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Newstalk

AUSTRALIAN SAILOR, Jessica Watson, has been visiting refugee camps in the Middle 
East in her capacity as a Youth Ambassador for the United Nations’ World Food 
Programme (UNWFP).

Ms Watson, brand ambassador for Mobile Travel Agents, toured the Azraq refugee 
camp and the Save the Children Youth Centre in Jordan, and the Qab Elias Refugee 
Informal Settlement in Lebanon’s Bekaa Valley.

“In Lebanon about one quarter of the population are refugees – it’s inconceivable,” 
she said. “But meeting the people has been special for me, a truly wonderful 
experience and now I am home I want to share my experiences and the stories of 
these people.” 

While in Beirut, Jessica was given the opportunity to take a group of Lebanese 
and Syrian children sailing and share her passion for the ocean with them. Jessica’s 
involvement with the UNWFP has also seen her play a major role in helping SchoolAID 
Australia to raise awareness and funds for the ‘School Meals in Laos’ initiative.

Jessica became the youngest person to sail solo and unassisted around the world in 
2010 and was awarded the Order of Australia Medal in 2012. She is currently studying 
communications at a Victorian university.

mtatravel.com.au

MELBOURNE-BORN TV star Curtis Stone 
has signed an exclusive partnership with 
Princess Cruises, serving up new culinary 
offerings across their entire 18-ship fleet.

The initiatives include ‘Crafted by Curtis’ 
menu items, a new specialty restaurant 
concept and menu designed by the man 
himself and a special ‘Chef’s Table by Curtis 
Stone’ experience.

The ‘Crafted by Curtis’ dishes offered 
in the main dining rooms will debut 
in Australia onboard Golden Princess 
in October and roll out fleet-wide 
through the end of 2015. The chef’s table 

experience will debut across the fleet 
beginning in early 2016.  

Stone’s first restaurant at sea will 
debut in December onboard Emerald 
Princess sailing from Ft. Lauderdale to 
the Caribbean and Ruby Princess, sailing 
from Los Angeles on cruises to Hawaii and 
Mexico. The roll out will continue on Coral 
Princess sailing the Panama Canal and 
then Sun Princess, which will bring Stone’s 
restaurant to Australia. 

“I’m set on bringing a new culinary 
experience to the sea to enhance and 
complete a cruise holiday,” said Stone. 

“It’s important to me that guests have the 
experience that I would want and food 
that I’d be thrilled to eat myself, at sea or 
anywhere else in the world.”  

Stone began his cooking career at the 
age of 18 in Australia and later honed his 
skills at Michelin-starred restaurants in 
London. He has appeared on a number of 
top-rated cooking programs, his first solo 
restaurant, Maude, opened to rave reviews 
in Beverly Hills in 2014 and he is also a 
New York Times bestselling author, having 
written six cookbooks. 

princess.com/curtis-stone

CRUISE LINE IS ROLLING OUT  
STONE TO WHET YOUR APPETITE

 Jessica Watson introduces children  
to her love of sailing in Beirut

Curtis Stone will be 
cooking up a storm with 
Princess Cruises
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Newstalk

SOME OF Australia’s best-known 
entertainers will be performing at a special 
concert on Sydney Harbour later this year.

Jessica Mauboy, The Veronicas, Samantha 
Jade, Justice Crew and Stan Walker will 
take to the stage to celebrate P&O Cruises’ 
‘Five Ship Spectacular’ on November 25. 
The performers will be joined by 20 other 
live music acts across the ships as well as 10 
DJs for a concert which will run from mid-
afternoon into the evening.

“This will be like no party on earth 
and is sure to become an iconic moment 
in Sydney Harbour’s history, as well 
as providing lasting memories for the 
thousands of guests onboard,” said Sture 
Myrmell, Senior Vice President of P&O 
Cruises.

More than 9,000 passengers will enjoy 
the special concerts as Sydney witnesses 
the unprecedented sight of five ships on 
the harbour. The day’s events will begin 
with a ‘Salute to Sydney’ which will see the 
fleet form a ‘V’ off the heads.

The P&O parade will also mark the arrival 
of the line’s latest ships, Pacific Aria and 
Pacific Eden, which will be officially named 
as they sail by Fort Denison.

pocruises.com.au

Call 1300 362 777 | Email agents@insiderjourneys.com.au

INDIA, SRI LANKA 
AND BHUTAN 

GUIDE

NEW 

INDIA, SRI LANKA AND BHUTAN 
The NEW 2015-16 India, Sri Lanka & Bhutan Travel Guide is out now. The new 52 page guide 
features unique experiences in some of India’s most popular destinations, such as ‘24 hours in 
Jaipur’, ‘Food in Delhi’, ‘Agra Monuments’ and ‘Planning your Safari, and Small Luxury Lodges’. 

2015 AFTA National Travel Industry Awards 
BEST SPECIALTY WHOLESALER 

FIVE-STAR CONCERT TO ROCK AND ROLL HARBOUR
The Veronicas will be 
performing on Sydney Harbour
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Newstalk

MEMBER

MTA gave me more than I expected when I decided to become 
a part of the team and rediscovered the time I needed for my 
kids. I found I no longer had the restrictive commitment of a 9 to 
5 job which allowed me to do the small things that I really enjoy 
about being a mum, like chauffeuring the kids to sports and 
picking them up after school. So, if you’re like me and want to 
be a full-time Mum with the benefit of an income, then it’s time 
to join the club.

Total freedom, flexible hours, better work life 
balance & higher commissions

A PICTURE of the U Bein Bridge in Myanmar at sunset has taken  
out first prize in a competition organised by Insider Journeys.

The winning photo was shot by Shuo Huang who receives 
an $800 Apple gift card. Runners up in the ‘Insider Moments’ 
competition each win a copy of the Luxe Asian Grand Tour Box.

“We received some incredibly evocative images which really did 
illustrate the rich tapestry of local life across Asia,” said Joe Ponte, 
Insider Journeys General Manager, Customer Experience and 
Marketing.

insiderjourneys.com.au/blog

THE 2015 Avis Travel Agent Scholarship has just been launched, 
offering the winner a prize package valued at more than $40,000.

Now in its 19th year, the scholarship is open to all Australian 
leisure and corporate travel agents, including agency managers 
and owners. Applicants register online then have until September 
28 to answer a selection of simple questions on their approach to 
customer service.

Among the many prizes are two return Qantas business class 
tickets to New York, six nights’ accommodation in Manhattan, 
seven days’ car rental from Avis and appointments with senior 
executives at Avis World Headquarters in New Jersey, with site visits 
to U.S. travel agencies.

The lucky winner also gets a scholarship to study at Southern 
Cross University with financial support of up to $8,000, a year’s 
individual membership of Cruise Lines International Association 
(CLIA) Australasia and two tickets to attend cruise3sixty in Sydney.

“At CLIA we believe that outstanding customer service and a 
desire for ongoing education – two things the Avis Scholarship 
celebrates and rewards – are vital attributes of every successful 
travel agent,” said Brett Jardine, CLIA General Manager. 

Every entrant will receive a two-day weekend rental voucher 
from Avis and all finalists get return flights to Sydney and 
accommodation on November 10 to attend the final judging 
session and the announcement of the 2015 winner at the Four 
Seasons Hotel Sydney.

“The quality of entries improves every year,” said Russell Butler, 
Avis Travel Industry Manager. “This scholarship rewards people who 
have enthusiasm, passion and love for the industry.”

avisscholarship.com

THE SEARCH FOR NEXT AVIS 
 STAR IS UP AND RUNNING

(Left to right): Brett Jardine (General Manager, Cruise Lines International Association 
Australasia), Russell Butler (Travel Industry Manager, Avis Australia), Robyn 
Sinfield,1997 Scholarship winner (Home Travel Company), Adele Sheers (Manager 
Agency Development, Qantas) and Rob Harrison (Head of Agency Partnerships, 
Australia, Qantas)

FREQUENT FLYERS BENEFIT
MEMBERS OF the Qantas Frequent Flyer program have more 
chances to earn points for activities other than flying with 16 new 
retailers joining the airline’s online shopping site.

New stores include Australian labels Oroton, Lorna Jane, Peter 
Alexander and Glasshouse Fragrances, as well as a number of 
lifestyle and youth brands such as Rebel Sport, Wiggle, Kathmandu 
General Pants, L’Occitane Fossil, Smiggle and Forever New. 

Overseas brands Kurt Geiger and Uniqlo, plus furniture and 
homeware company Zanui and computer manufacturer Lenovo, 
take the total number of retailers in the scheme to 45.

 
qantaspoints.com/onlinemall

The winning picture by Shuo Huang
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PHOTOGRAPHER SNAPS UP A PRIZE 
WITH SUNSET SHOT IN MYANMAR



As the gold standard in first-class escorted travel for more than 88 years, Globus introduces you to 

the stories behind the world’s most awe-inspiring places. Offering VIP access to must-see sights and 

insights from expert Tour Directors and Local Guides, your next holiday will be truly unforgettable.

For more information on escorted tours of Europe,

See your travel agent, call 1300 230 234 or visit globus.com.au

P E R F E C T L Y  P L A N N E D



Newstalk

LISTEN TO a grandfather clock chime in Anne Hathaway’s cottage, take 
a stroll on the beach at Durdle Door or enjoy the choir singing at Rosslyn 
Chapel. These are just some of the things tourists can do in Britain – before 
they even arrive. 

VisitBritain has commissioned a series of immersive 360-degree 
experiences giving visitors an opportunity to sample some of the country’s 
most-loved attractions. The initiative is part of the campaign to drive more 
international guests out across the nations and regions of Britain. 

“Not only will this immersive experience allow potential visitors to snoop 
around some of our greatest tourist attractions before they arrive, but it 
will inspire and motivate more travel across the country,” said Joss Croft, 
Marketing Director at VisitBritain.

“London is a huge global asset for Britain – a dynamic, cosmopolitan 
and well-connected city that visitors aspire to visit. Our challenge is to 
encourage visitors to add to their holiday experience by exploring even 
more during their short time here and making sure they know how easy it 
is to get around.”

The UK welcomed a record 34.8 million international visitors in 2014 with 
predictions this figure will reach 42 million by 2020. Australian visitors spent 
£1.224 billion (approx $AU2.32bn) in Britain last year, up three per cent on 
2013 and a new record. The Australian market also retained its ranking as 
Britain’s fourth most valuable international source for visitor spending.

The panoramic series and other content can be found on the new 
visitbritainblog.com site.

TOURISM AUSTRALIA and Expedia have 
signed a multi-million dollar marketing 
partnership aimed at developing 
campaigns and content to increase 
international travel to Australia.

The three-year Memorandum of 
Understanding represents the first formal 
agreement which Tourism Australia has 
entered into with a global online travel 
agency.

The first year of the agreement will focus 
on major campaign activity in the USA 
and UK, two of Australia’s highest volume 

and highest spending markets. Marketing 
activities will be extended to additional 
markets over the course of the three-year 
deal. The partnership will also include 
shared reporting on consumer insights and 
data analytics.

John O’Sullivan, Managing Director of 
Tourism Australia, said the new commercial 
agreement was a deliberate move to focus 
on strategic partnerships which increased 
travel bookings and drove yield.

“Expedia is one of the world’s leading 
travel companies with 20 years’ experience 

of generating travel sales. It’s this expertise 
and impressive track record we are excited 
to be tapping into through this exciting 
new partnership,” he said.

“Our research shows that our target 
customers are increasingly turning to 
online travel agencies when it comes to 
booking travel, which makes Expedia 
an ideal conversion partner, particularly 
from our recently revamped australia.com 
website.”

HISTORIC 
DEAL WILL 
BOOST 
AUSTRALIAN 
TOURISM

TRY BEFORE YOU FLY THANKS TO NEW BRITISH INITIATIVE

Picture courtesy Tourism Australia

Durdle Door. Picture courtesy VisitBritain
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Newstalk

A NEW campaign encouraging visitors to book 
a holiday in the Northern Territory ‘before it’s 
too late’ has just been launched. 

Entitled ‘It’s About Time’, the initiative hopes 
to build on the success of the recent ‘Do the 
NT’ campaign which saw a six per cent increase 
in domestic holiday visitation. The campaign 
also saw close to a 50 per cent increase in 
brand awareness among TNT’s core target 
market over the last two years.

The new initiative uses three key 
components – the concept of limited time, the 
humour and larrikin persona of the NT and the 
current brand positioning of ‘Do the NT’.

“The Northern Territory needed to remove 
the sweeping landscapes, passive activities and 
operatic anthems and replace them with real 
and accessible experiences so that consumers 
can relate to the destination and be motivated 
to be a part of it,” said Tony Quarmby, Tourism 
NT’s Director of Domestic Marketing.

“In addition to making a visual departure 
from the norm, the strategic direction and 
creative execution also needed to leave the 
audience with a strong sense of urgency and 
excitement to book a trip sooner rather than 
later.”

tourismnt.com.au

2015-A00011

AVIS TRAVEL AGENT SCHOLARSHIP 2015
You could WIN the travel industry’s most prestigious scholarship

Entries close 28th September 2015. Don’t miss out! 
Get your application in the running today!

To apply, go to www.avisscholarship.com

IT’S ABOUT TIME YOU VISITED THE TERRITORY
Lisa Wilkinson, ambassador 
for Tourism Northern Territory
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Traveltalk

EVERY DAY a different journey. That’s 
the key message to entice active boomers 
from regional Australia to experience a 
coach touring holiday in New Zealand.

A new campaign aimed at promoting 
both the North and South Island has just 
been launched by Tourism New Zealand. 
It is designed to appeal to the older 
generation who are looking to embark on 
an all-inclusive, social and bespoke travel 
experience.  

“Coach touring is an important offering 
that attracts high value visitors who 
stay longer and spend more,” said Tony 
Saunders, Tourism New Zealand General 
Manager Australia.

“New Zealand has the most unique and 

spectacular scenery all in close proximity 
so one of the best ways to experience it is 
in the comfort of a coach.”

Australia’s major coach partners AAT 
Kings, APT, Evergreen Tours, Grand Pacific 
Tours, Kirra Tours, Scenic Tours and 
Travelmarvel are supporting the campaign 
with offers available on New Zealand 
touring holidays.

“The 2015 coach campaign brings a 
diverse range of activities and experiences 
to life while showcasing the accessibility 
of New Zealand’s gems to Australians,” Mr 
Saunders said.

 
For more information, head to the coach 
content hub on newzealand.com

TO CELEBRATE its first South American 
brochure, Globus is offering an early 
booking discount of 10 per cent on all 
2016 South and Central America holidays 
booked by September 15. 

The new brochure offers more than 
a dozen different adventures across the 
continent, including Machu Picchu, Rio 
de Janeiro (pictured) and Patagonia. It 
also includes affordable touring options 
from Cosmos and cruises from Avalon 
Waterways.

Destinations including Brazil, 
Argentina, Peru, Ecuador, Chile, Easter 

Island, Costa Rica and the Galápagos 
Islands are featured. There’s also a 
selection of itineraries in Brazil timed in 
the weeks before and after the Rio 2016 
Olympic Games.

Itineraries in the new brochure range 
from seven to 19 days and include the 
new ‘Costa Rica Explorer’, an adventure 
among the jungle wildlife, volcanoes 
and tropical coasts of Costa Rica. It offers 
the chance to see monkeys, sloths, 
iguanas and scarlet macaws as well as 
mountain vistas, hot springs, lagoons 
and rainforests. Lasting seven days, it is 

priced from $1,871 per person twin share 
(including 10 per cent discount).

Also new is ‘Patagonia: Journey to the 
End of the World’, a 13-day trip in Chile 
and Argentina, combining Santiago and 
Buenos Aires with some of the world’s 
most memorable mountain landscapes 
in Patagonia. Highlights include a full-day 
cruise among the fjords and glaciers 
of Puerto Natales and a guided hike in 
the Tierra Del Fuego National Park. It is 
priced from $5,878 per person twin share 
(including 10 per cent discount).

globus.com.au

BOOMERS URGED TO SEEK COACHING IN NEW ZEALAND 

GET YOUR LATIN BUZZ WITH A HOST OF 
NEW ITINERARIES IN SOUTH AMERICA

Mudbrick vineyard and restaurant, 
Waiheke Island. Picture courtesy 
Tourism New Zealand



Have an informal, confidential chat on 03 9034 7074
Find out more at www.travelcounsellors.com.au
or email the team at connect@travelcounsellors.com.au 

Does the idea of working from home appeal to you?

Do you love selling travel but are frustrated with the 
limitations that come from working in a retail store? 

There’s a way to continue working in travel and have  
more freedom and flexibility in your life - and it’s just  
one phone call away…

“When I worked in retail travel I felt constricted and became 

very frustrated with my job,” says Liz van Boxel, a Gold Coast-

based mother of two who worked in travel for 25 years before 

joining Travel Counsellors. “I have always loved selling travel 

and helping people put together their dream holidays. Since 

becoming a Travel Counsellor I have the freedom to meet with 

my clients at a time that suits them. Meeting a client at a little 

coffee shop overlooking the beach or over dinner is no hardship.  

I can honestly say many clients have become my friends and I 

wouldn’t change what I do because I love it,” adds Liz.

Booking mostly leisure travel, Liz loves working from home as it 

affords her more time to spend with her partner and children. 

“I’m much happier now that I’m working from home and   

not stuck in a retail store,” Liz says.

“If you want to find out more about the flexibility 

that comes with being a Travel Counsellor,  

then give me a call”.

Liz van Boxel
 TRAVEL COUNSELLOR

PHONE A

to find out how

03 9034 7074

TC0047_Travel_Talk_A4_Liz_Van_Boxel-FA.indd   1 13/05/2015   5:02 pm
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ADVENTUROUS AUSSIES are being 
encouraged to head to Ecuador to 
experience one of the world’s most 
memorable rail journeys.

The Tren Crucero (train cruise) from the 
capital, Quito, to Guayaquil on the Pacific 
coast was originally created more than a 
century ago in order to unite the country. 
The network fell into disrepair in the 
1990s but since 2008 some $US280 million 
(approx. $AU384 million) has been invested 
in refurbishments.

It reopened in 2013 and now takes 
travellers along the 448 kilometre route, 
allowing them to experience the diversity 

of the country’s landscape, including 
rainforests, mountains, volcanoes and the 
coast. 

The Devil’s Nose, with its steep 
zigzagging sections, remains the most 
dramatic section of the route and is 
regarded as the most difficult piece 
of railway in the world. A series of 
switchbacks enable the train to rise 2,945 
metres in just 56 kilometres.  

The four-day/three-night journey can 
be taken in either direction year-round 
and is ideal as an add on before or after a 
Galapagos Islands cruise. Along the way, 
travellers will visit indigenous communities 

and historic churches and travel past the 
world’s tallest volcanoes, with several 
sections hauled by steam locomotives. 

The train boasts a bar, lounge and 
outdoor observation area, with all meals 
and overnight accommodation taken 
in traditional, hacienda-type hotels and 
restaurants. Including 10 meals, daily 
excursions with English-speaking guides, 
three nights’ accommodation, snacks, non-
alcoholic beverages and hotel transfers, 
the four-day Tren Crucero is available in 
2016 from $US1,450 (approx. $AU1,990) per 
adult. 

trenecuador.com; ecuador.travel

Traveltalk

LET THE TRAIN TAKE THE STRAIN 
ON THIS MEMORABLE JOURNEY 

THERE’S STILL time to take advantage of a 
range of early bird specials on a selection of 
2016 group itineraries across Asia with Wendy 
Wu Tours.

Two new brochures feature a selection of 
the company’s most popular fully-inclusive 
group tours with savings of up to $1,355 per 
person on some departures from January until 
July 2016. Significant reductions are on offer 
for new bookings made and deposited before 
September 18.

The brochures feature almost double the 
amount of offers from last year on experiences 
in China, Vietnam, India, Japan, Cambodia, Laos, 
Central Asia, Myanmar, Tibet and Nepal. There’s 
also a dedicated Western Australia version, 
offering the west coast significant savings.

