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India Tourism Sydney, is one of the overseas offices of 
Ministry of Tourism, Govt of India.   
It promotes Incredible India by showcasing the Unique historical and 
Exotic cultural products of India to Australasia region, working as 
per the requirement of Australasia region, promoting various Indian 
Tourism products, co-ordination with different airlines and travel 
trade industry and to strength relation between both the countries.
It is primarily responsible for tourism promotion and marketing in the 
Australasia region, generating markets, to make India as a preferred 
tourism destination. 
For more information on India visit at incredibleindia.org  
or email: info@indiatourism.com.au
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SCENIC INVITED six of their Diamond Elite 
agents to explore India recently, travelling 
for eight days from Delhi to Agra, Jaipur, 
Samode and Gurgaon. 

Early highlights included Humayan’s tomb, 
India Gate, the Taj Mahal and the deserted 
red sandstone city of Fatehpur Sikri, built 
by Emperor Akbar as his palace in the 16th 

century. In Jaipur the group enjoyed high 
tea inside the residence of the Royal Family 
before visiting the 17th century hilltop 
Amber Fort. Concluding their journey 
in Gurgaon, the agents explored village 
lifestyle during a jeep safari and enjoyed 
the magic of Indian cinema at a unique 
Bollywood-style stage show.

TO INDIA AND BEYOND
A wide range of agent famils have taken place recently, with India proving a particularly popular destination. 

A GROUP of Travel Counsellors from all over 
Australia recently experienced Northern 
India, an area commonly referred to as the 
Golden Triangle. The 11-day trip traversed 
some of the country’s most iconic cities, 
including Delhi, Agra, Jaipur and Udaipur. 

Travelling in everything from a rickshaw 
to a private mini-van to a train, the agents 
got to experience first-hand the many 
options tourists can use to get around India. 

“From fascinating culture to incredible 
architecture, history and cuisine, India is a 
destination that really gets under your skin,” 
said Trish Hollis, a TC from New South Wales.

Meanwhile another group of Travel 

Counsellors have enjoyed a famil trip to 
the Philippines hosted by MW Tours. Taking 
in the sights of the popular tourist hotspots 
of Manila, Cebu and Boracay, the seven-day 
tour included a wide range of activities 
covering everything from the culture to 
the cuisine of this nation made up of more 
than 7,000 islands. 

“With world-class diving and snorkelling 
sites in Boracay, awesome bargain 
shopping opportunities in Cebu and 
Manila, and lots of delicious food almost 
everywhere, the Philippines is a great low-
cost destination for Australians of all walks 
of life,” said Mihaela Gale, a TC from Victoria.

IN RUSSIA WITH LOVE
MARGARET FREEMANTLE, Personal 
Travel Manager for Turner in the ACT, 
participated on a dedicated 11-night CT 
Partners’ famil to St Petersburg, Moscow 
and Helsinki recently. Lalitha Murthy 
from Finnair hosted the select group 
of six representatives from CT Partners’ 
member agencies in conjunction with 
Jan Whiteside from World Hotels. A visit 
to The Hermitage Museum, renowned 
for being one of the largest and most 
respected art museums in the world, 
was a highlight for Freemantle, who also 
acquired a taste for caviar during her trip.

A TASTE OF THAI
A GROUP of 20 agents who completed 
the Thailand online training course 
enjoyed a famil to Krabi and Bangkok 
recently. Starting off at Tup Island in 
Krabi, the party enjoyed a picnic lunch at 
Poda Island, a boat ride past Railay Beach 
and ended the day in the local night 
market. Day two saw the agents explore 
Koh Klang, enjoying local experiences 
such as the art of making Pa-The, 
cooking roti, visiting an organic rice mill 
and learning about the history of the 
long tail fishing boat.

In Bangkok, time was spent at the 
Royal Grand Palace, the Emerald Buddha 
and Wat Pho (reclining Buddha) and 
exploring the city by BTS Sky train. Other 
experiences included a Thai massage at 
the Mandarin Hotel, a visit to Asiatique 
for some retail therapy and a tour of the 
Chinese community in Talad Noi. The 
famil ended with networking sessions 
with suppliers and TAT ‘Mega Famil’ 
groups from various countries.

Playing the golden triangle

DIAMOND DAYS

Travel Counsellors experience Northern India
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BUNGLE BUNGLE 
AND BEE HIVES
MAGELLAN AGENTS from Western 
Australia, Victoria, Tasmania and New 
South Wales headed north to discover 
the East Kimberley with Broome, 
Kimberley & Beyond and Virgin Australia 
on a recent famil. 

The group spent five days in the 
region with local tour operators, visiting 
Lake Argyle, the Ord River, Purnululu 
National Park and El Questro Wilderness 
Park. Highlights were swimming at Lake 
Argyle, walking through the bee hive 
domes of the Bungle Bungle Range and 
spending time at the water holes of El 
Questro. 

Broome, Kimberley & Beyond report 
very strong bookings for travel in the 
Kimberley in 2017.

SOUTH AFRICA 
wow in every moment

WIN a trip 
to experience it for yourself

Visit www.saspecialist.southafrica.net

STUDY, HARD work and a little bit of creativity 
has paid off for a group of 16 agents who each 
won a place on a week-long famil to Vanuatu 
recently.

To be eligible for a place on the famil, agents 
had to complete five modules of Vanuatu 
Tourism Office’s (VTO) online training incentive 
program and achieve ‘Vanuatu Specialist’ 
status. Next they submitted 25 words or less 
on how they would ‘Discover What Matters’ in 
Vanuatu and winners were selected based on 
the most creative responses.

Eight agents ventured to Tanna to visit the 
active volcano, Mount Yasur, and traditional 
cultural village, while eight travelled to 
Espiritu Santo, taking in Champagne Beach 
and the Nanda Blue Hole. Both groups had 

the chance to visit key properties, further 
developing their product knowledge of 
Vanuatu.

The group, which flew with Air Vanuatu, 
then came together in Port Vila on the main 
island of Efate, conducting site inspections 
and gaining first-hand experience of 
Vanuatu’s capital. 

Agents interested in completing the online 
training can do so at vanuatuspecialists.com  
and for those keen to visit the country, 
Vanuatu’s tourism industry partners offer 
a range of self-famil itineraries designed 
especially for agents, coupled with Air 
Vanuatu’s $50 agent fares (excl. taxes) to  
Port Vila (airvanuatu.com/agents).
■ vanuatutravel.info

A WINNING COMBINATION



 

at times can talk too much whereas Maria 
is just hilarious.

FUNNIEST THING THAT’S EVER  
HAPPENED IN THE OFFICE:
A few years ago Maria was consulting 
with three elderly clients who have been 
booking their holidays with her for many 
years when a mouse ran across the floor. 
Maria jumped up on her desk so fast, 
screaming and stating she was going 
home as she could not stay if we could 
not catch it. Our clients and staff were 
very amused by Maria’s performance 
until our little visitor scurried away under 
the door. Our clients told Maria to relax 
and get down off the desk as it was only a 
little mouse!

BEST CHRISTMAS PARTY EVER: 
The Escape Room in Sydney.  A fun group 
activity where your staff are locked in a 
room and some cannot find their way out. 

FAVOURITE TV SHOWS 
 IN THE OFFICE: 
The Batchelor and My Kitchen Rules. 

MAIN WATER COOLER  
TOPICS IN THE OFFICE: 
Our children, babies to be, husbands, 
any family drama at the time – which is 
usually a weekly  occurrence – the next 
holiday and Corinne’s new boyfriend!

BIGGEST CHANGES YOU’VE SEEN 
IN THE TRAVEL INDUSTRY: 
Consumers believing everything they 
read and see on the internet and 
becoming ‘expert’ travel agents.

AGENTtalk: Agency of the Month
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Here, Rosemarie Church, the 
Managing Director of itravel in 
Hurstville in Sydney, introduces us to 
her team.

NUMBER OF STAFF: 10.

HOW LONG IN YOUR PRESENT 
LOCATION: 13 years.

MAIN TYPE OF CLIENTELE: 
Our clientele is mainly repeat and referral 
business. Our clients range from the first time 
traveller and family holidays to the senior 
market who have travelled extensively and 
are looking for unique destinations. We are 
also involved in group travel which has been 
growing steadily over the past few years.

MOST POPULAR HOLIDAY SOLD:
Cruising, USA & Europe.

HOTTEST DESTINATION RIGHT NOW: 
In cruising it would be Europe and New York 
because this type of travel offers value for 
money and an all inclusive holiday. Europe 
offers so many interesting and diverse 
destinations to experience. Facebook has also 
created awareness and consumer curiosity.

LONGEST SERVING  STAFF MEMBER:
Monica Germano. We have been working 
together since 1995 and she’s been an 
employee since 2003.

WHO IS THE OFFICE JOKER:
We actually have two, in Victoria Green and 
Maria Failla. Victoria is certainly the joker and 

AN EYE FOR AN i

THE FINAL Treasures of the South Pacific 
information events for 2016 took place in 
Queensland recently.

More than 80 agents attended an event 
at the Treasury Hotel in Brisbane, followed 
by more than 30 consultants at a Sunshine 
Coast event held at Mantra, Mooloolaba 
Beach. Attendees enjoyed prize giveaways, 
free flowing networking opportunities 
with tourism boards and hotel and 
airline representatives, and destination 
presentations.

Treasures of the South Pacific brought 
together national tourism offices from 
Cook Islands, New Caledonia, Norfolk 
Island, Papua New Guinea, Samoa, 
Solomon Islands, Tahiti, Vanuatu and other 
hidden treasures of the South Pacific. The 
events were also supported by South 
Pacific Tourism Association and Pacific 
Island Trade and Invest.

The consolidated approach to jointly 

market the South Pacific gives agents the 
chance to learn more about their closest 
neighbours, providing them with the tools 
to generate more interest and bookings 
for South Pacific destinations. Agents can 
also sign up and complete the South Pacific 

Tourism Organisation online training 
to become a South Pacific Specialist at 
southpacificspecialist.org

The Treasures of the South Pacific Road 
Show will continue in 2017 with more dates 
to be announced later this year.

Hunt for hidden treasures is over for 2016

NAME OF AGENCY: 
itravel Hurstville, Shop 133 Westfield 
Hurstville, Cross Street, Hurstville, NSW 
2220.
Tel: 02 9585 1155
■ itravelhurstville.com.au



LOVING SRI LANKA

 Take the journey of your dreams
VIA’s flagship train, The Canadian takes four nights to travel between Toronto and Vancouver and lets 

you see the breadth of the country like never before. The Canadian, one of the world’s most popular long 
haul rail services explores Canada’s diversity in comfort and art deco-style. You can travel this service 

in the comfort of a private cabin with the Sleeper Plus Class options or travel in style by choosing to 
upgrade to the Prestige Sleeper Class.

Highlights of Sleeper Plus Class include:
>   Choice of a comfortable berth, a one-, two-, three- or  

four-person cabin, or a suite

>  Roomy armchair (by day)

>  Access to in-car shower (no private showers)

>   All meals and non-alcoholic beverages included in the dining car

>  Baggage registration service

>  Priority boarding

Vancouver

Kamloops

Jasper Edmonton

Saskatoon

Sioux Lookout
Sundbury Jct.

Toronto
Winnipeg

CANADA

Great Train Journeys Department    |    E.  GreatTrainJourneys@railplus.com.au    |    T.  03 8779 4828

Highlights of Prestige Class include: 
>  Personalised dedicated service by the Prestige Concierge

>   A spacious cabin (50% larger than the current cabin for two in  
Sleeper Plus class)

>   Large windows (60% larger than the window in the Sleeper Plus  
cabin for two·private washroom with shower)

>   Flat-screen TV with video selection; minibar stocked with a  
selection of beverages and more.

>   Includes all meals and beverages
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TV PERSONALITY Catriona Rowntree was 
the hostess as the Magellan Travel Group’s 
annual conference ended in a gala dinner  
in Auckland recently.

More than 200 members and suppliers 
were present at the event sponsored by 
Qantas Airways, American Airlines and The 
Travel Corporation, with awards presented 
to top sellers of the groups’ major tour and 
wholesale partners. 

The evening culminated with Magellan’s 
achievement and recognition awards  
with Megan Hutton of Spencer Travel 
Eastside in New South Wales named 
‘Rising Star of the Year’, Misha Treasure of 
Cathie Rice Travel in WA named ‘Leisure 

Travel Consultant of the Year’, and Richard 
French of Platinum Travel Corporation in 
Victoria and Jodie Shelton of Travel Centrew 
Bendigo in Victoria named joint winners of 
the ‘Corporate Travel Consultant of the Year’ 
award.        

Gerd Wilmer of Landmark Travel in New 
South Wales received the ‘True Spirit’ 
award in honour of his 50 years in the travel 
industry and his constant support of the 
group and its members.

All the winners will enjoy a luxury, all-
expenses paid trip to Dubai sponsored by 
Emirates Airlines and personally hosted by 
Andrew Macfarlane, Magellan CEO.
■ magellangroup.com.au

SENIOR SERVICE GIVES PTM 
PAMELA REASON TO SMILE
THE DECISION to focus on the seniors 
market has proved a success in more ways 
than one for travel consultant Pamela Baas.

Initially inspired by seeing an article 
from a local member of parliament to 
hold a ‘Seniors Expo’ in her area, the 
Personal Travel Manager didn’t realise that 
from this proactive enquiry, a connection 
with this growing market was about to 
begin.

“I know the seniors have the time 
and money to travel a lot,” said Baas, 
TravelManagers’ representative for 
Wallsend in New South Wales. “They also 
love to live life, meet new people and 
experience all that they didn’t get to do 
when they were younger. The really nice 
thing too is that they also like to explore 
our backyard including places like Norfolk 
Island and Tasmania as well as travelling 
further afield.”

Baas has since used many marketing 
opportunities to grow awareness within 
her local community of her specialisation 
into the seniors travel arena, including 
sponsoring the local bowls team.

“I actually have my bus license, so it’s on 
the cards that in the not too distant future 
I will also organise day trips out for the 
residents, which both they and I are very 
excited about,” added Baas (pictured).
■ travelmanagers.com.au

BEST OF THE BEST ARE HONOURED

FOR THE third year running MTA has received 
the high volume sales-based ‘Elite Agency 
Award’ from Insight Vacations. The company also 
received recognition for its double achievement 
in becoming one of Insight Vacations’ top five 
best product sellers nationally and top three in 
Queensland. Karen Merricks, MTA co-Managing 
Director (centre) is pictured here receiving the 
award from John Boulding, Global CEO of Insight 
Vacations, and Alexandra O’Connor, Managing 
Director of Insight Vacations. 
■ mtatravel.com.au

Three in a row

A COMMITMENT to the latest technology 
and providing excellent customer service 
are being credited for a 22 per cent rise in 
business for Travel Counsellors in the last 12 
months.

Latest figures show the business has seen 
a 13 per cent increase globally in sales made 
through its in-house quote and booking 
technology. This enables Travel Counsellors 
to create unique itineraries tailored to 
customer preferences and interests, at 
competitive prices.

“These results show that despite the 
economic environment and political climate, 
appetite for travel remains strong, and 
consumers are not willing to compromise 

on this area of their life,” said Steve Byrne, 
Managing Director of Travel Counsellors.

“However, this has made it even more 
important to build a trusted, personal 
relationship with our customers, which in 
turn enables Travel Counsellors to craft 
completely tailor-made experiences.”

Among the technical innovations 
launched this year was the company’s free 
app, ‘my TC,’ which provides customers 
with access to their travel documentation 
and itineraries even when they’re 
offline. They can also contact their Travel 
Counsellor anytime, anywhere at the touch 
of a button.
■ travelcounsellors.com.au

Tech investment and service drives good news for TC

Steve Byrne, MD of Travel Counsellors

From left to right: Andrew Macfarlane, Kevin Dale, Catriona Rowntree, Andrew Jones,  
Trevor Jones, Penny Spencer, Carl Buerckner
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AGENTS WILL have the chance to win a spot 
on an overseas famil when the 2016 Tourism 
Ireland Sales Mission rolls into Australia later 
this month.

A select group of 13 delegates 
representing a full range of tourism 
experiences will take part in the ‘Ireland 
Rocks’ workshops in Brisbane (November 
15), Sydney (November 16) and Melbourne 
(November 21).

Ireland has seen exceptional growth 
in visitors from Australia over the past 
number of years, with a record number of 
approximately 200,000 people visiting the 
island of Ireland in 2015. 

“This year we aim to showcase the 
very best of Ireland and highlight our key 
themes, including the Wild Atlantic Way, 
Causeway Coastal Route and Ireland’s 
Ancient East – our newest touring region,” 
said Sofia Hansson, Tourism Ireland’s 
Manager for Australia & New Zealand. 

“The ‘Ireland Rocks’ workshops will 
provide a unique opportunity for travel 
consultants to learn more about this 
captivating destination in a fun, creative, 
engaging and inspiring way.”  

Consultants will have the chance to 
earn a place on a famil trip to Ireland in 
2017 with airline partner Emirates at each 

event. Entertainment will be from Grammy-
nominated artist, Ciaran Gribbin, who has 
worked with Madonna, Paul McCartney, 
Crowded House, U2, Snow Patrol, The Script 
and Al Pacino, as well as touring the world as 
the frontman of INXS.

Those represented include Belmond 
Grand Hibernian, CIE Tours International, 
Dromoland Castle, Eirebus, Epic Ireland 
CHQ, Extreme Ireland, Giant’s Causeway, 
Griffin Group Hotels, Kildare National Stud 
& Gardens, Manor House Hotels & Irish 
Country Hotels, Sheenco Travel, Titanic 
Belfast and Wilderness Ireland.
■ ireland.com

ONE LUCKY agent drove off 
with a new car worth more than 
$30,000 after taking out the 
star prize at the AccorHotels 
Showcase in Sydney recently.

Celeste Burk from Corporate 
Traveller in North Sydney was 
one of five finalists called on 
stage by celebrity emcees 
Melissa Doyle and Larry Emdur 
to select a key at random and 
try to unlock the Peugeot 208. 
Celeste was fifth in line but had 
the correct key to unlock the car.

Now in its 13th year, the annual 
showcase was held in the Grand Ballroom 
at the Sofitel Sydney Wentworth. More 
than 800 travel industry attendees were 
invited to take part in the business card 
draw to win the car. 

The new car was just one of a series of 
accommodation and travel prizes drawn 
during the evening. Erin O’Shannessy 
from American Express Meeting and 
Events won a trip to Hong Kong staying 
at The Pullman Park Lane and Novotel 
Nathan Road Kowloon hotels including 

business class flights with Qantas.
More than 100 sales and marketing 

executives from AccorHotels were in 
attendance, as well as Michael Issenberg, 
AccorHotels Asia Pacific Chairman & CEO, 
and Simon McGrath, AccorHotels Chief 
Operating Officer. Both offered insights 
into the group’s FRHI acquisition, new 
developments, products and key industry 
topics.

