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Peaking at Peru 
EIGHT AGENTS have enjoyed an in-depth 
famil trip to Peru, showcasing Lima, Machu 
Picchu, Sacred Valley, Cuzco, Lake Titicaca, 
Arequipa, Colca Canyon and the Amazon 
region. Supported by LATAM, the 15-day 
itinerary was organised by Contours Travel, 
one of Australia’s leading Latin America travel 
wholesalers and agencies. Highlights of the 
tour included the visit to Machu Picchu and 
an adventure on the Tambopata River. 

Here’s our regular round up 
of all the recent famils that 
agents have enjoyed.

GETTING YOUR 
FAMIL ON

It’s cheers and ears from Disneyland
TEAM LEADERS, product, marketing and support staff from Flight Centre NSW/ACT have 
visited the Disneyland Resort as part of their annual state team leader conference. Fresh 
off their Virgin Australia and Delta Air Lines flights from Sydney to Los Angeles, the group 
spent several hours exploring some of the 80 plus attractions across both Disneyland 
Resort theme parks: Disneyland Park and Disney California Adventure Park (DCAP). Later 
the agents became part of the World of Colour show at DCAP, with their interactive light 
up mouse ears.

A tale of two cities
AIR CANADA and NYC & Company played 
host to 11 agents who spent five days in 
New York City and 24 hours in Vancouver 
recently.

Enjoying the airline’s new international 
business class service, the group flew 
directly to New York where they kicked off 
their trip with a ‘Fit Tour’ around Central Park 
on their way to The Metropolitan Museum of 
Art. Evenings were spent at the Empire State 
Building and taking in Paramour, the new 
Broadway show from Cirque du Soleil. 

The group also visited the 9/11 Museum 
and Memorial and enjoyed the views from 
One World Observatory continuing their 
exploration of Lower Manhattan on a tour of 
Wall Street. They rode the free ferry to Staten 
Island to hear more about the upcoming 
New York Wheel and Empire Outlets and 
experienced paddock to plate farmhouse 
dining in Snug Harbor at the Winter Garden.

“Air Canada’s daily non-stop flights from 
Sydney and Brisbane to Vancouver provide a 
fast and efficient route to New York City and 
the chance for Australians to combine two of 
North America’s most exciting and attractive 
cities,” said Paul McLean, Air Canada General 
Manager Australia and New Zealand.

Crocs & cooks for lucky agents in Galle
AMAN HOSTED seven agents to a luxury famil trip to Sri Lanka recently at both 
Amanwella in Tangalle and Amangalla in Galle. The group also stayed at the Taj in 
Colombo, visited a local homestead in Kandy and toured the Udawalawe National Park, 
seeing plenty of birdlife, elephants and crocodiles. They also flew over the rice terraces 
and tea plantations in a private chartered sea plane and visited the local food markets 
in Galle before taking part in a cooking class located in a private Aman-owned rice field 
hosted by the chefs at Amangalla.
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Much ado in the Maldives
THE UNIQUE Tourism Collection has hosted a 
group of their top Aussie travel partners at COMO 
Maldives private island resorts – COMO Cocoa 
Island (pictured) and COMO Maalifushi. The group 
experienced the best of COMO Hotels and Resorts 
with an itinerary including snorkelling, diving, 
cycling, yoga and an aqua therapy class. They also 
enjoyed a variety of treatments and samples from 
the renowned COMO Shambhala wellness menus 
at both resorts.

Seven up for Thailand
SEVEN TRAVEL professionals flew business class with 
Thai Airways recently on their way to try and test an 
array of luxurious properties and activities around 
Thailand.

Having checked into the centrally-located Siam 
Kempinski Bangkok, the group visited the Klong Lad 
Mayom Floating Market. Here they were introduced to 
the remarkable ‘Uncle Chuan’ who built and cleaned 
the waterways in this neighbourhood.

The next day the group flew with Bangkok Airways to 
Phuket for a site inspection at Trisara, a Thai-style lunch 
at Anantara Mai Khao before checking in at Banyan Tree 
Phuket. Set in the quieter Laguna area, this three-part 
property includes a world-class golf course and covers an 
array of luxurious accommodation types. Sightseeing at Phuket Old Town and a local Thai dinner 
at Raya Restaurant completed their stay in the area.

Other highlights of their famil included a romantic beach barbecue at Paresa Phuket, a 
fishing trip to Phang Nga on a stylish yacht, a cooking class and a progressive dinner over 
three locations at Andara Resort & Villas.

KL hosts the 
grateful eight
A GROUP of agents from Perth 
took in the sights and sounds of 
Kuala Lumpur recently. The eight 
participants stayed in the heart of 
the city at the contemporary Berjaya 
Times Square Hotel where they 
visited the largest indoor theme 
park in Malaysia, which is located 
underneath the property. After a 
quick site inspection of the chic ANSA 
Kuala Lumpur, they went shopping 
and sightseeing along Bintang Walk. 
Before flying home they had the 
chance to relax in style at the Plaza 
Premium Lounge in Kuala Lumpur 
International Airport.

A GROUP of agents from 
Australasia sampled the 
peaks, perks and quirks 
of Switzerland recently 
after completing and out-
performing others in the 2016 
Swiss Travel Pass SuperStar 
program.

A joint initiative between 
the Swiss Travel System, 
Rail Europe and Switzerland 
Tourism, the program equips 

agents with information and updates on the use and benefits of 
the Swiss Travel Pass.

Highlights of the week-long famil included Zurich, Basel, Bern, 
Montreux, Interlaken, Jungfraujoch (the top of Europe), Mt Pilatus 
and Luzern. Travel between these destinations was via some scenic 
train rides including the GoldenPass Line, Jungfrau Railways and 
the Mt Pilatus Cableway.

The agents visited the Christmas markets before calling at Santa 
Claus’ house in Rocher-de-Naye and the Charlie Chaplin Museum 
in Vevey. They ate Swiss cheese fondue, mulled wine and also 
enjoyed the Onion Market in Bern, a traditional folk festival where 
more than 50 tons of onion woven into braids, fresh veggies, art 
and craft occupy the stalls. The trip ended with a gala dinner held 
at the Chillon Castle on the shores of Lake Geneva.

 

Getting the VIP treatment
PRODUCT MANAGERS from leading Aussie wholesale travel 
brands have visited the ‘City of Angels’ thanks to Los Angeles 
Tourism & Convention Board (L.A. Tourism) and American 
Airlines (AA).

Flying AA’s new direct route from Sydney into LAX, the VIP 
guests explored L.A.’s new and reinvigorated premium hotel 
offerings and tourism attractions, establishing important 
relationships with on-the-ground tourism providers.

The group also uncovered what is in store for future hotel 
developments, visiting a number of newly opened and renovated 
properties across the city’s many neighbourhoods, catering to a 
range of travellers including business, MICE and leisure.

TASTING THE 
SUPERSTAR LIFE
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AGENTtalk: Agency of the month

NUMBER OF STAFF: Five fulltime. Deb, 
Emma, Ria, Nikki and Kaitlin.

HOW LONG IN YOUR PRESENT LOCATION: 
The agency has been in a shopping centre 
in Weston for more than 30 years. However, 
we are moving to a nearby location twice the 
size this month.

MAIN TYPE OF CLIENTELE:
Pre-baby boomers through to millennials. 
Having been in the same area for so long, we 
are fortunate to have a diverse client base 
that often spans three generations.

MOST POPULAR HOLIDAY SOLD: 
The whole spectrum. Since Deb won the 
CLIA Cruise Consultant of the Year in 2013, 
we have seen a massive increase in our 
cruise business. The team here at WCT all 
love “talking cruise”. Having been Scenic’s 
number one agency in Australia for the last 
four years (and hoping for five), they are a 
large part of our holiday market.

HOTTEST DESTINATION RIGHT NOW:
Now it would have to be Cuba. Since the 
embargo was lifted, every man and his dog 
want to go there! We’ve been and loved it. 
Norway and Iceland are also hot and warm 
in summer. I think it’s the vastness that 
is attractive. Closer to home it would be 
Myanmar. Our 2017 Irrawaddy Cruise Group 
sold out upon release.

In the future we think it will be small 
ship luxury cruising. We are loving all the 
new ship builds that are happening at 
the moment, especially the small ships. 
We are also seeing some really interesting 
itineraries, such as Reykjavik in Iceland to 
Quebec in Canada via Greenland!

LONGEST SERVING STAFF MEMBER:
In the industry, that would be Deb. When she 
started in 1981, they used telex machines 
and hand wrote tickets. In the office it would 
be Emma. She’s been here more than 13 
years – gosh, that’s almost a third of her life! 
More than half of our team have been here 
for more than five years.

WHO IS THE OFFICE JOKER:
That would have to be Deb. She’s the office 
joker, especially when it comes to breaking 
the news of a famil to the consultant. Emma 
is usually in on it too, but finds it hard to 
keep a straight face. Admittedly, I’m probably 
the easiest to play jokes on.

FUNNIEST THING THAT’S EVER  
HAPPENED IN THE OFFICE:
Well, it wasn’t funny at the time, but looking 

back on it now one incident that always 
makes us laugh was when Deb, Emma and 
I had an early morning flight to Melbourne 
for a training day and I slept through ALL my 
alarms. Deb’s out front ringing the doorbell, 
Emma’s at the airport ringing my phone and 
my family are banging on the door to wake me 
up. I ended up running out to Deb’s car half 
dressed, with my uniform and heels in hand, 
almost missing the plane… and I’m a travel 
agent! We just made the flight, thankfully.

BEST CHRISTMAS PARTY EVER:
We have had a number of fun Christmas 
parties, including Power Kart races one 
year, an Amazing Race themed event 
around Weston and riding Segways around 
Lake Burley Griffin. Deb and Emma like to 
keep the venue a secret and do ‘10 days 
till Christmas’, giving us a clue a day to 
keep us on our toes. One year they had 
some staff convinced we were skydiving! 
Needless to say we were very relieved 
when our feet were pushing pedals go 
karting instead of landing on the ground 
with a parachute.

FAVOURITE TV SHOWS IN THE OFFICE:
We have such a variety of ages and 
personalities in our team that there isn’t one 
favourite for all of us. From the geek whose 
favourite show is Dr. Who to the princess 

whose favourite is Keeping Up with the 
Kardashians, our team is so diverse.

MAIN WATER COOLER TOPICS  
IN THE OFFICE:
Usually that’s about food and what’s for 
lunch. We all love to eat and cook so we 
trade ideas and often someone gets creative 
and brings in enough to share. Presently it’s 
about Emma’s ‘hello fresh’ deliveries!

BIGGEST CHANGES YOU’VE SEEN  
IN THE TRAVEL INDUSTRY:
Definitely the internet, but now in a good 
way. We find travellers are browsing the 
internet for ideas on unusual locations and 
then chatting to us as to how we can put 
together their ideal travel experience. We 
also notice many travellers are not as price 
driven when organising trips. I think people 
value their personal health and well-being 
and are investing in this. Luckily travel now 
falls into this category.
Our thanks to Ria Ligeros for these answers on 
behalf of Weston Cruise & Travel.

NAME OF AGENCY: Weston Cruise & Travel 
(a Travellers Choice office), Cooleman 
Court, Brierly Street, Weston, ACT 2611.
Tel: 02 6288 4400 
westoncruiseandtravel.com.au

Going wild about Weston
From baby boomers to millennials, 
they all come through the doors of 
Weston Cruise & Travel. Here, we find 
out more about the agency team. 

Left to right: Emma Sullivan (Manager), Ria Ligeros, Deb Long 

(Owner), Kaitlin Errington and Nikki Moore
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TWO AGENCIES in New South Wales have 
taken out the top prize in Scenic’s recent 
agent marketing competition.

helloworld Corrimal and Figtree collect 
$5,000 cash from the contest which was 
launched last year to celebrate the 2017 river 
cruising seasons in Europe and Southeast Asia.

Agents were invited to submit their 
multi-channel marketing campaign entries 
promoting river cruising in Europe, France, 
Portugal or Southeast Asia. The joint campaign 
by the two helloworld stores was recognised for 
its creativity and attention to detail. 

The two stores worked together to create 
an effective marketing campaign for their 

Canada, Scenic Eclipse, Asia and Europe river 
cruising information sessions. It was a multi-
channel campaign which included local press 
advertising, in-store promotions, letterbox 
drops, sponsored ads on Facebook and EDMs.

“We are very excited about our win,” 
said Gerry Cignarella, owner of helloworld 
Corrimal and Figtree. “We had a lot of fun 
creating the campaign which was a huge 
success for us.”

The runners-up were Ballina and Byron 
Cruise and Travel, Barge Vacations and France 
Vacations, helloworld Miranda and Weston 
Cruise and Travel. They all receive $500 cash.
■ scenic.com.au

Scenic stars are announced

From left to right: Karan Gray,  
Sandra Kerney, Gerry Cignarella,  
Hannah Israel and Janet Perusco from 
helloworld Figtree

IN BRIEF/// 
HONG KONG’s Harbour Plaza Group is offering a travel industry discount of 35 per cent 
off the best available rate at the Kowloon hotel in Tsim Sha Tsui’s busy Nathan Road. 
The deal is available to travel agents, airline, cruise and tour operator staff.

The hotel is a four-star property overlooking Victoria Harbour in the heart of 
Kowloon’s shopping, dining and entertainment area. It is directly connected to 
Hong Kong’s major railway network and has 736 suites and rooms all equipped with 
broadband/wireless Internet services. To book, e-mail rsvn.klnh@harbour-plaza.com

FROM HAWTHORN 
TO HOUSTON  
IN ONE SHIRT
THERE WAS a little bit of Australian 
magic happening on and off the court at 
Houston’s Toyota Centre recently when a 
group of agents turned up for a NBA clash.

The visiting TravelManagers – touring 
Texas as guests of TravelCube and Air 
New Zealand – had been invited to 
watch the Houston Rockets play the 
Utah Jazz.

Knowing that the Jazz line-up 
contained two Australian players – and 
that one of them, Joe Ingles, was a 
big Hawthorn fan – Melbourne-based 
consultant Darren Christensen decided 
to wear a Hawks jersey. What he didn’t 
know was that in the audience for the 
game was one of Ingles’ best friends, 
Hawthorn player Jarryd Roughead.

“I walk into the Centre and he’s the 
first person I see,” said Christensen. “He 
came up and we had a good chat. He’s 
been off this season battling cancer and 
Inglis invited him to a few games. He just 
thought it was bizarre to run into a Hawks 
fan in an NBA basketball game in Texas.”

Other highlights included a visit to 
NASA’s famous Space Center Houston, 
just as a giant screen showed the 
International Space Station passing 
over Australia. There was also a tour of 
Houston’s popular graffiti walls, where a 
group of local street dancers put on an 
unscheduled performance.

“We also visited the pretty seaside town 
of Galveston where we took a bike ride 
past some beautiful houses in the East 
End Historical District,” said Karen Dowling 
from TravelManagers. “In the front lawns 
were these sculptures made from the 
remains of trees that were devastated by 
Hurricane Ike in 2008. Instead of knocking 
them down they got local artists to turn 
them into pieces of art.”
■ travelcube.com.au

Starting the new 
year with a bang
JENNIFER SMITH from helloworld Devonport in 
Tasmania has driven off with a new Peugeot 
308 in an agent booking incentive run by 
DriveAway.

Entries were valid with all car, motorhome, 
motorcycle or Peugeot lease bookings made 
between April 1 and September 30, 2016.

The company also held an incentive for RAA 
agents recently, with each booking in October 
and November equating to one entry in a lucky 
dip to win two $500 gift cards. The winners were 
Michael Whyment from RAA Travel head office and 
Michelle Twigger from RAA Travel Victoria Harbour. 
The winner of a $1,500 gift card for the most 
bookings made over the two month period was 
Danielle Doz from RAA Travel in South Australia.
■ driveaway.com.au

 

Jennifer Smith (left) with Bianca Brooks, 
Business Manager, helloworld Victoria/
Tasmania

Below: Darren Christensen and Hawthorn  
player Jarryd Roughead 



Lie-Flat. Drift to sleep.  
Wake up in Hawai‘i.

Commencing mid-December 2016, you can experience a 
new level of comfort, with fully lie-flat seating on our non-stop 
flights between Sydney and Honolulu.

With the unique, luxurious, island inspired design and our 
authentic Hawaiian hospitality, you’ll have arrived in the islands 
the moment you settle in.

Learn more at HawaiianAirlines.com.au
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AGENTtalk

Chance to win 
agency retreat
ANI VILLAS is offering a deal for agents 
who achieve a total of five bookings 
per year to redeem a three-night stay 
for up to 10 staff members in Anguilla, 
Thailand or Sri Lanka.

The private resort group has 
launched a new ‘Rewards Program’ 
that offers travel agencies and groups 
the opportunity to host their own 
corporate retreat or incentive trip at an 
Ani Villas estate.

“We’re already having agents on site 
for site inspections,” said Brenda Ho, 
Group Director of Sales and Marketing 
for Asia. “But there’s no substitute for 
the real thing. If agents were on site 
for their own retreat or team-building 
opportunity, they’d understand just how 
spectacular this venue is.”

Ani Villas has a 10-room enclave on 
the shores of Koh Yao Noi in Thailand 
and a 15-room estate on the central 
south coast of Sri Lanka, known 
respectively as Ani Villas Thailand and 
Ani Villas Sri Lanka. The group opened 
its first property, a 10-bedroom clifftop 
complex on Anguilla, in 2011. The next 
property will open in the Dominican 
Republic later this year.

Each private resort caters to groups 
of between 15 and 30, and can 
accommodate larger parties utilising 
neighbouring properties for spill over. 

Each of the five bookings must entail a 
minimum of three nights at regular rates.
To claim, e-mail reservations@anivillas.com

HERE’S A REAL HOLIDAY DEAL
A SPECIAL deal is being offered to agents and support staff by Outrigger Fiji Beach 
Resort (OFBR) and Castaway Island Fiji (CIF).

Agents can stay at OFBR for FJ$199 (approx. $AU127) per room per night plus taxes 
while CIF is available for FJ$399 (approx. $AU256) per room per night plus taxes with a 
minimum three night stay. It is the first time such significant savings had been offered 
by the two properties to industry representatives.

A meal plan is also available at Castaway Island for FJ$99 (approx. $AU63) plus tax per 
day for adults and FJ$49 (approx. $AU31) plus tax per day for children aged three to 12 
years with no charge for children under three years.

