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WIN A FANTASTIC TRIP  
TO EUROPE!

COMPETITION

PRIZE  
INCLUDES: 
• Two World Traveller Plus, premium 
economy tickets from Sydney to 
London via Singapore 

• Winners can then fly to a British 
Airways European destination of their 
choice, within the airlines vast network 
of over 118 cities

• To enter: name your choice of British 
Airways European destination/city and 
explain in 25 words or less why you  
would like to travel there?

• The competition will run  
until January 31, 2017. 

THANKS TO our friends at British Airways, 
one lucky reader will WIN a trip for two 

from SYDNEY to LONDON via SINGAPORE. 
Plus, the winner can choose  

connecting flights to a EUROPEAN 
destination of their choice! 

For entries and full terms and 
conditions, see our website:  
www.traveltalkmag.com.au

 London, the home of British Airways.



BRITISH AIRWAYS’ route network 
currently serves more than 200 cities in 
75 countries. Not only has it been flying 
to Australia for more than 80 years, it is 
the only European airline to do so and 
operates a daily service between Sydney 
and London Heathrow via Singapore. 

With British Airways vast network, 
travellers can travel to over 118 
destinations in the UK and Europe, 
including an array of iconic, world-
renowned cities, such as London, Paris, 
Berlin, Madrid and Rome. 

Nicole Backo, British Airways’ Regional 
General Manager, South West Pacific, said: 
“There’s never been a better time to visit 
the UK and Europe with British Airways. 
Europe has a lot to offer, especially during 
the winter season. After a year of hard 
work, it is the perfect time to get away with 
family or friends. 

“Whether it is a trip to London to soak 
up the culture in the metropolitan city 
or treating yourself with a foodie trip in 
Rome, it will definitely be a great holiday 
to create fond memories with your loved 
ones.” 

“Travellers can also experience our 
award-winning World Traveller Plus 
premium economy cabin, which was 
named the ‘Best Premium Economy 
Class’ at the Business Traveller Asia-
Pacific Awards 2015. British Airways was 
the first global airline to introduce a 

WIN A FANTASTIC TRIP  
TO EUROPE!

fourth cabin, premium economy, on its 
aircraft in 2000.” 

Travelling in World Traveller Plus 
premium economy, customers can enjoy 
30 per cent more legroom than in World 
Traveller economy class. The seat features 
a footrest, increased recline position, 
hammock headrest and a cocktail table 
while the extra legroom allows travellers to 
stretch out and relax.

Customers can also choose from 
the Club World business class entrée 
menu and enjoy a premium dining 
experience in the air. A full bar service 
is also available with a wide selection 
of beverages. Travellers in premium 
economy can also enjoy a double 
baggage allowance of two pieces of 
checked baggage weighing 23kg each. 

Travellers from Sydney to London, via 
Singapore, have the opportunity to travel 
in ultimate style and comfort, and arrive 
at the airline’s home at London Heathrow 
Terminal 5 where they can enjoy the 
stress-free onward connections to any 
cities in the UK and Europe from the 
terminal. Exclusive to British Airways’ and 
Iberia Airlines’ customers, Terminal 5 was 
named by Skytrax as the ‘Best Airport 
Terminal’ for the fifth year running and 
it also won the ‘Best Airport Shopping’ 
award. 

In February, British Airways won the 
‘Consumer Superbrand’ for the third time 

in a row and the ‘Business Superbrands’ 
for the second year in a row. This is the 
first time any company has ever won the 
double consecutively. 
For more information, please visit ba.com

World Traveller Plus premium economy.

World Traveller Cabin.



For more information visit  
Ovationoftheseas.com.au

Ovation of the Seas redefines cruising. With many first-at-sea innovations,  
from simulated skydiving to bumper cars, to a viewing capsule  

rising 90 metres, you’ll bring home incredible lifelong memories. 
This is Supercruising, only on Royal Caribbean.

ONLY ON ROYAL CARIBBEAN

OVATION 
OF THE SEAS
Arrives December 2016
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NEWStalk

Modern 
makeover for 
the flying roo
QANTAS HAS revealed a new logo and 
livery for its aircraft to coincide with the 
countdown to the delivery of its first 
B787 Dreamliner.

The updated logo, a tweak on the 
iconic red and white kangaroo image, 
represents only the fifth change to the 
tail logo since it was introduced in 1944. 
The last update occurred in 2007 when 
the carrier introduced its Airbus A380.

Alan Joyce, Qantas Group CEO, 
revealed the new design together with 
the new business suites and economy 
seats that will feature on the B787to a 
hangar of around 1,000 employees and 
guests in Sydney. The first Dreamliner is 
due for delivery in October next year.

“We wanted to make sure our brand 
remained familiar but we also wanted 
it to be more modern and dynamic, like 
the 787 and like Qantas,” said Mr Joyce. 
“A fresh brand helps symbolise the 
new era Qantas is entering as we head 
towards our centenary. It’s an era of new 
destinations, new technology and a new 
standard of service.”

According to Marc Newson, the 
designer who worked on the changes, 
they have introduced a streamlined 
kangaroo on the tail of the aircraft, with 
shading to give it a sense of depth and 
movement. The kangaroo itself has been 
simplified for a cleaner, more modern 
look. A new, slimmer font has been used 
for the word ‘Qantas’ and the airline title 
has been added to the belly for increased 
visibility when flying overhead.

The Qantas Dreamliner will seat 236 
passengers across business, premium 
economy and economy cabins in a layout 
that has been designed to maximise 
comfort for the longer distances the 
787-9 is expected to fly. Laid out in a 1-2-1 
configuration, each business suite has 
direct aisle access and fully-flat bed, while 
economy passengers will have an extra 
inch of room compared with the A380 
and an all-new seat, including a high-
definition entertainment touch screen 
that is five per cent larger.
■ qantas.com

TV STAR GETS  
A NEW FACE
FIVE-TIME Gold Logie winning TV personality 
Ray Martin is the new face of Norfolk Island’s 
tourism campaign.

Martin – who had previously travelled 
there on assignment for 60 Minutes – 
returned to the island earlier this year 
with an open brief to capture the island’s 
quirkiness and charm. It is the first time 
the TV host has had an ambassadorial role 
throughout his distinguished career. 

“I will certainly be returning very soon for 
a holiday, it’s both magical and magnetic!,” 
Martin said, describing the island as a place 
for all ages.

In addition to Martin’s feature on the 
island, the campaign includes a four-part 
content series called ‘My Island Home’ that 

profiles four residents who play a tourism 
role on Norfolk Island.  The profiles include 
local photographer Zach Sanders, local 
charter fisherman Dave Bigg, cattle farmer 
Robyn Menghetti and publican Matt Zarb.

The tourism organisation will also 
launch a major social media campaign and 
competition to reach a broader market who 
may have never considered Norfolk Island as 
a holiday option.
■ norfolkisland.com.au

A TOWERING 
ACHIEVEMENT
LEGOLAND Dubai has 
created the world’s tallest 
LEGO building structure with 
a model of the Burj Khalifa 
unveiled in its MINILAND 
section.

The replica is 17 metres 
tall (a record-breaker for a 
model of a building) and 
took more than 5,000 hours 
to design and build, using 
439,000 bricks. LEGOLAND 
Dubai features six themed 
lands, more than 40 
interactive rides, shows 
and attractions, and 15,000 
models made from more 
than 60 million bricks.
■ LEGOLAND.ae
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LAYAWAY BEFORE YOU FLYAWAY
GLOBETROTTING TO dream destinations has come a step closer for every Australian 
with the launch of the country’s first online travel layby specialist.

LayAway Travel offers hundreds of pre-packaged or ‘design your own’ holidays 
which can be booked up to 24 months in advance, with no deposit, interest or fees.  

Travellers begin by choosing from pre-packaged destinations from as little as $2.01 
to Fiji, $1.73 to Thailand and $2.95 to the USA, per person, per day to stay at three- to 
five-star hotels. Ideal for families, group travel, or anyone who has aspirations to see 
the world, you can choose the instalment plan to suit your budget, which can be paid 
off weekly, fortnightly or monthly. Make your first instalment straightaway or within 
31 days of booking, then your final payment two months before your trip. 

“With the rising cost of living, it’s not easy for families to get a lump sum together 
to book a holiday in advance without reaching for the credit card and we all deserve 
a break,” said Andrew Paykel, Managing Director of LayAway Travel.

The service also allows you to layby spending money and holiday excursions 
including tickets to world famous theme parks like Disneyland and on the Gold 
Coast. Rick Salomon, a single dad from Hurstville in New South Wales, has just taken 
advantage of this by booking to take his son to Disneyland Anaheim, which includes 
tickets to Universal Studios. 

“I’ve chosen to pay it off over two years to fit around other financial commitments and 
my son and I have got something exciting to look forward to, he can’t stop talking about 
it!” said Rick.
■ layawaytravel.com.au

INVENTION IS A 
FLAT-OUT WINNER
A NEW device now available in Australia is 
offering some relief for parents flying with 
small children.

The Fly-Tot is an inflatable cushion 
that allows children to lie flat on a regular 
economy seat. This ensures that they sleep 
more comfortably and for longer periods of 
time while flying.

The invention is the brainchild of two 
mums who realised that their kids did not 
sleep well or comfortably when travelling on 
a plane. It is made of highly durable material 
that can fit into snug spaces and doesn’t 
prevent the person sitting in front of the 
child from reclining their seat. Fly-Tot can be 
inflated in less than three minutes and can 
be deflated in a few seconds.

“Fly-Tot has undoubtedly changed my 
travelling experiences for the better and the 
sleepless 14 hour flights are behind us,” said 
Sarah Johnson, 
the Australian 
distributor of 
Fly-Tot.
■ Priced at $120, 
Fly-Tot can be 
purchased at  
flytot.com.au 

The Best In Worldwide 
4-Star Escorted Touring
The Best In Worldwide 

Save Up to $200 per person!*

croatia

For full details and to enquire about our included chauffeur drive airport transfers 

call 1300 792 195  |  AUSales@collette.com  |  collette.com
*Offer valid on new bookings only and can expire earlier due to space or inventory availability. Savings amount will vary by tour and departure date, and is only available on select departures. Space is on a fi rst come, fi rst served basis. 

Offers are not valid on group, existing bookings or combinable with any other offer. Other restrictions may apply. Promotional pricing may remain in effect after the expiration date. ABN: 32 600 161 671 I AFTA Allied Member

Set Out to
Explore
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NEWStalk

PROVING THAT if at first you don’t succeed, 
Barbara Baron from Sylvania Travel & Cruise 
in New South Wales has been named 
the winner of the 2016 Avis Travel Agent 
Scholarship.

Speaking to Traveltalk just moments 
after her win was announced an emotional 
Barbara said the prize was the culmination 
of two years of hard work and dedication to 
customer service.

“This just reaffirms that I am doing a good 
job. I’ve learnt what my strengths are, what I 
can do better and what I hope to achieve in 
the future. The next 12 months are going to 
be really exciting.”

Barbara applied for the scholarship last 
year and made the list of finalists but missed 
out to 2015 recipient Belinda van Tholen from 
MTA Travel. So why did she reapply this year?

“I felt I had unfinished business. I really 
enjoyed the process last year and I wanted to 
prove to myself that I could get there. I could 
go through all of the steps again and reaffirm 
that in the last 12 months I’ve still got it.”

The scholarship – which this year 
celebrates its 20th anniversary – is 
awarded annually to an Australian travel 
agent who delivers exceptional customer 
service. Barbara said to win the prize in the 
anniversary year made it extra special.

“I actually thought to myself that making 
the final last year was awesome, but this is 
my year. This is even better!”

Among the prize package valued at more 
than $40,000 are two return business class 
tickets to New York with Qantas, six nights’ 
accommodation in Manhattan, seven days 
car rental from Avis and appointments with 
senior executives at Avis World Headquarters 
in New Jersey, with site visits to U.S. travel 
agencies. 

The winner also gets a scholarship to 
study at Southern Cross University with 
financial support of up to $8,000, individual 
membership of Cruise Lines International 
Association (Australasia) and two tickets to 
attend Cruise3sixty Australasia in Sydney in 
September 2017. 

In addition, there’s a Polonious Resources 
Personal Profile, feedback session and 
on-call personal/professional coaching 
for 12 months, two tickets to the 2017 
National Travel Industry Awards Gala Dinner 
in Sydney (including return flights and 
overnight accommodation) and a one year 

Second time  
lucky for  
scholarship  
winner

honorary position on the Avis Travel Agents 
Advisory Board.

“As I only won a minute ago it hasn’t 
sunk in yet about what I’ve actually won. 
I’m excited about the whole process and 
the trip but I’m also excited about the other 
elements of the prize as well.

“This is definitely the crowning moment 
of my career so far. I’ve been in the industry 
quite some time and in many different facets 
of it but always with customers. So to be 
recognised for a customer service award is a 
huge achievement and the culmination of all 
that hard work and dedication in every job 
I’ve ever had.”

The five finalists had to present to a 
panel of industry judges, with the winner 
announced during an award ceremony at 
the Four Seasons Hotel Sydney, one of the 
sponsors of the scholarship, along with 
Southern Cross University, Qantas, AFTA, 
CLIA and Polonius Resources. 

Apart from Barbara, this year’s finalists 
also included Joanna Tatton, Cruiseabout 
Noosa (QLD), Jeanette Lasek, Travel by 
Design (NSW), Melissa Pointon, MTA Travel 
(NSW) and Janene Ferguson, helloworld 
South Melbourne (VIC).

Russell Butler, Avis Australia Travel 
Industry Manager, described the scholarship 
as “extraordinary” and added that it 
had played an important role in raising 
awareness of customer service in the 
industry over the past 20 years.

“As the industry has changed, the delivery 
of customer service excellence has become 
more important than ever,” he said. “It is how 
consultants stand apart from their many 
competitors and the way in which they can 
exceed the heightened expectations of 
today’s well-informed consumers.

“Over the past 20 years, I believe the 
Australian retail travel industry has been the 
ultimate winner from the Avis Travel Agent 
Scholarship program.”

Barbara Baron, 2016  
Avis Scholarship winner

Above:  (L-R) Russell Butler, Avis Australia  
Travel Industry Manager, Barbara Baron,  
The Hon. John Barilaro MP and Kaye Ceil,  
Avis Pacific Region Managing Director



TRAVEL AGENT SCHOLARSHIP 2016

Thank-you to our sponsors, whose support ensures  
the success of the Avis Travel Agent Scholarship.

Congratulations to all our finalists and winner 
Barbara Baron.

avisscholarship.com
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SPECIAL REPORT

NAME OF ATAS AGENCY: RACT Travel
TRAVEL OPERATIONS MANAGER:  
Janet Bidgood
CONTACT: J.Bidgood@ract.com.au
LOCATION: Across Tasmania

Q: What does being ATAS accredited  
mean to you?
A: It provides peace of mind to our 
customers that they are dealing with a 
respectable and ethical travel company. 
Our staff feel proud to work for a company 
that voluntarily subscribes to be an ATAS 
accredited business.

Q: What’s your best tip for operating  
a successful business?
A: We believe it is most important to 
empower our team members to be the best 
they can be to provide service excellence 
to our customers. You need to create a 
rewarding and nurturing environment for 
team members to excel.

Q: How do you promote yourselves  
as ATAS accredited agents? 
A: We fully subscribe to the ATAS philosophy 
and therefore ensure the ATAS accredited 
logo is on every piece of marketing and 
advertising that we do. We also have posters 
and flyers in every branch. We want to ensure 
all of our customers are aware that we are an 
accredited and reliable travel business.

Q: What do you do in Tasmania  
when you’re not working?
A: Tasmanians are lucky to have a beautiful 
state which is perfect for the wine industry. 
We have the most amazing wineries in the 

world where you can spend an afternoon 
having a lovely lunch or dinner with family 
and friends. We also have fantastic walks, 
from a half-day stroll to a five-day trek 
through our stunning natural environment.

NAME OF ATAS AGENCY:  
Adventures Unlimited
OWNER: Geoff Batten
CONTACT:  
travel@adventuresunlimited.com.au
LOCATION: Geilston Bay, Tasmania

Q: What does being ATAS accredited  
mean to you?
A: An indication to our customers and 
potential clients that we are a reputable 
travel agency adhering to the highest 
standards of professionalism. It should 
be a ‘short hand’ for sound advice based 
on thorough product knowledge and 
experience, and signifies probity and ethical 
behaviour. This combination should reassure 
customers and give them peace of mind.

Q: What’s your best tip for operating  
a successful business?
A: Remember that it is far less work to keep 
a client than to gain a new one. This is a 
truism which should guide every agent to 
do their very best to ensure the customer 
experience is outstanding from start to 
finish. Something around 90 per cent of our 
business is repeat custom and the remaining 
percentage is exclusively people referred 
by our extant customers. To us, this is proof 
of the strength of relationships we build. 
We aim to turn every client into an ongoing 
customer – one with great trust in what we 
do and how we deliver our services.

Q: How do you promote yourselves  
as ATAS accredited agents? 
A: We display our ATAS accreditation in the 
front window. We talk to our customers 
about ATAS and explain what this signifies 
in terms of benefits to them, such as expert 
advice, efficient use of time, convenience, 
savings derived from our knowledge and 
unbiased recommendations. 

As an independent agency, our customers 
know that we are not bound by financial 
alliances and that we will offer them honest, 
impartial recommendations. They also value 
the fact that to a very substantial degree we 
can make suggestions based on first-hand 
knowledge gained from having ‘been there 
and done that’.

Q: What do you do in Tasmania  
when you’re not working? 
A: Tasmania is a paradise for those who 
love the outdoors as well as foodies looking 
for outstanding dining using the best of 
local produce. Our wines and whiskeys are 
also world-class and have, for years now, 
achieved on the international stage. My 
perfect day is to go for a walk with friends 
in one of the multitude of beautiful settings 
and then unwind with them over a convivial 
meal. As a younger man, I did strenuous 
multi-day bush walks, kayaking and rafting, 
caving, skiing and sailing. 

NAME OF ATAS AGENCY:  
Travel Centre Burnie 
OWNER: Kathy Granger
CONTACT: admin@burnietravel.com.au
LOCATION: Travel Centre Burnie & Smithton

Q: What does being ATAS accredited  
mean to you?
A: That my clients know that they are 
dealing with a professional. They know that 
my business has had to meet strict eligibility 
criteria and that they are not dealing with 
amateurs.  

Q: What’s your best tip for operating  
a successful business?
A: See every piece of feedback as an 
opportunity to improve yourself and your 
service. Customer service is paramount and 
can be the difference in being successful or 
not.

Q: How do you promote yourselves  
as ATAS accredited agents? 
A: I have the ATAS logo large as life 
on my shop window. It is also on any 

THE LOGO  
A major marketing campaign targeting consumers and travel 
agents has just taken place in Tasmania. Organised by the 
Australian Federation of Travel Agents (AFTA), it was aimed at 
promoting the advantages of booking with an ATAS accredited 
travel agency and educating consumers to look for the ATAS 
symbol. Here, we ask four agency owners for their thoughts on 
ATAS and also get some inside info on what to do in The Apple Isle.

withTHE MOJO

RACT 
Travel



documentation that I send out to my clients 
and on my email signature. I want my clients 
to know that they are dealing with the best.

Q: What do you do in Tasmania  
when you’re not working? 
A: I love to visit my friends who live on 
the east coast at Swansea. It’s so relaxing 
down there and I find that I can really wind 
down and enjoy the surrounds. When I am 
not travelling, I just love being home in 
the northwest and enjoying the laid back 
lifestyle that we have here.

NAME OF ATAS AGENCY:  
Home Travel Company 
OWNER: Robyn and Murray Sinfield
CONTACT: robyn@hotc.com.au
LOCATION: Penguin

Q: What does being ATAS accredited  
mean to you?
A: For our business ATAS is an endorsement 
by our industry body that we are one 
of Australia’s best travel agencies with 
professional travel advisors who are not only 
well travelled but also well trained. 

Q:What’s your best tip for operating  
a successful business?
A: Honesty is everything: it’s the integrity not 
only of the business but the individuals. Being 
reliable and offering a quality customer service 
approach to the business means longevity and 
a client base that keeps evolving.

Q: How do you promote yourselves  
as ATAS accredited agents?
A: The logo is very important and we 
place this on our collateral and then work 

to promote the brand and what it stands 
for in Tasmania, with the local cinema, on 
statewide TV, etc.

Q:What do you do in Tasmania  
when you’re not working? 
A: Tasmania offers a quality lifestyle, even 
when working, but when not working it’s 
a foodie haven around scenic destinations 
like Cradle Mountain, Freycinet, Bay of 
Fires, Strahan and Stanley. The island is 
ideal for cyclists looking to travel at their 
own pace, is popular with motorhome and 
motorcycle holidays, and has everything to 
offer regardless of age. For us it’s visiting the 
myriad of local vineyards to learn their story 
and to sample their wares!

■ afta.com.au; atas.com.au

SPECIAL REPORT
Home Travel Company

Travel Centre Burnie

SHE BOOKED WITH AN

ATAS 
ACCREDITED 
TRAVEL AGENT

Quality, trustworthy, experienced, 
industry accredited travel agents 
can be found at ATAS.com.au
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COLLETTE HAS just launched a revolutionary 
new travel App for its clients to use on all 
their tours, designed to enhance the visitor 
experience.

