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All prices shown are per person based on twin share ex SYD. Singles rooms are available at a supplement, check our website for details. Prices are correct at time of printing but are subject to change.  
Note air supplement may apply depending on airline availability and departure cities. Bunnik Travel Pty Ltd. ATAS accreditation #A10484. CATO Registered Operator No. TO1078. 

If your clients are planning a trip to the magnificent 
South American continent, they may be debating 
whether to go it alone, or to join a group tour.  
This is arguably one of the most important decisions 
they’ll need to make for their journey.

Independent travel can offer 
you absolute autonomy on 
what you see, where you stay 
and how long you spend in a 
location. These are all great 
things but this also leaves 
you absolutely responsible 
for yourself with little support 
in negotiating cultural and 
language differences and often 
paying a premium for your 
travel arrangements. 

Smaller group tour 
experiences are available that 

offer the benefits of safety 
and stress-free holidays, 
without forgoing the unique 
local experiences you can 
only get from free time for 
independent exploration. 

Bunnik Tours are the small 
group touring specialist and 
their reasons for starting were 
simple - they wanted to give 
Australians a better way of 
seeing the world and they 
wanted to spread the benefits 
of tourism.

SOUTH AMERICA
ON A BUNNIK SMALL GROUP TOUR

For full itineraries and list of departure dates visit bunniktours.com.au

Call  
us on 1300 125 007
email  reservations@bunniktours.com.au
www.bunniktours.com.au

2016-17 
BROCHURE  

Available 
through Tifs.

South American 
Explorer

TOUR HIGHLIGHTS: Explore the 
Amazon Jungle • Visit the markets 
and ruins of the Sacred Valley • See 
the spectacular Incan city of Machu 
Picchu • Cruise Lake Titicaca to the 
floating Uros Islands • Explore the 
Colca Valley - home to the world’s 
deepest canyon • Experience the 
power of Iguazu Falls • Tour vibrant 
Rio and colourful Buenos Aires

days:

28
Flights  
& Taxes 
Included

TOUR HIGHLIGHTS: Enjoy a 
4WD drive through the scenic 
Cocora Valley • Explore Colombia’s 
Coffee Triangle • Walk through 
the colonial streets of Villa de 
Leyva • Explore the underground 
salt cathedral of Zipaquirá • Visit 
Ecuador’s best rose plantations • 
Spend 4 incredible nights in the 
Galapagos Islands

days:

25
Flights  
& Taxes 
Included

Colombia, Ecuador  
& the Galapagos

Small groups mean you 
spend less time waiting  

and more time enjoying. Getting 
on and off buses, hotel check-in, 
comfort stops, meals - with a 
small group everything is quicker 
and easier. So you spend less time 
waiting and more time enjoying!

More time with your guides. 
Imagine one guide having to 

manage 50 people and still answer 
questions. In a smaller group you’ll 
have more one-on-one time with 
your guide and plenty of opportunity 
to ask questions and take advantage 
of their wealth of local knowledge.

More room on the coach -  
we still use full sized coaches 

so there are always plenty of empty 
seats to spread out. More space 
equals more comfort and more 
comfort equals more happiness!

Better views - those empty 
seats on the bus means that everybody has a better view 

and you’re not taking photos of the back of heads.

More hotel choice - big groups are limited to big hotels. 
Our smaller groups can stay at smaller properties with 

character, closer to the action.

For more details go to bunniktours.com.au/max20

1

2

3

4

5

TOUR HIGHLIGHTS: Spend four 
nights on the incredible Galapagos 
Islands • Explore the Sacred Valley 
• Visit magical Machu Picchu and 
stay overnight in an eco-resort • 
Tango in Buenos Aires • Visit the 
thunderous Iguazu Falls • Relax on 
a 14-night Holland America Line 
cruise the spectacular Chilean 
fjords and Glacier Alley

Best of South America 
& the Galapagos

days:

37
Flights  
& Cruise 
Included

MAXIMUMGROUP SIZE

20

MAXIMUM
GROUP SIZE

20

DELUXE EXPERIENCES: Stay in 
luxury at some of the region’s 
most iconic hotels • Travel 
through the Sacred Valley aboard 
the luxury Hiram Bingham Train 
to spectacular Machu Picchu 
• Cruise the Amazon River for 
4 nights aboard the luxury MV 
Zafiro • Spend the night in one of 
Argentina’s oldest estancias

days:

29
Flights  
& Taxes 
Included

South America  
In-Style

Deluxe 
Tour
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A TRIP TO

SWITZERLAND

SPECIAL REPORT
River Cruising
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WIN a trip for two to 
SWITZERLAND

COMPETITION

We have given away some pretty spectacular prizes at Traveltalk but this one really takes the rivella. 
Thanks to our friends at Switzerland Tourism and Swiss International Air Lines, one lucky reader is going 
to win a six-night holiday of a lifetime for two in Switzerland, one of Europe’s premier destinations.

PRIZE INCLUDES:
•  Two return economy airfares with Swiss International Air Lines from Sydney/Melbourne/Brisbane/Perth to Zurich
• Three nights in Zurich and three nights in Interlaken/Jungfrau region
• Two first class Swiss travel passes for eight days
• Two excursions to Jungfrau

VALUED AT  

MORE THAN  

$10,000!
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For full terms and conditions and to enter this wonderful competition, head to our website: traveltalkmag.com.au

Boutique towns and picturesque mountain 
villages – a great combination to experience 
some highlights along the Grand Tour of 
Switzerland:

Zurich: As a metropolis of experiences by 
the water, with a magnificent view of the 
snowcapped Alps on the horizon, Zurich 
offers a unique mixture of attractions – more 
than 50 museums and 100 art galleries, 

international fashion labels and Zurich 
designs, and the most flamboyant and lively 
nightlife in Switzerland. Recreational activities 
range from a visit to the riverside and lakeside 
bathing areas in the very heart of the city, to a 
spectacular hike on the Uetliberg mountain.

Interlaken: Interlaken lies in the Bernese 
Oberland on an alluvial plain, between 
Lake Thun and Lake Brienz. The vacation 

destination, which is presided over by the 
three mighty mountains, Eiger, Mönch and 
Jungfrau, is the starting point for numerous 
activities in the Jungfrau Region. The 
Jungfrau railway travels from the heart of the 
mountains to Europe’s highest lying mountain 
station, the Jungfraujoch at an altitude of 
3,454 metres.
■ myswitzerland.com

COMPETITION

SWITZERLAND

SWISS INTERNATIONAL Air Lines (SWISS) 
recently took delivery of the first of nine 
new Boeing 777-300ER aircraft. The airline 
also opened its new SWISS First Class, 
Business Class and Senator Lounge facilities 
in Zurich Airport’s Terminal E. The two 
events usher in a new era for SWISS, in the 
air and on the ground, under its “Next-
Generation Airline of Switzerland” strategy.

In SWISS configuration the Boeing 777-
300ER offers 340 seats: eight in First Class, 
62 in Business Class and 270 in Economy 
Class. The totally newly-designed cabin 
interior of the new SWISS fleet flagship 
offers top comfort and visual appeal in all 
three classes.

Boeing 777 passengers will also enjoy 
wireless internet connectivity aloft, the first 
time this has been offered on SWISS flights. 
The new “SWISS Connect” internet option 
offers a choice of three data packages 
costing between CHF 9 and CHF 39 to meet 
customers’ varying internet needs. 

SWISS First travellers will be offered a 
50MB package on each flight free of charge. 
As a further part of its new on-board 
internet facility, SWISS will also be offering 
an in flight phoning option (including SMS 
text messages and data transmission) using 
roaming technology for a trial one-year 
period.

The new Boeing 777-300ERs will 
gradually enter revenue service from the 
start of the 2016 summer schedules. They 
will largely be deployed on services to Hong 
Kong, Bangkok, Singapore, Los Angeles, San 
Francisco, São Paulo and Tel Aviv.

Extending over more than 3,300 square 
metres and located conveniently close to its 
long-haul departure gates, the new lounges 
feature an innovative zonal concept for 
the comfort and convenience of SWISS’s 
premium guests: open areas in which to sit 
and simply enjoy the stay, working areas 
with secluded workplaces and rest zones 
equipped with specially-developed  
  

SWISS INTERNATIONAL AIR LINES
seating offering genuine relaxation.

The new lounges’ culinary highlights 
include “front cooking” areas where the 
chefs prepare selected fresh meals right in 
front of the guest, while the Senator Lounge 
boasts an exclusive Whisky Bar offering 
over 120 different whiskies. The SWISS First 
Lounge even features its own version of a 
five-star à la carte restaurant: whatever the 
time of day, guests can select the meal of 
their choice from an extensive menu.

All three lounges have access to a terrace 
with great views of the airport and the Swiss 
Alps beyond. And guests in the First Class 
Lounge can even enjoy a tasty fondue or 
raclette on the terrace in the winter months 
as they take in the spectacular vistas.

Swiss International Air Lines (SWISS) is 
Switzerland’s national airline, serving 102 
destinations in 47 countries from Zurich and 
Geneva and carrying more than 16 million 
passengers a year with its 93-aircraft fleet.
■ swiss.com

SWITZERLAND TOURISM has just launched a new campaign asking the all important question: Are you #INLOVEWITH SWITZERLAND?
The new TV commercial allows viewers to experience the happiness of the Swiss on the Grand Tour of Switzerland and explains why the 

locals are the happiest people in the world.
The Grand Tour of Switzerland features an unbelievable variety of highlights – including art & culture in charming cities, spectacular 

hiking & mountain bike trails and unforgettable stays at top hotels. There’s even a virtual version of this dream journey to explore.
■ myswitzerland.com/grandtour



postcard

Qorikancha in Cusco, Peru. Picture courtesy Bunnik Tours
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THE LAS Vegas Convention and Visitors Authority (LVCVA) and  
United Airlines hosted 12 frontline agents from Flight Centre in the 
‘entertainment capital of the world’.

The agents experienced a variety of activities over five days that 
showcased firsthand how Las Vegas has transformed into a destination  
for premium entertainment, dining and accommodation. 

The trip kicked off in style with the group flying on United’s new 
Dreamliner aircraft, then continued on the ground with luxury 
accommodation at Bellagio and The Cosmopolitan of Las Vegas.

Activities included high performance car racing at Exotics Racing, a 
night flight over the Las Vegas Strip with Maverick Helicopters, views from 
the new High Roller observation wheel, a Cirque du Soleil show, Absinthe 
performance and a VIP experience at one of the city’s hottest nightclubs.

SCENIC’S NEWEST Space-Ship was the floating 
venue for a seven-day famil through Germany 
and Austria for a group of agents recently.

Boarding Scenic Amber in the Baroque 
town of Passau, the agents were among the 
first guests to experience a brand new Scenic 
Enrich activity for the 2016 river cruising 
season – ‘The Best of The Sound of Music and 
Salzburg Show’. Two years in the making, the 
90-minute show features a professional cast of 
seven actors, a children’s choir and a 16-strong 
orchestra.

With two days in Vienna, agents chose 
from a range of Freechoice activities including 
a guided tour of Bratislava or Schönbrunn 
Palace, a visit to the world-renowned Spanish 
Riding School, or ‘Shop with a Chef’ at the local 

A GROUP of travel agents from South 
Australia travelled with Venture Holidays 
and Singapore Airlines on a five-night 
educational to Ho Chi Minh City and 
Singapore.

Highlights of the trip included exploring 
Ho Chi Minh City on the back of a scooter 
on the ‘Saigon at Night by Vespa’ tour while 
immersing the group in the local nightlife 
scene.

Another half-day sightseeing tour of Ho 
Chi Minh City introduced the group to the 

city which amalgamates traditional and 
modern life. The group visited the historic 
centre, City Hall, the Reunification Palace and 
the War Remnants Museum before taking 
an excursion to the Cu Chi Tunnels where 
they learned about the day-to-day life of the 
Vietcong.

In Singapore, the group ventured out and 
visited the Singapore Flyer, Gardens by the 
Bay and Singapore Botanic Gardens, as well 
as acquainting themselves with the city on a 
sightseeing tour.

CULINARY ADVENTURE
A GROUP of agents from Victoria put 
their taste buds to the test on a seven-
day famil highlighting the best of 
culture, food, nature and top quality 
accommodation in Bangkok and  
Chiang Mai.  

First stop for the 11-strong group from 
Flight Centre was northern Thailand’s 
cultural hub, Chiang Mai, where they 
experienced traditional Lanna-style 
accommodation at Centara Khum Phaya 
Resort & Spa, part of Centara Boutique 
Collection. Here they had a chance to 
zipline over the forest canopy as well as 
tea tasting, visit an eco-mountain village 
and take a hands-on cooking class. 

In Bangkok the group was hosted 
by Centara Watergate Pavilion Resort, 
a four-star property in Pratunam. They 
enjoyed panoramic city views from UNO 
MAS restaurant, a brand new dining 
venue located 54 floors above Bangkok 
at Centara Grand at CentralWorld.

Some enriched 
amber nectar

A VIVID VIEW OF VEGAS

Venturing out on a Vespa

food markets with the onboard chef. They all 
attended a private Viennese evening concert 
featuring music of Strauss and Mozart at 
Palais Liechtenstein.

The cruise concluded with the official  
 

christening of Scenic Amber with Angela 
Turen doing the honours at a special 
ceremony for media and travel industry 
leaders from Australia, New Zealand, UK and 
North America on ANZAC Day.
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KENYA DIG IT?
BUNNIK TOURS hosted an eight-day famil 
to Kenya in conjunction with Emirates 
and many of the lodges and luxury camps 
that feature in the company’s Africa 
itineraries.

The adventure began in Nairobi and 
continued on to Mt. Kenya, Samburu 
National Reserve and Lake Nakuru, 
culminating in the Maasai Mara. The 
group were lucky enough to see the 
‘Big Five’ on various game drives in 
the national parks, sip sundowners 
overlooking the plains and participate in 
a bush dinner under the stars. 

INDIA UNBOUND has hosted six of Melbourne’s 
top travel agency owners and senior travel 
consultants for a week-long familiarisation in 
Sri Lanka. 

While the country is seeing a surge in 
interest from travellers, many agents are 
struggling to sell the destination because they 
are yet to visit themselves. The tour included 
Sigiriya, Madulkelle, Hatton, Yala National Park, 
Weligama, Galle and Colombo.

“Our familiarisation tours are so important 
because they help agents understand enough 
about the destination to be able to work with 
us to create custom-made itineraries for their 
clients,” said Lincoln Harris, Founder and Tour 
Planner at India Unbound.

“Sri Lanka is a unique destination, which 
offers something for everyone and has the  
climate to attract travellers too,’’ said Karen 
Clarke of Ackerfeld & Goldberg Travel Associates.

FUN IN FRANCE
CRUISE MARKETING Group and 
CroisiEurope have hosted a twin cruise 
famil tour on the rivers of France. 

Led by John Simon, Joint Managing 
Director, the tour included many 
participants from the CMG Worldwide 
Cruise Centres network. CroisiEurope 
is a family-owned river cruise company 
that celebrates its 40th birthday in 2016 
and is the largest river cruise operator in 
Europe. 

Croisi has expanding operations in 
Asia and will begin operations on the 
Zambesi River in Africa in 2017.

HOSTED BY Bench International, a group 
of agents have enjoyed a safari famil in 
Botswana. They stayed at Ngoma Safari 
Lodge in the Chobe Forest Reserve before 
heading to Zimbabwe and staying at Victoria 
Falls Safari Lodge and Elephant’s Eye, 
Hwange. The agents enjoyed a sundowner 

cruise on the Zambezi River, sampled a 
‘boma dinner’ and headed off in search of the 
‘Big Five’ on daily game drives. 

The icing on the cake was sitting around 
the fire after dinner at Elephant’s Eye, 
admiring a herd of elephants drinking from 
the swimming pool.

LOVING SRI LANKA

A hard tusk
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NUMBER OF STAFF: Five, with more 
than 100 years of experience between 
them. The ‘junior’ is Elisa with ‘only’  
12 years.

HOW LONG IN YOUR  
PRESENT LOCATION: 
We opened in November 2009 and 
were the first RAC Travel branch to be 
standalone (other centres are joint 
with RAC Member Services). Supervisor 
Carolyn Davidson has led the team since 
then and has driven the steady build of 
repeat clients. 

MAIN TYPE OF CLIENTELE: 
Mature and retired members.

MOST POPULAR HOLIDAY SOLD:
We sell lots of cruising worldwide – 
river and ocean – plus rail holidays and 
RAC guided holidays to a variety of 
destinations. 

HOTTEST DESTINATION  
RIGHT NOW: 
We sell a lot of local cruises from 
Fremantle as some people don’t want to 
have to fly to pick up a cruise. We have 
also sold a lot of clients onto charter 
cruises with Ovation of the Seas from 
November this year. New Zealand is  
also a popular destination. 

HANGING WITH THE RAC PACK 
Here we meet the staff at RAC 
Travel Joondalup who like 
nothing more than a celebratory 
dance around the office.

FUNNIEST THING THAT HAS 
HAPPENED IN THE OFFICE: 
Every time it’s a consultant’s birthday in 
the office we break out the singing pirate 
teddy bear which sings ‘olé olé olé olé, 
feeling hot hot hot’ and dance around the 
office. It’s been a tradition for years, ever 
since one of the consultants was given the 
teddy from a cruise ship as a gift from a 
client. Of course we don’t do this in front 
of clients or they would think we were all 
mad!