These ‘Super Industry Special’ rates will be available for sale until March 1 and 
are valid for travel until March 10. The offer is based on new reservations, is non-
commissionable and is only available to registered travel agents and support staff with 
relevant ID which must be shown at check-in.
■ reservations@outriggerfiji.com.fj; reservations@castawayfiji.com.fj

Castaway Island Fiji

Ani Villas Sri Lanka

Ani Villas Thailand

COMPANY JOINS THE VIRTUOSO BRIGADE 
50 DEGREES North has been accepted as a global partner into Virtuoso’s portfolio of luxury 
travel partners, comprised of more than 1,700 preferred suppliers in 100 countries.

The move will open up new sales and marketing opportunities for the family-owned 
specialist tour operator to the network’s more than 11,400 luxury travel advisors and their 
clientele. Virtuoso agencies sell more than $US15.5 billion (approx. $AU21.2 billion) annually, 
making the network the most significant player in luxury travel.

“Virtuoso’s acceptance process is incredibly selective, so becoming a preferred partner is 
a true honour,” said Tietse Stelma, 
Owner and CEO of 50 Degrees 
North.

“Luxury for us means 
experiencing something 
extraordinary beyond your 
everyday life; immersing yourself 
into the local culture, nature 
and people and, when possible, 
venturing away from the well-
trodden paths and into the ‘un-
known’, only known by the locals.”
■ fiftydegreesnorth.com

The staff at 50 Degrees North
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AGENTtalk

Can i get a yee-haw?
TEXAS TOURISM wrapped up their tri-city 
Australian road show with an event attended 
by more than 80 agents in Sydney recently.

Staged at the Australian Museum, the 
event saw guests mingling with Texan 
tourism partners and learning about the 
different characteristics of the Lone Star 
State’s seven regions.

Industry partners shared travel advice 
and insights before the crowd were invited 
to take part in an interactive quiz session 
designed to educate them on the unique 
selling points of Texas. 

Representatives included Austin 
Convention & Visitors Bureau, Dallas 
Convention & Visitors Bureau, Fort 
Worth Convention & Visitors Bureau, 
Fredericksburg Convention & Visitors 
Bureau, Houston Airport System, Visit 
Houston, Visit San Antonio and Wildcatter 
Ranch/Texas Holiday Travel.
■ traveltexas.com

GET A TASTE  
OF TURKEY
TEMPO HOLIDAYS are offering an agent 
discount on a 10-night tour that allows 
travellers to discover the highlights of 
Turkey.

Staying in superior accommodation 
and travelling by private coach, guests 
will visit Istanbul, Cappadocia (where you 
can experience floating volcanic valleys, 
fairy chimneys and caves), picturesque 
Pamukkale and Gallipoli, the site of many 
battles during the First World War.

Tour highlights include an optional full 
day tour of Istanbul, including Topkapi 
Palace, the Blue Mosque and the Grand 
Bazaar. In Cappadocia, guests will view 
Hittite artefacts at the Museum of Anatolian 
Civilizations, visit the Mausoleum of Ataturk, 
father of modern Turkey, and take in the 
underground city of Sarhatli.

In Pamukkale, there’s an early morning 
excursion to the unique Cotton Fortress, 
the white calcium cascades and also a visit 
to one of the first modern spa centres of 
the ancient world, Hierapolis. On day nine 
the tour calls at the ancient Medical Center 
Asclepion in Pergamum and continues on 
to a traditional village for lunch with locals 

before arriving in Troy with its famous 
wooden horse.

The trip is priced at $410 for agents and 
$685 for a travelling companion. Included 
in the price are 10-nights’ superior grade 
accommodation, various meals, licensed 
guides throughout Turkey, private air-
conditioned transportation, luggage 
handling, local taxes and service charges, 
arrival and departure transfers. There are 
monthly departures from February through 
to November this year. 
■ tempoholidays.com

Left to right : Wayne Mitcham, Brand USA, 
Tommy Woods, Texas Tourism, Tahnee 
Dobson and Matt Fletcher, Brand USA

 The Blue Mosque  
in Istanbul

Keep your 
customers 
coming back



12   |   W W W . T R A V E L T A L K M A G . C O M . A U

AGENTtalk: Special Report

AUSTRALIAN TRAVEL agencies are being 
urged to take two definitive business 
decisions to protect their future following 
the collapse of a UK-based cruise company.

Some 13,000 people (including hundreds 
of Australians) have been affected by the 
demise of All Leisure Group (ALG), which 
owns both Voyages of Discovery and sister 
cruise line Swan Hellenic. While company 
assets may be sold off to pay larger creditors, 
individual travellers who paid cash for their 
holidays will have to hope some money is 

left over to reimburse their costs. 
“This is another telling example of how 

Australian travel agencies need to think 
about their business practices,” said Jayson 
Westbury, Chief Executive of the Australian 
Federation of Travel Agents (AFTA). “We’ve 
got all the checks in place but this could 
definitely happen here.”

In an exclusive interview with Traveltalk, 
Westbury revealed that AFTA has been in 
regular touch with their UK counterpart, the 
Association of British Travel Agents (ABTA), 

who is hoping to reimburse many of ALG’s 
UK customers. 

“I haven’t got a final outcome from ABTA 
as to whether Australian consumers will be 
afforded any protection as that’s yet to be 
determined. We should know in the next 
month or so and hopefully we will be able to 
sort something out. “

While Aussie consumers face an anxious 
wait, Westbury is keen for agents to use this 
incident as a way of re-assessing the very 
core of how they do business. He believes 
the establishment of the AFTA Travel 
Accreditation Scheme (ATAS) has been a big 
step in the right direction but more needs to 
be done by agents.

“The Australian travel industry has 

The collapse of the All Leisure Group in the UK has affected travellers 
around the world, including several hundred Australians. Here, 
Traveltalk reveals details of a new scheme aimed to protect Aussie 
travel agents if a supplier goes bust.

TAKING CARE  
OF YOUR  
BUSINESS

KAY AND Ken Dollery from New South 
Wales paid $37,000 for their ‘Grand Indian 
Ocean’ package, a 43-day voyage that was 
to be a cruise of a lifetime.

The Dollery’s were due to fly business 
class to Singapore and then cruise to 

Malaysia, Myanmar and across the Indian 
Ocean via the Maldives, Seychelles, 
Mauritius, Reunion Island and Madagascar 
before disembarking in South Africa.

The couple from Kendall near Port 
Macquarie found out about their 

predicament when their travel agent, 
Cruise Traveller, informed them the 
company wasn’t offering refunds to any 
Australian clients.

“It is our savings. It is a chunk of money 
I can’t replace because I’m retired. It took 
us 12 months to pay it off. It is absolutely 
devastating,” Mrs Dollery told The Sydney 
Morning Herald.

AUSSIE COUPLE LEFT IN LIMBO
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KALGOORLIE IS READY FOR SOMEONE 
WITH A POINT OF DIFFERENCE!

• Suitable for 1 or 2 people to hit the road running  
and set up a travel agency in Hannan Street, Kalgoorlie.

• A full fit-out for travel agent costing $ 160,000 in 2015  
has been left by the previous tenant.

• Rent negotiable – 3 months free rent.

VISUAL TOURS AVAILABLE 
PLEASE CALL RON SMALES  0438 616 998  TO DISCUSS

A G o l d e n  O p p o r t u n i ty !

FULLY FITTED OUT  
TRAVEL AGENCY  

AVAILABLE

For all the latest updates on this developing story, head to our 
website: traveltalkmag.com.au

WORKING HARD  
FOR A RESOLUTION
HERE’S THE latest statement from Jeannie Foster, Country 
Director, Discover the World, who act for the All Leisure 
Group in Australia.

“We are as shocked as everyone else and caught off 
guard with this awful situation and we empathise with the 
guests and agents who have been affected. We continue to 
work with the administrators and ABTA to get resolve. 

“All Leisure Holidays Limited as a member of ABTA 
indicated that protection was granted by way of a bond 
held by ABTA.

“Discover the World has been endeavouring to obtain a 
commitment from ABTA that customers in Australia will be 
protected, but the situation is presently unclear at this time.

“It is Discover the World’s objective to ensure that funds 
owing to our customers are returned, however, the process 
is lengthy and will take some time to resolve satisfactorily. 

“We appreciate the patience and understanding that the 
agents have provided us with so far as we continue to work 
through this process.”

definitely elevated its professionalism off the back of ATAS because 
the previous safety net of the Travel Compensation Fund isn’t 
there anymore. If a travel company goes broke in Australia, the 
consequences are catastrophic compared to the previous arrangement 
where, effectively, a bunch of competitors bailed them out.

“If this situation occurred in Australia right now we’d be in all sorts 
of trouble because at this stage I don’t think enough has been done 
by agents to think about mitigating their risk.”

Westbury said agents should think about their settlement options 
with suppliers, particularly those who they don’t know well or who are 
based overseas, as they can get stung with charge-backs. He believes 
agents should settle with a credit card or supply the consumer’s credit 
card details to make the supplier the merchant of record.

“Also, fine tune your terms and conditions. Make sure they are 
putting you in the best position when something goes wrong and 
so consumers know where they stand. And buy some insurance. It’s 
out there. Some people have said it’s too expensive, but it isn’t when 
something like this happens.”

Westbury also revealed that AFTA is in the throes of building a 
solution to protect agents against third party supplier collapse, with 
an announcement due in the first quarter of the year. He said the 
scheme would have resolved 90 per cent of the problem had such a 
collapse happened here.

“It’s going to ease a lot of worries and will be very cost-effective 
as it’s not going to cost travel agencies a cent. It will be operated 
by industry, for industry and will be a world first. I think it’s the final 
piece of the jigsaw puzzle that hasn’t been placed on the board yet.”
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GET OUT OF 
THE ORDINARY

Outrigger Resorts invites travellers to Escape 
Ordinary with new Signature Experiences Series.

FROM ARRIVAL to departure, today’s travellers seek authentic, enriching experiences that 
create a deeper connection with the people and the place that they visit. 

To help guests experience the culture at each of Outrigger Resorts iconic destinations, the 
brand has introduced a collection of Outrigger Resorts Signature Experiences, an array of 
destination-specific amenities, cultural programs and activities that provide opportunities for 
guests to feel a stronger sense of place. 

From learning the art of traditional Batik painting in Thailand, to ukulele lessons in Hawaii 
and fire walking ceremonies in Fiji, the Outrigger Resorts Signature Experiences truly provide 
opportunities to escape the ordinary travel by creating authentic, long lasting vacation memories. 

Located on some of the world’s most renowned beaches, the brand’s strong commitment 
to the communities that its resorts operate in is now reflected in each of the Outrigger 
Resorts Signature Experiences collection, providing travellers with an intimate glimpse into 
cultural traditions in different corners of the world. 

OUTRIGGER RESORTS 
SIGNATURE EXPERIENCES 
COLLECTION HIGHLIGHTS

Throughout their stay, guests are 
welcome to participate in a wide variety 
of expanded and mostly complimentary 
cultural activities, culinary experiences 
and exclusive off-site excursions 
providing visitors with countless 
opportunities to connect with the local 
community. 

From lei making and ukulele lessons 
in Hawaii to fire walking ceremonies in 
Fiji, snorkelling with marine biologists 
in the Maldives to a local cooking 
class in Thailand; each Outrigger 
Resorts property offers unique cultural 
programs for guests. These include:

■ Outrigger Reef Waikiki Beach Resort’s 
complimentary Hawaiian-inspired 
beachfront vow renewal ceremonies

■ Outrigger Waikiki Beach Resort 
teaching guests ukulele, hula and lei 
making

■ Outrigger Guam Beach Resort guests 
learning canoe carving and coconut 
oil making

■ Outrigger Laguna Phuket Beach 
Resort’s traditional Batik painting and 
Thai cooking classes

■ Outrigger Koh Samui Beach Resort’s 
complimentary Thai language classes

■ Outrigger Mauritius Beach Resort’s 
guided bike tours to local villages 
so guests can learn more about the 
diverse Mauritian culture

■ Outrigger Konotta Maldives Resort 
offering guests the opportunity to 
learn about coral reef care-taking 
with the resort’s resident marine 
biologist

■ Outrigger Fiji Beach Resort guests 
learning how to carve a traditional 
Fijian canoe

■ Castaway Island, Fiji teaching guests 
the art of basket weaving from 
Pandaus leaves. It also has a Fijian 
culinary workshop

To learn more about everything 
Outrigger Resorts has to offer, enrol in 
the Outrigger Expert Agent program, 
an engaging online educational portal 
with tools and training to arrange 
memorable vacations at Outrigger 
properties. In addition, for each qualified, 
reported booking, you can earn Expert 
Reward Points redeemable for cash and 
merchandise certificates. Your clients will 
also receive a complimentary amenity in 
your name upon arrival. 
■ Visit OutriggerAgent.com

A sunset ceremony at 
Outrigger Fiji Beach Resort



A loyalty program 
that keeps giving.
Become a certified Outrigger Expert Agent and we’ll not only provide all  

the information you need to sell Outrigger Hotels and Resorts with confidence. 

You’ll also enjoy special perks, incentives and benefits that include:

•     Earn Reward Points on bookings and redeem for cash or gift certificates

•     Exclusive cash Booking Bonus offers

•     Complimentary client Welcome Amenity*

Register today at OutriggerAgent.com  
Receive 100 points immediately upon certification

*With qualified bookings of three or more nights

O ‘A H U   M A U I   K A U A‘I   H AWA I ‘I  I S L A N D   F I J I   G U A M   T H A I L A N D   M A U R I TI U S   M A L D I V E S
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All gain in Spain
A GROUP of Mobile Travel Agents 
have taken part in an exclusive, in-
depth study tour of Spain crafted by 
Valesa Cultural Services. A visit to the 
146-year-old Torres Winery Estate near 
Barcelona formed part of a 10-day 
program covering the country with 
visits to Madrid, Valencia, Malaga, 
Sevilla and Ronda. The itinerary 
included several of Spain’s most 
popular eastern coast tourist areas 
including Púbol, Portlligat and Figueres 
on the Costa Brava and Marbella and 
Puerto Banús on the Costa Del Sol. 
Program highlights included cookery 
classes and wine tasting in Catalonia, 
a visit to Salvador Dali’s museum, a 
full day touring in Madrid, the Picasso 
Museum in Malaga and a flamenco 
dance lesson at the world-famous 
Museo de Flamenco in Sevilla. 
■ mtatravel.com.au

TRAVELMANAGERS HAD 
plenty of reason to celebrate 
recently having reached a 
significant milestone with 
the signing of personal travel 
manager number 500.

Corinne Mutz, 
representative for Upper Sturt 
in South Australia, first joined 
the company in 2009 before 
re-signing late last year. 
There are now 21 contracted 
personal travel managers in 
the South Australian region 
and Mutz says she has been 
overwhelmed by the support 
she has received on her return.

“I feel as though I never left, it’s like 
I’ve been on a brief holiday,” she said. 
“TravelManagers has been such a big part of 
my life. Even when I was ill last year so many 
personal travel managers from both South 
Australia and interstate kept in touch and 
supported me in my recovery. It has been an 
emotional and powerful experience for me.”

Since her year’s hiatus Mutz says she has 
noticed some positive changes upon her 
return to TravelManagers.

“The focus on technology advancement 

AWARD RECOGNISES TC’S 
DOING GREAT BUSINESS
TRAVEL COUNSELLORS are celebrating after being announced 
as ‘Growing Business of the Year’ at the 2016 Amazon Growing 
Business Awards.

This significant achievement recognises the impressive growth 
of the business in the category of ‘Larger Company’. It was 
awarded for demonstrating market leadership, continued global 
growth, industry-leading standards of service and innovation 
around the customer experience. 

There are now 1,600 Travel Counsellors operating across seven 
countries. The company has experienced year-on-year growth, 
posting a turnover of $283 million for its last financial year.

“I’m absolutely thrilled Travel Counsellors has been recognised 
for continued global expansion and commitment to our people,” 
said Simon Shaw, Chief Finance Officer. 

“As a business we always put people first, doing the right thing by 
our customers to make their travel experience special and unique 
every time. It’s this approach to customer care, along with supportive 
technology such as the myTC app, that has enabled Travel Counsellors 
to grow at a rapid pace since it was founded 22 years ago.”  

The Amazon Growing Business Awards are the UK’s most 
established and respected recognition of SME and entrepreneurial 
success, bringing together more than 500 trailblazing business 
owners and managers.
■ travelcounsellors.com

WHY RE-SIGNING CORINNE 
MARKS A TM MILESTONE

and reinvestment in the business is clearly 
a winning formula for the company. I 
absolutely love the new payments platform 
where I can charge my client’s credit card 
within the back office system at any time, 
without having to separately access a third 
party provider. 

“The efficiencies are priceless, saving 
me hours of processing each week. Having 
a dedicated and passionate cruise person 
is also an added benefit to the national 
partnership team and really shows the 
commitment to this growing market.”
■ travelmanagers.com.au

From left to right: South Australian personal 

travel managers Hillary Pounder, Vanessa 

Maloney, Corinne Mutz and Cheryl John

From left to right: Suzanne Revell, Sales & Marketing Director, 
Churchill Retirement Living (Category Sponsor); Hayley Swift, 
TC; Simon Shaw, Financial Director TC; Rob Beckett, Host
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THE LAND OF
ICE & FIRE
8 Day Cruise

Reykjavik - Akureyri

Discover the
stunning coastline
of Iceland aboard

the deluxe
MY Callisto.

COMPLETE
ICELAND

9 Day Escorted Tour

Departing Reykjavik 

Explore the natural
beauty of Iceland,

including Godafoss
Falls & Thingvellir

National Park.

AROUND
ICELAND

8 Day Tailor-made Tour
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Immerse yourself 
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scenery of Iceland
as you take a
self drive tour. 
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ROOSTER 
BOOSTER FOR 
BEST SELLERS
TO CELEBRATE the upcoming Chinese 
New Year and the ‘Year of the Rooster’, 
Wendy Wu Tours is offering agents 
the opportunity to explore China.

The first 30 agents to make five 
bookings with the company before 
March 31 and complete ‘Wuniversity’ 
will get a chance to experience the 
country first hand. Bookings can be 
for escorted group tours or private 
independent travel worth $2,500 or 
more per person.

Agents will walk on the Great Wall 
and wander through the Forbidden City 
and Tiananmen Square before boarding 
a bullet train to Xian where they will 
visit the Terracotta Warriors. Once 
bookings are made and Wuniversity is 
completed, agents must email agents@
wendywutours.com.au and the first 30 
eligible agents will receive a free tour 
place.
■ wendywutours.com.au/agents

Take a tour with a Princess
PRINCESS CRUISES is making it easier for agents to tour its local ships, introducing a new 
online booking system to streamline the registration process.

