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AGENTtalk: Famils

Corporate capers
ALL NIPPON Airways (ANA) and Starwood 
hosted a three-day corporate famil where 
guests experienced the spirit of Japan.

Travellers included Ross Paterson, BCD 
Travel, Andrew Meyer, FCM Travel Solutions, 
Matthew Foreman, helloworld, and Remus 
Gheorghiu, MTA Travel.  

Participants experienced ANA’s business 
class and premium economy cabins in 
the 787 Dreamliner, which boasts aisle 
access for every business class seat and 
48-centimetre digital windows. ANA has a 
daily flight from Sydney to Tokyo (Haneda) 
with connections to more than 40 domestic 
destinations across Japan.

The group connected from Tokyo (Haneda) 
to Osaka Itami Airport to visit Himeji Castle, 
a UNESCO World Heritage site, followed 
by traditional Japanese cuisine at the Sake 
Brewery. They then flew back to Tokyo, 
concluding the trip with a visit to ANA’s 
headquarters.

An African 
adventure
A FLIGHT over the Seven Coloured 
Earths and the Black River Gorges 
might sound like a scene from Game 
of Thrones but was just one of the 
activities six agents experienced on a 
tour of southern Africa. 

Thanks to TravelCube and Air 
Mauritius, the helicopter journey over 
the famous geological formations 
of south-western Mauritius wasn’t 
the only experience offered to the 
agents from Western Australia. One 
consultant’s blood pressure rose 
rapidly when she lost her passport for 
24 hours, while the entire group took 
some lions for a walk at Casela Nature 
Park.

The top selling agents also visited 
Cape Town, staying at The Bay Hotel, 
exploring the city and its beaches 
aboard a Hop-On, Hop-Off bus and 
riding the cable car to the top of Table 
Mountain.

Top sellers in South America
BUNNIK TOURS have hosted an 11-day incentive famil to experience the colours and thrills of 
Peru, Brazil and Argentina, flying LATAM Airlines. 

The top selling agents of the company’s South American product from each state were 
invited to join the adventure. The group landed in Lima then travelled north to Cusco and 
through the Sacred Valley to Machu Picchu. They were fortunate enough to have clear skies for 
their visit and stayed until late in the afternoon to experience the site with few people around. 

It was then on to Iguazu Falls where they stayed right in the National Park at the luxurious 
Belmond Das Cataratas, just metres from the falls. The last stop was Buenos Aires, where they 
discovered the Recoleta Cemetery and colourful Caminito Street in the vibrant La Boca district.

Supertour equals super times
THE 2016 Globus Supertour has seen 20 
top selling Australian agents enjoy an 
adventure in Spain and Portugal.

This year’s event involved an 11-day 
itinerary through some of the most 
colourful destinations on the Iberian 
Peninsula, including Barcelona, Madrid, 
Toledo, Seville, Setúbal and Lisbon.

As a special surprise, the group was 
taken to a football match at the famous 
Nou Camp stadium between Barcelona 

and RCD Espanyol, wearing personalised jerseys made especially for the agents. Barcelona won 
the day 5-0.

The trip was offered as a reward for their sales of Globus, Cosmos, Avalon Waterways and 
Monograms holidays. The Supertour was based on the company’s ‘Iberian Tapestry’ itinerary, 
one of dozens of tours in the Globus 2016 Europe program.

Enjoying high society in Tahiti
AUSTRALIAN AGENTS have enjoyed a trip to Tahiti’s famed Society Islands with Island Escape 
Cruises, which is offering its first season in French Polynesia from now until October.

The group, including representatives from Hawthorn Travel Melbourne and Mary Rossi Travel 
Sydney, were among the first to experience a French Polynesian itinerary on the boutique 
luxury vessel Island Passage, indulging in a five-day taster trip from Raiatea to Bora Bora via 
Huahine and Taha’a.

Activities included scenic lagoon cruising and fine dining onboard the 42-metre vessel as 
well as a river safari in Raiatea, a 4WD eco-tour of Huahine and snorkelling safaris in the pristine 
lagoons of Taha’a and Bora Bora.
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Fiji famil fun  
for TM four
FOUR QUEENSLAND-based personal 
TravelManagers experienced Fiji on a 
mega famil hosted by Tourism Fiji and 
Fiji Airways. 

Participants were split into four 
groups, each enjoying a multi-itinerary 
famil experience of the Mamanuca 
Islands, Yasawa Islands, Coral Coast and 
Fiji’s north. The eight-day itineraries 
were designed to ensure all the agents 
received an insight into the depth of 
product and diversity that Fiji offers. 

The groups came together on the 
final night for a farewell cocktail party at 
the Nadi Farmers Club. All those present 
agreed that Fiji provides Australians with a 
cultural experience, relaxation and a value 
for money holiday that caters for both 
couples and families.

ELEVEN FLIGHT Centre agents were 
treated to the world-renowned Thai 
hospitality on a recent famil to Krabi and 
Koh Lanta.

First stop was the five-star Centara Grand Beach Resort & Villas Krabi where, after arriving 
in style by speedboat, the agents explored some of the resort’s culinary highlights. They then 
enjoyed its unique location on a secluded bay, the views over the iconic limestone formations 
of Krabi and the surrounding nature park.

The agents also visited the four-star sister property, Centara Anda Dhevi Resort & Spa, 
located in the heart of Ao Nang, within easy reach of Nopparat Thara and Ao Nang Beach. The 
resort offers different accommodation styles that include pool access rooms and family suites.

After spending two nights in Krabi, the group moved on to one of the hidden treasures 
of southern Thailand, Koh Lanta, where they were hosted by Layana Resort & Spa, a five-star 
resort located on Koh Lanta Yai.

The centre of 
Thai attention

ADVENTURE, CULINARY and wellness 
were on the menu for a group of agents 
from Hoot Holidays on an eight-day famil 
to Thailand. 

The eight agents received first-hand 
experience of Thailand as a multi-
facetted destination with a huge offering 
for Australian travellers in both city and 
beachside locations.

In Phuket, the group was hosted 
by the four-star Centara Karon Resort 
Phuket, conveniently located in the heart 

of Karon Village surrounded by shopping 
and entertainment. They then moved on 
to explore the pleasures of Panwa, one of 
Phuket’s most picturesque areas.

Next up was the family-friendly 
Sunwing Resort Kamala Beach where 
the group had a hands-on cooking 
experience with the resort chefs. The 
group continued their explorations in 
Krabi, sampling Thai hospitality at its 
best throughout their stay at Centara 
Anda Dhevi Resort & Spa.

A bit of bula
WANITA THOMPSON (pictured below) from 
Mobile Travel Agents enjoyed a visit to 
Fiji’s Likuliku Lagoon Resort and its famous 
overwater bungalows in the Mamanuca 
Islands.

Wanita visited the land of the ‘Bula Spirit’ 
as part of a study tour designed to showcase 
Fiji’s key tourism locations and update agents 
on the ongoing developments on the resort 
scene taking place within the destination.

Her seven-day program also included a 
luxury-oriented overview of properties in 
Pacific Harbour, the Coral Coast and the main 
tourism hub of Denarau. What a hoot as agents play chef

Layana Resort & Spa

Personal travel manager Amanda Brady  
enjoys a warm welcome
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NUMBER OF STAFF:  
Six at the office and one working  
from home.

HOW LONG BASED  
IN PRESENT LOCATION: 
12 years (but we’ve had our own offices 
for 32 years).

MAIN TYPE OF CLIENTELE: 
The over 40s.

MOST POPULAR TYPE  
OF HOLIDAY SOLD: 
Cruising.

HOTTEST DESTINATION  
RIGHT NOW: 
Europe. It is the summer time over there 
and we have lots of VFR traffic and many 
go for two to three months to visit family, 
etc. It is also holiday time for many who 
have roots in Europe and mix family time 
with holiday time. Cruises, tours and self-
drive are popular, too.

LONGEST SERVING  
STAFF MEMBER: 
Angie Leota, approximately six years.

WHO IS THE OFFICE JOKER: 
Alister Munro is the joker and yours  
truly is the most annoying person!!

FUNNIEST THING THAT’S EVER 
HAPPENED IN THE OFFICE: 
A few years ago one of our seniors was 
greeted by a very scruffy and smelly 
person asking for first/business class fares 
around the world, plus high-end cruises 
and high-end hotels. The consultant 
could hardly hold themselves back from 
saying “stop dreaming buddy!” 

Nothing was booked and there was no 
follow up until about a week later when 
another agent from down the road came 
in to tell us that the same person had just 
booked and paid for a $140,000 holiday!! 
What do they say? “Don’t judge a book by 
its cover?”

BEST CHRISTMAS PARTY EVER: 
Too many to remember, but back in the 
Mt Lawley days as Harvey World Travel 
we used to invite some industry reps 
for a Christmas party in the backyard, 

We asked Nick Missikos, Principal 
at Our World Travel in Perth, to 
give us an insight into his office.

with Greek food, drinks, etc… we all ate 
too much, drank too much and things 
happened!!!

FAVOURITE TV SHOWS  
IN THE OFFICE: 
Seinfeld, Offspring, Game of Thrones.

MAIN WATER COOLER  
TOPICS IN THE OFFICE: 
AFL is the most talked about topic in  
our office due to the tipping at stake!  
And the cooking skills of one of the  
staff members, too.

BIGGEST CHANGES YOU’VE 
SEEN IN THE TRAVEL INDUSTRY: 
I have seen plenty, not all for the best 
either. No care by suppliers, all about the 
policies and costs. The human aspect has 
disappeared, as has the loyalty from both 
travel partners and customers alike. The so 
called ‘gurus’ try to justify their positions 
(usually without travel knowledge) and 
make changes to the purchasing of travel 
that really puts people under duress about 
their purchases. Book-and-pay-now type 
of things, not allowing people the time to 
consider what they want to do.

On the other hand some developments 
in technology have been fantastic and 
offer not only the travel agent but the 
public some great and easy enhancements 
of travel research, easy booking tools, 

visual options and so much more to look 
at than 25 to 30 years ago. Unfortunately 
where we are today, travel agents are not 
only sellers but accountants, secretaries 
and so on. The back office stuff takes 
up so much time. It also means that the 
consumer has more tools to help book 
things themselves now and our suppliers 
are doing their best to cut us out of the 
equation by going direct to consumers 
more and more.

OVERALL PERCEPTION: 
The closeness that the industry had a few 
years back is disappearing and I believe 
the undercutting and striving for business 
has built this barrier, which is a real shame. 
Larger corporations (corporate agencies) 
and franchises continue the struggle 
of pushing for more customers and the 
smaller agencies survive on their repeats. 
Otherwise we continue on, focusing on 
our repeat customers and after 43 years in 
the industry I guess we have a few! It has 
been a great ride.

NAME OF AGENCY: 
Our World Travel
Shop 1/113 Royal Street,  
East Perth 6004 WA
(08) 9221 9977

■ owtravel.com.au

IT’S OUR WORLD 
AFTER ALL

Back row from left: Terry Andri, Nick Missikos, Janet Missikos. Front row from left: Alister Munro, Bethwin Moon,  
Angie Leota. Absent: Tamlyn Pickerill (home consultant)

Hear more about the opportunity and 
freedom available to you from our 
community of personal travel managers.  
See the selection of tell all videos here 
joinus.travelmanagers.com.au 

Email join.us@travelmanagers.com.au

Call Graciela on 1800 019 599

“freedom”
is one of the words Kim in NSW  
uses to describe TravelManagers 

150664 TM_Freedom_TravelTalk_210x297mm_v2.indd   1 19/01/2016   12:49 pm
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BREAK OUT BOX>>>
NAME OF AGENCY: Our 
World Travel
Shop 1/113 Royal Street, 
East Perth 6004 WA
(08) 9221 9977

Hear more about the opportunity and 
freedom available to you from our 
community of personal travel managers.  
See the selection of tell all videos here 
joinus.travelmanagers.com.au 

Email join.us@travelmanagers.com.au

Call Graciela on 1800 019 599

“freedom”
is one of the words Kim in NSW  
uses to describe TravelManagers 

150664 TM_Freedom_TravelTalk_210x297mm_v2.indd   1 19/01/2016   12:49 pm
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Cable Beach from Sunset Bar. Picture  
courtesy Tourism Western Australia

TRAVEL AGENT Joanne Miller travelled to 
South Africa for an 11-day trip full of luxury 
and adventure after winning a lucky door 
prize at the 2015 AFTA NTIA Awards.

Joanne and her partner Brett (pictured) 
were treated to an indulgent itinerary that 
saw them explore the scenic country estates 
of Boschendal in Franschhoek and setting 
off on safari drives. A particular highlight for 
the couple was the luxurious Great Fish River 
Lodge in Kwandwe Private Game Reserve.

“Kwandwe was amazing, the 
accommodation was superb, and the game 
drives were very different to other game 
experiences I’ve had in Africa,” said Joanne. 
“We came across so many animals including 
the Big Five and we even encountered an 
unforgettable and rare experience where 

we were only a few metres away from a 
cheetah and her four cubs.”

Yana Shvarts, Marketing and 
Communications Manager and Acting 
Country Manager Australasia, was thrilled to 
hear that Joanne and Brett had such a great 
time in South Africa.

“It is warming to hear when travellers 
immerse themselves in the vibrant South 
African culture and I’m pleased to hear that 
the couple experienced this first hand. I 
look forward to welcoming them back in 
the near future as South Africa always has 
something more to offer,” said Ms Shvarts.

The trip was courtesy of South African 
Tourism, South African Airways, Kwandwe 
Safari Lodge and Boschendal.
■ southafrica.net

TV star plays tour guide for winner
AGENT KIRSTY-LEE Williams has enjoyed an adventurous experience with TV star Andrew 
Daddo after winning the #GoWithDaddo South Africa Specialist competition.

As part of a group trip hosted by Daddo, Williams and her partner began their 11-day 
journey in Kruger National Park, spotting the Big Five on safari drives and staying at the 
luxurious Lukimbi Safari Lodge.

The trip also included the Garden Route, where they explored the coastal town of Knysna, 
took part in an eco-experience at the Featherbed Nature Reserve and had a day of excitement 
black water tubing and walking among the canopies in Tsitsikamma National Park.

Other highlights of the journey included a stay at the Le Franschhoek Hotel and Spa, wine 
and champagne tasting at JC Le Roux in the Stellenbosch Winelands, a treetop canopy walk at 
the Kirstenbosch Botanical Gardens and the many sites of Cape Town, such as Table Mountain, 
V&A Waterfront and Robben Island.

Yana Shvarts, Marketing and Communications Manager and Acting Country Manager 
Australasia, said she was pleased to see another SA Specialist get the chance to experience 
South Africa’s offerings first hand.

“The SA Specialist course equips travel agents with the tools and knowledge required to 
help them tailor the best South African holiday for their customers,” she said. “By giving these 
travel agents the chance to experience South Africa for themselves, we’re helping to ensure 
that they are offering their customers the best advice possible.”

The trip was made possible by South African Tourism, Swagman Tours and South African Airways.
■ southafrica.net

Dream comes true 
for lucky couple

 

Jane says hello 
to Indian trip
TEMPO HOLIDAYS joined forces with 
Taj Hotels to reward their dedicated 
and hardworking agents with a trip 
for two to India valued at more than 
$8,000.

The prize included accommodation 
for seven nights, transfers and 
comprehensive sightseeing as part of 
the company’s eight-day ‘Incredible 
Royal Escape’ tour.

India conjures images of 
vibrant colours, mysticism, royalty, 
an amalgam of religions and a 
kaleidoscope of art and culture, 
all of which find expression in 
temples, sculptures and monuments. 
The private tour featured in the 
competition celebrates these 
culturally distinctive features of India 
and takes travellers to Delhi, Agra 
and Jaipur. 

The lucky winner, Jane Bateup 
from helloworld Cootamundra in 
New South Wales, was visited in 
store by Shayna Frost (pictured left), a 
representative of Tempo Holidays.
■ tempoholidays.com

Kristy-Lee Williams 
with her partner 

and Andrew Daddo 
(left) at JC Le Roux, 

Stellenbosch
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SETTING THEIR
EYES ON A
MOTOR PRIZE
THERE IS a major incentive for those attending the 
TravelManagers national conference in Bangkok this 
month with an attendee set to win a car.

Along with being inspired, motivated and 
recognised for outstanding performances, one 
personal travel manager has the opportunity to 
win a brand new Mazda 2 Neo. The exclusive sales 
incentive has been developed by TravelManagers 
and their travel insurance partner, Allianz Global 
Assistance (AGA).

Grant Campbell, Chief Operating Officer for 
TravelManagers, views this significant sales 
incentive as a testimony to how highly his 
company is regarded by its partner suppliers. 
Campbell also believes that supporting supplier 
partners is absolutely key to their business model.

“We couldn’t be more pleased that our personal 
travel managers are being recognised for their 
loyalty and sales focus,” he said. “While some may 
view the personal travel manager concept as a 
unique distribution channel, by providing clients 
with a convenient and compelling experience 
there is no doubting TravelManagers has proven its 
place and growing importance within the industry.”

Vicki Spencer, AGA General Manager – Business 
Partners, said it was an easy decision to work with 
TravelManagers on an exclusive incentive, having 
been a partner supplier for more than three years.  

“TravelManagers is a loyal partner that delivers 
outstanding sales performance. It will be our 
absolute pleasure to reward a very well deserving 
personal travel manager for achieving top sales 
with a brand new Mazda 2 Neo,” she said.

The sales incentive is open to all TM personal 
travel managers who sell the company’s travel 
insurance products between May 1 and July 31. 
Along with the car, the winner will receive three 
years’ AGA Roadside Assistance. 

“The top 10 finalists will be announced at the 
TravelManagers conference in August. Each of the 
10 finalists will receive a key, but only one key will 
unlock the car,” said Spencer.

The national conference will be held at the 
Renaissance Bangkok Ratchaprasong from 
August 19 to 21. 

Meanwhile Annalize Troost, TravelManagers’ 
personal travel manager representative for 
West Pennant Hills in Sydney, has helped raise 
$23,000 at this year’s MonSTaR Foundation’s 
10-year Anniversary Ball, a fundraiser for motor 
neurone disease.

“Having the ability to give back within my 
community is hugely important to me,” said 
Annalize. “Knowing that I can help raise funds 
for such a well-deserving charity like MonSTaR 
through my relationships, experience and 
expertise is incredibly rewarding.”

Grant Campbell, Chief Operating  
Officer for TravelManagers, and  
Vicki Spencer, General Manager  

– Business Partners,  
Allianz Global Assistance

From left to right: Annalize Troost with Kelly O’Connor, Avalon Waterways, Stella Vlahos, 

Qatar Airways, and Walter Nand, Globus Tours, at MonSTaR’s charity fundraising ball 
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Every agent has a reason to join
Total freedom, flexible hours, better work life

balance & higher commissions

MEMBER

Call 1300 682 000
or visit join.mtatravel.com.au

MTA gave me more than I expected when I decided to become a part of the team and 
establish a targeted and tailored service offering. I was able to access the right tools to 
meet my client’s needs and the help MTA’s dedicated Corporate Manager provided really 
allowed me to cater to the niche corporate sector, giving me a point of difference in the 
industry. So, if you’re like me and want the chance to shape and grow your business, then 
it’s time to join the club.

Jon joined because
it allows him to 
network freely

Say hello to major new deals
HELLOWORLD HAS announced new commercial agreements 
with both Qantas and Jetstar. 

The new two-year deal with Qantas, which has already 
come into effect, sees the continuation of helloworld’s 
successful commercial arrangement with the airline.

The agreement with Jetstar marks a new direction for 
the low cost carrier with the one-year contract being the 
first commercial deal the airline has completed with a travel 
distribution company in Australia. The agreement came into 
effect on August 1 and both deals will create new business 
benefits and opportunities for helloworld. 

