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COMPETITION

Village Hotel Katong is located in the heart of Katong district. It 
is a five-minute walk to Parkway Parade shopping mall, a 15-minute 
walk to East Coast Park, a 15-minute drive to Singapore Expo, a 
20-minute drive to Orchard Road, Central Business District, Singapore 
International Convention & Exhibition Centre. 

A Peranakan Club Room King offers 35-square-metres of space. 
Buffet breakfast, evening cocktails at Peranakan Lounge, unlimited 
wireless internet access, 46 inch TV, coffee/tea making facilities, two 
pieces of laundry daily (non-accumulative), iron and ironing board, 
hairdryer, bathtub and standing rain shower are all available. 

Cab charges will be provided for your airport transfers trip from 
home to the airport and airport to home, not exceeding a cost of $100 
for both ways. 

The hotel offers complimentary airport shuttle service to and from 
the hotel and airport. The shuttle services are available at Terminals 

1, 2 and 3, and operate from 5am to 12:30am daily, at 90 minute 
intervals. Guests are encouraged to register at the Ground Transport 
Desk in the arrival halls so that they can be directed to the  
waiting area.

HOW TO WIN
To be in the draw to win this amazing trip to Singapore and for full 

terms and conditions, head to our website (www.traveltalkmag.com.au) 
and answer the following question.

In 25 words or less, tell us how you would eat, live and play 
like a local?

The prize will be drawn on August 9 and the winner will be notified 
directly by Traveltalk. The winner will also be announced in our 
September issue.

Good luck!

WIN A FANTASTIC TRIP  
TO SINGAPORE FOR TWO!!

THE PRIZE
We’re offering one lucky reader the chance to win a trip for two 
to vibrant and exciting Singapore.
Prize includes two return flights to Singapore from Sydney (including GST and 
taxes), accommodation for three nights at Village Hotel Katong (Peranakan 
Club Room King, including complimentary airport shuttle transfers), and 
airport transfers (via taxi) from home to airport and airport to home.

THIS PRIZE  

IS VALUED AT 

MORE THAN 

$2,800!!!
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Who were the Peranakan people, how 
did they live, what did they eat? Despite 
Singapore’s progress as a cosmopolitan 
metropolis, its culture is still deeply 
connected to its native heritage. Surprisingly, 
it’s not far from the Singapore we have come 
to know and love. 

So why not go off the beaten track and 
delve into the rich culture and history of 
Singapore? Experience something different – 
live, eat and play like a local Singaporean.

Singapore’s largest hotels and serviced 
residences operator, Far East Hospitality seek 
to cater to this curious, discerning traveller, 
wanting to explore differently with its Village 
Hotels. Australians are known as explorers. 
Always ready for the next adventure. We’re 
always the first to immerse in new cultures.  

The Village hotels, located in the 
heartland of Singapore, provide the perfect 
combination of adventure and culture for the 
curious explorer. Filled with ‘off-the-beaten-
track’ experiences, Australians will have the 
chance to experience a different side of 
Singapore and truly ‘live like a local’.

Down the streets of the vibrant enclaves, 
urban explorers staying at the Village hotels 
are offered a glimpse into the origins of 
today’s modern Singapore. Right at the 
heart of the action, guests can enjoy the 
true flavours with a range of delicious local 
cuisines available on their doorstep. 

Village Hotel Katong – the flagship 
Village hotel, reflects the strong Peranakan 
heritage of the surrounding Joo Chiat 
and Katong districts in Singapore without 
compromising on style and comfort. One of 
the few hotels located in the eastern region 
of Singapore, Village Hotel Katong is the 
perfect destination to unwind, explore and 
experience Singapore’s colourful heritage.

COMPETITION

T R A V E L T A L K   W I N T E R  2 0 1 6   |   3   

EAT, SLEEP, PLAY  
LIKE A REAL  
SINGAPOREAN

 www.stayfareast.com
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Mussenden Temple. See P65. Picture courtesy Northern Ireland Tourism

postcard
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The Louvre. Image courtesy iStock.
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CONGRATULATIONS!  Rachael Geary from Hoot Holidays in Belrose, New South Wales, is the lucky winner in our 
recent Paklite Slide Safe competition. Rachel was delighted with her win and plans to put her prize to good use on an 
upcoming trip to Europe..
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FANS OF the fantasy series, Game of Thrones, 
are currently enjoying the long-awaited sixth 
season of the worldwide smash hit TV drama.

In a bid to capitalise on the popularity of 
the show, Tourism Ireland has launched an 
advertising campaign showcasing Northern 
Ireland to the millions of ‘Thronies’ across 
the globe. Created in partnership with HBO, 
the campaign celebrates Northern Ireland as 
Game of Thrones (GoT) territory for the sixth 
year running.

A feature of the initiative is a series of 10 
intricately carved doors, depicting moments 
inspired by key scenes and events from the 
latest episodes. The doors will be unveiled 
each week as season six unfolds and will 

also incorporate some of the iconic symbols 
of the show. They will be hung in pubs and 
other venues near filming locations across 
Northern Ireland, giving visitors a brand new 
GoT trail to follow.

Other features include Northern Ireland 
‘Valyrian’ steel kitchen knives inspired by the 
mythical GoT steel, GoT characters and icons 
infiltrating artwork in the Ulster Museum’s 
collection and an authentic, limited-edition 
GoT stamp for mail posted in Northern 
Ireland during the promotion.

The campaign will continue to roll out 
weekly until the end of season six, scheduled 
for the end of June.
■ ireland.com

A new wave at the airport
TRAVELLERS WILL have the chance to practice their surfing skills or learn the popular water 
sport in prime conditions when Australia’s first surf park opens at Melbourne Airport.

Plans for a 320-metre lagoon that generates multiple waves every 90 seconds have been 
unveiled for a site on Watson Drive, Tullamarine.

This unique recreation and leisure facility will be called URBNSURF Melbourne. It will provide 
an authentic surfing experience with guaranteed waves, suitable for people of all ages and 
abilities. Built on seven hectares of premium land, URBNSURF Melbourne is expected to 
become a tourist destination attracting visitors from around Australia and the world.

In addition to the surf lagoon, URBNSURF Melbourne will include retail shops and a café. 
Other water activities will also be available, including a plunge pool for swimming. Classes, 
competitions, tailored programs and clubs will also be available.

“This surf park brings a beach-like experience to Tullamarine, providing a fun, open-air 
entertainment facility for the local community and beyond,” said Lyell Strambi, Chief Executive 
of Melbourne Airport.

Construction is expected to begin later this year.

MORE THAN JUST  
A GAME OF THRONES

Larrybane.tif

Larrybane. Below: Audley’s Castle.   
Pictures courtesy Tourism Northern Ireland 
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STAR WARS fans can take part in the battle 
between the forces of light and dark with a 
celebration of the popular movie franchise 
opening this month at Hong Kong Disneyland.

Guests will experience iconic moments 
and special encounters with popular 
characters from the film series in Star Wars: 
Tomorrowland Takeover. Visitors can rocket 
into the middle of a raging Star Wars battle 
between X-wing Starfighters and TIE fighters 
at Hyperspace Mountain, re-imagined from 
Tomorrowland’s most popular attraction, 
Space Mountain. 

Young recruits can test their lightsaber 

skills against villains such as Darth Vader, 
the Seventh Sister Inquisitor and Kylo Ren in 
Jedi Training: Trials of the Temple. Or join the 
Resistance and encounter Chewbacca in his 
hidden base – Star Wars: Command Post. The 
First Order Patrol, featuring Captain Phasma 
and Stormtroopers, will interact with guests 
as they explore Tomorrowland.

An extensive variety of Star Wars-themed 
food and beverage will be available, 
including Star Wars Wonton Noodle Soup 
Combo, Millennium Falcon Fried Rice, Darth 
Vader Burger Combo and Star Wars Sundae 
Cone. Space Traders boasts a collection of 

more than 230 merchandise items including 
all-new Tsum Tsums, high-end collectible 
droids and a chance to build your own 
lightsaber. Even the admission tickets feature 
iconic Star Wars characters, making for 
sentimental keepsakes.

The celebration isn’t limited to the park. 
Guests staying at Hong Kong Disneyland 
Hotel or Disney’s Hollywood Hotel can enjoy a 
Star Wars-themed room decoration package, 
including an exclusive Star Wars door sticker, 
slippers, bed runner and a cookie set. The new 
attractions open on June 11.
■ hongkongdisneyland.com

THE FORCE IS STRONG

Pictures courtesy Hong Kong Disneyland

P O R T  M O R E S B Y

L U X U R Y   L O C A T I O N   L I F E S T Y L E

w w w . t h e s t a n l e y p n g . c o m    i n f o @ t h e s t a n l e y p n g . c o m
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NEWStalk: Special feature

Cable Beach from Sunset Bar. Picture  
courtesy Tourism Western Australia

TRAVEL IS a bit like cooking. Or singing. Or dancing. Most people think they’re pretty 
great at it; in reality, it’s often a different story.

Life is too short for sub-par travel experiences so we’ve spoken to some ATAS-accredited 
experts about some of the biggest travel myths to make holidays simpler to plan and easier 
to enjoy. 

MYTH 4: I don’t need 
travel insurance.

 Reality check: Yes, you do. “The motto here is, 
if you can’t afford to have travel insurance then 
you shouldn’t be travelling at all,” says Torrisi. 

An old colleague of Sean Baldwin’s decided 
against travel insurance for a holiday in America. 
“She ended up getting some horrible food 
poisoning. One night in a hospital and $27,000 
later, her parents had to re-mortgage their house 
to pay for her medical bill.”

Travel insurance won’t stop disaster 
happening, but it will take the pressure – 
financially, logistically and even emotionally 
– off you, should the worst occur. A good travel 
insurance policy will cover all of your medical 
expenses, cancellation expenses and your 
personal belongings as well.

Some of Australia’s top travel agents unlock the secrets to your best holiday.

MYTH 2: It’s cheaper to do it yourself than  
to go through a travel agent.

While more choice might seem like a good thing, anyone who’s spent hours, days 
or weeks planning their own trip and wading through countless sources to find ‘the 
best deals’ may disagree. An agent will do the whittling down for you according to your 
personal travel needs and priorities.

“The fact is, increasing competition has actually made travel agents more competitive 
than ever before – for example, in a lot of cases travel agents have access to booking 
exclusive fares that are not available anywhere else,” says Baldwin.

It’s also easy to get burned on the finer details like additional charges, currency 
exchange fees, non-inclusions, or strict terms. 

MYTH 3: Anything a 
travel agent can do,  
I can do better.

In some circumstances, booking everything 
yourself is perfectly fine. But going DIY in other 
instances could see you miss out on everything 
from added perks, to insider access, or even the 
simple pleasure of a seamless journey.

Travel expert David Goldman has organised 
everything from private dinners on the Great Wall 
of China to private tours of the Sistine Chapel. 
“We have proven over and over again that we can 
add so much more in terms of value-adds and VIP 
hotel service, purely by the contacts we have at 
hotel properties worldwide,” he says.

The one-stop-shop appeal of an agent also 
can’t be underestimated – from booking flights, 
hotels and other transport, to advising on visa 
and insurance requirements, to simply being 
“someone people can bounce ideas off, give a 
second opinion, chat about the trip and make 
sense of their plans,” says Baldwin.  

MYTH 1: Brazil and Africa are too  
dangerous for travellers.
Some regions are more dangerous than others, of course, but wild stories and 
assumptions should be taken with a grain of salt or you may risk missing out on 
some amazing experiences. Brazil is set to host the 2016 Olympics this August, 
meaning the spotlight is more firmly on safety (and concerns over lack thereof ) than 
ever before. 

“Misconceptions of travelling to Brazil are rife, but rarely do they all come to 
fruition,” says Sam Torrisi, a travel agent and travel lecturer for 47 years. To help 
minimise risk, he suggests travellers, “be vigilant of your surroundings, keep away 
from any hotspots and travel with a group of people.”

Agent Sean Baldwin says if you’re unsure about the safety of a country you’re 
planning to visit, smartraveller.gov.au is a great place to start. He also recommends 
talking to a travel agent – if they haven’t been to your intended destination, “chances 
are someone else in the office has.”
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NEWStalk: Special feature
MYTH 5: Women aren’t 
safe travelling solo.

With the obvious side notes about 
common sense, cultural awareness and 
taking precautions in places that pose 
specific dangers, there’s no reason women 
should be deterred from travelling solo. In 
fact, increasing numbers are doing exactly 
that: a 2015 TripAdvisor survey found 44 per 
cent of Australian women have travelled 
alone (up from 33 per cent just one year 
before) and 81 per cent intended to travel 
alone in the year ahead.

“Sure, there are some places where 
it is more difficult to travel as a single 
woman and you have to be aware of your 
surroundings,” says Andrea Scott, a Senior 
Corporate Travel Expert. “We may be a bit 
more vulnerable than men, but if you are 
smart and aware of the cultural ‘norms’ of 
the places you are travelling in, you can 
have a great time travelling by yourself and 
meet heaps of interesting people.” 

Visit atas.com.au to find an accredited  
travel agent.

SHE BOOKED WITH AN

ATAS 
ACCREDITED 
TRAVEL AGENT

Quality, trustworthy, experienced, 
industry accredited travel agents 
can be found at ATAS.com.au
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NEWStalk

DESPITE BEST intentions and forward 
planning, unforeseen events such as severe 
weather conditions, natural disasters and 
strikes often mean travel bookings and 
flight schedules are subject to change 
without warning.

From ash clouds in Bali to tragic events 
such as recent earthquakes in Nepal, 
Ecuador and Japan, or cyclones like those 
in Fiji and Vanuatu, thousands of travellers 
have recently been forced to deal with the 
inconvenience of travel delays. So to take 
the frustration out of these uncontrollable 
situations, SureSave has offered these 
useful travel tips.

TIME IS OF THE ESSENCE 
When booking flights, ensure you’re 

familiar with the minimum connecting 
time required between flights and allow 
extra time in case there are delays. 
Remember you may need to change 
terminals, or walk long distances between 
gates. Booking connecting flights within 
the same airline or airline alliance can also 
help to reschedule flights with minimal fuss 
and expense. 

HAVE CONTACT DETAILS HANDY 
If you know you’ll miss your connecting 

flight, contact your travel agent or carrier. 
In some cases, they may be able to 
rearrange your flight in advance at no extra 
cost. 

READ THE FINE PRINT 
When purchasing a travel insurance 

policy, it’s very important to read the 
Product Disclosure Statement (PDS) 
thoroughly. In addition to ensuring that the 
policy meets your individual requirements, 
also take time to understand the types of 
delay events that it covers. Many agents and 
customers are unaware that, in some cases, 
mechanical delays may not be covered. 

BE ARMED WITH HANDY APPS 
In this day and age, travellers can keep 

abreast of world issues with just a tap on 
their phone. For SureSave’s customers it’s 
even easier with a complimentary travel app 
that keeps every policy holder updated with 
useful destination information, as well as 
timely travel warnings specific to the region 
of travel.
■ suresave.com.au

Travel group 
ensures safe 
booking
ALL EXPRESS Travel Group members can 
now access full financial protection through 
the new Book Safe Agent product, an 
exciting new initiative to roll out for ETG.

Book Safe Agent provides customers 
and store owners with protection for loss 
arising out of airline and non-air supplier 
insolvency, provided through a specifically 
designed civil liability 
professional indemnity 
policy. The product also 
protects against loss 
arising out of agency 
insolvency, offers 
employment practices 
liability (covering 
issues such as unfair 
dismissals and bullying) 
and fidelity insurance, which covers against 
theft and dishonesty by employees.

By uniting AFTA/ATAS accreditation and 
Book Safe Agent, ETG feels it is offering its 
members a solid combination to ensure 
customer confidence. The Book Safe Agent 
logo has been designed to communicate 
this message to travellers and appears 
prominently in members’ stores.

“The new policy was vital to reinforce the 
strength and safety of the company’s brands 
in the eyes of consumers – particularly in the 
light of several recent agency collapses,” said 
Tom Manwaring, CEO of ETG.

All italktravel franchise stores will 
automatically qualify for the cover as part 
of the franchise agreement, including 
italktravel’s three new stores in Flinders 
Park (South Australia), Melton and Mitcham 
(Victoria), which are all due to launch this 
month. This means all italktravel customers 
are fully protected, as indicated by the in-
store Book Safe Agent signs.

In order to display the prominent logo in 
store and be recognised as premium agents 
within the network, ITG members can 
opt-in for the annual policy. The insurance 
together with ITG’s new branding will go 
hand-in-hand to support these agents.

The Book Safe initiative is just one of many 
major developments for ETG launching this 
year. Others include ‘Express Performance’ – a 
system featuring product sales reporting and 
business management tools, the new ‘Express 
Wiki’ centralised knowledge base, a training 
certification program via ‘Express Academy’ 
and enhanced marketing capabilities across 
the network. 
■ etg.travel; italk.travel;  
independentagents.com.au 

BEATING TRAVEL DELAYS

Let the world be your restaurant
AUSTRALIANS ARE the first to be able 
to use OpenTable – the world’s online 
restaurant booking platform – to search, 
discover and reserve overseas eateries 
from their mobile device.

While diners have long been able to 
book tables in their own country, the 
international booking functionality 
allows Australians to browse, review and 
dine at more than 36,000 restaurants 
in more than 20 countries, including 

renowned global dining hotspots such 
as New York, San Francisco, London, 
Dublin and Toronto.

“Australians are known to be active 
travellers and lovers of great food. We’re 
excited to give our customers the ability 
to discover great restaurants and book 
a table at some of the most exclusive 
overseas dining locations,” said Lisa 
Hasen, VP, APAC, at OpenTable.
■ opentable.com.au
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SELECTING 
MY SAFARI
FOR MANY first time travellers, deciding 
between South Africa and East Africa can be 
challenging – especially if it’s going to be a 
‘once in a lifetime’ trip.

To make it easier, the Africa experts at 
Bench International have put together some 
information to compare and contrast the 
vast savannah plains of East Africa with the 
scrubby bushveld experience of South Africa.

Generally all reserves within South Africa 
are fenced so there is a clear division between 
conservation and areas claimed by human 
settlements. In contrast, Kenya does not 
have fences so the wildlife areas and those 
occupied by local people seem one and the 
same to the outside traveller. You will often 
see a local Masai herding his cattle in the 
presence of elephant, giraffe and zebra. Many 
will argue, therefore, that the east offers a 
more ‘authentic Africa‘, where wild animals 
and mankind roam the savannah together.

While on safari in the Serengeti or Masai 
Mara, you will be captured by the sense of 
space, as the vast plains seem to stretch as 
far as the eye can see. Herds of wildlife will 
be grazing here and although you may not 
have the opportunity to get really close to 
the individual animals, the collective image is 
truly iconic. 

The quintessential aspect of an East 
Africa safari is the annual migration – the 
constant loop travelled by millions of 
wildebeest and zebra in their pursuit for fresh 

SURFERS ARE being invited to hit the waves 
in the Maldives with an extended offering 
from the Centara Ras Fushi Resort & Spa. 

The four-star, adults-only resort is located 
in the North Male’ Atoll, just 20 minutes by 
speedboat from Male International Airport. 
The property is also close to some of the 
most famous surf breaks and from May to 
November conditions are perfect for surfing 
offshore from many of the islands close to 
the resort, with waves ranging from one to 
more than two-and-a-half metres.

Private dhoni charters are $US550 (approx. 
$AU710) for four hours or $US1,000 (approx. 
$AU1,300) for eight hours and guests can 
choose between a range of excursions 
to famous surf points such as Chickens, 
Cokes, Lohis, Ninjas, Sultans, Honkys and 
Tombstones. These all feature a combination 

grazing grounds, followed by opportunistic 
predators. To witness such numbers of 
wildlife in one location is truly extraordinary 
and an experience with which South Africa 
simply cannot compete. 

A safari in South Africa offers landscapes 
with denser bushveld and therefore doesn’t 
often afford guests panoramic views. 
However, where you might compromise on 
the sense of space and endless horizons, 
you generally make up for with an increased 
proximity to wildlife. The Masai Mara might 
offer you a view of 60 elephants crossing 
the savannah, but the Kruger provides the 
chance to see a large bull elephant at very 
close range. 

South Africa is also the place to go for 
those that prefer their creature comforts. 
While many camps in East Africa have 
remained true to the traditional tented safari 
style, many lodges in South Africa offer 
elegantly decorated suites complete with 

king beds, Jacuzzi bathtubs and many have 
private plunge pools. 

If you intend to spend a week or more 
on safari, Kenya or Tanzania can be an 
incredible experience because of the wide 
variety of wildlife-rich areas with contrasting 
landscapes and activities on offer. There are 
also easily accessible beaches nearby, such as 
in Zanzibar and on the Kenya coast. 

However, if you are unsure about safari, 
or only want a few days of wildlife viewing 
on your holiday, then South Africa holds a 
distinct advantage. Here you can experience 
a safari with great wildlife sightings for as 
little as two- or three-nights incorporated 
into a more diverse holiday. It provides the 
opportunity to enjoy a city break in Cape 
Town, a trip along the Garden Route, wine 
tasting and gourmet food in the Cape 
Winelands, a beach break and an exciting 
safari, all within one country.
■ benchinternational.com.au

of lefts and rights suitable for different 
levels: mid, advanced and expert.

Centara Ras Fushi Resort & Spa has just 
recently upgraded its meal plans to now 
include half-board plus, all-inclusive and 
gold all-inclusive packages to have not 
only dining but also leisure, health and 
well-being covered.
■ centarahotelsresorts.com

Kenya in East Africa offers the more ‘authentic’ African 
experience and is famous for its iconic landscapes 

Wave hello to the Maldives



At italktravel we know that everybody needs 
a little space. And that’s why we offer your 
own territory to operate and grow your travel 
business. Exclusive space, guaranteed.
We are Australia’s newest retail travel agency network, offering 
a fresh take on the traditional franchise model. Along with 
exclusive territory, you’ll enjoy:

• Targeted marketing specific to your business 
• No competing website - we drive customers to you 
• Cutting edge and easy to use online systems 
• Lower fees and higher rebates 
• Support from head office year-round

For a confidential chat about italktravel franchise 
opportunities, call our General Manager of Sales Jonathan 
Nelson on 0401 779 919, or visit italkagents.com.au

Space to call your own
The travel franchise that gives you

John Leyton, italktravel Bribie Island 
Star-gazing somewhere in Scandinavia
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WENDY WU Tours has released a special 
journey that explores the Ho Chi Minh Trail, 
an ancient Indochina trade route which 
became a critical line for military support 
during the Vietnam War.