FAVOURITE TV SHOW  
IN THE OFFICE: 
This one is highly debatable among our 
staff but some of us have been watching 
and commenting on Seven Year Switch, 
which has thankfully now finished. A 
few of us have also liked Blind Spot and 
Blacklist, which keeps changing times 
on TV. Masterchef gets a lot of talk due 
to the recipes, who gets kicked off and 
the celebrity chefs that they bring on the 
show. 

MAIN WATER COOLER  
TOPICS IN THE OFFICE:   
Anything and everything really for us.  
We can certainly talk. We like to plan ahead 
for our ‘Fat Friday’ which is where we like 
to buy a little Friday treat such as a muffin/

cake/chocs for mid-morning with our 
coffee. This ends the working week  
off nicely. 

BIGGEST CHANGES YOU HAVE 
SEEN IN THE INDUSTRY: 
Even though we have noticed more 
people booking online for some of their 
travel arrangements, once they realise 
we’re the same price, they return to us for 
the customer service. Clients don’t often 
realise the difference between booking 
independently online and booking with a 
professional travel agent, especially when 
things go wrong. 

A travel agent would save them a lot of 
time and headaches to resolve the issues 
quickly, unlike a booking engine. We have 
also noticed clients are moving away from 
the traditional coach tours to do more 
river and ocean cruises, which offer more 
value for money and are more convenient, 
only having to unpack once.

NAME OF AGENCY: 
RAC Travel Joondalup, WA
Address: Shop E24, Boas Avenue, 
Joondalup WA 6027
Phone: 08 9308 1600
E-mail: travel.joondalup@rac.com.au
■ rac.com.au/travel

Left to right: Freda McGowan, Elisa Hardy, Maree Whitehead, Carolyn Davidson

A sing-a-long with the office pirate teddy 
bear is a birthday tradition



At italktravel we know that everybody needs 
a little space. And that’s why we offer your 
own territory to operate and grow your travel 
business. Exclusive space, guaranteed.
We are Australia’s newest retail travel agency network, offering 
a fresh take on the traditional franchise model. Along with 
exclusive territory, you’ll enjoy:

• Targeted marketing specific to your business 
• No competing website - we drive customers to you 
• Cutting edge and easy to use online systems 
• Lower fees and higher rebates 
• Support from head office year-round

For a confidential chat about italktravel franchise 
opportunities, call our General Manager of Sales Jonathan 
Nelson on 0401 779 919, or visit italkagents.com.au

Space to call your own
The travel franchise that gives you

John Leyton, italktravel Bribie Island 
Star-gazing somewhere in Scandinavia



AGENTtalk

12   |   W W W . T R A V E L T A L K M A G . C O M . A U

A view of 
Vanuatu
PASSIONATE MEMBERS of Vanuatu’s 
travel industry met with Australian 
wholesalers in Sydney for the launch 
of Vanuatu Tourism Office’s (VTO) new 
consumer campaign entitled ‘It’s been 
right in front of you all along’.
Designed to inspire Australians to 
‘discover what matters’ in Vanuatu, 
the new TVC and information on 
travelling to Vanuatu can be found at 
discovervanuatu.com.au 

Travel agents wanting to know 
more about selling Vanuatu can visit 
vanuatuspecialists.com

TRAVEL AGENTS and tour operators attended 
the ‘Know India Better’ event held at the Grace 
Hotel in Sydney recently.

This was the final of a series of sessions 
that was launched last year as a joint 
strategic initiative of India Tourism Sydney 
and Australia India Travel & Tourism Council 
(AITTC), aimed at educating the industry with 
updated travel information on India covering 
flights, hotels, infrastructure developments, 
visa, tours and safety awareness.

“Australia has moved from ninth to the 
seventh position in the list of foreign tourists 
arriving in India”, said Kanchan Kukreja, Acting 
Director India Tourism Sydney.

Attendees heard from various presenters 
including India Tourism, Intrepid Travel and 

Air India on the various tourist draw cards of 
the destination, plus some of the economic 
and technological developments. 

Madhu Mathen, Manager Air India, 
emphasised how the direct flights 
between Sydney/Melbourne and Delhi are 
contributing to the growth in bilateral travel.

B. Vanlalvawna, Consul General of India  
in Sydney, outlined the importance of 
tourism as an excellent link for enhancing 
a bilateral relationship between India and 
Australia. He mentioned the Indian Festival 
to be held in five major Australian cities 
in September and October this year to 
showcase Indian art and culture among 
Australians.
■ incredibleindia.org

It’s been a very busy time in the travel industry recently with guests from around the world arriving to promote 
destinations, hotels and products. Here’s just a selection from the various roadshows and trade missions.

VISITBRITAIN HAS hosted its first travel trade 
mission to Australia since 2006, bringing 
in 19 UK tourism suppliers on a three city 
roadshow. 

Covering Sydney, Melbourne and Brisbane, 
the travelling UK suppliers were able to 
showcase the best of Britain to more than 500 
Australian travel agents and media outlets.

Spanning culture, heritage, sport, music 
experiences and attractions, participating 
UK operators included The Beatles Story, 
Birmingham Airport, Experience Oxfordshire, 
Historic Royal Palaces, Liverpool Football 
Club, MADE, Warner Bros Studio Tour London 
and Wimbledon Lawn Tennis Museum & Tour.

Recognising the importance of the market, 
Australia has been designated as one of 
Britain’s ‘GREAT’ tourism markets, along with 
the U.S., Germany, France, Gulf region, China 
and India. The GREAT program is a multi-

year, multi-million pound image and tactical 
campaign working with the UK government 
and across a range of partners. 

During 2016 VisitBritain will roll out its 
latest international consumer marketing 
campaign – #OMGB GREAT Britain ‘Home of 
Amazing Moments’ – in Australia to promote 
memorable ‘moments’ that can only be found 
in Britain.

“Australia is a triple A tourism market 
for Britain delivering on volume, value 
and regional dispersal,” said Mark Haynes, 
Marketing Manager Australia, VisitBritain.

“Strong flight connectivity between the 
two countries, with direct services between 
six British gateway cities and Australia, ensures 
Australians continue to be true regional 
explorers discovering more of Britain’s 
countryside, culture and rich heritage.”
■ visitbritain.com

Sampling the best of Britain

Australian VTO representatives Anne 
Morris and Nicole Smith

GETTING TO KNOW YOU, INDIA

Athlete Pat Farmer talks about India
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A RECORD 28 tourism operators from Hawaii met with more than 500  
travel agents nationally during the recent ‘Aloha Down Under’ roadshow.

Venues in Sydney, Melbourne, Brisbane and the Gold Coast 
hosted a variety of representatives from hotels, visitor attractions and 
tourism boards from various Hawaiian islands, who revealed the latest 
developments in this ever-popular tourist destination.

The event was also used to highlight latest statistics which show 
that six out of 10 Australians book their Hawaii holiday through a travel 
agent, more than twice the rate for Aussies booking other long-haul 
trips.

Kerri Anderson, Australian Country Manager for Hawaii Tourism 
Oceania (HTO), said the importance of the traditional travel agent had 
not diminished despite the increasing range of booking options.

“Couples and families are the largest groups travelling to Hawaii and  
as we all know, the pressures of work and family life often means we 
are extremely time poor so having someone else take care of all the 
holiday arrangements is an attractive option,” she said. 
■ gohawaii.com/au

THE HONG Kong Tourism Board (HKTB) and 37 partners have played 
host to more than 150 Australian wholesalers and travel agents. 

The successful travel mission, the first in more than a decade, 
featured a new event format with one-on-one contracting meetings 
and a fun afternoon walk-in networking event where guests were 
pampered with massages and a candy buffet. 

Eight trade partners walked away with prizes, including Melanie  
Day from Scenic Tours and Jan Bracey from MTA Travel, who won the 
two major prizes of trips to the destination, thanks to HKTB’s airline, 
hotel and attraction partners. 

“The event was a great success, with plenty of business discussed 
and contacts made – plus everyone had a little fun as well,” said 
Andrew Clark, Hong Kong Tourism Board Regional Director Australia.
■ DiscoverHongKong.com

BACK AFTER A DECADE

Left to right: Andrew Clark, Regional Director, Hong Kong Tourism Board 
Australia, Melanie Day from Scenic and John Pincil, Cathay Pacific Airways

Loving the Luau

It’s Thai time again
THE AMAZING Thailand Roadshow rolled into Auckland, 
Melbourne and Sydney recently. There were 32 sellers and three 
airlines for the event at the Langham hotel in New Zealand, 49 
sellers and four airlines at the Crown in Melbourne and 47 sellers 
and three airlines for the Sydney event at the Sheraton on the 
Park. More than 100 agents attended in Auckland, almost 80 
for Melbourne and close to 100 in Sydney. Brett McGregor, the 
first New Zealand Masterchef winner, was the guest speaker in 
Auckland.
■ tourismthailand.org

A little slice of Samoa
SOME 14 suppliers and service 
operators showcased the destination 
to industry professionals in Australia 
as part of the ‘Beautiful Samoa’ 
Australian roadshow recently.

Events were held in Brisbane, 
Melbourne and Sydney straight after 
a stint at the South Pacific Tourism 
Exchange 2016 on the Gold Coast.

The roadshow targeted improved 
destination and product awareness and interest among retail 
travel agents, reservations consultants and travel trade media 
representatives who are at the ‘frontline’ in selling Samoa in 
Australia. The events also highlighted why Aussies should choose 
the islands as part of a campaign dubbed ‘Visit Samoa 2016’.

“We thank you for all your assistance in getting as many 
Australians to visit Samoa,” said Papali’i Sonja Hunter, CEO of 
Samoa Tourism Authority. “This year is our Visit Samoa Year 2016 
campaign, which very much prioritises sustainable tourism that 
has been a priority for Samoa in the past.”

Entertainment was a highlight of the events which was 
provided by various dance groups from the Samoan communities 
within the three cities. Prizes were drawn during the events in all 
cities with buyers winning sponsored holiday accommodation 
and trips to Samoa. 

Australia has grown to become Samoa’s second biggest source 
market, with visitors exceeding the 30,000 mark for the first time 
last year.
■ samoa.travel
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Gran Via Ma

MEMBERS OF Mobile Travel Agents (MTA) 
will be kept firmly at the cutting edge of 
developments in travel technology thanks 
to the latest company initiative.

MTA is about to roll out a new and highly 
innovative ‘Itinerary Builder’ and travel 
app for all mobile devices known as ‘MTA 
Companion’.

Ben Merricks, Head of Information 
Systems at MTA, said the MTA branded 
app, which will go live within the next 
few weeks, had been created to further 
enhance client service delivery while at the 
same time giving the company a significant 
edge in its overall member-provided IT 
capability. He added that MTA Companion 
will increase member productivity and 
add yet another layer of quality in the 
production of itineraries.

“The beauty of the MTA Companion app 
is that it allows members to provide clients 
with something that is substantially more 
than just a basic travel itinerary, on their 
smartphones,” Mr Merricks said.

“Members now have the ability to equip 
their clients with a suite of information 
building on the original itinerary – be that 

a dining experience en route, a sightseeing 
opportunity, an event taking place or 
even the best place to shop if the client 
is looking for something specific. Google 
Maps and language tips can also be added; 
the possibilities are limitless.

“And the great thing about it is we 
can continue to add to that information 
irrespective of where the client is, at any 
time, while they are travelling. So this does 
really represent a huge bonus for the client 
and enables them to stay connected.”   

Mr Merricks went on to say the 
introduction of MTA Companion was a 
further demonstration of the company’s 
ongoing undertaking to keep its members 
fully across and utilising the latest service-
oriented, travel-related technologies.

“Yet again, by harnessing the latest in 
smartphone-related technology we have 
provided our members with another layer 
of professionalism which allows them to 
further enrich an overall very specialised 
service delivery which is something MTA 
prides itself on.”  

Meanwhile, MTA Co-Managing Directors, 
Roy and Karen Merricks, have personally 

delivered more than 250 kilos of clothing, 
toys and school materials donated by the 
Merricks and MTA members to the children 
of Naqalimare District School in Sigatoka 
on Fiji’s big island of Viti Levu.

The area was one of many regions of 
the destination severely affected by the 
ravages of Tropical Cyclone Winston which 
smashed into the Fijian archipelago with 
deadly effect in late February.
■ mtatravel.com.au

IN AN age where companies are using buzz 
words such as ‘integration’, Express Travel 
Group (ETG) has again proven it is a leader in 
this space with the launch of its multi-channel 
brand campaign for Select Travel Group.

Previewed by Tom Manwaring, CEO of ETG, 
at the company’s annual conference in Ho Chi 
Min City in May, the new campaign features a 
multi-lingual 60-second and 30-second brand 
film in Cantonese, Mandarin and English. The 
film will also be available down the track in 
Thai, Vietnamese and other languages.  

As Australia’s largest buying group across 
the national Chinatown market, Select Travel 
Group has in excess of 350 Chinatown travel 
agency members in Melbourne, Sydney, 
Brisbane, Adelaide and Perth. While China 
remains important to the group, demand 
for destinations such as Australia, Vietnam, 
Thailand and Japan has been steadily 
increasing in recent years.

“Our vision has been to be Australia’s leading 
independent, integrated travel business and 
today is another small step within that vision,” 
Manwaring reiterated at the launch.  

“The Select Travel Group of agents are 
unique, not only in their travel markets, but also 
in their customer travel needs. This campaign, 
as with many we have run across the last 30 
years, will drive new business through our 
members’ doors at no cost to them. They win, 
we win.”

The film will be rolled out across multiple 
channels throughout the Chinatown market 

Smart plan from MTA

place and will target relevant social media 
platforms such as Weibo – China’s version 
of Facebook – and Wechat, local advertising 
channels, concerts and billboards in 
Chinatown areas.

In recent months, ETG has increased its 
focus on marketing support for its members, 
which include Select Travel Group, italktravel 
and the Independent Travel Group. The 
company has increased the size of its in-
house marketing team and hired its first 
multi-lingual team member, fluent in both 
Cantonese and Mandarin as well as English.

Select Travel Group’s campaign launch 
coincides with the introduction of ETG’s new 

Book Safe Agent product. Through Book Safe 
Agent, all ETG members can now access full 
financial protection for both customers and 
their own businesses.

The new insurance covers loss arising 
from airline and non-air supplier insolvency. 
Book Safe Agent also protects against loss 
arising out of agency insolvency, offers 
employment practices liability and fidelity 
insurance.

The new Book Safe Agent logo rolled out 
across member’s stores and websites last 
month.  
■ etg.travel
■ selectravelgroup.com.au

NEW MULTI-CHANNEL 
CAMPAIGN LAUNCHES
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INTRODUCING LIVE CHAT 
EXCITE HOLIDAYS has launched another new feature to their website, 
with Live Chat enabling clients to receive instantaneous answers to 
booking queries, 24 hours a day, every day. 

All agencies in Australia, New Zealand and the United Kingdom 
can utilise this 
communication tool, 
which works in line 
with Excite Holidays’ 
‘made for agents’ 
philosophy. Agents 
will experience 
increased booking 
support with this new feature, providing another method of 
interaction.      

Live Chat is the latest addition to the company’s commitment to 
customer service excellence. In addition to this new communication 
channel, travel agents are also able to contact Excite by phone or 
email via their agency support centre which operates 24 hours a 
day, 365 days a year. The company has 13 BDMs currently providing 
face-to-face support to agents across Australia, New Zealand and the 
United Kingdom.

By using Live Chat, agents are able to speak to a member of Excite’s 
agency support team without waiting in a queue. Once agents type in 
their query, they will receive an instantaneous response. 

“We developed Live Chat as part of our continuing commitment 
to customer service excellence,” said Andrew Yell, General Manager 
Global Sales. “We wanted to provide our agents with an additional 
way to communicate with us and Live Chat allows them to receive 
quick answers to their booking questions.”
■ exciteholidays.com

Every agent has a reason to join
Total freedom, flexible hours, better work life

balance & higher commissions

MEMBER

Call 1300 682 000
or visit join.mtatravel.com.au

MTA gave me more than I expected when I decided to become a part of the team 
and put the things I enjoy in life first. Having previously owned my own travel agency, 
I found that my life was consumed by work. Making the switch to MTA was the best 
move I’ve made. I’m still in charge of my career, but now have the flexibility to do the 
things I love. So, if you’re like me and want to get your life back, then it’s time to join 
the club.  

THE TEAM from Travel Counsellors Australia enjoyed a conference 
weekend filled with education, inspiration, collaboration and 
celebration on the Gold Coast recently.

Held at the Palazzo Versace, the event was attended by Travel 
Counsellors from across the country, management from Australia 
and the UK, head office staff, suppliers, sponsors and partners, 
including headline sponsor Travelport. The guest speaker was Dr 
Gill Hicks, a London bombing survivor, author and founder of not-
for-profit M.A.D for Peace.

Taking the brand from ‘Good to Great’ was the focus of the 
conference, with the team collectively aiming to make Travel 
Counsellors known as ‘the most caring business in the world’. 
Steve Byrne, Group Managing Director, delivered a speech urging 
all agents to continue putting the customer at the centre of their 
business.

“By looking at our growth figures, hearing terrific feedback 
from our suppliers and partners, and celebrating the wonderful 
achievements of our award winners, this conference was a great 
opportunity for us to get together to reflect on all that we’ve 
achieved as individuals and a brand,” said David Hughes, Managing 
Director of Travel Counsellors Australia.
■ travelcounsellors.com.au

Going from good to great

It’s an open and shut case 
OPEN COLLEGES has been appointed 
Preferred Online Training Provider by 
AFTA Education and Training.

An AFTA accredited college, the institution will now offer 
relevant, effective and affordable online courses to the existing 
workforce within the travel and tourism industries and to new 
learners who are seeking to become travel agents.