The user-friendly Collette Compass App 
contains full details of a traveller’s itinerary 
from the time the firm’s private chauffeur 
collects them at their door, through the entire 
journey, to the time they arrive back home. 

One of the most impressive features with 
the App is that the itinerary is customisable, 
so guests can add outings, meals and visits 
to sites into the existing itinerary, making 
for a more personalised experience with the 
simple touch of a button.

“Our clients want to experience the world 
in a stress-free, well-organised and up-
market way,” said Alison Mead, Australian 
Business Manager, Collette.

“We are living in a digital age and as a 
global tour operator, we are excited to be 
able to respond to the increasing demand 
for convenience through new products and 
services like our Collette Compass travel App 
and the private chauffeur service.” 

Guests will never get lost with the App 

as it provides detailed maps that recognise 
their hotel, major landmarks and the places 
they have already visited. All of this is non-
reliant on Wi-Fi or internet connectivity 
and is built into the App when clients book 
their trip, so there is no need to worry about 
roaming charges.

Sharing travel experiences with those 
back home is made easy with the trip 
journal, which allows travellers to take 
photos, capture moments and record 
memories, then send via email or share on 
social media. The App provides detailed 
information about on-tour excursions, major 
sightseeing attractions and experiences, 
local hot spots, restaurants and bars, as well 
as detailed information about the history, 
culture and customs of the places on tour.

Since launching its Australian office in 
2015, Collette has been growing rapidly and 
offers an extensive product range, choice of 
on-tour optional extras and activities, single 
hotel stay in-depth Spotlight tours and the 
more adventurous small group Explorations 
tours.
■ gocollette.com

BEYOND TRAVEL has upgraded and 
expanded its entire 2017 brochure collection 
to cater for a growing demand from agents 
and clients for personalised itineraries in 
popular regions such as Croatia, The Balkans, 
Scandinavia and Russia.

“Our long-standing partnerships and 
22 years expertise enable us to produce 
independent services to often complex 
destinations which offer a more immersive 
experience for independent travellers,” 
said Bryce Crampton, Sales and Marketing 
General Manager.

“Through our increased product range, 
guidance and expertise, services such as 
self-driving in Iceland, independent island-
hopping in Greece or Croatia and legendary 
rail journeys in Russia have become even 
more accessible for Australian travellers.”

Beyond has also redesigned its brochure 
format to deliver product in a clear, fresh 

COMPASS POINTS YOU IN A NEW DIRECTION

layout to assist agents with new category 
symbols, larger maps and precise, relevant, 
factual information.

“These small but significant changes 
clearly distinguish the different types of 
product categories, which can be used as a 
quick guide and will eliminate confusion as 
to what the inclusions and special features 
are,” added Crampton.

Meanwhile Beyond has released early bird 
offers on a great range of premium first-class 
tours in Eastern Europe with comprehensive 

Demand 
leads to 
upgrade & 
expansion

inclusions and guaranteed departures.
Customers can receive up to $500 per 

couple in Discover More travel vouchers on 
a selection of 2017 tours in Austria, Russia, 
Czech Republic, the Baltics and Germany for 
bookings made by December 30.

The travel vouchers are valid for a year 
and can be used on any additional Beyond 
Travel product, such as pre- or post-hotel 
accommodation, small-ship cruises and 
European stopovers.
■ beyondtravel.com.au
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THE BEST value international destinations for 
Australian travellers have just been revealed 
in the annual Expedia Value Tracker.

The report, which is based on the 
performance of the Australian dollar against 
major global currencies, combined with 
the average cost of international flights and 
accommodation booked from Down Under, 
has been developed to help Aussies make 
smarter, more cost-effective travel choices.

“Expedia’s Value Tracker is a useful guide 
for Aussies who are unsure of where to 
travel to next and who want to find the best 
value-for-money destination,” said Georg 
Ruebensal, Managing Director of Expedia 
Brand for Australia and New Zealand.

“Changes in the Australian dollar do not 
mean you need to cancel your next holiday. 
Instead, the answer should be to travel smarter 
by keeping an eye on currencies to give 
you the most value out of your trip. When 
considering where to go, we recommend you 
hunt around for deals, be flexible with your 
dates and bundle hotels and flights to stretch 
your Aussie dollar even further.”

1. CHINA
Aussies looking for a value-for-money 

trip to east Asia should consider the ancient 
monuments in China, where the dollar value 
has seen four per cent growth year-on-year 
(YOY) and the average cost of a flight from 
Australia to China decrease by 10 per cent to 
just $767. 

Thrifty travellers will also save on 
accommodation with the average cost of 
a hotel 37 per cent cheaper in China than 
Japan at $130 per night.

Here, Expedia presents some 
suggestions for those looking to 
stretch their travel dollar.

MAKE YOUR BUCK BANG

2. SOUTH KOREA
Money-conscious travellers looking for an 

Asian escape which merges modern cities 
and delicious authentic cuisine may want to 
consider South Korea. The Aussie dollar has 
remained stable against the South Korean 
won, with an enticing seven per cent drop 
in average flight prices between the two 
countries. 

Accommodation prices were also down 
by eight per cent to $133 on average 
per night. Savvy tourists may already be 
catching on, however, with a noticeable 
increase in demand of more than 35 per cent 
for travel from Australia recorded during the 
first six months of 2016.

3. ARGENTINA
The Aussie dollar has appreciated a 

massive 59 per cent against the Argentine 
peso when compared to the same time last 
year, offering great value-for-money. Travel 
from Australia to Argentina recorded a 
nearly 55 per cent YOY increase in demand 
during the first six months of 2016, which 
coincided with more than a six per cent 
decrease in the average flight price between 
the two countries, down to $1,662.

4. SOUTH AFRICA
Prices for flights from Australia to South 

Africa fell 11 per cent during the first six 
months of 2016, while our dollar has also 
appreciated by a notable 18 per cent against 
the rand.

5. SRI LANKA
With a number of new luxury resorts 

moving in, the island’s unspoiled coastal 
areas and lush landscapes are a great place 
to take advantage of the dollar’s five per 
cent growth against the Sri Lankan rupee. 
Hotel prices were also down by 14 per cent, 
to $152 on average per night, alongside a 
seven per cent YOY drop in average flight 
prices, to just $576.

6. FIJI
Within easy reach of Australia, Fiji is a 

picturesque destination made up of more 
than 300 islands, meaning world-class diving 
and snorkelling is at your fingertips and 
won’t be breaking the bank, particularly with 
a significant 15 per cent decrease in average 
flight prices to just $378.

7. MEXICO
Our dollar has seen significant YOY 

growth against the Mexican peso at 14 
per cent, with a flight from here to Mexico 
slightly cheaper by two per cent at $1,597. 
Accommodation rates remained stable at 
$127 on average per night.

8. PERU
If you are looking to explore ancient 

South American culture and memorable 
landscapes, and try delicious cuisine, 
consider Peru, which experienced a 
significant 18 per cent drop in average flight 
prices from Australia to $1,607.

9. NEW ZEALAND
New Zealand is just a three-and-a-half 

hour fight from eastern Australia and 
boasts excellent ski slopes, great scenery 
and plenty of adventure sports. So it’s easy 
to understand why Australian demand for 
travel to New Zealand grew by more than 
15 per cent YOY during the first six months 
of 2016. Figures show average flight prices 
dropped by nine per cent to an affordable 
$252 during the first six months of 2016.
■ expedia.com

Great Wall of China. Picture 
courtesy Hung Chung Chih

New Zealand

Machu Picchu. Picture courtesy   Aleksandra H. Kossowska

Fiji
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DUE TO open this month, the Christchurch 
Adventure Park will be the largest downhill 
mountain bike park in the Southern 
Hemisphere with more than 120 kilometres 
of routes. It will also be a major new tourist 
attraction for the city, expected to draw 
120,000 people a year.

Located in Cracroft and just five 
kilometres from the CBD, the park will 
include a four-seater high-speed chairlift, 
world-class bike trails to suit all levels 
of rider, a mountain coaster and zip 
line (flying fox) canopy tour. The on-site 
village will house the ticketing office, 
bike rental and storage, retail facilities 
and a café seating more than 200 people. 
Accommodation is also planned with 84 
rooms in a mixture of styles and to suit 
all budgets.

“The Park is a fantastic initiative for 
Canterbury,” said Lianne Dalziel, Mayor 
of Christchurch. “It will not only highlight 
Christchurch on the international stage 
it will also bring a large number of social 
and economic benefits to the region. 
It’s going to attract young people to the 
area, increase visitor nights and create an 
amazing destination for all tourists and New 
Zealanders alike.”

The chairlift, the longest in New Zealand 
at 1.8 kilometres, will transport up to 1,200 
people and their bikes per hour to the top 
of the Port Hills where visitors will be able to 
connect to the Crater Rim walking tracks, the 
bike tracks and the custom-built dual four 
leg zip line tour. The park will be open 365 
days a year and ticket details are available on 
the website.

A TASTE OF ADVENTURE
Meanwhile it is business as usual for 

tourism operators in Christchurch following 
the recent earthquake. The airport, hotels, 
car and campervan hire companies, 
conference and meeting venues and visitor 
attractions in Christchurch are all operating 
as normal. The quake struck 130 kilometres 
north of the city and damage in the CBD 
was minimal. Structural engineers have also 
given the Adventure Park the all clear to 
open.

“Christchurch is now one of the 
safest cities in the world, following our 
infrastructure rebuild and strengthening 
upgrades,” said Vic Allen, Chief Executive of 
Christchurch and Canterbury Tourism. “We 
are encouraging people to keep their plans 
to come to Christchurch.”
■ christchurchadventurepark.com

NORWAY’S FJORDS are world famous 
for being dramatic, yet remain relatively 
undiscovered for mountain biking...until 
now. 

Beginning in June, riders can sail into 
the fjords and be dropped off at remote 
jetties where they will unload their bikes, 
clip into the pedals and start the steep 
climb to the top of a wild mountain ridge. 
Overlooking glaciers, emerald lakes and 
waterfalls, cyclists crest the ridge and then 
tackle the descent down the opposite side 
and back to the boat. 

‘Into the Labyrinth’ is the latest tour 
from H+I Adventures and is a world-first 

in the mountain bike travel industry. 
Accommodation and transport is provided 
by a converted, ex-military Scandinavian 
minesweeper, The Gåssten.

“Using a boat to access the Norwegian 
backcountry to mountain bike direct from 
the fjords has never been done before 
and we’re delighted to be the first to offer 
this kind of adventure,” said Euan Wilson, 
Owner of H+I Adventures.

In a maximum group size of eight, 
participants will ride, carry and push their 
bikes to the summit of 1,000 metre peaks 
and then navigate the downhill trails that 
will deliver them back to the boat. 

“This is more than an adventure, it’s an 
expedition. Our expert local guides will look 
after you on the trails, and our crew aboard 
Gåssten will make sure that all your efforts are 
well rewarded with delicious, home-made 
meals and a beer or two!” added Wilson.

Starting in Molde and finishing in 
Ålesund, the first of these new week-long 
expeditions sets off from June 24 to July 1, 
2017, with an additional four departures 
scheduled between July and October. 
Norway is the 12th destination to be added 
to H+I Adventures’ collection of world-class 
guided mountain biking adventures. 
■ mountainbikeworldwide.com

Bikers making new tracks
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CRUISEtalk: Special Report

‘SEAS THE Opportunity’ was an appropriate 
slogan at the World’s Leading Cruise Lines 
(WLCL) Summit, where the buzz words 
for the 2017 and 2018 seasons were 
‘participatory’ and ‘immersive’. 

Australians have long had a reputation for 
wanting to get in the thick of things when 
travelling, both physically and culturally – no 
simply lazing on the beach for us – and all 
brands across the Carnival Cruise Lines family, 
which includes Aussie favourites such as 
Princess and P&O, have taken notice of this. 

“Our brand is all about discovery,” said 
Stuart Allison, Vice President Australia 
and New Zealand Princess Cruises. “We 
are focusing on how we can bring the 
destinations onboard so guests get to touch 
that culture before they even get there.” 

A perfect example of this is the newly-
launched ‘Across the Ditch’ program which 
introduces the highlights of New Zealand to 
passengers with activities such as learning 
the Haka, a greater offering of NZ wines and 
extended offshore excursions such as the 
zipline on Waiheke Island.

SEAS  
THE OPPORTUNITY

REBECCA LAWSON reports from a floating cruise conference that mixed 
business for 2017 and beyond with some spooky Halloween celebrations.

“NZ is a destination that not only appeals 
to past cruisers but also first-timers, so we 
wanted to develop the experience,” added 
Allison.

Princess also announced the launch of its 
longest world cruise yet, with Sea Princess 
taking off in 2018 on an epic 106-night 
journey, visiting 27 countries including 
new ports in Greenland, Newfoundland 
and eastern Canada. Such a historic 
circumnavigation is expected to attract 
many die-hard cruisers, with Allison saying 
“you can’t really do a holiday to Greenland 
other than on a ship, so we think our past 
guests will have a lot of interest.”

It wasn’t just Princess celebrating 
new programs at the Summit, held on 
Halloween weekend onboard Carnival 
Spirit. P&O were excited to announce the 
addition of Kuri Bay in the Kimberley to 
their offerings from Fremantle. Guests will 
be offered an array of offshore excursions 
including walking tours, scenic flights and a 
visit to the Paspaley pearl farm.

“It’s been a real logistical feat,” said Simon 

Cheng, Vice President Sales and Marketing, 
P&O Cruises. “The Kimberley region is 
generally more challenging to access for 
large ships, so it is very exciting to get a mid-
sized ship into that area, which is really one 
of the last frontiers.” 

Other hot new cruising locations being 
offered over the next season include Papua 
New Guinea and the Conflict Islands, but the 
real excitement was surrounding the Asian 
markets such as Japan and especially China, 
which Allison predicts “will soon become the 
biggest overseas destination for cruisers.”

Travel agents at the event were excited 
to hear the announcement that Carnival 
Spirit will be returning Down Under after 
its scheduled period in dry dock in 2018. 
The ship is enormously popular with Aussie 
cruisers but was originally scheduled to 
spend the 2018 season in Chinese waters. 
“It’s tremendous success with the Australian 
market resulted in the changed itinerary,” 
said Jennifer Vandekreeke, Vice President 
Australasia Carnival Cruise Line.

Onboard entertainment was big news 
at the summit with the recently-signed 
exclusive partnership between Sony 
Interactive Entertainment and P&O set to 



T R A V E L T A L K  S U M M E R  2 0 1 6   |   17   

CRUISEtalk: Special Report
bring a new interactive experience (the first 
out of Australia) to passengers. It will be 
unveiled across the fleet over the next 12 
months, starting with Pacific Jewel. 

“We are working hard to change the 
perception that cruise ship entertainment is 
second rate,” said Simon Cheng.

Princess Cruises’ new partnership with 
three-time Academy Award-winning 
composer Steven Schwartz bears testament 
to this. Best-known recently as the writer 
of Wicked, Schwartz has created two new 
musicals, Magic to Do and Born to Dance, 
exclusively for Princess ships. 

“Bringing such high quality original 
Broadway entertainment onboard means 
our guests can be sure they are getting a 
unique experience not available elsewhere,” 
said Gordon Ho, Senior Vice President 
Global Marketing and North America Sales, 
Princess Cruises.

To enjoy all these immersive activities, 
passengers need a good night’s rest too, but 
Princess has that covered. Much research 
has been put into developing a luxury bed 
specially designed for creating the perfect 
rest while cruising. As the motion of the ship 
is scientifically shown to induce a better rest 
anyway, it seems passengers lucky enough 
to sail on Emerald Princess or Sea Princess 
(where the bed has been launched) will 
really ‘come back new’.
■ wlcl.com.au

Top: The panel of cruise 
experts attending the Summit
Middle: Halloween fun
Left: Jennifer Vandekreeke  
and Stuart Allison

Destination panel.jpg

CALL 1300 028 502 visit www.msccruises.com.au or see your travel agent

15 FREE SHORE 
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30% LAUNDRY 
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118 NIGHTS 6 CONTINENTS 49 PORTS 32 COUNTRIES 12 OVERNIGHTS
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CRUISEtalk: Interview

Q: Why has cruising become  
so popular?

A: I think the cruise market was always 
going to explode at some stage or another. 
It did in the U.S. then spread to the UK and 
Europe so it was always going to happen 
here eventually. The cruise market is the 
fastest growing part of the travel industry 
because it’s a really affordable way to see the 
world. You can see more places than just one 
per trip and it’s a great way to explore. And 
once you are onboard a boutique Azamara 
ship, everything is taken care of and you are 
waited on hand and foot. 

Q: How has Azamara developed  
its presence in Australia?

A: Azamara will have been around for 10 
years in 2017 but it’s taken its time to come 
across to this part of the world. There are a 
lot of people who don’t know about us just 
yet which means we will continue to grow in 
Australia. But those who do know about us 
already love us and will keep coming back time 
and time again – we have one of the highest 
repeat guest ratios in the cruise market.

Q: So what’s your point  
of difference?

A: Our destination immersion-driven 
itineraries. We stay in ports longer, offer 
more overnights and we can access many 
ports that the bigger ships can’t. This means 
we can truly deliver the destination on land 
to our guests on every voyage. For instance, 
when we are in Saint Petersburg in Russia 
we will dock outside the Hermitage and be 
there for three days. If we go to Thailand, we 
dock 25 minutes from the city centre, which 
means you can get off to explore and do all 
the things you want to do.

Q: And I believe it’s a fairly  
informal atmosphere onboard?

A: It’s five-star without the la-di-da. We 
talk about five-star luxury but we also talk 
about informality and on Azamara we would 
never expect a gentleman to take a tie or 
a jacket because you’re on holiday and we 
want you to relax. Our guests can experience 
five-star cuisine and accommodation 
without having to dress up in a tuxedo or 
evening gown.

Q: So what is included in  
the price of an Azamara cruise?

A: All your main meals are included – the 
main dining room, the buffet restaurant, 
the a la carte al fresco dining, the tapas – as 
well as all day room service, beers, wines 
and spirits, specialty teas and coffees. You 
never physically have to hand over your sea 
pass card to be charged because everything 
onboard is included. We have self-service 
laundry, the gratuities are included and we 
have shuttle services in most of the ports to 
get you in and out of the city. 

We also have one ‘AzAmazing Evening’ 
per voyage, which is also complimentary. 
It could be the Three Tenors at the Italian 
Opera House or the Tasmanian Symphony 
Orchestra in Hobart. We take everybody 
from the ship to an event on the shore and 
they are incredible.

READY FOR  
THE JOURNEY

Cruisers are eagerly awaiting the Australian debut of the refurbished 
Azamara Journey. Here, Steven Garside, Business Development 
Manager for Azamara Club Cruises in Australia and New Zealand 
(pictured right), reveals what they can expect.

Azamara Journey is 
heading to Australia 

in February for her 
debut season
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Q: What have you got coming up  
in the local market?

A: Azamara Journey is coming for her 
maiden season so it will be Australia’s 
newest vessel in the luxury market. It has 
been fully refurbished bow to stern – both 
our ships have, in fact, at a cost  
of more than $US50million (approx. $AU65 
million). They are beautifully decorated 
inside: every state room was refreshed and 
we even built two new spa suites which 
have their own spa tub overlooking the 
ocean. So when Journey arrives in February 
for her four local voyages it will be the first 
time anyone in Australia has seen the new 
look. I’ve recently returned from Journey in 
Europe and let me tell you, it is stunning.

Q: Will Azamara expand its 
presence in Australia?

A: Because of the demand and the 
fact Aussies are now the third largest 
demographic onboard, we have secured 
the next three full seasons in Australia. We 
are so excited about the Australian market 
that we have also decided to start our first 
‘World Journey’ in Sydney in 2018, which 
will see guests visit 102 countries on a 
once-in-a-lifetime cruise from Sydney to 
London. In fact, we will have both Journey 
and Azamara Quest visiting Australia in 
2018.
■ azamaraclubcruises.com

The bedroom in a club spa suite

The stairwell  
on deck 4The drawing room

Visit intrepidtravel.com/sailing

SMALL  BOATS
 big adventures

With Intrepid, sailing trips are for everyone, no matter your experience or level of tan. 
You can help sail the boat or just chill with a good book, live the high-life on the  

Cote d’Azur or explore new waters in Myanmar. And the best bit? Sailing your own 
yacht isn’t as pricey as you think, especially with up to 20% off selected departures.  

So jump on board and bring the deckshoes. This is sailing, Intrepid-style.

*Terms & Conditions apply. 20% discount applies to Intrepid small group sailing tours departing between 15 January and 31 March 2017. Book before 31 December 2016. Discount does not apply to local payments/kitty. Prices are per 
person based on twin share accommodation, low season and are subject to change. Standard booking conditions apply, visit our website for details. Use promo code 28283 when booking.

British Virgin Islands Sailing Adventure
8 DAYS NOW FROM $1,988

Myanmar Sailing Experience
9 DAYS NOW FROM $2,128

Sail Phuket to Ko Phi Phi
4 DAYS NOW FROM $796

Phuket Sailing Adventure
 7 DAYS NOW FROM $1,480

20%
 OFF  

SELECTED DEPARTURES*
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MAKE IT A SPECIAL 
AUSSIE DAY
CELEBRATE AUSTRALIA Day on a special four-night 
Murray Princess cruise and enjoy special festivities 
while discovering the real history of the outback. 