For the first time, the event showcased 
the group’s newest acquisition brands, 
Fairmont, Raffles, Swissotel and One Fine 
Stay, to industry clients and partners. 
■ accorhotels.com

Burk hares off in new car

SET YOUR SIGHTS ON IRELAND

ROYAL CARIBBEAN treated a group of 
agents to the hit musical We Will Rock You 
in Melbourne recently, which also features 
onboard Quantum class Anthem of the Seas. 
The group included (left to right) Peter 
Heathcock (National Network), Kirsty Jensen 
(Cruise Republic), Hayley Bayford (Journeys 
by Design), Belinda Gallenti (Travel Insights), 
Emma Hardy (Flight Centre), Cameron 
Mannix (RCCL), Shaun Abblitt and James Aik 
(Cruiseabout).
■ royalcaribbean.com.au

Rocking out 
with Royalty

Dromoland Castle and Titanic Belfast. Pictures courtesy Tourism Ireland

Celeste Burk with her 
new car and Larry Emdur
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For full details and to inquire about our chauffeur drive airport transfers,  

call 1300 792 195  |  AUSales@collette.com  |  www.gocollette.com
*Offer valid on new bookings only and can expire earlier due to space or inventory availability. Savings amount will vary by tour and departure date, and is only available on select departures. Space is on a first come, first served basis.  

Offers are not valid on group, existing bookings or combinable with any other offer. Other restrictions may apply. Promotional pricing may remain in effect after the expiration date. ABN: 32 600 161 671 I AFTA Allied Member

america
Set Out to Explore

The Best In Worldwide 
4-Star Escorted Touring

guided by travel

Save Up to $200 per person!*

THE DOORS have closed on Luxperience for 
another year and the organisers have deemed 
it the strongest and most successful yet. 

The event had its largest attendance 
ever this year with more than 1,100 visitors, 
maintaining its continued year-on-year 
growth trend since its inception.

Celebrating its fifth year, Luxperience 
2016, and its younger sibling Events by 
Luxperience, continues to be Australasia’s 
leading luxury and experiential travel trade 
exhibition and this year’s forum attracted 
almost 300 exhibitors from around the world 
with an impressive 19 per cent increase in 
floor space on last year.

The event also enjoyed an increase of 52 
per cent in new exhibitors giving more than 
450 elite travel buyers from Australia and key 
global markets the opportunity to build new 
connections and business partners. There 
was a 20 per cent increase in overall buyer 
registrations for this year, with 60 per cent of 
these registrations attending Luxperience for 
the first time.

Now in its second year, Events by 
Luxperience is gaining strength and 
recognition as there was an overall increase 

of 20 per cent in business event specialists 
and corporate buyers, and the global MICE 
buyers increased by 950 per cent.

Revitalising the ‘Thought Leaders Forum’ 
and welcome cocktail party, held at The Star 
Event Centre, proved a winner and set the 
scene for the rest of the show. As a result, 
interest in attending next year is already at an 
all-time high with many exhibitors expected 
to return and many wishing to take a bigger 
presence at the exhibition.

“Travel is a driver which is inspired by the 
beauty of the world and has the potential to 
transforms people’s lives,” said Michelle Papas, 
Luxury Brand Strategist for Luxperience. “We 
will be enhancing this positioning by aligning 
our activities with other like-minded drivers 

ENJOYING THE LUXPERIENCE A scholarly 
seminar
MORE THAN 40 agents have attended a 
joint seminar in Sydney co-hosted by All 
Nippon Airways (ANA) and Sabre.

Guests were split into two groups with 
both getting the chance to inspect and 
experience ANA aircraft. Kevin Peng, ANA 
Sales Manager, introduced the airline’s 
products and services before discussing 
their five-star daily service from Sydney to 
Tokyo (Haneda).

Fiona Richards, Sabre State Manager 
NSW & ACT, shared an update on the 
company’s latest global technology 
development plans and new innovations. 
This was followed by a sneak peek into 
the new Sabre Red Workspace, which will 
launch globally in 2017.
■ ana.co.jp
■ sabre.com

within the luxury and high end lifestyle 
market.”

Due to the closure of Australian Technology 
Park, Luxperience 2017 is being held at a 
new venue, Carriageworks, Sydney from 
September 17 to 20. Next year’s theme will be 
‘Through a New Lens.’
Pictures courtesy Camera Creations.
■ luxperience.com.au
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AGENTS BOOKING with Sno’n’Ski this season 
will have the opportunity to discover Whistler 
for themselves as the top Canada sellers join 
the biggest ski famil to date. 

Thirty agents will be joining Sno’n’Ski to 
discover Whistler and three other Canadian 
ski resorts next March. To be eligible, agents 
are required to book one of the partner 
resorts with Sno’n’Ski (Whistler, Sun Peaks, 
Big White or Silver Star) before November 30. 
The more bookings made the more chances 
you have as it is based on top SNS sellers  
over all.

Every year more Australians are heading 
to Whistler for their ski vacation and it’s easy 
to see why. This is one destination that truly 
has something for everyone and the reason 
Whistler Blackcomb has been named the best 
‘Overall Ski Resort in North America’ by Ski 
Magazine for the third year in a row. 

The Peak 2 Peak Gondola holds three world 
records, including longest continuous lift 
system in the world, and even for non-skiers 

is a key attraction. Connecting Whistler 
Peak to Blackcomb Peak, the gondola is an 
engineering feat with views that cannot be 
matched.

So what else does Whistler have that 
makes it the ‘snow-cation’ of a lifetime? It’s 
the combination of two mountains which 
together make up North America’s largest 
skiable terrain, consistently good powder, 
a dynamic slope-side village, activities to 
suit all adrenaline demands and a bubbling 
après ski scene for all tastes and budgets. 
Head to Bearfoot Bistro to savour a bottle 
of champagne, or pop in to Araxi and enjoy 
the oyster bar, while another favourite is the 
steak specialist Sidecut in the Four Seasons.

Whistler Blackcomb offers early bird offers 
for travellers looking to make savings on a 
stay at one of the top ski resorts in North 
America. The next round of special deals end 
on November 15 so now is the perfect time to 
lock in that ski and snow vacation.
■ snonski.com.au

SEVERAL AGENT incentives 
are on offer from Wendy Wu 
Tours (WWT) following the 
launch of their program for 2017.

The company has just released four 
comprehensive brochures and launched its 
new trade concept, Booking Asia Made Easy. 
The headline incentive is the chance to win 
one of eight places on a bespoke Sri Lanka 
famil being held next year. 

To enter the draw, agents have to make 
a booking with the company between now 
and December 31, with multiple bookings 
earning extra entries.

The Sri Lanka famil has been created to 
showcase first-hand the different aspects 

offered on WWT’s range of Deluxe and 
Discovery tours, featuring more immersive 
and adventurous elements. The incentives 
are part of the company’s new trade concept 
reinforcing the ease of booking and genuine 
value of all packages. 

The recently introduced Discovery tours 
focus on more active programs with up 
close and personal cultural experiences in 
lesser visited locations. Increasingly popular 
is the ability to specially design tailor-made 
itineraries and programs for special interest 
groups.
■ wendywutours.com.au/agents

WINNERS STAND UNITED
UNITED 
AIRLINES 
have 
announced 
the results 
of their U.S. 
ski incentive, 
with agents 
winning an 

educational trip aboard a Dreamliner to 
Utah and Nevada next March.

The incentive program was first 
launched in 2013 and this year provided 
agents the opportunity to experience 
Reno-Lake Tahoe and Salt Lake City.

“With Australia being one of our 
largest international markets for 
ski worldwide, we understand the 
importance of the trade in generating 
repeat visitation,” said Corey Marshall, 
Account Director, Australia & New 
Zealand, Travel Nevada.
■ united.com

MARIA IS ALL AT SEA
MARIA THEODOSATOS from Spencer 
Travel Eastside in Sydney will 
experience the maiden European 
season of Seabourn’s latest ship after 
winning the cruise line’s Australian 
incentive promotion.

All Aussie agents who booked a 2016 
European departure with the company 
in May and June went into the draw to 
win a cruise for two aboard Seabourn 
Encore. Maria wins a $15,000 seven-day 
Mediterranean cruise for two on the 
600-guest ship.

State winners also received 
a Seabourn hamper including 
champagne, Molton Brown products 
and a Thomas Keller cook book.
■ seabourn.com

Helen Eves, Seabourn BDM (left) 
and Maria Theodosatos Making  

it easier 
in Asia

DISCOVER WINTER IN WHISTLER

The town plaza in Whistler
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Specialists in South America, Antarctica, Canada, Alaska, USA, Africa, Mauritius, Madagascar, Borneo, Malaysia, Brunei & Turkey

 Toll Free: 1300 136 330
www.adventuredestinations.com.au 

CANADA 2017

Adventure Destinations Pty. Ltd.          ATAS: A10462         ABN: 70 839 740 186

Canada & Alaska SuperDeal 
Banff – Jasper – Vancouver – 5 star Cruise

20 days from $6525* 
ex Mel/Syd/Bne

 

Canada East  
& New York by Rail

Quebec City – Montreal – Ottawa – 
Toronto – Niagara Falls – New York

14 days from $5699* 
ex Mel/Syd/Bne

Snow Train to the Rockies
Vancouver – Jasper – Lake Louise – Banff 

11 days from $3199* 
ex Mel/Syd/Bne

Polar Bears, Wolves,  
Black Bears & Northern Lights

Unique wildlife tour
7 days from $11,975* 

ex Winnipeg

* Per person twin share, subject to availability. Terms and conditions apply, contact us for details.

AN ELEVEN-day famil to Peru, a four-night 
stay for two in explora Valle Sagrado, a 
$500 Eclipse Travel voucher and a deluxe 
PROMPERU gift bag were some of the 
prizes on offer at a recent information 
evening in Sydney.

The evening began with a short 
presentation by PROMPERU, the Peruvian 
tourism board, followed by a special 
session with a representative from new 
hotel explora Valle Sagrado. Stephen 
Lanfranco gave an overview on the 
product offering from Eclipse while 
agents enjoyed the classic Peruvian 
cocktail Pisco Sour and an array of 
canapés.

The big winner on the 
night was Aaron Eilers from 
Cruise Express, who has just 
joined eight other agents 
from Australia and New 
Zealand on the famil trip 
to Peru, which runs until 
November 10. Highlights of 
the famil will include Lima, 
Arequipa, the Colca Canyon, 
Cusco, the Sacred Valley 
and Machu Picchu as well as two nights’ 
accommodation at the new explora 
property.

“We are very excited to showcase Peru 
as a rising destination with PROMPERU 

and explora Valle Sagrado, and it is a 
wonderful opportunity for our fellow 
travel agents to learn about our unique 
itineraries and brand values,” said Matt 
McMillan, Director of Eclipse Travel.
■ eclipsetravel.com.au

THE TRAVEL Corporation (TTC) has 
announced its biggest famil incentive, 
giving more than 100 Aussie agents the 
chance to experience a trip to some of the 
world’s hottest destinations.

Now in its fifth year, the ‘Great Escape’ 
initiative has become an annual highlight 
for the travel industry and this year TTC is 
shaking it up and going global for the first 
time. Experiences will include enjoying 
iconic views of Sydney, exploring the peaks 
of the Swiss Alps, admiring the ancient 
temples of China, relaxing on a beach in 
Langkawi and venturing on safari in South 
Africa.

To enter, agents have to book a client 
on a trip with Trafalgar, Contiki, Insight 
Vacations, Uniworld, AAT Kings or Adventure 
World before December 15. They must then 
register interest on ttcgreatescape.com.au 
where they have the opportunity to rank 
their Escape destination preferences.

One booking will earn an agent one entry 

into the draw and each month over the 
incentive period, TTC will have a wildcard 
draw from those registered, giving three 
agents a FOC invitation on the sought-after 
escape.

The famil will kick off for all winners with 
a two-night city adventure in Sydney hosted 
by AAT Kings before the agents are split into 
groups for an eight-day exclusive experience 
with their designated brand to one of the 
following destinations:
-   Trafalgar to China, flying with Singapore 

Airlines
-   Insight Vacations to Switzerland, flying 

with Etihad Airways
-   Uniworld Boutique River Collection to 

France, flying with Qatar
-   Contiki to Malaysia & Thailand, flying with 

Cathay Pacific
-   Adventure World to South Africa, flying 

with Qantas
“We’re always looking for new ways to 

reward our agent partners and there is no 

Plenty of Peruvian prizes

THE GREAT ESCAPE GOES GLOBAL

better way to do so than by giving them the 
opportunity to go on their dream escape,” 
said John Veitch, CEO of TTC Australia.
■ ttcgreatescape.com.au
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Fancy India?  
Ask a Specialist
INDIA TRAVEL Specialists have launched 
their 2016-17 program of eight unique, 
escorted and private touring itineraries.

The new 27-
page brochure, 
Experience the 
Living Cultures 
of India, offers 
tours that can 
be tailored by 
destination, 
duration and 
budget.

Tours include 
the eight-day 
‘Enchanting 
Golden Triangle’, 

14-day ‘Splendour of Rajasthan with 
the Golden Triangle’ and ‘Great India 
Wildlife’ through to the 19-day ‘Safari 
through Ladakh’. There is also the 
15-day ‘The Himalayan Kingdoms of 
Sikkim, Darjeeling and Bhutan’ and the 
13-day ‘South India with Backwaters’.

A major highlight of this year’s 
program is ‘taking tea’ at palaces once 
the domain of imperial maharajahs, a 
five-day MV Mahabaahu cruise on the 
Brahmaputra River and four-to-eight 
day ‘Great Train Journeys of India’ tours. 

Prices begin at $1,376 for the 
‘Enchanting Golden Triangle’ tour and 
$3,685 for the ‘Splendours of Rajasthan 
with the Golden Triangle’ trip.  All tours 
can be tailored to meet personal needs 
as well as shopping excursions and 
side tours including gourmet food, 
meditation and photography classes.

Guests travel in air-conditioned 
private vehicles with local English-
speaking guides. Accommodation 
ranges from budget three-star to 
five-star luxury hotels, luxurious palaces 
and heritage properties, all at excellent 
rates.
■ indiatravelspecialists.com.au

Jambapool

TICK OFF some of the world’s most sought-
after adventure experiences in one itinerary 
with the new ‘Big 5 Explorer’ journey from 
Chimu Adventures.

As part of the new 27-day itinerary, guests 
will travel to Argentina, Brazil, Peru, Ecuador, 
Patagonia and the Andes Mountain Range.

Book-ended by stays in two of the 
continent’s most exciting capital cities – 
Buenos Aires in Argentina and Quito in 
Ecuador – the tour includes Machu Picchu, 
the Galapagos Islands, Rio de Janeiro, Iguassu 
Falls and the Amazon, where travellers will 

stay in an eco-friendly lodge located in a 200 
hectare private riverside reserve.

“South America is filled with an array of 
bucket list locations and once you get a 
taste of this enigmatic continent it’s a hard 
thirst to quench until you’ve had all five big 
experiences,” said Chad Carey, co-founder of 
Chimu.

The ‘Big 5 Explorer’ itinerary is priced from 
$11,999 per person twin share and includes 
accommodation, internal flights, breakfast 
and tours. 
■ chimuadventures.com

ONE OF Australia’s leading experts will 
lead ‘The Insider’s Tour’ of the Champagne 
region in France next June.

Kyla Kirkpatrick is at the forefront of 
the market as a key industry influencer, 
dedicating more than a decade to 
educating people about this luxury wine. 
She will host a curated and intimate tour 
with the families and Chef de Caves of the 
well-known labels such as Taittinger and 
Bollinger.

Guests will enjoy a champagne master 
class, private cellar tastings, tours, 
opulent lunches and dinners with top 
winemakers. The region is home to some 
of the most famous brands in the world 
and many of these champagne houses 
are not open to the public, which is what 
makes ‘The Insider’s Tour’ unique.

Tours will run from June 12 to June 17 
and June 19 to June 24.
■ thechampagnedame.com

This tour is an absolute corker

BRINGING THE BIG FIVE ALIVE
Wildlife in the Amazon. Right: Iguazu Falls



For more information or to book, 
call 1300 130 134 or visit globus.com.au
*Terms & Conditions: All care is taken to promote correct pricing at time of printing, is subject to tour availability and will be confirmed at time of reservation. 10% Early Booking discount applies to new bookings made and deposited by 29/11/16. All prices are per person, twin share and 
include any applicable charges and the 10% Early Booking discount. Non-refundable deposit of $250 per person per tour is required within 7 days or by 29/11/16 (whichever comes first) to secure reservation and offer. 10% Early Booking discount is not combinable with any other offer other 
than save 10% Double Second Tour discount (multiple tours must be booked at the same time for travel within the same calendar year) and/ or save 5% Journeys Club repeat traveller benefit (must be a Journeys Club member and present member number at time of booking and before final 
payment is made). All discounts based on land-only portion of core tour on twin share price, not including extra night accommodations, extensions, upgrades, taxes/fees, tips and, supplements/reductions. Offers not applicable to group bookings. Offers applicable to singles - single supplement 
applies. Offer reliant on space availability and applies to new 2017 bookings only. Full cancellation penalties will apply. Offer may be withdrawn or amended at any time with notice. Additional restrictions may apply, refer to the 2017 Globus USA & Canada brochure. Licence 2TA00637.

SAVE 10%
Second tour discount*

SAVE 10%
Early booking discount*

SAVE 5%
Repeat traveller discount*

Plus

Globus tours include
 Superior Hotels
 Deluxe Coaches
 Expert Tour Directors
 Local Favourites
 Regional Cuisine
 VIP Access to Attractions

As the gold standard in escorted touring for 
more than 89 years, Globus provides a hassle-
free all-in-one holiday that gives your clients 
the freedom to just enjoy. With new tours, 
special events and fantastic earlybird offers, 
there’s never been a better time to tour.

Los Angeles, San Diego, Scottsdale, Grand Canyon 
National Park, Las Vegas, Mammoth Lakes, 
Yosemite National Park, San Francisco, Cambria

WESTERN EXPLORER

15 days  I  Now from $4,522 
per person twin share (based on 24/07/17 departure)

2017 USA

161017_GNA17_TravelTalk_TimeToTour_210x297mm.indd   1 17/10/2016   4:56 PM
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THE JAPANESE love symmetry. But the 
country’s target of attracting 40 million  
visitors by 2020 (20+20=40, get it?), isn’t a 
number it has come to lightly. 

Not some pipe dream, Japan believes its 
target of doubling tourism – the country 
welcomed around 20 million visitors last 
year – in just four years is entirely achievable. 
Indeed visitor numbers to Japan, which took 
a hit when the island nation was rocked by 
a massive earthquake and tsunami in 2011, 
continue to grow at an all-time high. 

Figures released by Mr Ryoichi Matsuyama, 
President of the Japan National Tourism 
Organisation, at the recent VISIT JAPAN Travel 
& MICE Mart (VJTM) showed the country 
welcomed a record 19.7 million visitors in 
2015. A healthy 14 million visitors have already 
arrived between January and July this year. 

Tourists from Down Under are playing more 
than a bit part in the surge too, with more 
Aussies visiting Japanese shores than ever 
before. Some 376,000 of us travelled to the 
Asian nation last year, making Australia one 
of the biggest source markets for tourism to 
Japan – and authorities expect that trend to 
continue. 

In an interview with Traveltalk at VJTM, 
Mamoru Kobori, Executive Vice-President of 
JNTO, said the Aussie market had recorded 
high double-digit growth over the past four 
to five years, calling the rise “tremendous”. 
He also flagged our propensity for long stays, 
often visiting four to five points on each trip.

Explaining the reasons for the recent 
popularity of his country, Mr Kobori 

WHY MORE AUSSIES ARE TURNING JAPANESE
MARK HARADA reports from the 
VISIT JAPAN Travel & MICE Mart. 

highlighted an Australian ski market that 
has exploded, Japan’s autumnal colours 
and springtime attractions, such as cherry 
blossoms, and a generous awareness of 
Japan’s attractions. He also suggested that a 
rise in the number of Japanese restaurants in 
this country and the estimated 300,000 Aussie 
schoolchildren currently learning Japanese 
were also factors.

