette 
and games room.

The hotel is centrally located in the Brisbane CBD and within 
walking distance of Queen Street Mall shopping, City Botanical 
Gardens and riverside dining at Eagle Street Pier. It is close to the 
Brisbane Convention and Exhibition Centre and various shopping 
and dining options by the riverside.

Bookings must be made before September 30 and are subject 
to availability. Company ID must be shown on check-in.

 
reservations.brisbane@capribyfraser.com
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Agenttalk

MORE THAN 60 per cent of Australian 
travellers are unsure exactly what they 
are covered for when it comes to travel 
insurance.

That’s the claim from SureSave, a 
leading provider of traveller assistance and 
insurance, who are lending their advice to 
a network of agents to eliminate common 
travel insurance myths.

“While it’s reassuring to see that over 
the past two years the number of travellers 
purchasing insurance in Australia is up by 
almost 10 per cent to 71 per cent in 2015, 
many travellers are still unclear about 
certain elements of travel insurance,” said 
Michael Callaghan, General Manager at 
SureSave.

“It’s true that not all travel insurance 
policies are created equal, but there 
are some common factors across most 
reputable policies that travellers should be 
aware of.”

Here are some of the common 
misconceptions and some advice from 
SureSave.

Myth 1. “If I buy my travel insurance at 
the same time as I book my holiday, I need 
to purchase an extra-long policy and pay 
more.”

It is a little known fact that, in many 
cases, if travellers purchase a travel 
insurance policy at the time of payment for 
their holiday, they’re covered for a range of 
events prior to travel. 

“We’re still seeing that close to 40 per 
cent of Australian travellers choose not to 
purchase their insurance at the same time 
as booking their holiday plans, leaving 
them at risk of unnecessary disappointment 
and financial loss before travel. There’s 
always a chance something could go wrong 
between the time of booking a holiday and 
actually departing, so taking out a policy 
sooner rather than later just makes sense,” 
Michael said.

“Many travellers fear that they’ll pay 
higher premiums if they organise their 
insurance when they start booking their 
holiday plans, when in fact that’s not the 
case because the premium is based on trip 
duration. The earlier they book their travel 
insurance, the better, and it’s not necessarily 
more expensive.”

Myth 2. “I don’t need travel insurance. 
I’m just going on a short trip and the 
country I’m visiting isn’t risky.”

Regardless of the duration of a holiday, 
or the destination, travel insurance is a non-
negotiable part of preparing for travel.

“Travelling uninsured should never be 
an option. It doesn’t matter where you’re 
heading to, or how long you’ll be away, 
you never know what can happen. The 
perceived ‘risk’ of a country is irrelevant – 
travel insurance claims come from a range 
of events or situations that are out of our 
control, so it’s always important to be 
covered.”

“When you consider that without travel 
insurance, getting home from overseas can 
cost tens of thousands of dollars – it’s a risk 
you don’t want to take. Being offloaded 
from a cruise in Europe with pneumonia 
can exceed $50,000 and we’ve seen costs 
just shy of $1 million when a traveller on a 
motorcycle was hit by a drunk driver.“ 

Myth 3. “I booked my trip using my 
credit card, so I don’t need to buy travel 
insurance.”

Travel insurance is often included as part 
of a credit card package, however, this can 
be risky if there are any grey areas regarding 
cover. 

“More than 12 per cent of Australian 
travellers rely on insurance from a credit or 
debit card or bank, however, the likelihood 
is that they’re often not aware of what is 
actually covered. 

“Many ‘free’ or ‘complimentary’ policies 
can be risky as they may not provide 
medical cover, only cover the holiday 
components that were paid for using the 
credit card or cover the cardholder but not 
the whole family.“ 

 
suresave.com.au

TRAVELLERS GETTING LOST IN THE MYTHS

CONFERENCE STRIKES PURE GOLD 
WITH SOME TOP NAME SPEAKERS 
A HIGH-PERFORMING entrepreneur 
and an Olympic gold medallist 
will be addressing delegates when 
TravelManagers’ 2015 Annual National 
Conference takes place next month.

The travel company’s eighth annual 
conference is to be held in Adelaide 
over the weekend of August 28-30, with 
this year’s theme, ‘Focus’. Michael Gazal, 
Executive General Manager, believes the 
simplicity and versatility of this theme 
falls neatly in line with TravelManagers’ 
overall business philosophy.

“Our business operates in an 
environment of constant and often fast-
paced change. The conference theme 
reflects our will to remain focussed on 
our stated goals and to eliminate time-
consuming distractions that do not add 

value to the company as a whole or to 
each of us as individuals,” he said.

Entrepreneur Matthew Michalewicz 
will open the conference on August 28 by 
speaking about the ‘Science of Success’ 
and ‘How to Improve Small Business 
Performance’. The closing address will 
be from Alisa Camplin-Warner (OAM, 
pictured), who won Olympic Gold for 
Australia in aerial skiing at the 2002 
Winter Olympics.

The company is predicting record 
numbers at the three-day event, with 
around 200 PTMs expected to attend 
from all over the country plus around 50 
suppliers and National Partnership Office 
(NPO) attendees.  
 
travelmanagers.com.au
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Infinity Rail is your leading rail specialist - we care about delivering amazing travel 
experiences. 

Let our team of  rail experts assist you with a tailor made itinerary including Rail, 
Airfares, Accommodation & Sightseeing.  
As rail holiday specialists we will offer you the best advice on which product will suit 
your clients travel needs.

Book your rail passes and tickets with Infinity Rail before departing Australia for 
convenience, peace of mind and to save money.

A rail journey is an experience to be treasured - so get onboard!                             

HAPPY TRAVELS !

Discover Europe With Infinity Rail

Book a Eurail ‘Global’ or ‘Select’ Pass in July to receive a FREE 
Lonely Planet Europe guide and a FREE ‘Hop On Hop Off’ City Tour. 

Conditions Apply.

Contact our rail specialists for enquiries and bookings:

Ph: 07 3181 9980 Email: fc_rail@infinityrail.com.au                                                                                    

Website: http://www.infinityholidays.com.au/rail



Agenttalk

ANDREW MACFARLANE, CEO 
MAGELLAN TRAVEL GROUP.

Q: Have you changed your business as 
a result of deregulation?
A: We welcomed deregulation as it 
reduced the cost and administrative 
burden on our member agents in terms 
of state-based licensing and the TCF 
requirements.

The TCF was, in our view, no longer fit 
for purpose as the industry had changed in 
many ways, one example being overseas-
based websites selling travel in Australia 
outside of the existing jurisdiction. Only 
customers that booked with an Australian 
agent were protected in the case of 
insolvency of the agent.

And, worst of all, agents bore an undue 
burden of risk because of exposure to 
credit card chargeback which the TCF 
encouraged consumers to seek if they paid 
by credit card.

Deregulation has also freed our 

members to seek their own consumer and 
agency protection and we have done this 
on their behalf with the Magellan solution 
that we call ‘Book Smart’.  

Q:  Do you see ATAS as the ongoing 
way forward to maintain a professional 
standard for travel agents into the 
future?
A: Absolutely, yes we do. We believe ATAS 
gives customers the opportunity to select 
an agent that they know has met strict 
industry established criteria. Customer 
awareness of ATAS is growing and AFTA’s 
plans to further promote ATAS will see that 
steadily build over time.

In my view, the next focus for the 
industry, including AFTA, is elevating 
standards of training and development.

Q. Is ATAS doing a good job for travel 
agents in light of the deregulated 
environment?
A: Yes, it is. ATAS is a rigorous accreditation 

scheme with strict criteria that is well 
managed and well administered. The 
ATAS marketing team are doing well with 
limited resources to promote the scheme 
participants and the benefits of booking 
travel through an accredited agent. If AFTA 
can access more funding, that can really 
take it to another level.

Q: Are you likely to do anything 
different with your business now that 
you don’t have to have a license or 
legislation to change things?
A: Yes, we now mandate that agents 
wishing to join our group are ATAS 
accredited as this is further assurance for 
us that the agent meets high standards. 
And we are giving our member agents 
tools to communicate with their customers 
that they are protected from supplier and 
agency insolvency if they choose to ‘Book 
Smart’ with a Magellan agent.

 
magellantravel.com.au

ATAS: ONE YEAR ON
Recent publicity surrounding agency insolvencies has again thrown ATAS into the spotlight. Here, we ask senior 
industry figures to gauge the success of the scheme as it approaches its first anniversary.
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ATAS 
ACCREDITED 
TRAVEL AGENT

Quality, trustworthy, experienced, 
industry accredited travel agents 
can be found at ATAS.com.au



Agenttalk

TOM MANWARING, CHIEF EXECUTIVE OFFICER,  
EXPRESS TRAVEL GROUP

Q: Have you changed your business as a result of deregulation?
A: Not in a major sense. The operational checks and controls on ticketing and 
credit with more than 600 agents remains process-driven and thorough. The 
major implication has been the potential exposure for consumers, while the 
B2B gateway responsibility within our credit lines remains tight, our 10-year 
default averages across our agency memberships is very low.

The main change to our STG/ITG-branded and full-franchise italktravel 
stores have been the creation of our exclusive Express Insurance QBE 
consumer protection product. This product earns excellent revenue for the 
agents and protects the consumer on agency default, supplier insolvency, 
medical and liability cover, etc. Never travel overseas without it!

I believe that in time, the deregulation will be pivotal in professionalising 
our industry. We all have to take responsibility for our performance and 
customer experience, from travel knowledge through to financial and product 
integrity. It is our main differentiator in store and online.

Q: Do you see ATAS as the ongoing way forward to maintain a 
professional standard for travel agents into the future?
A: There is no single solution, but as a travel industry controlled accreditation 
platform it will provide a basis to challenge and improve customer points 
and professionalism within the industry. The control of any deliverables is 
now in the hands of an industry managed accreditation system. Membership 
views and ideas can be canvassed internally and through the AFTA board, a 
democratic process that should deliver the strongest, equitable accreditation 
standard possible.

Most similar associations through Australia are evolving with deregulation 
to provide a framework that encourages existing and new participants to 
become the best business professionals possible. Travel is no different, some 
pain will be felt along the way, but self control will provide a more relevant and 
faster executed framework.

Q: Is ATAS doing a good job for travel agents in light of the deregulated 
environment?
A: I think the accreditation process is performing ahead of expectation from 
the numbers I have seen. Obviously we all want a full accreditation acceptance 
for all travel sellers: an accreditation brand that implies and provides integrity, 
professionalism and a great experience for our customers.

Q: Are you likely to do anything different with your business now that 
you don’t have to have a license or legislation to change things?
A: Business as usual, as I have stated. The IATA criteria provides sufficient 
checks and balances, coupled with AFTA/ATAS membership. Our brand 
building across the Select Travel Group, Independent Travel Group and 
italktravel franchise stores is keeping us busy.

The fact that all our members multiply their earnings through low costs and 
value added products, in particular the consumer protection travel insurance 
policy with QBE, will see our current 600-plus store volume continue to grow.

 
etg.travel

STOP PRESS
In light of recent events, the AFTA Board of Directors has discussed 
the tightening of the ATAS criteria around shareholders, directors and 
managers involved with any business applying for accreditation. This 
means that directors, shareholders, managers and close associates of 
a business will have to be named. This will result in further searches to 
those who may have an influence over the business,  checking them 
against various publicly available registers to ensure that they are fit and 
proper people. 
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Have an informal, confidential chat on 03 9034 7070
Find out more at www.travelcounsellors.com.au  
or email the team at connect@travelcounsellors.com.au 

Does the idea of working from home appeal to you?

Do you love selling travel but are frustrated with the 
limitations that come from working in a retail store? 

There’s a way to continue working in travel and have  
more freedom and flexibility in your life - and it’s just  
one phone call away…

“When I worked in retail travel I felt constricted and became 

very frustrated with my job,” says Liz van Boxel, a Gold Coast-

based mother of two who worked in travel for 25 years before 

joining Travel Counsellors. “I have always loved selling travel 

and helping people put together their dream holidays. Since 

becoming a Travel Counsellor I have the freedom to meet with 

my clients at a time that suits them. Meeting a client at a little 

coffee shop overlooking the beach or over dinner is no hardship.  

I can honestly say many clients have become my friends and I 

wouldn’t change what I do because I love it,” adds Liz.

Booking mostly leisure travel, Liz loves working from home as it 

affords her more time to spend with her partner and children. 

“I’m much happier now that I’m working from home and   

not stuck in a retail store,” Liz says.

“If you want to find out more about the flexibility  

that comes with being a Travel Counsellor,  

then give me a call”.

Liz van Boxel
 TRAVEL COUNSELLOR

PHONE A

to find out how

03 9034 7074

TC0047_Travel_Talk_A4_Liz_Van_Boxel-FA.indd   1 13/05/2015   5:02 pm



Industrytalk

KEY UNLOCKS THE FUTURE
JON UNDERWOOD reports from New Zealand’s annual travel industry showcase as hundreds of international buyers from 
across the globe descend on Rotorua in the North Island.

NEW ZEALAND Prime Minister John Key 
used the forum of TRENZ 2015 to announce 
that his country had just enjoyed one of its 
best tourism seasons on record.

“More people are coming, they are 
staying longer and they are spending 
more,” he said. “The momentum from the 
Hobbit movies and the general economic 
recovery around the world has given the 
tourism sector a huge boost.”

Mr Key said his government had 
invested an ‘unprecedented’ $NZ600 
million (approx. $AU560 million) to 
help support overseas marketing and 
promotion work in both existing and 
emerging markets. Recent events like the 
Cricket World Cup also helped promote 
New Zealand to a wider audience.

“The travel industry continues to 
flourish and demonstrate how well it is 
doing. International visitor numbers have 
increased by 7.1 per cent and expenditure 
has increased by 13 per cent to just under 
$NZ7.5 billion (approx. $AU7 billion).

“Tourism is significant to the New 
Zealand economy. It is a large employer, a 
large provider of foreign exchange and it’s 

an industry where, done properly, we have 
a natural and competitive advantage.”

The growth in visitor arrivals to New 
Zealand shows no sign of slowing down, 
expected to increase by four per cent per 
year on average to 3.75 million in 2021. 
That growth will put a lot of pressure on 
infrastructure during the peak season, so 
the immediate push from Tourism New 
Zealand will be to shift the focus into off-
season travel, Mr Key added.

“It’s not just about attracting people. 
It’s about attracting the right people, 
who will come here for a long time, spend 
money and have a good experience. I am 
committed to continuing to work with the 
sector to build on this success and to help 
unleash its enormous potential.” 

More than 1,100 international and New 
Zealand delegates attended the event, 
staged in the unique North Island town 
of Rotorua. The annual tourism industry 
showcase generates around $NZ2 million 
(approx. $AU1.8 million) into the Kiwi 
economy and brings together international 
tourism and travel buyers with leading 
New Zealand operators.

“This year we have 320 international 
buyers attending from traditional visitor 
markets like Australia, the UK, Japan and 
USA as well as developing markets such 
as India, Indonesia and Brazil,” said Chris 
Roberts, Chief Executive of the Tourism 
Industry Association New Zealand (TIA), 
which manages TRENZ.

“Over four days they will hold a total of 
15,000 meetings with New Zealand tourism 
exhibitors, negotiating contracts worth 
tens of millions of dollars in new tourism 
business.”

Staged at the Rotorua Energy Events 
Centre, TRENZ 2015 was hosted by 
eXplore Central North Island, a collective 
representing eight regions – the 
Coromandel, Bay of Plenty, Eastland, 
Hawke’s Bay, Ruapehu, Lake Taupo, 
Rotorua and Hamilton & Waikato. 

It was announced that Rotorua will also 
stage TRENZ 2016, which will run from 
May 10-13, the week prior to its Australian 
equivalent, ATE, thus allowing overseas 
buyers the opportunity to attend both 
events. 
trenz.co.nz; newzealand.com
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THERE WAS an impressive selection of new and intriguing 
tourism products on display at TRENZ 2015.

One of the most colourful was Mai Journeys, who take 
travellers on a purpose-built and specially-designed red bus on 
tailored tours. Guests can choose to do the North Island, South 
Island or both on a journey designed to go off the beaten track.

The company (and the distinctive vehicle) is the brainchild 
of Rian Alexander, who operates Mai Journeys with his wife. 
A cross between a fire engine and a London bus, the Mai Tour 
vehicle features plenty of mod-cons and runs from November 
through to May.

Tailored journeys of a more esoteric nature are available 
through Fine Art Tours NZ. Run in Auckland and Wellington, 
these full or half-day tours can put you inside an art gallery, a 
private home or a landscaped garden for private inspections.

Some of the places visited on these ‘back door’ tours 
include Rannoch House, the remarkable Gibbs Farm, Zealandia 
Sculpture Garden and Pah Homestead. You’ll also get to enjoy 
some fine food and wine to help appreciate the artwork just 
that little bit better.

Of course, it wouldn’t be New Zealand without some new 
adrenalin-fuelled activity and the good folks at the Shotover 
Canyon Swing are about to launch another gravity-defying 
product. It’s called Not Your Average Flying Fox (pictured 
left) and at 182 metres above the Shotover River Canyon in 
Queenstown, the name really says it all.  
maijourneys.com; finearttoursnz.co.nz;  
canyonswing.co.nz

NEW PRODUCTS COME 
OUT TO PLAY AT TRENZ

 Fully Inclusive pre-paid prices with ‘no hidden extras’

 Australia Call Centre with 24 hour assistance

 Dedicated Australia Sales Team

 Competitive prices in 193 countries & 15,210 locations
 throughout a network of 500 car rental suppliers

 Competitive Commission Rates

Affordable Car Hire offers:

T: 1-800 855 751 | www.affordablecarhire.net.au
Agency Sales Team are here to help. Email to register & discuss commission rates: agentsupport@affordablecarhire.net.au
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GROWING AND SHOWING SAMOA
A RECORD 15 Australian wholesalers and 
operators attended the Samoa Tourism 
Exchange 2015, reflecting the strong 
interest and growth potential of the 
destination, writes Robin Bayes. 

Buyers and operators included Flight 
Centre, Creative Holidays, Virgin Australia 
Holidays, Worldwide Travel Services, 
Samoa Escapes, Relaxaway Holidays, 
Expedia, Booking.com, Pacific Bedbank, 
Luxury Escapes and first time attendee, 
The Perfect Wave – a niche operator 
specialising in surfing holidays.  

“It’s been great to have face-to-face 
meetings with people you deal with and to 
see new products – Samoa is very popular 
with our market, so I definitely see growth,” 
said Sara Ahlen, representative of The 
Perfect Wave.

Caroline Hitchen, Head of Marketing 
for Creative Holidays, said they now 
see a much broader range of travellers 
heading to Samoa – from couples and 
honeymooners looking for romantic 
escapes to families seeking outdoor 
activities or independent travellers 
wanting adventure. 

She said Samoa has a very laidback vibe, 

ideal for holidaymakers seeking R&R in a 
tropical island setting, enhanced further 
by what is still a very traditional and 
welcoming local community.  

In all there were 53 buyers – up from 
40 last year – from countries including 
China, France, Germany, Italy, New Zealand, 
Canada, Spain, the U.S. and the UK, with 
many participating in industry famils 
across the two main islands of Upolu and 
Savai’a.

The 42 exhibitors included key carriers 
Air New Zealand, Virgin Samoa, Fiji 
Airways and Polynesian Airlines and a host 
of mid-range to higher end properties 
such as Saletoga Sands Resort and Spa, 
Seabreeze Resort, Sheraton Samoa Aggie 
Grey’s Resort (which recently completed 
a $7 million upgrade), Va-i-Moana Seaside 
Lodge, The Savaiian Hotel, Stevenson’s at 
Manase Beach Resort and Tanoa Tusitala 
Hotel.   

