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    . . . in an

ENVIRONMENT
 that suits you best.

Call us on 03 9034 7074 to start the conversation.
Find out more at recruitment.travelcounsellors.com/au  
or email the team at connect@travelcounsellors.com.au 

UNCAPPED EARNING POTENTIAL. Travel Counsellors gives you the chance to put your years of travel industry experience 
and passion for travel to work to finally earn what you’re worth.

FREEDOM & FLEXIBILITY. Achieving work/life balance is possible when you set yourself up to work from home on your travel 
enterprise. Whether you want to spend more time with your family, pursue a hobby or be there to drop your kids off at school 
and help with homework, when you’re working with Travel Counsellors, you set the hours and days you work.

UNPARALLELED LEVEL OF SUPPORT. Working from home with the Travel Counsellors network gives you unfettered access 
to high levels of administrative and emotional support from a dedicated head office team and all other agents working in the 
Travel Counsellors family. You’re a part of a global team that you can connect to at any time.

ACCESS TO INCENTIVE TRIPS & FAMIL TOURS. At Travel Counsellors, we offer access to exclusive familiarisation trips, as well 
as several all-inclusive incentive trips throughout the year, designed to reward Travel Counsellors who excel in sales, teamwork 
and customer service. See the world and meet other Travel Counsellors on exclusive famil tours. 

Are you passionate about selling travel but feel trapped by your current role?  

Travel Counsellors gives you the ability to rewrite your story and reinvent your life by 
offering the chance to remain working in the industry you love but in a whole new way.   

With Travel Counsellors, a whole new world awaits. 
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www.traveltrade.newzealand.com

Join the 100% Pure New Zealand Specialist Program today.
You’ll gain increased knowledge of the country, its regions
and unique experiences, plus exclusive famils and ongoing
training provided by Tourism New Zealand.
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To our valued trade partners for voting us  
the Best Cruise Operator at this year’s awards. 

 We couldn’t do it without you.

Awarded Best Cruise Operator – International Deployment 
at the 2015 AFTA National Travel Industry Awards.

Big thank you

J9749 RCI_NTIA Award Ad_TT_210x297_FA.indd   1 22/07/2015   2:38 pm
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Agenttalk

WELCOME TO THE WORLD
Taking a well-deserved break from the workplace, agents have again been travelling to some exciting destinations.

IT’S VEGAS OR BUST

LOVIN’ THE LUAU

SPLENDID SRI LANKA

EIGHT TRAVEL agents from New South Wales and Victoria 
enjoyed a four-night famil to Las Vegas recently. The Express 
Travel Group won the chance to visit the ‘Entertainment Capital 
of the World’ as a result of a sales incentive, learning firsthand 
why Vegas attracts more than 40 million visitors each year. The 
group stayed at Treasure Island Hotel and Casino and enjoyed 
dining at a number of top restaurants at the Cosmopolitan of Las 
Vegas, the Golden Nugget, Tropicana of Las Vegas, The Westin 
and Wynn/Encore.

A TEAM from Mobile Travel Agents travelled to Oahu 
and Kauai recently as part of an exclusive study tour. 
The trip saw them visit and update their product 
knowledge on a number of hotels and resorts on 
both islands with the support of Starwood Hotels, 
Hawaii Tourism Oceania and the Kauai Visitor’s 
Bureau. Highlights of the famil included a safari 
helicopter flight over Waimea Canyon and the Napali 
Coast, and attending a ‘must-see’ Hawaiian cultural 
event, a ‘luau’ at The Royal Hawaiian.

POPPING OFF TO PNG 
A GROUP of agents enjoyed a famil to Papua New Guinea recently, 
taking in Port Moresby and Tufi. The six participants won their 
place on the trip after achieving 100 per cent on Papua New Guinea 
Tourism Promotion Authority’s online agent training and logging 
at least one booking to PNG. After getting familiar with some of 
Port Moresby’s best hotels, the agents enjoyed taking a traditional 
outrigger canoe to a local village, snorkelling on the reefs just 
off Tufi Resort, meeting locals and learning the art of traditional 
tattoos, fire-making and discovering how to make sago. Industry 
members interested in learning more about PNG can complete the 
second phase of the online training at pngspecialists.com.au.

TRAVELMARVEL HOSTED a group of 
its top performing agents recently on 
an abridged version of the company’s 
12-day ‘Splendours of Sri Lanka’ tour. 
The group spent six days visiting the 
many sights and attractions Sri Lanka 
has to offer, including temples, the 
Sigiriya Rock Fortress, the mountains 
of Kandy, the spice gardens, the port 
town of Galle and the beaches of 
Ahungalla. Accompanied by an expert 
local guide, the group immersed 
themselves in the country’s culture, 
enjoyed Sri Lankan cuisine and stayed 
in Travelmarvel’s network of four-star 
hotels.
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Agenttalk

RAIL PLUS has unveiled a new range 
of short webinars on the agent section 
of its website with topics including how 
consumers validate a rail pass and securing 
a seat reservation in Europe.

The seven webinars range in length 
from four to nine minutes and are designed 
to answer the most common questions 
agents pose to the company’s specialist 
reservation staff.

“We are aware that agents are time 
poor so we’ve broken down our training 
program into easily digestible webinars 
that allow them to gain the maximum 
amount of information in a minimum of 
time,” said James Dunne, Chief Executive of 
Rail Plus.

“Most importantly, they can be 
undertaken at a time and pace appropriate 
to each individual, which make them the 
most convenient and efficient way for 
consultants to enhance their knowledge 
and skills.”

Dunne said Rail Plus would continue 
to introduce additional webinars during 
2015, with upcoming training modules 
addressing the company’s collection of 
train journeys and its extensive range of 
Canada product.

To access the new webinars consultants 
need to log in to the ‘myRailPlus’ section of 
the website. Once logged in the webinars 
can be found under ‘myRailPlus Tools’.
railplus.com.au 

Never have enough 
time for yourself and 
your family?

Want a way to work that suits and 
supports your lifestyle? There is a way 
and have a great work/life balance  
- and it’s just one phone call away…

Have an informal, confidential chat on 03 9034 7074 
Find out more at www.travelcounsellors.com.au  
or email the team at connect@travelcounsellors.com.au 

PHONE A

to find out how

03 9034 7074

THE ROCKY MOUNTAINEER 2016 
online training program is now 
available on the Travel Industry 
Network.

Agents can refresh their knowledge 
at their leisure, find out what’s new 
next year, including details of the 
early booking bonus, and download 
the Rocky Mountaineer 2016 brochure. 
They can also find details on how to 
access the Rocky Mountaineer Tracks 
online training program.

To access this and other 
product training modules, login to 
travelindustrynetwork.com.au (if not a 
member already, signing up is free).

SMART NEW WEBINAR SERIES  
TO HELP KEEP YOU ON TRACK

T R A V E L T A L K   A U G U S T  2 0 1 5   |   9   



Agency of the month

GETTING TO KNOW YOU
In this exciting new feature, we learn more about the hard-working men and women of the travel 
industry. Here, Vivien Davies, Director of Sylvania Travel & Cruise, introduces us to her team.

NUMBER OF STAFF: 12 and need more. 
We offer great benefits – monetary, travel, 
clientele and being part of a great team.

HOW LONG IN PRESENT LOCATION: 19 
years and five refits later.

MAIN TYPE OF CLIENTELE: Simply the 
best. Intelligent, friendly, interesting, 
mature people, most who have a lot 
more moving parts than their previous 
generations (thanks to the great work of 
doctors who provide the knee and hip 
replacements). This energetic generation 
is looking for AMAZING experiences and 
to cross off adventures on their bucket list. 
We help them do it. One of our favourite 
sayings is: “Fly first class. If you don’t, your 
children will.”

MOST POPULAR TYPE OF HOLIDAY 
SOLD: Any experience (mostly a month 
or more), European river cruises, escorted 
touring and from 25 to 100-days cruising. 
I do wonder what happens on those 
100-day cruises. From the stories I hear, 
it sounds like the wild old party days 
onboard the Fairstar. 

HOTTEST DESTINATION RIGHT NOW: 
South America. Those who have been to 
the USA/Canada and Europe are seeking 
something different. They have been 
practising their zumba at the gym and 
now want the real experience of dancing 
at Carnival in Rio or have been watching 
Masterchef. Most of us have been there 
over the past two years and love to share 
our Titilaka experience or the amazing rail 
trip onboard the Hiram Bingham. 

LONGEST SERVING MEMBER OF STAFF: 
Joanne, 15 years. Our HERO! We have told 
her if she wants to resign she needs to 
give 10 years’ notice. Joanne is the core of 
our business and sooooo smart. Her son 
scored 99.9 on his HSC last year (where do 
you think those brains came from?). I strive 
to employ people who are smarter than 
me and it’s working so far.

WHO IS THE OFFICE JOKER/MOST 
ANNOYING PERSON IN THE OFFICE: 
I asked Kate, our office manager, for an 
answer and you know what she said? 
“You!”

WHAT HAS BEEN THE ODDEST 
REQUEST FROM A CLIENT: Our customer 
wanted to travel to London, although only 
fly a maximum of three hours, cruise no 
more than 14 days or train for a maximum 
of 12 hours at any one time (and had to 
combine all of the above.)  Sonia, my 
sister and business partner, took a $1,000 
planning deposit and was able to secure 
the booking for $83,245.  

FUNNIEST THING THAT’S EVER 
HAPPENED IN THE OFFICE: We dress to 
impress in our office. We have a multitude 
of uniforms (14 shirts and dresses) that we 
wear on a roster so we all look the same. 
We receive positive comments from our 
customers and general shoppers who like 
the colour change. They say it brightens 
their day. On one occasion a lady walked 
in and happened to have our exact 
same dress on. At first she was slightly 
embarrassed but then she hurdled the 
desk and started tapping along to a song 
our team had been practising for a promo 
that we were organising. So we all joined 
in and the scene turned into a flash mob 
performance.

BEST CHRISTMAS PARTY EVER: Q 
Station in Manly. The whole team and their 
families were there for an entire weekend. 
We had a ghost and historical tour on the 
first night then relaxed on the second day 
until the dreaded Christmas drinks on the 

beach at 2pm. But a fantastic place for a 
Christmas party, even though there were 
a few sore heads the next day. Thankfully, 
that was Sunday so everyone was fine 
again for work on Monday.

WHAT IS THE MOST TALKED ABOUT 
TV SHOW IN THE OFFICE: Married at First 
Sight. Some of the girls are on the lookout 
for partners so we’re after some tips. Any 
takers out there?

BIGGEST CHANGES YOU’VE SEEN IN 
THE TRAVEL INDUSTRY: The internet 
allows us instant information, which is 
great for us and the clients. The customers 
can now research their trip, coming in 
to see us already prepared. Our skill is 
to change the holiday by suggesting a 
product or destination that will enhance 
their experience. Once they have 
confidence in us, price goes out the door. 
They become new clients for life and on 
their return they send their friends.

NAME OF AGENCY: Sylvania Travel & 
Cruise/ Luxury Travel PTY
Sylvania Travel & Cruise, Southgate 
Shopping Centre, Sylvania, NSW. 
sylvaniatravel.com.au;  
luxurytravel.com.au 
 
If you’d like to be featured in ‘Agency of 
the Month’, please contact us at  
editorial@traveltalkmag.com.au
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Cruise  
guru? 

Luxury travel  
your forté?

Group travel  
your special talent? 

Travel with kidz  
your baby?

Corporate travel  
your department?  

Agency  
owner?

Grow your own business and earn more next financial year. Enjoy the flexibility to manage your 
own time and work when it suits while offering your clients more personalised service with our 
truly mobile platform. Earn what you deserve and receive the recognition for your skill, experience, 
speciality knowledge and commitment. Our personal travel managers have many reasons to work 
in partnership with us and the rewards are almost endless. TravelManagers is a major industry 
organisation and Australia’s most successful home-based travel business. We are with you on 
your journey providing support and the vital tools to make your business a success. 

Whatever area of travel you specialise in...
TravelManagers has a place for you

Or contact partnership development team

1800 019 599
We are always out and about and ready to meet you.

join.travelmanagers.com.au

Satisfy your curiosity. Visit our website 
for full details of our business offering
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Agenttalk

MEMBER

MTA gave me more than I expected when I decided to become 
a part of the team and rediscovered the time I needed for my 
kids. I found I no longer had the restrictive commitment of a 9 to 
5 job which allowed me to do the small things that I really enjoy 
about being a mum, like chauffeuring the kids to sports and 
picking them up after school. So, if you’re like me and want to 
be a full-time Mum with the benefit of an income, then it’s time 
to join the club.

Total freedom, flexible hours, better work life 
balance & higher commissions

KAREN’S CAN-DO ATTITUDE HELPS 
RAISE FUNDS FOR KIDS IN FIJI 

KAREN CHRISTIE has spent many years 
building a business that focuses on 
adventure tourism in Fiji. Eighteen months 
ago, she decided it was time to give 
something back to the local people.

So the TravelManagers’ representative 
for Woody Point in Queensland set to work 
creating a much-needed library at Fiji’s 
Deuba District School in Pacific Harbour. 

“The school had minimal learning 
materials to draw from, they had four 
toilets for 170 kids, no canteen, no play 
equipment and only one rainwater tank,” 
said Karen.

Recently however, at a chance meeting 

at a wedding in Fiji, Karen got the 
opportunity to actively and personally 
support that same community in an even 
bigger way.

Speaking to a wedding guest, Karen 
explained about the school’s desperate 
need for resources. That man was Craig 
Pratt, a Rotarian from Brisbane, whose club 
was seeking an international aid project 
to get involved with. He applied to Rotary 
International in the USA, who approved 
a grant of $15,000, half of which will be 
raised locally by the club members.

“We were so inspired by Karen’s 
personal charitable work assisting school 

children in Fiji that we decided to jump on 
board and undertake a substantial project 
to improve the educational resources 
at the Deuba District School in Fiji,” said 
Craig. 

“We are happy to prove that when you 
unite the power of one with the power of 
many you can make a real change to the 
lives of those less fortunate throughout the 
world.”

Club members will travel to Fiji to help 
with the construction of new toilet blocks, 
rainwater tanks and walkways, as well 
as fixing floorboards and windows and 
painting the school.

GINA GETS BENCH SEAT 
ON HER TOUR OF EGYPT
MTA GINA EDWARDS (pictured) visited Egypt recently as part of 
a Bench International study tour. A well-paced itinerary saw the 
Mobile Travel Agent visit the Pyramids of Giza, the ancient city of 
Memphis, Aswan and Abu Simbel. Here, Gina sampled the Old 
Cataract, now a Sofitel Legend of the World hotel, where Agatha 
Christie wrote Death on the Nile and whose guest book includes 
Winston Churchill. The nine-day visit concluded with a trip to 
Luxor and finally Cairo, a highlight of which was the Egyptian 
Museum of Antiquities.  mtatravel.com.au
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Agenttalk

CHANCE TO WIN ONE OF TWO LARGE 
ESCAPE WINTER DUFFLE BAGS

TEMPERATURES HAVE dropped, 
meaning Australia’s ski season is in full 
swing. Active travellers, thrill seekers and 
families who value style as much as they 
do practicality when hitting the slopes will 
love the newly-launched Escape range of 
duffle bags by renowned Australian travel 
brand Paklite.

Available in three colours – black, red 
rust and spring green – and in three sizes 
– small, medium and large – the duffle 
bags are as lightweight and stylish as they 
are practical. Each boasts a large capacity 
and strong, durable hardware, fabric and 
components including a lockable external 
sleeve pocket.

A snow holiday means masses of 
sporting equipment so the duffle 
features high quality wheels, a trolley and 
compression strap making it more durable 
and easier to transport between the ski 
lodge and slopes.

For more on the duffle bags, visit  
paklite.com.au 

Thanks to Paklite, Traveltalk have 
two large duffle bags to give 
away. To be in the running head 
to traveltalkmag.com.au and 
answer one simple question.

T R A V E L T A L K   A U G U S T  2 0 1 5   |   13   



Industrytalk

AWARDS APLENTY ON TRAVEL’S 
GLITTERING NIGHT OF NIGHTS

THE BEST of the best were honoured 
for their excellence and contribution to 
the industry at the annual National Travel 
Industry Awards.

Staged at The Pavilion Darling Harbour, 
the gala dinner hosted by the Australian 
Federation of Travel Agents recognised 
37 categories, including travel agencies 
and individual consultants as well as the 
various suppliers which support them and 
their businesses.

The awards are seen as essential in 
providing encouragement and recognition 
to the businesses and personnel who 
demonstrate outstanding service, 
marketing excellence and business 
acumen to the travel industry.