Talking to Japan’s value proposition, Mr 
Kobori highlighted how prices in the country 
were almost at the same level as they were 10 
years ago. 

“That means if you dine around or drink, 
the cost has not changed drastically,” he 
said. “Many operators are now offering very 
affordable tours, which is very attractive for 
family travellers and young travellers, so FIT 
and group tours are growing at the same 
level.”

With Tokyo hosting the next summer 
Olympic Games in 2020 and Japan the Rugby 
World Cup in 2019, JNTO is pushing mega-
sporting events to pull in more tourism. But 
cruising has also been flagged as a key growth 
sector for travel, with some 1.12 million cruise 
passengers calling on Japan in 2015 (a massive 
250 per cent increase on 2014).      

Held at Tokyo Big Sight, VJTM 2016 
welcomed more than 400 leisure and 
MICE buyers from 30 nations, including 
some 16 Aussie delegates. Appointments 
with nearly 500 Japanese exhibitors 
exceeded 8,500 over three days. 
Traveltalk provided exclusive coverage of 
VJTM for Australia.
jnto.org.au

Pictures by Mark Harada



24/7. All the tools you need.

With access to the best 
booking technology around and 
the complete support of the 
entire head office team I have 
the capability to grow my 
business and my earnings to
suit me. With help on everything 
from marketing, ticketing to 
admin I am unstoppable  in 
every element of my business.

to take your business
                to the next level 

It’s time to run your own travel business
Call: 03 9034 7074
Email: connect@travelcounsellors.com.au
Visit: travelhomeworking.com.au



 

THE FINALISTS have been unveiled in the 
2016 Avis Travel Agent Scholarship, with five 
consultants from across New South Wales, 
Queensland and Victoria now vying for the 
retail travel sector’s most prestigious honour 
and a prize package valued at more than 
$40,000.

The Scholarship – which this year 
celebrates its 20th anniversary – is awarded 
annually to an Australian travel agent who 
delivers exceptional customer service. 

This year’s finalists are Barbara Baron, 
Sylvania Travel & Cruise (NSW), Joanna 
Tatton, Cruiseabout Noosa (QLD), Jeanette 
Lasek, Travel by Design (NSW), Melissa 
Pointon, MTA Travel (NSW) and Janene 
Ferguson, helloworld South Melbourne 
(VIC).

Among the long list of prizes the 2016 
scholarship recipient will receive are two 
return business class tickets to New York 
from Qantas, six nights’ accommodation in 
Manhattan, seven days car rental from Avis 
and appointments with senior executives 
at Avis World Headquarters in New Jersey, 
with site visits to U.S. travel agencies. 

The winner also gets a scholarship to 

study at 
Southern 
Cross 
University 
with financial 
support of 
up to $8,000, 
individual 
membership of Cruise 
Lines International Association (Australasia) 
and two tickets to attend Cruise3sixty 
Australasia in Sydney in September 2017. 

In addition, there’s a Polonious Resources 
Personal Profile, feedback session and on-
call personal/professional coaching for 12 
months, two tickets to the 2017 National 
Travel Industry Awards Gala Dinner in 
Sydney (including return flights and 
overnight accommodation) and a one year 
honorary position on the Avis Travel Agents 
Advisory Board.

The finalists will travel to Sydney on 
November 8 to present to a panel of 
industry judges, with the winner announced 
that evening during an awards ceremony at 
the Four Seasons Hotel Sydney.
■ avisscholarship.com
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DRIVEAWAY HOLIDAYS have just 
launched self-drive and guided 
motorcycle tours in Australia 
following the success of the product 
in the United States.

There will be a choice of 25 popular 
motorcycle models to choose from 
initially, including the renowned 
Harley-Davidson and Ducati. 
DriveAway’s U.S. operator Eagle 
Rider now has four Australian office/
showrooms from which vehicles may 
be collected in Sydney, Melbourne, 
Brisbane and the Gold Coast.

Cycle enthusiasts can choose from 
a self-drive adventure which can be 
combined with accommodation or 
join like-minded travellers and ride 
together on a guided tour to country 
or coastal destinations on a pre-
planned itinerary.
■ driveaway.com.au
 

Motorcycle 
tours are 
launched 
Down Under

Five in the running 
for $40,000 prize 

Randall Deer, ITG’s Founder  
and Managing Director

THEY’RE DOING it in London and Paris, so 
why not try it right here in Australia?

AAT Kings is introducing a new 
‘Sydney by Night’ evening tour, offering 
holidaymakers a great way to explore the 
city’s most enviable attractions after dark 
aboard a double-decker coach.

Traveltalk enjoyed a sneak preview of 
the venture before its official launch on 
November 1. For those who might be a 
little intimidated going out at night in a 
new city, the tour is the perfect way to 
see iconic sights in the company of well-
trained and knowledgeable guides. 

Travelling on a coach with a see-
through roof, guests get to see Sydney 
from a unique perspective, often 
providing images that are better than the 
daytime equivalent. It’s also a great idea 
for people who actually live in the city but 
who never seem to have the time to get 
out and explore their own surroundings.

The three-hour adventure departs at 
7pm daily and starts with an exploration 
of the CBD before crossing the Harbour 
Bridge to reach Kirribilli and a photo 
stop to capture the best views of the 
Opera House and the city skyline. The 

tour continues to Woolloomooloo where 
guests are treated to a world-famous 
Aussie pie at Harry’s Café de Wheels 
before exploring historic precinct The 
Rocks. It concludes with a drink at The 
Glenmore, an institution on Sydney’s pub 
scene and offering some of the best views 
of the city at night.

“We all know that Sydney is one of 
the most stunning cities in the world, 

recognisable for far more than its 
beautiful beaches,” said Anthony Hayes, 
Managing Director of AAT Kings. “Our 
Sydney by Night itinerary is a great value 
for money experience providing visitors to 
the harbour-side city with unrivalled views 
of Sydney’s iconic sights after dark.”

Prices start from $79 for adults and $40 
for children.
■ aatkings.com

NEW VENTURE LEAVES VISITORS IN THE DARK



Lie-Flat. Drift to sleep.  
Wake up in Hawai‘i.

Commencing mid-December 2016, you can experience a 
new level of comfort, with fully lie-flat seating on our non-stop 
flights between Sydney and Honolulu.

With the unique, luxurious, island inspired design and our 
authentic Hawaiian hospitality, you’ll have arrived in the islands 
the moment you settle in.

Learn more at HawaiianAirlines.com.au
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A FIVE-STAR resort promising to set a new  
benchmark in hospitality on Vietnam’s most  
illustrious and pristine stretch of coastline 
has just opened.

The Anam is an independently operated 
all-villa property in Nha Trang combining 
colonial era charm and service with 21st 
century design and convenience. It opened 
its doors to guests in September ahead of 
a grand opening at the end of the year.

Set on a private beach and staffed 
with Vietnam’s finest butlers, valets and 
concierge staff, The Anam harks back to a 
bygone era and offers sophistication with an 
emphasis on personalised services, culinary 
excellence and rejuvenating wellness.

Each of the 105 villas is finished with the 
finest Vietnamese hardwood, decorative 
stone and antique style tiling. Irish linen, 
goose down pillows and the world’s best 
beds guarantee guests a great night’s 
sleep while the elegant bathrooms, 
with sunken bathtubs, rain-showers and 
hand-made French lotions and toiletries 
typify The Anam’s attention to detail. 

“We are extremely proud that 
despite having only recently opened, 
The Anam is one of only six hotels and 
resorts worldwide to be recognised and 
included in the World Luxury category 
by Worldhotels,” said Duncan MacLean, 
General Manager, The Anam.

OAKS HOTELS & Resorts have strengthened 
their presence in Victoria with the opening 
of their seventh Melbourne property, 
the new-build Oaks Southbank.

Located on City Road in the vibrant 
dining, entertainment and arts precinct 
of Southbank and located opposite the 
Eureka Skydeck, Oaks Southbank features 
87 keys and rises over 37 floors. Guests will 
enjoy panoramic views of the city and, in 
some instances, glimpses of the Yarra River.

The property comprises a selection of 
stylish one- and two-bedroom apartments, 
featuring timber flooring, floor-to-ceiling 
windows and private balconies. The 
interiors reflect a sophisticated style, 
which extends from the bedrooms to 
the well-equipped kitchens. Guests have 
the option to choose from a standard, 
view or executive-style room.

The property is situated within easy 
reach of Southbank and the city’s 
greatest attractions, including world-
class hospitality venues, Crown Casino 
and Entertainment Complex, Melbourne 

Aquarium, National Gallery of 
Victoria, Federation Square, and 
the premier shopping hub of 
Bourke Street Mall. Business 
guests will appreciate the 
close proximity to the CBD 
and Melbourne Convention 
& Exhibition Centre. The 
property also features a 24-hour 
reception and Wi-Fi access.

“Now with seven 
properties spanning the CBD, 
Southbank and South Yarra, 
we are pleased to provide 
guests with even more 
choice when it comes to 
contemporary, self-contained 
accommodation in key 
locations across Melbourne, 
well suited to those travelling 
for both business and 
leisure,” said Mike Anderson, 
Chief Operations Officer 
of Oaks Hotels & Resorts.
■ oakshotels.com

RAISING THE RESORT BAR IN VIETNAM

The Sri Mara Spa offers a range of private 
treatment rooms with all the therapists 
specially selected and trained in the 
art of Balinese massage. A beach club 
sits right next to the large pool, there’s 
also Satay Bar and the resort’s signature 
Indochine Café, where contemporary 
Asian and European cuisines are prepared 
in display show kitchens allowing 
guests to observe and indulge.

There’s a wide range of recreational 

activities – from water sports to tennis 
and yoga – plus a fully equipped fitness 
centre. The beach is patrolled by life 
guards trained by Surf Life Saving 
Australia and other facilities include 
three large pools, a kids’ adventure club 
and playground, and a complimentary 
shuttle service to and from Nha Trang. 

The Anam is offering a 40 per cent soft 
opening promotion until December 21.
■ theanam.com 

The magnificent seventh



CHURCH STREET

Meriton Serviced Apartments on Church Street, soaring 36 
levels above the riverbank, offers Parramatta’s tallest hotel 
accommodation and sets a new standard in the greater west. 

This new ultra-modern apartment hotel features the luxury 
Meriton standards of meticulously designed suites, appointed with 
the finest furnishings, larger living areas, well-equipped gourmet 
kitchens and internal laundry facilities. The apartment hotel also  
showcases picturesque river views east toward the iconic Sydney 
city skyline. The two and three-bedroom suites cater for all family 
sizes and groups, with the inclusion of extra benefits such as a full 
second bathroom and additional flat-screen televisions, all with 
access to Foxtel.

The perfect location beside the river takes in the latest restaurants 
on what is known as ‘eat street’. Guests with an urge for on-site 
recreation can choose from either the indoor heated lap pool or 
the outdoor podium pool with sundeck, plus a 24-hour gymnasium. 
There is a child-care centre and the convenience of onsite car-
parking.
 
To discover our uncompromised quality and exceptional value 
for money, please call our Australian based guest care hotline on  
131 672 or visit staymsa.com

Parramatta’s Tallest Hotel

PARRAMATTA

BRAND NEW APARTMENT HOTEL

GENEROUS OPEN PLAN LIVING SPACES

WELL-APPOINTED GOURMET KITCHEN

SYDNEY  |  BRISBANE  |  GOLD COAST
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Q:How did Meriton Serviced  
 Apartments (MSA) first 

come into existence?

AWe started MSA in Bondi Junction in 
one of the recent properties that Harry 

built in Sydney. He had some friends who 
were in the hotel game and there was a 
curiosity as to what would return a better 
profit – short term rentals or serviced 
apartments/hotel accommodation.

Q: How did the concept  
  fare in its early days?

AOur initial set up was probably 
quite amateurish. It was a hybrid 

between a hotel and a rental apartment. 
But the good thing is we had some key 
people come onboard at Meriton very 
early on who came from branded hotels 
and high-end hospitality backgrounds 
so Harry put the right people together 
and asked “where could this go?”

Q:The success you’ve had has  
  been quite phenomenal.

AI think people now associate Meriton 
with hotels and serviced apartments. 

Although over the past 50 years we’ve built 
more than 70,000 residential apartments, 

we’ve got millions of customers a year 
sleeping in our hotels that touch, feel 
and interact with the product and don’t 
even own it. And then they go and tell 
their friends and with social media and 
TripAdvisor word spreads. I would say 
that Meriton is now more world famous 
for its hotels and serviced apartments 
than it is for its core heritage as a 
building and construction company.

Q   : I believe you’re about to  
  go up to 18 hotels?

A With our room count we are now 
Australia’s largest owner of hotel rooms, 

which is another milestone for Harry. It 
also re-confirms our long term interest in 
hospitality and tourism in that it’s not just 
something we’re toying with or that we 
might not continue with later on. We will 
have 18 hotels operating in just a few weeks’ 
time, with construction underway on other 
sites, growing that to 21 hotels by 2018.

Q: Why have serviced apartments  
  become so popular?

AMost of the new room stock that is 
coming into the hotel market now 

is serviced apartments and I think that’s 

because it appeals to every market. We don’t 
have a particular type of clientele that comes 
only on certain days or in certain months. 
We have 80 per cent of our hotels with 
corporate guests in them Monday to Friday 
but unlike city hotels that tend to empty 
out at weekends, ours are full because we 
have families, young couples and people 
that come to the city to get away.

Q: What puts your product  
  ahead of the rest?

AThe biggest difference and advantage 
that we have is that we’re owned 

by one person and we have brand 
consistency that no-one else can match. 
We do everything in house, so we buy the 
land, demolish whatever is on the land if 
we have to, we design the property, fit it 

Harry Triguboff launched Meriton Serviced Apartments (MSA) in 2003 after 
spotting a gap in the market for luxury, self-contained accommodation. The 
success of the concept has seen MSA become Australia’s largest owner of hotel 
rooms. In this exclusive interview with Traveltalk, Matthew Thomas, General 
Manager of MSA, charts the company’s rise, recipe for success and future plans.

BUILDING FOR THE FUTURE

Matthew Thomas, General Manager of MSA
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out, design the furniture and train the 
staff. We don’t acquire a product that 
wasn’t ours to begin with and then try 
and pretend it’s a Meriton and no-one 
will notice. We also refurbish our units 
on a much tighter time-frame than 
hotels, usually every three to five years. 

Q: And you’re continually   
  refining that product?

A Three years ago we had an internal 
restructure and identified some 

of our junior staff who had passion, 
vision and who I thought were the next 
generation of leaders for MSA and could 
take the brand in the right direction. The 
hospitality industry is moving forward 
globally and we need to stay up to 
date and we need young people with 
passion to stay involved in the brand.

Q: What about expansion  
  plans for the future?  

ATo take the brand nationally is a big 
focus for the management team and 

it would be nice to have a location in all 
the capital cities in Australia. It will happen 
eventually but how fast and how soon it 
can happen is all really dependent on the 
owner and the company. Over the next 
five years we’ll see some major expansion. 

It’s imperative for the brand that we 
take MSA to Victoria and into Melbourne. 
We have been really focused on NSW and 
Queensland and always had so many 
projects in the pipeline that we just didn’t 
have the resources to try and find the 
right site and position in Melbourne.

The good thing about the future 
of Meriton and for Harry is that his 
daughters and grandchildren are involved 

and they like serviced apartments. It’s 
something that they can connect to: 
they travel, stay in hotels and know 
what’s in trend. They feel that they can 
add value and be part of our team. So 
they are not just the potential future 
owners of Meriton but are actively 
involved in the running of the business.

Q:Q Is Harry still very much 
a hands-on boss? 

AHe will be forever. He loves to be 
involved and tell us what he thinks 

we should be doing. He has a much-
attuned business sense and an interest in 
travel. I meet with Harry every afternoon 
and we talk about our business and 
opportunities, which is one of the great 
things about MSA that we can make a 
decision and move forward the next 
day. I don’t think there is any other 
Australian hotel company that’s grown 
as fast and as quick as we have and that’s 
still got more potential in the future.

Q:So you are confident serviced  
 apartments are here to stay?

AYes, I see a few serviced apartment 
brands being created and starting-

up; it’s kind of the best flattery when 
someone sees how well you have 
done and they want to copy you. 

I don’t think hotels will ever 
become redundant but I do think that 
consumers want and expect more for 
what they pay for. So I think the future 
for serviced apartments is probably 
brighter than your traditional hotels. It 
is the way of the future for travellers.
■ meritonapartments.com.au

FAST FACTS///
Founded: 2003
Hotel suites: 4,149 (will grow to 5,309  
by 2018)
Locations: 18 nationwide, growing to 21
Future projects: Four more properties are 
in the pipeline, including Sussex Street, 
Sydney, and Olympic Park, Homebush.



SKYtalk

24   |   W W W . T R A V E L T A L K M A G . C O M . A U

LUFTHANSA HAS been named 
the ‘Best European Airline 2016’ 
at the 27th annual TTG Travel 
Awards Ceremony in Thailand. 

“This reconfirms our position as 
Europe’s leading aviation group and 
we will further strive to be the first 
choice in aviation,” said Mr. Heiko 
Brix, Lufthansa Group Regional 
Director Southeast Asia. “And we 
will certainly not stop here as we 
are constantly seeking to increase 
customers’ travel comfort and 
convenience by being innovative 
and consistent in our high-quality 
service standards and products.”

Lufthansa stood out on its 
exceptional performance, 
professional services (both on 
ground and on board), network 
connections and schedules. The 
airline also outshone its competitors 
in terms of innovative ideas, incentive 
programs and servicing by the 
carrier’s sales and marketing team.

The event was attended by 
the industry’s most renowned 
personalities and key influencers 
in Asia Pacific and beyond.
■ lufthansa.com

QANTAS WILL launch daily direct flights 
between Melbourne and Tokyo’s Narita Airport 
in response to growing demand and to mark 
the next step in its Asian growth strategy.

The new route will be operated from 
December 16 by an upgraded, two-class  
A330-300 with 297 seats. It will add to the 
popular Sydney – Tokyo (Haneda) and 
Brisbane – Tokyo (Narita) services and 
will connect travellers with the broader 
Qantas group network, including Jetstar’s 
domestic network within Japan and the 
group’s services across the Tasman.

The number of visitors to Australia from 
Japan grew by 17 per cent in the 2015/16 
financial year, with those travellers spending 
$1.5 billion – up 14 per cent on the previous 
year. Outbound travel by Australians to 
Japan is also growing rapidly, having 
seen a 24 per cent increase in 2015.

Qantas and Jetstar will both operate 
flights from Melbourne to Tokyo (Narita) 
during the December 2016 – February 2017 
holiday peak. Jetstar will then cease flights 
on the direct route after February 25, 2017.

Meanwhile, Qantas has also announced 
daily flights between Sydney and Beijing 
from January 25 as the next step in 
its strategy to tap into the growth of 
the Australia-China travel market. 

Operated by an A330-200, the 

service marks the national carrier’s 
return to the route for the first time 
since 2009 and makes Beijing its 
third destination in Greater China, 
alongside Shanghai and Hong Kong.
■ qantas.com

Kangaroo is Tokyo a go-go

GARUDA INDONESIA has unveiled 
plans to re-operate its flight service to 
the United States from next year. 