Opening the event, Dr Sailele 
Malielegaoi, Samoan Prime Minister and 
Minister for Tourism, said STE was now one 
of the leading business to business travel 
expositions in the South Pacific.

“Our object is to grow tourism through 

developed partnerships and through STE 
we are definitely achieving that.

“Samoa is an authentic living Polynesian 
culture and the true home of Polynesian 
traditions. Our tourism product is real 
and authentic and set in one of the South 
Pacific’s most natural environments – it is a 
world class experience.”

Meanwhile the Samoa Tourism 
Authority (STA) has just launched a major 
marketing campaign working with key 
Australian wholesalers in a bid to boost 
tourism numbers from this market for the 
upcoming ‘2016 – Visit Samoa Year’.

The ‘Holiday the Samoan Way’ initiative 
will see sales-focused joint ventures with 
travel companies, airlines and hotels 
combining special fares and rates to create 
highly-competitive wholesaler packages.

The Australian market reached a record 
high in 2014 of 30,000, five per cent up on 
2013 with a further five-to-seven per cent 
growth expected in 2015. It is now the 
second strongest market following New 
Zealand.

 
samoatourism.com.au
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Traveltalk

TRAVEL DIRECTORS have designed two 
journeys to India and Sri Lanka that can be 
taken as individual holidays or combined 
to run back-to-back to create a 36-day 
experience.

The first itinerary, entitled ‘Sri Lankan 
Soujourn’, departs all Australian capital cities 
on October 15 and is a 14-day roundtrip 
from Colombo with a focus on nature and 

wildlife. Guests will visit the world-famous 
botanical gardens in Kandy, Minneriya 
National Park, stay in a tea factory hotel and 
see the leopards at Yala National Park.

The 22-day ‘Rail Across India’ tour begins 
on October 29 to combine perfectly after 
the Sri Lanka trip. Travel through India is on 
a collection of historic railways including 
the World Heritage-listed ‘toy train’ and 

the grand Palace on Wheels, offering the 
perfect vantage point to view the changing 
landscape and local communities.

Travelling from Kolkata to Delhi, guests 
will stay in some of India’s finest hotels, 
notably the Imperial and Taj Palace in 
Delhi and the Oberoi Grand in Kolkata. The 
route covers all the highlights, including 
Darjeeling, Varanasi, Delhi, Shimla, Jaipur, 
Chittorgarh (Ranthambore Tiger Reserve), 
Udaipur, Jodhpur and the Taj Mahal.

For both tours the cost is $22,950 per 
person twin share. ‘Rail Across India’ is priced 
from $17,550 while ‘Sri Lankan Sojourn’ costs 
from $7,650 per person twin share.

These tours are fully inclusive of 
return international economy airfares 
from Australian capital cities, quality 
accommodation with local meals, land 
and rail transport, entry fees on guided 
sightseeing excursions, visas and airport 
transfers. 
traveldirectors.com.au

FOR MANY travellers, the perfect 
European holiday involves the freedom 
to discover bustling cities, quaint towns 
and snow-capped mountains, all in total 
comfort.

A Eurail Pass from Infinity Rail gives you 
the chance to explore Europe, offering a 
unique way to travel across a wide range 
of exciting destinations, such as France, 
Italy, Switzerland and Austria. Travel as the 
Europeans do, enjoying diverse scenery as 
you sit back, relax and enjoy the journey. 
The romance of rail travel might see you 
head to Helsinki before making for Madrid.

All of Europe is at your fingertips when 
you are a Eurail Pass holder because 
you can plan your journey based on 

the network of trains systems available 
throughout Western and Eastern Europe. 
You can also pre-book separate European 
rail sectors before you leave home, so 
you know for certain that you’ve got a 
seat on the train you want.

Why not connect between the UK and 
Europe onboard Eurostar, the world’s most 
advanced high-speed train, with Infinity 
Rail’s Eurail Pass holder discounted fares?

All this month, Infinity Rail is offering a 
free Lonely Planet guide and a free ‘Hop on 
- Hop Off’ City Tour when you book a Eurail 
Global or Eurail 4 Country Select Pass. 
Conditions apply.

 
infinityholidays.com.au/rail 

SEE THE BEST OF BOTH COUNTRIES ON TWO EPIC JOURNEYS

EXPERIENCE ROOMS WITH 
A RANGE ON THIS EXCITING 
VOYAGE ACROSS INDIA 

INFINITY WILL PUT YOU 
ON TRACK FOR A PERFECT 
EUROPEAN HOLIDAY

BYROADS SPECIALISES in themed tours 
for small groups and its new fully escorted 
15-day India journey features highlights 
such as Agra and Jaipur, but also lesser-
known sites such as Chittor and Bundi.

The tour, entitled ‘Colours of Rajasthan’, 
offers both luxurious and surprising 
accommodation, allowing participants to 
experience ‘real’ palaces, palace-style hotels 
and simple merchant homes (havelis). 

In Delhi, guests will stay in Shanti Home, 
a top-rating boutique hotel, while in 
Ranthambore, the Nahargarh Palace has 
been described as ‘a white palace rising 
from an oasis’. A particular highlight is 
Bundi, a classic ‘place that time forgot’. 
The crumbling Bundi Palace looms high 
on a nearby hill and is home to some 
particularly fine frescoes that have been 
classified as ‘School of Bundi’. There are 
no fine hotels here, so travellers stay in the 
best available hotel: Braj Bhushanjee – a 
small, quaint old haveli.

As you journey across Rajasthan, you’ll 
visit timeless villages that are embellished 
with dazzling saris and brightly coloured 
turbans, and where local markets offer 
displays of fruit, vegetables and a bright 
palette of spices.

The tour departs on February 15, 2016, 
and is priced at $3,795 per person twin 
share (land only). 
byroads.com.au

The Maharajas Express



Traveltalk

LOOKING FOR inspiration and guidance 
to help create that unique work of art? 
Australian artist Tania Wursig will be 
helping aspiring painters discover the 
beauty and culture of Tahiti during creative 
art tours. 

The Sydney-born and based artist with 
a penchant for the exotic will host three 
seven-day tours this year, departing July 
13, August 10 and September 7.

Priced from $3,740 per person twin 

share, packages include return economy 
airfares from Sydney or Melbourne with 
Air Tahiti Nui, seven nights at Le Meridien 
Tahiti in a deluxe ocean view room with 
buffet breakfast daily, transfers, selected 
sightseeing and some art materials. 

Travellers will also enjoy daily workshops 
with Tania in Le Meridien’s unique L’Atelier 
studio overlooking tropical gardens and 
a lagoon. The workshops will include 
painting and drawing instruction, including 

demonstration of various techniques, 
guidance and one-on-one critique.

Tania will also host guided tours to 
some of her favourite destinations around 
the island, offering the chance to sketch 
amid the Caves of Maraa and Vaipahi 
Gardens or among the hustle and bustle of 
the Papeete market.

 
taniawursig.com/pages/workshops

TAHITI’S BEAUTY INSPIRES CREATIVE ART TOURS

Tania Wursig. Picture 
courtesy Andre Martin
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WORLD EXPEDITIONS has launched its 
Himalaya 2015-16 brochure, containing 71 
different adventure itineraries.

These range from family-friendly 
walks in the Nepalese foothills to 
mountaineering expeditions to some of 
the most challenging Himalayan peaks. It’s 
the biggest and most innovative collection 
of Himalayan adventures spanning India to 
Bhutan on the Australian market.

According to Sue Badyari, World 
Expeditions CEO, there has never been a 
more important time to visit Nepal.

“We need to be very clear that it will be 
business as usual in Nepal from September,” 
Ms Badyari said. “Our local teams expect 
to complete their investigation of the 
condition of trails and bridges in the Everest 
and Annapurna regions in coming months, 
paving the way for a return for trekkers after 
the monsoon.”

Brochure highlights include the 152-day 
‘Great Himalaya Trail’, which heads across 
Nepal from east to west, contrasting with 
a cultural journey in the heart of Bhutan 
with the opportunity to witness firsthand 

the nation’s important Jambay Lhakhang 
Festival. 

Meanwhile the company is currently 
running a special offer on its 13-day ‘Jordan 
Highlights’ package where guests will pay 
only $2,940 (a saving of $350 per person). 
The special is valid on brochure departures 
from now until September.

The trip includes a walk in the Dana 
Nature Reserve, a camel ride across the 
Wadi Rum desert (pictured above) and 
soaking in the Dead Sea. 
worldexpeditions.com

Traveltalk

AIR ADVENTURE Australia has teamed up with Ultimate Winery 
Experiences Australia to offer a unique seven-day gastronomical journey.

The ‘High Flyers Gourmet Trail’ links together the Barossa Valley, Adelaide 
Hills, McLaren Vale, Yarra Valley, Mornington Peninsula, Hobart, Freycinet 
Peninsula and Tamar Valley by private aircraft. This means guests get more 
time to explore these iconic Australian regions and all that they have to offer 
as the itinerary perfectly balances fine food, wine and luxe experiences.

The trip begins at Melbourne’s Essendon Airport for a 90-minute flight 
to the Barossa Valley. The day ends at Seppeltsfield, the only winery in the 
world to release a single vintage wine each year since 1851.

For the next six days, you’ll fly around the country, visiting Penfolds 
Magill Estate, The Lane, Chateau Yering and De Bortoli, among others. 
Accommodation along the journey is also first-class, with stays at The 
Louise, Stirling Hotel and Saffire included in the trip. There’s even time for a 
hot air balloon ride and some fly fishing.

The all-inclusive tour price is $10,532 per person twin share based on 
eight guests.

Air Adventure has been operating in Australia since 1977 providing small 
group, high end, all-inclusive tours to some of Australia’s most exciting and 
remote destinations. 
airadventure.com.au

TAKE TO THE SKIES TO SET YOUR TASTE BUDS SOARING

DON’T FORGET NEPAL SAYS 
CEO AS PACKED HIMALAYA 
BROCHURE IS UNVEILED

The Outback Jet

Picture courtesy World Expeditions





Newstalk

A NEW loyalty program called Expedia+ 
has just been launched which allows 
travellers to earn points when booking 
flights, hotels, packages and hire cars.

Members are also able to ‘triple dip’ and 
earn points on other programs such as their  
frequent flyer schemes and credit cards, 
as well as Expedia+, all in one transaction 
when booking on the company website.

“We’re excited to launch Expedia+ and 
offer our customers a new way to earn 
and redeem rewards that will bring them 
closer to their next holiday,” said Lee-Ann 

Googan, Marketing Director Expedia 
Australia and New Zealand.

“We’re encouraging customers to start 
earning points right away by booking 
through our mobile app, where they can 
earn triple points on their bookings.”

With a three-tiered earning structure 
(+blue, +silver and +gold), Expedia+ 
members have access to various VIP 
benefits that include bonus points, 
priority customer care and exclusive hotel 
amenities. Free membership automatically 
gives members +blue status, including 

access to exclusive perks such as the ‘Hotel 
Price Guarantee’, members-only pricing 
and limited travel deals.

The program also features a ‘no 
blackouts’ policy when redeeming 
rewards, as well as unlimited flexibility, 
meaning travellers not only accumulate 
points when booking their own travel, 
they can also earn points when booking 
for family, friends and colleagues when 
earning points on bookings.

To join Expedia+, visit  
expedia.com.au/user/expediarewards

STATISTICS JUST released have revealed 
that 2014 was a record year for both 
Australian visitor nights and spend in the 
UK.

The latest International Passenger Survey 
figures show Australian visitors spent £1.224 
billion (approx. $AU2.32billion) in Britain last 
year, up three per cent on 2013 and a new 
record. Australian visitors spent 15 million 
nights in Britain, a growth of one per cent 
on 2013 and also a new record. There were 
1.057 million inbound visits from Australia 
to Britain.

The Australian market retains its 
ranking as Britain’s fourth most valuable 
international source market for visitor 
spend, fifth for visitor nights and 10th 
for visits. In the five years since 2009, 
Australian visits have grown by 15.9 per 
cent, visitor spend has increased by 43 per 
cent while visitor nights have grown by 
12.7 per cent.

‘‘Australia is a billion pound market for 
Britain with Aussie travellers yet again 
smashing records for spend and visitor 
nights to Britain in 2014,’’ said Mark 

Haynes, Marketing Manager Australia, 
VisitBritain.

In September and October, 11 cities in 
England and Wales will host the Rugby 
World Cup while celebrations continue 
for Scotland’s Year of Food & Drink. In 
2016, a host of literary anniversaries will 
take place around the country, including 
Shakespeare400 and Wales’ Year of 
Adventure. 

 
visitbritain.com

The new Godzilla-themed hotel. Picture 
courtesy TM & (C) TOHO CO., LTD.

AUSSIES SPLASH THE CASH AND  
LINGER LONGER IN THE OLD DART

Picture courtesy VisitBritain/Andrew Pickett
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NEW LOYALTY PROGRAM ALLOWS TRAVELLERS  
TO TRIPLE DIP WHEN EARNING POINTS



Newstalk

VIRGIN AUSTRALIA has been announced as a platinum partner 
for this year’s Luxperience event, due to be held in Sydney from 
September 6 to 9. 

The airline will use the event to showcase its network, premium 
products and services by hosting VIP buyers travelling from North 
America, New Zealand and across Australia to the 2015 business 
exchange. 

“Virgin Australia is committed to providing a premium travel 
experience for our guests,” said Jeremy Francis, Manager, Brand 
Connections. “Luxperience provides a great opportunity for us to 
showcase our latest product and service enhancements.” 

Luxperience is the only travel trade forum of its kind in the 
Southern Hemisphere based in the Australasia and Pacific region 
that connects the world’s most exclusive travel providers dealing in 
luxury and experiential travel.

“Virgin Australia has partnered with Luxperience since its 
creation four years ago and it is testament to our success that they 
have signed up once more,” said Eric Lewanavanua, Director of 
Sales and Partner Alliances at Luxperience.

“We are pleased to have their ongoing support to raise the profile 
of this region’s high-end products within the global premium travel 
market, especially to the lucrative North American market.”

 
luxperience.com.au

VIRGIN PARTNERS UP TO 
SHOWCASE PRODUCTS AT 
MAJOR LUXURY EVENT
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KNOWN FOR its impeccable service, 
unrivaled accommodation and world-class 
dining, The Kahala Hotel and Resort is a 
favourite with U.S. presidents, international 
royalty and celebrities.

 The resort is situated at the end of one of 
Oahu’s most scenic drives around the iconic 
Diamond Head Crater and just minutes 
from vibrant Waikiki, with its world-class 
shopping and nightlife. 

But tearing yourself away from the resort 
may be hard, as it is set on a 250-metre 
stretch of pristine white sand beach in 
one of Oahu’s most exclusive residential 

neighbourhoods on the island.
 Kahala has 338 rooms and suites 

overlooking the Pacific Ocean and Ko’olau 
Mountain Range. Its ‘Kahala chic’ room 
design reflects the elegant island lifestyle 
enjoyed here. Italian frette linens with 
customised tropical embroidery, 40-inch 
flat screen Sony televisions and signature 
Floris of London bath products are just a 
few of the guest amenities.

 There are also the four expansive suites 
in The Kahala Signature Suite Collection, 
complete with a personalised amenity 
program. The property also houses The 

Kahala Spa and the beachside CHI Health 
Energy Fitness Center.

 Guests can discover award-winning 
island cuisine at The Kahala’s five dining 
venues, including Hoku’s, Plumeria Beach 
House and The Veranda, serving food culled 
from a diverse blend of cultural influences. 
Or spend time exploring the property’s 
lush, exotic gardens, complete with a 
waterfall and lagoon, which is also home to 
dolphins, sea turtles and an array of tropical 
fish.
 
kahalaresort.com

ENJOY THE SUPERSTAR TREATMENT  
AT LUXURY RESORT IN HAWAII

 

STARWOOD HOTELS has signed a long-
term management agreement that will see 
them debut the Aloft brand in Sydney.

The city’s first Aloft hotel will be located at 
302 Pitt Street once the iconic Druids House 
building is transformed into a state-of-the-
art hotel by renowned local designer Carmen 
Glenister of Opera Studio Design, and 
Sydney-based architect, Scott Carver.

Set to open in November 2016, the new 
hotel will feature 136 loft-like guest rooms 
with Aloft’s signature platform beds, plush 
bedding and custom amenities by Bliss 
Spa. There will be fast, free wireless internet 
access throughout the hotel and plug and 
play connectivity for electronic devices in 
each room.

Other technologically advanced features 
will include Smart Check-In and keyless entry.

 
alofthotels.com

ALOFT MAKES DESIGNER DEBUT IN SYDNEY



Propertytalk

TFE HOTELS is working with Tourism 
Victoria and local businesses to encourage 
travellers to re-visit areas devastated by the 
‘Black Sunday’ bushfires of 2009.

The opening earlier this year of Vibe 
Hotel Marysville (pictured above) marked 
the beginning of the company’s journey 
to refresh this iconic brand and show 
increased commitment to the area.

“We are thrilled to have been able to 
support the revitalisation of regional 

Victoria,” said Rachel Argaman, TFE Hotels 
CEO.

“We want to position Vibe Hotel 
Marysville as a place to really connect 
on many levels, personalising guest 
experiences with the locale, as well as 
providing an inspiring and stylish place to 
stay and meet, with spacious state-of-the-
art conference and event facilities.”

Located a 90-minute drive from 
Melbourne, the new property has a 

revitalised colour palette and design that 
encourages guests to be inspired by and 
engage with the local surrounds through 
artwork and interiors that reflect the area 
and setting.

All 101 guest rooms and five suites are 
modern and feature individual climate 
control air-conditioning, iPod docking 
station, flat screen TV with Foxtel and 
100MB of free Wi-Fi per day.

The hotel is also home to a new spa 
and wellbeing facility, opened just last 
month, an outdoor pool, gymnasium, a 
conference centre and associated meeting 
and exhibition spaces catering for up to 430 
guests. 

There’s a modern Australian restaurant 
and bar, the Radius Bar & Grill, serving 
locally-sourced Yarra Valley produce. In 
fact, the restaurant sources 85 per cent of 
ingredients from within a 100-kilometre 
radius, hence the facility’s playful name.

“The opening of this stunning new 
hotel represents a major step towards 
Marysville regaining its position as one of 
the state’s most popular regional tourism 
destinations,” said John Eren, Victorian 
Minister for Tourism and Major Events.
 
tfehotels.com

HOTEL CHAIN HELPS TO 
DRIVE THE LOCAL VIBE 

Just 90 minutes from Melbourne, the new Vibe Hotel Marysville offers a stylish, contemporary hotel to relax and discover one 
of Australia’s most beautiful regions. Inspired by its natural surroundings, from the local art and spectacular views, through to 
the superb Radius Bar & Grill featuring premium locally sourced produce, led by Executive Chef Leigh Colville. Whether you 
recharge in The Spa or explore the local area, Vibe Hotel Marysville is the perfect place to connect and reconnect.

TFEhotels.com/vibe
Now Open

Connect with  
Vibe Hotel 
Marysville

Be immersed. Be here.
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WITH THE opening of its international 
network lounge at Sydney Airport, Air 
New Zealand has revealed a number of 
groundbreaking features.

The Sydney lounge is the first to boast 
the ultra-modern new design, which was 
formulated in conjunction with award-
winning global architectural firm, Gensler.

Measuring more than 1,500-square-
metres, the space accommodates 300 
guests and includes a central lounge and 
bar, a dedicated quiet zone, a café serving 
fresh chef-prepared food, a powered table 

for charging devices and printing, free Wi-
Fi throughout and a kids’ zone.