Andrew Burnes, Chief Executive Officer and Managing 
Director of helloworld, said the broadened partnerships 
were important milestones.

“This partnership builds on helloworld’s strong 
relationship with the Qantas Group. With more than 1,600 
members of our networks and buying group in Australia and 
New Zealand, these new deals will open up a range of new 
opportunities for our retail and wholesale businesses.” 

Alan Joyce, CEO of Qantas, welcomed the benefits the 
commercial agreements would deliver to both parties.

“These deals go a long way toward strengthening our 
relationship with helloworld as their number one airline 
supplier. It also allows us to commence a range of joint 
marketing and sales activities as well as investigate new 
commercial opportunities that benefit our businesses.”
■ helloworld.com.au

TRAVELLERS CHOICE members from across 
Victoria, Tasmania and South Australia have 
met for a conference in Melbourne, with the 
event including a workshop from marketing 
expert Ailsa Page.

More than 70 ‘Frontliners’ gathered 
to engage with almost 50 key preferred 
suppliers. The company holds regular state-
based conferences to enable its consultants 
to enhance their sales skills, deepen their 
preferred product knowledge and share 
ideas and advice with colleagues.

Held at the Manningham City Council 
Civic and Function Centre, the event saw 
suppliers present a series of state-based sales 
awards and agents take part in a workshop 
presented by strategic marketing specialist 
Page, author of the Shoe String Marketing Kit 
for Small Business.

“Since founding AP Marketing Works in 
1999, Ailsa has helped hundreds of small 
businesses identify and achieve their strategic 
marketing goals,” said Robyn Mitchell, 
Marketing Manager for Travellers Choice.

“The feedback from our Frontliners 
conference shows that consultants who 
took part in her workshop have a better 
understanding of the value they provide, 
and that many are already employing some 
of the practical ideas and techniques they 
discussed in order to improve the way they 
connect with customers.”

Shareholders also gathered across capital 
cities last month for the annual Travellers 
Choice Member Meetings.
■ travellerschoice.com.au

Frontliners spoilt for choice
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All aboard for a carnival ride
A GROUP of agents have enjoyed a week in Europe on Carnival 
Cruise Line’s new ship, test-driving the entertainment and 
experiences onboard.

When they weren’t exploring Naples, Rhodes and Crete as part 
of Carnival Vista’s maiden season of Mediterranean cruising, the 
group of 14 key cruise agents were watching Captain America on the 
first IMAX Theatre at sea, cycling high above the ship’s top deck on 
SkyRide and sliding down the 138-metre multi-sensory  
Kaleid-O-Slide.

Other highlights during the seven-day cruise included the multi-
dimensional Thrill Theater experience, the Cuban-inspired Havana 
Bar and fine dining in Fahrenheit 555 Steakhouse.

P&O CRUISES has launched 
its first dedicated travel agent 
site – Flagship – designed to 
make it even easier to sell a 
P&O holiday.

Developed specifically for 
Australian agents, Flagship provides 
a central hub for information on P&O 
Cruises’ product, as well as a range of agent marketing 
tools and an image and video gallery. The website will also 
host a new online education program, Flagship College, 
aimed at streamlining agent training. 

Focussing solely on P&O product information, the mobile-
friendly education program will offer an annual Flagship 
Master Class, which will take just over an hour to complete 
and will earn agents 10 Cruise Lines International Association 
(CLIA) accreditation points. 

Agents will also be able to use the Flagship site to monitor 
their progress in P&O’s incentive program, which has been 
renamed Flagship Achievers to coincide with the launch.
■ flagship.pocruises.com.au

Launch site

Cruise Lines International Association (CLIA) Australasia has 
announced details of its annual Cruise360 Australasia industry 
conference, which will take place at The Star Event Centre in 
Sydney on September 16. This year’s event will focus on the theme 
of ‘Navigating the Future’, with panel sessions and presentations 
looking at the future impact of the cruise industry across 
Australasia and from a global perspective.

Bonus commission 
on Antarctic mission
POLAR SPECIALISTS Aurora Expeditions are 
offering agents an additional 10 per cent 
commission when they book clients on 
selected 2016 Antarctica tours by August 31.

Valid on the ‘Photographer’s First Light’ 
and ‘New Year in Antarctica’ departures, 
this special offer gives agents flexibility 
when it comes to securing their bookings. 
Agents have the choice to use their extra 
commission towards a discount for their 
clients, or simply keep it for themselves.

The 18-day ‘Photographer’s First Light’ 
expedition will sail out of Stanley in the 
Falkland Islands to reach the wildlife 
oasis of South Georgia and the pristine 
Antarctic Peninsula. Travelling aboard the 
54-passenger Polar Pioneer, guests will enjoy 
complimentary photography workshops and 
lectures, walk in the footsteps of Sir Ernest 
Shackleton and get up-close with some of 
the world’s largest king penguin rookeries 
and other wildlife.

For a festive and unique end-of-year 
holiday, the fly/sail ‘New Year in Antarctica’ 
expedition offers passengers a chance to 
ring in 2017 surrounded by wildlife and 
memorable landscapes. With only one 

sea crossing, the voyage allows for more 
exploration and also features an exclusive 
South American Christmas Day dinner in 
Punta Arenas at the start of the expedition.

Both voyages include accommodation 
onboard the ice-strengthened Polar Pioneer, 
meals and snacks, lectures and talks by 
Aurora’s team of naturalists, historians and 
polar specialists, daily shore landings and 
Zodiac excursions.

Departing November 19, the 
‘Photographers First Light’ expedition 

starts from $US14,300 (approx. $AU19,130) 
per person and includes South Georgia 
and the Antarctic Peninsula. The ‘New 
Year in Antarctica’ expedition departs on 
December 25 and starts from $US8,725 
(approx. $AU11,673) per person and visits the 
Antarctic Peninsula.
■ auroraexpeditions.com.au 



 

THE TRAVEL Industry Exhibition has wrapped 
up for 2017 following successful shows in 
Melbourne and Sydney.

Visitors from Australia and overseas 
experienced an eclectic blend of destinations, 
technology and industry suppliers. They sat in 
on seminar programs and were entertained 
by cultural dancing. Exhibitors were also 
impressed by the quality of visitors that came 
through the doors at Luna Park in Sydney and 
Peninsula Docklands in Melbourne.

Holly Galbraith from Go Future Media 
delivered expert advice and tips on producing 
engaging content for social media. Janyne 
Moore (Catablog), Sarah Shrapnel (Love Swah) 
and Ralph Tucker (R.Tucker & Son) discussed 
the importance and future of blogging and 
podcasts.

The sessions covered all areas of the travel 
industry which are relative to now and the 
future of this ever changing industry.

“I found the seminars to be of the highest 

standard which I had expected and they 
covered all areas I wanted to learn about,” 
said David Reeves, Manager of Ride the 
World Australia. “The expo was a great 
opportunity to meet industry experts on all 
different areas from destinations, apparel, 
technology and suppliers.”

Highlights of this year’s show were the 
floating caricaturist, the modern photo wall 
sponsored by Travel Counsellors, the diverse 
range of niche destinations and emerging 
suppliers, and the numerous prizes to be 
won.

AGENTtalk

Diamond distinctions 
for WRD’s top agents
WORLD RESORTS of Distinction have announced 
their top performing Diamond League agents for 
2015/2016.

Membership to the Diamond League incentive 
scheme is by invite only and is an exclusive 
agent collective available to both Australian and 
New Zealand agents. It is a mutually beneficial 
program where both the agents and consumers 
are rewarded for booking and staying at a property 
within the WRD portfolio.  

“Our Diamond League Agent Incentive scheme 
has been running for over four years and we are 
excited to welcome more and more members each 
year. For us, it’s all about staying connected with 
agents and acknowledging them for their hard 
work,” said Tess Willcox, General Manager of World 
Resorts of Distinction. 

The top three Diamond League agents in 
Australia are Beate Carr (pictured left) from MTA 
Travel, Joanne Harding-Smith, Maverick Travel and 
Michelle Barker (pictured above left), Jayes Travel. 

Exclusive savings 
on U.S. car hire
DRIVEAWAY HOLIDAYS has released an 
agent exclusive offer of up to 10 per 
cent off Avis and Budget car hire in the 
United States for bookings made by 
August 31.

Alicia Palmer, Product Marketing 
Co-ordinator for Driveaway, said the deal 
offers agents the opportunity to provide 
clients with very attractive self-drive 
holiday packages by combining the 
rates with competitive air fares currently 
available in the market.

All-Inclusive rental rates start from 
$38 per day in Miami, $40 per day in Los 
Angeles, $44 per day in Honolulu and $63 
per day in New York. The rates are ideal 
for popular driving destinations like LA 
to Vegas, Chicago to New York, The Deep 
South and the famous Route 66. Vehicles 
can be collected from any location.
■ driveaway.com.au

Travel expo wraps up for 2017
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BENTOURS HAS joined forces with Hurtigruten to 
reward hard working and dedicated travel agents 
across the country.

In a joint competition, which ran from January 
to March, three agents were given the chance to 
win a Samsung Galaxy tablet for booking a cruise 
or expedition through Bentours. Every Hurtigruten 
cruise or expedition that was booked over the 
competition period also went into the draw to  
win one of three tablets.

Qualifying agent bookings included 
Hurtigruten’s new Antarctica range including 
Patagonia and the Chilean Fjords, which feature 
in Bentour’s new 2017 expedition, cruising and 
voyages brochure. In conjunction with Hurtigruten, 
Bentours offer cruises in primary regions including 
Scandinavia, Greenland, Russia and Antarctica.

Rebecca Taylor from Flight Centre Birkdale in 
Queensland was the first winner, receiving her prize 
from Bentours representative, Kelly McDonald. The 
second winner, Lesley Farmer from Phil Hoffmann 
Travel in South Australia, was visited by Bentours 
representative Hasanti Perera. Matthew Moir from 
Flight Centre Charles Street in Tasmania was named 
as the third winner.
■ bentours.com.au
■ hurtigruten.com

 

THE TOP performers in the e-Learning program run by the Japan National  
Tourism Organisation (JNTO) will get to experience the country for  
themselves.

The JNTO will take winners on a tour through Japan’s ‘Golden Route’,  
consisting of stops and activities in Tokyo, Hakone, Kyoto, Osaka and Hiroshima.  
The second option will see participants go on an outdoor journey through  
Japan’s ‘Alpine Route’, stopping at Kyoto and Osaka. Participants can look 
forward to experiencing a wide range of activities, from tasting the best sake 
Hiroshima has to offer, to a cycling adventure along the Shimanami Kaido 
cycling track.

Ms. Mariko Tatsumi, Executive Director of JNTO’s Sydney office, said the trips 
were an excellent way for successful agents to see how they could put their  
knowledge to practical use.

“We feel that, given Japan’s growth as a travel destination for Australians, 
agents who complete the program will have an important edge in the industry. 
This famil is a great opportunity for agents to enjoy the same experiences they’ll 
be sending their clients on,” she said.

Since its launch in March, JNTO’s e-Learning program has attracted more 
than 400 participants. The competition will run until August 15 with the winners 
heading to Japan in October.

The free JNTO e-Learning program is available at elearning.jnto.org.au and  
is compatible with both desktop and mobile devices.

ANGELA PATTARO has received a very special reward 
for clocking up 10 years as an employee with Spencer 
Travel.

Managing Director Penny Spencer presented Angela 
with a one-carat diamond to mark the anniversary. She 
is now the sixth member of the ‘Diamond Club’.

“Angela is the mother of the office, always ensuring 
everyone is happy – the office is a better place for 
having Ange in it,” said Spencer.

Impressively, Angela’s milestone was swiftly exceeded 
by another colleague, Lisa Allan, Manager of Shire Travel, 
who celebrated 15 years with Spencer Travel.

“It has been a privilege to see the company grow from 
a small team when I started back in 2006 to what we are 
at present,” said Angela. “There’s a terrific management 
team, a vibrant office culture and, most importantly, I 
have enjoyed coming to work every single day.”
■ spencertravel.com.au

Paradise Bay in Antarctica

A sparkling tribute

Above: Angela Pattaro 
with Penny Spencer and 
(left) with Lisa Allen

Rewarding the best and brightest

WINNERS TAKE THEIR TABLETS

The Tajima Gion Festival. Picture courtesy JNTO/Minamiaizu Town
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ANGKOR & VIETNAM THAI TEMPTATIONS MEKONG CRUISING 

Capture the scenic gems of 
Cambodia and Vietnam on 
this small group tour.  Begin 
with two days exploring the 
architectural wonder that is 
Angkor Wat and end with an 
overnight cruise on  beauti-
ful Halong Bay.  Stay in 4* 
hotels and 4* cruise boat.  
Begins in Siem Reap on 15 
Sep, 13 Oct, 10 Nov 2016 
and more in 2017.      

A relaxing discovery      
of the history and         

culture of Thailand.     
See war relics, ride an       

elephant  and stay in     
jungle chalets on           

the banks of the                   
River Kwai.                    

Relax and                                    
enjoy!   

 

Explore the Mekong Delta 
with Bassac, Mekong Eyes 
or Le Cochinchine. Visit 
floating markets and enjoy 
a drink on deck as the sun 
goes down. Includes road 
transfers from Saigon. 

InterAsia also has classic  
7 night cruises on           
Heritage Line and            
Pandaw  vessels. 

16 DAYS from $3300 12 DAYS from $2317 

T: 1300 133 001  E: info@interasia.com.au  W: interasia.com.au 

 
Access our 

great range of 
Asia travel    
experiences  

2 DAYS from $587 

TRAVELtalk

Tracking the golden era of rail
TRAVELMARVEL IS taking its rail 
portfolio beyond Europe in 2017 
to offer an even wider choice of 
destinations ranging from the USA to 
India, China, Japan and New Zealand.

Available now, the company’s new 
Great Rail Journeys 2017 brochure 
offers a choice of 31 itineraries, 
made possible through an exclusive 
partnership with award-winning, UK-
based rail travel company, Great Rail 
Journeys.

An English-speaking tour manager 
accompanies each departure, 
handling all elements of the itinerary 
including ticketing and ensuring 
guests are personally guided to 
their platforms and to their seats. 
Every journey also includes premium 
centrally located accommodation, 
airport and hotel transfers and 
selected excursions, entrance fees, 
many meals, sightseeing and tipping.

Many of the world’s most iconic 
trains and railways are featured in 
the new program. These include the 
world’s slowest express train, the 
Glacier Express in Switzerland, and 
the high speed bullet train in Japan. 
There’s the Darjeeling Himalayan 

Railway, India’s Palace on Wheels, the 
Belmond British Pullman and the West 
Highland Line in Scotland, whose 
Jacobite Steam Train starred as the 
Hogwarts Express in the famous Harry 
Potter films.

From travelling the Italian coastline 
to traversing rugged gorges in New 
Zealand, stopping off to enjoy Mardi 
Gras in New Orleans or taking in views 
of Mount Everest, Great Rail Journeys 
offers something to suit all tastes.

“Train travel for pleasure began 
more than 200 years ago and is 
how the travel industry began. Its 
popularity has turned full circle in 
recent years with people returning 
to rail more than ever,” said David 
Cox, Executive General Manager at 
Travelmarvel.

To celebrate the new program, 
the company is offering a range of 
Earlybird specials, including discounts 
of up to $1,000 per couple off 
itineraries. Those who book European 
rail and cruise combinations will 
receive free return economy flights, 
inclusive of air taxes. All offers are 
limited and available until sold out.
■ travelmarvel.com.au

The Jacobite 
steam train. 

Picture courtesy 
Travelmarvel
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Book now for anniversary tours of battle
MAT MCLACHLAN Battlefield Tours (MMBT) 
has released pricing for all 2017 tours and 
opened pre-registration for significant 2018 
anniversary tours.

“2018 marks 100 years since the end of 
World War One and a number of important 
centenary commemorations on the Western 
Front which will attract significant numbers 
of Australians – similar to the Centenary of 
ANZAC Day at Gallipoli in 2015 – providing an 
excellent opportunity for travel agents to sell 
battlefield tours,” said Peter Smith, Managing 
Director.

Two of the most popular tours are 
anticipated to be MMBT’s 10-day ‘ANZAC Day 
on the Western Front’ itinerary in April 2018, 
which will mark the 100-year anniversary of 
the ANZAC Day battle at Villers-Bretonneux, 

and the company’s 10-day ‘Remembrance 
Day Centenary’ tour in November 2018, 
commemorating the end of the First World War.

“It’s not too early for agents’ clients to 
register for these important 2018 tours, 
with MMBT’s $250 fully-refundable, pre-
registration fee designed to guarantee 
passengers’ seats, as well as advance 
information on obtaining passes for major 
commemorative events put on by the 
Australian Government – Department of 
Veteran Affairs,” Mr Smith added.

“The final pricing for MMBT’s 2018 
anniversary tours will be available about 12 
months prior to tour departure and if by then 
clients no longer wish to go, there is a full 
refund of the pre-registration fee.”

Information on all tours is available 

on MMBT’s recently relaunched website, 
which also provides a timeline of Australia’s 
wartime history and brief overview of each 
of the major battles, designed to assist 
agents to provide information and sell tours 
to clients.
■ battlefields.com.au

THE TEAM at MORE has launched a promotion offering visitors the chance to experience 
one of Southern Africa’s most popular and distinctive safari destinations. 

From November 1 to December 17, guests will get three nights for the price of two at 
Madikwe Safari Lodge in South Africa,

Madikwe Game Reserve is a 75,000 hectare, malaria-free reserve located northwest of 
Johannesburg (an easy four-hour drive) along the Botswana border. Everything about 
the place is vast – its landscapes, its heavens, its wildlife.

The rich and undulating landscape is punctuated by enormous volcanic intrusions 
(known as Inselbergs) and the unique topography reveals memorable wildlife sightings. 
Madikwe’s animal population includes lion, leopard, elephant, rhino, buffalo, cheetah, 
spotted hyena, giraffe, antelope and the endangered Cape hunting dog. Add to this in 
excess of 300 resident and migrant bird species.

Whether you are after a family getaway, solitude, companionship, romance, activity 
or leisure, the Madikwe Safari Lodge offers something for every adventurous traveller.
■ madikwesafarilodge.co.za

Mat McLachlan

WHY MADIKWE  
SAFARI LODGE?
• Madikwe is a Malaria-free reserve so 
it is perfect for families with younger 
kids.

• The reserve is like nothing else 
in Africa. Its rich red soil, vast open 
savannahs and rugged ‘koppies’ (hills) 
make it a standalone and recognisable 
destination.

• This is the most family friendly of the 
MORE properties. They have designed 
a kids’ program which will keep the 
younger ones entertained while 
parents enjoy a little ‘R and R’.

• The ECO HOUSE is an education 
(and entertainment) centre built 
specifically for kids – and anyone with 
a fascination for the wild world and its 
inhabitants.

• Three luxury lodges are distinctive 
in their own right and will appeal to 
different types of travellers.

• Easily accessible, being just 45 
minutes from Johannesburg by air 
and an easy four-hour drive.

• Open traversing over more than 
75,000 hectares ensures a rich Big Five 
game viewing experience.

MORE experience for less
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WHEN A holiday with adventure and 
excitement is on your list, you need to take 
the opportunity when it presents itself. Now 
is the time.  

From October to December, Britz 
campervans need to get out of Broome, Alice 
Springs and Darwin and move south for the 
Christmas rush.  

So take the opportunity to save dollars 
and beat the rush, and book yourself a great 
adventure.  Fly one way and drive back and 
explore, experience and enjoy!

Why go by camper we hear you ask? 