“Open Colleges has a wealth of experience in providing 
online education,” said Rick Myatt, Director of AFTA Education 
and Training. “Their cutting edge platform provides accessibility 
and flexibility for travel businesses particularly those who are 
seeking to acquire gap training to meet qualification needs for 
their accreditation and also for new entrants into the industry.”

“We are excited to be involved with this partnership as our 
combined expertise and knowledge in developing innovative 
online courses jointly with AFTA E&T will directly benefit the 
industry,” said Kim Wright, General Manager at Open Colleges.  

The signing ceremony was held in Sydney recently and was 
overseen by Ian Carew Reid, Chair of the Advisory Council 
monitoring this process and Nic Cola, Managing Director of 
Open Colleges.

The venture will commence with three nationally accredited 
courses leading to the Certificate III in Travel, Certificate III in 
Tourism and Certificate IV in Travel & Tourism qualifications 
which cover entry level positions and supervisory roles. 

Development of other management and leadership programs 
will be considered in the future. Enquiries may be made directly 
with AFTA or Open Colleges Group at opencolleges.edu.au
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THE AUSTRALIAN travel industry has 
experienced some extraordinary changes 
over the past 20 years but one thing has 
always remained constant – the Avis Travel 
Agent Scholarship’s annual quest to reward 
outstanding customer service.

The search is now underway to find the 
2016 recipient of the scholarship, which since 
its launch in 1997 has grown in size and stature 
to become the Australian retail travel sector’s 
most prestigious honour. Agents have until 
August 29 to submit an application, with 
finalists announced on September 26.

The Scholarship is open to any Australian 
leisure or corporate travel agent who can 
demonstrate that they consistently provide 
and understand the value of exceptional 
customer service. This year’s winner will 
receive an educational and travel-related prize 
package valued at more than $40,000.

The prize package includes:
•  Two return business class tickets to New York 

with Qantas 
•  Six nights’ accommodation in Manhattan, 

seven days car rental from Avis and 

appointments with senior executives at Avis 
World Headquarters in New Jersey, with site 
visits to U.S. travel agencies

•  A scholarship to study at Southern Cross 
University with financial support of up to 
$8,000 (subject to terms and conditions)

•   12 months’ individual membership of Cruise 
Lines International Association (Australasia) 
and two tickets to attend Cruise3sixty 
Australasia in Sydney in September 2017

•  A Polonious Resources personal profile, 
feedback session and on-call personal/
professional coaching for 12 months

•  Two tickets to the 2017 National Travel 
Industry Awards Gala Dinner in Sydney 
(including return flights and overnight 
accommodation). 

In addition, the winner will enjoy a one-year 
honorary position on the Avis Travel Agents 
Advisory Board.

To apply, travel agents simply register their 
details at the website. Applicants then have 
to answer a selection of questions on their 
approach to customer service.

Russell Butler, Avis Travel Industry Manager, 
who has overseen the Scholarship since 
its inception, says the award program has 
touched thousands of lives.

“Scholarship recipients have come from 
across the country, worked in the leisure 
and corporate areas, and held front-line and 
managerial roles,” he said. 

“But this award was never created simply 
to recognise an elite group of winners. 
Our intention was to raise awareness of 
customer service excellence and ensure every 
consultant taking part benefited from a deeper 
understanding and appreciation of their own 
talents.

“The Scholarship’s remarkable endurance, 
and the positive feedback we receive from 
applicants every year, shows that it has 
delivered on every level.”
■ avisscholarship.com

THE SWISS Travel Pass SuperStar Program 
is returning for its second year and will 
run until August 31.

A joint initiative between Rail Europe 
GSAs, Switzerland Tourism and the Swiss 
Travel System, the program aims to 
equip agents when speaking to clients 
about travelling around Switzerland. The 
modules have been designed to educate 
and inform agents of the benefits of 
Swiss Travel Pass and its journeys around 
the country, while updating them on 
new and improved products.

Over the course of the program, 
agents will need to sell as many passes 
as they can and answer a series of 
quiz questions in the six modules. 
Agents must get at least eight out of 10 
questions correct in order to be eligible 
to win prizes.

Prizes include a Victorinox suitcase 
and a Nespresso coffee machine, both 
valued at $300, and a Bucherer watch 
valued at $400. Finally, the three best 
performing GSA consultants for each 
module also receive a $100 gift voucher.

In addition, eight top performing 
agents and the two highest achieving 
GSA consultants will win a place on an 
all-inclusive, seven-day/six-night famil to 
Switzerland later in the year, flying Swiss 
International Air Lines.

Agents must note that only Swiss 
Travel Pass products purchased through 
Rail Europe GSAs will be eligible. In 
Australia these are CIT Holidays, Infinity 
Rail, Qantas/Viva Holidays/Rail Tickets 
and Rail Plus.
■ theswisspasssuperstar.com

A TRAVEL agency in Victoria went into the 
record books last month when it visited the 
Rail Plus website and made the company’s 
one millionth booking.

Anne Taylor, Managing Director of 
italktravel Horsham, made the historic 
transaction to secure an ATOC ticket between 
London and Glasgow. To celebrate the 
milestone, Rail Plus Sales Executive, James 
Hooper, visited the store to deliver some 
flowers and treats.

Rail Plus can trace its origins back to the 
mid 1980’s when it was created as a specialist 
rail unit within National Australia Bank’s travel 
division. Thirty years later the company is a

SEARCH FOR A STAR IS UNDERWAY

One in a million booking

SWISS PROGRAM 
MAKES A RETURN

some of the world’s most exciting and 
glamorous rail voyages.”
■ railplus.com.au

 
wholly-owned subsidiary of Rail Europe.

“There is no doubt that Rail Plus has driven 
the expansion of the rail sector in Australasia, 
and it has done so by offering an unmatched 
level of specialist service and an unrivalled 
range of rail products around the world,” said 
James Dunne, CEO of Rail Plus.

“Rail Plus has also been an innovator, 
particularly when it comes to technology. The 
company was one of the first Rail Europe GSAs 
anywhere in the world to launch an online 
booking engine and we have pioneered 
e-ticketing for rail journeys.

“In addition, the launch of our Great Train 
Journeys division has raised awareness of 

From left to right: Michelle Brown, Anne Taylor 
and Narelle Hughes from italktravel Horsham 
with James Hooper from Rail Plus
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FEMALE TRAVELLERS are being encouraged 
to visit Thailand next month as part of an 
initiative to mark the birthday of Her Majesty 
Queen Sirikit.

The Tourism Authority of Thailand (TAT) is 
launching a special campaign to attract local 
and international female visitors in August 
with a wide range of activities, special offers, 
discounts and privileges, whether travelling 
alone or with groups of friends.

“Increasingly, women are coming to 
Thailand in groups or as solo travellers and 
expect to find activities and attractions 
geared to their needs,” said Mr. Yuthasak 
Supasorn, TAT Governor.

“So this campaign will broaden their 
recognition on how Thailand can cater for 
a great experience to female travellers like 
nowhere else.”

Research has shown that women enjoy 
visiting the beach, benefiting from Thailand’s 
spa opportunities and trying local food, but 
they are perhaps more concerned with safety 
and privacy than male travellers. With this 
in mind, TAT is joining forces with airlines, 
hotels, resorts, spas and tour operators to 
arrange various activities as well as offer 
special discounts and privileges.

The five promotional concepts are: 
• Beautiful Look

• Beautiful Shape
• Beautiful Mind
• Beautiful Retreat
• Beautiful Experience

Highlighted activities to be held as part of 
the campaign include ‘Lady Golf Challenge’, 
‘Lady Celebrities to Thailand’, ‘Thailand 
through Her Eyes’, ‘84 Perspectives of 
Thailand’, ‘Lady in Thai Fabric’, ‘Lady Products 
Showcase’ as well as a ‘Women’s Journey’ 
mobile application. Other arrangements 
include special immigration lanes, parking 
and airfares. 
■ tourismthailand.org/womensjourney  
■ info@thailand.net.au  

Making winter sexy
CONTIKI HAS launched its 2016-17 Winter Europe program with an 
expanded offering following hot demand from the 18 to 35-year-old 
market in Australia.

In addition to a diverse range of experiences, the winter program 
also features a new destination with the introduction of a new Iceland 
itinerary. This off-the-beaten-track trip spans four days and takes in 
Reykjavik, a visit to the hot springs and an excursion to see the famous 
Northern Lights. 

“For a long time, many young Australian travellers only associated 
travelling Europe in winter with snow, freezing cold temperatures 
and predominantly skiing and snowboarding trips,” said Katrina Barry, 
Managing Director, Contiki.

“We’ve been working to challenge these commonly held 
perceptions to showcase the diverse reality – the benefit of quieter 
cities and sights, incredible festivals and in some regions, beautiful 
winter sun. This has really been gaining momentum, resulting in a 
strong upturn in demand.”  

To showcase the variety of experiences on offer in Europe in winter 
in a fun and irreverent way, the company has developed a dedicated 
video series following the adventures of ‘Sexy Winter Man’. Rather than 
hibernate during winter, ‘Sexy Winter Man’ prefers to help would-be 
winter adventurers understand the breadth of options available in 
Europe. The video series will be running on the company website and 
social channels. 

“We believe they will not only make our millennial audience laugh, 
but really change their mindset about winter travel,” said Katrina.
■ contiki.com

Women are being encouraged to go sightseeing and shopping in Thailand. Pictures courtesy TAT

THAILAND TARGETS 
FEMALE TOURISTS
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LAOS IS a tranquil nation of natural beauty 
and great historical significance that is still 
the least visited Indochina destination.

The atmospheric UNESCO World 
Heritage-listed northern town of Luang 
Prabang is one of the most popular 
attractions for many travellers. The country 
is also home to one of Asia’s least known 
and greatest archaeological sites – the Plain 
of Jars.

Insider Journeys has seen strong growth 
in demand for Laos, with an 18 per cent 
increase in year-on-year small group journey 
bookings. The company includes a visit to 
the Plain of Jars in Phonsavan as part of its 
‘Inside Laos’ small group journey.

Thought to date back to between 600BC 
and 500AD, the archaeological sites are 
steeped in legend. There are approximately 
2,500 huge stone jars ranging from one to 
three metres tall and up to two metres in 
diameter dotted over 85 sites across the 
country. Australian archaeologists recently 
made a breakthrough in the study of these 
mysterious jars after spending five weeks 
excavating a site near Phonsavan, the 
capital of Xieng Khouang province.

Opening the 
lids on Laos

Fashioned from sandstone, the vessels 
are now believed to have been used within 
the mortuary process. Most no longer 
have lids, but those that do are decorated, 
appearing to feature human and animal 
figures such as tigers, monkeys and frogs.

The ‘Inside Laos’ small group journey 
starts in Chiang Rai in Thailand and includes 
a Mekong river cruise, a night at the Kamu 
Ecolodge, a visit to Pak Ou Caves, Luang 

Prabang and a walk between two of the 
Plain of Jars sites, Vang Vieng and Vientiane.

Starting from $3,525 per person twin 
share, the 13-day journey includes 11 
nights’ hotel accommodation and one 
night’s lodge accommodation, breakfast 
daily, three lunches and dinners, one cruise, 
transport in air-conditioned vehicles and 
entrance fees.
■ insiderjourneys.com.au

The Plain of Jars in Phonsavan. Picture courtesy Ian Richards
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WITH THE traditional swapping of ceremonial 
gifts and a warm welcome from the local 
Kanak chief, the 2016 ‘Rendez-vous in New 
Caledonia’ workshop got underway in 
Noumea last month.

Traveltalk was one of only two Australian 
media outlets invited to the event, staged at 
the architecturally impressive, Renzo Piano-
designed Tjibaou Cultural Centre. Some 55 
local tourism operators were on hand to talk 
to the 30 wholesalers from Australia, New 
Zealand and Italy who attended the second 
edition of the workshop.

Last year’s inaugural event was a major 
success in spreading the tourism word about 
New Caledonia and what it has to offer. 

This year an increased number of hoteliers, 
tour operators, airlines, activity organisers 
and transport providers were on hand to 
continue the drive to increase tourism 
numbers from Australia and around the 
world.

Attendees heard that the destination has 
enjoyed record visitor numbers in recent 
years with 110,000 arriving in 2015, leading 
tourism chiefs to hope for a figure of 120,000 
this year. Visitation from Australia is also 
on the up, with the past two years seeing 
increases around 15 per cent. Last year, 
21,000 Aussies made the short flight across 
to New Caledonia.

“The unique culture of the Melanesian 
people is a major selling point for this 
destination, particularly in the Australian 
market,” said Jean-Michel Foutrein, Head 
of New Caledonia Tourism. “We are a big 
country with a great diversity of product and 
great connectivity with increased flights from 
Melbourne.”

After the welcoming ceremony and a 
stirring musical performance from a tribal 
group, the business of tourism got underway 
with buyers enjoying a full day of face-to-
face meetings with the assembled operators. 
Soft adventure activities and niche products, 
such as golf, cycling, hiking and sailing, were 
well represented, aimed at the destination’s 
target markets of couples aged 25-35 and 
those aged 55 and over.

“This is just a fantastic window to 
showcase the variety and diversity of 
suppliers that we have,” said Caroline Brunel, 
Sales and Marketing Director, New Caledonia. 
“It’s really encouraging them to do more for 
New Caledonia and step out of the regular 
packages that you can find everywhere 
else. It’s giving them a chance to position 
themselves slightly differently.” 

Ms Brunel also revealed to Traveltalk that 
the destination is planning a virtual reality 

campaign, launching via an app at the end 
of July. There will be 12 different vignettes, 
highlighting activities and experiences in all 
the key regions, such as Noumea, the Isle of 
Pines, the Loyalty Islands and the Northern 
Provinces.

“Virtual Reality is a big buzz word in 
tourism at the moment and we are really 
excited about this project. We are doing it 
to alter the perception of New Caledonia. 
People in Australia have an image of New 
Caledonia and they think it is just another 
Pacific Island.

“What we are trying to offer with the VR 
campaign is a fully immersive experience 
where people will be able to do and try 
unique experiences themselves. We also 
want to convince travel agents to use it to 
showcase New Caledonia to their clients. It’s 
about going into the depth of knowledge 
about the destination and getting people 
to understand we offer much more than a 
simple Pacific Island.”

As with last year’s tourism road show, 
members of the public were also able to 
meet the suppliers, with concerts, dance 
shows, weaving and sculpture workshops all 
part of the entertainment. So will the event 
return in 2017?

“I don’t know if we’ll do it on a yearly basis,” 
Ms Brunel told Traveltalk. “It depends on how 
the demand grows and the feedback we get 
from our wholesalers at the end of the event. 

“But I think it’s important to get people in 
destination on a regular basis and tourism is 
becoming so much more important in New 
Caledonia. It’s something which is happening 
at both a government and provincial level 
and everybody is really starting to embrace 
it. I predict there will be a lot more changes 
in coming months and years.”
■ #Newcaledonia
■ #haveitall
■ @Newcaledonia

NEW NEWS FROM NEW CAL
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Formerly known as the 
Tourism Industry Association 
New Zealand, TIA has 
more than 1,500 members 
representing about 85 per 
cent of total New Zealand 
tourism business turnover. 
It is the only private sector 
organisation to advocate for 
every sector of the industry, 
including accommodation, 
transport, tourism services, 
activities and attractions.

“The tourism industry has changed and 
grown considerably in the last few years 
and we feel our new identity better reflects 
TIA’s role as the voice of New Zealand’s 
tourism industry,” said Chris Roberts.

The organisation’s new name is 
supported by new branding and a new 
website. TIA manages TRENZ on behalf 
of the Tourism Industry New Zealand 

Trust. TRENZ is supported by Tourism 
New Zealand, Air New Zealand and other 
industry partners.
■ trenz.co.nz
■ tia.org.nz

NEW ZEALAND’S biggest annual 
international tourism showcase will return 
to Auckland in 2017, Tourism Industry 
Aotearoa (TIA) has announced.

“After two highly successful years in 
Rotorua, we look forward to taking TRENZ 
back to New Zealand’s biggest city and 
international gateway,” said Chris Roberts, 
TIA Chief Executive. “TRENZ is a fabulous 
opportunity for Auckland to showcase what 
it has to offer international visitors.”

The announcement was made on the 
final day of TRENZ 2016, which brought 
more than 350 influential international 
travel buyers and media to meet nearly 300 
leading New Zealand tourism operators at 
the Rotorua Energy Events Centre.

TRENZ 2017 will be hosted by 
Auckland Tourism, Events and Economic 
Development (ATEED) and will take place 
on the city waterfront from May 9 to 12.

“The benefits of hosting TRENZ can be 
felt for several years, with buyers having the 
chance to discover how much Auckland has 
to offer,” said Brett O’Riley, Chief Executive 
of ATEED. “This first-hand experience of the 
region helps secure Auckland’s place on 
their clients’ future itineraries.”

TIA is currently working to secure venues 
and dates for TRENZ in 2018 and beyond, 
and is in discussions with several regions. 

The event was also used to launch TIA 
as the new identity for New Zealand’s peak 
tourism industry organisation.

Kiwis setting  
a new TRENZ 
in tourism

guided by travel

For full details call 
1300 792 195

AUSales@collette.com
gocollette.com

*$1000 savings is for upper level cabins and suites on selects tours. Savings is $500 for lower level cabins. New bookings only and space is on a first come, first served basis. 
Offers are not valid on group, existing bookings or combinable with any other offer. Other restrictions may apply.   ABN: 32 600 161 671 I AFTA Allied Member           photo © Lueftner Cruises

The Best In Worldwide 
4-Star Escorted Touring 

and River Cruises

save
per person!*

up 
to

$1000

set sail
with Collette

Combine a cruise & tour to truly see Europe.

