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FIRST-CLASS ESCORTED TRAVEL

IT’S TIME TO TOUR

As the gold standard in escorted touring for more 

than 88 years, Globus provides a hassle-free all-in-one  

holiday that gives you the freedom to just enjoy.

Superior accommodation  

located in the heart of the action.

Deluxe Transportation  
train, plane, boat or private motorcoach.

Expert Tour Directors & Local Guides 
their insights bring your destination to life!

VIP Access to Attractions 
skip the queues and move to the head of the line.

Local Favourites  
taking you behind the scenes to spotlight what makes 

your destination unique.

Regional Cuisine

Free Wi-Fi 
included on coaches and in most hotels.

FOR MORE INFORMATION
T:  1300 130 134  
W: GLOBUS.COM.AU

SAVE 10% 
EARLY BOOKING DISCOUNT

Book and deposit before 1 December 2015  

and save 10% on all UK & Europe tours.

 
SAVE 10% 
SECOND TOUR DISCOUNT

Book two Globus tours travelling in the same year and 

receive an additional 10% off the land portion of your 

second or subsequent tour. 

 
SAVE UP 

TO $600 per couple 
AIRFARE DISCOUNT

Add flights to your tour and you will receive up to  

$300 per person off the price of your airfare.

 
SAVE 5% 
JOURNEYS CLUB DISCOUNT
Travelled with us before? Join our Journeys Club  

and you can save 5% on your next tour.

 

* All above deals & discounts are combinable.  

Bookings must be made by 01 December 2015.  

See website for conditions.

GUARANTEEDBEST DEALS OF THE YEAR

DEALS & DISCOUNTS*
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Apart from our cosmopolitan cities, quaint 
villages, award-winning visitor experiences, 
UNESCO World Heritage Sites, the island 
of Ireland is a treasure trove of unique and 
authentic experiences. 

In fact, we’ve got enough to � ll a 14 day 
holiday, whatever your style. As part of a 
wider Europe vacation, Ireland is the ideal 
place to re-energise, with as much fun, 
laughter and great conversation as required.

It’s not only the places, but the welcoming 
faces and warm hospitality that make 
Ireland so special.

Visit: www.ireland.com   Call in: Level 5, 36 Carrington Street, Sydney NSW 2000   Tel: (02) 9964 6900            facebook.com/discoverirelandoz            @gotoirelandoz
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Grand Opening  

19 October 2015

Book now at staymsa.com

Our brand new luxury apartment hotel located in Chatswood will span 33 stories 
high, boasting all the style and sophistication we’re famous for and set a new 
benchmark for superior accommodation in Sydney’s North. Chatswood’s  
bustling shopping precinct, corporate hub and bus/train interchange are all just 
moments away so you really can, stay your way.

Chatswood

Pacific Highw
ay

Chatswood
Train station

79 Albert Avenue,  
Chatswood NSW, 2067
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36 CHINA
A new hotel, a luxury cruise and an 
important business agreement. Here, we 
look at some of the latest developments 
in China.

38 SABAH
DEBORAH DICKSON-SMITH checks out a 
small property on Mabul Island that 
could well be the most eco-friendly 
resort in the world.

42 PACIFIC ISLANDS
We’ve got all the latest from the South 
Pacific, with an update on rebuilding in 
Vanuatu, new and refreshed properties 
in Samoa and cruise news in Fiji.

48 UNITED KINGDOM
It’s not just in London that you can find 
great accommodation. We check out 
some new hotels in Edinburgh, Bath, 
Wales and Liverpool.

50 IRELAND
The Irish are world famous for their 
hospitality and two new tourism 
products are likely to have even more 
Aussies flocking to the Emerald Isle.

52 NEW ORLEANS
Ten years after Hurricane Katrina, New 
Orleans is bigger and better than ever. 
JENNY ROWLAND puts her jazz hands to 
work in ‘The Big Easy’.

54 SHORT BREAKS
JON UNDERWOOD reports on the new 
airport helping to open up one of 
Australia’s best food and wine regions.

58 WESTERN AUSTRALIA
Perth is enjoying an urban renaissance 
with impressive plans for its future. 
JESSICA ZOITI looks at the 
transformation of this bustling city.
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The Sheraton Samoa Aggie Grey’s Resort

36

CONGRATULATIONS!
The two winners of our recent Paklite 
Duffle Bag competition are Cheryl Moore 
from Australian Holiday Centre in 
Adelaide and Vanessa Schirripa from 
Travelways in Gosnells, WA. We have 
more great prizes to be won in this issue 
so good luck!



Agenttalk

NOTHING BUT THE FACTS
These famils have given agents some first-hand knowledge of popular destinations around the world.

HOLIDAY AT HOME

A GOLDEN EXPERIENCE 

TRIANGLE TREAT

FOUR PERSONAL Travel Managers from Victoria and New 
South Wales were reminded recently that you don’t have to 
leave Australia to have a diverse holiday. The group experienced 
a unique part of northern Western Australia on a famil trip 
hosted by Australia’s North West Tourism. Three members 
immersed themselves in Broome and Eco Beach while the 
fourth experienced the best the Gibb River Road and Kununurra 
had to offer. The mega famil was unique in that each itinerary 
culminated at the Cable Beach Club Resort in Broome, where 
participants presented their experiences before enjoying a 
farewell dinner.

AUSTRALIAN AGENTS were invited to experience Japan’s 
‘Golden Route’, the most popular path for first-time travellers 
to the country, on a recent eight-day famil hosted by the 
Sydney office of Japan National Tourism Organization (JNTO). 
The group of 10 began their trip in the Hakone region, famous 
as a hot springs resort and just one and a half hours from 
Tokyo, where they were treated to a cruise on a pirate ship on 
Lake Ashi. Other highlights included a ride on the bullet-train 
to Kyoto, the many family-friendly attractions in Osaka and 
the historically-significant city of Hiroshima. Their whirlwind 
tour ended in Tokyo, where the group admired the traditional 
sights of the Imperial Palace and Asakusa, and visited the 
eclectic fashion hub of Takeshita Street in Harajuku.

HAVING A MALAY DAY 
TOURISM MALAYSIA partnered with Malaysia 
Airlines and Berjaya Hotels & Resorts to treat seven 
agents from Victoria and Tasmania to a seven-day 
famil recently. First stop for the group was the tropical 
island of Langkawi where the agents explored the 
destination’s natural beauty and heritage with a visit 
to Kilim Geo Forest Park and Mount Mat Cincang, 
indulging in Langkawi’s culture and Malaysian 
cuisine. Next stop was Kuala Lumpur where the 
agents enjoyed the best entertainment, shopping 
and cuisine that Malaysia’s capital has to offer.

EXOTIC INDIA was on the menu 
during a recent famil for a group of 
top-selling agents from the Globus 
Family of Brands. The group spent 
10 days enjoying a Cosmos ‘Golden 
Triangle’ tour of Delhi, Agra and 
Jaipur as well as a customised Kerala 
extension to Cochin, Periyar and 
Alleppey. Among the highlights of the 
trip was a sunrise visit to the Taj Mahal, 
an excursion to Jaipur’s legendary 
Amber Fort and an overnight 
houseboat cruise.
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THE CHANCE to come face to face with 
a great white shark was just one of the 
highlights for a group of agents on a famil 
to South Africa recently.

Some 10 agents from varying agencies 
across Australia and New Zealand were 
treated to a 13-day trip visiting some of 
the country’s most scenic and inspiring 
locations. They won their spot on the famil 
at South Africa’s road show events last 
October.

Hosted by South Africa Tourism and 
South African Airways, the group arrived in 
Johannesburg before setting off on a quest 
to spot the ‘Big Five’ at Sabi Sabi Earth 
Lodge. In Cape Town, the agents enjoyed 
an aerial view of the city via helicopter, 
followed by a guided tour including Green 
Market Square, Bo-Kaap and Long Street 
before finishing their day with a stay at the 
Table Bay Hotel.

But one of the undoubted highlights 
of the trip was a visit to Grootbos Private 
Nature Reserve where the group came 
face to face with a great white shark for the 
first time after taking part in a cage dive 
operated by White Shark Projects.

“We were very proud to be able to 
host this talented group of industry 
professionals and showcase South Africa’s 
diversity so they could see first-hand why it 
is a world-class tourism product,” said Lalie 
Ngozi, General Manager Australasia, South 
African Tourism.

“First-hand experiences like these allow 
people to truly appreciate the beauty and 
warmth of our country. This trip is all part 
of our ongoing commitment to our valued 
partners and I was pleased to hear that 
for many of the agents this was their first 
South African experience.”

southafrica.net

PHONE A

to find out how
03 9034 7078

Want to run your 
own successful 
travel business and 
have time for you & 
your family?

TRIP TO JAPAN 
IS THE REWARD 
FOR LATEST 
BATCH OF 
GRADUATES
THE LATEST round of Princess 
Academy graduates were rewarded 
with a 10-night Hokkaido voyage in 
Japan recently.

Having achieved the highest rank of 
Commodore in Princess Cruises’ online 
training program, the seven agents 
had the opportunity to experience 
the product first-hand as they sailed 
roundtrip from Kobe, with port visits 
to Aomori, Hakodate and Otaru as well 
as Korsakov in Russia.

Dominique Grams from Seniors 
Holiday Travel said she enjoyed the 
onboard experience, including the 
theatre productions and Princess 
Popstar competition, as well as the 
shore excursions, with the day in 
Korsakov proving a highlight.

Graduating agents on the cruise 
were Dominique Grams, Seniors 
Holiday Travel; Clive Sisley, We 
Know Travel, Orange; Joshua Hore, 
helloworld, Forest Hill; Melissa Blessing, 
Flight Centre, Katoomba; Kym Stracey, 
Northshore Travel; Betty Lee, Holiday 
Travel; and Kiara Jensen, OzCruising.  

WLCL.com.au 
 

See page 12 for details on the next 
Princess Academy prize tour

GREAT WHITE PROVIDES A 
GREAT TALE FOR AGENTS 
IN SOUTH AFRICA
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Agency of the month

HELLO FROM THE WEST
Here, we meet the small but dedicated team at helloworld Joondalup.

HOW LONG IN PRESENT LOCATION: 
Three years. We shifted to our current 
location from the Lakeside Shopping 
City, Joondalup. Happy to be out of the 
shopping centre environment!

MAIN TYPE OF CLIENTELE: Our clientele 
covers all age groups.

MOST POPULAR TYPE OF HOLIDAY 
SOLD: Cruising, covering all the seas of the 
world as well as major rivers in Europe, Asia 
and America. Full package holidays are 
always popular, from the uncomplicated 
Asia seven-night holidays to extensive 
USA or Europe air and land, rail and cruise 
bookings.

HOTTEST DESTINATION RIGHT NOW: 
The USA. With current adverse exchange 
rates for Australia, this is surprising. Route 
66, Memphis and Disney World are still 
big attractions. Of course, cruising and 
river cruising are always very popular, 
with cruise departures ex Australia and 
the Mediterranean topping the cruise 
destinations. River cruising from Budapest 
to Amsterdam and Vietnam into Cambodia 
is also very popular.

HOW MANY STAFF DO YOU HAVE: 
Our staff consists of four consultants and 
Mort and Cheryl Schell, the owners, now 
working part time. Mort looks after the 
back office, wages and accounts – we don’t 
let him loose on the clients because he 
says what he thinks, which is not always 
appropriate in the travel industry! Cheryl 
is the very capable marketing expert and 
fills in when staff are on holidays, sick leave 
and on educationals.

Being the youngest and the only male 
consultant, Brad Schell has a problem with 
being mothered by the female members 
of staff, but has come to terms with his 
lot by regular solitary walks in the fresh 
air. Brad is the longest serving consultant 
in the agency having worked with his 
parents, Mort and Cheryl, since it opened 
in Lakeside Shopping City in December 
1994. His repeat clientele include people 
who have remained loyal to him since the 
agency opened.

Sue Ballard is the longest serving non-
family consultant, having been with us for 
seven years. She also has a large repeat 
clientele, a happy disposition, a good 

sense of humour and enjoys cappuccinos 
and sauvignon blanc. She is an expert 
mountaineer, having climbed to the base 
camp in the Annapurna ranges in Nepal a 
few years ago.

Olga Shrewsbury, who hails from 
Argentina and is our very handy European 
language specialist, has been with us 
for four years. Olga has many years 
experience in travel and is our expert in 
everything. She does very well in keeping 
her colleagues up to scratch in all office 
procedures. Her clientele includes many 
repeats who have enjoyed her expert 
talents for years. Olga is also a wine lover 
and especially enjoys a good red to go 
with her entertaining Latin temperament.

Kerry Limbourne worked for us 
previously before moving from Perth. On 
returning, she has re-joined our staff this 
year. Kerry has a wicked sense of humour 
and a very quick wit. She also polices the 
dishes and kitchen tidiness with much 
gusto.

 
FUNNIEST THING THAT’S HAPPENED 
IN THE OFFICE: We have had many 
funny experiences that help to maintain 
our sanity! We had a lady who wanted to 
book a tour of North America. When she 
provided a list of attractions, including 
Viagra Falls, to one of our consultants, our 
day became a lot lighter.

Brad, who has become accustomed to 
some unusual clients and requests at times, 
but still remains quite conservative, didn’t 
quite know where to look when one of his 
clients suddenly decided to breastfeed her 
four-year-old daughter in front of him. He 
certainly concentrated very hard on doing 
that booking (head down!). 

WHAT’S THE MOST TALKED ABOUT TV 
SHOW IN THE OFFICE: Outside of work 
and during the season, talk in the office 
is very much AFL football orientated, or 
any major current international sporting 
event. Otherwise, TV shows such as 
Dancing with the Stars and My Kitchen Rules 
would be the most talked about. Brad 
has a strong dislike of all cooking shows 
and the girls have more interest in the 
physical attributes of sporting stars and 
The Bachelor.

BIGGEST CHANGES YOU’VE SEEN IN 
THE TRAVEL INDUSTRY: The switch from 
domestic airfares and short term domestic 
and close international holidays (i.e. Bali 
and Singapore) to longer multi-destination 
tours, ocean cruises and river cruising. 
This has been brought about, of course, 
by the ease of booking simple breaks and 
airfares on the net. But, in turn, the public 
have become very travel educated and are 
looking further afield for life experiences 
that, fortunately, can only be safely and 
securely booked by experienced travel 
consultants.

NAME OF AGENCY:  helloworld 
Joondalup, Unit 4/115 Grand Boulevard, 
Joondalup, WA

 
agents.helloworld.com.au/helloworld-
joondalup

 
If you’d like to be featured in ‘Agency 
of the Month’, please contact us at 
editorial@traveltalkmag.com.au

L-R:  Brad Schell, Cheryl Schell, Sue 
Ballard, Kerry Limbourne, Olga 
Shrewsbury, Mort Schell
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Agenttalk

Call 1300 362 777 | Email agents@insiderjourneys.com.au

NEW SMALL GROUP
JOURNEY BROCHURE OUT NOW

VIETNAM • CAMBODIA • LAOS • THAILAND  
BURMA • CHINA • INDIA • BHUTAN • SRI LANKA 
JAPAN • MONGOLIA

2016-17 FEATURING

ASIA
SMALL GROUP JOURNEYS

TRAVEL  VOUCHER*

$250
To celebrate the release of our NEW 2016-17 Small Group Journey 
brochure, we’re offering clients a $250 travel voucher towards all Small 
Group Journeys over 10 days or more across our 11 destinations.

Featuring new Small Group Journeys including winter departures in 
Japan! Order your copies from TIFS today. 

*Conditions apply. Offers subject to availability. $250 travel voucher is per person, for new Small Group Journey bookings of 10 days duration or more made before 15 December 15 and redeemable on any 2016 Small 
Group Journey departure. Offers may be withdrawn without notice and are not combinable with any other offers unless stated. Please check all prices, availability and other information before booking.

SMALL GROUP JOURNEY SPECIAL

 VIETNAM  |  CAMBODIA  |  LAOS  |  THAILAND  |  BURMA  |  CHINA  |  INDIA  |  BHUTAN  |  SRI LANKA  |  JAPAN  |  MONGOLIA

THERE IS still time to enter Scenic’s ‘Best 
Dressed Agency’ Competition and win 
$5,000.

The competition is being run to 
celebrate Scenic’s 2016 Europe River 
Cruising season, which also provides the 
theme of the contest. 

Focusing on Rhine, Main, Danube 
and Moselle River cruising, agents can 
be inspired by all things European, 
from historical icons to cuisine and 
unique culture. Ideas include the new 
enhancements to the 2016 program – 
‘Taste of Oktoberfest’ or the ‘Best of the 
Sound of Music and Salzburg Show’.

There are five easy steps to enter. First, 
decorate your store, then take a photo or 
video of your creative efforts and post your 
entry to the Scenic Travel Agents Facebook 
page. Entrants must also order a Scenic 
’Best Dressed’ poster pack and like the 
company’s Facebook page.

For more information and details on 
how to enter, head to:  
facebook.com/ScenicTravelAgents. The 
winning entry will receive $5,000 plus 
five runners-up cash prizes will also be 
awarded. The five entry steps must be 
completed by October 31. 
scenic.com.au

CASH ON OFFER 
FOR THE BEST 
TRAVEL TIP 
TO AMERICA
VISIT USA is asking agents for their 
favourite tips for travelling in the USA 
with the best suggestion set to win 
$500. 

The competition has been 
launched to promote a downloadable 
guide produced by the non-profit 
organisation on travelling to the USA. 
It is available free of charge on the Visit 
USA website.