TOP SAVINGS IN THE TOP END 
Here are five great reasons why you should 
experience a campervan holiday.
Roam free. No other method of travel offers 
such freedom, with a campervan affording 
almost the same reach as a motorcar with the 
convenience of your own ‘home’ on board. 
Outside of the busiest spots in peak season, 
campsite bookings aren’t required, allowing 
you to follow a flexible campervan route at 
your own pace lingering when the time is 
right and heading in the direction your mood 
takes you. 
Wake up to a new view every day. You’re 

spoilt for choice when it comes to parking 
up for the night in some of the most 
picturesque locations. With each stop comes 
the opportunity to explore new territory, 
get a fresh perspective, whether a scenic 
reserve to groomed holiday parks, to plenty 
of designated freedom camping spots... 
It’s amazing what you can see through the 
campervan window. 
Immerse yourself with nature. Between 
golden sunrises and fiery sunsets, bright days 
and dark nights illuminated by the moon, 
stars and campfire, the sound of wind in the 
trees, few other forms of travel offer so much 
daily interaction and connection with the 
natural world. 
Be social. A beloved pastime for generations, 
the camping holiday is as popular as ever and 
enjoyed by folks from all over the world and 
all walks of life. You’ll encounter a camping 
culture that is welcoming and kids needn’t be 
the only ones making new friends. Campsites 
are famous for their conviviality and 
communal spirit – striking up a conversation 
and sharing travel stories takes little more 
than a linger around the barbecue or other 
shared area. 
Allow for surprises. On a campervan road 
trip, getting there is more than half the fun. 
It’s all about the journey and the experiences 
you have along the way. Book now to explore 
the great outdoors of the Northern Territory 
and Western Australia. 
■ thlonline.com

Get 25% off and 
No one way Fee
Book a Britz Campervan from Broome, 
Darwin or Alice Springs and get a 25% 
discount off the vehicle rate, plus pay 
no one way fee ($250) or Broome Fee 
($750). Available on a wide range of Britz 
Campervans travelling South.

To book simply call 1800 331 454
or contact your preferred wholesaler

JOIN OUR ONLINE COMMUNITY
 facebook.com/britzfanpage
 @BritzCampervans

*Conditions apply must pick up by 10 October and 30 November 2016.

SAVE 
$1000*

GREAT DEALS
 WITH BRITZ

HI-TOP EXPLORER VENTURER FRONTIER

*Conditions apply must pick up by 10 October and 30 November 2016.

Campervan. 4WD. Car Rentals

FRONTIER
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TRAVELtalk: Canada

English Bay Beach at Sunset (1).jpg

THE VAN PLAN

THE VAN  
PLAN

Air Canada has just launched direct flights from 
Australia to Vancouver. Here are some ideas  
of what to do when you get there.

SPORT FOR ALL
The first-ever Americas Masters Games 

(AMG) will take place from August 26 to 
September 4 at venues across Vancouver. 
Thousands of amateur athletes from 
around the world are expected to travel 
for the nine-day event. AMG is designed to 
complement the World Masters Games (the 
world’s largest multi-sport event), offering 
an opportunity for sports enthusiasts and 
athletes of all skill levels 30 years of age and 
older to compete in the Americas region.

“The best part about the AMG is that 
it’s for everyone,” said Charmaine Crooks, 
retired Olympic athlete. “The Games 
invites participants of all skill levels and 
backgrounds to have a major sports event 
experience – and that fun and teamwork  
are truly what sport is all about.”

BC Place Stadium is the home of the BC 
Lions, Vancouver Whitecaps FC, the Canada 

Sevens and events throughout the year. 
It reopened in 2011 after a revitalisation 
that included a retractable roof and a host 
of upgrades that has made it the premier 
stadium in Canada.

BUT IS IT ART?
The Vancouver Art Gallery is currently 

hosting the largest exhibition of works 
by Pablo Picasso ever shown in Western 
Canada. Picasso: The Artist and His Muses 
(until October 2) examines the significance 
of six women who inspired Picasso’s artistic 
development, each with her own tragic story.

The exhibit also explores Picasso’s 
trademark style – captured in recurring 
motifs such as the seated woman and 
reclining nude – which altered the course of 
European art history, leaving an important 
and lasting influence on painting, drawing, 
print and sculpture.

BEACH BUDDIES
Canada is often described as cold, but 

Vancouver is one of the most southern cities 
in the country. During the summer months 
of July, August and early September, don’t 
be surprised to see the temperature rise to 
32 degrees Celsius.

One of the best ways to cool off is to hit 
one of the local beaches, which are often no 
more than 15 minutes away from downtown 
Vancouver.

English Bay
With palm trees and street vendors, you 
might think you’ve landed in Waikiki. English 
Bay is the most populated beach area in 
downtown Vancouver and is located just 
west of the Stanley Park seawall, the popular 
running and biking route.

Second Beach
This lively spot is located in Stanley Park. 
Young adults looking to socialise, play beach 
games and soak up some rays often frequent 
this beach. Make a stop here if you’re biking 
the Stanley seawall or visit on a Tuesday 
night to catch the drum circle at sunset.

Kitsilano Beach
With playgrounds, tennis and basketball 
courts, and many restaurants nearby, 
Kitsilano (called Kits beach by locals) is 
a great place to take the family. Lots of 
open space also makes it a popular picnic 
destination. If the ocean isn’t for you, head 
over to Kitsilano Pool, a few minutes’ walk 
away. At almost three times the size of an 
Olympic-length pool, it is Canada’s longest 
and Vancouver’s only heated salt water pool.

Wreck Beach
This is a seven-kilometre long, clothing-
optional site, making it North America’s 
largest naturist beach. Only 15 minutes 
from downtown Vancouver, Wreck is easily 
accessible and is popular with all ages, 
including families.  
Pictures courtesy Tourism Vancouver

■ tourismvancouver.com

 

THE CANADIAN Government has 
announced free admission* to national 
parks, national historic sites and national 
marine conservation areas in 2017 to 
celebrate the 150th anniversary of 
Confederation, saving visitors in excess 
of $100. 

This year-long offer helps visitors explore 
some of Parks Canada’s 168 National 
Historic Sites at no extra cost. Escape to the 
outdoors in La Mauricie National Park just 
200 kilometres from Montreal, or stop by 
Laurier House in Ottawa, home to two of 
Canada’s Prime Ministers.

With the countdown now on for 

Canada’s sesquicentennial, 2017 is set 
to be a year of themed events, festivals 
and cultural exhibits from the country’s 
west coast to the Maritime Provinces in 
the east.

For information about the free 2017 
Parks Pass, visit pc.gc.ca
■ keepexploring.ca

*Camping permits and guided experiences 
will still incur the usual fees, however 
admission is free.

Park it here  
for free

English Bay Beach at sunset

Cycling on the seawall

BC Place Stadium
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English Bay Beach at Sunset (1).jpg

AS THE train rattles over a narrow viaduct, the 
view from the side of the outdoor carriage 
causes my stomach to flip. With no guard rail 
skirting the bridge, a sudden drop plummets 
hundreds of metres below into the raging 
waters of a glacial river. 

Taking in the scene, it occurs to me, had 
I been one of the early gold rush pioneers 
traversing this wild country in the 1800s, I 
would no doubt have been wading through 
said river, rather than gliding over it from 
the confines of one of the world’s most 
luxurious trains.

I am on board Rocky Mountaineer, Canada’s 
iconic locomotive that last year celebrated 
its 25th anniversary. We are navigating a 
stretch of land spanning from Vancouver, 
British Columbia, to Jasper, Alberta, nearly 800 
kilometres north east on a route known as 
Rainforest to Gold Rush. This year marks the 
first time the route will begin or end in North 
Vancouver rather than Whistler as it has done 
since the route was first established. 

It’s a significant development as although 
Rocky Mountaineer operates a multitude 
of routes straddling the majestic Canadian 
Rockies and the Pacific Northwest, this route 
is one of the most spectacular.

It’s partly down to the geographical diversity. 
With sudden changes in elevation and 

climate, the landscape shifts dramatically, 
often within minutes. One moment, we’re 
winding through the Continental Divide, 
past Mt Robson, the highest peak in the 
Canadian Rockies and seemingly the next 
we’re skirting the lip of The Fraser Canyon, 
sheer cliff walls giving way to hundreds of 

kilometres of arid desert plains.   
But it’s also the service. Rocky 

Mountaineer offers two levels, GoldLeaf and 
SilverLeaf Service, both of which come with 
dedicated onboard hosts selected as much 
for their gregarious personalities as any 
previous hospitality experience. 

For those on more of a budget, SilverLeaf 
Service still offers meals served in the comfort 
of your seat, complimentary drinks and 
entertaining commentary from the hosts, but 
for those looking to really live it up, GoldLeaf 
Service offers astounding levels of comfort.

In recent years, GoldLeaf Service carriages 
were converted into bi-level domes for 
passengers to further enjoy the scenery, with 
dedicated cylindrical glass viewing domes 
up top and a fully equipped galley, kitchen, 
dining room and outdoor vestibule beneath. 

Snaking our way further into The Rockies, I 
kick back, enjoying the steady flow of Caesar 
cocktails –  a much loved answer to the Bloody 
Mary – taking in the frequent spiels on native 
wildlife, gold rush history and poems read 
by our charismatic hosts, or just drinking in 
the sight of the ever-shifting geographical 
backdrop. 

Just in case this routine were ever in 
danger of getting old – which it isn’t – twice 
a day, we venture down to the plush dining 
cart to enjoy a la carte meals and local wines 
overseen by chefs trained in Michelin starred 
restaurants. 

It’s an opulent, awe-inspiring journey and 
it’s no surprise this rail odyssey now tops the 
must-see list of many a world traveller.
■ rockymountaineer.com

HOW TO GET THERE 
Air Canada flies year-around and 
non-stop to Vancouver from Brisbane 
and Sydney, and connects onwards to 
more than 100 destinations in North 
America. Travellers to Vancouver 
have their choice of three classes of 
seating aboard the company’s Boeing 
787 Dreamliner from Brisbane and its 
Boeing 777 from Sydney. 
■ aircanada.com

ROCKY PACKS A BIG PUNCH
From Rainforest to Gold Rush on Rocky Mountaineer. 
It’s a scenic marvel steeped in rich history. By GUY WILKINSON.

Train travelling by Nairn Falls, BC, 
Rainforest to Gold Rush route



20   |   W W W . T R A V E L T A L K M A G . C O M . A U

TRAVELtalk: USA and Canada

TRAFALGAR HAS revealed its 2017 USA & 
Canada program with significant savings on 
offer for clients who book early.

The enhanced North American portfolio 
provides agents with added opportunities 
to sell both destinations across its most 
comprehensive program to date.

Boasting 31 ‘Be My Guest’ dining 
experiences, the new brochure features 
additions including the chance to taste a 

Brewing up a 
yankee doodle 
kind of holiday
NEW TOURS, special events and a range 
of early booking discounts have been 
announced to mark the release of the 
Globus 2017 USA and Canada brochure.

Experiences include the best craft beer 
brewers of the Pacific Northwest to the 
scenery of the Canadian Rockies. The 
program features more than 40 different 
tours across the USA and Canada, plus a 
bigger-than-ever selection of holidays in 
Latin America.

Highlights include ‘New Oregon’s Coast, 
Cascades & Craft Beers’, a 10-day itinerary 
exploring the craft beer culture of the U.S. 
Pacific Northwest, combining the scenery 
of Washington and Oregon with visits 
to five noted breweries between Seattle 
and Portland. It is priced from $3,698 per 
person twin share, including early booking 
discount.

‘New Mackinac Island & The Great Lakes’ 
is an eight-day itinerary focusing on the 
big cities and celebrated waterways of 
Michigan and Illinois, including the historic 
summer retreat of Mackinac Island where 

guests stay in the famous Victorian-era 
Grand Hotel. This tour is priced from $3,374 
per person twin share, including discount. 

A Globus best-seller returning in 2017 
is ‘Spirit of the Rockies,’ offering a 12-day 
itinerary from Vancouver and including a 
journey on the Rocky Mountaineer. With the 
discount it is priced from $6,029 per person 
twin share and is also available with an 
optional seven-night cruise to Alaska (from 
an additional $1,510 per person twin share).

Travellers who book any 2017 Globus 
Americas holiday between now and 
September 13 will receive an air credit of 
$100 per person. Plus, those who book by 
November 29 will receive a 10 per cent 
discount on the land portion of their tour. 
Extra savings of 10 per cent are available 
when booking a second tour or five per 
cent by September 13 for repeat travellers 
in the Globus Journeys Club.
■ globus.com.au

From the Big Apple  
to the Grand Canyon

centuries-old ‘low country boil’ recipe at Ms 
Linda’s beachside home on Tybee Island, 
Georgia, while award-winning ribs and 
brisket are on the menu at an authentic 
Texan BBQ with third-generation owner and 
pitmaster, Wayne Muller. 

In addition to ‘California’s Great National 
Parks’, Trafalgar’s portfolio features a further 
two new itineraries including an adventure 
into ‘Mexico’s Copper Canyon and Colonial 

Cities’ and one dedicated to 
‘Adventures of the Lone Star State’ 
in Texas. Each journey brings North 
American traditions and local 
cultures to life through Trafalgar’s 
Insider Experiences. 

With next year marking Canada’s 
150th birthday, the company has 
made selling this destination even 
easier with prices down as much 
as 12 per cent on some of its most 
popular Canadian itineraries, 

including the ‘Best of Eastern Canada’.
“Trafalgar remains committed to providing 

agents with all the necessary tools to help 
them generate even more commission and 
our expanded USA and Canada program 
aims to do exactly that,” said Matt Cameron-
Smith, Managing Director of Trafalgar 
Australia. “No brand is better equipped to 
bring guests larger-than-life holidays in the 
Americas.”

Clients can save up to 10 per cent across 
the new program with early payment 
discounts of $643 per couple available when 
they book and pay in full before October 
27. Past guest discounts of five per cent 
per person (land only) are also available for 
travellers who have previously travelled with 
TTCs family of brands.
■ trafalgar.com

Mackinac Island
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COSMOS ARE offering even more of the great 
American outdoors in their newly released 
USA and Canada program.

In a series of new itineraries, the company 
is giving travellers up-close encounters with 
glaciers, geysers and canyons. The tours have 
been released in their 2017 USA and Canada 
brochure, which also contains a range of 
special offers, including free air credits of 
$100 per person. 

The new Cosmos program features more 
than 40 different tours across the USA 
and Canada, as well as a bigger-than-ever 
selection of holidays in Latin America.

Highlights include ‘Geysers to Glaciers,’ 

an 11-day adventure travelling from Salt 
Lake City to Seattle via Grand Teton National 
Park, Yellowstone National Park and Glacier 
National Park. It is priced from $2,669 per 
person twin share.

Other new tours include ‘Western 
Treasures,’ a 15-day circuit combining a 
coastal drive between San Francisco and 
Los Angeles with landmarks including the 
Grand Canyon, Las Vegas, the Mojave Desert 
and Yosemite National Park. Is it priced from 
$2,859 per person twin share. ‘Historic Trails 
& Blue Ridge Mountains’ is a 14-day journey 
mixing the Blue Ridge and Great Smoky 
Mountains with historic sites including 

Washington DC, Richmond, Williamsburg 
and the Gettysburg Battlefield. The tour costs 
from $2,889 per person twin share.

Travellers who book any 2017 Cosmos 
USA and Canada tour by September 13 will 
receive an air credit of $100 per person. Plus, 
those who book and pay four months ahead 
of departure will receive a two-and-a-half 
per cent discount on the land price of their 
tour. Other offers include a saving of $100 
per person when booking a second tour 
(until September 13), and a five per cent 
discount for repeat travelling members of 
the Journeys Club.
■ cosmostours.com.au

The Grand Teton National Park

GET MORE OF THE GREAT OUTDOORS

TRAVELtalk: USA and Canada

CONTIKI HIT the road recently on their ‘Grand 
Southern’ itinerary to experience the best 
bits of Middle America and launch their new 
campaign.

The U.S. and Canada is one of the 
most diverse regions on earth and from 
the bright city lights to national parks 
and unforgettable food experiences, it’s 
undoubtedly one of the top destinations 
for those aged 18 to 35. Most people only 

ever hear about the east or west coasts, 
however some of the most diverse, 
off-the-beaten track experiences can be 
found in the middle of the country.

Together with American Airlines and 
the New Orleans Convention and Visitors 
Bureau, Contiki ventured over to the U.S. 
to uncover the hidden gems that are 
unique to Middle America.

Contiki are now running a competition 

to give travellers the chance to win an 
adventure of their own – a trip for two on 
their new ‘Boot, Scoot ‘N’ Blues’ itinerary. 
All you need to do is upload a picture to 
Instagram of #ThatTravelMoment you’ll 
never forget by August 13.

With 34 trips, Contiki’s 2017 USA 
and Canada product has something for 
every young traveller eager for their 
next adventure. Whether it’s exploring 
the urban jungles of New York City, 
Toronto and Chicago, laying back into 
the west coast vibes of California and the 
alternative Pacific North West, taking to 
the powder in the Canadian Rockies, or 
discovering the charm of the Deep South, 
Contiki has young travellers covered.

The company is currently offering a 10 
per cent early payment discount available 
on all USA and Canada trips of seven days 
or longer if booked and paid for in full 
on or before September 15. Guests can 
choose from six ways to travel: Discovery 
Plus, High Energy, In-Depth Explorer, Easy 
Pace, Festivals & Short Stays and Winter 
& Ski. Prices vary from $12,539 for the 
56-day ‘Epic Adventure’ to $2,187 for the 
13-day ‘Southern Adventure.’
■ contiki.com

Contiki in the middle
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A SENIOR tourism official has urged Aussie 
travellers not to boycott Vanuatu over safety 
concerns following the recent fatal bus crash.

In an interview with Traveltalk, Linda 
Kalpoi, General Manager of the Vanuatu 
Tourism Office, said Australia was a vitally 
important market for the country.

“Sixty per cent of our visitors come from 
Australia so this market makes it or breaks it 
for Vanuatu,” she said. 

“The accident was obviously beyond our 
control but the government is taking this 
very seriously and addressing this. There 

DRIVEAWAY HOLIDAYS are offering 
visitors to the U.S. a range of 
motorcycle rentals, which includes 
several models of the renowned Harley-
Davidson brand.

Riders have a choice of five classes, 
including classic, touring and trikes 
from Harley with other makers like 
Indian, BMW and Honda featured in the 
25 different motorcycle types available.

There’s a choice of three different 
rental schemes, ranging from solo 
self-drive to a tour package, which 
includes suggested route maps with 
accommodation in three-star hotels 
such as Hilton and Holiday Inn. The top 
of the range offering includes tours 
of three to 16 days with a guide and a 
support van. During guided tours fuel 

How to 
become an 
easy rider

and oil is included for scheduled riding days.
Cycles can be collected from 50 locations 

across the U.S. with one way drop-offs 
permitted at some major cities. Daily rental 
rates start at $216 a day, reducing for longer 
rental periods, and include unlimited 
kilometres, transfers from hotels to pick-up 

points, helmets for driver and passenger, 
full insurance and on-road service. 

A three day guided package from San 
Francisco to Yosemite National Park costs 
around $1,700 inducing accommodation, 
some meals and all bike costs.
■ driveaway.com.au

Vanuatu tells Australian tourists 
it’s safe to keep on coming

Allan Kalfabun, VTO’s Marketing Manager, 
and Linda Kalpoi, General Manager, with a 
traditional Vanuatu band

are going to be policies and things put in 
place so things like this never happen again 
in Vanuatu because the safety of tourists is 
paramount.

“Before I came here I was with the Deputy 
Prime Minister, who is also the Minister of 
Tourism, and he was on TV asking people 
to welcome visitors and take care of them 
because they are our kings and queens.”

Three locals were killed and 10 Australians 
seriously injured when a tour bus collided 
head on with a commuter bus in Port Vila. 
The injured Australians were on a day trip 

from a P&O cruise and may now consider 
suing the company over the incident. Police 
in Vanuatu have charged a bus driver with 
one count of reckless driving causing death.