New Zealand Prime Minister John Key tries on 
some virtual reality glasses at TRENZ 
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INSIDERtraveller

QWhat has been your most 
memorable travel experience?

A This question is nearly impossible to 
answer but if I had to pick one, it would 

be travelling to Egypt and Israel with my 
husband, my mother and father in the late 
90s. Cruising down the Nile and visiting the 
Pyramids and the old city of Jerusalem was 
something I had only ever seen in books and 
on TV. A child’s dream. The gift of that trip was 
being there with my parents who had a long 
fascination with the other side of the world 
and different cultures. Something I shared 
with them and will always stay in my heart.

QAnd the worst?                                                 

A near death experience in Africa on 
a trip with eight wonderful travel 

friends. We embarked on a five-day canoe 
safari down the Zambezi River but I was 
not following instructions by the guide (I 
think I was talking too much). My long-time 
friend in travel, Anne Rogers, and I fell way 
behind on the river and somehow these two 
Aussie girls headed for a pod of hippos. 

Out of panic we tipped out of the canoe, 
losing everything including the bikinis we 
were sunbathing in. Fortunately a great 
big rock stopped the canoe. Hanging onto 
it, our guide came to the rescue. Every 

wonderful memory photographed is to 
this day at the bottom of the Zambezi. 

QWhat is your favourite 
country abroad?

A France and particularly Paris. Prior to 
having children and in between roles, 

my husband Pat and I took a holiday to 
France that I will never forget. I fell in love 
with the culture, food, wine and was very 
fortunate that my husband speaks French 
– I could not do any of the talking! I could 
soak up every experience as a free and easy 
bird. This was pre-iPhones and we were too 
absorbed to worry about photographs.

QWhere was your first overseas trip?

ALondon, Europe and North Africa at 
the age of 19. I convinced mum and 

dad to let me backpack. The experience 
was overwhelmingly wonderful and 
exciting. It was the beginning – I went 
straight into the airline industry on my 
return and have never looked back.

QWhich destination is on top of 
your bucket list and why?

AAustralia, since we live in the world’s 
luckiest country. My bucket list now is 

to take our 11-year-old son Charlie to every 
corner of our beautiful land. Our country 
is a creation of amazing origins, people, 
diversity and beauty both land and sea. 

continues on page 24

HAVING A GAI OLD TIME
How did Gai Tyrrell, Regional Director Australia & New Zealand at Hawaiian Airlines, end up naked in the Zambezi?  
Find out as she relives a near death encounter with hippos and other travel memories.

Left: Oia in Santorini. Right: Hitching a ride in Egypt

Gai at the Taj Mahal



Learn more about the Hawaiian Airlines  
difference at HawaiianAirlines.com.au

SYDNEY           HONOLULUSYD or BNE           HNL

Our fares include 
all the extras

Unlike some, Hawaiian Airlines, doesn’t see these as extras, 
that’s why our fares include complimentary meals, 2x32kg 
luggage allowance, in- fight entertainment, beverages, pillow, 
blanket, USB port and importantly, no credit card fees when 
fares are booked on-line at HawaiianAirlines.com.au

On our non-stop fights from Sydney or Brisbane to Honolulu, 
you can relax and begin your holiday the moment you step on 
board, without worrying about any extra costs.

Other 
airlines 

don’t

2x32kg2x32kg
NO FEESNO FEES
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INSIDERtraveller

QWhat is your best travel tip?                

AAvoid dehydration. While enjoying a 
quality glass of wine in-flight, ensure 

you always have a Hydrolyte tablet or 
similar. And even more importantly, engage 
with the crew in-flight as they always have 
such wonderful destination advice.

QWhat do you think will be the 
‘next big thing’ in travel?

AThis may sound clichéd, but I believe the 
return of good old-fashioned service. A 

true travel advisor or airline team member 
will give you that extra special advice. The 
power of the people and conversation.

QWho would you most like 
to sit next to on a long 

haul flight (living or dead)?

AIt would have to be Winston Churchill. 
Firstly, I share his love of champagne: 

secondly, and most importantly, to learn. 
An arresting person and an emotionally 
charged leader who was forefront in creating 
our leaders today. We would discuss his life 
of love, war challenges, art and dignitary 
and royal engagements. 24 hours please.

QWhat makes a flight with Hawaiian 
Airlines so memorable?

AOur people! Hawaiian Airlines is so 
much more than airline transportation. 

It is an experience that is authentically 
true to the values and beliefs of our 
great company, embedded in the unique 
Hawaiian culture of ‘Ohana’ and sharing. 

Long before you board Hawaiian 
Airlines for your departure, you would have 
already experienced the sincere service 
with a smile from many areas, including 

reservations, check in and boarding gates.
Onboard Hawaiian Airlines, our crew are 

recognised as being among some of best in 
the world and it’s their warmth, attention to 
detail, their love of their home and wanting 
to always do more to make the difference 
and provide a memorable experience.
■ HawaiianAirlines.com.au

Inspecting the Berlin Wall

Always the  
            last to know?

Get the LATEST travel news, deals and 
competitions found only in Traveltalk’s 
newsletter. Join the conversation and 
subscribe now to get all you need to  
know delivered to your inbox today.

Simply go to  
www.traveltalkmag.com.au  
to subscribe for FREE

And be sure to join the conversation on 
Facebook, Twitter and Google+ 
Twitter.com/traveltalkmag 
Facebook.com/traveltalkmag
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SMARTbusiness: Interview

Q You started out as the company 
‘gopher’. What does it take to 

go from ground level to the top?

APatience, respect, a willingness to learn 
and a lot of reading, listening and hard 

work along the way. I really enjoy what I do, 
which is extremely important as well. You 
need to wake up and be excited about going 
to work and for the majority of the time, I am.

QDid you cop much ageism 
in the early years and if so, 

how did you deal with it?

AAbsolutely. A senior manager in our 
business used to call me ‘kid’ all of the 

time in a demeaning way. It frustrated me, 
but motivated me to be stronger and more 
determined. While I am still relatively young 
(42), I am very mindful of showing every 
single employee in our business the respect 
they deserve, regardless of their age.

QWhat’s your greatest challenge 
as CEO of DriveAway Holidays?

AKeeping great staff. We are not a big 
company so at times we lose good 

staff who leave for a bigger challenge 
or an opportunity we may not have for 
them. I have seen some great people 
leave our business, which is frustrating.

QAnd what about the car 
rental industry? What are 

its greatest challenges?

AThe greatest challenge is being able to 
differentiate yourself from competitors.  

A car is a car so it’s the service and the people 
behind the car that make the difference. 
The challenge is maintaining that point of 
difference while making money out of it.

Q What’s the most exciting 
aspect of your role?

AI am excited by what I learn each and 
every day. New staff bring new ideas 

and new experiences, which challenges 
our business which excites me. I am also 
excited about the opportunity to grow 
our business to bigger and better things.

Q What professional 
achievement are you most 

proud of in your career?

ATogether with a business partner we 
grew a business over nine years then 

sold it, which is an achievement of which we 
are both proud. At times we were laughed 
at for our short cuts and cost-cutting ways 
so it was nice to achieve the best result. 

QWould you have done 
anything differently?

A Yes. I would have taken a larger risk and 
invested in more technology. We missed 

another opportunity… but that is life.

QWhat gets you out of bed 
in the mornings?

AI wake early and jump out of bed 
if I know there is a new pulse of 

swell on the horizon. I love surfing… it 
keeps me sane, it keeps me balanced.

QHow does DriveAway differentiate 
itself from its competitors?

AService and supply. I am passionate 
about providing great service. In our 

business we cannot deny a car to a client 
unless I say so. It drives my team crazy but 
we will do whatever we can to satisfy the 
requirements of our clients and partners.

Last month I received a letter from 
clients (yes a letter!) who had purchased 
three teddy bears on a Royal Caribbean 
cruise ship for their grandchildren. Long 
story short, they left the bears in the boot 
of our rental car, losing them forever. 

I was determined to fix the problem 
and thanks to some help from Gavin Smith 
at Royal Caribbean, we arranged three 
replacement bears and had them delivered 
directly to the clients’ home in WA, which 
equalled three HAPPY grandchildren. 
Service is about the little things.

QWhat exciting developments 
can we expect to see both 

from the rental car industry and 
DriveAway in particular?

AExpect to see more and more use of 
GPS technology. Expect to see more 

and more car sharing platforms emerge. 
Expect to see more suppliers come and go. 
At DriveAway we do cars well. However, we 
have developments in the pipe for other 
areas of our business which are exciting. 
There is plenty more to come. Stay tuned.

Q When you need to take five, 
where do you love to travel?

AI love riding the waves in the Mentawai 
Islands, off the western coast of Sumatra 

in Indonesia, or doing something similar with 
my wife and two daughters at my parents’ 
house in Gerroa, a couple of hours’ drive 
down the south coast of New South Wales.

Chris Hamill, CEO of DriveAway Holidays

PASSION AND DRIVE

NEED TO KNOW
Each year, DriveAway Holidays provides 
tens of thousands of travellers both in 
Australia and across Europe with quality 
rental cars and lavish motor homes, 
allowing them the means to enjoy an 
independent holiday at their own pace. 
■ driveaway.com.au

Once the office roustabout, Chris Hamill, CEO of DriveAway Holidays, knows 
what it takes to rise to the top. Here, he shares his story with Jessica Zoiti.
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CAPTAIN COOK Cruises is throwing a special 
birthday cruise to help their paddle-wheeler, 
PS Murray Princess, celebrate turning 30.

A unique three-night birthday itinerary 
promising fun and celebrations departs on 
August 12. There will be nostalgia and a 30th 
birthday gala celebration and dinner, hosted by 
the Captain, featuring plenty of entertainment 
so guests can dance the night away.

In between partying there will be plenty of 
time to experience the Murray River. Guests will 
visit Riverview Lodge and relax by the campfire 
while being entertained by a local performer 
before enjoying a scenic cruise the following 
morning on the flat-bottomed boat, Dragon-Fly, 
discovering the birdlife that lives on the river 

including swans, swamp hens and wood ducks.
The Murray Princess will also visit Manunka 

where guests can go ashore for a guided 
nature walk around Wongulla Lagoon. The 
secrets of the local flora and fauna will be 
revealed before heading down river to Lake 
Carlet. Along the way adventure seekers 
can also take a scenic tender boat ride.

Sit back in one of two cosy paddle-wheel 
lounges onboard and enjoy the scenery as 
the ship cruises past Big Bend’s towering 
limestone cliffs and along riverbanks lined 
with mallee scrub and red gum forests. 
Throughout the cruise guests will also learn 
about the history of the paddle-wheeler 
and life on the river via some informative 

entertainment and interesting talks.
Ticket price includes accommodation, all 

meals, guided nature walks, eco-excursions, 
onboard presentations, onboard Wi-Fi, 
the Captain’s Dinner and Dance and live 
entertainment. It also covers the use of the 
ship’s facilities, including a sauna, spa, sun 
deck, bar, two lounges, restaurant, mini gym 
and complimentary scenic coach transfers 
from Adelaide or car parking in Mannum. 

The ‘Murray Princess 30th Birthday 
Cruise’ departs Mannum on August 12. 
Early booking saver fares start from $787 
per person twin share. Price excludes 
drinks, optional tours and services.
■ murrayprincess.com.au

 

CARNIVAL CRUISE Line is taking the good 
times south, announcing plans to base its 
superliner Carnival Legend in Melbourne 
for a record season of cruises in early 2018.

Known for its holiday offerings – 
including a splash park and the Green 
Thunder waterslide – the 2,680-guest 
ship will sail on six roundtrip cruises 
during February and March 2018, offering 
Victorians a new way to holiday at sea.

Voyages will range from three-night 
short cruises to an 11-night trip around 
New Zealand, with a four-night itinerary 
to Tasmania and a 10-night cruise to the 
South Pacific also available. Fares on a 
three-night cruise start from $549 per 
person twin share for the March 16, 2018, 
departure, while fares on the 11-night New 
Zealand experience, which visits the Bay 
of Islands, Auckland, Tauranga and Napier, 
start from $1,499 per person twin share.

 A second 10-night New Zealand cruise 

will take in the sights of the South Island, as 
well as Wellington, with fares from $1,249 
for the February 21, 2018 departure. The 
four-night trip to Tasmania, departing 
February 17, 2018, will be priced from $699.

“Homeporting from Melbourne allows 
us to expand our offering to include more 
of our popular New Zealand cruises and 
short breaks, and also gives Victorians 
the chance to take a Carnival cruise 
direct from their doorstep, enjoying all 
the fun features that have made Carnival 

Legend such a hit north of the border,” 
said Jennifer Vandekreeke, Carnival 
Cruise Line Vice President Australia.

Spanning 12 decks, the 293-metre 
long Carnival Legend features more than 
20 restaurants, bars and lounges, and 
entertainment offerings including Hasbro, 
The Game Show and the whimsical 
Seuss at Sea program. The 88,500-tonne 
superliner also offers a sports court, 
jogging track and two-deck fitness centre.
■ carnival.com.au

Legend making 
Australia home 

ALL ABOARD THE 
BIRTHDAY BOAT
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F I J I ’ S  C R U I S E  L I N E

ROYAL CARIBBEAN 
International has 
honoured the crew 
and project team of 
the new Harmony 
of the Seas at a 
traditional delivery 
and flag changing 
ceremony in France. 

Following 32 months 
of construction at the STX 
France shipyard involving 
thousands  
of employees,  
sub-contractors and 
suppliers, the world’s 
largest and most innovative 
cruise ship is now home to 
2,100 members from 77 different nationalities.

“Harmony is truly magnificent in every 
sense of the word, from her architecture 
and design to the level of care and attention 
to detail with which our incredible crew 
are taking to prepare for our first guests,” 
said Michael Bayley, President and CEO 
of Royal Caribbean International.

“The ship is the ‘best of the best’ of 
what our guests love most about Royal 
Caribbean, combined with new and thrilling 

experiences never before found in one place.”
Costing more than $US1billion (approx. 

$AU1.36 billion), Harmony of the Seas will be 
the 25th ship in the Royal Caribbean fleet. 
She spans 16 guest decks, encompasses 
227,000-tonnes, carries 5,479 guests at 
double occupancy and features 2,747 
staterooms. Harmony of the Seas will 
homeport in Barcelona and embarked on 
the first of 34 seven-night sailings in the 
western Mediterranean last month.
■ royalcaribbean.com.au

Everyone is in perfect harmony  
NEWS  
IN BRIEF
THE P&O Pacific Partnership has 
surpassed its first million dollars in 
total funding. Working with Save the 
Children Australia, the partnership 
has generated $1.1 million since the 
program started in 2012. The funds 
are a combination of passenger 
contributions, which have been 
used to build new kindergartens 
and health aid posts, and special 
donations following the Cyclone 
Pam disaster in Vanuatu last year.

DREAM CRUISES, the first-ever Asian 
luxury cruise line, is now officially on 
sale in Australia. The inaugural ship, 
Genting Dream, will enter service 
on November 6 with a six-night 
repositioning cruise from Singapore 
to Hong Kong, offering an in-depth 
itinerary through Vietnam. She will 
then commence her regular weekly 
seven-night itineraries ex Hong Kong.
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SMALL LUXURY Hotels of the World has 
welcomed five independent boutique 
hotels to its ever growing collection. 

The additions give travellers some 
intriguing options, including the chance 
to stay on an island paradise in the 
Maldives or a hilltop retreat in the Cote 
d’Azur. The three other properties are 
in New Zealand, China and Vietnam.

The Althoff Hotel Villa Belrose is a 
Florentine-inspired property housing 40 
elegant bedrooms, each with a private 
garden or bay-facing terrace just moments 
from St Tropez in France. The hotel’s 
restaurant, Le Belrose, holds a Michelin star 
and offers the largest wine list in the region 

with more than 500 choices. Rooms start from 
€410 (approx. $AU637) plus VAT per night.

Milaidhoo Island in the Baa Atoll UNESCO 
Biosphere Reserve has been transformed 
into a new contemporary luxury resort, 
opening on November 10. A 30-minute 
trip by seaplane from Male international 
airport and with its closest neighbouring 
island home to just 420 residents, this 
resort provides the perfect secluded 
location for an exotic luxury break. 

With 50 rooms ranging from lodges 
to land and overwater villas, each with 
a private pool, guests can indulge in all 
aspects of island life from rejuvenating spa 
treatments, yoga and meditation classes to 

gourmet food at one of three restaurants. 
The resort’s no infant and informal dress 
code policy makes for a tranquil and 
casual stay. Rooms start from $US1,127 
(approx. $AU1,560) plus VAT per night.

Travel agents booking with SLH can 
also enjoy a range of benefits. Agents 
should visit slh.com to receive commissions 
ranging from 10 to 20 per cent available 
through all SLH booking channels. In 
addition, agents can keep updated with 
all the latest hotel news, receive travel 
industry rates and sign up to the ‘Small 
Luxury Heroes’ program to start earning 
points for added benefits and rewards.  
■ slh.com

CHOICE HOTELS has expanded its 
upscale offering with the launch of 
the boutique Ascend Hotel Collection 
and its newly-signed partnership with 
Nugget Point Hotel in Queenstown.

The Ascend Hotel Collection allows 
a property to retain its local brand 
identity while taking advantage of 
Choice Hotels’ powerful distribution 
channels, strategic sales and marketing 
programs and operational support.

“Each Ascend Hotel Collection 
property will offer guests a blend of 
unique characteristics – an established 
local presence, intriguing heritage 
and boutique character,” said Trent 
Fraser, CEO of Choice Hotels.