Agents can now signal their interest to tour any one of Princess’ five local ships at any port 
in Australia via the One Source website.

“If any consultant has an appetite for cruise – be they a mobile agent, a regional agent or 
an online agent – we want them to have access to our ships, training and resources so that 
we can help satisfy that appetite and grow the cruise market,” said Brett Wendorf, Head of 
Sales at Princess Cruises.

Designed to help agents easily access Princess deals, training and marketing tools, the 
One Source site also provides access to the cruise line’s latest campaigns, fares, brochures, 
onboard flyers and on-demand sales reports and is home to its online chat service.
■ onesourcecruises.com.au

GET A GIFT FROM GARUDA
GARUDA INDONESIA has launched a 
new gift card incentive for travel agents. 
The promotion follows the success 
of a recent incentive which saw one 
particular agency earn $1,150 and one 
Sydney-based consultant receive $825 in 
time for Christmas.

The new incentive rewards agents 
with a $25 Eftpos gift card for every 
Garuda Indonesia ticket departing 
Australia in February or March. Agents 
simply need to issue tickets before March 
31 and email their details along with PNR 
and ticket number to: 
■ incentives@garuda-indonesia.net.au

IN BRIEF///

ALL’S FARE IN THE AIR
AIR VANUATU has announced the return of their travel agent fare, giving you the chance 
to ‘discover what matters’ firsthand for less.

Continuing their commitment to the Australian travel industry, the airline is offering a 
fare of $99 plus taxes and $199 plus taxes for companions, effective until February 28.

Agents can also take advantage of the domestic add-on component which offers 
services to Tanna Island and Espiritu Santo for an agent fare of $30 one way and $60 one 
way for companions. Taxes, surcharges, terms and conditions apply to both offers.
■ airvanuatu.com/agents

 

GET TO KNOW SAMOA
THE AGA Reef Resort has released a special agent rate for stays at the four-star property 
located along one of Samoa’s most picturesque coastlines.

Staying in an ocean view room, you’ll get continental breakfast daily plus 
complimentary use of kayaks and snorkelling equipment. The rate is $89 a night, a 
minimum three-night stay is required and travel is valid through March 31.
■ To book, e-mail mike@eye4travel.co.nz

Emerald Princess
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SCENIC HELD its annual ‘Night of 
Stars’ awards in Sydney recently, 
recognising the ongoing hard 
work and commitment from its 
top agents in Australia. 

More than 240 agents attended 
the event with eight awards given 
to the top offices in each state 
including a new award for the 
top office in Canberra. There were 
also national awards – top home based travel 
agency, top online travel agency (also a new 
award for 2016), top single location agency 
and top consultant in Australia.

Fourteen agents were also awarded 
Diamond status for 2016 as part of Scenic’s 
elite agent program including three new 
agencies – American Express Travel, Escape 
Travel Mount Hutton and helloworld Miranda.

Kylie Cameron from helloworld Miranda 
took out the award for top consultant in 
Australia while Weston Cruise and Travel in 
the ACT won the national award for best 
single location.

“Our annual ‘Night of Stars’ event is a great 
way for the Scenic team to say thank you,” said 
Aleisha Fittler, Executive General Manager.

“The trade are our best supporters and 
our brand ambassadors and we couldn’t do 
this without them. “
■ scenic.com

Centre named 
as the 2017 
NTIA venue
THE NEW International Convention 
Centre in Sydney will be the host 
venue for the 2017 National Travel 
Industry Awards (NTIA), the most 
celebrated event in the travel industry 
calendar.

“If we thought the event couldn’t 
get any bigger, it just did,” said Jayson 
Westbury, Chief Executive of the 
Australian Federation of Travel Agents 
(AFTA).

“We are moving to the new 
International Convention Centre 
which is exciting for Sydney, 
it’s exciting for the travel and 
tourism industry, but particularly 
exciting that the New South Wales 
Government spent a billion dollars 
on a really fancy place so that we can 
hold the NTIA there.”

The awards recognise the best of 
the best in the travel industry and 
more than 1,500 are expected to 
attend the gala dinner. Nominations 
for the 2017 NTIA are now open. 
■ afta.com.au

STARS SHINE ON SCENIC PARADE

And the winners are:
Top office VIC: Ballarat Travel and Cruise
Top office NSW: helloworld Miranda
Top office WA: Bicton Travel
Top office QLD: helloworld Strathpine
Top office SA: Phil Hoffmann  
Travel Glenelg
Top office ACT: Weston Cruise & Travel
Top office TAS: Andrew Jones  
Travel Hobart
National Awards – Home Based:  
Travel Managers
National Awards – Online Travel 
Agency: Our Vacation Centre
National Awards – Single Location: 
Weston Cruise & Travel
National Awards - Top Consultant, 
Australia: Kylie Cameron,  
helloworld Miranda

It’s the cruise video  
EVERY agent in Australia  
should watch!

Find out more on P34-36 or head  
to our website, traveltalkmag.com.au

Hear the experts discuss:

EXCLUSIVE 

TO  TRAVELTALK

• Training
• Agent support
• Investment 
• Plans for 2017 & beyond
So grab a coffee and make sure  
you catch CRUISE PANEL.  
You’ll be glad you did.
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THOUSANDS OF Australians have already 
discovered the pristine beaches, designer 
shopping, authentic culture and world 
famous barrier reef of New Caledonia.

But there is one very important attraction 
that sets this French territory apart from its 
South Pacific neighbours.  

New Caledonia is renowned for its 
cosmopolitan cooking, oscillating between 
tradition and modernity, with many talented 
chefs and numerous restaurants. It is the 
ideal place for gourmands and connoisseurs 
looking for surprising and intense flavours. 
For those who like a hands-on approach, 
cooking classes are readily available to help 
hone those culinary skills.

It’s perhaps unsurprising that the food 
here is so impressive, given New Caledonia’s 
links with one of the great gastronomically-
inventive countries in the world. Whether 
it is slow cooked meals, traditional bistro 
dishes or terroir products, you will find 
French cooking at its very best in New 
Caledonia, the ‘Paris of the Pacific’.

Popular dishes include the traditional 
blanquette de veau, duck confit, quenelles 
or foie gras. Chez Toto in Noumea offers a 

typical French experience but wherever 
you go in the territory you can find top 
class cuisine, be it in fine dining restaurants, 
fishing with local Kanaks, at wine and 
cheese tastings, beach BBQs or luxury, 
personalised picnics. Indeed, these are 
a really cost-effective option, with fresh 
local produce from the shops and markets, 
a bottle of French wine/champagne and 
postcard views.

So whether it’s eating lobster on 
untouched beaches, enjoying bougna in 
the raw tropical landscape of the North, 
or French picnics under palm trees and 
overlooking blue lagoons, there’s something 
here for everyone. Each region is rightfully 
proud of its local dishes and fresh produce: 
from the snails of the Isle of Pines to the 
venison of the Northern Province and all the 
seafood in between.   

However, there’s yet another reason 
for gourmands to make the short, two-
and-a-half hour flight from Australia’s east 
coast. The authentic Kanak cuisine is fabled 
throughout the South Pacific and visitors will 
get a memorable and authentic experience 
in New Caledonia.

BOUGNA WITH BITE
Bougna is a typical Kanak dish made from 

tubercles, coconut milk and – traditionally – 
fish. You can enjoy it in a restaurant or while 
staying with a tribe, where the local cooks may 
invite guests to help prepare the bougna.

Before even starting to cut 
up the yams and the cassava, 
you make the traditional oven. 
This consists of placing red-hot 
rocks into a hole in the ground 
where your bougna will cook 
for several hours.

Cut meat, yams, sweet 
potatoes, coconut milk and 
– often – poingo bananas (or 
plaintains) made for cooking. 
Bougna was originally just 

a simple and nourishing dish with the 
ingredients placed pell mell in a bed of 
banana leaves and covered with coconut 
milk. Once closed up and tied, the bougna 
bakes under the hot stones, delivering a 
delicious local delicacy.

Bougna is not the only culinary specialty of 
the Kanaks. You’ll see proof of that at the many 
festivals on the islands or on Grande Terre, 
where you’ll have plenty of opportunities to try 
Kanak fare. On Lifou, vanilla is now used in all 
kinds of dishes and its flavour is incomparable. 
One of the more surprising ingredients is 
pahatr, a young fern that you can eat in a salad 
or any other side dish.

So popular is it that bougna can now be 
found on the menus of Caledonian chefs. 
In Nouméa, L’assiette du Cagou offers local 
cooking while the Le Pandanus snack bar/
restaurant is renowned for the quality of its 
fish, accompanied by cheese-topped sweet 
potatoes or cassava. Further to the north, at 
the Hôtel de la Nera, the Kanak chef offers 
guests pommes dauphines (also known as 
‘dauphine potatoes’, crisp potato puffs) made 
from sweet potatoes.

■ For more information, visit  
newcaledonia.travel; 
#TasteNewCaledonia 

TRAVELtalk

TASTE THE FLAVOURS 
OF NEW CALEDONIA

KEY EVENTS IN 2017
May 
New Caledonia Triathlon

July
Transcaledonienne Trail

August 
New Caledonia Marathon

September
South Pacific Open (PGA)
Gastronomy Festival
Blackwoodstock

November
Airwaves Noumea



NEW CALEDONIA 
same day, different world

Say Hello to your next door neighbour, New Caledonia 
Just a short flight away, New Caledonia offers a wide range of 
unique experiences and attractions that are sure to deliver the 
most memorable holiday. Whilst on the Loyalty Islands, a real 
must is a freshly caught fish, grilled on a wood fire on the beach, 
feet in the sand, looking out onto the lagoon.  
Did you say paradise?  
#TasteNewCaledonia
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Get inspired and start planning NewCaledonia.travel

Lagoons of New Caledonia:
Reef Diversity and Associated Ecosystems
inscribed on the World Heritage List in 2008 
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Is Egypt back?
BUNNIK TOURS has been forced to add 
extra departure dates to Egypt for the first 
time since the 2011 revolution.

“Our forward sales for Egypt are the 
strongest they have been in five years and a 
number of departures in March and May are 
fully booked,” said company founder Marion 
Bunnik.

The company have been running tours 
to Egypt and the Middle East for more than 
11 years and have looked after more than 
800 small group tours and thousands of 
inspired Australian travellers.

“Unlike most operators, Bunnik Tours 

never left Egypt – it’s a destination that is 
very close to our hearts and the fact that 
we have continued to support the Egyptian 
people is reflected in the experiences 
our clients have,” added Marion. “Our 
Egyptologists really bring the ancient 
stones to life whilst at the same time share 
the modern culture of Egypt.”

The new dates are for the ‘Egypt in Depth’ 
and ‘Egypt & Jordan in Depth’ tours which 
include a luxury four-night Nile Cruise and 
a visit to the site of Abu Simbel. The new 
dates depart on March 14 and 22, and April 
18 and 26.

“We are so convinced this is the right 
time to go, that we offer a 100 per cent 
money back guarantee, should we need to 

cancel a tour, or should the Government 
issue a ‘do not travel’ warning for general 
tourism in Egypt,” said Marion.
■ bunniktours.com.au

Yoof on the hoof in Africa
GECKOS ADVENTURES has introduced three new budget-friendly 
safaris in Africa catering to the fast-growing youth travel market. 

Since becoming the first tour company to focus solely on the 18 
to 29-year-old demographic, the Intrepid Group’s youth operator 
has launched several new trips for travellers looking for more 
sustainable and cultural adventures. 

The new safari tours will touch down in Kenya, Botswana and 
South Africa, offering an affordable option rarely seen on wildlife 
tours in Africa. While it is estimated an average safari can cost up to 
$1,200 per day, Geckos Adventures safaris will start at $994 for an 
entire nine-day tour.

Included in the range is ‘Amazing East Africa’, a 12-day tour 
starting in Nairobi. This is an overland-style trip, meaning guests 
pack into a truck with up to 22 fellow travellers with full camping 
gear and a crew (including a chef ) provided. The tour visits East 
Africa’s most iconic game reserves including the Maasai Mara, 
Serengeti and Ngorongoro Crater. 

The tour provides ample opportunities to see hippos, lions, 
leopards, elephants and zebras, all in their natural habitat. This 
trip also spends a night with a local Maasai tribe in Loita Hills, 
Kenya. It is priced from $2,880 and includes all meals, activities and 
accommodation.

“The demand for wildlife tours appears stronger than ever,” said 
James Thornton, Managing Director of the Intrepid Group. “When 
developing these new safaris we wanted to ensure we were offering 
trips that were not only fun and affordable, but also had a positive 
impact on the communities that we visited and on animal welfare.”
■ geckosadventures.com

AUSTRALIA’S NEWEST elite travel company, Latitude 33, have 
just released an exclusive golfing tour visiting some of the best 
courses in South Africa.

The 19-night ‘South African Golfing Safari’ has been personally 
designed by the founder and owner of the company. Non-golfing 
partners are catered for with many optional sightseeing activities 
available during the trip.

Departing on May 9 2018, the itinerary commences with two 
nights at the Four Seasons hotel before spending four nights at 
Sun City Resort. Here you’ll play rounds at the famous Gary Player 
and Lost City courses, the latter featuring a famous par-three hole 
over a crocodile enclosure.

Guests will then travel to Pretoria for a night’s stay before 
boarding the luxurious Rovos Rail for a nine-night golfing and 
safari tour to Cape Town. There will be six championship courses, 
including the famous Leopard Creek and Fancourt, to name but 
a few. Along with the golfing activities there are numerous other 
opportunities such as safari game drives in Kruger National Park, 
city tours and speciality lunches.

On arrival in Cape Town, travellers will transfer to the only six-
star hotel in Africa, the One&Only Cape Town, and will spend three 
days exploring the city and its surrounding winelands.

This elite package is priced from $15,378 per person twin 
share and includes international return economy flights from 
Australia, return airport transfers in Australia (on a limited distance 
from airport), 10 nights’ deluxe hotel accommodation with daily 
breakfast, nine nights’ accommodation aboard Rovos Rail, all 
meals and beverages on board, complimentary mini-bar and 
limited laundry, local transportation and guided sightseeing.
■ latitude33.travel

 Marion, Dennis and  
Sacha Bunnik in Egypt

This ace golf tour 
is well above par

Ngorongoro in Tanzania

The Lost City  
at Sun City
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DUE TO positive industry feedback and an 
increase in bookings of the new Scandinavia 
product introduced last year, Europe 
specialist Beyond Travel is expanding the 
range even further this year.

The company’s 2017 Russia & Beyond 
brochure is the largest and most 
comprehensive to date. It includes a 
variety of new Iceland product and new 
activities in Scandinavia, perfect for tailor-
made itineraries for the independent 
traveller. 

Bryce Crampton, Marketing Manager for 
Beyond Travel, said the surge of interest 

in independent travel in Russia and 
Scandinavia encouraged them to include 
Iceland as a new destination.

“This unique destination is fast becoming 
the place to visit for 2017,” he said. “It is 
known to be somewhat difficult to access, 
but with our new product range including 
escorted touring, self-driving tailor-made 
tours and coastal voyages, we have made 
it more accessible to a range of Australian 
traveller markets.”

One of the new options in Iceland is 
‘The Land of Fire & Ice,’ an eight-day coastal 
voyage. Sailing from Reykjavik to Akureyri 

or vice versa, the itinerary includes coastal 
scenery with cruising through remote fjords, 
port visits to some of Iceland’s best kept 
secrets, picturesque fishing villages, volcanic 
landscapes and plenty of opportunities for 
wildlife spotting.

Mr Crampton added that the feedback 
from agents to the expanded Scandinavian 
services and product this year was 
overwhelmingly positive and this trade 
response encouraged them to offer an even 
wider choice of hotels, tours and sightseeing 
options for 2017.
■ beyondtravel.com.au

Get fired up to visit Iceland Akureyri

3008

Earlybird 2017

Everyone loves free days in Europe 

Pick up in France for 12 FREE days on all 
Peugeot vehicles. 
Saving you up to $792!
Book & pay by 31 March 2017. 

To book 1300 363 500 | www.driveaway.com.au/peugeot 

Conditions Apply
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INSIDER traveller

Q: What has been your most memorable 
travel experience?

Last year I went on a multigenerational 
river cruise to Venice with Uniworld (one of 
our companies) with my family and we just 
had such a fun and amazing experience. 
Uniworld put on so much for the kids to do 
and the luxury for the adults was incredible.  

Q: And the worst?

I was flying into New York on the morning of 
9/11: such a sad and tragic event.

Q: What is your favourite country abroad 
and why?

I love France. I love the food, the style, the 
history and the weather in the south.

Q: Where was your first overseas trip?

I grew up in England so my first overseas 
trip was to Majorca at the age of 10. I still 
remember the hotel, the beach and desserts 
at dinner. Just shows how holidays are such 
a memorable part of our lives.

Q: Which destination is on top of your 
bucket list and why?

South Africa, I have never been. Trafalgar 
have just launched a family safari trip so I am 
going to take my family on that in June.

Q: What is your best travel tip?

Always review the sites like Feefo that 
other travellers have used to share their 
experiences. It gives you great insights into 
great things to do and less great things.

Q:  What do you think will be the next ‘big 
thing’ in travel?

Good question – travel moves quickly. The 
industry is always looking to innovate and I 
know we at TTC are always looking for new 
and exciting experiences for our guests. 
We make a point of evolving our holidays 
constantly.

If I had to put my finger on something 
– destinations are not enough anymore, 
experiences are everything. That goes 

COME FLY WITH ME
Here, John Veitch, Chief Executive Officer of The Travel Corporation  
Australia, gives us an insight into his travel tastes.

for every part of the trip from the guided 
holiday, the airplane experience, the 
hotel experience and even the airport 
experience.

Q: Who would you most like to sit next to 
on a long haul flight (living or dead)?

This has really made me think. Winston 
Churchill. I admire the tenacity he showed 
and his intellect. I also suspect he would tell 
a good story.

Q: What makes a holiday with TTC so 
amazing?

The total obsession TTC has with the guest 
experience. Whether it is AAT Kings here in 
Australia, Trafalgar in Europe or Contiki in 
the USA, everyone at TTC is dedicated to 
providing the ultimate guest experience. 
This culture ensures an amazing, high quality 
holiday and one that will be remembered for 
years to come.
■ ttc.com

Clockwise from left: The Veitch 
clan on holiday in Paris; John 
in Rome with Contiki; Leilani 
Veitch learning to make pasta 
with the Uniworld chef



14 day Guided Holiday from 
per person twin share*
Auckland to Christchurch $3995 

17 day Guided Holiday from 
per person twin share*
Auckland to Christchurch$4825 
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NEWStalk

AFTER EXTENSIVE consultation with the industry, the Travel Industry Exhibition is making wholesale 
changes to the event format and demographic for the 2017 events.