Departing on January 23, the cruise features 
traditional games, including 
‘Two Up’ and thong throwing, 
and a special Captain’s 
Australia Day buffet dinner. 
On-shore excursions include 
a guided walking tour of 
Swan Reach and a visit to its 
museum.

Passengers will learn about Aboriginal history 
during a guided boardwalk tour of ancient rock 
carvings at the Ngaut Ngaut Aboriginal Reserve, 
one of Australia’s most significant archaeological 
sites. There’s also a visit to a native wildlife shelter 
and the very Australian ‘Woolshed Show’. Other 
activities include wine tasting and a tour of the 
vineyard at Burk Salter Boutique Winery, nature 
walks, eco-tours and bird spotting.

  Food onboard is a highlight with a hot buffet 
breakfast each morning, a two-course or buffet 
lunch and a three-course or buffet dinner each 
evening. Apart from the Captain’s dinner on 
Australia Day, there is a Captain’s dinner and dance 
and an Aussie-style campfire barbecue dinner and 
bush dance on the river bank.

The Australia Day cruise departs from Mannum 
and early booking saver fares start from $1,076 per 
person twin share. Fares include accommodation, all 
meals, guided nature walks, eco-excursions, onboard 
presentations, onboard free Wi-Fi, the Captain’s 
Australia Day Buffet Dinner, live entertainment, use 
of ship’s facilities including a sauna, spa, sun deck, 
bar, two lounges, restaurant and mini gymnasium 
with complimentary scenic coach transfers from 
Adelaide or secure car parking in Mannum.
■ murrayprincess.com.au

ROYAL CARIBBEAN International has been 
voted ‘Australasia’s Leading Cruise Line’ at 
the prestigious World Travel Awards Asia and 
Australasia in Vietnam.

The coveted title is determined from votes 
cast by travel and tourism professionals 

ROYAL GRABS YET ANOTHER CROWN
throughout Australia, New Zealand and the 
Pacific Islands, as well as the general public.

“It’s been an incredible year for Royal 
Caribbean and we are honoured to have 
such a prestigious international award under 
our belt,” says Adam Armstrong, Managing 
Director of Royal Caribbean Australia and 
New Zealand.

“Australasia has really shown us the love 
since the arrival of our first ship Down Under 
nine years ago and we can’t wait to welcome 
our guests back onboard our award-winning, 
innovative ships again this season – set to be 
our biggest ever.” 

The award adds to a long list of accolades 
presented to the cruise line in 2016, 
including the dual award from the National 
Travel Industry Awards for ‘Best Domestic 

Operator’ and ‘Best International Operator’, 
as well as the esteemed Cruise Critic Australia 
Editors’ Pick Awards for ‘Best for Families’, 
‘Best Entertainment’, and ‘Best New Ship’ for 
Ovation of the Seas. 

Royal Caribbean’s local season officially 
kicked off in October with the arrival of 
Radiance of the Seas in Sydney. Five of the 
line’s ships will sail Down Under during the 
summer, including Ovation, the newest, 
biggest and most technologically advanced 
ship to ever be home-ported in the region.

South Pacific sisters Voyager of the Seas 
and Explorer of the Seas also join Ovation and 
Radiance sailing from Sydney, while Legend 
of the Seas will sail her last season from 
Brisbane.
■ royalcaribbean.com.au

Explorer of 
the Seas and 

Voyager of the 
Seas in Sydney

A NEW range of carbon-offset adventure cruises has just been launched, hoping to 
start a sea change on sustainability in the multi-billion dollar cruise market. 

Launched under its Peregrine Adventures brand, the Intrepid Group’s new 
Adventure Cruising range features 10 itineraries which will all be in the same 
immersive local style that the global tour operator offers on its 1,500 trips on land 
each year. 

These small ship adventures will visit ports that the big ships can’t get to, allowing 
travellers to explore little-known towns and villages in some of the world’s hottest 
destinations, including Croatia, Cuba, Iceland, Portugal, Panama and the Greek Islands. 
Each of the trips will have no more than 50 travellers onboard. 

“Traditional cruises do a great job of catering for those travellers who enjoy an 
all-inclusive beach resort, but tourism is changing and there is no real option on 
water for our travellers who prefer small hotels and Airbnb-style local authenticity,” 
said James Thornton, Managing Director, Intrepid Group.

“We’re just a start-up in the fast-growing cruise market, but we think it is ripe 
for disruption because the big companies have not responded quickly enough to 
demand for genuine local experiences that benefit both travellers and the places 
and people they visit.” 

Thornton has just returned from a familiarisation trip in the Greek Islands and 
says that he’s excited by the opportunities that small ship cruising can offer to 
both travellers and destinations.

“One evening we relaxed in Mykonos watching the sunset with locals in a 
taverna, while the passengers from a big cruise ship were ferried back for a formal 
meal and evening entertainment. The ship was long gone by the time we stopped 
off for an amazing seafood meal in a village in Syros that relies on small boats to 
survive.”

Croatia has seen a surge in tourism numbers thanks to its starring role in 
Game of Thrones and it has also been chosen as the hero trip of Peregrine’s new 
Adventure Cruising brochure with a specially designed itinerary from Dubrovnik. 
The eight-day ‘Dalmatian Coastal Cruise’ aboard the Royal Eleganza departs on July 
24 and is priced from $2,985 per person. Prices for the other nine trips start from 
$1,955 per person and the first of these depart in January.
■ peregrineadventures.com/en-au/adventure-cruising  

BIG HOPES FOR 
SMALL SHIPS Dubrovnik, Croatia



Azamara Journey is cruising  
Australia & New Zealand  

for the first time this summer

LESS THAN

MONTHS 
TO GO!

What makes Azamara Club Cruises® different from everyone else?
It’s our focus on making sure your clients can experience each destination in-depth, and return home enriched with memories. 
Here are just some of the things that make Azamara different:

     Longer stays in port, more overnights and night touringSM

     All-inclusive with house beers, wines, spirits and more

      Recently revitalised, boutique-style ships that epitomise luxury    

     Friendly and intuitive service from our wonderful crew

      Beautifully crafted itineraries that visit unique ports 
other ships can’t reach

A U S T R A L I A

I N D O N E S I A

Sydney

CairnsDarwin

Whitsundays

Komodo
Thursday Island

Port Douglas

Singapore

Bali

Townsville

Great Barrier Reef
18 NIGHT VOYAGE
WED 1 FEB - SUN 19 FEB 2017

Sydney

Milford Sound

Dunedin

Akaroa
Kaikoura
Wellington

Picton Napier

Waitangi
Russel

Hobart

Auckland

A U S T R A L I A
N E W  Z E A L A N D

Tauranga

New Zealand Explorer
16 NIGHT VOYAGE
MON 6 MAR - WED 22 MAR 2017

Sydney

Melbourne

Port Arthur
Milford Sound

Dunedin
Akaroa

Napier
Tauranga

Auckland

Hobart

A U S T R A L I A
N E W  Z E A L A N D

Australia & New Zealand
15 NIGHT VOYAGE
SUN 19 FEB - MON 6 MAR 2017

A U S T R A L I A

I N D O N E S I A

Sydney

Darwin

Thursday Island

Singapore

Bali

Brisbane

Celukan
Bawang

Cairns
Townsville

Great Barrier
Reef

Whitsundays

Australia & Asia
18 NIGHT VOYAGE
WED 22 MAR - SUN 9 APR 2017

 LATE NIGHT STAY (20:00 OR LATER)  OVERNIGHT STAY

CONTACT YOUR TRAVEL AGENT, CALL 1800 754 500 OR VISIT WWW.AZAMARACLUBCRUISES.COM.AU



22   |   W W W . T R A V E L T A L K M A G . C O M . A U

CRUISEtalk

Sheer bliss awaits in Alaska
NORWEGIAN CRUISE Line will pioneer a new era of cruising with the launch of the first 
custom-built ship with features and amenities for the ultimate Alaskan experience.

Beginning in June 2018, Norwegian Bliss (pictured) will cruise to America’s ‘last frontier’ from 
Seattle and will be the first NCL ship to make its debut in the Emerald City.

“Norwegian was the first cruise line to begin cruising to Alaska from Seattle in 2000 and it’s 
only fitting that we bring our newest ship directly to this incredible location,” said Andy Stuart, 

President and CEO of Norwegian Cruise Line. 
The third ship in the line’s Breakaway-Plus 

class, Norwegian Bliss will be 167,800 gross tonnes 
and will accommodate 4,000 guests. She will 
sail weekly seven-day Alaska cruises with calls in 
Ketchikan, Juneau, Skagway and Victoria, British 
Columbia, along with scenic glacier cruising. 
Reservations will open in January next year.

“Alaska is one of the top destinations for 
our guests to explore and we are thrilled 
to be the first cruise line to offer our guests 
the opportunity to experience this coveted 
destination aboard a brand new, state-of-the-art 
cruise ship custom designed for Alaska, the first 
of its kind to ever debut in Seattle.”
■ ncl.com.au

It’s Curtis at the double
AUSSIES WILL soon have the chance to dine at two Curtis Stone restaurants close to home 
with the award-winning chef’s SHARE featured on two superliners sailing in local waters.

As part of an exclusive partnership with Princess Cruises, SHARE by Curtis Stone is now 
available on Sun Princess, which is based here full-time, as well as Emerald Princess, which 
arrived last month for its first Australian season. Ruby Princess, which sails in the northern 
hemisphere, also features a SHARE by Curtis Stone restaurant.

“So much of my food ethos comes from my Australian upbringing so it means a lot to me 
that two of my SHARE restaurants are so close to home for Australians,” said Curtis.  

“SHARE combines all the things that I’m most passionate about – being on the ocean 
looking over the water, escaping to visit new destinations and sharing stories and good times 
over a delicious meal.”

According to the cruise line, SHARE had been a hit with local guests since its introduction 
on Sun Princess earlier this year, with its roast chicken with bacon slab and charred onion 
slaw, and its warm bread pudding with toffee sauce, proving particularly popular.

Sun Princess cruises include a 12-night ‘South Pacific’ voyage sailing from Sydney on April 
25 priced from $1,499 per person twin share plus an onboard credit of $100 per person. An 
11-night ‘South Pacific’ cruise on Emerald Princess departing on March 7 is priced from $1,199 
per person twin share plus an onboard credit of $100 per person. 
■ princess.com

GET READY 
FOR A HYBRID 
REVOLUTION
HURTIGRUTEN HAVE placed an order 
for two hybrid-powered expedition 
ships that they claim will revolutionise 
adventure travel at sea.

Named after Roald Amundsen 
and Fridtjof Nansen, two legends 
of polar exploration, the new ships 
will be characterised by pioneering 
Scandinavian design. Due for delivery 
in 2018 and 2019, they will be the 
world’s first expeditionary ships sailing 
fully electric with sustainable hybrid 
technology.

The design of the ships has revolved 
around modernity, prime quality and 
comfort, with the interiors inspired 
by nature. They will remind travellers 
of the memorable landscapes that 
surround them. This clean, fresh and 
simplistic design will be reached with 
natural and predominantly Norwegian 
material.

“The new vessels will enhance the 
experience of our customers,” said 
Damian Perry CEO of Cox and Kings, 
specialist operator of Bentours and 
GSA of Hurtigruten. “Bentours and 
Hurtigruten are 100 per cent customer 
focused and understand travelling 
to such mesmerising and unique 
destinations requires that special and 
tailor-made touch.”

The vessels will have three 
restaurants with menus reflecting local 
flavours and destinations. A special 
pool deck will include infinity pools, 
Jacuzzis and bars. Six out of 10 cabins 
will have their own balcony and two 
out of 10 will be suites.
■ hurtigruten@bentours.com.au



*TERMS & CONDITIONS: All fares shown are Australian Dollars, per person, based on twin occupancy and including all bonus saving discount. Fares include pre and/or post hotel stays as detailed for each itinerary, gratuities & port taxes (correct as of 31 Oct 2016). Valid for  
sale to 31 Jan 2017 or until sold out and for new bookings only. Existing bookings cannot transfer to the new offer. Cancelled bookings are subject to cancellation penalties as per the terms and conditions. All Cruise Tour & Fly Free offers are capacity controlled and can be 
withdrawn or modified at any time without notice. ^FLY FREE offer is subject to availability. Airfare is economy class and based on specific airlines, routing and class. Valid for flights to/from Sydney, Melbourne, Brisbane & Adelaide. +Savings are per person, twin share and are 
included on the package fare shown and based on specific sailings and cabin categories. Sole occupancy cabins are not available on these offers. Pre & post hotel accommodation & transfers from airport/ port/hotel offered on dates specified on itinerary only, ask for details. 
Travel agent service fees not included. Voyages to Antiquity reserve the right to change, correct errors, withdraw from sale any or all fares, itineraries, excursions & fees. For full terms & conditions visit www.voyagestoantiquity.com.au or visit your local preferred Travel Agent.

CRUISE TOUR
ITALIAN & ADRIATIC HIGHLIGHTS
Rome to Venice | 15 Days | 13 Sep 2017
• 2 night hotel stay in Rome
• 12 night cruise aboard Aegean Odyssey
• 12 included tours in 5 countries
• Expert Guest Speakers
• Included gratuities & port fees
CABIN  SAVINGS+ PRICE FROM
Premium Inside Cabin  $100 $4,545*
Premium Outside Cabin $200 $5,645*
Deluxe Stateroom  $300 $6,895*
Deluxe Balcony  $400 $7,845*

FLY FREE
GRAND VOYAGE TO THE  
COTE D’AZUR & ADRIATIC
Lisbon to Venice | 27 Days | 1 Sep 2017
• Return economy airfare from Australia^ to Lisbon, 

returning from Venice
• 2 night hotel stay in Lisbon
• 24 night cruise aboard Aegean Odyssey
• 20 included tours in 8 countries
• Expert Guest Speakers
• Included gratuities & port fees
CABIN  SAVINGS+ PRICE FROM
Premium Outside Cabin $400 $14,050*
Deluxe Stateroom  $600 $15,695*
Deluxe Balcony  $800 $17,895*

INCLUDES  
SAVINGS 
 $800+

ppUP 
TO

INCLUDES  
SAVINGS 
 $400+

ppUP 
TO

REQUEST A BROCHURE 02 9959 1345
info@vta.net.au

www.voyagestoantiquity.com.au

ASK ABOUT 6 SAILINGS FROM  
ITALY & PORTUGAL:
1 May 17 Lisbon to Seville 15 Days
1 May 17 Lisbon to Rome 29 Days
1 May 17 Lisbon to Rome 17 Days
1 Sep 17 Lisbon to Athens 39 Days                               
13 Sep 17 Rome to Athens 27 Days
13 Sep 17 Rome to Athens 36 Days

8 VOYAGES 
UNFORGETABLE JOURNEYS,

SPECTACULAR SIGHTS & 
MAJESTIC CITIES

DISCOVER  
HIDDEN 

ITALY & PORTUGAL
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PROPERTYtalk: Review

FROM THE moment you enter the grand 
carriageway leading to the distinctive 
courtyard of this 1914 Edwardian building 
you feel more like royalty arriving at a 
luxurious manor house rather than a tourist 
entering a London hotel. 

Notably the Rosewood is the only London 
hotel to have such an entrance that you can 
turn into – ideal for keeping the paparazzi out. 

The hotel opened in 2013 after a £85 
million (approx. $AU104 million) renovation 
and the results are impressive with all the 
original features restored to a first-class 
specification. Not surprisingly it has won 
many awards and accolades such as ‘Hotel 
of the Year London 2014/2015’ at the AA 
Hospitality Awards, ‘Opening of the Year 
2014’ at the European Hospitality Awards 
and more recently ‘UK Favourite Business 
Hotel’ at Conde Nast Traveller Readers’ Awards 
2016.

The Rosewood is perfect for both business 
and pleasure as it’s situated in the heart 
of the city on High Holborn and just a few 
minutes’ walk to the Holborn underground 
station. We were able to walk comfortably 
to everywhere we wanted to go, including 
Covent Garden, the West End theatres, the 
British Museum, the Royal Opera House and 
some galleries.

The property has the feel of a stylish 
London residence with 262 rooms and 44 
suites including nine signature suites which 

have been crafted from the finest materials 
and appointed to the highest standard. The 
décor could be described as English heritage 
with contemporary sophistication.

We stayed in a suite which would have 
been bigger than most London apartments. 
We had everything we could think of at our 
fingertips, including three TV’s (one in the 
bathroom), two toilets, remote control blinds 
so you never need to leave the bed, walk-in 
robe, the biggest bar I’ve ever seen in a hotel 
with complimentary slow gin, soft drinks and 
nibbles, plenty of storage and so much space 
that we even had our own grand entrance hall.

Not a sound could be heard from either 
the busy streets or the corridors during the 
night and this coupled with the comfort of 
the beds led to a deep, uninterrupted sleep.

Breakfast is served in the Mirror room, 
aptly named due to the cleverly designed 
decorative mirrors with low lighting, and the 
lounge seating made for a relaxed dining 
experience. We were spoilt for choice with 
a selection of healthy, continental or full 
breakfast options with great coffees and 
drinks also on offer. 

Other dining options include the Holborn 
room offering an assortment of culinary 
experiences or The Terrace which serves food 
and drink inspired by the British seasons 
in a luxurious garden setting. Cosy up in a 
sumptuous blanket on the heated benches 
while sipping on hot toddies, hot buttered 

rum, spiced Somerset cider or mulled wine 
and British whiskeys accompanied by cigars. 
Or you may prefer to have cocktails and 
curries at Scarfes Bar while enjoying live jazz 
and cabaret.  

The Rosewood also has a five-star hair 
salon, a spacious fitness suite set over two 
rooms that are bathed in daylight and 
feature a wide range of equipment and 
amenities, and the Sense spa which offers 
facials, massages and other indulgent 
treatments including the chemical-free 
skincare range, Sodashi. 

For me, this hotel has it all and I can see 
why it gets five stars on Tripadvisor. It has 
become many people’s favourite hotel in 
London… and now it’s mine, too. 
■ rosewoodhotels.com/London 

AN ENGLISH  
ROSEWOOD
DEBBIE SPROULE checks out an historic hotel in London that is turning heads and winning awards.



A Night To Remember

Commemorate the year with a truly unforgettable stay at Meriton Serviced Apartments. With our hotels amongst 
the tallest in Australia, celebrate the New Year with an unrivalled, breathtaking backdrop from the privacy of 

your very own fully furnished sky-high suite. Experience the vibrant night life and events conveniently located only 
moments away from our hotels in Sydney, Brisbane and the Gold Coast.

The suites are limited and are going fast, so reserve your suite now by calling 131 672 or visit staymsa.com, and 
discover the uncompromised quality and exceptional value experienced at Meriton Serviced Apartments.

SYDNEY  |  BRISBANE  |  GOLD COAST



SKYtalk
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Kiwis happy 
to notch win 
number eight
TRAVEL AND tourism professionals 
around the world have voted Air New 
Zealand as Australasia’s leading airline 
for the eighth year at the World Travel 
Awards in Vietnam. 

Christopher Luxon, CEO of Air New 
Zealand, said that while the award was 
“hugely gratifying,” the big challenge 
now was to get Australian travellers to 
understand his airline was much more 
than a trans-Tasman carrier.

The airline launched its ‘Better Way 
to Fly’ campaign recently featuring 
Dave, a CGI migratory bird who’s 
discovered that Air New Zealand is 
a better way to fly from Australia to 
North and South America.

“Australia is an incredibly important 
market to Air New Zealand and 
through this campaign work we 
hope to encourage more Australian 
travellers to consider Air New Zealand 
for their next long haul trip to the 
Americas,” said Mr Luxon.

“In recent years we have focused 
heavily on building a strong Pacific 
Rim network, investing deeply in the 
customer experience and building a 
strong culture internally.  It’s great to 
see these investments paying off and 
being recognised in the World Travel 
Awards.”

The past 12 months have been 
significant for the airline, growing 
its network through the addition 
of several new routes, introducing 
a number of initiatives under a 
new sustainability framework 
and introducing innovations and 
enhancements to the customer 
experience, including rolling out a 
$100 million lounge redevelopment 
program.
■ airnewzealand.com.au

CATHAY PACIFIC has launched its ‘First In, 
Best Dressed’ sale, offering reduced fares on 
flights to Europe and North America.

Earlybird fares are available on flights 
booked from now until December 31 and 
departing to Europe or America between 
March 1 and November 30, 2017.

“London flights start from $1,640 return 
and with 39 flights a week to the British 
capital – five daily into Heathrow, as well as 
four a week into Gatwick – there are plenty 

FARES ARE DRESSED FOR SUCCESS
of options for passengers to travel at a time 
that suits them,” said Nelson Chin, General 
Manager Southwest Pacific, Cathay Pacific 
Airways.  

Cathay flies direct from Hong Kong 
to Paris, Amsterdam, Frankfurt, Zurich, 
Manchester, Rome, Madrid, Dusseldorf 
and Milan where airfares start from $1,488 
return. Business class fares to New York start 
from $6,841.
■ cathaypacific.com.au

LUFTHANSA GROUP in Australia has 
just released global fares in mixed 
compartments, giving economy 
passengers the chance to sample the 
business class experience.

“With these new products, Lufthansa 
Group delivers world-class premium 
services at affordable prices through its 
Australian travel agents,” said Anil Rodricks, 
General Manager Australia.