Set at the base of Coronet Peak in 
New Zealand, Nugget Point is perfect 
for holidaymakers looking for an 
authentic Queenstown experience. 
With 40 well-appointed guest rooms, 
the boutique hotel offers peace and 
tranquillity overlooking the famed 
Shotover River and nearby mountain 
ranges. It’s also just a short drive 

Visitors are spoilt by choice

from the heart of the alpine town’s 
action and its surrounding ski fields.

Steeped in rich gold-rush history, the 
property includes a restaurant with river 
views, Roman bath-style spa, hot tub, 
sauna and steam room, heated indoor pool, 
squash court, movie theatre, fully equipped 

gym and on-site spa offering massages. 
All guest rooms within the hotel 

are open plan and spacious with 
a balcony (some with river views 
available), kitchenette, flat screen 
TV and complimentary Wi-Fi.
■ choicehotels.com.au

COLLECTION 
EXPANDING 
WITH FAB FIVE Top left: Naman Retreat, Da Nang City, Vietnam. Main: A beach pool villa at Milaidhoo Island

Nugget Point Hotel in Queenstown
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Visitors are spoilt by choice

Here, we talk to Geoff Haigh, General 
Manager of The Stanley Hotel, a new 
five-star property in Port Moresby.

QWhat was the motivation 
behind building a benchmark 

five-star hotel in Port Moresby?

AOriginally it was supposed to be a 
four-star, but when we looked at the 

other major properties we were to compete 
against we decided to upscale the hotel to 
basically cover competition across three-, 
four- and five-star hotels. The hotel itself 
is five-star all the way, however all room 
grades have been configured and priced 
to compete in those ratings and to cater 
to a wide range of market segments.

QThe opening of a new hotel 
always generates excitement. 

What has the buzz been like in 
town about The Stanley?

ABusiness and government sectors are 
extremely excited by the hotel and what 

it offers. There is nothing like this in Port 
Moresby. The general public are also very 
interested to see the finished product. This 
is a very big building in a small landscape 
and has attracted a lot of attention.

QWhich of the hotel facilities 
do you think visiting 

Aussies will enjoy the most?

AThat would depend on why they 
are visiting. The hotel is really built 

around its meeting facilities. While these 
will not be experienced by all that come 
here, they are second to none within 
hotels. I would rank these among some 
of the best meeting facilities of any hotel 
anywhere. For pure enjoyment, the pool 
and gym area would have to be the 
standout, with 3,000 square metres of 
outdoor space, including a covered dining 
area for 200 people. You can just sit and 
relax, have a swim, a drink or a sleep. 

Q The corporate market is 
obviously a major target for you. 

What can businessmen and MICE 
planners expect at The Stanley?

AWhatever their previous expectations 
were of staying or working in PNG, 

they will be exceeded. We have eight small 
meeting rooms that can be configured 
into many combinations to seat from 
10 to 400, plus a 1,600 square metre 
ballroom that can be broken down to as 
small as 260 square metres with multiple 
combinations in between. We are able to 

seat 1,000 for a plenary session, while still 
having space for 60 to 80 booths for an 
exhibition. The options really are endless.

QFinally, when you are not running 
the hotel, where do you like to go 

and what do you like to do in PNG?

AI try to get out to Loloata and go 
snorkelling, or go for hike with 

the bushwalking club. A trip out to 
Fisherman’s Island is always a nice 
way to spend the day. There are some 
great reefs here and definitely worth 
spending some time exploring.
■ thestanleypng.com

ONE OF A KIND IN PNG

Geoff Haigh, General Manager of The 
Stanley Hotel, outside the new property
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Gran Via Ma

AVALON WATERWAYS has introduced a new  
fleet of bicycles, each as modern and innovative 
 as its successful Suite Ships on the rivers of  
Europe.

Now available onboard all Avalon 
European ships, the cycles give guests the 
option to explore more of the local villages 
and riverside scenery under their own steam.

Manufactured by Tern, the bikes are a 
lightweight foldable design 
that can be deployed 
quickly and easily stored. 
They represent the 
latest in portable cycle 
design and incorporate 
recycled aluminium and 
environmentally friendly 
materials in line with Tern’s 
eco-friendly philosophy.

Six bikes are carried 
on each of Avalon’s 
135-metre ships and five 
on its 110-metre ships, 
and are provided on a 
complimentary basis along 

with maps, directions, helmets and drinking 
water. Guests simply put their name down 
to reserve a cycle and explore on a self-
guided basis while the ships are docked. 

The onboard bikes are offered in 
addition to the regular guided cycling 
excursions already available on many 
of Avalon’s European river cruises.
■ avalonwaterways.com.au

Crystal makes 
sparkling debut
FOUR NEW-build luxury river 
yachts, Crystal Debussy, Crystal 
Ravel, Crystal Mahler and Crystal 
Bach, will embark on the rivers of 
Europe in the summer of 2017.

The all-suite ships will feature 
exceptional amenities and itinerary 
highlights including 23-square-metre 
guest suites with walk-in wardrobes, 
American king-size beds and bathrooms 
with double vanities. They will also have 
two 46-square-metre penthouse suites 
with added comforts and conveniences.

Each ship will boast spacious public 
areas, including Palm Court with a 
dance floor and glass domed roof, and a 
well-appointed fitness centre and spa.

The four yachts represent part 
of Crystal’s entry into river cruising 
following the line’s re-imagined 
Crystal Mozart embarking on the 
Danube River this month.
■ crystalcruises.com

Guests can now go in cycles

SUPER SHIPS AND SUPER SAVINGS
UNIWORLD HAS released its 2017 Preview 
Boutique River Cruise Collection featuring 
two all-inclusive European itineraries, 
the unveiling of a new Super Ship and 
the chance for clients to make significant 
savings when booking by July 31. 

In 2017, Uniworld will also add 24-hour 
room service and concierge services to 
their all-inclusive Europe programs.

The new 10-day ‘Rhine-Main Discovery & 
Munich’ journey takes guests from Munich 
to Cologne visiting Germany’s historical 
towns and villages, such as the fairytale 
castle of Neuschwanstein, located in the 
rugged hills of Bavaria. Guests can also 
opt to take an educational tour around 

Hitler’s Alpine retreat, Eagle’s Nest. 
The second new itinerary is the 10-day 

‘Paris and Impressions of the Seine’ which 
delves into the artistic heritage of France 
with a particular focus on the Impressionists. 
Guests will experience the Rouen Cathedral 
series painted by Monet, visit the cemetery 
of Vincent Van Gogh, explore UNESCO-
designated Le Havre and see the dramatic 
cliffs of Étretat, both new destinations for 
2017. Guests can also enjoy the romance of 
Paris at night with a cruise along the Seine 
to see the ‘City of Lights’ truly come to life. 

Also showcased is the new Super Ship, S.S. 
Joie de Vivre, launching on the Seine in 2017 
on the company’s ‘Paris & Normandy’ eight-

day journey, with the ship’s décor designed to 
capture the French ‘joy of living’ philosophy.

To secure the best savings, Uniworld has 
significant early booking options. Couples 
who pay in full at time of reservation can 
save up to $4,800 and for those couples 
who wish to leave a deposit at time of 
reservation, they can save up to $2,400 
when booked and deposited by July 31.

Christmas Markets
Clients who want to experience the 
quintessential magic of the Christmas 
holidays in Europe while shopping for 
one-of-a-kind treasures can make it happen 
on a boutique river cruise with Uniworld.

The company offers a range of holiday 
cruises including the eight-day, all-inclusive 
‘European Holiday Markets’ itinerary, where 
travellers experience the most famous 
holiday markets in Central Europe, including 
Germany’s Nuremberg Christmas Market. 
Guests will also enjoy Uniworld’s exclusive 
‘Taste of Christmas’ program in Vienna, 
where they will see the iconic confectionary 
destinations in Café Demel’s windows. 
■ uniworld.com

SS Antoinette from Uniworld’s Rhine Holiday Markets Christmas itinerary
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Call 1300 362 844 | Email res@tempoholidays.com | tempoholidays.com
*Conditions apply. Prices are per person, twin share and are correct at 14 June 2016 but may change depending on surcharges, fees, taxes and/or currency changes. Valid for travel: Dalmatian Highlights is valid for travel Saturdays 22 Apr- 07 
Oct 2017, Adriatic Paradise Cruise is valid for travel Saturdays 03 Jun- 07 Oct 2017, Split to Dubrovnik is valid for travel 06 May, 03, 10, 24 June, 08, 22 July, 12, 26 Aug, 07 Oct 2017. Valid for sale: Book by 31 Oct 2016 to receive a 5% discount. Full 
payment is required by 10 Nov 2016.  Some amounts payable directly to third parties during travel may not be included. Port charges are excluded from these discounts. An additional 2% fee may apply to credit card payments. All discounts, 
savings, added-value inclusions and bonus nights where applicable are included in the advertised price. Offers may be withdrawn without notice and are not combinable with any other offers unless stated. Offers strictly subject to availability. 
Package cancellation fees apply. Please check all prices, availability and other information with Tempo Holidays before booking. Tempo Holidays standard Booking Terms and Conditions apply, see tempoholidays.com for details. Other 
conditions may apply - ask for details. Tempo Holidays Pty Ltd ABN 51007331213 VIC License Travel Agent 31341 Address: 72 Market Street, South Melbourne, VIC, 3205 Phone: 1300 362 844 eMail: res@tempoholidays.com Web: tempoholidays.com

BOOK SELECTED 2017 CROATIA CRUISING  
BY 31 OCT 2016 TO RECEIVE 5% DISCOUNT! 

DALMATIAN HIGHLIGHTS

Explore medieval towns such as Korcula and Hvar 
along the South Dalmatian coast and discover the 
culture, customs and cuisine of this stunning destination. 

8 DAYS  |  from 
$1164*

SPLIT TO DUBROVNIK

Admire the stunning scenery on this deluxe cruise, 
explore the historical island Hvar and UNESCO city 
of Split.

8 DAYS  |  from 
$2006*

ADRIATIC PARADISE CRUISE

Swim in the crystal clear waters of Brač or take a walk 
through the town of Dubrovnik accompanied by expert 
guides as you cruise along the Adriatic coast. 

8 DAYS  |  from 
$1164*

A RIVER cruise with Sanctuary Retreats 
combines sightseeing with relaxing on 
deck along the banks of the Nile, the 
Three Gorges area of the Yangtze River 
or the ancient rivers of Myanmar.

Luxury all-suite cruise ship Sanctuary 
Ananda takes guests on voyages of discovery 
along the Ayeyarwady and Chindwin 
Rivers of Myanmar. Travelling from Bagan 
to Mandalay on the Ayeyarwady, cruisers 
will visit temples, pagodas, palaces and 
monasteries. On the Chindwin, visitors will 
travel through the jungles of the north 
to explore forgotten villages and ancient 
towns almost to the Indian border.

Guests can enjoy 20 per cent off all suite 
categories for 10- and 11-night sailings 
departing July 11 and 22, and August 2 
and 13. Rates include accommodation, 
meals, soft drinks and local beer 
throughout the day, wine with dinner 
and the full program of excursions and 
experiences. Prices are from $4,300 per 
person per cruise (normally $5,375).

Travel into the heart of China along 
the great Yangtze River aboard the 
Sanctuary Yangzi Explorer, experiencing 
the very best stretches of this immense 

waterway, including the 
Three Gorges, one of the most 
celebrated sections of the river.

Guests who pay in full three 
months before any 2016 sailing 
will receive a 25 per cent discount 
and a free cabin upgrade for 
bookings made for the shoulder 
and high seasons and a 10 per 
cent discount for bookings 
made in the peak season. 

Follow the Nile from Aswan 
to Luxor as it flows through 
the heart of Egypt aboard an 
award-winning Sanctuary Sun 
Boat, visiting the Valley of the 
Kings and Queens, the Unfinished 
Obelisk, Philae and Luxor, as 
well as the more remote but 
equally memorable Denderah, 
Kom Ombo and Edfu Temples.

Three-night cruises are 
priced from $US2,160 (approx. 
$AU2,992) per person twin 
share in a royal suite onboard 
either the Sanctuary Sun Boat III 
or the Sanctuary Sun Boat IV.
■ sanctuaryretreats.com

SEEKING SANCTUARY AFLOAT

The Sanctuary Zein Nile Chateau

Sanctuary Ananda
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IF YOUR clients are dreaming of cruising 
Europe’s waterways in style, the award-
winning ‘Star Ships’ from Evergreen Tours 
offer the option of the Rhine, Main, Danube 
and, in 2017, France and Portugal.

In their first year, the company’s deluxe 
Star Ships snapped up the Cruise Critic award 
for ‘Best New River Ships’ and in 2015 they 
won ‘Best River Line for Value’ so guests 
know they’re in for something special.

The ever-popular 15-day river cruise 
between Amsterdam and Budapest includes 
must-see sights and daily guided tours in 
15 cities, towns and villages. Highlights 
include a canal boat cruise in Amsterdam, 
a walking tour of vibrant Cologne and the 

medieval Bavarian town of Miltenberg.
Tour Bamberg and Melk’s Benedictine 

Abbey and take city tours of Vienna, 
Bratislava and Budapest. Guests also cruise 
the castle-lined Rhine gorge and picturesque 
Wachau Valley. More than 40 superb meals 
are included and there are special highlights 
like the Captain’s gala dinner. This 15-day 
‘Splendours of Europe’ river cruise is priced 
from $5,565 per person including flights.

If romantic Portugal and the south of 
France are on the travel radar, Evergreen 
offers an exclusive 15-day cruise 
combining a deluxe seven-night Douro 
river trip with a seven-night Rhone river 
adventure onboard new, custom-built 

Star Ships. Explore 12 different cities, 
towns and villages, experience the must-
see sights and enjoy 39 meals. Earlybird 
Fly Free offers are now available.

The Star Ships feature a contemporary 
design, floor-to-ceiling windows, 24-square-
metre heated pool which converts into 
a cinema, plus a light and airy lounge 
and terrace. All meals are included and 
complimentary wine, beer and soft 
drinks accompany lunch and dinner. 
Daily shore excursions are part of the 
package while the unique ‘You’re Invited’ 
program will see guests join a local family 
for a home-hosted afternoon tea.
■ evergreentours.com.au

 

RIVER CRUISING is an experience in 
itself, appealing to travellers globally 
with a slow, rhythmic glide through 
some of the world’s most renowned 
waterways and the ability to get to know 
a destination in a more intimate way. 

It is also the ease of access to the interior 
of many countries, the ever-changing 
scenery and the ability to dock in the heart 
of quaint old towns riddled with history. 

Tempo Holidays offer a better way to 
explore, surrounded by a range of different 
cultures and nationalities onboard their 
cruise ships, making it a true European 
experience. Excursions are optional 
with Tempo, giving travellers complete 
freedom and control to create the ideal 
cruising journey for themselves.

Those who choose to join in the 
scheduled activity will soak up the history 
of the destination with an expert guide. 
Or elect to do your own exploring and 

have a meal at a local café or enjoy some 
R&R, lounging on the deck of the ship.  

The Rhine is arguably the most picturesque 
waterway in Europe and most popular 
for cruising journeys. Flowing through 
six countries – Austria, France, Germany, 
Liechtenstein, The Netherlands and 
Switzerland – the river boasts villages, stone 
forts, ancient hillside castles and vineyards.  

Trailing close behind in popularity 

is Europe’s second longest river, the 
Danube. Crossing 10 countries, the varied 
scenery is worth at least one visit. 

Tempo have a range of river cruising 
options and are currently offering early 
booking discounts on a select range of 2017 
packages with no single supplements and  
25 per cent off for two people travelling  
together.  
■ tempoholidays.com

Set sail the 
European way

Castle Katz on the Rhine

STARS HEAD TO FRANCE AND PORTUGAL



THE DIFFERENCE IS
SCENIC

All-inclusive 5-star luxury, 
from spacious suites, 
fine dining and top-shelf 
beverages, to a range 
of exclusive events and 
onshore excursions. 
Everything is included...

2017 FRANCE RIVER CRUISES 
THE DIFFERENCE IS INCLUDED | THE DIFFERENCE IS SCENIC

LUXURY
Boasting the finest fleet of river ships 
in France, our Space-Ships will be 
completely rebuilt for the 2017 cruising 
season to include larger suites and 
beautiful interiors. We’ll open up public 
spaces and reduce the number of 
guests – but not our staff numbers – 
for an even more personalised level of 
service than ever before. Additionally 
we’ll introduce a vitality pool, gym and 
spa.  A highlight of these ships will be the 
two new one-bedroom Royal Owner’s 
Suites, at a huge 47 square metres.

CULINAIRE
An exclusive new culinary experience 
will be available on our 2017 Bordeaux 
and Rhône River Cruises. Scenic 
Culinaire will allow guests to participate 
in a series of on board cooking classes, 
taught by experts. The dedicated space 
will feature cooking stations, a cheese 
and wine cellar and fresh ingredients 
sourced from local markets. Our 
cooking instructors will introduce 
guests to regional recipes based on the 
regions they’re cruising through.

ENRICH
Our signature Enrich experiences will 
take guests behind the scenes for 
special encounters inaccessible to 
the ordinary traveller. New for 2017, is 
our stage spectacular, Scenic Rouge - 
inspired by the finest French cabaret 
traditions and featuring classics such as 
the can-can, it’s held under the big top, 
on the banks of the Rhône River in Lyon. 
Guest can also  enjoy an exclusive four-
course dining experience with matched 
vintages at the acclaimed Mumm 
Champagne house in Riems.

