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WE WILL ECLIPSE
ALL YOUR

EXPECTATIONS
Scenic Eclipse takes ocean cruising to a whole new level. 

Featuring a steadfast commitment to world-class safety, 

excellence in design, luxury appointments and almost 1:1 

sta�  to guest ratios. Along with a host of indulgent amenities 

and spacious suites; this extraordinary yacht provides the 

ultimate all-inclusive ocean cruising experience.

Maiden voyage 31 August, 2018
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Delivering your customers the best fares is child’s play

Earlybirds from $700!*

*excludes YQ + taxes

Reach over 170 destinations in Europe via any one of our multiple Asian gateways. 

Great connections from Australia via Singapore, Hong Kong, Bangkok, Tokyo, Shanghai 

or Delhi with fully combinable fares between Austrian Airlines, Lufthansa and SWISS. 
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44 SOUTH AMERICA
JON UNDERWOOD gets a taste for 
Santiago in Chile on a foodie tour, plus 
the latest product updates from Chimu 
Adventures and Adventure World.

48 NEW ZEALAND
It’s been five years since earthquakes 
rocked Christchurch but now this 
resilient South Island city is making 
headlines for all the right reasons. We 
look at the new hotels, restaurants and 
restoration projects taking place in the 
country’s oldest city.

50 THAILAND
Industry rates at a five-star resort, 
special packages for couples and an 
exclusive opening offer. Check out our 
wrap up of all the latest property.

52 IRELAND
The new Star Wars movie is breaking 
box-office records all around the world. 
Here we look at the remote Irish location 
that played a pivotal role in the movie 
and how residents are now hoping for a 
tourism windfall.

56 EUROPE
In the historical Czech town of Trebic, 
JESSICA ZOITI checks out a UNESCO 
World Heritage-listed treasure.

WHAT IS the collective noun for travel 
agents? A ‘booking’ of agents. An ‘itinerary’ 
of agents. Suggestions please on the back 
of a $20 note sent to our address.

Why have I been pondering this 
grammatical conundrum? It’s because I’ve 
been trying to think of a collective way of 
thanking all our loyal readers for 
continuing to make Traveltalk such a 
success. The latest CAB audit figures have 
just been released and we are still the 
highest circulating travel news magazine 
in Australia, for which we are extremely 
honoured and grateful.

Perhaps the reason for this is because, 
like you, we care passionately about travel 
and the industry in general. We know you 
can’t possibly keep up to date with all the 
news that comes flooding in on a daily 
basis so we provide a comprehensive but 

easy to read summary of everything you 
need to know. Our constantly updated 
website and thrice-weekly EDM’s are also 
essential parts of the whole Traveltalk 
package.

A big part of our success also lies with 
our advertising partners. You’ll have seen 
the amazing wrap around cover from 
Scenic, announcing their brand new ship, 
while VisitBritain worked closely with our 
team to produce the essential supplement 
to Northern England you’ll find within our 
pages.

Not that we plan to rest on our laurels. 
There are more exciting developments to 
come that will keep us ahead of the pack. 
The year has already got off to a great start 
– with your continued support it can only 
get better.

Have a great 2016.
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Agenttalk

THE WORLD IN FOCUS
Agents have again been travelling to all four corners of the globe to check out the best destinations.

A LOT OF ALASKA

FIRST TIMERS

LAPPING UP THE LUXURY

A 12-DAY Alaskan famil has put the USA’s largest 
and least populous state firmly on the list of top 
travel destinations for Darren Christensen. The trip, 
hosted by Travel Alaska, included a glacier landing 
on the continent’s highest mountain, Mt McKinley 
(Mt Denali), cruising through the Kenai Fiords and 
sampling signature Copper River salmon at the 
Glacier Brewhouse in Anchorage. Christensen, who 
is TravelManagers’ representative for Narre Warren 
South in Victoria, said Alaska had endless ‘wow’ 
factor. “The passion I now have for selling Alaska as a 
destination could never be expressed without having 
experienced it personally,” he added.

IT WAS the first time for everyone when 
Outrigger hosted a small group of wholesale 
agents on a recent famil to the hotel chain’s 
Konotta Maldives Resort. Matt Ross from Above 
& Beyond, Rebecca Munachen from Asia Escapes 
Holidays and Emily Stuart of SIA Holidays and 
Wendy Wu Tours joined Andrew Gee and Maria 
Alaveras from Outrigger’s regional sales office. 
The group stayed in overwater villas, each with 
its own private pool, took introductory scuba 
lessons, sampled the treatments available at the 
resort’s spa and enjoyed a sunset cruise. Konotta 
is located 340 kilometres south of Malé.

HAvING A GREAT THAI-M
TOURISM AUTHORITY of Thailand (TAT) took seven Aussie agents 
to experience the Land of Smiles recently. The trip started off with 
the 7th Andaman Travel Trade in Phuket where Liz Johnston from 
Buffalo Tours Sydney and Kim Gough from Flight Centre Adelaide 
won return air tickets from Bangkok Airways. The agents then 
explored Old Phuket Town, the Gibbon Rehabilitation Centre, 
snorkelled at Similan Islands Marine National Park, visited the 
Khaolak area and spent two nights ‘glamping’ at Elephant Hills in 
Surat Thani, followed by the Cheow Larn Lake and forest. The trip 
ended with a visit to the Grand Palace complex in Bangkok.

A GROUP of agents have sampled part of APT’s 
popular ‘Magnificent Europe’ luxury river cruise 
itinerary. Sailing aboard the MS AmaVenita, the group 
travelled from Nuremberg to Amsterdam. Highlights 
included World Heritage-listed Bamberg, the chance 
to enjoy a wine tasting at one of Europe’s oldest cellars 
in Kitzingen and the opportunity to experience APT’s 
‘Freedom of Choice’ touring in Cologne with the 
option to join an architectural or chocolate-themed 
tour. Most of the group chose the latter. The group 
also visited the 14th century Namedy Castle with one 
of APT’s exclusive ‘Royal Invitations’.
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Agenttalk

vIvA CALIFORNIA

KINGS AND qUEENS
CUNARD PARTNERED with Qantas recently 
to host a famil designed to celebrate the 250th 
transatlantic crossing of Queen Mary 2 from New 
York to Southampton. Top-selling agents from 
both brands were invited onboard the cruise 
line’s flagship for the eight-night crossing. The 10 
agents and their companions were given the royal 
treatment, including a cocktail event with Captain 
Kevin Oprey, specialty dining in the Todd English 
restaurant, pre-dinner drinks in the Veuve Clicquot 
Champagne bar and passes to the indulgent 
Canyon Ranch spa. 

vIvA! HOLIDAYS, Gate 7, San Diego 
Tourism Authority, Visit West Hollywood 
and Fiji Airways hosted a group of agents 
on a six-night educational to Southern 
California recently. The group spent three 
nights in San Diego and then travelled by 
Amtrak to Los Angeles where they enjoyed 
the rock star treatment for two nights in 
West Hollywood staying at the Mondrian 
and Chamberlain hotels. Highlights 
included a guided tour of Sea World San 
Diego, the USS Midway Museum, shopping 
and hosted meals at the Las Americas 
Outlets in San Diego and Beverly Centre in 
Los Angeles.
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Agency of the month

THE POWDER PUFF GIRLS
At Snowscene in Brisbane, they help travellers with all things ski and snow-related.

NUMBER OF STAFF: 10

HOW LONG IN PRESENT LOCATION: 20 
years at Woolloongabba.

MAIN TYPE OF CLIENTELE: Families, 
snow enthusiasts, snow chasers and 
people wanting to experience their first 
time on powder. They say you never forget 
your first time!

MOST POPULAR TYPE OF HOLIDAY 
SOLD: Snow holidays worldwide.

HOTTEST DESTINATION RIGHT NOW: 
Japan. With direct flights from Brisbane 
and Sydney and with the same time zone 
so there is no jet lag, this is a convenient 
option for Australian travellers. The endless 
powder in Japan has Australians wanting 
more, including the culture and the food. 
The Nagano Prefecture, near the Hakuba 
ski resort, is the only place in the world 
where you can see snow monkeys bathing 
in natural hot pools – a must see.

LONGEST SERvING MEMBER OF STAFF: 
Kerri Karayan is Snowscene’s most loyal 
and hard working employee. Kerri joined 
the Snowscene team fresh out of high 
school and has played an integral part 
in the organisation, from reservations 
to operations to management to chief 
accounts executive. This year marks Kerri’s 
25th with Snowscene. What a milestone!

WHO IS THE OFFICE JOKER: That would 
be our very own office encyclopaedia, 
Amanda Biltoft. If you need to know a fun 
fact then Amanda is our go-to girl – no 
need for Google, we have Amanda.

FUNNIEST THING THAT’S HAPPENED 
IN THE OFFICE: We were congratulating a 
supplier about his swim across the English 
Channel and telling him what a marvellous 
achievement it was. He agreed that he was 
very proud but proceeded to tell us that 
during the swim he had swallowed a turd. 
Definitely a day the office team will never 
forget.

BEST CHRISTMAS PARTY: That would 
have to be when our owner, Joan, had 
come back from Bali with Indonesian 
cigarettes. We’d all had a few drinks and 
EVERYONE was smoking them, even those 
who didn’t smoke. Other traditions are 
oyster shots and always picking one of our 
male staff members to be Santa.

FAvOURITE Tv SHOW IN THE OFFICE: 
Modern Family as it shows how crazy 
families can be, including work families!

MAIN WATER COOLER TOPICS IN THE 
OFFICE: Food, food and more food. We 
are an office of women who like our food. 
To compensate, we do have an office 
running club which is a great way to burn 
off all the food, stresses of the day and 

build moral within the team while working 
towards personal fitness goals.

BIGGEST CHANGES YOU’vE SEEN 
IN THE TRAvEL INDUSTRY: For the 
snow industry there has been increased 
discussion about global warming which 
always causes concerns and affects 
consumer confidence. Travellers are also 
gaining more independence by booking 
online. However, like with any challenge it 
is how you deal with it and with the events 
that are happening around the world it 
has never been more important to book 
with an expert – for travel warnings, snow 
updates, the latest deals and emerging 
ski resorts. We are here to educate our 
travellers and travel agents and to book all 
things snow.

NAME OF AGENCY: Snowscene, 743 
Stanley St, Woolloongabba, Brisbane, 
Queensland.

 
snowscene.com.au

 
If you’d like to be our ‘Agency of the 
Month’, please contact us at  
editorial@traveltalkmag.com.au

Above: From left to right: Sandi McConnell, Roger Fearnley, 
Suzie Heath, Hayden Foy, Amanda Biltoft (seated), Jennifer 
Price, Kerri Karayan, Lynell Reid (seated), Michelle Fells, Emily 
Warbrick. Absent: Tracy Erpf
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Hear more about the opportunity and 
freedom available to you from our 
community of personal travel managers.  
See the selection of tell all videos here 
joinus.travelmanagers.com.au 

Email join.us@travelmanagers.com.au

Call Graciela on 1800 019 599

“freedom”
is one of the words Kim in NSW  
uses to describe TravelManagers 
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Agenttalk

HERE’S HOW YOU CAN WIN A 
THREE-NIGHT FIJIAN CRUISE

AGENTS WHO book a certain number of 
cabin nights during a promotion currently 
being run by Captain Cook Cruises Fiji can 
earn a free trip for two.

The company is currently having an ‘Up 
to four nights free sale’, where passengers 
receive four nights free on 11-night cruises, 
three nights free on seven-night cruises 
and one night free on all four-night cruises.

The deal is available for sale until 
February 28 and passengers can travel 
until March 31, 2017. All agents who book a 
minimum of 20 cabin nights will receive a 
free three-night Southern Yasawa Islands 
cruise for two people.

All four-, seven- and 11-night cruises 
are aboard the 130-passenger, fully 

accommodated MV Reef Endeavour small 
ship cruise vessel which visits parts of Fiji 
larger ships cannot get to. 

Passengers discover remote villages, 
churches and schools of the real and 
untouched Fiji and take part in traditional 
village sevusevu ceremonies and Meke and 
Lovo feasts. 

Prices during the promotion for the four-
night Northern Yasawa cruise start from 
$1,447 per person twin share, normally 
$1,942 per person twin share. Prices for the 
seven-night Yasawa Islands and Discovery 
cruises start from $1,942 per person twin 
share, normally $3,044 per person twin 
share. Prices for the 11-night Discovery 
cruise start from $3,044 per person twin 

share, normally $4,986 per person twin 
share.

All fares include shipboard 
accommodation, all meals, guided village, 
school and island tours, snorkelling and 
glass bottom boat excursions, daily island 
stopovers and water activities, hikes, kayak 
safaris and onboard entertainment. 

Also included is the kids’ club (five 
to nine years), onboard Wi-Fi, 24-hour 
self-service tea and coffee bar, post cruise 
transfers to Nadi and Denarau hotels and 
Nadi airport and use of the ship’s facilities 
including a swimming pool, spas, mini 
gym, sun deck, cocktail bar and library.  

 
captaincookcruisesfiji.com 

CLIA OFFERS AGENTS NEW BENEFITS AS 
PART OF MAJOR MEMBERSHIP OvERHAUL
A MAJOR overhaul of its membership 
program has seen Cruise Lines International 
Association (CLIA) Australasia unveil a range 
of new benefits for travel agents.

Launched on January 1, the revamped 
program marks a new era for the cruise 
organisation, integrating its membership 
and training for the first time, while also 
offering travel agents access to a wide 
range of benefits designed to enhance the 
value of their CLIA membership.

Under the program, CLIA member 
travel agents will be able to enjoy direct 
benefits from CLIA member cruise lines as 
well as everyday discounts from scores of 
major retailers across Australia and New 
Zealand. These range from supermarkets 
and cinemas to hotels and restaurants and 
include Woolworths, Coles, Westfield, JB 
Hi-Fi and Target.

Agents will also be able to apply for a 
global cruise agent ID card (pictured), which 
will enable them to access worldwide travel 
benefits, bringing them in line with CLIA 
agent members in the United States.

“With CLIA training now available 
online and key modules included in the 
membership fee, it’s never been easier for 
agents to improve their cruise knowledge 
and make the most of our booming cruise 
market,” said Brett Jardine, CLIA Commercial 
Manager.

To coincide with the program changes, 
CLIA will be launching a new online 
membership portal in early 2016, making 
it simpler for travel agents to manage their 

CLIA profile and access training. 
Mr Jardine said the new structure would 

deliver significant savings for agencies 
committed to training their staff to become 
cruise specialists, as well as many additional 
benefits.

“We’re very excited to offer our members 
this new program as it gives agents even 
more reason to sell cruises,” Mr Jardine 
added. 
cruising.org.au

Reef Endeavour in Fiji
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Agenttalk

AIR FRANCE is offering agents the chance 
to win a trip to Disneyland Paris through a 
new incentive scheme.

The promotion, which runs until March 
1, will see agents earn points for selling 
economy, premium economy and business 
class return tickets to France/Europe from 
Australia.

The prizes for the agents who earn the 
most points during the incentive include 
four return economy tickets from Australia 
to Paris, four park tickets for both Disney 
parks, two nights’ accommodation in a 
Disneyland hotel, and food and beverage 
vouchers for Disneyland Paris. 

To enter, agents must e-mail their 

agency name, consultant name, passenger 
name, ticket number and PNR number to 
mail.webpromo.au@airfrance.fr

The agent having earned the highest 
amount of points for sales made and 
ticketed during the incentive period will be 

announced on agentconnect.biz on March 
10. The winning agent will also be notified 
by Air France on the same day.

For more information and the full terms 
and conditions of the incentive, visit  
agentconnect.biz

SELL AIR FRANCE AND YOU CAN EARN A 
MAGICAL TRIP TO DISNEYLAND PARIS

SAME HOTEL, SAME ROOM

CHEAPER RATE

exciteholidays.com

THESE SPECIAL TRADE RATES 
ARE JUST GRAND IN HK 
ONE OF Hong Kong’s most luxurious waterfront hotels has 
released special trade rates discounted up to 40 per cent for 
use throughout 2016.

The rates at the Harbour Grand Kowloon are available to 
travel agency staff, airline personnel, hotel employees and 
media representatives. The discount is off BAR rates and 
applicable for a maximum of two rooms at a time for up to 
five-night stays. Government taxes and service fees apply. 
Bookings are not commissionable.

Two internet devices can be used per room, breakfast is an 
extra $HK170 (approx. $AU30) and an extra bed can be placed 
in rooms for $HK450 (approx. $AU80) per night. To book, visit 
harbourgrand.com

CRUISE THE CARIBBEAN OR MINGLE 
IN THE MED WITH THIS ROYAL OFFER 
PRINCESS CRUISES is offering agents the chance to win an 
escape to the Mediterranean or the Caribbean.

Coinciding with the wave cruise sale period, the special 
‘Cruise Showdown’ promotion reinforces Princess’ positioning 
as a destination expert, cruising to more than 300 ports around 
the globe.

Every time an agent sells a Princess cruise before March 1 
they will be able to place a vote for their choice of a seven-
night ‘magical Mediterranean cruise’ or an eight-night ‘carefree 
Caribbean’ voyage. Winners of both Princess cruises will also 
receive up to $4,000 worth of eZAir credit to assist with flights.

The competition is open to members of the Princess 
Academy, with agents able to enter the draw at  
onesourcecruises.com

Picture courtesy 
Disneyland Paris
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Agenttalk

SINGAPORE EXPANSION 
IS SOMETHING TO 
GET EXCITED ABOUT

FOLLOWING THE success of its expansion 
into the UK, Excite Holidays has announced 
its plans for further growth into Asia. 

The global travel wholesaler has set up 
operation in Singapore with local travel 
agents already making bookings. The 

move comes after strong interest from 
Singaporean travel agents following a 
presentation given by Nic Stavropoulos, 
Managing Director and co-founder of 
Excite Holidays, and CTO Damian Sutton in 
conjunction with the National Association 

WHETHER IT’S a week-long cruise up the 
Inside Passage or a month-long odyssey 
from coast to coast, Canada offers a 
diversity of experiences and landscapes 
that can be overwhelming for both clients 
and travel professionals.  

Some of the top representatives of the 
country’s tourism industry visited Australia 
recently to update 13 Personal Travel 
Managers (PTMs) from TravelManagers on 
just what Canada has to offer visitors.

The updates took the form of two 
Masterclass sessions that were held at the 
company’s National Partnership Office 
(NPO) in Sydney. The sessions lasted 90 
minutes and included presentations from 
Canada & Alaska Specialist Holidays, Rocky 
Mountaineer and Air Canada.

Michael Gazal, Executive General 
Manager of TravelManagers, said: 
“Masterclass sessions like these are not 
just useful in building on the impressive 
product and destinational knowledge 
our PTMs already have, they also serve 
to strengthen the strong relationships 
we have with our key suppliers, both at a 
national level, and for individual PTMs.”

Neil Ford, Sales Executive for Air Canada, 
showcased the airline’s new product 

for 2016, which includes new premium 
economy and business class services on 
the 787 Dreamliner. 

Dianna Schinella, Asia Pacific Sales 
Manager for Rocky Mountaineer, updated 
attendees on their new Silverleaf and 
Goldleaf options, while Ed Smith from 
Canada and Alaska Specialist Holidays 
provided destinational information and 
an overview of FIT journeys that could be 

tailor-made for individual clients.
Kim Mason, representative for Cronulla, 

said, “I have done lots of training on 
Canada but this was a really good way 
to catch up on any changes. The extra 
knowledge will definitely help me get a 
few new bookings across the line.”

travelmanagers.com.au

of Travel Agents Singapore (NATAS). 
During the presentation, Singapore-

based travel agents were introduced to 
Excite Holidays’ booking platform and 
extensive product range. They were also 
given an insight into some exciting future 
strategies and technological innovations 
from the online wholesaler.