The actively-paced ‘Along Ho Chi Minh 
Trail’ tour departs Australia on October 15 
and spends 24 days travelling to the more 
remote areas of Vietnam and Laos. 

Along the way guests will learn all about 
the historic trails that had a great influence 
on modern Indochina. Travellers will visit 
landmarks and sites in Hanoi, Dong Hoi 
and Hue in Vietnam as well as the many 
countryside areas that were influenced by 
the war, such as Sapa, Dien Bien and Vinh in 
Vietnam and Nong Khiaw, Phonsavan and 
Xam Neua in Laos.

The tour ends with two days in the bustling 

THE DUKE and Duchess of Cambridge visited 
India recently and now travellers are being 
invited to follow in their royal footsteps.

Insider Journeys has itineraries to former 
and current royal residences in India’s 
heartland, Rajasthan, where visitors can 
experience their own accommodation 
befitting a king and queen.

1 Taj Lake Palace: Built for the 
Udaipur royal family in 1746, this white castle 
seems to float on Lake Pichola in Udaipur. 
With opulent guestrooms, ornate courtyard 
gardens and great views, it has gained a 
reputation as the most romantic hotel in the 
world.

2 Shahpura Bagh: Originally 
the summer residence of the local royal 
family, this heritage gem is hidden among 
lush greenery on a historic estate. An ideal 
midway stop between Jaipur and Udaipur, 
it’s an unhurried oasis amid neighbouring 
forts, legends and landscapes of safari and 
wetlands.

3 Nimaj Palace: One of the 
oldest heritage hotels in India, the Nimaj 
Palace relives a medieval period. Beyond 
the towering gates of the distinctive red 
sandstone, guests pass the traditional 
Dalwans to the courtyard and warm ambiance 
of the palace, with its rich furnishings.

4 Rambagh Palace: Once the 
residence of the Maharaja of Jaipur, this 
opulently-restored palace built in 1835 
sits among 19 landscaped hectares and 
is extravagantly decorated with intricate 
marble latticework, balustrades, cupolas and 
cenotaphs.

5 Umaid Bhawan Palace: The 
Jodhpur royal family still live here, making 
it the sixth largest private residence in the 
world and one of the grandest palace hotels 
in India. Overlooking the blue city of Jodhpur, 
the palace includes a family museum, lush 
gardens and a subterranean pool.

Vietnamese town of Hoi An to relax both 
the feet and the mind with beaches, fresh 
seafood and plenty of shopping.

It is priced from $6,290 per person twin 
share from Sydney, Melbourne and Perth 
and from $6,590 per person twin share 
from Brisbane, Adelaide and Canberra. The 
price includes return economy airfares, 22 

nights’ accommodation including a night on 
a junk boat on Halong Bay and a sleeping 
berth on an overnight train to Sapa, most 
meals, return airport transfers, touring with 
local guides and entrance fees, visas for 
Australian passport holders, as well as airline 
fuel surcharges and taxes.
■ wendywutours.com.au

Follow the Ho  
Chi Minh Trail

Phong Nha-Ke Bang  
National Park in Vietnam

YOUR ROYAL RETREAT

6 Samode Palace: The intricate palace 
at Samode is nearly 500 years old, an excellent 
example of Indo-Saracenic architecture. The 
rooftop infinity pool looks out over the Aravali 
Hills. Elegant rooms are luxuriously decorated 
with four-poster beds and carved couches with 
a traditional flower motif throughout.

Travellers can enjoy these royal 
comforts on Insider Journeys’ eight-day 
‘Rajasthan’s Hidden Heritage and Lake 
Palace Experience’ private tour package 
from $2,142 per person twin share. This 
offer (based on travel from June 30 to 
September 28) includes seven night’s 
of accommodation in unique heritage 
hotels, including the Taj Lake Palace, 
Shahpura Bagh, Nimaj Palace or Chhatra 
Sagar luxury tented camp (only open 

Oct. 1 to Mar. 31, 2017), local English-
speaking guides, breakfast, transport in 
air-conditioned vehicles, entrance fees 
and return airport transfers.

The itinerary includes Jaipur, Nimaj, 
Shahpura, Ranakpur and Udaipur. Add a 
few more days and indulge in the luxuries 
of the Rambagh, Umaid Bhawan and 
Samode Palaces. Travel offer ends June 27 
or until sold out. Conditions apply.
■ insiderjourneys.com.au

The pool at the Taj Lake 
Palace, Udaipur

The front of the Samode Palace

A suite at the  
Nimaj Palace
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CAPTAIN COOK Cruises are offering a special rate for their 
whale and cruise experience off the heads of Sydney 
Harbour.

Book through a travel agent before July 1 and guests will 
pay only $59 per adult, a saving of $20. The whale watching 
season, which includes humpbacks, southern right, killer and 
minkes, runs until November 1.

With a 99 per cent success rate, Captain Cook Cruises 
are offering a whale guarantee; if a whale is not spotted, 
passengers are offered the opportunity to cruise again for free.

“This exciting open-water cruise takes passengers past the 
Sydney Opera House, Fort Denison and the bays of Sydney 
Harbour and out through the heads to the open waters 
where passengers can watch the whales in their natural 
environment and view their annual migration,” said Richard 
Doyle, Head of Sales and Marketing at Captain Cook Cruises.

Cruises take place on the ocean-going catamaran 
Maggie Cat which can accommodate up to 200 passengers 
but is limited to 120 for whale watching. Equipped with 
two passenger decks and spacious outdoor and indoor 
viewing areas, Maggie Cat offers an all-weather lounge 
ideal for the entire family. Snacks, beer, wine and soft 
drinks can also be purchased onboard. Each cruise 
features live commentary from a highly-skilled and 
knowledgeable team.

The company is also offering a ‘Taronga Zoo and Whale 
Watching Cruise’ combination. This includes a rocket ferry to 
Taronga Zoo from Circular Quay or Darling Harbour, entry 
into the zoo, Sky Safari cable car and a whale watching cruise 
departing from the zoo’s wharf. Ticket prices are $99 for an 
adult and $55 for a child (four to 15 years).
■ captaincook.com.au

WHALE BE SEEING YOU

CALL 1300 AFRICA (237 422) 
visit benchinternational.com.au

or contact your travel agent

BENCH INTERNATIONAL
The Africa travel experts since 1969

Tailor-Made Safaris | Honeymoons | Luxury Train Journeys | Small Group Tours | Family Safaris | Adventure Safaris | Specialist Safaris | Escorted Tours

AFRICAN EXPERTS 
EST

We set the benchmark for African safaris.

BE
N5

62

Why not make ‘One Day’ today...

           Africa Awaits!
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ADVENTURE SEEKERS can ride classic Indian 
Royal Enfield motorcyles on the world’s 
highest roads by booking one of two 
Himalayan tours this July with Nomadic 
Knights.

The two 14-night tours – ‘Leh and 
Beyond’ and ‘Roof of India’ – leave the 
northern Indian city of Chandigarh on 
July 2 and 30 respectively. Riders on 
500cc Royal Enfield Bullets will enjoy a 
2,100-kilometre circuit through the Indian 
Himalayas along some of the world’s most 
spectacular roads.

Along the way riders and pillion 
passengers will explore high-altitude deserts, 

WALK JAPAN offers carefully crafted set 
and bespoke itineraries that create a subtle 
immersion into the country’s culture, lifestyle 
and landscapes.

The company began its tailor-made tours 
more than 20 years ago as study trips run by 
two Hong Kong University academics, Tom 
Stanley and Richard Irving, for students of 
Japanese history and social geography. 

“We believe the authentic experiences 
Walk Japan offers, taking guests on guided 
walks in fascinating cities and along historic 
and interesting routes through various 
regions, hold tremendous appeal for 
travellers in the Australian market,” said Paul 
Christie, Managing Director.

Experiences include ‘Summer Nakasendo 
Way’, an eight-day, seven-night tour 
highlighting the journey along one of 
Japan’s ancient highways. It starts in Nagoya 
and takes in the Kaida Plateau, finishing in 
Matsumoto, a regional city dominated by its 

castle, a Japanese national treasure. 
The ‘Basho Tour: Narrow Road to the 

North’ is available in spring and autumn and 
provides a 10-day, nine-night experience 
which follows the footsteps of 17th century 
Japanese poet, Matsuo Basho. It goes from 
Tokyo through the Tohoku region, along the 
rugged coast of the Sea of Japan, continuing 
on to the old capital of Kyoto. The tour 
spotlights local experiences such as stays in 
Japanese inns and a Shinto shrine.

For winter lovers, the ‘Snow Country 
Trek’ winds through Japan’s snow region, 
which records some of the heaviest falls 
in the world. Embarking from Tokyo and 
encompassing six-nights and seven-days, 
the tour includes visits to a Shinto shrine 
complex, farming villages located in deep 
valleys and a night walk through a beech 
forest. The itinerary concludes in Nagano, 
famed for hosting the Winter Olympics.
■ walkjapan.com

gorges, valleys, visit remote villages and 
temples in far northern India and ride over 
mountain passes more than five kilometres 
high. They will be riding in the land of wild 
snow leopards, bears, yak and ibex and stay 
in luxury Arabian-style tents with campfires 
at night or local hotels.

Fares include accommodation, bike 
hire, fuel, breakfasts, dinners and also 
medical, mechanical and logistical support 
throughout the trip. The tour is suitable for 
competent motorcyclists. Tours and fares are 
subject to availability and conditions apply. 
Flights to India are extra.
■ nomadicknights.com 

Take a walk on the Japanese side

A KNIGHT’S TALE

Chance to have a  
remarkable time
SOUTHERN OCEAN Lodge on Kangaroo 
Island in South Australia is offering 
its popular ‘Stay 4–Pay 3 Remarkable 
Retreat’ package.

Until September 30, guests who 
book the package can stay four nights 
for the price of three and experience 
the theatre of the island’s wild beauty 
first-hand.

Priced from $3,300 per person twin 
share, the package includes all dining, 
an open bar with premium beverages, 
an in-suite bar, signature guided 
experiences and airport transfers. 
As part of the package, guests can 
also enjoy an epicurean hamper of 
Kangaroo Island’s gourmet treats, 
a $50 credit towards a treatment at 
the Southern Spa and a $50 bespoke 
experience credit to use towards a 
specialty adventure.

Perched on the cliffs of Kangaroo 
Island’s scenic south west coast, the 
property was recently voted as the 
best hotel in Australasia and the South 
Pacific in the UK Condé Nast Traveller 
‘Readers’ Travel Awards 2015’ and also 
in US Condé Nast Traveller’s ‘Top 100 
Hotels of the World’.

Designed by architect Max Pritchard, 
its 21 contemporary suites offer views 
and a luxury base from which to explore 
the island’s pristine wilderness, renowned 
wildlife and delicious food and wine.
■ southernoceanlodge.com.au  

A Himalayan ride with Nomadic Knights. 
Picture courtesy Iain Crockart
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IMAGINE TAKING a sunset helicopter tour 
over Las Vegas, a drive through Red Rock 
Canyon, or catapulting 12 storeys above 
Downtown Las Vegas on the Slotzilla zipline.

The Las Vegas Convention and Visitors 
Authority (LVCVA) launched a Virtual Reality 
Companion app at the recent ITB travel trade 
show in Berlin that transported trade show 
delegates and would-be visitors alike to 
popular attractions in the city. 

The LVCVA showcased virtual reality 
through Oculus Rift, a technology company 
that builds and distributes virtual reality 
head-mounted display units that allow users 
to have an immersive 3D experience.

“Virtual reality is the future of holiday 
planning,” said Cathy Tull, Senior Vice 
President of Marketing for the LVCVA. 
“Users are able to explore what Las Vegas 
has to offer in a virtual setting and gain the 
excitement needed to book their own Las 
Vegas adventure.”

The technology connects the consumer 

VEGAS GOES 
VIRTUAL FOR 
VISITORS

more directly with the Las Vegas experience 
by placing them inside the destination to 
participate first-hand. The LVCVA launched a 
series of 360-degree videos last year as part 
of the brand’s online GeoVegas experience; 
the addition of the head-mounted display 
units makes the experience even more 
immersive.

The Virtual Reality Companion app 
allows consumers to download the 

Vegas VR experience onto their Apple or 
android Smartphone. The app, which can 
be downloaded by visiting itb.vrtv.vegas, 
includes 12 immersive Las Vegas virtual reality 
experiences that can be viewed directly on a 
smartphone, or used with a VR Viewer such as 
a Google Cardboard or Oculus. The LVCVA will 
continue to add to the library of immersive 
experiences in the coming weeks and months.
■ lasvegas.com/au

Is virtual reality the future of holiday planning?
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CALL 1800 OCEANS (623 267) OR VISIT au.swanhellenic.com

Cruise fares include meals, gratuities, 
Guest Speaker programme and shore excursions.

Small ship discovery
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THE SONS of three iconic exploration 
pioneers will be making a very special 
journey south later this year. 

Sven Lindblad, Peter Hillary and Jamling 
Tenzing Norgay will re-create the historic 
South Georgia traverse to celebrate 
Lindblad’s 50th year expedition anniversary 
and the ending of the Shackleton 100th 
commemorations.

The adventure will include a historic 
rendezvous in the Southern Ocean of two 
ships – National Geographic Explorer and 
National Geographic Orion – for the final 
six-kilometre stretch of the route. National 
Geographic Orion will depart Ushuaia, 
Argentina on October 24 bound for South 
Georgia and the Falklands with National 

Geographic Explorer leaving two days later.
Upon arrival at South Georgia, Lindblad, 

Hillary and Tenzing Norgay, as well as 
mountaineering legends Guy Cotter and 
Tommy Heinrich, will recreate the historic 
crossing of South Georgia from King Haakon 
Bay in the south to Stromness Bay, 50 
kilometres across mountains and glaciers.

Accomplished mountaineers are invited 
to submit their climbing resumes to be 
considered to join the entire three day 
traverse. All guests on both ships will be 
invited to hike the final six kilometres from 
Fortuna Bay to Stromness Bay.

On the journey guests will have the 
opportunity to walk amid tens of thousands 
of king penguins on a single beach in South 

Following famous fathers
Hiking on South Georgia.  

Picture courtesy Michael S. Nolan

Georgia, observe albatross in the Falklands, 
see Magellanic penguins peeking from their 
burrows, hike in the footsteps of Shackleton 
and hear his tale of survival.

National Geographic Orion departs October 
24 for 19 days; National Geographic Explorer 
departs October 26 for 18 days. Rates begin 
at $19,910 to $38,540 but book by July 31 to 
receive a $1,000 special savings offer.
■ au.expeditions.com/destinations/antarctica/
shackleton-traverse

King Penguins in South 
Georgia. Picture courtesy 

Michael S. Nolan

SWAN HELLENIC has just released their new 
brochure, introducing travellers to Europe, 
the Mediterranean and Atlantic Isles and 
showcasing the company’s unique style of 
cruising. 

All who come aboard Swan Hellenic’s 
Minerva (pictured right) will enjoy the 
ship’s charm, reminiscent of elegant British 
country homes, while travelling in comfort 
and style to their destination. Minerva’s 
cabins are elegant and understated, with 
the ship featuring spacious lounges and 
comfortable bars.

During the 2017 European spring, 
summer and autumn, Minerva will 
offer bucket-list adventures, such as 

searching for the Northern 
Lights, venturing into 
the Gulf of Bothnia, or 
circumnavigating Ireland. 
She will then head down 
to the Mediterranean for 
the late summer and into 
autumn, the perfect time for 
the French Riviera, Adriatic and Greek Isles.

Itineraries have been expertly planned to 
ensure you will uncover the heart and soul 
of each destination, featuring plenty of time 
ashore, many overnight stays in port and an 
extensive included shore excursion program.

Joining you on your voyage will be a 
maximum of 350 like-minded passengers 

CRUISING ON A SWAN

who share your thirst for knowledge, along 
with carefully selected and renowned guest 
speakers. Engaging and approachable, 
informed and passionate, they will deliver 
lively talks that bring to life the history and 
remarkable stories that lie at the heart of 
each destination.
■ swanhellenic.com
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EVERGREEN TOURS has launched its full 
2017 European River Cruise brochure with a 
worldwide exclusive. 

The unique 15-day ‘Three Rivers Discovery’ 
itinerary features linked cruises in France and 
Portugal on new, custom-built ‘Star Ships’. 
Guests who book will enjoy two consecutive 
seven-night deluxe river cruises sailing the 
Douro in Portugal and the Rhône and Saône 
Rivers in France from just $7,985 per person 
twin share including 39 meals and flights.

“Evergreen has simplified its program 
and features new river cruises in Portugal 
and France which are easily combined,” 
said Angus Crichton, General Manager of 
Evergreen Tours. 

The ‘Three Rivers Discovery’ cruise will 
see travellers explore 12 cities, towns and 
villages, including Salamanca, Porto, Lyon 
and Avignon. There’s also a visit to the Coa 
Valley prehistoric museum, Porto’s famous 
wine caves, the Hospices de Beaune and the 
Papal Palace in Avignon.

Evergreen’s Emerald Liberté will cruise on 
the Rhône and Saône Rivers with 138 guests 
in 70 suites and staterooms while Emerald 
Radiance will sail on the Douro River with 
112 guests in 56 suites and staterooms. 
Both ships have key features of the original 
award-winning Emerald ‘Star Ship’ design like 

THREE RIVERS, ONLY ONE COMPANY

Emerald Radiance on the 
Douro River in Portugal

the onboard pool and innovative drop-down 
window balconies.

As with all Evergreen’s worldwide 
cruising and touring programs, the popular 
‘You’re Invited’ cultural experiences are 
complimentary. New for 2017 is an exclusive 
epicurean dinner in a traditional winery in 
Portugal, while in France a Provençal dinner 
onboard will be hosted by a renowned  
local chef.

Among many other new itineraries in the 
brochure is a 15-day ‘Tastes of Tuscany Tour 
& Rhine River Cruise’. Guests will explore 
Florence to Milan and discover Michelangelo’s 
statue of David, the Leaning Tower of Pisa, 
Sienna, the Basilica of St Francis in Assisi and 
enjoy a dinner at a traditional farmhouse 
before embarking on an eight-day Rhine 
cruise from Basel to Amsterdam.
■ evergreentours.com.au
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*Conditions apply. SUPERSAVER DISCOUNT is only valid on selected cabin categories and MUST BE BOOKED AND DEPOSITED within 5 DAYS or by 31 Jul 16. Prices are AU per person twin share cruise only including port charges 
subject to availability at time of booking and include supersaver discount. Grand Med 14nts is ex Venice on MSC Sinfonia on 30 Sep 2017, Free one way land transfer is from Venice to Genoa or Visa Versa for first two adults only, surcharges 
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SAVE
UP TO

MSC Cruises 2017 Sale is now on with 
cruising in Mediterranean, Northern 

Europe, Caribbean, Cuba, West Indies, 
South America and South Africa.

BOOK YOUR SUPERSAVER
2017 DEAL NOW!

CALL - 1300 028 502 OR book online at www.msccruises.com.au
or visit your travel agent
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CRUISEtalk: Interview

Q: What is the secret to  
Scenic’s success?
A: Good question. My view is that it all stems 
back to Glen Moroney (Scenic’s founder) and 
his continual drive for improvement. I’ve 
never experienced that before in my career. 
It is hard to keep up with the man and I think 
that’s the reason for our success. It’s all about 
the customer and constantly improving our 
product offering.

Every year Glen has built new ships and 
when he builds them he takes them to the 
next level. Then he upgrades the old ships to 
match the new standard, which is a challenge 
to keep that consistent feel to the fleet. But it 
all comes back to his drive to be better at what 
he does. He has got the product just right.

Q: What are people going to 
experience on one of your tours?
A: Where do I start? We have just launched 
our 2017 campaign and our slogan is ‘The 
difference is Scenic’. It’s about why you 
should choose us over another river cruise 
product and it comes down to all of the parts 
that make up the sum of the whole.

As far as our product offering in European 
river cruising, you just can’t beat it. 
Absolutely everything is included – we don’t 
even take a credit card when you board – and 
when we say all-inclusive, we mean that. So 
if you are a single malt drinker you can have 
your Glenfiddich, if you like cocktails before 
dinner, it’s all included, right up to the mini 
bar in your room. It’s just about going that 
little bit further to the level of luxury that we 
offer – to the n-th degree.

Here, Michelle Black, General Manager Sales and Marketing, Scenic, 
chats with Traveltalk Managing Editor, Jon Underwood.

TAKING THE 
SCENIC ROUTE

Q: Why has river cruising  
in particular taken off?
A: People have gravitated towards it because 
it is just a lovely way to travel. You’ve got the 
best of both worlds: you’ve got that cruising 
experience, which we all love, but you are also 
getting something a little different to an ocean 
cruise where every day when we pull into a 
port you’re right there in the heart of town.

Q: What are some of the highlights 
of your new 2017 river cruising 
brochure?
A: We have some new Enrich experiences, 
where we build experiences that you just 
can’t buy. In France, we’ve got one called 
‘Scenic Rouge’ where we’ve created our own 
Moulin Rouge-style event. 

But the highlight would be the plans for 
our river cruise product in France. We are 
taking three ships (Scenic Diamond, Scenic 
Emerald, Scenic Sapphire) and refurbishing 
them, adding in a Royal Owners suite, which 
will be the biggest on the rivers of Europe. 
We are also creating a ‘Scenic Culinaire’ 
experience, transforming part of the ship 
into a cooking emporium offering cooking 
classes. There will also be a specialty wine 
and cheese room.

Q: The unveiling of Scenic Eclipse was 
particularly exciting.
A: Super exciting, even though it’s two years 
away. The response has been phenomenal 
and no doubt it will be a stunning ship. It 
takes it to another level with the submarine 
and the helicopter – we haven’t announced 

it yet but I know there are other water toys 
planned. There is no doubt it will be luxurious 
beyond question.

We have seen really strong sales to date, 
particularly for the inaugural cruise. It is super 
exciting to have that in the background 
because it takes the brand to a whole new 
level. Glen hasn’t made any announcements 
about future ships but I know how his mind 
works. Usually where there’s one there’s more.