The changes have been borne from last year’s attendee feedback and mirror the recent shift in the 
travel events landscape with trade professionals demanding smaller, targeted events with high level 
education and learning throughout. Organisers are currently working with industry leaders to create 
the most informative and exciting program seen in recent memory.

TRAVEL EVENT GETS A MAKE-OVER Event features for 2017 include:

■  An impressive line up of 
speakers addressing key issues 
and challenges facing travel 
agents today

■  The introduction of a VIP 
Buyer program with more than 
400 hand-selected senior buyers 
of travel products and services 
personally invited to attend 
based on purchasing potential

■  Extended networking 
platforms across the two days

■  Exhibitors qualified in line 
with buyer profiles – improving 
targeted nature of the audience

■  Exhibitor numbers limited  
to 50 per show

■  A large scale networking 
event designed for all 
conference delegates, exhibitors, 
VIP buyers and special guests. 

Full details of the 2017 Travel 
Industry Exhibition & Conference 
are expected to be finalised this 
month.

 
AN HISTORIC partnership between the China 
National Tourist Office, Tourism Australia 
and six of China’s leading airlines promises 
to usher in a new era of bilateral tourism 
exchange between the two countries in 2017.

The China-Australia Year of Tourism 2017 
was officially launched in December by Mr. 
Luo Weijian, Director of the China National 
Tourist Office (CNTO), and John O’Sullivan, 
General Manager of Tourism Australia. The 
move is a joint initiative between Australia 
and China, coordinated by the CNTO.

“This is one of the most significant 
tourism exchange initiatives ever 
undertaken between China and another 
country,” said Mr Weijian. “Designating 
2017 as the China-Australia Year of Tourism 
recognises just how important tourism is, not 
just in terms of export income, but in cultural 
exchange between Australia and China.”

A significant increase in both carriers 
and direct routes into China is fuelling 
Australian visits to the destination. More 
than 720,000 Aussies travelled to China in 
2016, an increase of more than 40 per cent 
over the past five years. Meanwhile 2017 is 
also set be another record year for Chinese 
tourists coming to Australia in both visitor 

numbers and total spend within the travel 
and retail sector.

The new initiative will see a large number 
of cultural activities staged both in Australia 
and across major tourist destinations in China 
over the coming year. In addition, there will 
be a host of promotions and airfare deals for 
Australian travellers to China.

“One of our key objectives is to add 
greater capacity and more routes between 
Australia and China. This will attract more 
Australian visitors to China and it will facilitate 
continued growth in a market that is currently 
generating more than $9 billion in export 
revenue for Australia,” added Mr Weijan.

To that end and in a first for Chinese 
aviation, six airlines signed an historic 
Memorandum of Understanding at the 
meeting. Air China, China Southern, China 

Eastern, Hainan Airlines, Sichuan Airlines and 
Xiamen Air will not only take a coordinated 
approach towards increasing capacity 
between China and Australia but will also 
join together in tourism marketing and 
promotional activities.

There are currently direct flights between 
Australia and 13 mainland Chinese cities 
encompassing major hubs such as Beijing, 
Shanghai and Guangzhou. In recent times 
a number of other routes have been added, 
opening up tourist destinations such as 
Xi’an, home to the Terracotta Warriors, and 
Sichuan province, home to China’s great 
panda sanctuaries.

Over the coming year, the CNTO will host 
100 Australian tourism stakeholders and 
media representatives on an extensive trip 
taking them right around China. 

Historic deal
changes the
travel game
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NEWStalk

A new site for 
African eyes
BENCH AFRICA has officially unveiled 
its new Africa Travel website, boasting a 
modern look and innovative features.

“At Bench Africa we are committed 
to being the market leaders in Africa 
travel from Australia,” said Lara Behrens, 
Marketing Manager for Bench Africa. 
“With this in mind, we knew it was crucial 
that the new site was fresh, informative, 
inspirational and easy to use. “

Features include ‘Search the Site’, 
a new and intuitive function that 
allows you to quickly and easily find 
exactly what you are looking for. Users 
looking for inspiration can browse by 
‘Experience type’ or ‘Destination’ and 
there’s also a ‘Special Offers’ page.

‘Experience Information’ provides 
the user with even more helpful 
data, including a map of the journey, 
independent customer reviews and 
a detailed itinerary, which includes a 
write-up on each of the properties.

The new site also has a feature called 

‘Your Bucket List’ to help the browser start 
making preparations for an African safari. 
The user can submit enquiries through 
their Bucket List or even share it with their 
friends on social media.

Extremely useful to agents, the site 
contains a country-specific ‘Trip Planner’ 
feature for handy tips on everything from 

when to travel, visa requirements and 
what to pack for a trip to Africa. And for 
those looking to develop their knowledge 
of Africa, ‘Safari School’ is an exclusive 
informational hub. It’s fun, informative 
and should answer any questions about 
the various aspects of Africa travel.
■ benchafrica.com.au

THIS TOUR IS SECURE
SECURE TOURS & Travel has just launched 
in Australia, offering luxury, high-end 
experiences with a clear differentiation on 
safety and security.

The niche tour operator offers travel 
packages and itineraries, as well as 
delivery of ground arrangements in 
Australia. The business is aimed at inbound 
tourism markets and the Australian 
domestic and corporate markets. 

“Secure Tours & Travel provides our 
clients with complete peace of mind by 

delivering the ultimate travel experience 
from conception to completion,” said Matt 
Harrison, owner and founder.

“Our clients are secure in the knowledge 
that everyone is in safe hands. All of our 
approved venues and locations are vetted 
for their suitability using our exclusive 
assessment process which rates their 
security and safety aspects. There is no 
other organisation that is able to provide 
you with in-house licensed security and 
safety experts.”

The company provides seamless travel 
arrangements for those seeking a business 
or leisure experience in a private, safe and 
secure environment. Parent company AFS 
brings extensive knowledge and more 
than 27 years’ experience in the Australian 
security services environment.

‘‘We receive regular feedback from 
customers that in today’s environment, 
personal safety and security are at the top 
of the list when considering where and how 
they will travel. We are willing to provide 
nothing but an authentic and safe touring 
experience for our travellers,” said Harrison.
■ securetours.com.au

EXPERIENCE

London
Enjoy comfortable flights to London via Manila onboard Philippine Airlines.
Marvel at London’s finest landmarks and rich history while strolling through its elegant streets and grand squares. We fly from Sydney, Melbourne, Brisbane,
Darwin and Cairns. Travel with the airline that celebrates the Heart of the Filipino.

PHILIPPINEAIRLINES.COM   |        flyPAL   |   (1300) 887 822Selling and travel period starts February 1, 2017. Terms and conditions apply.

Big Ben, Westminster

MELBOURNE - LONDON

ALL-IN ECONOMY ROUNDTRIP FARE

FROMAUD1,401
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CRUISEtalk

THE WEATHER didn’t exactly play 
ball as the newest, largest and most 
technologically advanced cruise ship to 
ever call Australia home arrived in her 
hometown of Sydney.

Ovation of the Seas carries 6,500 
passengers and crew, is 348 metres long, 
18 decks high and is the fourth largest 
cruise ship in the world. Despite the misty 
weather there was a large crowd on hand 
as she arrived through the Heads and 
into Sydney Harbour to begin her maiden 
Australian season.

“Ovation of the Seas is an absolute game 
changer for cruising Down Under,” said 
Adam Armstrong, Managing Director, 
Royal Caribbean Australia & New Zealand. 

“Over the last decade we have 
committed to bringing the biggest and 

best cruise ships to our doorstep – and 
today is the climax of that story. This 
occasion marks the first time that a cruise 
line has ever based a brand new ship in this 
market.”

The new vessel is Royal Caribbean’s fifth 
locally-based ship, making them the single 
largest cruise line operating in Australia 
this season. Ovation’s arrival is expected 
to deliver significant economic benefits at 
each of her ports of call, with her two-day 
visit to Sydney projected to inject more 

THE LOWER Danube River between Budapest 
and Bucharest is predicted to be one of the 
hottest cruise destinations this year, filled 
with historic cities and memorable scenery.

This section of river is one of the region’s 
best kept secrets, being much lesser 
known than the popular stretches of the 
Rhine, Main and Danube rivers between 
Amsterdam and Budapest. 

Evergreen Tours can put visitors into 
the heart of Eastern Europe onboard an 
award-winning Emerald Star Ship in 2017.  
Travellers can enjoy a 10-day cruise between 
Budapest and Bucharest or relax on the full 
24-day river cruise between Amsterdam and 
Bucharest.

On the longer cruise guests enjoy the 
classic Rhine, Main and Danube river 

experience to Budapest on a Star Ship 
and continue down the lower Danube 
to discover the rich history and culture 
of Eastern Europe in Hungary, Serbia 
and Romania. Reverse itineraries are also 
available.

Guests will explore 25 cities towns and 
villages with highlights including a canal boat 
cruise of Amsterdam, a tour of the historic city 
of Nuremberg with its 900-year-old ramparts, 
the Imperial Castle and the Justice Palace, 
and a walking tour of Regensburg, one of 
Germany’s best preserved medieval cities. 
Travellers will also explore the cobbled streets 
and narrow alleys of Passau, take a guided 
biking tour along the Danube and discover 
Vienna, Bratislava and Budapest with an 
evening cruise.

Other highlights include a home-hosted 
dinner in Osijek before exploring historic 
Belgrade, a Puszta horse show featuring 
the impressive skills of Hungary’s Magyar 
horsemen, a cruise through the Iron Gates, 
the narrow gorge forming the border 
between Serbia and Romania, and two days 
in Bucharest, the ‘Paris of the East’.

Departures are available from May to 
October and prices start at $4,165 per 
person twin share for the 10-day river cruise 
and $11,760 per person twin share for the 
24-day cruise. Included in the price are 65 
meals with complimentary wine and beer 
with lunch and dinner while cruising, tipping 
and gratuities, port charges and airport 
transfers. 
■ evergreentours.com

STRAIGHT TO THE HEART

Emerald Sun, Budapest

Puszta Horse Show, Hungary

Super ship gets a 
standing Ovation

than $3.3 million in passenger spend 
alone. Her maiden Australian season is 
expected to inject more than $35 million 
into the national economy.

Among the ship’s many onboard 
facilities is the Ripcord by iFly sky diving 
experience, North Star viewing capsule, 
SeaPlex indoor activity centre, robotic 
bartenders, Jamie’s Italian, a world-class 
art collection and VOOM, the fastest 
internet at sea.
■ ovationoftheseas.com.au



*Terms and conditions: All care is taken to promote correct pricing at time of printing, is dependent upon availability, and will be confirmed at time of reservation. Save 40% valid on select 2017 France river cruise dates (discount does not apply to port charges and extensions). Please enquire, or see online, for 
applicable itineraries & dates. Offer valid for new 2017 bookings made by 28/02/17 and is valid to cabin categories E, D, B, A, P only. To secure reservation, a non-refundable, non-transferable deposit of $500per person/per cruise is required within 7 days of booking. Offer not combinable with any other offer except 
5% Journeys Club Discount (see website for Journeys Club conditions). Offer valid for Singles (single supplement applies). Offer can be withdrawn or amended at any time. Additional restrictions may apply. For full terms and conditions, see the 2017 Avalon Waterways brochure or visit www.avalonwaterways.com.au.

FOR MORE INFORMATION OR TO BOOK
Call 1300 130 134  |  Visit avalonwaterways.com.au

R I V E R  C R U I S I N G  F R O M

a Unique point of view

Book select  
European river cruises & 

SAVE
40%*

UP TO

HURRY!

Offer ends 
28 Feb.

INCLUDED FOR EVERY GUEST:

aLuxurious accommodation
aAll meals onboard

aSparkling wine with breakfast
aUnlimited regional wine, beer & soft 

drinks with lunch & dinner
aSightseeing with Certified Local Guides

aExclusive Local Favourites
aGratuities & port charges

170118_AW17_Save40Percent_TTalk_210x297.indd   1 18/01/2017   3:48 PM
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CRUISEtalk

THE PACE of river cruising is set to change 
this year with Avalon launching a series 
of new Active Discovery on the Danube-
themed cruises in July.

Designed for an increasingly active 
generation of cruisers, the new action-
packed itineraries will see the debut of a 
range of engaging and fun excursions.

The nine-day Active Discovery cruises 
complement the cruise line’s existing 
Danube offerings, providing another way 
in which guests can immerse themselves 
in the local culture as they cruise between 
the Hungarian capital, Budapest, and the 
Austrian city of Linz. 

The new active options include a range 
of outdoor activities such as a jogging tour 
along Vienna’s grand boulevards, cycling or 
kayaking in the Wachau Valley and trekking 
along secret WWII smuggler routes. Guests 
can also enjoy a guided bike tour to an 
ancient Roman border defence fort or 
choose to hike along the Danube, seeing 
this famous river from another perspective.

Along with the active pursuits, the 
itineraries will also feature an array of hands-
on and engaging experiences including 
bread baking and cooking classes, wine 
tasting among local vineyards in the Wachau 
Valley or a ‘Fungarian’ language class during a 
walking tour of Budapest. There is also a visit 
to a local farm where guests can help in the 
orchard or learn traditional practices such as 

milking a cow or cutting grass by scythe. 
And at the end of the day, guests can 

retreat to Avalon Luminary, with its comfort 
collection beds, full-size bathrooms, 
impressive cuisine, stylish lounges and 
relaxed onboard vibe.

Avalon is offering eight Active Discovery 
departures between July and October, 
departing Linz or Budapest. Active Discovery 
activities are included in the fare, with 
optional afternoon excursions also available. 
Fares start from $5,219 per person twin 
share. Each cruise features an optional three-
day extension to Prague or Salzburg and 
Munich, with both itineraries also including 
plenty of opportunities to get active.

The Active Discovery itineraries join 
a line up of themed cruises offered by 
Avalon across Europe, including departures 
dedicated to golf, beer tasting, art, history, 
food and music.
■ avalonwaterways.com.au

THERE’S STILL just enough time to take 
advantage of a ‘three nights free sail’ 
offer from Captain Cook Cruises Fiji.

The offer applies to any 11-night 
‘Lau and Kadavu Discovery’ cruise, 
seven-night ‘Mamanuca and Yasawa 
Islands’ cruise and seven-night ‘4 
Cultures’ or ‘Colonial Discovery’ cruises 
booked before February 28. Travel is 
valid until March 31, 2018.

All seven- and 11-night cruises 
are aboard the 130-passenger, fully 
accommodated MV Reef Endeavour. 
The newly refurbished ship can 
visit parts of Fiji larger ships cannot 
get to and passengers benefit by 
visiting remote settlements, churches 
and schools while also taking part 
in traditional village sevusevu 
ceremonies and Meke and Lovo feasts. 

Prices for the ‘three nights free 
sail’ offer for the seven-night Yasawa 
Islands and Discovery cruises 
start from $1,995 per person twin 
share, normally $3,140 per person 
twin share. Prices for the 11-night 
Discovery cruise start from $3,990 per 
person twin share, normally $5,485 
per person twin share.

Fares include accommodation, 
meals, guided village, school and 
island tours, snorkelling and glass 
bottom boat excursions, daily island 
stopovers, water activities, hikes, Kayak 
safaris, onboard entertainment, kids’ 
club (five to nine years) and onboard 
Wi-Fi. The cost also includes post cruise 
transfers to Nadi and Denarau hotels 
and to Nadi airport, and use of the 
ship’s facilities including a swimming 
pool, spas, mini gym, sun deck, cocktail 
bar and library.  
■ captaincookcruisesfiji.com

AVALON 
ACTIVATES 
THE ACTIVE

Grab a quick 
Fijian bargain

Relaxing onboard  
Reef Endeavour 

Avalon Luminary
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TWO NEW ‘STAR SHIPS’ FOR 2017!
Two brand new ships join Evergreen’s award-winning Emerald ‘Star Ship’ fleet in 2017.  
Emerald Liberté takes you on a deluxe cruise experience on the beautiful Rhône River  

in the South of France. Emerald Radiance takes you to romantic Portugal and its  
beautiful food and wine country along the Douro River.
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 Call 1300 383 747 visit evergreentours.com.au
or contact your Evergreen Expert Travel Agency

EMERALD LIBERTÉ  
8 Day Sensations of Southern France  
River Cruise
•  Onboard pool by day, cinema at night
•  138 passengers
•  54 Suites and 16 Staterooms
• 20 meals, complimentary wine and beer  

with lunch and dinner
• 6 guided shore excursions
• Combines with a Rhône River Cruise, Paris or  

Nice Escape, Douro River Cruise or Spanish Tour

EMERALD RADIANCE  
8 Day Secrets of the Douro River Cruise
•  Onboard pool
•  112 passengers
•  46 Suites and 10 Staterooms
• 19 meals, complimentary wine and beer  

with lunch and dinner
• 6 guided shore excursions
•  Combines with a Spanish Tour, Rhône River  

Cruise or Lisbon & Madrid Escape

LAUNCHING APRIL 2017

LAUNCHING MAY 2017

COMING SOON

2014
Editors’
Picks

Best New
River Ships

Best River Line
For Value
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UNIWORLD BOUTIQUE River Cruise 
Collection has announced its newest 
addition aimed at younger travellers, 
which is set to launch in March and begin 
sailings in early 2018.

U BY UNIWORLD will offer immersive, 
authentic and adventurous experiences 
for the next generation of river cruisers 
along the Instagram and Snapchat-worthy 
rivers of Europe and popular cities such as 
Amsterdam, Paris and Budapest.

Two of the company’s existing ships 
– River Baroness and River Ambassador – 
will undergo extensive renovations and 
design changes that will tailor the ships 
to be completely dedicated to the U BY 
UNIWORLD experiences from early 2018.  
The ships will feature a contemporary 
look and feel in all public areas and open 
spaces and offer communal tables for 
dining, with a new culinary program, 
creative mixologists and international DJs 
onboard.

“We are targeting an active traveller 
between the ages of 18 and 40, with 
everything from the décor, dining and 
cocktail service to the land activities 
thoughtfully curated to appeal to, and 
meet the needs of, this audience,” said 
Ellen Bettridge, President and CEO of 
Uniworld.

The new initiative will also focus on 
longer stays in destinations to connect 
explorers to local experiences and vibrant 
nightlife. Fun-seeking travellers will also 
have the opportunity to meet locals, 
discover restaurants and bars in each city 
and enjoy both independent discovery 
and adventurous excursions.