“The guide will be an essential tool 
for all travel agents selling travel to the 
USA. It contains up-to-date advice on 
things like visa requirements, tipping, 
shopping and restaurant etiquette,” 
said Janette Davie, President of Visit 
USA.

To enter, consultants can leave 
their tips on the Visit USA Facebook 
page and through its Twitter account.  
The winning tip will be included in 
the regularly updated guide. The 
competition closes on October 31.

visitusa.org.au

DRESS FOR SUCCESS AND YOU COULD BE 
CRUISING INTO A MAJOR SCENIC PRIZE

T R A V E L T A L K   O C T O B E R  2 0 1 5   |   11   
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WIN A TRIP TO JAPAN AND 
KOREA BY CRUISING TO THE TOP 

JOY FOR CHOY AS LUCKY KEY 
UNLOCKS WHEELS OF FORTUNE

PRINCESS CRUISES is giving agents the 
chance to win a trip to Japan and Korea 
as part of a new promotion for its online 
training program. 

Agents who register for the Princess 
Academy before October 18 will gain 
a point for entering and more at each 
ascending training rank, with the most 
points awarded to those who complete the 
highest level of Commodore. 

Agents who gain the most points during 
the ‘Cruise to the Top’ promotion will have 
a greater chance of winning a prize from 
the random draw, with one major prize and 
20 minor prizes on offer. 

The major prize is an eight-night 
cruise on Diamond Princess (pictured) to 
Kyushu and Korea, sailing roundtrip from 
Yokohama in Japan on September 9, 2016 
and including the Toyohashi Fireworks 

Festival. Twenty minor prizes of $200 
EFTPOS cards will also be up for grabs.

The Academy program is designed to 
boost travel agents’ knowledge of Princess 
Cruises’ products and help them increase 
sales. Participation in Princess Academy 
is free and the competition is available to 
new and existing Princess Academy agents. 

 
WLCL.com.au 

INA CHOY discovered the key to success 
when she drove off with a $30,000 Peugeot 
208 at the AccorHotels Sydney Showcase.

Ina, a travel consultant at Wing On Tours 
(pictured above with Melissa Doyle and 
Larry Emdur), was one of more than 800 
travel industry delegates who attended 
the expo, with five people winning a key 
that had the potential to unlock the car 
door. Ina was the second to try her luck 

and walked off with the car just one week 
into her new job.

The car was one of a series of 
accommodation and travel prizes drawn 
during the evening. Other prizes included 
two Qantas business class flights with 
accommodation for three nights at 
Pullman Park Lane and accommodation 
vouchers for properties across the region 
including destinations such as Manilla and 

New York.
More than 100 delegates representing 

more than 94 countries and nearly 3,800 
hotels were on hand in Sydney to discuss 
Accor Hotel’s newest product, ranging 
from the new beach club at Sofitel Fiji 
Resort & Spa to the new midscale Mercure 
Newcastle Airport and economy ibis 
Mackay Airport.

accorhotels.com
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DUNCAN DARES TO DREAM AFTER 
PICKING UP TRIP TO THE STRIP 
PETER DUNCAN from Aqua Travel 
Group won a holiday for two when the 
2015 Las Vegas Convention and Visitor 
Authority (LVCVA) road show rolled into 
Sydney.

Mr Duncan was one of more than 160 
agents who attended the event. His prize 
included flights with United Airlines, 
accommodation and entertainment. The 
road show was followed by a B2B event 
and a VIP dinner at The Ivy Penthouse.

The road show was aimed at showing 
agents why Las Vegas is regarded as the 
entertainment capital of the world and 
attracts more than 41 million visitors 
each year. Exhibitors included LVCVA, 
accommodation and entertainment 
providers, who followed the Sydney 
event with a trip to Auckland in New 
Zealand.

Australia remains the number two 
source of overseas visitors to Las Vegas 
attracting more than 350,000 travellers 
in 2014.

lvcva.com
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DOWNLOAD E-MAGAZINE 
TO GET VALUABLE 
INSIGHTS INTO ECUADOR

A NEW trade e-magazine on Ecuador’s 
Amazon region has been released, 
giving travel professionals quick and 
easy references to help book trips to the 
equator-straddling country.

While traditionally regarded as a 
boutique destination, mainland Ecuador 
is fast becoming a mainstream one, with 
the latest statistics showing that 12,000 
Australians travelled to the country in 2013, 
a 44 per cent increase on 2009. Offering 
Andes mountain peaks, 50 beaches on 
the Pacific coast, a number of historic 
and cultural attractions and the Amazon 

rainforest, mainland Ecuador is an ideal 
add-on to trips to the Galapagos Islands or 
Peru. 

Located in the eastern region of 
Ecuador, the Amazon is one of the 
most bio-diverse places on the planet, 
boasting 4,000 species of trees and vines, 
600 species of birds and 200 species of 
mammals. Featuring tropical forest, rivers 
and waterfalls descending to the deep 
jungle, it is also home to many indigenous 
groups and provides a memorable and 
exciting holiday experience.

Luxury eco-lodges and deluxe river 

cruises are on offer in the Amazon as well 
as adventure sports such as white-water 
rafting and hiking. Indigenous handicraft 
stores also feature in the e-magazine, 
along with local cuisine. 

One featured dish is maito – local 
tambaqui fish, topped by onion, salted 
tomato and coriander and cloaked by 
banana leaves before being grilled.

The 48-page digital magazine can be 
downloaded for free from the Ecuador 
travel trade website. 

 
trade.allyouneedisecuador.travel

NEW WEBINAR OFFERS 
DESTINATION TRAINING 
ON POPULAR ISLAND
HAWAII TOURISM has just launched their latest 
webinar designed to encourage destination training 
on this popular holiday spot.

The new 10-minute video focuses on the island 
of Oahu and joins similar modules on Kauai, Hawaii 
Island and Maui. Presented by Kainoa Daines from the 
Oahu Visitors Bureau, the webinar gives an insightful 
overview of Oahu, also known as ‘The Gathering Place’.

Visitors to Oahu can learn to ride the waves in 
Waikiki where surfing was born or catch a big wave 
surf meet on the famous North Shore. The island also 
has some of the hottest farm-to-table restaurants and 
features the latest designer and local fashions. Tourists 
can check out the urban art scene in Chinatown or 
stroll through Hawaii’s history at Iolani Palace.

 
You can find the video at:  
https://youtu.be/XODZ_qH_08Q

Waimea Bay. Picture courtesy Hawaii 
Tourism Authority/Kirk Lee Aeder
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Cruise  
guru? 

Luxury travel  
your forté?

Group travel  
your special talent? 

Travel with kidz  
your baby?

Corporate travel  
your department?  

Agency  
owner?

Grow your own business and earn more next financial year. Enjoy the flexibility to manage your 
own time and work when it suits while offering your clients more personalised service with our 
truly mobile platform. Earn what you deserve and receive the recognition for your skill, experience, 
speciality knowledge and commitment. Our personal travel managers have many reasons to work 
in partnership with us and the rewards are almost endless. TravelManagers is a major industry 
organisation and Australia’s most successful home-based travel business. We are with you on 
your journey providing support and the vital tools to make your business a success. 

Whatever area of travel you specialise in...
TravelManagers has a place for you

Or contact partnership development team

1800 019 599
We are always out and about and ready to meet you.

join.travelmanagers.com.au

Satisfy your curiosity. Visit our website 
for full details of our business offering
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Industrytalk

STARS ARE REWARDED AS AUSSIE 
AGENTS INVADE NEW ZEALAND
Traveltalk Managing Editor Jon Underwood joined a mass migration across the Tasman  
as 400 agents headed to Auckland for the largest trade famil ever held in New Zealand.

WHAT IS the collective noun for travel 
agents on a famil? A ‘getaway’ of travel 
agents? A ‘raucous’ of travel agents? A 
‘booking’ of travel agents?

Whatever the term, there’s no doubt 
the 400 Australian travel agents lucky 
enough to be chosen from the 2,500 
who initially applied to attend ‘The NZ 
All Stars Famil’ in New Zealand recently 
loved the experience. Hosted by Tourism 
New Zealand, Air New Zealand and Virgin 
Australia, the event was the largest famil 
ever held in the country. 

“Australia is our largest source market 
for tourists so travel agents play a critical 
role in converting Aussies who may want 
to come to New Zealand to actually 
booking and coming here,” said Tony 
Saunders, General Manager Australia for 
Tourism New Zealand. “In terms of the 
long term success of our tourism industry, 
Australia and Australian travel agents are 
really important to us.”

The week-long event began with a full 
day of training sessions and educational 
workshops staged at the impressive 
Langham Hotel in Auckland. An emotional 
motivational speech from Contiki founder 
John Anderson kicked off proceedings 
before agents split into groups for the 
first of two training sessions with RTO’s 
from around New Zealand on their latest 
product offerings.

Lunch was accompanied by a cooking 
demonstration on combining New 
Zealand flavours from Neil Brazier, head 
chef at the Sugar Club, with the afternoon 
dominated by a Q&A session with Leanne 
Geraghty, General Manager Australia, Air 
New Zealand, and Shirley Field, General 
Manager, Global Sales, Virgin Australia. 

Both delivered product updates from 
their respective airlines and emphasised 
the benefits of their Trans Tasman alliance. 
Agents were also able to try out first-hand 
the new business class offering from Virgin 
Australia and the premium economy seats 
from Air New Zealand. 

Christopher Luxon, CEO of Air New 
Zealand, told the audience his airline 
would be spending $2.6 billion on 
new aircraft in the next four years, 
with $100 million being invested in 
new lounges over the next two years. 
Technological improvements including 
biometric scanning, tracking bracelets for 
unaccompanied minors and electronic bag 
tags are also on the agenda.

“We have different product for every 
type of consumer,” said Ms Geraghty. 
“Premium economy is a great product 
for those who want a little more than 
economy but don’t want to go all the way 
to business.”

The day ended with a tasting session 
of wines carried by both airlines hosted 

by John Belsham, Air New Zealand’s wine 
consultant, before a welcome function 
at which popular Kiwi singer Stan Walker  
performed.

With the training finished, agents 
embarked on one of 23 different itineraries 
covering the length and breadth of New 
Zealand. 

“There’s probably not a nook or cranny 
we haven’t covered because on average 
Australian tourists travel to four different 
regions when they’re here,” added Tony 
Saunders. “So it is important to us that 
travel agents get a good understating of 
the variety and diversity of the different 
experiences available throughout the 
country.

“The key thing for us is the knowledge 
they can now bring back and share 
with Australians who might have 
misconceptions about what it’s like to 
travel around New Zealand. No doubt the 
agents will be awed by the scenery and 
have incredible adventures along with 
food and wine experiences. 

“But ultimately they will discover what 
sets us apart, which is the people of New 
Zealand. We’re pretty confident they’ll 
have some special memories of New 
Zealanders as well as the country.”

 
newzealand.com; virginaustralia.com; 
airnewzealand.co.nz

James Tobin hosts the 
All Stars training day
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WITH MORE than 1,000 visitors helping 
record the largest attendance ever, 
organisers of Luxperience have declared 
this year’s event the most successful yet.

Maintaining its year on year growth 
since its inception, the fourth Luxperience 
attracted 284 exhibitors from around 
the world – an increase of 25 per cent on 
last year. These exhibitors were able to 
showcase their products to more than 400 
luxury and experiential travel buyers from 
Australia and key global markets. Seventy 
per cent of the buyers were new to the 
event this year.

Proceedings kicked off with a ‘Thought 

Leaders’ forum and welcome cocktail 
party at Sydney Town Hall. More than 
30,000 appointments were held across 
the next three and a half days. The event 
culminated in a gala dinner and awards 
evening at The Star, where the winners of 
the inaugural Luxperience 2015 Awards 
were revealed (pictured above) and next 
year’s dates and venue were announced.

Delegates attended from Monaco, 
Italy, France, UK, Switzerland, Austria, 
North America, Argentina, Peru, Mauritius, 
Russia and South Africa joining those from 
Australasia, the Pacific and Asian nations.

New to this year’s event was Events by 

Luxperience, expanding elements of the 
core exhibition specifically for the MICE 
market, which proved a hit with both 
buyers and exhibitors with many proposals 
for new business being requested.

“The feedback from exhibitors 
and buyers alike was that this year’s 
Luxperience was the most inspirational 
and productive to date, with numerous 
leads generated and key relationships 
fostered in face-to-face meetings,” said 
Helen Logas, Founder of Luxperience.

Luxperience 2016 will be held at 
Sydney’s Australian Technology Park from 
September 18 to 21. luxperience.com.au

®

Call  
us on 1300 125 007
email reservations@bunniktours.com.au 
www.bunniktours.com.au

EXPLORE 
EUROPE

SAVE
$250
PER PERSON

*

*Book, pay a deposit and applicable 
airfare payment by 18 Dec 2015.

On A Bunnik 
Small Group 
Tour

MAXIMUM
GROUP SIZE

20

New 2016 
Brochure
Out Now!  

Available  
from Tifs.

LOVING THE LUXPERIENCE
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Traveltalk: Africa

NEW LAND tours in Kenya and east Africa, 
safari river cruises and a private Namibian 
air safari star in the Africa Small Group 
Safaris 2016/17 brochure from APT.

One of the new tours is the nine-day 
‘Kenyan Discovery’ experience which takes 
guests to the Samburu Game Reserve and 
Masai Mara, with the opportunity to visit 
local villages to learn more about customs, 
culture and daily life. It also features two 
nights at the Fairmont Mt Kenya Safari 
Club, a bush dinner in the Masai Mara 
and the chance to experience a private 
performance by the Kenyan Boy’s Choir.

Also new is the 12-day ‘East Africa’ 
itinerary which journeys to Tanzania’s 
Tarangire National Park, Ngorongoro 
Crater and the Serengeti National Park 
before crossing to Kenya to visit the Masai 

Mara and Nairobi. Guests stay in luxury 
camps and game lodges, including Coffee 
Lodge on a plantation in Arusha, Tarangire 
Balloon Camp, the Four Seasons Safari 
Lodge in the Serengeti and Karen Blixen 
Camp in the Masai Mara.

Travel agents can also offer clients 
exclusive access to APT’s new three-night 
river cruises on the Chobe River, which 
feature on 10 of the itineraries in the 
company’s Africa portfolio. The river cruise 
safari onboard Botswana’s Zambezi Queen 
offers the chance to see hippos, elephants, 
buffalo, lions and leopards. 

With just 14 suites, the Zambezi Queen 
features internet access, plunge pool, sun 
deck and shaded area, as well as an open 
restaurant and lounge area with panoramic 
windows for viewing the animals. In 2016 

these will be available for two- and three-
night cruises.

Three new private game parks have also 
been added to APT’s South African tours. 
A highlight is the chance to see the rare 
white lion at Msenge Bush Lodge at the 
Pumba Private Game Reserve. Guests can 
also stay at Madikwe Safari Lodge in the 
Madikwe Game Reserve, or at Lion Sands 
River Lodge at Tinga Lodge.

“We’re really excited about our new 
Africa program and we look forward to 
working with our industry partners to 
open up the doors to one of the world’s 
most magical destinations,” said Debra 
Fox, Chief Marketing Officer for APT.

 
aptouring.com.au

EVERGREEN TOURS have released their 
2016 Africa Touring & Cruising brochure 
featuring popular favourites, extra 
enhancements and a new river cruise 
option.

Highlights include the 18-day ‘South 
Africa & Victoria Falls’ tour which has been 
enhanced with an extra night at Kruger 
National Park. Also new is a three-day 
river journey on the Chobe Princess which 
can be included to make a 20-day ‘South 
Africa & Victoria Falls Cruise Tour’.

“Evergreen guests will experience a 
deluxe classic safari and natural treasures 
experience at a mid-range price with early 

bird savings of up to $1,150 per couple,” 
said Angus Crichton, Evergreen Tours 
General Manager.

The ‘South Africa & Victoria Falls Cruise 
Tour’ includes a three-night stay at Kruger 
National Park, two nights at Kuzuko 
Private Game Lodge at Addo National 
Park, two nights at Elephant Valley Lodge 
in Botswana, three nights in Cape Town 
and a two-night game cruise. 

Travellers can also experience a cable 
car ride to the top of Table Mountain, see 
the mountain views in the Drakensberg 
Ranges at Cathedral Peak, tour the 
‘Panorama Route’ and dine under the 

stars with included ‘boma’ dinners. 
There’s also the chance to experience 
local community life in the Chinotimba 
village and a special visit to Elephant 
Whispers, Hazyview to interact with the 
elephants and meet their handlers.

The trip costs from $8,535 per person 
twin share and includes accommodation 
in premium lodges and hotels, five classic 
game drives, one game cruise, a tour of 
Victoria Falls and 36 meals. Local guides, 
free airport transfers and all tipping and 
gratuities are also included.

 
evergreentours.com.au/brochures

TOURS THAT GET MUCH MORE OUT OF AFRICA

BROCHURE 
CONTAINS MIX 
OF EVERGREEN 
FAVOURITES AND 
NEW OPTIONS



Grand Tour of
Switzerland
On the Grand Tour of Switzerland the journey is the goal. 
This route will lead you 1000 miles through four language 
regions, over five Alpine passes, to eleven UNESCO  
World Heritage Sites as well as two biospheres and along 
22 lakes. This tour provides a concentrated insight into  
Switzerland, with exquisite scenic views and cultural jewels.

Relax after a day of touring packed 
with highlights.

The highlights along the Grand Tour 
of Switzerland including 11 UNESCO 
World Heritage Sites.