*Conditions apply. Prices based on per person twin share in AUD and subject to availability, until sold out. Prices are cruise only (including port charges and taxes) and includes 
early payment discount of $300pp where full cruise payment must be received within 7 days of booking; airfare and air taxes are not included and are additional. For new 
bookings only. Cruise only offer is not combinable with any other offers including Earlybird offers. Pricing correct as of 8 June 2016 and based on FRAC091017 in a category E 
suite (no balcony). For full terms and conditions refer to Europe Luxury River Cruises 2017 brochure and scenic.com.au/terms. SNTRD344

bookings.scenicglobal.com 138 128
SCENIC.COM.AU

SOUTH 
OF FRANCE 

13 DAYS FROM

$4,995*pp
CRUISE ONLY
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SCENIC HAS launched its 2017 Europe River 
Cruising program which includes a rebuild of 
three ships, new Freechoice activities, Enrich 
experiences and new combination cruises.

Scenic Diamond in Bordeaux plus Scenic 
Emerald and Scenic Sapphire on the Rhone and 
Saône in the South of France will be rebuilt for 
2017, opening up public spaces and reducing 
the number of guests to 155 (78 cabins). 
 The redesigned ships will all feature two, 
47-square-metre royal owner’s suites on the 
Diamond Deck – the biggest suites onboard 
European river cruise ships, larger wellness 

centres and gyms plus a vitality pool.
The company has also transformed 

one of the onboard dining venues into a 
private cooking emporium, Scenic Culinaire, 
offering tailored cooking classes. It will 
feature cooking stations, a cheese and wine 
cellar, fresh ingredients will be sourced 
from local markets and cooking instructors 
will introduce guests to recipes based on 
the regions they are cruising through.

“France is the epicentre of cuisine and fine 
dining so we are delighted to introduce Scenic 
Culinaire to our guests,” said Aleisha Fittler, GM 

TRAVEL AGENTS can now book APT’s 
Myanmar 2017/18 river cruise departures, 
with the luxury travel operator launching 
a new brochure to the trade.

The brochure showcases a choice 
of four itineraries departing between 
September 2017 and April 2018. Two 
itineraries focus purely on Myanmar 
and two offer combinations with other 
countries. For the first time APT is offering 
a combination itinerary featuring Myanmar 
and India. Agents can also offer Myanmar 
and the Mekong to clients who want to 
explore more of Asia in one journey.

Most popular itinerary is the 18-day 
‘Hidden Wonders of Burma with Inle 
Lake’. Priced from $10,845 per person 
twin share, the cruise sees guests sail 
between Mandalay and Yangon. Highlights 
include two APT Signature Experiences: a 
champagne sunset cruise alongside the U 
Bein Bridge and spending a day of discovery 
at the Bagan Archaeological Zone. 

After the cruise, guests fly to Heho for 
a three-night stay at Inle Lake where they 
will explore the southern section of the 

lake by boat, taking in its 
gardens, witnessing the 
ingenious one-legged 
rowing technique used 
by local fishermen and 
visiting the famous 
Nga Phe Kyaung 
Monastery (also 
known as the ‘Jumping 
Cat Monastery’).

The company is 
offering a choice of 
two SuperDeals on 
all bookings made 
by September 30. For 
bookings on any holiday 
to Myanmar of 15 days  
or longer, a ‘Fly for $795 per person’ 
offer is available. For those travelling 
in the executive or royal suites, the offer 
is to ‘Fly Business Class from $3,995’.

Guests who book a combination 
itinerary will be eligible for APT’s ‘Fly 
Free, including taxes’ deal, with business 
class flights being offered from $995 per 
person for cat A, cat B, executive or royal 

suites. Offers are subject to availability 
and terms and conditions apply.

APT has also released its Europe 
River Cruising 2017 brochure, offering 
an exclusive portfolio of small group 
discoveries, new Signature Experiences 
and special interest cruises.
■ aptouring.com.au

Product Development. “We know many have a 
huge passion for food and wine so we believe 
this is something that will really enhance their 
cruising experience and immerse them even 
further into the delights of French gastronomy.” 

Six new combination cruises have been 
launched, ranging from the 19-day ‘Eastern 
European Endeavour’ which travels from 
Prague to Bucharest along the Danube and 
through the less-travelled Black Sea region, 
to the 27-day ‘European Sojourn’ which 
begins in Budapest cruising the popular 
Rhine-Main-Danube rivers and connecting 
with the Rhone in Lyon, ending in Nice.

New Enrich experiences include Scenic 
Rouge which is performed under a big-
top in Lyon where guests will enjoy a 
traditional French cabaret performance 
including the famous can-can and an 
exclusive four-course dining experience 
with matched vintages at the acclaimed 
Mumm Champagne house in Riems. 

Scenic Freechoice activities include a 
gingerbread cooking class in Nuremberg, a 
guided tour of Bratislava, Tournon vineyard 
hike and wine tasting, while for the more 
active there are three new cycling options 
in Caudebec, Arnhem and Bordeaux.
Scenic has a number of Earlybird offers 
available until September 30, such as included 
flights to Europe, fly for $995 per person, 
and Eco-Biz Flight combos and fly business 
class to Europe from $3,995 per person. 

■ scenic.com.au

A WHOLE RANGE OF 
SCENIC OPTIONS

Scenic Culinaire 

Get onboard for Myanmar bookings



Truly All-Inclusive Luxury European River Cruising
YO U  D E S E R V E  T H E  B E S T

T HESE  B OU T IQ UE  R I VER  CRUI SES  I NCLUDE:

❖   NEW FOR 2017  24-hour room service.

❖   NEW FOR 2017  Concierge services. 

❖    Elegantly appointed riverview staterooms and suites 
with luxurious amenities.

❖   In-suite butler service on all ships in Europe.*

❖   All gratuities onboard and onshore.

❖    All meals and unlimited beverages onboard, including 
fine wine, beer and spirits.

❖   A variety of onboard dining experiences.

❖    Personalised onshore experiences hosted by  

English-speaking local experts.

❖    Wellness on the water – onboard fitness centre, exercise 

classes, complimentary bicycles and Nordic walking sticks.

❖   Entertainment and insightful Signature Lectures.

❖   Ship-wide Wi-Fi access.

❖   Scheduled airport transfers on arrival and departure days.

uniworld.com | 1300 780 231 | #ExploreUniworld 

*In-suite butler services are not available in Portugal.
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BOARDING THE Cessna Caravan 
light aircraft, I sense a quickening of 
my heart as I prepare myself for the 
flight to Marataba Trails Lodge. 

The bush and safari are only a few hours 
away and I am always like a five-year-old at 
Christmas before these adventures. It’s been 
two years since I’ve been to the African 
bush and withdrawals have definitely set 
in. I’m bound for the Limpopo province of 
South Africa, which is a first for me, and 
a stay at the Marataba in the Waterberg 
Range, some four hours from Johannesburg.

Marataba is a malaria-free eco-property 
set high up on a mountain slope in a 
23,000-hectare private concession in the 
Marakele National Park. It’s unbelievably 
peaceful and jaw-droppingly beautiful, 
accommodating only eight guests at a 
time. Marataba is remote and private in a 
Waterberg wilderness world all of its own.

As we make our approach and I spy our 
lodgings high up in the mountains, my 
inner child is bursting with excitement 
and I can’t wait to put on my boots 
and go on my first ever game-hike.

THE HIKE
The biggest challenge for me is when we 
are told that we must remain silent for the 
two-hour duration of the walk. This will be 
a big test for me, but as our ranger Andre 
explains, we will be at one with nature and 
fair game to be eaten, so we need to try 
and remain as unobtrusive as possible.

“Walk in single file,” he tells our group 
and “watch me.”  I am watching him…
and his big rifle very intently and hoping 
there is no need for him to use it.

Walking in the bush as opposed to 
driving is a very different experience. You 
become part of nature and the environment 
and there’s a sense of peace and calm and 
amazingly I am managing to keep quiet.

We walk for a good 10 minutes, stopping 
here and there for Andre to tell us about 
a bird or a plant. I have fallen in love with 
the colourful lilac crested roller that he 

Walking in a  
WILDERNESS  
WONDERLAND
JENNY ROWLAND has a rather too close encounter with an African icon. 
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explains is the drag queen of the bush. Ostentatiously beautiful, 
but when it opens its beak the noise is a deafening screech!

Then Andre’s right arm goes up and he is pointing at something. 
We all look round to see a huge mummy rhino and her baby. They 
are approximately 40 metres away and incredibly well camouflaged. 
He tells us to follow him further into the bush to get closer and as we 
tiptoe behind, the mother smells us and snorts very aggressively.

We are now only 20 metres away and I can see that mamma rhino is  
definitely not comfortable with the Australians gatecrashing her nursery.

Andre whispers to me that she can smell us but can’t see or hear 
us and that she needs double confirmation (meaning two senses 
simultaneously) before she will do anything. Just then, she turns her 
head and stares straight at us. Oh oh – that’s double confirmation. 
It is all I can do to stop myself tearing off in the opposite direction 
but Andre, who remains in total control, calmly escorts us away.

Continues on page 38

 

GOING ON a hike is a great way of minimising the  
overindulgence as the hospitality at Marataba is worthy  
of a Michelin star. Every evening our chef comes out and  
introduces his food to us. We are very pleased to make 
 its acquaintance!

Springbok crackers and biltong to go with pre-dinner 
sundowners followed by steaks, stews and tagines so full of 
flavour you can’t resist a second helping, while attempting 
to leave enough room for the exquisite desserts.

Marataba is a place that remains on your waistline for  
a little while after you leave but forever in your heart long  
after you leave.
■ marataba.co.za

Michelin star Marataba



ADVENTURE TRAVEL: South Africa

38   |   W W W . T R A V E L T A L K M A G . C O M . A U

 

AN OVERLAND safari through the heart of 
South Africa, the ‘Drifters Enfield Motorcycle 
Tour’ is a must for bikers who crave adventure.

Join this thrilling 10-day experience as 
it passes through Cape Town, its famous 
wine region, safari reserves, mountains, 
historic areas and remote bushland. The 
tour combines the thrill of riding a classic 
Royal Enfield motorbike with a taste of 
South Africa’s history plus its diverse 
cultures, dramatic geology and scenery.

With a support vehicle and guide, 
bikers venture into little-known regions 
plus game reserves, wide open plains, 
historic battlefields and coastlines.

Starting with a ride along Cape Town’s 
coast, the trip motors through the 
famous Stellenbosch wine region before 
zooming inland. Bikers head through the 
evocative Karoo plains then up to the 
Swartberg Mountains. Venturing into 
safari reserves in these areas, the tour 
includes game drives to view African 
wildlife, plus shared accommodation with 
en-suite bathrooms throughout the trip.

“Motorcyclists on a trip like this 
will get a genuine feel for Africa, 
asides from the joy of driving through 

magnificent scenery and fascinating 
historic sites,” said Christiaan Steyn, the 
tour leader and a Boer descendant. 

The adventure culminates with 
an exploration of the region around 
Hopetown and Kimberley – areas 
famous for diamond mining and various 
historic sites of the Anglo-Boer War. 

The trips have scheduled departures 
which are ideal for individuals or groups, 
but Australian travel agent Adventure 

Destinations can tailor specific itineraries 
for small groups. The Royal Enfield 500cc 
Classic Military models and helmets are 
supplied by Drifters, which has imported 
a fleet of 16 new bikes into South Africa.

The motorbike adventure is just 
one of many in the newly released 
Drifters brochure Southern & East 
Africa Adventure Wildlife Tours. Monthly 
departures are from $3,500 per person.
■ adventuredestinations.com.au

Explore South Africa on an epic motorbike adventure

I’m relieved to get some distance 
between us as I don’t fancy one of those 
horns (rare and valuable as they are) in my 
rear end! The adrenaline is pumping but 
I know we are safe – a great experience 
and one I could never have in a vehicle.

My stay at Marataba is magical and while I 
love game drives, the walking safari elevates 
the bush experience to a whole new level.

AUTHOR’S FOOTNOTE: For those of you who 
have been following my safari adventures 
over the years – no, I didn’t see a leopard! 
Everything else in abundance, though. 
Bitter sweet...sad I didn’t get to see him but 
happy to have another reason to return.

■ benchinternational.com.au
■ swagmantours.com.au
■ adventuredestinations.com.au
■ southafrica.net
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DESIGNED WITH the African travel trade in 
mind, INDABA embraces the spirit of partner-
ship, collaboration and has a commitment to 
tourism excellence. 

This award-winning event is the only 
African global travel trade show and is owned 
and delivered by South African Tourism. It 
is also Africa’s largest and most successful 
tourism trade show and this year some 7,000 
people attended at the Inkosi Albert Luthuli 
International Convention Centre in the coastal 
city of Durban, Kwa-Zulu Natal.

The theme for this year’s event was ‘putting 
you at the forefront of success’. It saw more 
than 1,000 exhibitors strut their stuff, provid-
ing an overwhelming array of African product 
and experiences. This annual celebration of all 
things African seems to get better every year 
with an exciting and enriching program of 
events on offer for all delegates.

According to Derek Hanekom, South Afri-
ca’s Tourism Minister, tourism in the country 
and indeed Africa in general is on the brink 
of a new success story. Early indicators this 
year are pointing to spectacular growth and a 

bumper 2016 after the challenges of 2015.
“The South African government has ear-

marked tourism as a growth sector of national 
priority because of its potential to bring about 
economic expansion and massive job oppor-
tunities,” he said.

He also noted that everyone needs to pay 
more attention to the image and reputation 
of Africa in order to be successful. “Not only 
through effective marketing, but by putting 
on a great show when tourists arrive,” he said.

Soft Rand equals great value for 
Australians
The best news is that now is a great time to 
travel to South Africa. Our dollar is buying lots 
of rand at the moment and that’s bringing 
Australians back to the destination, with 
January and February seeing a big increase in 
visitor numbers. 

Sthembiso Dlamini, Acting Chief Executive 
of South African Tourism, told Traveltalk visa 
restrictions on those under 18 and Ebola 
scares had impacted foreign visitation from 
Australia.

“Unfortunately when something bad hap-
pens anywhere in Africa the whole continent 
gets marred,” she said, pointing out that not 
one case of Ebola had been reported in South 
Africa.

Figures also show that when Australians 
do take the plunge they love the destination 
and more than 50 per cent return, which is a 
massive endorsement.

So the main message from INDABA 2016 
is that it’s time to get your clients to cross this 
life changing destination off their bucket list 
and make sure South Africa is at the forefront 
of their holiday decisions.
■ southafrica.net

PUTTING YOU AT THE FOREFRONT OF SUCCESS

ONE OF my favourite things at INDABA 
this year and making a huge impact 
across the continent was a group 
called ‘I See A Different You’.
This is a collective of Soweto-born 
‘creatives’ who combine their passion 
for fashion, art and photography to 
change the world’s view of Africa from 
the negative to the positive. Justice 
Mukheli, Innocent Mukheli and Vuyo 
Mpantsha make up this dazzling trio.
“As Africans, our story has always been 
told by others and as I See A Different 
You we want to tell our own stories 
through art,” the group posted on their 
website.
■ iseeadifferentyou.tumblr.com

Traveltalk’s JENNY ROWLAND reports from INDABA in South Africa.
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“WELCOME TO Casa Republica!”
With those words, Chimu co-founder  

Greg Carter launched another 
exciting chapter in the company’s 
development, announcing plans to 
open a $5 million boutique hotel in the 
Barranco District of Lima in Peru. 

“Latin America is in our hearts,” Greg 
told Traveltalk at the unveiling. “We fell 
in love with the place 15 years ago and 
we believe we are the first Australian tour 

operator to open a hotel in South America.”
Currently the office of a law firm, the 

mansion is just 200 metres from the beach 
on Saenz Pena, one of the area’s best streets. 
Preliminary work on the 1920s building has 
already begun with the 17-room project 
scheduled for completion by November.

The company surveyed more than 
400 consumers to find out just what 
visitors wanted from a hotel and top 
of the list were oversized beds, luxury 

linen and a choice of pillows. 
“Of course technology is increasingly 

important to the modern traveller 
but it’s very clear from the survey that 
Australians value a good night’s sleep 
over everything else,” added Greg.

“Our hotel will have a sophisticated, 
bohemian vibe which will be true to 
the district’s roots. We want to create a 
hotel that is a destination in itself.”
■ chimuadventures.com

THOSE ATTENDING the first Latin America 
travel agent workshops discovered that 
more than 80 per cent of Australians 
who book holidays to South American 
countries still do so through an agent.

Hundreds attended the first Sydney 
workshop at the Ivy Ballroom while 
160 agents in Melbourne attended the 
workshop expo at the InterContinental 
Hotel. Latin dancers joined the agents 
who were able to meet with more than 
50 exhibitors representing airlines, hotels, 
cruise lines, tour and travel operators 
and tourism bodies from 20 countries 
in South and Central America. 

Among the exhibitors were 
tourism bodies from Chile, Brazil and 
Colombia, which have never fronted an 
Australian travel trade show before.

The Sydney and Melbourne events were 
part of Latin America Travel Week, organised 
by the Australian Travel Association for 
Latin America (ATALA). The inaugural 
promotion also included free travel expos 

for the public in both 
cities. As part of the 
initiative, the public 
and travel workers 
donated gold coins to 
the UNHCR’s Ecuador 
Earthquake Appeal.

At the Sydney 
event, Valma Herb 
from MTA Travel won 
a $12,000 luxury 
holiday for two to 
Chile including flights 
from LATAM Airlines, 
The Singular Patagonia, 
The Singular Santiago, Alto Atacama Desert 
Lodge & Spa and Vira Vira Hacienda Hotel.