“The European overseas odyssey has 
been an essential part of the young 
Australian traveller’s rite of passage for 
many years and U BY UNIWORLD will be 
a market first catering for the important 
and ever-growing millennial segment,” said 
Fiona Dalton, Managing Director Uniworld 

Australia.
Uniworld has also announced a social 

media campaign, #AllAboutU, to collate 
personal suggestions and requests for all 
aspects of the U BY UNIWORLD experience, 
from the itineraries’ adventures to the 
amenities, dining and music. Participants 
can use the #AllAboutU hashtag on Twitter, 
Instagram and on the company’s Facebook 
page.

The all-new U BY UNIWORLD brochure, 
website and other information will be 
released and bookable early in 2017.
■ uniworld.com/au

INCREASE IN cruise travel is expected 
to continue throughout 2017, with an 
estimated 25.3 million passengers tipped to 
sail this year, a strong surge from 15.8 million 
just 10 years ago.

That is one of the key predictions 
contained within the 2017 State of the 
Cruise Industry Outlook, released recently 
by the global headquarters of Cruise Lines 
International Association (CLIA). 

More ships will set sail in 2017, with CLIA 
reporting that cruise lines are scheduled to 
debut 26 ocean, river and specialty ships 
in 2017 for a total investment of more than 

$US6.8 billion (approx. $AU9.38 billion) 
in new vessels. From 2017 to 2026 the 
industry is expected to introduce a total of 
97 new cruise ships totalling an estimated 
investment of $US53 billion (approx. $AU73 
billion) through 2026.

“The cruise industry is responding 
to global demand and we are highly 
encouraged by both the short-term and 
long-term outlook,” said Cindy D’Aoust, CLIA 
Global President and CEO.

“From technological advancements and 
deployment of new ships to new ports and 
destinations around the world, the industry 

continues to respond to desires of today’s 
travellers resulting in steady growth and 
strong economic impact around the world.”

Meanwhile CLIA has also announced the 
date for its fourth Cruise360 Australasia event, 
with the conference to be held at the Hyatt 
Regency Hotel in Sydney on August 25.

“Cruise360 is a must-attend event for the 
cruise industry and our 2017 conference 
will include engaging seminars and 
opportunities to hear directly from cruise 
line members and industry leaders,” said Joel 
Katz, CLIA Managing Director.
■ cruising.org

HERE’S ONE FOR U YOUNG’UNS

The boom continues to boom
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CONSTRUCTION HAS begun on MSC Bellissima, 
the fourth of 11 next generation ships due to 
come into service over the next decade.

The world’s largest privately-owned cruise 
line held a traditional steel cutting ceremony 
in Saint Nazaire in France recently. This marked 
the official start of building work on the vessel, 
the second of the Meraviglia generation of ships 
that are due to commence service in 2019.

Part of a €9 billion (approx. $AU12 billion) 
investment that will see the capacity of the cruise line treble over the next 10 years, MSC 
Bellissima will bring the fleet up to 23 by the year 2026.

“MSC Cruises and STX France have walked a long path together since the construction of 
MSC Lirica in 2003,” said Pierfrancesco Vago, MSC Cruises Executive Chairman. “We are now 
shaping the future of the modern cruise ship with two new prototypes. Work is nearing 
completion on MSC Meraviglia and we are delighted to begin construction of MSC Bellissima.”

The new ship was designed to operate in all seasons and to call in most of the world’s 
international cruise ports. She is rich with new features and amenities for guests of all ages 
and interests. With a gross tonnage of 167,600GRT and capacity for more than 5,700 guests, 
the ship will be the largest in the fleet, along with MSC Meraviglia.

Meanwhile the company has also celebrated the float out of MSC Seaside – one of two new 
mega-ships that will be coming into service between June and December this year.
■ msccruises.com.au

BUILDING BEGINS ON BELLISSIMA

The Colonnade on Seabourn Encore
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First images deserve 
an early encore
SEABOURN HAS unveiled the first images 
of its newest all-suite vessel, Seabourn 
Encore, which launched in Italy in 
December. Seabourn Encore was officially 
christened at a ceremony in Singapore 
before sailing to Australia where she will 
spend two months as the youngest ultra-
luxury ship to cruise these waters.

Seabourn Encore will return to Europe 
in April to spend the northern summer in 
the Mediterranean. A sister ship, Seabourn 
Ovation, will join the fleet in 2018.

Meanwhile Seabourn has just launched 
its annual Signature Savings Event on 
select sailings in 2017-18. 

Guests can receive complimentary 
veranda suite upgrades, shipboard 
credit of $US1,000 (approx. $AU1,350) 
per suite for penthouse and premium 
suites, 50 per cent reduced deposits and 
additional savings of up to 15 per cent on 
combination cruises.

In addition, Alaska voyages include 
a $US400 (approx. $AU540) credit for a 
Ventures by Seabourn experience while 
guests travelling to Europe can receive an 
$600 per person roundtrip air credit on 
select 2017 voyages.

On sale until March 14, Signature 
Savings Event fares start from $3,499 
per person twin share for a seven-day 
Caribbean cruise on Seabourn Odyssey 
from Bridgetown to Philipsburg departing 
on March 4.
■ seabourn.com; encore.seabourn.com

STEELING A MARCH 
ON PROGRESS
PONANT HAS celebrated a milestone 
with the first sheet of steel being cut 
for Le Lapérouse, the first in the new 
Explorers series of four yachts scheduled 
for 2018 and 2019.

Combining a moderate size, 
technology and respect for the 
environment, these new ships have been 
designed to allow access to even the 
most remote sites. They will allow the 
company to offer an even wider range of 
destinations, including new itineraries to 
tropical and subtropical zones.

Le Lapérouse and Le Champlain will be 
available for the summer 2018 season 
while the other two will follow for 
summer 2019.
■ ponant.com
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Q: Where does Australia sit in terms  
of the world cruise market?
PETER: It’s an industry that has enjoyed 
double digit growth over the last 10 years, 
even through the GFC – the only cruise 
market in the world to do that. Figures show 
4.5 per cent of Australians are cruising, which 
means 95.5 per cent are doing something 
else so there’s plenty of room for growth. 
Overall we’re extremely lucky to be in 
the position we are in. Australians have 
embraced cruising and potentially the sky is 
the limit.

Q: What about the perception that  
a cruise is just for retirees?
LYNNE: The age demographic has actually 
reduced rapidly year by year. The fact that 
the cruise industry appeals to all ages and 
offers a holiday that can appease every age 

SPECIAL FEATURE

CRUISE & VIEWS
Traveltalk invited a panel of 
wholesalers, travel agents and cruise 
industry experts to discuss all things 
cruising. Here are the highlights. 

is something that all cruise lines cater for 
and cater for extremely well. We know how 
important the younger audience is – they’ll 
get older at some stage – so we are targeting 
specific age groups.

ADAM: We’re seeing multi-generational 
travel now, where grandparents will take 
their grandchildren with them on a cruise or 
expedition. We have guests from six to 106 
and everything in between, whether they 
want to explore the globe and go to the 
Arctic, Antarctica or the Kimberley and tick 
off those bucket list destinations.

Q: But is it cost effective?
LYNNE: The prices are there for everyone to 
see and the way to do it is to divide the price 
into a per day cost. Once you look at the 
inclusions on a daily basis then there isn’t 
anything else that’s going to come into that 
price point. I believe it’s a known fact in the 
travel industry now that cruising is going to 
give you the best value.

ADAM: There’s a huge difference between 
cost and value. We go to 590 different 
destinations a year and everything onboard 
is inclusive so there are no bills. It is a huge 

THE CRUISE TALK PANEL
Jon Underwood, Managing Editor, Traveltalk Magazine

Lynne Clarke, Managing Director, MSC Cruises. msccruises.com.au

Adam Davy, BDM, Australia and New Zealand, Silversea Expeditions. silversea.com

Peter Kollar, Head of Training and Development at Cruise Lines International Association 
(CLIA) Australasia. cruising.org.au

Janette Wall, Team Leader, Cruiseabout Balgowlah, NSW. cruiseabout.com.au/Balgowlah

Matt Halloran, Personal Cruise Manager – Ocean Escape Cruising. oceanescape.com.au

From left to right: 
Matt Halloran, Janette 
Wall, Peter Kollar, Jon 
Underwood, Lynne Clarke, 
Adam Davy
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misconception of cost versus value but 
being in the industry for more than 20 years 
I really believe that expedition cruising and 
cruising in general is the best value vacation 
you can ever take.

Q: There’s plenty of choice  
at the moment. Does that make  
your job as agents easier?
JANETTE: Absolutely. The important thing 
is to quantify a consumer’s expectations 
and find out what they are after. There 
is something out there for absolutely 
everybody but it is up to us as agents to ask 
the right questions and put them on the 
right ship.

MATT: From a retail perspective the travel 
industry is very much price driven these 
days. The consumer is coming in thinking 
price over and above anything else. For us as 
agents the hardest thing is to get away from 
that price driven mentality. We need to turn 
that conversation around and say this is a 
better product for you and you’re going to 
get more out of that cruise experience.

JANELLE: In the words of the Spice Girls, tell 
me what you want, what you really, really 
want, because it’s often not what they want. 
Sometimes what consumers say is not what 
they mean. They are driven by price but 
they would have an awful time and would 
say cruising was terrible so it is up to us as 
leaders and managers to educate our agents 
so they are confident to say this may not be 
the right cruise for you.

Q: Are Aussie agents getting  
the right cruise training?
PETER: We’re actually quite proud of where 
we stand in the world as far as our training 
is concerned. The training we’ve developed 
here is now being used in the UK, throughout 
Europe and soon to be Asia so agents here 
have a great foundation to start with.

One of the challenges I have is getting 
everyone engaged outside of training and 
that’s something I’ll be looking at with my 
global partners in 2017 and 2018 to create 
a cruise community where we’re feeding off 
others and can leverage off each other.

Q: How important are agents  
to the cruise industry?
LYNNE: The cruise market has grown to the 
extent that it has and a lot of that demand 
has come from consumers who are then 
driving it into travel agencies. So in some 
ways those agencies that haven’t embraced 
cruising are forced to come into the 
wonderful world of cruising because it is a 
massive business.

Q: A lot of investment seems to have  
gone into improving Wi-Fi access.
PETER: If you’d asked me five to 10 years ago 
what the weakness in the cruise industry 
was, I would have said definitely connectivity. 
Cruise lines have gone into partnerships 
with telecommunications companies and 
now we’re seeing bundling and packaging; 
we’ve gone from per minute charges to per 

day charges and even free on some of the 
vessels. It’s being embraced and cruise lines 
now have the necessary infrastructure and 
capacity. It’s been a massive but conscious 
investment because they are aiming for the 
multi-generational and millennial cruisers 
and if you don’t have connectivity you’re not 
going to get any of those.

Q: How seriously do cruise lines take 
their environmental responsibility?
LYNNE: It’s something that we’ve looked 
at right from the very beginning and we’ve 
always taken it extremely seriously. MSC 
is the largest privately owned shipping 
company in the world with 475 container 
ships. The ocean is our world and we have to 
protect that world. It’s something you have 
to do because that’s our business.

ADAM: We go to some of the most remote 
places in the world and for all intents and 
purposes Antarctica is the same as when 
Mawson and Shackleton visited more than 
100 years ago. To look after that pristine 
environment is the number one priority 
of Silversea Expeditions. But not just the 
physical environment – it’s also the wildlife 
and being environmentally responsible 
when it comes to keeping your distance. 
We’re entering their environment so we 
have to respect that as well.

PETER: Cruise lines are the innovators 
in maritime environmental technology, 
whether it’s emissions or taking care of the 
communities they visit. Safety is number 
one priority, for both passengers and crew, 
and secondly it’s the environment. (CLIA 
has built a website detailing the work that’s 
being done in environmental protection and 
sustainability. Head to cruiseforward.org).

Cruise lines are 
the innovators 
in maritime 
environmental 
technology,  
whether it’s 
emissions or  
taking care of  
the communities  
they visit. 

“
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Q: Is the government doing enough  
to support the cruise industry?
ADAM: I think we’ve come on leaps and 
bounds in terms of governmental support 
in getting behind where the industry has 
progressed to. From a national standpoint 
the development of new ports around 
Australia, not just Sydney, is exciting. There 
is a vested interest for the government in 
building the industry here in Australia.

LYNNE: There is a lot that still has to be done 
and the reason a lot of these new ports are 
being found is because they have to be 
found. Cruise lines are very resilient and 
infrastructure is one of the most important 
things to our business so that support here 
and around the world is what keeps the 
wheels in motion.

PETER: It’s our job at CLIA to teach the 
government about the economic boom 
– the $4.6 billion we’re generating each 
year into the economy. We need support 
because the cruise industry is thriving and 
offers so much for our economy and so 
many businesses: from the people who 
produce laundry powder to our farmers, 
there are so many people dependant on the 
cruise industry. 

When I see what’s going on around the 
world in terms of port infrastructure and 
what can be done for us, we are behind. But 
rather than being negative, we are moving 
forward but there’s a lot of work to do.

Q: What is exciting you for 2017?
LYNNE: The new markets we are going into, 
such as Cuba and home porting in Havana. 
Europe is big again and Northern Europe is 
massive. We’ve also got two new ships on 
the horizon and that’s a huge opportunity 
for growth in the market.

ADAM: The rejuvenation of Silver Cloud, 
which started Silversea and has been in our 
ultra-luxury fleet for more than 20 years. 
She’ll have a 63-dry dock in August and enter 
the market in November as the Silver Cloud 
Expedition. Having an ultra-luxury ship being 
converted into expedition has never been 
done before so it’s really exciting to be able to 
offer that product to the Australian market. 

Q: Is it coming to the point where there’s 
nowhere on earth a cruise ship can’t go?

ADAM: We’re going to be the first cruise line 
to ever go into Bangladesh and in 2018 there 
will be 200 new ports for Silversea. I don’t 
think there is a limit – we’re only limited 
by our imagination so it is a very exciting 
industry to be involved in.

It’s our job at CLIA to teach the government about the economic boom 
– the $4.6 billion we’re generating each year into the economy.

Traveltalk would like to thank all the panel 
members, MSC and Blue Bucket Media.

■ To find out how to watch the debate  
in full, please head to our website:  
traveltalkmag.com.au



Our Best Offer Ever, an exceptional new promotion on select 2017 itineraries.*  

In addition, members of the River Heritage Club, Uniworld’s loyalty program, will 

receive double their regular cruise benefit—an additional 10% savings.

You deserve the best

AT LAST AN OFFER AS 
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*Conditions Apply. *Our Best Offer Ever is for new individual bookings on select 2017 itineraries and departure dates only, made by 28 Feb 2017. Offer applies to full-fare bookings only.accommodations. 
Offer is not combinable with any other promotional offer or program, except River Heritage Club savings/amenities. Offer is capacity controlled and may be modified or withdrawn at any time. Other 
restrictions may apply. For complete details, general information, and terms and conditions applicable to all Uniworld trips, please visit uniworld.com.
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OPENING SHORTLY in the heart of the 
Mornington Peninsula wine region in 
Victoria, Jackalope Hotel is promising to 
redefine luxury properties in Australia.

A personal project of 28-year-old 
Melbourne-based entrepreneur, Louis Li, the 
hotel champions a conceptual sensibility to 
art, design, dining and storytelling.

The property’s 46 rooms comprise terrace 
or vineyard view categories through to 
85-square-metre lairs, with floor-to-ceiling 

More to come in Moorabbin
ACCOR HAVE announced plans to expand their hotel network in Victoria with the addition of 
The Sebel Melbourne Moorabbin.

The four-and-a-half star, new build, apartment-style hotel joined the Accor network in 
January under a new agreement with Accommodation Management Group Pty Ltd. 

“This is a strategic and significant new development for Moorabbin and we are delighted to once 
again be working with Accommodation Management Group Limited to provide more places 
to stay in the area,” said Simon McGrath, Chief Operating Officer AccorHotels Australia Pacific.

Located in the city’s south eastern suburbs, The Sebel Melbourne Moorabbin is situated 
directly across from the 
local train station and 
is a 45-minute drive to 
Tullamarine International 
Airport. The apartment 
hotel is also easily 
accessible from the Nepean 
Highway – the major arterial 
road linking Melbourne’s 
CBD to the Mornington 
Peninsula.

The Sebel is an apartment 
and hotels brand offering 
guests a greater level of 
independence and control 
at more than 25 addresses 
across Australasia. The new 
Melbourne Moorabbin 
address will be the fourth 
hotel to operate under The 
Sebel brand in Victoria.
■ accorhotels.com

windows and private terraces connecting 
guests to the rural surrounds. The furniture 
has been hand-crafted by local designers 
while bathrooms include black Japanese 
tubs, double vanities and bath products 
made exclusively for the hotel.

“Whether a luxury traveller prefers a 
scenic destination, food, art, evocative 
design or transformative experiences, 
Jackalope sits at the forefront of emerging 
and established hotel trends,” said Tracy 

THE NEW FACE OF HOTEL LUXURY
Atherton, General Manager.

The hotel features a world-class art 
collection, landscaped gardens, a 30-metre 
black infinity pool next to the surrounding 
vineyard and a pavilion available for spa 
treatments or private dining. There are two 
restaurants on site: Doot Doot Doot presents 
Australian fine dining in a menu intrinsically 
linked to the land, while cellar door, Rare Hare, 
celebrates the hotel’s own working winery.
■ jackalopehotels.com

A million dollar 
CBD make-over

LOCAL, INTERSTATE and international 
travellers have been given a new reason 
to visit the Harbour City following the 
$250 million transformation of the Hyatt 
Regency Sydney.

The first Hyatt to open in Australia in 
17 years, the property features a new 
24-storey tower, additional premium 
rooms, lavish rooftop bar, state-of-the-
art meeting and event spaces and new 
Regency Club Lounge.

The hotel boasts 892 guestrooms, dining 
experiences and 3,450 square metres of 
flexible meeting and event space. It is 
ideally located in the city’s CDB and close  
to the Harbour Bridge and Darling Harbour.
■ sydney.regency.hyatt.com
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THE SECRET IS OUT IN WA

BILLED AS Australia’s best kept secret, 
Rottnest Island offers secluded beaches, 
turquoise seas, pelicans, peacocks and the 
famous quokka.