Book your Grand Tour of 
Switzerland adventures through 
your prefered wholesalers.

Spectacular and delightful: 
The most beautiful stretches along 
the Grand Tour.

Grand Tour Hotels Highlights 

Grand Tour Offers

The Swiss Mag App and free 
e-brochures on every aspect of 
the Grand Tour of Switzerland 
turn discovering the wonderful 
experiences along the tour  
into an experience itself.

Straight to your tablet!

Idyllic drives 

Please visit our homepage for more information: MySwitzerland.com/grandtour
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INSIDER JOURNEYS has launched its 
comprehensive new India Sri Lanka Bhutan 
brochure with a range of new tours, 
packages and a refreshed layout.

It includes features on some of the 
country’s most popular experiences, such 
as ‘24 hours in Jaipur’, ‘Food in Delhi’, ‘Agra 
Monuments’ and ‘Planning your Safari’.

The brochure, which covers tailor-
made travel, small group journeys and 
river cruises, highlights a range of new 
itineraries and packages, including a 
12-day ‘North India Golden Triangle 
Wildlife’ package complete with a stay at 
the Chambal Safari Lodge. There’s also 

river boat safaris to see the gharial (an 
endangered crocodile), as well as a new 
range of six to 18-day FIT itineraries.

“Our comprehensive new India, Sri 
Lanka and Bhutan brochure represents 
the most innovative change to our 
independent product range for this 
exciting region in many years,” said 
Eric Finley, Product Manager for Insider 
Journeys.

“There is such a diversity of experiences 
on offer here which we can’t wait to share 
with our travellers.”

Insider Journeys has also introduced 
its first ever hot air balloon tours in India 

designed to catch the sunrise in Jaipur. 
These ‘insider’ experiences continue, with 
touring in the popular Himalayas, including 
a heritage stay in the isolated Buddhist 
region of Ladakh and in the foothills 
around Shimla, as well as the increasingly 
popular Golden Temple in Amritsar.

South Indian packages include an eight-
day ‘Nilgiris Explorer’ with a stay on a tea 
plantation and elephant safaris, and a six-
day ‘Fragrant Nature Ayurveda Stay’ which 
includes daily Ayurvedic treatments and 
meals in a backwater location in Kerala.

 
insiderjourneys.com.au

Traveltalk

GET THE INSIDER STORY WITH A 
REFRESHING CHANGE ON ASIA

A NEW 11-day wellness tour on New Zealand’s 
South Island promises to beat stress and kick 
start a new approach to physical and mental 
health.

The luxury ‘ReVitalise’ package available 
through Active Travel includes an indulgent 
four-night stay at the award-winning, zen-
inspired health retreat Aro Hā in the Southern 
Alps. The secluded, lakeside eco resort is 
designed to help guests enjoy nature and 
rejuvenate their mind, body and spirit.

Starting in Christchurch on March 9, 2016, 
the exclusive ‘wellness journey’ will be led by 
Australian naturopath, Sharron Speldewinde, 
who has launched her own ‘ReVitalise Tours’ 
brand to help people cut stress in their 
everyday lives, change their dietary habits, 
increase their fitness  and make ongoing 
improvements to their health and wellbeing.

A scenic ride on The TranzAlpine train from 
Christchurch to Greymouth is followed by visits 

to the Fox and Franz Josef Glacier, relaxing 
soaks in the rainforest-lined Glacier Hot Pools at 
Franz Josef and a visit to a four-hectare lavender 
farm near Queenstown. 

The prime focus of the tour is a four-night 
stay at Aro Hā – Maori for creative forces – near 
Glenorchy. Boasting views over the Alps, the 
permaculture-based retreat offers guests a daily 
massage, nutrient-dense vegetarian cuisine, 
yoga and meditation classes, strength training 
and mountain walks. The package also includes 
a one-on-one wellbeing consultation with 
Sharron.

The ‘ReVitalise Tour’ is available for $9,425 
per person twin-share or $10,676 for solo 
guests. The price includes accommodation for 
10-nights, 19 meals, two scenic flights, Milford 
Sound cruise, sight-seeing during the tour, 
complimentary massages and activities at Aro 
Hā. Flights are not included.

activetravel.com.au

HERE’S A REALLY HEALTHY OPTION TO KEEP YOU FIT



www.traveltrade.newzealand.com

Join the 100% Pure New Zealand Specialist 
Program today. 

You’ll gain increased knowledge of the 
country, its regions and unique experiences, 
plus exclusive famils and ongoing training 
provided by Tourism New Zealand.

LEARN A DIFFERENT STORY EVERY DAY.

TNZ0324_297x210_FP_v3.indd   1 11/09/2015   4:04 pm
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IDEAS FOR business events in Tropical North Queensland will be examined 
at ‘Sell TNQ’ in Palm Cove from November 13-16.

The annual educational program offers an opportunity for meeting, 
event and incentive planners to experience the event capability of the 
region.

“Participants will enjoy an exciting program including networking 
opportunities, touring options and gala events showcasing the diversity 
of a region perfect for exceptional events,” said Rosie Douglas, Director of 
Business and Tourism Events.

“As well as experiencing a range of accommodation and conferencing 
options, delegates will be wowed by the destination’s unique offsite venues, 
award-winning caterers and mouth-watering local produce on offer.”

This year’s educational workshops will be held at the newly refurbished 
Tjapukai where participants will have the opportunity to meet with 32 of 
TNQ’s premier business event suppliers and learn about the extensive range 
of products in the region. The main program will be followed by an optional 
post-touring program to Port Douglas and Cairns from November 16-18.

businesseventscairns.org.au

GUYS FACING a mid-life crisis or those 
who simply love sports cars can realise 
their driving dreams thanks to new half-
day Porsche tours.

Run by Paul Rodgers and Yasmin Taplin, 
‘Sports Car on Hire’ was launched with full-
day tours in the Macarthur region of New 
South Wales last year. The new option for 
$450 gives even more drivers the chance to 
get behind the wheel of a Porsche Boxster 
S convertible.

Just 50 minutes south west of Sydney, 

Macarthur offers wineries, heritage towns 
and some of Australia’s oldest farms and 
colonial houses. Included in each tour is a 
morning or afternoon tea, fuel, insurance 
and public liability cover. While guests 
drive themselves, the tour fleet will be led 
and guided by an experienced Porsche 
driver.

The tours are ideal for anyone keen to 
experience first-hand the glamour of one 
of the world’s most luxurious cars without 
the expense of owning one. Full-day and 

weekend tours are also available while the 
company also caters for clubs, conference 
delegates, incentive groups and weddings.

The half-day tours are available every 
day and cost $450 per car (two people per 
car at $225 each), including morning or 
afternoon tea. Drivers must be 25 or older 
and hold an unrestricted driver’s licence. 
For drivers wishing to travel solo, the cost 
is $450.

sportscaronhire.com.au

INDULGE YOUR NEED FOR SPEED  
WITH NEW SPORTS CAR TOURS

DELEGATES GETTING DOWN TO BUSINESS IN TNQ
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Skytalk

VIRGIN AUSTRALIA has announced 
that its new business class suites will be 
available on its entire Airbus A330 fleet at 
the end of the month.

Key features include the world’s longest 
and widest fully lie-flat bed in domestic 
business class and a reverse herringbone 
cabin layout, maximising privacy and 
enabling 100 per cent direct aisle access in 
a 1-2-1 configuration.

Travellers can also take advantage of 
a turndown service with memory foam 
mattress toppers and high-grade cotton 
pillows and doonas. Leisure options 

include high definition 16” touch screens 
featuring the company’s seatback 
entertainment system with an enhanced 
graphical user interface.

Dining includes new Luke Mangan-
designed menus and premium Australian 
wines with a restaurant-style, hand-
delivered fine dining experience enabling 
guests to dine when they want. A world-
first collaboration with Nespresso aims to 
deliver the finest coffee in the sky.

“Virgin Australia has once again 
changed the game in domestic business 
class travel,” said John Borghetti, Chief 

Executive Officer of Virgin Australia.
“We believe this new product will ensure 

that Virgin Australia is the number one 
choice for premium travellers on the all-
important trans-continental routes.”

Virgin Australia will also launch its new 
long-haul business class on Boeing 777 
flights to Los Angeles and Abu Dhabi later 
this year. Changes onboard will include 
new long-haul business class suites, a 
redesigned business class bar and a new 
premium economy cabin.

virginaustralia.com

VIRGIN IS DOING THE BUSINESS 
WITH LAUNCH OF SUITE RIDES

THEY’VE BEEN a big hit with passengers 
for many years but the latest safety video 
from Air New Zealand is well on its way to 
becoming the most popular to date.

Entitled ‘Men in Black Safety Defenders’, 
the video is the latest in a long line of 
amusing and innovative pre-take off 
messages from the airline. The film had 
12.9 million online views recorded in the 
four days since its release.

Inspired by the Men in Black movies, 

the video stars several members of the 
All Blacks, a line-up of international rugby 
greats and All Black Israel Dagg and Kiwi 
musician Stan Walker on vocals. All Black 
Israel Dagg and Kiwi musician Stan Walker 
lead on vocals while American actor Rip 
Torn reprises his role from the MIB films.

Collectively, Air New Zealand’s safety 
videos have been viewed more than 53 
million times online. The success of the 
video follows news the airline made a 

record profit of $213 million in 2015, an 
increase of 24 per cent on the previous year.

“Our investment in new efficient 
aircraft, the continued development of 
our alliance partner relationships, world-
class sales and marketing execution, great 
customer service and strong focus on cost 
management has enabled Air New Zealand 
to achieve revenue growth against a 
stable cost base,” said Tony Carter, Air New 
Zealand Chairman. airnewzealand.com

SAFETY VIDEO BECOMES RECORD HIT 
AS AIRLINE SOARS INTO THE BLACK
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Advertorial

AS PART of Perth Airport’s $1 billion redevelopment program, 
the new Terminal 1 (T1) forecourt and retail hub will transform the 
travel experience for passengers and visitors.

The $54 million makeover of the T1 forecourt includes a spacious 
27 metre landscaped plaza with two new food and beverage 
outlets that can be accessed from both inside and outside the 
terminal, as well as a range of specialty stores.

“The design of the new forecourt will enable passengers and 
visitors to experience the Perth outdoors in a relaxed and pleasant 
environment,” said Brad Geatches, Chief Executive Officer, Perth 
Airport.

“Our weather is a key asset, and giving people the opportunity 
to enjoy the outdoor café culture that is integral to the WA lifestyle 
was important in the development of the design of this area,” he 
said.

An important consideration in selecting food and beverage 
operators was providing customers with choice, value for money 
and quality products.

Three speciality stores will also provide customers with 
everything they may need before travelling.  In selecting the 
specialty stores, Perth Airport wanted to ensure a diverse range 

of travel options to cater for passengers on the first stage of their 
journey.

“We’ve deliberately chosen retailers that offer luggage and 
luggage services, health and travel essentials, and convenience 
and foreign exchange to complement the existing retail outlets on 
level one,” said Mr Geatches.

Other features on the forecourt include free Wi-Fi coverage, 
a car park, bus station, improved pedestrian access and pick-up/
drop-off areas, covered walkways, seating and landscaping that 
incorporates native Western Australian flora.

“2015 is an exciting year of transformation at Perth Airport with 
many projects reaching completion.  The T1 forecourt expansion is 
well underway and will provide an enjoyable travel experience for 
our customers,” said Mr Geatches.

 
perthairport.com.au

UNVEILING A NEW  
PERTH AIRPORT
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THE PARK Hotel Group is expanding its 
portfolio outside Asia with its first hotel in 
Australia due to open in Adelaide in 2018.

Located in the heart of the city’s CBD, The 
Park Hotel Adelaide will feature 250 rooms 
as part of a mixed-use development that 
also includes 280 private residences. The 
new-build property will also offer a concept 
café and bar as well as recreational facilities 
including a gym and pool.

Just a 20-minute drive from Adelaide 

International Airport, the hotel is close to 
the city’s railway and bus stations while 
a choice of dining, shopping, sightseeing 
and entertainment options are also located 
nearby.

“As we seek to extend our brand 
footprint in strategic destinations across 
Australia, we shall continue building upon 
our service philosophy of genuine care 
and loving hospitality, and extend it to our 
guests in this part of the world,” said Allen 

Law, Chief Executive Officer of Park Hotel 
Group.

Construction on the 30-storey 
development is expected to start early in 
2017, with the creation of more than 200 
construction jobs and the hiring of some 
40 consultants as a result of the project. 
A further 100 jobs will be created on 
completion.

parkhotelgroup.com

IT’S A WALK IN THE PARK AS GROUP 
EXPANDS ITS FOOTPRINT INTO OZ

 

AN EXTENSIVE refurbishment schedule across a selection of city and resort 
properties has seen the unveiling of the new look Oaks Seaforth Resort on 
Queensland’s Sunshine Coast. 

Located in the seaside suburb of Alexandra Headland, the resort has enjoyed 
a comprehensive revitalisation over the past 12 months, costing an estimated $2 
million. The refurbishment project focused on the apartment accommodation, 
comprising all one-, two- and three-bedroom room types, which now reflect a 
coastal charm that blends seamlessly with its beachside location. 

Upgrades included fresh carpet, interior paint works, new bedding, 
headboards and linen, ambient lighting and furnishings. Apartments feature 
full kitchen facilities, large open-plan living areas and private balconies, some 
with ocean views.

Oaks Seaforth Resort is located on the ‘Sunshine Strip’ between 
Maroochydore and Mooloolaba and features a lagoon-style pool, heated lap 
pool, children’s wading pool, spa, sauna, fully-equipped gym and barbeque 
areas set among the tropical landscaped surrounds.

“We are very proud to showcase the new look resort and we are confident 
our refreshed product will deliver guests with a highly improved and 
memorable accommodation experience,” said Reno Verikakis, Area Manager of 
Sales for Oaks Hotels & Resorts’ Regional QLD.

oakshotelsresorts.com

A RAY OF SUNSHINE APPEARS ON THE COAST 

L to R: Mohd Rafin and Allen Law, Park 
Hotel Group, Martin Hamilton-Smith, 
MP, Raymond Chia, LGB Corporation, 
Jonathan Lee, LGB Australia, Jim 
Williams, GHD Woodhead Adelaide



Propertytalk
THE DEMAND for premium quality 
accommodation in the heart of a world famous 
winery region has prompted action from 
the Novotel Barossa Valley Resort in South 
Australia.

The four-star hotel has just unveiled 10 
spa suites and 24 newly-refurbished studio 
apartments that feature new bathrooms with 
walk-in rain showers, kitchens and laundry 
facilities complete with state-of the-art 
appliances. The apartments also have private 
outdoor balconies and new furniture so guests 
can enjoy a bottle of wine while overlooking 
the rolling landscape.

Spa suites also have sleek new bathrooms 
with spacious spa baths, a separate walk-in 
shower and eco-friendly amenities. They have 
king-size beds, Wi-Fi access, a Nespresso coffee 
machine and a private balcony with views over 
the Jacob’s Creek winery.

The room makeovers complement the 
resort’s conference centre upgrade earlier this 
year as well as the other 106 rooms which also 
had a soft refurbishment in 2014.

“It was important for us to uplift the spas and 
apartments as they are our most popular room 
types and within three short months we’ve 
added a fresh level of comfort and indulgence 
for travellers,” said Sarah Henderson, General 
Manager Novotel Barossa Valley Resort.

novotelbarossa.com

HOTEL GUESTS HAVE 
NOTHING TO WINE ABOUT 
IN THE BAROSSA VALLEY 
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Q: Why has rail travel become so 
popular?
A: I think it’s the practicality of rail. People 
are finding that it’s a very comfortable, 
cost-effective way to travel between two 
major ports of call. People can actually 
sit back, relax and watch the world go by, 
which is also very therapeutic.

Q: A recent survey suggested 
Australians actually prefer rail travel to 
airlines.
A: I think to a certain extent that’s true 
because you’re productive all of the time. 
More rail operators are beginning to bring 
Wi-Fi facilities onboard – and in some 
cases, free Wi-Fi. So if you’re travelling with 
a family you can all just relax and use your 
various electronic devices.

Q: What has Rail Plus got lined up for 
us (pardon the pun) in coming months?
A: In the next few weeks we are launching 
an Amtrak connection which will give 
travel agents access to direct inventory 
from the Amtrak website where they can 
also view schedules, look at itineraries and 
the trip planning will be a lot easier than 
the current process. 

We’ve also just released our 2016 Great 
Train Journeys brochure which has a wide 
range of wonderful itineraries right across 
the globe, from Spain and the Silk Road 

in Asia through to Canada and North 
America.

Looking at high-speed rail in Europe, 
we’ve got Eurostar introducing their new 
services later this year with larger trains 
that can carry nearly 900 people. It will 
do the run from Paris to London in just 
over two hours and will offer free Wi-Fi to 
passengers in all cabins, so in terms of a 
value proposition that’s fantastic.

Q: You work very closely with travel 
agents, consulting with them on their 
needs.
A: It’s on ongoing consultation process. We 
don’t ever want to appear to be arrogant. 
The agent is ultimately selling to the 
customer, so I’m a big believer the agent is 
my customer. 

This means we need to make sure we 
have a very detailed level of discussion 
as to how they are finding the selling of 
rail; are they having any difficulties, what 
hints can they give us that we can try and 
deploy. A lot of the changes and ideas 
we’ve implemented are not our ideas – 
they come from feedback from agents.

We find that if we can make the life of an 
agent easier it makes our lives easier. That’s 
great cooperation because ultimately, 
while we are promoting rail, the agent 
is doing more of the selling, so if we can 
support that, the benefits are two-fold.