Customers with the Air New Zealand 
mobile app can make use of the unique 
coffee ordering function, which allows 
them to order directly from their device 
and then alerts them when it’s ready to be 
collected.

The new lounge is located on level 
two of the International Terminal. In 
August the airline plans to unveil its 
flagship international lounge at Auckland 
International Airport and over the next two 

years similar spaces will open in Brisbane, 
Queenstown and a number of regional 
New Zealand ports. 

Meanwhile the company has just 
announced it has signed a code share 
agreement with Air India, providing 
greater access and choice to travellers 
in both directions. Code share services 
are expected to go on sale in the coming 
months.

 
airnewzealand.com

AIR NEW ZEALAND LOUNGES AROUND IN SYDNEY 

QANTAS AND American Airlines have 
announced a significant expansion of 
their longstanding relationship, offering 
a platform for further growth, closer 
commercial ties and a more seamless 
customer experience on routes between 
North America and Australia/New Zealand.

Under the terms of the new deal, the 
U.S. carrier will fly from Los Angeles to 
Sydney for the first time while Qantas will 
return to San Francisco. Beginning from 
December 20, Qantas services will operate 
on peak days initially but ramp up to six 
per week in January 2016 using its newer 
Boeing 747-400 aircraft.

These flights to San Francisco are made 
possible by American Airlines starting a 

direct daily Sydney to Los Angeles service 
from December 19. This will replace four 
Qantas’ B747 Sydney to Los Angeles 
services per week and one Qantas B747 
Melbourne to Los Angeles service per 
week.

American Airlines’ Trans-Pacific flights 
will be operated by its new B777-300ER 
featuring lie-flat seats in first and business. 
Qantas will retain its daily A380 Sydney to 
Los Angeles and Melbourne to Los Angeles 
services, as well as its B747 Brisbane-Los 
Angeles flights, and the airlines will code 
share on each other’s services.

The enhanced relationship also provides 
opportunities for future growth into trans-
Pacific markets not currently served by 

either airline, such as New Zealand.
Alan Joyce, Qantas Group Chief 

Executive Officer, said the expanded 
relationship was good news for travellers, 
the local tourism industry and the 
corporate market.

“We expect to see the strong growth 
in U.S. visitors coming to Australia 
continue, because of the strengthening 
U.S. economy but also because of the 
investment AA will make in promoting 
their new route. 

“The world’s largest airline will be 
talking a lot more about Australia in their 
home market, and that’s great news for 
tourism,” Mr Joyce said.

qantas.com.au

QANTAS BUILDS A NEW  
BRIDGE AND RETURNS TO SAN FRANCISCO 

Doug Parker, American 
Airlines Chairman and 
CEO, with Alan Joyce, 
Qantas CEO
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Skytalk

LAN CELEBRATES 
A LATIN FIRST  
LAN AIRLINES has introduced Latin 
America’s first Boeing 787-9 aircraft to 
its fleet.

Slightly larger than the 787-8, the 
787-9 can transport 27 per cent more 
passengers and 23 per cent more cargo. 
LAN has configured its cabin with 283 
economy class seats and 30 premium 
business class seats.

While currently servicing routes 
from Santiago, Chile, to Lima, Peru, and 
onwards to Los Angeles, the aircraft will 
begin flying on the Sydney to Santiago 
via Auckland route later this year.

“We are very happy to receive 
this next generation aircraft into our 
fleet, which contributes to the plan of 
expanding our destination network,” 
said Ignacio Cueto, LAN CEO. “The 
arrival of the Boeing 787-9 to LAN 
makes us the only carrier in Latin 
America to operate both 787 models.”

LAN will receive six Boeing 787-9 
aircraft by the end of 2015. 

 
lan.com

DREAM FLIGHT DIRECT TO DELHI

AIR INDIA has began the only non-stop 
service between Sydney and India with its 
four weekly Boeing 787 Dreamliner flights 
to Delhi.

Sydney has Australia’s highest number of 
residents with Indian ancestry, so demand 
for the direct service has been high in 
recent years.

“India is one of Sydney Airport’s fastest 
growing markets so we’re pleased that this 
non-stop Sydney-India service will improve 
convenience for a growing number of 
passengers,” said Kerrie Mather, Sydney 
Airport Managing Director and Chief 
Executive Officer.

For connections from Australia to 
the UK, Italy, Paris and Frankfurt with a 

stopover time of between eight and 24 
hours in Delhi, Air India provides free hotel 
accommodation at Delhi Airport with no 
visa required. The airline also offers free 
onward travel at no extra cost between 
Delhi and 11 Indian cities. 

Meanwhile, Sydney Airport has also 
welcomed its new Solomon Airlines 
service to Honiara. The weekly service is 
operated using an Airbus A320 and joins 
an international network that services 
Australia, Fiji, Vanuatu and an extensive 
domestic network around the Solomon 
Islands.

 
airindia.in; flysolomons.com

TRAVELINDUSTRYEXPO.COM.AU
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Smartbusiness: Interview

Q: What is the Affordable Car Hire 
story?
A: I have been in the world of car rental 
since 1992. I was running another car rental 
broker before starting up Affordable. One 
day I went home and said to my husband 
“why don’t we give it a go?” So we re-
mortgaged the house, extended our credit 
cards, cashed in our savings and worked 
out of our double garage.

Q: Why did you think you would 
succeed?
A: To start a car rental broker you have 
to have a very strong U.S. offering and 
at that time in the UK market Dollar and 
Alamo were very prominent providers 
to the travel trade. So I presented ACH to 
Hertz and Avis Budget Group to see if they 
would be interested. A few months and a 
few presentations later and we were very 
lucky that Avis agreed to work with us and 
for us to be their appointed wholesaler to 
the travel trade for their North America 
program.

Q: Tell us about those early days?
A: We got to the first year of trading and 
we had 10 people operating out of the 
garage. We had a mini call centre and I was 
working out of the lounge. We converted 
our utility room into a staff kitchen with 
tables and chairs in the garden. 

Q: It was clearly a big gamble. Were 
you ever worried it wouldn’t work?
A: Yes, quite often. Even now I’m very 
humble and value all the partners that 
work with us. I think it’s very important not 
to forget where you come from and how 
you started your business.  

Q: It’s now almost 10 years since you 
started the company. How has it grown?
A: We found some offices about a 
kilometre from our house on an industrial 
estate. It is nothing glamorous because I 
wanted to put all our investment into the 
business. We now have 45 people based 
there with sales teams throughout the UK.

Over the last 10 years we have built 
the business with lots of focus on an 
intricate B2B platform. We can tailor the 
B2B account requirements to the agent 
and what they need. We work with 583 car 
rental partners around the globe, we are 
in 15,210 locations around the world and 
approximately 192 countries.  

Q: And now Australia?
A: We have had quite a few Australian travel 
companies approach us to work with us and 
so it seemed like a really good fit. We have 
had 10 years of fine tuning so it just felt that 
now was the time to expand Affordable 
globally. Hopefully we can emulate what we 
have done in the UK in Australia.

Q: How has the response been from the 
Australian travel industry?
A: Very interested and receptive. They love 
our system: we have full transparency. We 
have webinars twice a week and are very 
hands-on in what we do with the agents. 
We are not here to try and trash the 
market, we don’t work like that. We are an 
alternative and we want agents here to just 
try us out. 

Q: What is your point of difference to 
the options already available?
A: We work with different car rental 
suppliers. We are also a tour operator of car 
rental so we package up deals and are very 
trade focused in how we work. We’re not 
here to be the biggest in the market but 
to be known as a really good company to 
work with. We try and make car rental fun. 
And we are setting up a base here because 
for us to service the Australian market we 
need to be here, that’s really important.

QQ: When you first started, did you 
think you’d come this far?
A: No. I’m very humble about the business 
and the awards we’ve won. I still pinch 
myself sometimes. 

 
afforablecarhire.net.au

VERY AFFORDABLE  
A major UK car rental broker recently announced plans to expand into Australia. Here, Traveltalk Managing Editor 
JON UNDERWOOD talks to Angela Day, CEO and founder of Affordable Car Hire (pictured inset).



337
APARTMENTS

BED 
ROOM

1
BED 
ROOM

2
BED 
ROOM

3

Learn more at staymsa.com/chatswood

Grand Opening  
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boomTIME
PLENTY OF CHOICE IN THE NEW 
PROGRAM FROM SCENIC
A new European destination, two more 
Scenic Space-Ships and a number of new 
‘Enrich’ events and ‘Freechoice’ activities. 
These are just some of the highlights of 
the 2016 Europe River Cruise program from 
Scenic, which was unveiled recently under 
the new brand name.

The Douro Valley in Portugal is the latest 
addition to Scenic’s destination list with 
an 11-day round trip from World Heritage-
listed Porto to Vega de Terron in Spain 
meandering along the waterways of the 
Douro River. The trip takes in the vineyards, 
historic towns, villages and rich culture this 
region has to offer. ‘Unforgettable Douro’ 
also combines with Bordeaux and Seine 
river cruises plus extensions in Lisbon and a 
land tour from Porto to Madrid.

Joining the fleet next year are Scenic 
Azure, purpose-built for just 96 guests, and 
Scenic Amber, sailing the Main, Rhine and 
Danube. This brings the total of Space-
Ships to 16 throughout Europe, Russia and 
Southeast Asia. Both five-star vessels boast 
the same all-inclusive luxury experience 
synonymous with all the ships in the fleet 
and offer the largest suites on the rivers 
they sail. 

Facilities include vitality spas on the 
sun deck, butler service and unlimited 

complimentary beverages, full size private 
balcony suites with exclusive Scenic Sun 
Lounges and a choice of dining options, 
including degustation at Table La Rive, fine 
dining at Portobellos and more casual fare 
at River Cafe. 

“Our pre-release figures have shown 
that our guests are excited to experience 
new river cruising regions, with sales for 
the Douro far surpassing our expectations,” 
said Aleisha Fittler, GM Product 
Development.

“With four ships sailing in 2016 we have 
more choice than ever of itineraries in 
France across Bordeaux, Seine and Rhône 
rivers and many guests are choosing 
to combine these waterways on a 
combination tour.”

Meanwhile, Scenic has also launched its 
first ‘Ever Wondered’ sessions for agents 
and their clients which will showcase 
the 2016 Europe River Cruising and 2016 
Canada, Alaska & USA programs. The free 
sessions will take place in Parramatta (July 
14), Melbourne (July 21), Gold Coast (July 
23) and Canberra (July 28).

 
scenic.com.au

SAIL INTO THE BEST OF BELGIUM 
WITH EXPANDED OFFERINGS
Avalon Waterways has announced new 

ships, itineraries and destinations in its 
2016 season of river cruises, including two 
new voyages on the rivers and canals of 
Belgium.

From next year, Avalon will cruise into 
Belgium on the Meuse River, travelling 
as far as the city of Namur in the French-
speaking region of Wallonia. The two 
Belgian itineraries, which begin in April 
next year, have been released with Avalon’s 
2016 brochure, taking advantage of the 
company’s smaller Suite Ships to visit towns 
and waterways that are out of reach to 
larger vessels.

‘Enchanting Belgium’ will acquaint 
guests with the charms of Amsterdam’s 
canals, Dordrecht’s harbours and Namur’s 
medieval squares and streets. There’s a 
poignant excursion to the Battlefields of 
Ypres and Eastern Flanders, and guided 
visits to Ghent and Maastricht. One of 
the tour highlights is Antwerp, Belgium’s 
second-largest city, and one of the 
world’s most important ancient seaports. 
It features historic monuments and 
architecture, chic shops, museums, galleries 
and cafes. The nine-day tour costs from 
$3,534 per person.

On the ‘Essential Holland & Belgium’ 
itinerary, guests will visit the towns of 
Willemstad and Middelburg, as well as 
the bigger cities of Ghent and Antwerp. 

More and more people are discovering the joys of a cruise holiday. Here, we look at river cruising and 
offer a few suggestions, plus an invaluable ‘at a glance’ table to help you pick the right trip.

Uniworld’s River Countess

River cruising
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Travellers can take in the famous gardens of 
Keukenhof, the Delta Works and a windmill 
in Kinderdijk. The tour lasts eight days and 
is priced from $3,303 per person.

Avalon has also announced a further 
two new Suite Ships to be launched in 
2016, giving it a total of 12 Suite Ships in an 
overall European fleet of 16 modern vessels. 
The new ships, Avalon Passion and Avalon 
Imagery II, will join the most modern river 
cruise fleet in Europe with an average age 
of just over three years.

“Avalon Waterways revolutionised river 
cruising with the launch of its first Suite 
Ship in 2011, giving passengers more space, 
better views and a contemporary style,” 
said Stewart Williams, Managing Director 
Avalon Waterways Australasia. 

“The concept has been a huge success, 
particularly among Australians, so we’re 
expanding it further and introducing new 
destinations in response.”

 
globusfamily.com.au

BATTLEFIELDS, BRITAIN 
AND THE BALTICS
Travelmarvel has announced it is 
expanding its successful European River 
Cruise program in 2016 with the addition of 
nine new extended itineraries.

In its Europe River Cruising 2016 brochure, 

the company continues to showcase its 
bestselling 15-day ‘European Gems’ and 
15-day ‘Rhine and Rhône’ itineraries as its 
core offering.

Priced from just $5,295 per person 
twin share and taking in five countries 
– Slovakia, Hungary, Austria, Germany 
and the Netherlands – ‘European Gems’ 
features a range of Travelmarvel ‘Insider 
Experiences’. These include a trip to the 
19th-century Drachenburg Castle, the 
chance to visit a local family home in 
Wertheim for coffee, cake and a slice of 
local culture, and a private ‘Oktoberfest’. 
The company has maintained its preview 
brochure prices for all May to September 
2016 departures of this cruise.

The ‘Rhine and Rhône’ itinerary from 
Amsterdam to Arles is priced from $6,895 
per person twin share and includes ‘Insider 
Experiences’ such as the chance to visit 
an olive mill and farm in Saint-Rémy-de-
Provence, Black Forest cake tasting and a visit 
to the charming village of Boucieu-le-Roi.

Responding to guest demand for 
longer and more immersive itineraries, 
Travelmarvel is adding different land 
extensions to both of these options to 
create nine new itineraries. These include 
a 22-day ‘Battlefields and European Gems’ 
river cruise, taking in the beaches and 
memorials of World War I and II, including 

the Australian memorial at Bullecourt. 
There’s also a 27-day ‘Ultimate Britain 

& Splendours of the Rhine and Rhône 
River Cruise’, taking in London, Edinburgh, 
Glasgow, the Lake District and Bath before 
heading to Europe. The 27-day ‘The Baltic 
States & European Gems River Cruise’ 
starts with an immersive land journey 
from Finland via Estonia, Latvia, Lithuania, 
Poland and Germany before guests visit 
some of Europe’s most exquisite castles.

“By extending our best selling cruise 
itineraries with an exciting selection of land 
extensions, we’ve got the whole of Europe 
covered,” said Rochelle Jonson-Deak , 
Travelmavel’s Europe Product Manager. 
“There is something to suit all interests and 
we’re looking forward to working with our 
trade partners to deliver strong sales across 
the whole portfolio.”

The company is offering two new early 
booking deals for 2016, including a ‘Travel 
With Friends’ offer whereby when six or 
more people book a Europe River Cruise 
holiday together they can save up to $800 
per couple. There’s also an ‘Early Payment 
Discount’ which offers guests who book 
and pay for their trip in full 10 months in 
advance a further discount of up to $800 
per couple depending on the itinerary.

 
travelmarvel.com.au

Scenic cruise into Porto in 
northwest Portugal

The restaurant on 
the RV Samatha, 
APT’s ship in Burma 

Insider Journeys can put  
you on the Ganges
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AGENTS SHOWN HOW TO SPOT 
DISTINGUISHED COMPANY
APT believes a range of new additions 
will help travel agents distinguish its 
Europe River Cruising program from other 
operators in 2016.

These include new ships, journeys, 
special events cruising, new and rebranded 
sightseeing, and special booking offers.

Joining APT’s fleet of award-winning 
river ships in 2016 are the MS AmaStella 
and MS AmaViola. Both Concerto Class river 
ships, the luxury 158-passenger vessels 
incorporate innovative design features such 
as twin balconies, spacious owner’s suite 
and suites that measure up to 32 square 
metres.

As well as introducing new Bordeaux 
river cruising for 2016, APT has announced 
new rail journeys aboard the privately 
chartered luxury train, The Danube Express, 
designed to connect seamlessly with its 
‘Magnificent Europe’ river cruise. Guests 
can choose from the ‘Champagne Express’, 
a 10-night journey from Budapest to Paris 
via Monaco, Burgundy and the Champagne 
region, or ‘Jewels of Persia’ from Budapest 
to Tehran. Also new is ‘Switzerland by Rail’, 
travelling on a combination of Swiss trains.

In other news, APT’s ‘Signature 
Experiences’ will be re-named ‘Signature 
Invitations’ from 2016 onwards. Additions 
to the program will include a visit to a 
traditional Hungarian farm, including 

experiencing a daring horse show from 
Magyar cowboys, and the chance to visit 
the Schlagkamp Winery and Wine Museum 
in the Moselle Valley.

“Travel agents know that an APT client 
is a loyal client who will book with them 
time and time again,” said Debra Fox, Chief 
Marketing Officer for APT. “In 2016 we will 
continue to deliver the most outstanding 
product available and we look forward to 
another successful year working together 
with our travel industry partners to attract 
even more new and repeat clients for our 
Europe River Cruising.”

The company is also introducing a new 
‘Early Payment Discount’ whereby guests 
will save $200 per person on seven-night 
cruises and $400 per person on 14-night 
cruises when they book and pay 10 months 
prior to departure. There’s also a ‘Travel 
with Friends & Save’ offer, where guests 
who travel with five friends on the same 
date will save $400 per person on cruises of 
15 days or more. Both offers are combinable 
with all APT SuperDeal 1 Offers, which are 
valid until July 31.

 
aptouring.com.au

GRAB SOME ADDED VALUE WITH 
BIG SAVINGS IN VIETNAM 
Wendy Wu Tours has just released a special 
where you can save up to 30 per cent on a 
three-day Halong Bay and Hanoi extension 

when booking a selected fully inclusive 
Vietnam group tour

The offer is available for all 2015 
departures on the popular 12-day ‘Vietnam 
at a Glance’ tour, which is perfect for first 
time visitors as it covers the highlights in 
Saigon, Hoi An, Hue and Hanoi.

For those with more time, the offer 
is also valid for new bookings on the 
comprehensive 18-day ‘Vietnam Panorama’, 
for departures in July and August this year, 
which also includes touring in Dalat, Nha 
Trang and an overnight stay along the 
Mekong Delta.

The extension package can now be 
purchased for an additional $280 (was 
$395) per person twin share. The extension 
includes an overnight cruise on the Bhaya 
Junk Boat, one night hotel accommodation 
in Hanoi, all meals, transportation and 
transfers.

 
wendywutours.com.au

IT’S OPTIONS UNLIMITED 
WITH LUXURY ON OFFER 
ACROSS THE BOARD

Thirty expertly planned luxury itineraries, 
including three new all-inclusive river 
cruises through Eastern Europe, are just 
some of the highlights in Uniworld’s latest 
brochure.