In Melbourne, Jackie Steeper from STA 
Travel Melbourne won a luxury holiday 
for two to Peru including flights with 
LATAM Airlines, Mountain Lodges of Peru, 
Hotel B and Delfin Amazon Cruises.

Ted Dziadkiewicz, ATALA Chairman, 
said the inaugural Latin America Travel 

Week was aimed at increasing awareness 
of Latin America as a travel destination.

“More Australians are looking at 
South and Central America as holiday 
destinations with a sizeable increase 
in airline capacity in recent years, the 
Rio Olympics, more packaged tours 
and positive marketing all helping to 
fuel travel to Latin America,” he said.
■ atala.com.au

HOTEL PROMISES TO BE GOOD IN BEDS

Pride of the South

The ATALA trade expo in Sydney
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ONE OF Bunnik Tours’ favourite 
continents would have to be South 
America. With so much diversity 
between the different countries and 
regions, as well as vibrant cultures 
and colour in abundance, it definitely 
makes for an unforgettable holiday. 

From the cloud forests and hot springs 
of Colombia and Ecuador to the Inca 
relics of Peru’s Sacred Valley and Machu 
Picchu, Iguazu Falls and the grand cities 
of Buenos Aires and Rio, there’s a lot 
to get excited about. Plus there’s the 
mouth-watering food, lively music and 
warm hospitality of the locals to enjoy.

Bunnik Tours plan their itineraries 
carefully to find the perfect balance between 
organised sightseeing and free time for 
independent exploration, and with a 
maximum group size of just 20 people, they 
have the flexibility to adapt their programs 
to take advantage of local conditions 
and provide truly special experiences. 

Here are some of their most popular tours:

South American Explorer
This itinerary takes an in-depth look 
at Peru, beginning in the Amazon and 
travelling through Cusco and the Sacred 
Valley to Machu Picchu. Then venture high 
up through the Andes to discover Lake 
Titicaca and the floating reed Uros Islands. 
Descend into the volcanic Colca Valley, 
home to the world’s deepest canyon, and 
visit the Cross of the Condor, where the 
Andean condor can be seen cruising over 
the morning thermals. Add in Iguazu Falls 
and the vibrant cities of Rio and Buenos 
Aires for a true taste of the continent.

Best of South America and Galapagos
Visit the lost city of Machu Picchu and 
iconic Iguazu Falls. Another highlight 
is a four-night stay in the remarkable 
Galapagos Islands. Then take a 14-night 
Holland America Line cruise from Santiago 
to Buenos Aires, navigating Cape Horn, 

the Chilean fjords and Glacier Alley.

South America in Style
The ultimate five-star journey across South 
America, discovering the continent’s very 
best. Stay at some of the region’s grandest 
hotels, enjoy the old-word charm of luxury 
rail journeys and cruise the Amazon in 
style. This itinerary takes in the Sacred 
Valley and visits Machu Picchu. Discover 
Iguazu Falls, vibrant Rio and Buenos Aires, 
including a stay at a traditional Estancia.

Colombia, Ecuador and the Galapagos
For something a bit different, Bunnik have 
combined Colombia and Ecuador with 
a visit to the Galapagos Islands to take 
in the diverse wildlife. Explore bustling 
markets and travel through picturesque 
villages, taste the typical delicacies and 
enjoy the warmth of the local people.
■ bunniktours.com.au/South-
Central-America-Tours 

THE BEST OF BUNNIK

Left to right: Rio de Janeiro, Brazil; The Coffee Triangle in Columbia; Iguazu Falls in Brazil

Dancing in the 
streets of Columbia



EUROPE

42   |   W W W . T R A V E L T A L K M A G . C O M . A U42   |   W W W . T R A V E L T A L K M A G . C O M . A U42   |   W W W . T R A V E L T A L K M A G . C O M . A U

WITH BRITISH Airways’ vast network in 
Europe through the award-winning London 
Heathrow Airport, travellers can also 
tour other royal palaces on the European 
continent to soak up more glorious history 
and admire the grand architecture.

“The UK and Europe house some of the 
world’s most famous palaces and castles,” 
said Nicole Backo, British Airways’ Regional 
Commercial Manager South West Pacific.

“British Airways would like to invite 
travellers from Australia to take advantage 
of our extensive network to visit some of 
these majestic monumental sites in the 
UK, or one of the equally stunning palaces 
in nearby Spain, Monaco or France.”

Buckingham Palace
To signal that the sovereign is in residence 
at Buckingham Palace – the location of the 
famous ‘Changing of the Guard’ ceremony in 
London – the Union Jack flag is replaced by 
The Royal Standard. From July 23 to October 
2, visitors can tour a special exhibition, 
Fashioning a Reign: 90 Years of Style from The 
Queen’s Wardrobe, which charts significant 
events in the Queen’s life and the nation’s 
history through an unprecedented collection 
of her majesty’s clothing and accessories.

Windsor Castle
Just 40 minutes outside London, the 
Queen’s country residence in Windsor 
represents more than 900 years of 
royal history and is the world’s oldest 
and largest occupied castle. 

Her majesty sometimes spends her private 
weekends at Windsor Castle. You might even 
time your visit when she is in residence. 
Private group tours of the State Apartments 
can be pre-booked for a behind-the-scenes 
look at this historic stone fortress. If you 
miss the Fashioning a Reign: 90 Years of 
Style from The Queen’s Wardrobe exhibition 

at Buckingham Palace, you will have the 
opportunity to view it at Windsor Castle 
from September 17 to January 8, 2017. 

Palacio Real
Madrid’s Royal Palace was constructed 
in the mid-1700s on the site of a castle 
built in the ninth century. The impressive 
Palacio Real is the largest royal palace in 
Europe by floor area and contains almost 
3,500 rooms. These days, the Spanish 
Royal Family lives in a smaller palace on 
the outskirts of the city and the Palacio 
Real is mainly used for state functions. 

Prince’s Palace of Monaco
The official residence of the Prince of 
Monaco was built on a rocky outcrop in 
1191 as a Genoese fortress and has been 
the continuous home of the Grimaldi family 
more than seven centuries. The fortified 
palace enjoys views over both the Port of 
Fontvieille and the Mediterranean Sea and 
looks spectacular when it is lit up at night.

Palace of Versailles, Paris
The Château de Versailles, 20 kilometres 
southwest of Paris, was the centre of 
political power in France from 1682 until 
the monarchy was deposed by the French 
Revolution in 1789. The palace’s most 
famous gallery – the Hall of Mirrors – was 
the setting for many of the ceremonies of 
the French Court during the Ancien Régime. 
It contains 17 mirror-clad arches that reflect 
17 arcaded windows that overlook the 
chateau’s oft-photographed gardens.

Customers from Australia have the opportunity 
to travel to these palaces in ultimate style and 
comfort, thanks to British Airways’ superjumbo. All 
flights from Australia arrive at the airline’s home 
at London Heathrow Terminal 5 and customers 
can enjoy stress-free onward connections to 
cities in the UK and Europe from Heathrow.
■ ba.com

The long walk at Windsor Castle. Picture 
courtesy VisitBritain/Britain on View

Nightfall at the Palace of Versailles. Picture 
courtesy Atout France/Nathalie Baetens

How to get

The Changing of the Guard ceremony at Buckingham 
Palace. Picture courtesy VisitBritain/Pawel Libera

YOUR PALACE ON
British Airways reveals some of the top palaces to visit in the UK and Europe 
for travellers who want to know what it’s like to live like royalty.
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Apartment Space. 
Hotel Service.  
Adina Style.

Your Place to Stay
Adina Apartment Hotels offer spacious studios, one, 
two and three bedroom apartments in central locations 
across Australia, New Zealand and Europe. The extra 
space of an apartment with the exceptional hotel service 
makes Adina the perfect choice for discerning travellers. 
Look out for the new Adina Apartment Hotel Auckland, 
Britomart now open and new hotels in Frankfurt, 
Nuremberg and Brisbane coming soon in 2016.

TFEhotels.com/adina

AUSTRALIA: SYDNEY | MELBOURNE | BRISBANE | PERTH | ADELAIDE | DARWIN | WOLLONGONG
NEW ZEALAND: AUCKLAND EUROPE: BERLIN | FRANKFURT | HAMBURG | BUDAPEST | COPENHAGEN

BONDI BEACH

AUCKLAND HAMBURG BUDAPEST COPENHAGEN

YOUR PALACE ON
British Airways reveals some of the top palaces to visit in the UK and Europe 
for travellers who want to know what it’s like to live like royalty.

TFE HOTELS is designing the world’s 
first hotel based on inputs from the 
TEDx community and its own team 
members and guest database. 

The Australian-based hotel group 
hosted a workshop during the one-day 
ideas festival held at Sydney Opera House 
in May to harness the genius minds of 
the TEDx Sydney audience and two of its 
most engaging and inspiring speakers, 
Dr Jordan Nguyen and Karen Palmer, to 

help design the hotel of the future.
Tammy Marshall, Chief Operating 

Officer TFE Hotels, said the responses 
were outstanding, intelligent, thought 
provoking and at times surprising.
“In coming weeks we’ll survey our team 
and our guests and then analyse the 
results so we can drill down into what 
it is that people want and set about 
creating travel and hotel experiences that 
really inspire and engage,” she said.

The TEDx Hotel of the Future

The hotel of the year 2020 will 
be one where connectivity, social 
interaction, comfort, wellbeing and 
safety are taken to the next level.

“The key themes that emerged from the 
workshop were that people want travel 
experiences that allow them more time –  
time to themselves and time with their 
loved ones or business contacts – and 
they want more meaningful connections. 
This came up around three key themes: 
authentic experiences, personalisation 
and technology,” she said.

Authentic experiences
Australia’s sophisticated traveller wants to 
move away from generic travel experiences 
and to have everything tailored to their 
specific tastes. They want the hotel to help 
them connect with the local destination.

Personalisation
There was a resounding call for hotels all 
around the world to ‘know’ their guests better. 
This was the greatest cause of frustration 
across the board with hotels around the world.

Technology 
There was also an overwhelming call for better 
technology – technology that allows a more 
efficient hotel experience and technology 
that allows guests a better ability to use their 
devices from the moment they arrive. This 
is not about replacing human connection, 
it is about enabling hotel staff to better 
interact with guests in meaningful ways.
■ tfehotels.com



Traveltalk was also invited to the launch 
which saw the departure gate decked out 
in Canadian flags and a Mountie serving 
celebratory cake. A giant inflatable globe was 
set up to provide some fun in the ‘snow’ and 
Vanessa Stiffarm, the Calgary Stampede 2016 
Indian Princess, performed a traditional dance.

“This is an historic day for Air Canada, which 
has been a long time in the planning,” said 
Paul McLean, Air Canada General Manager 
Australia and New Zealand. “We are very 
excited about the new product offering, 
which is great for Queensland but also the 
rest of Australia with seamless connections 
with our domestic partners here.”

Mr McLean revealed to Traveltalk that the 
airline had just signed a SPA deal with Virgin 
Australia, opening up some new domestic 
connection opportunities across the country 
in tandem with their existing agreement 
with Qantas. The new Brisbane-Vancouver 
route means Air Canada now flies to 78 cities 

in Europe, the Middle East, Asia, Australia, 
the Caribbean, Mexico, Central and South 
America, along with its domestic network 
of 64 Canadian cities and 55 in the USA.

“We are a full service, premium international 
carrier. Our business class and premium 
economy products are second to none in 
North America and we offer great service 
throughout all our cabins,” he added.

The airline’s state-of-the-art 787-8 
Dreamliner features 20 international business 
class lie-flat seat suites, 21 premium economy 
and 210 economy class seats featuring 
upgraded in-flight entertainment at every seat.

“With the type of efficient aircraft that 
it is the 787 opens up new markets and 
new opportunities for us. We may see 
more Australian cities coming on line 
down the track because this is a market 
we are taking very seriously. We have a few 
things to prove with Brisbane first but if all 
goes well we may see more services here 
at some point. There is more to come.”

The new service is expected to generate up 
to $56 million for the Queensland economy 
and bring an additional 90,000 visitors to 
the state. Canadian travellers to Queensland 
were up 12 per cent in 2014 with the daily 
service expected to increase inbound 
visitation through strong corporate links 
in the resource sector as well as tourism.
■ aircanada.com

CANADA
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A three-day guided package from San Francisco to Yosemite  
National Park costs around $AU1,700 inducing accommodation,  
some meals and all bike costs.
■ driveaway.com.au

IT MAY have taken six years to get here 
but the first Air Canada flight has landed 
in Brisbane, marking an historic chapter 
in the company’s history and a major 
boost between the two countries.

A stellar gathering of dignitaries, 
including the Canadian High Commissioner, 
local MP, senior airline executives and 
indigenous representatives gathered at 
the international terminal last month to 
welcome the first flight from Vancouver 
and to farewell passengers travelling on the 
debut 13-and-a-half hour trip to Canada.

The 787-8 Dreamliner service offers the 
only non-stop flights between Brisbane 
and Canada with the route going daily 
from mid-June. The new flights are timed 
to optimise connectivity to and from Air 
Canada’s extensive North American network, 
with Aussie passengers able to continue 
on the same plane to New York. The airline 
already has a daily service out of Sydney.

THAT’S A TOUCHDOWN

Left to right: Andrew Brodie (GM Terminal Retail & Commercial), Calgary Stampede First Nation’s 
Indian Princess Vanessa Stiffarm, ‘Remi the Mountie’, Paul Maddison (High Commissioner of 
Canada to Australia) and Paul McLean (Air Canada General Manager Australia and New Zealand)
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BEVERLY HILLS Conference & Visitors 
Bureau (BHCVB) has partnered with 12 
celebrity influencers to launch its multi-
channel ‘Definition of Luxury’ campaign.

The initiative comes as a follow-up 
to the release of BHCVB’s global trends 
report, The Future of Luxury, which featured 
in a recent issue of Traveltalk. The new 
campaign includes a published book 
and digital content, reinforcing the city 
as the leading destination of luxury. 

The 12 tastemakers include Australia’s 
Curtis Stone, celebrity stylist and fashion 
designer Rachel Zoe, Interior Designer Kelly 
Wearstler and celebrity and pro-athlete 
personal trainer Gunnar Peterson. Each 
bring a personal approach to what inspires 
and influences them in the fields of cuisine, 
hospitality, fashion, wellness, art, design, 
architecture and real estate in Beverly Hills.

“Beverly Hills is luxury,” said Julie 
Wagner, Chief Executive Officer of BHCVB. 
“In the wake of the completion of our 
Future of Luxury global trends report, this 
campaign reiterates the positioning of 
Beverly Hills as a leader of luxury and taps 
top influencers and celebrity tastemakers 
who have an affinity for the pillars that 
the city is founded upon, and also have 
an overall love for the destination.”

AFFLUENCE AND INFLUENCE IN THE HILLS

“Beverly Hills definitely embodies 
those classic and timeless principles,” said 
Rachel Zoe. “I think [the city] will always 
embody that luxurious, old Hollywood 
sensibility and will forever remain an 
iconic luxury and travel destination.”

Kelly Wearstler, who recently led the 
redesign for the Viviane restaurant at Avalon 
Hotel Beverly Hills and is overseeing the 
renovation of the property, said, “Beverly 
Hills maintains an interesting, consistent 
blend of the iconic and the modern; forging 
a unique mixology of the past perfect with a 
constant eye on the future, [keeping] the city 
at the forefront of luxury and an inspiration 

for other destinations around the world.”
The spring campaign will include 

the limited edition production of a 
book, The Definition of Luxury, which 
features the thoughts of the celebrity 
tastemakers and influencers as it 
relates to luxury and Beverly Hills. 

BHCVB will also launch a dedicated  
micro-site for the campaign on 
LoveBeverlyHills.com, digital web ads that  
will continue through the year, a robust social 
media campaign, plus campaign videos and 
video vignettes that highlight the various 
tastemakers and the beauty of the city. 
■ lovebeverlyhills.com/definitionofluxury

Come on 
girls, feel 
empowered
CALIFORNIA’S LEADING luxury resort has 
partnered with Campowerment to create 
the first-ever luxury women’s empower-
ment retreat.

Participants on this exclusive ‘glamping’ 
getaway at the Fairmont Grand Del Mar 
will enjoy spa treatments, fitness, yoga 
and  
meditation classes, interactive programs 
and insights and tools from the nation’s 
top experts. 

Already a favoured destination for girls’ 
getaways, the resort was an obvious fit 
for the launch of this retreat, thanks to 
San Diego’s sunny climate, a Forbes Five 
Star spa and a wealth of outdoor activities 
such as hiking, biking and horse riding.

Held from September 11 to 14, the 
‘Campowerment at Fairmont Grand 
Del Mar’ experience will include luxury 
accommodation, some meals, two 
treatments at The Spa (total value of up 

to $US500, approx. $AU695), fitness, yoga and 
meditation classes, expert workshops and 
interactive programs.

This all-inclusive, three-night package is 
available for $US3,300 (approx. $AU4,572) 
per person, based on double occupancy and 
is inclusive of tax and gratuity. This offer is 
subject to availability at time of booking  
and may change without notice. Reservations must be booked by August 22.
■ fairmont.com/san-diego/special-offers/hotel-offers/discovery/campowerment-womens-retreat
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FIJI AIRWAYS’ inaugural nonstop flight to San Francisco has arrived, 
marking an expansion of the carrier’s footprint in North America and 
offering Australian travellers a new way to fly to Northern California.