Q: You’ve also simplified the ticketing 
and booking process for agents.
A: Already this year we’ve taken a lot of 
steps to bring more automation into the 
process so when an agent has a confirmed 
booking and payment we can turn that 
around and e-ticket them in a matter of 
minutes. Previously it would have been a 
paper document and the turnaround could 
have been a couple of days. We want it to 
be as hassle free and easy for the agent as 
we can possibly make it.

Q: Give us an insight into some new 
consumer products coming soon.
A: There’s a new luxury train called the 
Belmond Grand Hibernian running in 
Ireland next year which will offer three 
sets of itineraries. Because Australia has a 
fairly strong affinity with Ireland we think 
that will be very popular as it’s a very new, 
exciting and luxurious way to see the 
country.

Q: Why should more Australian’s travel 
on rail?
A: Because it’s affordable, it’s practical and 
it’s very enjoyable.

 
railplus.com.au

THE RAILWAY MAN 
Here, we talk to James Dunne, CEO of Rail Plus Australia and New Zealand, about the growth in rail travel.



Smart business

Q: What led to the formation of Phil 
Hoffmann Travel?
A: I spent 10 years working for the Swiss-
owned travel agency Stewart Moffat Travel 
before it was taken over by Coles Myer 
Ansett Travel. The new owner’s business 
philosophy was quite different to my own, 
so I thought that was the right time to 
leave and start my own business.

I started Phil Hoffmann Travel with 
two other staff in Glenelg (Adelaide) in 
September 1990 when I was 43 years old. 
Now, 25 years later, the business has grown 
to more than 200 staff across 10 South 
Australian offices.

Q: If you could go back in time, what 
advice would you give yourself?
A: There are fear and risk elements to 
owning your own business, but you must 
follow your dreams and be confident 
in your own ability. Identify a business 
philosophy and make it work for you.

When I started my business, we had to 
initially work through the deregulation of 
domestic airfares, the first Gulf War and 
Paul Keating’s “recession we had to have” 
comment in the 1990s. It definitely was a 
baptism of fire.

I learnt the importance of keeping your 
head down, working to your strengths and 
most importantly, valuing every client who 
walks through the door.

Q: What have been your proudest 

career moments and why?
A: Phil Hoffmann Travel has won 10 
national awards for business excellence, 
which is a testament to our people and our 
products, as the awards are judged by our 
peers.

Internally, we take great satisfaction 
from setting year-to-year budgets and 
consistently achieving them. It shows that 
the business is on a growth path to further 
success. I’m also proud to have established 
a sustainable business that creates local 
jobs and career opportunities.

Q: And what about the moments 
you’re less proud of? Anything you’ve 
regretted?
A: If there is one thing, looking back at 
my earlier years in business, I would like 
to have spent more time consolidating 
emerging markets. We worked hard 
recognising new markets for business and 
the evolving nature of our industry is such 
that it can be difficult to maintain focus 
on one market as other opportunities 
continue to open up. Fortunately, we have 
now got the mix right.

Q: Why do you believe your business 
has remained successful for a quarter 
of a century?
A: The travel industry is highly competitive. 
Maintaining ongoing success comes 
down to diversification and offering new 
products and services that appeal to 

the market. We were the first business 
in Australia to open a designated travel 
agency specialising in cruises. Over the 
years we have also introduced escorted 
touring, business travel and lifestyle 
services for travellers, such as travel 
photography, cooking and language 
classes. This has helped us to open new 
markets and expand our client base.

Q: What advice do you have for people 
starting their own business in travel?
A: You need to be passionate about the 
industry, be disciplined and be able to 
develop a speciality focus that sets you 
aside from your competitors. 

There’s no such thing as a soft entry into 
the travel industry – we’ve all done the 
hard yards. It can take three to five years 
to establish a business so don’t expect 
immediate success. There can be months 
between client advisory and making 
bookings and receiving payment. That’s 
the nature of the travel industry and the 
unique cash flow issues must be taken into 
consideration. 

Building on these foundations, it’s also 
important to have a good accountant, 
a bank manager that knows and 
understands your business and to maintain 
an effective marketing budget.

 
pht.com.au

PHIL’S SOLID SILVER JUBILEE 
How do you maintain a successful travel business for more than 25 years? Phil Hoffmann,  
Managing Director of South Australia’s Phil Hoffmann Travel, has the answers. 
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THINGS ARE about to get a lot more fun at 
sea with Royal Caribbean set to debut an 
interactive aqua park for kids next year. 

Splashaway Bay will be a major feature 
aboard Harmony of the Seas, the company’s 
Oasis Class mega-liner, when it sails in May 
2016. 

The attraction will feature water 
cannons, winding slides, a gigantic drench 
bucket and a multi-platform jungle-gym, 
making it suitable for kids of all ages. The 
new attraction will join the Ultimate Abyss, 
the tallest slide at sea, and The Perfect 
Storm trio of water slides.

Following its debut the ship will sail 
Europe’s most popular paths during the 
Northern Hemisphere’s summer cruise 
season.

The line has also launched its new 
Royal Suite Class, which delivers exclusive 
amenities to guests based on a three-
tiered service level – Star Class, Sky Class 
and Sea Class. 

Features include butler service, free 
internet, complimentary specialty dining, 
unlimited beverage package, preferred 
seating at select onboard venues and 
upgraded stateroom amenities.

The experience will be available from 

May onboard Royal Caribbean’s six Oasis 
and Quantum Class ships, including the 
$1.3-billion mega-liner Ovation of the Seas, 
which is currently under construction in 

Germany. She will sail out of Sydney for the 
peak summer season from December 2016.

 
royalcaribbean.com.au
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ENHANCED MULTIGENERATIONAL and 
Christmas programs plus the new Monarch 
and Connoisseur Collections are features 
of the 2016 Europe & Russia brochure from 
Uniworld Boutique Cruise Collection.

The Monarch Collection of river cruises 
exposes Europe’s rich aristocratic heritage 
and will appeal to anyone who’s ever 
imagined what it’s like to be a royal or is 
fascinated with royalty.

Within the Connoisseur Collection are 
plenty of opportunities to smell, taste and 
appreciate the French culinary scene – a 
‘world intangible heritage’ as declared by 
UNESCO.

“We’re very excited to announce 
the new Monarch and Connoisseur 
Collections,” said John Molinaro, Uniworld 
General Manager. “We think they’ll hold 
great appeal to Australians and provide 
even more reasons to explore Europe by 
way of its waterways.”

To better suit families travelling 
together, Uniworld has expanded its 

multigenerational cruise program with 
family-friendly departures on eight 
itineraries. Inside the brochure there are 
also seven dedicated Christmas tours that 

take in many of Europe’s prettiest holiday 
marketplaces.

 
uniworld.com/en

KINGS, QUEENS AND CONNOISSEURS ARE 
ALL CATERED FOR IN NEW BROCHURE

ROYAL ADDITION SET TO MAKE A BIG SPLASH

A traditional horse carriage in Vienna
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SEABOURN IS offering passengers its best 
ever itineraries in Asia including an array 
of optional excursions to UNESCO World 
Heritage sites.

“To satisfy demand, this year we are 
adding our extended cruise holidays to 
Myanmar, multiple ports on Java and 
Borneo, and islands in the Philippines to 
offer even more exceptional experiences,” 
said John Delaney, Senior Vice President 
Marketing and Sales.

In port, guests can opt to explore a 
range of UNESCO World Heritage sites 
including Halong Bay in Vietnam, Angkor 
Wat in Cambodia and Mount Kinabalu 
National Park in Borneo.

Sailing aboard Seabourn Sojourn, 
itineraries include a 14-day Myanmar and 
Malaysia round voyage from Singapore. 
Priced from $5,499 per person it departs 
on December 6, 2015, and February 14, 
2016, and features three days in Thilawa 
(Rangoon), the fabled city of Mandalay and 
2,000-plus temples at Bangan.

Another favourite is the 14-day Vietnam 
and Thailand cruise between Singapore 
and Hong Kong visiting Halong Bay 
and offering an optional two-day shore 

excursion to Angkor Wat in Cambodia. 
Fares start from $7,999 per person for a 
cruise departing on January 17, 2016.

A 14-day ‘Pearls of the Philippines and 
Borneo’ voyage departs Hong Kong on 
April 3, 2016, and visits Hundred Island, 

Manila, Boracay, Coron and Puerto Princesa 
in the Philippines. It’s priced from $10,499 
per person. All prices are based on double 
occupancy. 

 
seabourn.com

KINGS, QUEENS AND CONNOISSEURS ARE 
ALL CATERED FOR IN NEW BROCHURE

^Pay-in-Full Savings are not combinable any other promotional offers, and requires full payment at time of booking. Actual savings may vary and be of lesser value. Valid for sale till 31 Oct 2015, unless sold out prior. Uniworld reserves the right to withdraw offer at any time 
without further notice. Capacity Controlled. For further details please contact your local travel or visit uniworld.com  UW4064

From Melk Abbey’s great library, to the medieval lanes of Bamberg to the great cultural cities of Budapest 

and Vienna, this itinerary offers travellers of all tastes an opportunity to uncover the true jewels of European 

history, culture and art. Uniworld’s resplendent new Super Ship, the S.S. Maria Theresa elevates all-inclusive, 

ultra-luxurious river cruising in Europe to an entirely new level. Picture yourself gliding peacefully along 

Europe’s great rivers onboard this 18th-century Baroque floating palace, where you’ll be inspired at every turn.

uniworld.com  |  1300 780 231  |  #ExploreUniworld

2016 All-Inclusive Luxury River Cruises

BOOK BY OCTOBER 31, 2015  
AND SAVE UP TO $1,600 PER COUPLE *

E U R O P E A N  J E W E L S
BUDAPEST TO AMSTERDAM

YO U  D E S E R V E  T H E  B E S T

   14-night cruise in a riverview stateroom 
onboard the stately S.S. Maria Theresa,  
regal River Queen, or imperial River Duchess

   All meals and unlimited beverages onboard

  Gratuities onboard & onshore

   12 days of fully-hosted excursions

   Scheduled airport transfers on arrival & 
departure days

SEABOURN OFFERS A WORLD BEATING TRIP
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THE EVER-FESTIVE P&O Cruises has launched its latest party 
concept – a new Gatsby evening that promises to transport 
guests back to the roaring ‘20s.

The Gatsby evenings have been rolled out across the entire 
fleet and are part of the cruise line’s revamped entertainment 
program. They feature live music, an art deco chandelier, 
feather boas, a shoeshine boy and a specially crafted menu of 
cocktails including a Manhattan, Gin Gimlet and Kir Royal.

Guests are encouraged to frock up in flapper dresses and 
vintage suits and have opportunities to take ‘20s dance lessons 
and make Gatsby-style headpieces and accessories during 
workshops in the lead up to the main event.

One of four new P&O party concepts, the Gatsby evening 
joins ‘Bianco, the P&O White Party’, ‘Back to School’ nights and 
afternoon Vegas pool parties.

pocruises.com.au

GATSBY GUESTS ROARING INTO PARTY MODE

GUESTS CAN hear the stories behind 
Sydney’s most famous harbour-side sights 
on a new tour from Captain Cook Cruises.

Operating on the company’s premium 
sightseeing vessels, the ‘Harbour Story 
Cruise’ encompasses the Sydney Harbour 
Bridge, Sydney Opera House, Fort Denison, 
Watson’s Bay, celebrity waterfront homes, 
picturesque beaches and parklands.

The cruise is priced at $39 per adult and 
$22 per child and includes unlimited self-
serve coffee, tea and biscuits. The ‘Harbour 
Story Premium’ package is priced at $49 
per adult and $32 per child and includes a 
glass of sparkling wine, Vittoria coffee to 
order, a selection of fine teas and a mixed 
sweet and savoury tea plate.

Tours run daily from Circular Quay Wharf 
6 at 2.30pm and at 10am from Monday to 
Saturday.

captaincook.com.au

LINDBLAD EXPEDITIONS-National 
Geographic is equipping agents with tools 
to help significantly grow their bookings 
ahead of National Geographic Orion’s 
inaugural season.

The company’s current brochure is 
designed as an encyclopaedia of European 
travel for agents with the pages detailing 
a day-by-day breakdown for each itinerary 
along with a map, insider tips and pre- 
and post-trip extensions. The company is 
also offering consultants a suite of tools 
including webinars and training sessions. 
Pricing has also been simplified with all 
itineraries starting from $9,990 per person 
for category one, including bar tab and 
staff gratuities.

“In response to both agent and client 
demand, we’ve used our expedition 
ethos to create an unrivalled, all-inclusive 
program of 22 one-week voyages 
providing both past guests and seasoned 
explorers with a truly unique way of 
experiencing Europe,” explained Gareth 
James, General Manager of Lindblad 
Expeditions-National Geographic.

During the tours guests will have 
opportunities to trek off-road through the 
Portuguese countryside, harvest mussels 
with local fishermen and harness up before 
trekking across rooftops in Stockholm’s old 
town. 

Guests can take any two or more 
voyages in any sequence and save 10 per 

cent. Departures run from April 24 until 
September 18, 2016.

expeditions.com

CAPTAIN COOKS UP INTRIGUING HARBOUR STORIES

THE RIGHT TOOLS HELP AGENTS GROW THEIR BOOKINGS



TERMS & CONDITIONS: *Prices are per adult in AUD, based on lowest available twin share accommodation, inclusive of all promotional savings, port charges, government fees and gratuities on board. Offers valid for new bookings only, prices are correct 
as at 15 September 2015, are subject to availability, are not combinable with other offers, are capacity controlled and can be withdrawn or varied at any time without notice. Offers are valid for sale until 31 December 2015, unless sold out prior. Any existing 
booking that is cancelled and rebooked for the same ship and sailing within the Sale period will not be eligible to receive the offer. Prices are subject to change due to fluctuations in port taxes, charges and currency.  Cruise fares are subject to availability at 
time of booking.  Single passengers must pay a single supplement. ~Shipboard credit is in US$ per stateroom as specified and cannot be redeemed for cash or used for further discount of cruise fare. It may only be used for onboard services. Any unused credit 
will be forfeited at the end of the cruise. Oceania Cruises reserve the right to correct errors or omissions. To be read in conjunction with the Terms and Conditions of Oceania Cruises, which passengers will be bound by. Offer may be withdrawn at any time.

Filled with a spectacular array of 
diverse and exotic destinations, your 
world awaits your discovery. There 
is simply no better way to explore 
it than aboard the elegant ships 
of Oceania Cruises. Our unique 
itineraries are handcrafted, featuring 
the most fascinating destinations 
throughout the world.

Relax on board our luxurious ships 
and savor exquisite cuisine that not 
only is renowned as the finest at sea, 
but also rivals the best restaurants 
ashore. Inspired by Master Chef 
Jacques Pépin, these culinary delights 
have always been a hallmark that 
distinguishes the Oceania Cruises 
experience from any other. 

EXPLORE Your World
VOYAGES DEPARTING NOV 2015 – OCT 2016

10 DAYS | REGATTA | 20 MAY 2016
VANCOUVER to SEATTLE

MAJESTY OF ALASKA

HIGHLIGHT

 In Ketchikan, paddle a tandem kayak through the 
tranquil setting of Tongass National Forrest learing 
about the natural and cultural history of the area

Veranda Stateroom from $3,400*

Concierge Veranda from $3,600*

FARES Per Person, Twin Share

BONUS: US$200 SHIPBOARD CREDIT 
PER STATEROOM 

10 DAYS | NAUTICA | 5 OCT 2016
BARCELONA to BARCELONA

MARQUEE MEDITERRANEAN

HIGHLIGHT

 In Rome, revel in the magnificent monuments, 
from the ancient Roman Forum and Colosseum to 

the splendor of St. Peter’s Basilica.

Veranda Stateroom from $3,500*

Concierge Veranda from $3,800*

FARES Per Person, Twin Share

BONUS: US$100 SHIPBOARD CREDIT 
PER STATEROOM 

ASK ABOUT OUR GREAT BONUS SAVINGS!

FINEST CUISINE AT SEA • DESTINATION SPECIALISTS 
 COUNTRY-CLUB CASUAL AMBIANCE • EXTRAORDINARY VALUECRUISES ON SALE!

Order your brochure today at 02 9959 1371
info@OceaniaCruises.com.au | OceaniaCruises.com



THE SYDNEY Film Festival and Princess 
Cruises have joined forces to present the 
very first Travelling Film Festival at Sea.

Guests travelling across the Tasman 
this February from Sydney on Diamond 
Princess will enjoy six thoughtfully selected 
New Zealand-made films curated by Kiwi 
producer Bridget Ikin, who joins the cruise 
as a special guest. 

Two of Ikin’s own films are among those 
being presented – Sherpa, which was 
selected for the 2015 Sydney Film Festival 
Official Competition, and the award-

winning An Angel at my Table. Following 
the screenings, passengers have an 
opportunity to join Ikin for Q&A sessions.

“The films chosen by Bridget Ikin are 
some of New Zealand’s best cinema and 
are very popular among film lovers,” said 
Nashen Moodley, Director of the Sydney 
Film Festival. 

“We hope the passengers onboard the 
Diamond Princess will enjoy the films as 
they journey to New Zealand.”

The company has also announced it will 
cruise from Australia to the Arctic Circle for 

the first time in December 2017 as part of a 
104-night global circumnavigation. 

Sailing aboard Sea Princess, the cruise 
will depart Sydney on May 20 and include 
four ports in the Nordic region and Arctic 
Circle.