The move follows the announcement 
from the Federal Aviation Administration 
(FAA) that the airline complies with 
International Civil Aviation Organization 
(ICAO) safety standards and has been 
granted a Category 1 rating. With 
this rating, Garuda Indonesia is now 
able to establish a U.S. service.

“Our plan to re-operate the U.S. 
flight service is expected to strengthen 
Garuda’s position as one of global 
aviation player,” said Mr Benny S. 
Butarbutar, Vice President of Corporate 
Communications Garuda Indonesia.

“With the upgraded rating from FAA 
which recognises the Indonesia aviation 
safety and security standard, we are trying 
to make the plan a realisation even sooner.”

The airline has already started work 
on preparing to fly to the U.S., including 
a feasibility study upon the market 
potency, the profitability of the route 
and obtaining a transit permit from 
the Japanese Aviation Authority. The 
potential market could see 400,000 
passengers a year flying from Indonesia 
to America via Tokyo Narita airport.

Using Garuda’s wide body Boeing 777-
300ER, the airline is likely to target Los 
Angeles or New York as its primary targets.
■ garuda-indonesia.com

COMING TO AMERICA

Lufthansa 
gets a lift
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Q  What can visitors to your city 
look forward to in 2017? 

ABeverly Hills continues to be one of the 
best neighbourhoods to shop, dine 

and stay in Los Angeles. We continue to 
welcome new up-and-coming designers 
and celebrity chefs to the city. In 2017 
we will also see the opening of the new 
Waldorf Astoria Beverly Hills which will 
be the pinnacle of five-star luxury. Jean 
Georges will commandeer all of the food and 
beverage experiences for the hotel and this 
will be his first effort on the West Coast.

Next year will also welcome a number of 
events and activities that people have come 
to know and love in our city. In January at the 
Saban Theater, we will be celebrating Chinese 
New Year with traditional entertainment 
and activities all the way from Beijing in 
partnership with the Chinese Government. 

We are also looking at executing the 
first food and wine event in five years in 
May. May and June will also see the return 
of our classic Concours d’Elegance car 
shows both at Greystone Mansion and on 
Rodeo Drive. And of course, our holiday 
activities will feature interactive photo 
moments and name entertainment.

Here Julie Wagner, 
CEO of the Beverly 
Hills Conference and 
Visitors Bureau, reveals 
some exciting plans 
for the city next year.

THRILLS IN THE HILLS

Q Why does Beverly Hills remain 
a must-visit destination on 

most people’s bucket list?  

ABeverly Hills is famous the world over 
for its glamour and luxury. It is the place 

to be seen and the place to see. Whether 
seeing actual celebrities, which is a regular 
occurrence, or walking in the footsteps of 
them, everyone wants to be a part of that. 
Beverly Hills is also one of the most travelled 
luxury destinations in the world. Many brands 
launch exclusive products and services here 
that can’t be found anywhere in the world.  

Q     There may be a misconception 
that you need to be rich just to 

visit so what options are there for 
those who aren’t millionaires?

ADefinitely one of the biggest misnomers 
is that Beverly Hills is only for a certain 

type of individual. But what people don’t know 
is that there is a wide variety of experiences 
that appeal to people in all walks of life.

Whether you want to paint pottery with 
your kids at Color Me Mine, go jogging in 
Beverly Gardens Park on the running trail, do a 
quick getaway with a couple of girlfriends at a 
boutique hotel, or shop on fashion forward 

 

Beverly Drive where there are both one of a 
kind boutiques (that are reasonably priced), 
and favourite name brand stores like Pottery 
Barn, everyone finds what they want and need.

Plus there is a huge selection of food 
and beverage offerings. Most people 
in California prefer casual fare so you’ll 
find all types of restaurants with every 
imaginable cuisine on every corner.    

Q Can you give us a ‘locals’ insight 
into some of the things you 

like to do around Beverly Hills?

AFor me, Beverly Hills is a one-stop-shop 
kind of place. I can have my shoes fixed, go 

grocery shopping at health conscious Whole 
Foods, pick up spectacular wine at any one 
of our incredible wine stores, eat lunch at my 
favourite vegan restaurant or even sit outside 
at a sidewalk cafe with a bowl of pasta and 
watch the people and the fancy cars go by. 

I also love to shop. Beverly Drive and 
Department Store Row (Saks Fifth Avenue, 
Neiman Marcus, Barneys New York) are my 
favourite locations in LA right now. I love 
that everything is outdoors in beautiful 
weather and that everyone on the street 
is so friendly. I also like to sit down and 
grab a coffee outdoors at Nespresso, or 
work out at the local pilates studio.

Q Most destinations have to adapt 
with the times to keep attracting 

visitors. Do you think Beverly Hills 
will continue to draw the crowds 
into the next decade and beyond? 

AI absolutely think we need to work to stay 
relevant. To survive you need to adapt. We 

just did a global trends report, The Future of 
Luxury. We did this to make sure that everyone 
continues to remember that we are ‘Luxury 
Subject Matter Experts’, that we are forward 
thinking and that we are working on what’s 
next for us. What’s popular continues to ebb 
and flow as generations mature, economies 
fluctuate and culture evolves. Any brand that 
doesn’t take that into consideration and isn’t 
positioned for adjustment will fade away.
■ lovebeverlyhills.com

The Beverly Hills Hotel. Pictures courtesy BHCVB
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AS THE learned readers of this esteemed 
publication will no doubt attest, when 
seeking travel advice it always pays to listen 
to the best. In Thailand, there’s only one 
person whose opinion really matters. 

The recent death of Thailand’s beloved 
King Rama IX has thrown the country 
into a year-long period of mourning, 
such is the reverence in which he was 
held. The king often spent his holiday’s 
in Hua Hin, giving the small seaside town 
on the Gulf of Thailand instant kudos.

It was actually King Rama VII who first 

discovered what was then a peaceful 
fishing village, but which offered an 
escape from the heat and congestion 
of Bangkok, a three-hour drive to the 
north. He built the Klai Kangwon (Far 
From Worries) Palace here in 1928.

Royal patronage has also given Hua Hin 
the added benefit of not falling into the 
‘beach, bars and booze’, adult-entertainment 
business that has ruined parts of Phuket, 
Pattaya and the capital. Yes, there are a 
couple of streets where you can mix with 
friendly locals over a Singha or two, but these 

are tucked away out of sight. In general, Hua 
Hin is quieter, cleaner, classier and more 
genuinely Thai than the famous hotspots, 
which is probably why many ex-pats and 
affluent Thais choose to live or weekend here. 

Not that Hua Hin is resting on its royal 
laurels. Peter Nilsson has worked all 
over Thailand but chose to buy a house 
here 14 years ago. He says that new 
international hotels, shopping malls, 
high-end residential projects and a high-
speed rail link are all in the pipeline. 

Continues on page 32

Hua Hin is Thailand’s oldest beach town  
resort, thanks to one very special visitor.  
JON UNDERWOOD follows in royal footsteps.

Step back 
IN TIME

The Colonial Pool at Centara 
Grand Beach Resort & Villas Hua 
Hin and (below) The Club
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#BookCentara 
Centara Hotels & Resorts o�ers you a choice of luxurious hotels and resorts 
where business e�ortlessly blends with pleasure in the city, on the beach, 
or hidden away on stunning tropical islands. You’ll be able to experience 
the best of Asia’s shopping and golfing action with prime access to famous 
courses in major cities and seaside destinations, and enjoy the very 
best of luxury accommodation and outstanding a�er-game facilities. 
Plus, you and any others with you can sample delectable dining options 
at our incredible array of restaurants, then it’ll be time to relax at our 
award-winning spas while children are taken care of at our Kids’ Clubs.

DISCOVER MORE AT 
  centarahotelsresorts.com/b2b
  rsoaus@chr.co.th
  02 9018 9322

DISCOVER CENTARA
AND SHARE
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“The government has realised that 
geographically Hua Hin is very valuable 
to them,” Peter told Traveltalk. “As 
Bangkok grows, you are going to see more 
businesses relocating here rather than 
going down to Pattaya and Chon Buri. 
They are building up the infrastructure 
and good things are happening here.”

All of which is great news for Peter, who is 
the General Manager of the Centara Grand 
Beach Resort & Villas Hua Hin, which has 
also played a large part in the history of 
the destination. Originally known as The 
Railway Hotel, it opened in 1923 and while 
it has been renovated to keep up with 
modern standards, it retains its irreplaceable 
colonial charm (film buffs will remember 
it featured in The Killing Fields in 1984).

“The property mirrors the destination 
in that it is indigenous to Thailand, with 
a great heritage and history. It provides a 
very high-end, luxury Thai experience. The 
intimate relationship between our staff and 
our guests is second to none,” adds Peter.

It’s easy to see why people would want 
to come and stay here. The property offers 
rooms and suites with high ceilings and 
period furniture, but it’s the adjacent villas 
that take it to the next level. Some 42 single-
storey villas, the majority with pools, are 
dotted around the landscaped gardens. 

Guests staying here have their own private 
pool, dining area and boutique shops. 

Not that you’re struggling for things 
to do at the property. They have a ‘Thai 
Temple Fair’ on Wednesday night (7pm 
to 10.30pm), with flea market vendors 
invited to provide entertainment, 
food, drinks and an indigenous local 
experience. And the afternoon tea served 
in The Museum is an institution, with a 

harp player serenading guests as they 
tuck into their scones and cream.

“They don’t build hotels like this 
anymore,” says Peter. “It is location, 
location, location and we sit on the 
best spot in town. If this would have 
been any other hotel chain, they 
probably would have put two or three 
hotels here. We are spoilt for space.”
■ centarahotelsresorts.com

IT MAY surprise you to learn (it certainly 
did me) that Hua Hin has a winery – and 
a very good one at that. A comfortable 
half hour drive out of the city, the 
boutique Hua Hin Hills Vineyard produces 
some quality Monsoon Valley wines 
that are often found in five-star hotels 
and restaurants around Thailand.
Built on a former elephant corral, the 
vineyard is relatively small in comparison 
to Australian establishments but what it 

lacks in size it makes 
up for in style. Sitting 
on the terrace and 
looking out over the 
vineyard while enjoying 
a delicious lunch (accompanied by a 
few tasters, naturally) is just a joyous 
way to spend a few hours. The food is as 
good as the wine so bring your appetite 
and just revel in the surroundings.
Another great place to kick back and relax 

is SeenSpace, described as the country’s 
first ever beachfront mall and which 
we stumbled across one evening. It’s a 
10-minute drive north and here you can sit 
with the locals on beanbags by the ocean 

Continues on page 34

What’s in Hua Hin?

Animal topiary is a distinct feature of the gardens at Centara Hua Hin

Hua Hin Hills Vineyard
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with a refreshing adult beverage (or 
just an ice-cream) and watch the sun go 
down. There’s a cool vibe about the place 
and although it only opened in April and 
hasn’t been fully developed yet, there are 
restaurants, bars, food and curio stalls, and 
there’s a market right across the road.

For something a little more adventurous, 
head off to the Kaeng Krachan National Park, 
which is 70 kilometres west of Hua Hin, sits 
on the border with Myanmar and is one of 
the largest in Thailand. We didn’t get to go 

 

ONE OF the reasons many Australians 
head to Hua Hin is for the pursuit 
of a particular sporting activity. 

The town was voted the best golf 
destination in Asia in 2014, largely due 
to the number of world-class courses 
in the area. That same year also saw the 
launch of the Centara World Masters Golf 
Championship (CWMGC), an event that 
offers club golfers (and their non-playing 
partners) a week of fun and camaraderie. 
Indeed, the championship has quickly 
earned the reputation of Asia’s best week 
of golf, offering some $US30,000 (approx. 
$AU39,000) in prizes and lucky draws.

“We started this type of event 21 
years ago on the Gold Coast with the 
Mitsubishi Masters,” says Peter McCarthy, 

the Managing Director of 
Go Golfing, who run the 
CWMGC. “Hua Hin is a great 
destination for an event 
like this as everything is 
really convenient. You’ve 
got bars, restaurants and 
entertainment all in close 
proximity, plus access 
to quality courses with 
carts, caddies and the 
necessary infrastructure.”

This year’s event saw 
more than 400 golfers from 
23 countries tee it up at 
Black Mountain, Banyan and 
Sea Pines. Severe drought 
conditions in Thailand meant they had 

to curb numbers to ensure all players 
had a quality experience. While the 
golfers were off playing, their partners 
were indulging in spa treatments, 
cooking classes and local tours.

“We like to think it is a winning 
formula that when people come 
here, we organise them to play with 
someone of a similar age and standard. 
The caddies are also a wonderful 
experience. They go and find your ball, 
no matter how hard you try and lose 
it. The level of service and hospitality 
here is synonymous with Thailand.”

You have to be over 35 to play and there 
are 15 tournament divisions based on age 
and handicap. Next year’s event will be 
staged in Hua Hin again from June 11 – 17 
and McCarthy is delighted to have the 
hotel chain back as naming right sponsors.

“Having strong brands like Centara at 
the forefront instantly gives the event 
credibility. You also want to have a sponsor 
who’s an engaged partner and who wants 
to support, build and grow the event.”
# Go Golfing also runs the Ladbrokes 
World Masters Golf Championship 
on the Gold Coast. 
■ thailandworldmasters.com
■ gogolfing.net.au

there unfortunately but apparently not 
only does it have the Pala-U Waterfall, the 
highest in Thailand, but visitors can go four-
wheel driving in the forest and spot wildlife, 
including tigers, jaguars and gibbons.

For music buffs, the Hua Hin Jazz Festival 

is held every June and the city also offers 
kite surfing, water parks, historic buildings 
and the eponymous night markets.
■ huahinhills.com
■ tourismhuahin.com
■ tourismthailand.org

Become a Master

Horse riding in Hua Hin

The famous Cicada art market. Pictures courtesy Thailand Tourism

Black Mountain Golf Club
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THE FIRST resort in Bali to offer visitors 
a luxury ‘glamping’ experience has just 
opened its boutique tent flaps.

The Menjangan Dynasty Resort, 
Beach Camp and Dive Centre is set on 16 
hectares beside a white-sand beach in 
Banyuwedang Bay in the north west of Bali. 

Accommodation comprises 24 beach 
camp tents plus one- and two-bedroom 
cliff tent villas, all created to the highest 
standards in South Africa from robust 
top quality canvas. This eco-friendly 
property is designed to blend with the 
environment and provide guests with a 
memorable, close-to-nature experience.

Each air-conditioned sleeping area is 
fitted with a merbau hardwood floor and 
furnished with a queen-size bed, a desk 
and a rattan-panelled wardrobe. Curtains 
and bamboo screens provide privacy while 
accessories include goatskin rugs, driftwood 
lamps, a mini-bar-fridge encased in a 
packing trunk, a TV and DVD player, and a 
picnic hamper of bathroom amenities. 

The beach camp tents incorporate 
a bathroom area with a monsoon 
shower as well as an open-air deck, 

while each cliff tent villa has a separate 
bathroom fitted with a soaking tub, a 
sundeck and a private infinity pool.

Communal facilities include a cliff-edge 
infinity swimming pool, which also serves as 
a dive training pool. The resort’s signature 
Pasir Putih Beach Club incorporates a 
restaurant and bar, an open kitchen and 
swimming pool. The cliff-top Pasir Putih Spa 
tent, with its reflexology deck and private 
waterfront spa pods, offers sunset views 
of Banyuwedang Bay and Mt Raung.

The five-star PADI dive centre and water 
sports centre offers scuba diving and 
snorkelling excursions to the sites surrounding 
Menjangan Island as well as non-motorised 
water sports such as kayaking, canoeing 
and stand-up paddle boarding. Other 
outdoor activities include trekking, cycling, 
mountain biking, bird watching, horse riding 
and day trips to nearby places of interest.

“With more demand for boutique 
properties in secluded out-of-town 
locations, we are pleased to be opening 
at the right time in the right place,” said 
Mr Kadek Susastrawan, Resort Manager. 
■ menjangandynasty.com

GROWTH FACTORS (GF) in skin care are 
proteins that regulate cellular development 
under controlled conditions, which 
play an important role in maintaining 
healthy skin structure and function.

The best source of GF for skin comes 
from human fibroblast cells. This finding 
has been supported by numerous 
scientific publications and is considered 
the key cells in wound healing. Studies 
conducted by the United Arab Emirates 
University show, with regular topical application of the GF serum, 
rejuvenation of facial skin, from fine lines to overall skin texture.

BIMC Hospital CosMedic Centre in Nusa Dua provides GF treatment  
for visitors and residents performed by a certified aesthetic doctor  
using the AQ Skin Solution brand, an advanced skincare product made  
in the USA.

The results from the application of the GF serum indicate that a  
combination of GF and cytokines with selected antioxidants produces  
an overall dermal resurfacing and regeneration of ageing and damaged  
skin.

GF are the cutting edge in anti-ageing and rejuvenating skin care,  
specialised proteins with many functions, the most important being 
the activation of cellular proliferation, in other words a process that  
involves repairing the skin.

GF have the ability to turn essential cellular activities on and off and 
play a key role in increasing cell blood vessel formation, and collagen 
and elastic production. The result is a more youthful and vibrant 
look without plastic surgery or expensive cosmetic procedures.
■ For further information, contact cosmedic@bimcbali.com

Growth Factor treatment 
at the Cosmedic Centre

GET YOUR LUXURY GLAMP ON

Black Mountain Golf Club



SURYAGARH, JAISALMER

In the heart of the Rajasthani desert and 
not far from Jaisalmer city lies the majestic 
Suryagarh. This traditional sandstone 
fortress has been converted into a luxury 
boutique hotel with a sophisticated and 
distinctly Rajasthani feel. All thanks to its 
local staff, design, cuisine and the tribal 
music that often echoes through its grand 
courtyards. 

While you really ought to explore a bit of 
Rajasthan during your stay, resting within 
the comfort of Suryagarh is rather tempting. 
While away your time with a visit to the 
spa or take part in some yoga, chanting 
or meditation. In truth, it’s hard to believe 
you’re in the middle of the desert.

LA VILLA, PONDICHERRY

Founded by a man born and raised in 
Pondicherry, La Villa has a strong authentic 
claim. Its aesthetic is irresistibly chic, having 
perfected a look that’s simultaneously rustic 
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India is the destination of the 
moment if you’re a fan of luxury 
travel. Here, booking.com looks at  
six of the best options as selected  
by local travellers.

OF THE BEST
six

and modern. Sharp lines and minimalism 
are artfully combined with wooden shutters 
and a distressed colonial façade. Lap up the 
genteel French feel by reclining in a bamboo 
chair in dappled shade on the verandah or 
terrace.

THE IMPERIAL, NEW DELHI
Despite having a well-established reputation 
as one of New Delhi’s finest hotels, The 
Imperial does not rest on its laurels. 
Immaculate lawns fringed with palm trees, 
a garden pool and a colonnaded veranda 
create a haven amid this frantic city. Inside, 
high ceilings and marble floors add to the 
tranquillity. Guests can dine in a number 
of world-class restaurants and shop at the 
in-house Chanel boutique, the first and only 
one in Delhi.

THE TAJ MAHAL PALACE  
HOTEL, MUMBAI

The Taj Mahal Palace Mumbai is an eternal 
favourite for good reason. The staff exudes 
all the warmth of Indian hospitality and 
execute everything to perfection. Even a 
cup of tea in the Sea Lounge is served with 
an hour-glass so that you get just the right 
length of brew. 