The accident is an untimely blow to the 
Vanuatu tourism industry, still recovering 
from the effects of Cyclone Pam and 
problems with the runway at Bauerfield 
International Airport.

Despite the setbacks, Ms Kalpoi said 
momentum was returning to the tourism 
industry, with new resorts and hotels 
scheduled to open later this year and 
negotiations continuing to upgrade the 
airport to world standard. The country also 
launched a $1.5 million consumer campaign 
recently entitled ‘Discover What Matters’ 
targeting couples and families.

“We want to create a better experience for 
our visitors that also offers value for money 
and better service. We just want to keep our 
visitors happy so they will continue to come 
back.”

Ms Kalpoi was speaking in Sydney on the 
final night of a ‘Vanuatu Road Show’, which 
also visited Brisbane and Melbourne. It was 
the first road show the country has staged 
in two years and gave agents the chance to 
meet more than 20 Vanuatu hoteliers and 
resort owners as well as win prizes. More than 
250 agents attended from all three cities.
■ discovervanuatu.com.au
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THERE’S SOMETHING dark, mysterious and 
lifeless at Universal Studios Hollywood.

Inspired by the record-breaking TV 
series, The Walking Dead attraction opened 
last month and features authentic ‘walker’ 
makeup, animatronic walkers and detailed 
set design and costumes.

“We have a great opportunity to take 
The Walking Dead out of the studio, off 
the soundstage and into an attraction at 
Universal Studios Hollywood where guests 
can come face-to-face with walkers,” said 
Greg Nicotero, Executive Producer and 
Director of the TV series.

The new attraction is located within a 
custom-built structure, situated within an 
expansive building complex just inside the 
theme park’s main entry. Due to the intense 
nature of this experience, the attraction is 
not recommended for guests under the age 
of 13.

The Walking Dead depicts the story of 
survivors in a post-apocalyptic world overrun 
by hordes of flesh-eating walkers. It has been 
the number one show on U.S. television 
among adults aged18-49 for the last four 
years and will debut its seventh season this 
October.
■ UniversalStudiosHollywood.com

New attraction is a dead set success

‘Walkers’ at Universal Studios Hollywood. Picture courtesy USH/Michael Baker
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RECENTLY RANKED as Australia’s richest man, Harry Triguboff 
is racing toward another pinnacle – becoming the nation’s 
biggest owner of hotel rooms.

After two years in the number two spot, Mr Triguboff’s 
Meriton Serviced Apartments arm is expected to assume the 
top spot later this year when a raft of new projects takes its 
hotel suite numbers to 4,621. That figure will grow to 5,296 
in 2017.

The burgeoning portfolio, the result of a decision 12 years 
ago to diversify the Meriton business, will see it overtake 
the Abu Dubai Investment Authority as Australia’s biggest 
accommodation owner.

“I’ve got my foot on the accelerator,” said Mr Triguboff, 
who topped the BRW rich list recently with a $10.62 billion 
fortune. “It didn’t take me long to learn that if you own the 
buildings and run them properly yourself rather than lease 
them out, the serviced apartment hotel business can be very 
lucrative.

“So we’re taking every opportunity, when the location’s 
right, to build more serviced apartments.”

The Meriton hotel portfolio is spread through 16 buildings 
in Sydney, Brisbane and the Gold Coast. The group expect 
to end this year with 4,621 suites in the wake of new suites 
coming on stream in Mascot, North Sydney, Parramatta and 
at Southport on the Gold Coast.

“We are able to offer buildings that are all less than 10 
years old, afford great views, provide people with space 
options and the chance to be fully independent through 
having full-sized kitchens and laundries,” said Matthew 
Thomas, National Manager of Meriton Serviced Apartments.
■ meriton.com.au

MERITON 
READY TO 
TAKE THE 
TOP SPOT 

Get set for a
touch of wellness
AUSTRALIA’S FIRST Westin Resort will 
offer travellers a wellness retreat in the 
heart of the Sunshine Coast when it 
opens in 2021.

The Westin Coolum Resort & Spa 
on Yaroomba Beach will be part of a 
proposed mixed use development 
featuring retail shops and boutiques, 
plus luxury apartments. 

“The Westin Coolum Resort & Spa 
will be the first new build five-star 
hotel to open on the Sunshine Coast in 
27 years, supporting tourism growth 
and providing significant employment 
opportunities to the community,” said 
Sean Hunt, Vice President of Starwood 
Hotels & Resorts Pacific.

The property will boast 220 
guestrooms, including nine suites, and 
four dining venues, including an all-day 
restaurant and a specialty restaurant. 
Guests will be able to relax at The 
Heavenly Spa by Westin, which will offer 
six rooms and an array of treatments.
■ westin.com

Welcome back to refurbed resort
ONE OF Australia’s most 
renowned resorts located 
in the Gold Coast hinterland 
has re-opened its doors for 
the first time in eight years 
following an $8 million 
refurbishment.

The newly-rebranded 
Ramada Resort Kooralbyn 
Valley, formerly Kooralbyn 
Resort, will provide tourism 
and leisure facilities 
that appeal to a broad 
demographic, including the 
international market.

Located on 333 hectares in the Scenic Rim region, the 102-room resort offers a variety of 
activities for guests to enjoy from sky diving, mountain biking and water sports, to a health 
and wellness centre including a day spa and natural hot spring baths for relaxation.

Other highlights include full conference, wedding and meeting facilities, two outdoor 
pools, a kids’ club, resort store, 18-hole championship golf course, 12 tennis courts, gym, 
sauna, restaurants and bars.

“Wyndham Hotel Group continues to seek hotels and resorts that will provide an 
unforgettable holiday experience in destinations that appeal to travellers,” said Barry 
Robinson, President and Managing Director Wyndham Hotel Group South East Asia and 
Pacific Rim.

“Ramada Resort Kooralbyn Valley is a truly unique experience for visitors to the Scenic Rim 
region looking for some fun and relaxation and will provide them with onsite facilities that are 
unlike any other in Queensland.”
■ ramadaresortkooralbynvalley.com.au  

Meriton Serviced  
Apartments Parramatta
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THE WAIT is finally over. After much expectation and excitement,  
The Stanley Hotel & Suites in Port Moresby opened its doors for 
business on August 1.

The five-star hotel has already set new standards in 
accommodation, dining and conference facilities in Papua New 
Guinea. With 433 rooms including 99 serviced apartments, The 
Stanley has changed the hotel landscape in Port Moresby forever.

Standing 18 storey’s high, not only does it dominate the skyline, 
but because it is the only hotel connected to a major shopping centre 
(Vision City), it dominates the entire block.

“Officially we are still in our soft opening period, but demand is 
already strong and interest levels are very high,” said Geoff Haigh, 
General Manager.

Guests arriving in the marble lobby will instantly see why this 
luxury hotel is on track for success. It’s big, it’s flash and it’s new.

“This hotel could easily compete with any five-star hotel in the 
world. It’s truly impressive,” said Craig Davies, DOSM of The Stanley 
and MD of HRA.

The Stanley Hotel is situated in the heart of Port Moresby and 
is close to Parliament House, all Government offices and most of 
the foreign embassies or consulates. It is just three kilometres from 
Jacksons International Airport and six kilometres from the main 
downtown area.

Facilities include a lobby level, cafe-style restaurant and a lounge bar 
offering all-day dining, a 3,000-square-metre outdoor area and pool 
deck on level four, a gym and a full day spa with five large treatment 
rooms and a hot tub. There’s a 60-seat, fine dining grill-style restaurant, 
a split level executive club lounge, more than 2,000 square metres of 
function space and the largest ballroom in PNG at 1,600 square metres.

Level 18 is home to the hotel’s 340-square-metre presidential suite. 
Room rates are set to start from $280 to $330 per night. The hotel 
adjoins Vision City, the only large shopping centre in Port Moresby, 
complete with night club and cinema, plus a large supermarket and 
nine other restaurants.
■ thestanleypng.com

OPEN FOR BUSINESS

P O R T  M O R E S B Y

L U X U R Y   L O C A T I O N   L I F E S T Y L E

w w w . t h e s t a n l e y p n g . c o m    i n f o @ t h e s t a n l e y p n g . c o m

NOW OPEN!
NOW OPEN!
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QANTAS IS getting behind our 
athletes with a limited edition 
Australian Olympic-themed version 
of its iconic business class pyjamas.

In the lead up to the Rio 
Games, Qantas will switch out the 
grey cotton long sleeve pyjamas 
for a patriotic green and gold 
set featuring a gold kangaroo 
on the shirt front and hashtag 
#RoadToRio on the back.

Until September 18, all 
passengers travelling in business 
class across key international 
routes including Santiago, Dubai, 
Los Angeles, San Francisco, 
Honolulu, Dallas, Tokyo, 
Johannesburg and Vancouver 
will be offered the opportunity 
to be part of the unofficial PJ 
cheer squad for the Australian 
Olympians and Paralympians.

Olivia Wirth, Qantas Group 
Head of Brand, Marketing and 
Corporate Affairs, said the 
Olympic PJ range is a special way 
for the airline and its passengers 

to throw their support behind 
Australia’s athletes as their years 
of hard work come to fruition on 
the world stage.

“Our light grey Qantas PJs are 
almost as iconic as the flying 
kangaroo on the front of them, 
so we thought it would be very 
appropriate to turn them green 
and gold in support of the 
men and women representing 
Australia at Rio,” said Mrs Wirth.

“It means people flying Qantas 
can literally support our athletes 
in their sleep.”

Australia’s Olympians and 
Paralympians will receive their 
own set of green and gold PJs 
when they and their medals 
return home on a specially 
chartered Qantas B747.

Customers in Qantas lounges 
across the network can enjoy live 
screening and coverage of the 
Olympics for the duration of the 
Games.
■ qantas.com

AIR NEW Zealand has been named 
both ‘International Airline of the Year’ 
and ‘Domestic Airline of the Year’ at 
the fifth annual Roy Morgan Customer 
Satisfaction Awards.

The awards recognise businesses 
that lead their respective industries in 
customer satisfaction and are determined 
by the feedback of more than 13,000 
New Zealand consumers through the Roy 
Morgan Single Source survey carried out 
throughout the year.

Carrie Hurihanganui, Air New Zealand 
General Manager Customer Experience, 
said the awards reaffirm the relentless 
focus the airline places on customer 
experience.

“We operate in one of the world’s most 
competitive industries and delivering a seamless experience to our customers, irrespective 
of where on our network they are travelling, is something we pride ourselves on.

“We have been very focused on enhancing our customers’ journeys, including making 
substantial investments in new aircraft, new and refreshed lounges, and innovative 
technology. It’s great to see these efforts being recognised by our customers.”

The awards were presented at a ceremony in Auckland.
■ airnewzealand.com.au

IN BRIEF///
CATHAY PACIFIC’S flagship business 
class lounge at Hong Kong 
International Airport, The Pier 
Business Class, is now open after an 
extensive redesign. 

The highly-acclaimed, 
3,306-square-metre facility 
designed by Studioilse has various 
dining options, spaces for working 
and relaxing, as well as shower 
suites. Signature features include 
an elegant teahouse, a popular 
noodle bar and a quiet relaxation 
room.

The new lounge is open 
daily from 5:30am until the last 
departure. Opening hours with 
limited access may be extended 
depending on flight schedules. 
The lounge is located on level 6 in 
Terminal 1, near Gate 65.
■ cathaypacific.com

FLIERS SUPPORT AUSSIE  
OLYMPIANS IN THEIR SLEEP

Kiwis walk off with top awards

Left to right: Renee Mateparae, Air New Zealand, 
and Michele Levine, CEO of Roy Morgan
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GUESTS STAYING at any of the four Park 
Hotel Group properties in Singapore can 
now remain connected for free thanks to 
a new complimentary smartphone service 
that comes with mobile internet as well as 
unlimited local and international calls to 
selected countries.

“There is a need for today’s travellers to 
stay connected all the time. On the other 
hand, roaming charges and IDD calls can 
be very costly,” said Allen Law, Park Hotel 
Group CEO. “Through this initiative, we 
hope to provide seamless convenience 
and connectivity to our guests, so that 
they can get around with their business 
and stay in touch with loved ones at home 

without any hassle.”
Available in every guest room, the 

smartphone also offers a comprehensive 
city guide and special promotions and 
ticketing deals. More importantly, the 
phone is synchronised to the hotel’s 
Property Management System, enabling 
better communication between the 
property and guests. Pre-loaded onto 
the phone is a directory of useful hotel 
telephone numbers so guests can get in 
touch at anytime, anywhere.

The service is available at Grand Park 
Orchard, Grand Park City Hall, Park Hotel 
Clarke Quay and Park Hotel Alexandra. 
■ parkhotelgroup.com

FREE ROAMING IS A WALK IN THE PARK

The ultimate 
travel soundtrack
TRIPADVISOR HAS teamed up with music-
streaming service Google Play Music and is now 
offering Australians two months of free access to 
curated playlists tailored specifically for popular 
travel destinations across the globe.

Be it during the vacation or in the travel 
planning phase, the new feature can transport 
travellers to their destination of choice via 
locally-themed playlists including everything 
from Berlin underground club sounds to Sao 
Paulo funk.

The app provides users with access to more 
than 35 million well-known and hidden-gem 
soundtracks, personalised recommendations 
and gives users the ability to listen to music 
offline.

Users of the TripAdvisor Android app can 
access the travel soundtracks by clicking on 
the Google Play Music icons included within 
select TripAdvisor destination pages. They will 
then be directed to the Google Play Music app 
to sign up and receive the two-month free 
trial, after which time the standard monthly 
$12.99 subscription fee applies.

TAHITI TOURISME is currently offering 
Australian users of new social media app, 
Townske, the chance to win one of six 
trips to Tahiti.

Started in June, the promotion 
aims to develop inspirational content 
on the islands and further boost the 
destination’s presence in the influential 
world of social media.

To win, users must create one or 
more visual city guides on Townske by 
uploading their own unique content. 
Guides can be on any destination, but 
must carry a monthly Tahiti-themed 
hashtag – #TownskexTahitiFood in 
June, #TownskexTahitiArts in July, 
#TownskexTahitiNature throughout 

Coming to a townske near you
August and finally, any of the three in 
September. 

Monthly finalists are being chosen 
based on their creativity, quality and 
relevance of their photography and 
writing, as well as the usefulness of 
their guide. In November, the six 
winners will travel to the islands to 
help build Tahiti content in the app.

Robert Thompson, Tahiti Tourisme 
Director Australia and New Zealand, 
said the partnership with Townske was a 
great opportunity to increase awareness 
of Tahiti’s unique attributes with a new 
audience.

“Bora Bora is one of the most 
recognisable places on earth, but there is 

much more to Tahiti than 
just sparkling blue lagoons 
and overwater bungalows. 
We’re looking forward to 
showing the Townske winners 
all that the destination has to 
offer, including a few hidden 
treasures, so that they can 
share their travel insights with 
other like-minded travellers,” 
he said.

Through its visual guides 
Townske allows travellers to quickly and 
easily explore any city in the world. The 
platform currently features more than 
5,200 guides covering more than 1,500 
cities in more than 140 countries.
■ Download the app at townske.com/app 
and search for Tahiti Tourisme. 
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THERE WERE fireworks, amazing prizes, 
Fijian dancers and Johnny Ruffo. In short, 
just another glittering night at the annual 
NTIA awards, where Australia’s travel agents 
come to celebrate, commiserate and 
conversate – the latter usually drowning 
out the other two. 

Delightful host Anjali Rao (pictured 
left) battled gamely with the boisterous 
crowd at The Dockside Pavilion in Darling 
Harbour in Sydney as the travel industry 
honoured the best of the best. Some 38 
award categories were announced in 
front of more than 1,000 agents, sponsors, 
media and industry bigwigs. 

Of the main awards, helloworld was 
awarded ‘Best Travel Agency Group’ and 
‘Best Non-Branded Travel Agency Group,’ 
while Queanbeyan City Travel and Cruise 
was announced ‘People’s Choice: Retail 
Travel Agency of the Year.’ George Hedley 
was awarded with the 2016 Emirates 
Travel Consultant Scholarship. APT 
and Royal Caribbean walked off with 
two awards apiece while staff at Virgin 

2016 NTIA AWARDS

OH, WHAT A NIGHT!
Traveltalk Managing Editor JON UNDERWOOD dusts off his dinner suit 
to report from the sequinned-elegance of the 2016 NTIA Awards.
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WINNER!
BEST WHOLESALER
INTERNATIONAL PRODUCT
Thank you for making our dreams come true!

2016 NTIA AWARDS

Australia promised to celebrate long into the 
night after taking out ‘Best Domestic Airline.’

While the awards took centre stage, plenty 
of attention was also paid to the numerous 
spot prizes revealed on the night. Qantas, 
in partnership with American Airlines, gave 
away two return business class flights and 
the Star Alliance offered more than 50 
prizes in an ingenious napkin ‘Scratch & Win’ 
promotion. Air New Zealand claimed the 

title of greatest giveaway ever, donating 27 
tickets on their international flight routes 
to exotic destinations such as Buenos Aires, 
Houston and Los Angeles.

“AFTA, together with our valued and 
important sponsors, are very proud to have 
once again delivered such a spectacular event,” 
said Jayson Westbury, Chief Executive of AFTA.

Guests arrived to be greeted by cultural 
performers courtesy of Tourism Fiji 

while Home and Away star Johnny Ruffo 
entertained the crowd between courses. 
Once the official part of the evening was 
over, many of those present wasted no time 
heading to the after party at The Watershed, 
already looking forward to the 2017 event 
which promises to be even larger, potentially 
moving to a new venue to accommodate an 
even bigger audience. 
Pictures by Jon Underwood

Agents touch and win with Air New Zealand
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   EVERYONE’S A WINNER. 
  WELL, ALMOST...

Here we look at some of the reactions from those who went home happy after picking up an award at the NTIA’s.

PLENTY OF 
EXCITEMENT 
AT EXCITE
EXCITE HOLIDAYS was thrilled to 
receive ‘Best Wholesaler International 
Product’ at the 2016 National Travel 
Industry Awards. 

Since its inception in 2002, Excite 
Holidays has worked tirelessly to build 
trust and loyalty with their travel 
agency partners in Australia.  

“This award means the world to 
us. We have put our heart and soul 
into Excite Holidays,” said George 
Papaioannou, CEO and Co-Founder. 
“Hard work, dedication, perseverance, 
passion and belief have brought us 
here today. Our amazing leaders, the 
Excite family, our agency partners 
and our suppliers have all contributed 
significantly to our success.”

Nic Stavropoulos, Managing 
Director and Co-Founder, added: 
“We always wanted to add value to 
the industry; great technology, great 
range of products, fantastic rates 
and excellent customer service. We 
can certainly say we’ve managed to 
achieve all these elements, and that’s 
something we’re very proud of.” 

AFTER TAKING home the gong for ‘Best 
Tour Operator (International)’ at the 
National Travel Industry Awards, Trafalgar 
and The Travel Corporation thanked the 
industry for its support and congratulated 
all finalists and winners.

“On behalf of our entire team, we’re 
thrilled and honoured to receive this 
award,” said Matthew Cameron-Smith, 
Managing Director of Trafalgar Australia. 

‘It’s so important to us that our retail 
partners know how much we value their 
support so for us this recognition from 
our industry peers is validation that not 
only are we getting the guest experience 
right, but that our team in Australia are 

DOING THE 
DOUBLE
APT RECEIVED two of the travel industry’s 
most prestigious awards at the National 
Travel Industry Awards, being named ‘Best 
Tour Operator, Domestic’ and ‘Best River 
Cruise Operator.’  