“The NTIA is the travel event of the year, 
which brings together industry in the spirit 
of recognition and reward,” said Jayson 
Westbury, AFTA Chief Executive. “It is a true 
reflection of the camaraderie, strength and 

AND THE WINNERS ARE....
BEST TRAVEL AGENCY GROUP (100 
OUTLETS OR MORE): Travellers Choice
BEST NON BRANDED TRAVEL AGENCY 
GROUP: Magellan Travel Group
BEST TRAVEL AGENCY RETAIL – SINGLE 
LOCATION: Bicton Travel
BEST TRAVEL AGENCY RETAIL – MULTI 
LOCATION: helloworld Hunter Travel 
Group/RACT Travel
BEST TRAVEL AGENCY CORPORATE 
– SINGLE LOCATION: Goldman Travel 
Corporation
BEST TRAVEL AGENCY CORPORATE 
– MULTI LOCATION: World Travel 
Professionals
BEST NATIONAL TRAVEL 
MANAGEMENT COMPANY: FCm Travel 
Solutions
BEST ONLINE TRAVEL AGENCY (OTA): 
Global Journeys
BEST BUSINESS EVENTS TRAVEL 
AGENCY: Event Travel Management
BEST TRAVEL CONSULTANT – RETAIL: 
Phil Smethurst, Bicton Travel, WA
BEST TRAVEL CONSULTANT 
– CORPORATE: Ric Pattaro, 
TravelManagers, NSW
BEST TRAVEL AGENCY MANAGER 
– RETAIL SINGLE LOCATION: Uschi 
Howard, The Travel Authority Northern 

Beaches, NSW
BEST TRAVEL AGENCY MANAGER – 
RETAIL MULTI LOCATION: Lisa Tjandi, 
helloworld Hunter Travel Group, NSW
BEST TRAVEL AGENCY MANAGER – 
CORPORATE SINGLE LOCATION: Kerby 
Reimer, Complete Business Travel, QLD
BEST TRAVEL AGENCY MANAGER – 
CORPORATE MULTI LOCATION: Kingsley 
Dawes, Carlson Wagonlit Travel, WA/SA/
VIC
ROOKIE OF THE YEAR – AGENT: 
Jonathan Pichaloff, helloworld Newcastle 
Corporate, NSW
BEST SPECIALTY WHOLESALER: Insider 
Journeys
BEST DOMESTIC AIRLINE: Qantas Airways
BEST INTERNATIONAL AIRLINE – 
ONLINE: Emirates
BEST INTERNATIONAL AIRLINE – 
OFFLINE: Finnair
BEST CRUISE SHIP – DOMESTIC 
DEPLOYMENT: Celebrity Solstice, 
Celebrity Cruises
BEST CRUISE OPERATOR – 
INTERNATIONAL DEPLOYMENT: Royal 
Caribbean International
BEST RIVER CRUISE OPERATOR: APT
BEST TOUR OPERATOR – DOMESTIC: 
APT

BEST TOUR OPERATOR – 
INTERNATIONAL: APT
BEST CAR/CAMPERVAN RENTAL 
OPERATOR: Hertz
BEST TOURIST OFFICE – 
INTERNATIONAL: Dubai Tourism
BEST WHOLESALER – AUSTRALIAN 
PRODUCT: Infinity Holidays
BEST WHOLESALER – INTERNATIONAL 
PRODUCT: Infinity Holidays
BEST AGENCY SUPPORT SERVICE: 
Cover-More Travel Insurance
BEST SALES EXECUTIVE – INDUSTRY 
SUPPLIER: Stella Hritis, Trafalgar, NSW
ROOKIE OF THE YEAR – SUPPLIER: Cam 
McDonell, G Adventures, QLD
BEST HOTEL/RESORT GROUP: Shangri-
La Hotels & Resorts
BEST REGISTERED TRAVEL INDUSTRY 
TRAINING INSTITUTION: Franklyn 
Scholar
BEST TRAVEL WRITER:  Louise 
Goldsbury
BEST TRAVEL AGENT TECHNOLOGY 
INNOVATION: Amadeus Ticket Changer 
Amadeus IT Pacific
EMIRATES TRAVEL CONSULTANT 
SCHOLARSHIP: Jamie-Lee Holloway, 
helloworld Kotara, NSW

Carole Smethurst and Michael Middleton 
from Bicton Travel  with Dale Woodhouse 
(left) from Singapore Airlines
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ALL-INCLUSIVE LUXURY FRENCH JOURNEYS

FRANCE
RIVER 

CRUISING

By land and river, a journey through France with APT offers 
multiple perspectives, authentic encounters and memories  
to last a lifetime.

P  EXCLUSIVE! APT’s spacious Panoramic Balcony Suites#

P  INCLUDED – All tipping, airport welcome, transfers,  
Wi-Fi on ship and port charges

P  INCLUDED – All meals and beverages on board,  
served at your discretion†

P  INCLUDED – All locally-guided sightseeing,  
shore excursions and entertainment

P  INCLUDED – All Freedom of Choice Sightseeing  
throughout holiday

*Conditions apply. †Meals as per itinerary, complimentary beverages exclude French Champagne, premium spirits and selected wines. #Selected ships only. Please refer to APT’s France 2016 brochure or visit our website for full terms and conditions. Australian Pacific Touring Pty 
Ltd ABN 44 004 684 619. ATAS accreditation #A10825. APT2828

CALL 1300 278 278
www.aptgroup.travel

2016 BROCHURE OUT NOW! FLY FREE TO FRANCE* 

ORDER YOUR  
FREE BROCHURE  
& DVD TODAY

Enjoy APT’s Award-Winning  
River Ships

Enjoy a tour and private cocktail 
reception at Provence’s Grignan Castle

Delight in a private dinner at  
Château Pape Clément in Bordeaux

A gourmet journey and experience to 
savour with a range of dining options

commitment of the people who make up 
the travel industry in Australia.”

Awards for excellence were announced 
across a record number of categories with 
Travellers Choice taking out Best Travel 
Agency Group, Magellan Travel Group were 
awarded Best Non-Branded Travel Agency 
Group and Bicton Travel again winning Best 
Travel Agency Retail – Single Location. Phil 
Smethurst from Bicton Travel also won Best 
Travel Consultant – Retail.

Elsewhere it was a great night for APT, 
taking out Best River Cruise Operator, Best 
Tour Operator – Domestic and Best Tour 

Operator – International. Insider Journeys 
walked away with the title of Best Specialty 
Wholesaler while Global Journeys was 
named Best Online Travel Agency.

 “AFTA, together with our valued and 
important sponsors, are very proud to have 
once again delivered such a spectacular 
event. In particular we were extremely 
honoured to once again have the support 
of major sponsor Qantas,” said Mr 
Westbury. 

 
afta.com.au/events/ntia

Top left: Andrew Macfarlane and the team from Magellan 
Travel after winning Best Non Branded Agency Group

Above: Jamie-Lee Holloway, winner of the Emirates 
Scholarship, with Rob Gurney from Emirates
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WE ARE THE CHAMPIONS
Here’s the reaction from some of the winners at the NTIA Awards.

FOR THE second year in a row, APT 
received three of the travel industry’s most 
prestigious awards at the 2015 National 
Travel Industry Awards (NTIA).

The company was named Best Tour 
Operator, Domestic; Best Tour Operator, 
International and Best River Cruise 
Operator, a new category in this year’s 
awards.  

“Receiving these accolades is no easy 
feat and it can only be achieved through 
exceptional relationships, service, product 
and delivery from all parts of our business 
around the globe,” said Debra Fox, Chief 
Marketing Officer for APT.

Criteria considered include product 
service, agent service, ease of booking, 
customer experience and diversity of 
product. 

“We are proud to create unforgettable 
holiday experiences which are proven to 
keep clients coming back to book APT trips 
repeatedly, creating a loyal client base for 
the agents who work with us. As always, 
this remains our continued focus.”

Royal Caribbean International and 
Celebrity Cruises also had reason to 
celebrate at the awards. The former 

was awarded Best Cruise Operator – 
International, while the latter won Best 
Cruise Ship – Domestic with Celebrity 
Solstice.

Royal Caribbean was also a finalist in the 
Best Cruise Ship – Domestic category, with 
two ships nominated, Voyager of the Seas 
and Radiance of the Seas, while Celebrity 
Cruises received a finalist nod for the Best 
Cruise Operator – International category.

“Our travel agent partners play a huge 
role in the success of our cruise brands 
sailing in Australia,” said Sean Treacy, 
Commercial Director, RCL Cruises, Australia 
& South East Asia.

Amadeus Ticket Changer (ATC) – a 
solution for travel agents that reduces 
the complex and highly manual ticket 
reissue process to just two minutes and 
four simple steps – helped the company 
win the award for Best Travel Agent 
Technology Innovation.

“Our winning solution is the result 
of listening to our customers’ biggest 
pain points,” said Tony Carter, Managing 
Director for Amadeus IT Pacific. “ATC 
automates a previously manual process 
by calculating fare and tax differences on 

ticket changes and automatically adding 
the correct penalty fee, all while adhering 
to airline reissue and refund policies.”

Christian Hunter, Chief Executive for 
Travellers Choice, said their award for Best 
Agency Group recognised the company’s 
unique and consultative culture and 
its unrivalled focus on supporting its 
members.

“This is a David versus Goliath win and 
a timely reminder that being a great retail 
travel group is not about size, it’s about 
service,” said Hunter.

Acknowledged for its Asian expertise, 
Insider Journeys scooped the category 
of Best Speciality Wholesaler. The 
award recognises the highest Australian 
standards of excellence in a company 
which packages international or domestic 
products.

“It not only demonstrates our excellence 
in customer service and the quality of our 
Small Group Journey package offerings 
but also our success in upholding our high 
standards in the rebranding transition 
period from Travel Indochina to Insider 
Journeys,” said Paul Hole, Managing 
Director and Co-Founder.

From left to right: Scott Ellis, Aaron 
Christian, Alisha Dopper, Ryan 
Montgomery and Susie Coughlin from 
APT celebrate the success at the 2015 NTIA

Travellers Choice. Best Travel Agency 
(100 Outlets or more). Christian Hunter 
(Travellers Choice, right) and Steve 
Limbrick (Qantas)
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INDUSTRY PUTS ON A GREAT EXHIBITION 

DESPITE SOME inclement winter weather, 
record numbers of visitors attended the 
second Travel Industry Exhibition (TIE) held 
in Sydney last month.

More than 1,500 industry professionals 
registered for the event, which was staged 
on two levels of the heritage-listed Crystal 
Palace in Luna Park. There were 83 booths 

to choose from, with more than 120 
exhibiting companies in attendance.

Visitors were able to catch up on a wide 
range of travel suppliers, products and 
destinations on offer. Exhibitors took the 
opportunity to launch new and innovative 
travel products and services and ran 
competitions which saw a number of prize 
giveaways.

Alongside the trade stands, a seminar 
program featured 14 industry leading 
experts sharing their knowledge and 
experience. 

Led by PR expert Prue MacSween, 
a panel of bloggers delivered some 
practical blogging tips and tools to an 
eager audience. Holly Galbraith shared 
her Twitter know-how and there were 
some Facebook insights from successful 
travel brands and how they utilise social 
platforms. Other speakers included 
TripAdvisor’s Jessica Quinlan, Brek Batley 
from the Department of Foreign Affairs 
and Rick Myatt from AFTA.

On the second afternoon of TIE, a 
series of educational presentations took 
place from Himalayan Experience, Magi 

Holidays, Visit Flanders, JC Holidays, 
Shanghai Tourism and first time exhibitors 
to Australia, Exodus Travels.

Among the more unusual exhibitors, 
Bava from Turkmenistan and Nurjan 
from Kyrgyzstan were kept busy by 
visiting agents keen to learn about their 
destinations. 

One of the larger stands was from 
Sri Lanka, with more than 23 travel 
and tourism businesses promoting the 
destination. These included a combination 
of family-owned and large scale operators, 
such as Airwing Tours, Jetwing Hotel and 
Aitken Spence Travels.

There was also an Australian exhibiting 
debut for Turkish Airlines, recently voted 
the best airline in Europe for the fifth 
year running. Flying to more countries 
than any other airline (280 destinations in 
109 countries) and with a young fleet of 
aircraft, the airline has received numerous 
awards including best business class 
catering, best economy class catering and 
best business class lounge.

 
travelindustryexpo.com.au
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A NEW BUZZ IN NEW CAL
Traveltalk Managing Editor JON UNDERWOOD reports from a landmark trade event in New Caledonia.

TOUR OPERATORS, industry officials, 
visiting agents, media and curious locals 
have all declared the first New Caledonia 
Tourism Workshop a resounding success.

Held at the impressive Tjibaou Cultural 
Centre in Noumea, the show brought 
together some 55 exhibitors from around 
the French-speaking country. They spent 
the first day interacting with 30 tourism 
professionals from Australia and New 
Zealand and the next two days promoting 
their wares to the local population. 

Several thousand residents also turned 
out to learn more about the tourism 
products on their own doorstep.

“This is such a great way for us to build 
relationships between our partners on 
the ground and the Australian and New 
Zealand wholesalers,” said Caroline Brunel, 
Manager Australia-New Zealand, New 
Caledonia Tourism. “There have been a 
lot of changes in New Caledonia in recent 
years and we really wanted to showcase 
that.”

Each visiting delegate undertook a 
series of meetings throughout the trade 
day, providing a great opportunity to get 
first-hand knowledge of the variety of 

tourism products, accommodation and 
facilities now available in New Caledonia. 
Exhibitors included large hotel chains, 
airlines, regional tourism authorities and 
small tour operators.

“It all comes down to the perception and 
understanding of New Caledonia and what 
it has to offer. People need to realise there 
is so much on offer here: it is not just about 
lying on a beach,” said Ms Brunel.

Among the more intriguing operators 
was La Ferme, a consortium of 44 farmers 
across the country committed to growing 
‘organic’ produce for sale to visitors. 
Toutazimut is a company offering four-
wheel drive excursions into the ochre 
centre of the main island, while A Bord de 
Touaou Croisieres run tours around the 
islands onboard a luxury catamaran.

In an interview with Traveltalk, Ms 
Brunel revealed tourism officials had set an 
ambitious target in relation to Australian 
visitor numbers this year. 

In 2014, 18,500 Aussies made the trip 
to New Caledonia and they are hoping 
to increase this by 30 per cent to 24,000 
in 2015. Couples aged 25-35 and over 55 
are specific targets for campaign efforts 

and resources, particularly those who 
are ‘culturally curious’. Efforts will also be 
centred on niche products, including golf, 
walking and cycling, and those who may 
wish to learn French.

Ms Brunel also revealed that a consumer 
campaign encouraging Australians to 
come and ‘meet their neighbour’ will be 
rolled out in coming months.

“I am seeing this great momentum 
happening in New Caledonia now that 
everyone is working towards the same 
goal. There is a very collaborative approach 
in the way things work and it’s important 
to involve everyone.

“And we’ve definitely got all the 
elements to make it work. Aircalin just 
launched a new flight out of Melbourne 
and they are very committed to locking 
the Australian market into New Caledonia. 
All the operators here are ready to make 
it work and are seeing good numbers out 
of the destination, so we want to keep 
the momentum going and build these 
relationships.”

 
visitnewcaledonia.com
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COOKING UP A STORM
MARK HARADA reports from Australia’s largest travel and tourism B2B event, the Australian Tourism Exchange.

IT WAS apt that Australia’s gourmet 
capital, Melbourne, played host to this 
year’s Australian Tourism Exchange (ATE), 
such was the emphasis on food (and drink) 
at the event. 

At the end of one particular day at the 
biggest event in Aussie tourism there 
were no less than 10 parties taking place 
simultaneously on the tradeshow floor, 
with each state and territory setting a place 
at their table for visiting delegates. Oysters 
were being served by the Tasmanians, 
chargrilled marron and Margaret River 
wine was on the menu at the Western 
Australia stand, while nearby, the Northern 
Territory served up homemade mango ice 
cream and smoothies.

The hunger at ATE 2015 reflects the 
growing appetite travellers have for 

Australia: the latest data released by the 
Australian Bureau of Statistics (ABS) reveals 
a 6.3 per cent rise in visitor arrivals for the 
year ending May 2015, totalling 7.1 million. 
Leisure arrivals (Holiday + VFR) continue to 
drive inbound growth, with an increase of 
5.1 per cent over the 12-month period.

John O’Sullivan, Managing Director of 
Tourism Australia, said that overall Australia 
was seeing solid growth in 2015, with 
international arrivals up eight per cent in 
the first four months of this year.

“Standouts would be the continued 
strong performance of the Americas and 
Asia, once again reinforcing the critical 
importance of adopting a balanced 
portfolio in our international marketing,” 
he remarked.

ATE 2015 brought together 1,500 

Australian sellers from 500 companies 
and 700 key buyers from more than 30 
countries, with this year’s show attracting 
some 100 new Aussie tourism products – 
more than double the previous two years. 

During ATE, Tourism Australia signed a 
record five-year $50 million deal with Virgin 
Australia, the focus of which will be to drive 
visitation from the U.S., now Australia’s 
fourth largest inbound market. TA also 
entered into a $30 million marketing 
agreement with Etihad Airways to promote 
Australia to leisure and business travellers 
within Europe.

 
Organised by Tourism Australia, the 36th 
annual ATE was held at the Melbourne 
Convention and Exhibition Centre. 
Pictures by Mark Harada
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Traveltalk: USA and Canada

TRAIN ENTHUSIASTS looking for a new 
adventure can experience the ‘Rail Across 
USA’ tour, just introduced to the Travel 
Directors program for 2015.

This trip travels the North American 
region from west to east and offers some 
of the most scenic shorelines, vast prairies, 

forests, mountains and remote wilderness 
reserves in the country. Over a 30-day 
journey, guests travel aboard famous trains 
such as the Coast Starlight, Empire Builder, 
the Capital Limited and the Northwest 
Regional.

Departing San Francisco on September 
19, travellers head north to Klamath Falls to 
explore the Crater Lake National Park and 
then onwards to Seattle. 

The tour continues to Montana to visit 
the Glacier National Park and to Chicago 
to the shores of Lake Michigan. Passengers 
then travel to Washington DC before 
heading to their final destinations of New 
York and Boston.

Some of the highlights include a train 
journey through the Napa Valley wine 
region, a tour of the infamous prison 

island of Alcatraz and a ride on the 
world’s longest miniature rail track, Train 
Mountain Railroad. There’s also a day trip 
to Waterton Lakes National Park in Alberta 
where the American and Canadian Rockies 
meet, a visit to the Railroad Museum of 
Pennsylvania at Strasbourg and a ride on 
the fastest train in the Americas, the Acela 
Express.