“Following the success of last year’s early bird 
campaign with Cathay Pacific through China, 
we decided to extend this offer for travel to 
other popular destinations including both our 
Japan tours and our more adventurous Epic 
Tours,” said Alan Alcock, Managing Director of 
Wendy Wu Tours.

Included is the popular 18-day ‘Vietnam 
Panorama’ now priced from $3,460 per person 
inclusive of savings of up to $1,140 per person. 
Also featured is the comprehensive 21-day 
‘Magnificent China’ tour now from $5,380 with 
savings of up to $900 per person. Savings of up 
to $1,355 are available on the 17-day ‘Hidden 
Treasures of Myanmar’ tour.

 
wendywutours.com.au/travel/earlybird

CATCH THE EARLY BIRD AND MAKE SAVINGS ON TRIP





BEYOND TRAVEL have released their 2016 
‘Waterways’ brochure with an expanded 
range of small ships in Croatia, new deluxe 
European river cruises and new fully 
renovated ships in Russia.

There is growing interest in cruise-tours, 
so Beyond has responded by expanding 
options in the new brochure with a range 
of price points to meet all budgets.

“These unique itineraries have been 
designed to showcase the best travel 
options by land and by water,” said 
Bryce Crampton, Marketing Manager for 
Beyond Travel. “The brochure format has 
also been modernised with improved 
ship presentation and new benefits and 
inclusion boxes as easy reference points for 
agents and their clients.”

Mr Crampton added that combining 
unique land tour options with a small ship 
cruise into one comprehensive itinerary 
offered clients the best of both worlds 
during their European holiday.

For river cruising there are several 
options on the new Amadeus Silver III, 
including a 16-day ‘Prague, Berlin & The 

Rhine’ trip combing the Czech Republic 
with Germany and a Rhine river cruise 
to Basel starting from $9,195, per person 
twin share. Also new is the 12-day ‘Paris 
to Budapest’ cruise-tour aboard the MS 
Monarch Empress from $5,480 per person 
twin share.

Premium small ships in Croatia continue 
to grow in popularity and new 2016 
cruise tours include the 12-day ‘Croatian 
Elegance’ from Zagreb to Split via 

Plitvice Lakes. There’s also the exclusive 
small group ‘Balkan Odyssey’ itinerary, 
travelling from Split through Dalmatia to 
Montenegro, Albania, Northern Greece 
and onto Athens over 18 days.

Early bookers can receive up to $1,000 in 
travel vouchers per couple on a selection 
of product from the brochure which can 
be used on any additional Beyond Travel 
service. 
beyondtravel.com.au

UNIWORLD WILL deliver three new 
cruises in 2016 that will provide in-depth 
explorations of the treasures of Eastern 
Europe. 

The ‘Highlights of Eastern Europe & 
Istanbul’ cruise delivers the magic and 
mystery of Eastern Europe in 12 days. 
Going behind the former ‘Iron Curtain’, 
guests will visit the six countries situated 
along the Danube – Bulgaria, Croatia, 
Hungary, Romania, Serbia and Turkey.

The 21-day ‘Portraits of Eastern Europe’ 
is an intriguing introduction to the region’s 
cultural heritage and the 26-day ‘Ultimate 
European Journey’ is an insightful 
adventure that explores all aspects of 
this culture as well as scenic views of the 
UNESCO World Heritage-listed Rhine River 
Valley.

All three itineraries feature city tours 
in the grand capitals, introducing guests 
to sites such as the Royal Grounds of 
the Karadjordjevic Dynasty Palace. In 
Budapest, guests can opt to ‘do as the 
locals do’ with an exclusive walking tour 
offered only by Uniworld that gives them 

an authentic experience and goes beyond 
the must-see sites. Guests will also get 
an insight into the lives of friendly local 
Croatians during a farm visit and home-
hosted lunch. 

After cruising through the Iron Gates, 
guests can head ashore to explore 
historical monasteries, intriguing rock 
formations and lavish churches, before 

arriving in Bucharest, where a city tour 
including Romania’s most famous building 
– the People’s Palace – awaits. As the 
adventures all culminate in exotic Istanbul 
(pictured above), guests will get a taste of 
Eastern European culture with a visit to the 
colourful Grand Bazaar.

 
uniworldcruises.com.au
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NO BUDGET BATTLES HERE AS THE NEW 
BEYOND BROCHURE EXPANDS RANGE 

HIDDEN TREASURES WILL BE UNCOVERED NEXT YEAR
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CRUISERS CAN take advantage of the 30 
e-bikes on board each Scenic Space-Ship 
throughout Europe and France. 

With an increasing number of cycling 
options throughout Scenic’s Freechoice 
program, plus 27 self-guided cycling tours 
on offer through the company’s exclusive 
Tailormade device, guests can now see 
more of Europe’s hidden wonders on two 
wheels.

Jump aboard an e-bike for a three-hour 
guided cycle along the Danube from Melk 
to Dürnstein, passing numerous villages 
and vineyards on the way. For more 
than 30 kilometres cyclists will traverse 
cobblestone streets, dirt tracks and paved 
roads. 

“We have definitely seen an increase in 
the popularity of cycling in recent years, 
with many guests looking for more active 
options,” said Tiffany Watters, Scenic’s 
Journey Designer for Europe. “In some 
locations such as Melk/Dürnstein we even 
have to hire additional bikes on the ground 
to cope with the demand.”

Uncover some of the best sights in 
France during a Scenic Freechoice bike 
ride from Tournon to Glun. Accompany a 
local guide along the popular Via Rhona 

cycle path towards Glun, taking in the 
French Alps and peddle through riverside 
villages along the banks of the Rhone. This 
energetic 20-kilometre round trip is the 
perfect afternoon activity to explore a little 
further afield.

“Our guests absolutely love the range of 
guided and self-guided cycling activities 
that we offer on our river cruises which 
mean they get to make the most of each 

destination and travel at their own pace,” 
added Ms. Watters. 

“Taking off on the back of an e-bike 
is especially popular in France where 
we dock each night in the heart of the 
riverside towns and villages, such as Lyon 
and Bordeaux, making for a perfect base 
from which to explore the area.”

 
scenic.com.au

 
 

Experience the Med Way of Life
MSC CRUISES SUPER SAVER SALE

WEST MEDITERRANEAN
GENOA TO GENOA
7nts
FROM$679pp*

DEPARTS GENOA OR VENICE
EVERY SUNDAY MAY - NOV 2016

EAST MEDITERRANEAN
VENICE TO VENICE

7nts
FROM$679pp*

DEPARTS GENOA OR VENICE
EVERY SUNDAY MAY - NOV 2016

NORTHERN EUROPE
COPENHAGEN TO COPENHAGEN

7nts
FROM$1,189pp*

DEPARTS COPENHAGEN
EVERY SATURDAY JUN - AUG 2016

NORTHERN EUROPE
COPENHAGEN TO COPENHAGEN

7nts
FROM$1,189pp*

DEPARTS COPENHAGEN
EVERY SATURDAY  JUN - AUG 2016

GENOA
(Portofino)

SALERNO
(Amalfi Coast)

BARCELONA

MARSEILLE
(Provence)

Mediterranean Sea

Italy

France

Spain

PALMA DE
MALLORCA

VALLETTA
Malta

MESSINA
(Taormina)(Balearic Is.)

MSC POESIA VENICE

SANTORINI

PIRAEUS
(Athens)

KATAKOLON
(Olympia)

CORFU

BARI

Mediterranean Sea

Italy

Greece

Croatia

KOTOR
Montenegro

COMBINE & SAVE

COPENHAGEN

HELLESYLT
GEIRANGER

FLAAM
BERGEN

North Sea

Norway

Germany

Denmark

WARNEMUENDE
(Berlin)

MSC ORCHESTRA MSC OPERA

COPENHAGEN

ST. PETERSBURGHELSINKI

TALLINN
Baltic 
Sea

Germany

Estonia

Russia

Finland

Sweden

Denmark

WARNEMUNDE
(Berlin)

MSC OPERA

COMBINE & SAVE

Cruised with MSC before? 
Add MSC Voyagers Club discount.

Fleet of 13 luxury ships

Book Now Super Saver

We also offers cruising in the Mediterranean, Northern Europe, 
Caribbean-Cuba, Arabian Peninsula, South America, South Africa
 and Grand Voyage.

AD82 20 Aug 15

1300 028 502         www.msccruises.com.au         Your local travel agent

E&O. MSC Cruises (Australia) Pty Limited ABN 55 003 526 725. General sales Agent for MSC Cruises S.A.  | ATAS Accredited No. A10954.

*Conditions apply. SUPER SAVER DISCOUNT must be booked and deposited by 30 September 2015. Valid new bookings only. Subject to availability at time of booking. Combinable with loyalty discounts however not combinable with any other offer 
or promotion. MSC Poesia prices based on 17, 24 Apr & 06, 13 Nov 2016 departures. MSC Orchestra prices based on 24 Apr 2016 departure. Northern Europe prices based on 20 and 27 Aug 2016 departure. All details, prices, itineraries and maps are 
correct as at 20/08/15 and subject to change or withdrawal at anytime without notice. ^Children under 13 years cruise free when sharing one cabin with two full paying adults and only pay port charges from $AU175 per child per cruise.

PEDDLE POWER IS THE PERFECT WAY FOR GUESTS TO EXPLORE 
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1300 363 554

Deluxe Ru�ian River CruiseVOLGA
DREAM

Moscow to St. Petersburg or
St. Petersburg to Moscow

13 Days

From$3,545*

*From prices are per person
twin share www.beyondtravel.com.au

MSC CRUISES has announced that its 
newly enhanced ship, MSC Opera (pictured 
right), will homeport in Cuba for the 
Northern Hemisphere’s winter 2015-16 
season.

This is the first time the destination has 
been offered to MSC guests. Starting in 
December, the 2,120-guest liner will host 
16 Caribbean cruises departing from the 
Cuban capital with itineraries including 
stops in Jamaica, the Cayman Islands, 
Mexico and a two night stay in Havana.

“We are particularly proud to make 
this exciting new destination available to 
our guests,” said Gianni Onorato, Chief 
Executive Officer of MSC Cruises. 

“The move to Cuba attests to our 
commitment to offer our guests the best 
and most sought-after destination as they 
become accessible, thus further enhancing 
our global offering while providing 
travellers best-in-class experiences and 
service.”

The first seven-night Caribbean cruise 
will depart on December 22 following 
MSC Opera’s ‘Grand Voyage’ to Cuba from 
Genoa, which departs on December 2. 
At the end of the season she will return 

to Europe on a ‘Grand Voyage’ departing 
Havana on April 12 and arriving in 
Germany on May 7, 2016. 

“The inaugural cruise will take place 
less than six months from now, but we 
can confirm the strong demand for the 
product due to the attractiveness of Cuba 
as a culture-rich destination, coupled 
with the fact that it is offered through our 
distinctive MSC Cruises experience.” 

MSC Opera’s revamp is part of the 
company’s €200 million (approx, AU$300 
million) ‘Renaissance Programme’, a 
project that is seeing the full renovation 

and modernisation of four of its existing 
ships – MSC Armonia, MSC Sinfonia, MSC 
Lirica and MSC Opera, which came out of 
dry dock in early 2015.

Meanwhile the recently published 2015-
2016 Cruise Industry News Annual Report 
declared MSC Cruises to be the number 
one cruise line in Europe. The report, which 
is one of the most reputable sources of 
information for the industry, stated that 
MSC Cruises conquered the leading rank in 
the industry thanks to a deployed capacity 
across the Continent of about 1.1 million 
passengers. msccruises.com.au

WE’RE ALL HAVANA GREAT TIME CRUISING THE CARIBBEAN
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All-Inclusive 
Luxury European 

Boutique River Cruises

2016 Europe & Russia 
Brochure Out Now

New for 2016 is Uniworld’s Connoisseur Collection,
which explores the world of French cuisine 

with exclusive, culinary-inspired excursions and 
events both onboard and onshore on select 

departures through France. 

uniworldcruises.com.au  |  1300 780 231

#ExploreUniworld

HIGHLIGHTS INCLUDE

A visit to La Couronne restaurant, where 
Julia Child has her fi rst French meal

�
Château de Cazneuve exclusive food 

and wine-pairing meal
�

Local tru�  e farm visit
�

Onboard wine & Valrhona chocolate pairing

AURORA EXPEDITIONS has designed an 
exclusive ‘Sail & Rail Package’ for Aussie 
travellers looking to experience Alaska’s 
Inside Passage in 2016.

Sailing aboard the small and nimble 
ship, Wilderness Adventurer, guests on the 
18-day tour have the chance to journey 
through the region’s maze of narrow straits 
and remote islands before joining a 1940’s 
rail trip along America’s West Coast ending 
with a three-night stay in Los Angeles.

While on Wilderness Adventurer, 
passengers will have the opportunity to 
explore Alaska with shore landings and 
activities such as guided treks, zodiac 
cruises, kayaking, polar snorkelling and 
paddle boarding.

For those looking to relax, the ship’s 
outer decks are perfect for viewing whales, 
moose, black and brown bears and other 
wildlife while the onboard hydrophone 
and underwater cameras expose the sights 
and sounds of Alaska’s underwater world. 

Cruises depart on May 19 and 26, 
2016. The package is limited to just eight 
passengers per departure and costs from 
$14,995 per person inclusive of return 
economy flights from Australia’s east 
coast cities, internal connecting flights in 

North America, accommodation, airport 
transfers, polar expedition jacket and 
memento photo book.

 
auroraexpeditions.com.au

VIEWING ALASKA  
AND WEST COAST  
BY SHIP AND RAIL

 Dawes Glacier. Picture by Robyn Mundy
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CONSTRUCTION OF the Sofitel Sydney 
Darling Harbour is underway following a 
recent concrete pouring ceremony. 

Due for completion in the third quarter 
of 2017, the Sofitel at the new International 
Convention Centre will be the first newly-
built, five-star hotel in Sydney for 15 years. 
The 35-storey, circa 600-room property is 
part of the State Government’s $3.4 billion 
transformation of the Darling Harbour 
precinct.

The new hotel will offer panoramic 
harbour and city views, a rooftop club 
lounge, outdoor pool deck, large ballroom 
and extensive food, beverage and meeting 
facilities.

“We look forward to welcoming Sofitel 
Sydney Darling Harbour to our luxury 
Sofitel portfolio,” said Simon McGrath, Chief 
Operating Officer Pacific Accor Hotels. “The 
new hotel will offer exceptional quality 
accommodation that Sydney’s tourism 

economy crucially needs and its iconic 
location and cutting-edge design will see 
the hotel become the city’s most popular 
luxury address.”

sofitel.com

CONSTRUCTION POURS AHEAD FOR 
NEW FIVE-STAR HOTEL IN SYDNEY 

 

CHOICE HOTELS Australasia has returned to the 
Northern Territory with the addition of the Quality 
Advance Apartments in Darwin to its portfolio.

The four-star hotel is located just minutes from 
the CBD and within walking distance from nearby 
attractions such as the Darwin Waterfront Precinct, 
Mindil Beach Markets and Sky City Casino. It features 
more than 90 spacious holiday apartments with kitchen 
facilities, laundries and separate living and dining areas.

“Choice Hotels is dedicated to continually growing 
our portfolio and we are constantly striving to meet 
demand by securing high quality and well located 
properties,” said Trent Fraser, Chief Executive Officer 
Choice Hotels Australasia.

“We’re excited to again have an offering in Darwin, 
a beautiful, tropical city that is the home of world-class 
natural and cultural attractions.”

The hotel offers a range of amenities, including 
conference facilities, a pool and BBQ area, secure 
undercover parking and complimentary in-house Wi-Fi.

choicehotels.com.au

THE CHOICE JUST GOT BIGGER FOR VISITORS

Above: Michael Issenberg, Chairman and CEO Asia Pacific 
Accor Hotels, Simon McGrath, Chief Operating Officer Pacific 
Accor Hotels, Stuart Ayers, NSW Minister for Tourism, Dr Jerry 
Schwartz and Jonathan Emery from Lendlease
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RYDGES HAS won the management 
agreement to operate the Kings Hotel 
Perth which will rebrand Rydges Perth 
after an extensive refurbishment.

Having recently refreshed its look, 
feel and service offering, Rydges will 
now get to work on the 117-room 
hotel, which is located on the corner 
of Hay and Pier Streets in the CBD.

The work will include repositioning 
the hotel and increasing the property 
size to 174 rooms. Three levels of 
commercial office space will be 
converted into 57 new rooms while 
the existing rooms will undergo a 
full refurbishment, including new 
bathrooms. 

Improvements will also be made 
to all public spaces, including the 
restaurant, bar and conference 
facilities. It is anticipated the hotel will 
rate as a solid four-star property once 
all work is completed in mid-2016.

Guests at the Rydges Perth 
can look forward to free Wi-Fi, an 
expanded wine list and the ‘Rise 
Breakfast’ concept, including freshly-
squeezed juice shots, made to order 
smoothies and juice blends, healthy 
cereals and fresh fruit.

rydges.com

AS ONE DOOR CLOSES 
ANOTHER OPENS FOR 
VISITORS TO PERTH

TFEhotels.com/vibe

Just 50 metres from Canberra’s new airport terminal, Vibe Hotel Canberra Airport is your local connection. 

Escape the airport pace at The Gallery Bar & Dining, showcasing modern European cuisine, local produce and creative cocktails. Discover the next 
generation of Vibe Hotels through state-of-the art conference facilities, local art and 191 comfortable guest rooms affording sweeping views, your  
space to relax or explore the local area. The choice, happily, is yours.

At Vibe Hotel Canberra Airport, you’re as connected to the city as you are to the sky.

Vibe Hotel Canberra Airport

Your Capital 
Connection
 Opening November 2015
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BOLD EXPANSION plans have been 
announced by Toga Far East Hotels with 
new properties set to open in Australia.

Vibe Canberra Airport will open later 
this year, Adina Apartment Hotel Brisbane, 
George Street and Travelodge Sydney 
Airport are all planned for 2016 while 
Adina Apartment Hotel Royal Randwick 
Racecourse and Vibe Hotel North Sydney, 
Northpoint, are due to open in 2017. 

Meanwhile the company has also 
added two new properties to its portfolio 

in Germany – Adina Apartment Hotel 
Hamburg Heights and Adina Apartment 
Hotel Leipzig, its first in the popular leisure 
tourism destination.

Due to open in 2017, the Adina 
Apartment Hotel Hamburg Heights will 
offer 149 studios, 16 premier studios, 
34 one-bedroom apartments and two, 
two-bedroom apartments. It is situated 
in the city centre between the historic 
Speicherstadt warehouse district and the 
main shopping area.

Also opening in 2017, Adina Apartment 
Hotel Leipzig will boast 166 rooms 
including 133 studios and 35 one-bedroom 
apartments, a fitness area, swimming pool, 
conference area and retail space on the 
ground floor. 

Once completed, the two properties will 
take the number of TFE hotels in Germany 
to seven and 11 across Europe in total. 

 
tfehotels.com

COMPANY SET TO OPEN NEW 
PROPERTIES ACROSS AUSTRALIA

 

OAKS HOTELS & Resorts is set to make its Northern Territory 
debut with the acquisition of Elan Soho Suites in Darwin in a 
deal worth more than $57 million.

Rebranding as Oaks Elan Darwin, the four-and-a-half star, 
301-room property on Woods Street in the CBD launches this 
month. Set over 27 floors, the property offers the choice of 
rooms, studios and one- and two-bedroom self-contained 
apartments. This will be the 52nd property in operation for the 
hotel group.

“The decision to purchase Elan Soho Suites in Darwin is a 
natural progression for the Oaks Hotels & Resorts brand as we 
continue to expand our foothold in key Australian markets,” said 
Dillip Rajakarier, Chief Executive Officer of Minor Hotel Group. 

The apartments feature kitchenettes, full laundry facilities, 
balconies overlooking the city and harbour, work desks, Wi-
Fi access, Foxtel and on-demand movies. There’s an onsite 
restaurant, Seoul Food, offering fusion Korean cuisine, an 
outdoor pool, gym, conference and event facilities.