Creative, bespoke, value for money 
itineraries can be created using Lufthansa 
Group airlines (Lufthansa, Swiss or 
Austrian) and a choice of 13 partner 
airlines to and from Australia. These 
include the most popular connections 
with partner airlines Singapore Airlines, 
Cathay Pacific, Thai Airways, ANA, Air 
Canada, United Airlines and South African 
Airways.

Economy-business class and business-
first class fares can be booked with 
multiple gateways in North and South 
America, Asia and Africa to four hubs in 
the heart of Europe – Frankfurt, Munich, 
Zurich or Vienna – connecting customers 
to more than 170 destinations in Europe.

The fares give economy class customers 
the opportunity to experience the comfort 
of business class on the long haul flight 
or business class customers the ultimate 
comfort in first class. Fares are fully 
combinable across the group on a half 
return basis and are on sale until April 30. 
They are not restricted to seasonality so 
travellers can get value for money during 
peak periods by booking early, but these 
unique fares are only available from your 
local travel agent.
■ lufthansaexperts.com

MIX AND MATCH



Lie-Flat. Drift to sleep.  
Wake up in Hawai‘i.

Commencing mid-December 2016, you can experience a 
new level of comfort, with fully lie-flat seating on our non-stop 
flights between Sydney and Honolulu.

With the unique, luxurious, island inspired design and our 
authentic Hawaiian hospitality, you’ll have arrived in the islands 
the moment you settle in.

Learn more at HawaiianAirlines.com.au
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HAWAII

I DON’T know about you but I’m a big fan of 
a big finish. Whether it’s from a particularly 
fine bottle of wine, a Puccini opera or a close 
sporting contest, those concluding moments 
that leave you spellbound and desperately 
wanting more can be memorable. 

Happy to report that my final night in 
Hawaii on a recent visit provided a fitting 
climax to my time in the Islands.

Back in the Eighties, the marketing gurus 
at the Hilton Hawaiian Village (HHV) in 
Waikiki decided to stage a fireworks display 
and invited Barron Hilton, the patriarch of 
the chain, to attend. He liked the idea so 
much he suggested they hold the event 
EVERY Friday (way to blow the budget, 
boss!). So, at 7.45pm every Friday since 1988, 
the resort has staged a free fireworks show 
right on the beach outside the property, to 
which some 5,000 people usually attend. It’s 
become an iconic Waikiki activity.

Now, watching from the beach is 
great but jump aboard the Spirit of Aloha 
catamaran operated by Waikiki Beach 
Activities and you’ll be guaranteed one of 
the best evenings in Hawaii. You have dinner, 
a few drinks, sail around for 90-minutes 
and then settle back to watch the fireworks 
under the stars. Truly a ‘must-do’ experience.

Not that you’ll be short of things to do if 
you stay at the HHV – indeed, some guests 
never leave the resort, which is probably 
why it vies with the Hilton in New York as 
the most popular in the chain. Set on almost 
nine hectares of prime beachfront, it has 
more than 90 shops, the Mandara Spa, five 
pools, 18 restaurants and bars and a range of 
accommodation options, guaranteed to suit 
all travelling types and most budgets. 

We stayed on the 11th floor of the Ali’i 
Tower which has its own check-in desk 
(very handy to avoid the masses at main 
reception) and concierge services. The tower 
also has a private pool on the second floor 
(another great spot for the aforementioned 

  

BANG
Going out with a

JON UNDERWOOD concludes his visit to the Hawaiian Islands  
with a traditional celebration on Oahu that always pulls a crowd.

fireworks show) and fitness centre. But 
the big drawcard is the view, which from 
our room was straight out over the Pacific 
Ocean. Sitting on the balcony with a bottle 
of wine watching the sun go down was 
another truly memorable experience.

Those who are tempted to explore 
beyond the boundaries of the resort will 
not be disappointed. There’s the Honolulu 
Zoo and Waikiki Aquarium in Kapi’olani Park, 
while many come to pay their respects in 
Pearl Harbor and at The National Memorial 
Cemetery of the Pacific. Museums, art 
galleries, shops and restaurants make Waikiki 
a throbbing metropolis… so we decided to 
head for the hills.

Just a 25-minute drive from HHV and 
you can be wandering around the green 
lushness of the Lyon Arboretum. Founded 
in 1918, the 78-hectare site is home to more 
than 5,000 plant species, including 80 that 
are endangered or rare. Both local and 
introduced plants can be found here and 
it’s a fantastic spot to escape the hustle and 

bustle of the city down below. 
Waikiki has changed tremendously since 

I was last here back in the early 90’s. Millions 
of dollars have been spent ‘cleaning up’ the 
city, which had become a little tired and 
rundown. Now it is a sparkling jewel, with 
wide pedestrian pathways, designer shops 
and a positive ambiance, definitely a grown-
up version of what it once was.

■ hiltonhawaiianvillage.com; 
waikikibeachactivities.com;  
hawaii.edu/lyonarboretum

Jon Underwood travelled courtesy of  
Hawaiian Airlines, Hilton and Avis.

The iconic firework show and 

(left) sunset in Waikiki

Lyon Arboretum

The Hilton Hawaiian Village
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HAWAII

HAWAIIAN AIRLINES has begun sales of its 
new premium cabin offering fully lie-flat 
seating for travel between Honolulu and 
Australia.

The premium cabin is available for travel 
starting December 5 between Honolulu 
and Brisbane, and as of December 13 for 
flights between Honolulu and Sydney. It will 
arrive in additional markets as the company 
retrofits its fleet of 23 wide-body A330 
aircraft through 2017.

As part of the cabin retrofit, Hawaiian 
is also adding 28 additional extra comfort 
seats in response to growing demand for 
its popular premium economy service. The 
extra comfort option features 36 inches 
of seat pitch, priority boarding at the 
gate, complimentary on-demand in-seat 
entertainment and a personal power outlet.

“We are thrilled to introduce our 
international guests to our lie-flat seats – the 
centrepiece of a premium cabin thoughtfully 

Fliers can take the flat-out option
crafted to bring onboard all of the sights, 
sounds and tastes of Hawaii,” said Avi Mannis, 
Hawaiian’s Senior Vice President for Marketing.

Incorporating flowing curves, the cabin 
features 18 lie-flat leather seats that fold 
into 180 degree beds that are more than 20 
inches wide and 76 inches long. Aligned in 
a 2-2-2 configuration, the seats are tailored 
to leisure guests such as couples, families 
and honeymooners, while offering superior 
functionality to the business traveller.

Guests also receive a hand and body 
balm, lip balm, hydrating mist, dental kit, 
a bamboo comb and socks. An eye mask, 
plush mattress pad and pillow are provided 
for added comfort and a restful sleep. Seats 
feature power ports, including two USB 
connections and one A/C outlet, and an in-
flight entertainment system with more than 
100 hours of movies and TV powered by a 
13-inch wide-screen tablet.

Chai Chaowasaree, the airline’s Executive 

Chef, will present his cuisine on custom-
crafted dinnerware, linens and trays, 
showcasing regional food by Hawaii’s top 
local chefs. A premier cocktail and full 
beverage bar service will offer specialty 
drinks such as a signature mai tai, wines 
selected by the airline’s master sommelier, 
local craft beer and Hawaii-made spirits.

Meanwhile Hawaiian, in collaboration with 
The Walt Disney Studios, has unveiled the first 
of three custom A330 aircraft being adorned 
with imagery from the highly anticipated, CG-
animated comedy adventure Moana. 

The inaugural decal design features 
four characters from the movie on the 
fuselage as they take off on a wayfinding 
journey, including the demigod Maui, the 
adventurous teenager Moana and her two 
friends: Heihei the rooster and Pua the pig.
■ hawaiianairlines.com

Auli‘i Cravalho and Dwayne Johnson, the stars  
of Moana, with the new livery.  
Picture courtesy Donald Traill for Hawaiian Airlines

A BEACHFRONT WAIKIKI HOTEL 
EXEMPLIFYING THE “ALOHA SPIRIT”

Escape
TO WAIKIKI

Situated steps away from legendary Waikiki 
Beach with sweeping views of the Pacifi c Ocean 
and iconic Diamond Head, Pacifi c Beach Hotel 
is known as one of Oahu’s top choices for 
premier accommodations. All-new guestrooms 
by acclaimed design fi rm Rockwell Group. 
Start planning your Escape to Waikiki today. 
#WHEREALOHALIVES

BOOK YOUR NEXT ADVENTURE TODAY
(808) 922-1233  |  PacificBeachHotel.com
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HAWAII

BIG WAVES are a big marker of winter in 
Hawaii. It’s the season when immense storms 
roll across the Pacific Ocean hundreds of 
kilometres north of Hawaii, propelling 
heightened swells toward the Islands’ north-
facing shores. 

Hot on the heels of all this wave action 
are the pros of surfing from Hawaii and 
around the world, who converge on the 
famed surf spots of Oahu’s North Shore and 
Maui’s north coast Peahi area (whose most 
fearsome surf break is called Jaws) to surf 

their sport’s most prestigious contests while 
big wave fans watch them face the power of 
the ocean head on. 

Hawaii’s winter wave season begins with 
the November and December start dates 
of the three competitions of the Vans Triple 
Crown of Surfing on Oahu’s North Shore, the 
final annual contests of World Surf League 
competition. 

The four-month wait for wave heights big 
enough to hold the annual Peahi Challenge 
on Maui begins in October, while the biggest 

A GOOD 
SPORT
HAWAII IS one of Australia’s most popular 
holiday hot spots, but it’s now becoming a 
top destination for avid sports fans.

Latest statistics show that the number 
of Aussies travelling to Hawaii to watch or 
take part in a sporting event increased by 
44 per cent in 2015. They are participating 
in events such as outrigger canoeing (there 
are almost 80 clubs across Australia), stand 
up paddle board races, open water swims, 
surfing championships, golf tournaments, 
marathons and Ironman events. Some are 
going along just to support friends and 
family while taking a holiday at the same 
time.

“A number of young Australian athletes 
have also been recruited to play for University 
of Hawaii athletics teams including water 
polo, basketball, baseball, softball and of 
course football,” said Kerri Anderson, Country 
Manager Hawaii Tourism Oceania (HTO).

Ms Anderson said HTO hoped that the 
recent American Football game between 
University of Hawaii and the University of 
California Golden Bears in Sydney would 
peak peoples’ interest and encourage them 
to go and watch a game in Hawaii.

“Being Hawaii’s only football team, the 
University of Hawaii Rainbow Warriors are 
hugely popular across the state. There is no 
better way to get involved with the locals 
than to see if you can catch a game at Aloha 
Stadium during a visit to Hawaii – or see 
other great college sports such as basketball 
or baseball.”

George D. Szigeti, President and CEO 
of the Hawaii Tourism Authority, who 
attended the University of Hawaii game, 
said Australia was one of Hawaii’s most 
important international markets.

“It’s clear that Aussies love Hawaii and we 
love having them visit and experience our 
Aloha Spirit, embrace our culture and enjoy 
our scenic natural beauty,” he said. 

“The laid-back and friendly personality 

of the Australians is very much like how we 
live in Hawaii. I think that’s a key reason why 
Aussies tend to stay longer here than visitors 
from other countries. There’s a real feeling of 
kinship when they come here.”

Market research shows that growth in 
travel to Hawaii from Australia is up 2.8 
per cent through the first two quarters of 
2016, with more than 157,000 Australians 
visiting compared to the previous year. In 
addition, spending by Aussies over that 
same timeframe is up 7.7 per cent to $US397 
million (approx. $AU527 million) or around 
$US2,520 (approx. $AU3,348) per person.

Mr Szigeti said that more than 45 per 
cent of these visitors from Australia were 
returning to Hawaii for their second trip.
■ hawaiitourismauthority.org

The first waves 
of winter

big wave competition of them all, The 
Quiksilver in Memory of Eddie Aikau (aka 
‘The Eddie’), begins its three-month wait for 
a full day of consistent 12-metre-minimum 
wave faces in December. (No 12-plus metre 
waves? No ‘Eddie’.)

Of course, you don’t have to wait for 
a competition to watch the big waves of 
winter. If the forecast reads ‘surf’s up!’ head 
to the Islands’ north shores, find a safe and 
dry spot on the beach or coastline to sit and 
then just take it all in.
■ © Hawaii Visitors and Convention Bureau. 
hvcb.org

Left: Surfing on Kona. Picture courtesy  

Big Island Visitors Bureau/Kirk Lee Aeder

Below: Picture courtesy HTA/Tor Johnson

Left: Windsurfing on Maui.
Left: Windsurfing on Maui. Picture courtesy Hawaii Tourism Authority/Tor Johnson
Right: Aloha Stadium. Picture courtesy HTA/Kirk Lee Aeder
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EVERY WINTER season, pro and amateur 
surfers from around the globe flock 
to Oahu’s North Shore, the mecca of 
professional surfing, to compete in some of 
the sport’s largest big wave tournaments, 
like the 2016 Van’s Triple Crown. 

Though the countryside of the North 
Shore is home to surf competitions, surf 
culture and authentic island life, some 
might find it surprising that another such 
place has emerged in Waikiki (and is making 
headlines). It is called the Surfjack. 

Located off-the-beaten-path and a 
10-minute walk from Waikiki Beach, Surfjack 
Hotel & Swim Club is a new boutique 
property for those in search of an authentic 
Hawaii experience with a touch of mid-
century nostalgia, 1960s beach culture and 
modern Aloha.

With North Shore-inspired bungalows 
and suites paired with the vibrancy of 
Honolulu’s rising art and food scene, a few 
nights at the Surfjack makes for a one-of-a-
kind experience that blends the best of town 
and country.

After a long day of pounding North 
Shore surf, sand and relentless sun, surf 
competitors and spectators alike make their 

way into town to this 10-storey property, 
which offers live music, surf movie premieres 
and tall story sessions. 

It’s where the perfect cocktail is met with 
a ridiculous cannonball into the pool and 
where home grown cooking, local flavours 
and sustainable and organic sourcing 
thrive at the hotel’s onsite eatery, Mahina & 
Sun’s, by renowned Honolulu-born chef Ed 
Kenney. 

It’s also home to in-house boutique Olive 
& Oliver, a local retail shop that boasts the 
best espresso in a pink pineapple cup, along 
with men’s and women’s clothing made 
with aloha-vibes, including Kelly Slater’s 
Outknown sustainable menswear brand. 

Before visiting, be sure to check out the 
hotel’s robust calendar of eclectic events, 
music and experiences – from offsite surfing 
lessons and farm tours to on-site flower 
crown workshops, bicycle rentals and live 
poolside music. 

For those looking to wind down after 
a day of intense surfing and excitement, 
Surfjack is the place to mingle with fellow 
surf enthusiasts after a day of intense wave 
watching.
■ surfjack.com

Get nostalgic and unwind at the Surfjack

AS PART of the exciting growth and upscale 
revitalisation of Waikiki Beach, Pacific Beach 
Hotel is undergoing redevelopment to 
re-emerge in 2017 as  ‘Alohilani Resort at 
Waikiki Beach, an entirely new and exciting 
destination resort. 

Located on the site of the existing hotel, 
the new property will be a modern and 
tranquil oasis in the heart of Waikiki Beach 
that pays homage to Queen Liliuokalani 
and Hawaii’s rich cultural heritage. In 
retaining the spirit of Aloha, guests will 
enjoy access to Waikiki Beach like one 
of the locals as well as ocean activities 
including surfing, paddle boarding and 
dolphin excursions through the resort’s 
partner excursion and tour providers. 

Setting the stage for active and adventure 
travellers, the $US115 million (approx. 
$AU149 million) redevelopment will span 
the property’s exteriors, all 839 guestrooms 
and suites, and public areas, including the 
lobby with a 280,000-gallon oceanarium, 
a stylish new destination pool deck with 
cabanas and a bar, and two new restaurants 

created exclusively for the resort by celebrity 
chef Masaharu Morimoto.

Acclaimed design firm Rockwell Group 
and architectural firms WATG and Pacific 
Asia Design Group will transform the 
existing hotel into a modern, refined resort 
experience inspired by Oahu’s celebrated 
tropical landscape and rich cultural 
heritage. 

Residing on land formerly held by 
the Queen Liliuokalani Trust, the resort’s 
new name – Hawaiian for ‘the heavenly 
brightness’ – was thoughtfully chosen to 
honour Queen Liliuokalani who served as 
Hawaii’s last reigning monarch.

The hotel will continue to remain 

The changing 
face of Waikiki

open as it transforms into ‘Alohilani Resort 
at Waikiki Beach and guests can already 
experience the redesigned rooms and 
suites that have recently debuted in the 
Oceanarium Tower.
■ pacificbeachhotel.com

Above: Picture courtesy 
Steve Czerniak/
HONOLULU Magazine
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Where life is just a beach 
HONUA KAI Resort & Spa provides the perfect blend of luxury 
accommodation, first-class service and amenities.  

Located on 15 beachfront hectares of the world-famous 
Kaanapali North Beach, the resort is ideal for people who love to 
travel together. Each suite has a ‘great room’ feel that opens to a 
spacious lanai with memorable views, perfect for gathering or 
entertaining. 

Kitchens are fit for gourmet chefs with top-of-the-line Bosch 
appliances, including a full-size refrigerator, range, microwave 
and dishwasher. An in-suite washer and dryer, wireless Internet, 
and flat screen TV’s round out the amenities. Every other day 
housekeeping is provided, as well as a full-service concierge.

On property dining includes the casually elegant and 
oceanfront Duke’s Beach House, and Aina Gourmet Market, 
offering a casual environment for breakfast, lunch, dinner or 
snacks.

Guests can take a stroll on the pure, white sands of Kaanapali 
North Beach or take a dip in the Pacific Ocean, watching out for 
the humpback whales that often play right off the beach. If you’re 
into learning something new, try surfing, snorkelling, scuba or 
snuba lessons. For those who simply want to relax, the resort 
offers an imaginative aquatic playground, featuring a network of 
pools, five hot tubs and a meandering lazy river.

Ho’ola Spa provides services for added relaxation while a 
complete fitness centre provides top-of-the-line equipment 
for workout needs. The resort’s full-service concierge is 
available to tailor-make your vacation needs, with shopping, 
golf, hiking, zip lining, ocean adventures and cultural activities 
available nearby.
■ honuakai.com

A NAME THAT LIVES UP 
TO HOW YOU’LL FEEL

The Royal Collection 

Expansive 3-bedroom suites 
on Kaanapali’s North Beach

The Royal Collection at Honua Kai Resort & Spa is reserved for those 

seeking the highest level of luxury accommodations on Maui. Three 

distinct suite types carry thoughtfully chosen Hawaiian names that 

represent the pinnacle of island prestige – Alii, Piilani, and Kamehameha. 

Each luxuriously appointed three-bedroom suite features an expansive 

fl oor plan, indulgent bathrooms, plush furnishings and exclusive 

amenities fi t for island royalty. Additional luxuries and personalized service 

will only enhance your vacation. And make you feel, well, royal.

HonuaKai.com/RoyalCollection

855.703.3465

AAA Four Diamond Resort
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BORN FROM an island culture, at Outrigger, 
we live, work and play by the sea. 

Our name is directly related to the vessel 
of discovery that transported ancient 
navigators across uncharted seas. The 
spirit and dedication of those navigators 
are embedded in our logo, an image of an 
outrigger canoe riding the waves.

From humble beginnings, Outrigger 
has used the image of an outrigger canoe 
as a reminder to look forward, beyond the 
horizon and embrace all that we discover 
with open arms and minds.

One such discovery is the importance for 
our Outrigger Resorts’ guests to experience 
a journey, an escape from the ordinary, 
where one can immerse themselves in the 
sights, sounds, tastes and smells specific 
to that iconic beachfront destination. We 
call this Outrigger Resorts SIGNATURE 
EXPERIENCES.

From a heart-felt greeting, refreshing 
locally inspired beverage and welcome gift 
to complimentary activities, customs and 
exclusive off-site community excursions, 
like culturally inspired beachfront vow 
renewal ceremonies in Hawai‘i or hands-on 
participation in coral regeneration in the 
Maldives, Outrigger Resorts’ guests can 
expect the experiential.

The discovery of expanding our footprint 
in new markets was realised with our 
partnership with GLOBAL HOTEL ALLIANCE 

(GHA), adding our nine premier beachfront 
resorts (Outrigger Waikiki Beach Resort, 
Outrigger Reef Waikiki Beach Resort, 
Outrigger Fiji Beach Resort, Castaway 
Island, Fiji Resort, Outrigger Guam Beach 
Resort, Outrigger Laguna Phuket Beach 
Resort, Outrigger Koh Samui Beach Resort, 
Outrigger Mauritius Beach Resort and 
Outrigger Konotta Maldives Resort) to that 
of GHA’s network of 33 independent brands 
with more than 550 hotels.

GHA’s DISCOVERY loyalty program and 
Outrigger now share a loyal customer base 
of more than seven million DISCOVERY 
members who are now recognised and 

SIGNATURE EXPERIENCES AT OUTRIGGER

rewarded across the Outrigger Resorts’ 
portfolio of premier beachfront resorts.

Since 2013, Outrigger has pledged its 
support to the POLYNESIAN VOYAGING 
SOCIETY’s Worldwide Voyage that is taking 
the historic voyaging canoe Hōkule‘a and 
its sister vessel Hikianalia to more than 20 
countries and 60 ports of call on a five-year 
journey of discovery and education around 
the world. 