Priced from $22,950, this all-inclusive 
tour includes return international 
economy airfares, airport transfers, quality 
accommodation with local meals, land 
and rail transport and entry fees on a vast 
variety of guided sightseeing excursions. 
The tour is led by a professional guide and 
the price includes all tips and gratuities for 
the entire month. 
traveldirectors.com.au

WINTER SLEIGH rides in the Rocky 
Mountains and jeep expeditions in the 
deserts of the Joshua Tree National Park. 
These are just two of the North America 
experiences from Globus contained in 
their newly released 2016 United States and 
Canada brochure. 

Dozens of tours are now on sale – 
including two new itineraries – with early 
booking discounts of 10 per cent available 
on 2016 North America bookings made by 
September 15.

The new program includes more than 
40 tours across the length and breadth of 
North America, ranging from four to 15 
days. The two new itineraries include an 
eight-day exploration of Canada’s rugged 

west with visits to Vancouver, Jasper, 
Lake Louise, Banff and Calgary. Highlights 
include a rail journey through the Rockies, 
an ice-walk through Maligne Canyon and 
a horse-drawn sleigh ride at Lake Louise. 
‘Canadian Rockies Winter Adventure’ is 
priced from $3,644 per person twin share 
(including discount).

‘Southern California with Death Valley 
& Joshua Tree National Park’ is a 10-day 
itinerary among the great cities and 
desert landscapes of Southern California 
and Nevada, visiting Los Angeles, San 
Diego, Palm Springs and Las Vegas. 
Highlights include a ferry to Catalina 
Island, a desert jeep expedition in the 
Joshua Tree National Park and an evening 

of star-gazing in Death Valley. It is priced 
from $3,374 per person twin share 
(including discount).

Other itineraries focus on the big cities 
and landscapes of the U.S. and Canada, 
from the bright lights of New York, San 
Francisco and Los Angeles, to the natural 
wonders of Yellowstone, Niagara, the 
Rocky Mountains and the Grand Canyon. 
They include popular options with rail 
journeys aboard the Rocky Mountaineer 
as well as cruises among the glaciers of 
Alaska.

 
globus.com.au

ALL ABOARD FOR TRAIN ADVENTURE

VISIT ROCKY, JASPER AND JOSHUA  
WITH ITINERARIES FROM GLOBUS



Traveltalk: New Zealand

TOURISM NEW Zealand has identified 
cycling as a special interest activity with the 
potential to drive shoulder season travel 
and attract higher value visitors. 

Central Otago is the perfect place to 
begin your cycling education in New 
Zealand, with three of the ‘Great Rides’ in 
close proximity. All three trails are available 
for cycling or walking and feature a smooth 
gravel surface, making them suitable for 
those with just a moderate fitness level. And 
each trail has its own point of difference and 
varied landscape.

The Otago Central Rail Trail runs for 150 
kilometres from Clyde to Middlemarch and 
is the original ‘Great Ride’, having been 
established more than 20 years ago. The 
trail follows the route of an old railway line 
so there are no steep climbs or descents, 
making it perfect for people of all ages.

Its longevity means there is plenty of 
infrastructure and services along the way, 
with a full range of quality accommodation 

to choose from, from luxury boutique four-
star plus down to backpacker. Visitors can 
choose to do a half-day taster or take three 
to five days to do the whole journey.

The Roxburgh Gorge Trail is a one-day 
ride from Alexandra to Lake Roxburgh 
Dam, following the Clutha Mata-au River. It 
stretches for 34 kilometres from end to end 
and includes a 12-kilometre boat trip down 
the river in the middle. The trail provides riders 
with a remote experience within a gorge 
setting and requires intermediate fitness 
levels with some climbs along the way.

Opened in 2013, the Clutha Gold Trail 
showcases the area’s history of Chinese gold 
miners, farming, mining and rail. It runs for 
73 kilometres from Lake Roxburgh Village to 
Lawrence and visitors should allow two days 
to complete the journey. The route travels 
through the Teviot Valley and is particularly 
memorable in spring and autumn.

Central Otago is perfectly located for 
Australian visitors, being nestled between 

the tourism mecca of Queenstown and the 
city of Dunedin. It is an 80-minute drive 
from Queenstown to Clyde and between 
an hour and 90 minutes from Dunedin to 
either Middlemarch or Lawrence. Trails are 
open all year round.

Picture courtesy Tourism Central Otago
cyclecentralotago.com;  
centralotagonz.com/trade-and-media; 
newzealand.com/au; nzcycletrail.com

OUR PLACE YOUR PACE
CENTRAL OTAGO IS HOME TO THREE 
WORLD CLASS TRAILS. CHOOSE ONE OR 
COMPLETE THEM ALL

CENTRAL OTAGO
NEW ZEALAND

OTAGO CENTRAL RAIL TRAIL
The Original Great Ride - 150km

ROXBURGH GORGE TRAIL
Another World - 34km

CLUTHA GOLD TRAIL
A Journey of Discovery - 73km

For more information visit: 
www.cyclecentralotago.com

Come and enjoy a ‘holiday on a bike’ - with over 250km of leisure riding to choose from, cycle as much or as little as you want.
Central Otago leads the way in cycling holidays; professional and experienced providers, quality hire bikes, packaged holidays, 
superb accommodation, great food, award winning wine and everything your clients need for a memorable holiday. 

ON YER BIKE
An $80 million initiative to encourage more Australians to visit New Zealand for cycling holidays was launched recently. 
Here, we look at Central Otago, part of the 23 ‘Great Rides’ that offer 2,500 kilometres of trails across both islands.

Roxburgh Gorge
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BYROADS TRAVEL is offering a 13-day 
small group tour of Sri Lanka, covering all 
the major sights but also including lesser-
known gems.

From Colombo the tour heads towards 
Sigiriya, stopping on the way to see the 
cave temple complex at Dambulla, home 
to 150 statues. Travellers will then visit 
the ancient ruins at Polonnaruwa before 
climbing the rock fortress at Sigiriya. The 
tour then heads south along a back road 

into the heart of the Knuckles Mountain 
Range, an area of great natural beauty.

There’s a day in the old Sinhalese capital 
of Kandy before driving up to colonial 
Nuwara Eliya, once known as ‘Little 
England’, where you’ll learn the secrets of 
tea making and production. 

Continuing south, the itinerary 
includes the world’s tallest Buddha at 
Buduruwagala and Sri Lanka’s premier 
elephant reserve, Uda Walawe National 

Park. The final highlight is Galle with a 
stay at the celebrated Lighthouse Hotel, 
designed by the late Geoffrey Bawa, Sri 
Lanka’s most renowned architect. Having 
explored the Dutch Fort, guests will take 
a boat ride on the Madu River before 
reaching Columbo.

The tour departs on March 3, 2016 and is 
priced from $3,875 per person twin share, 
land only.  
byroads.com.au

Traveltalk

BEYOND TRAVEL have a selection of private packages and fully 
escorted tours that highlight the best that Poland has to offer.

One of the most popular itineraries is the seven-day ‘Magic of Poland’ 
tour from Warsaw to Krakow. This fully escorted trip includes the ‘royal 
route’ into Warsaw’s old town with its castle and bustling market square, 
an evening Chopin recital and a trip to Czestochowa to visit Jasna Gora 
monastery and its famous Black Madonna. Travellers will also spend a 
night in Zakopane nestled at the foot of the Tatra Mountains, go rafting 
on the Dunajec River and tour Auschwitz and the Wieliczka salt mine.

The tour is priced from $1,505 per person twin share including four 
nights’ first-class accommodation with daily breakfast, sight-seeing 
with a tour director, transportation and porterage. There are several 
guaranteed departures until October.

For those wanting to do a private independent package in Poland 
this summer, Beyond have an eight-day itinerary from Warsaw to 
Krakow including first-class rail travel between the cities from $1,225 per 
person twin share. It also includes accommodation with daily breakfast, 
comprehensive sight-seeing and the services of a local representative. It 
is available in three-, four- or five-star hotels.

 
beyondtravel.com.au

ENJOY THE ROYAL TREATMENT ON A VISIT TO POLAND

TAKE THE BYROAD TO SRI LANKA TO 
LEARN ALL THE ISLAND’S SECRETS

Acres Resort in Sri Lanka

Zamkowy Square in Warsaw



Incredible sights
   at an amazing price!

Priced from

Canadian & Alaskan Masterpiece

from $5,203 per person twin share

19 days from Vancouver to Vancouver

$273 per day

12 day land tour including 2 day Rocky Mountaineer SilverLeaf rail journey,
7 night Alaska Cruise aboard Holland America’s MS Volendam
Visit Columbia Icefi eld, Butchart Gardens, National Parks & Lake Louise

 Quality Accommodation   Professional Tour Director 
 First-class motorcoach   Visits to must-see sights

*Terms & Conditions apply: Prices, dates and itinerary are correct as of 16/6/15 and are subject to change. All care is taken to promote correct pricing at time of printing, is dependent upon availability, and will be confi rmed at time of reservation. From $5203 per person, twin share 
departing 30/04/16 includes 19 day tour (SilverLeaf & Inside Cabin), taxes, cruise line non commissionable fare, government taxes, fees of $595 (varies seasonally from $577-$611) and savings of $150 per person. Optional pre-paid gratuities for Tour Director and Driver are an 
additional $161 per person. A non-refundable, non- transferable deposit of $250 per person/per tour is required within 14 days of booking to secure reservation. Save $300 per couple valid on any 2016 Canadian & Alaskan Masterpiece departure when booked by 15/12/15. Valid for 
new bookings only. Offer not combinable with any other discount except Second Tour, Early Payment and Journeys Club. Book Early & Save 2.5% discount: requires full payment four months or more prior to departure. Discount based on tour including extra night accommodations, 
extensions and transfers. Second Tour discount – multiple tours must travel in the same calendar year. Repeat Traveller Discount: must be a Journeys Club member and quote membership number at time of booking to receive 5% discount on the land-only portion of the core tour 
and twin share price, not including extra nights’ accommodations, extensions, taxes/fees, tips and supplements/reductions. Offer can be withdrawn or amended at any time without notice. Additional may restrictions apply. For full terms and conditions refer to the 2016 Cosmos 
United States, Canada & South America brochure. Licence Number 2TA000637.

To book call 1300 130 134
or go to globusfamily.com.au/onlinebookings

SAVE $100 SAVE 5%SAVE 2.5% Per Couple 
Second Tour Discount*

Repeat Traveller
Discount*

Early Booking
Discount*

More ways to save!

With Cosmos, your clients enjoy 
the benefits and convenience of 
escorted travel, along with plenty of 
free time to explore and 
immerse in local culture.

2016
DEPARTURES

SAVE $300
per couple*



Newstalk

WITH 124 years of training excellence, Sydney TAFE is one of Australia’s oldest leading 
vocational education and training institutes. 

Building on 40 years of experience as Australia’s first travel and tourism training 
provider, Sydney TAFE has a proud history of delivering quality training programs 
to corporate and government organisations. The organisation provides skills, 
recognition, training needs analysis and Recognition of Prior Learning (RPL). They 
can also organise your continual professional development and project manage your 
training.

“The best thing about enrolling in the Sydney TAFE Tourism Diploma is that they 
respected and recognised my previous training,” said Chanelle Hetherington, a former 
graduate who is now Business Development Manager VIC/TAS for the Intrepid Group.

“I’d completed my Certificate III on the job as a travel agent and hoped Sydney TAFE 
would recognise the hard work I’d put in and allow me to enter the diploma based on 
the completion of this training. It was as simple as getting a few forms filled out and 
approved, and just like that I had the offer letter straight into the diploma which was a 
huge bonus.”  
 
sydneytafe.edu.au

FANS OF the Jurassic Park movies are 
being encouraged to follow in dinosaur-
shaped footprints with a visit to the set 
locations in Hawaii.

The islands of Oahu and Kauai have 
served as the key locations necessary to 
bring the prehistoric creatures to life since 
the first movie debuted in 1993, and the 
record-setting fourth instalment Jurassic 
World is no exception. 

With two-thirds of the Hawaii location 
days for the movie spent on Oahu, visitors 
can now have a true ‘Jurassic’ moment 
with a selection of experiences that bring 

the movie to life and give a taste of Oahu’s 
Hollywood heritage.

Known as ‘Hawaii’s Movie Ranch’, the 
verdant landscape of Kualoa Ranch was 
featured extensively in Jurassic World. 
Visitors can tour Kaaawa Valley by all-
terrain vehicle, bus or on horseback via 
the Hollywood Movie Sites Tour. Visitors 
can also learn why this locale has attracted 
generations of filmmakers and what makes 
this area significant in Hawaiian culture.

Movie-goers may recall the dinosaur 
petting zoo in Jurassic World, which was 
shot at the Honolulu Zoo. Located in 

Waikiki, the Honolulu Zoo is a 16-hectare 
home to 905 different animals from 
the tropics including Komodo dragons, 
primates, birds, reptiles, amphibians and a 
variety of African animals.

Other locations include the Hawaiian 
Convention Centre, which doubled as 
some of the main hotel interiors in the 
latest movie, and the Makai Research Pier, 
which was the gateway receiving visitors to 
the fictional dinosaur park.

 
gohawaii.com/au; meethawaii.com/au

The new Godzilla-themed hotel. Picture 
courtesy TM & (C) TOHO CO., LTD.

COME AND SEE WHAT THE DINOSAUR 
ON JURASSIC MOVIE LOCATION TOUR

Kualoa Ranch. Picture courtesy 
Oahu Visitors Bureau
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IT’S NEVER TOO LATE TO START SOME TRAVEL TRAINING 



Newstalk

WORLD EXPEDITIONS has launched six new Nepal adventures designed 
to help rebuild two schools severely damaged in the earthquakes that 
devastated the country earlier this year.

The itineraries all combine aid work with various combinations of 
adventures in the Annapurna, Everest Base Camp, lower Solukhumbu, 
Pokhara and the Kathmandu Valley regions. Many past clients booked to 
go within days of the launch of the projects.

The Rebuild Nepal Community Projects will be funded through a 
combination of voluntary donations from participants and the World 
Expeditions Foundation Nepal Earthquake Appeal, which has so far raised 
more than $220,000. They will be operated by the company’s not-for-profit 
division, Community Project Travel. 

As well as rebuilding the damaged schools to ensure the continued 
education of village children these trips will provide work for World 
Expeditions staff and local people, the latter who have limited 
opportunities to work.

The first schools to be rebuilt are located at Lura Village in the 
Solukhumbu (lower Everest region) and at Suspa Kshamawati Village in 
the Dolakha District in North Eastern Nepal. No special skills are required 
and the projects will run from October through to March next year.

“Many of our clients have a profound fondness for Nepal and its people 
after spending time there,” said Sue Badyari, World Expeditions CEO. “They 
are keen to show their support by being personally involved in the rebuild.

“Once the work is complete, participants will go on to enjoy a trek 
to further assist the economies of the mountain communities that rely 
heavily upon tourism.” 
worldexpeditions.com

HERE’S A SCHOOL PROJECT THAT 
ADULTS CAN LEND A HAND WITH
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AN INVESTMENT of €60 million has 
allowed Air France to offer its customers a 
fully digital airport experience.

The new innovations include a smart 
phone app, AF Connect, interactive kiosks, 
automatic baggage drop-off and boarding 
gates.

At the airport, customers benefit from 
the latest Air France innovations to organise 
their trip in advance. They can purchase 
additional options for their flight or print 
their baggage tags at the ergonomic 
interactive kiosks. Some 700 kiosks will 
be installed at the 180 Air France stations 
worldwide, including 250 at Paris-Charles 
de Gaulle.

Passengers can also check in their 
baggage in 45 seconds using the new 
automatic baggage drop-off machines. 
Half of all baggage drop-off areas are now 
automated at both airports in Paris. 

If customers have a question, they can 
ask Air France agents for assistance because 
with their 400 iPads, staff can access 

passengers’ reservation files, make changes 
to them (upgrades) or purchase options 
(lounge access, Seat Plus).

Finally, by scanning the flash code from 
the Air France App that they downloaded 
when they checked in online, customers can 
board their flight independently.

These new innovations complement 
existing facilities, which include checking in 
30 hours before their flight and obtaining 
their boarding pass by using the app. AF 
Connect informs travellers in real time 
of their flight status and other useful 
information such as the boarding gate 
number. 

Customers can also access a direct link to 
the company app via Facebook and Twitter, 
and can exchange messages with Air France 
staff all over the world, receiving a reply 
within the hour.

The Air France Press App is now also 
available on smart phone, in addition to 
tablets. It enables customers to download 
one or more newspapers and magazines 

from Air France’s selection of digital French 
and international press. This selection is 
available all over the world from 30 hours 
before the flight until the time of departure. 

Meanwhile, Air France received two 
awards from Skytrax in the recent World 
Airline Awards in Paris. The awards were for 
‘World’s Most Improved Airline’ and, for the 
second consecutive year, ‘Best First Class 
Airline Lounge Dining’. Both awards are the 
result of a satisfaction survey, carried out 
online with close to 19 million customers.

“These awards underline the desire 
that drives Air France to offer even more 
exceptional products and services to all 
our customers,” commented Alexandre de 
Juniac, Chairman and CEO of Air France-
KLM.

“Our efforts are paying off! This is a great 
incentive for all group employees to pursue 
the goal that we have all set: to be among 
the best in the world.”

 
airfrance.com/au

AWARD-WINNING AIRLINE LEADS  
THE RACE INTO DIGITAL SPACE

AN AUSSIE bartender has been left stirred 
but not shaken after winning a competition 
to have one of his creations served in the 
first class cabin aboard a British Airways 
flight.

Tim Philips (pictured right) of Bulletin 
Place in Sydney had to come up with a 
1930s-inspired cocktail to help the airline’s 
celebrations to mark 80 years of flying to 
Australia. 