The hotel is also close to a number of attractions, including 
the Darwin Entertainment Centre, Esplanade and Waterfront 
Precinct, Bicentennial Park and the city’s dining, entertainment 
and shopping hub.

oakshotelsresorts.com

OAKS START GROWING IN THE TOP END

The Adina Apartment 
Hotel Hamburg Heights



Propertytalk
CROWNE PLAZA Hunter Valley has won 
Conference Hotel of the Year (Regional) at 
the 2015 Tourism Accommodation Australia 
(TAA) NSW Awards for Excellence.

The property was recognised for being 
an industry leader in catering for business 
events in regional New South Wales.

“Since the Crowne Plaza Hunter Valley 
Conference and Events Centre opened in 
January 2015, we have seen a huge increase 
in demand for business events,” said 
Robert Coates, General Manager, Crowne 
Plaza Hunter Valley. “Many companies 
are drawn to the state of the art venue, 
tailored service, advanced technology and 
integrated conference and resort facilities”.

Meeting and event related business at 
the hotel has grown around 20 per cent 
this year and Mr Coates envisages that 
this will continue to grow as a result of 
the ‘Altogether Perfect’ campaign – an 
initiative by regional partners in the Hunter 
Region to attract and secure business 
events tourism.

This is the third business event award 
this year for Crowne Plaza Hunter Valley, 
after winning both the state and national 
award for Best Meeting Venue (under 500 
delegates) at the MEA (Meeting Events 
Australia) Awards.

crowneplazahuntervalley.com.au

CONFERENCE AWARD IS 
CROWNING GLORY FOR 
HUNTER VALLEY HOTEL
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THE LUXURIOUS Sunsuri Phuket in 
Thailand is the latest property to join Hotel 
Representation Australia’s portfolio of 
boutique Asian properties.

Set on a hillside overlooking the ocean 
and a lake, the resort is located on an 
unusually secluded area on the south west 
coast just a few minutes’ walk from Nai 
Harn, one of the best beaches in Phuket.

It features 132 rooms, suites and pool 
villas with large balconies to take advantage 
of the impressive views. There is a range of 
restaurants and bars, an on-site spa, state-
of-the-art fitness centre, children’s facilities 
including a kids’ club and guest activities 
such as yoga, bicycle tours and Thai cooking 
classes.

“We are delighted to represent Sunsuri 

Phuket as Phuket is a tourism hotspot for 
Australians,” said Craig Davies, Managing 
Director of HRA. 

“Sunsuri Phuket offers the best of both 
worlds: peace and quiet and the stunning 
Nai Harn beach but it is also only 10 
minutes’ drive to the heart of Patong.” 

 
sunsuri-phuket.com

SECLUDED RESORT JOINS GROWING 
BAND OF ASIAN PROPERTIES 

 

CHILDREN WILL be asking their parents to book the 
next family holiday at a Le Méridien hotel following the 
announcement of a global partnership with LEGO.

Youngsters 12 and under will receive a complimentary 
LEGO toy when they check in at one of the group’s hotels and 
resorts.

“Travel broadens a child’s perspective of the world, 
expanding inherently curious and creative minds,” said Brian 
Povinelli, Senior Vice President, Global Brand Leader for Le 
Méridien and Westin. 

“Our exclusive partnership with the LEGO Group encourages 
families to unlock their destination through imaginative free 
play, strengthening bonds and creating memories that are 
sure to last, and the LEGO amenity sets the tone for this upon 
arrival at our hotels.”

The ‘LEGO Welcome Amenity’ is the first feature that will be 
offered in the brand-wide, multi-faceted Le Méridien Family 
program, which will focus on illuminating, immersive and 
inventive experiences for the entire family.

lemeridien.com

HERE’S AN OFFER THAT’S NOT TO BE TOYED WITH 



BED 
ROOM

1
BED 
ROOM

2
BED 
ROOM

3

Pacific Highw
ay

Chatswood
Train station
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THE SPACIOUS Outrigger Konotta 
Maldives Resort welcomed its first guests 
last month, with visitors arriving from 
Dubai, China, Korea and the USA. The 
53-key, all-villa property comprises 24 
beach pool villas, seven two bedroom 
pool villas, 21 ocean pool villas and a 
Presidential villa. The local area features 
a well-formed reef with abundant 
coral diversity and a great variety of 
marine life including turtles and eagle 
rays and regular sightings of dolphins. 
Special limited period opening rates 
are available for stays up to October 31. 
outriggermaldives.com 

WYNDHAM HOTEL Group will expand 
its presence in South Korea by more than 
200 per cent over the next three years. 
This is thanks to the signing of 12 new 
property franchises in 2015, including 
agreements for three Howard Johnson 
Hotels, marking the brand’s entry into the 
country. The new properties, consisting 
of 17 Ramadas, six Days Inns and the 
Howard Johnsons, are expected to open 
by 2018. They will be located across 
South Korea, including Seoul, Pyeongtaek 

and Jeju Island. The first of these new 
locations, Ramada Encore Jeju Seogwipo, 
opened in June. wyndhamworldwide.com

ONE OF the world’s most eagerly 
anticipated new hotels has just opened 
its doors in Vietnam. The 286-room The 
Reverie Saigon (pictured below) anchors 
the 39-storey Times Square building in 
the heart of Ho Chi Minh City’s District 
1. Featuring views of the city and the 
Saigon River, the latest addition to the 
Leading Hotels of the World portfolio was 
seven years in the making. It features a 
ground floor cafe, a 1,200-square-metre 
spa with 10 treatment rooms, a gym, 
pool, Jacuzzis, steam room and saunas. 
The city’s historic Lam Son Square and 
City Hall are within a five-minute walk. 
 thereveriesaigon.com

THE STAR King Hotel and Apartments 
(above) in the heart of the new 
Phnom Penh commercial centre will 
be welcomed by business and leisure 
guests seeking short and long term 
stays in the bustling heart of Cambodia’s 
capital city. The four-and-a-half star 
hotel features 55 rooms and 31 one- and 
two-bedroom apartments with kitchens 
and laundries. The property has business 
and meeting facilities, restaurants, a 
rooftop outdoor pool, spa centre and sun 
terrace. Complimentary Wi-Fi is available 
throughout the hotel. It is in a prime 
location near the Council of Ministers 
building and the Prime Minister’s office. 
starking-hotel.com  

NEWS IN BRIEF

AKARYN HAS injected a sense of hip, urban style 
into Thailand’s northern capital with the launch of 
akyra Manor Chiang Mai. 

The five-star hotel features 23 suites at 56 
square metres and seven larger suites at 97 square 
metres, all created around a courtyard-within-a-
room concept. It has already been accepted as a 
member of ‘Small Luxury Hotels of the World’.

“It’s going to be the new hot place to stay,” said 
Anchalika Kijkanakorn, Founder and Managing 
Director of the AKARYN Hotel Group. “It’s an 
all-suite hotel with lavish bathrooms, separate 
his and hers dressing areas, and a fantastic 
centrepiece – a white marble circular bathtub in 
an al fresco courtyard, with privacy preserved by a 
custom-made screen.” 

The hotel features include RISE, a rooftop bar 
with an infinity pool with glass sides, and Italics, 
the signature restaurant offering authentic Italian 
cuisine with a twist, with a wood-burning pizza 
oven and a cool urban vibe.  

akyra Manor Chiang Mai is located in the new 
hip neighbourhood of Nimmanhaemin, a precinct 
buzzing with youth and energy and awash 
with art, boutiques, coffee shops, cool bars and 
restaurants. 

“This is where the cool locals hang out and 
guests can tap into that buzz and energy, yet also 
be able to retreat to absolute privacy,” said Ms 
Kijkanakorn.

theakyra.com/chiang-mai

TO THE MANOR BORN 
AS HIP ALL-SUITE HOTEL 
LAUNCHES IN THAILAND
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AIR CANADA has added to its expanding 
international network, announcing 
plans to add new non-stop flights from 
Vancouver to Brisbane on the 787-8 
Dreamliner.

Initially scheduled to operate three 
times weekly, the flights will begin on June 
17 next year with the intention to increase 
to a daily service, subject to obtaining the 
necessary government approvals.

The aircraft will featuring 20 
international business class lie-flat seat 
suites, 21 premium economy and 210 

economy class seats. These will be the 
only year-round, non-stop flights between 
Canada and Brisbane, and will complement 
Air Canada’s year-round, daily non-stop 
flights to Sydney.

“The new route increases our presence 
in the Asia-Pacific market at a time when 
trade and travel in the region and between 
North America is growing, with a further 
boost expected from the Trans-Pacific 
Partnership now under negotiation,” said 
Calin Rovinescu, President and CEO of Air 
Canada.

The new flights are expected to inject 
up to $24 million in visitor expenditure 
for Queensland’s economy and attract an 
extra 12,000 international visitors each 
year. Tickets for next year’s new flights are 
already on sale.   

“Already, Air Canada commits $2 billion 
worth of aircraft to the Pacific market 
each day and Brisbane is the third new 
Pacific route we have announced in the 
past year, after Toronto-Tokyo Haneda and 
Vancouver-Osaka,” said Mr Rovinescu.

aircanada.com

BRISBANE GETS IN ON THE CANADIAN ACT

SYDNEY AIRPORT has unveiled the first 
of six new duty free stores in Terminal 
One as part of the improvement program 
designed to deliver a world-class airport 
experience for passengers and visitors.

Opened in conjunction with new duty 
free partner, Heinemann, the 1,200-square-
metre store in Pier C Arrivals showcases an 
extensive range of fragrances, cosmetics, 
wine, liquor and confectionery. 

“On completion, the Heinemann duty free 

offering at Sydney Airport will showcase an 
extensive range of new brands providing 
an exceptional passenger experience as we 
deliver four further stores in T1 departures 
and another store in arrivals, with all six 
stores expected to be completed and open 
by mid-2016,” said Glyn Williams, General 
Manager Retail at Sydney Airport.

Meanwhile work has begun on 
significant redevelopment of the T2 dining 
precinct to enhance passenger experience 

and deliver a revitalised food and beverage 
offering. Stage one is due for completion 
at the end of 2015, offering passengers 
increased value and choice, additional 
seating and better way-finding. 

Meanwhile low-cost carrier Indonesia 
AirAsia X has been announced as Sydney 
Airport’s newest airline. The five-weekly 
Sydney-Bali (Denpasar) service will 
commence on October 17. 

sydneyairport.com.au
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Skytalk: Special Report

JAPAN HAD been on my bucket list for 
a long time. So when Qantas offered me 
a seat on board their inaugural flight 
from Brisbane to Narita Airport in Tokyo, I 
naturally jumped at the chance.

“How long will we be in the country?” I 
asked enthusiastically, mentally planning 
all kinds of sight-seeing adventures.

“24 hours” came the reply. 
Well, there was nothing on TV so I 

decided to fly 7,000 kilometres to spend 
a day in Tokyo, a decision that speaks 
volumes for the advancements in 
commercial aviation, particularly if you are 
lucky enough to travel in business class. 

The Australia-Japan travel market is 
growing and in light of this Qantas is 
expanding its services between the two 
countries. The airline is re-instating the 
Brisbane-Tokyo service after a gap of some 
five years and has also launched daily 
flights from Sydney to Tokyo’s Haneda 
Airport. On the Brisbane route, Qantas is 
using refurbished A330 aircraft, with lie-flat 

seats in business, plus new economy seats 
and improved in-flight entertainment.

“I’m really excited to hear what people 
have to say because a lot of people won’t 
have seen this aircraft. They won’t really 
know what’s in store for them,” Peter 
Collins, Qantas Regional General Manager 
for Queensland, told me before I boarded 
the flight.

They say first impressions are important 
and as I settled back into seat 4a, they were 
universally positive. While I couldn’t smell 
new paint, the cabin looked fresh, clean 
and spacious, set out in a 1-2-1 formation 
and containing 28 seats.

My pod contained a handy shelf for 
documents, my headset was stored neatly 
and out of the way, there were plenty of 
power outlets for electronic devices and 
the seat controls were easy to work. At 
1.8 metres tall, I’m always keen to test out 
the leg room and there was ample space, 
even when the seat was fully flat. My 
feet weren’t trapped in a space so small I 

couldn’t turn over without dislocating an 
ankle and the seat-cum-bed was extremely 
comfortable. 

There was just time for a quick glass of 
Jacquart Brut Mosaique before we were 
pushing back bang on the scheduled 
departure time of 11am. Checking out 
the entertainment system, it was clear 
that I was going to be spoilt for choice. 
Selections included first-run movies, Oscar 
winners and some classics from years gone 
by. There was also an expansive menu of 
TV shows and plenty of games for younger 
travellers.

Lunch was served a couple of hours into 
the flight and I opted for the pumpkin and 
ginger soup with coriander, followed by a 
slow cooked chipotle lamb sandwich with 
sweet onions, mint salsa and salted chilli. 
The soup was delicious but I was glad of 
the Japanese beer that I ordered because 
the chilli was as hot as the rising sun. Thank 
heavens that Neil Perry’s menu included 
a deliciously indulgent chocolate pot de 

Tokyo a  

GO-GO
Traveltalk Managing Editor Jon Underwood reports on the inaugural Qantas flight from Brisbane 

to Japan, part of the airline’s plan to expand services between the two countries.
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Skytalk: Special Report

crème with cinnamon churros for dessert.
I had a brief dabble with some bulgogi-

style beef with ginger, soy and garlic 
before landing but lunch was so good 
that dinner seemed a little superfluous. 
And so it was that nine hours after leaving 
Brisbane, we were pulling into our parking 
space at Narita Airport, refreshed, relaxed 
and ready to tackle whatever Tokyo had to 
offer.

TURNING JAPANESE
With such a short window to explore 
Tokyo, our little group decided to hit town 
immediately after dropping our bags at the 
extremely comfortable and well located 
Mercure Hotel Ginza Tokyo, right in the 
heart of the city’s shopping district. 

The concierge recommended a place 
around the corner and within five minutes 
we were outside EN, a traditional Japanese 
restaurant. Shoes off, sitting on cushions 
on the floor with sake in hand and 
surrounded by raw fish, it didn’t take long 
to feel acclimatised. And what better way 

to round off the night than with another 
Japanese tradition – karaoke! We found a 
place called Joysound, which has five levels 
of karaoke-inspired madness, including 
‘The Party Room’, where we mercilessly 
crucified classics by The Beatles, Tina 
Turner and Bon Jovi.

Grabbing a few hours sleep, I woke to 
35-degree heat and shirt-staining humidity 
but decided to crack on regardless. I 
headed for the Imperial Palace to have a 
wander around the expansive gardens. 
Here, a cooling ice-cream beneath the 
trees afforded some respite from the heat 
before continuing my perambulations.

I walked down leafy avenues that 
wouldn’t have looked out of place in New 
York and saw works of art that might have 
come from Paris. The citizens of Tokyo 
were all out in their Sunday best (not a 
footie jersey or cleavage-revealing T-shirt 
in sight) and the place was spotlessly clean 
(even the street sweepers were dressed 
immaculately).

Being a Sunday, there were plenty 

of street performers out and about 
entertaining the crowds and the shops 
were busy. 

The air conditioned department 
stores were a blessed relief from the heat 
outside and you’ll find all the major labels 
have a presence here. Outside the Tokyo 
International Forum, several small stalls 
sold antiques, clothing and jewellery.

Eventually the heat became too much 
and I jumped aboard a Sky Bus for a final 
tour of the city. Unfortunately, the English 
commentary in my headset was somewhat 
drowned by our hostess, who despite 
having a microphone, felt the need to 
shout at the top of her voice the whole 
journey. 

Still, the hour-long tour provided a 
relative sense of the layout of this eclectic 
and modern city which, even during my 
brief stop-over, gave a tantalising glimpse 
into what might lie beneath.

 
qantas.com.au; jnto.org.au; mercure.com; 
skybus.jp

T R A V E L T A L K   S E P T E M B E R  2 0 1 5   |   29   



tour of   

BEAUTY
Here, we look at all the latest tourism news, products and 

promotions on the Island of the Gods.

Enjoy a flight with Bali Adventure Tours

Bali
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HOT PROPERTY
The highly-anticipated Alila Seminyak was 
launched earlier this month, the company’s 
fifth property in Bali and one of three to 
open in Asia this spring.

Located adjacent to popular beach club, 
Potato Head on Seminyak Beach, the five-
star resort comprises 240 contemporary 
rooms, suites and a penthouse. In-house 
facilities include Spa Alila offering Asian-
inspired therapies, a gym and wellness 
centre, leisure concierge to organise 
signature ‘Alila Experiences’, free Wi-Fi 
throughout and an open-kitchen restaurant 
serving authentic Asian cuisine.

Eco and energy saving features include 
the use of local and recyclable building 
materials, utilising their own bottled 
water and running a paperless operation. 
In addition, low energy lights are fitted 
throughout and recycled rainwater is used.

Room rates start from $US265 (approx. 
$AU355) per night plus taxes based on two 
people sharing.

alilahotels.com

FACELIFT FOR FAMILY FAVE
Long recognised as one of Bali’s leading 
family-friendly properties, Bali Dynasty 

Resort recently completed the latest stage 
of its comprehensive upgrade program.

The latest round of renos extended 
to the popular family pool view rooms. 
Sleeping up to five people, this room type 
has direct access to the garden and pool 
via an outdoor terrace and now features 
two spacious sleeping areas – separated 
by sliding doors, one has a king-sized bed 
while the other has a bunk and trundle bed. 

The upgrades also included the retiling 
of the stone terrace around the main 
swimming pool, a revamp of the Kertagosa 
meeting room and the remodelling of the 
colonial-inspired Café Piazza, which now 
features white and blue furnishings, potted 
parlour palms and a new, fan-cooled 
lounge area. Open from 8am daily, the 
café’s operating hours have been extended 
to 10pm to include dinner service.

balidynasty.com

FOUR POINT DEBUT
Starwood Hotels & Resorts Worldwide 
recently unveiled the Four Points Bali, 
Kuta, marking the debut of the brand in 
Indonesia.

Located in a quiet pocket of Kuta (yes, 
they do exist!), the 185-room resort is just 

A bathroom in a beach 
suite at Alila Seminyak

T R A V E L T A L K   S E P T E M B E R  2 0 1 5    |   31   

Bali



minutes away from Kuta Beach and its 
famed nightlife, shops and restaurants. 
Guests have access to an onsite restaurant, 
24-hour fitness centre, kids’ club and free 
Wi-Fi throughout the resort.

“The opening of Four Points Bali, Kuta 
is set to meet the increasing demands for 
mid-market accommodations especially 
in Bali, given its approachable brand 
positioning of travel that suits your style,” 
said Charlie Dang, Regional Vice President, 
Southeast Asia, Starwood Hotels & Resorts 
Asia Pacific.

fourpoints.com/balikuta

GOOD KARMA
The picturesque village of Mas in Ubud 
has seen the opening of the latest luxury 
property from the Karma Royal Group.

Perched on the region’s jungle fringed 
riverbanks, Mayura is the first property to 
be opened under the new Karma Retreats 
brand and is a boutique offering boasting 
just 32 deluxe guest rooms. 

Sophisticated and understated, the 
rooms have outdoor balconies offering 
views over rice paddies and coconut 
groves, and traditional, hand-carved 
Balinese furnishings. Inside there are flat 
screen TVs, free Wi-Fi and spacious ensuite 
bathrooms.

Guests can enjoy the resort’s restaurant 
and expansive outdoor terrace, an outdoor 
infinity pool overlooking the jungle, 
morning yoga classes, a gymnasium, 
spa and a range of cultural activities 
throughout the surrounding countryside.

karmaroyalgroup.com

THE MAIN ATTRACTIONS
Cocoon Medical Spa, Bali’s largest 
dedicated cosmetic and wellness centre, 
has opened its new branch in the cultural 
heart of the island, Ubud.

The first centre of its type in Ubud, 
Cocoon offers medical skin treatments 
administered by fully qualified, experienced 
and internationally trained doctors and 
nurses. There are also professional detox 
treatments and programs, advanced 
equipment for colon therapy, Vitamin IV 
infusions, infrared sauna and fat blasting 
therapies. 