“The demand for our wholesale travel 
products and innovative technology on a 
global scale is exceptionally high,” said Nic 
Stavropoulos. 

“Our intuitive technology, built by 
our in-house team of developers, will 
empower Singaporean travel agents with 
cutting-edge tools which will enable them 
to compete more effectively and also 
maximise the earning potential of each 
booking.

“As a company, we’re committed 
to revolutionising the future of online 
wholesale travel through innovative 
technology and we’re delighted to 
be helping Singaporean travel agents 
compete on a global scale.”

Excite Holidays currently has a presence 
in Australia, New Zealand, Thailand, Greece 
and the UK.

 
exciteholidays.com

Damian Sutton (left) 
and Nic Stavropoulos

IT’S A MAPLE LEAF MASTERCLASS FOR 
TRAvELMANAGERS STAFF IN SYDNEY

Ed Smith and Alison Duong 
from Canada & Alaska 
Specialist Holidays (back row) 
with TravelManagers’ Doina 
Nicutescu, Kim Mason, Paula 
Shields and Stephanie Fung
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Agenttalk

IT LOOKS LIKE REINDEER 

AGENTS ARE TIPPED TO LOvE ALL 
OF APT’S GRAND SALE OFFERS

TRAvEL ASSOCIATES SAY ALOHA AT CONFERENCE

SUE BASEDOW from Mobile Travel Agents has described her recent visit to the Arctic 
Circle as one of her best experiences in more than 30 years of travel.

 Visiting Estonia, Finland and Sweden as part of a 50 Degrees North, Finnair and 
Consolidated Travel Group ‘High Achievers’ study tour, Sue (pictured right) enjoyed the 
Northern Lights, a personal reindeer sleigh ride, a snow mobile tour, an overnight stay 
in a glass igloo and meeting Santa Claus at his village.

 Sue’s program also included a Stockholm – Helsinki cruise on the recently renovated 
Ms Silja Serenade and a flight on Finnair’s new A350 on the Helsinki-Shanghai route. 
mtatravel.com.au

THE BIGGEST celebration in the travel 
industry calendar, the National Travel 
Industry Awards, will culminate with an 
after party at a secret venue in Sydney.

The gala dinner takes place on July 16 
at the Pavilion Darling Harbour and the 
Australian Federation of Travel Agents 
(AFTA) has decided to bring back the post 
event celebration due to popular demand. 

It will again be sponsored by Singapore 
Airlines, who have been involved with the 
after party since its inauguration in 2010.

“It provides Singapore Airlines with a 
chance to demonstrate its gratitude to the 
Australian travel industry and we thank 
AFTA for the opportunity to once again be 
the exclusive sponsor in 2016,” said Dale 
Woodhouse, Senior Manager Marketing & 

Alliances Australia.
Jayson Westbury, AFTA Chief Executive, 

said the location of the event would be 
revealed nearer to the time to keep those 
attending NTIA guessing but attendees 
would not be disappointed.

afta.com.au

APT CELEBRATED its broadcast sponsorship of the Australian Open by offering special 
holiday deals available this summer. It is the second year the company has kick-started 
the holiday booking year with its ‘Grand Sale’.

“We received widespread praise from our travel industry partners for our inaugural 
Grand Sale in 2015,” said Debra Fox, APT Executive General Manager Global Sales 
and Marketing. “We want our Grand Sale to represent the start of a successful holiday 
booking season for travel agents and their clients.”

The Grand Sale, which runs until February 29, provides the travel industry with a 
wide choice of market beating offers across a range of travel styles and destinations. 
Offers include flight deals on a wide variety of luxury land tours in Africa, Europe, the 
Kimberley, South America and Tasmania, and ‘Fly Free’ and ‘Business Class’ air deals on 
selected European and Asian river cruises. 

aptouring.com.au/grandsale

A GROUP of 60 managers from Travel 
Associates travelled to Hawaii recently 
for their annual leadership conference. 

Participants from around Australia 
experienced the best of Maui and 
Oahu over four days. The group went 
snorkelling on Molokini reef, visited 
Lahaina, shopped in Maui, swam with 
dolphins, enjoyed ATV riding at Kualoa 
Ranch and went surfing in Oahu.

The agents also celebrated at a 
number of events during the trip 
including cocktail parties at Sheraton 
Maui Resort and Spa and The Modern 
Honolulu, culminating with an exclusive 
luau performance which offered a look 
back through ancient and modern 
Hawaii at The Royal Hawaiian Hotel.

From left to right: Malcolm Hyslop, Holly 
Ballard from Hawaii Tourism Oceania, 
Joanne Fulton Kennedy, Brian Wye

SECRET AFTER PARTY SET TO SURPRISE NTIA GUESTS

T r a v e l T a l k   f e b r u a r y  2 0 1 6   |   13   
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RAIL PLUS is offering a range of 
independent packages across America 
combining some of Amtrak’s iconic 
journeys with top quality hotel 
accommodation, sightseeing tours, 
transfers and selected meals.

Ten of the most popular independent 
rail packages now feature on the Rail Plus 
website. Examples include:

‘Jazz, Blues & Rock n Roll’ (from $1,993 
per person) – an eight-night voyage from 
Chicago to New Orleans via Memphis, with 

highlights such as a three-day hop-on/
hop-off sightseeing tour of Chicago, a 
visit to Graceland and a Battlefield Cruise 
in New Orleans aboard a legendary 
paddlewheel boat.

‘Pacific Northwest’ (from $2,067 per 
person) – a seven-night journey on the 
Coast Starlight from San Francisco to 
Portland or Seattle, with clients exploring 
San Francisco on a double-decker hop-
on/hop-off tour bus, visiting California’s 
towering redwoods and enjoying the views 

from Seattle’s Space Needle observation 
tower

 ‘Great American Majestic 
Landscapes’ (from $3,175 per person) – an 
11-night rail trip that starts in New York 
and ends in San Francisco, visiting Chicago 
and Denver along the way. Passengers 
experience the Big Apple on a two-day 
hop-on/hop-off tour, a trolley tour of 
Chicago and a day trip to Napa Valley’s 
wine country.

A number of itineraries include 
overnight rail journeys, with passengers 
having the option of upgrading from 
coach accommodation to either a private 
roomette or a bedroom with a self-
enclosed toilet and shower.

The release of the new rail packages 
comes just two months after Rail Plus 
unveiled an exclusive connection to live 
Amtrak inventory on its website, giving 
travel agents the ability to search, book 
and ticket Amtrak’s North American 
services online around the clock.

Amtrak’s network connects more than 
500 destinations in 46 U.S. states and 
three Canadian provinces. The company’s 
fleet of more than 300 trains includes 20 
Acela Express high-speed trainsets, which 
operate the fastest passenger service in 
the Western Hemisphere.

 
 railplus.com.au

GLOBUS IS celebrating the 100th anniversary of the U.S. 
National Parks Service with a monumental 100-day tour 
among the greatest national parks in America.

 From Hawaii to Maine, the tour visits 34 different national 
parks, monuments and historic sites in a single once-in-a-
lifetime itinerary. Starting on July 7, travellers will cross 24 
states and six time zones, linking world famous parks like 
Yellowstone, Yosemite and the Grand Canyon with other 
natural wonders like the glaciers of Alaska, the peaks of the 
Rocky Mountains and the desert formations of Monument 
Valley.

Highlights of the tour include the islands of Hawaii, a seven-
night Alaskan cruise, the canyons and desert parks of the 
south-west, wine regions in California and Washington, New 
England parks in the north-east and the bright lights of cities 
like New York, Las Vegas and San Francisco.

The tour, ’Centennial Celebration: 100 Days of GoParks’, 
is priced from $41,482 per person twin share, starting in 
Honolulu and ending in Las Vegas. 

The commemorative tour has been created under the 
Globus GoParks scheme in which Globus makes a contribution 
to the U.S. National Park Foundation for every guest aboard 
its GoParks tours, helping to preserve parks for future 
generations. The partnership gives guests access to in-park 
accommodation and other exclusive experiences in some of 
the most celebrated national parks in the U.S.

globus.com.au

RaiL PLUs UNWRaPs NeW PackaGes acROss The U.s.

bRiNG UP a ceNTURy 
iN sTyLe ON a 
MONUMeNTaL TOUR  
OF The sTaTes

Monument Valley

New Orleans
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A NEWLY adapted 10-day tour to the 
South Island and a number of new Enrich 
experiences and Freechoice activities are 
the highlights of Scenic’s 2016/17 New 
Zealand program.

The ‘Southern Delights’ tour is a 
shortened version of the popular 18-day 
‘Royal New Zealand’ excursion, which is 
perfect for those with limited time who 
want to experience some of the South 
Island’s highlights, including Franz Josef 

Glacier, Queenstown and Fiordland 
National Park.

Guests can also enjoy an exclusive 
Scenic Enrich event at the Weta Workshop 
in Wellington, followed by dinner. Hosted 
by the crew, guests will experience a 
behind-the-scenes look into the magic of 
Weta and the many films they have worked 
on, including The Lord of the Rings and Mad 
Max: Fury Road, plus a chance to get up 
close to the movie props and costumes.

For those wanting to enjoy the great 
outdoors, there is a new Scenic Freechoice 
half-day fishing tour in the Bay of Islands 
with a chance to catch some of New 
Zealand’s most well-known fish, such as 
snapper, kahawai and kingfish. 

New inclusions in Rotorua on the 24-day 
‘Ultimate New Zealand’ include a tour 
and lunch at the Hobbiton Movie Set, 
plus a visit to Kiwi Encounter for a tour of 
a working kiwi nursery and hatchery. All 
these tours and much more are included 
in the company’s 68-page The Pristine 
Wonders of New Zealand brochure.

 “As some Australians choose not to 
travel too far from home, New Zealand 
proves to be a popular alternative with 
the short flight, spectacular scenery and 
a wealth of cultural experiences enticing 
more Scenic guests than ever across the 
Tasman,” commented Liz Crowley, Journey 
Designer New Zealand.

Scenic is running early bird offers on 
bookings made by April 30 whereby guests 
can fly free on any journey to New Zealand 
of 19 days or longer, a saving of up to 
$1,300 per couple.

scenic.com.au

caTch The eaRLy biRD TO Make biG NZ saViNGs

SMALL GROUP JOURNEY SPECIAL

20% OFF
ASIA!
SMALL GROUP JOURNEYS

Call 1300 362 777 | Email agents@insiderjourneys.com.au

 VIETNAM  |  CAMBODIA  |  LAOS  |  THAILAND  |  BURMA  |  CHINA  |  INDIA  |  BHUTAN  |  SRI LANKA  |  JAPAN  |  MONGOLIA

Valid on over 100 departures and includes multi-country journeys.
Valid for all departures until the end of 2016.

*Conditions apply. Offer subject to availability. Offers may be withdrawn without notice and are not combinable with any other offers unless stated. Please check all prices, 
availability and other information before booking. Offer valid for sale 11 MAR 16. 

Milford Sound
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A SPECIAL journey has just been released 
aimed at helping travellers commemorate 
the 50th anniversary of one of Australia’s 
most well-known military encounters.

The Battle of Long Tan took place in 
Vietnam in August 1966 and Wendy Wu 
Tours has released a detailed itinerary to 
help visitors remember those who fought 
and lost their lives in the battle.

The ‘Return to Long Tan’ tour departs 
on August 14 to spend nine days travelling 
in southern Vietnam taking in highlights 
of the significant landmarks and sites in 

and around Saigon including the Cu Chi 
Tunnels, Vung Tau and along the Mekong 
Delta.

The official anniversary date is August 
18 and it will be a day to reflect on how 
little more than 100 ANZACS battled and 
fought off the Viet Cong. 

Visitors will be able to access the 
Long Tan battle site for a briefing on the 
encounter and a memorial service that 
will coincide with the exact time of this 
major engagement 50 years ago.

This special tour is priced from $2,980 

per person twin share and includes 
return economy airfares from Sydney and 
Melbourne (prices are available from other 
capital cities in Australia), seven-nights 
hotel accommodation with daily breakfast, 
selected lunch and dinners, return airport 
transfers, sightseeing, visas for Australian 
passport holders, as well as airline fuel 
surcharges and taxes. Places are limited 
and must be booked by June 14.

 
wendywutours.com.au

Traveltalk

ReMeMbeR OUR bRaVe aNZacs ON 
baTTLeFieLD TOUR iN VieTNaM 

THOUSANDS OF Australians are expected 
to make a special journey to Europe this 
July to mark 100 years since the Battles 
of Fromelles and Pozières on the Western 
Front.

As part of the ANZAC Centenary, 

Victoria-based active holiday specialists 
Outdoor Travel are offering two-week 
‘Bike & Barge’ cycling cruises from Paris to 
Bruges for those interested in exploring 
the Somme by bicycle.

Travellers will spend three days in 

the Somme, mooring at Péronne near 
the Australian memorial site at Villers-
Bretonneux or the Fourth Division 
memorial near Riqueval. They also visit the 
site where the World War II amnesty was 
signed in a forest clearing near Compiègne 
in France.

‘Bike & Barge’ departures are scheduled 
throughout 2016 from April to October. 
There is a departure date in July for those 
interested in extending their holiday to 
attend the commemorations.

The tours offer the opportunity to 
explore varied and interesting countryside, 
visiting historic and cultural centres, 
sampling the wine, beer and local produce 
that make these parts of Belgium and 
France famous. Each day you can join a 
guide on a bike-tour, go by yourself by bike 
and meet up with the group at the boat 
or stay on the boat to enjoy the cruise. In 
the evenings the guide offers a city walk or 
other activities.

outdoortravel.com.au

aUssies TO cOMMeMORaTe WesTeRN FRONT aNNiVeRsaRy

The Reunification Palace in Saigon
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IN RESPONSE to growing demand, World Journeys 
have added new destinations including Japan, Iceland 
and Panama to their brochure for 2016.

Released in January, the brochure also features 
key destinations in Africa, Europe, North Africa, the 
Middle East, the Indian subcontinent, Asia, Canada and 
Alaska, Central and South America, plus the Arctic and 
Antarctica.

“This brochure is a great conversation starter for 
travel agents and their clients,” said Kate Gohar, Director 
of World Journeys. “We feature our favourite itineraries 
in the brochure, but there are many more on our 
website and they can all be totally tailor-made to suit. 

“We have a very talented team of specialists who use 
their own personal experiences and expert destination 
knowledge to craft the perfect itinerary for the specific 
client.”

New product for 2016 includes expedition-style 
safaris and the luxury of Sanctuary Retreats in 
Botswana, self-drive options and fully-guided small 
group tours in Namibia and bear viewing at Bones Bay 
Lodge in Canada.

The company can now also offer private tailor-made 
and small group hosted options in Japan, glamping in 
Lapland or touring Iceland, and an all-encompassing 
tour entitled ‘Panama, Pirates & the Canal’.

“Tailor-made travel is what we do. Every traveller has 
their own style of travel, their own vision of what truly 
inspiring travel is, so we’re not going to sell something 
‘off the shelf’.”

worldjourneys.com.au

DeMaND LeaDs 
cOMPaNy TO 
sUPPLy NeW 
DesTiNaTiONs
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INSIDER JOURNEYS have introduced a 
new approach for independent travel with 
the launch of their ‘Private Travel’ range to 
complement their small group itineraries. 

The private collection is a series of 
itineraries and options that balance 
insights from the team’s extensive local 
knowledge with flexibility and choice. 

Travellers can choose from a range of 
expertly developed longer all-inclusive 
holidays or shorter regional or city stays 
that make the most of the time they 
have in a location, whether they’re after 
a budget city stay, an indulgent beach 
escape, a family-friendly itinerary, a 
honeymoon, a luxurious river cruise or a 
mountain adventure. 

In many cities, travellers also have access 
to a concierge service to answer questions 
they might have on how to get around, 
what to do and current local events.

 “We’re operating in an increasingly 
competitive environment where our 
clients are requesting more value-added 
packages while still wanting to tap into our 
expertise about the best experiences in 
Asia,” said Paul Hole, Managing Director of 
Insider Journeys.

 “Our Private Travel range allows 
travellers to choose from our team’s top 
picks across key destinations – Vietnam, 
Cambodia, Laos, China, Thailand, Burma, 
Japan and the Indian subcontinent – 
with the benefits of an itinerary built 

on experience and exceptional local 
knowledge accumulated over 22 years of 
specialisation.”

Insider Journeys rolled out the collection 
recently in a series of new brochures: 
Indochina (Vietnam, Laos & Cambodia), 
China and Thailand & Burma. In addition to 
providing a handpicked selection of the 
best hotels and resorts to combine with a 
chosen itinerary, the brochures guide users 
through a ‘best in market’ series of offers 
from which to select. 

“We are genuine, passionate and 
insightful travellers, committed to 
connecting people with an authentic Asian 
experience,” said Hole.

insiderjourneys.com.au
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a NeW DiRecTiON FOR iNDePeNDeNT 
TRaVeLLeRs as They GO PRiVaTe 

The perfect holiday ingredients that create memories 
lasting a lifetime are just a click away. 

Expert Tour Managers, local guides, many included 
meals at local restaurants, more included sightseeing, 
four star plus accommodation, FREE chauffeur driven 
airport transfers or great special offers*. 

Choose from a Classic tour, Explorations tour (small 
group), Cruising, and Spotlight tours – single hotel 
stays. 

With MORE Guaranteed dates, MORE inclusions, 
MORE culturally immersive experiences, Collette is 
your first choice for quality, value packed four star 
plus escorted touring.

Taste the World with Collette

To order your free brochure call us on 1300 792 195  
or visit gocollette.com. For reservations contact your travel professional.

Europe • North America • Latin America • Africa • Asia • Antarctica

Collete FP.indd   1 21/01/2016   1:12 PM

FANS OF the popular British period drama 
series, Downton Abbey, have the chance to 
visit the historic castle where the series is 
based on new tours from Collette.

Starting in London, Collette’s ‘England’s 
Treasures’ tour takes guests on a journey  
to some iconic destinations, but most 
notably to Highclere Castle, which doubles 
as Downton Abbey in the series, due back 
on Australian TV screens early in 2016.

Built in Jacobethan style, Highclere 
Castle is located in Hampshire and sits on 
2,000 hectares. The hallways and rooms 
of the castle are furnished extravagantly 
with gilded cornices and richly coloured 
tapestries.

“Access to the castle is very exclusive as 
it is shut for a large part of the year,” said 
Alison Mead, Australian Business Manager 
for Collette. “Our British Landscapes and 

England’s Treasures tours have select 
departure dates that guarantee our guests 
a highly coveted behind-the-scenes 
sneak peak of the series’ exquisite filming 
location – so we are encouraging people to 
get in early and book now.”

Other highlights of the ‘England’s 
Treasures’ tour include a visit to the ancient 
Roman town of Bath, renowned for its spas 
and natural hot springs, a day exploring 
Grasmere, once home to the poet William 
Wordsworth, a drive through Yorkshire 
National Park and a group dinner at a 
traditional English pub. 