Roundtrip departures are available from 
Sydney, Fremantle and Auckland with 
fares priced from $20,999 for the full world 
cruise.

princess.com

AZAMARA CLUB Cruises has unveiled its 
new app, which boasts a cruise industry 
first in its series of 360-degree virtual 
reality video experiences.

Known as Azamara 3DI, the video 
series uses virtual reality technology to 
demonstrate to future guests what life is 
like on an Azamara adventure through 
both tours of the ship and shore excursions 
in South and Central American ports of 
call. This also gives guests a better idea of 
the cruise line’s diverse program.

“We didn’t want to launch an app just to 
have an app. When perfecting our first app, 
providing this sensory journey was not 
negotiable,” said Larry Pimentel, President 
and CEO of Azamara Club Cruises. 

“As we continue to redefine the luxury 
cruise experience for the next generation, 
we need to reach them in meaningful ways 
and provide information to them where 
they are looking for it.”

For now, the app is available for Apple 
products and is available through the 
Apple iStore. Android users can get the 

same experience on their smartphones at 
azamara3di.com
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MOVIE BUFFS HEAD OUT TO SEA TO 
WATCH NEW ZEALAND’S FINEST FILMS

HERE’S AN AZAMAZING NEW APP THAT 
OFFERS AN INDUSTRY FIRST IN REALITY
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SILVERSEA’S TWO new brochures are the 
most tech-savvy to date featuring quick 
response (QR) barcodes that smartphone 
and tablet users can scan to access more 
details on their website.

A 192-page brochure details ocean 
voyages while a separate 157-page 
brochure creatively showcases the 
company’s range of expedition cruises. In 
total they present Silversea’s entire fleet 
of eight all-suite ships and more than 800 
destinations on seven continents.

“Whether you’re looking for an exciting 
adventure in far-off lands or just a chance 
to relax and recharge, our new brochures 
detail a remarkable range of inspired 
itineraries and enriching programs that will 
help you create the perfect luxury holiday 
experience,” said Karen Christensen, 
Silversea General Manager & Director of 
Sales/Marketing, Australasia.

Highlights of the brochures include 
a ‘Circle South America’ grand voyage 
aboard Silver Spirit, which sets sail in 
January for a 66-day round-tip cruise from 
Fort Lauderdale including three days in Rio 
de Janeiro during carnival.

Departing Barcelona on May 23, 2016, 

the ‘Monte Carlo Grand Prix’ cruise aboard 
Silver Spirit includes an overnight stay 
in Cannes during the city’s famous film 
festival and an overnight stay in Monte 
Carlo for the glamorous Formula 1 grand 
prix race.

Among the expedition cruises are the 
18-day ‘Shackleton Centenary Voyages’ 
to Antarctica aboard Silver Explorer. 

Departing during January, February and 
December the cruises will mark the 100-
year anniversary of explorer Sir Ernest 
Shackleton’s Endurance expedition and 
includes the Falkland Islands, South 
Georgia, Elephant Island and the Antarctic 
Peninsula. 
 
silversea.com/brochures

1300 363 554

NEW 2016 Deluxe Ships CRUISE
CROATIA

Largest selection of small
ship cruises available

8 Days

From $645*

*From price is per person
in a “Cat A. KL 5” cruise. www.beyondtravel.com.au

HIGH-TECH INNOVATIONS LEAD TO A QUICK FIX
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A NEW hotel has just opened in Tangshan, 
a city to the east of Beijing that has been 
famous for its history, parks, arts and 
culture for centuries.

The 301-room Shangri-La, Tangshan is 
located in the Phoenix New Town, a new 
eco-orientated urban area adjacent to the 
financial and commercial hub. Located 
within the Tangshan Kerry Property 
complex, the city’s first integrated 
development, the hotel adjoins a shopping 
mall and landscaped park.

Chinese-style paintings and local 
ceramics feature in each of the hotel’s 
guestrooms and suites along with free 

high-speed Wi-Fi, a large workspace and 
marble bathroom. Most rooms offer views 
over the park and new city centre.

Guests can also take advantage of 
facilities that include a health club with a 
24-hour gym, yoga and aerobics studio, an 
indoor temperature-controlled swimming 
pool and kids’ pool, Jacuzzi, sauna and 
steam rooms.

Within the hotel are 34 apartments 
styled as studios and one- or two-bedroom 
apartments with all residents enjoying 
full access to the property’s facilities and 
services. In addition, the Horizon Club 
Lounge offers special benefits for club 

floor guests along with complimentary 
breakfast buffet, all-day refreshments, 
meeting facilities and personalised 
concierge service.

Special opening rates are available 
at RMB588 (approx. $AU128) for single 
occupancy and RMB688 (approx. $AU150) 
for twin share until December 31. The rates 
include breakfast, 20 per cent discount on 
laundry and dry-cleaning, and late check-
out. 

Tangshan is a two-hour drive from 
Beijing and the hotel is 30 minutes from 
the Tangshan Sannühe Airport.

shangri-la.com/tangshan

YOU CAN NOW FIND SHANGRI-LA  
IN CHINA’S TREASURED LAND

Free Brochures2016 On Sale 2016 On Sale 

Toll free: 1300 842 688 
E: sales@mwtravel.com.au  
W:www.mwtravel.com.au       

Inclusion: All flights with taxes and fuel surcharge, meals, 4-5* hotels, sightseeing & transfers, English 
Speaking Tour Guide, tipping for most of tours. *Travel insurance, visa are excluded

17 Days Highlight of Vietnam & Cambodia
Hanoi, Hoi An, Ho Chi Minh City, Phnom Penh 

& Siem Reap
Fully inclusive From $4,785

23 Days Grand Tour of Indochina
Hanoi, Halong Bay, Hue, Saigon, Siem Reap 

& Luang Prabang
Fully inclusive From $6,575

16 Days Mighty Yangtze & Hong Kong
Shanghai, Nanjing, Wuhan, Fengdu, Chongqing 

& Hong Kong
Fully inclusive From $4,145

15 Days Natural Wonders of China
Zhangjiajie, Yangtze River Cruise, Chongqing,

Jiuzhaigou, Huanglong & Chengdu
Fully inclusive From $4,785

19 Days Sri Lanka, India & Nepal
Colombo, Kandy, Yala, Bentota, Delhi, Agra, 

Ranthambore, Jaipur, Kathmandu & Nagarkot
Fully inclusive From $7,988

20 Days Japan, Korea, Taiwan
Taipei, Kaohsiung, Kenting, Seoul, Gwangju, Sun 

Moon Lake, Busan, Andong, Tokyo, Kyoto & Osaka
Fully inclusive From $6,895

China: News
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MSC CRUISES has revealed plans of its first 
sailing to China with the newly-renovated 
MSC Lirica visiting Shanghai next year.

The ship will make the company’s 
maiden call on May 1 after a 60-day ‘Grand 
Voyage’ via Europe which departs on 
March 3 from Rio de Janeiro, Brazil.

Three different versions of the ‘Grand 
Voyage’, with Shanghai as its final 
destination, will soon be available to 
travellers. Guests will have the opportunity 
to depart from Rio, Genoa in Italy or Dubai 
in the UAE. 

“We are delighted to once more be able 

to offer our guests a brand new itinerary – 
from Brazil to China via Europe – offering 
the chance to visit some of the most 
appealing destinations, certainly across 
a huge array of people and cultures,” 
commented Lynne Clarke, MSC Cruises 
Australia.

Mr Gianni Onorato, CEO of MSC Cruises, 
added: “As MSC Cruises continues to 
expand the destinations it calls home, we 
are further enhancing our global offering 
while providing travellers best-in-class 
experiences and service.”

msccruises.com.au

QANTAS AND China Eastern have 
welcomed the authorisation of their joint 
business for a period of five years, paving 
the way for cooperation on services 
between the two countries.

The decision by the Australian 
Competition and Consumer Commission 
(ACCC) will allow the two airlines to deliver 

expanded services, better departure and 
arrival schedules, shorter transit times, 
increased frequent flyer benefits and a 
wider range of onward connections within 
China and Australia.

“China is Australia’s most valuable 
inbound tourism market – projected to 
contribute up to $9 billion annually to the 

Australian economy by 2020,” said Alan 
Joyce, CEO of Qantas Group. 

“The joint venture with China Eastern 
allows us to increase capacity between the 
two countries by linking to key hubs and 
offer connectivity to each carrier’s behind 
and beyond networks. 

“By working with China Eastern we 
are able to maximise Qantas’ presence 
throughout China and build a more 
sustainable platform for future growth 
such as opening up new routes from 
Australia to Shanghai.”

The two airlines currently have a 
reciprocal code share agreement on a total 
of 17 flights a week between Australia 
and mainland China, as well as a number 
of onward domestic destinations in both 
countries. More than 20 airlines currently 
offer services between Australia and 
mainland China.

 
qantas.com.au; au.ceair.com

GRAND VOYAGE FROM BRAZIL TO SHANGHAI 

THE SKY IS THE LIMIT FROM JOINT BUSINESS DEAL

www.travman.com.au 1

China
Vietnam, Cambodia, India, 
Myanmar, Laos & Tibet

2015/16
The travel specialist since 1976

The travel specialist since 1976

Independent itineraries
Backed by our reliable and experienced suppliers,  
we can tailor-make �exible itineraries to suit your 
speci�c needs.

Special interest tours
We have organized trips for schools, clubs, 
government organizations, associations etc;  
so whatever you require we can arrange it for you.

Our Airline Partners
We have competitive airfares for international air 
travel from the following major airlines servicing 
China, India & Vietnam etc.

Need a trip just for you?

CITS Australia Pty Ltd trading as
Travman Tours is a division of CITS Group.

Level 1, 350 Collins Street
Melbourne, Victoria 3000
Telephone: (03) 9606 0188
Reservations: 1800 338 007 (toll free)
E-mail: info@travman.com.au
www.travman.com.au

ABN 31 060 276 422 
Accredited Member: IATA

Important Notice
Details of particular tours printed in this brochure may 
have changed since it was published, please check with 
us whether there have been changes before you book.

Your travel agent

For independent & group travellers

China

India

Vietnam

Qantas Airways �y directly to Shanghai 
& Hong Kong, the gateway to major 
cities in China.

Singapore Airlines o�ers you the
ultimate travelling experience,
gourmet cuisine & in-�ight service
even other airlines talk about.

Cathay Paci�c is a multi-awarded
airline, o�ering a unique brand of
award winning in �ight service &
entertainment programmes.

Ye a rs  o f E x c elle
nce

Celebrating 

39

Imperial China & Yangtze
Visit Beijing, The Wall, Xian, The 
Warriors, Suzhou, Shanghai & 3 
night Yangtze Cruise
14 days from $4,025 pp
 

Vietnam Exploration
Visit Hanoi, Mai Chua, Ninh Binh, 
Ha Long Bay, Da Nang, Hoi An, 
Hue, Ho Chi Minh and Ben Tre.
12 days from $2,840 pp

Best of India & Nepal
Visit Delhi, Udaipur, Jodhpur, 
Pushkar, Jaipur, Agra, The Taj 
Mahal, Khajurhao, Varanasi & 
Kathmandu.
17 days from $4,750 pp

Celebrating 39 years. 
Think of China, think of Travman.

Call the experts 1800 338 007  | www.travman.com.au  | e-mail: info@travman.com.au 

2015/16 

CHINA  

BROCHURE 

OUT NOW!

Tour price includes: return flights & taxes, internal flights, 4 star accommodation,
Sightseeing tours, entrance fees, meals, transfers and local English speaking guide.
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sustainable in 

SABAH
A small property on Mabul Island could be the world’s most pro-active, 

eco-friendly resort. DEBORAH DICKSON-SMITH paid it a visit.

Malaysia
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SABAH IS a land of ironies. Most travellers 
visit this part of Malaysian Borneo to see 
the wildlife found here. And yet these 
creatures and the habitats in which they 
live are among the most threatened in the 
world.

The rainforests here are home to truly 
unique creatures such as orangutans, 
sun bears, proboscis monkeys, pygmy 
elephants and Sumatran rhinos. But they 
are rapidly losing their natural habitat, 
which is being taken over at a rapid pace by 
our appetite for palm oil. 

Sabah is also home to some of world’s 
best snorkelling and diving. The Sipadan 
Barrier Reef on Sabah’s east coast is the 
largest barrier reef in Southeast Asia and 
boasts the highest marine biodiversity on 
the planet.

The island sits on the western edge of 
the Coral Triangle (a marine area that takes 
in Indonesia, Papua New Guinea, Timor 
Leste and the Solomon Islands) and is so-
named for the number of coral species and 
biodiversity found here. 

More than 2,000 species of fish have 
been identified in the area but current 
levels and methods of fishing in the region 
are not sustainable. Large parts of the reefs 
have fallen victim to dynamite fishing and 
enormous numbers of sharks have been 
harvested for shark fin soup.

It’s not all bad news though. 
Tourism is fighting back. Most of the 
tourism operators in Sabah are very 
environmentally aware and are at the 
forefront of conservation initiatives.

The orangutan sanctuary at Shangri-
La’s Rasa Ria Resort is well known, as is 
the Sepilok Orangutan Rehabilitation 
Centre, which the resort also assists. 
These sanctuaries play an important role 
in highlighting the plight of our closest 
primate relatives and contribute to fund-
raising efforts.

And on the east coast of Sabah there is A local settlement

The turtle hatchery at the Scuba 
Junkie Mabul Island Resort
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a resort that not many outside the diving 
community will have heard of. Yet it is 
possibly the most pro-active and eco-
friendly in the world.

The Scuba Junkie Mabul Island Resort, a 
one-hour boat transfer from Semporna, has 
programs in place to protect marine turtles, 
sharks and the surrounding coral reefs. 
It runs education programs for the locals 
and actively encourages guests to buy 
bar snacks (and beer) outside the resort. 
Perhaps most impressive of all, they refuse 
to serve seafood in the resort’s restaurant 
because around here the supply chain is 
not sustainable.

Not only do these initiatives protect 
the environment, they send an important 
message to the people who stay here, one 
that they will hopefully take home with 
them. 

“It’s important not only that we look 
after this fragile marine environment, but 
also that everyone who stays here learns 
something about it,” Kris Ashby, Resort 
Manager, tells me.

The first initiative you see as you step 
off the jetty is the resort’s turtle hatchery. 
Since Jacques Cousteau first raved about 
it back in the 1980s, the Sipadan region’s 
turtle population has always been a big 
draw card for tourists. 

During our first snorkel here, we come 
across three turtles within minutes of 
entering the water, happily feeding and 
dozing on the artificial reef that the resort 
has installed.

The resort also has a number of 
education programs in place for the locals, 
encouraging them not to trade in turtle 

eggs. In fact, they purchase the eggs 
themselves, offering the locals MYR10 per 
egg. This is three times the market rate, 
giving locals an incentive to bring these 
eggs to the turtle hatchery.

Guests are also able to take part in the 
resort’s Turtle Adoption Program, which 
helps fund the nursery and, if they’re lucky, 
watch the hatchlings make their way to the 
ocean when they are born.

“The hatchery is guarded 24 hours a day. 
If the guards see them starting to hatch, 
we’ll wake up guests so they can come and 
watch,” says Kris.

The resort also runs several educational 
programs both on the island and in 
outreach programs through schools locally 
and internationally. 

Events are held every month to highlight 
different issues. To raise awareness about 
plastic pollution, reef cleanups and beach 
cleanups are held each month which guests 
can take part in. Shark Week is celebrated 
once a year to highlight the plight of sharks, 
which seems to have had some effect on 
local fishing practice at least, with locals no 
longer trading in shark fin. 

The owners are now working on a five-
year plan with the Malaysian Government 
to establish a much larger marine 
sanctuary, some 8,000 square kilometres 
in size that will encompass Sipadan and 
the surrounding islands all the way to the 
mainland.

In the meantime, the resort will continue 
to give a clear message to its guests to 
think about where their seafood actually 
comes from.

scuba-junkie.com/accommodations

SABAH SAVINGS
Two of Sabah’s five-star resorts are 
offering savings on stays between now 
and November 30.

Gayana Eco Resort is an eight-
hectare property close to jungle and a 
coral reef island off the coast of Borneo 
and within sight of Mt. Kinabalu. It has 
52 villas over water, three food and 
beverage outlets, function rooms, 
room service, an infinity swimming 
pool, spa and activities on land and sea 
including a PADI Dive Centre.

The resort is currently offering 50 
per cent off a second and third night 
stay. A three-night stay for two starts 
from MYR 3,330 (approx. $AU1,180) in 
a rainforest villa. Offer is valid for stays 
until November 30.

Bunga Raya Island Resort & Spa 
is set on a coral reef island just off 
the coast of Borneo. Containing 48 
timbered villas, the resort is tucked 
away in a hidden bay framed by a 
white sand beach and jungle. There 
are three food and beverage outlets 
including the Wine Cave which boasts 
Wine Spectator ‘Two Wine Glass’ status, 
function rooms, a 25-metre pool, 
fitness centre and Solace Spa.

With 30 per cent off second and 
third night stays, a three-night stay for 
two starts from MYR 3,720 (approx. 
$AU1,330) in a superior villa. Offer is 
also valid for stays until November 30.

preferredhotelgroup.com

Saying goodbye to Sipadan Island. 
Pictures courtesy Diveplanit.com

Malaysia
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NEW CALEDONIA Tourism (NCTPS) has 
just completed the first phase of its new 
‘Hello Neighbour’ awareness campaign.