The palace is brimming with history, 
charm and character, having opened in 
1903 after pioneer industrialist Jamsetji Tata 
commissioned it out of love for Mumbai. 
The building itself is a symbol of the city and 
was the first harbour landmark, predating 

even the adjacent Gateway of India. There’s a 
rumour that the hotel was constructed back-
to-front because the architect signed off on 
the plans while on holiday without noticing 
the direction it was facing. But in reality this 
harbour-facing design, unprecedented in 
India, was intended for guests to enjoy views 
of the Arabian Sea.

THE OBEROI GRAND, KOLKATA

In the colourful and chaotic city of Kolkata, 
the Oberoi Grand is a sumptuous sanctuary 
that tends to surpass expectations. The staff 
has got service down to a fine art and the 
inside of the hotel certainly lives up to its 
name. Gleaming chandeliers and gorgeous 
fabrics lend the place an aura of grace and 
splendour and the garden pool framed 
by palm trees and lit up at night is simply 
magical.

WILDFLOWER HALL, SHIMLA
In the foothills of the Himalaya, Wildflower 
Hall is a mountain retreat that offers a 
serenity that’s hard to match elsewhere in 
India and memorable views – the infinity 
pool with an unblemished panorama is a 
real highlight. Found in the town of Shimla, 
which used to be the summer capital of the 
British Raj, the hotel retains its British décor 
with mahogany furniture, ornate carpets and 
fireplaces with grand mantelpieces.

Taj Mahal Palace Hotel, Mumbai



WORLD’S BEST
CABIN CREW
2014 2015 2016

Continuing to Achieve
    Worldwide Recognition
         Through Our Spirit of Dedication

 

Garuda Indonesia continues 

to achieve worldwide recognition, 

recently winning the title of “The World’s 

Best Cabin Crew” for a third consecutive 

year at the Skytrax World Airline Awards 

2016 and the popular vote of  “Most Loved Airline”.  

Garuda Indonesia also maintained 5-Star Airline 

status, the global benchmark of aviation industry 

excellence, for a second consecutive year. 

garuda-indonesia.com
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COSMOS IS bringing tigers and 
temples to its 2017 selection of Asian 
holidays, introducing new tours and 
experiences from the wildlife sanctuaries 
of India to the pagodas of Japan.

The new 2017 Cosmos Asia brochure 
features early booking discounts of 
$300 per couple on all holidays booked 
by December 1, plus further savings for 
second bookings and repeat travellers.

With tours priced from $118 per 
day, the program offers top-value 
holidays with expert guides and high 
quality accommodation in countries 
including Thailand, Vietnam, Japan, Sri 
Lanka, India, China and Myanmar.

New tours for 2017 include ‘India’s Golden 
Triangle and the Tigers of Ranthambore,’ 
nine days exploring the landmarks of India 
including New Delhi, Jaipur, Agra and the 

Taj Mahal, plus the tigers, leopards and 
other wildlife of Ranthambore National 
Park. It is priced from $1,147 per person twin 
share (including early booking discount).

Guests can also spend eight days among 
Japan’s bustling modern cities and serene 
ancient monuments on the ‘Classic Japan: 
The Golden Route’ itinerary. Tokyo, the 
Mount Fuji area and Kyoto are all included 
and the tour is priced from $3,977 per 
person twin share (including discount), with 
options to extend to Osaka or Hiroshima.

Other popular tours returning in 
2017 include the 13-day ‘Thailand 
Experience’ (from $1,380 including 
discount), the 14-day ‘Simply Vietnam’ 
(from $2,849 including discount) and 
the nine-day ‘A China Experience’ 
(from $1,885 including discount).
■ cosmostours.com.au

Trains & ships 

HIGH-SPEED trains such as the Shanghai 
Maglev will feature in InterAsia’s 2017  
China program, replacing flights on a  
number of routes.  

China has the fastest growing high-
speed rail network in the world and, not 
surprisingly, the highest annual ridership  
at more than a billion passengers. The 
country currently has a high-speed 
passenger network of around 20,000 
kilometres, with plans to double that within 
the next 10 years. These trains have become 
immensely popular for inter-city journeys. 

The benefits for InterAsia’s clients are 
convenience, with city centre to city centre 
service, cost and tourist appeal, allowing 
the chance to see more of the countryside. 
The Shanghai Maglev is a magnetic 
levitation train with average speeds of up 
to 430kph, which InterAsia has been using 
for airport transfers since its introduction.

River cruises in Asia have also been 
increasing in number and popularity over 
recent years and 2017 promises even more. 
New ships are appearing in Myanmar, 
Vietnam and the upper reaches of the 
Mekong right up into China and InterAsia 
clients will have access to them all.
■ interasia.com.au

BUNNIK TOURS have launched their new 
Asia touring program for the 2017/18 
season, including four new small 
group tours, a new cruise and tour in 
Japan and 12 returning favourites.

New destinations for the upcoming 
season include Khao Sok National Park 
in Thailand, characterised by its karst 
formations and rainforest. Brunei is also 
a new addition to the traditional Borneo 
itinerary that combines Sarawak and Sabah.

Clients can also travel part of China’s 
famous Silk Road and discover the history 
of ancient dynasties. Stone-carved grottoes, 
Tibetan temples and bustling bazaars 
await on this new in-depth journey.

‘Japan Discovery & Hokkaido Circle’ 
combines Bunnik’s land tour from Tokyo 
to Osaka via Hakone, Takayama, Hiroshima 

and Kyoto, with a scenic eight-night 
Princess cruise, circling the north island of 
Hokkaido and visiting easternmost Russia.

Tours to Sri Lanka and India return, 
including a ‘Complete India’ itinerary 
that truly encompasses the country’s 
many different sides. Travel from bustling 
Delhi and Rajasthan to holy Varanasi, the 
Bollywood capital of Mumbai and the 
backwaters of Kerala in the country’s south.

Pioneers of the small group touring 
concept, Bunnik has a maximum size of 
just 20 passengers in Asia. This means 
more time with tour guides, more space 
on the bus and better views, truly unique 
local experiences, less time spent waiting 
and a great opportunity to build lifelong 
friendships with fellow travellers.
■ bunniktours.com.au

Plenty of Asian alternatives

TIGERS, TEMPLES 
AND NEW TOURS

The Strand is based in Myanmar

Osaka in Japan
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Vietnam & Cambodia 
Bagan - Mandalay  

13 Feb 2017 - 4 nts  

Classical musicians play a 
series of intimate concerts 
as you cruise the majestic 
Ayerawady River. Includes 
Valentines Day concert. 
From $3592 pp in a deluxe 
double cabin. 

PANDAW 

SANCTUARY  
YANGZI EXPLORER THE STRAND CRUISE 

Classic Mekong 
7 nights Saigon - Siem Reap 
and v.v. 
NO SINGLE SUPPLEMENT 
on select cruises 
 
Halong Bay & Red River 
10 nights on RV Angkor   
Pandaw 
NO SINGLE SUPPLEMENT 
on select cruises 

25% off plus a free cabin            
upgrade if you book and            
pay three months prior  for      
Mar, Apr, Jun, Jul, Aug, Nov  
2017 sailings.   
 

Plus  InterAsia Exclusive  Extras 
if booked by 31 Dec 2016: 
 

 Bottle of wine on arrival 
 Six pieces complimentary   

laundry 
 30 minute massage                     

or treatment 

3 & 4 nt Yangtze 

T: 1300 133 001  E: info@interasia.com.au  W: interasia.com.au 

 
A selection from 

InterAsia’s  
great range of 

Asia river cruises  

Musical Voyage 

INSIDER JOURNEYS has released its latest 
portfolio of Small Group Journeys, with 
new itineraries, a refresh of some of the 
most popular journeys and significant 
price savings on the majority of tours.

The new brochure highlights 
journeys from a portfolio of almost 
1,000 departure dates in 11 countries, 
across nearly 100 tour itineraries.

“The latest brochure really demonstrates 
the comprehensive choice available 
for our travellers,” said Alastair Scott, 
Head of Product. “These insightful 
itineraries are based on the insider 

knowledge of our exceptional product 
team and 23 years’ experience.

“We give our clients opportunities for 
participation in local life. They’re privy 
to more local insights, with itineraries 
that provide flexibility and meaningful 
interactions with local people and 
fellow travellers that will give them 
stories that will last a lifetime.”

Three new itineraries include the 14-day 
‘Essence of Vietnam and Cambodia’ with 
three nights of cruising on the Mekong 
Delta in Vietnam on a boutique river cruise 
boat and then a speedboat experience 

from the border to Phnom Penh in 
Cambodia. There’s also a comprehensive 
23-day ‘Japan Experience’ and a 16-day 
‘Trails of Rajasthan’, which explores both 
the country’s iconic sights along with 
the forts, rural and desert regions. 

New Insider Experiences to the 
portfolio include a Taiko drumming 
lesson on the ‘Secrets of Japan’ tour, an 
interactive introduction to farming in 
Yangshuo on the ‘China Panorama and 
Yangtze & Beyond’ itinerary and more 
opportunities to dine with local families.
■ insiderjourneys.com.au

SPOILT FOR CHOICE ON THE INSIDE TRACK
Angkor Wat. Picture courtesy Paul Hole. The Gion Matsuri Festival in Kyoto, Japan. Nadaam Festival, Mongolia. Picture courtesy Ian Richards
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SUBSTANTIAL GROWTH in demand has 
prompted Beyond Travel to expand  
the product it has to offer in Scandinavia  
in 2017.

Since introducing the region to their 
comprehensive European holiday program 
two years ago, the boutique operator has 
seen sales triple from active seniors and 
those creating tailor-made itineraries.

According to Bryce Crampton, General 
Manager of Sales and Marketing, the 
demand from agents continues to be strong 
and requests are often made combining 
the region with the company’s mainstream 
products in Russia and the Baltic States. 
For 2017, Beyond has widened the product 
on offer in all aspects of their range such 
as escorted touring, independent traveller 
product and exclusive Special Journeys.

Escorted groups include the 10-day 
‘Fabulous Scandinavia’ travelling from 
Copenhagen to Oslo and the Norwegian 
Fjords before ending in Stockholm. It is 
priced from $3,310 per person twin share, 
with a short five-day Oslo stay and the 
fjord’s option or extended 15-day tour to 

Helsinki and St Petersburg also available.
For FIT’s there’s a range of packages 

combining hotels, transfers and sightseeing 
with ferry and rail tickets. A five-day 
‘Norwegian Pearls’ package features Oslo, 
the Flam Railway, Sognefjord, Balestrand 
and Bergen and is priced from $1,725 
including hotels, breakfast, rail and ferry 
tickets, and a glacier tour. Agents can add a 
three-day ‘Spotlight on Copenhagen’ ferry 
tour from $745 or a three-day Stockholm 
rail package from $775 per person.

Also new for 2017 is the exclusive 
‘Scandinavian Capitals, Fjords & The 
Hurtigruten Voyage’ tour which showcases 
a combination of regional cultures. The 
tour visits four countries and includes 
a six-night cruise along Norway’s coast 
line and across the Arctic Circle. There 
are three guaranteed departures on 
July 22, and August 5 and 19. It is priced 
from $10,795 per person twin share.

These unique small group tours have 
been carefully designed to offer Australian 
travellers an insight to lesser-travelled 
regions of the world by combining 

areas of natural beauty and National 
Parks with in-depth guided tours and 
a focus on authentic local experiences. 
They offer guaranteed departures, with 
comprehensive touring conducted in 
English and include centrally located 
hotels, most meals, transportation 
and gratuities, and hotel porterage.
■ beyondtravel.com.au 

Beyond responds to the boom 

A NEW wave of European hot spots is 
emerging, with Spain, Portugal and 
Scandinavia being named some of the best 
destinations for travellers to visit in 2017. 

It’s easy to see why. Spain and Portugal 
offer the perfect mix of eastern and 
western Europe, memorable coastlines 
and Arabic palaces, while Scandinavia 
promises fairytale settings, time 
capsule towns and Nordic castles. 

Often referred to as ‘the last secret of 
Europe’, Portugal’s beauty and warmth 
is only just beginning to be discovered 
by the rest of the world. Brimming with 
sandy beaches, architecturally-impressive 
cities, delicious cuisine and relatively 
affordable prices, Portugal has everything 
you could want in a European holiday. 

The capital city of Lisbon instantly captures 
the hearts of visitors with its cosmopolitan 
streets and cobblestone alleyways, while the 
Duoro Valley offers the chance to sample 
port wine from where it originated against 
a backdrop of green hills dramatically 
falling away from the river’s edge. 

Hugh Houston, Brand Manager of 
Back-Roads Touring, recommends visitors 
look into guided group touring with 
a leader who can deliver an authentic 
experience, minus any tourist traps. 

“If you want to eat where the locals eat 
and see off-the-beaten track monuments 
and palaces, then I recommend booking a 
tour like our ‘Discover Portugal’ package, 
that guarantees an authentic experience on 

HEAD TO THE NEW HOT SPOTS
the road,” he said. “Our ‘Iberian Inspiration’ 
tour also explores Portugal, along with 
some of Spain’s hidden treasures.

“When people think of Spain, they 
automatically think of Barcelona. However, 
there’s so much more to Spain, such as 
the city of Cordoba which was once the 
most important Islamic cultural centre in 
Western Europe, and the Alhambra, a palace 
perched on a hillside outside Granada 
that has to be seen to be believed.”

Scandinavia has also emerged as an up and 
coming European destination. Encompassing 
the countries of Denmark, Sweden and 
Norway, Scandinavia is an entirely different 

experience from the rest of Europe. 
Home to the northern lights and the 
midnight sun, the eclectic region plays 
host to an array of natural wonders, while 
its cities boast monuments such as the 
home of the Swedish King and Queen, 
Drottningholm Palace Theatre, the indoor 
market resembling a gothic place of worship 
known as ‘the fish church’ and the birthplace 
of storyteller Hans Christian Andersen. 

“Our 11 day, 10 night ‘Scandanavia and 
The Baltics’ tour crosses four countries 
over land and sea, celebrating the majestic 
character of the region,” added Houston.
■ backroadstouring.com

Lisbon

Stortorget in Gamla 

Stan, Stockholm



Maximum Group 
Size of 18

Scenic Back Roads,
Avoiding Freeways

Authentic Local
Experiences

Culinary
Discoveries

Boutique 
Accommodation

Leisurely Paced
Itineraries

Odense

Grenaa

Tjolöholm Castle

Mariestad

Eskilstuna

Drottningholm
Palace

ÖREBRO

AARHUS

VARBERG

STOCKHOLM

RIGA

Pärnu

GOTHENBURG

COPENHAGEN
DENMARK

SWEDEN LATVIA

ESTONIA
TALLINN

2

1

1

1

1

2
1

1

T H E B AC K- R OA D S D I F F E R E N C E

See Odense through the eyes of Hans 
Christian Anderson with the help of a 
local guide 
Learn the craft of the blacksmith with a 
forging lesson

15 
GUES T S

U P TO

$7,495 
PP

F R O M

11 
DAYS

Scandinavia & The Baltics 
Aarhus Gothenburg Stockholm

ENGLAND

TOLEDO

Valdepenas
Ubeda

Ronda

SEVILLE

Sierra de Aracen Jaen
BAEZA

GRANADA

Monsaraz

Aracena

CORDOBA

ESTREMOZ

Evora

MADRID

LISBON

2

2

2

1

1

11

Iberian Inspiration 
Toledo Cordoba

T H E B AC K- R OA D S D I F F E R E N C E

Experience the historic charm of Cordoba, 
Granada, Baeza and Estremoz from old-
town boutique hotels
Discover the secrets of the Alentejo 
region as you travel from Seville to Lisbon

18 
GUES T S

U P TO

$4,545 
PP

F R O M

11 
DAYS

SPAIN

Guimaraes

Aveiro

Conimbriga

Fatima

BATALHA

Nazare

Sintra

Cascais

DOURO VALLEY

COIMBRA

LISBON

PORTO

2

1

2

2

T H E B AC K- R OA D S D I F F E R E N C E

Cruise the Douro River in a traditional 
styled, but electric powered, rabelo 
boat
Be moved by the folk music of 
traditional Fado singers

18 
GUES T S

U P TO

$3,675 
PP

F R O M

9 
DAYS

Discover Portugal  
Lisbon Coimbra Douro Valley

PORTUGAL

WHAT’S HOT!

PORTUGAL

or see your local Travel Agent
1300 100 410 backroadstouring.com

G R E AT  N E W  I T I N E R A R I E S

G R E AT  N E W  S AV I N G S 

2 0 1 7  B R O C H U R E
O U T  N O W

HEAD TO THE NEW HOT SPOTS
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Come and  
CIE Scotland

WHAT’S Hot for 2017: Europe

GLOBUS WILL explore the glaciers, fjords, 
geysers and waterfalls of the subarctic 
north next year, introducing new tours 
in Iceland and Norway as part of its 
2017 collection of European holidays.

Now on sale with early booking discounts 
of 10 per cent, the 2017 Globus Europe 
program offers more than 80 different 
tour itineraries across the continent. 
These include grand European panoramas 
exploring multiple countries to shorter 

regional tours that offer an in-depth 
focus on a particular country or region.

New tours include excursions into 
pristine landscapes on the fringes of the 
Arctic Circle, as well as debut itineraries 
in continental Europe and Ireland.

‘The Best of Norway’ is a seven-day tour 
from Oslo to Bergen travelling by road 
and rail through some of Scandinavia’s 
most memorable countryside. It is priced 
from $2,510 per person twin share 

HEAD NORTH FOR AN 
ARCTIC ADVENTURE

(including 10 per cent discount) and is 
also available with an additional six-night 
Hurtigruten cruise among the Norwegian 
fjords from $5,232 (including 10 per 
cent discount) per person twin share.

Waterfalls, geysers, hot springs and glaciers 
are the must-see attractions on the six-day 
‘Gems of Iceland’ circuit from Reykjavik. 
Priced from $3,086 per person twin share 
(including discount), it includes a whale-
spotting expedition or, on some departures, 
a rare chance to spot the Aurora Borealis.

Visit some of the enchanting towns and 
landscapes in Bavaria on ‘German Vista,’ 
an eight-day itinerary from Berlin. The 
tour visits Dresden, Weimar, Rothenburg, 
Neuschwanstein and Oberammergau before 
ending in Munich and is priced from $1,943 
per person twin share (including discount).

Waterford, Blarney, Killarney, Limerick, the 
Cliffs of Moher and Galway are all included 
on the nine-day tour entitled ‘From Ireland’s 
Ancient East to the Wild Atlantic Way.’ 
Travelling from Dublin, it is priced from $2,195 
per person twin share (including discount).

The 10 per cent discount off the land 
portion of these tours is available if booked 
by November 29, or five per cent off 
tours booked by April 25, 2017. Further 
discounts are available for booking a 
second tour and for repeat travellers 
from the Globus Journeys Club.
■ globus.com.au

CIE TOURS is offering a new tour for 2017 taking 
travellers on the most in-depth exploration 
of Scotland in the company’s history.

The 12- or 13-day ‘Scottish Isles & Glens’ itinerary 
starts from the cosmopolitan city of Glasgow 
and travels up through the Highlands to some of 
Scotland’s most remote regions. Guests will spend 
two nights on the Isles of Orkney, take a cruise on a 
scenic loch and stop for a whisky tasting at a historic 
distillery in the picturesque town of Pitlochry.