“Once again we are overwhelmed to 
receive these two awards,” said Robert 
McGeary, APT Group Director. “Our team 
work to an incredibly high standard across the board and these awards are a direct reflection 
of their efforts. We dedicate these awards to our teams here in Australia and across the globe – 
we are incredibly proud of them and we thank them for enabling us to deliver the best touring 
and cruising product in the industry.”

“It’s not easy to win these accolades. To continually win them year after year is harder still. 
They are proof that APT is outstanding in all areas – in our relationships with the trade and 
our guests, our service delivery, product innovation and how we bring all of this together to 
deliver unforgettable holidays for our guests. 

“It’s through our exceptional customer service that we’ve created a loyal repeat client base, 
one which is proven to book with our agents time and time again.”

This is the second consecutive year APT has won ‘Best River Cruise Operator,’ a category that 
debuted at last year’s awards, and the fifth consecutive year the company has been awarded 
the title ‘Best Tour Operator, Domestic.’

“On behalf of everyone at APT I would like to thank the travel industry for their continued 
support, and recognising us as being the best domestic tour operator and also the best river 
cruise operator in Australia,” said McGeary.

This is the second consecutive year APT has won ‘Best River Cruise Operator,’ a category that 
debuted at last year’s awards, and the fifth consecutive year the company has been awarded 
the title ‘Best Tour Operator, Domestic.’

providing the tools and support that 
agents and industry need to feel confident 
selling Trafalgar.

“This award will take pride of place 
in our office – next to the Gold Trusted 
Merchant Award from independent 
reviews provider Feefo that we received for 
having a guest satisfaction rating of more 
than 97 per cent,” said Cameron-Smith.

The Travel Corporation received a record 
number of nominations this year and is 
committed to continuing to maintaining 
and strengthening relationships and 
efforts to ensure industry partners are 
equipped with the tools they need to grow 
sales.

CELEBRATING VICTORY AT TRAFALGAR

Robert McGeary, APT Group Director 
(centre), celebrates with APT staff

Excite takes home the 
award for Best Wholesaler 

International Product  
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OUTRIGGER 
RESORTS TO 
CELEBRATIONS
THE OUTRIGGER Resorts brand has beaten 
off strong challenges from some of the 
world’s largest hotel and resort operators to 
win one of Australia’s most prestigious travel 
industry awards.

In a field of finalists at the NTIA’s that 
included Accor Hotels, Club Med, Starwood 
Hotels & Resorts and Leading Hotels of the 
World, Outrigger was named the winner in 
the ‘Best Hotel/Resort Group’ category.

Representatives from the company’s 
regional sales office in Sydney were on 
hand to accept the award, including 
Andrew Gee – Regional Director of Sales 
& Marketing Australia & New Zealand, 
Maria Alaveras – Sales Manager – Retail 
Travel, Wholesale & Industry Partners and 
Juliet Hudson – Sales Manager Destination 
Weddings, Groups & M.I.C.E.

“I can’t begin to say how proud I am of 
our Australia-based team, particularly Maria 
Alaveras who has an excellent relationship with 
the travel industry community,” said Mr Gee.

“This really is an outstanding 
acknowledgement of our hard work and 
commitment in this market and we sincerely 
thank the industry for getting behind us to 
make this award possible. We are a very close 
team with enormous passion for a wonderful 
values-led brand.”

Mark Simmons, Vice President Sales & 
Marketing Asia Pacific, said that the award 
recognition was of huge importance.

“The Australian outbound market to 

Outrigger globally is hugely significant to 
all our destinations and we are fortunate 
to have a very strong team to generate this 
business,” he said.

Outrigger Resorts has opened five 
properties in the last three years: in 
Mauritius, Maldives, Phuket, Koh Samui, 
and Fiji. The company continues to carefully 
assess further expansion opportunities  
in beachfront resort destinations around  
the world.

Left to right: Fijian Warriors with Jean Kouriel, Managing Director of Select Vacations, and the 
Outrigger Resorts team of Maria Alaveras, Sales Manager- Retail Travel, Wholesale & Industry 
Partners, Juliet Hudson, Sales Manager Destination Weddings, Groups & M.I.C.E, and Andrew Gee, 
Regional Director of Sales & Marketing Australia & New Zealand.

We are overwhelmed to be recognised  
for the following awards: 

•  Best Tour Operator 
– Domestic 

• Best River  
Cruise Operator 

It is an outstanding achievement and we are 
all very proud. We would like to thank you, 
our valued travel industry partners, for your 
ongoing support.

BEST RIVER CRUISE
OPERATOR
2015-2016

BEST INTERNATIONAL
TOUR OPERATOR

2014-2015

BEST DOMESTIC
TOUR OPERATOR

2012-2016

THANK YOU!

WINNER 2016
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MAGNIFICENT SEVEN 
SCRATCH & WIN
SEVEN LUCKY guests are now planning 
dream holidays after winning international 
airline tickets in Star Alliance’s show-stopping 
‘Scratch & Win’ promotion at the NTIA awards.

More than 50 prizes were up for grabs as 
part of the initiative, which saw guests at the 
industry’s most prestigious awards evening 
peeling open their Star Alliance-branded 
napkin holder and scratching a small silver 
square to reveal the winners.

Among the rewards were 13 international 
airline tickets, with winners including:
• Margaret Sibraa, Intrepid Group (two Air 
Canada economy class tickets)
• Walter Nand, Avalon Waterways (two EVA 
Airways economy class tickets)
• Lisa Borowick, Travel Call (two Lufthansa 
premium economy tickets)
• Vanessa Whitaker, Tripadeal (two South 
African Airways economy class tickets)
• David Cox, Intrepid Travel (two South 
African Airways economy class tickets)
• Bianca Sobotta, Carlson Wagonlit (two Thai 
Airways economy class tickets)
• Catherine Marshall, Travel Cube (a Turkish 
Airlines business class ticket)

ROYAL CARIBBEAN International took 
out the two top gongs for the cruising 
category at the NTIA’s for the very  
first time. 

The line was awarded ‘Best Cruise 

Operator – International’ and ‘Best Cruise 
Operator – Domestic.’

Since 2005, Royal Caribbean has 
been the proud recipient of ‘Best Cruise 
Operator’ award wins five times, but 2016 

“We have never seen gala dinner guests 
so eager to take their seats and unwrap their 
napkins,” said Tim Clyde-Smith, Star Alliance 
Country Steering Committee Chair. “Thank 
you to all the Star Alliance member carriers 
who so generously contributed to such a 
fun and well-received promotion.”

Star Alliance also sponsored the ‘Best 

Non-Branded Travel Agency Group’ 
category, won by helloworld for Business.

“helloworld for Business is an 
outstanding network that, like Star 
Alliance, brings together highly-successful 
companies in order to create something 
greater than the sum of its parts,” said 
Clyde-Smith.

BANGING A COUPLE OF ROYAL GONGS
marks the first time the line has secured 
both the international and domestic 
prize, a particularly special achievement, 
according to Adam Armstrong, Royal 
Caribbean’s Managing Director in Australia 
and New Zealand.

“These awards are significant because 
they demonstrate recognition from the 
travel industry,” said Armstrong. “Our travel 
agent partners play a huge role in the 
success of our cruise brand sailing here in 
Australia and around the world.

“It’s a great honour to be recognised 
and solidifies our commitment to 
delivering our style of innovative and 
international holidays at sea. We are truly 
grateful to the industry for their ongoing 
support.”

The upcoming 2016/17 summer season 
will see Royal Caribbean International’s 
capacity increase again, with five world 
class ships sailing in the region including 
the highly-anticipated $US1 billion 
Ovation of the Seas – Australia’s very first 
new-build, purpose-built ship for the 
region.

From left to right: Tim Clyde-Smith 
(SAA), Vanessa Whitaker (Tripadeal), 
David Cox (Intrepid Travel)
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BEST TRAVEL AGENCY GROUP (50 
OUTLETS OR MORE): helloworld Limited
BEST NON-BRANDED TRAVEL AGENCY 
GROUP: helloworld for Business
BEST TRAVEL AGENCY RETAIL – SINGLE 
LOCATION: Bicton Travel
BEST TRAVEL AGENCY RETAIL – MULTI 
LOCATION: helloworld Hunter Travel Group/
RACT Travel
BEST TRAVEL AGENCY CORPORATE – 
SINGLE LOCATION: Spencer Travel
BEST TRAVEL AGENCY CORPORATE – 
MULTI LOCATION: Stage & Screen Travel 
Services
BEST NATIONAL TRAVEL MANAGEMENT 
COMPANY: Corporate Travel Management
BEST ONLINE TRAVEL AGENCY (OTA): 
Cruise Guru
BEST BUSINESS EVENTS TRAVEL AGENCY: 
Event Travel Management
BEST TRAVEL CONSULTANT – RETAIL: 
Deryk Neighbour, Flight Centre MET Centre, 
NSW
BEST TRAVEL CONSULTANT – 
CORPORATE: Sam La Rosa, Show Group 
Enterprises, NSW
BEST TRAVEL AGENCY MANAGER 
– RETAIL SINGLE LOCATION: Kobi 
Henderson, Flight Centre Sydney Airport, 
NSW

BEST TRAVEL AGENCY MANAGER – 
RETAIL MULTI LOCATION: Louise Dann, 
helloworld Hunter Travel Group, NSW
BEST TRAVEL AGENCY MANAGER – 
CORPORATE SINGLE LOCATION: Cherie 
Drummond, Corporate Travel Management, 
NSW
BEST TRAVEL AGENCY MANAGER – 
CORPORATE MULTI LOCATION: Andre 
Moten, Corporate Travel Management, QLD
YOUNG AGENT OF THE YEAR: Brendan Ma, 
Carlson Wagonlit Travel, VIC
BEST SPECIALTY WHOLESALER: The Africa 
Safari Co
BEST DOMESTIC AIRLINE: Virgin Australia
BEST INTERNATIONAL AIRLINE – ONLINE: 
Emirates
BEST INTERNATIONAL AIRLINE – 
OFFLINE: Finnair
BEST CRUISE OPERATOR – DOMESTIC 
DEPLOYMENT: Royal Caribbean 
International
BEST CRUISE OPERATOR – 
INTERNATIONAL DEPLOYMENT: Royal 
Caribbean International
BEST RIVER CRUISE OPERATOR: APT
BEST TOUR OPERATOR – DOMESTIC: APT
BEST TOUR OPERATOR – 
INTERNATIONAL: Trafalgar
BEST CAR/CAMPERVAN RENTAL 

OPERATOR: Hertz
BEST TOURIST OFFICE – INTERNATIONAL: 
Tourism Fiji
BEST WHOLESALER – AUSTRALIAN 
PRODUCT: Sunlover Holidays
BEST WHOLESALER – INTERNATIONAL 
PRODUCT: Excite Holidays
BEST AGENCY SUPPORT SERVICE: Cover-
More Travel Insurance
BEST SALES EXECUTIVE –INDUSTRY 
SUPPLIER: Sarah Hoskin, Topdeck Travel, 
NSW
BEST SALES EXECUTIVE – INDUSTRY 
SUPPLIER: Elizabeth Hutchinson, Air New 
Zealand, NSW
BEST HOTEL/RESORT GROUP: Outrigger 
Resorts
BEST REGISTERED TRAVEL INDUSTRY 
TRAINING INSTITUTION: TAFE Sydney 
Travel & Tourism
BEST TRAVEL WRITER: Allan Leibowitz
BEST TRAVEL AGENT TECHNOLOGY 
INNOVATION: Qantas Groups Travel 
Website, Qantas Airways
PEOPLE’S CHOICE: RETAIL TRAVEL 
AGENCY OF THE YEAR: Queanbeyan City 
Travel and Cruise, NSW
EMIRATES TRAVEL CONSULTANT 
SCHOLARSHIP: George Hedley, Events 
Worldwide Travel, VIC

...and the winners are:

2016 NTIA AWARDS

Queanbeyan City Travel and Cruise 
take out the ‘People’s Choice’ award

helloworld for Business win ‘Best  
Non-Branded Travel Agency Group’

helloworld Limited win  
‘Best Travel Agency Group’
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A SWEET burst of melody fills the air like a 
murmuration of starlings taking wing. It’s one 
of the young mahouts, singing a lilting song 
in Thai to his baby pachyderm charge as we 
walk through tall, golden grassland in the 
jungle adjoining our luxury accommodation 
at Anantara Golden Triangle Elephant Camp 
& Resort. 

On a two-hour ‘Walking With Giants 
Experience’, one of several ethical encounters 
you can have at the renowned Elephant 
Camp, our motley crew of nine, including a 
vet, two baby elephants and their mahouts, 
has traversed dusty roads and meandered 
along winding paths through mossy vines 
and wooded copses, to the river and the 
elephants’ morning swim. It’s gorgeous. Ears 
flapping and tails swishing, the little tuskers 
clump excitedly into the jade green depths 
until they’re up to their ivories in it and 
splashing about. 

Just over an hour from Bangkok’s heat 
and clamour, Thailand’s northernmost tip 
of Chiang Rai is a dreamy backwater of rice 
paddies and tiny villages, yellow and orange 
temples and a striking mass of green-blue 
mountain ranges veiled in mist. 

It wasn’t always this peaceful. Up in the 
mountains, in the Golden Triangle, the 

THE CHARMS OF CHIANG RAI
Thailand’s northernmost province is full of gems. You just need to know where to look, as BELINDA LUKSIC reveals.

magical conflux of Myanmar, Laos and 
Thailand was once the dark and dangerous 
opium capital of the world; a 5,000-year 
history we learn about at the outstanding 
Hall of Opium Museum, a fantastic multi-
media exhibition 10 minutes from the hotel. 

These days, the poppy fields are long 
gone, replaced by sustainable farming 
practices and fair trade coffee, macadamia 
nuts, fruit and orchids, thanks to the 
good works of Thailand’s beloved late 
Princess Mother, who set up the Doi Tung 
Development Project to educate the hillside 
tribes and put an end to the opium trade.

In the mountains of Doi Tung, her 
legacy lives on in the 10-hectare Mae Fah 
Luang Garden, a former opium plantation 
revitalised into an oasis of shaded walkways 
and overhanging trees, riotous flowerbeds 
and memorable mountain views. There’s 
an annual artist installation too; this year’s 
theme, hillside tribe life; and plans for a 
treetop walk to open next year.

We taste the ‘fruits’ of these labours at Doi 
Tung Café, a fair-trade establishment with 
pretty parasol shading within the gardens, 
where we stop for barista-good iced lattes 
and buy up on free-trade macadamia 
biscuits. Lunch, at nearby Krua Tam Nak, is 
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showcasing local and visiting artists, 
performers and artisans. The brainchild 
of a local artist collective, it’s home to two 
contemporary galleries and an artist studio, 
gift shop, café and spacious terrace restaurant 
overlooking banana trees and rice fields.

Back in Chiang Rai city, a tiny laneway 
overgrown with shady trees and baby’s 
breath leads to Chivvit Dhamma Da, a 
colonial-style house and day spa on the 
banks of the Kok River. It’s a local’s haunt and 

another wonderful surprise with its menu of 
traditional northern Thai delights and fresh, 
locally grown organic vegetables. 

Worth a visit, if only to gawk at the unlikely 
sight of a replica 1970s Swiss chalet in Asia 
– or to marvel at its reception room ceiling, 
a wonderfully engraved, swirling, pin-lit sky 
of zodiacal constellations – is Doi Tung Royal 
Villa. This is the former home of the Princess 
Mother and offers panoramic views of the 
dusky Doi Tung mountain from its elevated 
deck overlooking the gardens.

Wat Rong Khun (White Temple) is another; 
a blindingly white temple inlaid with a 
million pieces of glinting mirror and glass, 
the heavenly vision of Neoclassical artist, 
Chalermchai Kositpipat. It’s noisy and crowded 
as hell but its modern take on redemption 
coupled with that of the damned – cemented 
hands shooting up out of ‘hell’ as you walk the 
temple bridge and lurid heads hanging from 
trees – is wonderfully wild and demented. 

It’s part of a small but growing art scene 
in Chiang Rai that includes hillside artist 
studios, pottery spaces and Tawan Duchanee’s 
Baan Dam (Black House), a stark Neoclassical 
museum of animal skins, bleached bones and 
animalistic sculptures that explore the theme 
of humanity’s darkness.

On the outskirts of town, Art Bridge is 
the newest addition, a modern pavilion 

FAST FACTS///
GETTING THERE: Thai Airways flies 
daily to Bangkok from Sydney, Brisbane, 
Melbourne and Perth. From there it’s just 
a short connecting flight to Chiang Rai 
with Thai Air Asia. thaiairways.com
WHERE TO STAY: For ultimate jungle 
luxury and an ethical elephant 
experience in the lap of three countries, 
Anantara Golden Triangle Elephant 
Camp & Resort is one-of-a-kind. Salute 
the sun poolside at dawn yoga or try 
the world’s most expensive coffee, Black 
Ivory. It’s been divested of its bitterness 
by elephant digestion.
goldentriangle.anantara.com

Aerial view of the pool. All pictures courtesy 
Anantara Golden Triangle Elephant Camp & Resort

a sublime one at that, with an international 
menu, pesticide-free locally grown produce, 
good wine list and Cuban cigars. 

The attention to detail and design here is 
superb; from the bicycles and green vintage 
Mini, its roof stacked with luggage, to the 
lush, riverside garden setting of white wicker 
furniture, hanging lanterns and romantic white 
tree swings. The organic spa is divine, too; 
each room featuring its own private terrace, 
peaceful river views and an outdoor tub where 
you can soak to your heart’s content.

On our last day, we stop at Singha Park, a 
golden 1,200-hectare landscape of organic 
farmlands and sustainable tea terrace 
plantations, cafes and restaurants in the 
hillside a few kilometres from Chiang Rai city. 
As the name might suggest, there is no Singha 
brewhouse, but you can hire bikes, scale one 
of the highest rock climbing walls in Thailand 
or fly across the park on the zipline. 

From the balcony at Bhu Bhirom 
Restaurant, we sip icy-cold Singha beers 
while waiting for dinner to arrive and 
watch cyclists lope casually around the 
tea plantation as the blood red sun sets 
magnificently in the sky – the perfect end to 
a perfect trip.
The writer was a guest of the Tourism Authority 
of Thailand and Anantara Golden Triangle 
Elephant Camp & Resort.
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WHEN YOU’RE visiting a city that is home to 
more than eight million people, it pays to 
find somewhere you can escape the masses.

The Centara Grand & Bangkok Convention 
Centre at CentralWorld offers a refined and 
relaxing oasis from the often chaotic streets 
that surround it.

“Two things make us stand out from all 
the other hotels in Bangkok,” said Eric Weber, 
General Manager of the Centara Grand. 
“Location, because you really are in central 
Bangkok, this is where it is all happening and 
connectivity is very good so it’s easy to get 
around. The second thing is staff, because 
we have a unique team of hard working, 
dedicated professionals.”

With only 48 hours to explore this 
throbbing, fascinating metropolis, I had to 
move fast and the Centara’s location certainly 
was ideal. Down in the lift, a short walk 
through CentralWorld, the largest shopping 
centre in Bangkok (more on that later) and 

 TWO NIGHTS IN  
BANGKOK

JON UNDERWOOD pays a flying visit to the Thai capital 
and reviews the flagship property of the Centara brand.

I was at Siam Station, part of the impressive 
BTS Skytrain system and a major interchange 
between the two BTS lines.

It can be quite daunting travelling around 
a foreign city but with a bit of forward 
planning and a map, Bangkok needn’t be 
so intimidating. The BTS is easy to negotiate 
and journeys are really cheap, costing just a 
couple of dollars per trip. I travelled five stops 
to Saphan Taksin, the starting point for the 
Chao Phraya Tourist Boat.