Q: What else is on the Scenic horizon?
A: We have new ships in Southeast Asia: one 
has just been launched and the other will be 
launched at the end of the year. That’s great 
for us to have additional destinations for our 
guests. We have very high repeat business 
and loyal customers so we have to keep up 
with new destinations.

Q: Where do you think Scenic will be 
10 years from now?
A: I’d imagine we’ll have more ocean cruising 
ships and we will have carved out our niche 
in that small, luxury market.
■ scenic.com.au

STOP PRESS!
Scenic has a number of Earlybird offers 
available until September 30 or until 
sold out – included flights to Europe; 
fly for $995 per person; Eco-Biz Flight 
combos and fly business class to Europe 
from $3,995 per person.

Scenic Eclipse. Inset: Michelle Black,  
GM Sales and Marketing
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THE PRESIDENT of France was in attendance 
at a ceremony in Paris recently when MSC 
Cruises announced plans to spend €4 billion 
(approx. $AU5.8 billion) on four next-
generation ships.

The new orders bring the total value of 
the company’s investment over the next 
decade and more to nearly €9 billion (approx. 
$AU13 billion). Continuing through to 2026, 
a total of up to 11 next-generation ships are 
expected to be built. MSC is the first global 
cruise line brand to develop an investment 
plan of this length and magnitude.

The additional four new vessels, the first 
one of which is scheduled for delivery in 2022, 
will be based on an advanced new prototype 
and will form what will be known as the ‘World 
Class’ of MSC Cruises ships. The announcement 
was made at the Élysée Palace in the presence 
of François Hollande, the French President, 
and Gianluigi Aponte, Founder and Executive 
Chairman of the MSC Group.

“Today’s announcement is further proof 
that this industry presents significant 
opportunities for additional growth going 
forward for both our brand and product, as 

well as of our firm commitment to be best-
positioned to capture them to the fullest,” 
said Pierfrancesco Vago, Executive Chairman 
of MSC Cruises.

“It is also a reflection of our constant 
commitment to innovation, as we partner 
with STX France to design yet again a 
completely new prototype – already the sixth 
in our history. 

“In yet another industry-first, the new MSC 
Cruise World Class prototype will feature a 
record-breaking, futuristically-conceived 
design that will make the ship a truly unique 
place to be at sea, while maximising the open 
air space available to guests.”

The new ships will be in excess of 200,000 

tonnes, have more than 2,700 cabins and 
approximately 5,400 lower berths occupancy 
capacity.

“Our long-standing focus on innovation 
will make the new prototype quite unlike 
anything currently existing in the cruise 
industry,” continued Mr Vago. 

“It will be the richest in amenities and 
features for all guests, including families, 
cutting edge in design and feature the latest 
and best state-of-the-art smart technology 
at sea as well as use the most-advanced 
environmentally-friendly technology 
available. Moreover, it will be a ship for all 
seasons and for all regions.”
■ msccruises.com.au

MSC LEAPING 
INTO THE NEXT 
GENERATION

MSC Seaside forms a key pillar of the 
company’s investment plan and will 
come into service in December 2017

Fiji Discovery Cruises

It’s your turn to Cruise.

F I J I ’ S  C R U I S E  L I N E

Earn FREE nights for you and your partner  
with every new booking you make*.

25% OFF^ 
all brochure fares.

June special

Exclusive agent promotion

*Conditions: 1 FREE NIGHT, for you or your partner for each client booked on a 3 or 4 night cruise. 2 FREE NIGHTS if 7 or 11 nights booked. Valid for new bookings only, 
Valid for 1 family on each itinerary per agent. Valid for retail agents only. Contact us to discuss conditions. ^Travel to 31 March, 2017. Terms and conditions apply.

Reservations & Enquiries - contact your travel agent or
   Fiji on 6701 823 or Australia on 1300 86 3454.   Fiji@captaincookcruisesfiji.com    www.captaincookcruisesfiji.com
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ONE OF your best chances of 
experiencing the Northern Lights is 
on a Hurtigruten voyage during the 
winter season.

In fact, Hurtigruten are so 
confident that you will see the natural 
phenomenon that they are again 
issuing a ‘Northern Lights Promise’ 
across their 2016/17 winter season.

The offer is available to passengers 
booking the 12-day ‘Classic Round 
Voyage’ between October 1 and 
March 31, 2017. If you are unlucky 
enough that the Northern Lights don’t 
occur during your voyage, Hurtigruten 
will send you to try again next winter.

“Seeing the Northern Lights 
remains one of life’s truly incredible 
experiences and we are so convinced 
that a voyage with us is one of the 
best ways to see them that we have 
put our money where our mouth is,” 
said Cyril Bricaud, Vice President, Sales 
& Marketing, Hurtigruten.

The ‘Classic Round Voyage’ hugs 
the Norwegian coastline from Bergen 
up to Kirkenes, where it turns around 
and starts its journey south back to 
Bergen. Travelling on a Hurtigruten 
voyage allows you to explore one 
of the most picturesque coastlines 
in the world and enjoy an authentic 
Norwegian adventure. 

Weaving through narrow 
waterways and fjords on small yet 
comfortable working ships, you will 
visit off-the-beaten-track towns and 
villages and try activities that most 
tourists to Norway never have a 
chance to experience. Be pulled along 
the frozen Arctic on a husky sledge, 
or enjoy a rib boat ride through the 
world’s fastest tidal current.
■ hurtigruten.com

MAKING LIGHT  
A PROMISE

Get out on the Oceania
OCEANIA CRUISES has launched new 
itineraries and special early bird offers for its 
season from April 2017 to June 2018. 

The upper-premium cruising company has 
109 unique new itineraries across 173 sailings 
as well as 41 extended journeys.

“The hallmark of Oceania Cruises is 
our immersive, destination-rich, culinary-
inspired journeys,” said Steve Odell, Senior 
Vice President and Managing Director for 
Norwegian Cruise Line Holdings Asia Pacific.

“The new itineraries offer Australian 
cruise lovers a diverse mix of popular local 
and international ports and emerging 
destinations, with highlights including Sirena 
sailing eight local itineraries from November 
2017 to March 2018.”

The highly-anticipated Sirena (pictured 
top right) will arrive in November next year 
on her new 18-day ‘Los Angeles to Papeete’ 
itinerary. Her local season will include a series 
of 10- to 12-day ‘Papeete to Papeete’ sailings 
and a 16-day ‘Supreme South Pacific’ journey 
from Papeete to Auckland before concluding 
her time Down Under with an 18-day ‘Pearls 
of the Pacific’ cruise from Papeete to Los 
Angeles via Hawaii.

Guests booking before the end of 
September will receive the choice of two 
early bird offers. These include Oceania’s 
‘OLife Choice’ special offer, where guests 
select either free shore excursions, a free 
beverage package, free shipboard credit 
or free unlimited internet access. The other 
early bird option is a complimentary pre- or 

post-cruise land tour (available for cruises to 
African and Asian destinations).

“We are incredibly excited to introduce 
seven new ports of call within our new 
itineraries, including Bastia in Corsica, Husavik 
in Iceland, Nantes and Villefranche in France, 
Rijeka in Croatia, Sept-Iles in Quebec and 
Charlotte Amalie in St Thomas,” added Lisa 
Pile, Vice President of Sales for Oceania Cruises 
and Regent Seven Seas Cruises Australia and 
New Zealand.
■ oceaniacruises.com

Oceania in Sydney



THE DIFFERENCE IS
SCENIC

All-inclusive 5-star luxury, 
from spacious suites, 
fine dining and top-shelf 
beverages, to a range 
of exclusive events and 
onshore excursions. 
Everything is included...

South  
of France 

13 Day Cruise  
from $7,845*pp

including return  
flights to  
France

2017 FRANCE RIVER CRUISES 
THE DIFFERENCE IS INCLUDED | THE DIFFERENCE IS SCENIC

LUXURY
Boasting the finest fleet of river ships 
in France, our Space-Ships will be 
completely rebuilt for the 2017 cruising 
season to include larger suites and 
beautiful interiors. We’ll open up public 
spaces and reduce the number of guests 
– but not our staff numbers – for an even 
more personalised level of service than 
ever before. Additionally we’ll introduce 
a vitality pool, gym and spa.  A highlight 
of these ships will be the two new one-
bedroom Royal Owner’s Suites, at a huge 
47 square metres.

CULINAIRE
An exclusive new culinary experience 
will be available on our 2017 Bordeaux 
and Rhône River Cruises. Scenic 
Culinaire will allow guests to participate 
in a series of on board cooking classes, 
taught by experts. The dedicated 
space will feature cooking stations, 
a cheese and wine cellar and fresh 
ingredients sourced from local markets. 
Our cooking instructors will introduce 
guests to regional recipes based on the 
regions they’re cruising through.

ENRICH
Our signature Enrich experiences will 
take guests behind the scenes for 
special encounters inaccessible to 
the ordinary traveller. New for 2017, is 
our stage spectacular, Scenic Rouge - 
inspired by the finest French cabaret 
traditions and featuring classics such as 
the can-can, it’s held under the big top, 
on the banks of the Rhône River in Lyon. 
Guest can also  enjoy an exclusive four-
course dining experience with matched 
vintages at the acclaimed Mumm 
Champagne house in Riems.

*Conditions apply. Price is based on per person twin share in AUD ex SYD/MEL/BNE/ADL/PER are strictly limited and subject to availability. Pricing correct as of 3 May 2016 and 
based on FRAC141017.1 departure. For new bookings only. For full terms and conditions refer to 2017 Europe River Cruise brochure and Earlybird flyer or visit scenic.com.au/terms. 
Scenic ABN 85 002 715 602.  SNTRD309

bookings.scenicglobal.com 138 128
SCENIC.COM.AU
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A WINTER 
WARMER
EMBRACE THE colder weather with all four 
Australian properties from Frasers Hospitality 
offering a ‘Winter Fun Package’ until 
September 30.

Located on Albert Street in Brisbane’s 
CBD, Capri by Fraser, Brisbane is the newest 
addition to Frasers Hospitality in Australia. 
Appealing to the health-conscious, millennial 
business traveller, Capri offers guests 
an indoor pool, large gym and in-house 
restaurant, Asana by Pete Evans, which serves 
seasonal, paleo-style Queensland cuisine.

Guests can relax in the thoughtfully 
designed suites which feature a king-size 
bed, kitchenette with Nespresso machines, 
48” smart TV and a generous bathroom with 
Malin + Goetz amenities. 

The package costs from $215 for a studio 
deluxe room and also includes a bottle of 
wine on arrival, self-parking for one car, 
buffet breakfast for two at Asana by Pete 
Evans and free Wi-Fi.

Other properties offering a similar 
package include Fraser Suites Sydney, Fraser 
Suites Perth and Fraser Place Melbourne. The 
package price ranges from $259 for a studio 
deluxe in Sydney to $129 for a deluxe studio 
in Melbourne and includes buffet breakfast, a 
bottle of wine on arrival and free Wi-Fi.
■ fraserswinterfun.com

A SOUTH Australian-owned hotel 
management group is making substantial 
inroads into the local and national hospitality 
industry.

Some 21 properties in three states are 
now managed by 1834 Hotels, whose 
portfolio includes a combination of CBD and 
regional properties. These include hotels, 
motels, apartments and resorts with a range 
of experiences to suit domestic, leisure, 
business and international travellers as well 
as local residents seeking a function venue or 
dining experience.

“Our goal is to continue to grow our 
portfolio while providing a unique and 
quality service to our (hotel) owners and 
stakeholders – our relationship with them 
is our strength and an integral part of our 
overall reputation,” said Andrew Bullock, CEO 
of 1834 Hotels. 

“It is essential to the development and 
growth of our management company, as well 
as providing outcomes that are in line with 
their greater vision for the hotels.”

Within its portfolio, the group is 
responsible for managing and marketing 
939 hotel rooms in South Australia, making 
it one of the state’s largest hotel operators. A 
further 108 rooms in the Northern Territory 
and 144 in Western Australia give them a 
total of 1,191 rooms under their guidance. 
The most prestigious property within the 
portfolio is the five-star boutique Mayfair 
Hotel in Adelaide, which became part of the 

NEW NAME FOR OLD FAVOURITE
ACCORHOTELS HAS rebranded its Grand 
Mercure Apartments TwinWaters in 
Queensland to The Sebel Twin Waters.

“The Sebel brand is a recognised 
name in the leisure space, a market 
that the Sunshine Coast is famous for 
attracting,” said Simon McGrath, Chief 
Operating Officer AccorHotels Pacific.

AccorHotels Sunshine Coast network 
is now comprised of four upscale hotels 

wearing The Sebel badge – The Sebel 
Twin Waters, The Sebel Noosa, The  
Sebel Maroochydore and The Sebel 
Pelican Waters Golf Resort & Spa in 
Caloundra. In addition, AccorHotels 
operates a fifth Sunshine Coast hotel  
in its mid-scale accommodation 
category, the iconic Novotel Twin  
Waters Resort.
■ thesebel.com; accorhotels.com

group in mid-2015.
“We are not like traditional hotel chains 

– all of our properties retain their own 
identities yet share the same management 
and back office services. We provide a link 
between the properties and the owners who 
essentially engage us to run a hospitality 
business for them. We will hire staff, oversee 
management and provide a support base 
for sales and marketing, revenue and 
operations,” added Mr Bullock.
■ 1834hotels.com.au

MAKE A DATE 
WITH 1834

The Hennessy Bar and (below) the 
exterior of the Mayfair Hotel

Pete Evans in Asana
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FROM HIS love affair with America, to dog 
walks in Hyde Park and his favourite family 
destination, David Beckham also reveals why 
Buenos Aires is on his must-visit list.

Q: You fly all over the world for work. 
Where is your favourite place to visit?
A: That’s a tough one. New York and LA are 
pretty special but I also like Singapore (I love 
staying at Marina Bay Sands). Then again, can 
you ever beat Paris? I’d say it can be matched 
but not beaten. Of course, I love coming back 
to my home, London. It has everything you 
could ask for in a city.

Q: What’s your favourite  
London restaurant?
A: Restaurants in London are some of the 
best in the world, so it’s difficult to pick 
only one. I’m really into pub lunches at the 
moment – The Cow in Notting Hill is great.

Q: What do you enjoy doing in  
London with your family?
A: There is nothing better than walking 

Iconic British sportsman and frequent flier, David Beckham, spoke to 
British Airways’ High Life magazine about travelling the world, pub 
lunches and his favourite city.

The BECK-it list

my dog with the kids in Hyde Park. You feel 
you’re in the heart of the greatest city in the 
world.

Q: What’s been your best holiday  
to date?
A: We had an incredible time in the Maldives 
for our last few Christmas holidays. It has it 
all for the whole family. I’m also a huge fan 
of Bali.

Q: Where’s your favourite  
U.S. destination?
A: I’ve had so many great holidays in the U.S., 
especially with Victoria and the kids, but our 
most memorable holiday has been to Utah. 
The landscapes are breathtaking.

Q: What’s the most exhilarating  
live sport to watch?
A: Football of course! Though I also love 
basketball and tennis. There’s always a great 
atmosphere at Wimbledon. I would love to 
watch the Palio di Siena horse race in Italy one 
year. It’s something I’ve always wanted to see.

Q: Do you have a favourite  
sports stadium?
A: The Estadio Santiago Bernabeu in 
Madrid, Wembley Stadium in London and 
Old Trafford in Manchester are of course my 
personal favourites. They have all you could 
ask for as a player and a fan including scale 
and atmosphere. I have never been to La 
Bombonera in Buenos Aires but I’d love to see 
it. It’s supposed to be amazing.

Q: You travel a lot. Is there  
anywhere left on your bucket list?
A: I’m incredibly fortunate to have visited many 
places around the world. Antarctica for example, 
was pretty special and somewhere I will never 
forget. There are so many places still to see but 
it’s difficult to pick out one in particular. I like 
to visit destinations where food is the central 
part of the journey so my next holiday will be 
somewhere I can try different cuisines.
■ britishairways.com

Above and below: David Beckham talks travel and poses for a selfie with BA pilots and crew. Pictures courtesy Wouter Kingma



Our journey is 
focused on yours
Fly with us and experience a 
better journey from Australia 
to your choice of over 100 
European destinations. As 
well as our award-winning 
service and extensive in-flight 
entertainment, you’ll enjoy  
a fast and easy connection  
at London Heathrow’s  
state-of-the-art Terminal 5. 

Book now at ba.com
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Stylish pilots rule the runway

AIRLINE GETS A NEW LOOK

THE NEW global LATAM brand has been unveiled 
with the airline group sporting new aircraft livery, 
uniforms and airport designs.

In addition to the new image of LATAM aircraft, 
the company presented a number of other changes, 
including a consolidated website, as part of a gradual 
roll-out of products and services over the next  
three years.

Describing it as “an historic milestone” for 
the company, Enrique Cueto, the CEO of LATAM 
Airlines Group, said the principal objective of the 
rebranding was to simplify and improve the travel 
experience for passengers.

“We will continue to optimise the most extensive 
route network in Latin America, the most modern 
fleet in the region and invest in digital solutions 
to offer our passengers a more personalised travel 
experience,” added Mr Cueto.

More than 50 aircraft are anticipated to be 
rebranded before the end of 2016 and the 
fleet-wide process is expected to be finalised in 
2018. The new integrated website is available 
in six languages and passengers can seamlessly 
purchase tickets, check-in, review real-time flight 
statuses, set-up alerts and access other useful travel 
information.

Created by celebrated Brazilian fashion designer 
Pedro Lourenço, the new uniforms will be worn 
by more than 23,000 cabin crew, sales office and 
airport staff throughout the group’s network. The 
global roll-out will begin before the end of the year.

“Passengers from Australia and New Zealand will 
likely see changes on the Sydney to Santiago via 
Auckland route by the end of the year or sooner 
if travelling through Latin America,” said Patricio 
Aylwin, Managing Director Asia Pacific, LATAM 
Airlines Group.
■ latam.com

QANTAS HAS unveiled the latest pilot 
uniform for its almost 3,000 domestic, 
international and regional pilots at a 
glittering fashion parade in Sydney.

More than 50 pilots and cabin crew 
walked the runway to showcase the 
new uniforms to 400 guests. Some 
18 months in the planning, the new 
uniforms are the first refresh for the 
pilots since 2003.

Alan Joyce, Qantas Group CEO, 
said he was proud to unveil the new 
uniform at a time when the national 
carrier was continuing to invest in its 
people and that the cabin crew were 
ambassadors for the brand.

“Every Qantas uniform reflects 
its times and this version marks an 
exciting period for our pilots as we 
create new job opportunities and look 
forward to the delivery of the Boeing 

787-9 Dreamliner next year,” he said.
“The uniform was developed in 

collaboration with our pilots to make 
sure that it meets their needs on the 
job, as well as perfectly capturing the 
power and history of the Qantas brand.”

Perhaps the most striking feature 
of the new uniform is the hat, which 
is navy with a waterproof white top. 
The Qantas Roo logo is prominent 
on the front and there is gold wattle 
embroidery on the top. 

“Feedback from pilots was that they 
wanted to keep the traditional image 
but give it a fresh makeover to be more 
elegant and wearable,” said Martin 
Grant, who created the new look. “With 
an increase of female pilots in the 
ranks, it was also important to design 
more feminine suiting for women.”
■ qantas.com

Qantas pilots model their new uniform with designer 

Martin Grant (centre). Picture courtesy Duncan Killick
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BALI: Special Report

INSPIRED BY traditional elements of 
Balinese design and reflecting the natural 
wonder of the region, the upcoming 
Mövenpick Resort & Spa Jimbaran, Bali will 
be a tranquil haven set amid pools and 
landscaped gardens.

Opening in November, the property will 
feature 297 comfortably appointed and 
tastefully furnished rooms and suites. All 
rooms will feature individually controlled 
air conditioning, modern bathrooms, coffee 
and tea facilities, mini bar, in-room safe, LED 
flat screen TVs and complimentary Wi-Fi 
throughout.

FEEDING TIME
The Mövenpick Resort & Spa Jimbaran, 

Bali will feature onsite restaurants and bars 
to cater to the needs of all guests. Reflecting 
the ‘essence of food’ in the Sanskrit language, 
the 269-seat Anarasa will offer interactive live 
cooking stations with ingredients sourced 

  
ON EARTH

from the local neighbourhood. Guests 
looking for a more formal experience can 
choose from internationally influenced a la 
carte menus.

With memorable views and a delicious 
Peruvian inspired menu, the Above 11 
Sky Lounge & Bar will be the place to be 
at sunset. Guests can relax and take in a 
novel while enjoying a quiet drink in the 

Anthology Lobby Lounge & Bar while 
JeJaLa (meaning ‘fisherman’s net’) serves a 
selection of refreshing cocktails and favourite 
snacks from the pool deck, which has 213 
sun loungers available. A true highlight of 
the resort, the Mövenpick Café, will serve a 
selection of Mövenpick delights including 
the world-famous ice cream, coffee and 
chocolate.

A NEW HAVEN
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LOTS OF LEISURE
The highlight of the Mövenpick Resort 

& Spa Jimbaran, Bali will be the free form 
pool with artificial beach area and lap pool 
offering a total of 2,900 square metres of 
pure water fun. The landscaped pool deck 
with its eight private cabanas, three shaded 
pavilions and 213 deck chairs will be the 
centre of activity for the resort. 

Guests who are keen to keep up their 
fitness routine throughout their stay will 
have access to the 24-hour gym with latest 
technology and modern equipment.

For those wishing to indulge during their 
stay, the resort will provide the finest facilities 
reflecting the vast Balinese and Indonesian 
spa and beauty culture. Guests can book into 
one of the five single treatment rooms or 
themed room while couples can elect to enjoy 
their spa experience together in one of the 
two double suites. The spa will open its doors 
early in 2017, prior to this guests can enjoy a 
spa treatment in the private poolside cabanas.

Families will also enjoy their time here 
with young travellers visiting the Meera 
(Ocean) Kids’ Club where daily supervised 
entertainment will be a highlight of the trip.  
With its video games and multiple activities, 
the teen lounge will be a haven of fun for 
younger travellers. 

Outside the resort the world renowned 
Jimbaran Bay beaches are a three-and-a-half 
minute walk away.

CULTURE CLUB
As you step out from the resort you 

will enter one of Bali’s newest lifestyle 
experiences, the Samasta Village shopping 
and cultural complex, offering a variety of 
shops, cafes, restaurants and entertainment 
facilities.

Reflecting typical local architecture 
and with regular cultural entertainment 
performances, Samasta will complete the 
Balinese lifestyle experience for all visitors.  