The initiative follows on from the 
success of the previous ‘Have It All’ 
campaign which saw visitor figures spike 
by 15 per cent. 

The latest campaign aims to further 
capitalise on the growing interest 
Australians have for one of their closest 
overseas neighbours, New Caledonia, and 
convert this awareness into bookings.    

The ‘Hello Neighbour’ campaign 
has two phases, the first of which was 
rolled out across Australia and New 
Zealand simultaneously. Phase one of the 
campaign, which ended on September 

25, included elements such as a series 
of fresh new videos, a new-look website 
and outdoor advertising. It also included 
a competition giving consumers the 
opportunity to win dinner in one of five 
locations within New Caledonia, including 
the Isle of Pines and the Loyalty Islands.

The campaign will continue to 
target primarily 25 to 35 year olds and 
independent and active couples aged 
55 and over looking to discover cultural 
experiences and soft adventure when on 
holiday. The second phase will commence 
in November.

neighbours.new-caledonia.com.au

KEY PRODUCT managers, team leaders 
and marketing managers from wholesalers 
and Online Travel Agents (OTA) visited 
Vanuatu recently to see firsthand how the 
destination is back in business.  

Special itineraries were designed to 
showcase a large range of properties and 
activities available in Vanuatu by including 
the islands of Efate, Espiritu Santo and 
Tanna. The trip was designed to see how 
Vanuatu has bounced back after the 
destruction caused by Cyclone Pam earlier 
this year.  

While half the 16-strong group visited 
the blue holes and white sandy beaches 

of Espiritu Santo, the other half set their 
sights on the culture and volcano on 
Tanna on pre-famils. The group united for 
the second half of the trip to see Port Vila 
together.

Anne Morris, Vanuatu Tourism Office’s 
(VTO) Australian representative, said the 
trip was designed to ease the minds of 
those who sell Vanuatu to the Australian 
market.  

“The main aim of the trip was to instil 
confidence that Vanuatu has recovered 
from Cyclone Pam and that the group can 
continue to package, promote and sell 
with conviction and a renewed passion for 

the destination,” she said.
Nina Henderson, Destination Manager 

for Hoot Holidays, said she was impressed 
with how Vanuatu has bounced back. “I 
experienced both the islands of Efate and 
Tanna and their quick recovery shows the 
true resilience of the nation. I was amazed 
on Tanna how little seemed to have 
changed since my visit two years ago,” she 
said.  

“All over the country, hoteliers have 
chosen to see Cyclone Pam as a positive 
and have used the recovery time to rebuild 
or upgrade their properties.” 

vanuatu.travel

BE A GOOD NEIGHBOUR AND LEARN ABOUT NEW CAL

AUSSIE WHOLESALERS BACK  
VANUATU AFTER CYCLONE PAM
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MODERN DAY explorers can see Tahiti through the eyes of 
some of Europe’s most famous writers, artists and adventurers 
during a special one-off tour of the island next year.

Departing Sydney on March 8, 2016, the ‘Art and Literature 
in Colonial Tahiti’ tour will allow travellers to walk on the same 
sands as Captain Cook, savour the landscapes that inspired 
artist Paul Gaugin, see the house where James Norman Hall 
wrote Mutiny on the Bounty, visit the village where Rupert 
Brooke lived with his Tahitian lover and trawl the downtown 
markets frequented by Henri Matisse.

As part of a full-day circle island tour, guests will follow 
in the footsteps of Henri Matisse and visit the location of 
the award-winning film Tabu as well as visit novelist Robert 
Keable’s house. During their stay in Tahiti guests will also have 
time to explore the Museum of Tahiti and Her Islands and the 
bustling Papeete markets. 

Author Graeme Lay, who has written numerous books set 
in and around the South Pacific, will escort the group.

Priced from $3,877 per person twin share, the tour includes 
entrance to the James Norman Hall House, Robert Keable 
House and the Museum of Tahiti and Her Islands, as well as 
return economy airfares from Sydney to Papeete flying Air 
Tahiti Nui. It also includes five nights’ accommodation at Le 
Meridien Tahiti with daily breakfast, transfers and a farewell 
dinner show. tahitimana.com.au 
 
* In our September edition we published incorrect rates for Le 
Tahaa Island Resort & Spa and the St Regis Bora Bora in Tahiti. 
The correct rates are $4,985 and $5,599 per person respectively 
inclusive of seven nights’ accommodation, airfares, all transfers 
and daily breakfasts.

NEW ART AND 
LITERATURE TOUR 
PAINTS A PICTURE  
OF COLONIAL TAHITI

www.vanuatu.travel www.airvanuatu.com

FLIGHTS TO
VANUATU!$50

THIS IS WHAT 
WE CALL A
MORNING
COMMUTE

*Conditions apply. Taxes not included.

Are you a travel agent who needs a break? 
Discover Vanuatu on Air Vanuatu for $50! visit: 
www.airvanuatu.com/agents for more details.

M8923 VTO Travel Talk 185x130.indd   1 31/08/15   9:49 AM

James Norman Hall house
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open for   

BUSINESS
ROBIN BAYES reports on the 
latest hotel openings and 
renovations across Samoa.

The Sheraton Samoa Aggie Grey’s Resort

THE SHERATON SAMOA 
AGGIE GREY’S RESORT

Pacific Islands: Samoa
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SAMOA’S HOTELS and resorts are 
undergoing major upgrades and 
improvements across the board this year, 
spear-headed by the multi-million dollar 
renovations of the country’s only five-star 
luxury properties.

The Sheraton Samoa Aggie Grey’s Resort, 
which re-opened its doors earlier this year, 
underwent a massive $7 million renovation 
and upgrade. This involved reconfiguring 
all of its 133 rooms and suites to offer direct 
ocean views, a new lagoon-style pool with 
swim-up bar, tennis courts, 24-hour fitness 
centre, kids’ club and an upgraded 18-hole 
championship golf course and club house.

Scheduled to come online in December, 
Sheraton Aggie Grey’s Hotel & Bungalows 
has undergone a complete multi-million 
dollar redevelopment following extensive 
storm damage in 2012 which saw much of 
the legendary property destroyed. 

It will incorporate 198 rooms and 
suites and include 1,579 square metres of 
cutting edge meeting space to cater to the 
growing business sector.

Both properties will feature signature 
Sheraton restaurants and bars, full service 
casinos and a range of key products 
including the Sheraton suite sleeper bed 
and Link@Sheraton lobby Wi-Fi terminals. 

A host of other smaller properties, many 

hugging the coastlines of Samoa’s main 
island of Upolu and its larger sister island 
Savaii, are also undergoing – or planning – 
a range of upgrades over the upcoming 12 
months.  

The mid-range Va-i-Moana Seaside 
Lodge – an intimate, low-key resort on  
the edge of lush Asau Bay on Savaii – is 
planning to add extra facilities to meet the 
demands of a growing market sector which 
includes honeymooners, senior couples 
and families. 

Present accommodation includes a 
range of products to suit a cross-section of 
budgets including traditional open fales 
and air-conditioned/fan overwater and 
oceanfront fales.

“We will be expanding with a number of 
new air-conditioned villas to meet market 
demand – especially visitors from Australia, 
New Zealand, the U.S. and Europe where 
air-conditioning is now regarded as a 
standard inclusion,” said Saleimoa Vaai, 
Managing Director.

Savaii Lagoon Resort on the north 
east coast – a boutique property with 10 
western-style bungalows – is also planning 
an expansion with the addition of four or 
five new units in the next 12 to 18 months.

“We describe our bungalows as airy, 
three-star, self-contained units with 

spacious ensuites. And nearly all are 
waterfront,” said Dave Shea, Manager.

Also set to expand is the Bayview Resort, 
which will be upgrading its facilities and 
bar, and extending its beach bungalows 
with the addition of three new oceanfront 
units over the next 12 months. It presently 
offers European-style bedroom/ensuite 
bungalows, air-conditioned beach 
bungalows and budget accommodation.

Meanwhile The Savaiian Hotel is looking 
at adding family-style rooms over the next 
year while nearby Samoa Aganoa Lodge 
plans to add several more cabins to meet 
strong demand from the surfing fraternity. 
Located near the reef, it is one of Samoa’s 
top surfing destinations and its eight self-
contained cabins are often booked out 
months ahead.

Back on Upolu, the luxury Aga Reef 
Resort & Spa – set in lush oceanfront 
gardens complete with its own coral lagoon 
and island – is also set to expand with the 
addition of several high-end, stand-alone 
villas soon to come online, adding to its 
portfolio of seven villas and an eight room 
hotel wing. 
 
samoatourism.com.au

In Samoa you’ll nd experiences to take your breath away. 
Stunning natural beauty and 3,000 year-old traditions you won’t 
nd anywhere else. Adventures off the beaten track and off the 
diving platform. 
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HOLIDAYMAKERS CAN plan ahead 
thanks to the release of 2016 and early 
2017 departure dates for popular sailings 
with Captain Cook Cruises Fiji.

The company’s seven-night ‘4 
Cultures Discovery Cruise’ is the first to 
circumnavigate Vanua Levu, Fiji’s second 
largest island. Living up to its name, the 

cruise gives passengers the chance to 
discover and experience four distinctive 
Fijian cultures: Ellice Islanders (Polynesian), 
Banabans (Micronesia), Fijian (Melanesia) 
and Indians. 

Passengers visit different cultures, 
villages and schools, discovering their 
homes and history through song and 
dance shows. They also travel by local bus 
to Labasa, Vanua Levu’s largest town, for 
some shopping at the local market.

Scheduled departure dates for the ‘4 
Cultures Discovery Cruise’ in 2016 include 
May 3, July 5 and September 6.

The seven-night ‘Colonial Fiji Discovery 
Cruise’ reveals the history, art and culture 
of the Northern Fiji Islands and allows 
passengers the experience of standing 
on the natural International Dateline. Day 
trips include a visit to Fiji’s old capital, 
historic Levuka, while passengers also 
visit Savusavu’s extinct volcanic crater, hot 
springs and thriving markets.

Departure dates for this cruise include 
April 5, June 7, August 2, October 4 and 
December 6, 2016, and February 7, 2017. 
Remaining 2015 departure dates include 
December 1.

The 11-night ‘Lau and Kadavu Discovery 
Cruise’ explores the lengths of the Lau 
Islands and Kadavu, a part of Fiji rarely seen 
by tourists. Passengers will stop at Makogai 
Island, formally a leper colony and now a 
centre for giant clam and turtle cultivation. 

Other activities include a hike to a 
freshwater swimming hole on Lavena, 
exploring caves and reefs at Qilaqila, 
visiting a Fijian village and church on the 
island of Oneata, and discovering the 
ruins of an old light house and snorkelling 
on untouched reefs on the island of 
Wailagilala.

New departure dates for the ‘Lau and 
Kadavu Discovery Cruise’ include March 1 
and November 1, 2016, and January 3 and 
March 7, 2017. captaincookcruisesfiji.com

THE OPENING of new flight routes from 
Australia, visitor friendly immigration 
policies, the Tourist Tax Refund Scheme 
and improvements to infrastructure have 
helped tourist numbers to Fiji continue to 
rise.

The latest provisional figures released 
by the Fiji Bureau of Statistics (FBoS) show 
that visitor arrivals for July 2015 reached a 
new monthly record of 79,494, surpassing 
the previous high of July 2011 by 10.3 per 
cent. 

In addition, the July figure is 8,678 or 
12.3 per cent higher than that of July 2014. 

As a result, the total visitor arrivals for the 
first seven months of 2015 sat at 415,011, 
an increase of 35,584 or 9.4 per cent 
compared to the same period in 2014. 

While New Zealanders lead the way 
in terms of increased numbers from a 
particular country with a 16 per cent rise, 
Australia’s figure also went up by 6.8 per 
cent. Australia and New Zealand make up 
almost 65 per cent of total visitor arrivals.

“The positive trend to our visitor arrivals 
is a reflection of the elbow-greasing done 
by our team across our key markets to 
ensure more and more people want to 

keep coming to our country, as well as the 
efforts of the government to put in place 
strategies to boost the tourism industry 
and our economy,” said Truman Bradley, 
Executive Chairman of Tourism Fiji.

“The current provisional figures for 
the first seven months indicate that we 
have achieved almost 58 per cent of our 
visitor arrivals target in a good way. The 
industry is expected to peak in the next 
three months and as a result we expect 
to achieve our target and give the much 
needed boost to the Fijian economy.”

fiji.travel

MAKE AN EARLY DATE TO GET YOUR CRUISE ON 

THE NUMBERS DON’T LIE AS LOVE AFFAIR CONTINUES

Pacific Islands: Fiji
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FIJI AIRWAYS has further enhanced its 
customer offering with the introduction of 
its online check-in feature now available on 
all international flights, including Australia. 

This new service enables customers to 
conveniently check-in online using a simple 
user-friendly interface. Online check-in 
opens 24 hours before and closes four 
hours prior to departure.

“We recognise our customers’ needs for 
seamless and convenient travel options and 
are undertaking various steps to enhance 
their experience,” said David Bowden, 
Acting CEO of Fiji Airways. “The online 
check-in service will offer customers the 

flexibility and comfort of checking-in from 
their home or office, saving them time and 
enabling them to avoid airport queues.”

After completing online check-in, 
customers can print out a boarding pass 
and then only need to present themselves 
at the express bag drop counter to drop 
their checked-in luggage. 

Customers checking-in online and 
travelling with cabin baggage will be able 
to have the weight and dimensions of their 
bag verified at the express bag drop counter 
prior to clearing security and immigration. 
Groups travelling together can also check-in 
through this online feature.

Meanwhile, in another service 
enhancement, Fiji Airways customers 
are now also able to purchase seats with 
extra leg-room on selected international 
flights at the airport. This allows them to 
guarantee a coveted exit row or bulkhead 
seat, which will cost $39 on short and 
medium haul flights and $64 for long haul 
flights.

Customers who have already checked-
in online and would like to purchase an 
economy seat with extra legroom can do so 
at the service desk counter.

 
fijiairways.com

 
 
 

 

 

  
   F I J I ’ S  C R U I S E  L I N E

3, 4 & 7 Night Yasawa Cruises Sunset Dinner Cruises Tivua Island Day CruisesRemote North, Lau &
Kadavu Discovery Cruises

 

NEW ENHANCEMENTS ON SELECT FLIGHTS
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ROOM  
SERVICE

Here, we look at some of the latest hotel openings across the UK.

 Tea is served at 
24 Royal Terrace

UK
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THE LEGACY of renowned interior 
designer Alberto Pinto lives on at The 
Lanesborough in London following its 
extensive refurbishment.

The project marked one of Pinto’s final 
ventures before his death at the end of 
2012. The refurbishment extends to all 
areas of the hotel including the 93 guest 
rooms and public areas.

Moments from Knightsbridge, 
Buckingham Palace and Hyde Park, the 
hotel features 24-hour butler service. The 
Garden Room is one of London’s leading 
watering holes.

The hotel is currently running a 
‘Weekend Package’ which includes a 
stay in a deluxe queen room up to an 
executive junior suite. It includes one 
night’s accommodation for two people, 
a bottle of champagne, English breakfast 
in Céleste restaurant or in your room and 
late checkout, subject to availability. The 
rate starts from £510 (approx. $AU1,079) 
in a deluxe queen room and the offer is 
available on Friday, Saturday and Sunday 
only. 

lanesborough.com

EDINBURGH
Designed by famous architect William 
Playfair in the 1820s, the 16-bedroom Royal 
Terrace hotel in Edinburgh has undergone 
a million-dollar overhaul and is opening 
under new ownership. 

The restoration has retained the original 
architectural features of the building 
while introducing a contemporary interior 

design. In close proximity to the city 
centre, the hotel backs onto the Royal 
Gardens of Holyrood Palace and Calton 
Hill with commanding views across to the 
Firth of Forth.

The rooms vary from spacious 
apartment suites to affordable single 
rooms. Bedrooms have high-speed 
internet, Samsung smart TVs and 
technology to allow guests to stream 
media from their devices or Netflix 
accounts.

The Royal Terrace also features a 
private, original art collection estimated 
to be worth £500,000 (approx. $AU1,05m). 
The collection includes works by John 
Bratby, Robin Philipson, Sir Terry Frost 
and John Cunningham as well as Scottish 
artists John Bellany, Peter Howson, Steven 
Campbell, Henry Kondracki and John 
Houston, plus a selection of aboriginal art. 

Guests will be able to enjoy Scottish 
or continental breakfast in the morning, 
tapas in the evening and a varied lunch 
menu throughout the day. A champagne 
afternoon tea and a fine range of whiskies 
will also be served. 

24royalterrace.com

BATH
Opened in July, The Gainsborough Bath 
Spa is the UK’s first hotel to feature its 
own natural thermal water spa. The 99-
room luxury property has re-imagined 
the traditional bathhouse with a 
contemporary twist by tapping into the 
city’s subterranean springs, extolled for 

A room at The 
Gainsborough

their healing properties since the days of 
ancient Rome.

Reviving the ancient practise of social 
bathing, The Gainsborough has created a 
new spa concept: a one-hour ‘Bath Circuit’.  
Visitors will embark on a ritualised self-
guided tour of the thermal pools, saunas, 
steam room, ice chambers and elegant 
relaxation rooms. 

Packed full of rich natural minerals, 
the water bubbles to the surface at 
47 degrees centigrade, powered by 
a reserve drawn from nearby Hetling 
Spring. There are three thermal pools 
of varying temperatures, 11 treatment 
rooms, infrared and traditional saunas, an 
ice fountain and eucalyptus steam room. 
Executive suites with secluded couples’ 
facilities and Asian-inspired therapies are 
available, as well as private yoga sessions 
in the thermal waters or yoga grotto.

thegainsboroughbathspa.co.uk

WALES
The historic Llandudno Bay Hotel is now 
open following a major redevelopment 
of this 61-room boutique property on the 
town’s East Parade.