And amid these memorable natural 
surroundings, Karma Rottnest Lodge 
offers a retreat in which to relax and 
rejuvenate, with spa treatments, fine 
cuisine and plenty of amenities. Once 
a building of historic significance, the 
property has been transformed into 
stylish accommodation – a holiday lodge 
with rooms to suit everyone, from solo 
travellers to families.

The Lodge can host up to 246 guests, but 
its spacious, sprawling design allows plenty 
of room for everyone to enjoy their own 
little piece of paradise. There are a number 
of room categories to choose from but the 
deluxe is perfect for couples, small families 
or groups of friends. Located in the historic 
Palm Court area, these rooms boast two 
beds:  a queen and a single. French doors 
open on to a shared verandah, where you 
can kick back with a cocktail at the end of 
the day.

Guests at the Lodge can relax by the pool, 
go for a long cycle ride, make new friends 

with a game of barefoot bowls or tackle 
the Rottnest Golf Club, where newly-
grassed greens and reticulated fairways 
provide a challenging but rewarding 
game. For those looking for indulgence, 
Karma Spa offers Asian-inspired beauty 
and wellbeing therapies that are holistic, 
hedonistic and healthy, designed to relax, 
restore and rejuvenate at every level. 

Dining is a gourmet affair at the Lodge 
with an inventive Mediterranean-inspired 
menu and well-stocked cellar of local and 
international wines. Wood-fired pizzas 
are a firm favourite at Riva restaurant 
that excites and delights with fresh, local 
produce. Or relax with friends at Gov’s 
sports bar, with live music, DJ’s, comedy 
nights and quizzes.

Just a 30-minute ferry ride from Perth, 
Rottnest Island boasts a rich and varied 
history, but remains unspoilt – a haven 
for nature-lovers, surf-chasers and sun-
worshippers alike. There are reefs and 
wrecks to discover, World War II tunnels 
to explore and more than 60 unspoilt 
beaches and bays. 
■ karmagroup.com

Karma Rottnest Lodge

Introducing  
THE LATEST IBIS

 
HA3N5-RE@ACCOR.COM
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CONVENIENTLY LOCATED just two tram stops from the city’s 
CBD, the ibis Melbourne Swanston Street is a recent addition to 
AccorHotels’ ibis portfolio, writes Christine Gould.

Formerly known as the Tune Melbourne, the property was 
acquired by AccorHotels in May last year. Since then it has 
undergone a refurbishment and features a trendy modern foyer 
(pictured) with breakfast café, an Asian fusion restaurant, guest 
lounge, garden courtyard and internet kiosks.  

The ibis has 235 rooms in total, made up of standard queen, 
standard twin and family rooms with one queen and one 
single. Each of the rooms has a new bathroom with quality 
fittings, comfortable beds and luxury, quality linen. Guests 
who are staying longer have the convenience of a self-service 
laundrette.

Two blocks east of the ibis is the famous Lygon Street, 
best known as Melbourne’s Little Italy, offering a vast array of 
restaurants to choose from.

“We are excited to welcome our guests to ibis Melbourne 
Swanston Street, offering cost-conscious travellers a comfortable 
option in a convenient Melbourne location,” said Sarah Baddams, 
General Manager of ibis Melbourne Swanston Street.

ibis Melbourne Swanston Street joins AccorHotels’ 
pioneering premium economy brand, becoming the third ibis 
(red) hotel in Melbourne’s CBD, the 15th ibis hotel in Australia 
and the 65th nationally in the ibis mega-brand family of ibis, ibis 
Styles and ibis Budget. 
■ accorhotels.com/a3n5

PROPERTYtalk: Australia

Welcome to the 
ibis portfolio

■ FOUR POINTS by Sheraton, Melbourne 
Docklands, will open on March 28 as part 
of the Marina Tower complex, offering 273 
rooms with city or river views. Located two 
kilometres from the CBD, the hotel is within 
easy reach of Melbourne’s attractions and 
laneways, markets, boutiques, exhibitions 
and galleries. It features free Wi-Fi, an all-
day restaurant, 25-metre outdoor heated 
pool, 24-hour fitness centre with a spa 
and steam room, meeting and function 
rooms. The property is offering a special 
opening rate starting from $199 per 
night, covering stays between March 28 
and September 28, subject to availability. 
fourpointsmelbournedocklands.com

■ THE CROWN Group is putting the 
finishing touches on its new hotel 
brand, Skye Hotel Suites in Parramatta 
in Western Sydney. Set to open in early 
2017, Skye Hotel Suites offers 72 luxury 
suites within the new V by Crown 
Group, a 28-storey luxury residential 

and commercial development known as 
Parramatta’s ‘Vertical Village’. The tower 
houses a diverse mix of 590 residence 
apartments and hotel suites along with 
a 25-metre outdoor swimming pool, 
fitness centre, entertainment rooms and 
outdoor spaces. skyehotels.com.au

■ BEST WESTERN Hotels and Resorts have 
welcomed new openings in Brisbane and 
Perth, bringing the number of properties 
in their Australasian network to 150. Best 
Western Northbridge Apartments Perth 
is in the heart of the inner city cultural 
precinct and just a 10-minute walk from 
the CBD. Fresh from a total refurbishment, 
Best Western Plus Hotel Diana Brisbane 
includes a spa, 24-hour gym and is located 
close to the ‘Gabba’ cricket ground, 
Southbank, the Entertainment and Arts 
precinct, the Mater and Lady Cilento 
Hospitals, and Brisbane Exhibition Centre. 
bestwestern.com.au

IN BRIEF///
V by Crown Group

A one-bedroom apartment  
at Best Western Northbridge



DISCOVER THE VIEWS THAT ONLY  
MERITON SERVICED APARTMENTS CAN OFFER...

from sunrise

to sunset

Experience taller buildings, better views, larger suites and flawless service when you stay at 
Meriton Serviced Apartments, our buildings are amongst the tallest in Australia which deliver the 
best views at an affordable price. To discover our uncompromised quality and exceptional value for 
money, please call our Australian based guest hotline on 131 672 or visit staymsa.com.

ACTUAL VIEWS FROM OUR  LOCATIONS IN BRISBANE, THE GOLD COAST AND SYDNEY



Mövenpick Hotel 
Colombo
Mövenpick Hotel Colombo is the first new 5-star hotel to open 
in Colombo in 25 years, making it the perfect base from which 
to explore this exciting city. 

Situated in the commercial and cultural heart of Sri Lanka’s 
capital city, this stunning 24-storey hotel brings a touch of 
altitude and attitude to Colombo’s hospitality scene.

Contemporary design, panoramic views and an uplifting 
atmosphere are just some of the highlights of the 219 spacious 
rooms and suites . Themed restaurants and a spectacular 
rooftop bar complement a beautiful spa, fitness centre, jacuzzi  
and infinity pool. 

Mövenpick Hotel 
Mansour Eddahbi Marrakech

Designed to create a contemporary, refreshing oasis, 
Mövenpick Hotel Mansour Eddahbi Marrakech offers an 
authentic welcome to travellers when visiting the captivating 
Red City. Just a few minutes away from the bustling Medina in 
the central L’Hivernage district, this 5-star hotel features 503 
rooms, six restaurants and bars, Ô de Rose spa and wellbeing 
centre, three swimming pools and a kids club.

This city centre hotel  is connected to the Palais des Congrès 
Marrakech, managed by Mövenpick Hotels & Resorts, which 
offers exhibition space, auditoriums, meeting rooms and 
banqueting venues.

Mövenpick Resort & Spa 
Jimbaran Bali
Immerse yourself in island living, a vibrant culinary scene and 
Balinese wellness at Mövenpick Resort & Spa Jimbaran Bali, a 
5-star resort just 100 metres from Jimbaran Beach. 

Inspired by traditional Balinese design and reflecting the fabled 
natural wonders of the region, the resort is an idyllic haven 
of 297 rooms. The resort offers guests an array of activities to 
enjoy during their visit, choose to relax at the pool with swim-
up hammocks, unwind with a massage or indulge in Nikkei 
cuisine at the rooftop bar with stunning ocean views.

Whats new for Mövenpick Hotels & Resorts

We invite you to enjoy an unforgettable stay at Mövenpick 
Hotels & Resorts’ newest locations:

Now open

Mövenpick Hotels & Resorts is rapidly cementing a solid presence throughout the world, where we 
have identified strong growth opportunities for our upscale hospitality concepts. Mövenpick aims 
to deliver authentic hospitality experiences to guests with genuine care and warm service. 



enjoy

Of Swiss heritage, we are passionate about 
delivering premium service and culinary 
enjoyment – all with a personal touch. 

Mövenpick Hotels & Resorts is focusing on expansion in its core markets of Africa, Asia, 
Europe and the Middle East. Mövenpick specialise in business and conference hotels, 
as well as holiday resorts, all reflecting a sense of place and respect for their local 
communities.

Committed to sustainable environments, Mövenpick Hotels & Resorts has become the 
most Green Globe certified hotel company in the world. movenpick.com
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IT’S NEVER a good start to a hotel review 
when your taxi driver can’t find the property 
in question, writes Jon Underwood.

Fortunately for my wife and I, he did 
eventually manage to locate the Mercure 
Singapore Bugis (MSB). Not that it’s really 
that hard to find, being smack bang in the 
Bugis-Bras Basah arts and culture district, a 
five-minute walk from the Bugis MRT station 
and just 15 minutes from the airport.

I was impressed with the property from 
the outset, especially the funky entrance 
hall with its chic art work selected by the 
designers. It looked like a property I’d 
enjoy staying in and this impression was 
further enhanced when I was shown to the 
Privilege Lounge to check in. Here, Platinum 
or Privilege guests can enjoy a delicious 
breakfast and complimentary food and 
drinks from 6pm to 8pm every night.

Overall the MSB has 395 heritage-inspired 
rooms, meeting spaces, Royale international 

restaurant, a 24-hour gym, a Jacuzzi and an 
infinity lap pool on the roof offering views of 
the city below. The streets of Singapore can be 
hectic, humid places and the MSB is a welcome 
sanctuary from the hustle and bustle.

“Our hotel takes hotel interior design to 
a whole new level as we have successfully 
infused several cultures into our public 
areas,” Rhys Challenger, Hotel Manager, 
told Traveltalk. “We have the style and the 
location!”

Our superior room had a ridiculously 
comfy king size bed, Wi-Fi, floor-to-ceiling 
windows and that trademark contemporary 
decor. At 22-square-metres it was a little on 
the ‘cozy’ size for two adults but as we had 
access to the lounge and our complimentary 
Handy smartphone (with free internet and 
international calls), we were often far too 
busy enjoying the hotel facilities or the 
sights of Singapore to spend much time in 
our room. 

PROPERTYtalk: Reviews

BLOWING THE 
BUGIS BUGLE

Indeed, the smartphone proved a 
godsend, allowing us to explore Singapore 
in total confidence. We just typed in where 
we wanted to go and the device showed us 
the quickest way to get there. The MSB is 
handy for the famous Raffles hotel and the 
Marina Centre where you can catch seven 
different hop-on hop-off buses. Surely 
every hotel in the world should have this 
technology for their guests?

After all that exploring, BARtistry@One22 
in the lobby was the perfect place to relax. 
It serves tap beer, barista-made coffees, 
classic and Asian-inspired cocktails, specially 
curated wines from Mercure’s ‘Flavours of the 
Cellars’ selection (including Aussie wines) 
and tapas. Happy hour is from 5pm to 8pm 
every night and after a hard day shopping, 
sightseeing or even doing very little, it’s a 
top spot for an adult beverage before dinner 
or to enjoy a nightcap before retiring. 
■ mercure.com
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I ONLY have one night here at Movenpick 
Karon Beach Resort and Spa in Phuket 
and after checking in to my room I am 
distraught...that it is only one night, writes 
Jenny Rowland.

My room is huge and as tired as I am and 
as tempting as the giant bed is I am eager 
to have a splash in my own private pool 
nestled right outside my door. So with a cup 
of tea waiting by my bedside I plunge in and 

LOCATION, LOCATION
The five-star Mövenpick Resort and Spa 

Karon Beach Phuket is centrally located 

and offers easy access to the island’s 

most popular attractions. Patong is only 

10 minutes away by taxi or tuk-tuk and 

offers a huge variety of entertainment, 

shopping and dining options. It takes 

approximately 45 minutes to get to the 

hotel by car from Phuket International 

Airport.

Where one night is never enough
luxuriate in the tepid waters under the stars. 

After a great night’s sleep in a bed 
that could accommodate 10 of me, I am 
keen to explore the tropical paradise I 
only spied in darkness last night. It’s a 
sprawling resort that has more than 250 
rooms and suites set amid tropical gardens 
and a stone’s throw from Karon beach. 
All rooms include free Wi-Fi, mini bar (not 
free!), complimentary tea and coffee, air 

conditioning and 32” flat screen TV.
Sprawling, beautiful but relaxed, 

Movenpick Karon Beach Resort and Spa has 
something for every traveller. It’s perfect for 
families, friends or business meetings, with 
four restaurants, three bars, three pools, spa 
and fitness centre, the play zone kids club 
and 10 meeting rooms for business. 

With a range of deals and great packages, 
this resort and spa offers plenty of value, not 
to mention the best Movenpick ice cream 
ever. Make sure you check it out at Cafe 
studio. I will definitely be heading back there 
for a few more nights and another scoop of 
maple walnut! 
■ discovertheworld.com.au; movenpick.com
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■ QATAR AIRWAYS has announced 
plans to introduce its A380 aircraft to 
Melbourne from June 30 in order to meet 
rising passenger demand. The 517-seater 
aircraft will increase the airline’s current 
daily capacity by 44 per cent on this route 
to meet the growing travel and trade 
demand, connecting Melbourne-based 
passengers to more than 150 destinations 
globally. qatarairways.com

■ AN ADDITIONAL seven Jetstar flights 
a week will begin to the Whitsundays in 
April, adding an extra 65,000 seats a year 
and boosting economic spend in the 
region by more than $84 million. There 
will be three extra return flights a week to 
Sydney, an additional service each week 
on the Melbourne-Whitsundays route and 
an additional three services each week on 
the Brisbane route. jetstar.com 

■ ADELAIDE HAS welcomed the inaugural 
flight of the world’s third largest carrier, 
China Southern Airlines. It is the State’s 
first direct service from mainland China, 
with three weekly flights operating 
between Guangzhou and Adelaide on an 
Airbus A330-200. The service is expected 
to inject an annual $23.4 million dollars 
into South Australia’s economy.  
csair.com/au

QANTAS WILL boast the first regular nonstop passenger service 
between Australia and Europe, with the Flying Kangaroo confirming it 
will operate direct flights between Perth and London.

The first route for the carrier’s eagerly awaited Boeing 787-9 
Dreamliner, the new service will stretch some 14,498 kilometres for a 
total of nearly 17 hours in the air. It will be the third longest passenger 
flight in the world.

“It’s great news for travellers because it will make it easier to get 
to London,” said Alan Joyce, Qantas Group CEO. “It’s great news for 
Western Australia because it will bring jobs and tourism. And it’s 
great news for the nation, because it will bring us closer to one of our 
biggest trade partners and sources of visitors.”

Seats on the Perth-London flights will go on sale in April for the first 
services in March 2018. The Boeing 787-9 Dreamliners used on the 
route will carry 236 passengers across business, premium economy 
and economy cabins.

Mr Joyce said the direct route is expected to appeal to travellers on 
the east coast as well as West Australians, helping to deliver a tourism 
boost.

“A direct flight makes travelling to Australia a much more attractive 
proposition to millions of people. We expect many travellers from 
Europe will start their time in Australia with a visit to Perth before 
going on to see other parts of the country,” he said.

Qantas has also announced that passengers flying from Melbourne 
to Los Angeles will be the first to experience its 787-9 Dreamliner 
when the inaugural international service takes-off on December 15. 
■ qantas.com

New flights hitting 
the slippery slopes
ALLIANCE PARTNERS Virgin Australia and Air New Zealand will 
introduce night flights between Queenstown and Australia for 
the first time during the 2017 ski season.

Virgin will operate flights from Queenstown to Brisbane on 
Friday and Sunday from June 23 while Air New Zealand will 
fly from Queenstown to Sydney on Saturday and Sunday from 
July 1. Together the airlines will offer 38 return services each 
week during the season.

“Our new night flights from Queenstown to Brisbane 
enable Virgin Australia guests to enjoy a full day of skiing or 
snowboarding before travelling home,” said John Thomas, 
Virgin Australia Airlines Group Executive.
■ airnewzealand.com.au; virginaustralia/com/au

IN BRIEF///

PULLING OUT ALL THE 
STOPS TO EUROPE



Enjoy non-stop daily flights to Vancouver  
from Brisbane and Sydney.
You will fly in the utmost comfort to Vancouver aboard 
our 787 Dreamliner from Brisbane and our new-look 
Boeing 777 from Sydney. Both flights feature three-
cabin service, with next generation lie-flat seats in 
International Business Class, a spacious Premium 
Economy cabin, and enhanced comforts in Economy 
Class, with a state-of-the-art in-Flight Entertainment 
system at every seat throughout the aircraft.   

From Vancouver, Air Canada’s extensive North  
American network covers more than 100 destinations  
in Canada and the USA.

Book a flight for your clients today. For more  
information visit aircanada.com 

EXPLORE MORE OF CANADA 
WITH AIR CANADA.

International Business Class Premium Economy Economy Class
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Surfing 
above the 
clouds
LUFTHANSA AND Austrian 
Airlines are looking to add 
online access for passengers on 
short haul and mid-range flights 
on inner-European routes.

Initial testing has already 
begun with a free service 
offered to travellers on A320 
aircraft servicing both airlines. 
The analysis of the user 
behaviour will provide the data 
necessary to further enhance 
the service ahead of its market 
launch.

“I am pleased that we can soon 
offer broadband Internet to our 
passengers on inner-European flights, giving 
them the chance to have a seamless digital 
experience,” said Harry Hohmeister, member 
of the Board of Directors of Deutsche 
Lufthansa AG and responsible for Hub 
Management.

“Since the launch of Lufthansa Flynet, it has 
been our goal to offer added value onboard 

to our customers through innovation – and 
that also includes our Internet provision.”

The entire Lufthansa A320 fleet is to 
be equipped with the latest advanced 
technology by the middle of 2018. The re-
fitting of all 31 aircraft at Austrian Airlines is 
planned to be completed before the end of 
April 2017.

Market launch of the new service is 
scheduled to take place sometime during 
the first quarter of the year. Customers 
will then be able to choose between three 
different service packages, ranging from 
€3 (approx. $AU4) to €12 (approx. $AU17) 
per flight.
■ lufthansa.com

AUSTRALIANS WILL enjoy more options 
when travelling to Canada under a 
new strategic cooperation agreement 
between Air Canada (AC) and Virgin 
Australia (VA).