The 2016 Preview Boutique River Cruises 
and Journeys brochure has just been 

The Bhaya Junk Boat in Halong Bay

River cruising
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ALL-INCLUSIVE LUXURY EUROPEAN JOURNEYS

LUXURY 
EUROPE

P		INCLUDED – Unparalleled Royal Invitations on selected cruises, 
exclusive to APT^

     Travel like an emperor with a private journey on the decadent 
Majestic Imperator Train, a replica of the Habsburg train built 
from the original plans

    Private tour and lavish banquet at Germany’s Namedy Castle

     Private concert featuring Mozart Boys’ Choir members at 
Vienna’s City Palace 

P  INCLUDED – All tipping, airport welcome, transfers, Wi-Fi on  
ship and port charges

P  INCLUDED – All locally-guided sightseeing, shore excursions  
and entertainment

P  INCLUDED – Gold and Silver butler service to selected suites

^Conditions apply. Tour Director is included as indicated for each itinerary. For further information, see APT Europe 2016 brochure or visit www.aptouring.com.au. Australian Pacific Touring Pty Ltd ABN 44 004 684 619. ATAS accreditation #A10825. APT2443

CALL 1300 278 278
www.aptgroup.travel

2016 BROCHURE OUT NOW! FLY FREE TO EUROPE^

ORDER YOUR  
FREE BROCHURE  
& DVD TODAY

EXCLUSIVE! Twin Balconies 
in selected suites^

EXCLUSIVE! Vienna City  
Palace Concert^

EXCLUSIVE! Majestic 
Imperator Train journey^

INDULGENT CRUISING & TOURING WITH APT

EXCLUSIVE! Tour & Banquet 
at Namedy Castle^

released, offering more river cruise options 
in Europe than any other line.

“Eastern Europe has been popular for 
some time with Uniworld travellers wanting 
to discover more than just the iconic 
highlights on their holiday, from exploring 
lesser known towns such as Vidin to being 
hosted for lunch on a family run farm in 
Vukovar,” said John Molinaro, General 
Manager, Uniworld Boutique River Cruise 
Collection.

“Each itinerary includes onshore 
excursions for guests wanting to get out and 
discover the local food, history and culture.”

Following the increased demand from 
multi-generational travellers, Uniworld has 
further expanded its popular family-friendly 
program, with nearly triple the amount of 
itineraries and departure dates available this 
season. 

The company now offers eight itineraries 
for families, including Paris and Normandy 
in the summer and the popular Christmas 
markets over the winter, with savings of 50 
per cent for children aged between four and 
18 available on all departures.

Highlights in 2016 include the new 21-
day ‘Portraits of Eastern Europe’ cruises 
from Prague to Istanbul onboard the River 
Princess along the Danube. Guests will 

The Terrace aboard Emerald Sky
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explore the cultural heritage of Prague 
before embarking on their voyage, 
stopping in towns and cities along the 
way and enjoying the region’s art, music, 
architecture, cuisine and wine. Priced 
from $11,699 per person, departures are 
available from April to October 2016. 

The eight-day ‘Venice and the Gems 
of Northern Italy’ itinerary offers the only 
luxury river cruise on the Po River and 
Venice Lagoon. 

Guests will enjoy floating through 
the romantic cities of Italy, experiencing 
singing gondoliers in Venice, the famed 
home of Romeo and Juliet, Verona, and the 
mosaics in Ravenna. Priced from $4,289 per 
person, departures are available from April 
to October 2016.

Finally, experience Europe’s Christmas 
spirit with Uniworld’s all-inclusive, multi-
generational, family-friendly boutique river 
cruises offering exciting and adventurous 
destinations that are culturally and 
historically significant. 

The eight-day ‘Classic Christmas Markets’ 
cruise goes from Frankfurt along the Main 
River and explores Wertheim, Wurzburg, 
Kitzingen, Bamberg and Nuremberg 
onboard the River Queen. Families of four 
are priced from $11,177 per family (two 
adults, two children), and departs on 
December 12, 2016.  

With three staff to each guest, Uniworld’s 
luxury cruises and all-inclusive service 
includes onshore excursions, wellness 

coaches, optional activities and tailored 
culinary experiences. 

 
uniworldcruises.com.au

GREAT CHANCE TO SINGLE OUT A 
BARGAIN ON NEW 2016 OFFERINGS 
Single travellers can snap up great offers 
on Evergreen’s European River Cruises in 
2016 and pay no surcharge, including flying 
free return to Europe with taxes included.

The offer celebrates the launch of 
Evergreen’s new Solo Travellers Club whose 
membership is free. Every 15-day deluxe 
river cruise on Evergreen’s award-winning 
Star Ships has a limited number of Emerald 
Staterooms for solo travellers which are 
free from any type of single surcharge. 
These are already very popular so early 
booking is recommended.

Tours include the popular 15-day river 
cruise between Amsterdam and Budapest 
or between Nuremberg and Bucharest. 
Evergreen is renowned for value and on a 
Star Ship cruise, all meals are included and 
complimentary wine, beer and soft drinks 
are served with lunch and dinner. Daily 
shore excursions are also included, there 
are complimentary bikes and there’s an 
innovative heated pool which transforms 
into a cinema at night for your viewing 
pleasure.

Solo travellers can also enjoy no single 
surcharge on city extensions to Paris, 
Prague and London throughout the year, 

as well as the special Chelsea Flower Show 
departure on May 25, 2016, when they 
book one of these special ‘Solo Staterooms’. 

Solo Emerald Stateroom prices start 
from $5,565 per solo for a 15-day deluxe 
European river cruise, with return flights 
and taxes included. Other worldwide 
destinations will be added to Evergreen’s 
Solo Explorer Club and you can be among 
the first to hear of these deals by joining 
the club at evergreentours.com.au/SoloClub

 
evergreentours.com

GO BEYOND TRAVEL WITH 
AN EXCLUSIVE EUROPEAN 
RIVER TOUR FOR 2016

Beyond Travel have just released a new and 
exclusive premium European river cruise 
tour for 2016.

The 22-day ‘Across Europe to Dubrovnik’ 
itinerary begins with a 15-day cruise 
from Amsterdam to Budapest aboard a 
premium MS Amadeus ship that carries 
approximately 162 passengers. There are 
numerous port visits in Germany, Austria, 
Slovakia and Hungary. 

From Budapest, guests will travel on 
an overland journey through Croatia 
visiting Zagreb, Plitvice Lakes and Split 
before reaching their final destination of 
Dubrovnik for three nights.

Priced from $8,250 per person twin 
share, the trip includes 15-nights cruise 
accommodation in a river view cabin, all meals 

Ghent is on Avalon’s radar

River cruising
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UNIQUE POINT OF VIEW
R I V E R  C R U I S I N G  F R O M  A

Call 1300 130 134    |    Book online at globusfamily.com.au/onlinebookings        

For more information and to book

At Avalon, we share your unique point of 

view. That’s why we’ve designed a cruise 

experience that’s just a bit different. Spaces 

are bigger. Views are more epic. Excursions 

are more enriching. It’s a step beyond the 

ordinary, but knowing you, we think you’ll 

feel at home here. Welcome aboard.

2016  
Earlybird DEALS
NOW AVAILABLE

See avalonwaterways.com.au for details

Terms and conditions:  Prices are based on rates (including foreign exchange rates) known at time publication and are subject to change; itinerary is also subject to change. Prices are per person twin share and include port charges & gratuities. Valid for singles-single 
supplement applies. Non-refundable, non-transferable deposit of $500pp/per cruise required within 7 days of booking to secure reservation. Offers can be withdrawn or amended at any time. Additional restrictions may apply. For full terms and conditions see the 

2016 Avalon Waterways brochure or visit avalonwaterways.com.au Licence No. 2TA000637.
 

Deborah Hutton  Avalon Ambassador



COMPANY NAME APT AVALON WATERWAYS BEYOND TRAVEL EVERGREEN TOURS GANGES HAIMARK IRRAWADDY 
EXPLORER

SCENIC

TARGET MARKET Those approaching retirement or who 
have retired

Couples, groups, broad appeal. Special 
interest groups (e.g. wine, history, golf 
enthusiasts)

50+ ranging from active 
retirees to less mobile 
travellers

Retirees and those aged 50+ Couples, retirees, small groups 
and singles

Couples, retirees, small groups and 
singles

Retirees

TYPE OF SHIPS USED Europe: Concerto and Aria Class ships. 
Mekong: AmaDara and AmaLotus. Burma: 
RV Samatha

Avalon’s contemporary Suite Ships, the 
most modern fleet operating in Europe 

Mid-sized vessels ranging in 
age from 2006-2015

Emerald ‘Star Ships’, deluxe 
river cruisers with a maximum 
of 182 guests

Boutique river cruise Luxurious small boat river cruise 13 Scenic Space-Ships in Europe, three 
luxury river cruise ships in Southeast Asia, 
plus boutique river cruiser Scenic Tsar in 
Russia

CRUISE LENGTHS Typically seven to 14 nights From eight to 24 days Six to 22 days Eight to 22 days From seven days From nine days Eight to 15 days which can be combined 
with other river cruises or land tours

DESTINATIONS 
COVERED

Europe, Burma (Mekong), India, USA 
(Mississippi), Amazon, China, Thailand, 
Laos

Europe (various rivers), Myanmar 
(Irrawaddy), Vietnam and Cambodia 
(Mekong), China (Yangtze), Egypt (Nile), 
Peru (Amazon) and the Galapagos 
Islands (inter-island)

Russia and Western Europe Europe (Germany, Austria, 
Hungary, Netherlands, 
Romania, France)

India Burma, Mandalay to Pyay Europe – Rhine, Main, Danube, Moselle; 
France – Seine, Rhône and Saône, 
Bordeaux’s Garonne, Gironde and 
Dordogne; Portugal – Douro; Russia – 
Volga and Svir; Southest Asia – Mekong, 
Irrawaddy

FLIGHTS INCLUDED  
IN PRICE

APT offers a range of competitive Super 
Deals – early booking offers, often with 
flights included

No, though flight specials are often 
available

No Sometimes. Best deals are 
offered at the program launch

Sometimes Sometimes Return flights are often included as part 
of early bird offers

PRICE RANGE Depends on cruise length and destination. 
A seven-night ‘Enchanting Rhine’ cruise 
starts from $4,295 per person twin share 
while the 14-night ‘Magnificent Europe’ 
cruise is from $7,395 per person twin share. 
Both prices include APT’s Early Payment 
Discount

From $2,264 per person twin share for 
the eight-day ‘A Taste of the Danube’ 
between Vienna and Budapest (2016) 
to $5,580 for the 15-day ‘Magnificent 
Europe’ between Amsterdam and 
Budapest (2016)

From $1,440 for a six-day 
‘Christmas Markets’ cruise. 
Summer departures average 
around $4,775 in a French 
balcony cabin on a 12-day 
cruise. Top suites sell for up to 
$11,250 per person on the 15-
day ‘Amsterdam to Budapest’ 
cruise

From $3,465 per person twin 
share for an eight-day river 
cruise to $6,195 per person twin 
share for a 15-day river cruise

 Cruise dependent Cruise dependent From $3,950 for an eight-day ‘Iconic 
Danube’ tour to $9,045 for the 15-day 
‘Spectacular South of France’ tour. Both 
prices are for lead in cabins

FULLY-INCLUSIVE Yes. From fine dining meals and unlimited 
beverages to the services of a dedicated 
APT Cruise Director, private butler services, 
entertainment and complimentary 
internet access, wireless audio guides, all 
sightseeing including APT’s ‘Signature 
Invitations’ and ‘Freedom of Choice’ 
sightseeing

Includes all meals on board, beer 
and wine at dinner and a program of 
included excursions and activities. 
Additional optional excursions are also 
available for pre-purchase

Beyond offers cruise tour 
itineraries that include 
land product and stand-
alone cruise itineraries that 
include all meals on board 
and comprehensive daily 
sightseeing, complimentary 
beverages, port lectures and 
transfers

Many inclusions but not strictly 
‘all inclusive’. Includes all meals 
on board, complimentary 
wine, beer and soft drinks 
with lunch and dinner, daily 
shore excursions and onboard 
entertainment

Cruise dependent; includes all 
breakfasts, most lunches and 
dinners

Cruise dependent; includes all 
breakfasts, most lunches and dinners

Yes

ADDITIONAL 
SERVICES

The only river cruise operator on Europe’s 
waterways to offer Royal Collection 
Cruises. APT’s river cruises feature five-star 
vessels with tailored sightseeing programs 
which are exclusive and therefore only 
available to APT guests

Avalon’s ‘Local Favourites’ provide 
authentic experiences like food and 
wine tastings, demonstrations by 
local artisans, talks by experts and 
performances by local entertainers.  
‘Avalon Choice’ lets travellers personalise 
their cruise with the flexibility to do as 
much or as little as they like

A full range of pre- and post-
land packages, theatre tickets 
and even private sightseeing 
are available on request

Included are the ‘You’re 
Invited’ cultural programs, 
‘Emerald Active’ and daily 
shore excursions. There’s also 
a complimentary pool which 
transforms into a cinema at 
night, bikes and onboard fitness 
suite. Hairdresser and wellness 
centre at extra cost

Western cruise director for 
exclusive charters, sightseeing

Western cruise director for exclusive 
charters, sightseeing

Butler, laundry concierge, complimentary 
beverages, six dining options, exclusive 
Scenic Tailor-made GPS for self-guided 
touring and on board commentary, 
balcony suites, including a Scenic Sun 
Lounge, authentic local entertainment, 
wellness and fitness area, e-bikes, cruise 
directors, local guides, Wi-Fi, transfers 
and all tips

ONE OF YOUR BEST On the 15-day ‘Magnificent Europe’ 
Royal Collection river cruise between 
Amsterdam and Budapest, guests enjoy 
three exclusive ‘Royal Invitations’.’These 
include a journey aboard the Majestic 
Imperator train, a private visit to Namedy 
Castle and a private musical soiree at 
Vienna’s City Palace. This cruise is priced 
from $7,395 (inclusive of early payment 
discount) for 2016 departures

New for 2016, Avalon’s nine-day 
‘Enchanting Belgium’ travelling through 
the waterways of the Netherlands and 
Belgium, including the river Meuse. 
Highlights include Amsterdam, Ghent, 
Ypres, Antwerp, Brussels, Maastricht and 
the River Meuse as far as the charming 
city of Namur. It is priced from $3,421 per 
person twin share

New for 2016 is the 
‘Amsterdam to Dubrovnik’ 
cruise tour program, which 
features a 15-day first-class 
river cruise from Amsterdam 
to Budapest and a seven-day 
land tour from Budapest 
to Prague. It is priced from 
$8,250 per person twin share

Link an ocean cruise to your 
river cruise and discover the 
Norwegian Fjords, the Baltics, 
the Arctic or the Mediterranean 
Sea. Land tours seamlessly 
link to Evergreen’s river cruises 
so you can discover Britain 
and Ireland, Switzerland, the 
Dalmatian Coast, France or 
Turkey

Cruise plus seven days touring of 
iconic Indian sites

Newly launched route and ship The 15-day ‘Jewels of Europe’ cruise from 
Amsterdam to Budapest, sailing through 
the Netherlands, Germany, Austria and 
Hungary witnessing the historic castles, 
vineyards and towns along the Rhine, 
Main and Danube. Priced from $7,295 per 
person twin share, including fly free to 
Europe and save up to $6,090 per couple

GODMOTHER/S Louise Tandy, the daughter of APT founder 
Geoff McGeary (AmaDante), Princess 
Heide von Hohenzollern (AmaReina) and 
Judy Vanrenen, founder and co-owner of 
Botanica World Discoveries (AmaVerde)

Australian television presenters Deborah 
Hutton (Avalon Illumination, 2014) and 
Lisa Wilkinson (Avalon Panorama, 2011) 

N/A Twiggy (Emerald Sky); Joanie 
Ogg (Emerald Star)

N/A N/A Kathy Lette (Scenic Jasper), Catriona 
Rowntree (Scenic Sapphire)

WEBSITE ADDRESS aptouring.com.au avalonwaterways.com.au   beyondtravel.com.au evergreentours.com  insiderjourneys.com.au insiderjourneys.com.au scenic.com.au
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COMPANY NAME APT AVALON WATERWAYS BEYOND TRAVEL EVERGREEN TOURS GANGES HAIMARK IRRAWADDY 
EXPLORER

SCENIC

TARGET MARKET Those approaching retirement or who 
have retired

Couples, groups, broad appeal. Special 
interest groups (e.g. wine, history, golf 
enthusiasts)

50+ ranging from active 
retirees to less mobile 
travellers

Retirees and those aged 50+ Couples, retirees, small groups 
and singles

Couples, retirees, small groups and 
singles

Retirees

TYPE OF SHIPS USED Europe: Concerto and Aria Class ships. 
Mekong: AmaDara and AmaLotus. Burma: 
RV Samatha

Avalon’s contemporary Suite Ships, the 
most modern fleet operating in Europe 

Mid-sized vessels ranging in 
age from 2006-2015

Emerald ‘Star Ships’, deluxe 
river cruisers with a maximum 
of 182 guests

Boutique river cruise Luxurious small boat river cruise 13 Scenic Space-Ships in Europe, three 
luxury river cruise ships in Southeast Asia, 
plus boutique river cruiser Scenic Tsar in 
Russia

CRUISE LENGTHS Typically seven to 14 nights From eight to 24 days Six to 22 days Eight to 22 days From seven days From nine days Eight to 15 days which can be combined 
with other river cruises or land tours

DESTINATIONS 
COVERED

Europe, Burma (Mekong), India, USA 
(Mississippi), Amazon, China, Thailand, 
Laos

Europe (various rivers), Myanmar 
(Irrawaddy), Vietnam and Cambodia 
(Mekong), China (Yangtze), Egypt (Nile), 
Peru (Amazon) and the Galapagos 
Islands (inter-island)

Russia and Western Europe Europe (Germany, Austria, 
Hungary, Netherlands, 
Romania, France)

India Burma, Mandalay to Pyay Europe – Rhine, Main, Danube, Moselle; 
France – Seine, Rhône and Saône, 
Bordeaux’s Garonne, Gironde and 
Dordogne; Portugal – Douro; Russia – 
Volga and Svir; Southest Asia – Mekong, 
Irrawaddy

FLIGHTS INCLUDED  
IN PRICE

APT offers a range of competitive Super 
Deals – early booking offers, often with 
flights included

No, though flight specials are often 
available

No Sometimes. Best deals are 
offered at the program launch

Sometimes Sometimes Return flights are often included as part 
of early bird offers

PRICE RANGE Depends on cruise length and destination. 
A seven-night ‘Enchanting Rhine’ cruise 
starts from $4,295 per person twin share 
while the 14-night ‘Magnificent Europe’ 
cruise is from $7,395 per person twin share. 
Both prices include APT’s Early Payment 
Discount

From $2,264 per person twin share for 
the eight-day ‘A Taste of the Danube’ 
between Vienna and Budapest (2016) 
to $5,580 for the 15-day ‘Magnificent 
Europe’ between Amsterdam and 
Budapest (2016)

From $1,440 for a six-day 
‘Christmas Markets’ cruise. 
Summer departures average 
around $4,775 in a French 
balcony cabin on a 12-day 
cruise. Top suites sell for up to 
$11,250 per person on the 15-
day ‘Amsterdam to Budapest’ 
cruise

From $3,465 per person twin 
share for an eight-day river 
cruise to $6,195 per person twin 
share for a 15-day river cruise

 Cruise dependent Cruise dependent From $3,950 for an eight-day ‘Iconic 
Danube’ tour to $9,045 for the 15-day 
‘Spectacular South of France’ tour. Both 
prices are for lead in cabins

FULLY-INCLUSIVE Yes. From fine dining meals and unlimited 
beverages to the services of a dedicated 
APT Cruise Director, private butler services, 
entertainment and complimentary 
internet access, wireless audio guides, all 
sightseeing including APT’s ‘Signature 
Invitations’ and ‘Freedom of Choice’ 
sightseeing