NICE FOR MICE
Not forgetting the business traveller, the 

resort will offer extensive MICE facilities for 
groups up to 260. Meaning ‘open space’ in 
Sanskrit, the Akasa Ballroom can be divided 
into three separate sections or opened up to 
seat 210 people for a sit down dinner.

Smaller groups can elect to use one of 
the three Baga meeting rooms which can 
accommodate meetings for 10 to 16 people, 
while the modern boardroom is perfect for 
executive meetings for up to 14 people.

■ Mövenpick Resort & Spa Jimbaran, Bali 
will open its doors in November 2016.  
For further information on Mövenpick 
Hotels & Resorts, visit mövenpick.com

Superior room: (34sqm)  
The resort has 255 superior 
rooms, featuring stylish 
and contemporary designs 
with warm colours.

Deluxe room: (52sqm)  
Designed to provide a 
cosy and comfortable 
atmosphere, the 28 deluxe 
rooms will also feature 
views of the resort.

Family Loft: (56sqm) 
Split over two levels, this 
room is perfect for families. 
The resort has eight family 
loft rooms available.

Junior suite: (68sqm)  
Four junior suites include 
a comfortable living 
area and views of either 
the resort grounds or 
Jimbaran Bay.

Royal suite: (108sqm)  
In addition to separate 
living and dining areas, 
the private pool creates 
a feeling of luxury. The 
two royal suites offer 
views over the resort and 
Jimbaran Bay.

ROOM TO MOVE

BALI: Special Report



Mövenpick Hotels & Resorts is focusing on expansion in 
its core markets of Africa, Asia, Europe and the Middle East. 
We specialise in business and conference hotels, as well as 
holiday resorts, all reflecting a sense of place and respect for 
their local communities. 

Of Swiss heritage, we are passionate about delivering 
premium service and culinary enjoyment – all with a personal 
touch. Committed to sustainable environments, Mövenpick 
Hotels & Resorts has become the most Green Globe certified 
hotel company in the world.

movenpick.com

Swiss heritage  hospitality worldwide.

Passionately Swiss ™
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BALI

IT’S FUN, frenetic and full of great 
attractions. There’s plenty to keep 
travellers entertained in South Kuta 
and guests staying in the region are 
now being rewarded with even greater 
benefits through a new app from the 
South Kuta Beach Business Association.

Developed for both android and 
iOS devices, the free app replaces the 
old printed voucher booklet and gives 

people access to numerous discounts and 
great offers on food and beverage, spas, 
attractions and activities at dozens of 
participating outlets in South Kuta. Better 
still, it’s extremely user friendly – travellers 
simply tap on a specific offer to claim and 
redeem by showing the coupon in the 
app to the outlet operator.
■ Find it in your relevant app store or visit 
southkutabali.com for more.

Eye of the tiger
BUDGET AIR carrier Tigerair celebrated its 
inaugural services to Denpasar recently with 
the departure of daily return flights from 
Melbourne and Perth, and five weekly return 
flights from Adelaide.

The three new services provide more than 
6,800 seats a week and the airline is proud 
to be offering more value and choice to 
Australian travellers.

“This is a significant milestone for Tigerair 
Australia as we continue to grow in line with 
consumer demand,” said Rob Sharp, Tigerair 
Australia CEO. 

Tigerair Australia is using three recently 
reconfigured Boeing 737-800 aircraft for its 
international services. These aircraft feature 
180 all-economy seats, including five rows 
of seats with extra legroom (18 seats in the 
front of the cabin and 12 seats in exit rows).

 For the first time, passengers will also be 
able to access a mix of free and paid wireless 
in flight entertainment for use on their own 
devices onboard the new international 
services.
■ tigerair.com.au

INDONESIA HAS waived the visa requirement 
for the citizens of 79 countries including 
Australia, expanding its list of visa-free 
countries to 169.

This means that Aussie tourists who wish 
to travel to Bali, or any other destinations 
within Indonesia, can do so for stays of up to 
30 days without having to pay for a visa on 
entry. Visitors who wish to stay in Indonesia 
for longer than 30 days, or to conduct 
‘journalistic activities’, are still required to 
apply for a visa in their respective countries.

The immigration entry and exit points 
are also limited. You can enter Indonesia 
through five airports, including Bali’s Ngurah 
Rai International, and nine harbours, and 
can leave Indonesia through 29 airports, 88 
harbours and seven land borders.

Other countries to be granted visa exempt 
status include Ukraine, Bangladesh, Albania, 
Malawi, Nepal, Paraguay, Samoa, Sri Lanka 
and Zimbabwe. Countries like New Zealand, 
China, the UK, the U.S. and Russia already 
enjoy visa-free entry to the country.

Au revoir, 
Aussie visas

DON’T WORRY, BE ‘APPY
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BALI

DESCRIBED AS a masterpiece of ‘aerial sculpture’ 
and a ‘giant rice bowl’, the architecture of Four 
Seasons Resort Bali at Sayan has been wowing 
guests for more than 18 years.

Here, guests can hideaway in private  
pool villas and soak up the region’s 
tranquillity through yoga, meditation, spa 
treatments and interactions with local  
rice farmers. To further expand upon its 
unique experiences, the resort has launched 
a new on-site ‘Rice Bowl Architecture 
Journey’ for guests to discover the original 
inspiration behind architect John Heah’s 
iconic design.

On arrival, guests cross a wooden bridge 

suspended above the Sayan Valley before 
meeting guides who begin sharing the 
resort’s design story. Leaving the futuristic 
main building, the tour passes through groves 
of fruit trees, vegetable and herb gardens, and 
across the river to a holy spring.

The walk is followed by a rejuvenating rice 
spice spa treatment including a body scrub, 
a 60-minute full body massage and a typical 
farmer’s lunch of nasi campur at the treetop 
Ayung Terrace.

The half-day ‘Rice Bowl Architecture 
Journey’ is priced at Rp1,500,000 (approx. 
$AU150) plus taxes per person. 
■ fourseasons.com

THE ALAM Anda Ocean Front Resort 
and Spa, and Siddhartha Ocean Front 
Resort and Spa are inviting Aussie agents 
to enjoy the north-east coast via new 
industry rates starting from $72 per night. 

Both boutique properties, Alam 
Anda is located off the beaten path 
in the town of Sambirenteng and 
offers more traditional Balinese-style 
accommodation, whereas Siddhartha 
has a more contemporary feel and is set 
at the foot of Bali’s holy Mount Agung 
offering mountain and sea views.

Both properties are set on quiet 
stretches of beach close to some of Bali’s 
best dive sites and boast spas, pools, 
wellness and relaxation areas, cooking 
classes combined with visits to the local 
market, yoga classes and dive centres.
■ E-mail lena@ctmarketing.com.au  
to access the deal.

DESCEND INTO PARADISEE 

A tempting deal

Siddhartha Ocean Front 
Resort and Spa
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WINNER OF the 2015 AsiaSpa Award for ‘Best Anti-Ageing 
Treatment in Asia’, Cocoon Medical Spa has launched its 
intensive luxury medical retreats.

The program focuses on treating each client holistically and 
combines modern medicine with traditional healing therapies, 
intensive anti-aging treatments and weight loss programs.

Staying six nights in the company’s luxury five-star villa, 
guests will receive numerous health and medical screenings 
including non-invasive fat loss technologies and anti-ageing 
diagnosis and treatments administered by qualified doctors. 
Also included are fat and deep tissue massages, PPC injections, 
colon hydrotherapy and oxygen bar sessions, vitamin infusions, 
infrared saunas, five days of pure juices, multiple personal 
trainer sessions in the gym, three healthy meals a day, an anti-
ageing facial and a manicure, pedicure, hair wash and blow-dry.

The retreat is held in a private, ultra luxurious property 
offering 5,000 square metres of space and is limited to just five 
clients and their partners. Facilities at the retreat include a gym, 
yoga space, spa, media room and numerous relaxation rooms.

Ordinarily the six-night retreat costs $US14,850 (approx. 
$AU19,300) but programs running from June 17-23 and 
July 23-29 are now 50 per cent cheaper and cost $US7,425 
(approx. $AU9,600) for two adults sharing a room and one 
adult partaking in the treatments. If the second adult wishes to 
participate, the discounted treatment rate on the above dates 
is an extra $US2,950 (approx. $AU3,800). Prices do not include 
flights or personal expenses. 
■ cocoonmedicalspa.com

BALI: Medical

Look younger for less
THERE ARE more to spa treatments these days than simple massages 
and manicures. Many travellers are also looking for non-invasive 
cosmetic procedures, like microdermabrasion and facial fillers, to 
strip years from their appearance.

Considered one of Asia’s leading medical tourism centres, Bali’s 
BIMC Hospital in Nusa Dua offers a wide range of treatments at its 
CosMedic Centre ranging from body contouring to Botox and the 
revolutionary Silhouette Soft Face Lift. 

Conducted without incisions, this minimal-invasive treatment 
gives patients a natural facelift effect in around 30 minutes. It’s 
perfect for sagging jawlines and heavy brows, gives cheeks back 
their rosy glow and patients a fresh, natural look with full facial 
movement and expression.

The treatment uses Silhouette Soft, a natural, 
entirely absorbable thread developed in 

the U.S. and made from polylactic and 
glycolic acids to lift and stimulate sagging 
skin tissue, and to build new collagen 
production in the dermal layer. Results 
last between 12 and 18 months and the 
procedure is suitable for all skin types.

Procedures at BIMC ordinarily cost 
around half the price of those here in 
Australia. However, until June 30 patients 

will receive an extra discount of 25 
per cent on Silhouette Soft Face 
Lifts at the CosMedic Centre. 
■ bimcbali.com

DETOX, DE-STRESS 
AND DROP KILOS
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NEW TO Jimbaran in south-western Bali is the Golden Tulip Bay 
View convention hotel by the Louvre Group.

Opened last month, the hotel is located in Ungasan on the 
edge of the Jimbaran Hills and enjoys panoramic views over 
Jimbaran Bay, Mount Agung and the surrounding Garuda Wisnu 
Kencana Cultural Park.

Each of the 270 rooms, which range from deluxe bedrooms 
with spacious en-suites through to luxurious spa rooms, feature 
sophisticated furnishings, luxury fixtures and top-end amenities. 

Although well-suited to leisure guests, the property has 
been designed with business travellers in mind and has eight 
meeting venues and a lavish ballroom that accommodates up to 
1,300 guests. Other facilities 
include a stylish outdoor 
swimming pool overlooking 
the bay, a wellness centre 
and spa, gymnasium, 24-hour 
reception and concierge, a 
tour desk, rooftop bar and  
all-day restaurant.
■ goldentulip.com

ESCAPE TO THE 
NORTHERN BEACHES
PRIME PLAZA Hotels & Resorts is set to open The Menjangan Dynasty 
Resort, Beach Camp and Dive Centre in August, an all-tented 
property on Bali’s northern coast opposite Menjangan Island.

The eco friendly resort is sprawled over 16 hectares of isolated 
peninsula and will combine high quality communal bamboo buildings 
with African safari tents, designed to blend seamlessly with their 
surroundings. All tents are amply spaced to provide guests with privacy 
and views of the mountains and surrounding national park. On the 
pristine white sandy beach will be the signature Bambu Beach Club and 
Bar offering all day dining. 

This region of Bali is becoming increasingly popular with travellers 
(especially Europeans) looking for more authentic escapes and 
unspoilt natural environments. The surrounding area boasts excellent 
diving and snorkelling at Menjangan, the Atlas Pearl farms, the quiet 
village of Pemuteran, trekking, cycling, horse riding, hot springs and 
secret waterfalls.

Menjangan Dynasty Resort will be a sister property to Kuta’s popular 
Bali Dynasty Resort, Sanur Paradise Plaza Suites and Amadea Resort & 
Villas.
■ mdr.pphotels.com

Getting down to business
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SMALLER FAMILY groups may prefer to 
check out the new ‘Funtastic Four’ package 
from Harris Resort Kuta Beach.

Starting at RP2,990,000 (approx. 
$AU300), the three-day, two-night deal 
includes two rooms catering to four 
people, breakfast daily for four people, 
two margarita pizzas, complimentary 
access to the Dino Kids’ Club and a range 
of daily poolside activities including yoga, 
table tennis, darts, fruit carving, water 
polo and volleyball and the resort’s special 
‘HARRIS Move’ dance classes.

Harris Resort Kuta Beach offers 191 
rooms and suites and is ideally located 
right on Kuta Beach with direct walking 
access to the Beachwalk shopping mall. 
All guests can enjoy free Wi-Fi, a free-form 
swimming pool, lush tropical gardens, spa 
treatments and family-friendly restaurants.

For ankle-biters there’s a dedicated kids’ 
pool with a waterslide and a playground 
with swings situated right out the front of 
the Dino Kids’ Club, which is free for kids 
aged from three to 12 years. 
■ kuta-bali.harrishotels.com

FINDING SUITABLE accommodation for larger 
families can be the greatest challenge to a 
successful vacation.

Bali Dynasty Resort solves the problem 
with specifically designed rooms to provide 
comfortable accommodation for families of 
five and more. What’s more, it is located in 
the heart of Kuta, adjacent to family favourite 
attraction Waterbom Bali and Discovery 
Kartika shopping mall. 

The family rooms are split into two sections 
– the main room features a king-size bed while 
the second area has bunk beds and a separate 

Check out the 
funtastic four

trundle. Recent upgrades to the rooms added 
a sliding glass door partition, complete with 
black out roller blinds, to ensure full privacy 
between the two areas. Each section has its 
own media centre and all guest rooms at the 
resort come with free Wi-Fi and up to 1GB of 
band usage a day.

The resort is currently offering a 
discounted rate on family rooms and deluxe 
interconnecting rooms (sleeping up to six 
people) for minimum seven-night stays, plus 

access to Dynasty’s ‘Bali Value Booklet’ that’s 
full of freebies and discounts, including a 
free themed buffet dinner in H20 restaurant, 
a free 15-minute spa for two, 10 pieces of 
clothing laundered free and a free jump at 
the resort’s High Flyer’s Trapeze School.

Guests who stay a minimum of six nights 
are also entitled to the Bali Value Booklet. 
Bookings can be made until June 30 with 
travel up to March 31, 2017.  
■ balidynasty.com  

BALI

PUTTING THE 
FAMILY FIRST
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BOOK DIRECT AND SAVE
AT AMADEA Resort and Villas in the heart of trendy Seminyak they’re encouraging guests to 
book direct by offering a further 10 per cent off the best available rate.

Better still, guests who stay three nights or more receive additional benefits like return 
airport transfers, daily buffet breakfast, a free 15-minute massage voucher at Ambiente Spa 
and free unlimited Wi-Fi in all rooms and public areas. Up to two children under the age of 
six are also able to stay for free, including daily breakfast, if they share existing bedding with 
their parents.

To access the extra 10 per cent, book online before December 25, 2016, at amadeabali.com 
using the promotional code, FREEPACK.

In other Amadea news, the resort is now officially rated four stars following an audit 
and comprehensive two-day assessment conducted by independent auditing company, 
Sucofindo, appointed by the Indonesian Ministry of Tourism. New government regulations are 
currently seeing the reclassification and audit of all existing hotels in Bali and beyond.

“We are delighted to be acknowledged as a four-star hotel, which will only strengthen our 
positioning in the global marketplace,” said Ms. Resti Kaningsih, Sales Manager Amadea Resort 
& Villas.

“We will continue our endeavour to anticipate the latest in hotel innovation and take care of 
our guests’ needs to ensure that every stay is a memorable experience. Our dynamic team and 
the hospitality that they deliver certainly contributed to us accomplishing this status.”
■ amadeabali.com

Check out the 
funtastic four
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AQUA-ASTON
THE ILIKAI Hotel & Luxury Suites is one of the 
best options in Waikiki for families looking for 
luxe suite accommodation.

Situated on the yacht marina at Ala Wai 
Harbor on the edge of Waikiki, the Ilikai 
is an iconic oceanfront hotel, recognised 
worldwide from a famous TV show. It 
was here that actor Jack Lord stood on a 
penthouse balcony overlooking Waikiki 
Beach during the opening credits of the 
original Hawaii Five-0 program.

Following a $14 million renovation, the 
hotel now boasts luxury studios and two 
bedroom suites on its top floors (22 through 
25), the latter featuring two king beds, a sofa 
bed and fully-equipped kitchens. With the 
option of either a mountain or ocean view, 
the private balconies in the suites also offer 
great views of the weekly fireworks over 
downtown Waikiki every Friday evening.

The hotel offers an array of services and 
amenities including the Ilikai Massage & Spa 
and a concierge desk to book everything from 
surfing lessons to hiking excursions. Other 
stand-outs include a manager’s reception 
held on Wednesday evenings, serving 
complimentary snacks and beverages. To 

Hawaii is one of the best 
destinations for a family holiday.  
Here, we look at just some of the 
myriad options in the islands.

provide a cultural experience, the Ilikai also 
holds a nightly torch-lighting ceremony and 
hosts Hawaiian entertainment on Fridays.

The Ilikai is centrally located near all of 
Waikiki’s hotspots including its world famous 
beach, Ala Moana Shopping Center, Hawaii 
Convention Center and Waikiki Beachwalk 
which includes some of the best shopping 
and dining options in town.
■ ilikaihotel.com

The location of Park Shore Waikiki makes 
it perfect for families planning a trip to Oahu 
due to its proximity to Hawaii’s world-class 
dining, shopping and entertainment. It is also 
right across the street from Waikiki Beach and 

A family affair

within walking distance from Honolulu Zoo, 
Waikiki Aquarium and Kapiolani Park.

As it is centrally located on the world-
famous beach, Park Shore Waikiki offers 
memorable views of the ocean and 
picturesque Diamond Head. The 18-storey, 
221-room hotel features top-of-the-line 
accommodation with stand-out amenities 
including an outdoor swimming pool and 
sundeck, outdoor yoga and fitness classes, 
Wi-Fi internet access, beach towels and chairs, 
shuttle services, weekly beverage and snack 
reception, and other perks such as a shopping 
discount to Macy’s and a traditional Japanese 
welcome oshibori.

The famous exterior of the Ilikai Hotel & Luxury Suites. Below: A bedroom at the Park Shore Waikiki
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A loyalty program 
that keeps giving.
Become a certified Outrigger Expert Agent and we’ll not only provide all 

the information you need to sell Outrigger Hotels and Resorts with con� dence, 

you’ll also enjoy special perks, incentives and bene� ts that include:

• Complimentary amenity delivered to your client in your name

• Reward Points to redeem for cash and gift certi� cates

• Invitations to exclusive events and Hawaii fam trips

Register at OutriggerAgent.com
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THIS ALL-apartment resort in the heart of 
Waikiki is changing the getaway game with 
extra space, value-packed amenities and the 
perfect location in the heart of Waikiki Beach 
Walk that families will absolutely love.

Start each day with free, fully made-
to-order brekkie on the hotel’s spacious 
open-air Grand Lanai. Fuel up on fresh local 
fruits, fluffy pancakes, decadent French toast 
and other island favourites like Portuguese 
sausage, eggs and rice before heading out 
on your island adventures. Plus, the must-
try omelette bar cooks up more than 1,500 
savoury combinations every morning.

When your family is ready to experience 
Hawaii, take a leisurely stroll to world famous 
Waikiki Beach to relax on the golden sands 
or swim in the turquoise blue waters. If 
shopping is more your scene, explore all 40 
of Honolulu’s best shops and restaurants or 

enjoy Hawaiian cultural activities and live 
entertainment at Waikiki Beach Walk just 
steps from your apartment. 

After a full day of adventure, kick back 
on the breezy Grand Lanai. Kids can splash 
around in the pool while mum and dad look 
on from one of the resort’s stylish cabanas. 
When evening rolls around, guests gather 
for the evening poolside reception complete 
with complimentary coldies for adults, soft 
drinks for kids, as well as snacks and live 
entertainment, four times a week.

All of the extra spacious apartments 
have been newly refreshed with deluxe 
fixtures and accessories inspired by kapa, a 
traditional Hawaiian bark cloth stamped with 
intricate geometric prints. With its one- and 
two-bedroom apartments, the resort is ideal 
for travelling families – especially parents 
with multiple children or grandparents that 

appreciate their own space. 
Each bedroom has its own full bathroom 

and shares a common living area with a 
mini-fridge, microwave and sink. Need some 
time alone? Enjoy the privacy of a door that 
separates living areas from bedroom areas.

If the complimentary amenities and 
services weren’t enough, holidaymakers can 
also expect free Wi-Fi, poolside yoga classes 
and a 24/7 yoga channel, 24-hour resort 
gym, daily newspaper and full business 
centre. And the best part is that there are no 
resort fees. 

With the ‘Fun, Sun and Trolley Fun’ 
package, families will enjoy more than 
$260 in savings. Four-day trolley fun passes, 
all-day beach rentals, pizza pack and beach 
bucket are all included when booking this 
special deal. 
■ embassysuiteswaikiki.com 

Several restaurants can be found within the hotel including Lulu’s 
Waikiki, a breezy, open-air eatery which offers American food and 
beverages with a view of Waikiki Beach. When the sun sets, Lulu’s 
transforms into one of the best local hot spots with live music from 
local bands and DJs. 

Delicious Japanese cuisine and fresh sushi are available at 
Yoshitsune, also known as a local go-to for its authentic breakfast 
options. For guests on the go, Australian eatery, Tucker & Bevvy offers 
fresh, gourmet picnic fare made with organic ingredients.

Local convenience market, ABC Store, is also located onsite as well 
as the award-winning Hans Hedemann Surf School, offering surfing, 
paddle-boarding and body-boarding lessons along with equipment 
rentals. The school features activities including canoeing and fishing, a 
North Shore tour and a bike and hike tour.
■ parkshorewaikiki.com

Luana Waikiki is a contemporary boutique hotel located just a short 
stroll away from Waikiki Beach and offers amenities that make family 
travel easy. These include suites with full kitchens, complimentary 
shuttle service from Waikiki to Ala Moana and free daily use of beach 
towels and chairs. 

A special treat for kids at Luana is the hotel’s on-demand pet 
offering: kids can borrow the two guppies, Mumu and Lulu, to stay 
with them during their Hawaiian vacation.
■ luanawaikiki.com

Luana Waikiki

EMBASSY SUITES 
BY HILTON WAIKIKI 
BEACH WALK
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HONUA KAI 
WHETHER YOUR family is made up of 

two or 20, Honua Kai Resort & Spa provides 
a variety of luxury one-, two- and three-
bedroom suites, exceptional resort amenities 
and first-class hotel services, all designed to 
help create memories that will last a lifetime. 