The first BA flight for paying customers 
from London to Australia took off on 
April 13, 1935 under the name of Imperial 
Airways – British Airways predecessor – in 
conjunction with Qantas Empire Airways.

Philips, a former ‘Diageo World Class 
Global Bartender of the Year’, beat the best 
in the country to have his beverage, The 

Antipodes Cocktail, served to passengers 
for a month. The winning drink comprises 
of Tanqueray No. 10, Fino sherry, verjuice, 
chamomile and bitter lemon.

“It is inspired by what was popular and 
abundant in Britain in the 1930’s. These 
ingredients are making a renaissance in 
cocktail culture today,” Philips said.

“Gin has long been championed in 
British culture and has certainly been 
rising in popularity in Australia over recent 
years,” he added. “The Antipodes Cocktail 
aims to bring together all these elements 
in a contemporary, simple, elegant and 
refreshing way.” 
 
britishairways.com

AUSSIE BARMAN SERVES UP FIRST CLASS COCKTAIL
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AIRPORT BOSSES have welcomed 
the announcement by China Airlines 
to commence Taipei – Melbourne – 
Christchurch services from October.

“Taiwan is an important market and 
it’s growing strongly,” said Carly Dixon, 
Melbourne Airport Executive Corporate & 
Public Affairs. “This new service means that 

people travelling to and from Taiwan will 
have an easier journey as they no longer 
need to transit through other cities.

“Victorians will also benefit with 
access to China Airlines’ extensive global 
network, including the increasingly 
popular destinations of Japan and Korea, 
while also adding another option for 

travel to Christchurch.”
The airline says the launch of the 

new service represents its commitment 
to expanding their Australia and New 
Zealand market. By the end of 2015, China 
Airlines will be serving five cities in the 
Australasian region, providing 14 flights 
a week between Australia, New Zealand 
and Taiwan. The new A330-300 service will 
commence on October 25 and will operate 
three times a week.

Meanwhile China Southern Airlines 
will increase flight schedules to Australia 
following a boost in demand.

“We have great confidence in the 
Australian market and today’s news clearly 
demonstrates our ongoing commitment 
to the Australian market,” said Mr. Louis 
Lu, China Southern Managing Director 
Australia & New Zealand

The first services to increase are the 
Guangzhou and Perth/Melbourne routes. 
The Melbourne route will see an additional 
four flights per week, while Perth will be 
serviced by an additional flight each week. 
The airline will also increase schedules 
across Sydney, Melbourne, Brisbane and 
Perth ahead of the summer season. The 
increased services will begin from October 
onwards.

 
china-airlines.com/au; csair.com

GRAB A COMFY 
LOUNGE SEAT  
WHEN YOU FLY  
WITH HAWAIIAN

MELBOURNE LAYS OUT THE RED 
CARPET FOR CHINESE VISITORS

HAWAIIAN AIRLINES is offering 
complimentary access to its new Plumeria 
Lounge to all business class guests 
travelling to any of its 11 international 
destinations.

The 334-square-metre space at Honolulu 
International Airport (HNL) is designed to 
deliver the airline’s signature hospitality in 
a warm, spa-inspired environment. Located 
on the third floor, it features a host of 
complimentary amenities including fresh 
food and self-serve snacks such as pastries 
by La Tour Café and craft beer from Maui 
Brewing Co. Guests can stay connected 
with high-speed wireless internet as well as 

ample USB charging stations.
“We are constantly looking for ways 

to improve the experience for our guests 
on the ground and in the air,” said 
Peter Ingram, Chief Commercial Officer 
for Hawaiian Airlines. “As our network 
continues to expand, we are excited to 
offer this brand new amenity for our 
international business class guests and 
other travellers seeking a full-service 
lounge experience.”

Entry into The Plumeria Lounge is a 
newly-added benefit included in the 
purchase of an international business 
class ticket to American Samoa, Australia, 

China, Japan, New Zealand, South Korea 
and Tahiti. All other guests interested in 
experiencing the new lounge can purchase 
a $40 lounge pass during online check-in 
or by seeing the customer service agent at 
The Plumeria Lounge reception desk.

The opening of the facility completes a 
two-phase, multi-million dollar investment 
to also renovate five of the airline’s Premier 
Clubs throughout Hawaii, including the 
flagship location on the second floor of 
HNL, and locations in Kahului, Kona, Hilo 
and Lihu‘e.

 
HawaiianAirlines.com

Picture courtesy 
Tourism Australia
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THE OUTRIGGER Konotta Maldives Resort 
is offering special rates to help celebrate its 
grand opening this month.

Prices start at $US516 (approx. $AU670) 
per night for a beach pool villa and are 
valid until October 31. They include taxes, 
daily breakfast, three excursions to scenic 
island locations, a $US100 (approx. $AU130) 
credit per person towards activities at the 
dive and activity centre, and a 20-minute 
Navasana Spa Experience for each guest 

who stays four nights or more.
For honeymooners, the resort is offering 

additional complementary features such as 
a bath ritual with candles and rose petals, 
one in-villa breakfast per stay, a bottle of 
sparkling wine, romantic bed decoration 
and 15 per cent off an a la carte Navasana 
Spa treatment. To qualify, couples simply 
need to confirm their marriage was during 
the six months prior to check-in.

Located 340 kilometres south of the 

capital Malé in the Gaafu Dhaalu Atoll, the 
resort is accessible via a 55-minute flight 
to Kaadedhdhoo Airport followed by a 
30-minute speedboat journey. 

Check-in takes place on the boat leaving 
guests free to enjoy the island as soon as 
they arrive. Transfers to the resort are not 
included in the rates. 
 
outriggermaldives.com

ENJOY SOMETHING SPECIAL AS NEW 
RESORT DEBUTS IN THE MALDIVES 

 

FROM EXTRA perks to value add-ons, Shangri-La 
Hotels and Resorts is inviting guests to ‘Escape the 
Ordinary’ at more than 80 of its properties across the 
globe.

Rooms or suites reserved at the best available rate as 
part of the offer will include complimentary breakfast, 
up to $US200 (approx. $AU260) food and beverage 
credit per stay and free Wi-Fi. Golden Circle members 
can also earn double Golden Circle Award Points during 
the promotion period, which runs until August 31.

Families travelling with kids can take advantage of 
the group’s Children’s Meal Plan – young guests under 
the age of six (maximum of two) who are accompanied 
by a paying adult eat free at all-day dining and pool 
cafes. Children aged between six and 12 staying at city 
hotels will also enjoy 50 per cent discount off the buffet 
price.

The promotion is valid at participating Shangri-La, 
Kerry and Traders hotels.
 
shangri-la.com

GET IN QUICK TO TAKE ADVANTAGE OF EXTRAS

Shangri-La Hong Kong
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THREE NEW packages at 
InterContinental Sydney have 
been designed to help guests 
shake off the winter blues.

The first, ‘Sydney Escapes’, is 
priced from $269 per night and 
includes valet parking, buffet 
breakfast for two and a late 1pm 
checkout. It encourages visitors 
to escape to the centre of the city 
for a weekend spent shopping, 
partying and enjoying harbour 
views.

Priced from $289 per night, the 
‘Unforgettable Moments’ package 
includes a complimentary bottle 
of Mumm champagne in the Club 
Intercontinental between 7pm 
and 9pm, accommodation and 
buffet breakfast for two.

Finally, the ‘Stay and Dine’ 
package includes overnight 
accommodation, a buffet 
breakfast in Café Opera for two 
and one $100 food voucher to 
spend at the hotel’s restaurants 
during your stay. It is priced from 
$314 per night (minimum two-
night stay).
 
icsydney.com

GIVE WINTER THE COLD 
SHOULDER WITH TRIO  
OF HOTEL PACKAGES

SOFT ZIP WALLETS - in stock NOW

RoyalNavy Aqua Wine Grey
Minimum order quanity is only 25 
Standard Plastic Wallets also available
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NICHE TRAVEL operators are often 
unbeatable at offering unique, one-of-a-
kind experiences. 

When it comes to marketing and 
promoting themselves, however, they 
often fall short of their larger competitors. 
The process of finding the right customers 
for their very specific target audience can 
be extremely challenging.

“As a new brand in Australia with 
quite a niche product, finding and 
connecting with the subset of people 
looking specifically for wellness travel 
opportunities can be quite difficult,” said 

Samantha Lippiatt, Managing Director of 
Health and Fitness Travel. 

“Driving traffic to the website is always 
the biggest challenge for an online brand 
and often people aren’t aware wellness 
travel is a holiday option.”

According to new online marketplace, 
lots:op, the key to overcoming this obstacle 
and ‘reading the minds’ of potential clients 
is smart data.

lots:op was designed with companies 
like Health and Fitness Travel in mind and 
matches the interests of its members with 
the experiences and opportunities of its 

partner companies. By harnessing the 
power of data, niche travel companies 
can match their products with key metrics 
provided by potential customers. 

“Think of it like a dating algorithm: a 
member’s interests, age, location and 
qualifications are overlaid against the 
specific travel product provided by a 
partner to create a ‘perfect match’,” 
explained Nathan Sri, Managing Director 
of lots:op.

“lots:op is a unique online marketplace 
connecting local and global opportunity 
providers with people looking for life-
enriching opportunities; everything from 
overseas experiences to volunteering 
locally. 

“For travel specifically, we have lots 
of people looking for experiential travel 
opportunities, such as visiting a local tribe 
in Ethiopia, a yoga retreat in the Swiss Alps 
or trekking in Cambodia. We help people 
find travel opportunities that will enrich 
their lives.”

When a travel seeker searches for 
relevant opportunities, the algorithm 
works much like a Google search – the 
most relevant opportunities to that 
particular person will be displayed. This 
technology allows niche travel companies 
to get their brand in front of potential 
customers who have already indicated an 
interest in what they’re offering but haven’t 
heard of the company. 

 
lotsop.com 
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NEW FIGURES released by Expedia reveal 
mobile bookings continue to rise with 
more than one in four room nights booked 
during the first quarter of 2015 being made 
via a mobile device.

Of these bookings, more than half are 
made within two days of travel or stay, 
meaning Australian hoteliers looking to tap 
into the 11th-hour traveller should ensure 
they are mobile optimised. The research 
also showed more than 50 per cent of 
mobile bookings for Australian hotels are 
made during the weekend.

“Mobile is a hot topic in our industry 
and it will continue to make a significant 
impact on the way consumers plan and 
purchase travel for years to come,” said 
David Hamblin, Senior Director of Market 
Management, Asia Pacific for the Expedia 
Group. “Mobile should be a key part of 

every hotelier’s distribution strategy.”
To make it faster and simpler for 

hoteliers to push out same day rates and 
availability to spontaneous travellers, the 
Expedia Group recently launched ‘Sell 
Tonight’. The function informs hotels in 
real-time of same day rates in their market, 
providing them with the details they need 
to better compete and increase same day 
bookings. 

“By constantly analysing our booking 
data, we are able to ensure we invest in 
the right technology to benefit our hotel 
partners, and we continue to focus on 
developing our mobile capabilities to 
meet the changing demands of global 
travellers,” added Mr Hamblin.

 
expedia.com

IT’S OFFICIAL. MOBILE HOTEL BOOKINGS ON THE RISE

SMART DATA IS THE KEY TO HELP NICHE 
OPERATORS CONNECT WITH CONSUMERS 
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AUSSIES LOOKING to tread the 
roads less travelled should check out 
the new Crooked Compass travel app.

Swim in hidden caves, bungee 
over an active volcano, snow shoe 
through the Mesa Verde, eat in a 
restaurant dug into the sand or sleep 
in a vintage aircraft. The app turns 
the tourist into a bonafide traveller 
by offering more than 1,000 unique 
and rare experiences in 11 categories 
across 134 countries. 

Each page provides thorough 
information on what the experience 
is, the best time of year to do it, where 
it’s located, how to get there, how much it costs and where to book.

“The Crooked Compass travel app is a great tool for travellers who have ‘been there, 
done that’ and want something exciting and unique to add to their travels,” said Lisa 
Pagotto, founder of Crooked Compass. Lisa is currently in the process of uploading more 
experiences to the app following her recent round-the-world trip. 

“It’s also for those who are not interested in seeing the stock-standard tourist sights and 
want to discover the soul of a destination or experience the culture like a local.”

Also included are interactive destination maps, a bucket list creator and need-to-know 
insider information. Find it in the Apple Store or Google Play.

Can’t get enough

?
Join us online and sign up to our 
newsletter for great travel news, interesting 
articles, insights and deals delivered 
directly to your inbox every week.

Our website is enjoying significant growth, 
with the newsletter achieving our highest 
clickthrough rates ever. Sign up now to see 
what all the fuss is about and we promise 
to keep you up-to-date with travel trends, 
quirky travel stories and all the best travel 
deals in the market right now.

Simply go to  
www.traveltalkmag.com.au  
to subscribe for FREE

And be sure to join the conversation on 
Facebook, Twitter and Google+ 
Twitter.com/traveltalkmag 
Facebook.com/traveltalkmag

AUSSIE APP REVEALS SOME OF THE 
WORLD’S BEST KEPT SECRETS 

GIVE THE GIFT 
OF TRAVEL
NEW TO the Australian market is San 
Francisco-based online travel gift card 
website, myTab.

Designed to help individuals or 
groups save for their upcoming travels, 
the website also has a ‘put it on myTab’ 
function, allowing family and friends 
to give the gift of cash for birthdays, 
weddings, anniversaries and other 
special celebrations. This money can 
then be used towards travel with users 
choosing from thousands of flights and 
hotels from within the site.

The company has seen some 
impressive results since its U.S. launch 
in 2011. On average, consumers spend 
nine hours comparing prices on 
multiple travel sites, yet myTab said its 
users spend just 30 minutes from the 
start of their search to booking.

This year the company is introducing 
the Match myCash feature through which 
it can broker deals with airlines and hotels 
using an accumulated volume of crowd-
funded customer cash. mytab.co
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INSTAGRAM HAS introduced a ‘Places 
Search’ function making it easier for users 
to discover new destinations around the 
world.               

The new feature allows users to peer 
into just about any location on earth to 
see what’s happening right at that very 
second. It’s great for researching exotic 
locations, exploring a new vacation 
destination or a hot new restaurant. You 
can take a virtual look at a hotel or simply 
see whether it’s sunny at your favourite 
beach. You can even drop in on fashion 

shows and music festivals in real time, no 
matter where you are in the world.

With 300 million-plus Instagrammers in 
every corner of the world, wherever events 
unfold someone on Instagram is probably 
there to capture it. ‘Places’ are rich sources 
of visual content and for the first time, 
Instagram is able to show users what 
individual locations are trending.

Instagram 7.0 is available in Apple Store, 
and for Android on Google Play.

THE AWARD-WINING Tourism e-kit resource 
covering the A to Z of online marketing and 
distribution is getting a new home.

The online training program was developed 
by the Australian Tourism Data Warehouse 
(ATDW) to support, train and raise the 
professional standards of the tourism industry, 
and to improve its understanding of digital 
technologies. Since 2008, the e kit has been 
downloaded more than 350,000 times from the 
ATDW website and now comprises 70 tutorials.

But according to the ATDW, the industry still 
needs more growth. It says those working in 
tourism are around 50 per cent less IT savvy 
than the average Australian business owner.

Eighty per cent of travellers use the internet 
to plan a holiday, however only 40 per cent 
of Aussie tourism operators have optimised 
their website for search. Eighty five per cent of 
travellers use smartphones and/or tablets while 
on holidays, however only one in two tourism 

operators’ websites are mobile optimised.
“The Tourism e kit has done a great job 

thus far, but it is clear that more needs to 
be done,” said Mark Williams, CEO of ATDW. 
“In 2016, we look forward to sharing with 
you a new, exciting technology platform 
which will offer better capability and user-
friendly functionality to benefit Australian 
regions and operators.” 

The e kit will now be transitioned 
through an exclusive license for a two-year 
period with Digital Coaching International 
(DCI), who will further develop, invest and 
add value to the e kit through the online 
learning community, Tourism Tribe. 

Tourism Tribe combines learning 
resources, tourism experts and digital 
coaches to make a difference to the 
business capability of the tourism industry 
and to bridge the gap between businesses 
and consumers.  tourismtribe.com

POPULAR TOURISM E KIT IS MOVING HOME

EXPLORE THE PLANET THROUGH 
THE EYES OF INSTAGRAM 

INFORMATION ABOUT hotels, restaurants 
and attractions at 200 global airports is now 
available on TripAdvisor.

When travellers search for an airport on 
the website they will now be directed to a 
dedicated page filled with reviews, ratings 
and other information on what to do, where 
to eat and where to stay. Duty free stores, 
boutiques and airport lounges will also be 
listed on the page.

“More than 3.1 billion travellers pass 
through airports each year with the average 
traveller spending 150 minutes of airport 
dwell time from arriving at the terminal to 
the doors of the plane closing at the gate,” 
said Adam Medros, Senior Vice President, 
Global Product, TripAdvisor. 

“We want to help them quickly find 
things to do on the site while they’re 
waiting to catch a flight, or book an airport 
hotel when they need a place to stay.”

Singapore’s Changi Airport was the first 
listed on the website with other major 
international facilities including John 
F. Kennedy International and London 
Heathrow launching this month. 

Meanwhile, TripAdvisor has also 
launched its app for android smartwatches. 
The free app, which is currently available 
on Google Play, gives travellers access to 
TripAdvisor reviews and ratings of hotels, 
restaurants and attractions.  
tripadvisor.com

WEBSITE TELLS 
YOU EVERYTHING 
YOU NEED TO KNOW 
ABOUT AN AIRPORT 
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TOWERING ICEBERGS, glassy waters 
and unique wildlife; it is little wonder 
expeditions to the Antarctic Peninsular, only 
accessible between November and March, 
top many a bucket list. Go there with this 
collection of new expeditions and specials 
for the coming seasons.