The ‘British Landscapes’ tour offers a 
visit to Cambridge University and a stroll 
through the medieval city of York. This 
walking tour also includes Edinburgh 
Castle, home of the Scottish Crown Jewels 
and the Palace of Holyroodhouse, the 
Queen’s official residence in Edinburgh 
and former home of Mary, Queen of Scots. 
Guests will also enjoy a stay in Ruthin 
Castle in Wales before journeying to 
Stratford-upon-Avon, the birthplace of 
William Shakespeare. gocollette.com

heRe’s yOUR chaNce TO GO DOWNTON aND VisiT The FaMOUs TV abbey

Hill tribe women in Vietnam. Picture by Kip Wheeler

Highclere Castle



The perfect holiday ingredients that create memories 
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Expert Tour Managers, local guides, many included 
meals at local restaurants, more included sightseeing, 
four star plus accommodation, FREE chauffeur driven 
airport transfers or great special offers*. 
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SCENIC HAvE fired a major shot across 
their competitor’s bows – and indeed the 
whole cruise industry – by announcing the 
launch of the world’s first discovery yacht.

The revelation came at Scenic’s ‘Night 
of Stars’ at the Ivy Ballroom in Sydney, the 
company’s annual awards event attended 
by more than 240 travel agents, celebrities, 
staff and media. Company founder 
and Chairman, Glen Moroney, received 
something akin to a rock star reception 
when he broke the news that Scenic Eclipse 
would enter service in the Mediterranean 
on August 31, 2018. 

Three years in the planning, the six-star 
super yacht will have space for 228 guests 
who will travel in ultimate luxury and 
safety. No expense has been spared on the 
interior design or on the latest high-tech 
equipment to keep cruisers safe while in 
Arctic and Antarctic waters. 

“Our goal with Scenic Eclipse was to 
open up the private Discovery Yacht 
experience so that our guests could 
discover regions previously only visited by 
a fortunate few,” said Mr Moroney, whose 
company celebrates its 30th anniversary 
this year. 

“In many cases only the supremely 
wealthy or explorers and adventurers 
could’ve travelled to the Antarctic 
hinterland or have ventured below the 
surface to witness Polar wildlife in their 
natural habitat but now we are making 
these experiences accessible to our guests 
whilst they travel in the utmost luxury and 
safety.”

Scenic Eclipse will have 114 all-verandah 
suites, six dining options, a 450-square-
metre spa, a gym, theatre, library, outdoor 
Jacuzzis and a pool. She will utilise 
innovative zero speed stabiliser fins 
(normally reserved for large private yachts) 
and which are 50 per cent larger than 
standard to provide even greater stability. 
These sophisticated stabilisers also work 
when the ship is stationary, adding further 
to guest comfort, while her hull has been 
strengthened to protect her against the 
ice.

But the pièces de résistance are 
undoubtedly the two seven-seat 
helicopters and seven-seat private 
submarine that will be on board, allowing 
passengers to travel to previously 
inaccessible locations. Custom built for 
optimal sightseeing, the submarine will 
allow guests to see ancient underwater 
ruins in Greece and Turkey, coral reefs in 

the Caribbean and polar bears in the Arctic. 
A fleet of Zodiacs and kayaks will also be 
on board plus scuba diving and snorkelling 
excursions for in-depth discoveries.

Among the many inclusions on a voyage 
are unlimited complimentary beverages 
including mini-bar, all meals, butler 
service, shore excursions, Zodiac, kayak 
and snorkelling adventures, E-bikes, Wi-Fi, 
laundry, airport transfers and all tipping, 
gratuities and porterage. Helicopter and 
submarine excursions incur an additional 
fee.

Her maiden voyage season will include 
The Americas, Antarctica, Europe and the 
Mediterranean, the Arctic and Fjords. The 
full brochure detailing the 18 different 
itineraries planned for Scenic Eclipse will 
be available in February. There is also the 
option for a second ship to be delivered in 
June 2019.

scenic.com.au/eclipse

RiVaLs aRe ecLiPseD WiTh NeWs OF 
The WORLD’s FiRsT DiscOVeRy yachT

aND The WiNNeRs aRe...
TOP OFFICE vIC: Ballarat Travel and Cruise
TOP OFFICE NSW/ACT: Weston Cruise & Travel 
TOP OFFICE WA: Sorrento Quay Travel & Cruise Centre
TOP OFFICE qLD: helloworld Strathpine 
TOP OFFICE SA: Phil Hoffmann Travel Glenelg
TOP OFFICE TAS: helloworld Launceston
TOP OFFICE NZ: House of Travel Whangarei 
NATIONAL AWARDS – MULTIPLE LOCATION: Travel Managers
NATIONAL AWARDS – SINGLE LOCATION: Weston Cruise & Travel 
TOP CONSULTANT – AUSTRALIA: Deborah Long, Weston Cruise & Travel 
TOP CONSULTANT – NEW ZEALAND: Lesley Johns - United Travel Westgate     

The lobby on Scenic Eclipse
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DUBAI HAS been named the ‘World’s 
Leading Destination’ at the 22nd annual 
World Travel Awards Grand Final, which 
was held at a gala event in Morocco.

The award acknowledged Dubai as 
a tourist destination that pushes the 
boundaries, offering visitors a world-class 
experience in all aspects of their stay. 
The destination offers golden beaches, 
extensive shopping, dining and nightlife 
opportunities. 

The city is also famed for its unique 
experiences, offering visitors activities 
from indoor skiing to shark diving in a 
shopping centre, desert camel rides and 
the chance to see the world’s tallest tower.

It is the third year in a row that Dubai 
has taken out first place as the ‘World’s 
Leading Destination’ and the fifth time the 
city has won the award in 19 years.

visitdubai.com

CLOSED TO tourists for more than 40 
years, the Indian ashram that once hosted 
the Beatles is finally being reopened to 
tourists. 

The ashram is located in the foothills of 
the Himalayas in Rishikesh on the banks 
of the Ganges. The Beatles went there 
in 1968 for a meditation training session 
conducted by the spiritual guru, Maharishi 
Mahesh Yogi.

The group’s links with India began 
when George Harrison heard classic Indian 
music during filming of the movie, Help! 
He bought his first sitar shortly afterwards 
and a few months later attended a private 
dinner where he met Ravi Shankar, the 
maestro of modern day sitar music, who 
became a close friend.

In August 1967 the ‘Fab Four’ attended a 
lecture given by the Maharishi in London. 
The following day they joined him for a 10-
day seminar on meditation, which could 
not be completed due to the sudden death 
of their manager Brian Epstein.

Undaunted, the Beatles travelled to 
India in February 1968 to join a meditation 
session the Maharishi was conducting for 
a group of western celebrities including 
actress Mia Farrow, Scottish folk singer 
Donovan and Mike Love of The Beach Boys.

More than 200 kilometres north of 
Delhi, the ‘Beatles Ashram’ is situated in a 
guarded compound in the foothills of the 
Himalayas, 45 metres above the Ganges 
and surrounded by mountainous jungles 
on the other three sides.

Ringo stayed for just 11 days but Paul 
remained there for five weeks while 
John and George lasted seven weeks. 
In that time they wrote 48 songs at the 
ashram, documented by a young 24-year-
old Canadian traveller and amateur 
photographer, Paul Saltzman.

The opening of the ashram to the public 
is of great interest not only to Beatles 
fans but to Indian and foreign travellers 
too. Saltzman has led three tours to India, 
sharing his love of the country and his 
experiences with the Beatles. He will be 
leading his fourth journey beginning 
on September 22 and will be sharing 
his experiences of what it was like in the 
ashram with the world’s most famous pop 
group. bestway.com/paul-india

hey JUDe! heRe’s sOMe Fab-TasTic 
NeWs as beaTLes ashRaM ReOPeNs 

DUbai is TOP OF The POPs aGaiN aT The WORLD TRaVeL aWaRDs 
Downtown Dubai
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AUSTRALIAN TRAvELLERS aren’t letting 
our weak dollar interfere with their 2016 
travel plans, according to two new surveys.

Research conducted by Wotif.com and 
Lastminute.com.au indicate the dollar’s low 
international currency exchange rate is of 
little concern to many who plan to hit the 
road next year.

According to Wotif, 53 per cent of 
travellers are undeterred by the weakened 
dollar. For the 47 per cent who are, one in 
two are now planning a domestic getaway 
instead of heading abroad while the other 
half are now hunting for a bargain and 
looking for the best value international 
destination.

“For Aussies searching for great value 
international destinations, Wotif offers 
plenty of ways to get more ‘bang for 
your buck’,” said Kim Stockham, Wotif 
spokesperson. 

“For family trips, we suggest heading to 
Fiji where you’ll find resorts for all budgets, 
or travel across the ditch to New Zealand, 
where our Australian dollar still gets you 
good value travel. Japan is also a growing 

favourite for Aussies during ski season. 
“With the USA featuring on many Aussie-

traveller ‘bucket lists’ for 2016 we predict 
Hawaii, being so close and so affordable, 
will be a strong destination in the New 
Year.”

The Lastminute.com.au survey of more 
than 2,600 people indicates that city breaks 
remain the holiday of choice for most 
domestic travellers with Melbourne the most 
popular choice. But Lastminute.com.au travel 

expert, Kate Norris, is encouraging people to 
consider Canberra too.

“For those looking for a domestic city 
escape with a difference, my hot tip is that 
Canberra is definitely a city to consider in 
2016. Still ‘under the radar’ for mainstream 
holiday travel, travellers in the know have 
begun to appreciate the hidden hipster 
haunts and hip hotels,” she said.

wotif.com; lastminute.com.au

AUSSIES WILL spend more than twice 
the amount the average international 
traveller will fork out on their next holiday, 
according to a new study. 

Analysing feedback from more than 
44,000 travellers and hotel guests, 
TripAdvisor’s TripBarometer study found 
that Australians will lead the pack next year 
with a travel budget of around $15,000, 
followed by Switzerland ($13,900), the U.S. 
($11,600) and the UK ($11,300). The global 
average sits at more than $7,000.

Highlighting key travel trends for 
2016, the report found one in two (49 per 
cent) Aussie travellers will be spending 
more because they are planning a longer 

trip, while four in 10 (42 per cent) said 
they would spend more as they have 
been saving up for their next trip. By 
comparison, one in three global travellers 
plan to increase their travel budgets in 
2016.

According to the study, special offers 
determine the choice of destination for 
more than half of global travellers.

“Value is key for global travellers in 2016, 
as they look to get the most out of their 
trips,” said Helena Egan, Director, Global 
Industry Relations, TripAdvisor.

“While a third plan to increase their 
travel budgets for next year, the majority 
of global travellers expect essential 

amenities to be included in the price of 
their hotel and more than half say special 
offers can play a big part in their choice of 
destination. 

“This year’s TripBarometer reveals the 
key trends shaping the travel landscape for 
2016, including hoteliers’ plans to increase 
room rates and invest heavily in online 
reputation management.”

Nearly one in two (47 per cent) 
respondents said they visited a country 
because of its culture and people, making 
it far and away the most important factor 
when choosing a destination.

tripadvisor.com.au

hey biG sPeNDeR! Why aUssies WiLL 
be sPLURGiNG ON TRaVeL This yeaR

Weak DOLLaR FaiLs TO iMPacT PLaNs FOR hOLiDayMakeRs

Melbourne ranks 
at number one

Waldorf Astoria Dubai Palm Jumeirah. 
Picture courtesy Mark Harada
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MORE THAN 25 buyers from long-haul 
markets have already registered and 120 
exhibitors are confirmed to attend the 
Fijian Tourism Expo (FTE) in May.

FTE is the largest business event 
supported by the entire tourism industry 
of Fiji that works with Tourism Fiji to 
exhibit the diversity of products and 
services available in the country.

ATS Pacific and Tourist Transport 
Fiji (TTF) have again confirmed their 
support for the event. They will use the 
opportunity provided by FTE to showcase 
their new fleet of vehicles to international 
buyers by providing all the ground 
transfers in addition to theme and styling.

Pacific Destinations has partnered with 
Tourism Fiji to host the official welcome 
ceremony after their exceptional effort 
as co-hosts of the opening ceremony 
last year. The Victoria Wines Food Wines 
Festival, which was popular among the 
international buyers at last year’s FTE, will 
be the opening night event.

A new conference and events facility at 
the Hilton Fiji Beach Resort & Spa will be 
launched on the second day of the Expo, 

in partnership with Rosie Holidays who will 
provide theme, styling and entertainment. 
A ‘Fork and Walk’ gala dinner, sponsored 
by Westpac Fiji, will draw the curtains on 
FTE 2016.

“By working closely with our industry 
partners, we have put great emphasis 
when designing the programme to ensure 
that international buyers get the best 
experience over the three days of the 
Expo,” said Sally Cooper, Tourism Fiji’s 

Director of Events.
“The success of a big event like FTE 

hinges on the level of support we get from 
the industry and right now Fiji is in a good 
place in terms of the willingness of the 
industry to work as a team to market Fiji 
as a compete tourism destination to the 
global travel market.”

FTE 2016 will be held at the Denarau 
Convention Centre from May 3 to 5.

fiji.travel

AUSTRALIA’S TOURISM industry is 
continuing its record smashing trend with 
annual Chinese visitor numbers hitting one 
million for the first time.

According to figures released by the 
Australian Bureau of Statistics, 1,001,200 
Chinese tourists travelled to Australia in 
the 12 months to November 2015, making 
it our fastest growing major source market. 
There were 177,900 more Chinese visitors 
in the year ending November 2015 than in 
the previous year (823,000), equating to 
growth of 21.6 per cent.

“More than one million Chinese visitors 
to Australia each year is great news for our 
economy because Chinese visitors stay 
longer and they spend more when they are 
here,” said Margy Osmond, CEO of Tourism 
& Transport Forum Australia.

“Chinese visitors spent more than $7.72 
billion in the year to September 2015 
according to the latest research which is 
over 200 per cent more compared to the 
$2.55 billion spent by our current largest 
tourist market of New Zealand.”

The strong growth in visitation from 

China is set to continue with Tourism 
Research Australia forecasting arrivals to 
double to two million and their spending 
to grow seven per cent per year to reach 
$13.7 billion by 2024–25.

“The Government has identified tourism 
as one of five key National Investment 
Priorities, leading to increased tourism 
infrastructure investment. We have, 
and will continue to, focus on targeted 
international marketing and undertaking 
visa reforms,” said Richard Colbeck, 
Minister for Tourism.

We’Re aLL LeaRNiNG The chiNese  
Way as VisiTOR NUMbeRs sOaR

aRRay OF eVeNTs PLaNNeD FOR FiJiaN TOURisM exPO 2016

Picture courtesy Fiji Tourism

Chinese visitors on BridgeClimb Sydney. 
Picture courtesy Tourism Australia
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UNIWORLD BOUTIqUE River Cruise 
Collection has brought its luxurious new 
flagship to life with the launch of its first 
virtual reality app.

The S.S. Maria Theresa is now showcased 
in 360-degree views via the revolutionary 
app technology, allowing viewers to 
witness the striking design features of the 
ship. 

These include the unique furnishings of 
the Royal Suite, the cuisine of the Baroque 
restaurant, the plush Lipizzan Cinema, the 
Bar du Leopard and the indoor swimming 
pool with mosaic detail. The app also 
introduces guests to some of the staff, 
including the in-suite butlers, the barmen 
and the Captain.

This innovative technology provides 
agents with the tools to showcase 
Uniworld’s offering to prospective 
clients while also improving their own 
understanding of the company’s on-board 
experience.

The footage of the S.S. Maria Theresa 
was shot using state-of-the-art spherical 
camera technology ensuring every detail 
of the ship was captured. Six Ladybug 
cameras were mounted on a rig to capture 
a 360-degree view of the ship’s interior 
and then the video from each camera was 
stitched together to create the seamless VR 
experience.

“We are very proud to be at the forefront 
of marketing technology with the launch 
of our first virtual reality app, a brilliant 
new platform which will allow agents 
to really showcase the levels of luxury 
available on our ships,” said John Molinaro, 
General Manager for Uniworld Australia.

“By affording a more immersive and 
tangible flavour of the fabulous on-board 
experiences of the S.S. Maria Theresa, we 

aim to harness this powerful new tool to 
engage prospective clients and educate 
them in our product on a far deeper level.”

The app has been developed to function 
with Oculus Rift, a virtual reality head-
mounted display that can be worn by the 
user and completely immerses you inside 
the virtual world. The Rift will be released 
to the public early in 2016.

uniworld.com  
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MSC CRUISES has become the first : major 
company begins operations in Cuba as part 
of its efforts to grow a global presence.

MSC Opera arrived in Havana carrying 
2,600 passengers in December with a second 
ship, MSC Armonia, due to join her sister 
travelling to the destination this November. 

Mr Gianni Onorato, CEO of MSC Cruises, 
said bookings from Australia for its Cuban 
cruises had been above estimations.

Guests can take advantage of all Cuba 
has to offer with MSC Cruises’ ‘Fly & Cruise’ 
packages. From $5,129 per person for 14 
nights, guests can choose from either the 
‘Cuba Cha Cha Cha’ package departing 
March 12 or ‘Cuba, Conga and Champagne’ 
departing April 2. 

Both cruises onboard MSC Opera start in 
Cuba with two days to explore and then sail 
to Jamaica, the Cayman Islands and Mexico. 
Flights, transfers, accommodations and 
meals are all included in the price.

The company currently has a fleet of 12 
ships and has orders for up to seven more as 
part of a €5.1 billion (approx. $AU8 billion) 
investment program. By 2021, MSC plans to 
double the number of passengers it carries 
to 3.4 million annually.

msccruises.com.au

LUxURy cOMes TO LiFe WiTh The LaUNch OF FiRsT ViRTUaL ReaLiTy aPP

ciGaRs aLL ROUND as FiRsT 
MaJOR cOMPaNy beGiNs 
OPeRaTiONs iN cUba 

The Baroque restaurant aboard S.S. Maria Theresa

MSC Opera
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EvERGREEN TOURS has announced the 
addition of France and Portugal to its river 
cruising portfolio in 2017 to be served by 
two new custom-built vessels.

Based on the award-winning Emerald 
‘Star Ship’ design, the Emerald Liberté will 
sail France’s Rhône and Saône Rivers while 
the Emerald Radiance will be dedicated to 
cruising on Portugal’s picturesque Douro 
River.

Evergreen’s new Emerald ‘Star Ships’ 
bring the total fleet to seven and will be 
smaller versions of the original design to 
best take advantage of the rivers’ unique 
characteristics and both new ships will 

have a three-to-one guest-crew ratio.
The Emerald Liberté will carry 138 guests 

in 70 suites and staterooms and feature 
the popular pool and cinema and all other 
amenities of the original ‘Star Ship’ design. 

The Emerald Radiance will sail with 
112 guests in 56 cabins and feature 
most amenities including the unique 
onboard pool and the existing suites 
and staterooms design, as well as a new 
category of suite on the Horizon Deck 
which features 30-square-metres of living 
space and panoramic, floor-to ceiling 
windows on two sides. 

The new cruise destinations will 

feature eight day itineraries which can 
be seamlessly combined into a 15-day 
cruise, a duration popular with Australian 
guests. No other company offers this 
unique France and Portugal river cruise 
combination. 

Evergreen’s exclusive 15-day ‘Douro 
& Southern France River Cruise’ starts at 
$7,985 per person twin share including 
return flights to Europe. The eight-day 
‘Sensations of Southern France’ and 
‘Secrets of the Douro’ river cruises start 
from $3,695 per person twin share. Four 
day city extensions are available in Lisbon 
for the Portugal river cruise and Nice and/
or Paris for the France river cruise. 