This is the aquatic version of a hop-on, 
hop-off bus and stops at all of Bangkok’s major 
tourist attractions. Commentary is in English 
and it only costs 40Baht (less than $2) for a one-
way trip. It takes about half an hour to travel up 
river, with stops along the way allowing access 
to the Grand Palace, National Museum and the 
Reclining Buddha at Wat Pho. 

“Bangkok is a world city that has retained 
a lot of character,” Eric said. “It offers facilities 
that can be on par with other capitals around 

the world while still being very local. There’s 
a mix of authenticity and modernity that 
people enjoy. It is also a great hub to start 
exploring the rest of the country and it caters 
for everybody’s tastes – there’s a little bit of 
everything here.”

Sadly, that also includes the weather and 
my sightseeing was cut short by the arrival of 
the rainy season. So what do people abroad 
usually do when it’s raining outside – they go 
shopping.

CentralWorld is the sixth largest shopping 
centre in the world, offering more than 500,000 
square metres of retail space and more than 
500 stores, 100 restaurants and 15 cinemas. 
Here you can find designer labels, kids’ clothing, 
electrical goods and pretty much anything your 
heart desires. You could easily spend an entire 
day here and not get bored.

The other thing tourists tend to do when 
it is raining is hang out in their hotel and 
the Centara offers 505 rooms and suites in 

 The Red Sky rooftop bar and restaurant at Centara Grand Have a glass of wine before 
dining at UNO MAS
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which to do so. Mine was a deluxe world 
room on the 39th floor and was comfortable 
and spacious, with a double bed, flat screen 
TV, internet access and work station. An 
impending refurbishment to freshen up 
the fittings and decor will help modernise 
the look, but I particularly liked the shower, 
which was akin to bathing in one of those 
circular security scanners at the airport. 
Spend a little more and you can stay in the 
club rooms, guaranteeing access to the 
executive lounge on the 51st floor.

When I asked Eric to highlight two of the 
best things about his hotel he nominated 
the spa and UNO MAS. The latter is on the 
54th floor and offers a Spanish-flavoured 
menu of tapas, seafood and the signature 
dish of roasted suckling pig. The pricing 
was reasonable – tapas ranged from 190 to 
590Baht (approx. $AU7 to $22) and the views 
were a perfect match for the food. 

The award-winning SPA Cenvaree has 13 
rooms and offers a wide range of treatments, 
including hydro facilities such as infrared 

sauna and herbal steam bath. It complements 
the rest of the facilities, which include a pool, 
fitness centre and tennis courts. Make sure 
you also check out Red Sky and Fifty Five, the 
rooftop restaurants offering 360-degree views 
of the city, and Zing, the in-house coffee shop 
serving delicious homemade pastries, pies, 
gelato and quality coffee. 

Open for nine years, the hotel has seen a 
steady growth in the number of Australians 
staying, attracted by the Centara premise 
of authentic Thai hospitality combined with 
Western amenities. 

“We love Australians here because we 
think they are very good clients,” said Eric. 
“They do like to spend a bit of money when 
they are here and they do appreciate the 
quality of the services we have to offer.”

“If you want the kind of amenities that 
you are used to in Australia and add a little 
sprinkling of Thai-ness to it, Centara is the 
only brand to go to.”
■ centarahotelsresorts.com; 
■ tourismthailand.org

 The views are almost as good 
 as the food at UNO MAS

The Royal Grand Palace in Bangkok. 

Picture courtesy Tourism Thailand
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Some Oriental 
wonders will 
never cease
SCENIC HAS launched its 2017/2018 The 
Oriental Wonders of China & Japan brochure, 
which includes six new itineraries with a 
number of debut destinations plus a number 
of new Freechoice activities.

In China, guests can now enjoy the 
comprehensive 24-day ‘Journey to Shangri-
La’ which travels from Shanghai to Kunming 
visiting most of the well-known and essential 
cities in one tour. There’s Beijing and a 
Yangtze River cruise plus two new cities for 
Scenic – Hangzhou, which was made famous 
by Marco Polo and is known for the West 
Lake and Six Harmonies Pagoda, and the 
ancient water city of Suzhou, renowned for 
its classical Chinese gardens.

This trip has also been split into two 
shorter itineraries. There’s the 12-day ‘China 
Highlights’ from Shanghai to Beijing, which 
is perfect for those with limited time, and the 
17-day ‘China Classics,’ which extends for a 
further five days with a Yangtze River cruise 
ending in Chengdu.

In Japan there is one new tour, the 14-day 
‘Japan Unveiled’ from Fukuoka to Tokyo. This 

travels to the southern island of Kyushu for 
the first time before transferring to the main 
island of Honshu. Guests will also visit two 
new cities: Fukuoka, which contains some of 
Japan’s oldest sites, and Nagasaki, which is the 
country’s historical gateway to the western 
world and site of the second atomic bomb. 

New Freechoice activities in China for 
2017/2018 include a market shopping tour 
and Huangpu river cruise in Shanghai, the 
Xixi Wetlands in Hangzhou and Sun Yat-
sen Memorial Hall and Canton Tower in 
Guangzhou. In Japan guests can choose to visit 
Peace Park and the Atomic Bomb Museum in 

Nagasaki, and Maizuru Park in Fukuoka.
Scenic has earlybird offers for bookings 

made by November 30 – including flights 
to China on journeys over 21 days offering 
a saving of up to $2,260 per couple; $1,100 
per couple air credit on journeys to China 
between 12 and 20 days; and partner flies 
free to Japan – a saving of up to $1,385 per 
couple. This year there is also a $200 early 
booking bonus and complimentary cabin 
upgrades on the Yangzi Explorer on most 
departures for new bookings made before 
October 31.
■ scenic.com.au

Mt Fuji and Chureito Pagoda in Japan

WHEN YOU travel on a luxury small ship 
river cruise in Asia with Pandaw there’s every 
chance you’ll meet a familiar face onboard.

The company reports that this year no 
fewer than 45 per cent of passengers have 
sailed with Pandaw before, many of them 
returning for their second or third tour. 
Guests say they enjoy the special ambiance 
and old-world beauty of the ships, as well 
as the scenery and cultural treasures they 
discover along the way.

Owned by the Strachan family, Pandaw 

was the first operator since World War Two to 
offer pioneering cruises on Burma’s Irrawaddy 
River, reaching Bhamo, 1,600 kilometres from 
the sea. They then went on to be the first 
company to offer cruises on the Chindwin 
river and are currently celebrating their 21st 
year of operating river cruises in Asia.

Each specially-designed ship is hand-
crafted in brass and teak, allowing guests 
to travel in luxury as they explore remote 
and often hard to navigate rivers. This is 
why a Pandaw adventure is very different 

from that offered on an ocean-going 
cruise as the ships are small scale and the 
atmosphere is informal and very friendly. 
The owners often travel on their ships, 
mingling with guests, collecting feedback 
and ensuring their high standards are 
maintained.

While the craft may be small, Pandaw has 
the highest passenger-to-deck- space ratio 
of any cruise ships afloat. There are plenty 
of quiet spots where you can just read a 
book, write your travel journal, admire the 
landscape or chat with like-minded travellers. 
Ships have 360-degree promenade decks, 
allowing passengers the freedom to interact 
as much, or as little, as they like.

When it comes to dining, guests can eat 
on their own or with family and friends. 
Pandaw has an all-inclusive policy so 
there are no hidden extras for excursions. 
Most drinks are included in the price of 
your ticket. Cruises are also family-friendly 
and offer plenty of activities, including 
mountain biking and some challenging and 
exciting trekking ashore. These expeditions 
are particularly well-suited for older 
children who gain valuable life experiences 
from interacting with local kids during 
village stops.
■ pandaw.com

Small ships with a big heart
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OPERATING SINCE 1989, InterAsia offers 
the most comprehensive coverage of this 
fascinating continent. 

Travel solutions from the long term 
Asia specialists cover the full spectrum – 
thoughtfully designed small group tours, 
independent journeys which can be 
tailored to specific requests, river cruises 
and rail journeys, special interest and 
school groups.  

As the name suggests, the 12-day 
‘Cambodia & Vietnam Family Adventure’ 
tour features activities such as a night at 
Phare, the Cambodian Circus, a visit to a 
wildlife conservation centre, cycling beside 
Mekong Delta canals and a home stay and 
cooking class with a local family. The tour 
is priced for family groups ranging from 
two adults and one child (total $7,098, 
land only) up to two adults and six children 
(total $17,160, land only). 

Another popular way to explore the 
Mekong Delta is aboard a ‘Mekong Eyes 
Cruise.’ These three-day cruise tours start at 
$780 per person and include transfers from 

Saigon and all meals. Mekong Eyes comes 
from one of the traditional ceremonies 
performed on newly-constructed boats 
called an ‘eye opening,’ where eyes are 
painted on the bow for good luck, a wide-
awake crew and safe journeys.

The 12-day ‘Thai Temptations’ tour is 
a relaxing exploration of the history and 
culture of Thailand. Visit war relics, ride an 
elephant and stay in jungle chalets on the 
banks of the River Kwai. This independent 

tour is priced at $2,317 per person.
And then there is food. The fresh food 

markets are a must-see inclusion on 
InterAsia’s tours, whether it’s as part of a 
cooking class or as an introduction to the 
rich array of produce available in each 
region visited. Follow that up with a home 
cooked meal in a farmer’s home, a Hanoi 
street food tour or a seafood banquet on a 
Halong Bay cruise for a real taste of Asia.
■ interasia.com.au

They have 
Asia covered

The floating market on the Mekong Delta in Vietnam

Explore the mighty rivers of  Burma,
Cambodia, Vietnam, Laos, China and Borneo!

Since 1995 Pandaw has pioneered the great rivers of South-East Asia with their
famed river expeditions. Each Ship is a replica of a colonial river steamer, hand
crafted in brass and teak. Today Pandaw is operating 15 ships. With a maximum
of between five to thirty cabins these small ships offer a boutique cruise
experience in great comfort.

PANDAW
      

     

             
               
              

            

         
         

        
      

                 

BURMA MAP INDOCHINA MAP

          

All Inclusive Boutique River Cruises: Cruise, daily excursion, full board, local soft drinks, beer and
spirits, and tipping for crew.

Enjoy Asian hospitality with charming local experiences for a one-of-a-kind
exploration of history, culture and gastronomy.

For further information call: 1300 302 068 or 0292 794 314 |  Email: jlbati@ozemail.com.au  |  www.pandaw.com 

BURMA MAP INDOCHINA  MAP

CHINA

BORNEO MAP
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Fiji fun for the family
CAPTAIN COOK Cruises Fiji is sweetening the 
deal for families by offering a ‘Kids Eat, Play 
and Cruise for Free’ deal on its three-, four- 
and seven-night Yasawa Islands and remote 
North Fiji cruises until March 31, 2017.

Passengers will visit remote Fijian villages 
and schools, meeting and playing with local 
children and experiencing a traditional 
Sevusevu ceremony, Meke (Fijian traditional 
dance) and Lovo feast. Alongside this healthy 
dose of Fijian culture, families will have hours 
of fun kayaking, snorkelling, relaxing on white 
sandy beaches and playing in the ocean.

Onboard the 120-passenger MV Reef 
Endeavour, parents can be pampered in the 
ship’s day spa while kids get their turn in the 
Senikai KIDZPA. There’s also a complimentary 
kids club, pool and a range of family-friendly 
accommodation.

The special offer applies to every child 
aged five to 17 years accompanied by a 
paying adult. Early booking ‘Saver’ fares in a 
family cabin for two adults and two children 
start from $2,316 for a three-night cruise, 
$3,106 for a four-night cruise and $4,870 for a 
seven-night cruise. 

Rates include shipboard accommodation, 
meals, tours, onboard entertainment, kids’ club, 
Wi-Fi, use of most ship amenities and post-
cruise transfers to Nadi and Denarau hotels. 
■ captaincookcruisesfiji.com

 Here, we look at what will be making waves in the cruise industry next 
year and beyond. By JESSICA ZOITI.

Yachts to discover 
in Latin America
PONANT IS offering seven luxury yacht 
sailings exploring the culture and treasures 
of Latin America.

Highlights of the season from October 
2017 to April 2018 include the 10-day ‘Panama 
and pre-Columbian Treasures’ itinerary, 
priced from $4,170 per person in a superior 
stateroom. Sailing aboard the elegant yacht 
Le Soleal, it departs on October 14, 2017 from 
Colon in Panama and crosses the legendary 
canal before ending in Callao, Peru.

Two cruises aboard Le Ponant with just 
32 luxurious staterooms are scheduled to 
coincide with end-of-year festivities in the 
Caribbean. Ports of call include St Lucia and 
the Grenadines where guests can snorkel 
and scuba dive the pristine coral reefs and 
Caribbean waters. The 10-day ‘Christmas in 
the Caribbean’ tour is priced from $5,290 
per person and departs on December 18, 
2017, and the nine-day ‘New Year in the 
Grenadines’ is priced from $4,880 per person 
and departs on December 27, 2017.

While a selection of excursions is included 
in each itinerary, passengers are also able to 
complement their journey with a wide range 
of ‘a la carte’ experiences and prolong their trip 
with high-end pre- and post-cruise programs 
that visit iconic sites such as Machu Picchu, 
Iguazu Falls and the Galapagos Islands. 
■ ponant.com

Chase the sun at new ports
VOYAGES OF Discovery is expanding its horizons in 2017, adding 17 new ports of call 
to its itineraries.

Sailing aboard the luxurious 540-passenger ship, Voyager, guests can now visit 
Lorient, Brest and Rouen in France, and explore the new port of Londonderry in 
Northern Ireland. Guests can also discover the glamour of Monte Carlo, or perhaps the 
stylish resort of Porto Vecchio on Corsica. 

Come the sun-drenched mid-summer months, new Greek Island ports feature 
heavily. Maiden calls here include Zakynthos, Milos, Symi and Tinos. Then, as summer 
turns to autumn, you can chase the sun on the volcanic Canary Islands or across the 
Cape Verde archipelago where new ports include La Gomera, El Hierro and Boa Vista. 

Included in all Voyager fares are meals, entertainment, flights, overseas transfers, 
port and pre-paid airport taxes, and onboard service charges. Optional extras include a 
chauffeur service, port parking and the opportunity to tailor your cruise with a pre- or 
post-cruise extension among others.
■ Find details of all 17 new ports for 2017 at au.voyagesofdiscovery.com

Macchu Picchu

Le Ponant in the Caribbean

Navagio beach, Greece

Vigo, Spain
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BEYOND TRAVEL is offering savings up to 
$1,100 per couple on the deluxe ‘Volga 
Dream’ cruise-tour for bookings deposited by 
August 31.

The 13-day itinerary offers premium 
service and facilities at great value with 
summer 2017 departures starting from 
$4,180 per person twin share. Included in the 
itinerary are seven days aboard the boutique 
Volga Dream (pictured above), an elegant 
and intimate ship with only 56 staterooms. 

The vessel features all the facilities of the 

larger ships such as panoramic lounge with 
live music, sundeck with unobstructed 
views, wireless internet throughout, fitness 
centre, sauna and massage room, hair salon 
and gift shop.

Once onboard guests can explore all 
the highlights of the Volga River with shore 
excursions to Mandrogi, Kizhi Island, Yaroslavl 
and Uglich all included. Some extra special 
Russian experiences include a reception 
at the Governor’s House in Yaroslavl, lunch 
in a traditional log house, tea ceremony 

Beyond your wildest 
Russian dreams

and cooking class, vodka appreciation 
demonstrations, on-deck barbecues, language 
lessons and fine arts and history lectures.

These cruise-tours also feature stays in 
deluxe five-star hotels in the historic heart 
of both Moscow and St Petersburg – a great 
way to experience these iconic destinations 
and a better option than staying onboard 
the ships, which in Russia must dock well 
outside the city centres. Guests will enjoy 
three nights in St Petersburg staying at the 
deluxe five-star Kempinski Hotel Moika and 
visiting all the highlights of this imperial 
city including the State Hermitage Museum 
and The Catherine Palace in small groups of 
fellow travellers.

In Moscow guests stay at the five-star 
Marriott Royal Aurora hotel for two nights 
and visit the Tretyakov Gallery, tour the 
impressive metro, visit Red Square and go 
inside the Kremlin, and visit the Armoury 
Museum with its collection of Czarist jewels, 
crowns and Faberge eggs.

There are 17 guaranteed departures 
from May to September 2017. Cruise-tours 
include accommodation and daily breakfast 
in centrally located five-star hotels, all meals 
onboard the Volga Dream, complimentary 
wine with lunch and dinner, all sightseeing, 
cultural programs, an English-speaking guide 
and port taxes. 
■ beyondtravel.com.au 

*Savings listed in AUS dollars. Offers are capacity controlled and may be withdrawn or changed at any time. Other restrictions may 
apply. For complete details on all promotions, general information, and terms and conditions applicable to all Uniworld trips, visit 
uniworld.com  UW4327

Paris & Normandy 
PARIS TO PARIS | 8 DAYS

Discover a luxury journey steeped in wonder 
cruising from Paris through Normandy’s 

countryside onboard Uniworld’s newest Super 
Ship, S.S. Joie de Vivre. See the best of Paris, 
majestic Versailles, enjoy a game of golf on 

the cliffs of Etretat and visit the battlefields of 
Normandy on this extraordinary French adventure.

uniworld.com | 1300 780 231 | #ExploreUniworld

You deserve the best

ALL-INCLUSIVE LUXURY FRENCH RIVER CRUISES

Couples SAVE 
up to $2,600

by paying in full 
before Oct 31, 2016

Couples SAVE 
up to $1,300

by paying a deposit 
before Jan 16, 2017

OR
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HURTIGRUTEN HAS just released its 
2017/18 Norway Coastal and 2017/18 
Explorer Voyages brochures featuring the 
new ship MS Spitsbergen and a number of 
new expeditions.

In addition to voyages to Antarctica, 
the Chilean fjords, Spitsbergen and 
Greenland, the new Explorer Voyages 
brochure ventures into the Amazon 
rainforest and sails in the wake of Viking 
explorers to Canada and Newfoundland.

Along the Norwegian Coast, the 
‘Norway’s Coastal Kitchen’ itinerary gives 
guests an intimate look at the people, 
culture and traditional way of life – 
including a number of culinary highlights 
– across the country.

Hurtigruten will offer more variety 
than ever before in 2017, both onboard 
and ashore. The success of the onboard 
‘Expedition Teams’ will be introduced 

Voyages  
to Norway  
and beyond

A LOT has been written about Royal 
Caribbean’s $1 billion super ship, Ovation 
of the Seas, and in around four months, the 
mega-liner will finally arrive in Sydney, ready 
to commence her maiden Australian season.

“Ovation of the Seas is more than a state-
of-the-art cruise experience – this is a whole 
new way to holiday,” said Adam Armstrong, 
Managing Director, Royal Caribbean Australia 
and New Zealand. 

As the first new-build ship to be based in 
Australia, Ovation is also the most modern 
vessel to sail in the region. Guests will enjoy 
high speed internet and the use of the Royal 

iQ app, which makes keeping track of your 
onboard schedule simple with all bookings 
and cruise details stored and updated 
automatically on smartphones. 

She’ll also feature the skydiving experience 
of Ripcord by iFly, the North Star glass viewing 
pod and cutting-edge venues that change 
from day to night, like the indoor sports and 
entertainment complex, SeaPlex.

But it’s not all about Ovation of the Seas. 
Together with sister ships, Explorer of the Seas, 
Voyager of the Seas and Radiance of the Seas, the 
mega-liners will call at 46 ports across Australia 
and the South Pacific, Asia and North America 

with departures from Sydney, Fremantle, 
Auckland, Singapore, Honolulu and Seattle 
from September 2017 through to May 2018.