Central to Cocoon’s philosophy is its 
holistic approach – cosmetic procedures 
like Botox, skin tightening and skin 
rejuvenation are combined with wellness 
treatments to cleanse and balance the 

Cocoon Medical Spa

Celebrate Christmas at  
HARRIS Resort Kuta Beach 

The restaurant at Mayura, the latest 
property from Karma Retreats

Bali
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inner body. This makes the cosmetic results more effective and 
last longer.

Prices at Cocoon are competitive with other clinics on the 
island and are up to 80 per cent less than the same treatments in 
Australia and New Zealand.

cocoonmedicalspa.com

ABSOLUTELY CRABULOUS
There’s no shortage of dining experiences in Seminyak but if 
you’re looking for one with a difference crawl your way to the 
recently opened The Holy Crab Bali.

The restaurant’s main point of difference is that it is ‘gadget 
free’, meaning no plates and no cutlery – every order arrives at the 
table in a massive bag doused in the restaurant’s signature sauce. 
Only shellfish crackers and openers are provided so everyone gets 
their hands dirty and has fun.

“The combination of world-class seafood and traditional 
Louisiana cooking techniques in a chic yet comfortable dining 
environment are just some of the key factors that set The Holy 
Crab apart from other restaurants,” said Albert Wijaya, Executive 
Chef and Owner.

“The choice of seafood that we offer ranges from your 
everyday, affordable local selections to imported, exotic crabs, 
ensuring that our menu can be enjoyed for all occasions.”

Restaurant opening hours are from 5pm to 11pm while the bar 
stays open to midnight daily. 

theholycrab.co.id

BIRD’S EYE VIEWS
Bali Adventure Tours has begun offering the island’s first VIP 
helicopter tours, charters and transfers with its new Eurocopter B2.

The aircraft is ultra modern and luxurious with air conditioning, 
leather interiors, a state-of-the-art internal and external camera 
system, modern TV monitor screens and sound system.

Services include scenic and volcano sightseeing tours, 
customised adventure flights, luxury charters and VIP pick 
up services, medical evacuations, aerial photography, filming 
transport and airport, hotel and inter-island transfers. The 
company is also the first in Bali to offer aerial banner advertising 
(blokes looking to get on bended knee take note!).

Sky tours can be combined with any Bali Adventure Tour 
including white water rafting, visits to the Elephant Safari Park 
and Lodge, mountain cycling and spa packages. 

baliadventuretours.com 

PROMOS AND PACKAGES
For an action packed finish to 2015 head to HARRIS Resort Kuta 
Beach where they’ve planned an eventful ‘Year End’ program that 
caters for the whole family.

The festivities start over breakfast on Christmas Eve with a 
carol concert for resort guests performed by kids from a local 
orphanage. Christmas Day promises non-stop activities by the 
pool, starting with a visit from Santa Claus and continuing with 
games and prizes for both kids and adults. In the evening the 
resort’s famous ‘Harris Move’ dance party kicks off on the pool 
deck.

On New Year’s Eve the hotel hosts a gala dinner, which is free 
for kids under 12 years (maximum of two kids per room). It costs 
around $140 per adult and includes an international buffet dinner 
with live music and contemporary and cultural dances.

The resort is located on Kuta Beach with direct walking access 
to the Beachwalk, Bali’s newest retail and lifestyle hub.

harris-kuta-bali.com

T R A V E L T A L K   S E P T E M B E R  2 0 1 5    |   33   

Bali



FOUR SEASONS IN ONE BAY
Four Seasons Resort Jimbaran Bay has 
joined up with TropicSurf to launch 
bespoke surfing holidays.

The ‘Ticket to Ride’ program caters 
for all levels and provides convenient 
access to some of the island’s best breaks. 
Meanwhile, guests can enjoy five-star 
service at the Coconut Grove Resort.

For beginners and long boarders, 
TropicSurf tutors groups of no more than 
four people on the gentle break right off 
Coconut Grove. More experienced riders 
can take advantage of the company’s 
‘boat to surf’ service visiting the Uluwatu 
Peninsula, Nusa Dua and Sanur.

To celebrate the launch, Four Seasons 
has created the ‘Learn to Surf’ package 
including breakfast daily, accommodation 
and a one-hour lesson for two with a 
professional surf instructor. The ‘TropicSurf 
Family Holiday’ includes daily buffet 
breakfast, accommodation and a private 
lesson for two adults and two children 
(aged over six). 

The resort comprises seven living 
‘villages’ with 156 villas in total, each with 
indoor and outdoor living pavilions, shower 
garden and pool.

fourseasons.com/jimbaranbay

SMELLS LIKE A TEEN OFFER
The Centra Taum Resort in Seminyak has 
a special offer where up to two teenagers 
under the age of 18 stay for free on all room 
bookings with breakfast.

Located within easy walking distance 
of Seminyak’s main shopping strip and 
beach, this intimate resort offers 90 rooms 
including some designed specifically for 
families.

Rated three and a half stars, the property 
falls under Centara Hotel & Resort’s ‘Centra’ 
value brand yet is still stylish and modern 
featuring an all-day restaurant, lounge, 
spa, extensive swimming pool area with a 
sundeck and dedicated kids’ pool.

The offer applies to the Centra duplex 
and deluxe space room categories and is 
available for booking and travel before 
November 30.

centarahotelsresorts.com

THE SPICE OF BALI LIFE
SpiceRoads gives guests a chance to 
connect with Bali’s unique culture and 
landscapes through its range of cycle tours.

Until December 31 the company is 
throwing in a free cultural evening, 
including a traditional dance performance, 
for every booking of the seven-day 
‘Mountain Biking Adventure’ and the three-

day ‘Bali Explorer’ tour.
On the ‘Mountain Biking Adventure’ 

guests are taken to the Batur Crater, one 
of the island’s two highest volcanoes. The 
ride explores dirt tracks, travels across 
lava deposits and through rice paddies 
before ending at one of the island’s idyllic 
beaches. The tour costs $US1,250 (approx. 
$AU1,670) and includes four full days and 
one half day of cycling. Remaining days are 
spent touring and exploring some of Bali’s 
most popular cultural sites.

Priced at $US550 (approx. $AU735), 
the ‘Bali Explorer’ tour covers a range of 
tracks and trails linking different villages 
and provides mountain bikers with unique 
opportunities to explore untouched natural 
scenery. It includes two full days and one 
half day of cycling and a range of cultural 
excursions.

spiceroads.com

RESORT TO A VILLA
A villa is often the perfect accommodation 
option for families with lots of children or 
groups of friends travelling to Bali. Apart 
from extra space and heightened privacy, 
a villa offers all the modern comforts and 
conveniences of home. 

At Amadea Resort in the heart of 
Seminyak visitors can take advantage of 

The pool at Mayura
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a three-night ‘Bali Villa Getaway’ package 
complete with return airport transfers, a 
15-minute welcome massage, unlimited 
Wi-Fi and daily buffet breakfast based on 
villa occupancy. 

There is also a free laundry service of 
up to six pieces per person a day and a 
20 per cent discount voucher to use at 
nearby Bistro Batu Kali. The highlight of this 
package is a leisurely full-day charter to 
explore the island.

The package starts at $US1,025 (approx. 
$AU1,400) for a two-bedroom pool villa for 
three nights. Additional services can also be 
arranged on request and at additional cost. 

amadeabali.com

BEYOND THE BACKYARD
The new ‘Bali Family Adventure’ tour by 
Backyard Travel combines nature with 
culture and plenty of fun activities in the 
great outdoors.

This 10-night tour of Bali is perfect for 
first timers or those looking to see more 
than the hotel’s swim-up bar. It includes 
must-see attractions like the volcanic 
Mount Batur, the ancient Uluwatu Temple 
and lively Kuta Beach.

There’s a boat trip to Nusa Lembongan, 
snorkelling along the coral-filled Amed 
coast, rafting down the Ayung River, trips 

through the Ubud countryside, a surfing 
lesson in Kuta plus a jewellery making class, 
beach barbecues and seafood dinners.

This itinerary is flexible with travellers 
able to have their tour tailor-made to suit 
their budget and interests. 

backyardtravel.com

Right: A dish at Holy Crab Bali 

Below: Surf packages are available at 
Four Seasons Resort Jimbaran Bay 
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ALILA VILLAS SOORI 
Alila Villas Soori is a private and 
luxurious retreat to recharge amid the 
beauty, warmth and rich culture of 
Bali. Surrounded by UNESCO’s World 
Heritage-protected rice fields, guests can 
experience the ultimate in personalised 
service, the luxury of space and boosting 
elements of the unique volcanic sand 
which defines this incredible coastline.

Located along the southwest coast of 
Bali, near the island’s famous Tanah Lot 
Temple, Alila Villas Soori offers beachfront 
living at its most stylish and luxurious.   

Designed by Singapore-based SCDA 
Architects, Alila Villas Soori is an inspired 
expression of contemporary Asian 
architecture that blends seamlessly 
with the lush surroundings of its 
tropical beachfront setting and which 
has been designed, constructed and 
managed in accordance with EarthCheck 
environmental standards. 

At Alila Villas Soori, guests will enjoy 
a total destination experience that is 
serene, spiritual and completely one-of-
a-kind. Indulge in natural spa treatments 
at Spa Alila, a secluded sanctuary located 
below the reflective pond at reception 
level, creating an aqua roof that fills the 

spa with a soothing spectrum of watery 
light. Choose from an extensive spa 
treatment menu that combines both Asian 
and Western therapy techniques and 
showcases Spa Alila’s special selection 
of natural active ingredients which are 
uniquely designed to regenerate and 
rejuvenate. 

ALILA VILLAS ULUWATU
Poised on an elevated plateau that meets 
with limestone cliffs sweeping down to 
the ocean, the view from the Alila Villas 
Uluwatu is nothing less than picture-
perfect. Rediscover the joy of pure 
relaxation in unparalleled comfort and 
space in each of our exquisitely designed 
Bali luxury villas. Surrender yourself to the 
enchantment of Bali’s beauty and serenity 
in the luxury of flawless perfection.

Located on a cliff-top plateau along the 
southern coastline on the island’s Bukit 
Peninsula, Alila Villas Uluwatu is just 30 
minutes from Ngurah Rai International 
Airport and 15 minutes from Jimbaran 
Bay near the renowned Uluwatu Temple. 
Surrounded by breathtaking coastal vistas, 
where the ocean stretches out as far as 
the eye can see, merging with the sky in a 
seemingly unending horizon, our luxury 

Uluwatu villas offer the perfect escape on 
this island paradise.

Blending in with the surrounding 
natural environment, the design of 
the interiors at Alila Villas Uluwatu 
is completely integrated with the 
architecture, seamlessly flowing from 
inside to outside. 

This cutting edge modern hotel in Bali 
is designed by award-winning Singapore 
architectural firm, WOHA, whose global 
reputation for innovative design projects 
in tropical environments has earned 
numerous accolades, among them the 
Royal Australian Institute of Architect’s 
(RAIA) International Award for its House 
on Rochalie Drive in Singapore, and 
the Architectural Review MIPIM Future 
Projects Award for The Met, a high-rise 
condominium in Bangkok.

ALILA MANGGIS
One of Bali’s best kept secrets, Alila 
Manggis is a secluded, stylish seaside 
resort in Manggis, East Bali. Set amid a 
coconut grove, the resort nestles between 
the sea and the majestic Mount Agung, 
Bali’s most sacred mountain. 

All rooms and suites face the ocean 
with clear views across the straits to Nusa 

A look at the luxury Balinese resorts in the Alila stable.

The ocean view from Alila Manggis
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Penida. A contemporary interpretation of 
traditional Balinese architecture is artfully 
combined with modern amenities to 
create a relaxed environment in harmony 
with its natural surroundings.

Alila Manggis is situated within the 
regency of Karangasem, close to the 
village of Candidasa, and provides the 
perfect base from which to explore 
unspoiled East Bali. 

The 53 rooms and two suites are housed 
in traditional two-storey thatched Balinese 
pavilions reminiscent of the village 
Wantilan, or meeting hall. The Superior 
rooms, located on the lower floor of each 
block, boast a private terrace while the 
Deluxe rooms on the upper level have 
a balcony with day bed. All rooms are 
designed to maximise the views across the 
coconut grove, the swimming pool and 
the sea.

ALILA UBUD
Alila Ubud is a tranquil hillside retreat 
that sits high up on the edge of the rich 
green Ayung River valley in Bali’s central 
foothills. Blending contemporary design 
and traditional Balinese architecture, the 
secluded courtyards, spacious terraces 
and private gardens create an intimate 
feeling like none other. All rooms offer 

stunning views of the lush tropical 
vegetation surrounding the valley. Alila 
Ubud’s pool has been voted one of the 50 
most beautiful pools in the world by Travel 
and Leisure Magazine. 

Alila Ubud lies in the traditional Balinese 
hill village of Payangan, on the banks of 
the mystical and magical Ayung River. Alila 
Ubud is just five kilometres from Bali’s 
artistic centre of Ubud, a place where 
artists, writers and musicians from around 
the world find their inspiration. Here 
guests can visit a number of art galleries 
and museums, see dramatic and opulent 
temple festivals and dances, to take in the 
magic of the real Bali. 

ALILA SEMINYAK
Unfurling along a pristine beach on Bali’s 
southwest coast, mere steps from the 
Indian Ocean, Alila Seminyak ups the ante 
on tropical cool. A stunning beachfront 
resort that radiates sophistication, 
vibrancy and vivacity, it offers an 
indulgence of luscious lifestyle facilities 
and refined spaces for chilling out in style. 

Immersing guests in a fantastic 
beachfront experience, Alila Seminyak is 
a lush secret garden. With a distinctive 
blend of contemporary architecture 
woven through with vertical greens, it 

features wall-hugging plants, green roofs 
and landscaped terraces, designed to 
enliven the senses. Green spaces abound, 
replicated in corridors, lobbies and all 
public spaces, naturally ventilated by 
ocean breezes.

Situated at the quieter end of an eight-
kilometre beach that stretches north from 
Kuta and Legian, Seminyak has evolved 
into one of Bali’s hippest scenes. The sea 
here is great for surfing, the sunsets are 
legendary, the beaches are some of the 
best in all of Bali, and the streets pulse to 
the beat of fashionable shopping, a world-
class dining scene and notable nightlife. 

Seminyak is also a great base for 
exploring Bali’s hotspots, lush landscapes 
and cultural gems, from Uluwatu Temple 
in the south and Tanah Lot Temple to 
the north, to the beautiful rice terraces 
that stretch as far as the eye can see. 
Everything you could want in one perfect 
Balinese getaway.

 
alilahotels.com

Alila Seminyak

Alila Ubud

Alila Villas Uluwatu

Alila Villas Soori
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PENANG
PENANG OFFERS plenty of must-see 
attractions guaranteed to appeal to 
every type of traveller, from families 
and honeymooners to food-lovers and 
those with a thirst for adventure. It has an 
interesting and eclectic mix of modern 
and quirky attractions, family-friendly 
amusement parks and natural and cultural 
attractions.

PENANG HILL
Penang is steeped in Malaysia’s rich 
colonial history and one of the best places 
to capture the essence of this is Penang 
Hill. Located just outside the capital 
Georgetown, this elevated and forested 
area is the state’s primary hill resort and 
was the first colonial hill station developed 
in Peninsular Malaysia.

Islanders call it ‘Bukit Bendera’ and as 
it sits 821 metres above the capital it is 
generally about five degrees cooler than 
Georgetown. It’s also the last patch of 
tropical rainforest in Penang so the flora 
and fauna here have been protected 
since 1960. While it doesn’t have the same 
prominence as Genting Highlands, Fraser’s 
Hill or Cameron Highlands, it’s still one of 
Penang’s best-known tourist attractions 
and on a clear day you can see the 

mountains of Langkawi and north Kedah, 
not to mention more than 100 species of 
birdlife.

KEK LOK SI TEMPLE
For a spiritual experience, pay a visit to 
Kek Lok Si Temple. Among the largest 
Buddhist temple complexes in Southeast 
Asia, it stands atop a hill in Air Itam near 
Georgetown.

Founded more than a hundred years 
ago, the complex is filled with landscaped 
gardens and temples. A striking seven-
tiered structure called ‘The Pagoda of 1000 
Buddhas’, which combines Thai, Chinese 
and Burmese styles in one structure, 
houses a memorable collection of statues 
made from various precious materials. 

Also found within the temple complex 
are the statues of ‘The Four Heavenly Kings’, 
guarding the four points of the compass 
with the statue of ‘The Laughing Buddha’ in 
the middle.

CHEONG FATT TZE MANSION
Found in the old part of Georgetown, this 
is one of Penang’s most iconic attractions. 
The home of an influential Chinese 
industrialist in the early 1890s, the striking 
blue building contains some of the best 

examples of 18th and 19th-century colonial 
Chinese architecture.

Relying heavily on feng shui design, 
a team of master craftsmen from China 
took more than seven years to build the 
original mansion, including its five granite 
courtyards, 38 rooms, seven staircases and 
22 stained glass windows. Locals call it ‘The 
Blue Mansion’ and it remains one of only 
three traditional Chinese mansions outside 
of China.

Best known for its indigo blue façade, it 
was restored and converted into a 16-room 
boutique heritage hotel/museum in 1989. 
Rooms are priced from around $215 per 
night while casual visitors can join guided 
tours which take place at 11am, 1.30pm and 
3.00pm, with an entry fee of RM12 (approx. 
$AU4) per person.

ESCAPE ADVENTUREPLAY
This is just the ticket for those looking for 
the ultimate adventure experience. This 
theme park specialises in flying foxes, 
containing some of the biggest and 
longest in Malaysia. But if hurtling through 
the open air at high speed metres above 
the ground is not enough to get your 
heart racing, there are plenty of other fun 
activities on offer including a free fall from 

Here are five reasons to put Penang on your bucket list, showing why the area is 
one of Southeast Asia’s most popular destinations.

Aerobat at Escape Adventureplay
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a 20-metre jump platform, an inner-tube 
slide and tree rope swing.

The park is open from 9am to 6pm, 
Tuesday to Sunday, and entrance is RM60 
(approx. $AU21) for adults and RM45 
(approx. $AU16) for kids, making it an 
affordable day out for all the family.

FORT CORNWALLIS
Another of Penang’s most well-known 
landmarks, fort Cornwallis is the largest 
standing fort in Malaysia. Set close to the 
Esplanade and Penang Clocktower in 
Georgetown, the star-shaped bastion is one 
of the oldest structures in Penang.

The fort was named after Marquis 
Charles Cornwallis, the former Governor 

General of India, although only a set of 
three-metre high outer walls remain, 
enclosing a park within. Here you can 
explore a 17th century chapel, prison cells 
and ammunition storage area. There are 
also some old bronze cannons, including a 
Dutch one that superstitious locals believe 
has a positive effect on women’s fertility. 

Originally built entirely out of wood, the 
fort has been refurbished over the years, 
leading to its current concrete façade. It is 
open daily from 9am to 6.30pm and entry 
is free.

 
Pictures courtesy Tourism Malaysia 
For more information, visit  
tourismmalaysia.com.au

Kek Lok Si Temple

Penang Hill

WHERE TO STAY
There are plenty of hotel and 
accommodation options in Penang to 
suit every budget. Apart from The Blue 
Mansion, two of the best family options 
include Shangri-La’s Rasa Sayang Resort 
in Batu Ferringhi with rooms priced from 
around $265, and Hotel Penaga in the 
heart of Georgetown priced from around 
$147 per room.

 
thebluemansion.com.my;  
shangri-la.com/penang/rasasayangresort/; 
hotelpenaga.com
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playing it  

COOL

A BLANKET of green forest unfurls 
towards the horizon, rising and falling over 
dozens of hills. Birds swoop down into the 
valleys, gliding silently in a manner which 
reflects the peace and majesty of their 
surroundings.

The sun is close to completing its slow 
arc from east to west, kissing a distant ridge 
and soaking Shimla in a warm amber hue. 
As it finally disappears, the temperature 
dips yet remains as pleasantly mild as it has 
been all day.

Mother Nature has been kind to Shimla 
and it was this blessed environment which 
compelled the British Raj to establish the 
town as its summer getaway in 1864. For 
the colonial rulers, it was a hub of reprieve 
from the searing and teeming settings of 
Delhi and Chandigarh.