The journey finishes at a centrally located hotel 
in the ancient city of Edinburgh where travellers 
can visit the famous castle. CIE Tours can also 
book train and accommodation if visitors wish to 
extend their travels for an additional three nights 
exploring the iconic landmarks of London.

New to the Australian market, CIE is now 
offering small exclusive group departures for 
travelling companions of 10 or more people. 
The company can price out any brochure 
itinerary for an exclusive group of friends and 
family for a more intimate travel experience.  
■ cietours.com

The Strokkur geyser in Iceland

Eilean Donan Castle in the Highlands of Scotland
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2017 SCANDINAVIA & BEYOND
Finland  - Sweden - Denmark - Norway - Iceland

Small Ship Cruises
Premium Coach Tours

FIT Packages
Rail & Ferry Tours

City Stays, Sightseeing & Transfers
Exclusive Small Group Tours Featuring Hurtigruten

info@beyondtravel.com.au
1300 363 554

www.beyondtravel.com.au
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70th anniversary of  
Edinburgh Festivals
The year of 1947 marked the birth of one of 
the world’s leading festival cities: Edinburgh. 
Led by the Edinburgh International Festival, 
the Edinburgh Festivals were born out of 
global conflict as a platform to celebrate art 
and culture and to bring nations together. 
For 69 years that inspiration has been 
sustained, making Edinburgh and its festivals 
an unparalleled destination for visitors, 
performers, artists and thinkers from all over 
the globe. 

In 2017, the 12 major festivals of 
Edinburgh will mark this special 70th 
anniversary with a year of celebration. 
Scotland’s historic capital will be 
transformed by music, science, film, art, 
theatre, dance, literature and storytelling as 
its festivals continue to dream, reflect, invent 
and celebrate – while looking forward to 
another 70 years of world-leading culture, 
hospitality and festivity in the capital.

Set-jetting holidays
This is a new tourism initiative where 
travellers are encouraged to visit locations 
used in popular movies. Due for release in 
2017, Knights of the Roundtable: King Arthur 
is an upcoming adventure film retelling 
the story of the famous legend. Directed 
by Guy Ritchie, the cast includes Charlie 
Hunnam, Àstrid Bergès-Frisbey and Jude 
Law. Locations used in the film include 

Snowdonia in north Wales, the Scottish 
Highlands and the Isle of Skye, plus Windsor 
Great Park and the Forest of Dean. 

Meanwhile, Disney production Beauty 
and the Beast is an adaptation of the classic 
fairy tale and stars Emma Watson, Ewan 
McGregor and Ian McKellen. It was filmed on 
location in London and Surrey in south-east 
England. Finally, fans of Paddington The 
Movie will be delighted to hear a sequel is 
due out in 2017.

Literary anniversaries

Next year marks the 130th anniversary of the 
first novel by Scottish author and physician 
Sir Arthur Conan Doyle, which was called 
A Study in Scarlet and was published in 
1887. Five years later Doyle would have his 
first short story published: The Adventures 
of Sherlock Holmes. Visitors to London 
can see The Sherlock Holmes Museum, 
featuring a re-creation of his sitting room 
and a gift shop. The Sherlock Homes Pub in 
Westminster is full of memorabilia, including 
Dr Watson’s old service revolver and his 
favourite food, Cumberland sausages.

One of the most widely read authors in 
English literature, Jane Austen, died on July 
18, 1817, in Winchester in England. To mark 

the 200th anniversary of her death, Austen 
fans can visit Jane Austen’s house, Chawton 
(pictured above), near Alton in Hampshire, 
around an hour by train from London. It 
was here that she wrote Emma, as well as 
Mansfield Park and Persuasion, in addition 
to revising Pride and Prejudice, Sense and 
Sensibility and Northanger Abbey. 

It’s hard to believe but J.K. Rowling’s first 
novel, Harry Potter and the Philosopher’s 
Stone, was released 20 years ago in 1997. 
While in London, Potter fans have a photo 
opportunity at the enchanted Platform 9¾ 
at King’s Cross Station or they can venture 
45 minutes north to Leavesden near Watford 
to take the Warner Bros. Studio Tour – The 
Making of Harry Potter.

Bonnie Scotland
Following on from the successful Year of 
Architecture, Innovation and Design in 2016, 
the Year of Food and Drink in 2015 and the 
Year of Homecoming in 2014, 2017 will 
celebrate Scotland’s Year of History, Heritage 
& Archaeology. Events will showcase the 
remains of the country’s earliest settlements 
going back thousands of years, through to 
the turbulent times of the Middle Ages and 
on to the Scottish Enlightenment and the 
Industrial Revolution.

Visit Glasgow for its eclectic mix 
of architectural styles, including the 
art nouveau buildings by celebrated 

AROUND 
THE KINGDOM

Last month we focused on Hull being 
named the UK City of Culture 2017. 
Here we look at some of the other  
events, celebrations and activities 
taking place in the UK next year. 

Making music
The British Music Experience is a new 
permanent attraction that opens at 
the historic Cunard Building on the 
Pier Head in Liverpool on February 11 
next year. It will feature more than 600 
artefacts and 90 hours of digital content 
highlighting how music has influenced 
British culture over the last 70 years.

Emergence by the Scottish Ballet at the Edinburgh 
Festival. Picture courtesy Angela Sterling

Exhibits at The Sherlock Holmes Museum

The British Music Experience. 
Picture courtesy David Fearn

Picture courtesy Jane Austen’s House Museum
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Tenby, South Wales 

Fully inclusive escorted coach tour

Contact your travel agent,
call  1800 502 911 or visit  
www.cietours.com

85 years of travel experience   |   Choice of over 40 tours
Guaranteed departures & prices   |   No optional extras sold on tour

Book Early & Save 10% on any 2017 escorted 
coach tour of Ireland, Scotland, England & Wales!*

* Terms & Conditions: Prices land only, double occupancy. Save 10% per person
on the land portion of any CIE Tours 2017 escorted coach tour, when you book
and pay a non-refundable deposit of A$500 per person by February 10, 2017 –
use code MKTTA10021017. Offer valid on new bookings only for 2017 
departures. Not valid for group travel and cannot be combined with other 
CIE Tours’ promotions or discounts. Other restrictions may apply.

Combine Ireland with its Celtic neighbor, Wales! Start in
historic Chester, explore dramatic castles and mountain 
scenery of Snowdonia. Travel along the coastline with its 
colorful villages and cross to Ireland by ferry. Continue 
in Ireland with Blarney Castle, Ring of Kerry and Cliffs of 
Moher, and � nish in Shannon or extend to Dublin.
Departs Fridays, April to October
10 or 12 days, now from A$2,313 – A$2,997

Where to stay
The original Scotland Yard police station 
will open next year as a five-star luxury 
hotel following a £50 million (approx. 
$AU86 million) refurbishment to the 
historic building. Scotland Yard was made 
known to millions reading the novels 
of Sir Arthur Conan Doyle and was the 
centre of the infamous Jack the Ripper 
investigation in 1888. The new hotel 
combines luxury bedrooms – costing up 
to £10,000 (approx. $AU17,000) a night – 
with two bars, a library and dining rooms.

Elsewhere, Accor is set to open the 
new 583-room Ibis Styles Piccadilly 
Circus hotel on the site of the Trocadero 
building between Shaftesbury Avenue 
and Coventry Street. It will be the West 
End’s biggest budget hotel. Liverpool is 
going to get its first five-star hotel with 
the opening of the historic Grade II-listed 
Martins Bank building into a 227-room 
luxury property with a spa, bar and 
restaurant.

And Southampton’s first luxury five-
star hotel, Southampton Harbour Hotel 
& Spa, is due to open in June at Ocean 
Village. Highlights will include 85 luxury 
bedrooms, a jetty restaurant featuring a 
rooftop champagne bar and the harbour 
spa, with gym and pool.
■ visitbritain.com

designer and architect Charles Rennie 
Mackintosh, and industrial heritage 
showcasing the city’s shipping industry. 
Head to the region of Ayrshire and Arran, 
with its ancient stone circles and castles, 
or Royal Deeside in Aberdeenshire, a 
favourite holiday spot for the Royal 
Family since the Victorian era, where you 
can visit Scotland’s Castle Trail, which 
includes Balmoral. 

Discover the history of the much-
loved Scottish single malt whiskies on 
the Speyside Malt Whisky Trail. Explore 
the capital Edinburgh and the UNESCO 
World Heritage sites of its Old and New 
Towns or go to the ancient Kingdom of 
Fife for a round of golf at St Andrews 
before travelling to Falkland Palace, one 
of the homes of Mary, Queen of Scots.

Made in Wales
Following the success of its 2016 Year of 
Adventure, Wales is looking to run a Year of 
Legends in 2017, designed to explore more 
of the country’s distinctive history, culture, 
heritage and mythology. In addition, the 
highlight of one of the most prestigious club 
competitions in European football, the UEFA 
Champions League final, will be played in 
Cardiff in 2017.

Branching out
For the first time in more than a decade, the 
Royal Horticultural Society is embarking on 

a new show with a style and content unlike 
any of its existing events. From June 7-11, 
2017, The RHS Flower Show will be hosted 
in the expansive 400 hectare grounds of 
Chatsworth House in Derbyshire, home to 
the Duke and Duchess of Devonshire. 

The show will join the current portfolio of 
shows at Malvern, Chelsea, Hampton Court 
Palace, Tatton Park and Chelsea in London 
but will seek to expand on current offerings 
with an immersive horticultural event 
experience based on ‘Design Revolutionaries’ 
– celebrating creative genius and conceptual 
thinking of gardeners and garden designers 
from the past and present, including 
Capability Brown.

Chatsworth House. Picture courtesy 
Chatsworth House Trust
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A remote part of Ireland was made 
famous in the closing scenes of the 
latest Star Wars movie. That fame 
is likely to spread when the next 
instalment is released in 2017.

IT WAS the emotional ending that left Star 
Wars fans chewing on their lightsabers. 
When Luke Skywalker was located 
on a remote island at the conclusion 
of Star Wars: The Force Awakens, it left 
more questions than answers.

Those questions are likely to be partly 
answered when Episode VIII hits movie 
screens next Christmas. The next chapter 
of the long-running space saga will 
also be yet another boost for Skellig 
Michael, where the closing scenes 
of The Force Awakens were shot.

The UNESCO World Heritage site off 
Ireland’s south west coast will again feature 
in the new movie with filming resuming 
earlier this year when director Rian Johnson 
and the production crew, accompanied by 
stars Mark Hamill and Daisy Ridley, returned 
to the island. Indeed, Lucasfilm loved this 
stretch of coastline so much they used 
locations in Cork, Kerry, Clare and Donegal.  

When filming at The Skelligs wrapped, 
the crew headed to Malin Head in Donegal 
– Ireland’s most northerly point, on the 
Inishowen Peninsula. “It was unbelievable 
that Star Wars was filming a mile and 
a half away from us,” said Hugh Farren, 
Proprietor of Farren’s Bar. “The buzz that 
we had for the month was surreal.” 

Naturally, Hugh wanted to mark the 
occasion, so he painted a mural of Yoda 
on the side of his pub, which didn’t go 
unnoticed. During his downtime, Mark 
Hamill popped into Farren’s Bar for a 
pint and some inter-galactic banter. 

Other locations used included Loop 

Head in County Clare, Ceann Sibéal (Sybil 
Head) in Ballyferriter and Brow Head in 
County Cork. It’s expected this part of the 
Wild Atlantic Way along Ireland’s coastline 
will be extremely popular with movie 
buffs once the new film is released.

GETTING DOWN AND DIRTY
Ireland will stage the Women’s Rugby 
World Cup next year, with Dublin 
hosting the pool matches and Belfast 
the venue for the semi-finals and final.

The prestigious tournament will take 
place from August 9 to 27 and marks the 
continued global growth in the women’s 
game. University College Dublin will be 
the venue for the earlier games with the 
final at the Kingspan Stadium in Belfast.

“Women’s Rugby World Cup continues 
to go from strength to strength, proving 
a hit with fans, broadcasters and sponsors 
around the globe, with its compelling, 
competitive action and global profile,” said 
Bernard Lapasset, Chairman World Rugby.

“The awarding of Women’s Rugby World 
Cup 2017 to Ireland is great news for teams 
and fans as the sport continues to reach out 
and inspire new participants in our great 
game. I am sure that Dublin and Belfast 
will prove to be popular destinations.”

A NOBEL EXHIBITION
A major international exhibition 
celebrating the life and work of Nobel 
Laureate Seamus Heaney is planned 
for the new Cultural and Heritage 
Centre within Bank of Ireland’s College 
Green complex in Dublin next year.

Curated by the National Library of 
Ireland, it will draw on the writer’s 
extensive literary archive, including 
original manuscripts as well as 
letters, unpublished works, diary entries, 
photographs, broadsides and multi-media 

recordings. Heaney was also a distinguished 
essayist, playwright, translator, professor and 
literary critic. It will be the first exhibition 
to be housed in the new Cultural Centre 
and is expected to run for several years. 

Fans can also visit Seamus Heaney 
HomePlace, a new arts and literary centre 
in Bellaghy, which was opened by the 
Heaney family in September. Marie Heaney, 
together with children, Michael, Christopher 
and Catherine, were joined by almost 200 
guests at the event to mark the completion 
of the £4.25m (approx. $AU6.8m) building 
which also celebrates his life and literature.
■ seamusheaneyhome.com
■ ireland.com

THE RETURN OF THE FILM CREW

Nobel Laureate 
Seamus Heaney

The arts and literary centre at Seamus Heaney 
HomePlace. All pictures courtesy Tourism Ireland

Skellig Michael



PORTUGAL, SPAIN & THE 
DOURO RIVER VALLEY

Lisbon to Porto – 11 Days
FROM $5,249 PER PERSON*

BURGUNDY & PROVENCE
Avignon to Lyon – 8 Days
FROM $3,949 PER PERSON*

EUROPEAN JEWELS
Budapest to Amsterdam – 15 Days

FROM $8,249 PER PERSON*

WE NEVER DRAW  
A LINE ON LUXURY.

- ONBOARD AND ONSHORE IS A FULL IMMERSIVE EXPERIENCE -

You deserve the best

FOR MORE INFORMATION 
CALL 1300 780 231,  
VISIT UNIWORLD.COM

*Conditions Apply. Advertised price is per person twin-share and inclusive of book and deposit savings and port taxes on European Jewels  – Category 5, 25 Oct 2017 departure; Burgundy & Provence - Category 5, 5 Nov 2017 departure; Portugal - Category 4, 23 Mar 2017 departure. Category upgrades and single supplement 
charges will apply. Offer is not combinable with any other savings, except for past guests savings. Offers are subject to availability at time of booking and require a deposit of $500pp valid until 16 Jan 2017, unless sold prior. Prices and taxes correct at 11 Oct 2016. Uniworld reserves the right to withdraw offer at any time without 
further notice. Capacity Controlled. Further conditions may apply. For further details please  visit uniworld.com. UW4423
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WHAT’S Hot for 2017: Cruising

CELEBRITY CRUISES is enhancing its 
European offering in 2017 by increasing the 
number of Mediterranean sailings, adding 
destinations and introducing new onboard 
activities and culinary indulgences.

The line’s newest ship, Celebrity Reflection, 
has doubled the amount of sailings offered 
to the best of Europe’s three Rivieras – the 
French, Italian and Spanish coastlines – 
and now offers eight, 11-night ‘Best of 
the Western Mediterranean’ voyages. The 
itineraries feature stops in Florence and 
Pisa in Italy, Gibraltar and four different port 
calls in Spain, including an overnight stay 
to enjoy Barcelona’s dynamic nightlife.

 

UNIWORLD BOUTIQUE River Cruise 
Collection have launched their 2017 
program, introducing new all-inclusive 
European itineraries, all-inclusive benefits 
and a new state-of-the art super ship.

The super ship, a 128-passenger 
vessel aptly named S.S. Joie de Vivre, will 
launch in March and from the décor, 
design, farm-to-table cuisine and superb 
local wines will reflect the ‘joy of living’ 
philosophy that France is so well known 
for. The ship will sail on Uniworld’s 
popular ‘Paris & Normandy’ itinerary 
and will dock in the heart of Paris.

The first of the two new all-inclusive 
river cruises include the 10-day ‘Rhine-
Main Discovery & Munich’ itinerary 
featuring an in-depth exploration of the 
Jewish heritage of Germany. With an array 
of tailored excursions, each designed 

to highlight a different aspect 
of Jewish culture past and 
present, guests will gain an 
understanding of the history 
of the Jews in Europe.

On-shore excursions include 
the chance to visit Dachau 
Concentration Camp, a visit to 
Nuremburg’s Documentation 
Centre and Courtroom 600 
where the famed Nuremburg 
trials took place. In Frankfurt, 
visit the former palace of 
the Rothschild family, now 
home to the city’s Jewish Museum.

The second new all-inclusive itinerary 
is the 10-day ‘Paris & Impressions of 
the Seine’ boutique river cruise, which 
delves into France’s artistic heritage 
with a focus on the Impressionists, 

including onshore excursions such as 
Monet’s Giverny, Rouen’s Museum of 
Fine Art and the Château de Bizy.

Uniworld will also be adding 24-hour 
room service and concierge services 
to their all-inclusive menu in 2017.
■ uniworld.com

New program for a boutique new year 

EUROPE ATTRACTS MORE CELEBRITIES
Meanwhile Celebrity Constellation will offer 

a range of nine- and 10-night sailings that 
will take guests to two new ports of call – 
Sète in France and Monte Carlo, Monaco.

The line is launching a new ‘Taste of 
Europe’ program, offering complimentary 
events for adults including culinary demos 
with chefs, mixology demos and a wine 
tasting. Kids are catered for with the launch 
of ‘Summer Camp at Sea’ on all European 
sailings, delivering a comprehensive 
program for children aged three to 17 
that educates, entertains and enriches. 

Next year will also see three ‘Signature Event’ 
sailings, including a visit to the French Open 

tennis in June onboard Celebrity Eclipse and 
two special voyages to the British Open golf 
onboard Celebrity Silhouette in July. Celebrity 
Silhouette will offer two additional trips to 
the Edinburgh Military Tattoo in August.

Celebrity now offers more than 109 unique 
shore excursions in Europe, including a 
performance of Sophocles’ Antigone in 
Mykonos, a sailing experience on Paraggi 
Bay in Portofino in Italy and a Belgian 
chocolate workshop. With four modern 
cruise ships in action in 2017, Celebrity 
will offer 40 itineraries in Europe, with 61 
overnight stays in 19 different cities.
■ celebritycruises.com.au

S.S. Joie de Vivre will launch in March 
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Call 1800 OCEANS (623 267)  
or visit www.swanhellenic-au.com
*terms & conditions apply, contact Discover travel shop for full details

departures November 2016 - october 2017
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ISSUED APRIL 2016

Small ship discovery cruising with exceptional inclusive value
Cruise fares include meals, gratuities, Guest Speaker programme and shore excursions

SWAN 
HELLENIC
Classic Cultural Cruising

November 2016 – October 2017

*Save 
up to 20%

small ship discovery cruising with exceptional inclusive value
Cruise fares include meals, gratuities, Guest Speaker programme and shore excursions

Classic Cultural Cruising

THE AMERICAN Queen Steamboat Company  
(AQSC) has announced that a new ship,  
American Duchess (pictured right), 
will join its fleet in June 2017.

Construction begins soon on a recently 
purchased American-made hull that will 
become the third vessel of the Memphis-
based company, owner and operator of the 
American Queen and American Empress.