Launched in 2014, Evergreen’s award-
winning ‘Star Ships’ cater to the four-star-
plus market by using five-star ships and 
service and a near all-inclusive pricing 
plan. Pricing includes transfers, all onboard 
meals and complimentary wine, beer and 
soft drinks with lunch and dinner, bottled 
water in the cabins replenished daily, 
complimentary Wi-Fi onboard the ship, 
daily shore excursions, gratuities, tips and 
port charges.

All launch offers are subject to 
availability and are for bookings made 
before April 30 or until sold out. Some 
conditions apply. 
evergreentours.com.au

HOW DO you combine the space and 
amenities of a big ship with the intimacy 
and luxury of a small ship?

Simple. You build Azamara Quest.
Home to 686 passengers, the mid-size 

boutique ship made its maiden call to 
Sydney recently and Traveltalk was invited 
aboard to have a look around.

Quest has plenty of dark timber offset 
with plush furniture, fittings and a vast 
array of colourful, contemporary art 
dotted around the ship. As one of the 

ladies guiding us around commented she 
feels a lot like an American country club, 
albeit on the ocean.

Highlight of our visit was the delicious 
lunch in Aqualina, the decor of which 
is reminiscent of France with its classic 
white chairs and blue cushions. Being a 
contemporary Italian restaurant, the food 
was European: think hand-chopped ahi 
tuna, Arborio risotto and Panna Cotta.

There’s the spa where you can get a 
Fire & Ice pedicure for $US70 (approx. 

$AU102), fitness centre, an array of bars 
and restaurants, a spacious library, casino, 
theatre, shops, business centre and plenty 
of little nooks and crannies to escape for 
some quiet time.

Perhaps the best amenity, however, is a 
promotion called ‘Nights in Private Places,’ 
which basically allows you to hire a bit of 
quality deck space for the evening. It has 
its own Thalassotherapy pool, a butler 
will serve you champagne, strawberries 
and a hot rock dinner, and you can sleep 
under the stars before being awoken for 
breakfast. All for the very reasonable price 
of $US250 (approx. $AU365).  

“Azamara offers a cruise experience 
unlike any other brand sailing in the 
region,” said Adam Armstrong, Regional 
Commercial Director. “Australia is now our 
third largest market for Azamara and we 
know that much more growth will follow 
Azamara Quest’s inaugural season down 
under.”

Azamara Club Cruises has confirmed it 
will deploy a ship to the region for another 
two seasons, with Azamara Journey 
coming for the first time in 2017 and 
Azamara Quest returning in 2018, following 
extensive revitalisations that will see the 
ships undergo multi-million dollar facelifts.

 
azamaraclubcruises.com

TWO NeW eMeRaLD sTaR 
shiPs aRe scheDULeD 
TO LaND iN eUROPe

cRUiseRs aRe The biG WiNNeRs 
ON The QUesT FOR PeRFecTiON

Emerald Liberté

The pool deck on Azamara Quest
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SHORE EXCURSIONS, Wi-Fi and a luxury 
hotel or safari are now included on 
selected Mediterranean, Asia and Africa 
sailings with Silversea this year.

The fully-inclusive packages are 
available for new bookings made on a trio 
of Silver Cloud voyages to Africa and the 
Indian Ocean, 30 Mediterranean cruises 
aboard Silver Cloud, Silver Wind, and Silver 
Spirit, and previously announced Silver 
Shadow Asia cruises.

“We want our guests to enjoy the 
flexibility of choice and Silversea is the only 
ultra-luxury line offering such an array of 
options,” said Karen Christensen, General 
Manager and Director Sales/Marketing, 
Australasia.

“Whether guests book cruise-only or opt 
for a seamless, tailor-made, fully-inclusive 
holiday, they will experience the highest 
levels of comfort, convenience and value.”

Extending the all-inclusive concept 
from land to sea, Silversea now offers 
50 2016 voyages in the Mediterranean, 
Asia and Africa that include Silver Shore 
Select Excursions at every port of call, 
plus complimentary Wi-Fi to keep guests 
connected while at sea.

For guests who want a complete end-
to-end experience, optional upgrades 
are also available for all of the selected 
voyages which will include transfers, a 
two-night pre-cruise luxury hotel stay 
for Mediterranean and Asia voyages or 
a three-night luxury post-cruise safari in 
Kenya or South Africa for African voyages.

The new benefits join included 

amenities such as open-seating gourmet 
dining, butler service for all suites, in-suite 
dining and 24-hour dining service, lecture 
and enrichment programs, roundtrip 
transportation into town (in most ports) 
and onboard gratuities (exclusive of spa 
treatments).

 
silversea.com
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ROYAL CARIBBEAN International has 
released the first look at The Ultimate 
Abyss, the tallest slide on the high seas, 
which will be onboard Harmony of the Seas 
(pictured) when she debuts in May.  

Towering more than 45 metres above 
sea level and overlooking the AquaTheater 
at the aft of the ship, the pair of side-by-
side slides will release travellers into a 
30-metre drop that twists and turns as they 
slide from the pool and sports zone on 
Deck 16 to the Boardwalk on Deck 6.

The ride is made up of two separate 
cylinders, each with a diameter of 
approximately 80 centimetres and 
constructed of stainless steel. Spontaneous 
audio effects within each tunnel create a 
multi-sensory thrill for daring guests.

The world’s largest cruise ship, Harmony 
of the Seas will span 16 guest decks, 
encompass 227,000 gross registered tons, 
carry 5,497 guests at double occupancy 
and feature 2,747 staterooms. The Oasis 
class touts Royal Caribbean’s exclusive 
seven neighbourhood concept, including 
Central Park, Boardwalk, the Royal 
Promenade, the pool and sports zone, 
Vitality at Sea Spa and fitness centre.

royalcaribbean.com.au

GUesTs sLiDe iNTO The ULTiMaTe abyss aT sea

siLVeRsea iNTRODUces FULLy-iNcLUsiVe PackaGes
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BEYOND TRAvEL has released its new 
premium European river cruise-tour 
aboard the new deluxe MS Monarch 
Empress which has been specifically built 
for the 2016 season.

This boutique vessel features 72 
cabins, each offering river views with all 
middle and upper deck cabins featuring 
panoramic French balconies. It also 
offers a restaurant, two lounge-bars, sun 
deck, lift, Wi-Fi throughout, 24-hour tea 
and coffee station, cultural lectures and 
entertainment on board.

The 12-day itinerary begins in Paris for 
two nights before travelling through the 
Champagne region for a night in Nancy. 
Cross over to Germany for a night in 
Karlsruhe before boarding the MS Monarch 
Empress for a seven-night cruise along the 
Danube River in Regensburg. 

Guests then cruise through Germany, 
Austria, Slovakia and Hungary visiting 
towns, medieval cities and scenic 
countryside.

Priced from $5,480 per person twin 
share, the tour includes four nights’ 
accommodation in four-star hotels, 
land touring and sightseeing with 

a tour director, seven nights’ cruise 
accommodation with all meals on-board 
and complimentary wine with dinner, daily 

shore excursions in each town and city, 
arrival and departure transfers.

beyondtravel.com.au

uniworld.com  |  1300 780 231

When unrivalled luxury, exceptional service, extraordinary cuisine and 

nautical excellence come together, the result is unmistakably Uniworld. 

Offering an all-inclusive river cruise experience on innovative, one-of-a-

kind ships, Uniworld’s attention to detail and personalised experiences 

allow guests to simply relax and enjoy sailing along Europe’s waterways.

2016 Luxury European River Cruises
YO U  D E S E R V E  T H E  B E S TUniworld’s

Truly All-Inclusive
EUROPEAN BOUTIQUE  

RIVER CRUISES INCLUDE:

   The finest and most elegantly 
 appointed riverview staterooms

   All gratuities onboard and onshore

 All meals & unlimited beverages   
 onboard, including distinctive wines,  
 beers, spirits, cocktails, juices,  
 a selection of coffees and teas, and  
 mineral water

   All scheduled airport transfers

   Fully hosted shore excursions

   Internet and Wi-Fi access onboard #ExploreUniworld

T
T

4
17

4

PReMiUM aDVeNTURe as MONaRch RULes The WaVes

An artist’s impression of 
a cabin aboard Monarch 
Empress
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CRUISE SPECIALIST ecruising.travel 
has just created a collection of exclusive 
holiday packages with the newly-released 
Princess Cruises 2017 European itineraries, 
including the newest addition to the fleet 
setting sail in 2017, the Majestic Princess.

For those looking for a little something 
different on their next cruise holiday, the 
13-night ‘Edinburgh Tattoo Time’ package 
allows the guests a chance to attend the 
Military Tattoo on home soil, with the 
Pacific Princess spending a night docked in 
Edinburgh.

Beginning on August 9, 2017, it 
includes an eight-night round-trip cruise 
from London, pre- and post-cruise 
accommodation, a two-night Dubai 
Raffles Hotel stopover and return airfares 
from Australia. It is priced from $6,839 per 
person twin share.

To experience the new Majestic Princess, 
ecruising have a 21-night package 
departing Australia on April 27 which 
includes a 14-night Mediterranean cruise 
from Athens to Barcelona from $7,989 per 
person twin share. It includes four nights’ 
accommodation pre- and post-cruise, 
return airfares from Australia and a two-
night stopover at Dubai’s Raffles Hotel.

ecruising.travel/princess-europe-2017
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check OUT eUROPe iN The cOMPaNy OF a PRiNcess iN 2017

P&O CRUISES Australia will make history 
by becoming the first cruise line to build 
a new ship specifically for the Australian 
market.

The cruise line has revealed the 
135,500-tonne vessel will be the biggest 
cruise ship ever to be based full-time in 
Australia, carrying more than 4,200 guests.

To be launched in 2019, the new ship will 
have double the capacity of the biggest 
cruise vessel currently home-porting year 
round in this market.

“The much anticipated first new-build 
cruise ship is a huge vote of confidence in 
the Australian cruise market with much 
of the 20 per cent year-on-year passenger 
growth over the past decade driven by 
P&O Cruises’ dynamic industry leadership,” 
said Ann Sherry, Carnival Australia 
Executive Chairman.

At 323 metres in length and with 2,100 
guest rooms, the new ship will be a game 
changer for Australian cruising. Built 
specifically for modern Australia, it will 
offer itineraries from three- to 10-days 
duration.

Meanwhile P&O Cruises’ latest ship 
Pacific Eden (pictured) has been making 

history, visiting Mornington Peninsula 
for the first time as part of an eight-night 
itinerary taking in regional attractions 
along Australia’s south coast. 

Featuring a relaxed, stylish design 
which reflects modern Australia, the 
55,820-tonne vessel spent the day on 
the Peninsula, with its 1,500 guests 
exploring the Victorian region famous for 
its geothermal hot springs and seaside 
hamlets. 

It was one of several maiden visits for 
Pacific Eden as part of her roundtrip cruise 

from Sydney, which included debut calls 
to Eden, South Australia’s gourmet food 
hub Kangaroo Island and Portland, famous 
for its rich seafaring heritage. P&O Cruises’ 
ships will make three visits in total to 
Portland in 2016, injecting more than half a 
million dollars into the local economy.

“Portland is an ideal port for P&O’s 
cruise passengers as its harbourside berth 
offers easy access to the town’s many 
attractions,” said Sture Myrmell, President 
of P&O Cruises Australia. 

pocruises.com.au

aUssie FiRsT FOR P&O as NeW shiP is PLaNNeD FOR OUR WaTeRs 

Majestic Princess

Pacific Eden 



Taste
THE FINEST CUISINE AT SEA

While every aspect of the Oceania Cruises experience is a study in gracious understatement, our 
passion for serving the finest cuisine at sea is anything but. We wouldn’t make such an immodest 

assertion if not for the culinary artistry of the legendary Master Chef Jacques Pepin. 

As our Executive Culinary Director, Chef Pepin inspires our culinary team to perform feats of 
gastronomic wizardry. Memorable dining begins with open seating as it allows you to dine when you 

are ready, with whomever you choose without additional dining charges.

Your World. Your Way

*Fares listed are from prices in AUD, per person twin share based on the Riviera 13 March 16 sailing on lowest available category as at 13 January 16 and are subject to change & include non 
commissionable port taxes, government fees and onboard gratuities. Valid for sale to 31 March 2016. Fares displayed reflect all promotional savings. Valid for new bookings, subject to availability, not 
combinable with other offers, are capacity controlled and may be withdrawn without prior notice. These offers are valid only for residents of and travel agents based in Australia. ~Shipboard credit is in 
US$ per stateroom as specified and cannot be redeemed for cash or used for further discount off cruise fare. It may only be used for onboard services. Any unused credit will be forfeited at the end of 
the cruise. Free House Beverage Package is per guest twin share and Unlimited Internet is for one person per stateroom. ^OLife Choice Plus Bonus offers are subject to availability and per guest with the 
Unlimited Internet based on one person per stateroom. Single passengers must pay a single supplement, available on application. Further terms and conditions can be found in the Oceania Cruises website 
www.oceania.com Oceania Cruises reserves the right to correct omissions and to change any and all fares, fees and surcharges at any time.

AWARD-WINNING MID-SIZE SHIPS | DESTINATIONS SPECIALISTS  
FINEST CUISINE AT SEA | EXTRAORDINARY VALUE | COUNTRY CLUB CASUAL AMBIANCE

Cal l  02 9959 1371 
V i s i t  OceaniaCrui ses .com  

or Cont ac t  Your Travel  Agent

SHIPBOARD CREDITS OF UP TO US$1,250 PLUS FREE UNLIMITED INTERNET  
& HOUSE BEVERAGE PACKAGES ON SELECTED SAILINGS~

NEW!                CHOICE PLUS BONUS OR OFFERS ON SELECTED SAILINGS^

EXPLORE YOUR WORLD  
OVER 50 CRUISES DEPARTING IN 2016 

ON SALE NOW!
FROM $2,380* PER GUEST, TWIN SHARE
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a SHORE THING
From the oriental mystique of Hong Kong to the food, wine and architecture of Sicily, the world is your oyster when you cruise 
the high seas. Here, leaders in the Australian cruise industry reveal their favourite ports. By JESSICA ZOITI

STUART ALLISON, PRINCESS CRUISES 
vICE PRESIDENT, AUSTRALIA AND NZ

q: WHAT IS YOUR FAvOURITE PORT?  
A: Hong Kong. It’s such an exotic city that 
offers a bit of everything, making for a 
great holiday – from its fascinating history 
and wonderful culture to its amazing 
dining and sheer energy. My partner would 
also say I should mention its fantastic 
shopping!

q: WHY WOULD IT APPEAL TO 
AUSTRALIAN CRUISERS?  
A: Not only is Hong Kong a diverse and 
energetic city to spend time in, visiting 
the city by cruise ship is a truly memorable 
experience because the city is built around 
the harbour. It really is the perfect cruise 
destination.

q: WHAT ARE THE NOT-TO-BE-MISSED 
ATTRACTIONS?  
A: If it’s your first time to Hong Kong 
then I’d say you must go to The Peak for 
breathtaking views over the city and its 
harbour, and also spend some time visiting 
the city’s famous markets, like the Ladies 
Market and the Temple Street Night Market. 
What I love about Hong Kong is that there 
is so much to do, so for visitors who’ve been 
there before my tip is to spend more time 
exploring the city’s amazing dining scene as 
well as its cultural sites.

q: WHAT CRUISE ITINERARY WOULD 
YOU RECOMMEND TO TRAvELLERS?

A: Princess has some fabulous itineraries, 
which include overnight stays in Hong 
Kong. Options include a wonderful 
42-night China and Japan cruise sailing 
roundtrip from Sydney on February 28 
this year and March 16, 2017, which also 
visits Shanghai on mainland China as 
well as Thailand, Vietnam, Singapore and 
Korea.

For travellers interested in fly-cruise 
options in Asia, both Diamond Princess 
and Sapphire Princess offer a number of 
17-night cruises between Beijing and 
Singapore next year, all featuring an 
overnight stay in Hong Kong and two full 
days exploring the city.

 
princess.com

MONIqUE PONFOORT, vICE 
PRESIDENT – PONANT AUSTRALASIA

q: WHAT IS YOUR FAvOURITE PORT? 
A: Palermo, Sicily. The port itself is not 
inspiring but it is the gateway to fabulous 
food, wine, architecture, landscapes and 
layers of Carthaginian, Greek, Roman, Arab 
and Norman history. 

q: WHY WOULD IT APPEAL TO 
AUSTRALIAN CRUISERS? 
A: The frenetic bustle of the city centre gives 
way to beautiful coastline, imposing hills and 
ancient villages that look like they have just 
come out of a film set. There are restaurants 
that feature fresh fish, the refreshing local 
granita, the joy of traditional cassata, 
pasticcerias laden with irresistible sweet 
cannoli, Sicilian wine, olive oil and cheeses. 
This was the bread basket for the Roman 
Empire and the benefits remain.

q: WHAT ARE THE NOT-TO-BE-MISSED 
ATTRACTIONS?  
A: The Teatro Massimo, Palermo’s grand 
opera house – the second largest in Italy 
and unforgettable film set for the dramatic 
end sequence of The Godfather Part III – a 
modern opera! Nearby, the exquisite 
Monreale Cathedral is just dripping in 
golden mosaic scenes from the Old and New 
Testament, and the Capuchin catacombs 
are compelling, while further afield the 
remarkable archaeological site of Selinunte 
reflects extensive Greek occupation. If 
time permits, do visit the hill town of Erice, 
dating back to the Phoenicians, and (there 

Inset: Stuart Allison 

Main: Hong Kong

Inset: Monique Ponfoort 

Inset: Hvar in Croatia



Call 1300 130 134     |     Visit avalonwaterways.com.au

true discoveries never start by following the crowd

*Prices correct as at 19/01/16 and are subject to change without notice. Offer valid for new bookings to 08/04/16 or until sold out. Prices are per person twin share - includes gratuities, port charges and applicable 4-day Monograms city stay package. All care is 
taken to promote correct pricing at time of printing, is dependent upon cruise, cabin category and hotel availability, and will be confirmed at time of reservation. Monograms package must be added to the same booking and must travel in 2016. Offer not applicable to 
Avalon/Royal Suites. Offer not available to singles. Offer not redeemable for cash. Non-refundable, non-transferable deposit of $500 per person/per cruise required within 7 days to secure reservation. May not be combined with any other offer except Journey’s Club 
discount (Must be a Journeys Club member and must present member number at time of booking and before full payment is paid to receive a 5% discount based on Category E - excluding extra night accommodations, extension programs, port charges, upgrades 
and single supplements). Offers can be withdrawn or amended at any time without notice. Additional restrictions may apply. For full terms and conditions see the 2016 Avalon Waterways Brochure or visit the Avalon Waterways website. License number 2TA000637.

PARIS TO NORMANDYS 
LANDING BEACHES

8  DAYS  
Paris – Paris

From $3,303 
per person twin share

Paris, Vernon, Les Andelys, Caudebec,  
Rouen, Conflans.

FREE 4-day city stay

Included with avalon
All meals onboard with regional wine, beer  

& soft drinks with dinner

Guided sightseeing with Certified Local Guides

Inside visits to Bizy Castle in Vernon,  
Notre Dame Cathedral in Paris. 

Exclusive Local Favourites  

Gratuities & port charges

PLUS
receive a 

FREE  
4-day monograms  

city stay
Extend your cruising holiday with a premium 4 day 

city stay with Monograms. 