More than 150 years later, the British 

are long gone, save for a few tourists, but 
Shimla retains the same function. At certain 
times of the year, India’s big northern cities 
become oppressive, exhausting places 
where sweat cascades down your face, 
already buffeted by exhaust fumes, while 
ceaseless noise pounds your ears.

Even locals familiar with such discomfort 
begin to yearn for an escape as day after 
day the mercury hoists itself above 40C. 
Many head further north to seek relief in 
the lush hills and snow-capped mountains 
of the state of Himachal Pradesh.

With a population of 170,000 people, 
state capital Shimla is positively petite by 
Indian standards. It also boasts a forgiving 
climate, with daily maximum temperatures 
hovering between 20C and 30C for most of 
the year.

Some 350 kilometres north of Delhi 

and owning a prime location on a ridge 
overlooking verdant countryside, Shimla’s 
natural beauty is complemented by its 
charming blend of stately British style and 
ancient Indian culture. This popular retreat 
for residents of Delhi and Chandigarh caters 
well to tourists, without being blighted by 
touts or excessive commercialism.

Along ‘The Ridge’ and ‘The Mall’, the 
main roads on Shimla’s hilltop, the town’s 
colonial grace is revealed. It was here in 
magnificent gothic mansions that the 
British elite once socialised and celebrated 
at grand balls and parties.

While its glory may have faded since 
those decadent days, this historic section 
of Shimla is a pleasant and fascinating 
place. Visitors can admire its impressive 
Town Hall, its mock-Tudor post office, lavish 
colonial mansions, timeworn British-style 

The old summer capital of the British, Shimla offers respite from the heat and 
frenzied crowds of Delhi and Chandigarh, as RONAN O’CONNELL reports.

Shimla sprawls down 
the side of a steep hill

India
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shophouses and neo-gothic Gorton Castle, 
home to the offices of Shimla’s accountant-
general.

Wandering The Ridge, they can also shop 
for tailor-made clothes and antiques, or 
enjoy an English high tea while sitting on 
a wide verandah overlooking the valleys. 
The Ridge comes to an end at a sprawling 
public square, which offers striking views 
across the surrounding countryside and 
which is the venue for festivals and giant 
military processions. 

At the eastern end of this square lies the 
towering neo-gothic Christ Church. With its 
cream façade and stark white arches and 
awnings, this wonderfully well-preserved 
building is the second oldest church in 
northern India and still holds daily masses.

Beyond The Ridge, Shimla quickly 
becomes more Indian in character. 
Scattered down the hillside is a network 
of narrow streets which hide temples, 
eclectic markets, streetside bakeries and 
restaurants, and old neighbourhoods 
which have barely changed in more than a 
century. 

After the relative order and quiet of 
Shimla’s hilltop, it is down here where 
India’s frenetic energy begins to take 
hold once more. Street vendors holler at 
passersby while frying fish in crumbling 

Shimla is packed with traditional markets

SAVINGS ON INDIA TOURS
Wendy Wu Tours have special early bird savings 
of $1,155 to $1,355 per person available on new 
group tour holiday bookings for India made 
before September 18.

There are a selection of tours in India to choose 
from with approximately 15 departure dates on 
sale for travel between January and July 2016. 
The 2016 specials include the comprehensive 
22-day ‘Highlights of India and Nepal’ that travels 
from Delhi to Kathmandu from only $7,190, which 
is a saving of up to $1,355 per person.

For those with less time to travel, visit some 
of the most famous places in India on a nine-day 
round trip from Delhi on the ‘Golden Triangle’ 
tour and save up to $1,245 per person. The tour is 
priced from $2,990 per person twin share. Add-
on options to extend your Indian experience are 
also available, such as a two-night Ranthambore 
or Varanasi extension or the four-night Goa 
extension.

All group tours are inclusive of return 
international economy airfares with Cathay 
Pacific including taxes from Sydney, Melbourne, 
Brisbane, Adelaide and Perth, accommodation 
with all meals, comprehensive sightseeing, all 
transportation, visa fees for Australian passport 
holders, fuel surcharge and gratuities. 
 
wendywutours.com.au
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doorways. School children shriek and 
giggle as they chase each other through 
ramshackle alleys. Housewives hand 
wash clothes in buckets and slap the wet 
garments against concrete slabs. Elderly 
men perch on stools debating the day’s 
news and sipping on steaming glasses of 
chai.

All of this activity, however, is 
significantly less chaotic than in Delhi or 

Mumbai or Kolkata. Shimla is a holiday 
town and the spirit of relaxation it fosters 
benefits the locals too. A calm, picturesque 
destination, it is the perfect regenerative 
side trip for tourists left drained by the 
nonstop crowds and noise of the Delhi-
Jaipur-Agra ‘Golden Triangle’ to the south.

 
Pictures by Ronan O’Connell 
incredibleindia.org

 

GETTING THERE: The swiftest and 
easiest way is by plane, with regular 
flights to Shimla from Delhi and 
Mumbai. The more romantic option is 
to go by train from Delhi to the town 
of Kalka before boarding the UNESCO 
heritage-listed Kalka-Shimla Railway, 
a historic 96-kilometre route which 
passes through some memorable 
scenery.
WHAT TO DO: Shimla is a jumping 
off point to venture into the 
Himalayan mountain range. Kinnaur, 
on the Indian border with Tibet 100 
kilometres north west of Shimla, is 
a wild but impressive place where 
ancient tribes live in the shadows of 
giant peaks.
WHEN TO GO: Shimla is a year-round 
destination thanks to its welcoming 
climate. For an alternative experience, 
try visiting between late December 
and early February when the city 
often becomes dusted by snow, 
making it even more picturesque.

FA S T  FAC T S  ///

Festivals are held in this large 
square in Shimla’s old town

The Ridge cuts through the old town of Shimla

India
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hitting the Cuban  

BEAT
So long hidden from curious travellers, Cuba is now one of the world’s hottest 

destinations, as CHRIS McCORMACK reports.

A street in the Centro neighbourhood of 
Havana. Picture courtesy World Journeys

Central America
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IF THE earth has a pulse then Cuba must surely be the place where 
the beat is felt best. Here, in the heart of the Caribbean, the rhythm 
of our planet emerges with a vibrancy that resonates in every 
breath, every movement, every flash of colour and penetrates one’s 
soul with an impression that is so unique, so lasting… “distinto 
diferente!”

Just 180 kilometres to the south of Florida, Cuba is the largest 
island in the Caribbean and has its own archipelago of offshore 
islands and coral cays as well as mountain ranges, pure white sand 
beaches and tropical rainforests to lure the inquisitive traveller.  

But it is the people and their character and colourfulness, shaped 
by years of suffering political upheaval and international conflict, 
which really becomes the attraction of this stimulating place.

If the excitement of glimpsing Havana for the first time from a 
plane is not enough, disembarkation at José Martí International 
Airport is a sensation in itself. Your arrival is usually punctuated by 
the overwhelming fragrance of cigar smoke mingled with tropical 
vegetation and a cast of uniformed but notably relaxed Cuban 
officials who finalise their processing with a seemingly well-
rehearsed but nonchalant “Welcome to Cuba!”

The taxi ride into downtown Havana from the airport stimulates 

CUBA

Things are changing in Cuba.
Now is the time to experience the 
Cuba of old: lively music, vintage cars 
and colonial charm.

Call our knowledgeable and friendly World Journeys 
Travel Designers to tailor an inspiring and hassle-free 
journey for your valued clients:

THERE’S NO TIME
LIKE THE PRESENT

1800 155 044
info@worldjourneys.com.au
www.worldjourneys.com.au

/WorldJourneysAustralia

@world_journeys

ABN 45 167 803 698

Central America
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the senses further as new smells, sounds and 
sights engage the visceral receptors as the 
long anticipated wonder slowly materialises 
into reality. It is easy to think you have 
arrived in some sort of time warp at first as 
the traffic is not as congested as one would 
expect.

But what is most notable is the 
remarkable collection of American cars 
from the 40s and 50s that are so prolific 
and somehow still functioning well enough 
as they chug their way through the maze 
of semi-surfaced streets and the dubious 
network of urban roadways. These classic 

old cars have become iconic and through 
the power of modern media, by default are 
symbolic of Cuba’s captivating allure.

What is glaringly noticeable through 
its absence is the lack of commercial 
advertising, replaced instead by large 
political slogans still celebrating Cuba’s 
independence half a century ago and the 
omnipresent images of the rebel leader Che 
Guevara and his formidable commander 
Fidel Castro. Fidel, of course, no longer 
maintains political control, but his influence 
is ever present and is keenly felt and 
reinforced in many aspects of Cuban life.

While Australian visitors are still 
uncommon here, there is an abundance 
of Canadians and Europeans traversing 
the countryside and already in Cuba’s 
relatively young tourism industry, there is an 
established visitor circuit. This includes the 
beach resorts of Varadero and Cayo Coco on 
the Atlantic coastline, the World Heritage-
recognised cultural cities of Trinidad and 
Cienfuegos, the natural wonders of the 
Valley of Vinales in the west and, of course, 
the complex conurbation that is Havana.

Havana awakes a bit like an ageing 
exotic Cuban dancer after a big night out. 

WHAT A CAPITAL IDEA
Chris Lyons, Director, World Journeys, shares some insider tips on 
Havana.

Staying at the superb Parque Central Hotel puts you in a great location, with an 
amazing view over the old town from the roof top pool terrace. The main shopping 
street of Old Havana is only three minutes’ walk from the hotel as is the famous La 
Floridita Bar, where the Daiquiri was invented and Ernest Hemingway was a regular 
patron.

A visit to a cigar factory is a must while the Havana Club Rum Factory offers a tot 
before embarking on a walking tour of the old town. Historians should visit one of 
Havana’s original Spanish forts which were built to defend the city against pirates and 
buccaneers. There’s also Che Guevara’s house and a nearby display of missiles that 
were at the centre of the 1962 missile crisis.

In the evening, venture out and enjoy Havana’s vibrant nightlife, with salsa and jazz 
clubs open until the wee hours. The best salsa show can be found at the famous Club 
Tropicana, an institution for more than 70 years.

World Journeys offer itineraries to this travel hot spot. ‘Havana Unveiled’ is a four-
day package with carefully selected hotels right in the atmospheric and historic heart 
of Old Havana. Priced from $737 per person share twin, it includes transfers, three 
nights’ accommodation with breakfast and a full day’s guided sightseeing. 

‘Castro’s Cuba’ is a 15-day comprehensive small group tour of the country offering 
three departures in 2016, including Havana and the fertile tobacco and coffee growing 
valley of Pinar del Rio, Trinidad, Cienfuegos, Camaguey and Santiago de Cuba, along 
with three nights relaxing on the beach at Cayo Santa Maria. Priced from $5,595 per 
person twin share, it includes many meals, transfers, fourteen nights’ accommodation, 
extensive sightseeing with an expert guide and entrance fees.

 
worldjourneys.com.au

Cars in Havana. Picture courtesy World Journeys
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Web: www.chimuadventures.com               Email: australia@chimuadventures.com             Phone: 1300 678 909
Visit our website, email or call us for more information

*Conditions: Tour price is correct as at 13th August 2015 and is subject to change,  contact us for more  information and further conditions.

SALSA TOUR 
This 7-day dancing group tour enables you to learn fun 
Salsa moves and spend time exploring beautiful Cuban 
places; it combines Latin dance lessons with guided 
tours around fascinating cities in Cuba. 

CUBA LIBRE 
Snorkel crystal clear waters or wander tobacco 
plantations. On this 8-day fully small group tour you will 
discover the charm of Cuba. This tour departs from 
Havana in Cuba every Saturday. 

Discover charming Cuba!
Famous for its historical 
buildings, vintage cars, 
beaches and resorts, this 
colourful Caribbean island 
is hot in demand. See the 
enormous cigars, try the 
fabulous mojitos and let 
your body get wild for 
those salsa moves!

With us, your itinerary 
is as you want it to be 
– we work around you. 
On a Chimu Adventure 
you are sure to make it a 
journey of a lifetime.   

 FROM ONLY

999$

 FROM ONLY

1380$

The underlying beauty is inherent in its 
impressive edifices, but as the morning light 
gains strength, the effects of fatigue, lack of 
maintenance and years of suffering are more 
prominently revealed.

The stately structures that line the 
Malecon, the sea-wall promenade that 
extends eight kilometres west of the 
harbour mouth, are possibly the most 
severely affected because of their exposure 
to the raw elements of wind, water and 
salt spray from the Straits of Florida that 
constantly batter the brittle rendered 
facades of the once premium property strip.

It is encouraging, however, to see a 
renaissance of restorative work being 
undertaken as a result of UNESCO’s World 
Heritage recognition of much of Havana 
and a number of other distinctive cultural 
heritage sites throughout Cuba. Under the 
leadership of Havana’s city historian, Eusebio 
Leal Spengler, and the support of the Cuban 
Government, the gradual renovation of 
Habana Vieja is taking place to re-establish a 
‘living’ historic precinct.

The real exploration of this magical city, 
though, begins when you step out of your 
accommodation. On the streets, Cubans 
display a distinctive ‘swagger’ as they move.  
It might be some genetic capability they 
have inherited, but maybe it is their natural 

A Tropicana show in Varadero. Picture 
courtesy World Journeys
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propensity to dance! They say that 85 per 
cent of the population knows how to salsa 
and can also move easily into the different 
rhythms of rumba, cha-cha and conga as the 
mood and music takes them.  

On almost every corner, literally in every 
restaurant and café, and often in the most 
unlikely places, there will be someone or a 
group of musicians practising or playing and 
singing their distinctive ‘son’ and rhythm 
musica. They LOVE their music and it is 
clearly evident in every performance.  

Cuba is full of surprises. Half the intrigue is 
not knowing what will happen from one day 
to the next, or even one moment to the next. 
Every time you step into a taxi, you wonder 
if the vehicle might actually make it to your 

destination… or if the destination you had 
in mind indeed matches where the driver 
intends to take you. Maximising the thrill and 
enjoyment of Cuba does require a modicum 
of patience, a sense of adventure and an 
acceptance of the spontaneity of events. 

Any visit to Cuba is also incomplete 
without at least one cigar – whether you are 
a smoker or not. And then there is rum which 
is prolific, readily available and comes in a 
number of aged variations, each successive 
form darker in colour and stronger than the 
one before. It is used in almost every cocktail 
but none more so than everyone’s favourite, 
the mojito… a concoction of rum, mint, lime 
juice and of course, sugar ‘muddled’ with ice 
and soda water.

There is clearly so much about this 
mysteriously captivating country that still 
remains to be discovered, and the many 
cities, towns and villages outside Havana, 
including places as diverse as Baracoa, 
Holguin, Trinidad, Camaguey, Cienfuegos 
and Vinales, all hold their own distinctive 
charm and unique offerings for the 
discerning traveller.

Ironic as it may seem, Australian 70s rock 
band, Dragon, was clearly on to something 
when they wrote April Sun in Cuba. Not only 
is the climate the most comfortable and 
stable at this time of year, but it coincides 
with the end of the busiest tourist season.  

LAN Airlines and TAM Airlines form LATAM Airlines
Group which serves over 130 destinations in 22
countries offering access to the largest network
of destinations in South America. 
 
LAN Airlines offers seven � ights per week from 
Sydney to Santiago, Chile via Auckland; plus four 
direct codeshare � ights operated by oneworld 
partner airline. From Santiago LAN and TAM offer 
onward connections to over 115 destinations.

SOUTH AMERICA
HAS NEVER BEEN CLOSER

CONTACT US:  LAN.com LAN 1800 221 572 Like us on facebook.com/LAN  

M8865 LATAM TraveTalk A4 v3.indd   1 13/08/15   9:59 AM

TAKE YOUR PICK
With 22 different itineraries in Cuba, 
Chimu Adventures offer a great range 
of options when visiting the largest 
island in the Caribbean.  

Chimu tours are a combination 
of set departures and tailor-made 
itineraries, carrying independent 
minded travellers from all walks of life. 
The company’s most popular Cuba 
tour is an eight-day itinerary offering 
all the highlights, including Havana 
and Trinidad, and is priced from $2,200 
per person.

On arrival at Havana’s international 
airport, guests are met and transferred 
to their hotel. Day two begins with a 
tour of the city, including Old Havana’s 
Historic Centre, the Plaza de Armas, 
Plaza San Francisco de Asis, Plaza Vieja 
and Plaza de la Catedral. You’ll also 
visit Ernest Hemingway’s hangouts, La 
Cabaña Fortress, Revolution Square 
and the Capitol Building. 

Day three is spent touring the 
Vinales Valley in Pinar del Rio. This 
is where the world’s best tobacco is 
grown and you’ll visit a cigar factory. 
The following day you’ll travel to 
Cienfuegos, the ‘Pearl of the South,’ 
before transferring to Trinidad for a 
city tour and a catamaran excursion 
to Cayo Blanco. Day seven sees guests 
return to Havana, via the Che Guevara 
Mausoleum in Santa Clara.

While in the Caribbean, Chimu 
Adventures also offers a range of 
programs in neighbouring islands. 
Explore the French influence in Haiti, 
relax on the beaches of the Dominican 
Republic, enjoy carnival in Jamaica 
or cruise around the islands from the 
comfort of a sailing boat.

 
chimuadventures.com

The iconic Iglesia y Convento de San 
Francisco church in Trinidad

Central America
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feel the art  

BEAT
It may have had a chequered past but its future looks bright. Downtown Johannesburg is in 

the midst of a remarkable urban revival, as JESSICA ZOITI discovers.

Artist Faith 47’s 
captivating zebra mural

South Africa
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I’M MET by Jo Buitendach at the entrance 
of The Sheds @ 1 Fox on the edge of 
Johannesburg’s gritty downtown district.

A collection of old industrial warehouses, 
this place has been transformed into a 
bustling marketplace. It’s urban, edgy and 
cool, which is why it’s so popular with local 
Jozis, but more on this later because right 
now, I’m here to explore the city’s street art 
and there’s no one better to show it to me 
than Jo.

An archaeologist, Jo is currently doing 
her masters on South Africa’s burgeoning 
graffiti scene. Through her company, Past 
Experiences, she guides inner city walking 
tours that expose Johannesburg’s arty 
under belly.

“I love this city – it’s my greatest love 
and I can’t think of any greater place in the 
world than Johannesburg,” she begins. 
“A lot of people have a negative opinion 
of Jo’burg so I’m trying to get people to 
change their thoughts on what I believe is 
an incredible city.”

So we set off, stopping frequently to 
explore giant metal pigeons, towering 
tributes to Nelson Mandela, miniature 
replicas of the town centre, light box 
installations, vibrant graffiti and larger than 
life murals sprawled across ramshackle walls. 

#GOWITHDADDO 
WIN A TRIP FOR 2 TO MEET SOUTH AFRICA
HOSTED BY ANDREW DADDO. COMPLETE THE SOUTH 
AFRICA SPECIALIST COURSE TO BE IN THE RUNNING. 
VISIT SaSpecIalIST.SouThafrIca.NeT

Local Jozis on the rooftop at 
Neighbourgoods Market
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Without Jo I’m sure I’d stroll straight 
past these treasures with barely a second 
glance. In fact, I’m not sure I’d even 
be walking these streets at all. To the 
uninitiated, downtown Jo’burg can be 
intimidating, but with Jo by my side there’s 
no anxiety, just a newfound appreciation 
for what truly is a city on the rise. 

“Much of the public art is sponsored in 
Jo’burg,” Jo explains. “The city is extremely 
progressive with their policy – one per cent 
of all building construction budgets must 
be spent on public art and the government 
has a plan to make its streets the world’s 
largest gallery.”

Through its art, the city is empowering 
the local communities by giving them a 
platform to express their unique identities. 
Jobs for artists, designers and fabricators 
are being created and visitors are coming 
simply to see the fruits of this labour, which 
in turn is stimulating the local economy.

Ambling through the streets, gazing past 
refurbished buildings to clear blue Jo’burg 
skies, it certainly feels like the policy is 
working. 