Our journey of discovery continues as we 
perpetuate the cultures and customs of the 
destinations of Outrigger Resorts and share 
that with our guests.
■ outrigger.com

■ OUTRIGGER’S OZONE (Outrigger’s 
ZONE) is a global conservation 
program centred on protecting 
the health of coral reefs and the 
oceans surrounding the iconic beach 
destinations of our resorts. Our 
hope for OZONE is for our guests 
to discover, interact and learn. 
Launched in 2015 in celebration 
of World Oceans Month and in 
partnership with government, 
private industry and conservation 
organisations worldwide, OZONE is 
our action plan to make a positive 
impact on reef conservation.
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50 DEGREES North are expanding their range 
of premium tailor-made itineraries visiting 
the Norwegian Coast for 2017. 

With all 12 of their sales staff being Nordic 
nationals, the boutique tour operator offers 
unique, in-depth knowledge of the region. 
The new ‘Norwegian Coast’ range utilises 
ferries, regional trains, buses, express boats 
and even bikes to get travellers around and 
exploring hidden gems.

The itineraries combine well-known towns 
and regions like Bergen, Ålesund, Trondheim, 
Lofoten and Tromsø with lesser-known coastal 
secrets like Romsdalsfjorden, Helgeland, the 
UNESCO World Heritage listed Vega islands, 
Vesterålen, Senja and Lyngsfjorden. 

NORWEGIAN COAST  
& HELGELAND

This 13-day independent tour starts 
with a short coastal voyage from Bergen 
to Trondheim. After picking up a hire car, 
travellers discover some of the hidden gems 
of the Helgeland coastal region. Highlights 
include Vega, famous landmarks such as 
Torghatten, De Syv Søstre (The Seven Sisters 
mountain range), Svartisen (Black Ice Glacier) 
and Saltstraumen (the world’s strongest 
whirlpool), world-class fishing, boutique 
accommodation and meals prepared from 
fresh local produce. 

LOFOTEN & NORWEGIAN COAST
This nine-day independent tour includes 

the voyage from Bergen to Lofoten Islands 
with visits to Ålesund, Geirangerfjord, 
Trondheim and Saltstraumen. The Lofoten 
archipelago is one of the most picturesque 
areas of Norway, with the sea on one side 
and mountains on the other. The islands 
offer a number of activities such as walking, 
cycling, diving and kayaking, making them 
an ideal destination for photographers, 
hikers, fishermen and all nature lovers. 

AURORA HIGHLIGHTS
On this short highlights tour you’ll visit 

one of the northernmost inhabited areas 
in the world and experience the unique 
Sami culture, tranquil white landscapes 
and exhilarating winter activities. Spend a 
night in the Kirkenes Snow Hotel, explore 
the fjords around the North Cape on a 
Norwegian Coastal ferry or try your hand at 
dog-sledding, Arctic king crab fishing and 
reindeer sledding. If conditions are right, 
catch the Northern Lights, preferably on the 
night you are sleeping in the glass igloo at 
Kakslauttanen in Finland.  

BEST OF ICELAND
This 12-day self-drive journey allows you 

to explore the glaciers, mountain lakes and 
valleys of Iceland at your own pace and 
includes premium countryside boutique 
accommodation. The range of hotels 
includes deluxe rooms at First Hotel Alda 
and Hótel Laxá, and a stay at the new Silicia 
Hotel adjoining Iceland’s Blue Lagoon. Such 
smaller, handpicked boutique countryside 
hotels are considered the best options in 
Iceland’s regional areas. 

Recommended activities include a visit 
inside a volcano, whale watching and glacier 
walking. These are all once-in-a-lifetime 
natural experiences and this itinerary can be 
tailor-made to suit your plans, but guests are 
advised to book early to secure availability. 

SMALL SHIP ARCTIC VOYAGES
50 Degrees North have selected a range 

of small ship voyagesin the High Arctic 
and Greenland. Voyages include tall ships, 
converted Icelandic schooners and ice-
strengthened vessels with a maximum of 
140 passengers. 

NORWEGIAN FJORDS,  
BJØRNØYA & SVALBARD 

With only 12 passengers on board, expect 
a unique and personal experience in the 
fragile environments of the High Arctic. This 
voyage travels up the Norwegian coast, out 
to Bear Island (Bjørnøya) and then across to 
Spitsbergen island, meeting the Arctic wildlife 
and local populations during shore landings.

WHITE CHRISTMAS 
Would you like to spend next Christmas 

in Lapland in a snow-covered village where 
streetlights are turned off in the afternoon 
so you can better experience the Northern 
Lights?

The village of Äkäslompolo is located 200 
kilometres north of the Arctic Circle, deep 
in Finnish Lapland surrounded by the old 
forests of the Pallas-Yllästunturi Nature Park. 
50 Degrees North run two very authentic 
and exclusively escorted tours before and 
over Christmas: ‘Lapland Winter Magic’ and 
‘Lapland Christmas Magic’. 

Families stay in log cabins, each with 
their own fireplace and sauna. These are 
fully-inclusive tours with great local food 
and winter activities like husky and reindeer 
sledding, ice fishing and snowmobiling. 
Most importantly, these tours include a 
private visit to Santa’s cabin!

“We feel that our product offering, 
attention to detail and quality of service is 
unique in the industry,” said Tietse Stelma, 
Owner and CEO of 50 Degrees North. 

“Our aim is to remain a relatively small 
and boutique tour operator, and focus more 
exclusively on those products we believe are 
the best, rather than trying to sell everything 
to anyone. This exclusivity allows us to focus 
more in-depth and improve on what we 
already do well.”
■ fiftydegreesnorth.com

When touring 
is better by 
degrees

Picture courtesy  
Lars Erik Martinsen

Small ship Arctic voyages.  
Picture courtesy Roy Mangersnes

Blue Lagoon 



          ICELAND      
don’t compromise - book with 

a true Nordic specialist

premium boutique itineraries  

www.fiftydegreesnorth.com
1300 422 821
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ROMANTIC HOLIDAYS

AUSSIE COUPLES are increasingly bucking 
tradition in favour of a wedding with an 
exotic back drop and a reasonable price tag. 
And given the average wedding now costs 
more than $65,000, this is no surprise. 

However, World2Cover warns that 
some of the most precious items are often 
inadvertently left at risk when planning a 
wedding abroad.

“Twenty eight per cent of brides spend 
over $2,500 on the all-important wedding 
dress, but when travelling, most luggage is 
only covered up to the value of $1,000 per 
item – leaving a big shortfall should anything 
happen during the trip,” says Claudio Saita, 
Deputy CEO and Executive Director in 
Australia for Tokio Marine, underwriters for 
World2Cover travel insurance.  

For brides and grooms getting hitched 
overseas or just starting to plan their 
destination wedding, the team at World2Cover 
have provided six top tips to ensure the dream 
day doesn’t turn into a nightmare.  

THE RINGS
The good news is the rings can be 

entrusted to the Maid of Honour or Best 
Man as they do not have to stay with the 
insurance policy holder to be protected. 
However, check your cover prior to 
departure as there could be exclusions 
if they are left in checked luggage or 
unattended in a vehicle. 

THE DRESS
If you don’t want to let it out of your 

sight, you can transport it as carry-on 
luggage. However, being a larger item, 
you will likely be asked to store it in an 
overhead compartment during take-off and 
landing. Other options include shipping it 
beforehand or even buying the dress its own 
seat on the plane!

DESTINATION
If you’re planning to go to an exotic 

location, add a reminder in the ‘save the 
date’ for guests to check with their doctor 
about any required immunisations. How 
long you’re going for and the season you’re 
travelling can also affect which vaccinations 
you need, so the more detail you can provide 
the better.  

THE FOOD
Food-borne illness is a major cause of 

sickness overseas. While buffet service is 
popular at weddings, leaving food in the 
open for long periods can increase the 
chances of disease causing bacteria and 
viruses. Help evade any unwanted tummy 
bugs by avoiding seafood dishes and 
providing guests with hand sanitiser. 

CANCELLATIONS
Flight cancellations can and do happen. 

This could impact on your venue, caterers, 
celebrant and more, if you can’t get to 

the altar on time. Check travel news sites 
before you book and prior to departure 
as well, as your dream destination could 
be flagged as a ‘do not travel zone’ at 
little-to-no notice. If you purchase travel 
insurance as soon as you have booked, 
this won’t be an issue as you are covered 
for cancellations and if the destination 
becomes an off-limits area.

HONEYMOON PLANS
Whether you’re planning to relax by the 

pool or fill your days with adventures like 
scuba-diving or cruising after saying ‘I do’, 
purchase an insurance policy that covers 
your entire trip – from the day you leave to 
the day you arrive home, including all the 
activities in between.  

“More and more Aussies are heading 
off-shore to popular beachside destinations 
such as Bali, Thailand and Fiji, as it is 
predicted they can save up to three times 
what they would pay for a wedding at 
home,” added Saita.

“Of course, total costs can vary 
depending on the destination and number 
of guests, but savvy couples can opt to 
reinvest any extra cash into other items 
– from the rings to unique honeymoon 
experiences, which will stay with them long 
after they return home.”  

■ world2cover.com.au

FOR BETTER 
OR WORSE
Here, World2Cover offers six top tips to help 
couples protect their big day abroad. 



AN ADDICTION 
WORTH HAVING
THE MALDIVES has long been luring loved-up couples, in 
particular honeymooners – these Indian Ocean atolls are 
considered among the most serene, idyllic and romantic in 
the world.

For a truly intimate getaway, luxury travel concierge, 
Addicted to Maldives, specialises in bespoke escapes to the 
islands. Founder Dianne Lecher visits at least twice a year and 
knows how to best embrace the barefoot elegance of the 
destination. Her insider knowledge means she’s an expert 
in creating personalised itineraries that make the most of 
visitors’ time in the Maldives. 

Through Addicted to Maldives, Dianne curates 
honeymoon and romantic itineraries that ensure luxurious 
accommodation, fine dining, exclusive sightseeing 
and excursions. Among her picks of the Maldivian 
accommodation is Jani where each villa opens out onto its 
own stretch of lagoon, has a retractable roof in the master 
bedroom, private swimming pools and expansive outdoor 
decks.

Located on the island of Medhufaru – part of an 
uninhabited five-island cluster in the Noonu Atoll – the 
resort sits in a five kilometre wide lagoon, has uninterrupted 
360-degree views of the Indian Ocean and is fringed by 
pristine beaches and lush tropical greenery. The resort 
also boasts five dining options and an al fresco over-water 
cinema where guests can enjoy romantic movies under the 
stars.
■ addictedtomaldives.com

Marry in the Maasai Mara
SET OVERLOOKING Kenya’s Maasai Mara – considered by many as 
the world’s best game reserve – the new Angama Mara safari lodge 
offers visitors two intimate camps with just 15 tented suites in each. 

Not only is this a perfect place for honeymooners, they also offer 
traditional Maasai weddings and blessing ceremonies for those 
renewing their vows. Couples wear traditional garments and are 
draped in colourful marriage beads before participating in Maasai 
rituals accompanied by the joyful singing, chanting and dancing of 
local villagers.

 Tailor-made safari adventures include hot air ballooning at sunrise, 
game drives (the valley is home to Africa’s famed ‘Big Five’), walking 
safaris and private picnics. Set between the two camps, the pavilion 
houses a boutique, swimming pool and fitness centre.

Rates start from $US825 (approx. $AU1,085) per guest per 
night in a safari tent inclusive of all meals and drinks, most safari 
activities, laundry and childminding. Park fees, French champagne 
and hot air balloon safaris are extra. Each camp caters to 30 guests 
and can be hired out for $28,600 (approx. $AU37,622) for 30 guests. 
■ angama.com
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ROMANTIC HOLIDAYS

WAKING UP to the sounds of the ocean, 
a brilliant sunrise and a long sandy bay 
are just a taste of the romance available 
at Mantarays Ningaloo Beach Resort in 
Western Australia.

Considered the Coral Coast’s premier 
resort, the property is idyllically located in 
the Marina Village just metres from Sunrise 
Beach.

Couples can take advantage of the 
‘Romantic Escape Special’ and enjoy three 
nights in a one-bedroom beachfront 
bungalow with daily breakfast for two 
served in Mantaray’s restaurant. You’ll 
also get a gourmet antipasto and cheese 
platter in your room on arrival plus a 
bottle of sparkling wine. The package is 
priced at $450 per night with a minimum 
three nights’ stay. 

Mantaray’s restaurant and bar has won 
Gold Plate Awards and is Exmouth’s top 
dining destination, offering a delicious 
menu of fresh local seafood and seasonal 
produce. Begin the night with an exotic 
cocktail under the stars by the lily pond, 
or plan a very special poolside dinner, 
dressed to suit the occasion by Jess from 
Salt and Sand.

As well as wining and dining, guests can 
also enjoy the resort’s swimming pools 
and gym, the seclusion of their private 

balcony or a quiet walk along the beach. 
Enjoy an early evening sail onboard a 
modern catamaran with Cruise Ningaloo 
offering a sunset tour for $178 per couple 
($89 per person).

Make your Ningaloo holiday luxurious 
from arrival with a limousine pick up 
from Learmonth Airport. Exmouth Bus 
Charter has a 10-seater stretch limousine 
available for any transfers in and around 
Exmouth. A lighthouse sunset tour by limo 
can complete a perfect day with evening 
delicacies provided by Mantarays Ningaloo 
and a quick stop at the Potshot bottle shop 
for guests to buy the alcohol of their choice 
(complementary ice and esky is provided).

The Ningaloo Reef is a marine paradise 
where you can snorkel from the beach 
year-round, dive alongside mantra rays, 
swim with whale sharks (late March to 
early August) and in summer watch turtles 
as they nest on the shore. 

The resort’s first-class facilities and 
enviable location makes it a convenient, 
casual and stylish base for visiting the 
World Heritage-listed Ningaloo Reef and 
Cape Range National Park, whose rugged 
limestone ranges and canyons are popular 
with wildlife lovers and adventure-seekers.
■ mantaraysningalooresort.com.au;  
cruiseningaloo.com.au

SPECIAL OFFER FOR  
LOVED-UP COUPLES

Top spot to 
tie the knot
MURI BEACH CLUB HOTEL has won the 
coveted title of ‘Destination Wedding 
Planner of the Year’ at the 2016 Air New 
Zealand Tourism Awards. 

The premier adult’s-only beachfront 
oasis has an enviable location and this 
coupled with a highly experienced and 
professional wedding team have set the 
benchmark for weddings in the Cook 
Islands. Driven by the motto ‘location, 
innovation and dedication’, the wedding 
team aim to be more personable, 
accessible, flexible and accountable.

“The hotel has seen a steady increase 
in nuptials over the years and we are 
proud to play an important part in many 
international and local couples’ journey 
to marital bliss,” said Liana Scott, General 
Manager.

“As a team we have made a personal 
effort to keep a finger on trend and 
challenge ourselves to deliver tailored 
bespoke experiences for our bridal 
parties. The award is testament to our 
team’s hard work and a welcomed 
gesture of appreciation and trust from 
our treasured industry partners.”

The hotel’s ‘Club Classic’ package 
is priced from $NZ1,199 (approx. 
$AU1,129) and includes the services of 
an experienced wedding coordinator, 
transfers to a court house in town for a 
marriage application, wedding licence, 
celebrant and a witness for the wedding 
(if required). Couples will also receive a 
decorated signing table with two chairs, 
an internationally recognised marriage 
certificate, flowered or bamboo archway 
on the lagoon edge, a celebratory bottle of 
bubbles and a wedding gift on turndown.

Available add-ons include flowers, 
photographer, hair and make up, 
reception venue and catering, drinks 
packages, canapés and entertainment. 
The resort also has an ‘I do’ all-inclusive 
package for $NZ6,999 (approx. $6,596) 
and a ‘Renewal of Vows’ package for 
$NZ999 (approx. $941).
■ muribeachclubhotel.com



ROMANTIC HOLIDAYS

THE HELMSMAN’S House in Tasmania has 
beaten more than 45,000 holiday homes 
across 2,000 unique locations to win the 
romance category in the 2016 Stayz Holiday 
Rental Awards.

Now in their fifth consecutive year, 
the awards acknowledge the best 
Stayz holiday rentals across 10 popular 
categories including family, romance, 
indulgence, at one with nature, pet-
friendly, unique, interior and design, and 
most valuable property.

The Helmsman’s House is one of two self-
catering properties at Frenchman’s River in 
Cygnet, a 50-minute drive south of Hobart. 
The expansive two-bedroom, two-bathroom 
Federation farmhouse has been created to 
provide authentic, romantic and unique 
experiences for couples with views of water, 
mountains and fields on all sides.

The house includes a double-sided wood 
fireplace, opulent bathrooms – each with a 

There’s an  
award at  
the helm

bath, underfloor heating and walk-in shower 
– a cook’s kitchen and a huge limestone-
flagged terrace that looks out over 80 
hectares of the working farm and Cygnet Bay.

Frenchman’s River opened in May and offers 
guests a choice of The Helmsman’s House 
and The Writer’s House, with rates starting 
from $355 per night. The properties are within 
walking distance of Cygnet with its cafes and 

bi-weekly produce and artisans’ market.
“We are completely thrilled that after such 

a short period since opening Helmsman’s 
House we have been recognised as one 
of the best holiday rentals in the country 
– especially in the romance category,” said 
Andrew Blaxland and Posie Graeme-Evans, 
the owners of Frenchman’s River.
■ frenchmansriver.com.au
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On Sunrise Beach in the Marina Village, 4.5 star Mantarays Ningaloo Beach Resort 
provides a convenient and casual, yet stylish base for visitors to explore the World 
Heritage-listed Ningaloo Reef and Cape Range National Park.

Built just metres from the waterline guests can enjoy the swimming pools,  
a gymnasium, private balconies and our Gold Plated award-winning restaurant.

The ideal venue for weddings, conferences, workshops and employee incentives, 
Mantarays Ningaloo is the perfect place to getaway, anytime of the year.

Call 08 9949 0000 or email  
reservations@mantaraysningalooresort.com.au
www.mantaraysningalooresort.com.au

ONLY RESORT ON THE BEACH IN EXMOUTH
HHHHI

MANTARAYS NINGALOO 
                                 BEACH RESORT



CHIMU ADVENTURES has launched an 
exclusive new sail and ski expedition to the 
icy continent of Antarctica.

Exploring virgin summits and skiing 
untouched slopes, the new tour is set to be 
the adventure of a lifetime for thrill-seeking 
and highly skilled skiers. Travellers will get 
to see the landscapes and unique wildlife of 
the area from skis, kayaks and the deck of 
the expedition yacht, Icebird.

“As Australia’s leading Antarctica travel 
specialist we’re excited to be launching ‘Ski 
Antarctica’ to the Australian market,” said Chad 
Carey, co-founder of Chimu. “This new tour 
cements our position as having Australia’s 
most diverse range of Antarctic travel options. 

“For the adventurous at heart, climbing 
a virgin summit is a breathtaking prospect. 
And to then attach your skis and be the first 
person to ski down from the summit is just 
exciting beyond words.”

The 28-day adventure onboard the 
centrally-heated, high-tech expedition 
yacht departs from Ushuaia in Argentina on 
November 19, 2017.

Lead by a highly experienced skipper, 
mate and expedition leader, this epic 
adventure is priced at $35,205 and includes 
training, safety gear, use of satellite phones 
and email, accommodation in Ushuaia, skis, 
kayaks, sleds, mountaineering equipment 
and meals.

SAIL AND SKI TO THE EDGE OF THE WORLD
Chimu’s Latin American trips have been 

personally designed by company staff who 
have lived or travelled extensively there, 
with operations in Peru, Argentina, Brazil 
and a new office about to open in Chile. 
The company’s first boutique hotel, Casa 
Republica, was opened by Prime Minister 
Malcolm Turnbull in Lima last month, 
becoming the first Australian-owned hotel 
in Peru.

Also next year, Chimu will be the only 
operator to offer cruises from Australia 
with the 26-day ‘In The Wake of Mawson’ 
expedition departing Hobart on December 
14, 2017.
■ chimuadventures.com/tour/ski-antarctica

ADVENTURE TRAVEL: South America



WHEN YOU imagine Latin America you 
might picture the snow-capped Andes, 
rugged canyons, jungles, wildlife and 
ancient civilisations.

But the region is also home to some of 
the best train trips on the planet, providing 
a perfect way to see the scenery from the 
comfort of a carriage. Contours Travel has 
released a list of the top five train trips in 
South and Central America.

1 COPPER CANYON, MEXICO
Known as ‘El Chepe’ by locals, the Copper 

Canyon Railway takes passengers from the 
desert to the Pacific Coast in northwest 
Mexico, passing sheer canyon walls, 
waterfalls and plains along the way. The 
railway stretches for 650 kilometres from 
Chihuahua to Los Mochis on the coast via 
36 bridges and 87 tunnels and has been 
running for more than 50 years.

2 TREN CRUCERO, ECUADOR
This vintage luxury train has just four 

carriages – two dining cars and two 
lounge cars – ensuring passengers have an 
intimate experience as they journey from 
Ecuador‘s capital, Quito, through the Andes 
and past volcanoes before arriving in the 

bustling coastal city of Guayaquil. The most 
memorable section of the route is a steep 
descent through wild mountain scenery 
known as the ‘Devil’s Nose’, which sees the 
track drop 500 metres in elevation over the 
course of only 12 kilometres. 