ACTIVE TRAVEL
An international flight credit of $1,500 per 
couple as well as two free nights in Ushuaia 
with breakfast included is being offered by 
Active Travel for bookings on the 18-night 
‘Falkland Islands, South Georgia and 
Antarctica’ round-trip cruise departing from 
Ushuaia on October 23.

Sailing onboard the ice-strengthened 
expedition ship, Akademik Ioffe, the 
expedition is the longest Antarctic itinerary 
offered by Active Travel. Guests will be 
accompanied by company founders Robert 
Fletcher and Christine Pearson. 

The tour showcases the profusion of sea 
and migratory birds on the Falkland Islands, 
the thousands of king penguins, and old 
whaling and research stations on the 
remote island of South Georgia. Weather 
permitting there’s also the opportunity to 
spend a night camped on the ice.

The 20-night package costs from 
$US14,495 (approx. $AU19,300) per person 
twin share. In addition to the flight credit 
and free nights in Ushuaia it includes 
complimentary polar gear, meals and 
onboard lectures. 

 
activetravel.com.au

ECLIPSE TRAVEL
From crossing salt flats in Bolivia’s Salar 
de Uyuni to expeditions across the Drake 
Passage to Antarctica, the first Latin America 
and Antarctica brochure from Eclipse Travel 
has many of the highlights covered.

Now available for 2015 and 2016 
bookings, the brochure showcases a range 
of bespoke itineraries covering the breadth 
of the South American continent for single 
travellers, small groups of between two and 
10 people, and special interest groups.

On water, the most popular itinerary 
is the 22-day ‘Patagonia & Antarctica 
Wilderness Adventure’ visiting both the 
Chilean and Argentinean sides of Patagonia, 

the Torres del Paine National Park and the 
Perito Moreno Glacier before crossing the 
Drake Passage into Antarctica aboard the 
68-passenger expedition ship, Ocean Nova 
(above). 

Eclipse Travel is offering savings of up to 
25 per cent on premium cabins for bookings 
made until September 30. It is also offering 
15 per cent savings on non-premium cabins 
for selected Antarctica 2016/17 voyages 
booked for travel between November 1, 
2016, and March 15, 2017. 

 
eclipsetravel.com.au

HURTIGRUTEN
Almost a decade since their last investment 
in the fleet, Hurtigruten has purchased a 
new expedition vessel.

Temporarily named MS Norway Explorer, 
the ship was built in 2009 and is currently 
being overhauled and optimised for polar 
waters. It is being modified to reduce fuel 
consumption and emissions and once 
finished it will accommodate 320 guests 
in 180 cabins and include common areas 
specially designed for viewing the arctic 
scenery.

The new ship will join Hurtigruten’s 
intimate fleet of 12 ships next year, replacing 
MS Midnatsol along the Norwegian coast 
before setting sail to Antarctica for the 
Northern Hemisphere’s 2016/2017 winter 
season.

 
hurtigruten.com
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PLENTY OF CHOICE FOR THOSE WANTING 
TO SAIL THE GREAT WHITE CONTINENT

Hurtigruten are investing  
in a new expedition ship



Cruisetalk

Cruise onboard Australia’s  
Best Cruise Ship 2015

Celebrity Solstice

BOOK NOW
Visit your Travel Agent | celebritycruises.com.au | 1800 754 500

EXTENDED EUROPEAN SAVINGS STILL AVAILABLE ON 
OVERSEAS FLIGHTS AND FOR SINGLE TRAVELLERS
AVALON WATERWAYS has extended two 
special deals on its 2016 season of European 
river cruises, offering discounted flights and a 
single supplement waiver for solo travellers. Until 
September 15, airfares can be booked from $799 
per person (including taxes) to Europe flying 
with Emirates, Etihad Airways, Cathay Pacific or 
Singapore Airlines for travel between March and 
May, or September and November, 2016.

Fares starting from $999 (including taxes) for 
travel between June and August 2016 are also 
available with flights departing from all major 
Australian cities to a range of European gateways.

Also until September 15, solo travellers can book 
category D and E cabins on any Avalon Waterways 
2016 European departure and pay the same 
per person price as a couple sharing. The offer 
represents generous savings of up to $6,496 on 
some cruises.

Avalon’s 2016 season of river cruises is its largest 
yet with 28 different itineraries to choose from on 
the Rhine, Danube, Main, Moselle, Seine and Rhone 
rivers, and for the first time in 2016, the Meuse 
River in Belgium.  
 
avalonwaterways.com.au

Avalon Vista on the Danube in Budapest
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STREETS
BELINDA LUKSIC finds that a mix of cuisine and culture are the 

perfect ingredients when exploring Bangkok like a local.

Chillies for sale at 
Bangrak Markets

Thailand
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THE BREEZE provides cool relief as we 
head down Bangkok’s bustling ‘River of 
Kings’, the Chao Phraya River, towards 
the Sathorn District. In search of local 
experiences, our group of six is joined by 
the unlikely named Diamond Geezer, the 
concierge at Anantara Riverside Resort & 
Spa and the ‘streetwise guru’ hosting our 
walking tour. 

We alight at Yannawa Pier and head 
down narrow, dusty streets towards Wat 
Yannawa, a quirky temple resembling a 
Chinese junk boat that dates back some 
300 years to the Ayutthaya period. 

Young monks in orange robes cut a 
swathe down the street, their languid 
beauty lending a cadence of grace to the 
juxtaposition of temples and busy, car-
lined streets. We stop for iced coffee made 
with condensed milk and feed the fish on 
the riverbank for luck. On the way back, 
I duck into a small temple where novices 
chant soothing, sing-song Sanskrit as they 
prepare to be ordained.

Up Charoen Krung towards Bangrak 
Market, the road is a jumble of tangled 
telegraph pole cables and the insistent 
beep beep of tuk tuks. We pass bananas 
being grilled in their skins and stop to 
taste their firm, steamed-sweet goodness. 
Down a side street, Diamond organises 
trays of fresh mangosteen, rambutan and 
dragon fruit and we gobble up their tangy 
sweetness, thirsty for the juice. 

MARKET TIME
Bangrak Market is an explosion of colours 
and smells; a lively mishmash of flowers, 
fruit and vegetables jostling for space with 
fresh meat and seafood stalls. Two girls sit 

Fried chicken 

More colourful 
produce at 
Bangrak Markets
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island-like in a sea of bright yellow petals 
they turn into the traditional luck-giving 
phuang malai garlands and vendors wheel 
in boxes piled high with produce to add 
to the already overflowing baskets of 
green and red chillies, and vats dense with 
shiitake goodness. 

I hear about the ‘naked butcher’ before 
seeing him, shirtless, surrounded by 
glistening cuts of meat hanging off metal 
hooks. Down a laneway, a shot of the 
notoriously potent rice whiskey, Lao Khao, 
is surprisingly smooth and with not much 

bite. The popular street sweet, khanom 
krok, a coconut pudding garnished with 
shallots, tastes dense and sweet with a 
moreish crisp case. 

From Charoen Krung, we jump a tuk tuk 
bound for Ratchawongse Pier and street 
eats in Chinatown. Ka Ding Dang overflows 
with stalls of simmering soups, curries and 
glossy noodles that smell and look divine 
– it is agony thinking of all the food I won’t 
have room for. 

An order of boat noodles arrives, 
but instead of the expected meats and 

seasoning of salted pig’s blood, this is an 
understated clear broth of thin rice noodles 
layered with larb and bean sprouts and 
topped with a jaunty piece of deep fried 
wonton skin. It’s delicately balanced with 
a hint of green chilli that’s immensely 
satisfying. 

A plate of chicken satay comes next; 
the skewers piled high alongside a spicy, 
nuanced peanut sauce and simple tomato 
and Spanish onion salad that takes this 
humble dish to the next level. Even after 
all that, the sizzle and smoke wafting 

A longtail boat in Klong Bang Laung

Novice monks at Wat Yannawa

Rambutan

Thailand
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ON FULLY INCLUSIVE  
GROUP TOURS TO CHINA, 
INDOCHINA, INDIA & JAPAN. 

 Hurry,  
book by  
18 Sep 2015! 

VISIT US ONLINE FOR  
MORE INFORMATION. 
DEDICATED WA BROCHURE 
AVAILABLE

Our incredible Early Bird savings are valid for new bookings made between 18 Jul to 18 Sep 2015. Savings are valid on a great range of selected tours departing Jan to Jul 2016.  
Hurry as all tours are subject to availability. For full details on how to secure your great deal visit wendywutours.com.au/earlybird.

Asia waits.  
Our 2016 Early 

Bird savings 
won’t.

Save 
up to $1,355pp

Call 1300 789 980 
wendywutours.com.au/earlybird

early bird SavingS

from a nearby gai yang vendor proves too 
tempting and I dig in to a barbecue chicken 
that’s intensely aromatic and moist with the 
perfect yin-yang of sweet and savoury. 

KLONG CRUISING
In the afternoon, we swap the streets for 
the river and a guided tour of the intricate 
klong canal system. It’s like another world. 
The river narrows dramatically in parts and 
rickety wooden houses jockey for position 
next to mansions and newer, concrete 
boxes. Many of the houses on the river are 
built on stilts and offer a fascinating, bird’s-
eye view of a simpler way of life. 

Two young boys laugh and wave as they 
launch themselves into the brown waters 
from their back stairs, a resounding splash 
accompanying the look of unadulterated 
joy on their faces. Water monitors glide 
alongside and too-fat carp go into a 
feeding frenzy at the bags of hyper-
coloured food thrown to them.  

We stop at the Artist’s House, an artist-
run café and performance space for the 
Klong Bang Laung community and see 
another side to klong life. Popular for its 
shadow puppet performances, there’s also 
plenty of local art on show and visitors can 
paint a mask that will go on display with 
others in exchange for a donation. 

Street eats in Chinatown

T R A V E L T A L K   A U G U S T  2 0 1 5    |   39   

Thailand



We pull into Wat Ratcha O-Rot on 
the hottest part of the day and wander 
through temples, each more ornate and 
golden than the last, finally arriving at the 
showpiece temple: an exquisitely large 
reclining Buddha made entirely of gold leaf.  

I drop a dollar into the fortune box and 
shake a bucket full of numbered sticks until 
one falls out: 26! The fortune is comedy 
gold – promising sorrow and trouble will 
soon be far away, alongside ‘no lucks’, no 
support and an unfavourable legal case. 
Hilarious. 

The return journey via the Klong Mon is 
peaceful and calm, taking in the majestic 
Grand Palace and temple of dawn, Wat 
Arun, large and resplendent between 
ramshackle warehouses and narrow 
wooden houses.  

Experiencing any city through the eyes 
of a local is always rewarding and Bangkok 
doesn’t disappoint, giving up a cornucopia 
of sensory delights that are at once cultural, 
creative, spiritual, culinary, simple, vibrant 
and sublime. It’s not the normal tourist trek, 
but isn’t that the point?
 
Pictures by Belinda Luksic and Garry Norris.  
 
tourismthailand.org

 

GETTING THERE: Scoot flies daily to 
Bangkok from Sydney, the Gold Coast 
and Perth with an overnight stopover 
in Singapore. flyscoot.com

WHERE TO STAY: Situated on the 
banks of the Chao Phraya River, 
Anantara Riverside Resort & Spa offers 
a five-star stay with easy access to river 
travel. For a more central city location, 
there’s Anantara Siam Bangkok. 
anantara.com

WHAT TO DO: Anantara’s ‘Streetwise 
Guru’ and ‘Klong Guru’ tours offer a 
uniquely local experience. The tours 
are also open to non-hotel guests. 
bangkok-riverside.anantara.com 

WHERE TO DINE: Brio at Anantara 
Riverside Resort & Spa offers 
traditional Italian cuisine with cocktail 
matching while the popular Pop-Up 
Wine & Charcuterie at Anantara Siam 
Bangkok is a great spot for evening 
drinks and share plates.

FA S T  FAC T S  ///Bangrak Markets

A Thai temple

Mangosteen

Playing a traditional Thai flute

Thailand
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TRAVMAN’S ‘TIBET & BEYOND’ tour 
incorporates the best of China with the 
highlights of Tibet thrown in for good 
measure.

Tibet has become more accessible after 
travel permits to the country were relaxed. 
Travellers can now enjoy organised private 
tours in Tibet where before only group 
tours were allowed.  

The 15-day tour starts with a flight to 
Beijing where you’ll spend three days 
exploring Tiananmen Square, the Forbidden 
City, the Summer Palace and climb the Great 
Wall of China. You’ll also visit the Olympic 
Village, the Temple of Heaven and watch 
the Kung Fu Legend Show.

A quick flight to Xian puts travellers in 
view of the Terracotta Warriors, buried 

HERE’S YOUR CHANCE 
TO TRAVEL TO THE 
ROOF OF THE WORLD

with the first Chinese emperor for more 
than 2,000 years. From here you’ll fly to 
Lhasa, the capital city of Tibet, where you’ll 
be able to explore the Potala Palace, the 
Jokhang Temple, the Summer Palace and 
Barkor Street. There will be plenty of time 
for shopping and cultural experiences 
before heading to Shanghai.

Here, guests will take a relaxing walk on 
the Bund dotted with Art Deco buildings 
before exploring the classic Yu Garden 
and the bustling Old Town. Later, browse 
the Shanghai Museum and take a stroll in 
Xintiandi and Pudong New Development 
Zone before enjoying the Shanghai 
Acrobatic Show. The visit ends with a 
chance to buy silk in Suzhou, known as the 
Oriental Venice.

Tours run from now until March 2016 
with prices starting from $4,581 per 
person. Among the inclusions are return 
economy flights with Cathay Pacific, 13 
night’s accommodation in four-star hotels, 
domestic flights, entrance fees and most 
meals.  
 
travman.com.au

TOURISM AUSTRALIA has signed three 
important marketing deals in China 
aimed at promoting this country to high 
yielding travellers and business events 
professionals.

The wide-reaching deals consist of 
partnership agreements with two major 
airlines – China Eastern Airlines and 
Singapore Airlines – as well as with one of 
China’s largest e-commerce companies 
specialising in travel services, Alibaba.

Mr John O’Sullivan, Managing Director 
of TA, said the deals would help strengthen 
distribution and Australia’s ability to target 

China’s rapidly growing and lucrative free 
and independent travel segment.

Alibaba launched an electronic 
transaction site recently called Alipay, 
where Chinese consumers can purchase 
customised travel packages. Under the 
new, three-year partnership, Australia 
will become the first overseas long-haul 
destination to have its own dedicated sales 
webpage on the company’s website. 

“It gives us access to consumer data 
which will help us better target our 
destination message and sell quality 
Australian holiday packages within a 

market which is already worth $5.7 billion a 
year to us,” said Mr O’Sullivan.

The new deal with China Airlines 
extends an existing memoranda of 
understanding by a further three years and 
will see the two parties jointly spend up 
to $11.5 million on campaigns and other 
marketing activities. The final agreement 
with Singapore Airlines focuses on 
business events within the China market, 
complementing an existing MoU between 
the two parties which covers the leisure 
market. 
tourism.australia.com

SIGNING THREE NEW DEALS 
WILL HELP SELL AUSTRALIA 
TO THE CHINESE MASSES

Picture courtesy 
Tourism Australia

China: News
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www.travman.com.au 1

China
Vietnam, Cambodia, India, 
Myanmar, Laos & Tibet

2015/16
The travel specialist since 1976

The travel specialist since 1976

Independent itineraries
Backed by our reliable and experienced suppliers,  
we can tailor-make �exible itineraries to suit your 
speci�c needs.

Special interest tours
We have organized trips for schools, clubs, 
government organizations, associations etc;  
so whatever you require we can arrange it for you.

Our Airline Partners
We have competitive airfares for international air 
travel from the following major airlines servicing 
China, India & Vietnam etc.

Need a trip just for you?

CITS Australia Pty Ltd trading as
Travman Tours is a division of CITS Group.

Level 1, 350 Collins Street
Melbourne, Victoria 3000
Telephone: (03) 9606 0188
Reservations: 1800 338 007 (toll free)
E-mail: info@travman.com.au
www.travman.com.au

ABN 31 060 276 422 
Accredited Member: IATA

Important Notice
Details of particular tours printed in this brochure may 
have changed since it was published, please check with 
us whether there have been changes before you book.

Your travel agent

For independent & group travellers

China

India

Vietnam

Qantas Airways �y directly to Shanghai 
& Hong Kong, the gateway to major 
cities in China.

Singapore Airlines o�ers you the
ultimate travelling experience,
gourmet cuisine & in-�ight service
even other airlines talk about.

Cathay Paci�c is a multi-awarded
airline, o�ering a unique brand of
award winning in �ight service &
entertainment programmes.

Ye a rs  o f E x c elle
nce

Celebrating 

39

Imperial China & Yangtze
Visit Beijing, The Wall, Xian, The 
Warriors, Suzhou, Shanghai & 3 
night Yangtze Cruise
14 days from $4,025 pp
 

Vietnam Exploration
Visit Hanoi, Mai Chua, Ninh Binh, 
Ha Long Bay, Da Nang, Hoi An, 
Hue, Ho Chi Minh and Ben Tre.
12 days from $2,840 pp

Best of India & Nepal
Visit Delhi, Udaipur, Jodhpur, 
Pushkar, Jaipur, Agra, The Taj 
Mahal, Khajurhao, Varanasi & 
Kathmandu.
17 days from $4,750 pp

Celebrating 39 years. 
Think of China, think of Travman.

Call the experts 1800 338 007  | www.travman.com.au  | e-mail: info@travman.com.au 

2015/16 

CHINA  

BROCHURE 

OUT NOW!