Every turn reveals a vibrant flash of 
graffiti. In a corner, gigantic zebras painted 
by world-renowned street artist Faith 47 
gallop across a vacant lot. Around another, 
‘The Boxer’, artist Marco Cianfanelli’s 
five-metre tall tribute to Nelson Mandela, 
towers over the street. Every grungy twist 
and turn reveals yet more of Jo’s beloved 
hidden treasures.

Two-and-a-half eye-opening hours 
later, Jo steers the tour back towards 
The Sheds@1Fox. Like the street art, this 
place is one of the city’s greatest hidden 
gems. Concealed behind a towering 
brick wall, it is an entire district of historic 
warehouses that date back to 1893. Now 
fully redeveloped, the precinct has been 
transformed into a trendy marketplace 
where artisan retailers are surrounded by 
eateries and bars.

Farewelling Jo, I’m excited to check out 
the 40-odd stallholders here. The majority 
of them are dishing out various comfort 

foods but with lunch waiting at my next 
destination I bypass the burgers, antipasti, 
wraps, chicken wings and pastries in favour 
of a crisp craft beer. Finding a seat at a long 
wooden bench, I sit and watch a stream 
of trendy inner city Jozis pour in for their 
midday meal, the tables around me filling 
for what’s certain to be a long, languid 
afternoon. 

Now well and truly famished, I take one 
last stroll past homemade chilli pastes, 
jams, biltong, freshly squeezed juices, 
fringed leather jackets, pop art prints, 
off-beat T-shirts, leather wallets, bags and 
quirky gifts before making tracks for the 
nearby Neighbourgoods Market.

And I’m glad I held out for my supper 
because this place takes fresh food to 
another level.

Located in the once dilapidated 
downtown neighbourhood of 
Braamfontein, the Neighbourgoods Market 
is accessed off a long narrow laneway 
and is housed in a modernist building 
boasting a 15-storey wall mural by one of 
the greatest South African street artists, the 
late Eduardo Villa – yet another memorable 
example of the area’s burgeoning arts 
scene.

The market opens every Saturday – rain, 
hail or shine – and I quickly realise that 
an empty stomach is a prerequisite for 
visiting. I join a swelling crowd of visitors 
and am swept into the cavernous market 
hall where I stand dumbfounded, unable 
to decide which way to turn. There are vast 
pans of steaming paella, towering stands 
of cupcakes, crepes oozing with chocolate, 
gozleme, oysters shucked to order, burgers 
and fragrant samosas, crisp and piled high 
next to onion bhaji, bondas and other 
Indian snacks. 

But it’s the deep-fried goujon chicken 
strips that have attracted the venue’s 
longest queue, so convinced the locals 
know something I don’t, it’s this line I join. 
By now the place throbs and there’s not a 
seat in the building so with a crispy, salty 
serve of tender chicken in one hand I head 

upstairs to the rooftop bar, eager to place 
one of Neighbourgoods’ famous green 
melon mojitos in the other. 

If there is a hipster heaven, I’ve found 
it. These markets are more than a hub of 
wholesome food and specialty goods – 
they’re also a pumping meeting place. By 
lunchtime the rooftop terrace is packed to 
the rafters with an ‘in crowd’ of effortlessly 
cool locals who gossip and laugh raucously. 
When the bar closes at 3pm I’m told the 
party will continue at the trendy bars across 
the street.

But not for me. My busy morning has me 
beat and in my dusty trainers and baggy 
shirt, I’m also a tad underdressed next to 
the trendy distressed denim, skin tight 
mini dresses and fabulous head scarves. 
So I leave vowing to return… next time for 
breakfast too and perhaps with a lick of 
lip-gloss.

 

GETTING THERE: South African 
Airways flies direct to Johannesburg 
daily from Perth while Qantas offers 
direct flights daily from Melbourne 
and Sydney. flysaa.com

WHAT TO DO: Past Experiences 
walking tours. pastexperiences.co.za
The Sheds@1Fox. 1fox.co.za
Neighbourgoods Markets.  
neighbourgoodsmarket.co.za

WHERE TO STAY: The five-star Four 
Seasons Hotel The Westcliff offers 
117 guest rooms and suites, all with 
private terraces or garden patios. 
There are a number of restaurants, a 
luxurious day spa, a gym and state-of-
the-art events spaces.  
fourseasons.com/johannesburg

For more information,  
southafrica.net

FA S T  FAC T S  ///

Paella at Neighbourgoods Market

The entrance to 
Neighbourgoods Market
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CALL 1300 AFRICA (237 422) 
visit benchinternational.com.au

or contact your travel agent

BENCH INTERNATIONAL
The Africa travel experts for 46 years

Tailor-Made Safaris | Honeymoons | Luxury Train Journeys | Small Group Tours | Family Safaris | Adventure Safaris | Specialist Safaris | Escorted Tours

AFRICAN EXPERTS 
EST

We set the benchmark for African safaris. 2016 Brochure coming soon.

Why not make ‘One Day’ today...

 South Africa Awaits!
BE

N5
62

DISCOVER JO’BURG
South African experts Bench International have a private 
itinerary that offers visitors all the highlights of Johannesburg.

The ‘Discover the City – Johannesburg’ tour includes three 
nights at Holiday Inn Sandton, a modern four-star property 
within walking distance of Sandton and Nelson Mandela Square.

The itinerary includes a private half-day Johannesburg and 
Soweto orientation tour designed to give first-time visitors 
a great overview of ‘Egoli – the City of Gold’, South Africa’s 
commercial and financial capital. The tour includes all the major 
points of interest, such as Braamfontein, Soweto (South Western 
Township), Chris Hani Baragwanath Hospital, Baragwanath taxi 
rank, Freedom Square, Hector Pieterson Memorial and Nelson 
Mandela’s former home. 

The next day you will enjoy a private half-day tour of the 
Cradle of Humankind exhibition, a World Heritage site outside of 
Johannesburg. The exhibition consists of four large showcases 
including life-like models of hominids, a sabre tooth cat, cave 
formations and geological displays. From here you’ll be taken 
to see limekilns and caves where some of the most important 
fossils ever found have been unearthed. After proceeding over 
walkways to view the excavations, the tour ends with the final 
resting place of ‘Mrs Ples’ , the popular nickname for one of the 
most perfect pre-human skulls ever found. 

Priced from $910 per person, the itinerary includes airport 
transfers, breakfast daily and the sightseeing tours, including 
entrance fees. 

benchinternational.com.au 

Flaming homemade 
bratwurst at the 
Sheds@1Fox
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LADY 
of the lake 

Layers of history, a lively vibe, luxe shopping and some memorable parks make 
Geneva a mighty pleasant place, says BRIAN JOHNSTON.

Aerial view over Geneva

Europe
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WHEN YOU’RE in Geneva, walk down to 
the Rhône River just where it emerges from 
the lake. Take the pedestrian bridge across 
to a small island, where you’ll find a life-size 
bronze of Jean-Jacques Rousseau. 

The Genevese philosopher sits on a 
chair with a book on his knees, a pen in 
one hand, wearing a loose robe open at 
the neck. It’s an agreeable statue and from 
the island you have an agreeable view over 
the lake and snow-dusted French Alps. At 
your back, a small pavilion decorated with 
masses of pink geraniums serves coffee and 
ice cream.

This little island’s location is very special; 
all around you stands everything important 
to Geneva. On the right is the historic 
city and stronghold of the Reformation, 
punctured by the cathedral’s spire. On your 
left, further away down the lake, are a host 
of United Nations buildings: the Geneva 
of international diplomacy and summit 
meetings. Closer at hand is the third 
Geneva of business and banking. Banks line 
the waterfront on both sides of the lake 
and along the rooftops are the bold names 
of watch brands: Rolex, Patek Philippe, 
Gübelin.

All this might make Geneva sound a 
little stuffy, but far from it. A third of its 
half-million population is foreign, bringing 

Essential Switzerland | 6 nights from $2,365 pp
Lakes and Mountains | Geneva, Lausanne, Interlaken and Chur
A Railbookers tailor made journey offers you the freedom to explore Switzerland at your own pace

call  1300 415 781
or visit www.railbookers.com.au 
Prices are per person based on twin share and subject to seasonal surcharges. 
Standard terms and conditions apply. Prices are correct as of 04/08/2015.

Aerial view over Geneva Promenades on Geneva’s Right Bank
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with it the colours and flavours of home. 
Inner-city districts such as Carouge are 
newly trendy, with a relaxed attitude, lively 
cafés and interesting boutique shops, and 
weekly street markets. 

At riverside bars in the city centre, a chic 
crowd gathers in places such as Arthur’s 
Rivegauche while up in the old town café 
terraces in medieval squares are abuzz with 
chatter. Geneva can be a convivial place, 
a charming small town that still has all the 
advantages of a big city: excellent transport 
facilities, superb hotels and restaurants, 
theatres and outstanding museums.

On Rousseau’s island, you’re at the 
geographical heart of the city, which is split 
in two by the Rhône River. The northern 
half is known as the Rive Droite or Right 
Bank and while not the prettiest part of 

town supplies most tourist facilities. It’s 
also home to the Palais des Nations, the 
European headquarters of the United 
Nations, which you can visit on a tour. 

If your time is limited, better to head 
either to the nearby Musée Ariana for a 
display of some of Europe’s best porcelain 
and glass, or to the excellent Museum of 
the International Red Cross. This innovative 
museum outlines the history of the 
benevolent society founded by Genevese 
Henri Dunant in the 19th century. It also 
explains the workings of the organisation 
and vividly illustrates the horrors of warfare 
through the ages.

After this, revive your spirits by 
wandering down through the Botanic 
Gardens to the lakeside, which is lined by 
parks all the way into the city centre, with 

views across the lake to the French Alps. As 
you get near the bridge linking Geneva’s 
two banks you’ll pass a monument to 
the Duke of Brunswick, a pink-and-white 
confection of knights in armour, kneeling 
angels and battle scenes from ducal history.

Across the bridge, the southern half 
of Geneva (Rive Gauche or Left Bank) is 
equally lined by parks and gardens. The 
first is the Jardin Anglais, with neatly 
planted flowerbeds and a splashing 
fountain. It’s most noted for its giant floral 
clock, planted with flowers in geometric 
patterns. Further along the lakefront you’ll 
come to the Jet d’Eau, Geneva’s famous 
symbol: a soaring 150-metre column of 
water. Nearby lie the manicured lawns 
and rose gardens of the romantic Parc des 
Granges, the sort of place to fall in love on 

Aerial view over Geneva A square in the inner-city district of Carouge 

Geneva’s iconic floral clock
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Grand Tour of
Switzerland
On the Grand Tour of Switzerland the journey is the goal. 
This route will lead you 1000 miles through four language 
regions, over five Alpine passes, to eleven UNESCO  
World Heritage Sites as well as two biospheres and along 
22 lakes. This tour provides a concentrated insight into  
Switzerland, with exquisite scenic views and cultural jewels.

Relax after a day of touring packed 
with highlights.

The highlights along the Grand Tour 
of Switzerland including 11 UNESCO 
World Heritage Sites.

Book your Grand Tour of 
Switzerland adventures through 
your prefered wholesalers.

Spectacular and delightful: 
The most beautiful stretches along 
the Grand Tour.

Grand Tour Hotels Highlights 

Grand Tour Offers

The Swiss Mag App and free 
e-brochures on every aspect of 
the Grand Tour of Switzerland 
turn discovering the wonderful 
experiences along the tour  
into an experience itself.

Straight to your tablet!

Idyllic drives 

Please visit our homepage for more information: MySwitzerland.com/grandtour



a hot summer’s day under the shade of 
towering cedar trees.

Away from the lake is Geneva’s shopping 
district, where numerous department 
stores flank the tramlines. Shopping in 
Geneva isn’t for the light of wallet, but 
Swiss Army knives, music boxes and quality 
watches make good buys and clothes are 
often cheaper than in Australia. 

Take a stroll along the Rue du Rhône 
and goggle at some of the world’s best 
watches with price tags that sometimes 
soar to $800,000. If that has whetted your 
appetite, visit the Patek Philippe Museum, a 
showcase of watchmaking over 500 years.

Above the lake and shops, above the 
residential streets, capping Geneva in a tier 
of houses and walls is the old town. Built of 
grey stone and with few adornments save 
for some wall mosaics depicting scenes 
from Genevese history, the old town has an 
austere and Spartan beauty. 

Sun slants sideways into the narrow 

streets, painting the buildings with bands 
of gold and shadow, and water trickles from 
fountains that are really no more than giant 
stone troughs. 

Old prints and maps, as well as antique 
furniture, can be hunted down in the 
back streets. Check out the fine (and free) 
Museum of Art and History, which displays 
European art, sculpture and medieval 
weaponry.

At the heart of the old town, the 
Cathedral of St Peter is equally sparse and 
uncluttered but well worth visiting for the 
Roman excavations in the crypt underneath 
and the splendid views from above. 

From the belltower you can see all the 
same things as Rousseau from his island, 
only at a different angle, lofty and serene: 
the banks and businesses, the carbuncle of 
the United Nations, the sloping roofs and 
chimneys of historical Geneva. And in the 
distance lakes and mountains round off the 
scene to perfection.

 

GETTING THERE: Air France flies to 
Geneva via Paris. airfrance.com

WHERE TO STAY: Four Seasons 
Hôtel des Bergues is Geneva’s top 
hotel, with flawless service and an 
unbeatable location. fourseasons.com
Hôtel les Armures is on old town gem 
housed in medieval buildings and 
with a renowned fondue restaurant. 
hotel-les-armures.ch

For more information, Geneva 
Tourism: geneve-tourisme.ch

Swiss National Tourist Office: 
myswitzerland.com 

Pictures courtesy Geneva Tourism

FA S T  FAC T S  ///

STAY CONNECTED
Convenient, affordable and mobile, MY WEBSPOT is a new internet solution for 
Australians travelling to Europe.  

The portable hotspot device offers cost effective, unlimited 4G internet access 
across Europe enabling travellers to browse the internet anytime and stay connected 
via Skype and social media platforms.

The routers provide access to local broadband for as little as €5 (approx. $AU7) per 
day and unlimited access anywhere in Europe for just €10 (approx. $AU14) per day. 
Perfectly designed for families and large groups, the MY WEBSPOT routers can connect 
up to 10 users simultaneously and are delivered to the users’ hotel or location before 
arrival.

“MY WEBSPOT was a convenient and cost effective solution for me while travelling 
across Europe,” said Australian journalist Carol Duncan, who trialled the service. 
“With unlimited access to 4G internet everywhere in Europe, I could easily continue 
to conduct work in Australia and get files and images sent back easily, hold lengthy 
meetings on Skype, upload videos and photos to Facebook, and I no longer had to 
search for cafes with free WI-FI or pay outrageous data roaming fees.” 

MY WEBSPOT is available at various hotels and tourist agencies.
my-webspot.com  

Geneva’s shopping district

Geneva’s shopping district

The Place du 
Bourg de Four in 
the old town

Europe
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explore the 

ISLANDS
Room offers, a hula competition and a helpful slice of local knowledge. 

Here’s some of the latest information from Hawaii.

Cultural entertainment at 
The Montage Kapalua Bay

Hawaii
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SURF AND sunshine are two of Hawaii’s 
most generous resources but guests of 
Outrigger Hotels and Resorts in Waikiki 
take advantage of much more than just the 
beach life. 

Visitors are also lured by Hawaii’s 
transcendent culture, a product of 
the legendary spirit of aloha, which 
has inspired local artists, musicians, 
craftspeople and culinary gurus for 
generations. Together, they have created a 
cultural richness you won’t find anywhere 
else on earth. And guests can experience 
this first hand at either of the hotel chain’s 
premier Waikiki resorts.

Outrigger Reef Waikiki Beach Resort 
and Outrigger Waikiki Beach Resort rise 
above a shoreline ranked among the best 
on earth. Here, just steps from the Pacific, 
the air is filled with the gentle harmonies of 
the island’s most renowned musicians, who 
serenade both resorts day and night. It’s an 

atmosphere that encourages guests to take 
leisurely, on-site lessons in ukulele or hula, 
to hear storytellers evoking Hawaii’s great 
myths and legends and to learn age-old 
Hawaiian arts and crafts like petroglyph 
printing and lei stringing. The romantics 
can renew vows in an authentic Hawaiian 
ceremony by the sea while gourmands can 
sample the latest in local-style cuisine at 
Outrigger Reef’s poolside Kani Ka Pila Grille 
or at Duke’s Waikiki, Outrigger Waikiki’s 
celebrated open-air restaurant where 
beach boys still hang out.

No matter which property you choose 
to visit, you’ll soon discover that the culture 
of the beach – from food and fashion to 
water sports – is also alive and ever present, 
offering Aussies a home away from home. 
With continuous Hawaiian music serving 
as both background and inspiration, you 
can immerse yourself in the exhilaration of 
surfboarding, bodyboarding or outrigger 

canoe surfing. 
Best of all, both Waikiki resorts are 

home to Ke `Ano Wa`a (or The Outrigger 
Way) – a genuine expression of hospitality 
that establishes a lasting, heart-felt bond 
between guest, host and the culture of the 
local community. Today, every Outrigger 
property – from the Pacific Rim to the 
Indian Ocean – embodies the same values, 
without sacrificing its own distinctive 
sense of place and culture. The benefit for 
guests is a sense of family in an intimate 
atmosphere that inspires rejuvenation and 
discovery. 

outrigger.com

HOTELS FOR ALL
From full service resorts and stylish hotels 
to condominium resorts and comfortable 
budget properties in Hawaii, the U.S. 
mainland and Guam. 

Honolulu-based Aqua-Aston Hospitality 

Sunset over Honua 
Kai Resort & spa
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manages 55 properties and nearly 10,000 
units across five distinct brands designed to 
suit any lifestyle, taste or budget.

For more than 65 years, Aston Hotels 
& Resorts has been a leading provider of 
hotels, condominium resorts and villas. 
Located throughout the Hawaiian Islands, 
including Oahu, Maui, Kauai and Hawaii 
Island, and in Florida, California, Nevada 
and Pennsylvania, many properties in the 
Aston collection feature the comforts of 
home with separate living and bedroom 
areas, full kitchens and private balconies. 

Formerly known as Monogram Hotel 
Collection, the Instinct Hotel Collection 
represents an elite group of stylish hotels. 
Perched on the crater’s edge, the historic 
Volcano House on Hawaii Island offers 

sustainable cultural activities through 
educational programs. Lotus Honolulu at 
Diamond Head – a sophisticated enclave 
located on the Gold Coast of Waikiki – 
offers the use of bicycles, yoga classes and 
access to a fitness and wellness concierge. 

Aqua Hotels and Resorts represent a 
group of hotels with excellent service and 
plenty of personality throughout Waikiki, 
on Kauai and Guam. Visitors will also 
appreciate Aqua’s renovated guest spaces 
and accommodations, as well as many 
added amenities, such as use of beach 
towels and sand chairs. 

Located within minutes of shopping, 
dining and major attractions and delivering 
on service, cleanliness and convenience, 
Lite Hotels in Waikiki, Maui and Hawaii 

Island offer the best value to the budget-
minded traveller. Select properties 
– like Ewa Hotel Waikiki, Pagoda Hotel, 
Polynesian Plaza and White Sands Hotel on 
Oahu, and Maui Beach Hotel on Maui – are 
pet-friendly, too.

Hawaii Condo & Home (formerly known 
as Maui Condo & Home) has been in 
business for more than 20 years and offers 
240 condominium units at 19 different 
properties in Hawaii that are perfect for 
guests seeking a well-priced, longer stay. 
From budget to luxury, all condos are 
located on or near the beach, feature a 
convenient keyless entry, have no parking 
or resort fees and can be individually 
booked.