Packages available in Paris, Amsterdam, London, 
Rome, Budapest, Prague & many more cities

Includes
3 nights superior accommodation 

Buffet breakfast daily 
Personal Local Host service at the hotel 

VIP sightseeing with Local Guides 

W H E N  Y O U  B O O K  S E L E C T  2 0 1 6  A V A L O N  R I V E R  C R U I S E S
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Cruisetalk

is a theme happening here) the renowned 
pastries at Pasticceria Maria Grammatico. 
Delicious!

q: WHAT CRUISE ITINERARY WOULD 
YOU RECOMMEND TO TRAvELLERS? 
A: Some Ponant Mediterranean voyages 
include one-day stops in Palermo, 
which give just enough time to taste the 
sights and sounds of this chaotic city. 
However, there are occasional voyages 
that terminate here. These provide ample 
opportunities to stay a while and really 
immerse yourself in Palermo and its 
surrounds. 

ponant.com 

MICHAEL PAWLUS, DIRECTOR OF 
STRATEGIC ITINERARY & DESTINATION 
PLANNING, AZAMARA CLUB CRUISES

q: WHAT IS YOUR FAvOURITE PORT?
A: I love ports that have dramatic 
entrances, so Sydney and Hong Kong 
are high on the list. These are places 
that get our guests out on deck early in 
the morning to witness their fabulous 
harbours. Another port that also has a 
dramatic entrance is London, where our 
smaller ships are able to cruise up the River 
Thames all the way to Tower Bridge. Ports 
that have exceeded my expectations and 
left lasting impressions on me include 
Bordeaux and Quebec City.

 
q: WHY WOULD SYDNEY’S PORT 
APPEAL TO AUSTRALIAN CRUISERS?
A: Australians might take Sydney for 
granted since it is in their backyard. 
However, for Europeans and Americans 
the entrance into Sydney Harbour is very 
special and once there, the guests love 
experiencing the many things that Sydney 
has to offer.

q: HOW DO YOU RECOMMEND GUESTS 
GET THE MOST OUT OF THEIR PORT 
STAYS?
A: At Azamara we are known for our 
‘Destination Immersion’ concept, which 
offers longer stays in port, more overnights 
and night touring. While many cruise ships 
will sail at 5pm from a port, it is very common 
for us to spend multiple days in port as well 
as depart in the late evening to provide many 
more choices and opportunities ashore. 
 
azamaraclubcruises.com

ADAM ARMSTRONG, COMMERCIAL 
DIRECTOR, RCL CRUISES, AUSTRALIA

 
q: WHAT IS YOUR FAvOURITE PORT?
A: My favourite port would have to be 
Mystery Island, Vanuatu. It is truly the 
most beautiful, uninhabited desert island. 
You can snorkel around the reefs, relax 
on the sandy white beaches and simply 
escape from the world.

q: WHY WOULD IT APPEAL TO 
AUSTRALIAN CRUISERS?
A: It is a beautiful tropical escape and 
Australian cruisers will love Mystery Island 
because it offers some of the clearest blue 
water I have seen.

 
q: WHAT ARE THE NOT-TO-BE-MISSED 
ATTRACTIONS?
A: Snorkelling is a must – there’s crystal 
clear water with beautiful coral and plenty 
of marine life. 

 
q: WHAT CRUISE ITINERARY WOULD 
YOU RECOMMEND TO TRAvELLERS?
A: All of our Australian-based ships at 
Royal Caribbean have calls at Mystery 
Island during the season. Our newest 
ship, Explorer of the Seas, has just arrived 
in Australia for the first time and has a 
number of sailings calling at Mystery 
Island. Our eight-night South Pacific cruise 
aboard Explorer of the Seas departs on 
November 2 and includes a call at Mystery 
Island as well as other tropical favourites 
including Lifou, Loyalty Island and 
Noumea, New Caledonia.

 
q: WHICH PORT OFFERS THE BEST 
vALUE FOR TRAvELLERS?
A: New Zealand is a great value-for-
money destination that we cruise to on 
all of our local ships. The exchange rate is 
very beneficial to Australians and many 
of the ports we visit, including Auckland, 
Wellington, Picton, Dunedin, Akaroa, 
Napier and Tauranga, offer affordable 
shopping, dining and on-shore activities.   

  
royalcaribbean.com.au

Inset:Michael Pawlus

Main: Azamara in Marseilles

Inset: Adam Armstrong

Main: Mystery Island, Vanuatu
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  F I J I ’ S  C R U I S E  L I N E

LYNNE CLARKE, MANAGING 
DIRECTOR, MSC CRUISES (AUSTRALIA)

q: WHAT IS YOUR FAvOURITE PORT?
A: The beautiful La Valletta. Situated on the 
island of Malta, La Valletta is rich with culture 
and history. This UNESCO World Heritage 
Site has countless things to discover and its 
scenery and architecture provide the perfect 
backdrop for an unforgettable holiday.

q: WHY WOULD IT APPEAL TO 
AUSTRALIAN CRUISERS?
A: La Valletta is the perfect holiday 
destination for travellers of all ages, 
crammed full with cafes, bars and restaurants 
as well as interesting landmarks that the 
whole family can enjoy. Whether you want to 
relax and soak up the view of Malta’s Grand 
Harbour, explore the historic pyramids and 
temples or swim with the dolphins, there’s 
something for everyone to discover.

q: WHAT ARE THE NOT-TO-BE MISSED 
ATTRACTIONS?
A: Must see cities include Mdina, Rabat 
and Mosta while the Megalithic Temples of 
Malta cannot be missed. These temples are 
among the oldest free-standing buildings 
in the world with some pre-dating the 
Egyptian pyramids. 

MSC Cruises offers shore excursions 
to all these sites and many more for 
passengers to discover and explore the 
unique and beautiful sights of La Valletta.

q: WHAT CRUISE ITINERARY WOULD 
YOU RECOMMEND TO TRAvELLERS?
A: Our seven-night Mediterranean cruise 
onboard MSC Poesia is the perfect way to 
see La Valletta. Boarding from Genoa in 
Italy, travellers can experience summer 
cruising from April 17 to November 13 this 
year with cruises departing every Sunday.

q: WHAT’S THE MOST GLAMOROUS 
PORT YOU’vE vISITED?

A: Monaco. The royal principality is a world 
of elegance to explore. Walk the stunning 
cobble streets past the cathedral where 
Princess Grace was married and now 
lays with Prince Rainer III. Then enjoy the 
beauty of the million dollar boats lining 
the marina as you explore the Royal Palace. 
Take a moment to drink in the splendour of 
the Monaco casino, made famous recently 
by Daniel Craig as James Bond in Casino 
Royale. 

All this is accessible from the elegant 
port of Cannes, where MSC Fantasia calls 
every Monday from April to November. 
 
msccruises.com.au

Inset: Lynne Clarke

 Main: Malta
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RYDGES HOTELS and Resorts will 
introduce a slice of country hospitality to 
the heart of Brisbane with the opening of 
the global chain’s newest hotel this month.

Located within the historically rich 
Brisbane Showgrounds precinct, Rydges 
Fortitude Valley is ideally positioned to 
capture both business and leisure travellers 
as the district evolves to become a thriving 
lifestyle destination.

The 208-room hotel provides convenient 
and luxurious accommodation for visitors 
attending a wide range of events and 
festivals held at the adjacent showgrounds, 

which are currently in the throes of a $2.9 
billion redevelopment.

Dining options include the signature Six 
Acres Restaurant which will offer guests 
an exciting farm-to-the-table experience. 
The Paddock Bar is destined to be a lively 
meeting place while the site also boasts 
a fully equipped gymnasium and heated 
outdoor pool.

“We envisage the hotel becoming 
regional Queensland’s home in the city, 
bringing a new dimension in world-
class service with a personal touch to an 
area known for its cultural heritage and 

agricultural theme,” said Matthew Hurley, 
General Manager Rydges Fortitude Valley.

The hotel is situated along Brisbane’s 
newest and most vibrant café and retail 
strip of King Street and on the fringe of the 
city’s renowned entertainment quarter, the 
Valley, with its eclectic mix of shopping, 
bars and restaurants. 

The Brisbane CBD is just minutes away, 
with the vibrant hubs of Chinatown, 
Newstead and New Farm all within walking 
distance.

 
rydgesfortitudevalley.com 

cOUNTRy cOMes TO The biG ciTy  
WiTh OPeNiNG OF NeW hOTeL

 

OAKS ON Collins is enjoying a fresh new 
look after recently completing extensive 
refurbishments to its accommodation.

The Melbourne hotel, part of the 
company’s 52-strong property portfolio, 
has been transformed into a sophisticated 
urban sanctuary to cater to both leisure 
and corporate guests. 

All 271 guest rooms enjoyed upgrades, 
receiving plush new bedding, televisions, 
paintwork and soft furnishings to give 
the open-plan studios and apartments 
a contemporary new style, blending 
with the property’s cosmopolitan city 
surrounds. Bathrooms also welcomed 
aqua printed privacy screens, while in-
room safes were installed in all rooms.

“We are delighted to unveil our new-
look accommodation and provide our 
guests with a refreshed product in one of 

Melbourne’s most sought after locations,” 
said Loralee Fernandez, Area Director of 
Sales, Victoria for Oaks Hotels & Resorts.

“Coupled with our onsite recreation 
amenities and extensive conferencing 
facilities, Oaks on Collins is a premier 
choice for travellers visiting Melbourne for 
leisure or business.”

Oaks on Collins is in the heart of 
Melbourne’s CBD, opposite the Rialto 
Towers, and offers stylishly appointed 
studios and self-contained apartments 
stretching over 20 floors. 

The property also boasts a convenient 
onsite dining establishment, 1st Floor 
Restaurant & Bar, dedicated conferencing 
precinct, well-equipped gymnasium, 
outdoor plunge pool, sauna and laundry 
facilities. 

oakshotelsresorts.com

TheRe’s a FResh NeW LOOk as aN OLD 
FaVOURiTe GeTs a MODeRN Make-OVeR



AS A born storyteller, Walter Elias Disney 
would no doubt be delighted with the way 
his successors are maintaining his legacy at 
the Hawaiian resort that bears his name.

Aulani – A Disney Resort is everything 
you would expect from such a place. It is 
chock full of activities to keep the kids – 
both big and little – amused for hours. The 
daily activity sheet reads like the assembly 
instructions for a nuclear missile. 

But what I didn’t expect was how much 
time, money and effort has gone into 
maintaining the local Hawaiian culture 
throughout the eight hectare site, which 
opened in 2011. From the moment you 
arrive in the impressive and expansive 
reception area, the story of Hawaii, its 
people, its art and its history are on display, 
particularly the mischievous Menehune, 
who can be found dotted around the 
resort. 

Aulani means ‘the place that speaks 
for the great ones’ and authenticity is 
everywhere, from one of the largest 
collections of contemporary Hawaiian 
art in existence to the traditional music 
piped through the hotel speakers. Even 
much-loved songs from Disney movies and 
shows are sung in Hawaiian while children 
are encouraged to explore the local culture 
through interactive games. As my guide 
from the resort explained, this is Disney 
with a small d but Hawaii with a capital H.

Not that all the usual trappings of a 
Disney-themed resort aren’t here. You can 
have your picture taken with Donald Duck, 
Goofy and Stitch, while the queue for 
Mickey Mouse is still the longest in town. 
He may be 87 years old but the guy can still 
draw a crowd! 

There are water slides, snorkelling with 

45 different species of fish, the Laniwai 
spa for adults and the Painted Sky spa for 
teens, a kids club and more daily activities 
than you can shake a pair of mouse ears 
at. But there are no fairytale castles, roller 
coasters or space age animatronics and for 
me, it’s all the better for it. 

We stayed in a standard ocean view 
room and it was perfect for our needs, 
with a double bed for my wife and I and 
a pull out sofa bed for our 14-year-old 
daughter. We also had a microwave and 
toaster for any in-room catering and our 
balcony afforded views over the whole 
resort. If I’d won the lottery ahead of my 
visit, I would have definitely upgraded to a 
three-bedroom villa, which was luxuriously 
appointed and ultra comfortable, 
complete with a TV built into the bathroom 
mirror!

Previous travel writers have gone into 
chapter and verse about what a stay at 
Aulani offers so instead of listing the 
myriad amenities and resort features, 
let me instead give you my highlights 
package. 

Apparently there’s no statute of 
limitations on the number of times a 
grown man can hurl himself down a water 
slide attached to a yellow inflatable tyre. 
I still got a buzz from having my picture 
taken at a must-do character breakfast 
with Mr Duck and Mr Dale. And the food 
at the signature ‘AMA’AMA restaurant was 
anything but Mickey Mouse, featuring a 
grilled Kurobuta pork chop on a bed of 
herb coconut rice with a Malaysian peanut 
sauce that was even more delicious than 
Justin, our ever-helpful waiter, suggested 
it would be. And the view was almost as 
tasty as the meal.

Okay, a Disney resort might not be 
everybody’s first choice when it comes 
to a Hawaiian holiday. But with a few 
adults-only areas dotted around the place 
and a great private beach to watch the 
eponymous sunsets, Aulani is definitely a 
place where everybody can feel the magic.

 
resorts.disney.go.com/aulani-hawaii-resort/

Propertytalk: Special report

a CULTURaL kINGDOm
Traveltalk Managing Editor JON UNDERWOOD uncovers some Disney magic on a visit to Oahu in Hawaii.

 

NAME: Aulani A Disney Resort & Spa.
ROOMS: 351 hotel rooms (including 
16 suites) and 481 Disney Villas.
AMENITIES: Three pools, four 
whirlpool spas, fitness centre, 
convention centre, Aunty’s Beach 
House, shops and water sports 
including snorkelling, stand up 
paddle boards and kayaking.
DINING: Makahiki The Bounty of the 
Islands, ‘AMA’AMA, The Olelo Room, 
Off The Hook, Ulu Cafe.
LOCATION: A 27-kilometre drive 
from Honolulu International Airport; a 
45-minute drive from Waikiki Beach.
GETTING AROUND: Hire a car from 
Avis at the airport or from Alamo 
on-site. The resort also runs a free 
shuttle service to nearby Ko Olina, 
with shops, a golf course, restaurants 
and a marina.
SPECIAL OFFERS: The resort 
currently has a spring offer saving 25 
per cent on stays of four consecutive 
nights and 30 per cent on stays of five 
consecutive nights on select rooms 
from April 3 to June 13.

fa s T  Fac T s  ///

Aulani – A Disney Resort. 
Picture courtesy Disney
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AMERICAN AIRLINES has marked its first 
service between Sydney and Los Angeles 
with a series of themed surprises for 
passengers.

The arrival of the airline’s state-of-the-
art Boeing 777-300ER into Sydney was 
marked by an iconic water cannon salute. 
Passengers checking in for inaugural 
flight AA72 were greeted by women on 
roller-skates and men in baseball and 
football gear to reflect iconic Los Angeles 
personalities. 

At the departure gate, an all-American 
winter wonderland came complete with 
elves, a choir of Christmas carollers and a 
large Christmas tree with a gift for every 
passenger. On board, first class passengers 
were treated to a collectable Australian red 
wine from the acclaimed 2010 Penfolds 
Grange Shiraz, valued at $850 a bottle.

“We’re pleased to thank our very 
first passengers on this service with the 
quintessential hospitality, warmth and 
gratitude that American Airlines is known 
for,” said Art Torno, American Airlines 
Senior Vice President. 

“We hope this occasion has been as 
memorable for our passengers as it has 

been for us and look forward to continuing 
to strengthen our relationship with 
Australia throughout 2016 and beyond.”

The AA 777-300ER features seat-back 
screens, meal service, onboard Wi-Fi and 
power outlets and USB jack for charging 
personal electronic devices in every seat. 
These facilities are part of the airline’s $US2 
billion investment in modernising its fleet 

and improving customer experience.
The new service has been made possible 

by an expanded joint business partnership 
between American, the world’s biggest 
airline, and Qantas to form part of a 
broader trans-Pacific network spanning 
Australia, New Zealand and North America.

 
aa.com

ETIHAD HAS announced it will operate its 
Boeing 787 Dreamliner to Perth from June, 
delivering a 14 per cent increase in seat 
capacity.

The 299 seat, state-of-the-art aircraft will 
replace the Airbus A330-200 which currently 
operates the Perth-Abu Dhabi sector. The 
first B787 Dreamliner flight from Abu Dhabi 
to Perth will be on June 1 with the return 
flight the following day. 

“Since our first Dreamliner entered 
commercial service in February, we have 
enjoyed excellent feedback from our guests 
– particularly about our ground-breaking 
cabin interiors and service innovations 
which have set a new benchmark for 
comfort and style,” said James Hogan, 
President and Chief Executive Officer of 
Etihad.

“The decision to offer this same industry-
leading experience on the Perth route 
reflects the success of the Western Australian 
market and our enduring commitment to 
serve Australia with the pride of our fleet.”

Perth will become the second Australian 
gateway to be served by Etihad’s next-
generation B787-9 Dreamliner aircraft 
following the commencement of services to 
Brisbane in June last year. The plane features 
the airline’s highly acclaimed interiors with 
28 business studios and 271 economy smart 
seats. etihad.com

FLieRs iN DReaMLaND as 
NeW PLaNe LaNDs iN Wa

iT’s a yaNkee DOODLe DaNDy Day FOR aUssies
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Skytalk

aiRLiNe OPeNs UP 
DiRecT LiNk TO 
aNcieNT chiNese 
WaRRiORs
HAINAN AIRLINES has launched its twice 
weekly Xi’an to Sydney service in time for 
the popular Lunar New Year period. 

The new route connects north western 
China with Oceania for the first time and 
provides Sydneysiders with a direct route 
to the home of the Terracotta Warriors.

“Hainan Airlines’ arrival is great news 
for tourism in Sydney and NSW, with 
an expected $26.5 million in additional 
annual visitor expenditure,” said Kerrie 
Mather, Sydney Airport Managing 
Director and Chief Executive Officer.

“Securing another new Chinese airline 
for Sydney Airport is testament to our 
continued work with government and 
industry partners to provide a positive 
visitor experience and attract more 

Chinese visitors to Sydney, our fastest 
growing inbound visitor market.”

Hainan Airlines will operate the route 
on an Airbus A330-200 aircraft with 222 
seats. Xi’an offers travellers a 72-hour visa 
free period which, coupled with direct 
Xi’an to Rome and Paris services, makes 

it an attractive stopover for Australians 
travelling to Europe.

Hainan was the sixth new airline to 
touch down in Sydney in 2015, making 
it the world’s leading airport for Chinese 
long haul airlines.

hainanairlines.com

AIR NEW Zealand notched up two major 
milestones recently with the airline celebrating 
its inaugural flights to Argentina and Texas.

Rugby World Cup winning skipper Richie 
McCaw was a special guest aboard flight 
NZ30 when it landed at Ministro Pistarini 
International Airport in Buenos Aires. 
Passengers were treated to a rousing Whakatau 
welcome and a display of Argentinian tango 
dancing inside the terminal.

The airline will fly between Auckland and 
Buenos Aires three times a week using its 
Boeing 777-200 aircraft offering award-winning 
products including lie-flat business premier 
beds, new premium economy seats and 
Skycouch.

Aerolíneas Argentinas will code share on the 
Buenos Aires-Auckland route and on Air New 
Zealand’s trans-Tasman services to Sydney and 
Melbourne.