The first stage of the codeshare 
agreement is scheduled to be 
implemented this year when AC 
customers will be able to book travel on 
a single ticket to an additional 10 cities 
throughout Australasia on VA-operated 
flights connecting with AC’s daily year-
round service to Sydney and Brisbane.

Subject to obtaining the necessary 
regulatory approvals, AC will place its 
code on VA flights to Adelaide, Canberra, 
Cairns, Melbourne and Perth. Customers 
will also be able to travel on VA flights 
from Sydney to Brisbane, Sydney to the 
Gold Coast and Brisbane to Wellington.

Travellers arriving in Los Angeles on 
VA flights from Sydney and Brisbane 
will be able to travel on connecting AC 
flights to Toronto, Vancouver, Calgary 
and Montreal. When travelling on 
these codeshare services, eligible VA 

AUSSIES WILL BENEFIT 
FROM AIRLINE ACCORD

customers will earn Velocity Points.
In a subsequent stage, the carriers plan to 

offer eligible customers reciprocal frequent 
flyer redemption benefits on each other’s 
flights and VA would place its code on AC’s 
flights between Vancouver-Sydney and 
Vancouver-Brisbane.

“This is an exciting development that 
will deliver enhanced benefits to Air 
Canada’s loyal customers, expand our 
reach within the Australian market and 
build on the momentum generated over 
the past 12 months by the introduction 
of our new Brisbane-Vancouver flights 
and our world-class three-cabin inflight 
product,” said Paul McLean, Air Canada 
General Manager Australia and New 
Zealand.
■ aircanada.com; virginaustralia.com

Air Canada launched a direct service from Brisbane recently



Delivering your customers the best fares is child’s play

2017 European Summer 
Specials now on Sale*

4 hubs at 
the heart 

of Europe:
Frankfurt 

Munich 
Vienna 
Zurich

*Visit www.lufthansaexperts.com to download the fare sheets or see your GDS for full details.

www.lufthansaexperts.com

Reach over 170 destinations in Europe via any one of our multiple Asian gateways. 

Great connections from Australia via Singapore, Hong Kong, Bangkok,Tokyo, Shanghai or 

Delhi with fully combinable Economy, Premium Economy and Business Class fares 

between Austrian Airlines, Lufthansa and SWISS.

0117_EARLYBIRD_FP.indd   2 11/01/2017   3:46 pm
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SMART BUSINESS

IN THIS digital age, travellers can access a 
mind-blowing number of resources when 
planning their holidays. So is it any surprise 
that agents keen to succeed are trying to 
find ways to up their game?

It’s a growing desire that global 
distribution system Sabre is keen to address. 
The latest release of its Sabre Workspace 
Red, being rolled out this year and into the 
next, features a slick new graphical interface, 
in the same vein as many of the consumer 
websites out there. 

The new look and functionality caters to 
a new breed of travel agent, according to 
Roshan Mendis, Senior Vice President, Sabre 
Travel Network Asia Pacific. When we meet at 
Sabre’s offices in Sydney’s CBD, it’s clear he is 
pretty excited about the new platform.

“It combines the best of both worlds – the 
command driven agency workflow of the 
past with the new b2c lookalike yet b2b 
interface,” he tells Traveltalk. “We’re finding 
that agents want to be as informed as their 
customers if they went to a b2c site.”

The new platform allows agents to price 
forecast, revealing the best days to travel as 
well as showing the type of aircraft and the 
type of seat.

“All of that is graphically displayed which 
would be impossible in a command-driven 
environment,” Mendis explains.

It’s also much better equipped for selling 
non-airline content like hotels, cars and cruises.

“Those are travel products that require 
pictures, reviews, maps, making them 
much more of a complicated sell and the 

traditional GDS platform was not suited for 
that,” Mendis says.

A discernible shift within the travel agent 
community was also a major driver for the 
change with a rising wave of young people 
joining the industry with very different skill-
sets. 

“A number of agency owners have told 
me that they put candidates in front of a b2c 
site and ask them to book a flight,” he says. 
“If they can do that and sell well, then they 
become a travel agent.”

These are the types of forward-looking 
operations that Sabre is seeking to cater to 
with its new approach.

But how does it take into account the 
wider industry shift with start-ups like Uber 
and Airbnb gathering momentum?

Mendis explains the platform has been 
designed to easily integrate information that 
sits outside the GDS through an application 
environment much like the Google Play or 

Apple App Store – although that doesn’t 
currently include Airbnb or Uber, it does 
integrate RouteHappy – the merchandising 
content platform for flight shopping.

But haven’t other rival companies been 
providing this type of graphical interface for 
some time now?

The difference lies in its mountain of 
data, according to Richard Morgan, Regional 
Director, Sabre Travel Network Asia Pacific.

“Sabre is the largest data company in the 
world – we do over 140,000 transactions per 
second which is more than Visa, Mastercard 
and the New York Stock Exchange,” he says.

By bringing that data ‘alive’, Sabre aims 
to make the travel agent the expert, even 
if they don’t understand the nuances of 
‘cryptic commands’.

It won’t stop there either. Sabre is already 
working to integrate a wider range of 
travel apps and platforms, as well as new 
technology such as virtual reality and 
conversational messaging in addition to 
further leveraging its wealth of data.

The new product represents just one of 
the achievements of a monumental year for 
the company following its acquisition of Asia 
Pacific global distribution system Abacus in 
2015. The deal has strengthened its global 
proposition, giving it access to Abacus’ more 
than 100,000 travel agent customers across 
the region’s 59 markets. It also included new 
long-term distribution agreements with 
the 11 Asian airlines that previously shared 
ownership of the GDS with Sabre.

“We’re in a great place after a year 
or so of having acquired the Abacus 
business,” Mendis says. “We’ve got excellent 
momentum behind us in this region in 
particular and we’re very excited for 2017 
and beyond.”
sabre.com

SABRE AT THE POINTY END
Here, ANNE MAJUMDAR throws the spotlight on innovative global 
technology company Sabre and how they are helping agents succeed. 

Richard Morgan Roshan Mendis



Roshan Mendis

TECHNOLOGY THAT POWERS  
UNIQUE TRAVEL EXPERIENCES

Sabre technology helps you provide your customers with seamless travel 
experiences - not just itineraries. Our technology powers global travel systems 
and touches almost every stage of your travellers’ journey. We guide you  
through, and connect you to the world’s largest industry and marketplace, to 
help you successfully market, sell and operate your business.

Sabre continues to transform the industry by providing you with new and 
innovative ways to deliver unique travel experiences to your customers. 
To find out more about becoming Sabre connected contact us today at  
enquiries.tnanz@sabre.com



RAIL

BIRTHDAY BONUS FOR AUSSIES
ROCKY MOUNTAINEER has launched a ‘Stay 
and Play’ offer in celebration of Canada’s 
150th birthday next year.

From now until March 3, new bookings 
of seven nights or more will receive up to 
$600 per couple in added value to spend 
on dining, cruising and sightseeing. Guests 
can use this extra credit to make their rail 
adventure even more memorable, such 
as extra hotel nights, additional meals or 
activities like the Victoria excursion with 
whale watching.

Since 1990, Rocky Mountaineer has 
welcomed more than 1.7 million guests, with 
travellers now able to choose from more 
than 65 vacation packages and four unique 
rail routes, including the recently upgraded 
three-day ‘Rainforest to Gold Rush’ journey.

One of the eligible packages within the 
Stay and Play offer is ‘Golden Circle via 
Whistler’, travelling from Vancouver and 
including Quesnel, Jasper, Lake Louise, Banff, 
Kamloops and Whistler before returning to 
Vancouver on the final day. The 12-day/11-
night holiday includes five days onboard 
the train, 11 nights’ hotel accommodation, 
a number of tours and activities in various 
destinations, as well as five breakfasts and 
four lunches.

With this latest offer, guests also have the 
opportunity to enjoy more of destinations 
such as Seattle, Vancouver, Whistler, Jasper, 
Lake Louise, Banff and Calgary.

Rocky Mountaineer is considered one of 
the best ways to see the Rocky Mountains, 
having received numerous international 

awards and accolades for service excellence. 
With year-long celebrations planned for 
the anniversary and Lonely Planet naming 
Canada as the ‘#1 Best in Travel 2017, Top 
Countries’ this is the ideal time to explore 
Canada with Rocky Mountaineer.
■ rockymountaineer.com
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A NEW addition to the travel scene, ‘Rail 
Journeys of the Andes’ is a 21-day/20-
night tour that starts in May and sees 
guests flying to Guayaquil in Ecuador to 
board the Tren Crucero. Starting at sea 
level, the train climbs 3,600 metres into 
the Andes and calls at Bucay, Riobamba, 
Urbina and Quito, passing The Devil’s 
Nose, Avenue of the Volcanoes and the 
Cotopaxi volcano along the way. 

Lima, Arequipa and Colca Canyon 
(home of the Condor) are included before 
boarding the new Belmond Andean 
Explorer, South America’s first luxury 
sleeper train, and one of the highest 
train journeys on earth. Lake Titicaca and 
Cuzco will feature on this section of the 
tour before arriving at the Sacred Valley, 
which you’ll explore before the train ride 
to Machu Picchu. The tour ends with more 
time to explore Cuzco, Lima and finally 
Santiago in Chile before returning home.

The vast continent of South America 
is full of epic journeys. Here, the 
South America Tourism Office 
presents four of the best highlights 
of the new 2017 tour ‘Rail Journeys 
of the Andes’.  

RAIL 
JOURNEYS  
OF THE  
ANDES

TRAIN TO THE CLOUDS, 
ECUADOR 

In this journey onboard Tren Crucero 
you will climb 3,600 metres in barely 450 
kilometres, experiencing one of the most 
dramatic changes in vegetation and scenery 
in the world. From the fertile plains on the 
coast, the journey climbs to the highlands in 
the Andes through the Devil’s Nose pass. 

Riding across the Avenue of Volcanoes 
you will reach Quito, Cultural World Heritage 
by UNESCO, to continue to Otavalo amid the 
Northern Andes, where you will explore the 
Quichua culture, skills and traditions and 
have lunch in a very singular hacienda amid 
export-class roses. 

MACHU PICCHU, PERU 
If you don’t have the time or energy to hike 

the Inca Trail, depart by train from either Cuzco 
or the Sacred Valley of the Incas, heading 
along the Urubamba River and through the 
Sacred Valley. Travellers can choose from the 
Vistadome train to Aguas Calientes or upgrade 
to the deluxe Hiram Bingham service.

LUXURY SLEEPER BELMOND 
ANDEAN EXPLORER TRAIN, PERU 

Embark on the ultimate travel 
adventure. Explore the Peruvian Andes 
and experience one of the world’s highest 
train routes aboard South America’s 
first luxury sleeper train. A two-day/
one-night journey between Arequipa, 
Colca Canyon, Lake Titicaca and Cuzco 
en-route exploring ancient Inca kingdoms, 
indigenous villages, colourful markets 
and savouring the best Andean-inspired 
cuisine. 

■ For more details and tour prices, visit: 
southamericatourism.com

The river crossing at 
Arequipa in Peru

Steam locomotive with Chimborazo 

volcano in the background



TRAVEL DIRECTORS have just launched 
a new tour which covers a quarter of the 
earth’s surface almost entirely by rail.

Starting in Moscow, ‘Epic Rail Odyssey’ 
travels more than 12,500 kilometres through 
seven countries and concludes in Singapore. 
Over 34 days the itinerary takes in Russia, 
Kazakhstan, China, Vietnam, Cambodia, 
Thailand and Malaysia, with multiple stops 
in different locations along the way, giving 
travellers an intimate perspective on the 
diversity of both culture and landscape.

The fully-escorted tour travels through 
mountains, lakes, the desiccated Aral Sea 
and the lush hills, valleys, rivers and heritage 
sites of Indo-China. Among the stops are 
Moscow, the Aral Sea town of Aralsk, Almaty, 
Urumqi, Kunming, Ho Chi Minh City, Siem 
Reap and Bangkok. 

Guests will be travelling on a variety of 
trains, from long distance Russian/Kazakh 
trains to China’s high-speed Urumqi to 
Lanzhou train (which covers 1,776 kilometres 

Make tracks  
and cover  
the world

in 11 hours), and Vietnam’s Reunification 
Express.

Highlights include the Gagarin cosmonaut 
training centre, Star City and Stalin’s bunker 
in Moscow and a two-night stay at Aralsk in 
the Aral Sea where hulks of rusting ships lie 
stranded in sand and salt pans. Other stops 
include Heavenly Lake at Urumqi in the Tian 
Shan mountains, Kunming’s Stone Forest, Ho 
Chi Minh’s mausoleum in Hanoi, the Cu Chi 

Tunnels in Ho Chi Minh City and Angkor Wat 
in Cambodia.

The tour costs from $18,950 per person 
twin share with a single supplement of 
$2,750 and is inclusive of return economy 
airfares, all ground transportation, most 
meals, sightseeing and entrance fees, tour 
leader and local guides, tips and gratuities. It 
departs from Perth on August 9.
■ traveldirectors.com.au

RAIL
Rusting ships in Aral

21 day small group 
tour from $11,941  
per person, twin share.
Highlights: Tren Crucero Ecuador, 
Lake Titicaca, Luxury sleeper train 
– Belmond Andean Explorer, Cuzco,  
Machu Picchu, Luxury Hiram  
Bingham train.

EARLY  BIRD  SPECIALSave $300 per  person when you book before  March 20

A sublime rail journey aboard the most luxurious train exploring Ecuador and the first luxury sleeper train 
crossing the Altiplano of  Peru. This is a journey of  extreme contrast, from the Pacific coast to the majestic 
Andes, exploring ancient Inca kingdoms, indigenous villages and colourful markets.

Tour inclusions: All International & Internal flights, accommodation at First Class hotels, Meals  
(18 breakfasts, 7 lunches, 8 dinners), 4D/3N Tren Crucero, train Ecuador – full board, 3D/2N Andean Explorer, 
train Peru – full board, One way luxury Hiram Bingham train to Cuzco and much more.

RAIL JOURNEYS OF THE ANDES

Departure dates: 23 June & 27 Oct 2017.* 
This tour also can operate as an Independent tour departing every Friday – from May 2017.** 

Terms and Conditions: *Price is per person twin share. **Price excludes taxes & surcharges. (approx $950 pp)  
Enquire for single, triple or group quotes.

RAIL JOURNEYS OF THE ANDES

Tren Crucero, Ecuador Machu Picchu, Peru Luxury Hiram Bingham Train

Terms and Conditions • Price is per person twin share.• Price excludes taxes & surcharges. (approx $950pp) Enquire for single, triple or group quotes.

21 day, Small Group Tour From: $11.941 per person twin share
A sublime rail journey aboard the most luxurious train exploring Ecuador and the first luxury 

sleeper train crossing the Altiplano of Peru. This is a journey of extreme contrast, from the Pacific 
coast to the majestic Andes, exploring ancient Inca kingdoms, indigenous villages, colourful 

markets and savouring the best. 

Tour Inclusions
All International & Internal flights, accommodation at First Class hotels, 

Meals (18 breakfasts, 7 lunches, 8 dinners) 
4 Days/ 3 Nights Tren Crucero, train Ecuador - full board
3 Days/2 Nights Andean Explorer, train Peru - full board

One Way Luxury Hiram Bingham Train To Cuzco and much more

Departure Dates
* Escorted departures dates: 23 June & 27 Oct 2017.
**This tour also can operate as an Independent tour 

departing every Friday - from May 2017.

Highlights: Tren Crucero Ecuador, Lake Titicaca, Luxury sleeper Belmond Andean train, 
Cuzco, Sacred Valley, Machu Picchu, Luxury Hiram Bingham train.
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EUROPE

INSIGHT VACATIONS, Luxury Gold and 
Uniworld Boutique River Cruise Collection 
have announced their latest collaborative 
program for 2017.

Building on its inaugural success in 2016 
and the growth of the luxury travel market, 
‘Europe’s Finest’ features eight itineraries, 
including two all-new journeys to France 
and along the Dalmatian Riviera.

Recent research conducted by Amadeus 
predicts the luxury travel sector will grow 
by 6.2 per cent, a rate three times faster 
than overall travel, making this once niche 
sector now one of the most important and 
lucrative within the travel industry.

‘Europe’s Finest’ has expanded to 
recognise the growth of this sector and 
address its discerning tastes with the 
introduction of ‘Danube Delights & the 

Dalmatian Riviera’. This 23-day journey 
begins with a Danube cruise aboard 
Uniworld’s River Ambassador with visits 
to Nuremberg, the medieval town of 
Regensburg, Prague and Vienna. Journeying 
east, guests will also join an escorted 
tour along the Dalmatian Riviera where 
highlights include a visit to Plitvice National 
Park and Dubrovnik.  

Also new for 2017 is the 19-day 
‘Elegance of England & France’ where 
travellers will visit rural Dorset and 
Guernsey before a cruise along the Seine 
on Uniworld’s new S.S. Joie de Vivre, 
docking in the heart of Paris.

“By pairing the world’s most renowned 
boutique river cruises with our award-
winning escorted tours, this unique 
collection will take guests far beyond 

the well-trodden path in sophisticated, 
one-of-a-kind style, without visiting the 
same destination twice to give our guests 
a broader European experience,” said 
Alex O’Connor, Managing Director Insight 
Vacations and Luxury Gold Australia. 
■ insightvacations.com; 
luxurygoldvacations.com; uniworld.com

Live like a local in Italy
TEMPO HOLIDAYS are expanding 
their range of unique and traditional 
accommodation throughout Italy, enabling 
travellers to enjoy authentic experiences by 
living like a local.

Italy is a destination offering a wide range 
of activities and attractions, from lakes with 
alpine backdrops to sun-kissed olive groves 
and vineyards.

APARTMENTS IN ROME 
In the Eternal City, it is all about 

apartments. Rome is packed with squares, 
fountains, grandiose architecture, narrow 

streets and ancient ruins. The best way to 
experience the hum of the city like a local 
is to base yourself right in the heart of it. 
Apartments offer an authentic charm which 
will have you convinced this is your home 
away from home, not just a place to sleep. 

VILLAS IN TUSCANY 
An essential part of any trip to Italy, 

Tuscany is renowned for its landscapes, food 
and wine. The countryside of rolling hills, 
medieval villages, olive groves and vineyards 
is best enjoyed by relaxing in a Tuscan villa 
while sipping Chianti wine as the sun sets 

over the hills. If you are looking for that 
authentic experience then spending time in 
a villa is the ideal way to discover this Italian 
gem. 