Aqua-Aston Hospitality offers extensive 

Vow renewal at the Outrigger 
Hotels and Resorts in Waikiki

The New Otani HotelOhia Waikiki Hotel

Hawaii
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H AWA I I     T H A I L A N D     F I J I     M AU R I T I U S     G UA M     M A L D I V E S     UPCOMING:     C H I N A     V I E T N A M

A loyalty program 
that keeps giving.
Become a certi� ed Outrigger Expert Agent and we’ll not only provide all the 

information you need to sell Outrigger Hotels and Resorts with con� dence, 

you’ll also enjoy special perks, incentives and bene� ts that include:

• Complimentary amenity delivered to your client in your name

• Reward Points to redeem for cash and gift certi� cates

• Invitations to exclusive events and Hawaii fam trips

Enroll at OutriggerAgent.com to take Outrigger’s Certification Course and earn 

DOUBLE Expert Reward Points. O� er expires 10/12/15.

15-0739_OEA - Travel Talk Ad - 20150915.indd   1 8/12/15   9:39 AM



DAVID’S LOCAL KNOWLEDGE
Here, we ask David Nadelman, Area Vice President & General Manager, Hyatt Regency 
Waikiki Beach Resort and Spa (pcitured right), for some inside information on Oahu.

Q: Why should more Australians come 
and stay at your hotel?
A: Our fabulous beach resort property 
has unobstructed views of the ocean 
and access to water activities, world-
renowned shopping and dining 
opportunities. More importantly, this 
past year we completed a $US100 million 
(approx. $AU135m) guestroom remodel. 
Our guests are now enjoying amenities 
like 55-inch flat screen TVs, Toto Washlets, 
free Wi-Fi, spacious storage and outlet 
pods to facilitate today’s electrical needs.

Q: Why is the location of your hotel so 
ideal?
A: Hyatt Regency Waikiki Beach Resort 
and Spa is the premier location in 
Waikiki. Fronting the beach and the Duke 
Kahanamoku statue, it is ideal for leisure 
and business travellers who want to be a 
part of the excitement of Waikiki. The hotel 
is a convenient home base for any visit. We 
are located 30 minutes from the Honolulu 
International Airport and within walking 
distance of the zoo and aquarium. This is 
also a great starting point for tours to the 
North Shore or Pearl Harbor.

Q: What are some of the things you 
like to do in the area when you’re not 
working?

A: I love to hike and there are dozens 
of trails across the island where I have 
ventured with my family and two dogs, 
Max and Bailey. I also enjoy paddle 
boarding and various water sports. When 
I go to the North Shore I buy garlic shrimp 
from Giovanni’s food truck or shaved ice 
in Haleiwa. When I want coffee I grab 

a flat white at Kai Coffee Hawaii. I love 
food from Japengo’s celebrated chef, Jon 
Matsubara, and my favourite time of year 
is autumn when we host the Hawaii Food 
and Wine Festival.

 
hyattregencywaikiki.com

Hawaii
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WELCOME HOME

PROVIDING DISTINCTIVE EXPERIENCES

FOR THE SAVVY TRAVELER IN EVERYONE

YOUR PIECE OF PARADISE

WHEN CLEAN & COMFORTABLE IS ENOUGH

Strength in experience, 

diversity and partnerships 

— Aqua-Aston Hospitality 

manages 55 properties and 

nearly 10,000 rooms across five 

distinct brands designed to suit 

any lifestyle, taste or budget.

aqua-aston.com
Aston - 1.808.924.2924  |  GDS AH

Aqua - 1.808.924.6453  |  GDS QU 
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OCEANVIEWS AND 
BREKKIE FOR TWO

Guaranteed oceanfront room, daily  

breakfast buffet for two, and $50 resort 

credit per 3-night stay. Complimentary 

shuttle service throughout Waikiki 

and to Hawaii Prince Golf Club.

HawaiiPrinceHotel.com/Brekkie 
1.800.16.8622 

reservations@princehawaii.com

Room and Brekkie valid through 22/12/15,  
inclusive. From $259 U.S. per night plus 
applicable taxes. 3-night minimum stays,  

some restrictions and black out dates apply.

PRHR-06954_TvlTalkSeptFNL.indd   1 7/31/15   3:49 PM

sales support, including incentives and 
educational familiarisation trips. When 
booking at any participating Aqua-Aston 
Hospitality property, travel agents can 
receive a cash back bonus of up to $250 per 
qualified booking, year-round. Bona fide 
travel agents with IATA designations are 
also encouraged to take advantage of year-
round familiarisation rates to experience 
Aqua-Aston Hospitality properties, and 
learn about their unique offerings. To book 
FAM rates, use promo code TA FAM.

aqua-aston.com

FIT FOR A PRINCE
If you’d love a room with an ocean view, a 
choice of not one but two great beaches, 
the island’s best shopping, golf and a 
hearty start to your day – Hawaii Prince 
Hotel Waikiki is the answer.

Designed to maximise the property’s 
impressive views, every room features 
floor-to-ceiling windows facing the 
ocean. The hotel’s signature Prince Court 
restaurant wins the reader’s poll for ‘Best 
Brunch’ year-after-year in the Honolulu 
Star-Advertiser. Hakone Japanese restaurant 
has earned its own following for delicious 
sushi buffets.

Convenient to everything Oahu has 
to offer, the Hawaii Prince stands over 

Couples can find romance at The 
Montage Kapalua Bay

Hawaii
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Waikiki’s yacht harbour and is within walking distance to Waikiki 
Beach and neighbouring Ala Moana Beach Park. Ala Moana 
Shopping Center, the world’s largest outdoor shopping centre, is 
a short block away. The hotel provides a free shuttle service to the 
shopping centre, throughout Waikiki and to Hawaii Prince Golf 
Club, where players have the choice of three interchangeable nines. 
It is the only course of its kind in Hawaii with picturesque views of 
the Waianae Mountains from its choice location on the Ewa Plain of 
Oahu. 

The hotel is currently running a promotion guaranteeing 
oceanfront rooms, daily breakfast for two and a one-time $50 
resort credit. The ‘Room and Brekkie’ promotion is available for 
three-night minimum stays until December 22. Priced from $US259 
(approx. $AU351)  per night plus applicable taxes, some restrictions 
and blackout dates apply.

HawaiiPrinceHotel.com/Brekkie or e-mail  
reservations@princehawaii.com

HULA DOOLEY 
The Ka’anapali Beach Hotel will host the 25th anniversary of Maui’s 
only children’s hula competition, Hula O Na Keiki, from November 
13 to 15.

Open to students from around the world, the competition and 
family-friendly, culturally inspired event commemorates one of 
Hawaii’s richest traditions. It continues to educate participants and 
attendees alike in Hawaiian customs and perpetuates local culture 
so that these traditions can be carried forward. 

To complement the keiki hula competition, weekend festivities at 
the property (often dubbed ‘Hawaii’s Most Hawaiian Hotel’) include 
arts and crafts from all the islands, cultural and hula workshops, 
and Hawaiian entertainment. 

Twenty five participants ranging from five to 17-year-olds will 
compete in their respective categories for coveted awards and 
titles, and the chance to win a total of nearly $US13,000 (approx. 
$AU17,600) in cash and prizes. 

Entering as soloists or palua (boy and girl pairs), contestants 
will perform kahiko (ancient) and auana (modern) hula styles that 
reflect both traditional and personal interpretations of competition 
songs. Dancers will be judged on their interview skills, chanting 
styles, dance performances and cultural appropriateness of 
costumes and adornments.

Rooms at the Ka’anapali Beach Hotel start at $US189 (approx. 
$AU256) and tickets for Hula O Na Keiki can be bought from the 
hotel. 

kbhmaui.com 

BAYING FOR MORE 
The Montage Kapalua Bay is inspired by the rich surroundings and 
culture of Hawaii. Set on the coastal sanctuary of Kapalua Bay, the 
resort celebrates artistry in many forms, from architecture and local 
art to culinary and spa offerings. Here, guests experience a blend of 
relaxation and rejuvenation, enhanced by the unique beauty and 
spirit of Hawaii.

Lasting memories can be made while lying beside the multi-
tiered, cascading lagoon pool, or while dining on island-inspired 
cuisine in one of the resort’s restaurants or bars. Comfortable 
residential-style accommodations offer an indulgent retreat, with 
spacious living rooms, large private lanais, fully equipped kitchens, 
elegant master suites and luxurious bathrooms. 

The resort offers both Pacific views and an oceanfront setting 
on the award-winning Kapalua Bay beach. Guests can enjoy 
championship golf, abundant water sports, tennis and zip-lining 
in addition to the resort’s cultural activities. Amenities include a 
tropical spa, a private poolside beach club and the Cliff House, 
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    Can a condominium rental feel like 
you’re vacationing in a luxury hotel?

Kaanapali’s Newest Luxury Condominium Resort

Managed by Intrawest Honua Kai Hospitality Management
130 Kai Malina Parkway, Lahaina, HI 96761   844.652.4076

honuakai.com   Like us on Facebook & Twitter
AAA Four Diamond Resort

It can at Honua Kai Resort & Spa. We offer bell service, front desk 
check-in, a full-service concierge and every other day house-

keeping. All, with first class luxury. Spacious studios, one, two and
three bedroom suites. Gourmet kitchens with full-size

refrigerators. In-room washers & dryers. Flat screen TVs. 

featuring charming interiors and a 
wraparound lanai perched over the sea. 
The Cliff House is considered Maui’s 
finest and most exclusive venue for lunch 
barbeques, intimate dinners and ocean 
activities. 

With rates starting at $US695 (approx. 
$AU942) per night, The Montage Kapalua 
Bay has a special promotion running until 
December 17 where guests who book for 
three consecutive nights will receive a 
fourth night free.

montagehotels.com/kapaluabay 

A SPARKLING DIAMOND
The word kaimana means ‘diamond’ in 
Hawaiian. The New Otani Kaimana Beach 
Hotel is a shining jewel for those looking to 
escape the crowds of Waikiki.

This picturesque, boutique hotel is 
located on a white sand beach next 
to the slopes of Diamond Head Crater 
and directly across from the 41-hectare 
Kapiolani Park. It offers the perfect 
setting for those seeking a recreational or 
romantic getaway.

The New Otani Kaimana Beach Hotel is 
home to two award-winning restaurants 
that are also big favourites with the locals. 
Guests can enjoy Hawaiian regional Pacific 

Rim cuisine at the open-air, oceanfront Hau 
Tree Lanai Restaurant, which is open for 
breakfast, lunch and dinner. Alternatively, 
savour the delicacies of authentic Japanese 
style cuisine at the Miyako restaurant, open 
nightly for dinner. 

Private meeting facilities and wedding 
venues are also available for customised 
events and celebrations. The hotel also 
charges no resort fees and offers free Wi-Fi. 

By the end of autumn this year, the hotel 
will have completed an ongoing restoration 
project of the main tower. This multi-
million dollar restoration of the executive 
suites, oceanfront, Diamond Head, deluxe 
and moderate rooms has been carried out 
by local and international architects and 

builders to reflect a fresh, modern chic 
design.

kaimana.com

DIVE INTO ADVENTURE
Nestled on 15 oceanfront hectares of 
Kaanapali North Beach, Honua Kai Resort 
& Spa combines the amenities of a luxury 
resort with the comforts of home. 

Offering spacious studio, one-, two- 
and three-bedroom suites, the resort’s 
accommodations are ideal for families and 
friends travelling together. 

Each suite at Kaanapali’s newest 
luxury condominium resort features 
a professionally equipped kitchen, a 
separate bathroom for each bedroom and a 

An ocean front deluxe room 
at the New Otani Hotel

Hawaii
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Complimentary 4th Night

Montage Kapalua Bay is set atop 

picturesque Kapalua Bay on Maui, 

Hawaii. The oceanfront residential-style 

resort showcases personalized attention 

to comfortable luxury experiences, 

regionally inspired dining and a true 

tropical spa oasis.

Offer valid for selected travel dates 

August 24 to December 17, 2015.

One Bay Drive, Lahaina

(888) 708-3835 

montagekapaluabay.com

The legendary shores of Kapalua Bay
                      welcome your arrival.  

furnished lanai with views of Maui.
Steps away, stroll along Kaanapali 

Beach or enjoy family time at the Aquatic 
Playground, featuring a waterslide, 
waterfall and a sandy beach for the kids, 
as well as a meandering lazy river with 
adjoining serenity and lap pools for 
ultimate relaxation.

Honua Kai’s dining venues are a culinary 
adventure. Duke’s Beach House provides 
exceptional oceanfront dining, serving 
Hawaiian-influenced cuisine with fresh 
sustainable ingredients. ‘Aina Gourmet 
Market, a café with full coffee bar, offers 
healthy grab-and-go meals and a variety 
of grocery items perfect for the resort’s 
family-friendly BBQ grilling areas. 

Discover more of Maui with the resort’s 
‘Room & Car Package’. Combine any of 
Honua Kai’s top rated accommodations 
with your vehicle of choice. There are many 
unique island adventures within a five-
minute drive of the resort. Rediscover your 
adventurous side by hiking, zip lining and 
horseback riding. Or explore the island’s 
underwater beauty by snorkelling in 
Honolua Bay Marine Reserve, parasailing, 
stand up paddling or surfing.

honuakai.com

Lei making at the Outrigger Hotels 
and Resorts in Waikiki
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cupid  

CALLING
Time for a romantic rendezvous with your one and only? Satisfy your amorous 

appetite with these adult-only offerings in Tahiti.

Romance is in the air in Tahiti. Picture 
courtesy Paul Gauguin Cruises 

Romantic Holidays
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LUXURY AND romance are at the heart 
of Tahiti, which is equally famous for its 
pristine lagoons, white sand beaches, 
overwater bungalows, culture and vibrant 
nightlife.

Romantic, adult-only sanctuaries 
abound across the islands and offer hours 
of relaxation by way of decadent spas, 
tropical cocktails by the pool, days spent 
sprawled out under the equatorial sun and 
star-lit dinners on the beach. Here are our 
top picks.

Le Taha’a Island Resort and Spa
Part of the prestigious Relais & Chateaux 
collection, this resort is located on the 
secluded Motu Tautau islet and boasts 57 
suites and villas – 45 overwater – inspired 
by traditional Polynesian architecture 
and style. There are three restaurants, 
two bars, a tennis court, fitness centre, 
spa, swimming pool and a wide range of 
outdoor activities.

Tahiti Travel Connection offers many 
packages throughout the region, including 
a seven-night stay at Le Taha’a priced 
from $US4,985 (approx. $AU6,750) per 
person including airfares from Australia, all 
transfers, accommodation, daily breakfasts 
and a day excursion. tahititravel.com.au

St Regis Bora Bora
Covering 18 hectares, this is one of the 
most exclusive island retreats in the region, 
boasting a private selection of villas 
ranging in size from 140 square metres to 
1,200 square metres. It offers guests private 
terraces, gazebos, whirlpools, private 
gardens, plunge pools, private beach 
access and luxury fixtures and fittings. 

There are a range of restaurants to choose 
from, a spa and a honeymoon registry for 
guests looking for a unique wedding gift 
idea. 

Through Tahiti Vacations, travellers can 
book a seven-night package from $US5,599 
(approx. $AU7,600) per person including 
airfares from Australia, accommodation, 
daily breakfasts and transfers. 
tahitivacations.net

The Brando
Located on the private island of Tetiaroa, 
The Brando is accessed by private plane 
and features 35 one-, two- and three-
bedroom villas set on white sand beaches 
that are frequented by sea turtles, manta 
rays and exotic birds.

The luxury resort goes the extra mile 
for romantic travellers to make their 
stay unforgettable, arranging intimate 
dinners, treatments in the spa and private 
excursions.

Five-night packages from Honeymoon 
Worldwide Holidays include all transfers, 
accommodation, one excursion per day, 
one daily 50-minute spa treatment, laundry 
service, most beverages and all meals. 
Packages start from $AU8,689 per person. 
honeymoon.com.au

Hotel Kia Ora Resort & Spa
Nestled within a coconut plantation on 
the northwest coast of the Rangiroa atoll, 
Hotel Kia Ora Resort & Spa is a Robinson 
Crusoe-like hideaway with just 60 villas and 
bungalows scattered through the palms, 
on the beach and overlooking the lagoon. 
Additional amenities include a spa, fitness 
room, restaurant, bar and a swimming pool 

with a Jacuzzi.
Seven-night packages at the resort from 

Honeymoon Worldwide Holidays start 
from $AU3,919 per person and include 
all transfers, accommodation and daily 
breakfast. honeymoon.com.au

Paul Gauguin Cruises
Romance is in the air onboard the MS 
Paul Gauguin, a five-star boutique ship 
providing luxury cruise experiences 
through Tahiti, French Polynesia and the 
South Pacific.

Couples celebrating their honeymoon 
or anniversary can take part in a Polynesian 
blessing ceremony held during every 
sailing. During the service a traditional 
blessing is read aloud then each couple 
is wrapped in a tifaifai (Tahitian wedding 
blanket) as a symbol of their love and 
fidelity.

Operated by Paul Gaugin Cruises, 
honeymoon packages are priced from 
$US4,254 (approx. $AU5,000) per person for 
seven-night ‘Tahiti & Society Island’ cruises 
departing on October 3 and 10. These are 
inclusive of ocean view accommodation, all 
onboard meals, most alcoholic beverages 
and many shore excursions. In addition, 
honeymooners receive complimentary 
treats such as the blessing ceremony, 
celebratory bottle of champagne, pillow 
gift and photo portrait.

Fly and cruise fares are also available at 
extra cost as are romantic dinners for two. 
Visit wiltrans.com.au and click on the Paul 
Gauguin Cruises icon.

More Tahiti packages, specials and 
information on the destination can be 
found at tahitinow.com.au

Hotel Kia Ora 
Resort & Spa
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best of the  

REST

FIJI
The Sofitel Fiji Resort & Spa has unveiled 
their new and exclusive Waitui Beach Club 
featuring its own pool, champagne bar, 
poolside cabanas and restaurant.

One of the few adults-only beach clubs 
in Fiji, it sits within the existing Sofitel 
complex and provides guests with a range 
of health and wellness options. Visitors who 
book one of the 74 beach club rooms want 
for nothing – they’re welcomed by their 
own butler and receive a daily essentials kit 
including water, sunscreen, body mist and 
a cold towel.

During the day, guests relax in dedicated 
seating areas and dine on a range of dishes 

designed by Sydney-based nutritionist, 
Lucinda Zammit. There’s complimentary 
yoga, stretching and boot camp classes 
with a personal trainer available on request. 
Come nightfall, there’s a complimentary 
sunset drink and regular live entertainment 
with the club’s resident DJ in the 
champagne bar.

Other features include a dedicated 
check-in area, a 25-metre lap pool, state-
of-the-art gymnasium and enhanced room 
amenities. Complimentary entry to the 
beach club is also available to guests who 
book one of the resort’s 10 suites, including 
the presidential.  
sofitelfiji.com.fj

THAILAND
Phuket’s Kata Beach Resort & Spa has 
launched a ‘Just for Two’ experience that 
blends the 275-room property’s renowned 
Thai hospitality with a private dinner 
overlooking the Andaman Sea and other 
romantic highlights.

The experience begins at the airport 
where couples are collected and whisked to 
the beachfront resort for a three-night stay. 
Welcomed by chilled juice and refreshing 
cold towels, they’re then escorted to 
their grand pool access room featuring 
a king-sized bed and extensive balcony 
overlooking the ocean and Kata Beach.

Guests also receive buffet or a la carte 

Sunset over the pool at Kata 
Beach Resort & Spa in Thailand

Romantic Holidays
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breakfast daily and a private beachfront 
dinner featuring fresh local seafood, 
imported meats and wine. Priced at 
THB18,900, (approx. $AU740) the package is 
available for bookings until October 31. For 
an additional cost a personalised shopping 
experience and wellness treatments can 
also be arranged.

With beach frontage, this popular Phuket 
resort boasts an expansive pool, lush 
gardens, four restaurants and bars and a 
wedding venue that can hold 500 guests. 
katagroup.com

SAMUJANA
Koh Samui is a popular honeymoon 
destination and at Samujana – one of the 
most deluxe villa estates in the region – 
newlyweds are being treated to the works.

Starting at $AU6,141, their romance 
package includes five nights in a three-
bedroom pool villa with uninterrupted 
views of the Gulf of Thailand and private 
access to the secluded beach below. Guests 
receive breakfast daily, a sunset cruise, 
couple’s massage, chocolate wellness 
workshop and airport transfers.