 With the new twice-weekly service, Fiji’s national carrier will be 
hoping to lure Aussie holidaymakers, corporate travellers and ‘bleisure’ 
(business and leisure travellers) on the route, which joins the carrier’s 
other U.S. services to Los Angeles and Honolulu and also gives 
Aussies the chance to extend their trips with stopovers in Fiji.

Utilising its flagship A330 aircraft, the airline will offer flyers  
all-inclusive services including a checked luggage allowance, high- 
quality in flight entertainment and a range of food and drink options.

As well as a business class cabin, there are extra legroom seats 
and the option to purchase pre-paid excess baggage.

The seasonal service, which will operate out of Nadi on Thursdays  
and Sundays from June to August and in December and January, will  
also deliver that “unique and world famous Fijian hospitality,”  
according to Andrew Stanbury, Fiji Airways Sales and Marketing  
Executive General Manager, who joined Traveltalk on the inaugural  
flight.

“This service will enable our New Zealand customers, Australian  
customers and our Fijian customers to visit that very popular  
destination of San Francisco,” he told reporters at a press conference  
before departure, where it was revealed the new route was showing  
signs of “healthy bookings.”

The new service comes exactly three years after the carrier 
rebranded from Air Pacific and a few months after it launched 
another high profile long haul route to Singapore.

SAY BULA TO SAN FRAN
Traveltalk’s MARK HARADA was onboard as Fiji Airways 
made history with their first flight to San Francisco.

“We’re delighted to launch our third U.S. service, with Fiji 
Airways now flying to San Francisco, as well as L.A. and Honolulu,” 
said Andre Viljoen, Fiji Airways CEO and Managing Director.

■ Fiji Airways flies twice a day from Sydney, daily from Brisbane and  
five times a week from Melbourne to Nadi.
■ fijiairways.com

Andre Viljoen, Fiji Airways CEO and Managing Director

 

FIJI AIRWAYS has unveiled sporting 
superstar Jarryd Hayne as a global 
ambassador for the carrier. The role 
will see the Australian-Fijian promote 
both the airline and tourism to the 
islands internationally as the carrier 
looks to expand its reach overseas.

Hayne said it was an honour to 
represent the airline and having 
just spent a year playing American 
football for the San Francisco 49ers, 
had already talked up Fiji and the 
carrier to his U.S. teammates.

Speaking to Traveltalk in Nadi, Hayne 
said that although Americans didn’t 
travel much, his colleagues had been 
“very inquisitive” about his background 
and where he grew up. He added that 
he had “no doubt” that once they were 
on the plane, they would love it. 

“It’s something that I’ve told the boys 

All aboard 
the Hayne 
plane

plenty about. They’ve always wanted to come 
Down Under, and I said there’s no better 
way than coming through Fiji,” he added.

Andrew Stanbury, Fiji Airways Sales and 
Marketing Executive General Manager, said 
Hayne was going to be “a great friend of this 
airline, a great asset to us; he’s got such a 
following and a tremendous personality.”

Stanbury told Traveltalk that the 
airline had already had “a bit of a 

relationship” with Jarryd and that the 
move had been a while in the making.

“When we had the Sevens (rugby 
tournament) in Sydney, we set up a little 
pop up pub next to the Grace Hotel and 
Jarryd just swung by to visit,” he said.  

■ Traveltalk was in Fiji as a guest of Fiji 
Airways and joined the carrier’s inaugural 
flight to San Francisco. Read Mark 
Harada’s flight review in a future issue.

Ready for take-off: Jarryd Hayne has signed on as a global ambassador for Fiji Airways
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taKe
a city
break

AUSTRALIA FIJI USA

Fly Australia to the US with a stopover on the magical islands of Fiji. With up to 27 weekly flights from Australia to Fiji and 10 weekly flights 
from Fiji to USA we invite you to experience our world-class service on-board our Airbus A330 and Boeing 737 aircrafts. Fiji Airways 
customers are welcome to earn and redeem points with our partner airline programs including; Qantas Frequent Flyer, American Airlines 
Advantage and Alaska Airlines Mileage Plan. Departing from our Australia ports; Sydney, Brisbane, Melbourne through to the US ports; 

Los Angeles, San Francisco, Hawaii, there has never been a better reason to take a stopover break in Fiji. 

To book visit FIJIAIRWAYS.COM 
or call us on 1 800 230 150
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QWhy is the Australian market 
so important to Los Angeles?

A Los Angeles and Australia have enjoyed 
a long-term relationship and strong 

affinity. The city is the preferred gateway 
to North America, a leisure destination of 
choice, natural business hub and also a 
place thousands of Australians call home.

In 2015, Los Angeles attracted 45.6 
million international visitors, with more 
than 424,000 of these being Australian. As 
a result, Australia has cemented itself as 
L.A.’s number two overseas market (based 
on visitor arrival numbers), ahead of the 
United Kingdom, Europe, Korea and Japan, 
with Australians spending more than 
$US445 million (approx. $AU593 million) 
in the local economy during 2014. 

QWhy do you think Aussies 
love L.A. so much?

AWe attribute Australia’s love of 
L.A. to several key factors:

■  With nearly 300 sunny days, L.A. is 
truly a year-round destination. It is also 
one of the world’s most dynamic and 
diverse destinations, comprising of 88 
neighbourhoods and unique subcultures.   

■  L.A. presents travellers with endless 
leisure activities, including a range of 
bucket list sporting matches, more 

museums than any other U.S. city and 
an award-winning culinary scene. 

■  In recent years we have seen the number 
of airline routes and carriers increase, 
offering competitive daily direct flights 
from major capital cities into L.A. As a 
result, Australians are now spoiled for 
choice choosing from five direct carriers. 

QWhat new and exciting 
things can we look forward 

to in coming months?

AOne of the most profound recent 
developments includes the launch 

of the long-awaited Metro Expo Line 
Extension, which enables travellers to 
get from Downtown L.A. to Santa Monica 
by rail for the first time in 63 years! This 
rail network will allow clients to delve 
deeper into L.A. and experience the heart 
of each surrounding neighbourhood. 

L.A. also offers one of the most competitive 
hotel rates in America, with another 30 new 
hotels currently in development. In addition, 
there are several new attractions calling L.A. 
home, including the ‘Wizarding World of 
Harry Potter’ at Universal Studios Hollywood. 

Further adding to the visitor experience 
is the $US8.5 billion (approx. $AU11 
billion) modernisation project occurring 
at LAX Airport. As the gateway to North 
America, we are heavily investing in 
transforming LAX into an ‘Airport of the 
Future’, streamlining and enhancing 
the customer experience. In addition, 
a partnership with Australia’s Westfield 
has helped create a unique Angeleno-
inspired retail and dining experience.

QSome people think L.A. is all 
about the Hollywood sign but 

there is more to it than that.

AL.A. is a ‘city of cities’ with an eclectic 
mix of neighbourhoods complete with 

their own atmosphere, community spirit and 

attractions. Most noteworthy is the recent 
revitalisation of Downtown L.A., which has 
breathed new life into the once dormant 
neighbourhood. Travellers can choose from 
many hip new hotels, new galleries such as 
The Broad and Hauser Wirth & Schimmel, 
burgeoning street art in the Arts District, 
trendy eateries and the establishment 
of L.A. Live, an entertainment hub that 
includes the L.A. Lakers’ home stadium. 

Furthermore, the city offers a 
neighbourhood for everyone with each 
area becoming a holiday in itself. Whether 
your clients are interested in hiking the 
Hollywood Hills or exploring Griffith Park 
Observatory, sampling fusion flavours and 
discovering the quirky bars of Koreatown, 
experiencing the emerging areas of Silver 
Lake and Los Feliz or relaxing along the Beach 
Cities, there are many neighbourhoods for 
first-time and repeat visitors to explore.  

QWhat kind of experience can 
visiting Australians expect in L.A.?

AL.A. is one of America’s leading sports 
hubs, home to a plethora of professional 

sporting competitions across various 
codes including basketball (L.A. Lakers) 
and baseball (L.A. Dodgers). Later this year, 
Los Angeles is set to welcome home its 
NFL team, the Rams, after a 20-year hiatus.  
Further cementing our sporting appeal is 
the announcement that L.A. will host the 
Super Bowl in 2021, giving Australians just 
another reason to visit our great city. 
■ discoverlosangeles.com

My city of ANGELS
Here, Traveltalk chats with Ernest Wooden Jr., the CEO of Los Angeles Tourism & 
Convention Board (pictured), about one of Australia’s favourite destinations.

Downtown Dodger Stadium

Biking on The Strand at Venice Beach



 Superior Hotels
 Deluxe Coaches with Wi-Fi
 Expert Tour Directors
 Local FavouritesSM

 Regional Cuisine
 VIP Access to Attractions

As the gold standard in escorted touring 
for more than 89 years, Globus provides 
a hassle-free all-in-one holiday that gives 
your clients the freedom to just enjoy. 
With new tours, special events and 
fantastic earlybird offers, there’s never 
been a better time to tour.

SAVE 10%
Second tour discount*

SAVE 10%
Early booking discount*

SAVE $200
per couple - Airfare discount*

2017
THE AMERICAS
OPEN FOR SALE
North, Central & South America

BEST 

SELLER

Boston, Quebec City, Montreal, Ottawa, Toronto, 
Niagara Falls, Lancaster, Washington DC, New York

13 days  I  Now from $3,617 
per person twin share  
(based on 09 May 2017 departure)

Eastern US & Canada Discovery

For more information or to book, 
call 1300 130 134 or visit globus.com.au

*Terms & Conditions: All care is taken to promote correct pricing at time of printing, is subject to tour availability and will be confirmed at time of reservation.10% Early Booking discount applies to new bookings made and deposited by 13/09/16. All prices 
are per person, twin share and include any applicable port charges / intra-tour air taxes and the 10% Early Booking discount. Non-refundable deposit of $250 per person per tour is required within 7 days or by 13/09/16 (whichever comes first) to secure 
reservation and offer. 10% Early Booking promotion is not combinable with any other offer other than save 10% Double Second Tour discount (must be booked and deposited at the same time and travel within the same calendar year), save 5% Journeys 
Club repeat traveller benefit (must be a Journeys Club member and present member number at time of booking and before final payment is made), and save $200 per couple airfare discount (airfare must be ticketed by Globus reservations/airdesk). All 
discounts based on land-only portion of core tour on twin share price, not including extra night accommodations, extensions, upgrades, taxes/fees, tips and, supplements/reductions. Offer reliant on space availability and applies to new 2017 bookings only. 
Full cancellation penalties will apply. Offer may be withdrawn or amended at any time with notice. Additional restrictions may apply, refer to the 2017 Globus United States & Canada brochure. Licence 2TA00637.

SAVE 10%
Second tour discount*

SAVE 10%
Early booking discount*

SAVE 5%
Repeat traveller discount*

SAVE $200
per couple - Airfare discount*
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QWhat are the advantages of 
travelling from Australia to places 

like BIMC for medical procedures?

ABIMC is an ACHS (Australian Council 
of Health Standards) Accredited 

Hospital which operates with strict and 
uncompromising health and safety 
protocols and that has given us our trusted 
name in healthcare. Also, our prices are 
competitive. This lower cost gives patients 
the opportunity to recover and relax on 
an exotic island in complete anonymity 
and then return home with great results.

QWhat are the dangers associated 
with travelling abroad for surgery 

and how can travellers avoid them?

A Surgery is a risky procedure regardless 
of where it is performed and should 

be taken very seriously following in-
depth discussions with professionals. 
Patients’ travel plans are entirely dictated 
by the surgical procedure they select. 
Once they select a procedure and 
destination, we inform them about the 
recommended recuperation time required 
before their return travel to minimise 
the risk and danger following surgery.

QWhat are the most important 
questions travellers/

patients should ask before 
committing to surgery abroad?

APatients should ask about all the 
services the hospital provides and 

about professionals’ (doctor and staff) 
qualifications. Patients also have to ask 
generally about the success rate of the 
procedure and ensure the hospital and 
doctors have medical indemnity insurance.

CUTTING EDGE

Interested in travelling abroad for a cosmetic or medical procedure, 
but have plenty of unanswered questions? We asked Dr. Liana Susanti 
(pictured top right), Head of the Bali International Medical Centre’s 
(BIMC) CosMedic Centre, to give us the medical tourism low down.

THE

QWhat are the most common 
misconceptions about 

medical travel in Asia? 

AThere are a number of 
misconceptions including:

1.  Our doctors aren’t properly trained. 
The requirements for doctors around 
the world are very similar, plus many of 
our doctors are trained both here and 
abroad, and are qualified as members of 
different international associations. They 
attend overseas conferences and training, 
so the lack of training is just a myth.

2.  Hospitals in other countries lack 
equipment and supplies. Contrary to 
this myth, BIMC is fully equipped and 
accredited through both Indonesian 
and Australian associations. We 
have some of the latest technology, 
including an international standard 
emergency room, IC and operating 
theatre. Our Radiology Department 
(CT Scan, Digital X-Ray, Panoramic 
X-Ray, 3D Ultrasound) and Pathology 
Department are able to perform an 
extensive range of tests. Our CosMedic 
Centre, Dialysis Centre and Dental Centre 
provide a wide range of procedures.

3.  If the price is lower the medical service 
is also lower. Medical services vary from 
country to country and depend on each 
country’s economy. We are able to save 
costs due to salaries, wages and fixed costs 
that are more affordable in Indonesia. 
We provide quality service in accordance 
with strict international requirements.

4.  Foreign doctors don’t speak English. Our 
entire medical team has strong English 
skills and in addition we have staff that 
can assist with translation if necessary.

5.  Medical Tourism is risky. Whether you 
decide to have a procedure at home or 
overseas, there are always certain risks so it 
is important that patients look for hospitals 
that have a good reputation and credentials.

QDoes BIMC offer just cosmetic 
procedures, or does the 

hospital also offer foreign travellers 
surgical treatments too? 

AFor 15 years BIMC has been catering 
to the health needs of millions of 

tourists that visit Bali. We are able to 
offer an extensive range of specialties for 
emergency care and in addition we have an 
increasing number of travellers that come 
here for elective and planned procedures, 
particularly in the areas of orthopaedic, 
general surgery, dental and haemodialysis.

QWhat percentage of your 
cosmetic patients are foreign 

and what treatments are they 
commonly asking for?

A Almost 75 per cent of our patients come 
from Australia and the rest from overseas 

and locally. BIMC CosMedic Centre provides 
a variety of services from non-surgical (or 
non-invasive) to surgical procedures in the 
aesthetic fields. The most common surgical 
procedures patients ask for are breast 
surgery, eyelid surgery (blepharoplasty) 
and facelifts, while popular non-surgical 
procedures include Botox and dermal fillers.
■ bimcbali.com
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SPA THERAPIES, weight-loss programs, anti-ageing  
treatments, breast augmentations, liposuction and rhinoplasty  
– all too often these procedures are lumped into the same  
basket.

But there’s a big difference between wellness treatments,  
designed to enhance a guests’ quality of life, and surgical  
procedures, which are often extremely invasive, require the  
expertise of highly trained specialists and are designed to 
treat a specific medical problem.

As Susie Ellis, Chairman and CEO of the Global Wellness 
Institute, explains: “Medical tourism is about hospitals and 
surgeries and the much broader market of wellness tourism 
is about maintaining or enhancing one’s health. Spas are 
part of wellness tourism – not medical tourism.”

As Ellis points out, travelling for a medical procedure is  
a serious undertaking and radically different to travelling  
simply to maintain or enhance your health. Both ‘tourisms’  
are becoming increasingly popular, especially among western  
patients looking to save time and money by ‘tucking’ and  
‘tightening’ in Asia. 

The larger wellness tourism industry generates around  
$US440 billion (approx. $AU598 billion) annually across  
the globe and is one of the tourism industry’s fastest  
growing niche markets. 
■ globalwellnessinstitute.org

CONSIDERED AMONG Asia’s leading medical 
tourism centres, Bali’s BIMC CosMedic Centres 
in Nusa Dua and Kuta offer some of the most 
sought after skin treatments in the region.

Operating under strict health and safety 
procedures, the centre has a full menu of 
non-surgical treatments including Botox, 
microdermabrasion, platelet-rich plasma 
(PRP), thread lifting, dermal fillers, laser 
and body contouring, silhouette soft face 
lifts and human growth hormone (HGH). 

It also offers more invasive surgical 
procedures such as blepharoplasty, 
rhinoplasty, face and neck lifts, breast 
augmentations, lifts and reductions, 
tummy tucks, liposuction and more.

Staffed by a team of highly trained, 
internationally qualified doctors and medical 
and support staff, the centre prides itself on 
being able to offer patients a discreet and top 
quality service – patients can arrive through a 
private entrance, there are two state-of-the-
art operating theatres, numerous consultation 
rooms and a quiet recovery lounge.

Until September 30, the centre is offering 
a range of specials on its non-surgical 

Medical vs 
wellness tourism

SKIN-DEEP 
BEAUTY

skin treatments. Visitors interested 
in relaxing wrinkles with Botox can 
do so for IDR69,000 per unit (approx. 
$AU7 per unit). Dermal fillers, which 
are naturally derived and injected into 
the skin to enhance shallow contours, 
soften facial creases, remove wrinkles 
and improve the appearance of 
recessed scars, are 30 per cent cheaper. 
And growth factor treatments, which 
improve the skin’s elasticity, minimise 

surface roughness and reduce fine 
lines and wrinkles, are IDR1,500,000 
(approx. $AU150) per session.

Also on offer through to the end of 
September are free consultations on 
liposuction and eyelid surgery, both 
performed by certified and internationally 
accredited plastic surgeons. 
■ For more information on these 
treatments and others, visit bimcbali.com
or email cosmedic@bimcbali.com
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