Guests can enjoy views across 
Llandudno Bay, dine on menus created 
using locally sourced ingredients and 
relax in a bar offering a varied selection of 
Welsh ales, wines and spirits.

Elsewhere in the country, a ‘restaurant 
with rooms’ has just opened in the 
picturesque village of Glasbury-on-Wye, 
around 90 minutes’ drive from Cardiff. 
Foyles Glasbury features 12 bedrooms and 
100 covers in the restaurant.

llandudnobayhotel.com;  
foylesofglasbury.com

LIVERPOOL
An 86-room hotel dedicated to former 
Liverpool manager Bill Shankly has just 
opened in the famous northern city. 

The Shankly Hotel features a museum 
dedicated to the icon and exhibits family 
memorabilia, while a bar and sports-
themed restaurant pay tribute to different 
stages of Shankly’s life.

Each room throughout the hotel 
features stories not just from the Shankly 
family, but from former Liverpool players 
and football fans, who each have a story to 
tell about the late manager. The building, 
which once served as council offices, will 
also feature a rooftop garden with an 
infinity pool, two 175-seat restaurants and 
a corkscrew slide, which are scheduled to 
open in 2016.

shanklyhotel.com
 

For more information, visitbritain.com
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ROYAL  
& ancient  

MYSTICAL PREHISTORIC stones, 
centuries-old monasteries, towers, castles 
and grand houses are all part of a new 
initiative entitled Ireland’s Ancient East.

Stretching from the Boyne Valley in the 
north east to Cork in the south, the trail 
is hoped to be as successful as The Wild 
Atlantic Way in attracting visitors to the 
region.

Travellers can begin with the great 
Stone Age passage tombs at Newgrange 
and Knowth in County Meath and 

experience a time when legends were 
born, including Brú na Bóinne, one of the 
largest and most important prehistoric 
megalithic sites in Europe. Declared a 
World Heritage Site by UNESCO in 1993, 
the site is dominated by three large 
passage tombs – Newgrange, Knowth and 
Dowth. Art is one of the most important 
features of the monuments and Knowth 
has nearly 30 per cent of all megalithic 
art in Europe. According to UNESCO 
it represents a masterpiece of human 

creative genius.
Following the tombs, head for the 

Hill of Tara, best known as the seat of 
the High Kings of Ireland and bathed in 
Celtic mythology. Then stand among the 
ruins of a sixth century monastic site at 
Clonmacnoise in County Offaly. For years 
a centre of learning, here you’ll see three 
high crosses, a cathedral, seven churches, 
two round towers and the largest 
collection of early Christian grave slabs in 
Western Europe.

Here, we look at two new tourism products launched recently in Ireland.

Glendalough in 
County Wicklow

Ireland
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Explore the monastic city at 
Glendalough in County Wicklow 
founded by St. Kevin in the sixth century, 
surrounded by the memorable scenery 
of the Wicklow Mountains National 
Park. Hugh de Lacy’s Norman castle still 
dominates the landscape at Trim in County 
Meath while Kilkenny Castle marks the 
start of Ireland’s Medieval Mile.

The trail also has plenty of grand Anglo-
Irish estates where the landed gentry 
lived in great opulence. These include 
Powerscourt Estate, Russborough House 
and Kilruddery House in County Wicklow. 
In contrast, the Dunbrody Famine Ship in 
County Wicklow and Wicklow Gaol reveal 
the plight of the poor and needy.

Other attractions along Ireland’s 
Ancient East include Waterford, with its 
Viking history, the iconic Rock of Cashel in 
County Tipperary and the Blarney Stone in 
County Cork.

STRIKE A LIGHT
Twelve lighthouses in coastal locations 
have come together to offer a series of 
unprecedented holiday experiences 
around Ireland.

The Great Lighthouses of Ireland 
initiative includes some of the island’s 

best maritime heritage sites, offering a 
range of accommodation, visitor centres 
and guided tours. New lighthouse 
accommodation is on offer at five sites 
around the northern coast – two in County 
Antrim, two in County Donegal and one in 
County Down.

Visitor centres and facilities have also 
been added to Fanad Head lighthouse in 
County Donegal and at the ’upside down 
lighthouse’ (it’s built into the cliff face) and 
seabird centre at Rathlin West Light on 
Rathlin Island.

The initiative encompasses the four 
corners of the country, including Hook in 
County Wexford, the oldest operational 
lighthouse in the world, and celebrates 
Ireland’s maritime heritage with stories 
from past and present, land and sea.

Blackhead lighthouse is on the 
Causeway Coastal Route in Northern 
Ireland, near the Giant’s Causeway and 
Glens of Antrim. It features comfortable 
accommodation, panoramic seascapes, 
local seafood and a wide choice of nearby 
attractions and activities.

The history of Loop Head lighthouse in 
Country Clare is uncovered in interactive 
exhibits and there is a guided tour up 
the lighthouse tower and onto a viewing 

balcony, where whales, dolphins and 
seals can be spotted. The restored 
Lightkeeper’s Cottage offers self-catering 
accommodation imbued with all the 
character of its maritime past.

For those who don’t fancy staying in 
a lighthouse, there is always the chance 
to get absorbed in coastal and maritime 
Ireland by visiting one. Guided tours of 
Hook provide stories from life on the 
coast and the technology working to 
keep people safe at sea today. Meanwhile, 
fossilised footprints of a dinosaur are 
visible from the Valentia Island lighthouse 
in County Kerry.

 
Pictures courtesy Tourism Ireland  
ireland.com; greatlighthouses.com

Birr Castle in 
County Offaly

Eilean Donan Castle, Highlands

SCOTTISH CLANS 
& CASTLES
10 or 11 day fully inclusive escorted tour 

Now from A$2430 per person, land only

Experience Scottish history with visits to Stirling, 
Eilean Donan, Urquhart and Edinburgh Castles, Isle 
of Skye, Clan Donald Centre, Culloden Battlefi eld, 
city tours of Glasgow and Edinburgh, and more!

Departs Thursdays, April to October

* SAVE 10% per person, land only on all 
2016 escorted coach tours when you book by 
15 January 2016!  Visit cietours.com for details. 

Contact your travel agent, call  1800 502 911 

or visit  www.cietours.com

84 years of travel experience   |   Choice of over 45 tours
Guaranteed departures & prices   |   No optional extras sold on tour

All CIE Tours travel programs 
are protected by the company’s 
A$550+ Advantage, a no-fee 
benefi t guaranteeing that 
travellers are never charged 
for special features considered 
optional extras with other 
tour companies.

T R A V E L T A L K   O C T O B E R  2 0 1 5    |   51   

Ireland



bouncing  

BACK
Ten years after Hurricane Katrina, New Orleans is bigger and 

better than ever, as JENNY ROWLAND reports.

USA
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IN ALL my 54 years I have never been on 
the wrong side of the law but I recently got 
‘arrested’ in New Orleans.

Panic not. I haven’t just become a law 
breaker, but according to the police officer 
who questioned me, I simply wasn’t having 
enough fun! In this place, that is most 
definitely a crime.

It’s the 10-year anniversary of Hurricane 
Katrina this year and I am happy to 
report that New Orleans has resiliently 
bounced back bigger and better than 
ever. According to most people I spoke to, 
Katrina has had the effect of breathing new 
life, hope and opportunity into the city.

Nicknamed ‘The Big Easy’, New Orleans 
is known for its round-the-clock nightlife, 
vibrant live-music scene and spicy cuisine, 
which reflects its history as a melting pot 
of French, African and American cultures. 
Embodying this festive spirit is Mardi Gras, 
the late-winter carnival famed for raucous 
costumed parades and public partying. 

But make no mistake you don’t have 
to wait till Mardi Gras to party – it’s party 
central all year round. The bell boy in 
the lobby of my hotel even sings as he’s 
wheeling suitcases around. You can’t help 
but get caught up in the exuberance and 
energy of the place.

ALL THAT JAZZ
As the birthplace of jazz and the great Louis 
Armstrong, there is music everywhere 
including great buskers in iconic Bourbon 
Street (please give generously as lots of 

these musos have lost their homes since 
Katrina). 

Try the Absinthe Bar in Bourbon Street 
for authentic spine-tingling blues and 
wander just outside the French Quarter to 
Frenchman Street for the very best and less 
touristy live music bars.

Try and get tickets for the thrice nightly 
show at Preservation Hall, which was 
established in 1961 to preserve, perpetuate 
and protect traditional New Orleans 
jazz. It features some of the city’s finest 
performers. 

RETAIL THERAPY
With only two days in the city I was too 
busy bopping to go shopping but I can 
definitely recommend Magazine Street 
from the Lower Garden District to Audubon 
Park in Uptown. Stores to explore include 
Derby Pottery for its handmade tiles and 
the water-meter clocks in Crescent City. 
Hemline is great for local fashion while 
Sense and Sensibility and Mignon Faget are 
the places for unique, Louisiana-inspired 
jewellery.  

COMFORT CUISINE
In a place that hardly sleeps, snacks like 
beignets and po-boys are the perfect 
comfort foods to keep you going. Try the 
famous Café Du Monde in the French 
Quarter for a beignet (pronounced ben-
yay) which is a sugary square doughnut 
pillow of heaven and just lovely with a 
coffee. 

The history of the New Orleans po-
boy is a rich one (pardon the pun) dating 
back nearly 100 years. During the Great 
Depression there was a street car strike. 
Some former street car workers opened 
a sandwich shop using cut potatoes and 
roast beef gravy to make this signature dish 
and that was the first poor boy sandwich. 
Today, French fry and gravy po-boys are 
still found on many menus. Delicious!

You can’t come to New Orleans and not 
try jambalaya and gumbo, which are great 
Louisiana staples and perfect stomach 
liners for party animals. Famous New 
Orleans cocktails to try are the Hurricane, 
Mint julep and the Sazerac. They also make 
the best Bloody Marys I have ever had – just 
make sure you have a few po-boys handy 
to soak up these beverages.

OLD KING CREOLE
Antoine’s, the oldest French-Creole 
fine-dining restaurant in New Orleans, 
celebrates 175 years this year. It is 
still owned and operated by fifth 
generation relatives of the original 
founder, Antoine Alciatore. Soak up the 
history and fine food at this classy New 
Orleans institution, world-renowned 
for French-Creole cuisine, impeccable 
service and its unique atmosphere. 
antoines.com

 

GETTING THERE: Experience the 
friendly and uber cool service of Air 
New Zealand with direct flights to 
Houston and onwards via Auckland 
commencing on December 15th. I 
can’t think of a cooler way to get to 
one of the coolest places on earth. 
airnewzealand.com.au

 
For more information,  
mardigrasworld.com; 
neworleanscvb.com; ruebourbon.com; 
palacecafe.com; preservationhall.com

FA S T  FAC T S  ///

Nightlife in New Orleans

Bacchus at Mardi Gras. Picture 
courtesy Cheryl Gerber

T R A V E L T A L K   O C T O B E R  2 0 1 5    |   53   

USA



from gate to  

PLATE
JON UNDERWOOD reports on the new airport helping to open 

up one of Australia’s best food and wine regions.

The ‘Medley of Mains’ served at the 
Queensland College of Wine Tourism

Short Breaks
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IF WE build it, they will come. While I can’t 
swear that was the raison d’etre behind the 
new $200 million Brisbane West Wellcamp 
Airport, it’s not a bad starting point.

Because come they most certainly are. 
Around 110,000 people are expected to 
use the airport just outside Toowoomba 
in Queensland this year, with 250,000 
predicted in 2016. After that, the sky is 
literally the limit as more people take the 
direct route into the Darling Downs and 
Granite Belt regions.

The brainchild of the Wagner family, the 
airport offers a direct connection to Sydney 
through Qantaslink while Rex handles 
intrastate traffic. Other domestic airlines 
are already in talks to start using Wellcamp 
to bring passengers from other Australian 
cities while international flights are also on 
the horizon.

General Manager Phil Gregory has been 
with the project “from paddock to planes” 
and is both proud of what has already been 
achieved and excited about the future.

“It was important for us to say that 
Toowoomba is open for business and 
our terminal does that. It is a world-class 
building and as you come in to land you 
can see this is a serious place to come.”

TOOWOOMBA
The second largest inland city in Australia 
(behind Canberra), Toowoomba is 
booming. A $500 million shopping centre 
is being built in the city centre, the local 
university is expanding and construction of 
a $1.7 billion bypass starts in November.

All of which is good news for the 
region’s food and wine producers and 
local restauranteurs, keen to attract and 
impress a growing clientele of cashed-up 

locals and visitors. Places like Inbound 
(inboundtoowoomba.com.au), which 
re-opened in the city’s historic railway 
station in May after a major refurbishment, 
offer delicious home-made pies, tarts 
and pastries, all served in an elegant and 
nostalgic heritage-listed building.

And then there’s Veraison (veraison.com.
au), which is arguably the best restaurant 
in the city, having already earned one 
chef’s hat and is slowly bubbling its way 
towards another. It’s run by Alex Weston 
and Andrew Smith, a couple of young 
entrepreneurs, and even on a Tuesday 
night when I dined, the place had an 
unmistakeable buzz and feel about it. 

“We keep it really simple,” Alex told me. 
“We try and use a lot of local produce and 
just let it shine. We don’t have a whole heap 
of crazy techniques. Just nice, simple, fresh 
ingredients from the region.”

Despite its impressive credentials, 
Veraison offers affordable dining. The 
‘2FOURTUESDAY’ dinner menu offered 
a choice of two courses for $50 and 
featured such dishes as Bunnyconnellen 
olives, Darling Downs beef brisket and my 
personal favourite, a buttered popcorn 
crème brûlée with salted peanut caramel 
and white chocolate bourbon mousse, all 
washed down with some matched wines 
from Veraison’s extensive cellar. That 
second hat is surely just a formality.

“This is a nationally significant food 
region. People should come up and have a 
look at what is happening.”

STANTHORPE
The best travel experiences are those that 
take you by complete surprise. When I 
rocked up at the Queensland College of 

Alex Weston, 
Head Chef at 
Veraison in 
Toowoomba

Some of the local produce on 
sale at Stanthorpe Cheese
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Wine Tourism (QCWT) in Stanthorpe, I 
wasn’t expecting to enjoy one of the best 
lunches I’ve ever had (and let me tell you, 
being a journalist, I’ve had a lot of lunches!).

The QCWT (qcwt.com.au) is primarily 
a teaching facility offering students the 
chance to study the whole wine making 
process. It does a lot of work with local 
schools and also gives industry training in 
wine appreciation, hospitality and cookery. 
The college also runs courses for visitors, 
including the chance to be a winemaker for 
a weekend and meet local food producers. 

But back to that lunch. The QCWT also 
houses Varias Restaurant, where head chef 
Andrew Simpson is creating dishes that 
wouldn’t look out of place in a Michelin-
starred establishment. His signature lunch 
offering is the ‘Medley of Mains’ and is a 
three-dish tasting plate complete with 
complimentary wines from the college’s 
own Banca Ridge range.

I was hooked the moment I tasted the 
sautéed sea scallops with wasabi mash, 
radish salad and crispy pancetta with a 
coriander infusion. The crumbed lamb 
slider was a revelation, with the meat 
served with an awesome crunchy coating. 
But the pièce de résistance was the local 
organic smokey hummus which came 
beneath a prosciutto wrapped chicken 
tenderloin and warm grape salad. Smoked 
in tea and coconut, the hummus perfectly 
matched the rest of the dish while being 
a feature in itself. If you are ever in the 
Stanthorpe area, I urge you to put lunch at 
QCWT on the menu.

BALLANDEAN
Blood may be thicker than water but it is 
wine that flows through the veins of the 
Puglisi family. They have been running 
Ballandean Estate (ballandeanestate.com) 
since 1932 and dominated the recent 
Queensland Wine Awards (QWA), including 
‘Winemaker of the Year’, ‘Cellar Door of the 
Year’ and ‘Winery of the Year’.

Sisters Robyn and Leeanne are now the 
formidable double act running the place 
as fourth generation winemakers. A visit 
to their cellar door is as entertaining as it 
is enjoyable, with lunch at the adjacent 
BarrelRoom restaurant delivering quality 
food to match the pedigree of the wines.

A glance at their sampling list reveals 
some interesting new varieties alongside 
the classics. The Fiano won the award for 
‘Champion Alternative Variety White Wine’ 
at the QWA and is just delicious, along with 
their 2014 Viognier. Make sure you also try 
the 2013 Durif and 2013 Saperavi, the latter 
earned 94 points from esteemed wine 
writer James Halliday.

As for the future, it is hoped that one 
of Leeanne or Robyn’s kids will become a 
fifth-generation winemaker at Ballandean. 
“We want it to go on forever,” Robyn told 
me over lunch. “We want somebody to 
come back and love it as much as we do.”

MARYVALE
I have been fortunate enough to stay 
at some of the most exclusive five-star 
accommodation in Australia. Spicers Peak 
Lodge in Maryvale is right up there with the 
best of them.

Getting there is an adventure from the 
very start, situated at the end of a rough 
bushland track (make sure you rent a 4WD 
from the nice man at Avis at Wellcamp 
Airport). But once you’re there, you’ll enjoy 
the ‘relaxed luxury’ that is their signature. 
Extremely friendly staff (everyone is on a 
first name basis), exquisite accommodation 
and five-star cuisine are the hallmarks of 
Spicers Peak.