The all-suite American Duchess will 
be the first purpose-built boutique 
paddlewheeler offering river cruisers an 
intimate experience through the country’s 
heartland. She will feature the largest suites 
on the river in every category, which will 
be fitted to the AQSC’s highest standards.

The 166-guest vessel will sail the 
Mississippi and her tributaries, offering 
overnight stays in ports including Nashville  
as well as shorter roundtrip itineraries from 
the ‘Music City’ and New Orleans. For added  
convenience, guests can also enjoy  
departures from Chicago (Ottawa, Il.) for  
the first time.

“The AQSC has led the way in a rebirth of 
U.S. river cruising as thousands discover our 
heartland and the Pacific Northwest, served 
by an award-winning, all-American crew,” 
said Ted Sykes, Company President and COO.

“Demand for more capacity on the 
Mississippi has been overwhelming the past  
two seasons and we look forward to  
delivering a new boutique, all-suite  

DUCHESS TO MAKE HER BOW

experience and the flexibility of two riverboats 
sailing between New Orleans and St. Paul.”

The American Duchess will feature a 
generous space ratio showcased by three 
owner’s suites, four loft suites (a U.S. 
riverboat first) and spacious veranda and 
interior suites. The new vessel will also 
incorporate the highest standards of service, 
entertainment and shore excursions. 

Featuring open seating with two dining 
venues, The Grand Dining Room and The 
Grill Room will offer regionally inspired 
cuisine similar to that of the American Queen.

“In five short years, the AQSC has grown 
to more than 500 employees and we look 
forward to hiring about 100 more, right 
here in the U.S., in anticipation of the 
American Duchess’ inaugural season,”  
said John Waggoner, Chairman of AQSC. 

“I am proud of the economic impact 
we continue to have in leading U.S. 
river cruising, which can be seen 
in our homeport of Memphis and 
the many cities we visit including 
New Orleans and St. Louis.”
■ AmericanQueenSteamboatCompany.com

S.S. Joie de Vivre will launch in March 
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VARIETY CRUISES have launched their 
2017 program offering a myriad of cruise 
and tour holidays to some of the world’s 
most sought-after destinations.

One of the leading yacht cruise lines 
worldwide, Variety operates a fleet of 11 
fully-owned vessels offering travellers the 
ultimate experience. With capacities ranging 
from five to 36 cabins, the company’s upscale 
yachts and experiential cruise itineraries 
embrace each destination by visiting much-
loved and unfrequented ports of call in a 
private, intimate and relaxed environment.

New for 2017, Motor Sailer Panorama II 
will cruise the coasts of Spain and Portugal 
along with a visit to Gibraltar. Home to 
the New World’s great explorers, Spain 

offers an exceptional journey into past and 
present, where cultural paths have crossed 
from Europe and Africa, blending into a 
mix of Moorish and Spanish splendour. 

A day in Portugal rewards travellers with 
a castle, monastery, mosque, cathedral, 
cobblestone streets and artisans, while a 
visit to the ‘Rock’ provides a taste of British 
Gibraltar. The ‘Glories of Spain & Portugal’ 
tour runs for eight days and seven nights 
and has departures from May through to 
October from both Lisbon and Malaga.

Also new for 2017, the Mega-Yacht Callisto 
launches an inaugural Icelandic season 
where guests will embark on a journey 
showcasing the local people, rugged 
landscapes, Viking legends and marine 

wildlife of the region. Elegant and classic, 
Callisto joined the fleet recently having been 
fully refit/rebuilt in 2000 and thoroughly 
renovated in 2015-16. She has performed 
several Atlantic Ocean crossings and has also 
sailed along the most interesting coastal 
sites of Europe, North and West Africa.

Variety’s in-depth knowledge of cruising 
enables them to tailor-make cruise and 
tour holidays to suit the most discerning 
traveller. The company’s team of travel 
professionals can plan every component 
of a holiday to the finest detail, from 
airport transfers, privately guided tours, 
accommodation and flights, to inspiring and 
unconventional cruise and touring holidays.
■ varietycruises.com

SCENIC’S LATEST river cruise ship has 
just launched on the Irrawaddy River 
in Myanmar, continuing the company’s 
expansion in the Southeast Asia region.

Forty four guests joined the maiden 
10-day voyage aboard Scenic Aura 
from Pyay to Mandalay, the first 
travellers to experience the luxury 
Scenic has brought to the Irrawaddy.

Scenic Aura provides a boutique 
and intimate environment with 22 all 
balcony suites featuring a separate 
bedroom, living room and balcony. 
They range in size from the 24 square 
metre balcony suite up to the 70 square 
metre royal panorama suite, which is 
the largest on the Irrawaddy. It features 
four separate zones – bathroom with 
extra-large bathtub, rainfall shower and 
walk-in dressing room; bedroom; living 
room; and outdoor forward facing deck 
complete with daybed and Jacuzzi.

The five-star ship also boasts a 
choice of dining venues offering 
a la carte to casual dining made 
from fresh local produce, a vitality 
pool and bar area, spacious bar 
and lounge, sun deck with open 
air cinema, complimentary 
beverages, butler service for all 
guests, an almost 1:1 guest-to-
staff ratio and a guest laundry. 

As with all the company’s river 
cruises, guests enjoy included 
tips and gratuities, expert local guides, 
all Scenic Freechoice activities, Scenic 
Enrich special events and Scenic 
Sundowners cocktail receptions. 

Scenic Aura joins the fleet of 16 
luxury river cruise ships throughout 
Europe, Russia and Southeast Asia 
and follows the launch of Scenic 
Spirit on the Mekong in January.

“We are excited to have launched 

Husavik harbour in Northern Iceland

Variety is the  
SPICE OF LIFE

Launch with a luxury Aura

Crystal restaurant

our second ship in Southeast Asia,” said 
Glen Moroney, Chairman of Scenic. “Guest 
feedback from both Spirit and Aura has been 
hugely positive, particularly on the quality of 
the ship which is very different to anything 
else in the region, and the fantastic crew. 

“It has been a busy year for Scenic 
but we are pleased to have added 
four new river cruise ships to our fleet. 
Now our focus is on Scenic Eclipse.”
■ scenic.com.au



*TERMS & CONDITIONS: All fares are in US dollars, per person, twin share based on lowest available category & include all promotional savings & offers & port taxes (correct as of 4 Oct 2016). Prices are based on Inside Stateroom Cat. E, Deluxe Outside Stateroom 
Cat. D, Outside Staterooms with Open Veranda Cat C. Valid for new bookings only, can't be combined with any other offers. All offers are capacity controlled and can be withdrawn or modified at any time without notice. Cancellation penalties & conditions apply. 
Solo occupancy is subject to availability and one selected cabin categories, details and fare available on request. #Early bookings and savings not applicable to Cat. E. Prices based on payment by cash or cheque only. Travel agent service fees not included. 
American Queen Steamboat Company reserve the right to change, correct errors, withdraw from sale any or all fares, itineraries, excursions & fees. For full terms & conditions visit www.aqsc.com.au or visit your local preferred Travel Agent.

INFO@AQSC.COM.AU | WWW.AQSC.COM

CONTACT YOUR PREFERRED TRAVEL AGENT 
OR CALL 02 9959 1355

Stateroom US$ From NOW From 
Inside Stateroom  US$2,168*          -  
Deluxe Outside Stateroom  US$3,718* US$3,318*
Outside Stateroom  US$4,368* US$3,968*

2017 FARES 

INCLUSIONS
· 1 night pre cruise hotel stay in Memphis including breakfast, taxes, porterage and transfers
· 7 night cruise aboard American Queen
· Complimentary wine and beer with dinner onboard
· Complimentary cappuccino, espresso, bottled water and soft drinks
· Included shore excursions at every port of call
· Daily lectures by the Riverlorian, our onboard history and culture expert
· Country Club casual ambiance
· Acclaimed entertainment worthy of Broadway 

THANKSGIVING FESTIVAL 
LOWER MISSISSIPPI 

MEMPHIS TO NEW ORLEANS 
8 NIGHTS - DEPARTING 19 NOVEMBER 2017

Encounter authentic Southern culture as you journey through living history 
and soak in the essence of the Old South where the backdrop of sugar cane 
plantations and fertile cotton fields give you a sense that time has stood still.

BOOK EARLY  

& SAVE#

UP TO 
US$400*PP
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TECHNOLOGY IS driving the travel  
industry forward at a rate never seen  
before.

It’s a shift you’ve probably 
already thought about and maybe 
acted upon. But it’s not enough 
to simply open a Twitter account 
and hope for the best – you need 
to rethink your entire strategy.

First of all, in a market where 
there is little to no inflation, how 
do you achieve growth? You need 
to follow the money. And those 
wrinkly notes will bring you to 
one place – the desire economy.

Never heard of it? You’re not alone. 
Fortunately, the experts were on hand 
at this year’s Traveltech conference 
in Sydney to shed some light.

“There’s Planet Traditional and then 
there’s Planet Desire,” said Professor 
Ross Honeywill, Executive Director 
of the Centre for Social Economics. 
“Desire companies are 2.6 times more 
valuable than those in the traditional 
economy,” he told delegates.

Importantly, the travel brands 
that are dominating the desire 
economy are almost 100 per cent 
online. Think Expedia and Wotif.

“It’s very much a digital plane,” 
Honeywill continued. “People in 
the desire economy want to be 

in control of their own lives.”
That means researching their 

own travel plans and following 
through themselves. According 
to Honeywill, Flight Centre is 
“bridging the fault line”.

“It has its feet very firmly in the 
traditional economy – that can be 
very risky,” he said. “It really needs 
to think about bifurcating itself.”

That is exactly what it appears 
to be doing with numerous 
online acquisitions and the 
launch of pure online offering 
Aunt Betty in recent months.

Whether you find it reassuring 
or disheartening that a retail giant 
like Flight Centre has struggled 
to make its way in the online 
world, as has its rival helloworld, 
don’t dwell. It’s time for action.

The true power lies in capturing 
their interest, making them ‘fall 
in love’ and then they’ll be more 
than happy to part with their 
cash, no matter the price.

Once cupid’s arrow has been shot, 
the next challenge is to make the 
purchase process as ‘frictionless’ as 
possible. That means removing as 
many obstacles as possible from 
your clients’ path to purchase to 
make it easy for them to buy.

Here, Anne Majumdar looks at all the latest developments affecting the travel industry.

A TECHNOLOGICAL LOVE AFFAIR

Professor Ross Honeywill, Executive Director 
of the Centre for Social Economics
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ARTIFICIAL INTELLIGENCE, virtual reality 
and the use of portable technology could 
change travel distribution as we know it 
over the next 10 years, according to a new 
independent study released by the London 
School of Economics (LSE).

At the same time, industry and consumer 
pressures will generate more complexity in 
both content and technology. As consumers 
begin to expect more personalised content 
throughout their travel journey, the 
technology managing the differentiation of 
airline fares and services will become more 
complex. The LSE says that those players 
who do not innovate fast enough to adapt 
to these changes will miss out on growth 
opportunities.

These are 
just some of 
the potential 
‘future pathways’ 
identified 
in Travel 
Distribution: The 
end of the world 
as we know it?, 
an LSE study 
commissioned 
by Amadeus. 

The report provides a credible and 
objective benchmark for the industry and 
recommends six areas for industry-wide 
collaboration.
•  Consumer expectations will rapidly spill 

over from retail into travel distribution. 
Players in the travel distribution industry 
will need to respond with broad 
collaborations for aggregating, processing 
and harnessing the big data involved. 
Otherwise, the explosion of complexity 
and differentiation of services in the 
short term could translate into potential 
confusion for the consumer.

•  The role of gatekeepers, the giant 
IT companies with major consumer 
interfaces, in travel distribution will 
continue to grow, notably through the use 
of virtual assistants, payment technologies 
and integration into social media.

•  The size and power of ‘mega-meta-
OTA’ hybrids (online travel agents with 
metasearch capabilities and global 
brands) are likely to continue growing. 
Consequently, their influence will 
penetrate deeper into the distribution 
chain, with the ability to negotiate better 
content and conditions, while still receiving 
commissions.

•  The travel distribution industry is rapidly 
becoming a technology industry. Business 
models will need a more strategic 
approach that recognises the value 
creation of different technologies across 
the industry.

•  To avoid consumer confusion and lost 
opportunities, industry distribution need 
to go beyond bilateral partnerships and 
contractual relationships. Distribution 
business models will need to evolve to 
encompass more shared innovation, a 
culture of experimentation and cross-
industry alliances.

•   Sharing economy platforms will continue 
to create new markets and erode the 
market share of suppliers and industry 
players who intermediate. The industry 
will need to adapt to this changing market 
and carefully monitor the impact of 
competition rulings in different regions as 
regulators play catch-up. 
“This report makes a major contribution 

towards understanding how consumer 
expectations, new technologies and shifting 
market dynamics will shape the future 
of travel,” said Holger Taubmann, SVP 
Distribution, Amadeus.
■ amadeus.com

WITH AN ever-growing range of airline 
amenities and featured products on the 
market, travel consultants are reaching 
out for more relevant information 
presented in a more appealing way 
to aid them in advising travellers.

That is where partnerships like the 
new one between travel technology 
giant Sabre and merchandising content 
platform Routehappy come in. According 
to Wade Jones, Senior Vice President of 
Sabre Travel Network, the collaboration is 
expected to drive sales of airline product.

“Traveller expectations have 
evolved to where they are looking for 
complete information about their travel 
experience and these expectations 
are shaping airline merchandising 
and agency retailing,” he said.

Meanwhile, Robert Albert, Chief 
Executive of Routehappy, highlighted 
the benefits of this type of differentiation 
content as incremental revenue 
and more satisfied customers.

“It’s a new era for airlines and 
distributors collaborating to 
integrate relevant merchandising 

content to create more value in 
flight shopping,” he promises.

That’s all well and good, but what 
does it mean in the real world?

Airlines will be able to market their 
brand and products through Sabre’s 
Red platform in ways that are more 
consistent with how they market 
themselves in other retailing channels 
which is good news for agents.

A new dawn

IS THIS THE END OF THE WORLD? 
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SUNGLASSES AND travel are a match 
made in heaven, so there can be little 
doubt that Snapchat’s new wearable 
camera is going to mean big things for 
the industry. The smart glasses will record 
10-second bursts of video with just a tap.

Will the new invention succeed where 
Google Glass failed? Well, from a fashion 
perspective, Spectacles quirky, on-point 
style is a hands-down winner over the 
Terminator-esque Google Glass. In 
fact, in the coolness stakes, there’s no 
competition between the two brands. 
Snapchat scores over geeky Google again.

Price also comes into it. You can snap 
up a set of Spectacles for a mere $130 
while Google Glass bore a heftier price 

tag of $1,500. That makes a hat trick.
But the reality is that the two products 

are quite distinct. Spectacles are 
essentially a wearable camera, while 
Google’s offering was far more high tech 
promising big things for the world of travel 
with its offer of maps, augmented reality 
powered search and flight-related updates.

By all means nab yourself a pair of 
Spectacles to capture your next holiday, 
but make sure you keep an eye on 
the other wearables hovering on the 
horizon. Facebook recently committed to 
producing a more cost-effective virtual 
reality device than the high-end Oculus 
Rift and painted a future where users 
wouldn’t be required to tether themselves.

THE SI Travel Group has entered into 
an agreement to acquire Freestyle 
Holidays from Pinpoint Travel Group, 
which also includes the license to 
operate Rosie Holidays in Australia.

Freestyle Holidays is Australia’s 
largest independent wholesaler of 
travel solutions providing product 
from all major destinations worldwide, 
including USA, Hawaii, Maldives, Thailand, 
Vietnam, Bali, Malaysia, Singapore, Hong 
Kong, China, Australia and Vanuatu.

Effective December 1, this will be Si 
Travel Group’s first major acquisition 
as it looks to position itself as a leader 
in wholesale distribution and service 
products in the travel industry.

“We are very excited to be taking on 
such a well-respected Australian wholesale 
business as it will significantly scale and 
broaden our expertise in the travel industry 
and form a solid base for further business 
developments in the future,” said Tui Eruera, 
Managing Director of Si Travel Group.

This acquisition forms a key part of 
Si Travel Group’s business acquisition 
strategy to seek growth opportunities 
in the travel and tourism sector.

“We have an appetite for businesses 
that can be improved through technology, 
and we see Freestyle Holidays as an 
opportunity to invest and incorporate new 
technology platforms to accelerate growth.”

Freestyle Holidays will be moved from 
their current offices to Si Travel Group’s 
headquarters in Balmain in Sydney. 

Si Travel Group acquires 
Freestyle Holidays

Snapchat Spectacles

IN AN age where nimble industry 
disruptors such as Air BnB and Uber 
reign supreme, how does a veteran 
travel tech firm like Travelport keep up?

Jason Nash, Global Vice President 
of Marketing and Product Incubation, 
admits that it’s a challenge. But it’s one 
which the firm is tackling head on with 
its Labs start-up incubation program.

“For us, the whole incubation thing 
is about finding a way to disrupt 
your own business but still have 
control,” Nash told Traveltalk.

The program is run not as a separate 
organisation, but on the side of 
Travelport’s day to day business.

“That allows it to evolve in a slightly 
more dynamic way where we’re allowed 
to break some of the rules,” Nash explains. 
“It’s a great example of how, by carving 

this away from the mothership and 
giving it space, we can create a new way 
of working and change up the standard 
way of thinking within the organisation.”

The decision to open the program 
to external bright sparks as well as 
those within the company made 
sense in order to create a vibrant 
environment for the exchange of ideas.

So far, the program has delivered some 
great new innovations for Travelport such 
as a social tool in its ViewTrip product 
called UserVoice which enables agents 
and travellers to make recommendations 
for features and vote on features as well. 
In fact,  Viewtrip is now putting out a 
new release around every two weeks.

“That’s as good as any agile 
development going on anywhere. For 
a traditional business, that used to 

define as a GDS but is now obviously 
more of a travel commerce platform, 
we’re actually doing truly agile 
development with those teams.”
■ travelport.com

KEEPING UP WITH THE KIDS

Jason Nash, Global Vice President of 
Marketing and Product Incubation.
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This year, for the first time ever, Intrepid is giving two-wheeled adventure the respect it deserves. And when we say ‘global’, we mean it.  
This is cycling Intrepid-style. You don’t get prizes for coming in first, and the lycra bodysuits are definitely optional.  
Think local guides, good food, small wheels and (very) big adventures.

Cycle the World. 
Small wheels. Big Adventures.

Visit intrepidtravel.com/cycling

SOUTH AFRICA CUBA COSTA RICA PROVENCE

Nicaragua ∙ Costa Rica ∙ Panama ∙ India ∙ Sri Lanka ∙ Myanmar ∙ Thailand ∙ Japan ∙ Morocco ∙ Spain ∙ Italy ∙ France ∙ Croatia ∙ Germany ∙ Tanzania ∙ South Africa ∙ Cuba ∙ Vietnam ∙ Cambodia

7 DAYS 16 DAYS 8 DAYS12 DAYS

INTREPID TRAVEL has launched a new 
range of Real Cycling Adventures (RCA) 
that combine leisure activity with 
unique, grassroots experiences that 
are only accessible on two-wheels. 

Offered in 17 destinations, the tours 
will break ground on new trails in some 
of the world’s top cycling regions. 
Travellers will be among the first tour 
groups to cycle in Tanzania’s Arusha 

National Park and to conquer a newly 
minted route on Japan’s Noto Peninsula. 