3 OLD PATAGONIA  
EXPRESS, ARGENTINA

The Old Patagonia Express is the 
southern-most railway in the world. It is also 
the only long-distance narrow-gauge steam 
engine still operating today. The train takes 
passengers on a return journey from Esquel 
along the foothills of Andes to the tiny 
village of Nahuel Pan. 

4 MACHU PICCHU, PERU
Considered one of the most memorable 

routes in the world, this trip takes 
passengers from Cuzco to the base of world-
famous Machu Picchu in the Peruvian Andes. 
The route follows the river along a narrow 
valley, passing small communities, farms, 
mountains and forest. Carriages range from 
the Explorer – perfect for those on a budget 
– to the Hiram Bingham Deluxe – one of the 
most luxurious carriages in the world.

5 BELMOND ANDEAN  
EXPLORER, PERU

Launching in May 2017, the Belmond 
Andean Explorer is a new rail journey, set to 
be among the highest train trips on Earth, 
reaching heights of 4,800 metres, or over 
the twice the height of Mt Kosciusko. It is 
also South America’s first luxury sleeper 
train, taking passengers from Cusco through 
the Andean plains to Lake Titicaca via Colca 
Canyon and Arequipa, a World Heritage site.

Contours Travel offers a range of hosted 
tours to South and Central America as well 
as itineraries for independent travellers, 
with custom-designed holidays available 
featuring some of these rail journeys.
■ contourstravel.com.au

ADVENTURE TRAVEL: South America

Get onboard with  
these top train trips
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The Copper Canyon  
Railway in Mexico

Web: www.chimuadventures.com               Email: australia@chimuadventures.com             Phone: 1300 678 909

Visit our website, email or call us for more information

*Conditions: Tour prices are correct as at 15th November 2016 and are subject to change, availability and currency fl uctuation. Contact us for more  information and further conditions. 

Chimu Adventures create 
personalised journeys 
and match small ship 
cruises to suit all travel 
styles. 

Our destination specialists 
have expert on the ground 
knowledge, we even have our 
own operations across South 
America. Discover diverse 
cultures, rich history and 
awe-inspiring scenery. 

With us, your itinerary is as 
you want it to be – we work 
around you. So stop dreaming 
and live for today!

Australia’s Latin America 
and Antarctica travel experts!

 So stop dreaming 
BIG FIVE EXPLORER

 FROM ONLY

11,999$ *AU

� is exciting 27-day journey around South America ticks off  the 
‘Big Five’ bucket list items on the continent. Iguazu falls, Rio de 
Janiero, Machu Picchu, the Amazon plus the Galapagos in one 
incredible journey, book as is or tailor to suit! 

SOUTH AMERICA’S

ANTARCTICA 12,995$ *US

Discover South Georgia, the Falkland Islands and the Antarctic 
Peninsula on this 18-day luxury voyage. Indulge in fine dining, 
enjoy elegant decor and admire the breathtaking landscapes 
from the comfort of a 5-star vessel.  Contact us today!

 FROM ONLYSHACKLETON’S
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ADVENTURE TRAVEL: Africa

BUNNIK TOURS have launched their new 
Africa touring program for the 2017/18 
season, with an early bird saving of $500 
per person for all bookings made before 
February 28.

The program includes a new small 
group tour that spans across South Africa, 
Botswana and Kenya, plus six returning 
favourites. Itineraries stretch from Morocco 
and Egypt to Namibia, Rwanda, Zanzibar and 
Cape Town.

A big highlight of the Africa program is 
the range of accommodation on the tours, 
including eco-lodges, resorts and luxury 
campsites. Guests can wake up to the sight 
of giraffes grazing on the new leaf shoots in 
the lodge’s mimosa trees or drift off to sleep 
listening to the sounds of nature.

The new ‘South Africa, Botswana & 
Kenya’ tour begins in Johannesburg and 
travels along the famous Panorama Route 
to Mthetomusha Private Game Reserve 
that shares its border with Greater Kruger 
National Park. It then crosses into Botswana 
to the Okavango Delta where guests will 
stay in a luxury eco tent on a palm-fringed 
island in the middle of the delta. 

Chobe National Park and the 

HEADING OUT on safari in Africa, you’ll 
never have the same experience twice. The 
vast expanse of the continent provides a 
veritable cornucopia of diverse landscapes 
and wildlife, where you’ll encounter some 
of the world’s most fascinating creatures in 
their natural habitat.

One of the great safari destinations has 
to be South Africa, home to the immense 
Kruger National Park, as well as many other 
smaller, private game reserves. Here’s an idea 
of what a typical 24 hours might look like on 
one of Bench Africa’s South Africa tours.

EARLY MORNING 
Your start time for the day may vary 

depending on the season, but generally you 

thundering Victoria Falls are next on the 
itinerary before travellers complete their 
African experience by searching for the 
‘Big 5’ through some of Kenya’s most 
famous parks and reserves.

Other new independent touring 
itineraries include ‘Distinctly Botswana’ 
and ‘A Taste of Uganda,’ while the best-
selling ‘Kenya & Tanzania’ and ‘Namibia, 
Botswana & Victoria Falls’ tours are 
expected to be popular again for the 
upcoming season. 

Pioneers of the small group touring 
concept, Bunnik has a maximum group size 
of just 12 passengers in Africa. “This gives 
us flexibility to adapt to local conditions 
and means you get plenty of one-on-one 
time with our expert local guides,” said 
Dennis Bunnik, Managing Director. 

“It also means that when on safari 
you’re guaranteed a great view – without 
having to jostle for position! In most 
cases we use seven-person 4WDS with 
six people in each so everyone gets a 
window seat.” 
■ bunniktours.com.au

Small group 
tour offers 
big savings

can expect to get up early. You might start 
your day around 5am with a warm beverage 
before heading out in an open game vehicle.

During the drive you’ll usually stop for 
a tea or coffee break (maybe with a drop 
of delicious Amarula) and some snacks 
to sustain you until breakfast. Many of 
the animals are more active in the small 
hours and you can look forward to some 
great game sightings before the African 
sun becomes more potent. Excursions 
usually last between three to four hours, 
depending on whether you want to stay 
out for longer.

MIDDAY TO EARLY AFTERNOON 
Upon returning to your lodge, you’ll once 

again be rewarded for your early morning 
efforts with a tasty breakfast. You can enjoy 
your free time relaxing at the lodge, taking 
a dip in the pool or even having a cheeky 
drink at the fully stocked bar.

You may want to take part in a guided 
bush walk between game drives, led by an 
experienced ranger. This way you can feel the 
ground beneath your feet as you pause to 
inspect some of the myriad plant species or 
spot a flash of bird plumage through the trees.

EVENING 
With a tracker and ranger on board, head 

out to find a great viewpoint as the sun 
begins to set over the grasslands and the 
park comes to life with nocturnal creatures. 
Recant your safari ‘tails’ over a cold G&T and 
watch the sunset over the African scapes. 

After a full day, you’ll head back to camp 
in your open four-wheel drive vehicle and 
tuck into dinner under the stars, or in the 
comfort of your lodge’s dining area. Some 
properties may also offer the chance to go 
on a thrilling night drive.

Finally, once you’ve said goodnight, 
there’s nothing quite like snuggling down 
in bed listening to the sounds of the African 
bush all around you, reminding you how 
unique a safari experience truly is.

Four days at the Sabi Sabi Little Bush 
Camp is priced from $2,995 per person. 
This includes return scheduled flight from 
O. R. Tambo International Airport, all meals, 
local drinks, game drives in open 4X4 safari 
vehicles, entrance and conservation fees.
■ benchafrica.com.au

24 HOURS ON SAFARI
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Go horsing 
around on  
a chopper
A LUXURY lodge in the heart of Botswana’s 
Okavango Delta has just introduced the first 
helicopter and horseback safari. 

Combining a flight by private helicopter 
with a horse-ride through one of the last 
remaining wilderness areas in the world, 
the excursion from the Belmond Eagle 
Island lodge offers a new way to explore 
the UNESCO World Heritage site and its 
inhabitants. 

The experience begins at dawn as the 
open-sided helicopter safari takes flight, 
offering uninterrupted views across the Delta. 
Guests can enjoy aerial sightings of the game 
rich landscape, abundant with elephants, 
buffalo, giraffe and zebra. 

After the flight the safari continues on 
horseback, accompanied by a specialised 
guide who will give a safety briefing before 
leading a trail through the bush, traversing 
palm-lined islands, grassy flood plains and 
mopane forests. 

Moving silently on the horses, riders 
are able to be at one with the wildlife 
around them and to observe game entirely 

undisturbed. Guests can move with animals 
during their daily migrations and follow 
them on their journey, unhindered by river 
crossings and difficult terrain that would rule 
out a game drive vehicle. 

Visitors could be so lucky as to ride 
alongside wild dogs on a hunt, elephants as 
they meander through the river systems, or 
follow herds of buffalo. The reserve is also 
home to notoriously private species such as 
leopard, African wildcat and honey badgers, 
as well as smaller creatures like the warthog 
and tortoise, which before now may go 
unspotted, concealed in the undergrowth. 

Belmond Eagle Island Lodge re-opened 
in November 2015 after an almost total 
rebuild with a contemporary take on 
luxe safari style. Positioned on a private 
island surrounded by river channels and 
floodplains, the lodge is Botswana’s ultimate 
water and experience-based safari lodge. 
The 12 tented guest rooms have walled 
outdoor showers, a private sundeck with 
plunge pool and walk-in wardrobe, as well 
as an over-sized double bed with views to 
the Delta beyond the canvas. 
■ To make an enquiry, e-mail:  
safaris@belmond.com

CALL 1300 AFRICA (237 422) 
visit benchafrica.com.au

or contact your travel agent

BENCH AFRICA
The Africa travel experts since 1969

Tailor-Made Safaris | Honeymoons | Luxury Train Journeys | Small Group Tours | Family Safaris | Adventure Safaris | Specialist Safaris | Escorted Tours

We set the benchmark for African safaris.
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Why not make ‘One Day’ today...

           Africa Awaits!
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Hang ten in 
the air and 
the surf
THE LAUNCH of Asia’s first ‘Heli-Surfing’ 
tour promises the ride of a lifetime for 
travellers both in the air and on the waves.

Available exclusively to guests of Four 
Seasons Resorts Bali, the tour includes 
helicopter day-trips to the legendary 
Grajagan (better known as G-Land) on 
neighbouring Java Island. This is the latest 
in surf exploration from Tropicsurf, which 
offers bespoke surf tours and international 
coaches from its base at Four Seasons 
Jimbaran Bay.

“Tropicsurf’s mission is to maximize 
wave-count and wave-quality for our 
guests and it doesn’t get much better 
than G-Land, one of the planet’s most 
legendary waves,” said Ross Phillips, 
Founder and Director of Tropicsurf. “There 

are also some nice spots for beginners, 
often with nobody else out.”

A 45-minute flight across the strait from 
Bali brings guests to a landing area right 
in front of G-Land’s waves on the edge of a 
national park in East Java. Pristine jungle, 
untouched beaches, free-roaming wildlife 
and ultra-fast, heart-thumping tubes are 
there to enjoy all-day, before the flight 
back in time for sunset. 

Tropicsurf also offers speedboat 
transfers to G-Land, as well as boat tours 

A NEW Brisbane-based boutique adventure 
travel company has launched a range of 
tailor-made safaris to Botswana, South 
Africa, Namibia and Zambia for 2017, with 
special offers for early birds.

safariFRANK is a family-owned ecotourism 
company that develops unique adventures 
for small groups based specifically on their 
interests – from fully guided safaris, walking, 
cycling, kayaking and horse riding safaris to 
photography tours. All have a strong focus 
on low-impact tourism, sustainability and 
conservation education. 

“We want people to discover the real 
southern Africa, not through expensive 
lodges or from a game viewing vehicle only, 
but by experiencing the wilderness and 
wildlife with legendary local guides,” said 

Johan Steenhuisen, Founder of safariFRANK.
“We only take people to destinations 

we ourselves have travelled to and know 
intimately and we deliberately avoid peak 
tourist season.”

Adventures range from horse riding 
through the African plains to exploring 
Botswana, often described as one of Africa’s 
last truly wild and open frontiers. 

“Working with smaller, boutique 
operators in Africa helps create a sustainable 
business model for everyone. The local 
guides we employ are known as the 
‘legends of the bush’, they have decades of 
experience in understanding the wilderness 
and wildlife.”

The company is committed to 
conservation and education, and its 

‘RhinoLove’ tours focus on helping in the 
fight against poaching. Small groups of 
travellers are encouraged to fundraise 
$5,000 for the cause before spending time 
on Johan’s property inside the Greater 
Kruger National Park and getting involved in 
conservation activities such as notching wild 
rhinos, flying rhino patrols and meeting the 
anti-poaching rangers and dogs in training 
at the Southern African Wildlife College.

“We feel very passionately about rhino 
poaching, and raising awareness, in addition 
to raising funds, is absolutely crucial. This 
is why we have developed the RhinoLove 
tours, to educate people. The tour is a 
chance to see and meet with the people on 
the ground protecting and caring for the 
rhinos,” Johan added.

Craig Parry, the award-winning Australian 
wildlife and landscape photographer, is 
leading a safariFRANK tour to Botswana next 
March to help budding and experienced 
photographers hone their skills. Working 
alongside safariFRANK, Craig will tailor the 
safari to guests based on their personal goals 
to ensure they capture the best of wildlife, 
landscapes and people.

To celebrate the launch of safariFRANK, all 
travellers who book before December 31 will 
receive a $100 voucher towards an activity 
of their choice, and 10 lucky travellers will 
receive up to $1,000 off the cost of their trip.
■ safarifrank.com

around Bali’s best breaks and beginner 
lessons in Jimbaran Bay. The best time to 
go is April through November and the 
trip costs $US10,000 (approx $AU13,180) 
including private helicopter charter 
from/to Bali, transport of surfboards, 
transfers to/from Bali’s heliport, charter 
of a private speedboat at G-Land 
to access various waves, surf guide, 
personal coaching and water safety, and 
insurance.
■ Tropicsurf.net

A FRANK LOOK AT 
AFRICAN SAFARIS

Horse riding in northern 
Tuli in Botswana
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ADVENTURE TRAVEL

WORLD EXPEDITIONS has launched a new 
range of active travel adventures designed 
only for women.

The itineraries have been developed in 
response to the growing number of women 
seeking active adventure experiences 
in a safe, supportive and encouraging 
environment.

“There is something special about sharing 
your adventures with like-minded women,” 
said Sue Badyari, CEO of World Expeditions.

“The shared experience away from 
family and work pressures can allow you to 
take some time for yourself, push personal 
boundaries and make some great lifelong 
friendships along the way. 

“There’s certainly a great element of 
camaraderie and team spirit that exists in an 
all women group. And a mix of ladies coming 
together from different parts of the globe to 
embark on a great adventure is very attractive.”

Ms Badyari added that the number of 
women participating in World Expeditions’ 
active adventure tours had increased 
significantly in the past 20 years – growing 
from around 38 per cent in 1996 to 54 per 
cent in 2016.

“Working in the adventure travel industry, 
we know that women traveller’s aspirations 
to engage with trekking, cycling and even 
climbing mountains can be as robust as their 
male counterparts. We’ve taken this demand 
for active adventure travel for women to the 
next level, offering specially-crafted small 
group itineraries for women only in some of 
the world’s most exciting, natural destinations.”

All of the company’s ‘Women’s Adventures’ 
are fully guided and supported, and 
wherever possible, will be led by a female 
local guide. There are 21 small-group 
itineraries in the suite including: 

■ Larapinta Goddess Walk – a three-day 
getaway for adventurous women looking 
to experience the beauty of the Larapinta 
while harnessing their inner yogi. It is 
priced from $1,490 per person (departs 
Alice Springs)

■ Women’s Heyson Trail & Flinders 
Ranges – a six-day fully supported 
trekking adventure exploring the best 
sections of the Heysen Trail on South 
Australia’s Flinders Range. From $2,295 per 
person (departs Adelaide)

■ Women’s Salcantay Trek  
& Machu Picchu – a unique seven-day 
adventure on arguably the best short trek 
alternative to the classic Inca Trail. From 
$2,080 per person (departs Cusco)

■ Women’s Everest Base Camp  
& Kala Pattar – a classic 17-day trek 
through Sherpa villages to the base of 
Mount Everest and Kala Pattar. From 
$2,980 per person (departs Kathmandu)

■ Women’s Vietnam Charity Challenge 
– trekking through small villages in 
Northern Vietnam while raising vital funds 
and awareness for your favourite charity. 
From $1,990 per person plus fundraising 
component (departs Hanoi).

■ worldexpeditions.com

Bactrian camels and local people

VISITORS TO Canada will soon be able to 
cycle, run, horse-ride, ski and paddle their 
way from the Atlantic coast in the east to the 
Pacific Ocean in the west.

Stretching 24,000 kilometres through 
Canada’s 13 provinces and territories and 
connecting three oceans, The Great Trail is 
set to become the longest recreational trail 
in the world. It will cover Canada’s urban, 
prairie, rural and wilderness landscapes 
along greenway, waterway and roadway. 

Construction began in 1992 when Trans 
Canada Trail, a not-for-profit organisation, 
began working with donors, volunteers 
and governments to create this epic track, 
promoting outdoor experiences such as 
kayaking, hiking, cycling, horseback riding, 
cross-country skiing and snowmobiling.

Due for completion in time for the 
country’s 150th birthday in 2017, parts of 
the trail are already being used by those 
who wish to explore Canada’s historic rail, 
paddling and cycle routes, the wilderness, or 
enjoy outdoor activities.

From the Maritime provinces in the east 
to the vast expanse of Yukon Territory in the 
north and British Columbia in the west, every 
Canadian province and territory features its 
own stretch of the trail, owned and operated 
at the local level, open all year round.

The country’s major cities are also linked, 
with new scenic pathways and a network 
of more than 400 existing community trails 
making it easy for visitors to experience The 
Great Trail, wherever they are.
■ thegreattrail.ca

WELCOME TO THE  
LONGEST TRAIL
IN THE WORLD

The Kettle Valley 
Railway in Okanagan But you will  

need a visa
AUSTRALIAN CITIZENS visiting Canada 
now require an Electronic Travel 
Authorisation (eTA) before flying to the 
country, with the easy online application 
process costing just $7.

Introduced by Immigration, Refugees 
and Citizenship Canada, the initiative 
requires Australian travellers to apply 
online and provide basic personal 
information similar to what is currently 
collected when they arrive in Canada. 
Entry requirements for other methods 
of travel, such as land and sea, have not 
changed.

The simple application process is 
convenient and paperless, with most 
eTAs approved within minutes. The eTA 
is electronically linked to the traveller’s 
passport and is valid for five years or 
until the passport expires, whichever 
comes first.

Last minute eTA applications can be 
made on any device with an internet 
connection, including mobile phones. 
Most applicants can expect an email 
response within minutes of applying. 
Travellers are urged to use the official 
website to register for an eTA. 
■ canada.ca/eTA

An active world only for women
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BALI

IT’S KNOWN as Bali’s spiritual centre, a place 
where artists and yogis practice side-by-
side, inspired by the swathes of jungle and 
cooler climes. But Ubud is also home to one 
of the island’s most surprising attractions – 
the Sacred Monkey Forest Sanctuary.

An ecological reserve, the sanctuary 
houses three holy temples and is dedicated 
to the conservation of the Balinese 
long-tailed macaque, a cheeky breed of 
grey-haired primate. The monkeys – almost 
1,000 of them – roam at will through 
the forest and across the park’s winding 
pathways. Visitors are free to explore at 
their own pace, however a word of warning 
– unlike the wide-eyed creatures displayed 
in the park’s advertising collateral, these 
monkeys are far from innocent.

They’re bawdy, bold and don’t hesitate 
to clamber onto the backs of unsuspecting 

tourists in search of tasty morsels. In the 
main they’re harmless, but a sign at each 
of the park’s three entrances outlines the 
rules of engagement and is well worth a 
read. Instructions such as avoiding eye 
contact and smiling – a sign of aggression 
– could spare you an unpleasant 
encounter.

Visitors are also advised not to feed the 
animals but can purchase bananas from 
vendors stationed along the paths. There 
are park attendants along the way that 
keep the cheeky monkeys in check.

As it’s a self-guided experience, no 
bookings are necessary at the Monkey Park 
with most visitors hiring a private driver for 
the day. Entrance fees are IDR40,000 per 
adult (approx. $AU4) and IDR30,000 per 
child (approx. $AU3). 
■ monkeyforestubud.com

A FAMILY AFFAIR

MONKEY BUSINESS

The key to a successful family getaway? Keeping the kids entertained! From animal encounters  
to theme parks and everything in between, Bali ticks all the boxes. By JESSICA ZOITI.

Aquanauts submerged 
marine walks with  
Bali Hai Cruises
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DESPITE BEING a 90-minute drive from the 
popular areas of Kuta, Legian and Seminyak, 
the Bali Safari and Marine Park in Gianyar 
is easily one of the island’s favourite family 
attractions… and for good reason. 

Home to more than 60 species of animals 
from Indonesia, Africa and India, the 
40-hectare park runs a number of in-house 
breeding programs and offers elephant 
rides, an aquarium, educational animal 
shows and exhibitions, an interactive safari 
and restaurants, including Tsavo, which looks 
into the lion compound.