Located on world-renowned Kaanapali 
North Beach, Honua Kai boasts spacious 
accommodation with the conveniences 
of home. Each suite has a ‘great room’ feel 
that opens fully to a generous lanai and 
memorable views. Every bedroom includes a 
full bathroom. 

Kitchens are fit for gourmet chefs with 
top-of-the-line Bosch appliances: a full-size 
refrigerator, range, microwave and dishwasher. 
An in-suite washer and dryer, wireless Internet 
and flat screen TVs round out the amenities. 
Every other day housekeeping is provided, as 
well as a full-service concierge.

Spread out over 15 tropical beachfront 

JUST STEPS from the renowned warm 
waters and offering great views of Waikiki, 
Hyatt Regency Waikiki Beach Resort and 
Spa features a pool overlooking the ocean, 
cultural activities, an award-winning spa, 
shopping and extraordinary regional 
cuisine. 

Close to Honolulu attractions such as 
Hanauma Bay, Pearl Harbor, Iolani Palace 
and great beaches, the hotel with its lush 
accommodation is the ideal solution for 
those who want it all.

The resort’s newly remodelled guestrooms 
are some of the largest on the island and for 
families, the family suite is the perfect retreat 
to watch the sunset from a private lanai. After 
a day in the sand, spread out in one of the 
suite’s two connecting rooms boasting 55” 
TV’s and a comfortable parlour with a couch 
and sitting area in one room. 

Additional features include a king or two 
queen grand beds, iHome stereo with iPod 
docking station, multiple USB outlets and 
a generous work area to take advantage of 
high-speed Internet access. 

The modern bathrooms also include Toto 
Washlets, shower systems with shower/
shower hand features and exclusive bath 
amenities with the fresh scent of coconut 
and mango from Na Ho’ola Spa.

In the late afternoon and evening families 
may also take advantage of weekly events 
such as Hawaiian lei and hula classes, an 
‘Aloha Friday’ performance, bi-weekly 
Farmers Market, or nightly entertainment 
from local headline entertainment at SWIM. 
■ hyatt.com/HyattRegency

hectares is an imaginative aquatic 
playground, featuring a network of pools, five 
hot tubs, a meandering lazy river, waterslide 
and a shallow pool with a sandy beach. Here, 
you’re always steps away from a stroll on the 
pure, white sands of Kaanapali North Beach, 
a dip in the sea or a snorkel adventure. 

On-property dining includes the 
oceanfront Duke’s Beach House and 
Aina Gourmet Market, offering a casual 
environment for breakfast, lunch and dinner. 
Ho’ola Spa provides opportunities for added 
relaxation, and a Fitness Center features 
top-of-the-line equipment for a variety of 
workout needs.

When you feel the desire to venture 
out and explore Maui, authentic culinary 
experiences, shopping, golf, hiking, ocean 
adventures and cultural activities are all 
nearby. 
■ honuakai.com

HYATT REGENCY
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THE NEW OTANI
IN HAWAIIAN, kaimana means ‘diamond’ 

and your family will uncover a remarkable 
jewel in a perfect setting when staying at The 
New Otani Kaimana Beach Hotel.

Ideally located at the quiet, south east end 
of Waikiki and overlooking the Pacific Ocean, 
the hotel is just a leisurely 15-minute stroll 
from the centre of the city and steps from the 
41-hectare Kapiolani Park. 

This 122-room boutique hotel is also home 
to two award-winning eateries: the open air 
Hau Tree Lanai, where you can enjoy Hawaiian 
regional cuisine for breakfast, lunch and 
dinner, and Miyako, where you can savour the 
delicacies of authentic Japanese-style cuisine.  

The New Otani is located on Sans Souci 
Beach, a white sandy beach where tourists 
and locals gather to enjoy swimming, 
kayaking, snorkelling, surfing and stand-
up paddle boarding. Indeed, many local 
residents consider this to be one of the best 
family beaches in Honolulu. Protected by a 
wide reef, the nearshore bottom is shallow, 
sandy and free of strong currents.

The famous landmarks of Diamond Head 
Crater, Kapiolani Park, Waikiki Aquarium and 
the Honolulu Zoo are nearby while families 
can also enjoy the leisurely and relaxing area 
the hotel has to offer. 
■ kaimana.com

OUTRIGGER
GUESTS OF Outrigger Hotels and Resorts in Waikiki come to Hawaii 

for more than surf and sunshine – though these are two of the islands’ 
most generous resources. 

Visitors are also lured by Hawaii’s transcendent culture, a product 
of the legendary spirit of aloha which has inspired local artists, 
musicians, craftspeople and culinary gurus for generations. Together, 
they have created a cultural richness you won’t find anywhere else on 
earth. And you can experience it all first hand when you visit either of 
Outrigger’s premier Waikiki resorts.

Outrigger Reef Waikiki Beach Resort rises above a white sand 
shoreline that was once a gathering place for Hawaiian royalty. Here, 
even the trade wind breeze is soothed by the gentle harmonies of the 
island’s most renowned musicians, who serenade the resort day and 
night. 

It’s an atmosphere that encourages many guests to take leisurely 
on-site lessons in ukulele or hula. There are also opportunities to hear 
storytellers evoking Hawaii’s great myths and legends; to learn age-
old Hawaiian arts and crafts like petroglyph printing or lei stringing; 
to sample the latest in local-style cuisine at the poolside Kani Ka 
Pila Grille; and to renew marriage vows in an authentic Hawaiian 
ceremony by the sea (available to guests at both resorts).

Against the backdrop of Diamond Head Crater, Outrigger Waikiki 
Beach Resort is a living symbol of authentic Hawaiian beach lifestyle 
– from food and fashion to music and sport. Here in this oceanfront 
paradise, local culture is alive and ever present. 

Live Hawaiian music – both traditional and contemporary – is as 
continuous and calming as Waikiki wave breaks. Beach boys still hang 
out at Duke’s Waikiki, the resort’s legendary, open-air restaurant. And, 
in addition to classes in ukulele, hula and Hawaiian crafts, you can 
immerse yourself in the exhilaration of surfboarding, bodyboarding, 
or outrigger canoe surfing, all just a stroll (and a splash) away. 
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Become an Outrigger Expert Agent 
and you’ll receive valuable benefits for 
booking Outrigger Hotels and Resorts 
properties. 

l Reward points on bookings 
redeemable for cash or gift certificates

l Complimentary client Welcome 
Amenity

l FAM trip opportunities

Enrol today at OutriggerAgent.com

In addition, Hawaii Vacation Condos 
by Outrigger – on Oahu, Maui, Kauai and 
Hawaii Island – provide spacious, family-
style accommodation, ideally located for 
exploring local culture. Choices range from 
beachfront, home-away-from-home condo 
suites with full kitchens and private lanais to 
boutique vacation condos at the edge of the 
Waikiki Beach Walk shopping district. And 
the OHANA Waikiki East by Outrigger and 
OHANA Waikiki Malia by Outrigger also offer 
exceptional value in the centre of Waikiki. 

No matter which Outrigger resort, hotel 
or vacation condo in Hawaii you choose, 
you’re sure to experience an intimate sense 
of family, as your hosts inspire you to renew 
your spirits, reunite with family and friends 
and discover how a visit to the islands of 
aloha can help you see the world in a warm 
new light.

honuakai.com855.703.4654

AAA Four Diamond Resort

This summer, escape to Maui with Honua Kai Resort & Spa’s 
“Suite Summer Escape” Package!  Take advantage of a full-size car 
rental, activity credit, and more, when you book this amazing summer 
special!  Honua Kai Resort & Spa offers luxurious studio, one, two 
and three bedroom suites, first-class services and family-friendly 
amenities. All on the world-renowned Kaanapali North Beach.  
Package starts at $410/night.

This summer, turn your vacation into a

Suite Summer Escape!



46   |   W W W . T R A V E L T A L K M A G . C O M . A U

HAWAII

Here, we talk to John White, Director of Sales and 
Marketing for Ka’anapali Beach Hotel, about his 
property and the continuing allure of Hawaii.

Q: Why do you think Hawaii is still such a popular holiday 
destination?
A: Travellers first come to Hawaii to experience the warm waters, 
world famous beaches and feasting at lūaus. The reason that they 
continue to return to Hawaii and why it is still so popular as a 
destination is that there is so much more to see and do. Returning 
travellers are coming back to explore more of the island’s offerings 
such as the volcano craters and tropical rainforests, or simply 
checking items off their bucket lists such as learning to surf or going 
on a whale watch.

THE WHITE STUFF
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Q: Aussies love coming to Hawaii. 
What is it about the islands that 
appeals to Australians?
A: It is not just the convenient and affordable 
flights that make the islands appealing to 
the Aussies. In fact we know them to be 
adventure-loving culture-seekers. Given 
the rich cultural history and the wealth of 
activities such as hiking waterfalls, parasailing 
down the side of a volcano or diving while 
listening to the humpback whales singing 
to one another, it’s not surprising to see why 
Hawaii is such a desired destination.

Q: Why should families book their 
holiday accommodation at  
Ka’anapali Beach Hotel?
A: Known as Hawaii’s ‘most Hawaiian hotel’ 
we have a commitment to perpetuating 
Hawaiian culture. When guests stay with 
us they can take part in wide variety of 
daily complimentary cultural classes such 
as ukulele, hula, lei making and Hawaiian 
language. These activities are fun for the 
whole family and are a part of our Keiki 
Passport kids’ club.

For families, we offer beachfront family 
suites that sleep five people comfortably. We 
also offer adjoining rooms where guests can 
comfortably sleep up to eight people. No 
resort fee and free Wi-Fi. The best reason to 
choose KBH is that up to 17-years-of-age all 
keiki (children) stay for free. 

Q: Can you tell us any new 
developments you have coming  
up at KBH? 
A: We are delighted to announce that 
Ka’anapali Beach Hotel will be opening a new 
ocean and cultural activity hale. Hale Huaka’i 
will be specialising in ocean activities, island 
adventures and cultural education. 

The name Hale Huaka’i means ‘the house 
where your adventure begins’. As an extension 
of our cultural classes offered by Ka’anapali 

Beach Hotel’s Ho’okipa department, outdoor 
cultural activities such as nose flute lessons, 
hula and haka as well as an ocean safety class 
are complimentary for our guests. Travellers 
will be able to book island and ocean-wide 
activities at the hale such as snorkel tours, 
zip lining and sunset dinner cruises as well as 
offering excursions, which include stand-up 
paddle tours, snorkelling, surf lessons or just 
rent a beach cabana to relax.

Q: Is there anything specific  
KBH does to keep the children/
teenagers amused?
A: Ka’anapali Beach Hotel is just steps away 
from the world famous Ka’anapali Beach. 
Families will get to play in the ocean, swim, 
snorkel and take part in a number of ocean 
activities such as stand-up paddle boarding, 
kayaking and surf lessons. For night time we 
make planning your entertainment schedule 
easy by offering a variety of entertainment 
that the whole family will love.

Join us on Monday nights at ‘Legends 
of Ka’anapali Lu‘au’ or the free sunset hula 
show Tuesday to Sunday. The four hectares 
of poolside gardens offer a checker board 
and two outdoor hales with tables and chairs 
that are perfect for board games and getting 
out of the sun. You can also take your picture 
alongside the largest outdoor Tiki in Hawaii 
that overlooks the Tiki courtyard.
■ kbhmaui.com/family-travel
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HAWAIIAN AIRLINES has announced plans 
to introduce new luxury design elements 
and enhanced service options in its A330 
premium cabins, including the addition of 
180-degree lie-flat seats. 

The premier global carrier for leisure 
travel to Hawaii has developed its new seats 
in partnership with Optimares, an Italian 
manufacturer focused on traveller-centric 
design.

“We have designed an experience that 
will usher in a new era in premium service to 
Hawaii, one that resulted from a thorough 
review of guest feedback and intensive 
research to develop a best-in-class product for 
our long haul aircraft,” said Mark Dunkerley, 
President and CEO of Hawaiian Airlines. 

“Together with our partners at Optimares 
and PaulWylde, we have created a truly 
bespoke design that delivers world-class 
comfort and style, while staying true to our 
island roots. Whether travelling for business, 
with family or on a romantic retreat, the 
new premium cabin evokes an engaging 
bold, contemporary sense of Hawaii, 
complemented by the warm aloha spirit of 
our cabin crew. We’re creating an environment 
of tranquillity and comfort in the air.”

The 180-degree seats will use an 
innovative seat platform to fold into 76-inch 
beds, maximising living space for travellers 
while providing options for both privacy 
and a shared flight experience. They will also 
feature an advanced in-flight entertainment 

experience powered by the next generation 
of large-format tablets and equipped with 
a telescoping tablet arm that adjusts to 
optimise viewing angle and comfort.

“The product has been created for the 
unique needs and expectations of the 
Hawaiian Airlines guest, combining high-tech 
solutions and a truly innovative design,” said 
Alessandro Braca, CEO of Optimares.

The cabin design will incorporate flowing 
curves evocative of the winds and ocean, 
while marrying organic textures, pops of 
bright saturated colour and luxury materials 
like leather from Poltrona Frau. 

“There’s an undeniable magic to Hawaiian. 
The airline has such a rich culture and 
romantic brand identity that stands out from 
other airlines with distinction,” said Paul 
Wylde, Founder, CEO and Creative Director.

“It’s a designer’s dream to be able to 
translate this brand expression into the 
modern aircraft cabin environment. Our 
challenge was to balance a modern, stylish 
and premium aesthetic that’s increasingly 
expected from guests with the unique 
authenticity, culture and colour of Hawaii – a 
destination that many compare to paradise.” 

Hawaiian, PaulWylde and Optimares 
collaborated intensively to ensure the seat 
and cabins are uniquely tailored to the 
needs of the Hawaii traveller. The seats will 
be installed in a 2-2-2 configuration ideally 
suited for couples and families.

The first newly-outfitted aircraft is 

expected to enter Hawaiian’s long-haul 
network in the second quarter of 2016. The 
airline will begin installing lie-flat seats in the 
remaining 22 A330 aircraft in September this 
year and right through 2017.

As part of the cabin redesign, Hawaiian 
also announced it will add 28 additional 
extra comfort seats on each A330 aircraft in 
response to growing demand for its popular 
premium economy service. The extra comfort 
option features 36 inches of seat pitch, 
priority boarding at the gate, complimentary 
on-demand in-seat entertainment and a 
personal power outlet.

In the new configuration the aircraft will 
seat 278 passengers, with 18 in business/first 
class, 68 in extra comfort and 192 in the main 
cabin. Seat pitch in the main cabin will remain 
a roomy 31 inches.

Hawaiian operates its A330 aircraft on 
the majority of its North American and 
international routes. Amenities include 
personal on-demand entertainment system, 
comfortable legroom and a roomy interior. 
■ hawaiianairlines.com.au

PUT YOUR FEET UP



Learn more about the Hawaiian Airlines  
difference at HawaiianAirlines.com.au

SYDNEY           HONOLULUSYD or BNE           HNL

Our fares include 
all the extras

Unlike some, Hawaiian Airlines, doesn’t see these as extras, 
that’s why our fares include complimentary meals, 2x32kg 
luggage allowance, in- fight entertainment, beverages, pillow, 
blanket, USB port and importantly, no credit card fees when 
fares are booked on-line at HawaiianAirlines.com.au

On our non-stop fights from Sydney or Brisbane to Honolulu, 
you can relax and begin your holiday the moment you step on 
board, without worrying about any extra costs.

Other 
airlines 

don’t

2x32kg2x32kg
NO FEESNO FEES
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gentle pace and provides the perfect blend 
of scenic daytime sailing with exhilarating 
onshore excursions.

From all meals and unlimited on-board 
beverages to options to personalise 
onshore experiences and all gratuities, 
Uniworld’s river cruise itineraries are all-
inclusive, exclusive and offer great value for 
money. And in 2017, the company will add 
complimentary 24-hour room service and 
concierge services.

To secure the best savings, the company 
is offering early booking savings of up to 
$2,400 per person with full payment at time 
of booking, or up to $1,200 per person with a 
deposit at time of booking before July 31.
■ uniworld.com

AMRAS CRUISES has celebrated the launch of its five-
star river cruising vessel, Amadeus Silver III.

The 135-metre, 84-berth ship offers an all-
inclusive experience with guests enjoying spacious 
river view staterooms, most with French balconies 
or panoramic floor-to-ceiling drop-down windows, 
gourmet dining with free-flowing alcoholic 
beverages, onboard entertainment such as nightly 
live music, cooking demos and lectures; culturally 
enriching shore excursions with expert guides, 
complimentary Wi-Fi, bicycles for use onshore, 
transfers and all gratuities, taxes and charges.

Amadeus Silver III is currently sailing the 10-
day ‘Classical Rhine & The Swiss Alps’ tour from 
Amsterdam to Lucerne taking in the Netherlands, 
Germany and France throughout June, July, August 
and September.
■ amrascruises.com

THERE’S PLENTY to keep lovers of luxury 
travel satisfied in Uniworld Boutique River 
Cruise Collection’s new 2017 preview 
brochure.

Showcasing dream destinations such 
as Europe, Russia, India, China, Vietnam, 
Cambodia and Egypt, the brochure also 
introduces two new all-inclusive European 
itineraries, a new state-of-the-art Super Ship 
and significant early booking savings of up to 
$2,400 per couple.

The sophisticated new Super Ship, 
aptly named S.S. Joie de Vivre, will take to 
the waterways in March next year sailing 
Uniworld’s popular ‘Paris & Normandy’ 
itinerary. She’ll dock in Paris, allowing 
travellers to explore the chic boutiques, 
artistic treasures and countless cafés 
characteristic of this much-loved city.

In spring 2017, the company will also 
introduce two new all-inclusive European 
river cruises in Germany and France.

The 10-day ‘Rhine-Main Discovery & 
Munich’ itinerary features two nights in a 
deluxe hotel in Germany’s Bavarian capital, 
Munich, with a seven-night cruise along the 
Main and Rhine rivers from Nuremburg to 
Cologne. Guests can explore the region’s 
fascinating Jewish heritage, or visit King 
Ludwig’s Castle Neuschwanstein and the 
opulent UNESCO-listed Wurzburg Residence. 
There will also be plenty of chances to join 
the guided ‘Go Active’ program, which ranges 
from biking through the romantic Tauber 
Valley to hiking through the Tauberhase 
vineyards.

‘Paris & Impressions of the Seine’ will be a 
10-day itinerary delving into France’s artistic 
heritage, in particular the Impressionists. 
From Paris’s historic Montmartre to the vistas 
of the Alabaster Coast, the cruise runs at a 

SILVER LININGS

WONDERS ON 
THE WATER
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ALREADY SYNONYMOUS with the finer 
things in life, Four Seasons Hotels and 
Resorts have upped the luxury ante with the 
launch of their new ‘Four Seasons Private Jet 
Journey’, which takes to the skies in 2017.

The three-week ‘Culinary Discoveries’ 
itinerary (May 27 to June 14, 2017) is the 
first of its kind and has been developed 
in partnership with world-renowned 
Copenhagen-based restaurant Noma and 
its acclaimed head chef, René Redzepi. It will 
take travellers on an extraordinary adventure 
tracing food influences and cultures across 
Asia and Europe, including Seoul, Tokyo, 
Hong Kong, Chiang Mai, Mumbai, Florence, 
Lisbon, Copenhagen and Paris.

Guests will visit some of the world’s best 
restaurants and private kitchens joining 
local chefs and producers as they travel to 
markets and farms. They’ll also visit historical 
and cultural landmarks, and participate in 
a series of hosted talks, all while enjoying 
Four Seasons’ legendary service and staying 
exclusively at Four Seasons hotels and resorts.

“This new itinerary is the perfect example 
of why the Four Seasons private jet was 
launched and furthers our innovative 
approach in planning exceptional travel 
journeys that create unforgettable memories,” 
said Elizabeth Pizzinato, Senior Vice President, 
Marketing and Communications, Four Seasons 
Hotels and Resorts. 

“Private jet itineraries open doors to some 
of the world’s most exclusive experiences 
and extraordinary destinations. Through this 

collaboration and partnership with Noma 
we will explore new synergies and create a 
journey for our guests unlike any other.”

In addition to ‘Culinary Discoveries’, Four 
Seasons is also introducing an all-new 
‘Global Getaway’ journey in 2017 as well as 
an updated itinerary for one of the private 
jet’s most popular journeys, ‘International 
Intrigue’. Four Seasons Private Jet itineraries 
start from $US135,000 (approx. $AU175,000). 
■ privatejet.fourseasons.com

JET OFF ON 
A FIVE-STAR 
JOURNEY
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As the pioneer in luxury river cruising, Uniworld offers exceptional service, 

extraordinary cuisine and unmatched amenities. No matter which all-inclusive 

European cruise our guests select, they will enjoy a journey unlike any other.

uniworld.com  |  1300 780 231  |  #ExploreUniworld

2017 Preview Europe & Russia 
Boutique River Cruise Collection

YO U  D E S E R V E  T H E  B E S T

*Conditions Apply. Pay-in-Full Savings are not combinable any other promotional 
offers, and requires full payment at time of booking. Actual savings may vary 
and be of lesser value. Valid for sale till 31 July 2016, unless sold out prior. 
Uniworld reserves the right to withdraw offer at any time without further notice. 
Capacity Controlled. For full terms and conditions visit uniworld.com. UW4245

of up to 

$2,400 per person* 
on 2017 departures.

Early Booking 
Savings
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TOP-END African specialists, &Beyond, is also 
taking luxury to the skies with the launch of 
its Private Jet Expeditions.

Designed with privacy and authenticity in 
mind, these guided tours cater to a maximum 
of 12 guests who enjoy all the convenience 
of private jet travel, from no airport queues to 
VIP assistance and the use of private terminals, 
customs and baggage claim facilities.

The expeditions take guests behind the 
scenes by giving them opportunities to 
engage with experts who have initiated or 
influenced ground-breaking wildlife and 

conservation projects across the African 
continent. Guests also experience firsthand 
the company’s own conservation and 
community initiatives.