Includes all meals on board, beer 
and wine at dinner and a program of 
included excursions and activities. 
Additional optional excursions are also 
available for pre-purchase

Beyond offers cruise tour 
itineraries that include 
land product and stand-
alone cruise itineraries that 
include all meals on board 
and comprehensive daily 
sightseeing, complimentary 
beverages, port lectures and 
transfers

Many inclusions but not strictly 
‘all inclusive’. Includes all meals 
on board, complimentary 
wine, beer and soft drinks 
with lunch and dinner, daily 
shore excursions and onboard 
entertainment

Cruise dependent; includes all 
breakfasts, most lunches and 
dinners

Cruise dependent; includes all 
breakfasts, most lunches and dinners

Yes

ADDITIONAL 
SERVICES

The only river cruise operator on Europe’s 
waterways to offer Royal Collection 
Cruises. APT’s river cruises feature five-star 
vessels with tailored sightseeing programs 
which are exclusive and therefore only 
available to APT guests

Avalon’s ‘Local Favourites’ provide 
authentic experiences like food and 
wine tastings, demonstrations by 
local artisans, talks by experts and 
performances by local entertainers.  
‘Avalon Choice’ lets travellers personalise 
their cruise with the flexibility to do as 
much or as little as they like

A full range of pre- and post-
land packages, theatre tickets 
and even private sightseeing 
are available on request

Included are the ‘You’re 
Invited’ cultural programs, 
‘Emerald Active’ and daily 
shore excursions. There’s also 
a complimentary pool which 
transforms into a cinema at 
night, bikes and onboard fitness 
suite. Hairdresser and wellness 
centre at extra cost

Western cruise director for 
exclusive charters, sightseeing

Western cruise director for exclusive 
charters, sightseeing

Butler, laundry concierge, complimentary 
beverages, six dining options, exclusive 
Scenic Tailor-made GPS for self-guided 
touring and on board commentary, 
balcony suites, including a Scenic Sun 
Lounge, authentic local entertainment, 
wellness and fitness area, e-bikes, cruise 
directors, local guides, Wi-Fi, transfers 
and all tips

ONE OF YOUR BEST On the 15-day ‘Magnificent Europe’ 
Royal Collection river cruise between 
Amsterdam and Budapest, guests enjoy 
three exclusive ‘Royal Invitations’.’These 
include a journey aboard the Majestic 
Imperator train, a private visit to Namedy 
Castle and a private musical soiree at 
Vienna’s City Palace. This cruise is priced 
from $7,395 (inclusive of early payment 
discount) for 2016 departures

New for 2016, Avalon’s nine-day 
‘Enchanting Belgium’ travelling through 
the waterways of the Netherlands and 
Belgium, including the river Meuse. 
Highlights include Amsterdam, Ghent, 
Ypres, Antwerp, Brussels, Maastricht and 
the River Meuse as far as the charming 
city of Namur. It is priced from $3,421 per 
person twin share

New for 2016 is the 
‘Amsterdam to Dubrovnik’ 
cruise tour program, which 
features a 15-day first-class 
river cruise from Amsterdam 
to Budapest and a seven-day 
land tour from Budapest 
to Prague. It is priced from 
$8,250 per person twin share

Link an ocean cruise to your 
river cruise and discover the 
Norwegian Fjords, the Baltics, 
the Arctic or the Mediterranean 
Sea. Land tours seamlessly 
link to Evergreen’s river cruises 
so you can discover Britain 
and Ireland, Switzerland, the 
Dalmatian Coast, France or 
Turkey

Cruise plus seven days touring of 
iconic Indian sites

Newly launched route and ship The 15-day ‘Jewels of Europe’ cruise from 
Amsterdam to Budapest, sailing through 
the Netherlands, Germany, Austria and 
Hungary witnessing the historic castles, 
vineyards and towns along the Rhine, 
Main and Danube. Priced from $7,295 per 
person twin share, including fly free to 
Europe and save up to $6,090 per couple

GODMOTHER/S Louise Tandy, the daughter of APT founder 
Geoff McGeary (AmaDante), Princess 
Heide von Hohenzollern (AmaReina) and 
Judy Vanrenen, founder and co-owner of 
Botanica World Discoveries (AmaVerde)

Australian television presenters Deborah 
Hutton (Avalon Illumination, 2014) and 
Lisa Wilkinson (Avalon Panorama, 2011) 

N/A Twiggy (Emerald Sky); Joanie 
Ogg (Emerald Star)

N/A N/A Kathy Lette (Scenic Jasper), Catriona 
Rowntree (Scenic Sapphire)

WEBSITE ADDRESS aptouring.com.au avalonwaterways.com.au   beyondtravel.com.au evergreentours.com  insiderjourneys.com.au insiderjourneys.com.au scenic.com.au
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COMPANY 
NAME

TAUCK TRAVELMARVEL UNIWORLD WENDY WU TOURS

TARGET 
MARKET

Well-educated, mature 
travellers seeking knowledge 
from exceptional experiences

Those approaching retirement or 
who have retired

Couples, solo travellers, 
retirees, families

 Group tours

TYPE OF SHIPS 
USED

Riverboats with a club-like 
intimate atmosphere. No 
more than 130 guests, most 
27-square-metre suites of 
any European riverboat, new 
award-winning loft cabins

Travelmarvel Diamond and Jewel, 
the Travelmarvel Sapphire, the 
MS Excellence Queen and MS 
Excellence Rhône in Europe; 
Mekong; La Marguerite; Burma: 
RV Princess Panhwar; India: RV 
Rajmahal

One-of-a-kind boutique 
ships with an average of 130 
guests

Victoria Cruises (Yangtze 
River), Au Co Cruises (Halong 
Bay), Bhaya Cruises (Halong 
Bay), Mekong River Cruises, 
Bassac Cruises (Mekong 
Delta), Pandaw River Cruises 
(Mekong and Myanmar)

CRUISE 
LENGTHS

Eight to 24 days Seven to 14 days Eight to 26 days One to 11 days

DESTINATIONS 
COVERED

European rivers (Rhone, 
Saone, Seine, Rhine, Main, 
Danube)

Europe (Central, France); Burma 
(Mekong); India and China

Europe, Russia, India, China, 
Vietnam and Cambodia, 
Egypt

Asia

FLIGHTS 
INCLUDED IN 
PRICE

No A range of competitive early bird 
booking offers, often with flights 
included

No Fully inclusive and deluxe – 
Yes. Independent and private 
touring – No

PRICE RANGE Eight days from $US2,890 
(approx. $AU3,752) per person  
to 24 days from $US10,090 
(approx. $AU13,102) per 
person. Shore excursions and 
hotel nights pre- or post-
cruise included

Depends on cruise length and 
destination. A seven-night 
Mekong River cruise starts from 
just $2,095 with a $500 air credit 
per person

From $3,519 per person 
twin-share

Three to five-star

FULLY-
INCLUSIVE

Yes. No extra charges for 
meals, shore excursions and 
unlimited premium beverages 
onboard. Privately guided 
shore excursions take guests 
inside a destination, both on 
and off the beaten path

Comprehensive inclusions, with 
the price of most cruises covering 
all onboard meals, drinks with 
lunch and dinner on board, the 
services of a cruise director, 
locally-guided sightseeing, 
transfers and fees such as tipping 
and port charges

Depends on cruise. Europe – 
fully-inclusive

Yes – as indicated in brochure

ADDITIONAL 
SERVICES

Return airport/ship transfers, 
most river cruises start 
with land-based touring 
experience, four Tauck 
Directors, including one Tauck 
Cruise Director, onboard 
every river cruise, uncommon 
access – private exclusive 
cultural experiences for Tauck 
guests only

Unique ‘Insider Experiences’ 
cover anything from a visit and 
lunch at Drachenburg Castle 
to enjoying lunch with a local 
family in Vietnam. Cuisine is of 
a high standard and included 
sightseeing options take guests 
to all of the must-see sights

Exceptional service with the 
highest staff-to-guest ratio 
in the river cruise industry. 
Included shore excursion 
with English-speaking local 
experts, butlers onboard 
all European ships in suites 
for 2016, family-friendly 
programs on select 
European departures

Fully inclusive tours are 
inclusive of international 
flights, visas, shore tours, 
transfers, local guide and all 
meals

ONE OF YOUR 
BEST

‘The Rhine, Swiss Alps and 
Amsterdam’ is a seven-night 
cruise experiencing medieval 
wine towns, cathedrals, 
castles, museums and river 
landscapes. New for 2016,  it is 
priced from $US4,690 (approx. 
$AU6,090) per person for 10 
days with private Tauck shore 
excursions

The custom-built RV Princess 
Panhwar offers premium 
four-star river cruising with 
guests enjoying a choice of 36 
staterooms and suites. The core 
itinerary is the 15-day ‘Majestic 
Burma – Irrawaddy Cruise’ from 
Yangon to Mandalay, priced from 
$5,995 per person twin share

The new 2016 itinerary, 
‘India’s Golden Triangle 
& the Sacred Ganges’, 
highlights the sights along 
the country’s most famed 
river as well as must-see 
destinations in Delhi, Agra 
and Jaipur. Guests will also 
enjoy seven nights onboard 
the new luxury all-suite 
Ganges Voyager II

Spend two nights on board 
a deluxe Au Co Cruises ship. 
A selection of 32 spaciously 
designed cabins, ranging 
from deluxe cabins to 
suites, each with luxurious 
bathrooms and panoramic 
balconies. Start your day with 
a Tai Chi class on the sun deck, 
enjoy a guided kayak tour or a 
swim at a private beach

GODMOTHER/S  N/A Nicole De Wilde, Vice President 
Sales & Marketing North America, 
UK & Europe (Travelmarvel 
Sapphire); Trish Bannon, Director 
of Europe Operations, Europe and 
Russia (Travelmarvel Diamond); 
Caroline Cox, wife of APT CEO 
David Cox (Travelmarvel Jewel)

Antoinette Tollman (SS 
Antoinette); Catherine 
Deneuve (SS Catherine); 
Andy McDowell (Queen 
Isabel); Princess Anita 
von Hohenberg (SS Maria 
Theresa), Beatrice Tollman 
(River Beatrice)

N/A

WEBSITE 
ADDRESS

 tauck.com.au travelmarvel.com.au uniworldcruises.com.au  wendywutours.com.au
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INSPIRING TRAVEL YOUR WAY
Every aspect of Uniworld’s all-inclusive river cruises is unique, and that extends to our onshore 

program in Europe. Our innovative menu of hosted excursions features a number of extra special  

“Choice Is Yours” experiences exclusive to Uniworld, including “Go Active,” “Do as the Locals Do,” 

“Village Day,” and “Gentle Walker” options. On many days, you can choose between two or even three 

included excursions. Such freedom of choice is a great luxury—and our guests deserve nothing less.

#ExploreUniworld
uniworldcruises.com.au  |  1300 780 231

Burgundy & Provence
AVIGNON TO LYON  |  8 DAYS

FEATURED EXCURSIONS:

Follow in the footsteps of Van Gogh, Cézanne, and Gauguin on this exquisite journey through southern 

France; the same beautiful countryside and culture that inspired the masters will now inspire you. You’ll cruise 

the serene Rhône and Saône rivers on Uniworld’s striking Super Ship, S.S. Catherine, enjoying the region’s 

incomparable wine and cuisine and discovering its many treasures—from the medieval wonders of UNESCO-

designated Avignon to the hum and thrum of lively Lyon’s Les Halles food market—along the way.

AVIGNON

Choice of Avignon walking tour and Palace of 

the Popes or exclusive “Off the Beaten Path” 

Avignon walking tour or exclusive guided “Go 

Active” kayak ride on the Gardon River.

LYON

Exclusive “Do as the Locals Do”  

Lyon gourmet tour or exclusive Silk Weavers 

walking tour or exclusive guided “Go Active” 

bike ride tour of Lyon Peninsula.

U
W

3
9

9
4



with free tea and coffee and complimentary 
wine with dinner, return transfers, private 
vehicle transfers from Hungary to Croatia, 
comprehensive shore excursions and 
sightseeing with an English-speaking guide 
and port charges and local taxes.

There are seven guaranteed departures 
between April and September, 2016.

 
beyondtravel.com.au

UNLEASH YOUR INNER 
VIKING WITH EXPANSIVE 
TOURS AROUND EUROPE

Viking Longships have announced four new 
cruises and cruise tours for 2016, covering 
destinations such as France, Germany, Poland, 
Hungary, Switzerland and the Netherlands.

First up, the ‘Paris, Burgundy & Provence’ 
itinerary sees guests arrive in the French 
capital before enjoying a city tour. 
Following a trip around Burgundy you’ll be 
transferred to Lyon to board the ship and 
begin a journey through this enchanting 
region. Highlights include an excursion to 
the Beaujolais wine region, a guided walk 
around the old town of Viviers and a train 
ride through the gorges of the Ardeche. 

On ‘Poland, Prague & the Elegant Elbe,’ 
guests can spend 16-days travelling from 
Berlin to Warsaw, taking in Potsdam, 
Magdeburg, Wittenberg and Torgau. In 
Meissen, there will be a city walk and a tour 

of a porcelain factory while in Dresden 
travellers will visit the city castle and Green 
Vault. The tour ends with time in Prague, 
Krakow and Warsaw.

A walking tour through the medieval 
city of Regensburg and cruise through 
the Main-Danube Canal are just two of 
the highlights of ‘Bavaria to Budapest,’ a 
10-day excursion. You’ll also enjoy a visit to 
a Benedictine Abbey, city tours of Vienna 
and Nuremberg, and a cruise through the 
UNESCO-site of Wachau Valley.

The fourth new offering is ‘Switzerland 
to the North Sea,’ beginning with a walking 
tour of Basel and the Black Forest. Castles 
feature heavily on this itinerary with visits 
to Heidelberg and Marksburg, with a canal 
cruise in a glass-topped boat in historic 
Amsterdam rounding off the itinerary. 

Accommodating 190 passengers in 
95 staterooms, Viking Longships have 
a patented layout that allows for two 
explorer suites – the largest river cruise 
suites in Europe – as well as seven two-
room veranda suites with a full-size 
veranda in the living room and a French 
balcony in the bedroom. All Longships have 
sustainability upgrades, such as onboard 
solar panels and organic herb gardens, and 
energy-efficient hybrid engines that also 
reduce vibrations for a smoother ride.

 
vikingrivercruises.com.au

EXPERIENCE THE MIGHTY 
RIVERS OF ASIA FOR LESS 
Insider Journeys is running special offers on 
three exclusively chartered and escorted 
departures on the Irrawaddy River in Burma 
and the Ganges in India.

Watch local life unfold as you sail 
these iconic waterways, visiting remote 
communities while enjoying vistas in 
complete luxury.

The special offers include fly free and 
free cabin upgrades on charters for Burma 
departing on December 5 and India on 
November 4 and February 17, 2016, if 
booked by July 31. The fly free offer is based 
on best available fare up to the maximum 
value of $1,300 per person and must be 
ticketed by Insider Journeys using their 
wholesale fares or general market fare. 
Air commission is not applicable on the 
fly free offer. Cabin upgrades are based 
on availability up to the next cabin type 
available.

Starting from $5,589 per person twin 
share, the Burma package includes nine 
nights’ accommodation aboard the 
Irrawaddy Explorer, two nights’ hotel 
accommodation, breakfast daily, nine 
lunches, 11 dinners, insights from the 
Western Cruise Director, sightseeing with 
local English speaking guides, entrance 
fees, arrival and departure transfers, tips 
and port charges.

MS Amadeus Brilliant in Passau

River cruising
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Call 1300 362 777 | Email agents@insiderjourneys.com.au
*Conditions apply. Advertised price is based on per person twin share. Fly free offer is valued to a maximum value of $1,300 per person based on best avilable fare. Any airline charges in excess of 
$1,300 is at a surcharge. Prices may fluctuate if surcharges, fees, taxes or currency change. Offers valid for new bookings only. Offers may be withdrawn without notice and are not combinable 
with any other offer.See full terms and conditions. ABN 84 003 237 296 Lic. No. 2TA 002558. Issued 4 Jun 15. Offer ends 31 Jul 15.

AND FREE CABIN 

UPGRADE

FLY FREE

GANGES DISCOVERY VOYAGE, INDIA 15 DAYS TREASURES OF GOLDEN BURMA 12 DAYS
START MANDALAY / IRRAWADDY RIVER /  YANGON FINISH
FROM $5,589* pp               DEPARTS 5TH DEC 15

FROM $7,885*PP                                                 DEPARTS 04 NOV 15 & 17  FEB 16

EXCLUSIVE ASIA RIVER CRUISING 
Insider Journeys’ exclusive charted departures include a cruising itinerary as well as a pre or post itinerary staying in deluxe 

accommodation with an Insider Journeys western tour leader and local guides.

START KOLKATA / GANGES RIVER CRUISE / KOLKATA / 
VARANASI / DELHI / AGRA / JAIPUR FINISH

The elegant Ganges Voyager 1 will take 
travellers through the heart of the Ganges 
before continuing on to explore the iconic 
sights of India for seven days. Touring 
highlights include Delhi, Agra, Jaipur, 
Varanasi and Kolkata.

Starting from $7,885 per person twin 
share, the package includes seven nights’ 
accommodation aboard Ganges Voyager 
1, seven nights’ hotel accommodation, 
breakfast daily, 15 lunches, 14 dinners, 
insights from the Western Cruise Director, 
sightseeing with local English speaking 
guides, entrance fees, arrival and departure 
transfers, tips and port charges.

 
insiderjourneys.com.au

ENJOY A SLICE OF FESTIVE SPIRIT 
WITH A CHRISTMAS CRUISE 
Tauck’s tours and river cruises along the 
Rhine are the perfect way to capture all the 
magic of Christmas markets in Germany. 

Enjoy glühwein and other treats 
aboard the festively-decorated riverboat, 
a traditional European Christmas dinner 
and special evenings of onboard holiday-
themed entertainment. 

Travelling from Basel to Cologne, guests 
visit markets in cities like Aachen and 

Colmar that other holiday cruises don’t visit. 
You’ll walk in the footsteps of celebrities at 
the Kurhaus Casino in Baden-Baden, enjoy 
a lecture on Alsatian storytelling traditions 
in Strasbourg and visit the fanciful 
Siegfried’s Mechanisches Musikkabinett in 
Rüdesheim.

Included in the price are all gratuities, 
private Tauck shore excursions, guided 
visits to Christmas markets, walking tours of 
market cities and towns with local guides, 
visits to Old Town Heidelberg and historic 
Heidelberger Schlöss (Heidelberg Castle) 
and traditional European Christmas dinner 
and holiday events aboard the riverboat.

Prices start from $US2,550 (approx. 
$AU3,319) per person twin share and 
include all meals and airport transfers. A 
limited number of cabins are available 
on departures on northbound cruises 
on November 29 and December 13 and 
southbound on December 6 and 12. 
Dates for all of Tauck’s 2016 river cruise 
departures are now available on the 
company’s website.

  
tauck.com

Sunset in Budapest aboard Viking Odin
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Q: What has been your experience on 
board Jasper?
A: Brilliant! I’ve done one other river cruise 
before and it was really basic compared 
to this ship. This is really rather luxurious. 
What’s not to love? I’ve got the disco lights 
in the shower, the fire on the TV, the bed 
goes up and down, I’ve got a butler and I 
love sitting on deck watching the world go 
by. It’s all going on here.

Q: So have you converted to river 
cruising?
A: I’m totally converted to river cruising, 
no hassle – just unpack once. When you 
live in London you’re always dashing over 
to Europe and Europe is so crowded now. 
You get sick of getting stuck in traffic jams. 
I also thought this was just for old people 
but now I feel this is the only way to see 
Europe – does that mean I’m old?