Tour price includes: return flights & taxes, internal flights, 4 star accommodation,
Sightseeing tours, entrance fees, meals, transfers and local English speaking guide.

THE WRAPS COME OFF MOUNTAIN RESORT SET TO EARN BIG WRAPS 
ONE OF the world’s most anticipated 
new resorts will have its preview opening 
this month with the unveiling of the Six 
Senses Qing Cheng Mountain.

Located at the gateway to the 
country’s Qing Cheng Mountains, the 
new property marks the brand’s entrance 
into China. It has been created to 
complement the UNESCO World Heritage 
and Natural Cultural site at nearby 
Dujiangyan. It was in this region, known 
as the homeland of Giant Pandas, where 
the legendary Silk Road began. 

The resort is situated to the west of the 

Sichuan Basin, just over an hour’s drive 
from the regional capital of Chengdu and 
78 kilometres from Chengdu Shuangliu 
International Airport.

The 113-guest accommodations range 
from semi-detached suites in duplex 
villas with balconies and verandas to 
courtyard suites, garden and pool villas. 
Two- and four-bedroom villas offer 
seclusion with an indoor courtyard, 
whirlpool or pool, natural wood interiors 
and outdoor settings. Complimentary 
Wi-Fi is offered plus a smartphone app 
will soon be available that can control air 

conditioning, television programming 
and lighting.  

Farm2Fork is an informal all-day dining 
restaurant serving western and regional 
dishes as well as creative semi-buffets. 
For signature Chinese dining, 28Zodiac 
serves Sichuan specialties complemented 
with a selection of Cantonese, Jiangsu 
and Shandong favourites, while Sala 
Thai celebrates the exquisite cuisine 
of Thailand. There’s also a selection of 
bars, the Chinese Tea Lounge and the Six 
Senses Spa.  
sixsenses.com

SHANGRI-LA CAN NOW BE FOUND IN HEFEI

SHANGRI-LA HOTELS and Resorts have 
opened their latest hotel in China. The 
401-room Shangri-La Hotel, Hefei brings 
the brand into the Anhui province, which 
is more than 2,000 years old and is home 
to the Huangshan Mountain Range, a 
UNESCO World Heritage Site.

Built to complement the impressive 
structures which form the modern skyline 
of Hefei, the 27-storey property is centrally 
located on Suixi Road and is close to both 

the commercial area and leisure attractions. 
The hotel has 401 guestrooms that 

afford expansive views of the urban 
landscape and range in size from 45 to 135 
square metres. Full-length windows and 
elegant landscape features are fused with 
the soft beige room interior, while a well-
appointed bathroom and large desk space 
enhance the rooms for both business and 
leisure use.

Yang Zi Xuan restaurant serves 

specialties from different provinces 
of China, while Café Wan offers diners 
Western, Chinese, Japanese, Southeast 
Asian and local cuisine choices from an à la 
carte menu. 

An all-inclusive CHI, The Spa offers a 
range of wellness and massage remedies 
based on ancient healing philosophies and 
the hotel also features a health club, indoor 
pool, beauty salon, steam and sauna room.  
shangri-la.com/hefei
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PARADISE CRUISES, creator of luxurious 
overnight cruise experiences on Halong 
Bay, is giving its inaugural fleet an overhaul 
designed to make each vessel feel like new.

Renovation of the four Paradise Luxury 
boats, the first of which set sail in 2008, 
commenced in May and is expected to 
finish sometime this month.

The majority of the work is being carried 
out by Ho Chi Minh City-based Art House, 
a firm that specialises in hotel and resort 
interior design. 

“They understand the local culture 

and history and the expectations foreign 
tourists have when they come to Vietnam,” 
said Edgar C. Cayanan, General Manager of 
Paradise Cruises.

Art House is going into each boat’s 
17 cabins and installing all new wooden 
floors, ceilings, curtains, carpet and beds.

“We’re calling the beds ‘dream beds’ 
because they have eight different layers of 
cushion,” said Cayanan. “The goal was to 
make them feel more like home than your 
home and I’m confident guests will find 
that we’ve achieved that.”

Most new furnishings are handmade, 
including the Oriental-style tables and 
chairs that now adorn the gourmet dining 
rooms. 

Each vessel in the line has four decks 
and includes a spa, bar and public 
Jacuzzi. The largest room categories are 
the 23-square-metre terrace suites and 
paradise suites, of which there are 14 in 
total. The standout feature in the former 
is a private terrace with lounge chairs, 
while the highlight of the latter is a private 
Jacuzzi. paradisecruises.vn

DESCRIBED AS the epitome of privacy 
and style, the six-star AKARYN Private 
Island Retreat & Resort in Cambodia is set 
to open next year on Koh Krabey in the 
Gulf of Thailand.

The property showcases 40 villas and 
a wedding chapel all designed by fashion 
icon, Kenzo. The resort offers gourmet 
cuisine, private butler service and holistic 
health retreat experiences at Ayurah 
Wellness Centre.

The villas come with ocean views and 
peaceful surrounds, as this is one of the last 
remaining preserved tropical island forests 
in the world. 

Guests can choose from one-bedroom 
pool villas, duplex two-bedroom pool 
villas, duplex villa with large pool or a 
studio pool villa. In-room features include 
large LCD TV, iPod and iDock, fully-stocked 
mini bar and complimentary Wi-Fi.

Facilities include the Wellness Centre 

with 10 treatment rooms, state-of-the-art 
cardio and strength training equipment, 
a cross fitness training area and fitness 
studio, private rooftop yoga area, oxygen 
and chromo-therapy chamber. 

There’s also a steam room, sauna and 
plunge pool, spa and beauty retail outlet, 
infinity pool with bar and lounge area, and 
a 460-metre boardwalk.  
 
akaryn.com

RENOVATIONS WILL GIVE VISITORS  
A GREATER SLICE OF PARADISE

AN ISLAND GETAWAY WITH 
A TOTALLY TROPICAL TASTE

Asia: Vietnam & Cambodia
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NTIA 2015
APT is thrilled to have won 
the trifecta at this year’s awards:

• BEST TOUR OPERATOR – DOMESTIC
• BEST TOUR OPERATOR – INTERNATIONAL
• BEST RIVER CRUISE OPERATOR

We would like to thank you for your continued support!

Call 1300 278 278  
or visit www.aptgroup.travel

Australian Pacific Touring Pty Ltd ABN 44 004 684 619 
 ATAS accreditation #A10825. APT2872

HERE’S ANOTHER SHINING PEARL FOR TRAVELLERS TO ENJOY
VINPEARL RESORTS has opened its third 
property on Hon Tre Island in Nha Trang 
Bay in Vietnam.

The Vinpearl Premium Nha Trang Bay 
is set in a secluded location in the north 
western corner of the island amid lush 
greenery and fronting the beach coastline. 
It features 481 hotel rooms, 173 luxurious 
villas, the signature Vincharm Spa, kids’ 
club, a choice of four restaurants and three 
bars.  

Room sizes start from 45 square metres 
with villas starting from 340 square metres. 
All are furnished in subtle shades and 
with guest comfort in mind every room 
is equipped with wireless internet access, 
LED television and a private bathroom.  

Guests will be able to take a tuk tuk 
shuttle service to Vinpearl’s existing leisure 
activities, such as the 200,000 square-
metre Vinpearl Land Amusement Park, 
offering a water park, underwater world, 
games zone and musical fountain. A buggy 
service is also provided to the nearby 18-
hole championship-standard Vinpearl Golf 
Club, which has panoramic views of the 
ocean.

The island is accessible from the 
mainland by speed boat but alternatively 
guests can travel to Vinpearl Land Park on 
Hon Tre Island on the longest overwater 
cable car in the world.

Nha Trang City is easily connected via 
domestic flights from Hanoi, Ho Chi Minh 

City and Da Nang. Besides pristine beaches 
and idyllic waters, local attractions include 
the Nui Hon Chong rock formation, Cam 
Ranh Bay and the historic Po Nagar Towers 
which date from the Cham period. Other 
activities include mud baths and enjoying 
local cuisine.

“This really is a great new resort and 
something a little different from the other 
Vinpearl properties,” said Craig Davies, 
Managing Director of Hotel Representation 
Australia. “Spread out across its own 
private bay, this is luxury whether you are 
in one of the private villas or in the main 
resort building.”  
 
vinpearl.com
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how to have a thrilla in 

MANILA
From within its newest nightclub to a suddenly hipster street food scene, GAYA 

AVERY ferrets out Manila’s latest hotspots that are oh so cool.

The Thread of 
Enlightenment 
at the City of Dreams

Asia: Philippines
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SANS RIVAL (literally translated to 
‘without rival’) is a Filipino dessert of 
intricately layered meringue, cashews and 
butter cream, and whenever I arrive in 
Manila I am reminded of it. The Philippine 
capital, like sans rival, is built layer over 
layer, each ingredient enriching the one 
before, each bite the perfect blend of 
crunchy and soft, salty and sweet.

The layers that make up Manila tell a 
complex story peopled by heroes and 
villains set against backdrops of wars and 
colonisation; it adds to these layers daily 
with a present that merges east with west 
and the endless bustle with afternoon 
siestas. It is a city that celebrates the new 
and makes new again from the ruins and 
triumphs of its past.

Close to Manila’s centre is the vibrant 
Bonifacio Global City, or the Fort. Built 
on the dust that once belonged to 
the Americans (who called the place 
Fort McKinley), which then became 
headquarters to the Philippine Army (who 
renamed it Fort Bonifacio), Bonifacio Global 
City turned an area synonymous with 
warfare and defence into a haven for urban 
families, foodies and culture seekers.

Set to open in the fourth quarter of 2015, 

Shangri-La at the Fort, Manila, will add 
seven more bars and restaurants to the 
area along with 576 guest rooms and suites 
with near unparalleled city and bay views in 
what will be one of the tallest towers in the 
Philippines.

Closer to the airport (just three 
kilometres away from it) at the gateway 
of Entertainment City is Manila’s new 
crown jewel, the City of Dreams. For those 
whose idea of an urban paradise is dining, 
shopping, sophisticated nightlife and 
diverting entertainment for the whole 
family, the City of Dreams is justly named.

Located on a six-hectare site, the 
integrated casino and resort complex 
brings together luxury accommodation 
brands Crown, Nobu and Hyatt with 
entertainment greats DreamWorks and the 
Pangaea Group. 

Pangaea, a luxury ultra-lounge, and 
Chaos, a unique nightclub offering, are 
both situated in the Fortune Egg – an 
architecturally-unique dome-like structure 
and iconic landmark in the Manila Bay area.

If the resort’s shopping isn’t enough to 
sate the urges of your credit card, you’re 
just a five-minute drive away from more 
than 400,000 square metres of shopping at 

SM Mall of Asia – although you may need to 
add a bigger suitcase to your shopping list 
before heading home! 

Before the dust settles around Manila’s 
latest additions, newer ones will be added, 
but the essentials of what makes Manila a 
truly great city will and have remained: a 
strong, happy spirit of a people proud to 
live in and share with others their home 
that is the Pearl of Asia.

HOW TO GET STUCK ON 
A TROPICAL ISLAND
Where every photograph has postcard 
potential and every direction promises 
adventure, Palawan is paradise found, 
writes GAYA AVERY.

Choosing from the Philippines’ 7,107 
islands is a hard task. With both aquatic and 
terrestrial wonders, warm water beaches 
and almost endless stretches of picture 
perfect coastline to choose from, travellers 
can be forgiven for simply popping down 
on the nearest towel and sobbing into their 
pina coladas from the stress of it all. The 
solution? Palawan.

It’s called the Philippines’ final frontier. 
A narrow archipelago of more than 1,780 
islands and islets, Palawan is to Manila 

Nobu Manila
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what a rainbow is to a storm. After the 
electrifying busy-ness of the capital, an 
escape to Palawan is a literal breath of fresh 
air.

We fly from Manila into Puerto Princesa 
and take advantage of the capital’s thriving 
restaurant scene. Palawan’s capital is also a 
great base for island hopping and a trip to 
the Puerto Princesa Subterranean National 
Park. 

A UNESCO World Heritage Site and 
one of the ‘New 7 Wonders of Nature’, 
this underground river winds through a 
remarkable cave of stalactite pillars, rock 
formations and domed amphitheatres 

before emptying out into the South China 
Sea. The journey through the cave system 
alone is 24 kilometres long. The water is 
crystal clear below and as you gaze at what 
is above you, just remember to keep your 
mouth closed – there are bats up there!

While many travellers choose El Nido as 
their next port of call in Palawan, the lure of 
Coron Town is hard to resist. For divers, this 
is the base for access to amazing treasures, 
particularly if you’re fond of wreck diving.

Set to open later this year, Two Seasons 
Bayside Hotel will be the only world-class 
hotel in Coron Town that has a direct link to 
the main road and the bay. With its private 

jetty port, this accommodation is set to 
be the most convenient base for travellers 
who want to engage in island and lake 
tours around Coron. 

Until it opens, travellers can check out 
sister property, Two Seasons Coron Island 
Resort & Spa. A turtle and giant clam 
sanctuary as well as the first eco-friendly 
luxury island resort in Coron, the resort is 
completely self sustainable, but doesn’t cut 
corners on luxury.

 
itsmorefuninthephilippines.com

AUSSIES TAKE UP THE BLOGGING CHALLENGE
Bloggers from Australia are currently taking on those from China, Japan and Korea in a 
competition being run by Cebu Pacific.

The #CEBjuanderer Challenge is being staged by the Philippines’ largest airline to 
encourage those taking part to discover the destination through fun challenges.

Eight bloggers, now dubbed as ‘Juan-derers’ as the locals like to say, are currently 
on an all-expenses paid adventure across five Philippine destinations, namely Boracay, 
Cebu, Davao, Manila and Palawan. The contest is being run in partnership with the 
Philippine Tourism Promotions Board.

Two bloggers are representing each country and are competing in unique cultural 
experiences and surprise challenges in order to earn points as they play against the 
other teams. Each member of the winning team at the end of the trip will receive an 
all-expenses paid holiday to any destination in the Philippines for two people, inclusive 
of flights, two nights hotel accommodation with breakfast and a $US300 travel 
allowance.

“Our extensive network enables them to sample the best of each island in a 
whirlwind seven days and really immerse themselves in what makes the Philippines 
such a colourful place to visit,” said Candice Iyog, Cebu VP for Marketing and 
Distribution.

Fans can keep up to date with the bloggers’ activities and win their own free tickets 
to the Philippines by following the hashtag #CEBjuanderers on various social media 
platforms including their personal blogs, Facebook, Twitter, Instagram and Weibo 
accounts. The contest ends on August 7.

 
cebupacificair.com

Shangri-La at the Fort

The Dream Theatre at City of Dreams

Asia: Philippines
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when nature 

CALLS

ACTIVE VOLCANOES are a bit like 
truculent teenagers; they’re messy, often 
smelly and very, very unpredictable.

Common sense would dictate you give 
them both a wide berth, so what am I doing 
heading straight for that angry-looking 
volcano on the horizon?

The last time I saw White Island was from 
the relative safety of a passing ship. Even 
then, I could smell the sulphur and hear the 
steam escaping from its fumaroles, like a 
million kettles boiling at once. I’d marvelled 
at the fact that men had once lived in this 
hellish environment, mining sulphur to 
make matches, fertiliser and soap. 

Now here I was, landing on that same 
unstable and unearthly surface having 
made the 30-minute helicopter flight some 
50 kilometres east of Whakatane in the 
Bay of Plenty. Discovered and named by 
Captain Cook in 1769, White Island is New 
Zealand’s most active marine volcano and 
last erupted just two years ago. Armed with 
a gas mask and an orange hard hat, I make 
a mental note to stay close to the chopper 
pilot, just in case we need to make a swift 
getaway.

Seeing nature’s raw power up this close 
prompts a range of emotions; anxiety, 
excitement and astonishment, to name but 
a few. The landscape has been scarred by 
centuries of volcanic activity and the rocks 
are yellow, brown and green, while mud 
pools bubble away at temperatures that 
would cook you in an instant. The noise, the 
smell, the smoke – it’s an all out assault on 
the senses.

But the crowning glory is the crater-lake. 
We’ve been lucky today and it’s relatively 
clear so we only need to use the gas mask 
once as we stand on the edge and look 
down. The water below is lime green, pock-
marked with blobs of white and copper. It’s 
unlike anything I’ve ever seen, something 
that surely belongs on another planet. One 
can only imagine what lies beneath that 
oily, opaque liquid.

The one-hour tour ends with a visit to 
what remains of the old mining settlement. 
The camp was abandoned in 1914 after 
a mudflow killed all 10 workers living on 
the island, although subsequent attempts 
to mine were undertaken. The little 
equipment left behind sits rusting in the 

toxic environment, a lasting testament to 
man’s inability to exist alongside one of 
nature’s most powerful and deadly forces.

WATCH THE BIRDY
Touring an active volcano may be one of 
the most bizarre things I’ve done, but lying 
on top of a hill in the dark while waiting for 
birds to fall out of the sky is also right up 
there.

Here again, nature plays a cruel hand. 
The grey-faced petrel, better known as the 
mutton bird, is a fantastic flying machine 
that goes hundreds of kilometres out to 
sea to feed, returning at night to rest on 
Moutohora Island. But while nature made 
the bird a legend in the air, she forgot 
to teach it how to land. Consequently, 
thousands of birds simply plummet to 
earth every night, coming in like a 747 with 
no undercarriage. Those that survive the 
kamikaze landing lie there panting and 
dazed, relieved to have made it down in 
one piece.