“To coincide with &Beyond’s milestone 
25th birthday, we have spent over a year 
crafting the journey of a lifetime, highlighting 
all the African destinations where &Beyond 
operates,” explained Joss Kent, &Beyond CEO. 
“We have used our extraordinary safari lodges 
and camps, as well as the wealth of expertise 
that we have access to through our private 
specialist guides and ground logistics teams, 

BRINGING SAFARI 
LODGES TO LIFE
AGENTS CAN now ‘virtually’ experience the 
luxury of Sanctuary Retreats’ African safari 
lodges by viewing newly shot footage on the 
company’s website and through the Google 
Street View app in conjunction with Google 
Cardboard.

Google Cardboard makes a virtual reality 
headset out of a simple piece of cardboard 
and a mobile phone. Once put together, 
users put their phone into the headset 
and look through the lenses, which create 
a 3D effect when held up to eye level. 
Users can even move their head around 
with the images responding. When used 
in combination with compatible apps, the 
headsets provide users with an incredible 
real-world experience.

In partnership with expert wildlife 
cameraman, Chris du Plessis, Sanctuary 

ULTIMATE AFRICAN ADVENTURE
to create an adventure unlike any other.”

&Beyond is offering three set departure 
itineraries with dates carefully chosen to 
include the seasonal highlights of each 
destination. There’s the 19-day ‘Africa and 
Beyond’ itinerary through East and Southern 
Africa, departing in September and October, 
2017, at a cost of $US116,500 (approx. 
$AU155,200) per person.

A shorter 14-day ‘Southern Africa and 
Beyond’ itinerary travels through South 
Africa, Zimbabwe, Botswana and Namibia 
with departures scheduled in May and 
June 2017, at a cost of $US75,000 (approx. 
$AU100,000) per person. With a similar 
duration and pricing, the ‘East Africa and 
Beyond’ tour explores Kenya, Tanzania and 
Rwanda during February and March, 2018.
■ andbeyond.com

Retreats has created ‘Street View’ films for five 
of its luxury lodges – Sanctuary Baines’ Camp, 
Sanctuary Stanley’s Camp and Sanctuary 
Chobe Chilwero in Botswana; Sanctuary 
Makanyane Safari Lodge in South Africa and 
Sanctuary Sussi & Chuma in Zambia. Agents 
and clients can now virtually experience the 
company’s extraordinary wilderness and 
wildlife offerings, from walking safaris with 

elephants to the views over the Zambezi.
“Selling a luxury safari has just become a 

lot easier thanks to this amazing technology,” 
said Michael McCall, Sanctuary Retreats’ 
Director of Sales Australia, NZ & Asia. “With 
clients always looking for unique and 
incredible experiences, these films can give 
them a sample of what is on offer at the 
Sanctuary lodges and camps.  

“The 360-degree videos enable agents to 
view the lodges from the comfort of their 
desks, or, with the help of Google Street View 
cameras, they can enjoy an even more vivid 
adventure. Clients can also take a virtual walk 
around the properties before booking.”

Sanctuary Retreats’ African lodges and 
camps are small, exclusive and private 
properties in traditional big-game territories 
such as Kenya’s Masai Mara and Tanzania 
as well as the gorilla-filled mountains of 
Uganda, the green ‘wilderness’ of Botswana 
and Zambia and the Madikwe game reserve 
in South Africa. 
■ sanctuaryretreats.com
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Q: Why is Hawaii still such a popular holiday 
destination?
A: First, it has the perception of being an exotic 
destination, which it is. Second, it has so much 
for so many people – from raw beauty to 
diverse recreation. And supporting it all is this 
incredible Hawaiian culture going back to early 
times and the interest that brings to the table.

Then you go back to the sheer beauty 
of Hawaii. Whether you’re going to Hawaii, 
Maui, Kauai or Oahu, the islands have a very 

NEW KID ON THE BLOCK
JON UNDERWOOD chats to Richard A. Holtzman, Vice President, 
Managing Director, Montage Kapalua Bay.

distinct personality to themselves. It may 
sound trite but Hawaii seems to have all 
things for all people.

Q: What makes a stay at Montage  
so special? 
A: It all starts with location. This is the site of 
the previous Kapalua Bay Hotel, the iconic 
hotel which opened in the mid 70s, the first 
resort on West Maui. It was taken down and 
this was built in its place. So now you have a 
new, modern facility with all the comforts of 

home and in the best location.
That, and the fact that it has only 50 suites, 

each with full kitchen, washer and dryer, 
plenty of space and multiple bedrooms, 
supported by all of the services you would 
expect from a luxury hotel, including in-
room dining and a very gracious, service-
orientated staff to take care of all your needs.

Q: Why should more Aussies come  
and stay here?
A: Hawaii isn’t really close to anywhere but it 
is in the travel patterns for Australians, even if 
they are heading east to mainland USA. Aussies 
have a desire for adventure, beauty, sport and 
culture, all of which are here. 

We are only a year-and-a-half old: we 
are the new kid on the block here on Maui 
and we are absolutely delighted with 
how we have started off. But we’re going 
to be making some enhancements, like 
additional cabanas down by our pool. The 
pool experience is more important than 
ever today. Guests enjoy the ocean and the 
beach but so many people enjoy the pool 
experience where they can relax with their 
family and be pampered.

We’re also going to be adding to our 
restaurant choices and expanding our 
Hana Hou bar to include additional lunch 
and dinner capacity. But really it’s just 
about tweaking: I certainly won’t allow 
complacency to creep in.
■ montagehotels.com

“ The journey, not the arrival matters.” - T.S Eliot 

EUROPE | ASIA | NORTH & SOUTH AMERICA | AFRICA | INDIA | RUSSIA | AUSTRALIA

 railplus.com.au
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EXCITING NEWS for diving enthusiasts with 
Captain Cook Cruises Fiji launching a new 
wreck site off the island of Tivua. 

Entitled Raiyawa, the dive site is being 
offered as part of the company’s popular 
Tivua Island Day Cruise. The wreck is 
situated just off Tivua Island, a tropical atoll 
surrounded by a white sandy beach and 200 
hectares of coral gardens in the northern part 
of the Mamanuca Islands.

Raiyawa was built in 1982 in Fiji and was 
a government vessel deployed in placing 
and maintaining navigational marks around 
Fiji and also used to carry passengers inter-
island. She was decommissioned in 2014 
and Captain Cook Cruises Fiji took her from 

government shipping with the intention of 
sinking her as a wreck.

Extensive work was done on the vessel to 
ensure she was safe for diving. Work included 
opening large swim-throughs in her hull 
and superstructure, as well as removing 
any hazards to divers such as sharp edges 
and obstructions. She was also extensively 
cleaned and prepared in line with the 
environmental guidelines.

“The experience of the dive is really 
exciting,” said Jackie Charlton, Managing 
Director of Captain Cook Cruises Fiji. “As 
you descend down through the misty, rich 
waters, the ship comes into sight like a ghost 
ship and the yellow and blue hull bursts into 

sight and looks almost iridescent.  
“It’s very much a dive of discovery as you 

swim around the superstructure looking at 
the propellers, peer into the wheelhouse, 
disturb resting grouper and marvel at the 
schools of Jacks and small reef fish sheltering 
all over the ship. 

“The heart pounds throughout the dive 
and it really is quite eerie down there. For 
lovers of dive, it is a dive wreck that must be 
experienced.”

The Tivua Island Day Cruise departs 
Denarau Marina daily at 10am, returns at 5pm 
and includes return transfers from Denarau 
and Nadi hotels, three hours sailing on tall 
ship Ra Marama, morning and afternoon 
tea, four hours on Tivua Island, BBQ lunch, 
beer, wine and soft drink, guided snorkelling 
tour, volleyball, kayaks, medicine walk, kava 
ceremony, kids’ club and Fijian entertainment. 

It is priced at $FJ209 (approx. $AU130) 
per adult and $FJ138 (approx. $AU86) per 
child. PADI diving at Raiyawa and Senikai Spa 
treatments are available to all passengers at 
an additional cost.
■ captaincook.com.fj

VANUATU IS a place where visitors can take 
some time out of the daily grind to breathe, 
relax and re-energise. It is also a destination 
that is constantly evolving so here are just a 
few new things on the horizon.

RESORTS
The Iririki Island Resort & Spa re-

opened in May after a $20 million dollar 
refurbishment, featuring its new Jewel 
Casino and a new, purpose-built day spa. 

Holiday Inn Resort Vanuatu is re-opening 
this month after being reinstated to its 
former glory, while Tamanu on the Beach 
is set to re-open towards the end of this 
year with new owners and additional 
rooms. Crystal Palace Hotel, including a new 
Chinese restaurant, opened in Port Vila in 
March.

Ramada Resort Akiriki is opening in March 
2017. The full-service beachfront resort will 

be nestled on the cliffs of Erakor Lagoon, just 
a few minutes from downtown Port Vila.

TOURS
Vanuatu Jungle Segways is a fun new 

tour located at the Summit, a tropical 
garden on top of a ridge overlooking the 
Pacific Ocean. The trail takes you through 
the gardens, into a sandalwood plantation 
and along jungle tracks, with views of Mele 
Bay, Hideaway Island and Port Vila.

Adventure Submarine provides an 
underwater tour of Port Vila Harbour. The 
tour takes two hours including 30 minutes 
where the submarine explores the local 
marine life and coral. 

Wet’n’Wild Adventure Park is located in 
Mele Bay and now features more activities 
including go-karting, human slingshot, 
bubble soccer and cable hang gliding.

BARS
Lava Lounge opened in late 2015 and 

is located next to the Grand Hotel on the 
waterfront. Visitors can enjoy tapas and 
cocktails as the sun sets over the harbour. 

Banyan Beach Bar is a new establishment 
in Port Vila located between Chantilly’s 
on the Bay and Moorings hotel. It offers 
delicious cocktails and sliders and is 
located right on the beach. 

WEBSITE
Vanuatu Tourism Office (VTO) has just 

launched a new, modern and mobile-
friendly consumer campaign website to 
inspire Aussies looking for their next trip 
and to help travellers plan their holiday 
with ease.
■ discovervanuatu.com.au

NEW WRECK IS A DIVING DREAM

What’s new  
in Vanuatu

Banyan Beach Bar

The wreck of Raiyawa

Tivua and Ra Marama
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THE SOLOMON Islands Visitors Bureau 
(SIVB) has taken firm steps to prepare 
the local tourism industry in readiness 
for a potential flock of international 
birdwatchers.

The move is in recognition of the 
potential birdwatching-related tourism 
holds for the Pacific Islands destination. 
A number of hand-picked local guides 
representing tour operators from Honiara, 
Guadalcanal, Isabel and Makira have 
been training recently with Australian 
birdwatching expert, Phil Gregory.

The three-day training sessions 
revolved around teaching the guides how 
to properly identify various bird species 
and their sounds, how to use specialised 
equipment and also how to look after the 
groups of birdwatching tourists they will 
be hosting in the future. The training also 
included three field trips on Mount Austin, 

in the Honiara Botanic Gardens and the 
Betikama Grasslands.

“Birdwatching is huge the world over 
and birdwatchers will travel anywhere 
to catch a glimpse of a rare or unusual 
species,” said Josefa ‘Jo’ Tuamotu, CEO  
of SIVB.

“With close on 300 species of birds in 
the Solomon Islands, 102 of which are 
endemic, we have recognised this niche 

area as representing a major drawcard 
for the international birdwatching 
community.”

STOP PRESS: Solomon Airlines has 
temporarily suspended its weekly Sydney 
service, citing economic factors and 
ongoing maintenance to its Airbus A320, 
but says it is just a temporary move until 
market conditions improve.
■ visitsolomons.com.sb

GIVING MORE 
TOURISTS  
THE BIRD

Birdwatching guides in training
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BEFORE EVEN considering a girls’ weekend 
in Noumea, be warned. This bustling 
cosmopolitan city is not called the ‘Paris 
of the Pacific’ for nothing. You will need an 
expandable suitcase, or perhaps even a 
spare one.

Any trip with a group of ladies requires 
strategic planning and especially when 
Noumea offers so much variety. Here is a list 
of ideas to get you started so you can enjoy 
shopping, eating, drinking and indulging 
your way around the city.

FRENCH FINERY
For those who love to shop, Noumea is 
a great place to spend the day spoiling 
yourself with some retail therapy. Within 
elegant, air-conditioned boutiques on Rue de 
Sébastopol, you can find French labels from 
high street to high end, including L’Occitane, 
Petit Bateau, Hugo Boss, Lacoste, Dior, 
Chanel, Jean-Paul Gaultier and Yves Rocher 
to name but a few. 

Capture the elegance of French 
sophistication with jewellery from Maison de 
la Perle, iconic perfumes by Dior, Chanel and 
Yves Saint Laurent from Marlène, or classic 
Lancel bags from Deci-Dela.

TASTE YOUR WAY 
All around Noumea you will find traditional 

French food, from local crêperies serving 
sweet and savoury delights using age-old 
recipes from the Brittany region, to patisseries 
selling traditional macarons, éclairs and 
chocolates, such as those handmade by 
expert patissier, Patrick Morand.

Or perhaps put together a picnic with 
a quick visit to the local store to pick up a 
selection of delicious French bites including 
cheeses, meats and fresh baguettes. Grab 
a bottle of French wine or champagne 
along the way and you are set for a feast 
in the sunshine. Unpack your picnic on the 

HILTON HAS announced plans to build 
a resort on Lifou Island, one of the 
three Loyalty Islands located off the 
east coast of New Caledonia.

The Hilton Lifou Wadra Bay Resort 
will be the chain’s second hotel in 
New Caledonia and is due to open 
in 2019. It will be the first hotel of 
this standard on the island which is 
largely undiscovered and features a 
combination of Melanesian culture, 
unique nature and beaches. Lifou 
Island is only accessible by air or by 
boat from Noumea.

The resort will include 50 villas all 
located on or close to the beachfront 

and will boast an inland lagoon with 
local fish, rays and turtles following 
an agreement with the Noumea 
Aquarium. Two restaurants, a health 
club, spa, outdoor pool and event 
spaces complete the resort facilities.

“This beautiful country surrounded 
by the Pacific Ocean has a deep, 
rich cultural heritage,” said Robert 
Scullin, Vice President, Development, 
Australasia, Hilton Worldwide. “Global 
travellers trust the Hilton brand and 
together with our partners we look 
forward to making this destination 
more accessible to global travellers.”
■ hilton.com

HERE COMES HILTON

The ultimate  
GIRLS’ WEEKEND

sheltered Baie des Citrons (Lemon Bay) where 
you can spend the afternoon grazing on your 
French treats while taking in the panoramic 
lagoon views.

SO SPA, SO GOOD 
After a busy day shopping in the French 

boutiques, spend time unwinding in one of 
the many spas. The Deep Nature Spa at Le 
Meridien is renowned for its setting, wide 
range of treatments and exceptional facilities, 
including indoor and outdoor Jacuzzi pools, 
hammam and sauna. 

The luxurious Harnn Spa at the Ramada 
Hotel is New Caledonia’s latest offering, with 
a focus on restoring natural balance of body 
and mind. If you’re after something a little 
different, the therapeutic Aquatonic pool 
at the Château Royal will rejuvenate and 
relax you, improving blood circulation and 
relieving pain.

PARTY FEVER
With an ideal beachside location, lively 

Baie des Citrons is the perfect spot for a night 
out as relaxed vibes, hip bars, cool clubs and 
trendy restaurants dot the Noumea bayside 
area. Enjoy a refreshing cocktail and free live 
music on the terrace at Les 3 Brasseurs, sip an 
aperitif and sample the tapas at La Barca in 
cosy intimacy or dance the night away to the 
rhythms of the South Pacific at La Bodega del 
Mar or L’Endroit.
■ new-caledonia.com.au

Pictures courtesy 
Oliver Strewe



 

PACIFIC ISLANDS

THE STANLEY HOTEL is situated in the 
heart of the city and is set to redefine the 
accommodation landscape. 

The five-star property is close to 
Parliament House, all Government offices 
and most of the Foreign Embassies and 
Consulates. It is just three kilometres from 
Jackson’s International Airport and six 
kilometres from the main downtown area.

The 18-storey hotel has more than 420 
rooms, including suites, executive rooms, as 
well as deluxe rooms and standard rooms. 
There are also more than 90 one- or two-
bedroom serviced apartments. Room rates 
are set to start from $AU270 per night.

The hotel has a 60-seat fine dining char-
grill restaurant and a split level executive 
club lounge on level 19 with fabulous 
views over a large part of Port Moresby. 
The hotel’s Presidential Suite is situated on 
level 20 and uses all the available space on 
that floor.

Facilities at The Stanley include a cafe-style 
restaurant and a lounge bar offering all-day 
dining, and a smaller snack style cafe in the 
lobby. There’s a huge outdoor space on the 
pool deck level, with outdoor dining for close 
to 200, a gym and a pool large enough to do 
laps or just relax.

The hotel function space is certainly one of 
The Stanley’s most impressive features. It has 
a ballroom large enough to hold more than 
1,000 guests for dinner or close to 2,000 for 
a plenary session or cocktail party. The hotel 
also has eight smaller breakouts that can be 
used in many combinations for groups from 
10 to 150.

The Stanley Hotel and Suites has been 
specifically built with Port Moresby in mind, to 
cater for a large cross section of markets from 
Government to corporate and leisure, and is 
suited to both long and short stay guests.

STANLEY SETTING 
NEW STANDARDS

The hotel adjoins the Vision shopping 
centre in Port Moresby, complete with night 
club and cinemas, nine restaurants, plus a 
large supermarket and retail shops. The hotel 
is truly a one stop facility. Guests can stay, 
meet clients, relax, workout and even shop 
or go to the pictures. All this without ever 
having to drive anywhere.

“The Stanley Hotel & Suites will change the 
accommodation and meetings sector in Port 
Moresby forever,” said Geoff Haigh, General 
Manager. 
■ thestanleypng.com

THERE’S ANOTHER new place to play 
and stay in Fiji with the opening of the 
DoubleTree Resort by Hilton Fiji - Sonaisali 
Island.

The resort joins an existing portfolio 
of six DoubleTree by Hilton branded 
properties operating in Australasia and 
opens as Hilton Worldwide’s 22nd hotel in 
the region.

Situated on a lush, private tropical 
island, the resort is just a three-minute 
boat ride from the main island of Viti Levu 
and an easy 25-minute drive from Nadi 
International Airport. All 120 guest rooms 
and bures have views of the Mamanuca 
Islands and include new furniture, smart 
televisions and signature ‘Sweet Dreams by 
DoubleTree’ beds.

Climb the doubletree in Fiji

There are three restaurants and bars, 
offering guests a wide choice of cuisines 
and dining experiences. The onsite 
vegetable farm, herb gardens, tropical 
orchards and hydroponic farm provide 
the kitchens with an abundant selection 
of fresh produce daily, while imported 
items are specially sourced to ensure a 
wide variety of inspired dishes.

Guests can cool off in one of the 
largest lagoon-style pools in Fiji, go 
horseback riding, play paintball and 
enjoy pampering treatments at the 
onsite spa. Multiple water activities are 
available, including snorkelling, scuba 
diving and yachting. There’s also tennis, 
a 24-hour onsite fitness centre, plus 
walking, jogging and hiking on the trails 
surrounding the resort.

“From our rich culinary options to 
the many leisure activities available, 
DoubleTree Resort by Hilton Fiji – 
Sonaisali Island is a true tropical oasis 
for guests seeking both adventure and 
luxury,” said Martin Rogers, Fiji Cluster 
General Manager, Hilton Worldwide.
■ fiji.doubletree.com
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SPECIAL FEATURE

1 MAUI HAWAII
With its golden beaches, turquoise waters 
and enticing bamboo forests, Maui is a 
popular destination for sun worshippers and 
nature lovers alike. Travellers will find great 
views from the top of the Haleakala Crater, 
a dormant volcano that marks the highest 
point on Maui at 10,000 feet above sea level. 

2 SANTORINI GREECE
This is one of Europe’s most intriguing islands. 
Memorable sunsets and scenery, white, red 
and black sand beaches, impressive traditional 
houses and views of the island’s dormant 
volcano are more than enough to draw 
travellers from all corners of the world. Be sure 
to check out the romantic sunsets at Amoudi 
Bay and book a stay in one of the towns on 
the cliffs, including Fira and Oia.
Reason to book now: Santorini Jazz Festival, 
located on the beach at Kamari: July, 2016.

3 JAMAICA CARIBBEAN
Jamaica provides travellers with endless 
opportunities to play under the sun at 
one of the island’s four major resort areas; 
Montego Bay, Ocho Rios, Negril and Port 
Antontio. Take a walk along the entire length 
of the crescent-shaped Seven Mile Beach 
or experience the vibrant reggae culture 
and hustle and bustle of the island’s capital, 
Kingston.
Reason to book now: Jamaica Festival, 
located in Kingston or Montego Bay: July 31 
to August 6, 2016.

Best of the bunch
TripAdvisor has just revealed the top 10 islands in the world as voted for in its Travellers’ Choice awards.

4 PROVIDENCIALES  
TURKS AND CAICOS
Best known for its clear water and white 
sands, Providenciales is a slice of paradise in 
the Turks and Caicos. Travellers can discover 
great beaches, as well as a long coral reef rich 
in aquatic life, on the north side of the island 
close to Grace Bay. Towards the south of the 
island you will find Chalk Sound, a large lake 
with striking turquoise water and an array of 
small caves.
Reason to book now: Windvibes 
Kiteboarding Tournament: July 10, 2016.

5 BALI INDONESIA
Bali is a favourite destination for Australian 
travellers, both for its adventurous offerings 
and its relaxation opportunities. The waters 
off the coast of Bali’s white beaches are an 
ideal spot for diving, while the dense jungles 
teeming with monkeys and hidden stone 
temples call out for exploration. Be sure to 
visit the Tirta Gangga gardens, located in the 
former royal palace.  

6 MAJORCA SPAIN
Majorca, the largest island in the Balearic 
region of eastern Spain, may make you think 

Santorini, Greece

Bali, Indonesia
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SPECIAL FEATURE

TOP 10 ISLANDS  

IN THE SOUTH PACIFIC
1  BORA BORA French Polynesia

2  VITI LEVU Fiji

3  AITUTAKI Cook Islands

4  TAVEUNI ISLAND Fiji

5  MOOREA French Polynesia

6  EFATE Vanuatu

7  WAIHEKE ISLAND New Zealand

8  RAROTONGA Cook Islands

9  LORD HOWE ISLAND Australia

10  NORFOLK ISLAND Australia

of beach resorts, but there are plenty of other 
ways to enjoy both its coastline and the rest 
of the island. Take your time exploring the 
hills of Serra de Tramuntana. Recently made 
a World Heritage site, this mountain range 
running down the west of Majorca is perfect 
to be explored by foot or bicycle.