Easy tiger!
While fun is top of the agenda for visitors, 

there’s a serious side to the park, which 
makes the welfare of the animals its number 
one priority. Its latest animal show, ‘Harimau 
– From Predator to Prey’, presents the 
compelling story of the world’s diminishing 
tiger population. It begins with a pageant 
depicting the role of the tiger in Balinese 
history and mythology then continues to 
reveal the way the big cats play, hunt, climb 
and swim. 

“We hope that visitors attending ‘Harimau 
– From Predator to Prey’ will be both 

entertained and emotionally moved by the 
very real threat of extinction faced by the 
world’s tiger population,” said William Santoso, 
General Manager, Bali Safari and Marine Park.

“The message is clear: if all elements of 
society do not unite to protect tigers and 
their shrinking habitat the spectacular big 
cat show could, over time, become quite 
literally a vanishing act.”

The daily show is presented at 11.30am in 
front of the Ranthambore Fort – the park’s rare 
white tiger exhibit – and is free to park guests. 
■ balisafarimarinepark.com
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BABY, LET’S 
CRUISE
LOOKING FOR picture-perfect white 
sandy beaches? You’ll find them on Bali’s 
Lembongan Island, an aquatic playground 
that has boomed in popularity among 
families looking for a quiet, inexpensive and 
outdoorsy Balinese experience.

While you can stay on the island, you 
can also visit casually with Bali Hai Cruises. 
Established in 1990, the Marine Tourism 
Company is one of Indonesia’s oldest and 

 The Bali Hai II moored 
alongside the pontoon
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most trusted, running numerous adventures 
to Lembongan that range from romantic 
sunset and evening cruises to three-day 
explorations of the south coast of nearby 
Nusa Penida. The company also boasts 
beachfront accommodation on Lembongan 
at Hai Tide Beach Resort and the Bali Hai 
Beach Club.

Among the best tours for families is the 
Lembongan Island Reef Cruise. During this 
full-day package, the 64-foot catamaran 
Bali Hai moors alongside a pontoon 
located in the middle of Lembongan Bay. 
From here, guests can spend their time 
snorkelling, enjoying banana boat rides, 
a 35-metre waterslide, village excursions 

and underwater marine life viewing from 
the semi-submersible coral viewer. For an 
additional cost there’s also parasailing, 
Aquanauts submerged marine walks and 
diving. An international buffet lunch is 
served onboard in air-conditioned comfort.

Also worth checking out is the 
Lembongan Island Beach Club Cruise, a 
full-day package that sees visitors spending 
the day at the Bali Hai Beach Club. Here 
you’ll enjoy all the club facilities including a 
two-tiered lagoon swimming pool, barbecue 
lunch and water activities such as banana 
boating and snorkelling. 
■ balihaicruises.com

Hai Tide Beach Resort
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TRIPADVISOR RANKS Waterbom Bali as the number one attraction on the 
island, making it a must-visit for families.

Located in the heart of Kuta, the park is home to more than 21 world-
class waterslides and leisure facilities with new experiences always in 
the works. There’s the toddler-friendly aqua playground and lazy river, 
moderate rides like the Super Bowl, Constrictor and Python, and extreme 
experiences like The Pipeline, Climax and the Green Vipers.

The park takes safety seriously. All the rides are built to international 
standards, security within the grounds is a priority and Waterbom is 
certified as being environmentally friendly. For adults there’s also a swim-
up bar and exceptional dining options, including the recently re-vamped 
Wantilan Food Court, The Shack (a Caribbean-inspired beach shack diner), 
the deli-style Bali Banana Café, a new Illy coffee shop and Thaitalian, 
serving Thai and Italian street food.

Arrive as the park opens at 9am and you’ll avoid queuing, or better still, 
invest in the new ‘Total Package’. Offering a 15 per cent discount, it’s priced 
at IDR880,000 per adult (approx. $AU88) and IDR750,000 per child (approx. 
$AU75) and includes many benefits such as a separate express entrance, 
a towel, locker, priority gazebo booking, lunch voucher, digital photos, 
welcome drink and choice of additional activity, such as a massage, 
manicure, pedicure and fish spa. 
■ waterbom-bali.com

IT’S THE TOTAL PACKAGE
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SHAKE, RATTLE 
AND ROLL
TRAVELLING WITH younger children? Pop the Canggu Club 
on the itinerary. Located in the up-market area of Canggu, it 
boasts Splash Water Park, Bounce trampoline centre and Strike 
10 pin bowling alongside its state-of-the-art club facilities 
including a lap pool, sports grounds, fitness centre, tennis 
centre, sports bar, spa and multiple restaurants. 

While not as expansive as Waterbom Bali, Splash Water 
Park still offers enough twists and turns on its rides to 
keep even big kids entertained, including the five-storey 
high Giant Racer, the Super Bowl and Big Red. However, its 
toddler-friendly attractions are the highlight. Speed Racer is 
a pint-sized version of the Giant Racer, Splash Playground is a 
multi-layered aquatic playground and Lazy Creek bobs riders 
around a grotto-like river in safe, inflatable tubes. And good 
news for parents – entrance to Splash entitles guests access to 
the club’s complete range of facilities.

Located across the road, Bounce and Strike take bookings 
on the hour, every hour, offering plenty of fun in air-
conditioned comfort for visitors aged three years and over. 
Splash is open from 9am to 7pm and entrance fees start from 
Rp18,000 (approx. $AU18) per child and Rp30,000 (approx. 
$AU30) per adult. Packages combining entrance to Bounce 
and Strike start from IDR400,000 per adult (approx. $AU40) 
and IDR280,000 (approx. $AU28) per child.
■ splashbali.com; bouncebali.com; cangguclub.com
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CALLING ALL 
YOU SECRET 
AGENTS AND 
PETROL HEADS
EXOTIC VOYAGES is taking the armchair out 
of armchair travel by offering guests the 
chance to follow in the footsteps of James 
Bond and the Top Gear crew.

Two new tours, ‘Recreating Top Gear’s 
Glory Days’ and ‘A Modern Take On Classic 
James Bond’, were made possible by in-
depth, on-the-ground sleuthing by local 
guides. They researched not just the exact 
filming locations but how future travel 
clients could best relive the experience of 
their heroes.

The first tour traces a journey made by 
Jeremy Clarkson, Richard Hammond and 
James May from the famous car enthusiasts 
show in 2008. The 15-night itinerary spans 
the length of Vietnam, taking in Ho Chi Minh 
City, the former French colonial retreat Dalat, 
the beach town of Nha Trang, the cultural 
centres of Hoi An and Hue, along with the 
capital Hanoi and UNESCO World Heritage 
site Halong Bay.

Memories of Top Gear are recreated with 
such experiences as a Vespa tour of Ho 
Chi Minh City, the chance to drink locally 
homebrewed spirits in Dalat and dinner and 
drinks at The Sailing Club in Nha Trang, where 
Hammond was comically presented with 

TREKKERS CAN now adventure into one 
of Japan’s snowiest regions following the 
launch of a new tour from Walk Japan.

The ‘Hokkaido Snow Tour’ joins the 
company’s popular ‘Snow Country Trek’ and 
‘Winter Nakasendo Way’, offering another 
off-the-beaten-track alternative in Japan. 
It offers an exploration of east Hokkaido, 
a seemingly empty and vast landscape, 
bordered by mountains and the steely-grey 
Pacific Ocean and Sea of Okhotsk. 

High-quality powder snow has made 
west Hokkaido a sought-after destination 
for skiers, yet few visitors come this far. Even 
fewer venture onto the snow, where wildlife 
usually leaves the only other footprints to 
be seen.

While it may be cold outside, the tour 
accommodation is cosy and warm. Some 
feature onsen hot spring baths, a classic 
Japanese experience and a fine way to relax 

at the end of the day. Meals are derived 
from locally-sourced ingredients, some of 
the finest found anywhere in Japan.

The tour begins at the fishing port 
of Kushiro before venturing over frozen 
seas, through snowy landscapes, past 
remote farmsteads and along cliff-tops. 
En route, Hokkaido’s famed tancho red-
crowned cranes make an appearance. 
The tour finishes in Utoro, an onsen hot 
spring resort town on the coast of the 
Shiretoko Peninsula, a UNESCO World 
Heritage site.

The ‘Hokkaido Snow Tour’ is an 
eight-day, seven-night, fully guided 
snowshoeing tour for up to 11 
participants. It is a level three tour and 
is suitable for anyone who can walk at a 
gentle pace for six hours in comfort.

Priced from JPY498,000 (approx. 
$AU6,375) per person, this includes 

a model of a Spanish galleon. There’s also 
a motorbike ride along Vietnam’s greatest 
driving road, the Hai Van Pass, tailor-made 
suits in Hoi An and a swim in Halong Bay.

The 1974 James Bond flick, The Man with 
the Golden Gun, introduced many Western 
movie-goers to the Far East. Spanning Hong 
Kong, Macau and Thailand, the 13-night 
Bond itinerary trip follows in 007’s footsteps 
and indulges his penchant for luxury. Visitors 
can play a hand at the floating Macau casino, 
stay at the Mandarin Oriental, be transported 
to Hong Kong by hydrofoil, take a green 
Rolls Royce to The Peninsula Hotel and cruise 
Hong Kong Harbour.

The next leg of the itinerary follows Bond 

to Bangkok, with dinner and a room at the 
iconic Mandarin Oriental, before taking in the 
waterways of the capital by long tail boat, as 
well as a Muay Thai kickboxing match. The 
trip ends in Phuket with a speedboat visit to 
Khao Phing Kan, commonly known as James 
Bond Island, and a sunset sail on a junk.   

These tours are fully customisable and are 
not in any way affiliated with or endorsed 
by any TV or film studio. Prices for ‘A Modern 
Take on Classic James Bond’ start from 
$US7,561 (approx. $AU9,900) per person. 
Prices for the ‘Recreating Top Gear’s Glory 
Days’ package start from $US3,225 (approx. 
$AU4,220) per person.
■ exoticvoyages.com

Take a walk on the snowy side

local travel from tour meeting point 
to finishing point, seven-nights’ 
accommodation, seven breakfasts, three 
lunches, seven evening meals, snowshoe 
rental and baggage transfers. Flights, 
some lunches and drinks with meals are 
not included.
■ walkjapan.com

Shiretoko deer

Halong Bay, Vietnam
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onto 61 destinations in Indonesia. 

Denpasar
Economy Class 
Return$445*

Enjoy a generous baggage allowance of 30kg with 
an additional 23kg for sports equipment^, in-flight 
entertainment, meals and beverages. 

Add on flights to Lombok, Labuan Bajo,  
Kupang, Yogyakarta or Surabaya

$45* Economy Class 
Return

*Conditions apply, prices are per person return ex PER in Economy Class. Fares and add ons available ex SYD & MEL at higher rates. See garuda-indonesia.com. Only 1x 
return add on available at $45. Taxes and fuel surcharge are included and correct as at 07NOV16 and are subject to change without notice. Fares are valid for sale until 
29DEC16 and are subject to availability. Valid for travel ex PER: 30DEC16-31MAR17. ^Sporting equipment refers to a bicycle, surfboards, wind, wave, kite & body boards, 
para-sails, para-gliders, golf bag, empty SCUBA tank or other diving equipment or snow/water ski equipment. Max 1 item per person subject to space availability. Length of 
any item must not exceed 300cm, with some aircraft’s maximum length being 160cm, please check prior to booking. Cancellation and date change fees apply. Maximum stay 
is 3 months. Additional levies, government charges and other applicable fees may apply and are beyond our control. Taxes based on shortest journey via DPS on return fares. 
Additional taxes specific to your flight routing may apply. Garuda Indonesia reserves the right to amend or change the promotion at any time. ABN 92 000 861 165



56   |   W W W . T R A V E L T A L K M A G . C O M . A U

ASIAN ESCAPES

THE ULTIMATE WAY  
TO SEE SRI LANKA

SCENIC HAS launched its 2017/2018 
India program which includes three 
new itineraries in northern India and 
a new destination, Sri Lanka. 

The 14-day ‘Ultimate Sri Lanka’ 
caters for intimate groups of only 16 
guests and includes the seaside towns 
of Negombo and Benato, Sigiriya 
ancient rock fortress, historic Kandy, 
the tea-growing region of Hatton and 
the colonial fort town of Galle.

The new tour enjoys a cross 
section of cultural interaction, 
opportunities to view wildlife on 
safaris, visits to World Heritage-

listed sites and colonial attractions. Staying in boutique hotels 
rather than larger properties, guests get an authentic feeling for 
the location and culture, plus the tour is combinable with visits to 
southern and northern India.

The program also sees the launch of three new itineraries to the 
north which means a greater variety of destinations on offer. Guests 
can choose from the 10-day ‘Golden India’, which features the classic 
‘golden triangle’ of Delhi, Agra and Jaipur and has been designed to 
be used in conjunction with all the southern tours. There’s also the 16-
day ‘Jewels of India’, which has been designed as a longer overview of 
North India covering off the famous sites to the east and west of Delhi 
and is the only tour to visit Varanasi, Khajuraho and Pushkar. 

For anyone wanting a longer tour there is the 21-day ‘Royal 
Heritage of India.’ This focuses on Rajasthan as its main destination 
and stays in hand-picked former and current palaces, former 
forts and hunting lodges, luxury tented camps and iconic hotels 
including two new destinations and hotels – the Suryagarh 
Jaisalmer in Jaisalmer and the Samsara Luxury Tented Camp in 
Dechu. It is also the only tour to stay at Ranthambore National Park.

“We are excited to add Sri Lanka to our portfolio of destinations,” 
said Adam Burke, Journey Designer Asia. “By introducing this new 
destination we are able to showcase an even greater range of Asia’s 
wildlife and culture. It is the perfect addition to our product range.”

Scenic has a number of early bird offers for bookings made by 
March 31 2017, including a $400 per person discount. Fly free to 
India on tours of 21 days or longer, or a combination tour to India 
and Sri Lanka, which is a saving of up to $2,790 per couple including 
taxes up to $800 per person. Plus fly for just $795 per person on 
any journey to India or Sri Lanka of 10 to 16 days – a saving of up to 
$1,200 per couple. Or choose to fly business class on any journey to 
India or Sri Lanka for $4,995 per person including taxes up to $870.
■ scenic.com.au

The best exotic 
hotel and car rally
ADVENTURE LOVERS and fans of the Best Exotic Marigold 
Hotel films can stay at the hotel where the movies were shot 
as part of a unique Indian car adventure offered by Nomadic 
Knights.

The 14-night ‘Best Exotic Classic Car Rally’ itinerary travels 
across Indian cities, deserts and hills in February next year. 
Apart from staying at Ravla Khempur, the location of the 
hotel seen in the films, guests will have afternoon tea at 
another location, the colonial-style Viceroy Club, which was 
the setting for several scenes featuring actors Celia Imrie and 
Ronald Pickup.

Like the characters in the films, those on the tour will 
experience Indian culture and have a lot of fun along the 
way. Travellers will drive more than 2,300 kilometres while 
staying in desert camps, ancient forts and grand palaces. The 
car of choice will be the Hindustan Ambassador, regarded as 
a definitive Indian vehicle and produced in the country from 
1958 to 2014. It was modelled on the 1950s UK model, the 
Morris Oxford, and has been popular with Indian royals and 
politicians for decades. Those who prefer not to drive can 
opt to journey with a driver provided by Nomadic Knights.

The round-trip from Delhi starts with an indulgent 
Valentine’s Day dinner held at the 700-year-old Neemrana 
Fort Palace. The roving tour then takes in the colours, castles 
and exotic charms of destinations across Rajasthan such as 
the vast Thar Desert, where a camel ride is included. Further 
stops include the ‘Golden City’ of Jaisalmer, the ‘Blue City’ 
of Jodhpur, the tigers of Ranthambore National Park, the 
‘Pink City’ of Jaipur and the ornate palaces of the lakeside 
city of Udaipur. A visit to the famous Taj Mahal in Agra is also 
included before the rally returns to Agra.

The 14-night tour is available for $US4,330 (approx. 
$AU5,670) per person in a shared car and $US5,790 
(approx. $AU7,580) for sole use, including accommodation, 
breakfast and dinner daily, arranged transfers, support team, 
mechanical back up and support vehicles. A tiger safari in 
Ranthambore, camel riding in the Thar Desert and visits to 
the Taj Mahal and forts are also included. Flights to India are 
not included.
■ nomadicknights.com

The tea fields of Sri Lanka
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GOLFTravel: Thailand

THEY CALL it the land of smiles and if you’re 
a golfer, Thailand has got plenty to make you 
smile about. 

Here, you’ll find award-winning courses, 
top-class facilities…and some of the best 
caddies in the world.

Little wonder, then, that Thailand is the 
third most popular golfing destination on 
the planet, attracting 700,000 overseas 
players every year.

There are nearly 300 courses in the 
country, some of which are ranked among 
the best in Asia. Often in immaculate 
condition, these courses are reasonably 
priced and offer a challenge for both high 
and low handicap players.

With so many courses to choose from, 
knowing just where to start can be a 
problem. One of the newest and most talked 
about layouts is Nikanti, which is an hour’s 
drive west of Bangkok and opened in 2014. 
It is the first course in the world to feature a 
6-6-6 layout, comprising six par-three’s, six 
par-four’s and six par-fives, all configured in 
three, six-hole loops.

The design features here are impressive. 
Stone and wooden walls have been used to 
frame holes, many of which are also guarded 
by water. Bunkers are plentiful, there are 
4,000 trees on the property, undulating 
fairways make for a variety of lies and the 
greens vary from super large to super small.

Nikanti also features one of the most 
modern and elegantly designed clubhouses 
in Thailand. And they also make it easy 

for the visitor with an all-inclusive rate 
including golf, cart and caddie fee, soft 
drinks and a meal before or after your 
round.

With many courses like Nikanti in and 
around Bangkok, the city is a great place 
to stay on a golfing getaway. But for those 
who want to escape the hustle and bustle 
of the city centre, the Anantara Bangkok 
Riverside Resort and Spa offers 408 rooms 
and suites, landscaped gardens, plus 10 
bars and restaurants. Guests can even let 

TEE time
Here we look at some of the world-class courses and facilities in Thailand.

Chiang Mai Highlands  
Golf Club

Anantara Bangkok Riverside 
Resort and Spa

Nikanti caddies



GOLF

off a little steam with a class in Thai boxing, 
known as Muay Thai, perhaps the ideal way 
to prepare for another of Thailand’s great 
golfing challenges.

Opened in 1996, the Thai Country Club has 
won awards around the world and has hosted 
a number of major tournaments. Tiger Woods, 
Vijay Singh and local hero Thongchai Jaidee 
are just some of the famous players who have 
graced these fairways.

Owned by the Peninsula Hotel group, Thai 
Country Club offers a five-star experience. 
Every detail is covered, from the immaculate 
clubhouse to top-class customer service and, 
as you would expect, the course itself. 

A two-hour drive from Bangkok sits 
the seaside town of Pattaya, a busy and 
boisterous holiday haven. Amid the hustle 
and bustle stands The Amari Ocean 
Pattaya, located in the peaceful northern 
end of town. It has 297 rooms spread over 20 
storeys, guaranteeing unrivalled views over 
Pattaya Bay. Here, guests can enjoy award-
winning cuisine, indulge at Breeze Spa or 
simply laze by the pool.

But Pattaya also offers some of the best 
golf in the country. Siam Country Club 
is the largest golf complex in Thailand, 
featuring three courses, the Old, the 
Plantation and the Waterside. Two of 
these play host to the annual Honda LPGA 
tournament while the Thailand Open has 
also been held here.

More than 100,000 rounds a year are 
played here, testament to the quality of the 
courses and the commitment and attention 
to detail of the owners and founders, whose 
legacy is marked with a statue outside the 
clubhouse.

When it comes to golfing excellence, they 
don’t get much better than Black Mountain, 
regarded as the best course in Thailand. 
Located in Hua Hin, a three-hour drive from 
Bangkok, the course opened just eight years 
ago but has already hosted several Asian 
Tour events. What’s more, it was designed by 
an Australian, Phil Ryan. Another nine holes 
are just about to open, bringing the total 

here to 27 holes. Two recent Asian/European 
Tour joint-sanctioned tournaments in 2015 
and 2016 were both won by Australians, 
Andrew Dodt and Scott Hend.

The course is majestic, providing pristine 
playing surfaces and offering memorable 
views of the black-rock hillsides on the site 
and further afield to the Burmese Mountains. 
The native red grass that has been used to 
frame some of the holes provides contrast 
and danger in equal measure.

With villas and condominiums providing 
on-course accommodation as well as a spa, 
an adjacent water park and wakeboard park, 
Black Mountain is Thailand’s leading and 
most comprehensive golf resort. 

Just a forty minute drive from Black 
Mountain is Banyan Golf Club. Here, just two 
words spring to mind – long and accurate. At 
more than 6,700 metres off the black tees, this 
is a course that takes no prisoners.

A more rustic experience than Black 
Mountain, Banyan has its own special 
charm and appeal. Heavy rough along the 
fairways, numerous side-hill lies and tight 
driving areas make it a true examination of 
anybody’s game. Opened in 2008, it ranks 
among the top 10 courses in Thailand with 
great views towards the Burmese Mountains.

Banyan is just 10 minutes from Hua Hin, 
the town where the Thai royal family takes 
their holidays. The Hyatt Regency Hua 
Hin has 250 metres of beachfront, tropical 
gardens and a large pool. Several of the 
rooms have been refurbished and there’s an 
award-winning spa. 