New cruises for Ovation of the Seas in 2018 
include an eight-night South Pacific sailing 
departing on February 18, priced from $1,449 
per person; a five-night Tasmanian cruise 
departing March 8 from $1,049 per person; 
two 10-night New Zealand cruises departing 
February 26 and March 13 starting from 
$1,819 per person and a three-night sampler 
departing March 23 priced from $669 per 
person; all roundtrip from Sydney.
■ royalcaribbean.com.au

to seven ships sailing the Norwegian Coast 
– these teams of guides and storytellers 
enhance the natural, wildlife and culture 
experiences through lectures, on-deck 
activities, gatherings and on-shore outdoor 
adventures. The company has also 
introduced a ‘Young Explorers Program’ for 
seven to 13-year-olds on selected ships.

The excursions portfolio is larger than ever 
with great diversity covering all interests 
and activities, while the company is also 

introducing a new pricing structure in 2017. 
Guests sailing on Hurtigruten’s Norway 
sailings can choose from three different fare 
alternatives – basic, select and platinum – 
depending on their budget and preferred 
travel experience.

Book for 2017 before November 30, 
2016, and travellers can take advantage of 
Hurtigruten’s latest offers, which include up 
to 25 per cent off early bookings. 
■ discovertheworld.com.au

Australia to receive a standing Ovation

Ovation of the Seas in 
Sydney Harbour.

Right: The North Star 
viewing pod at sunset

Amazon



REQUEST 
A BROCHURE 

TODAY!

INCLUDES: Pre- & post-cruise hotel stays* • All meals onboard • Complimentary wine, beer or soft drinks with 
dinner onboard • Sightseeing excursions • Experienced guest speakers on each cruise  

• Gratuities & port fees • Transfers & baggage handling between overseas airports hotels and the ship

2017 VOYAGES ON SALE NOW!

*TERMS & CONDITIONS: All fares in Australian dollars, per person, twin share based on lowest available category & include all promotional savings & offers, 
onboard gratuities, air & port taxes (correct as of 4 July 2017). Cruise only voyages based on Cat L Premium Inside cabins. Fly Free Grand Voyage based on Premium 
Inside cabin Cat. L. Valid for new bookings only.^All EBD Offers, including any % discount offered based on Single Sailings only at time of booking, are capacity 
controlled and can be withdrawn or modified at any time without notice. All fly free offers are capacity controlled and can be withdrawn or modified at any time 
without notice. Offers are capacity controlled & may be withdrawn at any time without notice & can’t be combined with other offers. Cancellation penalties & 
conditions apply. +FLY FREE offer is subject to availability. Airfares, cruise & accommodation prices based on specified booking classes, airlines, routings & departure 
dates. Valid for flights to/from Sydney, Melbourne, Brisbane, Adelaide & Perth. Solo occupancy is subject to availability and one selected cabin categories, details 
and fare available on request. Pre & post hotel accommodation & transfers from airport/port/hotel offered on dates specified on itinerary only, ask for details. 
Prices based on payment by cash or cheque only. Travel agent service fees not included. Voyages to Antiquity reserve the right to change, correct errors, withdraw 
from sale any or all fares, itineraries, excursions & fees. For full terms & conditions visit www.voyagestoantiquity.com.au or visit your local preferred Travel Agent.

GRAND ITALY &  
CLASSICAL GREECE

ROME TO ATHENS 
36 DAYS – 13 SEP 2017

A voyage taking you to the great treasures of  
antiquity. Visit the ruins of  Pompeii, Diocletian’s 
Palace in Split, and remains of  ancient Olympia, 

including a cruise around the Greek Islands.

• FREE economy flights from Australia+  
to Rome, returning from Athens

• 2 night hotel stay in Rome

• 33 night cruise aboard Aegean Odyssey

• 30 included tours in 5 countries

$14,950* per person 
twin share

FLY FREE *

$13,995* per person 
twin share

THE RENAISSANCES  
& RIVIERAS
ROME TO NICE 

13 DAYS – 25 MAY 2017

Highlights: Rome, Olbia, Bonifacio, 
Elba, Livorno (Florence, Pisa, Lucca), 

Marseilles/Avignon, Cannes, Nice

•  2 night hotel stay in Rome

• 10 night cruise aboard Aegean 
Odyssey

• 6 included tours in 2 countries

$14,950* per person 
twin share

THE BEST OF FRANCE  
& PORTUGAL

LONDON TO LISBON  
17 DAYS – 20 AUG 2017

Highlights: London, Honfleur, St 
Malo, Montoir de Bretagne, Chateaux 

Country, La Rochelle, Bordeaux,  
La Coruna, Oporto, Lisbon

•  2 night hotel stay in London

• 12 night cruise aboard Aegean 
Odyssey

• 2 night hotel stay in Lisbon

• 8 included tours in 3 countries

$14,950* per person 
twin share

$5,511* per person 
twin share

 info@voyagestoantiquity.com.au    
www.voyagestoantiquity.com.au

REQUEST A BROCHURE 

02 9959 1333

Premium Inside Cabin from 

$4,195* per person 
twin share

Premium Inside Cabin from Premium Inside Cabin from 

CRUISE TOUR ̂ CRUISE TOUR ̂
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THE AMERICAN Queen Steamboat Company, 
operator of American Queen, the world’s most 
opulent riverboat, has an action-packed New 
Year planned for guests travelling along the 
Lower Mississippi River.

Surrounded by southern history and 
culture, the nine-day ‘Memphis, Tennessee 
to New Orleans New Year’ voyage offers a 
unique way to ring in 2017. Departing on 
December 25 and arriving into New Orleans 
on January 2, guests aboard the cruise 
will discover the romance and antebellum 
charms of quaint towns including Natchez 
and Greenville, Mississippi.

The all-inclusive cruise starts from $2,149 
based on double occupancy and features a 
one-night pre-voyage hotel stay, shore tours 
in all ports, complimentary wine and beer 
with dinner and a host of other amenities. 
Other highlights include special onboard 
entertainment as well as seasonal and locally 
produced crafts and goods. 

“We are thrilled to offer these lively holiday 
cruises that incorporate the best of the 
antebellum South during this magical time 
of year,” said Ted Sykes, President and COO of 
the American Queen Steamboat Company. 
“With an exclusive line-up of festive cheer 

and entertainment, we couldn’t think of a 
better way to ring in the holiday season and 
New Year than while aboard the American 
Queen on the Mississippi River.”

Guests looking for a longer experience 
can take ‘The Mighty Mississippi: Full-
Length Mississippi River Voyage’ sailing from 
Minneapolis to New Orleans on August 13, 
2017. Priced from $4,899 per person, the 
23-day voyage includes hop-on, hop-off 
excursions at each port of call, all onboard 
meals, wine and beer with dinner, daily 
lectures, professional showboat-style 
entertainment and dancing.

Longer than a football field, six decks 
high and laced with fanciful gingerbread 
trim, American Queen is a marvel of modern 
engineering. Her journeys through the 
heartland offer a unique perspective on 
America’s history, culture and landscape 
with convenient departures from some 
of America’s most iconic river port cities 
including Memphis, New Orleans, Cincinnati, 
Louisville, St. Louis and St. Paul.  
■ A full list of 2017 departures for the 
Upper and Lower Mississippi River, Ohio and 
Tennessee rivers, and Columbia and Snake 
rivers can be found at AQSC.com

More small-
ship options  
in Europe
VOYAGES TO Antiquity is renowned for 
offering in-depth itineraries, expertly-
led tours and all the comforts of small-
ship cruising. 

The company has just launched 
its 2017 cruise program, including 
the line’s first dedicated European 
schedule featuring more than 25 new 
ports of call, 22 Grand Voyages and 16 
Single Sailings with new itineraries and 
maiden visits to Reykjavik (Iceland), 
Cork (Ireland), Olbia (Sardinia), and the 
Orkney and Shetland Islands.

Continuing the company’s tradition 
of in-depth, immersive cruising, the 
new itineraries include two-night 

hotel stays in London and Edinburgh, 
plus overnight stays onboard the 
350-passenger premium-class 
Aegean Odyssey in Liverpool, Dublin, 
Edinburgh and Olbia.

These exciting itineraries are the 
perfect complement to the company’s 
existing stable of cruises which 
offer river trips in Spain and France, 
mid-cruise hotel stays in France 
and Morocco, and land programs 
highlighting the very best of Portugal, 
Spain, France, Italy and Greece.

Capitalising on Aegean Odyssey’s 
intimate size, the 2017 program will 
also include some of the world’s most 
scenic coastal cruising around many of 
the most remote destinations in and 
around the UK and Iceland, including 
‘Fingal’s Cave’ (Inner Hebrides, 
Scotland), the Sound of Mull (Scotland) 
and Reykjavik (Iceland). Guest 
favourites from past seasons, including 
the dramatic Amalfi Coast, Capri and 
the French Riviera, are also available.

To commemorate the launch of these 
2017 itineraries, Voyages to Antiquity is 
offering savings of up to 25 per cent per 
person on their 16 unique Single Sailings 
and great value Fly Free Grand Voyages.
■ voyagestoantiquity.com

Old world glamour on the Mississippi

Iceland



T R A V E L T A L K  6 2 0  A U G U S T  2 0 1 6   |   49   

CRUISING in 2017

Deals and steals
AZAMARA CLUB Cruises is offering a wide range of offers 
for new bookings, plus a great trade incentive.

Select Europe, Australia and Asia cruises come with 
a ‘buy one, get one half price’ offer for all new bookings 
made before August 31. That includes sailings on 
Azamara Journey’s inaugural season Down Under. The 
luxury, boutique vessel heads to Australia for the first 
time in February, 2017, following a recent multi-million-
dollar facelift. 

Fares for the 18-night maiden Australian voyage 
from Singapore to Sydney via the Great Barrier Reef 
start from $7,499 for the first guest and $3,749 for the 
second guest in an interior stateroom including house 
beer, wine and spirits, luxury accommodation, gourmet 
cuisine, pre-paid gratuities and port transfers. 

Sailings included in the offer depart between 
November 30, 2016, and July 22, 2017, on itineraries that 
range from three to 18 nights.

To celebrate the ship’s visit to Oz, Azamara Club Cruises 
is running the ‘sell-three and sail free’ incentive until August 
31. To qualify, agents need to book at least three eligible 
staterooms to redeem a complimentary double occupancy 
stateroom on an Azamara sailing of their choice. 

The incentive applies to all new bookings on any 
Azamara Journey Australia and Asia sailings that depart 
between November 30, 2016, and March 22, 2017. Terms 
and conditions apply. 
■ azamaraclubcruises.com

Big polar payout!
PEREGRINE ADVENTURES 
has launched its 2017/2018 
Antarctic earlybird offer 
alongside an eye-catching 
incentive that will see one 
travel agency owner win back 
the entire cost of a polar berth.

Called the ‘Big Polar Payout’, 
the incentive is available to 
any store-owner in Australia 
that books and deposits any 
Peregrine Adventures or Intrepid Travel Polar trip before August 31. There are 
also weekly prizes of icy cold Friday drinks up for grabs. 

“Antarctica is the final frontier – it is a destination so fantastic that it goes 
beyond the bucket list,” said Pete Rawley, Australia & New Zealand Regional 
Director for the Intrepid Group. 

“To celebrate the launch of Antarctic earlybirds we wanted to do something 
especially cool for agents. This incentive is huge, and because we love our 
agents so much, we’re making it super easy for them to help their customers 
take the Polar plunge by also throwing in an amazing Antarctic earlybird offer.” 

Peregrine Adventures is offering travellers up to $8,300 off select Antarctic 
voyages for the 2017/2018 season. The offer is available until September 31 or 
until places are sold out. 
■ For more information and terms and conditions visit  
peregrineadventures.com/antarctica-earlybird 

To go in the draw to win the ‘Big Polar Payout’ and weekly Friday drinks, 
agents must register and complete the Intrepid Group’s online polar 
sales training at surveymonkey.com/r/82J63D6

SAVE UP TO 35%* 
ON NORWAY COASTAL VOYAGES

Visit discovertravelshop.com.au or call 1800 OCEANS (623 267)
ABN: 79135750882. ATAS accreditation #A11078

On a Hurtigruten voyage you just don’t visit Norway, 
you become a part of it – if you have no space cut this line. 
Hurtigruten’s Coastal Voyages deliver to you the best blend 
of nature viewing, cultural discoveries, learning-based 
sightseeing and activities for all levels.

BOOK BY 22 AUGUST 2016 
FOR ALL 2017 DEPARTURES
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THERE’S PLENTY to look forward to in 
2017 at Uniworld with the company set 
to launch a new Super Ship designed to 
reflect the French appreciation for food, 
wine, art and music.

The S.S. Joie de Vivre will be unveiled in 
March and is a highlight of the company’s 
2017 Preview River Cruises & Tours brochure, 
which also includes a range of new 
itineraries and all-inclusive additions.

The 10-day ‘Rhine-Main Discover & 
Munich’ itinerary is new for next year and 
features a range of on-shore excursions 
focusing on Europe’s Jewish heritage. Taking 
guests on an historically and culturally 
illuminating journey through Germany, 
this all-inclusive cruise features an array 
of tailored excursions, each designed to 
highlight a different aspect of Jewish culture 
giving guests an in-depth understanding of 
the plight of Europe’s Jews. 

On-shore excursions include the chance 
to visit Dachau Concentration Camp, a visit 

to Nuremburg’s Documentation Centre and 
Courtroom 600 where the famed Nuremburg 
trials took place. In Frankfurt, visit the former 
palace of the Rothschild family, now home to 
the city’s Jewish Museum. Prices start from 
$5,099 per person twin share.

Travellers with children can share the 
enchantment of the Rhine with their little 
ones for much less next year. Book the eight-
day ‘Castles along the Rhine’ all-inclusive river 
cruise departing on July 12, 2017, and any 
accompanying children aged four to 17-years-
old travel for 50 per cent off kids’ fares. 

Included in the package is a seven-night 
cruise in a river view stateroom on the River 
Empress, meals and unlimited beverages 
onboard, six days of excursions hosted by 
local experts, free internet and Wi-Fi access, 
the services of an experienced Uniworld 
Cruise Manager and an exclusive family-
friendly program. The tour is priced from 
$14,999 for a family of four. 
■ uniworld.com

EVERGREEN TOURS has unveiled a world 
exclusive with a combination of two 
voyages on three rivers giving experienced 
cruisers an alternative to other well-
travelled routes.

Featured in the company’s full 2017 
European River Cruise brochure, the unique 
15-day ‘Three Rivers Discovery Cruise’ 
includes two linked seven-night cruises in 
France and Portugal on new, custom-built 
Star Ships. The company says it is receiving 
a lot of interest from Australian cruisers 
who’ve already experienced classical Rhine, 
Main and Danube river cruises.

“Evergreen has simplified its program 

and features new river cruises in Portugal 
and France which are easily combined,” 
said Angus Crichton, General Manager of 
Evergreen Tours. “On our exclusive 15-day 
‘Three Rivers Discovery’ itinerary, guests will 
enjoy two consecutive seven-night deluxe 
river cruises sailing the Douro in Portugal 
and the Rhône and Saône rivers in France 
from just $6,235 per person twin share.”

During the tour, guests will sail onboard 
the 70-berth Emerald Liberté on the Rhône 
and Saône rivers, then move onto the 
56-berth Emerald Radiance to sail on the 
Douro. Both ships have key features of 
the original award-winning Emerald Star 

Ship design such as the onboard pool and 
innovative drop-down window balconies.

Highlights include an exclusive epicurean 
dinner in a traditional winery in Portugal, 
while a Provençal dinner will be hosted by 
a renowned local chef onboard in France. 
Ports of interest include Porto, Lyon and 
Avignon.

Also new for 2017 is the 15-day 
‘Amsterdam to Nice with Rhine, Rhône & 
Saône River’ cruise – the combination of two 
seven-night journeys along the Rhône and 
Saône rivers. The tour is priced at $7,705 per 
person twin share including flights. 
■ evergreentours.com.au

Super ships and super deals

A WINNING COMBINATION

Emerald Sky on the Rhine



 

Cruise Croatia

8 DAY SPLENDID CROATIA CRUISE

8 DAY DELUXE DALMATIA CRUISE

11 DAY CROATIA LAND & CRUISE TOUR

*Prices are per person twin share including discounts. Valid on bookings deposited by 01 November 2016. Standard booking terms apply.

Email: info@beyondtravel.com.au 
Call: 1300 363 554    www.beyondtravel.com.au

2017 Early Birds
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IRELAND

AT THE top of a windy hill I met a man whose 
job was counting sheep.

Remarkably awake for someone in 
such a somnolent profession, he told me 
that he was a fisherman by trade but now 
supplements his income with a bit of 
ruminant reckoning on the side.

“There’s more money in tourism now,” the 
man confided, looking wistfully off into the 
distance as if a memory had suddenly stirred. 
“I take tourists up the coast on boat trips.”

My encounter with Ireland’s only ‘shep-
erman’ came during an exploration of the 
Wild Atlantic Way (WAW), a touring route that 
stretches down the west coast from Donegal 
in the north to Cork in the south. This is the 
slightly more ferocious sibling to the Coastal 
Causeway Route on the other side of the 
country.

Having read and heard about the WAW, I 
was keen to see it for myself but with just a 
couple of days at my disposal, I could only 
sample some of the 2,500-kilometre route. 

BORN TO BE WILD
JON UNDERWOOD takes a road trip along the Wild Atlantic Way, one of Ireland’s greatest tourist trails.

Slieve League Cliffs

Classiebawn Castle. 
Pictures courtesy  

Tourism Ireland



A two-hour drive from Derry via Ardara 
and I was pulling into the car park at the 
Glencolmcille Folk Village. 

A small gathering of thatched roof 
cottages overlooking Glen Bay Beach, the 
village presents an intriguing glimpse into 
daily life as it would have been led centuries 
ago. Designed, built and maintained by the 
local people, this is one of Ireland’s best 
living-history museums, equipped with 
the furniture, artifacts and utensils of its 
particular period.

All of which I will have to take their 
website’s word for because unfortunately 
when I visited, it was shut (it opens Easter 
Saturday until the end of October). A young 
Belgian couple in a brightly-coloured combi 
van had made the same mistake and we 
chatted briefly about poor itinerary planning 
before continuing our respective journeys.

Next stop for me was The Silver Strand at 
Malin Beg. Irish beaches in winter tend to 
be somewhat deserted and having climbed 
down the 167 steps wearing every piece 
of clothing I owned I found myself totally 
alone on this horse-shoe shaped stretch of 
sand. Or so I thought until I saw ‘Nicolas & 
Berthe’ written in the sand and my Belgian 
companions from the folk village snuggling 
up behind a windswept dune. Two thousand 
kilometres of coastline to explore and they 
walk onto mine!

Glencolmcille Folk Village

Charming Cotswolds Village, England

24 day fully inclusive escorted tour 
Now from A$6,595 – A$7,245 per person, land only

Explore a wealth of highlights 
on this comprehensive tour 
of Ireland & Britain. 
Start in London, visit 
Stratford-upon-Avon, York 
and Edinburgh. Journey 
through the Scottish 
Highlands, around the 
Irish coastline, then 
on through Wales 
and England’s West 
Country before 
ending in Windsor.

Departs Fridays, 
April to October

Contact your travel agent,
call  1800 502 911 or visit  
www.cietours.com

85 years of travel experience   |   Choice of over 40 tours
Guaranteed departures & prices   |   No optional extras sold on tour

Book Early & Save 10% on any 2017 escorted 
coach tour of Ireland, Scotland, England & Wales!*

Grand Tour of Ireland & Britain

* Terms & Conditions: Prices land only, double occupancy, and are subject to
change until publication of the 2017 CIE Tours Brochure. Save 10% per person
on the land portion of any CIE Tours 2017 escorted coach tour, when you book
and pay a non-refundable deposit of A$500 per person by February 10, 2017 –
use code MKTTA10021017. Offer valid on new bookings only for 2017 
departures. Not valid for group travel and cannot be combined with other 
CIE Tours’ promotions or discounts. Other restrictions may apply.
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Leaving the young lovers behind, I 
headed for the Slieve League Cliffs, one of 
the undoubted highlights of the WAW. You 
can leave your car at the bottom and walk a 
couple of kilometres up to the top but with 
the wind gusting and the sky the colour of 
wet porridge, I opted to make use of my 
motorised transportation.