7 MAURITIUS AFRICA
Often described as a sparkling crystal in 
the turquoise waters of the Indian Ocean, 
Mauritius’ pristine white beaches are 
protected by coral reefs which encircle almost 
the entire coastline. Mauritius is a melting pot 
of cultures and this is reflected in the diversity 
of cuisines on offer across the island. No trip 
is complete without a visit to Trou d’Argent 
Beach, accessible via a short hike.

8 PHUKET THAILAND
Already popular with Australian travellers 
and within easy reach, Phuket offers 
picturesque beaches and lush rainforests. 
This fun island provides an unbeatable 
combination of great scenery, superb 
hospitality and value accommodation. 
Whether it’s world-class diving in the 
Andaman Sea, golf at international-standard 
championship courses or exciting eco-
adventures in tropical forests, Phuket is a 
place to extend your horizons.

9 BORA BORA 
FRENCH POLYNESIA
Nicknamed ‘the pearl of the Pacific’, Bora 
Bora combines mountains, atolls and superb 
beaches. Whether you are travelling as a 
couple, with your family, on honeymoon, or 
just for a well earned holiday, Bora Bora offers 
something for everyone. Be tempted by the 
original concept of the overwater bungalow, 
such as the ones bookable on TripAdvisor at 
the Sofitel Bora Bora Private Island, for a stay 
closer to the lagoon. The underwater life in 
the reefs around Bora Bora is world-class and 
offers the perfect location to snorkel  
and dive.

10 FERNANDO DE 
NORONHA BRAZIL
This is a volcanic archipelago about 350 
kilometres off Brazil’s north east coast. It is 
named after its largest island, a protected 
national marine park and ecological sanctuary 
with a jagged coastline and diverse ecosystems. 
Visit Baia de Sancho, one of Brazil’s best diving 
spots, where you can get close to sea turtles, 
rays, dolphins and reef sharks.

■ For the complete list of winners from the 
2016 Travellers’ Choice Islands, as well as 
reviews and candid traveller photos, go to: 
tripadvisor.com.au/TravelersChoice-Islands

Efate, Vanuatu

Left: Majorca, Spain
Below: Maui, Hawaii 
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EUROPE: France

PARIS RANKS alongside the most innovative 
cities in the world, continuing to transform 
and evolve as the face of the French capital 
for the 2020s starts to take shape.

The city’s cultural offering remains 
without doubt the destination’s key 
attraction, with the opening of new 
prestigious or unusual sites, and the 
organisation of exceptional events. From 
museums to trendy bars, from galleries to 
designer hotels, from unique monuments to 
highly-prized restaurants, Paris is more than 
ever a remarkable capital city that likes to 
surprise Parisians and visitors.

Throughout the year, some 300 events 
take place every day in the city. Among the 
most popular are the Fête de la Musique 
(Music Day) and the Nuit des Musées 

(Museum Night), but also Paris Plages — a 
summer event which transforms parts of the 
city into a seaside resort — and Nuit Blanche 
with its art performances, not forgetting the 
traditional Christmas illuminations that add 
sparkle to every district. 

In 2016, prestigious exhibitions are 
programmed throughout the year. 
High on the agenda for big names and 
classic exhibitions are Hubert Robert and 
Bouchardon at the Louvre Museum, Le 
Douanier Rousseau at Orsay Museum and 
Rembrandt at the Musée Jacquemart-André, 
after an exhibition in the first six months 
of the year on the open-air studio artists in 
Normandie (Monet, Renoir, Pissarro). 

Fashion fans will head to the Musée des 
Arts Décoratifs to see the exhibition Fashion 

Forward, Three Centuries of Fashion, and 
Barbie will also be topping the bill. Lovers 
of modern and contemporary art will enjoy 
the major international events Fiac and the 
Art Paris Art Fair. Several exhibitions around 
the city are devoted to leading international 
artists in disciplines from photography 
to painting and fashion, with notably 
Anselm Kiefer at the Centre Pompidou and 
the photographers Lucien Clergue and 
Seydou Keïta at the Grand Palais. The year 
will also see the return of the popular art 
show Monumenta and this seventh edition 
celebrates the work of Huang Yong Ping.

Paris Design Week is now a feature on 
the design scene alongside the Maison & 
Objet trade show, the Puces du Design and 
Designer’s Days. Gastronomy is also well 

PARISIAN  
PERFECTION

Main: Pâtisseries and macarons in Gérard Mulot's 
workshop in Saint-Germain des Prés.  
 Picture courtesy Atout France/Cédric Helsly

Above: Balouga sells designer children’s furniture.  
Below: Antoine et Lili on the banks of the Saint Martin canal. 
Pictures courtesy Atout France/Jean François Tripelon-Jarry
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Mickey’s magical 
moment arrives
FANS OF the world’s most famous mouse 
will be delighted to learn that a brand 
new show will open at Disneyland Paris 
next month.

Mickey and the Magician will make its 
debut on July 2 and will run until January 
8, 2017. The show sees Mickey take on 
a different role and gives the audience 
another opportunity to see the stars of 
Cinderella, Beauty and the Beast, The Lion 
King, Aladdin and even Frozen come to life 
on stage. 

The show takes place in Paris at the 
turn of the 19th century and Mickey is 
the assistant to a great magician. Night 
has fallen and Tinker Bell has spread a 
little stardust. When he is given the task 
of cleaning up before sunrise, the young 
apprentice gets distracted and nothing 
turns out as expected. Mickey finds himself 
accidentally transported into Disney film 
worlds where he becomes the hero. 

It’s a show where illusion is the key and 
the audience find themselves plunged 
into a world of magic and delight. There 
will be several Franco-English shows per 
day at Animagique Theater in the Toon 
Studio at Walt Disney Studios Park.
■ disneylandparis.com
Image courtesy Disneyland Paris

THE CULINARY scene in Paris Ile-de-
France, one of the 18 regions of France, 
is diverse and continually reinventing 
itself.

It remains highly experimental and 
creative and is considerably influenced 
by tradition and innovation. The tourist 
destination abounds in culinary delights 
and offers varied dining experiences.

With 49 per cent of its land area being 
agricultural, Île-de-France is rich in local 

produce and expertise. Whether you’re 
in Yvelines, Seine-et-Marne, Essonne or 
Val-de-Marne, it’s easy to find a good 
restaurant to taste and savour the 
quality, often local products.

Discovering French cuisine is the fifth 
most popular activity for tourists in Paris 
Ile-de-France (22.1 per cent overall and 
36.7 per cent for international tourists). 
It also comes fifth in terms of the reason 
for international tourists to visit.

EUROPE: France

represented with the Fooding and Omnivore 
food festivals, the Fête de la Gastronomie and 
‘Tous au restaurant’. The Taste of Paris (tasting 
of signature dishes) event also returns for 
a second edition gathering together the 
greatest French chefs under the nave of the 
Grand Palais.

As a host for the Euro 2016 football finals 
(June 10 to July 10), Paris is particularly 
deserving of its title ‘world capital of sport’. 
There is lots of excitement in store for 
football fans with matches and special 
events, while numerous professional and 
public trade shows are also programmed 
(chocolate, agriculture, aviation).

On the gastronomy scene, chefs offer new 
restaurants with ever more creative cuisine. 
Eric Frechon is at the Gare Saint-Lazare, 
Thierry Marx has opened an establishment 
at the Gare du Nord and world renowned 
chef Alain Ducasse fronts Les Champeaux 
at Les Halles. There’s also Yannick Alléno at 
the Bourse, Jean-François Piège at a second 
Clover and Guy Savoy at the Monnaie de 
Paris with his metal café, a now completed 
MétaLmorphoses. 

The success of the ‘bistronomy’ trend 
continues with a flurry of new addresses. 
These new venues seek to be experts in 
authentic flavours and regional products, 
which are also showcased in the many 
cooking workshops and gourmet tours that 

 EAT STREETS

the capital is now renowned for. Reinvented 
street food also has great appeal, as do 
single-dish menu restaurants and ‘locavore’ 
restaurants.

Paris is still resoundingly and forever 
the capital of fashion, luxury… and 
shopping! The winter and summer sales 
are the highlights of this key sector, which 
throughout the year offers new stores and 
other attractions to entice clients in search of 
something new.

Sunday has become synonymous with 
shopping, with the opening in 2016 of shops 
in 12 tourist areas including Montmartre, 
the Marais and the Champs-Élysées. Also to 
watch out for are the reopening of the Forum 
des Halles with 130 boutiques, and of the 
luxury fine food store Hédiard.

As for the cultural sector, there is plenty 
happening. The opening of the newly-
transformed Monnaie de Paris with new 
cultural and commercial offerings (2015-
2016), redevelopment work on the Ile Seguin 
and the Vallée de la Culture project, which 
should be ready at the beginning of 2017 
— preceded by the opening of the Cité de 
la Musique at the end of 2016 — are just a 
few examples and are a continuation of the 
transformations and changes already taking 
place in Paris.
■ france.fr; en.visitparisregion.com;  
parisinfo.com

Left: Entertainment in Paris.  
Picture courtesy Atout France/Cédric Helsly

Below: The cobbled streets of the Paris 
Montmartre district. Picture courtesy Atout 

France/Jean François Tripelon-Jarry

Salad served at the ‘Mini Palais’ 
restaurant in the Grand Palais. 
Picture courtesy Atout France/

Cédric Helsly
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EUROPE: News

AS AN island nation, Britain boasts a 
magnificent sea-faring, sailing and maritime 
heritage, all of which is captured in its major 
ports like Southampton, Dover, Edinburgh, 
Liverpool and Newcastle. 

Around Britain’s 30,000 kilometres of 
eclectic coastline – home to cliffs and 
castles, wildlife and beaches, harbours and 
cities – you’ll discover more than 6,000 
islands.

If you’re short of time but want to see 
the best of what Britain can offer, a cruise 
gives you the option to explore all of this 

within a couple of weeks. The rich variety of 
ports across the destination are called at by 
major cruise liners – ports that will be further 
enhanced when London City Cruise Port 
opens (est. 2018), located on the banks of the 
River Thames in Greenwich.

From small-ship expeditions around the 
remote islands of Scotland to round-Britain 
cruises with butler service and champagne 
on tap, there are a wide range of cruise 
companies operating itineraries around 
the British Isles. Last year, Australian 
cruise operators such as APT, Scenic, 

Captain’s Choice and Lindblad Expeditions 
launched Britain as part of their top Europe 
itineraries.

And once you’ve got your sea legs sorted, 
take the opportunity to explore Britain’s 
myriad of waterways. Embark on a journey 
along canals, rivers and lakes, go island-
hopping and even discover water-based 
adrenaline sports. There are nearly 5,000 
kilometres of tranquil canals and rivers to 
venture along, plus a whole raft of lakes, 
lochs and loughs.
■ visitbritain.com

PLENTY TO SEA IN GB

FOR THOSE dreaming of a white Christmas this year STA Travel is 
giving you the chance to experience Europe in December with a 
24-day ‘Winter Wanderer’ itinerary.

The journey begins in London and finishes at Amsterdam, 
enjoying some of Europe’s ‘must see’ destinations along the way. 
Highlights include a drive along the French Riviera, exploring the 
Eternal City of Rome (it’s never too cold for gelato!) and sampling 
traditional Spanish tapas in Barcelona, not to mention retracing the 
history of World War II and the Cold War in Berlin and Prague.

Included in the tour price are 23-nights’ twin or triple-share 
hotel accommodation, transport by modern, air-conditioned coach 
with power points for charging, hotel tips, local taxes and service 
charges, experienced and professional trip manager and driver 
team, sightseeing tours of all major cities plus orientations in all 
other destinations. Price also includes 23 continental breakfasts 
and 12 three-course dinners.

Europe in winter time is not only magical, it’s also less crowded, with 
its own unique charms that often go unnoticed in the heat of summer.
■ statravel.com

It’s all white 
this Xmas
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EUROPE: News

PREDICTED TO be the next new hotspot of Europe, 
Romania is a diverse and authentic destination 
that is still relatively untouched by tourism.

Offering a wealth of medieval towns, fortified 
churches, rugged mountains, ski resorts and 
traditional food and wine, it is most well known 
for the region of Transylvania, home to the legend 
of Dracula.

Beyond Travel has a range of tailor-made 
privately escorted tours that can be customised 
to suit individual travellers. Most popular is 
the seven-day ‘Discover Romania’ itinerary, a 
roundtrip from Bucharest visiting many highlights 
such as Sighisoara (pictured), known as the last 
inhabited citadel in Europe and the birthplace of 
Vlad Dracul.

Priced from $2,465 per person twin share, the 
private tour includes accommodation with daily 
breakfast and dinner, transportation, sightseeing 
with English-speaking tour escort and return 
transfers.

For those with less time there are three- and 
four-day options in Transylvania from $1,425 
per person twin share with the same inclusions. 
Beyond also offer other escorted tours and short 
city stays with accommodation, transfers and 
sightseeing in Bucharest and regional cities.
■ beyondtravel.com.au/romania

Discover a very 
different Europe

PEUGEOT EUROPE SALE
For HUGE Savings on Leasing in Europe, 

Book by 30 June 2016

› 10 FREE Days on all Peugeot Models
› 50% off Delivery & Return fees
› 3 BONUS Days for Loyalty Clients*

To book call 1300 363 500 or visit www.driveaway.com.au *Conditions apply
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LIVING IN Australia it can be hard to imagine 
life in Iceland’s formidable winter landscape.

Hannah Kent’s deeply moving 2013 novel 
Burial Rites inspired readers to learn more 
about the country’s pristine beauty and the 
hardships of Icelandic life. The book brought 
to life the true story of Agnes Magnusdottir, 
a young woman who was the last person 
executed in Iceland on January 12, 1830.  

Due to the book’s popularity and 
international acclaim, Bentours have 
introduced a new five-day ‘Burial Rites Tour in 
North Iceland’ that focuses on the locations 
mentioned in the novel, which was praised 
for its historical detail. The unique tour allows 
Australians for the first time to visit the 
historical sites and connect with the events 
that transpired in Burial Rites. 

Priced from $1,515, the package includes 
a guided tour focusing on the Vatnsnes 
region of North Iceland and operates until 
November 27. Travellers will visit sites 
connected with Agnes Magnusdottir’s life 
and learn about how North Icelandic farmers 
lived during the 19th century. 

In addition to the connection shared with 
the novel, Vatnsnes is also home to an array 
of interesting natural wonders and historical 
events from the Viking Age. Travellers will 
also experience the popular destinations of 
Akureyri, a town with many historical and 
cultural attributes, and Reykjavik, a lively 
capital city full of quality museums, giving 
them a very full Icelandic experience. 

Originally from Adelaide, Hannah Kent 
found the inspiration for her debut novel 
when on a student Rotary exchange to North 
Iceland in 2002. It was here she first heard 
about the tragic historical events that took 
place in the 1800’s and which became the 
focus of a story she felt compelled to tell.  
■ bentours.com.au

AUSSIE NOVEL  
INSPIRES TOUR

PETER SOMMER Travels has announced an 
extra departure of its newest Mediterranean 
yacht expedition, an eight-day cruise along 
the Dalmatian coast of Croatia.

An initial Dalmatian departure sold out 
within weeks of its recent announcement 
as the newest destination in the Peter 
Sommer Travels selection of tours and 
gulet cruises. A second ‘Cruising the 
Coast of Dalmatia’ tour will now begin 
on September 24, travelling aboard a 
traditional wooden gulet to explore the 
ancient towns, intricate coastline and 
rugged islands of Croatia.

The region has played host to a 
succession of peoples and empires over 
several millennia – from Dalmatian and 
Illyrian tribesmen to Greek colonists, 
Roman and Byzantine soldiers and 
emperors, Croat warriors, Venetian traders, 
Ottoman and Italian fleets and French 
and Austro-Hungarian governors. Each 

has left behind a unique cultural heritage, 
presented with the help of expert guide 
and enthusiast, Dr Helena Tomas, Professor 
of Archaeology at Zagreb University.

Beginning in the renowned city 
of Dubrovnik, the expedition offers a 
chance to explore the UNESCO World 
Heritage site, with its famous walls, grand 
promenades and tangle of terracotta 
rooftops overlooking the Adriatic. 

It then sets out into the Adriatic to visit 
islands including Korčula with its picture-
perfect township tightly arranged upon 
a narrow headland. Heading west, guests 
explore the island of Vis to taste wines that 
have been produced locally since the 4th 
century BC and to visit its archaeological 
museum. 

‘Cruising the Coast of Dalmatia’ is priced 
from £2,795 (approx $AU5,150) per person 
twin share.
■ petersommer.com  

Grab a spot on Dalmation tour

EUROPE: News

Dubrovnik
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SUNGLASSES? CHECK. Piping hot, freshly-
brewed coffee? Check. Apple danish? Check. 
Arm resting on the windowsill in a coquettish 
manner? Check. 

Gentlemen, start your engines.
With everything I need for a successful road 

trip duly accounted for – including a detailed 
map and satellite navigation system, just in 
case - it is time to hit the frog-and-toad.

Leaving Belfast at 8am on a bright and 
shiny Thursday, I’m planning to drive the 
Causeway Coastal Route (CCR) to Derry, some 
190 kilometres away. I will be travelling north 
and then across the very top of the country, 
taking in what I’ve been told is some of the 
best coastal scenery in the world.

Getting out of the city is easy and traffic is 
light as I join the A2 heading for Carrickfergus. 
Off to my right fishing boats are chugging out 
to the Irish Sea and the water is sparkling like 
a highly-polished silver plate. I plug my iPhone 
into the music system and the unmistakeable 
sound of Adele cuts through the morning air. 
Hello, Northern Ireland.

First rule of road tripping: always 
check your opening times. Unfortunately, 
Carrickfergus Castle is closed until 10am and I 
am on a tight schedule. Still, I wander around 
the imposing fortifications that have stood for 
more than 800 years, guarding the entrance 
to Belfast Lough since 1177. Besieged by the 
French, Scots, English and Irish, it saw action 

 Coast with the  

MOST
JON UNDERWOOD takes a memorable  
road trip along the Causeway Coastal Route.

right up to the World War II, when it was used 
as an air raid shelter.

Passing through Larne (check out the 
somewhat controversial eight-metre high 
metal crown on the main roundabout), I 
reach the small seaside village of Drains Bay. 
The tide is out and the smell of wet seaweed 
fills the car as a couple of hardy souls in lycra 
jog along the seafront, apparently oblivious 
to the biting wind whipping in off the water.

By the time I reach Ballygally I am cursing 
the fact I’ve only got nine songs on my iPhone, 
although Coldplay’s Magic seems totally 
apposite for what I’ve seen so far. The route 
is delivering on its promise and here it hugs 
the shoreline as waves crash onto the rocks 
just metres below me. Like many great ocean 
drives, it’s hard to keep your eyes on the road.

Second rule of road tripping: always check 
your opening times. The walled garden at 

Glenarm Castle (dating back to the 18th 
century and one of the oldest in Ireland) 
is also closed, so I decide to head inland 
through Glenarm and Glencloy, two of the 
nine Glens of Antrim.

Before I left Belfast the excellent Lucia King 
at Tourism Northern Ireland tipped me off 
that this was some of the best countryside 
along the CCR and she isn’t wrong. The 
bitumen is dappled in sunlight as it filters 
through the overhanging branches and 
the views of the valleys and surrounding 
countryside are superb. I can see why Ireland 
has inspired so many great writers and poets: 
it’s inspirational gold for budding ink slingers.

On the drive to Carnlough I make an 
unexpected discovery: someone has left a 
CD in the player. Breathless with excitement 
and thankful I’ve finally got something else 
to listen to I hit play and am rewarded with 

The new Visitor Information 
Centre at The Giant’s Causeway

Above: Torr Head
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Duets by Tammy Wynette and George Jones. 
Third rule of road tripping: ALWAYS bring 
enough of your own music!

As Tammy and George warble on about 
building a world together, I decide to refresh 
my coffee at the Harbour Lights Cafe in 
Carnlough, a delightful fishing village where 
preparations are underway for St Patrick’s Day, 
taking place exactly one week later. There’s a 
buzz in the air as green streamers, balloons and 
assorted party fare are hung in anticipation.

The second tip Lucia King gave me was that 
on no account was I to miss the slight detour 
off the main route to Torr Head. Again she is 

spot on as this is easily my favourite section of 
the whole trip. You’ll need a strong stomach 
and attentive driving skills to handle the 
rollercoaster road, which in some places is one 
lane with blind approaches, but the rewards 
are well worth the effort. 

Here, you’ll feel like the only person on 
earth as the road tumbles and turns through 
Cushendun and on to Torr Head. On a clear 
day you can see Rathlin Island, the west coast 
of Scotland and the Mull of Kintyre (although 
hopefully that irritating Paul McCartney song 
won’t pop into your head like it did mine!). 
This is the closest point between Ireland and 

Scotland and you’ll remember the views and 
the serenity for a very long time.

Back in civilisation I pass through 
Ballycastle and just outside Ballintoy I stop 
in a public car park at Portnareevy and 
take a picture of the Carrick-A-Rede rope 
bridge. Salmon fishermen used to use the 
bridge but now it’s operated by the National 
Trust, giving visitors the chance to cross the 
30-metre deep, 20-metre wide gorge as part 
of a coastal walk. 

More recently it featured as Storm’s End in 
the popular TV series Game of Thrones and 
‘Thronies’ will be delighted to know there are 

Carrickfergus Castle

Lurigetha Mussenden Temple. 
All pictures courtesy  

Tourism Northern Ireland



Caernarfon Castle, North Wales

8 day fully inclusive escorted tour 
From A$2,479 – A$2,679 per person, land only

Start in London to visit St Paul’s Cathedral and the 
Tower of London. Feast at Cardiff Castle’s Welsh 
banquet and travel north to Caernarfon, with its 
dramatic castle and stunning scenery. 
Stay in Stratford-upon-Avon 
and explore Oxford 
on foot before 
ending in royal 
Windsor, close 
to London.
Departs Saturdays, 
May to October

Visit cietours.com 
for special limited 
time offers!