FARMHOUSES IN SICILY
The most unique and authentic 

accommodation experience to be had on 
this historic island is to stay at a farmhouse. 
Many of these properties remain as working 
farms, providing a country-house, B&B type 
of accommodation – an authentic experience 
with the comforts of modern convenience. 
■ tempoholidays.com

ENJOY THE FINEST THINGS IN LIFE

Castel Sant’Angelo in Rome
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THE WORLD’S first road tour for electric 
vehicles and bikes has just been launched by 
Switzerland Tourism.

Aptly named the E-Grand Tour of 
Switzerland, this journey is the eco-friendly 
alternative to the Grand Tour of Switzerland. 
Travellers will cross five Alpine passes, run 
alongside 22 lakes and take in 12 UNESCO 
World Heritage sites.

Effective from April, an extensive network 
of nearly 200 charging stations will be 
available along the entire 1,600 kilometre 
route, guaranteeing travellers a thoroughly 
comfortable and clean driving experience 
throughout their tour. The charging stations 
are all ‘smart’, meaning travellers will be able to 
check online in advance if it is free of charge, 
available or if a reservation is required. 

Fast charging stations (DC) with at least 
22kW will be present at major attractions 

such as the Rheinfall where travellers will be 
on a short driving break while sightseeing, 
whereas public charging stations (AC) with 
at least 11kW will be found at hotels, where 
travellers will be staying the night.

The E-Grand Tour will face its first 
crucial test during the WAVE event (World 
Advanced Vehicle Expedition) in June. The 
WAVE is not only the world’s most significant 
rolling E-mobility event, but also the world’s 
leading and largest rally for electric vehicles. 
It offers a platform for all companies and 
universities involved in developing electric 
vehicles, helping to raise awareness of 
E-mobility. 

Each WAVE is unique and covers a new 
route every year. Switzerland will host the 
seventh running of the rally, which will be held 
exclusively on the route from June 9 to 17.
■ myswitzerland.com

ORMINA TOURS are offering ‘The Best 
of Tuscany and Surrounds’, an 11-day 
tour designed to provide the complete 
experience of this fascinating region  
of Italy.

Guests will be taken by the allure of 
Tuscany’s winding roads and the cobbled 
streets of its secluded villages. They 
will participate in an authentic Tuscan 
cooking class, discover unforgettable 
tastings in Italy’s renowned wine regions 
and be romanced by the five coastal 
villages of Cinque Terre.

Priced at $5,790 per person twin share, 
the tour includes 10 nights’ in four- and 
five-star hotels, a guided tour of Florence 
including the Accademia Gallery, guided 
tour of Siena including entrance to Siena’s 
Cathedral and wine tasting in Tuscany’s 
renowned region of Montalcino.
■ orminatours.com

PLUG IN TO THIS ELECTRIC TOUR

EUROPE

Under the Tuscan sun

INDEPENDENT

ITALY
APARTMENTS  
IN ROME 

VILLAS  
IN TUSCANY 

SELF DRIVE FARMHOUSE 
EXPERIENCE IN SICILY 

7 DAYS / 6 NIGHTS  | PALERMO - CATANIA^

*Conditions apply. See tempoholidays.com for full terms and conditions. ^Does not include car. Upgrades and meals available at additional charge.

FROM  
$295*

FROM  
$140*

FROM  
$550*per room per 

night based 
on studio 
apartment 

per person 
per night per person

Call 1300 362 844  |  tempoholidays.com



Q: How important are sales missions  
like this one?
A: Vitally important. We’re doing this one 
every two years. In an industry where the big 
changes over the last 10 years have been low 
fare airlines, changes in technology and the 
digital world, I think it’s really important you 
don’t lose touch with what your industry is 
all about, which is people.

From this particular market it is even more 
important because more and more people 
are booking their travel to Ireland through 
the traditional travel trade and people are 
staying as long as 14 days, so agents here 
need a certain level of service and attention.

You can never take markets for granted 
and there are obviously big family ties 
between Australia and Ireland but we need 
to come down and remind people of why 
Ireland is so special. Connectivity is good, 
fares are very positive and the exchange rate 
for the Aussie dollar to the Euro is good.

Q: So is the Australian market  
supporting Ireland?
A: We get great support from the Australian 
media, the travel trade and our ambassador 
and diplomatic corps, but there is huge 
competition out there. The Asian connection 
is particularly strong down here so from 
our perspective it is really important that 
we continue to work with airline carriers 
and the big change for Ireland in that space 
concerning the Australian market has been 
with Emirates and Etihad.

Q: I believe they are expanding  
their flights into Ireland.
A: Emirates are now double daily into Dublin. 
Etihad do a double daily service in the 
summer, single in the winter, but have just 
confirmed they are going back to double 
daily to Dublin from April all year round. So 
now we’ll have 28 flights a week from the 
Middle East and Qatar Airways have just 
announced they are going to fly into Dublin.

So connectivity is really strong, the market 
here is quite good and the affinity to Ireland 
is quite strong, so we have to continue to 
come down to remind people we are keen to 
do business.

Q: What sets Ireland apart from  
other destinations?
A: A number of factors. From a brand 
perspective, we’ve been in the market a 
long time and what we’ve learned over the 
decades is that you can’t just come in and 
turn the marketing on and then turn it off. 
You’ve got to be prepared to invest in the 
market if you want to succeed and that’s 
what we’ve done – we’re always here. 

The challenge that we have is that all 
the other destinations are here as well so 
how do we give people a jolt to come to 
Ireland now? That’s what our campaigns 
are about: ‘Jump Into Ireland’ is all about 

IRELAND

WHY IRISH EYES  
ARE SMILING
During a recent sales mission to Australia, Niall Gibbons, Chief Executive of Tourism 
Ireland, sat down for a chat with Jon Underwood, Managing Editor of Traveltalk.

Skellig Michael 

A trad music  
session in Donegal
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immersion and tapping into those things that 
people know about Ireland: the friendliness 
and warmth of the people, the dramatic and 
stunning scenery, and the Irish culture that 
distinguishes us and sets us apart from the 
UK and Europe. Those are the things that we 
leverage on.

What we’re really keen to emphasise in this 
market is the regional and seasonal message 
that some of the best value you’ll get in 
Ireland is off peak and outside Dublin. You’ll 
see the heart of Ireland when you get out of 
the capital cities.

Q: Have you done any research on who 
is visiting Ireland from Australia?
A: Our customers here fall into two categories. 
One we call the ‘culturally curious’ who are 
typically over 45, post family and like the finer 
things in life. Then we’ve got ‘social energisers’ 
who are under 35 and are looking for a 
more active type of holiday. They are both 
really important groups: 80 per cent of our 
customers would be in the culturally curious 
category but the social energisers who come 
now will be the ones that are coming in 20 
years time.

Q: The recent exposure Ireland has 
received from Game of Thrones and 
Star Wars must have been a bonus.
A: Huge. These are things we didn’t have five 
years ago and now Ireland is associated with 

the biggest project on the small screen and 
the biggest project on the big screen. GoT 
has just completed its sixth series and we 
know there’s going to be at least another 
two but even after that it’s going to have left 
a legacy behind it because it has achieved 
cult status. 

We’ve had the crew filming for Star Wars 
8 in various regions along the Wild Atlantic 
Way and that comes out at Christmas. The 
trailer for Star Wars 7 was viewed 133 million 
times. We’re hoping for similar publicity out 
of Star Wars 8, so we see a good couple of 
years ahead. 

Q: Apart from blockbuster movies  
and TV series, what else can we look 
forward to in 2017?
A: The new experiences around Ireland that 
are really coming into their own. The Wild 
Atlantic Way – a 2,500 kilometre journey 
from Donegal to Cork – is really coming on 
and new discovery points will be added to 
that. Ireland’s Ancient East, which launched 
to the consumer last year, is a journey of 
5,000 years of history in 800 kilometres, so 
again that is coming on well. And Northern 
Ireland is experiencing a tourism renaissance 
so there’s a lot to look forward to. The future 
is really bright.
Pictures courtesy Tourism Ireland
■ ireland.com

Doolough Pass

The Milky Way from Fanad Head.  
Picture courtesy Rita Wilson

IRELAND

Unique, Authentic, Inclusive
43 UNIQUE ITINERARIES
With more options, you will find the perfect tour for your clients traveling to Ireland, 
England, Scotland and Wales. Our tours earn 94% customer satisfaction rating!

EARN MORE ON EVERY TOUR YOU SELL
Practically everything is included on a CIE Tours’ holiday – entry fees, daily  
breakfast, most dinners, entertainment and tours.

GUARANTEED BEST GUIDES
Our certified, professional guides are local with extensive experience escorting  
travelers around Ireland and Britain. 

Ireland & Britain’s #1 Tour Operator  

Contact your travel agent,

call  1800 502 911 or visit  www.cietours.com

Ross Castle, Co. Kerry
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CITY OF THE  
FUTURE
Christchurch has endured plenty of 
setbacks in recent times. But as JON 
UNDERWOOD reports, this is one 
extremely resilient city that is already 
building for the next generations.

CONCENTRATION ETCHED on their furrowed 
brows, the two combatants survey the 
battleground before them. A crowd has 
gathered, circling the warriors in silence, 
eager to see who will strike the decisive blow.

Suddenly, almost imperceptibly, one of 
the gladiators makes his move. 

‘Knight to Queen Four.’
A palpable buzz goes around the onlookers 

flanking the giant chess board as they consider 
the strategic nuances of this ploy. Then 
silence descends again and in the early spring 
sunshine you can hear a pin (or a pawn) drop.

This scene would be unremarkable if 
played out in any other major city around 
the world. Yet this is Christchurch and the 
game is being played in the shadow of 
the ruined cathedral which now serves as 
a seemingly permanent reminder of the 
earthquake of 2011 (the church and the 
government are still discussing if or when 
the building will be repaired). Lives were lost 
and the city was devastated, but life – like 
the game – must go on.

Rebuilding has taken time and the CBD 
is still a mass of cranes and construction 
(my poor sat nav actually gave up trying to 
find a way around all the road closures and 
diversions). But this is still a fantastic city to visit 
with plenty to offer all ages and all interests.

The best place to start your explorations 
is aboard one of the restored heritage trams 
that traverse the city. The guides really know 
their stuff and will educate you on the city 
both pre- and post disaster, allowing you to 
get your bearings and identify all the major 
landmarks, such as the Cardboard Cathedral 

and Re:START Mall, a mix of retailers housed 
in shipping containers that have become 
symbols of the re-birth of Christchurch.

Once you’re on foot, you’ll soon realise 
why this is called ‘The Garden City’ with 
some 700 public squares and gardens. Head 
to the Botanic Gardens and you’ll see a 
myriad of local and indigenous species that 
have been on display here since it originally 
opened in 1863, or simply grab an ice-cream 
and sit by the banks of the Avon and watch 
the punters go by. 

If you’re in the city on a Saturday, head to 
the Christchurch Farmers Market in Riccarton 
Bush where local growers, bakers and artisans 
peddle their wares. You’ll be able to pick up 
such delights as ‘posh’ porridge, organic ales 
and nut butter.

After all that walking you’ll need some 
sustenance and Christchurch has a number 
of top quality eateries. We had lunch at 
Fiddlesticks in Worcester Boulevard and it was 
the first restaurant I’d ever been to that had 
astro turf on the wall. I didn’t know whether 
to mow it, eat it or play golf on it! Anyway, 
the food was delicious: I had the tailor-made 
pie with pea puree while my wife tucked into 
the BBQ lamb sandwich. For dinner, try the 
Harlequin Public House, which is helmed by 
award-winning chef Jonny Schwass and is 

sited in a restored 1899 Victorian villa.
If your travel time permits, hire a car for 

a day and explore the city surrounds. The 
Christchurch Gondola is a cable car that 
takes you up to the extinct volcano crater of 
Port Hills and where, on a clear day, you’ll see 
to the horizon in every direction (you’ll have 
to take my word for it as thick fog blanketed 
the hill when we were there and it was a bit 
like being inside a light bulb).

From here, drive to The Tannery, a 
gathering of retail outlets, cafes and 
restaurants housed in a building modelled 
on The Strand in Sydney. Very boutique and 
dating from the Edwardian and Victorian 
eras, this is a great spot for some retail 
therapy and lunch at the Blue Smoke, which 
specialises in craft beer and soul food and 
often has live bands in the evening.

Christchurch has gone through tough 
times but with the resilience that its 
inhabitants are famous for, there is light 
at the end of the tunnel. Indeed, there’s a 
sentence emblazoned in neon on the side of 
the Christchurch Art Gallery by British artist 
Martin Creed. It simply says: “Everything is 
going to be alright.” 

A more appropriate message of hope, I 
cannot imagine. 
■ christchurchnz.com

Above: New architecture in Christchurch. Below: Re:START Mall.  
All pictures courtesy Christchurch & Canterbury Tourism

Christchurch 
Farmers Market

NEW ZEALAND
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NEW ZEALAND

I’VE ALWAYS believed that you can tell what 
kind of hotel you’re checking into by the 
reception you receive at the front desk on 
arrival.

So when I was handed a warm, gooey, 
aromatic, delicious chocolate chip cookie 
along with my key to room 258 at the 
Chateau on the Park – Christchurch, a 
DoubleTree by Hilton, I knew I was probably 
in safe hands.

“We like to think that with our welcome 
guests almost feel like they are coming 
home,” said David Wain, Hotel Manager. 
”That’s what we stand for at DoubleTree. It’s 
a relaxed, friendly environment and we treat 
people as human beings.”

This iconic Christchurch property 
opened in 1975 and hosted a dinner for a 
visiting Queen Elizabeth in 1977. Its former 
restaurant, named Camelot in deference 

to the baronial architecture, was one of the 
places to dine in the city. Now it’s earning 
a new reputation following the rebranding 
in September to DoubleTree, the fastest 
growing brand in the Hilton stable.

“We have incredible local patronage, 
mainly from our restaurant,” added David. 
“The population in Christchurch is now 
higher than it was pre-earthquake and 
there’s a new found confidence in the city. 
It’s got its mojo back and there’s a real 
enthusiasm about what the future will bring.”

Having munched my way through the 
welcome gift, I was keen to see where 
the $13 million spent on phase one of 
the refurbishments had gone. Our room 
overlooked the two hectares of award-
winning gardens for which the property 
is famous and was spotlessly clean and 
comfortable. The bed was super comfy and 

with new fixtures and fittings, the room was 
immediately welcoming.

The hotel has 192 keys in total with 
money also spent upgrading the seven 
function rooms, the Den Bar and the fitness 
centre. Phase two is due to kick off next 
year and will include refurbishments to the 
Garden Court Brasserie, its kitchen and the 
administration offices. There’s an outdoor 
heated swimming pool and being on the 
edge of Hagley Park, the hotel is just a short 
walk or drive to the city centre.

Having learned of its reputation for great 
cuisine I was eager to tuck in and found 
some cracking offerings from the eclectic 
brasserie menu. I opted for the chick pea and 
potato fritters while my wife chose the blue 
cod fillet, washed down with a Rabbit Ranch 
pinot noir (David’s recommendation). We 
narrowly avoided a marital incident when 
the desserts arrived by agreeing to share the 
butterscotch and Baileys cheesecake along 
with the raspberry crème brulee, both of 
which were delicious.

So what is David’s message to those who 
might still be unsure about coming here?

“Don’t discount Christchurch. It’s a 
beautiful city, despite what the CBD is still 
going through. We’ve got some great tourist 
attractions and it’s an incredible hub for the 
South Island. And as a stopover destination 
you just can’t beat it. 

“Now Hilton is in town and we’re excited 
to be here. We don’t have a crystal ball but 
we are very confident about what the next 
five or 10 years might bring.”
■ doubletree.com

This cookie takes  
the cream

King room



*  Terms and Conditions: Airfares are quoted in Australian dollars and include all government taxes, surcharges but excludes service fees charged by travel agents. Offer starts from 13 January 2017 until 23:59 AEST 20 February 2017 
unless sold out prior. Fares are correct as of 13 January 2017 but may fluctuate due to changes in exchange rates, surcharges and taxes. The advertised return economy fare offers are valid for departures to UK/Europe 13 January to 
14 June 2017 and 27 September to 30 November 2017. The advertised return premium economy fare offers are valid for departures to UK/Europe 13 January to 14 June 2017 and 27 September to 30 November 2017. The business 
class fares offers are valid for departures to UK/Europe from 13 January to 31 March 2017. First offers are valid for departures to UK/Europe from 13 January to 30 November 2017. The advertised fare offers in all classes are valid for 
departures to Singapore 13 January to 30 November 2017. Higher fares apply for travel on Fridays and Saturdays to UK/Europe. The advertised fare in World Traveller Plus premium economy has a 7 day and 14 day advance purchase 
restriction for travel to Singapore and UK/Europe respective. The advertised fare in Club World business class has a 7 day and 21 day advance purchase restriction for travel to Singapore and UK/Europe respective. The advertised fare 
in First has a 3 day advance purchase restriction for travel. Advertised Europe continental fare based on lead in city of Dublin. The cost of travel between airports is not included in your fare. This offer is for travel on selected British 
Airways flights. Fares differ for other destinations. First, business class, premium economy facilities listed may not be available on all our aircraft and short haul destinations from London and the class of travel indicated may only apply 
for Sydney-London-Sydney (incl Singapore) sectors. Offer is subject to availability and seats are limited. Other terms and conditions apply.

Economy travel to UK/Europe from 13 January to 14 June 2017 and 27 September to 30 November 2017. 
Premium economy travel to UK/Europe from 13 January to 14 June 2017 and 27 September to 30 November 2017. 
Business travel to UK/Europe from 13 January to 31 March 2017. First travel to UK/Europe from 13 January to 30 November 2017. 
Travel to Singapore from 13 January to 30 November 2017.

Our all cabin sale to Singapore, London and Europe is now on.

With great value hotels, experiences and shopping, as well as our low fares, 
there’s no better time to visit London than now. With easy connections 
at London Heathrow’s state-of-the-art Terminal 5, experience a better 
journey to your choice of over 110 European destinations. 

To Fly. To Serve.

London for less.  
Sale now on.

All-inclusive return fares* 
from SYDNEY to: ECONOMY

PREMIUM  
ECONOMY BUSINESS FIRST

SINGAPORE $718 $1,788 $3,088 $4,588

LONDON $1,299 $3,199 $6,399 $10,099

EUROPE $1,287 $3,067 $6,283 $9,983

Contact your travel agent now.
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