Flight NZ28 from Auckland also arrived safely 
at Houston’s George Bush Intercontinental 
Airport in Houston. Mark Gilbert, U.S. 
Ambassador to New Zealand, was welcomed in 
Texas with a performance on the tarmac by a 
kapa haka group made up of airline staff.

“We are committed to continuing to expand 
our Pacific Rim network and are excited to 
give our customers direct access to Houston 
and beyond,” said Christopher Luxon, Chief 
Executive Officer of Air New Zealand.

Air New Zealand has also announced a new 
seasonal service to Vietnam, flying direct to Ho 
Chi Minh City from June 2016, bringing its total 
number of international destinations to 30.

airnewzealand.com

iT’s hOLa aND hOWDy aT TWO MiLesTONe MaRkeTs
Air New Zealand staff greet the 
Houston flight with a kapa haka
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BOOK YOUR 2016 car hire, motorhome 
rentals or European car leasing with 
DriveAway Holidays Earlybird Sale! 

Offering you huge discounts, additional 
drivers and inclusive rates on Worldwide Car 
Hire and Motorhome Rentals! Hurry, this sale 
is only available until February 29th with 
select collection dates.

Save on car hire in Europe, Ireland and 
the UK with HUGE discounts, free upgrades, 
additional drivers and GPS-inclusive rates! 
Visit our website for more Earlybird deals 
Worldwide! 

Book & pay by February 29, 2016 and 
you will receive 10 FREE days on all Peugeot 
Leasing models, 50 per cent off European 

Delivery & Return fees PLUS 3 BONUS days 
for all Peugeot Leasing clients who have 
leased a Peugeot with Driveaway since 2006.

Save with worldwide discounts of up to 
20 per cent off the daily rental fees PLUS 
something special with Just Go! 

Conditions apply, see our website. 

ABOUT DRIvEAWAY HOLIDAYS 
DriveAway Holidays are the leading 
self-drive specialists with over 25 years 
experience in international car hire, 
motorhome rentals and European leasing.  
DriveAway Holidays works with over 60 
worldwide car hire suppliers such as Thrifty, 
Europcar, Budget, Hertz and Avis. 

2016 EARLYBIRD SALE OUT NOW!

2016 Earlybird Sale  
 Extended!

Call 1300 363 500 or visit www.driveaway.com.au

✓
✓
✓

HUGE discounts, FREE upgrades plus more on worldwide Car Hire
FREE days plus discounted delivery & return fees with Peugeot
Discounted prices plus more on worldwide Motorhome Rental

Sale Ends 29 February 2016, Book Now to SAVE!

WHY BOOK WITH US? 
• Leading self-drive specialists since 1988
•  Over 8,000 locations throughout 130 

countries
• Choose from 60+ car and motorhome 
suppliers 
•  Outstanding service from beginning  

to end 
• We won’t be beaten on price

ABOUT DRIvEAWAY HOLIDAYS 
For more information and to book simply 
call DriveAway Holidays on 1300 363 500 or 
visit www.driveaway.com.au
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IN THE event of a terrorist attack, accident, natural disaster or crime, 
overseas travellers can now reach emergency services and embassies at the 
touch of a button via the new Travel Aware app.

Through the app, travellers can access important emergency information 
and alerts, contacts for more than 2,000 embassies worldwide, translations 
of key emergency phrases in more than 200 languages and a secure place 
to store passport and insurance details.

The app is currently available in Australia, USA, UK, Canada, Japan, China, 
France, Germany, Brazil and South Korea and has undergone vigorous 
testing to ensure the accuracy of data, which is stored securely in the 
phone meaning it can be accessed offline.

Travel Aware is available for Apple and android phones for $3.99, 
including future upgrades such as additional countries and translation 
languages.

TRAvELLERS HOPING to embrace Australia’s 
indigenous culture can do so via the newly 
launched Welcome to Country app.

Developed by Ngarluma man, Tyson 
Mowarin, the app is modernising 
engagement with Aboriginal communities 
throughout Australia. It shows users the 
boundaries of traditional tribal groups, 
includes informative videos and provides 
important information about the country 
and 37 different Aboriginal groups around 
Australia.

“I wanted to teach people how to speak the 
languages and acknowledge all our different 
nations,” Mr Mowarin said. “I wanted to create 
an extension of the traditional Welcome to 
Country, which is a custom that dates back 
even before settlement. This application is 
only designed to complement the real thing.”

The videos include a welcoming message, 
details of the boundaries of the tribal area 
and messages about the cultural safety from 
the traditional land group.
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Smartbusiness

ONe-TaP eMeRGeNcy assisTaNce

cULTURe cReaTURe

SERKO MOBILE users can now use a new function called Bag Tracker to keep track of their 
checked luggage while travelling.

To use the new feature, travellers simply ‘pair’ a small beacon with Serko Mobile 
and then drop the beacon into their luggage. Serko Mobile can track up to three tags 
simultaneously.

“With Bag Tracker, Serko Mobile users no longer have to wonder whether their bags 
have made it onto the plane, or fight queues at the luggage carousel as their Serko Mobile 
app will now tell them exactly how far away their bags are,” explained Darrin Grafton, 
Serko CEO.

Currently Bag Tracker is available for iPhone and can be downloaded on iTunes.
The small Low Energy Bluetooth (LEB) beacons by Estimote Beacons last up to one year 

without being charged and are available at estimote.com

keeP Tabs ON yOUR baGs

haPPy LiTTLe ‘aPPies 
Check out this month’s round up of the newest and most innovative travel apps on the market.



Smart business

MORE THAN 600 venues across Australia are now offering 
patrons the ability to split the bill without cash via mobile app, 
Clipp.co

In its recent survey of more than 2,000 Australians, Clipp 
revealed that 43 per cent of respondents have been left to pay 
the full bill by cheapskate mates. To solve the problem, Clipp 
modified its app to allow users to split the bill with friends in 
less than 15 seconds – without cash, credit card or ID. 

Clipp users who open an account can opt to invite friends to 
join via the app. Once their dining companions have joined the 
tab, Clipp automatically takes care of the payment process and 
divides the total bill by the number of people on the tab. Users 
can opt to override this and extend their contribution should 
they feel the need.

Users pay in one step on their phone – via debit card, credit 
card or PayPal – with all transactions made through Clipp 
secured by the PayPal gateway. 

The free app can be downloaded from the Apple App Store 
and Google Play. 

sPLiT The biLL Via yOUR MObiLe

exTRa exTRa, ReaD aLL abOUT iT ON yOUR DeVice
CROWNE PLAZA 
Auckland has launched 
PressReader, an innovative 
and free app that enables 
users to download their 
preferred newspaper or 
magazine onto their smart 
device.

It gives guests access to 
their personal news feed, 
plus unlocks full access to 
over 2,000 full content and 
‘current-day’ newspapers 
and magazines, just as 
they appear in print.

“It’s the most advanced 
and environmentally-
friendly way for guests to 
stay uploaded with the 
world while they’re staying 
with us,” said Franck 
Hesse, New Zealand Area 
Director of Sales and 
Marketing. “We’re proud 
to provide guests with an 
award-winning and eco-
friendly service such as 
PressReader, which means 
more news for guests and 
less paper usage by the 
hotel.”

To download the 
app, guests at Crowne 
Plaza Auckland simply 
connect to the hotel’s 
Wi-Fi network or visit 
pressreader.com to start 
reading. Download the 
app for free on iTunes.
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q: WHAT WAS THE MAIN AIM OF 
BUILDING BRISBANE WELLCAMP 
AIRPORT?
A: Toowoomba is the second largest inland 
city in Australia with a growing economy 
but one of our major issues was that we 
didn’t have connectivity. We didn’t have 
a domestic airport and it was restraining 
our growth. So the Wagner family, to their 
credit, took it upon themselves to rectify 
the situation.

As we did our homework we realised 
there was a massive opportunity for us 
so we decided to build a big long runway 
with a large terminal. It was important for 
us to say that Toowoomba was open for 
business.

q: IT CERTAINLY IS AN IMPRESSIvE 
FACILITY.
A: Our terminal is a world-class building 
and as you come in to land you know that 
this is a serious place to come.

q: AND YOU’vE ALSO PLANNED FOR 
FUTURE GROWTH?
A: We visited a dozen regional airports 
to ask them for advice and what they 

would do differently if they were 
starting from scratch. Every one of them 
said work out how much growth you’re 
going to have and then double it. So 
we’ve got 10 check-in counters – we 
don’t need 10 right now but in five years 
time we’ll need 10. We’ve got room 
for more security lanes and baggage 
carousels. We’ve got four gates – we 
only need one at the moment – but if 
we ever need 10 gates we’ve got the real 
estate. It’s all about future-proofing the 
terminal.

q: TELL ME ABOUT THE WAGNER 
FAMILY. CLEARLY WITHOUT THEM IT 
WOULDN’T HAvE HAPPENED.
A: They are visionaries and think long 
term. If you sat down and did the sums 
on building an airport versus likely return 
investment you just wouldn’t do it. But 
what they have done is said this is not 
about our generation, this is about our 
children, future generations and the 
region. It is a business that is going to 
generate cash and is going to be profitable 
but on a purely return-on-investment 
basis, you just wouldn’t do it. 

q: YOU MUST BE IMMENSELY PROUD 
OF WHAT YOU HAvE CREATED HERE.
A: Absolutely. I’ve been involved from 
paddocks to planes: at one stage myself, 
John and Dennis Wagner were driving 
around in a four-wheel drive saying we’ll 
put the runway over there and the terminal 
over there. I’m very proud of it and it’s 
my own little piece of history as the first 
general manager of the airport. I know 
the Wagner family are very proud of it as 
well, as are the people of Toowoomba 
– it’s actually become a bit of a tourist 
attraction. 

q: YOU’RE OBvIOUSLY HOPING IT WILL 
ACT AS A GATEWAY FOR PEOPLE TO 
DISCOvER TOOWOOMBA.
A: Every region in Australia has great 
things to see and we’re no different but 
in the past it has been just too hard to 
get here. Now you can fly straight in. The 
Granite Belt is sensational. I’m a bit of a 
wine snob but I have to say some of the 
wines in the Granite Belt are really good, 
along with some fantastic food. The Bunya 
Mountains have five-star accommodation, 
bush walks and you can drink red wine 
around the fireplace. 

q: WHAT ABOUT THE FUTURE OF THE 
AIRPORT AND THE REGION?
A: Toowoomba has a sensational future. 
We’ve got a $500m shopping centre being 
built, the university is expanding, we’ve 
got a new business park opening around 
the corner from the airport, the inland 
railway looks like it’s going ahead and a 
$1.7 billion bypass is underway. It really is 
a boom town. There’s a real buzz around 
town at the moment.

 
wellcamp.com.au
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CLEaRED FOR TakE-OFF
A new airport built by a local family is helping boost the growth of a major Australian region.  
Here, JON UNDERWOOD talks to Phil Gregory, General Manager at Brisbane Wellcamp Airport.

sTOP PRess
AUSTRALIA’S NEWEST airport has 
just announced two new domestic 
routes, with 10 direct return flights to 
Melbourne and Cairns from March 14. 
Airnorth will operate seven weekly 
return flights to Melbourne and three 
return flights to Cairns. Once the 
services start, more than 200,000 seats 
will be available from Wellcamp to a 
variety of destinations.

Phil Gregory, General Manager at 
Brisbane Wellcamp Airport



Smart business

LaDies cONTROL The hOLiDay PURse sTRiNGs 

aUssies DOWN TOOLs iN FaVOUR OF DOWNTiMe 

WOMEN ARE more likely to take out a 
person loan for travel than men but are 
more conservative in the amount they 
borrow. 

A snapshot of more than 1,600 personal 
loans taken out for holidays and travel with 
Australian financial service provider CUA 

showed that 54 per cent were requested 
by women. 

While only 46 per cent of holiday 
borrowers are men, they take out larger 
loans with men over the age of 40 the 
biggest borrowers. This group borrows an 
average of $13,250 for their holiday splurge 

– around $900 higher than the average 
loan amount of $12,323 for younger men. 
This group is also the least likely to take 
out a personal loan to pay for a holiday 
accounting for less than one in five of 
CUA’s travel loans.

Chris Malcolm, CUA Head of Customer 
Insights, said women often make the 
financial decisions for the family, which 
is reflected in the larger proportion of 
holiday personal loans by females.

“If women are making financial 
decisions for the family, it makes sense that 
includes working out the finances for large 
family holidays,” he said.

“Men are less likely to have a personal 
load for a holiday and could be paying for 
travel via other sources – using cash from 
their savings account, credit cards or even 
redrawing money from a mortgage or 
offset account.” 
cua.com.au

NEW RESEARCH shows that in the quest 
for great work/life balance, Australians are 
currently taking the most annual leave in 
seven years.

Now in its 15th year, the 2015  
Expedia.com Vacation Deprivation study 
surveyed 9,273 employed adults across 
26 countries in Asia Pacific, Europe, North 
America and South America. Globally, the 
report found that the median number 
of paid annual leave days available to 
workers is just less than 25 days per year, 
in addition to public holidays. Collectively, 

workers take about 20 of them leaving 20 
per cent unused.

But that’s not the case in Oz. Here, 
employees are entitled to 20 days per 
year on average with almost two thirds 
(63 per cent) taking all of their entitled 
annual leave. The average Australian has 
two unused days each year – the lowest 
amount in seven years – indicating we’re 
increasingly keen to make the most of our 
time off work and value the benefits of a 
good old fashioned break.

The majority of Australians (89 per cent) 

understand regular holidays are important 
for general health and wellbeing and 
when asked about the impact of a holiday 
on their overall happiness, almost all (91 
per cent) said it has an impact to some 
degree. After a holiday, Australian workers 
believe they are better rested (92 per cent), 
happier (89 per cent), less stressed/more 
relaxed (89 per cent), closer to family and 
friends (83 per cent) and more focussed on 
work (77 per cent).  
 
Expedia.com

Fly directly to the heart oF southern Qld

australia’s newest airport

Brisbane

Maryborough

Bundaberg

Gladstone

RockhamptonLongreach

Warwick
Goondiwindi

St George

Roma Miles
Chinchilla

Dalby

Charleville

Coffs
Harbour

Port
Macquarie

Newcastle

Sydney

Toowoomba
WTB

 » ServiceS operating between:   
Melbourne, cairnS, Sydney,  
Mt iSa & St george + other regional Qld deStinationS. 

 » book through the gdS  

CAR HIRE 
AVAILABLE 

 FROM TERMINAL

direct access to toowoomba, darling downs, 
granite belt and surat basin.

www.wellcamp.com.au
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JON UNDERWOOD takes a gastronomic gambol through the 
food culture of Chile’s capital.

Santiago on  

A PLATE

South America
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Web: www.chimuadventures.com               Email: australia@chimuadventures.com             Phone: 1300 678 909

Visit our website, email or call us for more information

*Conditions: Tour prices are correct as at 12th January 2016 and are subject to change & availability, Contact us for more  information and further conditions. 

ANTARCTICA 5950$ *US

In Sam’s words ‘Give me one good reason not to go to the end of 
the earth. It’s where the voices aren’t’. Join Samuel Johnson on 
this trip of a lifetime to Antarctica and watch him take a plunge 
into it’s icy waters for ‘ Love Your Sister’. Departs: 17 March 2017. 
Spaces selling fast - Contact us today!

$

 FROM ONLY

SOUTH AMERICA
 FROM ONLY

11,990$ *AU

Tantalise your senses on a journey to South America. On this 
24-day fully escorted small group tour you will leave no stone 
unturned. Includes international fl ights and internal fl ights within 
South America. Choose from a range of departure dates. 

Chimu Adventures create 
personalised journeys 
and match small ship 
cruises to suit all travel 
styles. 

Our destination specialists 
have expert on the ground 
knowledge, we even have our 
own operations across South 
America. Discover diverse 
cultures, rich history and 
awe-inspiring scenery. 

With us, your itinerary is as 
you want it to be – we work 
around you. So stop dreaming 
and live for today!

Australia’s Latin America 
and Antarctica travel experts!

ENCHANTING

EPIC

IT’S OFTEN said that the way to a man’s 
heart is through his stomach. The same 
could also be said of Santiago because if you 
want to know what makes this city tick, just 
try the food.

The Chilean people love their tucker and 
meals are often long, drawn-out affairs with 
an appealing mix of food, wine and good 
conversation. They don’t use fancy spices 
or heavily-flavoured sauces to trick up their 
cuisine, concentrating mainly on a seafood, 
meat and potato-based diet. There’s plenty 
of fresh, home-grown produce available 
and it is as pleasing on the eye as it is on the 
palate.

In just one day in Santiago, I sampled the 
entire range of the country’s gastronomic 
scale, beginning with the local version of fast 
food, moving on to eat shoulder to shoulder 
with market workers before ending up in 
a private house for dinner. And the best 
news is, anyone can tread in my Pisco Sour-
encrusted footsteps.

Colin Bennett runs foodyChile, a company 
that takes visitors on tours of the local 
markets in the centre of town. He’s well 
empowered to do so, having run a food 
store for a couple of years that sold produce 
from around the country. Now he serves up 
Santiago’s bustling flower, fruit, vegetable 

 

GETTING THERE: Qantas is the only 
airline that flies non-stop from Sydney to 
Santiago, running four flights a week on a 
B747. Customers can travel on code share 
services operated by LAN from Santiago 
to six destinations across South America, 
including Rio de Janeiro, Sao Paulo and 
Lima. qantas.com; lan.com

ACCOMMODATION: The Novotel 
Santiago Vitacura provides a great base 
for exploring the city and is located 
close to restaurants and bars. It has free 
Wi-Fi, five meeting rooms, a pool and 
restaurant. accorhotels.com

DINING: foodyChile offer fun, informative 
and tasty ways to explore Chile’s capital. 
foodychile.com

For the chance to share a meal 
in a Chilean home, contact 
santiagopuertasadentro.cl

Divertimento Chileno in San Cristobal 
serves hearty, authentic Chilean fare 
such as sopaipillas and home-made ice 

cream. This is where the locals lunch. 
divertimento.cl

Barrica 94 is in the trendy Bellavista 
complex packed full of restaurants, bars 
and boutiques. A relative newcomer but 
well worth a visit, particularly for the 
extensive wine collection. barrica94.cl

Silabario Cocina Local is a cosy little place 
in the Italian section of the city and offers 
a homely ambiance, complete with the 
occasional visit from strolling musicians. 
They also serve a wicked meatball that’s 
as big as a cannonball but thankfully not 
as tough to chew on.  
cocinalocal.cl

Chipe Libre in Barrio Lastarria was 
possibly my favourite restaurant in 
Santiago, offering a fusion of Chilean 
and Peruvian cuisine (hence the name). 
Check out the Bocanariz wine bar next 
door before settling in to try more than 
80 varieties of pisco and some top tucker, 
including trout and ribs.  
contacto@chipe-libre.cl

fa s T  Fac T s  ///
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and meat markets, with stops along the way 
so that visitors can sample the goods.

These markets are bustling, cacophonous, 
enthralling places that the casual tourist 
simply wouldn’t dare visit on their own for 
fear of getting lost or overwhelmed. Colin’s 
tour provides a fascinating snapshot into 
the life of the market workers and the local 
people who come here to buy their daily 
goods. This is as authentic a local experience 
as you can get… and the food along the way 
is pretty good, too.