Chiang Mai is often referred to as the 
‘Rose of the North’ because of its verdant 
countryside and local flora. Here you’ll find 
the Chiang Mai Highlands Golf Club, 
which opened in 2005 and has been voted 
in the top three golf resorts in Asia in the 
Asian Golf Awards. 

An extra nine holes opened last year, 
giving visitors 27 to choose from at a 
course rated one of the best overall 
golf experiences in Thailand. On-site 
accommodation comprises superior resort 
villas, larger deluxe resort villas and family 
villas. Guests have access to the swimming 
pool and fitness facilities and receive a 
preferential green fee rate during their stay.

With such a great selection of courses 
on offer, it’s not surprising Thailand has the 
highest return visitor rate for any golfing 
destination in the world. All you have to do 
now is get there.
■ Thailand.net.au
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The Amari Ocean Pattaya

Thai Country Club

Nikanti
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A FUNNY thing happened on the fifth green.
There I was, mulling over a two-metre putt 

to take the lead in the British Open, when 
the loud and unmistakeable music of David 
Bowie filled the air. Jason Day doesn’t have to 
put up with this kind of distraction, I thought, 
as I duly missed said putt.

I was at Oaks Cypress Lakes Resort 
(OCLR) in the heart of the Hunter Valley, 
one of Australia’s great wine-producing 
regions. Our family has been coming here 
for nearly 20 years, drawn by its reputation 
for fine cuisine, affordable accommodation, 
activities and entertainment, including pop 
concerts, hence the tribute band warming 
up for an evening performance at a vineyard 
next door.

Once I’d decided not to snap the putter 
over my knee, I pondered on how spookily 
appropriate it was that the song they were 
practicing was Changes. Along with my 
family, I’d been invited to see the results of a 
recent $4 million dollar investment, part of an 
ongoing $10 million refurbishment program 
that started back in 2013 when Oaks bought 
the 100-hectare property.

BACK ON COURSE
You don’t have to travel overseas to experience a great golfing getaway.  
JON UNDERWOOD visits an Aussie resort that is back to its former glory.

“I think we are now number one in the 
region,” said Michelle Borkowski, Business 
Development Manager – Regional NSW Oaks 
Hotels & Resort, as she took me on a tour of 
the resort. “We’ve got the right staff in the 
right positions to rejuvenate the property.”

Half of the 136 self-contained one-, 
two-, three- and four-bedroom villas have 
received a makeover with the remaining 
units scheduled to be upgraded over the 
next 12 months. I’ve stayed here many times 
and always loved the spacious nature of the 
accommodation. Our refurbished three-
bedroom villa didn’t disappoint on that score, 
with updated furniture and fittings giving it a 
modern and fresh appeal.

The main bedroom was huge with a large 
ensuite and plenty of hanging and storage 
space, while the three kids shared the other 
bathroom (very important with our grown-
up family). The kitchen was fitted out with 
all the mod-cons you needed for any self-
catering requirements and I particularly liked 
the outside deck, which put you right among 
the canopy of the gum trees overlooking the 
11th green.

My children have always enjoyed coming 
to OCLR because of the pools, tennis courts, 
expansive breakfast buffet and the family-
friendly menu served at Bodega. As all 
parents know, happy kids make for a happy 
holiday so I’m pleased to report the pool 
areas have also received a make-over and 
the food is as popular as ever (I’m told a 
new restaurant – to be named by a member 
of the Oaks staff – is planned to open in the 
main building later this month).

Money has also been spent on the 
extensive conference facilities – indeed, the 
painters were just applying the final touches 
to the events precinct when I visited – and 
there’s a gym, which will be moved and 
extended next year. There’s also a permanent 
marquee by the lagoon pool which can 
house 800 guests for corporate or social 
functions.

But it was really the course that I had 
come to see, considered one of the 
toughest challenges in Australia when 
it opened in 1992. Oaks have already 
spent $3 million on it with a further $1.5 
million coming over the next three years 
to improve irrigation and upgrade the 
bunkers. 

They have a fleet of carts (soon to 
be upgraded) with the excellent Visage 
information system that tells you where 
you are, where you should be and what you 
scored. It will even let you order a refreshing 
beverage if the golf is starting to test your 
patience.

The work on the course is also paying 
off because the fairways and greens, once 
slightly barren and patchy, are now a joy to 
play off and putt on. Golfers are returning, 
the course is getting back its reputation and 
it’s hoped professional events might be held 
in the future. It would seem that, thankfully, 
the greens are now as important here as the 
whites and the reds.

“We are confident in the product we have 
and it is time to showcase it to Australia,” 
enthused Michelle.

I’ll drink to that. 

■ Oaks Cypress Lakes Resort is a two-hour 
drive north of Sydney. oakshotels.com
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You can even win a trip to Thailand!

Thailandtraining.com.au 
helps you become Thailand expert

Fact sheets, quick multiple choice modules and great 

digital designs make www.Thailandtraining.com.au 

the best place to learn about one of the world’s top

selling destinations.

With an online and interactive leader board, you can go up against your colleagues and agency rivals 

to see who the best of the best is. Not only will this but the persons with the best score can win themselves 

a trip to Thailand!

Become an expert of the Land of Smiles by 

completing the Tourism Authority of Thailand’s 

official online training course.

facebook/Hugthailand

www.tourismthailand.org/au
info@thailand.net.au

Tourism Authority of Thailand

Join today to learn more what Thailand has to offer,

from beautiful nature, to glittering Buddhist temples, 

to activities for adventurous travellers, to activities 

for creative tourists, etc
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GOLFTravel: Ireland

also makes golf easy for visitors. On arrival 
at Dublin Airport, you can hire everything 
from the clubs to all sorts of golf-related 
equipment. 

Book ahead, too, for caddies, (available at 
bigger championship courses) and buggies 
or carts (not as common). The cost will vary 
for all. If you have a handicap certificate from 
your club it’s worth bringing it along. Finally, 
bring plenty of golf balls as you’re sure to 
lose a few!

WHAT TO WEAR
Traditional dress codes are still common in 

Ireland’s clubs. Jeans, shorts and trainers are 
frowned upon while some clubs might insist 
on a jacket and tie for the dining room. The 
safest bet is smart casual, with waterproof 
gear and sunscreen at hand just in case. 
Many clubs will only allow soft spikes, so 
check in advance.

THE 19TH HOLE
Part of the pleasure of golfing in Ireland 

is the warm welcome and the good craic 
(fun) after a round. From a trad music 
session in a rural pub to top gourmet grub 
in a gastropub, you’ll find the ‘if only’ shots 
take on a life of their own when retold. The 
clubhouse and the nearest pub are great 
places to trade victories or horror stories 
about tricky dog legs and high winds with 
other players.
■ ireland.com

THE HOME OF 
CHAMPIONS

WHERE TO PLAY
There are 428 golf clubs and 7,119 

holes on the island of Ireland, but the big 
drawcard are the links courses that play 
alongside the sea. There are fewer than 200 
such courses in the world – Ireland has 58 
of them. Little wonder that some 240,000 
golfers a year come here to try their hand on 
the impressive but unforgiving Irish fairways.

WHEN TO PLAY
Most of Ireland’s courses, especially the 

links, are open all year round. However, 
courses are in best condition and the 
weather is most suitable for golf from April 
to October. In summer (June to August), it’s 
light at 6.30am and daylight hours stretch 
up to 10pm so two rounds and a lazy lunch 
can easily fit into a day.

HOW TO BOOK
No licence or membership is required 

to play golf in Ireland. All you have to do 
is find a course, book your tee time and 
turn up – or choose an operator to arrange 
it all for you. It’s always best to call ahead 
for availability and book your tee time in 
advance. For green fees, most clubs offer 
special rates for visitors and groups so ask 
about any special offers from the club or 
your tour operator.

If you haven’t brought your own 
‘weapons’ with you, many places offer club 
hire. The innovative ‘Clubs to Hire’ service 

If you’re looking for great 
golf, memorable scenery and 
plenty of fun in the 19th hole, 
Ireland ticks all the boxes.

WHAT DO Bill Murray, Will Ferrell and Tiger 
Woods all have in common?

They all love playing golf in Ireland.
“It’s the most beautiful country to 

play golf in,” says Murray, the star of 
Ghostbusters and Lost in Translation.  
“And when you come as a guest, you’re 
treated like a king.”

Ireland is a golfer’s paradise, with world-
class courses in some truly memorable 
places: you won’t know whether to reach 
for your driver or your camera. The standard 
is so high that in recent years Ireland was 
named ‘International Golf Destination of the 
Year’ by the International Association of Golf 
Tour Operators.

Above: Old Head of Kinsale
Below: Royal Portrush.  
Pictures courtesy Tourism Ireland

AROUND THE 
WORLD IN
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SPECIAL FEATURE

1. ANTARCTICA 
Sheathed in layers of ancient ice, 

Antarctica has attracted many of the world’s 
great explorers and scientists. Here, seabirds 
swoop through the skies, penguins rear their 
young and towering icebergs come in all 
shades of blue. 

s 2. CUBA
Immerse yourself in the rhythm of 

Cuba’s time-warped streets and discover 
the aromatic flavours of the local cuisine, 
including the famous local black bean 
and rice dish, moros y cristianos. As Cuba 
begins to open its doors, now is the time 
to experience the heart and spirit of this 
invigorating destination before mass tourism 
arrives. Active Travel offers itineraries 
including a range of sailing trips designed to 
help you experience the country like a local.

3. ECUADOR AND THE 
GALÁPAGOS ISLANDS

While countries like Peru and Brazil grab 
most of the attention in South America, 
Ecuador and the world-famous Galapagos 
Islands offer sensory-filled adventures. 
Ecuador offers diverse and pristine 
landscapes and colonial streetscapes. The 

Andes will also introduce you to indigenous 
villages, colourful markets and snow-capped 
volcanoes, not to mention the largest Incan 
site in Ecuador. One of 17 mega diverse 
countries in the world, Ecuador also hosts 
many endemic plants and animals such as 
those of the Galápagos Islands. 

4. EVEREST BASE CAMP
As the name suggests, Active Travel has 

a particular flair for adventures that get you 
moving – and what better active experience 
could there be than conquering the trek 
to Everest Base Camp? With an altitude in 
excess of 5,000 metres above sea level, it is 
certainly not for the faint-hearted but travel 
is supposed to test your boundaries after all. 

5. IRAN
Quickly re-emerging as a must-see country, 

Iran is a colourful and rewarding destination 
with myriad influences. The hospitality in 
Iran is also unparalleled, perhaps only to be 
outdone by the rich history which abounds 
from when Persia was a world power. Travel 
in the footsteps of an empire when you visit 
this part of the world, but also delight in 
bustling bazaars, rugged mountain ranges 
and impressive teahouses. 

6. NAGALAND
A journey to Nagaland in far north-east 

India is not just eye-opening but engages 
all of your senses at once. Feel the history 
emanating from ancient monasteries, 
taste local Sikkimese specialties like momo 
dumplings and enjoy the distinct scent of 
fresh Darjeeling tea brewing. Active Travel 
are specialists in the Indian sub-continent 
and regularly send clients to colourful 
festivals such as the Hornbill Festival to be 
held in December 2017.  They can tailor-

AROUND THE 
WORLD IN8WAYS

make your independent experience or select 
from a range of hosted tours.

7. NORTH KOREA
North Korea is becoming increasingly 

popular with Australian travellers eager to 
immerse themselves in new and unique 
experiences. This is a destination steeped 
in mystique and abundant in art and 
architecture, including Kamsusan Palace 
of the Sun, where Kim Il-Sung and his son, 
Kim Jong-il, are both buried. Active Travel 
specialises in safe, educational tours to this 
mysterious and culturally rich part of the 
world. They are currently taking bookings 
from runners keen to compete in North 
Korea’s Pyongyang Marathon in April 2017, 
as well as expressions of interest for a 
planned cultural tour to include both North 
and South Korea in 2017.

 s8. NORTH POLE
Active Travel works with experienced 

operators Quark Adventures on icebreaker 
journeys from Scandinavia to the North Pole. 
See polar bears, walruses and other Arctic 
wildlife along the way. This frozen wilderness 
is one of the world’s most remote destinations. 
You’ll feel on top of the world – literally!
■ activetravel.com.au

Here, Active Travel looks at eight off-the-beaten track destinations 
for those keen to explore unspoilt locations.

North Korea Iran

The Galápagos Islands
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YOU NEEDN’T have seen Steve McQueen darting around San 
Francisco in Bullitt to have gained an appreciation of the city’s 
ridiculously steep hills; the neck-jarring inclines are evidenced 
in countless car chases, postcards everywhere and around most 
corners downtown. But biking around San Francisco can actually be 
pretty pedestrian. 

Undoubtedly one of the city’s most rewarding rides is also an 
easy one: from famous Fisherman’s Wharf across the Golden Gate 
Bridge and down to the seaside town of Sausalito on the north side 
of the bay. 

After carb-loading on a delicious sourdough sandwich from San 
Fran institution, Boudin Bakery, I pick up a bike from nearby Blazing 
Saddles, who give me a quick rundown on how to brake and change 
gears (and to see if I can actually ride a bike). Then it’s away we go. 
Today, I’m cycling with a local friend and passionate cyclist, Steve 
Shiotsu, whose input comes in handy on some of the course’s less 
straightforward parts. 

The first section of the ride takes us past picturesque Ghirardelli 
Square (home to the renowned chocolate of the same name) and 
on to Fort Mason, a large leafy park that on this glorious Saturday 
afternoon is heavily populated with locals. 

Up next are the flats of Marina Boulevard and local favourite 
Crissy Field, which despite the windy conditions and resulting 
concentration offer great views of the city’s Marina district and 
waterfront. A little further down the road, just before the turn-off 
to the bridge, the Warming Hut Café is a nice spot to grab a quick 
coffee or some fuel, with great views of the bridge and bay to boot.  

The climb up to the bridge is short but pretty steep, though once 

RIDING A 
GOLDEN 
SADDLE
MARK HARADA takes to two wheels in San Francisco 
to discover it’s no pain, all gain. 
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HOW TO GET THERE: Fiji 
Airways launched twice-weekly, 
direct services between Nadi and 
San Francisco earlier this year, 
utilising its flagship Airbus A330. 
The carrier flies twice daily to Nadi 
from Sydney, daily from Brisbane 
and five-times weekly from 
Melbourne. fijiairways.com

WHERE TO STAY: Part of 
the San Francisco-born Kimpton 
Hotels group, The Buchanan Hotel 
has graced the city landscape for 
more than 30 years. It blends edgy, 
modern design with down-to-earth 
people and is even pet-friendly. If 
you want a hotel that reflects San 
Fran, this is one of them.  
thebuchananhotel.com

FAST FACTS//
there the views are amazing. Be sure to have 
your camera handy as there are postcard 
vistas from the top looking north across the 
famed overpass. 

The bridge itself is relatively flat, but noisy, 
with six lanes of traffic whizzing by. Still, the 
sight of the famous red steel passing by and 
overhead, as well as the views it offers into 
the mouth of the bay, is a sight few bridges 
anywhere in the world can match. 

Steve warns me that it can be ‘very windy’ 
rounding the two enormous columns on the 
bridge – and he’s not wrong, as a headwind 
whistles through my helmet. To make it a 
little trickier to navigate, the two spots are 
also popular places to hop off and take 
photographs. 

Once across, car-free Conzelman Road 
takes us on a downhill path and under the 
bridge to Moore Road and Horseshoe Bay, 
where some of the best city views can be 
had. A photo stop here is a must. Then, 
after riding for a couple of leafy kilometres, 
we arrive at Sausalito, where pretty houses 
lie above an equally pretty (and bustling) 
downtown and waterfront area. 

With uninterrupted views of San 
Francisco, Sausalito is the perfect spot to end 
a ride – and most do so here by taking the 
scenic ferry back to the city. As for Steve and 
I, we make our way back up the hill for one 
more ride across that golden bridge. Thank 
goodness for Steve’s slipstream.     

BIG MOMA 
It isn’t by chance that America’s largest 

modern art museum found a home in San 
Francisco. A city on the cutting edge of ideas, 
San Fran has always encouraged radical self-
expression and the new SFMOMA is just an 
extension of that. 

The San Francisco Museum of Modern Art 
(SFMOMA) first opened in 1935, moved in 
1995 and underwent a $300 million overhaul 
recently that resulted in the nation’s biggest 
(and arguably boldest and most memorable) 
space dedicated to modern art.

The first thing visitors to the reborn 
SFMOMA notice, aside from local artist 
Richard Serra’s massive (and walkable) iron 
sculpture Sequence, is the amount of space 
and light there is. Apparently, the enhanced 
environment was created to make the 
museum more welcoming and it seems 
they’ve succeeded as there’s no shortage of 
patrons on this weekday afternoon. 

The new SFMOMA has nearly three 
times the number of pieces it previously 
had on display, in an area twice as large, so 
it’s a place guests can easily spend several 
hours if they wish. The museum also has six 
large outdoor areas and one of the most 
impressive external displays is the planet’s 
largest living garden wall on level three. 
Elsewhere on that floor is the world’s most 
extensive permanent gallery dedicated to 
photographic art, while above that lies a 

floor of American abstraction, where visitors 
are met (and confronted) by works by U.S. 
darlings Cy Twombly and Ellsworth Kelly.

British sculptors rule on level five while 
German art (post 1960) dominates level 
six. On the highest floor (level seven) is 
the contemporary stuff, including film 
installations in which visitors can star and 
other projection and installation work as 
well as modernist paintings and sculptures.

But the SFMOMA exterior is an attraction 
in itself, with the building’s rippled façade 

influenced by the Bay Area’s waters and 
even able to change colour as the light of 
day evolves. Another architectural highlight 
comes on level five in the see-through 
Oculus Bridge, which extends across the top 
of the main atrium. Like Dali, Kahlo, Pollack 
and Warhol, it’s a perfect fit for SFMOMA, 
just as SFMOMA is the perfect fit for San 
Francisco.       

Pictures by Mark Harada

The writer was a guest of San Francisco Travel 
and Fiji Airways.

Richard Serra’s iron 
sculpture Sequence
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WHETHER YOU’RE heading off on an epic 
cross-country adventure or visiting a new city 
for a short period of time, a driving holiday 
gives you the freedom and flexibility to decide 
on where you travel and what you see and do.

DriveAway Holidays have partnered with 
top suppliers across the globe to ensure you 
receive the best price and service. From a 
small sedan to a large motorhome, hit the 
open road to discover these iconic drives in 
the comfort of your own vehicle.

THE SEWARD HIGHWAY,  
ALASKA USA

Alaska is quickly growing as a must-see 
on everyone’s bucket list! This all-American 

ICONIC ROAD TRIPS
around the world

road extends 125 miles between Seward and 
Anchorage and is a destination in itself. 

The highway winds through a land of 
remarkable beauty, saltwater bays, frigid blue 
glaciers and alpine valleys. Admire Chugach 
State Park, spot Beluga whales, be welcomed 
by the slopes of wildflowers at Mount Aleyska 
and spot eagles as they soar overhead.

MEDITERRANEAN ADVENTURE, 
FRANCE TO ITALY

Starting in the south of France, explore 
the French Riviera coastal towns of 
Cannes, Nice and Monaco to experience 
the glamour and culinary delights of the 
region’s exquisite dining. Wind along the 

2017 WORLDWIDE
EARLYBIRD SALE

Book & pay before 31 January 2017, for 
HUGE savings on worldwide car hire and 

motorhome rentals*. 
To book call 1300 363 500 or  
visit www.driveaway.com.au

*Conditions apply
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■ To find the right vehicle 

and driving route, contact 

DriveAway Holidays and 

take advantage of their 

current Earlybird sale to 

experience an iconic road 

trip at your next destination. 

Sale is on until January 31, 

so be quick and book today. 

Call DriveAway on  

1300 363 500 or visit  

www.driveaway.com.au

Mediterranean coast admiring the stunning 
views to Italy and stop off at one of the world’s 
most picturesque towns - Cinque Terre. From 
here go inland and explore the stunning region 
of Tuscany. Head to Florence where art history 
lovers can explore the region’s rich and vibrant 
renaissance past.

Drive south and spend time sightseeing in 
the historical city of Rome. Finally, for a truly 
spectacular and hair raising experience, drive 
along the Amalfi coastline where cliff-edge roads 
wind through picturesque villages.

THE ROCKY MOUNTAINS  
AND GLACIERS, CANADA

Calgary is renowned for its pleasant and laid-

back lifestyle; it’s also the perfect starting point 
for a road trip full of snow-capped mountains, 
quaint towns and…maple syrup! Heading west 
towards Banff, the Rockies will start to emerge 
as you drive towards the stunning town of Lake 
Louise, a centre for outdoor activities.

On the other side of the British Columbia 
boarder is Yoho National Park where you’ll 
find picture perfect Emerald Lake. Drive on 
to Revelstoke National Park and take in the 
views from the summit of Mount Revelskoke of 
mountains and gorges, then relax in the public 
hot springs along Arrow Lake.

Take in the scenic drive to Vancouver, a 
bustling city awaiting exploration.

2017 WORLDWIDE
EARLYBIRD SALE

Book & pay before 31 January 2017, for 
HUGE savings on worldwide car hire and 

motorhome rentals*. 
To book call 1300 363 500 or  
visit www.driveaway.com.au

*Conditions apply
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