Samujana is located on a seaside hilltop 
and is home to 33 three- to eight-bedroom 
villas, all with private pools and access to 
the coral cove below. samujana.com

MALAYSIA
At The Majestic Kuala Lumpur, rooms 
are spread through the Tower Wing and 
the Majestic Wing, which is the original 
and historic hotel building. It houses 47 
luxurious suites that exude old-world 

charm yet still offer all the modern 
conveniences you’d expect from a five-star 
hotel.

The hotel is offering a ‘Leading Romance’ 
experience from MYR1,500 (approx. 
$AU530) for one night including flowers 
and a bottle of champagne upon arrival, 
in-room butler service, a four-course dinner 
for two and an indulgent two-hour ‘English 
Afternoon Tea’ spa treatment at The 
Majestic Spa. majestickl.com

THE DATAI, LANGKAWI
Nestled in the heart of the rainforest 
and overlooking one of Malaysia’s best 
beaches, The Datai has won more than 80 
international awards, including a ‘World 
Luxury Hotel Award 2014’.

Every room, suite and villa embraces the 

Beach dining at Gaya 
Island Resort, Sabah

The Majestic Hotel in Kuala Lumpur

The Cameron Highlands  
Resort in Malaysia
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around MYR800 (approx. $AU280) per 
night. gayaislandresort.com

CAMERON HIGHLANDS 
RESORT, PAHANG
Set amid tea plantations and rolling hills, 
Cameron Highlands Resort is a boutique 
hideaway surrounded by lush greenery and 
Tudor-style cottages.

It features 56 well-appointed rooms 
and suites all fronting the resort’s 18-hole 

golf course. There’s also a wellness centre, 
restaurants, bars and resort-run activities 
through the surrounding countryside.

‘Romantic Retreats’ cost from MYR715 
(approx. $AU250) per room per night 
(plus taxes) and include breakfast 
daily, a candlelit dinner, 50-minute spa 
treatment for two and strawberries 
dipped in chocolate served in the room. 
cameronhighlandsresort.com

rainforest ambience with tropical wood 
floors, silk wall panels, marble baths and 
uninterrupted views of the Andaman Sea. 

For adventurous couples, there are 
plenty of inviting activities on offer nearby. 
Participate in an interactive Thai cooking 
class paired with complementary wine, 
take a ride on Southeast Asia’s steepest 
cable car, meander along one of Langkawi’s 
nature walks or unwind on a sunset cruise.

Packages start from around MYR1,580 
(approx. $AU550) per night.  
thedatai.com/langkawi

GAYA ISLAND RESORT, SABAH
Only accessible by boat, Gaya Island 
Resort is a natural sanctuary in the Tunku 
Abdul Rahman Marine Park off the coast of 
Borneo’s Kota Kinabalu.

Nestled in the rainforest, the resort’s 
120 villas and two-bedroom suites are 
made from local materials and blend 
harmoniously with the natural environment 
while the interiors are contemporary and 
elegant. 

Tucked into the mangroves, the spa villa 
offers a series of packages that reflect the 
ancient healing practices of the region but 
with modern twists. 

Perfect for nature-loving couples, Gaya 
Island Resort has packages starting from 

The Datai, Langkawi
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Q: Why are destination weddings 
appealing to Australians? 
A: Destination weddings are becoming 
increasingly popular for a few reasons, 
the main one being cost. The average 
Australian wedding now costs around $65k 
– for a lot less than that, couples can have 
a lavish ceremony in an exotic location and 
even with flights and accommodation still 
have enough money left for a honeymoon. 

An overseas wedding can provide a 
central meeting spot for family and friends 
scattered around the world and also 
provides a great excuse for guests to build 
their own holiday around the couple’s 
special day. It also gives the couple more 
time to spend with their loved ones, rather 
than the fleeting moments of a typical 
wedding reception. 

Destination weddings are also 
surprisingly easy to organise. Many of the 
resorts have packages that incorporate 
wedding coordinators who can arrange 
the important details such as marriage 
licenses, catering, hairdresser, makeup and 
photography which takes a lot of the stress 
out of weddings and also precludes family 
and friends from giving their unsolicited 
input into the arrangements.

Q: What should Australians look for 
when choosing a wedding destination?
A: To keep things simple, it’s advisable to 
choose a destination that is well versed 
in hosting weddings. The larger, more 

popular destinations such as Fiji, Hawaii 
and Thailand are geared up to provide 
the services that typically accompany a 
wedding, such as photographers, wedding 
coordinators, hairdressers and so on. 

That’s not to say that weddings can’t 
be held in more remote destinations, 
however, the bride and groom should be 
prepared for a bit more work in terms or 
organisation and compromise in terms of 
what will or won’t be accessible for their 
big day.

Importantly, Aussies need to be clear 
on the legalities of getting married 
overseas and ensuring that their marriage 
is deemed official by Australian law 
when they return. The Freestyle Holidays 
and Rosie Holidays weddings brochure 
provides some information and further 
details can usually be found on tourism 
bureau websites.

Q: What overseas wedding 
destinations do Australian couples 
favour most?
A: Fiji is one of the most popular 
destinations by far – its short distance from 
the east coast of Australia combined with 
a tropical location makes it a top choice for 
couples wishing to tie the knot. 

Most of the resorts offer dedicated 
wedding packages so couples aren’t 
starting from scratch in putting their 
special day together and often they can 
incorporate traditional Fijian culture into 

the wedding which adds a unique element 
to it – imagine being escorted down the 
aisle by tattooed Fijian warriors!

Beyond Fiji, Thailand offers great value, 
superb location and it’s also a great 
meeting point for those with family in the 
other parts of the world, such as Europe. 
Bali is very popular due to its proximity 
to Australia and familiarity, and offers a 
wide range of locations from beachside 
to private villas and resorts. Of course, for 
some, getting married in Las Vegas is an 
iconic experience. It’s also a fun place to 
host hens and bachelor parties before the 
big day.

Q: And what about the honeymoon? 
Where is most popular among Aussie 
newlyweds?
A: It really depends on the type of 
experience couples are looking for – some 
just want to ‘flop-and-drop’ and indulge 
themselves in luxurious accommodation 
with a private pool, personal butlers, spa 
treatments and amazing cuisine in exotic 
locations, of which the Maldives, Bali, 
Thailand, Fiji and Hawaii are most popular. 

Others prefer a more active holiday 
experience – think the hustle and bustle 
of New York, climbing a volcano in 
Hawaii and skiing in Europe. And some 
will combine the two, for instance, with 
a whirlwind shopping expedition in 
Singapore followed by rest and relaxation 
on a secluded island in the Maldives.

I DO’S AND I DON’TS    
Here, Vanessa Ligovich, Head of Retail Travel at Pinpoint Travel Group, 
shares her tips on picking the right overseas wedding venue.

The Maldives offers a dream 
location for a wedding

Destination Weddings
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SO POPULAR was Pinpoint Travel Group’s 
(PTG) recently released weddings brochure 
the company had to reprint it after just four 
weeks of distribution.

The two-in-one publication features 
a Rosie Holidays section dedicated to 
nuptials in Fiji and a Freestyle Holidays 
section including weddings across Bali, 
Thailand, Vanuatu, Australia and Las 
Vegas.

PTG is believed to be the first wholesaler 
to release a comprehensive brochure 
dedicated to destination weddings and 
developed the publication as a result of 
strong market demand. So far this year 
PTG’s dedicated ‘Groups Team’ has assisted 
with 24 per cent more queries from agents 
for destination weddings.

According to Vanessa Ligovich, one of 
the most popular destinations for a dream 
destination wedding is Shangri-La’s Fijian 
Resort & Spa on Yanuca Island.

“The resort offers a range of venues 
for outdoor weddings as well as a seaside 
wedding chapel with uninterrupted views 
of the Pacific Ocean,” she says. “Wedding 
packages include the services of a local 

coordinator, a celebrant or minister, flowers, 
décor, photography and much more.”

In Bali, Ligovich suggests guests 
consider the luxurious Karma Kandara 
Resort, situated on a clifftop in Uluwatu 
and overlooking the ocean. “Couples can 
choose from a beachside ceremony or the 
rooftop bar and lounge, 85 metres above 
sea level,” she adds.

Also among Ligovich’s top picks is The 
Graceland Wedding Chapel in Las Vegas. 
“One of the most recognised icons on 
the Las Vegas Strip, here you can have 
‘Elvis’ escort the bride down the aisle 
and perform three songs throughout the 
ceremony.”

Wedding packages at Shangri-La’s Fijian 
Resort & Spa start from $2,437 per couple, 
from $3,636 per couple at Bali’s Karma 
Kandara resort and from $599 per couple in 
Las Vegas.

Beyond the wedding packages, the 
brochure includes handy information such 
as the legal requirements needed to get 
married, how to obtain marriage licenses in 
each destination and the best times of the 
year to tie the knot. 

NOVOTEL NINGALOO
 RESORT EXMOUTH... THE ONLY RESORT ON THE BEACH IN EXMOUTH

Call 08 9949 0000 or email reservations@novotelningaloo.com.au

novotelningaloo.com.au

With an enviable location right on Sunrise Beach in the Marina Village, the 
magnificent 4.5 Star Novotel Ningaloo Resort provides a convenient and casual yet 
stylish base for visitors to explore the World Heritage-listed Ningaloo Reef and Cape 
Range National Park.

Built just metres from the waterline guests can enjoy the swimming pools, a 
gymnasium, private balconies and Gold Plate Award-winning Mantaray’s restaurant.

An ideal venue for weddings, conferences, workshops and employee incentives, 
Novotel Ningaloo Resort is the perfect place to getaway, anytime of the year.

MAKE MARRYING ABROAD A BREEZE 
Karma Kandara in Bali

Shangri-La’s Fijian Resort & Spa

The brochure is available by emailing 
brochureorders@au.pinpoint.biz or 
downloading it at pinpointtravelgroup.com.au
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LOCATED HALFWAY up the WA coastline 
in the town of Exmouth, the Novotel 
Ningaloo Resort is considered the region’s 
best and is set in the Marina Village just 
metres from Sunrise Beach.

Home to the World Heritage-listed 
Ningaloo Reef and Cape Range National 
Park, this rugged region is the perfect 
holiday playground for adventure 
seekers and a good choice for a romantic 
Australian wedding with a difference.

With separate dining and lounge areas 
and private balconies, the resort’s two-
bedroom apartments and bungalows are 
the most spacious in the area and give 
bridal parties plenty of room to primp and 

prep for the big day.
Couples can choose from two outdoor 

ceremony locations – Sunrise Beach 
or poolside – and a range of reception 
packages, including cocktail-style soirees 
and formal three-course galas. The resort’s 
dedicated wedding coordinator can also 
design the ideal package for guests taking 
care of preparations from start to finish, 
relieving couples from the typical pre-
wedding stresses.

New to the resort is a bridal party 
pamper service. Offered in the rooms by 
trained therapists from local business, 
Teanna Healing Massage, the first package 
for brides and grooms includes two one-

and-a-half-hour treatments for $120. The 
second deal treats the bridal party to one-
hour treatments for $50 each.

Following the main event, newlyweds 
can stay on at the resort for their 
honeymoon, taking advantage of the 
‘Romantic Escape Special’. Priced at $1,350, 
it includes three nights’ accommodation 
in a one-bedroom beachfront bungalow, 
daily breakfast for two in the Gold Plate 
Award-winning Mantaray’s Restaurant, 
gourmet antipasto and cheese platter 
in your room on arrival and a bottle of 
sparkling wine.

 
novotelningaloo.com.au

AMID FIRST anniversary celebrations, 
the Courtyard Seminyak by Marriott has 
added something new to its range of 
event facilities.

‘The Beach’ is a new wedding venue 
and features sundecks and umbrellas 
overlooking the ocean. Situated on trendy 
Double Six Beach, it is open from 10am 
until 6.30pm daily for hotel guests to 
enjoy. 

Beyond that, the 300-square-metre 
space can be transformed into an intimate 
venue suitable for wedding ceremonies 
and dinner receptions. Additional space 

on the lower beach is also available upon 
request for larger parties.

Courtyard’s on-staff wedding expert 
is on hand to oversee guests’ wedding 
preparations from start to finish with 
wedding packages starting from $US1,300 
(approx. $AU1,750) plus taxes. 

Customised packages according to 
budget and individual needs can also be 
arranged.

 
For event queries, e-mail  
selvia.derosa@courtyard.com;  
marriott.com.au

A NATURAL CHOICE FOR NUPTIALS

BEACHSIDE BLISS IN BALI
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Fi ji Weddings
Brochure

Our 16 page brochure features a great selection of Fiji wedding 
packages, plus a bonus destination weddings section with 

Vegas, Oz, Thailand, Bali and Vanuatu options. 
With a specialist weddings and groups team to assist you, and a $100 

Universal Gift Card reward for every $7,000 in nett deposited land 
bookings, it’s easy to book with Rosie Holidays.

To book please contact:

DESTINATION

WEDDINGS

BALI, THAILAND, LAS VEGAS, VANUATU & AUSTRALIA

Fi ji Weddings

To book please contact:

Fi ji Weddings
Brochure

CALL 1300 658 544
FOR MORE INFO AND FIJI DEALS 

VISIT PINPOINTTRAVELGROUP.COM.AU



stars in my  

EYES

 Fully Inclusive pre-paid prices with ‘no hidden extras’

 Australia Call Centre with 24 hour assistance

 Dedicated Australia Sales Team

 Competitive prices in 193 countries & 15,210 locations
 throughout a network of 500 car rental suppliers

 Competitive Commission Rates

Affordable Car Hire offers:

T: 1-800 855 751 | www.affordablecarhire.net.au
Agency Sales Team are here to help. Email to register & discuss commission rates: agentsupport@affordablecarhire.net.au

GET YOUR MOTOR RUNNING
WE ALL enjoy the comfort of a little luxury, 
whether it’s on a flight or in a hotel, but 
why settle for second best when renting a 
car?  

DriveAway Holidays offers a wide 
selection of high performance sports cars, 
irresistible convertibles and prestigious 
sedans for rental in Britain. Travellers can 

choose from an Aston Martin, Bentley, 
BMW, Porsche, Mercedes or even a Rolls-
Royce.

Unlike regular car hire, some of 
DriveAway’s prestige fleet suppliers will 
guarantee the make and model you drive, 
delivering and collecting it from your 
chosen hotel, with first class service. 

With its meandering country lanes, 
rolling green hills and idyllic villages, Britain 
is the perfect destination to explore on 
a self-drive holiday. Around most bends 
you’ll be able to refresh at a traditional pub 
before continuing to explore a labyrinth of 
history and culture. 
driveaway.com.au/prestige

Drive Holidays
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Call 1300 723 972 or visit www.driveaway.com.au

Drive in Britain
✓
✓
✓

Indulge in the highest of vehicle comfort on your next trip.
Choose from a variety of high performance, ultra-luxury vehicles.
Exceptional customer service from start to finish.

Download the
FREE 

Driving Guides 
from our 
website!

Prestige Car Hire with DriveAway Holidays

Take a First Class

THANKS TO TFE Hotels and Thrifty, we’re 
offering one lucky reader a road trip for 
two, including three days’ Thrifty car rental 
from Melbourne and two nights’ luxury 
accommodation at Vibe Hotel Marysville.

Just 90 minutes from Melbourne, the 
new Vibe Hotel Marysville offers a stylish, 
contemporary hotel, the perfect base for 
a relaxing weekend away and discovering 
one of Australia’s most beautiful regions.

Vibe Hotel Marysville is inspired by 
its natural surroundings and you will 
be too. From the local art, views of the 
Yarra Ranges National Park and Cathedral 
Ranges right through to the superb Radius 
Bar & Grill featuring premium locally-
sourced produce and a menu designed by 
Executive Chef, Leigh Colville, there are 
experiences not to be missed.

Guest rooms are comfortable and 

modern, the business facilities are well-
equipped. Recharge or refresh in The Spa, 
or explore the area – our Vibe Hosts will be 
happy to share their local knowledge.

Whatever the reason for your visit, Vibe 
Hotel Marysville is the perfect place to 
connect and reconnect.

 
TFEhotels.com; thrifty.com.au

TO ENTER the draw, visit traveltalkmag.com.au and answer  
this simple question: How long is the drive from Melbourne to Vibe Hotel Marysville?

WIN! A LUXE WEEKEND AT 
VIBE HOTEL MARYSVILLE
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WHEN A holiday with a mix of adventure 
and simplicity is calling, why not step 
out of the box and drive the trails of 
the wildflowers in Western Australia by 
campervan? 

Imagine the smell as you walk through 
fields of spectacular flowers. Picnic 
between carpets of purple, pink, yellow 
and white for as far as the eye can see. And 
the best part? Nobody else in the world can 
see what you are seeing in this moment. 

It’ll be just you, the person you are with 

and pure unadulterated perfection. Now 
stop dreaming and make this a reality. 
With the largest collection of wildflowers 
on earth (more than half the species are 
unable to be found anywhere else in the 
world), this Western Australia spectacle 
needs to be seen to be believed. 

From June to November you can 
experience more than 12,000 species of 
wildflowers across the state. What are you 
waiting for? Go explore, go experience, go 
by camper.

The Wildflower trails are aptly named 
to help you navigate the breadth of this 
extraordinary state. There’s The Perth 
Trail, The Esperance Trail, Wave Rock Trail 
and The Pilbara Trail. The Holiday Guide 
to Western Australia’s Wildflowers details 
them all. 

 
Find out more at http://viewer.e-
digitaleditions.com/t/52970-tourism-western-
australia

Campervan. 4WD. Car Rentals

Take a holiday with a mix of adventure and simplicity.
Drive the trails of the wild flowers in WA by campervan.

To book call 1800 331 454 or  
contact your preferred travel agent. 

HITOP                            VENTURER EXPLORER

DISCOVER EXTRAORDINARY WA WITH BRITZ 
GREAT RATES 

AVAILABLE
FROM PERTH

JOIN US:              

#GoByCamper
BRI0350_Travel_Talk_September.indd   1 4/08/2015   2:22 pm

STOP AND SMELL THE FLOWERS
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Campervan. 4WD. Car Rentals

Take a holiday with a mix of adventure and simplicity.
Drive the trails of the wild flowers in WA by campervan.

To book call 1800 331 454 or  
contact your preferred travel agent. 

HITOP                            VENTURER EXPLORER

DISCOVER EXTRAORDINARY WA WITH BRITZ 
GREAT RATES 

AVAILABLE
FROM PERTH

JOIN US:              

#GoByCamper
BRI0350_Travel_Talk_September.indd   1 4/08/2015   2:22 pm

Why go by camper we hear you ask? Here are five great reasons why you should 
experience a campervan holiday.

1. Roam Free. No other method of travel offers such freedom; a campervan affords 
almost the same reach as a car with the convenience of your own ‘home’ on board.  
Follow your own flexible route at your own pace and linger when and where the time 
is right.

2. Wake up to a new view every day. You’re spoiled rotten for choice when it comes 
to parking up for the night in some of the most picturesque locations on earth.

3. Immerse yourself with nature. You’ll experience golden sunrises and fiery sunsets, 
moons, stars, campfires and the sound of wind in the trees. A daily connection with the 
natural world is hard to beat.

4. Be social. A beloved pastime for generations, the camping holiday is as popular as 
ever and enjoyed by folks from all over the world. Make new friends around campsites, 
share stories around the barbeque, take on the communal spirit.

5. Allow for surprises. Follow your nose down roads less travelled and encounter the 
unexpected – a waterfall walkway, deserted beach, an historic site.

 
For more information on Britz Campervan Rates, contact britz.com.au or 1800 331 454

Wildflowers near 
Coral Bay. Picture by 
Greg Snell

Girl in a sea of 
flowers near Three 
Springs. Picture 
courtesy Tourism 
Western Australia
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Give your clients more choice.
Connect with SWISS and our partner airlines from Australia to over 100 destinations 
worldwide and take advantage of our highly flexible Global Fares via The Americas, 
Africa or Asia. Global Fares start from as little as $1065 plus taxes and charges.

Global Fares from
$1065
Plus taxes and charges
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