This strange spectacle has now become 
a tourist attraction, with visitors exploring 
the island during the afternoon in the hope 

Birds falling from the sky and the earth trembling beneath the feet. Is it the end of the world? No, just 
some of the experiences JON UNDERWOOD encounters on the North Island.

White Island

New Zealand
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of seeing blue penguins, tuatara or even a 
kiwi bird before awaiting the arrival of the 
nocturnal show. Hard hats are needed in 
case of accidents and torches illuminate 
the birds as they recover from their ordeal. 
It’s a flying circus that has to be seen to be 
believed.

A FISHY TALE
I’ve never been hooked on fishing, 
preferring to cheer for the one that 
(hopefully) gets away, so I left it to my 
travelling companions to do battle when 
we ventured onto Lake Taupo, nicknamed 
the trout fishing capital of the world. 

Fortunately, a charter cruise with Chris 
Jolly Outdoors provides plenty of other 
pursuits, such as the chance to see the rock 
carvings done in Mine Bay by local Maori 
tribes. More than 10 metres tall and only 
accessible via the water, these carvings look 
like they’ve been here for centuries, yet 
were only created in the ‘70s. 

The main carving is a likeness of 
Ngatoroirangi, a Maori navigator who 
guided tribes to the Taupo area more than 
a thousand years ago. It took the carvers 
some four years to complete their task and 
they didn’t charge for the work, leaving it as 
a gift to the local people.

After a delicious lunch onboard and 
a swim in the lake, it was time to get the 
adrenalin racing with a jet boat ride to the 
base of the Huka Falls, the most visited 
natural attraction in New Zealand. Some 
200,000 litres of water pour over the nine-
metre falls every second – that’s enough 
to fill five Olympic-sized swimming pools 
every minute. Our pilot with Hukafalls Jet 

was young and daring, taking us right to 
the bottom of the falls, which people do try 
and master… usually with grisly outcomes.

NB. Only two fish were harmed in the 
writing of this article

THE CATHEDRAL END
Some of the best travel experiences are 
those discovered by accident or good 

MAKING OF THE MILLHOUSE
Fans of The Hobbit movie series will be delighted to know that a new development is 
taking place at the Hobbiton Movie Set in Matamata.

Construction of The Millhouse has just commenced and once finished will be able 
to host up to 50 guests. It will be used for private tours, function groups and special 
daytime or evening feasts. It is scheduled to open in October.

Situated in the heart of ‘The Shire’, the Mill is a fully themed stand alone venue, 
filled with Sandymans flour sacks and exposed cogs that drive the waterwheel. In 
keeping with the rest of the site, the new venue has Middle-earth atmosphere with an 
industrial twist.

Hobbiton recently celebrated a major milestone when Don McCormack from 
California became the one-millionth visitor to the film set. The landmark is a 
remarkable achievement for the attraction, which offers film fans the chance to walk 
in the hairy footsteps of their favourite characters before supping a pint at The Green 
Dragon Inn. Day and evening dinner tours are available throughout the year.

 
hobbitontours.com

White Island
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luck. When inclement weather forced the 
cancellation of a planned activity, pushing 
us north into the Coromandel Peninsula, it 
was a blessing in disguise. 

Cathedral Cove is only accessible on foot 
or by boat and is a ‘must-do’ if you’re ever 
in this part of New Zealand. The weather-
worn structure that gives the place its 
name dominates the landscape, yet it was 
the sand that caught my eye. I didn’t know 

New Zealand had beaches that wouldn’t 
look out of place in Vietnam or Thailand, 
offering powder-puff sand and gentle surf. 

My trip around the North Island was a 
real eye-opener. Sure, the earth may not 
move everywhere you go, but the sheer 
diversity of nature to be found here will 
keep you coming back for more.

 
traveltrade.newzealand.com

 

GETTING THERE: Air New Zealand has 
regular scheduled services from Australia 
to Auckland. airnewzealand.com.au
WHERE TO STAY: Wakatane: White 
Island Rendevous. Four-and-a-half star 
motel that is close to Wakatane’s shops 
and restaurants. whiteisland.co.nz
Taupo: Hilton Lake Taupo. The only five-
star hotel in the region, offering views 
of Lake Taupo or Onekeneke Thermal 
Valley. hilton.com
WHAT TO DO: Frontier Helicopters 
run one-hour tours of White Island. 
They cost $NZ650 (approx. $AU580) 
per person, minimum two flyers. 
frontierhelicopters.co.nz
The tour of Moutohora Island and 
the Mutton Bird Experience lasts 
approximately four hours. It costs $NZ95 
(approx. $AU85) for adults, $NZ59 
(approx. $AU52) for children (15 and 
under). whiteisland.co.nz
Chris Jolly Outdoors runs luxury charters 
in the Lake Taupo region. chrisjolly.co.nz
Hukafalls Jet. A little quicker than a 
charter boat! hukafallsjet.com
Cathedral Cove. thecoromandel.com

FA S T  FAC T S  ///A view from the 
path down to 
Cathedral Cove

New Zealand
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Q: It’s been 12 months since we last 
had a chat. What kind of year has it 
been for Tourism New Zealand?
A: It’s been an amazing year. We’ve had the 
last Hobbit film which consolidated the 
improvements we’ve made and now we’re 
moving into a new space. We’ve also had 
the cricket World Cup which we co-hosted 
with Australia and that went really well, 
and in July we launched a new advertising 
campaign, so we’re feeling pretty good.

Q: What has been the biggest success 
story for TNZ?
A: I’m really pleased with the diverse range 
of improvements we’ve made. A lot of 
people talk about China and it deserves 
the airtime it gets. We’ve had a fantastic 
year from China, with 55,000 more visitors 
than last year. But over the same period, 
Australian visitors grew by 52,000, so we’ve 
had a great year out of Australia as well. So 
for us it’s not all about China – that’s not to 
say China isn’t important – but we’ve also 
got great numbers out of Australia.

Q: Have travel agents in Australia 
helped you spread your message?
A: We have a terrific relationship with 
the travel trade in Australia and with the 
airlines, and I think they are important 
partnerships to retain and to grow. I was in 
Australia recently and we had some really 
good meetings with trade partners and I 

think there will be an opportunity to do 
even more work together.

Q: So even though you expect Chinese 
visitors to overtake Australia by 2020 
we remain a major market?
A: We’ve got three markets which we call 
our ‘tier one’ markets: Australia, China and 
the U.S. For different reasons, those are our 
principal markets. Australia is mature, very 
large, 1.2 million arrivals every year. China 
is growing very fast, up to nearly 300,000 
arrivals, but a lot of those visitors are still 
pretty short-stay so we’ve still got a quality 
story that we need to drive there. 

And we believe there is a massive 
untapped demand for New Zealand in the 
U.S. We’re hugely excited about Air New 
Zealand’s decision to fly to Houston and to 
continue to add capacity into Los Angeles. 
We’ve got really strong connections with 
the west coast and now we’re going to 
be a lot stronger on the east coast and 
southern states.

Q: Is that why you’ve just re-affirmed 
your commitment with Air New 
Zealand?
A: It’s our biggest commercial 
partnership. We both put in $NZ10 million 
(approx. $AU8 million) a year to market 
New Zealand around the world and, of 
course, our objectives are very much 
aligned.

Q: Tell us a little about the cycling 
trail initiative that you’re promoting 
heavily.
A: Cycling is an interesting story because it 
started at a job summit five years ago and 
was an idea that almost came out of left 
field. Some people queried whether there 
would be real value in it. But now in 2015 
we’re well on the way to producing a world-
class range of different experiences and in 
10 years time we’ll look back and say that 
was a no-brainer and such a good decision. 

We are starting to see the maturing 
of the cycling trails, the development of 
transport facilities, food and beverage 
outlets opening and accommodation 
providers clustering around the trails. 
There are some amazing experiences for 
visitors. In the same way New Zealand 
has been famous for its great walks for 
decades, I think in their own way these 
cycle trails will generate the same sort of 
reputation.

Q: How much fun is it being the CEO of 
Tourism New Zealand right now?
A: It still feels to me like we have huge 
opportunities and I am a passionate 
believer in New Zealand. I’m still 
discovering parts of New Zealand that I 
don’t know very well so there’s really no 
end of enthusiasm from me. 

 
newzealand.com

MEET THE MAN WITH THE PLAN  
Kevin Bowler, CEO of Tourism New Zealand (pictured), chats to JON UNDERWOOD about 
growing visitor numbers and developing closer links with the Australian trade.

Oban in New Zealand. Picture 
courtesy Tourism New Zealand
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on the  

BALL
The Rugby World Cup kicks off in Britain next month, but there’s more reason to 

visit its host cities than just sport. BRIAN JOHNSTON reports.

The Gateshead Millennium Bridge. 
Picture courtesy VisitBritain

UK
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ONE OF the greatest sporting shows on 
earth will have all eyes on England and 
Wales when the World Cup opens on 
September 18. The final will be played at 
London’s fabled Twickenham rugby ground 
on October 31. But while some of the 12 
host cities have little interest beyond their 
rugby matches, others have attractions that 
should inspire a visit long after the final 
whistle blows.

Foremost among them is Newcastle. 
Back in 2000, it unveiled its new Gateshead 
Millennium pedestrian bridge and put itself 
back on the map. The über-cool tilting-
span bridge – a world first – opens at night 
like a giant Cyclops eye over a now trendy 
waterfront of art galleries and bars. 

This was just the first of many major 
projects with which Newcastle set out 
to scrub off its industrial-era coal dust 
and reinvent itself as a hip urban centre. 
Fifteen years on, the city is one of Britain’s 
trendiest, with impressive museums, luxe 
boutique hotels and a hip dining scene 
– though still with that Geordie, down-to-
earth friendliness that always defined it.

Who would have thought? The once 
great city that powered the British Empire 
had long been in decline and was a symbol 
of the strike-ridden, depressed cities of 
northern England. Now an atmosphere of 

Victorian-era optimism has returned.
Enjoy the city’s buzz by wandering the 

shopping streets that radiate from elegant 
Grey Street, named after the prime minister 
(and tea drinker) Earl Grey, and check 
out the impressive Laing Art Gallery. You 
should also plunder the Biscuit Factory, 
a gargantuan commercial art space with 
shops selling glassware, furniture, paintings 
and more.

Then head to the Great North Museum, 
the last of Newcastle’s renewal projects to 
be opened. It displays a bit of everything 
from Egyptian mummies to Inuit kayaks 
and fossil collections, but you might like 
to focus on the interactive story of Roman 
life along Hadrian’s Wall, the great World 
Heritage attraction that lies just outside the 
city.

Down by the Tyne River, meanwhile, 
Gateshead Millennium Bridge presides over 
a renewed riverside precinct. The glass 
and aluminium Sage Gateshead concert 
hall dominates and combines acoustic 
perfection with sweeping river views. 
Further downstream, a former flour mill has 
been transformed into the BALTIC Centre, 
one of the country’s best contemporary art 
venues. Incidentally, the 1928 Tyne Bridge 
upstream is a scaled-down version of 
Sydney Harbour Bridge. 

A match at the 
Millennium Stadium 
in Cardiff 

Welsh rugby supporter. 
Pictures courtesy 
VisitBritain
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It isn’t just Newcastle’s cultural offerings 
that have transformed the city, however. 
Its dining scene has been reinvented (or 
perhaps just invented) and sets out to 
prove there’s far more to northern cuisine 
than meat pies and fry-ups. 

Now the likes of stylish brasserie Café 
21 and Marco Pierre White’s Steakhouse 
Bar are listed in the Michelin Guide 
and Blackfriar’s – housed in an old 
Dominican friary – gets rave reviews for its 
Northumbrian beef and honey-glazed duck 
breast.

Newcastle’s nightlife, centred on 
Newgate Street, Quayside and Bigg 
Market, has always been lively, though 
mostly in raucous hen-party or work-a-
day pub mode. Now there’s much more 
sophistication and variety thanks to the 
likes of seductive piano bar The Living 

Room and huge nightclub Digital, whose 
sound system has to be heard to be 
believed. World Headquarters plays mellow 
groove, dance-floor jazz, reggae and R&B. 

Perhaps, though, it’s suave riverside 
venue Pitcher & Piano that best epitomises 
the new Newcastle. You can sit with a 
Meantime Pale Ale and spicy chicken 
flatbread and admire the light-twinkled 
view of the Gateshead Millennium Bridge 
and river: a chic, sleek outlook over a city 
reinvented.

 
visitbritain.com

IN GOOD COMPANY
Newcastle isn’t the only remodelled World Cup host city. Here are three others well 
worth a visit.

MANCHESTER
The other faded powerhouse of Victorian Britain has recently got its mojo back and has 
spruced up its grand 19th-century architecture, rediscovered its industrial heritage and 
transformed warehouses into gastro-pubs and boutique hotels. The city has a handful 
of good museums, eclectic shopping in the revamped Northern Quarter and new 
Docklands and Castlefield entertainment and arts districts.

CARDIFF
Cardiff Bay is another formerly rundown district that has emerged with newfound 
energy, a fashionable dining scene and extraordinary architecture in the Wales 
Millennium Centre, which hosts opera and ballet. The Welsh capital’s pedestrianised 
city centre has great shopping, the outstanding National Museum and Cardiff Castle. 
Millennium Stadium, right downtown, is one of the world’s best rugby venues.

LEEDS 
Leeds has survived bombing, 1960s concrete blight and industrial decline to reinvent 
itself in ‘Cool Britannia’ style. It’s now one of Britain’s fastest-growing cities with a hip 
student population, lively shopping (especially in the fabulous Victorian Quarter), 
buzzing dining and pub scenes, and surprising urban chic. It also has one of the best 
late-night club and music scenes in the country.

 
northeastengland.com; visitbritain.com

 

GETTING THERE: Emirates flies to 
both Newcastle and Manchester 
via Dubai from Adelaide, Brisbane, 
Melbourne, Perth and Sydney. 
emirates.com/au

WHERE TO STAY: Boutique design 
hotel Malmaison is right on the 
Newcastle riverfront at Millennium 
Bridge. malmaison-newcastle.com

WHERE TO WATCH: The Rugby 
World Cup runs from September 18 
to  October 31, with matches played 
in 12 host cities in England and Wales. 
rugbyworldcup.coma

FA S T  FAC T S  ///

Visitors enjoying a meal in The Living 
Room in Newcastle. Picture courtesy 
VisitBritain

Manchester’s Victorian-era 
town hall. Picture courtesy 
Visit Manchester

Georgian architecture along Grey Street 
in Newcastle. Picture courtesy VisitBritain

UK
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AUSTRALIA’S ADRIANA Neill-Stevens 
from Travel Associates in Sydney has been 
crowned the world’s first ‘Top Ireland 
Specialist’. 

Adriana battled it out in daily challenges 
against top performing agents from 
China, India, GCC, South Africa and New 
Zealand. The competition included sports, 
photography, food and social media 
challenges as well as a high-tech treasure 
hunt around Dublin.

Adriana was an early front runner 

in the competition, winning the video 
challenge with her footage of Newgrange, 
Ireland’s oldest passage tomb. She went 
on to cement her winning status by taking 
second place in the Gaelic Games hurling 
challenge with an impressive poc fada, or 
long puck in English.  

It was a busy 10 days for the top 
performers who began their journey 
exploring Belfast and the Causeway Coast 
before heading southwards along the 
country’s newest tourist trail – ‘Ireland’s 

Cliffs of Moher, 
Co. Clare

Contact your travel agent, call  1800 502 911 

or visit  www.cietours.com

2015 departures – Visit our website for 
last minute travel deals!

IRISH EXPLORER
9 or 10 day escorted tour, from A$1397
Departs Sundays, March to November

JEWELS OF IRELAND
14 or 15 day escorted tour, from A$2649
2 departures per week, March to November

SCOTTISH & IRISH GOLD
15 or 16 day escorted tour, from A$3498
2 departures per week, March to October

84 years of travel experience   |   Choice of over 45 tours
Guaranteed departures & prices  |  No optional extras sold on tour

2016 Prices Coming Soon –
Book Early and Save!

Discover the CIE Tours A$550+ Advantage – Did you know 
that most tour operators sell optional extras to clients while on 
tour? That policy can cost couples over A$550 for options such 
as medieval banquets, dinner/shows, walking tours and more.

These features are included on all 
CIE Tours’ escorted tours to Ireland and 
Britain. This means you are free to enjoy 
your holiday without daily sales pitches 
or unexpected additional costs.

With the CIE Tours A$550+ 
Advantage, your holiday money 
goes a lot further!

Adriana (sixth from right) 
with other competitors

AUSSIE AGENT BEATS WORLD COMPETITION 
TO TAKE OUT INAUGURAL SPECIALIST AWARD

Ancient East’, stopping to enjoy sights, 
top attractions and tasting Irish delicacies 
along the way. Highlights included the 
world’s largest Titanic visitor attraction, 
Titanic Belfast, the Irish National Stud & 
Gardens and the world famous Guinness 
Storehouse. 

Questions have now been changed on 
the Ireland Specialists training program, 
giving current members and silver certified 
agents another opportunity to earn a Gold 
Ireland Specialists Certificate and attend 
the 2016 Ireland Specialist Mega Fam trip.

Catch up with the challenges on Twitter 
by following @GoToIrelandOz or get in the 
conversation by using #IrelandSpecialist. 
For more information, contact 
irelandspecialists.com

Meanwhile Tourism Ireland has just 
launched their new marketing initiative for 
‘Ireland’s Ancient East’ based around the 
historical and medieval attractions of the 
region, such as Newgrange, Rock of Cashel 
and Glendalough.

The organisation will be heavily 
marketing this area in the coming months 
and hope that tours for this area will 
become as popular as the Wild Atlantic Way 
since its launch last year.  
 
trade.ireland.com
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Lest we 

FORGET
MATT LENNON joined the recent ANZAC centenary celebrations at Gallipoli. Here, 

he reports on one of the most poignant journeys to ever leave Australia.