Other highlights include riding through 
tea plantations in the Sri Lankan village 
of Giragama, a chance to navigate 
Andalucia’s iconic Spanish architecture, 
cycling alongside the Indein Buddhist 
pagoda in Myanmar and a Maasai guided 
ride into the heartlands of Tanzania.

The trips are not just for the ‘lycra-

GRAB A REAL WHEEL DEAL
army’ and welcome all physical abilities; 
from veteran cyclists to people who 
just like to slow down and take it easy 
on two-wheels. Most trips also have 
a support vehicle available, for when 
travellers need to take a break.

In line with Intrepid’s commitment to 
sustainability and responsible tourism, 
proceeds from all RCA tours booked will be 
donated to Bicycles for Humanity, which 
helps send unused bikes to impoverished 
communities in the developing world. 
All donations will be matched dollar-for-
dollar by The Intrepid Foundation, which 
has distributed more than $5 million to 
projects all over the world since 2002. 
The RCA range will also be fully carbon 
offset and begin departures in 2017, 
the UN Year of Sustainable Tourism.

“The innovation from a responsible 
business standpoint is truly what sets 
these tours apart,” said Frank Cheshire, 
Intrepid Travel’s newly-appointed 
Cycling Product Manager. “Being able 
to launch a completely carbon-neutral 
tour range that will truly benefit local 
communities around the world is something 
that we are incredibly proud of.”

The new tours will range from seven 
to 15 days with a maximum group 
size of 12 travellers. Bicycles and basic 
cycling gear are provided along with all 
accommodations, most meals and activities.
■ intrepidtravel.com/cycling

WHAT’S HOT for 2017: Cycling

Cycling in Tanzania
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PEDAL TO THE METAL
THE WORLD’S greatest cycling event came to 
an end recently with Chris Froome achieving 
his third Tour de France victory in Paris.
If this has inspired you to grab a cycle and 
head off on an adventure, World Expeditions 
can make it happen. From heli-biking 
in Kazakhstan to off-road cycling in the 
Andes, here are eight of their best cycling 
adventures around the globe.

1. PERU: CYCLE THE ANDES
The snow-capped peaks of the Andes 
mountain range provide a dramatic 
backdrop for this cycling adventure. Starting 
in Cusco and biking through classic Andean 
scenery, the trip offers plenty of downhill 
opportunities, both on-road and off-road. 
The journey culminates at the world famous 
wonder of Machu Picchu, where you also 
have the option of revisiting the site the next 
morning for that once-in-a-lifetime sunrise.

‘Peru – Cycle the Andes’ (10 days) departs 
April-October, from $2,780 per person.

2. KAZAKHSTAN AND KYRGYZSTAN
Are you looking for an exhilarating mountain 
biking adventure with a twist? On this trip 
you will enjoy two days of heli-biking as you 
cycle across the grasslands of Kazakhstan 
and Kyrgyzstan, once part of the Silk 
Road, dotted with nomads and yurts. The 
helicopter will drop you off at altitudes 
of 3,500 metres for an unforgettable 
yet daunting descent (1,300 metres) on 
switchback trails and forest dirt roads back 
to your base at the remote Karkara Valley, 
complete with a traditional sauna and a bar.

‘Kazakhstan and Kyrgyzstan by Bike’ (15 
days) departs July-August, from $6,190 per 
person.

3. INDIAN HIMALAYA:  
CYCLE LEH TO MANALI  
This is a trans-Himalayan expedition that 
traverses the backbone of West Himalaya. 
Across a vast wilderness on the borderlands 
of Tibet, you will cycle high passes that link 
Ladakh to the Kullu Valley and go freewheeling 
from the Khardung La (5,602 metres), the 
world’s highest motor-able road, as you 
make your way to the hill station of Manali. A 
challenging expedition, this trip is designed to 
appeal to highly motivated cyclists keen to get 
their first experience in the Himalaya.

‘Cycle Leh to Manali’ (15 days) departs in 
July, from $2,850 per person.

4. MOROCCO: CYCLE THE HIGH ATLAS
Morocco’s blend of natural beauty, history 
and infrastructure make it an ideal place to 
explore by bike and the opportunities are 
both physically exhilarating and culturally 
infused. From Marrakesh head to North 
Africa’s highest mountain range to tackle 
its rugged, flat-topped peaks (still used by 
nomadic Berbers), ascend winding roads 
that twist through palm trees and fresh 
water ravines before crossing a narrow gorge 
to the idyllic Paradise Valley.

‘Morocco – Cycle the High Atlas’ (eight 
days) departs March-May and September-
October, from $1,770 per person.

Left:  Cycling in the Andes

Below: Grab a bike and hit the road  
in New Zealand

Myanmar
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Always the  
            last to know?

Get the LATEST travel news, deals and 
competitions found only in Traveltalk’s 
newsletter. Join the conversation and 
subscribe now to get all you need to  
know delivered to your inbox today.

Simply go to  
www.traveltalkmag.com.au  
to subscribe for FREE

And be sure to join the conversation on 
Facebook, Twitter and Google+ 
Twitter.com/traveltalkmag 
Facebook.com/traveltalkmag

5. NEW ZEALAND: ALPS TO  
OCEAN CYCLE
Travel downhill from the Southern Alps 
towards the Pacific Ocean and encounter 
New Zealand’s highest peak, Aoraki 
Mount Cook, and the turquoise blue lakes 
at Tekapo. Soak in hot pools, talk with 
conservation staff about the Black Stilt 
Recovery Programme and watch the nightly 
parade of the Blue Penguins (the world’s 
smallest). You will also view ancient Maori 
rock art and dramatic limestone landscapes 
along the way.

‘Alps to Ocean Cycle’ (six days) departs 
October-April, from $NZ1,875 (approx. 
$AU1,750) per person.

6. BORNEO CYCLE ADVENTURE
Dense jungles, wild animals and exotic 
flora will be your introduction to Borneo 
on this cycling holiday followed by rivers, 
mountains and beaches as you bike across 
the north of the island. Explore active mud 
volcanoes, spend an afternoon sighting 
proboscis monkeys, visit the famous Sepilok 
Orangutan Rehabilitation Centre, enjoy 
views of Mount Kinabalu and relax with a 
stay at the luxurious Rasa Ria Spa Resort at 
the end of the trip.

‘Borneo Cycle Adventure’ (11 days) departs 
year round, from $4,190 per person.

7. CYCLE MYANMAR
Explore Myanmar by bicycle, starting in 
Mandalay, the country’s last royal capital. 
Continue through timeless villages and 
observe traditional lifestyles en route to 
Bagan, home to one of Southeast Asia’s 
finest collections of ancient pagodas and 
temples of a bygone era with intricate 
carvings, murals and architecture. For 
panoramic views, climb the 700 steps from 
the golden temple at the summit of sacred 
Mount Popa.

‘Cycle Myanmar’ (11 days) departs 
monthly year round, from $3,890 per 
person.

8. ANNAPURNA MOUNTAIN BIKE
For many years the Annapurna Circuit has 
been considered one of the finest and most 
complete treks in the world and now the 
recent development of single lane roads 
have opened up access to some of Nepal’s 
distant communities. New and exciting routes 
await adventure cyclists and few trails on 
earth can compare with the grandeur of the 
deepest gorge in the world, set between the 
two 8,000-metre peaks of Annapurna and 
Dhaulagiri.

‘Annapurna Mountain Bike’ (16 days) 
departs in October, March and April, from 
$3,890 per person.

■ All prices quoted exclude international airfares. worldexpeditions.com

Leh to Manali in West Himalaya
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AS I perambulate along the travel 
highway of life, one thing is becoming 
pretty clear. I’m a sucker for a road trip. 
Give me a set of keys, a CD player and 
a vague idea of where I’m going and I’ll 
drive off into the wide blue yonder as 
happy as James Packer’s bank manager. 

Up till now, though, my road trips have 
all been by car, so how would I fare on a 
self-drive experience in a campervan? 

A touring itinerary around the South 
Island of New Zealand has long been on 
my bucket list. It’s the perfect country 
for a road trip with light traffic, great 
connectivity and memorable scenery 
around every corner. With a seven-day 
round trip from Christchurch planned, 
I needed something large enough 
to transport myself, my wife and our 
luggage in comfort. Enter the Euro Deluxe 

from Apollo Motorhome Holidays.
Built to sleep six, the Euro Deluxe can 

feel a little daunting at first. It’s obviously 
bigger than most family cars and there’s 
a list of things to remember regarding 
powering up the onboard cooking facilities, 
heating the water for the shower and 
emptying the toilet. But once you’re on 
your way, it’s like most travel experiences 
– you pretty much make it up as you 
go along. (For those who don’t want to 
‘scoop the poop’, most holiday parks in 
NZ have excellent bathroom facilities.)

Drive wise, the camper is really easy to 
handle with power steering and a Mercedes 
diesel engine providing enough grunt to 
keep you cruising along at the 90kph limit. 
After an hour or so you’ll be confident in 
the driver’s seat, which, being higher off 
the ground than a car, also gives a much 

better view of the surrounding countryside. 
What I particularly liked about the camper 

was that we didn’t have to pack and unpack 
every time we wanted to up sticks and 
move on to another city, which we could do 
whenever we felt the need. At an average of 
about $25 a night, holiday parks were also 
a ‘site’ cheaper than hotels and at around 
$50 a tank, petrol was a more economical 
way of getting from A to B than flying.

GERALDINE
Some 90 minutes out of Christchurch, 
Geraldine was our first stop and even 
though it was getting dark when 
we arrived, we could still see the 
quaintness of the place. Known as the 
gateway to the Southern Lakes, it’s 
often used as a stopping point before 
heading on to Lake Tekapo, Mount 

Self-drive holidays are becoming more and more popular as holidaymakers 
look to combine flexibility with affordability. In the first of a two-part feature, 
JON UNDERWOOD ventures around the South Island of New Zealand.

Keeping the
DRIVE ALIVE

Larnach Castle in Dunedin. 
Picture courtesy Larnach Castle

The Euro Deluxe from Apollo

WHAT’S HOT for 2017: Touring
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Cook, Queenstown and Dunedin. 
Apart from its convenient location, 

the village is also known for its food and 
here you’ll find Barker’s of Geraldine, 
Addmore Elderflower drinks, Talbot Forest 
Cheese, Clearwater Organic yogurt, Valley 
Breweries and Waihi Bush Flax Seed Oil. 

We mingled with the locals at the 
Village Inn and although the restaurant 
was full, we found a spot in the bar next 
door and chowed down on good honest 
pub grub, including a massive chicken, 
cranberry and brie pizza. If you do find 
yourself in these parts, make sure you 
head to the Central Licensed Cafe in the 
main street, which makes superb coffee.

Where to camp 
The Geraldine KIWI Holiday Park and 
Motel is quiet, spacious and only a two-
minute walk to the centre of the village. 
It’s also right next door to an outdoor, 
seasonally heated swimming pool 
and sports grounds. Hosts Brian and 
Kathryn extend one of the friendliest 
welcomes you’ll get in New Zealand. 
■ geraldineholidaypark.co.nz

DUNEDIN
William James Mudie Larnach led a very 
colourful life. Born in Australia, he was 
a banker, businessman and politician 
who made a fortune, married three times 
and shot himself in 1898 when facing 
financial ruin and a potential scandal 
involving his third wife and his son.

Fortunately he also left us the only castle 
in New Zealand. Larnach Castle took more 

than 200 workmen three years to build, 
using the finest materials from across 
Europe. Sadly, and like so many grand 
houses, it fell into ruin and was being 
used as a cattle shed until it was rescued 
by the Barker family in 1967. They have 
lovingly restored the building and grounds, 
returning many of the original features. It is 
now one of Dunedin’s must-visit attractions.

Wandering around the property, you 
get a real sense of what it must have 
been like living in Victorian times. There’s 
period clothing and paraphernalia 
(including a wedding dress from 1891), 
photographs of Larnach and his family, 
and the bedrooms are complete with 
bedpans and bed warmers (apparently 
Larnach re-used effluent from the 
servant’s quarters to power his lights!).

The surrounding three hectares should 
also not be missed as they have been rated 
by the New Zealand Gardens 
Trust as a Garden of International 
Significance. Areas have been 
given special names, such as 
the Rain Forest, the South Seas 
Garden and the Alice Lawn, 
and visitors are encouraged to 
learn more about the country’s 
native flora while taking in 
the 360 degree views of the 
surrounding countryside.

It’s not just the flora 
that brings people here, 
however, as the fauna 
is unique, too, and the 
reason Dunedin is often 
called the ‘wildlife capital of New Zealand.’ 

Taiaroa Head (also known as Pukekura) is 
the only mainland breeding colony of the 
Northern Royal Albatross in the world. You 
can see these majestic creatures soaring 
above the cliffs of picturesque Otago 
Harbour on a harbour cruise with Monarch 
Wildlife Tours, while also spotting fur 
seals, petrels and even the odd Hector’s 
dolphin, the smallest and rarest of its kind.

But to get up close and reasonably 
personal with the local wildlife, visit 
the Royal Albatross Centre. Here you’ll 
learn about the world’s largest seabird 
with a wingspan of three metres, how 
the Northern Royal is able to fly to 
Chile and hear the story of ‘Grandma’, 
who lived to the ripe old age of 62.

 If you visit when the chicks are being 
raised (March to August), you’ll be able to 
see these fluffy balls of white feathers 

Continues on page 58 

The gardens of Larnach Castle. 
Picture by Pauline Underwood 
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Dunedin Railway Station

An albatross chick. Picture courtesy 
Albatross Centre/Dave Gooselink



before they fly off, only returning after five  
years at sea.

The centre also offers the chance to 
view Korora, the Little Blue Penguin. The 
smallest of the penguin species, they spend 
most of the day at sea, coming ashore at 
night to rest. The sight of these little cuties  
clambering up the rocks to get to their 
burrows was a definite tour highlight.

What else to do 
Check out Dunedin Railway Station, one 
of the city’s many heritage buildings, 
where you can catch a train for a scenic 
journey through Central Otago, or visit 
the local Farmers Market every Saturday. 

The city has a vibrant arts and fashion 
culture with the iD Fashion week 
held in April, featuring a competition 
for emerging designers that attracts 
entrants from around the globe. 

The Cadbury Chocolate Carnival, held 
each July, features a Jaffa race down Baldwin 
Street, the world’s steepest residential street. 

“If you come to Dunedin you will see 
what life is actually like in a New Zealand 
city,” said Gil Abercrombie from Enterprise 
Dunedin. “We’ve got everything you 
need here, but only one of them.”

Where to camp 
The Dunedin Holiday Park & Motels is 
situated next to St Kilda beach. It has two 
modern kitchens, laundry, modern shower 
and toilet facilities, and a public bus service 
to the city centre is only 300 metres away.
■ dunedinholidaypark.co.nz

INVERCARGILL
Some three hours after leaving Dunedin, 
we pulled ‘Betsy’ (you have to name 
your camper!) into the lookout at Bluff 
Hill. Some 20 minutes out of Invercargill, 
the capital of the Southland region, this 
provides sweeping 360 degree views over 
Foveaux Strait and is the starting point for 
several walks and mountain bike trails. 

It is also an important site for the Maori 
and parts have been designated as a Scenic 
Reserve to help preserve the native fauna 
and flora. There’s plenty of information 
around the lookout so you can get your 
bearings while looking over the town of 
Bluff, Awarua Bay, across to Rakiura and 
Stewart Island, and Stirling Point, which was 
the next stop on our magical mystery tour.

Stirling Point marks the southern end of 
State Highway 1, which runs the length of 
New Zealand. It’s got one of those garish 

yellow signposts that point to major cities 
across the world and how far away they 
are: a must-do photo op when visiting 
(apparently it’s exactly 2,000 kms to 
Sydney from here, which is pretty precise). 
Here you’ll also find Oyster Cove, which 
showcases Southland kaimoana (seafood).

Day two of our Invercargill experience 
began with a scrumptious brekkie at 
The Batch Cafe and a few treats from the 
neighbouring Seriously Good Chocolate 
Company before Betsy pulled on her bikini 
at Oreti Beach. Film buffs will remember this 
was the ‘racetrack’ used by local motorcycle 
hero Burt Munro, whose story was 
immortalised in The World’s Fastest Indian.

Safe to say we didn’t get Betsy up to 
the 218kph that Munro achieved on the 
26 kilometres of flat sand that provide 
ideal conditions for vehicles, horses 
and mountain bikes. But she did get a 
nice tan… although it was a nightmare 
getting all the sand out of her cossie.

What else to do
Bill Richardson Transport World opened last 
December and with more than 300 vehicles 
is reputedly the largest private collection of 
its type in the world.  
■ transportworld.co.nz

Run annually since 2009, the Southland 
Festival of the Arts is held in April/May each 
year and features imported and local arts 
activities.  
■ Invercargillnz.com

Speight’s Ale House offers a great selection 
of local brews, a roaring fireplace and one of 
the best cheese platters you’ll ever munch 
on.  
■ speightsalehouseinv.co.nz

The Southland Museum contains one of the 
world’s best tuatara enclosures, where you 
can meet Henry, who is reportedly 110 years 
old.  
■ southlandmuseusm.co.nz
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View tuatara at Southland Museum and Art 

Gallery. Picture courtesy Venture Southland

Bill Richardson Transport World is home to more than 300 vehicles

Stewart Island. Picture courtesy Venture Southland
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Explore NZ’s Pure Southern Land

trade@tourismwaitaki.co.nz kelsey@cluthanz.comtrade@DunedinNZ.com trade@venturesouthland.co.nz

FAST FACTS///
GETTING THERE: Air New Zealand flies to Christchurch daily 
from most capital cities. The airline also operates four flights 
per week from Brisbane to Dunedin in partnership with Virgin 
Australia.  
■ airnewzealand.com.au

GETTING AROUND: The Euro Deluxe can sleep up to six and 
contains a shower, toilet, cooker, microwave, TV/DVD, and 
fridge/freezer. Rates start from $93 per day for a six-berth 
vehicle.  
■ apollocamper.co.nz/holiday

DUNEDIN 
Larnach Castle & Gardens. Open daily from 9am. During the 
summer months (October to March) the garden is open until 7pm.  
■ larnachcastle.co.nz

Monarch Wildlife Tours 
■ wildlife.co.nz
Royal Albatross Centre 
■ albatross.org.nz  
■ bluepenguins.co.nz

■ DunedinNZ.com

INVERCARGILL 
Oyster Cove  
■ oystercove.co.nz
The Batch Cafe. 173 Spey Street.

Seriously Good Chocolate Company 
■ seriouslygoodchocolate.com

■ invercargillnz.com  
■ southlandnz.com

“Southland is the New Zealand we all dream of, mixing small town and  
melting pot cultures, and a gateway to special interests,” said Warrick  
Low, Tourism and Events Manager, Venture Southland. 

“At its heart is Invercargill, where life is relaxed and it’s simple to access  
the best of NZ. Whether the finest seafood, hiking, shark diving, birding  
or jetboating – the classic motoring capital is the place you will want to  
stay another day!”

Where to camp 
The smallest of the camp sites we stayed at in the South Island, the 
Invercargill Top 10 Holiday Park was quiet, clean and comfortable. It is 
some distance from the city centre, however, so make sure you plan 
accordingly.  
■ top10.co.nz/parks/invercargill
COMING SOON: From Queenstown to Christchurch.

Stirling Point
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