But for me, the undoubted highlight of 
our foodyChile tour was a visit to La Piojera, 
a dive bar known locally as the ‘the place of 
lice.’ It is little more than an old-fashioned 
drinking den, complete with chipped 
concrete floor, graffiti on the walls and gaudy 
orange tables bolted to the floor in case of 
disturbances. 

Here, you’ll find a Che Guevara look-alike 
drinking moodily at a table, an accordion 

player serenading young lovers and 
left-wing politicians huddled in a corner. 
‘Eclectic’ doesn’t even come close to 
describing this bar which wouldn’t look out 
of place in a Mexican western.

The pièce de résistance is the local drink, 
the Terre Moto, which means ‘earthquake’. 
A mix of cheap white wine, pineapple ice-
cream and Fernet-Branca, it’s said that if 
you have two of these deadly concoctions, 
you can’t remember anything… but I can’t 
remember if that’s true.

The juxtaposition to the chaos of the 
markets is a ‘Hidden Kitchen’ dinner with 
Santiago Puertas Adentro, where you get to 
dine in a Chilean home. In our case it is with 
the delightful and worldly Carolina Blanco, 
who spent 30 years working in PR at the 
Museum of Pre-Columbian Art in Santiago. 
Her home is chock full of objet d’art and 
historical artefacts that look so authentic 
that one of my fellow guests asks whether 

the museum might be short an exhibit or 
two?

With her big round glasses, razor-sharp 
intelligence and beaming smile, Carolina 
reminds me of a grey-haired version of Edna 
Mode from The Incredibles. I ask her to pick 
the nationality of her favourite house guests 
and without a second thought she responds: 
‘Australians!” Clearly all those years in PR 
weren’t wasted.

Dinner is served and we tuck into a 
three-course meal that is tasty, lovingly-
prepared, yet simple, comprising salmon, 
chicken and a local favourite for dessert. 
The arty surroundings prompt intelligent 
conversation, the Sav Blanc flows and the 
evening passes far too soon.

I loved the diversity of the city’s culinary 
offerings, from man-on-the-street hearty 
to delicious home cooking. One thing you’ll 
be guaranteed when you visit Santiago, you 
won’t go hungry. chile.travel

South America
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ADvENTURE WORLD has launched its 
2016 South America program, featuring 
new destinations Uruguay and Suriname 
alongside a range of top selling trips and 
new itinerary suggestions.

Designed to serve as a comprehensive 
toolkit to help agents sell this diverse 
destination, the program features a range 
of multi-country and in-depth itineraries 
plus mix and match product to easily build 
a client’s individual dream holiday. 

Following sustained demand, Adventure 
World has included Uruguay for the first 
time in 2016, with a range of options to 
choose from. These include a wine-focused 
experience travelling with a sommelier 
to some of the country’s top wineries, a 
comprehensive Montevideo discovery 
tour and a classic Uruguay route travelling 
through the country’s essential sights.

Also new is the largely uncharted region 
of Suriname, situated on the north-eastern 
coast of South America with renowned 
author and adventurer Richard Bangs at 
the helm.

“South America has consistently been 
a top-selling region for Adventure World,” 
said Neil Rodgers, General Manager, 

Adventure World. “We’ve seen year-on-
year growth, particularly in perennial 
favourites, Peru and Brazil.

“However, it’s no longer seen as an 
once-in-a-lifetime holiday destination. 
Australian travellers are returning multiple 
times and seeking out new and more 
under-the-radar experiences on each visit. 
With our new South America program, 
we’ve aimed to cater to everyone from 

first time to well-versed South American 
travellers.

“Travellers can opt for iconic routes or 
venture well off the beaten track. They 
can travel at a relaxed pace or dial up 
the action with a trekking, cycling or 
kayaking experience. It’s all about choice 
and experiencing the diversity of South 
America in a tailor-made way.”

adventureworld.com

WaNT TO kNOW MORe? JUsT GRab yOUR TOOLkiT

AMAZING CULTURE, food, architecture, 
spirit and the gateway to Argentina – 
Buenos Aires is a bucket list destination 
that is much easier to access from Australia 
now that Air New Zealand is flying there 
three times a week.

Greg Carter from Chimu Adventures, 
Australia’s leading Latin America travel 
specialist, says the new Boeing 777 flights 
will take airline capacity between Australia 

and South America to record heights with 
Qantas and LAN Airlines already flying 
10 times a week between Sydney and 
Santiago, Chile.

“Both Qantas and LAN have increased 
their capacity into South America by 
switching to larger aircraft and we’re 
already seeing the impact of the boost in 
seat numbers with some very competitive 
airfares,” he said.

“We’re hopeful that Air New Zealand’s 
entry into the South American market, 
which cuts flying time from Australia’s 
east coast to Buenos Aires by two to three 
hours, will continue that trend and the 
early signs are very positive.”

According to Greg, the top five things to 
do in Argentina are:

1. Explore Buenos Aires. A city in 
which you can linger. So many fascinating 
neighbourhoods including the Plaza 
de Mayo in central BA, colourful and 
lively La Boca, home to art galleries and 
tango shows, San Telmo with its restored 
mansions and antique stores and Recoleta, 
the city’s most exclusive area.

2. Enjoy the cuisine. Argentina is a 
paradise for food lovers, especially those 
who enjoy meat, featuring high quality 
and low prices. Of course, with Argentina’s 

strong European population profile there 
are many other delicious options.

3. Dance the Tango. The Tango 
originated in Buenos Aires in the late 1800s 
and there’s no better place to learn what 
many believe is the world’s most sensual 
dance. If you’d rather watch, El Querandi 
Tango Hall is the place to go.

4. Wine touring and tasting. 
Argentinian wine is about more than 
Malbec, though that’s a pretty good place 
to start. In the west of Argentina near the 
Andes, Mendoza makes a great base, with 
nearby Maipu the heart of Argentina’s wine 
and olive oil industries.

5. Iguazu Falls. An incredible place. 
As Lonely Planet says, “One of the planet’s 
most awe-inspiring sights, the Iguazu 
Falls are simply astounding. A visit is a 
jaw-dropping, visceral experience and 
the power and noise of the cascades live 
forever in the memory.”

To celebrate the new flights, Chimu 
Adventures has released a special nine-
day ‘Highlights of Argentina’ package 
which costs from $2,450 and includes 
accommodation, breakfast, some meals, 
attractions and internal flights.

 
chimuadventures.com

TiMe TO TaNGO DOWN TO aRGeNTiNa WiTh NeW FLiGhTs TO bUeNOs aiRes 
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CHRISTCHURCH, NEW ZEALAND’S 
oldest city, is now the country’s newest 
destination story. 

Nearly five years on from the life-
changing earthquakes, the Canterbury city 
has become one of the most unique urban 
redevelopments in the world, attracting 
attention for creativity and innovation.

The constantly-evolving urban 
landscape is a work in progress but 
Christchurch is described as having 
reached its reconstruction peak. Alongside 
new buildings like the recently-opened 
transport centre and stylishly-restored 
Isaac Theatre Royal are refreshed open 
spaces and gap-filler installations that show 
the edgy attitude of many future-focused 
locals. 

Projects like the Transitional ‘cardboard’ 
Cathedral, creative street art, clever retail 
spaces and a raft of quality cafes and 
restaurants are creating a potent vibe in 
this once conservative-minded city.

NEW LOOK CHRISTCHURCH
While the inner city is abuzz with 
construction, many outlying areas are 

untouched by change and offer tranquil 
pursuits like punting on the Avon River 
through the Botanical Gardens, one of 740 
parks in the city.

Significant heritage restoration projects 
provide a reminder of the city’s place in 
New Zealand’s history. Completed works 
include the Theatre Royal; New Regent 
Street featuring 40 shops built in the 
Spanish Mission Revival style of the 1930s; 
the rejuvenated Canterbury Museum; 
Victoria Street Precinct, a hub of night life; 
the Old Government Building Heritage 
Hotel; and The Tannery, a boutique 
shopping emporium beside Heathcote 
River in Woolston. 

Ultra-modern, stylish buildings like 
the Ilex Visitors Centre & Cafe with 
sophisticated designs promoting 
sustainability and the latest technology 
are a highlight of the new-look city. The 
Christchurch Art Gallery – one of the city’s 
significant modern buildings – reopened in 
December and work is currently underway 
on restoring Christchurch Arts Centre.

The now famous Re:START mall, home 
to more than 20 businesses operating out 

of brightly coloured shipping containers, 
sprang up in 2011 to re-start the city’s retail 
sector after the earthquake. The area has 
now been re-jigged to make way for a new 
permanent retail hub.

PLACES TO STAY
Hotel redevelopment has been 
a major focus of the rebuild with 
Christchurch losing much of its inner city 
accommodation in 2011. The city now has 
302 commercial accommodation properties 
and 5,530 rooms. Recent openings have 
included BreakFree Cashel, the Ramada 
Suites and the five-star Hotel Montreal. A 
new 200-room Crowne Plaza will open in 
the inner city early in 2017. 

PLACES TO EAT
In the past nine months, 54 bars and 
restaurants have opened, boosting the 
total number of food and beverage outlets 
to 760 – more than before the earthquake. 

The region also now boasts Roots, ‘New 
Zealand Cuisine Restaurant of the Year,’ 
which is just outside the city in Lyttelton. 
The restaurant also won an Innovation 

It’s been five years since earthquakes rocked Christchurch but now this resilient South 
Island city is making headlines for all the right reasons. 

New city, NEW LOOK 

Lips by French street artist Tilt 
on Peterborough Street

New Zealand
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DISCOVER NZ
#GoByCamper

It’s time for the self-drive 
adventure you’ve always
dreamed of!
Right now Britz are offering amazing deals 
for travel during New Zealand’s winter 
season - between May and September. 
With branches throughout New Zealand, 
we have campers suitable for two, or 
with enough room to fit the whole gang. 
Experience the freedom and flexibility 
of a campervan road trip, and explore 
New Zealand your way. Grab your family 
and friends and book now!

For further information contact your 
preferred wholesaler or call 1800 331 454

Campervan. 4WD. Car Rentals

BRI0493_January_H/P_Ad_185x130mm.indd   1 20/01/2016   2:51 PM

Award for the ethos behind its dining 
experience with Chef Giulio Sturla only 
serving food he has grown, foraged or 
sourced locally from artisan producers and 
sustainable farms.

Stranges Lane is another popular new 
dining destination in Christchurch, with a 
selection of restaurants sharing an open 
courtyard in a heritage laneway development. 

GETTING AROUND
One of the best ways to experience the 
changing face of the Christchurch CBD 
and absorb the creative buzz is on a tour. 

Christchurch Bike and Walking Tours offer a 
two-hour guided excursion – the flat nature 
of the city streets making it easily achievable 
for visitors of varying ages and abilities.  

More adventurous cyclists will be 
interested in the new MTB ultimate 
adventure park on Cashmere Hills to 
the east of the city. Currently under 
development, the park will offer 
200-kilometre trails with a lift for bikes 
and eventually zip lines and three-star 
cabin accommodation. christchurchnz.com; 
newzealand.com  
Pictures courtesy Tourism New Zealand

Ballerina by Kiwi artist Owen 
Dippy on the Isaac Theatre 
Royal building

Regent Street
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www.tourismthailand.org/au

FULLPAGE_TAT_ADS_TRAVELTALK 2016

Hugthailand

INDUSTRY OFFER PUTS 
A LUXURY STAY WELL 
WITHIN YOUR REACH

AGENTS CAN now book a stay at one of 
Phuket’s most luxurious resorts at rates 
starting from as little as $152 per night. 

Located on Mai Khao beach on Phuket’s 
quiet northwest shoreline, SALA Phuket 
combines traditional Thai architecture with 
modern five-star facilities. It features 79 
villas and suites with 63 of those having a 
private swimming pool. 

Equipped with their own open-air 
bathroom, garden and sun loungers, 
the resort’s pool villas offer space and 
privacy. The property also has three large 
beachfront swimming pools set in the 
grounds.

SALA is also well known for its cuisine, 
having featured in Thailand Tatler’s ‘Best 
Restaurant’ list for three consecutive years. 

CLIMB ABOARD THE LOvE EXPRESS AT 
ROMANTIC FIvE-STAR PHUKET RESORT

A LUXURY five-star resort in Phuket is 
running a special package for couples 
seeking romance.

Entitled ‘Spiritual Love’, the four-day/
three-night package is available at the 
Indigo Pearl resort, which is set on Phuket’s 
northern shore. The resort offers suites and 
villas, Coqoon Spa, a kids’ club, cooking 
classes and diving.

The package includes sunset cocktails at 
Shore Thing, dinner at fine dining landmark 
Black Ginger and a 60-minute massage 

for two at Coqoon Spa. A daily breakfast 
will also be provided, as will a round-trip 
airport transfer and complimentary Wi-Fi.

“Indulgence, true intimacy and deeper 
connections – that’s what we had in mind 
when we conceived ‘Spiritual Love’,” said 
Paul Jordan, General Manager of Indigo 
Pearl.

‘Spiritual Love’ is available until March 
31 and is priced from THB25,072 (approx. 
$AU970) for an Indigo Studio.

indigo-pearl.com

TRADITIONAL 
SWISS 
HOSPITALITY 
AvAILABLE IN 
PATTAYA AT A 
SPECIAL RATE
GUESTS CAN take advantage of an 
exclusive opening offer at a luxurious 
new hotel in Pattaya that promises 
Swiss hospitality and direct beachfront 
surrounds. 

The 262-room Mövenpick Siam 
Hotel Pattaya is the first five-star 
resort on Na Jomtien Beach with an 
uninterrupted beachfront location 
75-minutes drive from Bangkok. 
Launched last December, the hotel’s 
location is supplemented by gourmet 
cuisine and a destination experience 
that includes yachting and island 
exploration.

Guests can enjoy a deluxe sea view 
room with Na Jomtien Beach vistas for 
THB4,999 (approx. $AU190) per room 
per night. The offer is available until 
March 31. 

 
movenpick.com

Various dining options are offered to guests 
including a dinner in the resort’s chic beach 
restaurant, rooftop dining, in-villa dining or 
a private beach dinner.

The resort’s award-winning SALA Spa 
features a contemporary design and one of 
Phuket’s best menus, offered exclusively to 
guests in conjunction with famous French 
beauty brand, Clarins.

SALA Phuket is a 20-minute drive from 
the international airport and a short walk 
from Turtle Village shopping area. Guests 
can take advantage of daily shuttle buses 
to both Phuket Town and Patong. The SALA 
industry rate lasts for stays until October 31.

Meanwhile, the Bandara Group, one of 
Thailand’s most well-established hospitality 
brands, have also revealed their 2016 
industry rates.

The group operates a range of exclusive 
four- and five-star properties in some of 
Thailand’s most sought-after city and beach 
locations, including Bangkok, Phuket and 
Koh Samui. The rates start from $58 a night 
and are valid until October 31 at Bandara 
Beach Phuket and Bandara Villas Phuket, 
December 21 at Bandara Resort & Spa 
Samui and December 31 at Bandara Suites 
Silom Bangkok.

salaresorts.com; bandaragroup.com

Thailand

50   |   w w w . T r a v e l T a l k m a g . c o m . a u



www.tourismthailand.org/au

FULLPAGE_TAT_ADS_TRAVELTALK 2016

Hugthailand



A short time ago in a galaxy not so far far away… Ireland felt ‘The Force’

there’s a jedi  

IN MY PUB

The Skellig Peninsula. Picture 
courtesy Tourism Ireland

Ireland
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Blarney Castle, Co. Cork

14 or 15 day fully inclusive escorted tour 
From A$2929 – A$3729 per person, land only

Explore Ireland’s historic landmarks and magni� cent 
scenery with visits to Blarney Castle, 
Dingle Peninsula, Cliffs of Moher, 
Giant’s Causeway, tours of 
Dublin, Belfast, Kinsale, 
Galway, Derry & Drogheda, 
and Knappogue Castle 
Medieval Banquet, Taylor’s 
Three Rock Pub Dinner/Show, 
Cabra Castle Hotel stay 
and more.
Two departures per week, 
April to October

Visit cietours.com for special limited time offers!

Contact your travel agent,
call  1800 502 911 or visit  
www.cietours.com

84 years of travel experience   |   Choice of over 45 tours
Guaranteed departures & prices   |   No optional extras sold on tour

All CIE Tours travel programs 
are protected by the company’s 
A$550+ Advantage, a no-fee 
bene� t guaranteeing that 
travellers are never charged 
for special features considered 
optional extras with other 
tour companies.

RESIDENTS OF a small Irish village are still 
feeling the force following the smash hit 
success of the latest Star Wars movie.

Portmagee (population 109) is in County 
Kerry on Ireland’s Wild Atlantic Way and 
is famous for its scenery and typical Irish 
hospitality. But since the release of Star 
Wars: The Force Awakens, the village has 
a far more worldwide – and potentially 
lucrative – claim to fame.

For the village is also the main departure 
point for Skellig Michael, one of two rocky 
islands some 12 kilometres off the coast. 
And it was here that the record-breaking 
movie franchise chose to film the dramatic 
final scenes in the latest chapter of the Star 
Wars story.

Residents had been sworn to secrecy 
regarding their famous visitors since the 
scenes for episode seven were shot back 
in September 2014. But now the movie 
has been released, they are hoping for a 
tourism windfall with film fans coming from 
around the globe to visit the location.

Locals were initially told a documentary 
was being filmed on Skellig Michael but 
were amazed when director J.J. Abrams, 
crew and cast members Daisy Ridley and 
Mark Hamill arrived. But in traditional Irish 
style, the visitors were made to feel right 

at home during their stay, so much so 
that the movie’s wrap party was held in 
the village, with Ridley and Hamill joining 
locals (and even a few lucky tourists) for 
a traditional Irish music session. It’s also 
where the cast and crew dined at The 
Moorings Guesthouse and Restaurant, 
which also served as a production office 
during filming.

“It’s been so hard to keep this secret!” 
said Gerard Kennedy of The Moorings 
Guesthouse. “It was such a weird and 
wonderful experience for our small village 
to be part of the Star Wars story. 

“We enjoyed evenings of music and 
dance in our bar with the cast and crew. 
Mark Hamill even learned how to pull a pint 
with our barman, Ciaran Kelly.”

Filming also provided an immediate 
boost for the village with B&Bs in the area 
filled with production crew. Local sherpas 
carried film gear up Skellig Michael and 
boatmen like Seanie Murphy transported 
equipment onto the island, as well as 
ensuring a safe crossing for the crew.

Even the Irish Navy got into the inter-
galactic act, with Commander Ken Minehan 
and his crew coming to the rescue of those 
on the island during bad weather. Hamill, 
Abrams and Ridley were well looked after 

with tea and biscuits on the ship, much to 
the delight of the crew, who Commander 
Minehan describes as “extreme Star Wars 
geeks”.

“On the last day, we played the Star Wars 
music over the tannoy of the ship. It went 
down well with the cast and crew,” he said. 

The two stars didn’t stay in Portmagee 
but made the short drive to the Butler 
Arms Hotel in the village of Waterville. “It 

 

The three-star Moorings Guesthouse 
is situated in Portmagee, County 
Kerry. Located in the gateway to the 
Skellig Islands, this bar, restaurant and 
B&B offers fresh seafood and a real 
commitment to the best standards in 
Irish hospitality.  
moorings.ie

Originally opened in 1884, the 
Butler Arms Hotel offers 36 elegantly 
decorated rooms, a fine dining 
restaurant and bar. Set in the heart of 
Waterville, it is one of Ireland’s best-
known family-run hotels.  
butlerarms.com

fa s T  Fac T s  ///
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Sign up today to become an 

Ireland 
Specialist

The Ireland Specialist training programme 
has been specifi cally designed for the travel 
trade to teach you about Ireland as a holiday 
destination. It takes you on a journey of 
discovery through the very best of what the 
island of Ireland has to o� er your clients.
 