A game of two-up aboard MSC Orchestra

Eastern Med
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I’LL ADMIT it is a little bit of a cliché to 
label a holiday as a journey of a lifetime. 
But poll any of the 2,700-plus passengers, 
myself included, who returned from 
‘Gallipoli Cruise 2015’ and you’ll be pressed 
to find one who won’t rate it as one of the 
most special experiences of their lives.

But first, meet Shane Hodges, Managing 
Director of Travel Superstore in Adelaide. 
Ever a patriot, Hodges always knew he 
wanted to be part of the centenary in 2015 
and as far back as 2005 ideas on how he 
could deliver the experience were in their 

embryonic stages. 
“I knew for the 100th anniversary, it was 

going to be 10 times as big. So many more 
people would want to be there,” Hodges 
told me.

Travel Superstore figured that a cruise 
would be the best option in terms of 
being able to deliver the opportunity 
in comfort and so put the feelers out to 
cruise operators. The call was answered 
by MSC Cruises, an Italian line keen for 
an opportunity to tap into the booming 
Australian market. And just shy of 10 years 

from idea to cast-off, ‘Gallipoli Cruise 2015’ 
became a reality.

The cruise line offered Travel Superstore 
the 1,550-passenger MSC Sinfonia. 
Once advertising began, this number 
was achieved in a matter of weeks and 
soon overtures to MSC for a larger ship 
were being made. Eventually, and with 
some cajoling, the 2,550-passenger MSC 
Orchestra was offered and this too sold 
out some four years prior to departure. 
Hodges was left with little choice but to 
start a waitlist and in the end thousands of 

onthegotours.com            1300 855 684

o n the
tou�s

 Guaranteed departures

 Lots of authentic experiences

 See the real Middle East

 Escorted by local tour guides

 3-5 star hotels and heritage stays

 Explore top sites and hidden gems

ExplorE thE MiddlE East 
with on thE go tours…

The Lone Pine cemetery
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passengers not quick enough on the draw 
missed out.

One of the great selling points of this 
charter voyage to Gallipoli for the ANZAC 
Day centenary was that it would be themed 
as a war history cruise. Hodges secured 
some of the biggest names in Australian 
entertainment well in advance, including 
Kate Ceberano, Daryl Braithwaite, John 
Williamson, Normie Rowe, Ross Wilson, 
Bruce Woodley and more – all legends of 
their trade – to complement MSC’s existing 
buffet of shows. 

This was backed up by a strong presence 
of some of Australia’s most well-researched 
and acclaimed historians from institutions 
such as Macquarie University and the 

Australian War Memorial. The voyage 
departed from Fremantle on March 26 and 
after initially heading south to Albany – 
the port from where the Anzacs set off for 
Europe 100 years earlier – would trace their 
journey to Europe.

The first ‘stops’ were effectively 
memorial services at sea, first in the area 
close to the wrecks of the HMAS Sydney and 
the German cruiser Kormoran, which both 
sunk in battle during World War II. MSC 
Orchestra then travelled on to the Cocos 
Islands, where time was taken to mark 
the grounding of the SMS Emden, another 
German light cruiser destroyed in battle. 

From there it was onwards to the first 
actual land visit of the voyage in Colombo, 

Sri Lanka, which provided a welcome break 
between two long seven-day stretches 
at sea, with the next stop scheduled for 
Luxor in Egypt one week later. There was 
no shortage of things to do onboard, 
however, from popular war history lectures 
conducted by the onboard historians to a 
myriad of evening entertainment.

When land was sighted again after 
leaving Sri Lanka, two stops in Luxor and 
Cairo allowed guests to delve into the 
vast history of one of the world’s oldest 
civilisations. Next, the transit of the Suez 
Canal linking the Red and Mediterranean 
seas was perhaps the best example of 
guests being able to literally follow the 
ANZAC’s path. 

Strargazing in the Sahara

The Avenue of Sphinxes at Luxor Cruise organiser Shane Hodges cuts a 
solemn figure during the dawn service

Eastern Med
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www.beyondtravel.com.au     CALL: 1300 363 554     EMAIL: info@beyondtravel.com.au

2016 WATERWAYS & BEYOND
2016 PREVIEW BROCHUREUp to

$1000
per couple

TRAVEL

VOUCHER

Small Group Tours    Premium Escorted Tours
Legendary Rail Journeys     Croatian Island & Greek Island Cruises

Deluxe River Cruises In Europe & Russia
ORDER  YOUR BROCHURES FROM BROCHURE FLOW OR CONTACT BEYOND TRAVEL

PLENTY TO KEEP YOU ON THE GO
As a leading holiday operator in Egypt and the Middle East, On 
the Go Tours offer a wide range of options from guided group and 
private excursions to tailor-made holidays and special festivals.

Among the company’s many itineraries, travellers can experience 
the Sun Festival at Abu Simbel or the Perseids meteor shower at Wadi 
Rum, all designed to encompass the magic that is the Middle East.

Take a look at the Pyramids of Giza, the treasures of Tutankhamen, 
the rose city of Petra and the holy city of Jerusalem. You’ll also visit 
captivating cities, kasbahs, crusader castles and Roman ruins.

The company offers the chance to sail the Nile, trek the rugged 
Atlas Mountains, float in the Dead Sea or dive in the Red Sea. There’s 
also a camel trek across the dunes of the Sahara or hot air ballooning 
over ancient Luxor. 

In Egypt, a myriad of local experiences await even the most 
seasoned traveller. Try tasty falafels from Cairo’s most famous 
sandwich maker, watch a game of football played on the banks of the 
Nile, have intricate henna work painted on your hands and feet, take 
a dip in Cleopatra’s spring and meander through the alleyways of 
Cairo’s famous Khan el Khalili Bazaar. 

But it doesn’t end there. Visitors can also learn to cook traditional 
Jordanian food, camp out under the desert stars in Wadi Rum and 
walk the Via Dolorosa to the Church of the Holy Sepulchre. Or try 
your hand at a pavement side game of backgammon, sample Argan 
oil and honey along Atlas Mountain trails, barter in the souks of 
Djemma el Fna and spend a night with local Berbers in the vast 
Sahara Desert.  

onthegotours.com

John Williamson delivered 
a powerful rendition of 
True Blue
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Once into the Med, the next stop was the 
crescendo point for the voyage, as upon 
our arrival in Canakkale in Turkey, guests 
had the best part of two full days to venture 
to the Gallipoli battlefields. 

A hop-on-hop-off bus service had been 
organised for passengers to move between 
ANZAC Cove on the coast and up the hills 
to Lone Pine, The Nek, Chunuk Bair and 
other historical points. Moving between 
the memorials and the battle sites, only a 
week ahead of ANZAC Day, was in essence 
the reason for boarding the voyage. All of 
a sudden the long stretches at sea were all 
worth it.

After Canakkale, Orchestra visited 
Istanbul, Kusadasi, Santorini and Mykonos 
before returning to Turkey to sit just 

offshore Gallipoli for ANZAC Day. A full day 
of activities had been planned for April 25, 
beginning with the official dawn service 
broadcast to the ship from its location 
around two kilometres away. A second 
service conducted onboard included 
wreath laying, the ‘Last Post’ and national 
anthems, all of which stirred the crowd. 

The service concluded with a 
rendition of Bruce Woodley’s anthem ‘I 
Am Australian’ and John Williamson’s 
eponymous hit ‘True Blue’. Both had 
the crowd singing along in respectful 
reverence. As we cruised away from  
ANZAC Cove bound for Athens, guests on 
deck took one last silent look at ANZAC 
Cove and paid their respects once more.

The rest of the day included the great 

ANZAC tradition of two-up, followed by 
a memorial triple-bill concert performed 
by Williamson, Normie Rowe and Daryl 
Braithwaite.

Port visits and shore excursions in 
Athens, Palermo and Naples concluded the 
voyage and as Orchestra sidled up to the 
dock in Civitavecchia, Rome on April 30 for 
final disembarkation, guests guided their 
suitcases off the ship and on their way, firm 
in the knowledge they had experienced a 
journey of a lifetime.

Pictures by Matt Lennon
Matt Lennon travelled as a guest of Travel 
Superstore. Special thanks also to Greece & 
Mediterranean Travel Centre.

AGENTS ENCOURAGED TO STILL SUPPORT GREECE
Here, Excite Holidays argue why people should still be encouraged to book a holiday in Greece.

Over the last few weeks, the global 
media has been dominated with talk of 

the difficult financial situation in Greece. 
Most of the coverage has emphasised 
the negative aspects of the crisis 
and many articles have focussed on 
scaremongering people who are already 
enjoying their holidays in Greece, or who 
are planning to visit in the near future. 

While Greek account owners are 
currently restricted to withdrawals of 
up to €60 (approx. $AU90) per day from 
ATMs, these controls do not apply to 
tourists and visitors who wish to make 
transactions or ATM withdrawals using 
debit or credit cards issued outside of 
Greece. 

However, official advice from 
smartraveller.gov.au is that “visitors to 

Greece should be aware of the possibility 
that banking services – including credit 
card processing and servicing of ATMs – 
throughout Greece could become limited 
at short notice.”

“While everybody talks about threats 
and debts, we at Excite Holidays talk 
about beauty and safety, about the 
politeness and kindness of the Greek 
people, who, even in these difficult 
times, keep their smile and give a warm 
welcome, philoxenia, to all visitors,” said 
George Papaioannou, CEO of Excite 
Holidays.

“After all, Greece remains one of the 
most beautiful destinations in the world.” 
exciteholidays.com

George Papaioannou, 
CEO of Excite Holidays

Eastern Med
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pining for   

PARADISE
 It has been described as the most beautiful island on the 

planet. JON UNDERWOOD checks out the Isle of Pines.

New Caledonia
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YESTERDAY, I was changing my 
daughter’s nappy. Tomorrow, I’ll be walking 
her down the aisle.

Ok, not literally, but my point is 
this: these days, time flies faster than 
Superman after a quadruple espresso. So 
opportunities to ‘stop the world and get 
off’ for a while are few and far between.

I have just spent a couple of days in one 
such place.

The Isle of Pines (population 2,000-ish) is 
a panacea for modern day living. It has only 
one ATM, a handful of shops and it was only 
seven years ago that all the homes finally 
got running water. Combine all this with an 
enchanting ‘island time’ philosophy where 
7pm means as close to 7.30pm as you 
can make it and you’ve got a place where 
relaxation comes with a capital R.

Known as Kunie to its Melanesian 
inhabitants and just a 20-minute flight from 
Noumea, the island is part of the French-
Pacific territory of New Caledonia. Here 
you can swim, snorkel, dive, kayak, paddle 
board or simply laze on a beach with white 
sand so fine it could be made of talcum 
powder. And you’ll need a Dulux colour 
chart to find suitable names for the shades 
of blue, green and turquoise that feature in 
the crystal-clear water.

www.learnneawcal.com.au

ONLINE TRAINING MODULE
TOOLKIT

NEWS AND EVENTS

YOUR ONE STOP 
SHOP TO ALL 
THINGS NEW 
CALEDONIA
The LearnNewCal website 
is designed to help you 
increase your knowledge of 
the destination and ultimately 
help you sell it better. 
You will � nd inspiring itineraries 
(learnnewcal.com.au/toolkit) 
ideas, product information 
(learnnewcal.com.au/news-and-
events) but more importantly you 
can become a New Caledonia 
Specialist (learnnewcal.com.au/
online-training) today and be in 
the draw to win some great prizes 
from New Caledonia Tourism.

@NewCaledonia

/newcaledoniatourism

www.learnnewcal.com.au
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The best way to see the island is in the 
capable hands of Jean Christophe Deret, 
who runs a company called Ile des Pins 
Private Tours. He came here several years 
ago and fell in love with the place. Under 
his indomitable care, you’ll see all the 
highlights: the cave where Queen Hortense 
hid from her enemies for more than a year; 
St. Joseph’s Bay, where the locals fashion 
their unique outrigger boats; and the pretty 
Our Lady of the Assumption church in Vao. 
His full-day tour ends with a splash at the 
Oro natural swimming pool formed within 
coral reefs and ideal for a spot of gentle 
snorkelling. 

But the highlight of any trip to these 
parts is heading out to Nokanhui Atoll. This 

is one of those uninhabited South Pacific 
islets where scantily clad lads and lasses 
frolic in the surf for swimwear commercials 
and you’d swear the place had to be 
generated by CGI. It’s that perfect.

Wading ashore, you feel like a 15th 
century explorer claiming uncharted land 
for your sovereign master. The sand is 
achingly white, so bright you have to wear 
sunnies just to look at it, and the ocean 
is an intoxicating mix of teal, navy and 
cobalt. An hour is all you get to spend on 
this tiny piece of heaven on earth but it 
is 60 minutes that will stay with you for a 
lifetime.

Fortunately, the trip doesn’t end on 
Nokanhui. Back onboard our boat, we 

headed for Moro Island and a barbecue 
lunch on the sand. Grilled lobster, fish, 
chicken and salad cooked right on the 
beach and enjoyed under the protection of 
a thatched fare. The food was delicious, the 
views memorable, the punters extremely 
happy.

But don’t just take my word for how 
memorable this island is. Guiseppe 
Ambrosino was the captain of a large cruise 
ship, The Fairstar, which sailed the South 
Pacific from the 1970s to the ‘90s. His view 
of the Isle of Pines? “The most beautiful 
island on the planet.”  Aye aye, capitano.

Pictures by Jon Underwood
visitnewcaledonia.com

THE OCHRE CENTRE
At the inaugural tourism workshop held in New Caledonia recently, Toutazimut 
received an award for their innovative four-wheel adventure tours. The company name 
means ‘all points of the compass’ in French and their aim is to show visitors the ochre-
coloured beauty of the Grand South.

A range of tours are offered from Noumea in their distinctive green vehicle. We 
headed into the interior to do ‘The Essential’ tour, exploring a wilderness that’s very 
similar to Australia’s red centre.

During the full-day excursion we drove around Yate Lake, an artificial body of 
water covering some 4,000 hectares that is the largest reservoir of fresh water in New 
Caledonia. Entering the Netcha Botanical Reserve, we viewed the Madeleine Waterfalls 
before enjoying a picnic lunch in one of the many shelters set out in the park. 

Back in the car we passed the mine from which New Caledonia derives much of its 
income from nickel and iron ore before stopping at the former penal colony of Prony. 
It was a little eerie walking around this semi-deserted site, complete with some of the 
torture devices that were used on prisoners here. 
toutazimut@lagoon.nc 

New Caledonia
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THE GRANDS PLAN FOR NEW CALEDONIA
Located in front of Noumea’s white sand beach in Lemon’s Bay, the Hotel Beaurivage 
was entirely refurbished in 2014 and features 60 air-conditioned rooms. It is only two 
minutes away from the most vibrant part of the city, with its lively bars, nightclubs and 
shopping area. Its perfect location right in front of the lagoon and its beautiful design 
make Le Beaurivage the ‘place to be’.

The hotel is just one of six owned and operated in New Caledonia by Grands Hotels, 
the largest hotel group in the territory and also the gateway to explore and discover 
the many different aspects of New Caledonia.

In the Northern Province in Kone, the Hotel Koniambo is close to the airport, 
providing a perfect base for business travellers and adventurers on a stopover on the 
west coast, while the Hotel La Nea features 30 individually spaced bungalows.

The Hotel Tieti puts visitors in the ideal spot to explore the lush valleys of Poindimie 
as it is set in two hectares of parkland and faces a UNESCO World Heritage listed 
lagoon. On Hienghene, the Koulnoue Village has 50 bungalows, some of which will be 
renovated this year to provide private outdoor plunge pools.

Finally, the Malabou Beach Resort stretches along a beach in Poum in the far north, 
some 40 kilometres beyond Koumac. It is undergoing a full refurbishment program to 
provide guests the ideal spot to explore Nehoue Bay.

grands-hotels.nc

 

GETTING THERE: Aircalin operates 
12 flights per week non-stop from 
Australia to Noumea, New Caledonia. 
Flights take less than three hours 
from Sydney, under four hours from 
Melbourne and under two hours from 
Brisbane.  aircalin.com
Air Caledonie offers regular internal 
flights from Noumea to the Isle of 
Pines. air-caledonie.nc

WHAT TO DO: Ile des Pins Private 
Tours. iledespinstours.simdif.com
Nokanhui & Moro Island. Kou-Bugny 
Excursions run day trips from Kuto 
Bay by boat to Nokanhui Atoll and 
Moro Island. Lunch is included in the 
price. The boat departs at 9.30am and 
returns between 3 - 3.30pm. Trips 
cost between $160-200 per person. 
Bookings via Hotel Kou-Bugny:  
kou-bugny.com or Arc en Ciel:  
arcenciel-voyages-nc

WHERE TO STAY: The Oure Tera 
Beach Resort on the Isle of Pines has 
30 bungalows, three of which are on 
the beachfront and offer views over 
Kanumera Bay. The resort features a 
swimming pool, bar and restaurant, 
and offers activities including canoes, 
snorkelling, French bowls and table 
tennis. tera-hotels-resorts.com

FA S T  FAC T S  ///
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Contact our dedicated Canada consultants for further enquiries:
P: (03) 8779-4828  E: GreatTrainJourneys@railplus.com.au  W: www.railplus.com.au

Great Train Journeys
OF THE WORLD

EUROPE | ASIA | NORTH & SOUTH AMERICA | AFRICA | INDIA | RUSSIA | AUSTRALIA

Rail Plus operates a dedicated Canada division staffed by specialist consultants, 
who can offer expert advice and help create tailored itineraries for your clients.

Rocky Mountaineer