Dinners here maintain the quality of 
the produce found in this region. Think 
yellowtail kingfish, mallow lamb and David 
Blackmore 8+ Wagyu, all perfectly matched 
with wines chosen by the entertaining 
Polish sommelier. Perfect food in a perfect 
location. It doesn’t get much better than 
that. Pictures by Jon Underwood

 

GETTING THERE: Qantaslink flies 
direct to Brisbane Wellcamp from 
Sydney while Rex offers intrastate 
Queensland services along with other 
charter companies. qantas.com.au; 
rex.com.au

WHERE TO STAY: Toowoomba. Vacy 
Hall is a heritage-listed guesthouse 
offering bed and breakfast close to 
the centre of the city. Make sure you 
ask for room 1 with its four-poster bed 
and open fireplace. vacyhall.com.au

Maryvale. Featuring 10 suites and 
two private lodges, Spicers Peak 
Lodge offers views of the Main Range 
National Park, Great Dividing Range 
and Scenic Rim. It has a tennis court, 
Spa Anise and infinity edge pool. 
spicersretreats.com/spicers-peak-lodge

WHAT ELSE TO DO: Thulimbah. 
Sutton’s Farm sells quality cider, apple 
juice and some of the biggest apple 
pies you’ll ever see.  
suttonsfarm.com.au
Stanthorpe Cheese. Not only do they 
sell cheese, there are jams, balsamic 
vinegar, wine and all manner of 
delicious treats.  
stanthorpecheese.com.au

Ballandean. Symphony Hill Wines 
have been rated a five-star winery by 
James Halliday. Stop and chat with 
owner Ewen McPherson about his 
‘cuddly monster’ and the wine that 
wowed Will and Kate.  
symphonyhill.com.au
Twisted Gum Wines serve a variety 
of sustainable wines from their 
stylish cellar door in a classic 1920’s 
Queenslander. Apart from the wines, 
check out the art work by the owner’s 
daughter. twistedgum.com.au

For more information, visit  
wellcamp.com.au

FA S T  FAC T S  ///

Left: The fireplace is the centre of 
attention in rooms at Spicers Peak Lodge

Short Breaks
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NO MATTER how spontaneous your next 
trip, you won’t miss a beat with Motorola’s 
new Moto E smartphone.

Enhance your next travel experience with 
Motorola’s latest version of the Moto E, a 
new generation of smartphone tailored for 
those looking for a great mobile experience 
at a price that won’t break the bank.

It’s packed with more features and 
functionality to give people around the 
world greater access to life’s possibilities 
– without a hefty price tag – because 
Motorola believes access to the mobile 
internet should be a choice, not a privilege.

The new Moto E helps people connect to 
the world like never before with a 4.5-inch 
qHD display, 4G LTE, a front facing camera, 

all day battery and for the first time, 
personalised software experiences.

The new Moto E packs a bigger 
smartphone punch for a fraction of the 
average smartphone cost.

Find it at select Australian retails from 
$249 or for more info visit motorola.com.au

PACK A BIGGER,  
BETTER SMARTPHONE

PUNCH

WIN!  
Thanks to Motorola, Traveltalk has two, next 
generation Moto E smartphones to give away. 
For your chance to win visit traveltalkmag.com.au
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HOTin the city  
Too far. Too expensive. Too boring. Perth has copped a lot but as JESSICA ZOITI reveals, her 

hometown has experienced an urban renaissance and is now anything but bland.

Artist’s impression of the 
new Perth Stadium

Western Australia
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IT WAS a Friday evening and I found 
myself charged with the last minute task 
of making a restaurant reservation for four 
– somewhere new, somewhere exciting, 
somewhere in the city.

So armed with a lengthy list of new 
joints I’d been dying to try I hit the phone, 
only to be knocked back at every call. 
“We can fit you in at 6pm or 10pm,” I was 
sympathetically offered at one place. 
“Sorry, we’ve been booked out for weeks,” I 
was told at another. And so it continued. 

Hanging up the phone I wondered, not 
for the first time, why Perth is often unfairly 
referred to as ‘dullsville’, among other 
unflattering monikers. As I worked through 
my hit list it was clear that my fair city’s 
social life was alive and thriving.

In fact, change has been afoot for almost 
a decade. The CBD’s first small bar licence 
was approved in 2007 with 11 granted in 
total that year – a 700 per cent increase. 
There are now 88 small bars in and around 
the city centre including new venues like 
Shadow Wine Bar, The Dominion League, 
The Flour Factory and The Standard Bar 
Garden & Kitchen.

For beer lovers there’s the new 
Northbridge Brewing Company, a two-
storey bar and dining destination with 
a rooftop skydeck overlooking the 
Northbridge piazza and city. 

Those who prefer the stronger stuff are 
rejoicing at the recent opening of Perth’s 
first urban distillery, Whipper Snapper 
Distillery, and Hippocampus Metropolitan 
Distillery, the city’s first producer of 
handcrafted vodka.

The food scene is booming too. There 
are around 870 restaurants (a number 

Shows 3 times daily • Whiteman Park
www.cavershamwildlife.com.au • Tel: 08 9248 1984

CaverSham Wildlife Park

Artist’s impression of the  
Ritz Carlton at Elizabeth Quay

The new Alex Hotel
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that’s growing by the week) with new 
favourites including Darlings Supper Club, 
The Meatball Bar, Lucky Chans (Perth’s first 
crowd-funded restaurant), Cuban-inspired 
Cocina Bandito and Australia’s first outlet 
for Brotzeit, the world’s leading German 
casual dining restaurant.

Celebrity chefs are also moving in. Jamie 
Oliver recently opened Chophouse, his 
second CBD-based venue, Pete Evens has 
created a new paleo-inspired menu for 
Perth’s Fraser Suites’ restaurant while Thai 
food master and chef, David Thompson, 
will soon open Long Chim in the Old 
Treasury redevelopment.

A new influx of trendy food trucks 
has inspired both a strong ‘street food’ 
movement and the ‘Food Truck Rumble’, a 
popular market-like gathering of some of 
the city’s best ‘street food’ providers. Then 
there are night markets such as the City of 
Perth’s Twilight Hawkers Market and Perth 
City Farm Markets, and a gamut of food 
events including Eat Drink Perth and Taste 
of Perth.

Thanks to this boom in food and 
beverage venues Perth is experiencing 
a cultural shift – more than ever people 
choose to socialise in the city and stay out 
later – but the physical face of the CBD is 
altering too. Several major infrastructure 
projects look set to add more retail, wining, 
dining, accommodation and public spaces 
in coming years.

As Stephanie Buckland, CEO of Tourism 
WA, explains, “Perth is undergoing its 
biggest transformation in 100 years, with 
major billion-dollar developments in the 
pipeline.

“These include Elizabeth Quay, which 
will reconnect the city with the Swan River 
and feature a 2.7-hectare inlet; Perth City 
Link, which will reconnect the Northbridge 
entertainment precinct with the city for 
the first time in 100 years with the sinking 
of the railway line; a 60,000-seat Perth 
Stadium, which will provide opportunities 
for the city to host world-class major 
events; and a new museum, which will 
have the potential to present blockbuster 
exhibitions from around the world.”

In addition, more than 2,000 new inner 
city hotel rooms will be coming onboard 
between now and the end of 2018. 
Recently opened is The Alex Hotel, a 74-
room boutique hotel with a European-style 
restaurant, free Wi-Fi and state-of-the-art 
in-room technology.

Singapore’s COMO Hotels and Resorts 
will enter the Australian market when 
it opens its luxury 48-room COMO The 
Treasury later this year on the site of Perth’s 
Old Treasury Buildings. The hotel will be a 
part of a larger hospitality centre boasting 
restaurants, bars, a skydeck, shops and a 
day spa.

Other leading luxury hotel chains 
coming to town include the prestigious 
Ritz Carlton, which will open its five-star 
204-room hotel at Elizabeth Quay in 2018. 
Hilton Worldwide is set to open two hotels 
under the Doubletree by Hilton Brand – 
Doubletree by Hilton Perth Waterfront will 
open next year off Barrack Square while 
Doubletree by Hilton Fremantle will open 
in 2017. Also due to open in 2017 in the CBD 
is the 350-room five-star Westin Hotel.

“These hotels – with a mix of 

accommodation types – will allow us to 
diversify the demand for Perth. We will 
be able to attract corporate and leisure 
visitors, run major conferences and 
events, attract new airlines into the state 
and disperse travellers to regional WA,” 
Buckland added.

“These are all important additions to 
Perth and will have a major impact on our 
tourism industry by offering a range of 
accommodation options, event and public 
spaces, bars, restaurants, cafes and shops.”

For Buckland and her team at Tourism 
WA, these developments are vital in 
helping the state increase its current 
revenue of $8.6 billion in visitor spend to 
$12 billion by 2020.

For me, however, this ever-growing list 
of inner city attractions means my Friday 
nights (or any night of the week for that 
matter) are more diverse and entertaining 
than ever.

On that particular Friday night, the new 
plan was to simply wing it. Walking the 
busy Northbridge streets we arrived at Lot 
Twenty, a new venue sprawled over two 
storeys in a converted heritage building on 
the edge of the Perth Cultural Centre. 

My friends and I – a group of 
30-somethings who don’t get out nearly 
enough – found a cosy corner to lounge in. 
As we grazed on share plates our musings 
included appreciation for the quirky 
warehouse-inspired venue and admiration 
for just how much times have changed in 
Perth. 

 
For more information, visit  
tourism.wa.gov.au

BEYOND THE CITY LIMITS 
Caversham Wildlife Park houses WA’s largest private 
collection of native animals and offers a variety of 
interactive experiences every day. Visitors can feed the 
kangaroos, meet a wombat, touch a lizard or possum, 
take snaps with koalas and listen to keepers give talks (on 
weekends, public holidays and school holidays).

The park’s wide selection of farm animals are also a 
highlight and Caversham runs 30-minute farm shows 
twice daily including sheep shearing, sheep dogs at work, 
stockman on horseback, billy swinging, whip cracking, cow 
milking and lambs being bottle fed. 

There are child-friendly petting areas, walk-through 
aviaries, grassy picnic areas and a vast kangaroo enclosure 
where visitors can wander and feed the 70-odd resident 
roos and wallabies. All the attractions are included in the 
entry fee, including animal feed and photo opportunities.

Caversham Wildlife Park is located 15 kilometres from the 
Perth CBD on the edge of Whiteman Park. It is open seven 
days a week (except Christmas Day) from 9am until 5.30pm. 
Entrance costs $26 for adults and $11.50 for children 
(three-14 years). Concession prices are also available.

cavershamwildlife.com.au

A food truck in Perth’s Cultural Centre. 
Picture courtesy Simon Furlong

Western Australia
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BUDGET-FRIENDLY HOLIDAYS  
TURN TRAVEL DREAMS INTO REALITY

Cosmos invented budget-touring over 50 years ago.  

Offering affordable travel packages to savvy travellers 

who insist on getting the most out of their holiday, tours 

are designed to include all the essentials with plenty of 

free time to explore independently.

Quality accommodation  
Comfortable and attractive hotels in good neighbourhoods.

Services of a professional Tour Director

Inside visits  
to major and must-see sights.

Dynamic blend of transportation 
first-class motorcoach, rail and cruise.

Free Wi-Fi on motorcoaches

Plenty of leisure time  
to explore on your own.

FOR MORE INFORMATION
T:  1300 130 134  
W:COSMOSTOURS.COM.AU

SAVE 10% 
EARLY BOOKING DISCOUNT

Book and deposit before 1 December 2015  

and save 10% on all UK & Europe tours.

 
SAVE $200 per couple 
SECOND TOUR DISCOUNT

Book two Cosmos tours travelling in the same year and 

receive $100 per person off the land portion of your 

second or subsequent tour.  

 
SAVE UP 

TO $600 per couple 
AIRFARE DISCOUNT

Add flights to your tour and you will receive up to  

$300 per person off the price of your airfare.

 
SAVE 5% 
JOURNEYS CLUB DISCOUNT
Travelled with us before? Join our Journeys Club  

and you can save 5% on your next tour.

 

* All above deals & discounts are combinable.  

Bookings must be made by 01 December 2015.  

See website for conditions.

GUARANTEEDBEST DEALS OF THE YEAR

IT’S TIME TO TOUR

DEALS & DISCOUNTS*

UNFURLING ALONG a pristine beach on 
Bali’s southwest coast, mere steps from the 
Indian Ocean, Alila Seminyak ups the ante on 
tropical cool. A stunning beachfront resort 
that radiates sophistication, vibrance and 
vivacity, offering an indulgence of luscious 
lifestyle facilities and refined spaces for 
chilling out in style. 

Located less than 30 minutes from 
Ngurah Rai International Airport, Alila 
Seminyak enjoys an unrivalled beachfront 
setting along the sophisticated shores of 
Seminyak, Bali’s upscale resort destination. 
This stretch of beach is abuzz with 
glamorous beach clubs, while Seminyak 
town beckons a few minutes inland with 
its eclectic mix of chic boutiques, galleries, 
restaurants, cafes and nightspots.

The ultimate expression of contemporary 
style, Alila Seminyak’s 240 rooms and suites, 
including one sensational Penthouse, are 
an exquisite composite of thoughtfully 
designed spaces, unparalleled quality in 
detail and comfort built for artisanal living. 
The rooms are housed in four separate 
buildings throughout the resort, each 
offering a unique experience to suit guests’ 
personal vacation desires. 

Beyond the visible aesthetics, Alila 
Seminyak is wholly committed to minimising 
its environmental footprint. This eco-friendly 
Bali resort is sustainably designed and 
constructed in accordance with the rigorous 
standards of the internationally recognised 
EarthCheck benchmarking and certification 
programme. 

One lucky reader and a friend will win five 
nights, including breakfast at Bali’s hippest 
new five-star resort, Alila Seminyak. To enter 
the draw visit traveltalkmag.com.au. 

 
Terms and conditions apply 
Flights are not included.

Alila Seminyak
Jalan Tama Ganesha No.9 Petitenget, 
Seminyak, Kerobokan Bali
Tel: +62 361 3021 888
Email: seminyak@alilahotels.com

Brenda Nash
Director of Sales Australia/New Zealand 
  bnash@alilahotels.com
  +61 409 927 646

WIN! 
Five luxurious nights at 
the new Alila Seminyak 
Valued at $3,300
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BUDGET-FRIENDLY HOLIDAYS  
TURN TRAVEL DREAMS INTO REALITY

Cosmos invented budget-touring over 50 years ago.  

Offering affordable travel packages to savvy travellers 

who insist on getting the most out of their holiday, tours 

are designed to include all the essentials with plenty of 

free time to explore independently.

Quality accommodation  
Comfortable and attractive hotels in good neighbourhoods.

Services of a professional Tour Director

Inside visits  
to major and must-see sights.

Dynamic blend of transportation 
first-class motorcoach, rail and cruise.

Free Wi-Fi on motorcoaches

Plenty of leisure time  
to explore on your own.

FOR MORE INFORMATION
T:  1300 130 134  
W:COSMOSTOURS.COM.AU

SAVE 10% 
EARLY BOOKING DISCOUNT

Book and deposit before 1 December 2015  

and save 10% on all UK & Europe tours.

 
SAVE $200 per couple 
SECOND TOUR DISCOUNT

Book two Cosmos tours travelling in the same year and 

receive $100 per person off the land portion of your 

second or subsequent tour.  

 
SAVE UP 

TO $600 per couple 
AIRFARE DISCOUNT

Add flights to your tour and you will receive up to  

$300 per person off the price of your airfare.

 
SAVE 5% 
JOURNEYS CLUB DISCOUNT
Travelled with us before? Join our Journeys Club  

and you can save 5% on your next tour.

 

* All above deals & discounts are combinable.  

Bookings must be made by 01 December 2015.  

See website for conditions.

GUARANTEEDBEST DEALS OF THE YEAR

IT’S TIME TO TOUR

DEALS & DISCOUNTS*



A NEW WAY TO TOUR

Combining the hassle-free travel of a tour with all the 

freedom of an independent holiday, Monograms’  

all-in-one packages allows you to leave the group  

behind without going it alone.

Onsite Local Host  
On call and accessible throughout the trip.

Hand Selected, centrally located hotels

Exclusive, VIP Sightseeing  
with expert Local Guides.

Transportation  
between cities & during sightseeing  

(including First-Class trains).

Breakfast Daily

Special Excursions  
to Personalise your trip. 

FOR MORE INFORMATION 
T:  1300 130 134  
W: MONOGRAMSTRAVEL.COM.AU

SAVE 10% 
EARLY BOOKING DISCOUNT

Book and deposit before 1 December 2015  

and save 10% on all UK & Europe packages.

 
SAVE $300 per couple 
SECOND TOUR DISCOUNT

Book two Monograms packages of seven days or more 

travelling in the same year and receive $150 per person 

off the land portion of your second or subsequent 

package. 

 
SAVE UP 

TO $600 per couple 
AIRFARE DISCOUNT

Add flights to your package of seven days or more and 

you will receive up to $300 per person off the price of 

your airfare.

 
SAVE 5% 
JOURNEYS CLUB DISCOUNT
Travelled with us before? Join our Journeys Club  

and you can save 5% on your next tour.

 

* All above deals & discounts are combinable.  

Bookings must be made by 01 December 2015.  

See website for conditions.

GUARANTEEDBEST DEALS OF THE YEAR

IT’S TIME TO TOUR

DEALS & DISCOUNTS*