Q: How does it compare with ocean 
cruising?
A: I’ve done that too and I love cruising 
the Mediterranean. However, I prefer these 
ships as they are smaller. Some of those big 
ships are HMS Claustrophobia, which is not 
the case at all here.

Q: What did your husband Geoffrey 
think about you being asked to be 
Godmother?
A: I can’t remember telling him! I don’t 
think he’s that interested in cruises. I took 
him on a cruise once but he stayed in his 
cabin reading his books on torture.

Q: Is there anything you’d change?
A: Nothing. Except maybe I’d re-voice the 
info and safety video and the GPS to make 
it more fun. 

Q: Have you been surprised by 
anything on this river cruise?  
A: The food has been amazing. My 
favourite was Table La Rive and the 
degustation menu – loved it.

Q: What has been your favourite tour 
so far?
A: I was absolutely thrilled with the cycling 
option from Durnstein to Melk. 

Q: You’ve been living in London for 
many years now. Would you consider 
moving back to Australia?
A: Now the kids are older I can get away 
for longer so I want to spend the summers 

in each country. I love being in Australia 
and spending quality time with my family 
there.

Q: What drives you to write more 
books?
A: It’s cheaper than therapy and I enjoy it.

Q: What’s next for Kathy Lette?
A: My latest book, Courting Trouble, is just 
about to be made into a TV series. Plus 
next year my book, To Love Honour and 
Betray, is also being written into a TV series 
so I will be involved in both of those.

Q: Finally, what does success mean for 
you?  
A: Great girlfriends, having a great 
relationship with your family and 
independence – not having to rely on a 
knight in shining Armani and being able to 
stand on your own two stilettos!

 
scenic.com.au

LETTE’S PARTY   
Traveltalk’s Debbie Sproule chats to Australian author Kathy Lette, Godmother of Scenic Jasper, during its inaugural 
cruise from Vienna to Budapest.

Kathy Lette is 
Godmother to 
Scenic Jasper
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At Scenic, we’re anything but ordinary. Rather, we’re about the 
exceptional, and remarkable. We’re about reawakening a sense 
of wonder in our guests, and revealing the truly extraordinary 
aspects of this world. We’re about engaging the heart and the 
mind, and inspiring curiosity and awe, joy and surprise. This, 
above all else, is what drives us to handcraft unique itineraries, 
cruise after cruise, and journey after journey. 

Look for our new 2016 Europe River Cruising brochure – out now.

WE’RE A 
DIFFERENT 
BREED

SCENIC.COM.AU 
CALL 138 128



are you GAME?
On safari in South Africa’s Thornybush Private Nature Reserve, JESSICA ZOITI has 

animal encounters of the unexpected kind.

South Africa
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POINTING TO a pair of leopard cubs, Ross, 
our ranger, whispers, “I’ve never seen them 
before. We need to give them a bit of space 
because they haven’t seen people before 
and I’m not sure how they’ll react.”

In the tree, one of the two – the smarter, 
apparently, because he instinctively goes 
to higher ground when threatened – cocks 
his spotted head, baby blue eyes trained on 
our vehicle. He meets our widened gazes, 
fidgets for a while then skittishly climbs 
down, bounding through the grass after his 
less wily brother.

Their mother is nowhere to be seen, but 
Ross knows she’s not too far away. Carefully, 
he edges the jeep into the scrub and there 
she lies in a clearing, nuzzling one of the 
playful offspring. She’s not much bothered 
by our presence, but something changes her 
mood. Calling to her other cub she stands 
and ushers the duo down a ditch, into a 
shallow ravine and under the shelter of a 
low-lying tree. 

It’s then that the hyena appears by our 
jeep, currishly creeping through the scrub, 
its oversized ears pricked and nose twitching 
as it nervously circles its potential prey – the 
cubs.

With bated breath we sit motionless, 
silently praying for their safety and cheering 
the mother as she darts from the cover, 
taking warning swipes at the hungry dog. 
“She’ll fight to the death to protect those 
cubs,” Ross explains and knowing as much, 

FROM RANGERS TO RANGES 
DAYS ON safari are spent doing very little and for some, that’s part of the appeal – at 
Thornybush Game Lodge there’s the Amani Spa, a pool, lounge, library and children’s 
activities to keep guests entertained. But travellers looking to get out and explore the 
Greater Kruger National Park and beyond can do so on a selection of day tours offered 
by African Safari Adventures.

While the company has a selection of short half-day experiences to choose from, 
today we’re off on the Panorama Route Day Trip, an exploration of South Africa’s 
eastern Mpumalanga province.

Met at nine am in the lobby, we set off through villages, rolling farmland and the 
world’s largest man-made forest, a seemingly endless plantation of pine and eucalypt 
trees. In the distance, the Drakensberg Range, the longest in South Africa, creates a 
dramatic backdrop.

Eventually we reach ‘God’s Window’ in the Blyde River Canyon Nature Reserve. At 
1,520 metres above sea level it’s one of the most scenic lookout points in South Africa 
with plunging cliffs and views across Kruger National Park towards the Lebombo 
Mountains on South Africa’s border with Mozambique.

Each stop on tour is more spectacular than the last and next on the itinerary is 
Lisbon Falls, a collection of three dramatic cascades. Located just outside the Blyde 
River Canyon Nature Reserve, this section of the Panorama Route boasts more 
waterfalls than any other part of southern Africa.

Bourke’s Luck Potholes are located where the Treur River joins the Blyde River at the 
start of the Blyde River Canyon. Over centuries the force of the two rivers joining has 
created a collection of intricate natural rock formation and pools, all interconnected 
and leading to a dramatic waterfall into the canyon below.

The tour’s pinnacle is the Three Rondavels lookout across the Blyde River Canyon. 
With views out to the ocean, this lookout is memorable and reveals the sheer scale, 
width and depth of the canyon. The Three Rondavels are also known as the Three 
Sisters and are a collection of geographical formations shaped like traditional African 
beehive huts.

 
africansafariadventures.co.za

The Thornybush Private Nature Reserve 
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the hyena retreats back into the bush, its tail 
wedged between its legs, without much of 
a fight.

The show over, Ross reverses the jeep 
through the wilderness and back to the 
well-worn dirt track. He is as elated as we are 
– being the first ranger to witness these cubs 
has given him kudos and bragging rights 
back at camp. It’s moments like these that 
he lives for and the reason he loves what he 
does.

“See. This is why my job is so exhilarating,” 
he gushes. “It never gets old. Even though 

I’ve done this for so long now, it’s still really 
enjoyable to see stuff as incredible and 
unique as this. And the best bit is, every day 
is completely different.”

A love of wildlife is an expected 
prerequisite of Ross’s job. But considered 
a prestigious position by many in Africa, 
it takes more than an encyclopaedic 
knowledge of animals to make it as a ranger.

“Of course, I really enjoy animals but to 
truly succeed in this industry you need more 
than that. You have to be a people person 
– you have to be able to read each group 

of guests and talk to different people and 
then combine that with your knowledge of 
different species. You get to know different 
cultures very well and the best way to guide 
people from different countries.”

Guiding Australians, it seems, is a jovial 
task. Our game drives are punctuated by 
Ross’s humorous quips and ranger ‘in jokes’ 
and his jolly, almost rascally nature adds to 
the laid back atmosphere at Thornybush 
Game Lodge, our base during our three-
night safari.

This five-star lodge is one of nine in the 

South Africa
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From an incredible $300.00* per person per night
Including all riding activities, meals & drinks.

(not including international flights and transfers)
*Prices are subject to change.  Conditions apply

A true authentic “Out of Africa” experience in pristine wildlife reserves and parks on well schooled horses, viewing and interacting with the 
amazing wild animals of Africa.  Stay in luxury under canvas, mobile camps and comfortable lodges.

Individually designed itineraries to encompass the best safari experiences for riders and non-riders

We specialise in Safari Fusions. Incorporating Riding & 4 x 4 Driving bespoke Safaris.

Giddy Up to Africa
Authentic African Experiences on Safari
by Vehicle, Canoe, Foot and Horse Back

T: (08)8373 1220   M: 0429 208 118   E: safaris@giddyuptoafrica.com.au

www.giddyuptoafrica.com.au
Giddy Up to Africa in association with Inflight Travel

THE ULTIMATE AFRICAN SAFARI
HORSE RIDING IN 

SOUTH AFRICA~ZIMBABWE~BOTSWANA~NAMIBIA~TANZANIA

Thornybush Collection of properties that 
sit within the 14,000-hectare Thornybush 
Private Nature Reserve, adjacent to South 
Africa’s Greater Kruger National Park. 
Returning after sundown, the night sky a 
thick blanket of twinkling stars, we retire 
to our suites to freshen up for dinner. The 
lodges are un-gated, meaning the wildlife is 
free to come and go as it pleases: a slightly 
unnerving reality, especially after dark, when 
guests must be escorted to and from their 
rooms. 

With the sound of hyenas giggling in 
the distance I choose to bypass the suite’s 
outdoor shower and sink instead into a 
steaming bath filled with soothing salts 
and gaze out towards the dry riverbed 
below. Although shrouded from sight by 
the darkness it’s possible that during the 
night an elephant or lion may walk this 
sandy channel. Tomorrow morning, Ross 
and his tracker Peter will skilfully trace their 
footprints and fresh ablutions, putting us on 
path for unrivalled animal encounters.

But for now I climb begrudgingly from 
the tub, rug up against the plummeting 
evening temperature then call for a guide 
to escort me to the property’s boma for 
dinner. During colonial times, BOMA was 
an acronym for ‘British Officers’ Mess Area’. 
Today the outdoor enclosures, which are 

Ranger Ross
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usually fortified by wooden stakes, host 
traditional African barbecues where camp 
guests dine al fresco by starlight. 

Every safari lodge has one, however, 
Thornybush Game Lodge’s boma is 
particularly spectacular. With the sandy floor 
crunching underfoot I sink into a deep camp 
chair, woollen blanket across my knees, at a 
wooden table dressed in flickering candles. 
Torches burn around the boma’s edge while 
a glowing campfire throws moody shadows 
across the faces of my dining companions. 
We drink rich South African pinotage, eat 
charry chicken, barbecued alongside other 
meaty treats and a smorgasbord of fresh 
chef-prepared salads.

The lodge likes to mix things up in the 
evenings. While tonight’s boma meal is a 
cultural treat, last night’s aperitifs in the 
lounge followed by a sophisticated a la carte 
meal in the main lodge was as chic as any 
big city dining experience. Tomorrow night 
we may dine by the pool, or down by the 
river, or even on the airstrip – each evening’s 

dinner location is revealed when guests 
return from their afternoon game drive.

After the atmospheric boma meal and 
perhaps a couple more wines than are 
sensible, I’m walked back to my suite to 
sleep under the canopy of a gigantic king-
sized bed. I slumber soundly to a chorus of 
crickets, monkey chatter and the occasional 
lion’s roar in the distance until a dawn wake 
up call heralds the morning’s game drive.

Drives are run twice daily at Thornybush 
– at dawn and at dusk. Gathered in the 
main lodge with the inky night sky turning 
a remarkable shade of apricot I manage to 
squeeze in a home-baked pastry and freshly 
brewed coffee as Ross appears, bright eyed 
and ready to start the morning’s adventures. 

A true African bush wilderness, 
Thornybush Private Nature Reserve is home 
to the coveted ‘big five’ group of animals. 
Elephant, rhino, leopard, lion and cape 
buffalo – spend a couple of days driving 
through this scrubby yet incredibly beautiful 
landscape and like us, you’ll almost certainly 

encounter them all.
Except perhaps for the leopard. Ross 

explains that they’re rather elusive, which 
makes our cub encounter the previous day 
all the more rare. So having already ticked 
this box our morning game drive has a 
leisurely, relaxed vibe. 

Reportedly there are cheetahs prowling 
the property so on our final morning Ross 
and Peter fruitlessly pursue them. Tracks 
by the reserve’s boundary lead the rangers 
to believe lions have chased them off the 
reserve and into the relative safety of the 
neighbouring Greater Kruger National 
Park. Disappointed but not perturbed, Ross 
carries on, passing baboons, hippos, kudus, 
towering giraffes, impalas, rhinos, cape 
buffalos, zebras, feasting lions, families of 
comical warthogs and a lazy crocodile.

I’ve been told that safaris are a 
quintessential South African experience but 
as my first one draws to an end I realise with 
a pang they’re almost indescribable.

 

GETTING THERE: Regional flights 
with South African Airways depart 
daily from major South African cities 
to Hoedspruit Airport. Lodges in the 
Thornybush Private Nature Reserve 
and Greater Kruger National Park all 
offer guests transfers to and from the 
airport. 

WHERE TO STAY: Thornybush Game 
Lodge is one of nine in the Thornybush 
Collection of properties in the 
Thornybush Private Nature Reserve. 
Prices vary, as do the star ratings of 
each lodge. Some cater to just eight 
couples while others sleep up to 40 
people. Meals, safaris, snacks and tea 
and coffee are often included in the 
rates. thornybushcollection.co.za

WHEN TO GO: The best time to visit 
Kruger and surrounding game parks is 
the dry season from May to September 
when animals congregate around 
waterholes and rivers. It’s also less cold, 
making wildlife viewing ideal.

FA S T  FAC T S  ///

Left: All set for a bush breakfast

South Africa
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THE WATERBERG Biosphere Reserve, an 
easy four-hour drive from Johannesburg 
in northern South Africa, is home to one of 
the most unique adventures in Africa – a 
horse-riding safari.

Offered by Australian-based specialists, 
Giddy Up To Africa, the experience ensures 
travellers have close encounters with 
African wildlife in a completely natural and 
safe environment, all from the back of a 
well-trained, reliable horse that is matched 
to each rider’s ability. 

Amble across open grassy plains and 

into the stands of cool, shady acacia trees. 
Walk over rocky outcrops and along the 
banks of reed-edged lakes. Stop to witness 
herds of towering giraffes, one of Africa’s 
most elegant and iconic creatures. Join 
wildebeest as they run across country 
and watch zebras emerge out of the 
camouflage of the trees.

Other likely wilderness encounters 
include groups of impala, warthog families 
and curious hippos that emerge from their 
watery resting grounds to inspect the 
group of riders passing by.

Not all activities are safari related, 
however. Afternoons can be spent playing 
polo-cross with other guests and swimming 
the horses in the dam to cool off in the heat 
of the day. Once the sun sets, nights are 
spent in the camp enjoying fine wine, great 
food and wonderful company around a fire 
and under a blanket of a thousand stars.

Non-horse riding activities include 
guided walks in the game reserve, 
cultural hikes, a visit to the local school 
and afternoon tea with the village ladies, 
an excursion to the Beadle Bead Craft 
Workshop, a community project, and a dusk 
game drive on a nearby wildlife reserve 
where lions, leopards, cheetah, rhino and 
elephants are frequently encountered.

While riders are out and about, guests 
who are not keen horsemen and women 
can enjoy traditional safari excursions in 
the company’s four-wheel-drive jeeps. All 
travellers, regardless of horse riding ability 
or interest, are catered for in a safe and 
memorable environment.

Giddy Up to Africa offer a range of 
experiences in South Africa, Botswana, 
Zimbabwe, Kenya and Tanzania, and can 
tailor-make a package to suit guests’ 
individual interests and needs. 

 
giddyuptoafrica.com.au

#GOWITHDADDO 
WIN A TRIP FOR 2 TO MEET SOUTH AFRICA
HOSTED BY ANDREW DADDO. COMPLETE THE SOUTH 
AFRICA SPECIALIST COURSE TO BE IN THE RUNNING. 
VISIT SaSpecIalIST.SouThafrIca.NeT

HORSING 
AROUND 
ON SAFARI
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travelling   

WELL
Medical tourism is booming in Thailand. 
Here, JOHN BORTHWICK looks at some 

of the various options and offers helpful 
advice to those considering travelling 

overseas for treatment.

Medical tourism
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ONE MORNING not long ago I walked 
into the dining room of a five-star hotel in 
Bangkok and saw a curious sight. A group 
of western women were enjoying their 
breakfast but looked as though they’d 
recently been in a bus crash. Discreet 
dressings were evident on noses, necks and 
arms, as were a few bruises and swellings. 
Yet they all looked surprisingly happy. 

“You might call us the Sisterhood of the 
Travelling Boobs,” Jacky*, 40, from Perth 
joked. The women, all Australians in their 
30s and upwards, were recovering from 
elective medical or dental procedures 
they’d had done in Thailand rather than 
at home. They are among the 1.2 million 
‘medical tourists’ who travel annually to 
Thailand for treatments, making it the 
world’s top destination for medical travel.

They spoke frankly about their 
procedures, ranging from breast 

augmentations or reductions, to chin 
lifts, rhinoplasty, arm lifts, liposuction and 
tummy tucks. Several had dental work 
done as well, including crowns, implants 
and fillings.

Janelle, 31, from New South Wales had 
thoroughly researched her treatment 
options and costs, both in Australia and 
overseas, before settling on Thailand 
for her breast implant replacement 
procedures. She enthused, “I don’t have 
words enough to say how happy I am 
with my surgeon.” The cost for her work 
done during a three-night stay in a top 
Bangkok hospital, plus a week’s hotel 
accommodation and round-trip airfare 
from Australia, came to $7,400.

WORLD-CLASS FACILITIES
Of course, medical travel isn’t only 
about cosmetic work. Nor is it only for 

A BETTER LIFE
IS IT a clinic? Is it a spa? Is it a fitness 
centre? Is it a wellness centre or a gym? 
The TRIA integrative medical institute 
is EVERYTHING, writes Jenny Rowland.

If you want to get fit, healthy, 
subtract 10 years of ageing, reduce your 
waistline or enhance what’s above your 
waistline, this is the place to come. It’s 
the Rolls-Royce of wellness centres, with 
one intention in life and that is to make 
yours (life that is) better.

And the good news is, it’s as easy as 
1, 2, 3.

TRIA (meaning three in Thai) 
believes that wellness lies in the 
balance of three essential health 
components: the elemental, structural 
and emotional states.

1. Cell: refers to cellular health and 
efficiency of our biological process.

2. Body: refers to strength and 
flexibility of our physical body.

3. Mind: refers to mental wellness and 
peace of mind.

This philosophy is faithfully practiced 
by TRIA’s team of world-class 
specialists and its state-of-the-art 
facilities in Bangkok provide patients 
with comprehensive care for all their 
health needs. 

TRIA’s doctors, nutritionists, 
chiropractors, acupuncturists and 
other specialists are experienced in 
techniques of eastern and western 
medicine and take a holistic approach 
to health care.

 
triawellness.com 

Thailand has become an international destination for dental 
services because of the modern equipment and materials that 
are used, the highly-trained staff who work there and their 
attention to hygiene.

Dental services in Thailand are also accredited to international 
standard. Places like the Sea Smile Dental Clinic in Phuket, 
which opened in 2007 and has eight treatment rooms, and the 
Bangkok Smile Dental Clinic (BSDC) in Bangkok, which opened 
in 2003 and has night treatment rooms. Offering high-quality, 
modern facilities, affordable prices and hospitality, these clinics 
get more than 70 per cent of their international patients from 
Australia and New Zealand.

At Sea Smile Dental Clinic, the most popular treatments are 
dental implants, teeth whitening, dental crowns and bridges, 
veneers, dentures, gum treatment, root canal treatment and oral 
surgery. As the leading restorative and aesthetic dental clinic 

on Patong Beach in Phuket, Sea Smile Dental Clinic has been 
acclaimed for its pursuit of excellence and application of cutting-
edge dental technology, including computerised x-rays and 3D 
CAD-CAM digital system. 