Contact your travel agent,
call  1800 502 911 or visit  
www.cietours.com

84 years of travel experience   |   Choice of over 45 tours
Guaranteed departures & prices   |   No optional extras sold on tour

All CIE Tours travel programs 
are protected by the company’s 
A$550+ Advantage, a no-fee 
bene� t guaranteeing that 
travellers are never charged 
for special features considered 
optional extras with other 
tour companies.

EUROPE: Northern Ireland

Ask the experts
PROVIDING TRAVELLERS with 
unforgettable experiences since 1932, 
CIE Tours International offers escorted 
touring across Ireland and Britain for a 
completely seamless travel experience. 

Today’s travellers crave authentic 
experiences that go beyond a simple 
vacation. CIE Tours offers a wide range of 
programs to Ireland and Britain, giving 
visitors the benefit of seeing all they want 
to see on their vacation. 

A CIE Tour features hand-picked 
hotel accommodation, authentic dining 
occasions and access to great cultural 
experiences. Whether you choose the 
‘Irish Supreme’, ‘Elegant Ireland’ or ‘Scottish 
Supreme’ tour, you are sure to have a worry 
free and unforgettable vacation. 

Enjoy deluxe and castle hotels with 
stays at prize-winning Dromoland and 
Ashford Castles as well as other five-star 
properties on the company’s 10-day ‘Irish 
Supreme’ tour. Travel exclusively with 28 
persons while taking in the beauty of 
the Emerald Isle. Travel along the Ring of 
Kerry, visit the Cliffs of Moher and have 
dinner at the historic Ballynahinch Castle.  

Explore memorable scenery and 
historic landmarks with a tour of Dublin 

and a dinner show at Abbey Tavern.  The 
11-day ‘Elegant Ireland’ adventure starts 
and ends in Dublin and includes two-
night stays in most locations including 
Galway, Killarney and Cork. You’ll also 
visit Strokestown Park House, the Cliffs 
of Moher and the Rock of Cashel, ending 
with a night at Dunboyne Castle Hotel, a 
few miles outside of Dublin.   

Discover the highlights of Scotland with 
tours of Edinburgh and St Andrews on 
the seven- or eight-day ‘Scottish Supreme’ 
itinerary. Visit Mount Stuart House, Isle of 
Bute, Glamis Castle and Edinburgh Castle. 
Guests stay at luxurious hotels throughout 
including the Cameron House Hotel on 
Loch Lomond and in Edinburgh at Britain’s 
only Waldorf Astoria hotel. 

All transport, accommodation and 
special features on tour are included as 
well as most meals. 
■ cietours.com

Dromoland at Dusk 
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several locations used in the series along the 
route.

The shining jewel in the CCR is undoubtedly 
The Giant’s Causeway and a new £18 million 
(approx. $AU33 million) visitor centre has just 
opened. It’s a state-of-the-art facility which 
throws the spotlight on Northern Ireland’s top 
attraction. Designed to blend into the much-
photographed landscape, the centre features 
an interactive exhibition, outdoor audio 
guides and tourist information.

I’m up to my 400th photo by the time I 
drive through the golfing mecca of Portrush 
and the sprawling seaside town of Portrush. 
The 14th century Dunluce Castle and the 
slightly-odd looking Mussenden Temple, an 
18th century folly, round off the snapshots 
before I roll into Derry, tired yet exhilarated, 
some nine hours after I left Belfast.

Of course, you don’t have to do the whole 
drive in a day: indeed, it’s recommended you 
stop along the way and immerse yourself 
in the local hospitality. Armed with the 
excellent CCR route map that highlights all 
the best places to stop in numerical order 
along the way, travellers can pick and choose 
just where and what they want to see. 

As Tammy and George crooned, moments 
before proving that a CD can fly out of the 
window of a fast-moving car and remain 
aerodynamically sound, it’ll definitely give 
you something to brag about. 
■ causewaycoastandglens.com; ireland.com
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ADVERTORIAL: Drive holidays

UK & EUROPE, THE ROAD TO…
DRIVEAWAY HOLIDAYS are offering discounts 
and inclusive rates on car hire and motorhome 
rentals in UK and Europe.

The company is currently running a range of 
specials as part of their ‘UK & Europe, the Road 
to…’ campaign, with deals ending on Thursday 
June 30, 2016.

Customers can save on car hire with 
great discounts and free upgrade options. 
For example, travellers to France can take 
advantage of a free upgrade on selected 
vehicles with Avis, if you book 60 days in 
advance. Book a compact four-door, standard 
four-door or intermediate van and you’ll only 
pay for a lower car group. To take advantage  
of this deal, you must book and pay by June  
30, 2016.

If you’re planning to travel around Italy, Avis 
have also reduced their full car hire fleet by up 
to 10 per cent off when you book by June 30 for 
rentals starting between May 1, 2016 – June 26, 
2016, and September 1, 2016 – March 31, 2017. 

DriveAway also have discounts and offers on car 
hire in Spain, Ireland and the UK.

A motorhome is a great way to see more of 
the country while travelling at your own pace 
and on your own itinerary. 

A self-drive holiday is the best way to see all 
the famous attractions UK & Europe has to offer. 
You’ll have the freedom to explore the cities, as 
well as all the nooks and crannies of the small 
towns and villages. You have the choice to travel 
within one country, or get set to explore as 
many as you please.

DriveAway Holidays have been the leading 
self-drive specialists since 1988 with more than 
8,000 locations throughout 130 countries.
Offering the ability to choose from more than 
60 car and motorhome suppliers, they promise 
outstanding service from beginning to end and 
that they won’t be beaten on price.

conditions apply, for full details and to book call 
1300 363 500 or visit www.driveaway.com.au today

If you want to drive 
around Europe in style, 
why not do so in a brand 
new Peugeot? Your tax free 
Peugeot vehicle comes 
with a full factory warranty, 
inclusive insurance with no 
excess and no hidden extras. 
There are no additional fees 
if the vehicle is collected 
and/or returned in France 
and the extensive insurance 
permits you to drive through 
more than 30 European 
countries.

For HUGE Peugeot Leasing Savings in Europe, visit www.driveaway.com.au

UK & Europe, The Road to

› France › Italy › Ireland › Spain › UK 
To book call 1300 363 500 or 
visit www.driveaway.com.au

Book by 30 June to receive HUGE Discounts 
on Car Hire and Motorhome Rentals in 
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ADVERTORIAL: Drive holidays

“A SELF-DRIVE HOLIDAY IS 
THE BEST WAY TO SEE ALL THE 

FAMOUS ATTRACTIONS UK 
& EUROPE HAS TO OFFER.”

UK & Europe, The Road to

› France › Italy › Ireland › Spain › UK 
To book call 1300 363 500 or 
visit www.driveaway.com.au

Book by 30 June to receive HUGE Discounts 
on Car Hire and Motorhome Rentals in 
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WESTERN AUSTRALIA

 WILD CHILD
Spend 11 days exploring the Western Australian coast with Great Escape Cruises 
and you’ll discover an aquatic adventure like no other, as JESSICA ZOITI reports.
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IT’S BEEN barely an hour in the Houtman Abrolhos Islands before I’m 
having my first up-close-and-personal animal interaction. 

The two Australian sea lions are soaking up the mid-morning 
March sunshine on a deserted beach when we arrive aboard MV 
Great Escape, my luxury lodgings for the next 11 days. 

Anchoring in the bay, the ship’s captain and company co-owner, 
Jeremy “Jezza” Tucker, lowers the catamaran’s three tenders into 
the translucent turquoise water then guides our group of keen 
snorkelers across delicate coral reef to the shore. Raising their 
canine-like faces, the sea lions crane their necks in our direction, 
unperturbed by our arrival.

“They can be known to nip,” Jezza cautions as we draw nearer. But 
rather than heed his own warning he slowly wades into the shallows 
where the pair wait, lowering his GoPro so one can kiss it with its 
whiskered nose. Hot on Jezza’s heels, we curiously follow and with 
the catamaran cutting a sleek silhouette behind them, the seals put 
on an endearing show just centimetres from where we stand.

The Abrolhos (as the islands are more commonly known) mark 
the most northern native habitat for Australian sea lions and 
minutes later, as we snorkel over the islet’s coral-filled lagoon, two 
more appear, twisting alongside us like corkscrews, their inquisitive 
eyes twinkling. “You don’t see that every day,” Jezza notes. “That’s 
pretty special.”

And it sure is, but it’s merely an entrée to the feast of natural 
wonders we will experience during Great Escape Cruises’ epic 
‘West Coast Adventure’. Travelling from Fremantle up the Western 
Australian coast to Dampier, the journey caters to just 14 guests 
in seven spacious cabins and stops to casually fish, snorkel, dive 

Top: Big Pigeon Island  
Bottom: SUPing in the  
Montebello Islands
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and explore the Abrolhos, Dirk Hartog and 
Montebello Islands, and the UNESCO World 
Heritage-Listed Ningaloo Reef.

Sailing north from Fremantle, it is 
daybreak when we steam into the Abrolhos 
on our first morning aboard. Comprising 122 
low-lying coral-fringed islands, the Abrolhos 
stretches across 100 kilometres of Indian 
Ocean, lies 60 kilometres west of Geraldton 
on WA’s mid-west coast and are clustered into 
three groups – Pelsaert, Easter and Wallabi 
– with the larger North Island crowning the 
group at the top

We anchor off Morley Island in the central 
Easter Group and after the excitement of the 
seals we spend the day exploring the crystal 
bay’s vertical coral gardens and trying our 
luck with a lure before pulling anchor and 

heading north for the Wallabi Group. 
We moor between West Wallabi – scene 

of the infamous final battle between Webbie 
Hayes and Jeronimus Cornelisz, survivors 
of the doomed Dutch East India Company 
vessel, Batavia –  and a couple of the 
Abrolhos’ iconic fishing shack settlements.

The largest of these is Big Pigeon. Like the 
tide, its salty seafaring population comes 
and goes but has inhabited the island for 
decades. Waking well before dawn, the 
fishermen chug out to sea to pull their daily 
cray haul then head home by midday to 
enjoy their aquatic backyard, living according 
to their own set of unwritten laws that value 
mateship, respect and hard work above all 
else. Negotiating the shell-paved path that 
weaves through the colourful shacks, and 

WESTERN AUSTRALIA

Clockwise from left: Snorkelling in the Abrolhos,
freshly caught crayfish, a humpback whale near  
Dirk Hartog Island © Elements MR.

Have a whale  
of a time
THE NINGALOO COAST, and in particular 
the water around Exmouth, is prime 
humpback whale watching territory. 
Between July and the end of the year 
an estimated 30,000 migrate along 
the coast, making Western Australia 
home to the largest humpback whale 
population in the world.

If you’re looking to catch the end 
of the season you can take advantage 
of Novotel Ningaloo Exmouth’s 
newly released summer special. From 
November 1 through to March 31, 2017 
you can book a room at Exmouth’s 
premier holiday resort from as little as 
$179 per night.

Located in the Marina Village, just 
metres from Sunrise Beach on the 
Ningaloo Reef, the resort has 68 rooms, 
all with ocean or marina views and 
direct access to the beach. The resort 
boasts the Gold Plate Award-winning 
Mantaray’s restaurant and bar where 
guests can dine on fresh local seafood 
and seasonal produce, and relax in the 
swimming pools, gymnasium or on your 
own private balconies.

Set between the World Heritage-listed 
Ningaloo Reef and Cape Range National 
Park, the resort is the ideal base for 
exploring the fascinating area and its 
World Heritage-listed treasures.

For further details on the summer special 
(conditions and blackouts apply) visit 
novotelningaloo.com.au
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past piles of ropes and buoys, it feels as 
though I’ve stepped into a parallel universe… 
one kept totally secret from outsiders. 

We have an advantage, travelling 
with Great Escape Cruises. A former cray 
fisherman, Jezza has old mates who still live 
on the island and his connections mean we 
get an insider’s look at this secret world.

“I love the Abrolhos Islands. I used to be 

a cray fisherman and I realised way back 
then that the area has so much to offer,” he 
explains. “There are so many different things 
that you can do and to be able to go out to 
(Big Pigeon), see the island and meet some of 
the people who live there – what visitors get 
out of that experience is just awesome.”

At low tide, visitors to the Abrolhos can 
dive over Batavia’s wreck. Bad visibility 

Exploring the Yardie Creek Gorge
means instead, we spend our final days here 
snorkelling and diving the patchwork of 
extensive coral reef. This aquatic playground 
is one filled with dramatic drop-offs where 
giant groper patrol seabeds carpeted in 
finger coral, clown fish peer from the dancing 
tentacles of anemone, schools of shimmering 
snapper dart over floral cabbage coral 
and swathes of staghorn coral add flashes 
of brilliant blue and purple to the techni-
coloured landscape.

We wake on our fourth morning in time to 
round the Steep Point Cliffs at the southern 
end of the Shark Bay World Heritage Area. 
It’s the same view Dutch Explorer Dirk 
Hartog would have had 400 years ago when 
he accidentally stumbled across Western 
Australia’s vast and rugged coastline, 
eventually landing on what’s now known as 
Dirk Hartog Island.

Steaming up the channel between the 
island and the mainland, it’s not lost on me that 
my arrival at the island – barefooted and salty 
skinned, sunning myself on the catamaran’s 
wide deck – would have been a very different 
experience to Hartog’s, who sailed in on his sea-
battered trading ship, the Eendracht.

My first impression was very different, 
too. While Hartog was startled by its 
barrenness, to me the Island seemed to be 
the ultimate untouched wilderness with its 
crumbling cliff faces, blinding white beaches 

Call 08 9949 0000 or email reservations@novotelningaloo.com.au
novotelningaloo.com.au

With an enviable location right on Sunrise Beach in the Marina Village, the 

stylish base for visitors to explore the World Heritage-listed Ningaloo Reef and Cape 
Range National Park.
Built just metres from the waterline guests can enjoy the swimming pools, a 
gymnasium, private balconies and Gold Plate Award-winning Mantaray’s restaurant.
An ideal venue for weddings, conferences, workshops and employee incentives, 
Novotel Ningaloo Resort is the perfect place to getaway, anytime of the year.

$179 
Nov 1 – Mar 31

Rooms from

*conditions apply

*
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of market-fresh salads all prepared on-board 
by Great Escape’s in-house chef. Dinners 
are healthy and sophisticated, and enjoyed 
alfresco around a candle-lit table, or more 
formally in the elegant dining room. 

What makes this experience truly 
remarkable, however, is Jezza and his crew’s 
knowledge of the region and enthusiasm.

“These experiences are something most 
people can’t do on their own and to be able 
to take these people to these places and be 
part of their enjoyment is really great,” Jezza 
says. “Being owner-operators means it’s also 
a lifestyle for us (Jezza owns Great Escape 
Cruises with his brother Chris ‘Trippy’ Tucker 
and sister-in-law Kylie). We really just love 
what we’re doing. It’s one of those things. 
If you don’t love what you do, then you 
shouldn’t be doing it. This is exactly what we 
want to be doing.”

With two days up our sleeve we reach 
the intricate lacework of islands that form 
the Montebello Islands. We’ve now travelled 
1,000 nautical miles (1,850 kilometres) from 
Fremantle and in two days we’ll cover an 
extra 120 kilometres east back to Dampier for 
disembarkation. But a lot can be squeezed 
into two days and we waste no time diving in.

In total, there are 250 low lying islands 
and islets here. Covering 58,000 hectares, the 
Montebellos are an intoxicating collection of 
coral reef, mangroves, marine life, lagoons, 
deep white beaches and jagged rocky 
outcrops. 

I totally get why this place is considered 
one of WA’s most beautiful and rugged island 

destinations. What’s harder to understand is 
why the British saw this place fit for atomic 
testing in the 1950s. But they did, and in 1952 
and 1956 radiation all but obliterated these 
atolls. Thankfully, time has healed and now 
the wildlife – both on the land and in the 
water – has returned to relative health.

We moor at the northern end of the group 
opposite possibly the most perfect beach I’ve 
seen so far. It’s long, white, totally remote and 
the perfect spot for a beach barbecue and 
bonfire – the finale to our epic 11-day west 
coast adventure. Dusk descends just as the 
flames begin leaping from the towering pile 
of weathered driftwood. In the background, 
soft lights twinkle from the boat and around 
me the now familiar faces of my travelling 
companions are laughing and chatting like 
old friends. 

Tomorrow I must go home but right now, 
there is no place I’d rather be.

Snorkelling in the Abrolhos

NEED TO KNOW
Each March, Great Escape Cruises offers 
an 11-day ‘West Coast Adventure’ sailing 
from Fremantle to Dampier aboard the 
catamaran, MV Great Escape. Between 
April and November the company 
offers a range of four- to 13-night luxury 
adventures along the Kimberley coast 
and out to the Rowley Shoals.  
■ greatescape.net.au

WESTERN AUSTRALIA

and turquoise lagoons. 
Great Escape moors in idyllic Turtle Bay at 

the island’s northern-most point. Itching to 
explore, we file onto the dinghy that then 
weaves through oyster stacks to a safe landing 
at the base of the cliffs. We clamour up a sandy 
path to the top and poke around the parched 
landscape, which includes a lonely lighthouse 
and commemorative plaque (the original was 
removed in 1697 by fellow explorer Willem 
de Vlamingh) marking the Dutch explorer’s 
historic landing. But we’re not here for long. 
Jezza is keen to get moving – there’s a lot of 
coast still to cover and he’s hoping to reach 
Coral Bay by day break.

I wake at dawn and get my first peak at 
paradise through my cabin window. Anchored 
just inside the UNESCO World Heritage 
Ningaloo Reef – the longest fringing coral reef 
in the Southern Hemisphere – we spend the 
day on the blinding white beach, snorkelling, 
paddle boarding and wading in the shallow 
lagoon which is flanked by towering sand 
dunes and a sheltered stretch of reef. 

The next three days are equally languid. 
With my now tanned face and shoulders 
sporting an extra spattering of freckles I 
comb deserted island beaches, swim in 
picture perfect lagoons, snorkel historic 
ship wrecks and explore the cliffs that tower 
above the inky waters of Yardie Creek in the 
Karijini National Park. 

Returning to the boat ravenous, we 
bounce from one gourmet meal to another. 
We feast on fish, crabs and crays, plucked 
that morning from the ocean, and mountains 



Western Australia is home to awesome marine life, endless white sandy beaches and the warm turquoise 
waters of the Indian Ocean.  Immerse yourself in the wonders of the two World Heritage Areas right on 
Western Australia’s coast; Ningaloo Reef and Shark Bay, for the experiences of a lifetime.

SHARK BAY WORLD 
HERITAGE AREA 
Recognised on the World Heritage List for its 
outstanding natural beauty, biological diversity 
and fascinating ecology, Shark Bay is where 
the red outback butts up dramatically to the 
extraordinary white sands and the rich blue of the 
sea.  Explore the holiday destinations; Monkey 
Mia, Denham, Francios Peron National Park and 
Dirt Hartog Island, that form the Shark Bay World 
Heritage Area. 

Monkey Mia

Renowned as one of the most reliable places in 
the world for dolphin interaction – these friendly 
wild bottlenose dolphins have been swimming 
to Monkey Mia’s shores to interact with humans 
for more than 40 years. Make Monkey Mia or 
Denham your base to explore the region.

Dirk Hartog Island

The most western point of Australia, Dirk Hartog 
Island is well known for it’s world-class fishing,  
history and amazing marine life, making the island  
a perfect day or overnight trip from Shark Bay.   
October 2016 marks the 400 year anniversary of 
the first Dutch contact with Western Australia, for 
the full event details visit sharkbay1616.com.au.

SWIM WITH THE 
OCEAN’S GENTLE 
GIANTS 
From mid- March to July each year, join a 
whale shark tour from Exmouth or Coral Bay 
and experience the ultimate wildlife encounter 
– swimming with the largest fish in the world. 
The region is also known for majestic manta 
rays and giant sea turtles. And this year you 
will also be able to swim with humpback 
whales during their annual migration from July 
to October.

Getting There

Ningaloo Coast: Fly with Qantas from 
Perth to Exmouth: qantas.com 

Shark Bay: Fly with Skippers from 
Perth to Monkey Mia: skippers.com.au

For more information visit 
westernaustralia.com/trade

NINGALOO COAST 
WORLD HERITAGE AREA  
Stretching 300 kilometres along the coast, 
Ningaloo Reef is regarded as one of the last 
great ocean paradises on Earth.  You can access 
this watery wonderland by simply stepping off 
the beach and into the sea. Explore the holiday 
destinations of Exmouth, Coral Bay or the ocean-
side stations north of Carnarvon that form the 
Ningaloo Coast World Heritage Area.

Exmouth

Exmouth is found at the northern end of Ningaloo 
Reef, and is the perfect spot to start your journey.  
Discover Cape Range National Park with rugged 
landscapes of gorges and canyons, find rare, 
black-footed rock wallabies on guided or self-
guided hikes. Or visit Turquoise Bay; its breezy 
current allows you to simply float and enjoy 
the passing parade of sea life.  With a choice 
of accommodation from resorts and hotels in 
town, to wilderness retreats right on the beach or 
working station stays, found outside of Exmouth.

Coral Bay

Dive, snorkel or fish in the clear turquoise waters 
or dial up the adventure with quad bike tours 
amongst the sand dunes; soak up the view with 
scenic flights over the reef or reel in a dream 
catch aboard one of the many game fishing boat 
tours.  Explore the coast in style aboard a luxury 
liveaboard catamaran, Sail Ningaloo, with tours 
departing from Coral Bay, or stay in a hotel or 
cabin-style accommodation in Coral Bay.

RECOMMEND THE 
EXPERIENCE OF 
A LIFETIME

Perth

Turquoise Bay, Ningaloo Reef
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VANCOUVER, YOUR NEW GATEWAY TO 
CANADA AND THE U.S. FROM BRISBANE.
Air Canada is proud to announce year-round service and non-stop 
flights to Vancouver from Brisbane, starting June 3, 2016.

Beginning June 3, Air Canada commences the only non-stop flights from Brisbane  
to Vancouver three times weekly with our 787 Dreamliners, ramping up to daily  
flights from June 19, 2016. Travellers will have their option of three classes of  
seating aboard our Boeing 787 Dreamliner. Seating options include International  
Business Class with fully lie-flat beds, Premium Economy, or Economy Class with  
touch-screen TVs at every seat.

For more information about our Dreamliner visit 787.aircanada.com

Book a flight for your clients today.

Executive Pod International Business Class Economy Class

Premium Economy

International Business Class