Register to become an Ireland Specialist and 
be in with a chance to visit Ireland in 2016.

www.irelandspecialists.com

was great to have them,” says Louise Huggard 
from the Butler Arms. “They loved the place 
and the weather was fantastic. They loved the 
food in the hotel here, too. They even said to 
me it was better than The Ivy.”

The hospitality obviously meant a lot to both 
Hamill and Ridley, who left a note in the hotel 
saying it “felt like home”. The local scenery wasn’t 
lost on them, either. “Daisy rang me after she left 
as she wanted me to take pictures of the view 
from her room,” adds Louise.

THE SAGA CONTINUES… 
Television and film are widely recognised as 
strong influencers on travellers, with up to 35 
per cent of people being impacted in their 
choice of destination by what they see on 
screen. 

“Star Wars filming in Ireland will bring the 
magnificent scenery of Skellig Michael to the 
attention of millions of people around the 
world,” said Niall Gibbons, CEO of Tourism 
Ireland. “It’s a really effective way to reach 
audiences, helping to significantly boost 

awareness of the Skelligs, the South West 
and Ireland in general, whetting peoples’ 
appetites to come and visit.”

Founded in the sixth century, Skellig was 
a centre of monastic life for Irish Christian 
monks for more than 600 years. The Gaelic 
monastery which is situated almost at the 
summit of the 230-metre-high rock became a 
UNESCO World Heritage Site in 1996.

Today Skellig Michael is accessible only 
by boat and is inhabited solely by birds. The 
beehive huts that the monks lived in have 
been restored and can be visited from May to 
September each year, but advance booking is 
essential.

Quite fitting given its recent ‘inter-galactic’ 
visitors, Kerry is also one of only three Gold 
Tier International Dark Sky reserves in 
the world. The band of the Milky Way, the 
Andromeda Galaxy, star clusters and nebulas 
are just some of the naked eye wonders 
to see without the aid of any astronomical 
equipment or filters. 
ireland.com

iRish JeWeLs
JOURNEY TO all four corners of 
Ireland with CIE Tours on their 
popular 14- or 15-day ‘Jewels of 
Ireland’ tour.

The itinerary takes visitors from 
the Dingle Peninsula and Kinsale in 
the south to Connemara and Cliffs 
of Moher in the west and Giant’s 
Causeway and Slieve League Sea 
Cliffs in the north. Hidden gems on 
this tour include the Dark Hedges, 
famous from Game of Thrones, and 
meeting the locals at unique farm 
visits.

Other highlights include a 
medieval banquet at Knappoque 
Castle, Taylor’s Three Rock pub/
dinner show, sheepdog trials, ‘Irish 
Night’ at WM Cairnes gastro pub, 
Slieve League sea cliffs and an 
historic walking tour of Kinsale.

The tour includes sightseeing 
by luxury coach, professional tour 
director, 13- or 14-nights in the 
hotels listed, full breakfast daily 
except for day one, 10 dinners 
(including Taylor’s Three Rock 
pub dinner and traditional show, 
medieval banquet and WM Cairnes 
gastro pub farewell dinner),  seven 
table d’hote dinners. 

cietours.com

Above: A beehive hut on Skellig Michael

Main: A boat trip out to the island. 
Pictures courtesy Tourism Ireland

Ireland
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Sign up today to become an 

Ireland 
Specialist

The Ireland Specialist training programme 
has been specifi cally designed for the travel 
trade to teach you about Ireland as a holiday 
destination. It takes you on a journey of 
discovery through the very best of what the 
island of Ireland has to o� er your clients.
 
Register to become an Ireland Specialist and 
be in with a chance to visit Ireland in 2016.

www.irelandspecialists.com



 In the historical Czech town of Trebic, JESSICA ZOITI checks out 
a UNESCO World Heritage-listed treasure.

keeping   

IT KOSHER

Europe
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KATERINA MEETS us at the entrance to 
the New Synagogue in the Czech town of 
Trebic (pronounced Treh-beesh). Born and 
raised here, she knows as much about this 
place as anyone and is passionate about it, 
especially the historic Jewish Quarter.

“Between 1,500 and 2,000 Jewish 
people once lived in Trebic. That’s one 
third of the total population,” she explains. 
“In fact, Trebic once housed the largest 
population of Jews in the entire Czech 
Republic.”

But not anymore. Located south-east of 
Prague in the country’s highlands region 
of Vysocina, the elegant, rambling old 
town straddles the sleepy Jihlava River and 
is flanked by mountain ranges. 

Jewish people lived harmoniously here 
alongside their Christian neighbours until 
antisemitic sentiment swept Europe in the 
early 1700s. The community was expelled 
from the thriving township and forced 
into a ghetto of just 123 houses on the left 
bank of the river. 

But while death knocked on Jewish 
doors in neighbouring countries, in Trebic 
the persecution stopped here. The people 
were left largely to their own devices 
in the cramped but autonomous new 
quarter.

Over the years the township expanded 
with families pitching in to quickly create 
a jumble of candy-coloured townhouses, 

a school, hospital, two synagogues, 
Jewish bakeries and a town hall, linked by 
a network of mysterious vaulted tunnels 
and cobblestone roads.

While not a single Jewish resident 
remains today and many of the buildings 
are no longer used for their original 
purpose, the spirit of the ghetto’s Jewish 
ancestors resonates strongly here. The 
quarter stands proud and unchanged, its 
historical layout and structures largely 
intact, making it one of the best-preserved 
and largest Jewish quarters outside of 
Israel. That’s why UNESCO listed it on its 
World Heritage register in 2003.

Katerina isn’t Jewish, but it’s clear she 
tells the quarter’s story with both pride 
and a heavy heart. Built in 1669, the newer 
of the two synagogues hasn’t been used 
as a place of worship since the 1920s when 
it was converted into storage for the local 
Subak family’s tannery. 

During World War II, Nazis seized the 
building and white washed the walls, 
covering the intricate scriptures and 
artwork. It was this simple act of vandalism 
that preserved the synagogue’s most 
spectacular feature.

“As you can see, frescoes cover much of 
the synagogue’s walls,” Katerina begins.

“The frescoes were hand painted 
at the beginning of the 18th century 
and although there was much damage 

during the years before the synagogue 
was restored (between 1989 and 1997), 
the lime that the Nazis painted over the 
walls fortunately protected many of these 
artworks.”

Today the lime has been stripped and 
the synagogue has been reborn as a 
tourism attraction and museum. 

Wandering towards the back of the 
synagogue, Katerina leads us through 
a doorway into the adjacent Seligmann 
Bauer House. Dating back to the late 18th 
century, the home is a time capsule – the 
simple kitchen, bedroom and entrance 
hall furnished as they would have been 
during the inter-war period. 

We wander through the modest 
dwelling, stopping to scan a list of 
contemporary foods and products, 
internationally recognised as being kosher 
(including almost the entire range of 
Nespresso coffees and Cadbury fruit and 
nut bars, I was delighted to discover).

Behind the home is an outhouse, used 
predominantly for the kosher slaughter of 
animals, and below a disused convenience 
store and a staircase that leads to the 
women’s gallery on the synagogue’s 
second level. 

“The owners of this house had no 
choice but to open their door to Jewish 
women coming to worship,” says Katerina. 
“Without passing through the house, they 

Inside the New Synagogue in 
Trebic’s Jewish Quarter
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could not access the women’s gallery.”
Leaving the museum, we’re guided out 

onto the cobbled street. It’s raining, but 
the drizzle doesn’t dampen our desire 
to explore every crevice of this quaint 
neighbourhood. 

With Katerina leading we wander past 
bakeries still selling hamantaschen and 
other Jewish treats. We stop to admire 
the Renaissance architecture of pastel-
painted homes, take shelter in the town’s 
old synagogue when the downpour 
strengthens and scurry through the 
network of passages that burrow between 
houses. 

By the start of the 20th century only 
300 Jews remained in Trebic – the rest 
had moved on to Prague, Vienna and 
Przno in search of better employment 
opportunities. Devastatingly, those who 
remained were transported to Auschwitz 
and other concentration camps during 
World War II and today just one Jewish 
family resides in Trebic, but not in the 
quarter. 

Regardless, many Czech Jews still feel 
a pull to this place and over the years a 
number have been buried alongside their 
ancestors in the Jewish cemetery.

Two hours after meeting at the 
synagogue we stand with Katerina among 
the crumbling tombstones that tumble 
down the side of the mossy, vine-covered 
graveyard. Covering 11,772 square 
metres, this is the second largest Jewish 
cemetery in the Czech Republic and is 
the final resting place of the town’s most 
historically important Jewish families. It’s 
also home to a sobering memorial to the 
victims of Nazi genocide. 

With the rain pounding down 
and surrounded by catacombs and 
headstones, it seems like the appropriate 
place to press Katerina for ghost stories.

“Actually,” she begins, “I don’t know 
about the cemetery, but back at the 

museum we are sure there is something 
there. When there is no one around 
especially, we often hear footsteps on the 
floor above us and sometimes things are 
moved around.”

Katerina’s revelation isn’t particularly 
shocking. If the walls around here could 
talk, they’d surely have the most hair-
raising stories to tell.

EAT, DRINK AND BE KOSHER
Located on the edge of the ghetto, cafe 
Zidovske Brany is a great place to kick-
start an evening’s activities in Trebic. Here, 
kosher wine tastings demonstrate the 
Jewish orthodox production of the Czech 
Republic’s second-favourite nectar (the 
first being beer – Czechs drink more per 
capita than any other nationality). 

The jovial evenings are filled with 
laughter, generous pours of a range of 
red and white wines and gourmet kosher 
snacks. The tastings start at 5pm with 
local wine expert Tibor Szabo hosting – 
he doesn’t speak English well, but that 
barely matters when you’re speaking the 
international language of wine.

WHERE TO STAY
Overlooking the entire Jewish Quarter is 
Hotel Joseph. Built in 1699, it’s not only 
one of the more luxurious lodgings in 
Trebic, it’s also one of the oldest – over 
three centuries it has been remodelled, 
renovated and expanded and now offers 
16 spacious rooms. 

Uniquely, there’s a Jewish bath, or 
mikveh (one of only two in the Jewish 
Quarter), on the ground floor. There’s 
also a sauna and infrared cabin, free 
Wi-Fi throughout, a business centre and 
conference facilities and a dining room. 
joseph1699.cz

GETTING TO TREBIC
Trebic is a two-hour drive south-east of 

Prague in the Vysocina region.
Beyond Travel has released a new 

collection of suggested tailor-made 
packages across Eastern Europe to 
showcase the best of the many countries 
in the region, including the Czech 
Republic.

 These package holidays offer the value 
and convenience of pre-booked services 
with the freedom to customise holidays and 
the independence to explore destinations 
at your own pace. Each tailor-made package 
can be altered to suit individual traveller 
needs including longer hotel stays, pre- or 
post-touring and car hire.

A great option in the Czech Republic is 
the ‘Prague and Bohemia to Budapest by 
car and rail’ option. 

Beyond Travel is also offering $300 
travel credits per couple on its new 16-
day ‘Prague, Berlin & The Rhine’ special 
journey when booked before February 29.

 Beginning in Prague, it travels through 
northern Czech Republic and Germany 
visiting Terezin, Dresden and Bremen 
before embarking on an eight-night 
deluxe river cruise from Amsterdam to 
Basel aboard the newest vessel in the 
Amadeus fleet, the MS Silver II. It is priced 
from $9,195 and there are departures in 
May, June and July. 

 Once in Trebic, tours of the synagogue 
cost CZK80 (approx. $AU4.50) and two-
hour tours including the wider Jewish 
Quarter cost CZK130 (approx. $AU7.50). 
Tours of the entire Jewish Quarter must 
be booked two days in advance for five 
people or more. 

 
visittrebic.eu

 Left: The downstairs room in one of the Hotel 
Joseph’s king suites

Right: A typical street in the Jewish Quarter

Captions
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q: IT’S FAIR TO SAY THE COMPANY 
WAS IN PRETTY BAD SHAPE WHEN YOU 
JOINED?
A: When I arrived in 2003 Hawaiian was 
just going into bankruptcy for the second 
time in 10 years and was in pretty parlous 
economic circumstances. It was a company 
that didn’t have an independent brand 
identity – it sold most of its tickets through 
channels which didn’t promote the brand. 
It was also very thinly capitalised – it didn’t 
own any of its aircraft and didn’t have any 
savings – and it was paying today’s bills 
with bookings for tomorrow’s flights.

q: NOT EXACTLY A RECIPE FOR 
SUCCESS.
A: Exactly. Since then we have set about fixing 
and changing the things that needed to be 
fixed in a systemic way. There wasn’t a single 
silver bullet, no magic wand. It was breaking 
down each part of the business and figuring 
out where we needed to be positioned and 
how things needed to change.

It was really a question of working 
out where Hawaii’s visitors of tomorrow 
would come from and it didn’t take long to 
think about the Pacific Rim. We now serve 
Brisbane and Sydney, Auckland, Japan, 
Korea, China, American Samoa, Tahiti. 
It’s been a hugely successful part of our 
business.

q: HOW IMPORTANT IS THE 
AUSTRALIAN MARKET?
A: Enormously. For us to be a successful 
business, we have to transform ourselves 
from being a regional, domestic U.S. airline 
to being an airline with a far greater sense 
of international awareness within the 
organisation and who we are as a brand. 

That would be a pretty tall order for any 
organisation but it is a challenge that we 
have to meet and overcome and it really 
does start with Australia. 

It’s about how well we adapt to 
marketing and selling ourselves and 
delivering product which is both at once 
authentic to who we are – Hawaii – and 
at the same time speaks the local cultural 
language of Australians who come on the 
plane. If we can’t do it in Australia then 
we’re not going to be able to do it in China.

q: HOW HAS THE AIRLINE BEEN 
RECEIvED DOWN UNDER?
A: We’ve done really well building name 

and brand awareness and I am delighted 
and somewhat humbled to see how well 
we have been received by Australian 
consumers. We are going to continue to 
invest in Australia because nothing makes 
me happier than to see the links between 
Hawaii and Australia growing stronger. We 
intend to be a formidable competitor in 
that market place. 

q: WHAT EXCITING DEvELOPMENTS 
HAvE YOU GOT COMING UP?
A: The headline is lie-flat seats in the front 
cabin. Most of the people travelling in our 
business cabin are travelling as a couple 
or part of a group, which is very unusual. 
Most business class cabins are configured 
so that you don’t have to see anybody – it’s 
all about privacy and isolation, which for a 
couple or family coming on holidays is the 
last thing you want. 

So we’ve worked very hard to provide 
a fully lie-flat product that allows people 
who want their privacy to have that 
but which is built more  around the 
expectations of a couple or a family, so 

we’re very excited about that.
Our premium economy section – which 

we call extra comfort – is expanding 
with extra seats because it’s been such a 
successful product for us. We will also be 
reviewing product and service on board 
and I think this will be a year of more 
investment in the product.

q: SO WHY SHOULD MORE AUSSIES 
FLY HAWAIIAN AIRLINES?
A: When people come to Hawaii they have 
an expectation of a holiday destination with 
warmth, hospitality and being authentically 
different. All of those attributes are present 
in the service we provide. 

We also understand that people are 
looking for good value for money. That 
family, travelling on a budget, looking for 
a good value for money experience, those 
are our core customers and we embrace 
them, we love them and we respect the 
sacrifices they have made. They are asking 
for and they deserve the quality personal 
service that our team provides.
hawaiianairlines.com.au

makING HIS maRk
He is the man credited with turning around the fortunes of a major airline. Here, JON UNDERWOOD talks 
to Mark Dunkerley, President and Chief Executive Officer of Hawaiian Airlines.

Mark Dunkerley
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*Conditions apply. For FULL terms and conditions refer to Evergreen’s 2017 Europe River Cruising Preview brochure. All prices based on per person twin share. Valid on new bookings only. Not valid in conjunction with any 
other offer. All prices based on land and cruise components only. EFRC price based on 21/10/17 departure in Cat E Stateroom & includes Early Payment Discount with FULL payment made 12 months prior to departure date. 
EPDC price based on 28/10/17 departure in Cat E Stateroom & includes Early Payment Discount with FULL payment made 12 months prior to departure date. Fly Free Offer is applicable when booking and depositing a 15 
Day or longer 2017 European River Cruise on the Riviera Deck. Free Deck Upgrade Offer is applicable when booking and depositing a 15 Day or longer 2017 European River Cruise for two people on the Vista Deck, receive a 
Free Deck Upgrade to the Horizon Deck in Category R or P. 2017 at 2016 Prices, Fly Free and Free Deck Upgrade Offers valid until 30th April 2016 or until sold out or upon the release of the full Evergreen Tours Europe River 
Cruise and Tours 2017 Brochure, whichever comes first. Flights must be booked by Evergreen, are based on a specific airline and in particular booking class of Evergreen Tours choice. If the specific airline and/or class is not 
available Evergreen Tours reserves the right to use an alternative airline of their choice. Airport & Airline taxes are included up to $950pp and based on departure city & subject to change. Port Taxes are included and based 
on departure city & subject to change. A non-refundable booking deposit of $500 per person per cruise/tour must be paid within 5 days of making a booking. If a flight deal is applicable, a second non-refundable deposit 
of $2,000pp is due by 30 September 2016 or the date specified in Your booking advice (which is when flights are open to booking); whichever date occurs first. Subject to availability at time of booking or until sold out. 
Surcharges may apply on credit card transactions. Prices, Dates, Taxes & availability correct at 20/1/16 & subject to change. Evergreen Tours (a division of Scenic Tours Pty Ltd) ABN 85 002 715 602. Booking code EV2824

NEW SHIPS, NEW RIVERS, 
NEW ITINERARIES.

Call 1300 383 747 visit evergreentours.com.au New Brochure available at  TIFS

New Emerald Liberté ‘Star Ship’ • 8 Day Rhône & 
Saône River Cruise • 4 Day Nice/Monaco Extension 
Available • Launching March 2017 • 110 metres long 

43 Crew Members • 138 Passengers 
Pool & Cinema •  16 Staterooms  • 54 Suites 

from $3,695 per person*

NEW FOR 2017
Sensations of Southern France

NEW
 

FRANCE & PORTUGAL

NEW Award-Winning Emerald ‘Star Ships’

SECURE your Preferred Suite Now*

SPECIAL DEALS Remaining on 2016 Suites*

EUROPE RIVER CRUISING

2017 at 2016 Prices*      FLY FREE to Europe*     FREE Deck Upgrade* 

2017 PREVIEW & LIMITED OFFERS

from $3,695 per person*

NEW FOR 2017
Secrets of the Douro

New Emerald Radiance ‘Star Ship’ • 8 Day Douro 
River Cruise  • 4 Day Lisbon & Madrid Extensions 
Available  • Launching April 2017 • 89 metres long  

37 Crew Members • 112 Passengers  
Sun Deck pool   • 10 Staterooms • 46 Suites

2017 PREVIEW OFFERS
2017 at 2016 Prices* • FLY FREE To Europe* • FREE Deck Upgrade*

WORLD EXCLUSIVE - LINK FRANCE CRUISING WITH PORTUGAL CRUISING