It is also the only dental clinic in Thailand with its own in-
house, certified dental laboratory, so nothing has to be sent 
out, thus delaying treatment. The dental lab combines high-
tech equipment from America, Switzerland and Germany with 
experienced dental technicians, thus ensuring treatments are 
made to exact specifications and with excellent quality.

Anyone thinking of heading to Thailand for dental treatment can 
go online or e-mail the clinic and they will provide a pre-consultation 
with a specialist, which includes dental procedure, number of stays, 
expected result, available schedule and a quotation.  

 
thaidentalcenter.com

TREATMENTS THAT GIVE YOU SOMETHING TO SMILE ABOUT
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women. Daniela Pratico, Director of Medi 
Makeovers, a Sydney-based agency 
specialising in medical, dental and spa 
packages to Thailand, reports that five to 10 
per cent of her clientele are males. 

Major private hospitals in Bangkok 
with international accreditation, including 
Bumrungrad International, Piyavate and 
Bangkok Hospital, offer treatments in 
orthopaedics, cardiology, cancer, IFV/
reproductive, spinal surgery and diabetic 
therapy. On average, their prices are at least 
60 per cent below those in Australia and 
waiting times are almost non-existent. 

Bumrungrad, for instance, has 900 
full-time doctors, many of them with 
international qualifications. It saw some 
9,000 Australian patients last year, with 
around 800 admissions. By way of example, 
a hip or knee replacement costs around 
$13,000 at Bumrungrad, one of Thailand’s 
most expensive hospitals. (Note: Australia’s 
Medicare does not cover overseas 
treatment. One Australian health insurer, 
NIB, offers packages for cosmetic surgery 
and dental care in Thailand.)

RESEARCH FIRST
If you’re considering overseas medical 
treatment, look firstly at the accreditation 
of the hospital. Thailand now has 39 
with Joint Commission International 
accreditation, which certifies that the 

hospital meets the same rigorous standards 
as required in the United States. The next 
step is to enquire about your surgeon 
and his/her qualifications and depth of 
experience in your specific operation. 

Thailand delivers excellent value and 
quality in medical care, but Jacky didn’t 
just take the word of a local travel agent. 
She researched websites such as RealSelf, 
Patients Beyond Borders and Facebook 
forums before making her booking.

“I avoided those agents who seemed 
keen to over-service,” she adds. Choosing a 
long-established, Australia-based, specialist 
medical travel agency, she was treated at a 
JCI-accredited hospital under the care of a 
highly experienced Thai specialist. 

Some medical tourism adverts and 
agents suggest that overseas surgery can 
be as simple as: “Have a beach holiday, plus 
surgery on the side and on the cheap.” The 
reality of medical travel (a more accurate 
term) is almost the opposite: any significant 
procedure usually involves hospitalisation 
and a general anaesthetic, followed by an 
extended period of after-care and recovery. 

The promise of an instant, post-op beach 
holiday is a pitfall. Doctors and ethical 
agents strongly advise that patients who 
forego rest in order to hit the beach, the bar 
and mall risk experiencing complications 
and much slower healing. 

The quality of overseas health care, 

and redress in the case of problems, is a 
legitimate concern raised by both potential 
patients and professional bodies such as 
the Australian Medical Association and the 
Australian Dental Association. 

“There are inherent risks associated with 
all types of surgery, no matter where they 
are performed,” states the Medi Makeovers 
website. In their case, if a problem arises 
as a result of the surgery and requires 
corrective work, their Thailand hospitals 
offer a six-month conditional guarantee.

BEAUTY AND WELLNESS 
Medical travel in Thailand is about much 
more than surgery. For visitors who value 
maintaining their general good health (not 
to mention those who love pampering), the 
country’s sophisticated ‘wellness’ industry 
has many affordable options. 

Aesthetic treatments (as opposed to 
surgery) include laser skin resurfacing, 
botox, dermal fillers, non-surgical face-
lifts, cellulite reduction and weight loss 
regimens. Meanwhile, anti-aging programs 
cover liver detox, vitamin and antioxidant 
infusions, oxygen therapy and hormone 
replacement therapy (HRT). 

Specialist Bangkok clinics like Samsara 
Wellness, Dr. Orawan Holistic Anti-Aging 
Institute and S Medical Clinic have 
programs that emphasise detoxifying, 
nutrition and exercise, in order to slow the 

Medical tourism
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CONTACTS
 
Tourism Authority of 
Thailand. tourismthailand.org; 
thailandmedtourism

MyMEDHoliday. mymedholiday.com 

RealSelf (treatment information). 
realself.com 

Patients Beyond Borders. 
patientsbeyondborders.com 

Dental Design Solution Clinic.  
ddsbangkok.com

Bumrungrad Hospital. bumrungrad.com 

Bangkok Hospital. bangkokhospital.com 

Piyavate Hospital. piyavate.com

NIB Insurance.  
nib.com.au/nib-options/packages

Medi Makeovers. medimakeovers.com
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ageing process. Wellness spas here are far 
more than ‘massage-with-Jacuzzi’ places. 
The best of them offer detoxifying baths, 
Ayurvedic treatments, acupressure, yoga, 
reflexology, meditation and hydrotherapy. 
And most importantly, traditional Thai 
massage and foot massage.

BEYOND BANGKOK
Thai cities beyond ‘the Big Mango’, such 
as Chiang Mai, Hua Hin, Koh Samui and 
Phuket, are also centres of holistic health. 
Upmarket wellness institutions and resorts 
include the Ayurvedic Center (Chiang 
Mai), Rarin Jinda Spa (Phuket) and Sukko 
Spa (Phuket). Look for resorts such as the 
Aleenta (Hua Hin), Soneva Kiri (Koh Kood) 
and many others that offer residential 
packages, typically of around three days of 
massage, exercise and detox, all with luxury 
trappings.

“Botox. Crowfeet. Two sides. 5,000 baht,” 
proclaims a sign outside a Pattaya clinic. 
Places like this might be okay for a bit of 
a quick-fix but definitely do look farther 
upmarket for more substantial treatments. 
To use a Thailand motoring metaphor, why 
go for tuk-tuk level medical care here when 
there’s Mercedes-quality service just up the 
road for a little more?

 
*Clients’ names have been changed. The 
writer travelled courtesy of the Royal Thai 
Consulate-General, Sydney.

TIPS FOR SUCCESS
1. Do your own research before 
booking; if possible talk to past 
patients for advice or a referral.

2. Consult an experienced, Australia-
based agent who specialises in your 
area of health concern, be it surgery, 
aesthetics or dentistry.

3. Discuss the options with your own 
local doctor or dentist.

4. Chose quality care (and after-care) 
over lower prices, but stay alert for 
over-servicing.

5. Go for an inclusive package that 
covers airfares, transfers, all medical 
aspects and quality accommodation.

6. Don’t under-estimate the 
recuperation time needed after 
surgery.

Medical tourism
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stars in my  

EYES
JON UNDERWOOD tries his hand at star-spotting in Beverly Hills. 

A Johnny Depp lookalike, 
minus his famous dogs

USA
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I’M SURE it was Stan Lee. The comic 
book genius was walking into the Beverly 
Wilshire Hotel. Or it could have been 
someone who looked just like him. That’s 
the problem with Beverly Hills. You spend 
so much time looking at people in the 
street just in case they turn out to be Al 
Pacino or Jennifer Aniston that eventually 
everybody looks like somebody.

Of course, there’s much more to this 
slightly surreal place than movie, pop and 
sport stars. Car lovers could happily spend 
hours by the roadside just admiring all the 
Bentleys, Ferraris, Porsches and assorted 
luxury vehicles that regularly drive past.

But if star-spotting is the name of the 
game, there are several ways to increase 
your chances of a close encounter with a 
Stallone, a Cyrus or a Shaq.

The best place to tune your celebrity 
radar is the famous Chinese Theatre and 
the Hollywood Walk of Fame, spotting 
the stars of Aussie celebs like Nicole 
Kidman and Russell Crowe. Check out the 
neighbouring Dolby Theatre, home to the 
Oscars, and take the walk the movie stars 
make when they head in to see if they have 
won the little golden statue.

But the best way to star-spot around 
Hollywood is aboard a TMZ Hollywood 

Tour, somewhat theatrically billed as ‘the 
greatest show on wheels’.  In an open 
sided bus, you spend a few hours driving 
around Beverly Hills, hoping to spot 
someone famous while an incredibly chatty 
host (in our case, Charley, originally from 
Melbourne) reels off some locations forever 
linked to the stars. On your right, the diner 
where Brad Pitt used to dress up as a 
chicken, the spot where Halle Berry crashed 
her car and the Roosevelt Hotel where JFK 
and Marilyn Monroe ‘allegedly’ had their 
secret trysts.

Unfortunately, the closest we got to 
a ‘sighting’ was my dubious Stan Lee 
encounter and shaking hands with a 
Johnny Depp lookalike. But when you are 
hunting elusive and shy creatures, you’re 
not always guaranteed success.

Unperturbed, we headed for lunch at a 
spot where celebrities have been watering 
for decades: the famous Polo Lounge at the 
Beverly Hills Hotel. Tastefully decorated and 
oozing class, the room has played host to 
such luminaries as Frank Sinatra, Elizabeth 
Taylor and Michael Jackson. Just ask the 
maître d’, the immaculate Pepe De Anda, 
who’s been there 30 years and has seated 
some of Hollywood’s greatest.

Surreptitiously trying not to stare, 

I scanned the room in the hope of 
recognising a face but all I got was people 
looking back at me in the same forlorn 
hope. We were told that Miley Cyrus and 
her latest beau, Patrick Schwarzenegger, 
had been spotted earlier that day down in 
the coffee shop but apart from a delicious 
and memorable meal, we left with the star-
meter still stuck at zero.

RETAIL THERAPY
If you can’t mingle with the stars, at least 
you can act like them. The stores on Rodeo 
Drive might be beyond most people’s 
budgets but there are plenty of specialty 
stores in Beverly Hills where you can shop 
where the movie stars do.

The best idea is to spend half a day 
giving your taste-buds an absolute treat. 
Start with all manner of delights from 
Sugarfina, move on to cupcakes from 
Sprinkles (which even has its own ATM 
machine dispensing the sweet treats), take 
in the smells and the produce at the Beverly 
Hills Cheese Store before finishing with 
some handcrafted delights at Edelweiss 
Chocolates. Ronald Reagan, Audrey 
Hepburn and Oprah Winfrey are just some 
of the celeb clients who have ordered 
goodies from this iconic institution.

Our Nic’s star on the 
Hollywood Walk of Fame
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For more adult entertainment, book a 
table for dinner at Nic’s Beverly Hills, where 
you can chow down on oysters, grilled 
Mexican swordfish or oxtail ravioli while 
hoping a star pops in to try the restaurant’s 
speciality. Over in the corner is the 
VODBOX, a walk-in freezer with 30 shelves 
holding different types of vodka from 
around the world. You’ll have to put on a 
fur coat and hat to keep the outer body 
warm while the fiery liquid takes care of 
your insides. Great fun and a totally unique 
picture opportunity. 

REASONABLE ROOMS
You might think that with a reputation 
for being the playground of the rich and 
famous, Beverly Hills would be prohibitively 
expensive for us mere mortals. Rooms at 

the Beverly Hills Hotel start around $US560 
(approx. $AU680) but there are plenty of 
places where you can lay your head for a 
couple of days without breaking the bank.

The Montage opened in 2008 and has 
a rooftop terrace that offers great views, 
an even better breakfast experience and, 
as I was reliably told by an aficionado from 
Melbourne, the best coffee in town. 

You can get a room here for a tick 
under $US500 (approx. $AU610) and the 
hotel features a massive spa, a pool, great 
restaurants and £10, an exclusive whisky 
bar where they import water from Scotland 
to make ice cubes.

Even more reasonable is Sixty Beverly 
Hills, which is described as ‘California cool 
meets manicured elegance’ and caters to 
a modern, hipper crowd. Here, rooms start 

at $US300 (approx. $AU370) a night and for 
that you’re going to get a comfortable bed, 
a black marble bathroom and arty furniture 
and fittings. 

The rooftop bar and pool is an extremely 
popular hangout while the restaurant and 
bar downstairs has been known to host a 
star or two (Al Pacino often goes there after 
meeting with his lawyers).

It was here that I finally had my one 
and only encounter with a ‘celebrity’. Like 
many people who come to Hollywood, the 
barman was an actor hoping to make it 
big. He’d just been signed to star in a major 
American TV series. I’ve got a picture of me 
and him together, just in case...

 
lovebeverlyhills.com 

The Beverly Hills Cheese Store

Following in famous 
footsteps...and handprints

The Chinese Theatre

USA
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*Free parking is limited to up to 2 hours before 6pm daily. 
 Photo courtesy of The Beverly Hills Courier

BEVERLY HILLS
HAVE YOU SEEN US LATELY?

Celebrating a History of Luxury

Iconic hotels set the backdrop for a timeless adventure. Exquisite properties 
are mere steps away from all the treasures Beverly Hills has to offer. 

It’s the perfect location for your California getaway.

www.lovebeverlyhills.com

Est. 1914



NEW COLLECTION ALLOWS 
GUESTS TO PINPOINT 
UNIQUE EXPERIENCES

PINPOINT TRAVEL recently revealed the 
2015/2016 edition of The Collection – a 
selection of unique, luxurious and iconic 
properties from around the globe.

After extensive destination reviews 
and research based on agent demand 
and feedback, Pinpoint has added some 
exciting properties and locations to the 
new brochure. The collection now features 
an expanded range in Australia and Bali, 
a new Vanuatu section and dozens of 
additional hotels and resorts across Asia, 
Europe and the USA, many with accolades 
from leading travel barometers like Condé 
Nast and Travel + Leisure.

By increasing its luxury offering, 
Pinpoint is taking advantage of current 
opportunities in this space. 

“Forty six per cent of high net worth 
travellers have an annual travel budget 
of $10,000 - $30,000 and those travellers 
identified a property’s unique experiences 
and award-winning history as key 
influencing factors,” explained Andrew 

Hutchinson, Pinpoint Travel Group Head of 
Wholesale.

One of the more unique luxury 
experiences in the brochure is Amangiri, 
a resort set among 200 hectares in the 
middle of Canyon Point in the Southern 
Utah desert. Featuring on the 2014 Condé 
Nast Traveler Gold List, it is built around 
a central swimming pool and boasts the 
luxurious Aman Spa housing a floatation 
therapy pavilion, water pavilion with 
sauna, cold plunge pool and yoga pavilion. 
Rates until December 21 start from $1,092 
per person per night in a desert view suite 
including transfers and free Wi-Fi.

A standout property in Bali, one of 
Australia’s favourite luxury getaways, is 
Como Shambala Estate, a wellness retreat 
nested in the jungle-covered hills of Ubud. 
An award-winning health spa retreat, 
it encourages guests to make lasting 
improvements to their lifestyle while 
learning to relax. A holistic experience 
including spa treatments, cuisine and 

health and fitness services, it is priced from 
$669 per person per night in a garden 
room from September 16 until December 
19, and January 7 until March 31, 2016.

London has long been at the epicentre 
of luxury travel and through Pinpoint 
travellers can experience one of the most 
exclusive new properties. Shangri-La at 
the Shard is located in Western Europe’s 
tallest building, the Shard skyscraper in the 
London Bridge Quarter. 

Each of the 202 rooms and suites, 
and many of the bathrooms, feature 
floor to ceiling windows showcasing 
views of cosmopolitan London and the 
River Thames. The hotel also has two 
restaurants, a champagne and cocktail 
bar on the 52nd floor, and an affinity 
pool and gymnasium. 

Rates start from $430 per person per 
night in a superior shard room, including 
breakfast daily, until September 6.

 
pinpointtravelgroup.com.au

Amangiri

Luxury travel
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AYANA AT  
YOUR SERVICE

AYANA RESORT and Spa Bali’s reputation 
precedes it. Sprawled across 90 hectares of 
land overlooking Jimbaran Bay, it is Bali’s 
largest resort property. It’s also ridiculously 
luxurious boasting a collection of villas 
that were named ‘The World’s Leading 
Island Villas’ at the World Travel Awards 
last November. So arriving at the marble-
floored lobby, my expectations were sky 
high.

And I wasn’t disappointed. Met by Agus, 
one of our butlers for the week, my family 
and I were whisked by buggy to our home 
away from home – our palatial ocean view 
pool villa, one of 24 to be refurbished in 
recent months.

At AYANA, the butlers are all put through 
their paces at The Guild of Professional 
English Butlers. Unlike the stuffy, 
stereotypical British butler, they don’t tote 
silver trays or coats with tails here but they 
are at a guest’s beck and call night and 
day. “Just call the butler,” my five-year-old 
suggested when a softer pillow was being 

sought and within minutes, a selection was 
delivered to our door.

Stepping through into the villa foyer, 
it was immediately clear that the World 
Travel Awards got it right. To the left was 
our children’s wing – a suite with two 
canopied king single beds and large sitting 
area. The marble bathroom had a large 
walk-in robe, double basins and a deep hot 
tub, which was already drawn and filled 
with floating red rose petals.

Right of the foyer was a kitchenette, 
formal dining area, lounge and French 
doors that led to a private plunge pool, 
cabana and lawn that gently dipped to 
manicured gardens on the cliff’s edge. 

Then there was the sprawling master 
suite with separate dressing room and 
ensuite – here too, the hand-carved 
Roman-style bath was filled, ready for our 
arrival, with rose petals floating on the 
surface. Following the renovation these 
villas now have 15 per cent larger interior 
living areas and a total of 298-square-

metres of indoor and outdoor space.
Other resort facilities include the famous 

Rock Bar – Bali’s most famous sunset 
viewing location – five pools, a selection 
of both casual and fine dining restaurants, 
a kids club, state-of-the art gymnasium, 
unbeatable wedding and function facilities 
and the Bali Marins Spa, home to the 
world’s largest Aquatonic Pool. 

Better still, guests at AYANA are 
encouraged to use all the facilities 
(including six additional pools) at its 
neighbouring sister property, Rimba 
Jimbaran.

Over coming months, AYANA will 
complete the renovation of its remaining 
ocean view pool villas, ensuring the resort 
remains at the top of its game.

 
ayanaresort.com
 
For an extended review of AYANA Resort 
and Spa Bali, visit traveltalkmag.com.au

The ocean beach 
pool at AYANA

After a week of indulgence, JESSICA ZOITI 
discovers that the worst part about staying at 
AYANA Resort is having to leave.

Luxury travel
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COLLECTION
THE

The Collection. An immaculate compilation of the world’s most luxurious, 
iconic and fashionable properties. Endorsed by Condé Nast, Travel + 

Leisure and World Travel Awards, to name a few. 

COMO Shambhala Estate, Ubud, Bali

THE COLLECTION BY

COLLECTION
THE

15/16

1300 658 544

15/16 BROCHURE OUT NOW 
ORDER AT TIFS OR PINPOINTTRAVELGROUP.COM.AU



DISCOVER AFRICA’S 
GOLDEN TRIANGLE IN 
FIVE-STAR COMFORT

UNDER ITS Sunlux Collection banner, Sun 
International has created ‘Africa’s Golden 
Triangle’, an experience that links three of 
the continent’s most luxurious five-star 
hotels.  

Visitors are encouraged to travel the 
route in its entirety, staying at all three 
properties – Cape Town’s landmark The 
Table Bay Hotel, Sun City’s The Palace of 
the Lost City and Zambia’s gracious The 
Royal Livingstone.

Located in the vibrant and entertaining 
V&A Waterfront district which overlooks 
Cape Town’s harbour, The Table Bay Hotel 
has 329 rooms and suites boasting views 
across to Robben Island or Table Mountain. 