According to historians, the Slieve League 
Mountain has attracted visitors for more 
than 1,000 years, drawn by what are said to 
be some of the highest and best examples 
of marine cliffs in Europe. It was here, while 
taking in the views from cliffs that rise more 
than 600 metres, that I met Eamonn, the 
sheep counting fisherman. We stood and 
watched waves crash onto the rocks below 
while trying hard to stand upright in the 
howling gale. I tried to take pictures but the 
cold gusts brought tears to my eyes and 
despite wearing gloves, my fingers were 
numb. It was raw, it was memorable, it was 
sui generis – in short, it was everything a 
travel experience should be. 

I offered to give Eamonn a lift back down 
the hill as it was starting to get dark and 
really cold, but he declined, preferring to 
remain with his sheep despite the bitter 
weather. Whatever he was getting paid, it 
wasn’t nearly enough.

After a truly comfortable, recuperative 
night in Donegal, I resumed my road trip 
with a 65-kilometre jaunt down to Sligo. 
Unfortunately the annual Bundoran Fun Run 
meant I had to deviate inland before finally 
rejoining the WAW at Mullaghmore.

Five years ago, the world’s best surfers 

flocked here to take part in Ireland’s first 
Big Wave contest (Bundoran also hosts an 
International Surfing Festival every June). But 
as I arrived early on a Saturday morning, the 
tide was out, the bay was calm and the beach 
was deserted, save for a couple walking their 
dog. You’ve gotta love Ireland – brutal one 
minute, temperate the next.

If you are ever in these parts, I strongly 
recommend taking a drive around the 
Mullaghmore headland. While the scenery 
might not have the ‘wow’ factor of Slieve 
League, it’s well worth the journey, with 
cliffs, rolling fields and the occasional stately 
home. Classiebawn Castle was built in the 
19th century and was the summer home of 
Lord Mountbatten, the last Viceroy of India 
and great-uncle to Prince Charles, until he 
was assassinated by the IRA when they blew 
up his boat off the coast of Mullaghmore in 
1979.

My final port of call was in the village of 
Drumcliff, eight kilometres north of Sligo. 
Sunlight was dappling the graveyard at St 
Columbia’s church as I arrived, looking for the 
final resting place of one of Ireland’s greatest 
poets. William Butler Yeats died in France in 
1939 but his remains were brought home 
to be buried in the churchyard where his 
grandfather was rector. 

His simple grave now sits just to the left 
of the big wooden front doors of the church, 
next to Robert Bolton and the Oldfield family. 
Nearby a tree planted by Prince Charles in 
2015 bears a message hoping for peace and 
reconciliation in Ireland. I’m sure W.B. would 
have approved.

FAST FACTS///
HOW TO DO IT: The Wild Atlantic 
Way is divided into five sections.  
There are suggested itineraries on the 
WAW section of the Tourism Ireland 
website. ireland.com/en-au/itineraries/
wild-atlantic-way

WHERE TO STAY: Lough Eske 
Castle is a five-star hotel located on a 
secluded lakeside estate just outside 
Donegal Town. It has 96 rooms, two 
bars, a restaurant, spa, conference and 
banqueting suites. solishotels.com

Strandhill Lodge & Suites just 
outside Sligo overlooks Strandhill 
Bay and offers four superior 
suites and 18 deluxe rooms. 
strandhilllodgeandsuites.ie

■ For more information, visit ireland.com

Mullaghmore Bay.  
Picture by Jon Underwood



 Superior Hotels
 Deluxe Coaches with Wi-Fi
 Expert Tour Directors
 Local FavouritesSM

 Regional Cuisine
 VIP Access to Attractions

As the gold standard in escorted touring 
for more than 89 years, Globus provides 
a hassle-free all-in-one holiday that gives 
your clients the freedom to just enjoy. 
With new tours, special events and 
fantastic earlybird offers, there’s never 
been a better time to tour.

SAVE 10%
Second tour discount*

SAVE 10%
Early booking discount*

SAVE $200
per couple - Airfare discount*

2017
EUROPE PREVIEW

BEST 

SELLER

London, Brighton, Plymouth, Newport, Waterford, 
Killarney, Limerick, Sligo, Belfast, Dublin, Liverpool, 
Glasgow, Inverness, Edinburgh, York, Stratford-
Upon-Avon

25 days  I  Now from $5,997 
per person twin share  
(based on 27 March 2017 departure)

Britain & Ireland in Depth

For more information or to book, 
call 1300 130 134 or visit globus.com.au

*Terms & Conditions: All care is taken to promote correct pricing at time of printing, is subject to tour availability and will be confirmed at time of reservation.10% Early Booking discount applies to new bookings made and deposited by 13/09/16. All prices 
are per person, twin share and include any applicable port charges / intra-tour air taxes and the 10% Early Booking discount. Non-refundable deposit of $250 per person per tour is required within 7 days or by 13/09/16 (whichever comes first) to secure 
reservation and offer. 10% Early Booking promotion is not combinable with any other offer other than save 10% Double Second Tour discount (must be booked and deposited at the same time and travel within the same calendar year), save 5% Journeys 
Club repeat traveller benefit (must be a Journeys Club member and present member number at time of booking and before final payment is made), and save $200 per couple airfare discount (airfare must be ticketed by Globus reservations/airdesk). All 
discounts based on land-only portion of core tour on twin share price, not including extra night accommodations, extensions, upgrades, taxes/fees, tips and, supplements/reductions. Offer reliant on space availability and applies to new 2017 bookings only. 
Full cancellation penalties will apply. Offer may be withdrawn or amended at any time with notice. Additional restrictions may apply, refer to the 2017 Globus United States & Canada brochure. Licence 2TA00637.

SAVE 10%
Second tour discount*

SAVE 10%
Early booking discount*

SAVE 5%
Repeat traveller discount*

SAVE $200
per couple - Airfare discount*
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TOURISTS CAN visit Shakespeare’s home 
and exhibition in his birthplace of Stratford-
upon-Avon, or watch one of his plays at the 
historic Globe Theatre on the banks of the 
River Thames in London. With convenient 
connections to Europe through London 
Heathrow, travellers with BA can easily visit 
destinations across the continent that feature 
in his famous works, too.

This year marks the 400th anniversary of William Shakespeare’s death and British 
Airways has compiled a list of the top destinations to visit that feature in his 
classic works.

BA AND THE BARD

1. ITALY
The cultural capital of Europe is the setting 

for many of Shakespeare’s plays, including 
the tragic love story of Romeo and Juliet 
based in the northern city of Verona, while 
Venice is the central location for Othello and 
The Merchant of Venice. 

Travellers looking to visit places in Venice 
referenced by the Bard can visit the bustling 

Rialto Market to see an array of stalls selling 
fresh vegetables, fruits and seafood. Or take 
the ultimate tour along the Grand Canal in 
the famous gondolas like the characters 
Lorenzo and Jessica from The Merchant  
of Venice. 

Antony and Cleopatra, Coriolanus, Titus 
Andronicus and Julius Caesar are known 
as the ‘Roman plays’ as they are all set in 
the ancient city. The volcanic Alban Hills 
mentioned in Coriolanus are located on the 
outskirts of the Italian capital.

2. ATHENS
The historical city of Athens in Greece is 

the location of Shakespeare’s magical and 
romantic play, A Midsummer Night’s Dream. 
It tells the story of fairies, actors and the 
marriage of the Duke Theseus of Athens and 
Hippolyta the Amazon Queen in the forest 
under the moonlight. 

Athens is steeped in historical sites and 
travellers can visit the ruins of Acropolis, 
Parthenon and the Temple of Hephaestus. 
To the get the best views of the city, climb or 
take the tram up Mount Lycabettus.

3. SCOTLAND
Referred to by many actors as ‘The Scottish 

Play’, the renowned tragedy of Macbeth is 

Left: London. Below: Athens.  
Bottom: Scotland

Venice
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set across Inverness and Fife in Scotland. The 
former offers an insight into rich Scottish 
heritage and culture, with visitors also able 
to explore the Highlands, including famous 
Loch Ness, the legendary home of ‘Nessie,’ 
the Loch Ness Monster. 

Located near the coast, Fife is well-known 
for the University of St. Andrews, attended 
by the Duke and Duchess of Cambridge. It 
is also home to The Scottish Deer Centre, 
which offers a fun-filled family day out 
with 14 different types of deer to see and 
rare Scottish wildlife including the wildcat. 
Golfing enthusiasts will be spoilt for choice 
with Fife’s selection of courses. The most 
famous is St Andrews Links, which has one of 
the oldest courses in the world with all seven 
courses open to the public.

4. LONDON
Shakespeare lived in London and also 

used the capital city as the centre for some 
of his most famous plays, such as Henry 
IV and King Lear. Located in the heart of 
London, Westminster Abbey is mentioned 
in Shakespeare’s work and visitors can look 
around the gothic church and grounds. The 
Tower of London is also referenced and the 
famous landmark holds the Crown Jewels.

Visitors to London can also embrace 
the Elizabethan theatre experience at The 
Globe, a replica of Shakespeare’s theatre, 
showcasing different productions from the 
writer in an open air performance.

5. WINDSOR
Located along the River Thames, Windsor 

is the setting for Shakespeare’s comedy, The 
Merry Wives of Windsor. The town can be 
easily reached in just 40 minutes by car or 
train from London. 

Windsor Castle is the world’s largest 
and oldest occupied castle, and the official 
residence of The Queen. To celebrate 
Shakespeare’s works, the castle is hosting 
a special exhibition until February 2017 
in its royal library. It includes materials 
collected by the royal family and accounts of 
performances that took place in the castle.

Captions FLY BRITISH Airways from Sydney 
in comfort and style via Singapore’s 
award-winning Changi Airport, the 
premium gateway to the UK and the 
rest of the world. BA flights arrive at 
the airline’s home at London Heathrow 
Terminal 5 which provides stress-free 
onward connections to cities in the 
UK and Europe. Exclusive to British 
Airways’ and Iberia Airlines’ customers, 
Terminal 5 was named by Skytrax as the 
‘Best Airport Terminal’ for the fourth 
year running and it also won the ‘Best 
Airport Shopping’ award.
■ ba.comWindsor

Early release to meet demand
TOPDECK TRAVEL has released its Europe: 
Autumn, Winter, Spring brochure one 
month earlier than last year to keep up 
with demand. 

Expecting a strong 2016/17 selling 
period, the global youth travel company 
have released an additional six trips 
allowing for continued growth. Topdeck 
have additionally re-named the product 
from Europe Winter to Europe: Autumn, 
Winter, Spring – a true representation 
of the broad range of trips.

“With an overall increase of 47 per 

cent since 2013/14, new trips have been 
added to keep up with demand. The 
Australian and New Zealand markets 
have also seen a growth increase of 
54 per cent,” said Joe Ponte, Topdeck’s 
General Manager for Asia Pacific.

New trips include the four-day ‘Iceland 
Adventure’, 24-day ‘Western Compass’, 
seven-day ‘Southern Runner’, 16-day 
‘Western Corners’, 10-day ‘Western Runner’ 
and the nine-day ‘Northern Directions’.

“We have also included new activities 
on existing trips, such as a stop at 

Disneyland on the 
Paris Christmas trip 
and participation in the 
torchlight processions 
during Hogmanay 
in Edinburgh, one of 
the best New Year’s 
celebrations in the world, 
further adding to the 
Topdecker experience.”

Topdeckers can also 
take advantage of all the 
skiing and snowboarding 

on local slopes on the ‘Ski Austria’ and 
‘Northern Directions’ trips, honing their 
skills on some of the best pistes in Europe.

The 24-day ‘Winter Spirit’ is the most 
popular trip, often booked by Aussie and 
Kiwi teachers taking advantage of the long 
summer school holidays and swapping 
it for a white European Christmas.

“It’s always a good idea to see 
and experience a white Christmas at 
least once in your life – nothing can 
compare to the buzz of the festive 
season, the Christmas markets and 
mulled wine – the atmosphere is like 
none other and has to be experienced 
to be understood,” said Ponte.
■ topdeck.travel
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AUSSIES SURE like a pint or two, but 
(somewhat surprisingly) we aren’t the world’s 
largest consumers of beer. 

You may think that illustrious title belongs 
to the Germans, or even the Belgians, but it’s 
actually the Czechs who drink more amber 
ale per capita than any other nationality. So 
it seemed only right that on a recent trip 
to the Czech Republic I popped in to some 
boutique breweries to see what all the fuss 
was about.

But first, an admission: I’m not much of 
a beer drinker. I have been known to sip a 
frosty lager on a sweltering summer’s day, 
but I was in the cool climes of the Vysocina 
Region, south east of Prague, during a 
particularly chilly autumn. Travelling towards 
Zeliv Monastery, home to the country’s 
treasured Abbey Brewery Zeliv, I decided it 
would have to be a damn good brew to win 
me over on what was more of a mulled wine 
kinda morning.

Dating back to 1139, Zeliv has undergone 
numerous changes over the centuries. 
Beginning life as a Benedictine monastery, 
it was later inhabited by a community of 
Premonstratensians from the Rhineland 
in Germany. It was almost burnt to the 
ground several times and then restored, 
most notably between 1713 and 1720 by 
Baroque Gothic architect, Jan Santini Aichel. 

PINT
JESSICA ZOITI checks out two microbreweries in a country that appreciates its beer above all others.

Under the Communist regime the monastery 
became an internment camp for spiritual 
leaders in the 1950s then served as a mental 
institution before being returned to the 
Premonstratensians in 1992.

Since medieval times, it has also housed 
a microbrewery. Today there are only six 
breweries in the world connected to religious 
orders that have the right to brew ‘Trappist 
beer’– strong ales traditionally brewed by 
the Trappist monks of Belgium and the 
Netherlands. 

Zeliv is one of them and is the only 
monastic brewery in Central and Eastern 
Europe. Currently it makes six different 
beers using the traditional method of bottle 
maturation and all should be served at room 
temperature which, in that underground 
cellar on that dreary day, was akin to a 
refrigerator anyway.

After a fascinating guided tour of the 
monastery we were led across a gravel 
driveway and down into the tiny brewhouse. 
Buoyed by the tour’s drama and the heady 
aromas of hops and barley I was surprisingly 
eager to sample the beers. I was even more 
surprised to find I liked all six however one, 
Gottschalk, was particularly refreshing. A 
strong, full-bodied ‘Abbey Ale’, it’s made from 
Czech-grown malt and pure Zeliv water, and 
is named after the monastery’s first abbot.

In the south east corner of the Vysocina 
Region, the brewery at Dalesice is much 
larger by comparison. Although its brewing 
history dates back to the 16th century, the 
current owners purchased the brewery in 
2002, elevating both its reputation and the 
quality of the beers. Today, Dalesice make 
arguably the best beers in the region. Simply 
made with just water, malt, hops and yeast, 
they are totally natural, non-filtered nor 
pasteurised.

Tours run twice daily and start in the 
historical section which has been converted 
into a museum dedicated to the Austro-
Hungarian brewing industry. Moving into the 
shiny new brewhouse, the brewmaster gave 
an animated account of the ins and outs of 
modern beer making before ushering us into 
the cellar for a tasting straight from the vats. 
Of the seven lagers, my travel companions 
and I unanimously favoured the Dalesicka 
jedenactka, which is light, delicate and full of 
Moravian malt and local Czech hops flavour.

The brewery has an onsite restaurant – a 
favourite with both locals and visitors for its 
rustic décor and hearty Czech-inspired food. 
A plate laden with steaming roast chicken, 
sauerkraut and dumplings screamed for 
another pint of the Dalesicka jedenactka. I 
know I said I’m not much of a beer drinker, 
but hey! When in the Czech Republic…

GETTING  
TO THE Inside the Zeliv Monastery

EUROPE



	  	  
	  

	   	   	   	  	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	   	  

|	  INTIMATE	  |	  BOUTIQUE	  |	  

IMMERSION	  TOURS	  OF	  ITALY	  	  

Join	  us	  as	  we	  uncover	  the	  food,	  wine,	  art,	  
history	  and	  people	  of	  Italy	  	  

	  	  	  	  	  	  	  www.favottotours.com.au	  

P:	  	  (02)	  8753	  0300	  

M:	  0407	  927	  787	  

	  	  	  	  	  	  	  	  	  E:	  Giorgio@favottotours.com.au	  

2017	  Tours	  Dates	  Now	  Available	  
	  

Take	  Me	  To	  Calabria	  Immersion	  Tour	   	   	   	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Lombardy	  &	  Veneto	  Immersion	  Tour	  
	  	  	  	  	  	  8th	  May	  -‐	  18th	  May	  2017	   	   	   	   	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  25th	  	  September	  –	  4th	  October	  2017	  
	  	  

FAVOTTO TOURS offers a truly unique, 
immersive experience of Italy as they travel 
off the beaten track to uncover hidden gems. 

The tours take you to the towns and 
villages of Italy not frequented by tourists. 
During the tour, travellers will visit family 
run wineries to taste the unique wines of the 
local area. They will also visit olive groves, 
join a cooking class and participate in food 
and cheese tasting while they meet the locals 
as they engage in traditional activities.

There are two tours scheduled for 2017. The 
‘Take Me To Calabria’ immersion tour runs from 
May 8 to May 18 and the ‘Lombardy and Veneto’ 
immersion tour is from September 24 to 
October 4. Each tour lasts for 10 days and nine 
nights and is limited to 20 people. The ‘Take 
Me To Calabria’ tour costs $4,500 per person 
twin share and the ‘Lombardy and Veneto’ 
experience is $4,980 per person twin share. A 
$500 single supplement applies to each tour.

Price includes accommodation in a family 
operated farmhouse and hotels, breakfast 
each day, seven dinners, four lunches, 

a cooking class, wine tasting, entry to 
museums and activities specified in the tour 
brochure. Transfers are also included in air 
conditioned luxury vans.

Favotto Tours provide a unique experience 
of what it means to be Italian, referred to as the 

dolce vita or good life. What makes their tours 
unique is that they travel at an easy pace and 
only cover one region of Italy on each tour. This 
means guests have more time to enjoy each 
location and less time sitting on a bus.
■ favottotours.com.au

IMMERSE 
YOURSELF 
IN ITALY

EUROPE



CALL 1800 OCEANS (623 267) 
OR VISIT au.swanhellenic.com

CALL 1800 OCEANS (623 267) 
OR VIS IT au.voyageofdiscover y.com

Cruise fares include meals, gratuities, 
Guest Speaker programme and shore excursions.

Small ship discovery
With exceptional inclusive value

Available now
New brochure

SW
A

N
 H

ELLEN
IC D

ISCO
VERY CRU

ISES    N
O

VEM
BER 2016 –  -O

C
TO

BER 2017

ISSUED APRIL 2016

Small ship discovery cruising with exceptional inclusive value
Cruise fares include meals, gratuities, Guest Speaker programme and shore excursions

SWAN 
HELLENIC
Classic Cultural Cruising

November 2016 – October 2017

T H E  AWA R D -W I N N I N G  S M A L L  S H I P 
D I S COV ERY  C R U I S E  S P E C I A L I S TS

S M A L L  S H I P,  B I G  D I F F ER EN C E

EXCITING CHOICE 
OF SHORE EXCURSIONS

LIVELY TALKS 
FROM GUEST SPEAKERS

A RANGE OF 
INSPIRING DESTINATIONS