Guests can enjoy indulgent in-
house dining and spa experiences, 
complimentary Wi-Fi and access to the 

pool and gym facilities. 
Nestled in an extinct volcanic crater, The 

Palace of the Lost City is famous for its rich 
architecture, mosaics and vibrant frescos. 
Located in the centre of Sun City, it features 
338 rooms and suites with water or jungle 
views. Other luxury facilities include fine 
dining restaurants, cocktail bars and a 
nightclub. 

Guests can relax by the Grand Pool, 
be pampered in the spa or play a round 
of golf on two Gary Player-designed 
championship courses. More adventurous 
travellers can visit the Valley of Waves 
waterpark or head out on safari to 
encounter Africa’s ‘big five’ – lion, leopard, 
elephant, rhinoceros and Cape buffalo – in 
the surrounding nature reserve.

Located on the Zambezi River, The Royal 

Livingstone is upstream from the mighty 
Victoria Falls and offers river or acacia 
forest vistas from all 173 rooms and suites. 
Guests can look out over the Zambezi 
from a sundeck, enjoy fine dining in the 
restaurant or on the verandah and indulge 
in spa treatments. Africa’s ‘big five’ can be 
viewed from a cruise boat, safari drive or 
during a unique elephant ride.

While exploring  ‘Africa’s Golden 
Triangle’, guests are also offered 
the opportunity to stopover at Sun 
International’s The Maslow situated in the 
heart of Johannesburg’s Sandton City, 
one of Africa’s most popular shopping 
destinations and theatre districts.

 
suninternational.com

The Lost City golf course at Sun City

Luxury travel
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BRANGELINA AND PRINCE HARRY 
ENJOY A TOUCH OF KIWI LUXURY

WHILE THE Caribbean, Monaco and 
the Seychelles have long been haunts of 
the rich and famous, New Zealand is fast 
growing a reputation for hosting wealthy 
travellers.

At the recent TRENZ event, it was 
revealed New Zealand enjoyed a $6 million 
growth in the luxury sector last year, 
representing an increase of 26 per cent.

“We bat way above our size,” said 
Colleen Ryan, Marketing Manager, Luxury 
Lodges of New Zealand (LLoNZ). “We have 
a unique style in New Zealand which sits 
comfortably with our unique offerings.”

Some of those to have enjoyed the 
privacy and security of New Zealand’s 
luxury lodges are Brad Pitt and Angelina 

Jolie. More recently, Prince Harry stayed 
the night at Riverrun, one of the 30 lodges 
associated with LLoNZ spread around the 
country.

Traveltalk was given a tour of possibly 
the most famous lodge in New Zealand to 
see just how much bang you get for your 
bucks. Huka Lodge (pictured above) is New 
Zealand’s oldest luxury lodge, having been 
originally founded in the 1920s. It has hosted 
celebrities, billionaires and royalty – Queen 
Elizabeth has stayed here three times. 

She probably wasn’t paying the bill 
but you can get a room here for $NZ795 
(approx. $AU734) a night during the low 
season. If that’s too rich for your blood, 
dinner can be arranged for a mere $NZ225 

(approx. $AU207) but that doesn’t include 
drinks with your meal. 

At those prices, you’d expect luxury a 
plenty and Huka Lodge delivers, with the 
kind of understated elegance that befits 
such an august establishment. The rooms 
are delightful, the decor reminiscent of a 
Scottish castle, the six hectares of gardens 
are superbly manicured and there’s a wine 
cellar containing some 5,500 bottles.

“We are successful and we are growing. 
We have been around a long time but it’s 
the understated style of our properties 
that keeps them under the radar,” added 
Ms Ryan.

 
lodgesofnz.co.nz
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pacific 

PARADISE

Volcanic landscapes, verdant 
rainforests and dinner under the 

stars. ROBIN BAYES takes a journey 
of discovery around Samoa.

To Sua Ocean Trench

Samoa
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IT IS the first time I have ever seen such a 
perfectly formed rainbow. It starts with a 
looming ocean swell then a powerful roar 
as tonnes of water, thrust through black 
lava blowholes, shoot gigantic walls of 
spray more than 30 metres into the air. 

And through this watery prism, set 
against a blue sky, emerges a giant 
rainbow hanging precariously in the mist; 
the Alofaaga Blowholes are a dramatic 
introduction to the raw volcanic landscapes 
of Savai’i – Samoa’s largest island.

Even from the deck of the blue-hulled 
Lady Samoa, which ploughs the waters 
between the main island of Utupo and 
Savai’i, the first image is a vast coastline 
edged in black – the low-lying lava cliffs 
and pumice-covered foreshores literally 
encircling much of the island.

And above the lava cliffs is a rich density 
of green; hillsides smothered in vines, 
rainforests and endless groves of palms, 
fruit-bread and coconut trees. Driving 
along the island’s main road, only metres 
from the rocky black shore, there seems 
to be a hidden paradise at every turn – 
pristine beaches, crystal clear waters, shady 
palm trees – and all literally untouched. 

There is no-one around for kilometres – 
and no sound except the distant roar of the 
reef.

Winding our way through sleepy 
village after sleepy village, we’re greeted 
by colourful buses loaded with waving 
school children – plus an endless array of 
‘free-range’ animals from curly-tailed dogs, 
chickens, pigs and scurrying piglets to 
cows and even horses all happily roaming 
around the gardens and roads, an integral 
part we soon learn, of every Samoan 
village.

Reaching Afu Aau Waterfalls, it’s time 
to cool down in one of the palm-fringed 
pools. The waterfall, tumbling out of the 
jungle, is an idyllic spot and you can feel 
the tensions of everyday life, and jetlag, 
slowly dissipate – nature at its most 
soothing.

From here we head to new heights 
– climbing to the top of the rainforest 
on the Falealupo Canopy Walkway. It is 
a tremulous experience via a swaying 
suspension bridge and rickety wooden 
ladders to reach the near top of the 
30-metre banyan tree. But once there, the 
dramatic swathe of jungle below stretches 

as far as the eye can see – and high in the 
canopy you are a part of it.

That night we relax on the edge of a 
quiet, lush lagoon staying at the Vai-i-
Moana Seaside Lodge – my comfortable 
‘fale’ just metres from the water’s edge. 
Dinner under the stars is perfect – fresh 
lobster, oka (marinated fish) and an icy 
Vailima (the local beer). The lodge is 
renowned for its fishing expeditions and 
Samoa, with more than 900 species of fish, 
is an angler’s nirvana – especially for marlin 
and tuna hunters. 

In the morning it’s the coastal road to 
the Saleaula Lava Fields passing through 
the only set of traffic lights on the island. 
But it is all pure symbolism – they don’t 
work. Life is very relaxed on Savai’i. 

The lava flow, from the eruption of Mt 
Matavanu in 1905, smothered a good 
10-kilometre stretch of the coastline, its 
black swirls burying five villages in its wake 
as it poured into the ocean. A half-buried 
church still stands as a solitary reminder of 
its fury. It is an eerie, barren landscape – a 
reflection of the power of nature that so 
dominates these islands.

Later it’s a wander through the village 

Vai-i-Moana Seaside Lodge
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of Safotu, visiting the sites of Tongan wars 
(Samoa’s traditional enemy), sacred pools 
and a village church to learn about the rich 
communal/traditional life and the system 
of Matais (chiefs) that is so respected 
throughout the country. 

Back in Apia on the main island of Upolu 
we spend another day exploring. First 
the flea markets with their intricate wood 
carvings and handicrafts, then lunch along 
Beach Road with its stylish restaurants and 
bars. From here we head for a swim in the 
Piula Cave Pool east of Apia with its clear 
cool water and deep caves.

Refreshed, we cut through the rugged 
green hills that slash across Upolu’s centre 
to reach the famous To Sua Ocean Trench 
– a giant 30-metre deep swimming hole 
formed by volcanic activity thousands of 
years ago. With its green-blue waters and 
high walls edged in palms and vines it is an 
awesome work of nature. 

Our last port of call is high in the hills of 
Apia at ‘Vailima’ – the elegant plantation 
home of famed author Robert Louis 

Stevenson who, after making his way 
through the South Pacific, made Samoa his 
home. It is a grand colonial residence set in 
a sprawling 12 hectares of tropical botanic 
gardens and lawns. 

Here in the library he wrote many of 
his books and in the surrounding gardens 
found much inspiration – and it is here 
where he died in 1894 at age 44. 

I made the steep jungle trek to the peak 
of nearby Mt Vaea to Stevenson’s grave. 
From the top there is a sweeping view 
down to the coast and sea and the distant 
white rim of the reef. Stevenson found what 
he was searching for in Samoa and even 
after just a few days here, I can understand 
why – over centuries – Samoa has drawn so 
many people to its shores.

 
Pictures by Robin Bayes

 
samoatourism.com.au

 
 

GETTING THERE: Virgin Samoa 
operates three direct flights from 
Australia to Apia each week – two from 
Sydney and one from Brisbane. Virgin 
also operates six flights a week via 
Auckland to Apia. virginaustralia.com
Fiji Airways operates six flights a week 
between Nadi and Apia that link 
in to its services ex-Australia to Fiji. 
fijiairways.com

WHERE TO STAY: Accommodation 
ranges from budget beachside 
‘fales’ to high-end properties, 
including Aga Reef Resort & Spa, the 
boutique Seabreeze Resort and the 
Sheraton Samoa Aggie Grey’s Resort.  
agareefresort.com;  
seabreezesamoa.com; 
sheratonsamoaaggiegreysresort.com

Mid-range properties include Vai-
i-Moana Seaside Lodge, Le Lagoto 
Beach Resort, Stevenson’s at Manase 
and Sinalei Reef Resort & Spa. 
vaimoanaseasidelodge.com;  
lelagoto.ws; stevensonsatmanase.com; 
sinalei.com

For budget options, try Taufua 
Beach Fale and Litia Sini Beach Fale. 
taufuabeachfales.ws; litiasinibeach.ws

WHAT ELSE TO DO: Go swimming, 
snorkelling, diving and kayaking, 
surf the breaks, go fishing, swim with 
turtles, relax on a quiet beach. 
For culture and entertainment, visit the 
EFKS Museum for arts and crafts and 
Samoan history, explore a local village, 
enjoy a Fia Fia night with traditional 
dancing, singing and dramatic fire 
dancing. 

FA S T  FAC T S  ///

Left: Coconuts Beach Club. Top: 
Traditional Samoan dancer
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In the heart of the glistening Pacific lies Samoa. Touch down and you’ll 
discover the beating heart of Polynesia.
Sure Samoa has all the mod cons you’d expect today. But it also has 
something completely unique. A way of life called Fa’a Samoa – the 
Samoan way. 
It’s a 3000 year tradition based on respect for family, elders, village, 
church and environment.
It also means we welcome visitors with a genuine warmth and friendliness. 
So as well as the spectacular scenery, pristine beaches and crystal clear 
coral lagoons you’ll have an experience that’ll stay with you for a long time.

SAMOA. 
THE SACRED 
HEART OF THE 
SOUTH PACIFIC.

HOLIDAY THE SAMOAN WAY.
www.samoa.travel

To Sua Giant 
Swimming Hole



Houston, no 

PROBLEM
Air New Zealand’s plan to commence direct flights to Houston in 

December is great news for Australasian travellers, giving them yet 
another option to America.

Picture courtesy Greater Houston 
Convention and Visitors Bureau

USA
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AMERICA’S FOURTH largest city has big 
plans for the future, aiming to increase the 
number of visitors by more than 30 per cent 
in the next three years.

The Houston First Corporation and the 
Greater Houston Convention and Visitors 
Bureau recently unveiled the ambitious 
target to reach 20 million visitors by 2018. 
The city will be aiming to lure tourists from 
both international and domestic markets.

“People all around the world are finally 
realising what we as Houstonians have long 
known –our city is a global capital, a city 
filled with amazing experiences and where 
anything is possible,” said Mayor Annise 
Parker. 

“With significant media attention, new 
domestic and international flights and major 
events like the Super Bowl and Final Four on 
the horizon, Houston has an unprecedented 
opportunity to build its reputation as a first-
class destination.” 

The Houston metro area has more 
than 10,000 restaurants and bars, 75,000 
hotel rooms, world-class museums and 
performing arts, and popular attractions 
such as Space Center Houston and the 
Kemah Boardwalk. On the horizon is the $1.5 
billion of new investment planned in the 
Downtown Convention District and eight 
new hotel projects now under development 
in Downtown.

“What we are doing with this initiative 
is confirming, unequivocally, that we are 
serious when it comes to tourism,” said Jorge 
Franz, Senior Vice President of Tourism. “If 
we make a good impression, the ripple effect 
can be tremendous. Now is the time to think 
big and set lofty goals, and we’re confident 
that with our plan of action, we will reach 
them.”

Other components of the plan already 
in the works include the expansion of 
destination advertising with an increased 

George Ranch Historical Park. 
Picture courtesy Greater Houston 
Convention and Visitors Bureau

LOCAL KNOWLEDGE
Houston resident KAREN TAYLOR picks 
her five favourite local haunts.

1. The Heights. One of the oldest 
neighbourhoods in Houston (and at 
one time, one of the most dangerous), 
the Heights is now mostly re-built into 
trendy townhouses and homes. Many 
interesting shops, cafes and bric-a-
brac to browse and a good place to eat 
is Down House (1801 Yale St) 

2. Tiny Boxwood’s. A charming café 
with a beautiful terrace. There’s a 
nursery and shop there, too.  (3600 W. 
Alabama St)

3. Montrose. An interesting and 
eccentric area with plenty of unusual 
shops, diverse restaurants and 
nightlife. One to recommend is Baba 
Yega (2607 Grant St). It’s in a converted 
bungalow with a great outside area – 
food always good, too. You could also 
try Hugo’s (1600 Westheimer Rd) – a 
modern twist on Houston’s Tex Mex.

4. Brenner’s. For a special occasion, 
try the oldest steakhouse in Houston 
(10911 Katy Freeway).  The best steaks 
we’ve had pretty much anywhere and 
a fantastic wine menu.

5. Wild West. You can’t come to 
Houston and not go to a Country 
and Western bar! Wild West (6101 
Richmond Ave) is one of the most 
popular with a good crowd dancing 
the two-step most evenings. 
Alternatively, Rebels Honky Tonk (5002 
Washington Ave) has a huge dance 
floor for line-dancing and there’s a 
mechanical bull for the cowboy in you.

focus on tourism, encouraging hospitality 
organisations to partner with one another to 
create package deals and the development 
of new relationships with online travel 
agencies, wholesalers and other third-party 
service providers to increase visitation. The 
city will also renew efforts to draw a major 
new attraction or identifiable icon to the 
area.

“I’ve been involved in the Houston 
hospitality industry for more than 40 years 
and I believe this is the most exciting time 
I’ve ever witnessed in our industry,” says Nick 
Massad Jr., Chair of the GHCVB.

 
visithoustontexas.com

Bayou Bend. Picture courtesy Greater 
Houston Convention and Visitors Bureau. 
Photographer Rick Gardner
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AIR SUPPORT
 
TRAVELTALK MANAGING 
Editor, Jon Underwood, talks to 
Christopher Luxon, CEO of Air New 
Zealand (left) about the new route 
to Houston and what it will mean 
for Australasian travellers.
 

Q: It’s been a great year for Air New Zealand.
A: It’s been tremendous fun. We’re growing at about 12 per 
cent at the moment and going to grow 11 per cent in the 
coming year. For us, that’s unprecedented levels of growth and 
the company is in the strongest financial position it has ever 
been. Growth is very energising and it’s creating opportunities 
and most importantly it is profitable growth. We are building 
markets and making them sustainable, which means we can 
have greater profitability and reinvest in the business.

Q: You’re making a big investment in your fleet.
A: We’re spending three billion dollars in the next six years on 
new aircraft. That’s for new 777-300’s and a big refurbishment 
on our 777-200’s. We’ve got half of them done already and 
they’ll all be finished by December for the peak season. We’re 
ploughing the profits straight back into the organisation so 
that has meant we’ve moved initially from six, to eight, to 10 
Dreamliners and that aircraft is working really well for us.

And we’re making a big investment in A321 Neo’s. They 
can take up to 200 passengers and have the most efficient 
engine in the world. We’re going to fly those into Australia 
and replace our Australian trans-Tasman fleet with those 
aircraft. We’re also going to spend $40 million plus a year just 
on lounge upgrades for our high-value customers.

Q: And you’ve also got new routes opening up?
A: We’re making a big investment in new market 
development, that’s where our focus has been in the 
last year. We’ve got the new service to Houston which is 
accessing the mid-west and east coast and the big urban 
centres of America. We’ve also got a new service into Buenos 
Aires, we’re going to be in a joint venture with Air China out 
of Beijing and we’ve got our first peak period with Singapore 
Airlines as well. 

Q: It’s not cheap opening up a new route, such as 
Houston or Argentina. You must be confident you can 
make them work.
A: We’ve spent a year building a market development plan in 
Buenos Aires, understanding the trade channels, customer 
segments, price points, a lot of operational logistics that 
we have to sort out. But most of our energy has gone into 
creating demand.

Q: What sets Air New Zealand apart from other airlines?
A: We just have a lot of fun. We think about our business 
differently which means we don’t make a bunch of excuses 
for poor performance. We also think we are very much part of 
the tourism infrastructure in New Zealand – we are a tourism 
company, not just a transport logistics company. We believe 
we’ve got to be very customer-focused and culturally-driven 
within our business.

 
airnewzealand.com.au

 

POPULATION: Houston has 2.3 million residents.

LANGUAGES: There are more than 90 languages spoken 
within the city.

WEATHER: Mild winters and warm summers.

AIRPORTS: Bush Intercontinental Airport offers non-stop 
services to 69 international destinations. Hobby Airport is 
currently constructing an International Terminal and plans to 
offer international air service in late 2015.

NICKNAME: The Bayou City. Has been named one of the 10 
greenest cities in the U.S..

ATTRACTIONS: Rodeo, 337 parks, Johnson Space Center, 
Houston Astros (baseball), Houston Texans (American 
football), Houston Rockets (NBA).

CULTURE: Houston has resident professional companies in 
ballet, opera, symphony and theatre. The area has more than 
500 institutions devoted to the performing and visual arts, 
science and history.

FOOD: There are more than 10,000 restaurants in the 
Houston area, representing more than 70 countries and 
American regions. The city has plenty of Tex-Mex options 
(some of the best guacamole in the country), along with 
barbecue, steakhouses and New York delis.

FILMS SHOT IN HOUSTON: Terms of Endearment, RoboCop 2, 
Tin Cup, Flags of Our Fathers, Mao’s Last Dancer.

FA S T  FAC T S  ///

Picture courtesy Visit Houston. 
Photographer Jim Olive
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To find out more visit airnzagent.com.au or to book refer to your GDS.

Flights  
now on sale

Get a taste of Texas and the 
Southern way of life
Air New Zealand will start flying to Houston Texas from December this year, providing greater connectivity for  
Australians to America’s south. Air New Zealand will fly its completely refitted Boeing 777-200 aircraft between  
Auckland and Houston up to five times a week opening up the state of Texas as well as popular nearby tourist  
destinations such as New York and Florida.
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Is to eat some
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GOOD OL’ COMFORT FOOD

THE HOME OF TEX-MEX

WORLD FAMOUS

TEXAS UNCORKED

AS EATEN ON T V

EPICALLY EPICUREAN

TODAY’S CATCH

A FEAST FOR THE EYES

FAMILY ST YLE

COWBOY COOKIN’

VEGETARIANS WELCOME TOO

MAY INDUCE EUPHORIA
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