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We are delighted to announce that Debbie 
McCamish, the Assistant Manager at 
helloworld Emu Plains in New South Wales, 
is the lucky winner of our fantastic British 
Airways competition in December. Debbie 
wins two British Airways return flights from 
Sydney to London flying World Traveller Plus. 
Thanks to the thousands of readers who 
entered and keep your eye out for another 
great competition coming soon.

CONGRATULATIONS

MARK HARADA explains how he got 
this great image.

Just moments after this intimidating 
glare, this robed Choluteca 
welcomed us in a cleansing ritual 
to the Cantona Archeological Zone 
in Mexico. Located around 100kms 
from Puebla City, Cantona was once 
one of the most urbanised cities of 
pre-Hispanic Mexico; now the well-
preserved ruins are only populated 
with the occasional tourist – and 
friendly locals like this. 
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HOLLYWOOD SUPERSTAR Chris Hemsworth 
has been selling Australia to the Americans 
at the annual ‘G’day USA’ event.

The Avengers star attended a VIP 
gathering in New York which showcased 
the country’s food and wine, and coastal 
experiences through a virtual tour offering 
the senses, sounds and smells of Australia.

“It’s a great honour to play a role in 
promoting my country to the rest of the 
world,” said Hemsworth. “I am looking 
forward to another year seeing Australia 
and sharing its natural beauty.”  

The Tourism Australia ambassador joined 
other actors at the event, including Naomi 
Watts, Callan McAuliffe, Dan Churchill, 
Brenton Thwaites, Matt Wright, Luke 
Mitchell and Rebecca Breeds.

■ australia.com

THE GOVERNMENT has been urged to stop 
overtaxing the tourism sector and develop 
a strong growth agenda for Australia’s 
visitor economy in 2017.

The Tourism & Transport Forum Australia 
(TTF) made the call after welcoming the 
newest overseas arrival figures, which 
showed that 8.3 million people travelled to 
Australia over the 12 months to December 
2016 - up 11 per cent on the previous year.

“This new year is shaping up to be 
just as good but it will all be put at risk if 
government refuses to stop slugging the 
industry with higher taxes and charges,” 
said Margy Osmond, CEO of the TTF.

“This year must be about the 
government keeping its hands out of the 
pockets of the industry so we can reach 

our full potential as a wealth and jobs 
generator for the nation.”

While New Zealand currently heads 
the table of arrivals, it is anticipated that 
China will become our largest single visitor 
source market this year. The figures also 
show impressive growth in other Asian 
markets such as India (11.3 per cent) 
Singapore (10.7 per cent), Hong Kong (13.7 
per cent) Malaysia (14.3 per cent), Japan 
(22.7 per cent) and South Korea (23.7 per 
cent).

“I call on all our political leaders and 
political parties to rule out any plans to 
increase the cost of travel to Australia. 
There cannot be any nasty surprises in this 
year’s budget.”
■ ttf.org.au

Figures show Australia is slowly turning Chinese 

FOLLOWING ON from the worldwide 
success of La La Land, Discover Los Angeles 
has put together a guide to exploring some 
of the film’s main locations.

The film tells the story of Mia (Emma 
Stone), an aspiring actress, and Sebastian 
(Ryan Gosling), a dedicated jazz musician, 
who are chasing their dreams in Los 
Angeles. The movie features more than 40 
locations in the City of Angels, which can 
now be accessed in a new guide available at 
DiscoverLosAngeles.com/LaLaLand 

“The city may be the film’s biggest star,” 
said Don Skeoch, Chief Marketing Officer for 
Discover Los Angeles. “La La Land is visually 
arresting and depicts the endless skies and 

magic of modern-day L.A. We believe 
fans will become inspired by what 
they see and want to visit and learn 
about the iconic locations.”

Some of the most famous 
locations used in the movie include 
the 1,700 hectare Griffith Park 
(pictured), a backdrop to  
Mia and Sebastian’s budding 
romance. Visitors can explore the 
park by hiking, horseback riding or 
biking. 

The Lighthouse Café in Hermosa Beach 
has been a legendary jazz showcase since 
1949. Once host to Miles Davis and Chet 
Baker, the music club provides a hot date 

HEMSWORTH KEEN TO MAKE A THOR POINT

Discover your own La La Land

Country of 
Origin

Arrivals (12mths 
to November 16)

Increase

1. New Zealand 1,347,400 2.7%

2. China 1,199,100 16.9%

3. UK 716,700 3.7%

4. USA 711,400 16.4%

5. Singapore 439.600 10.7%

6. Japan 413,800 22.7%

7. Malaysia 387,700 14.3%

8. South Korea 284,600 23.7%

9. India 259,900 11.3%

10. Hong Kong 249,300 13.7%

spot for the main characters in the new  
film and plays a pivotal role in Sebastian’s 
career path.
■ discoverLosAngeles.com

Left to right: Matthew D. Upchurch, Chairman and CEO of Virtuoso; Chris Hemsworth; The Hon 
Steven Ciobo MP, The Minister for Trade, Tourism and Investment; John O’Sullivan, Managing 
Director, Tourism Australia
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TITANIC Belfast has been crowned the 
‘World’s Leading Tourist Attraction’ at the 
prestigious World Travel Awards in the 
Maldives.

Having already beaten the Colosseum, 
the Acropolis and the Eiffel Tower to become 
Europe’s official ‘Leading Tourist Attraction’, 
Titanic Belfast has now sailed its way to 

victory to take the world crown. It is the first 
time an attraction from Ireland has won this 
prestigious accolade.

With more than a million votes cast 
from some 216 countries in the red carpet 
awards, known as the ‘Tourism Oscars’, 
the attraction beat off stiff competition 
from eight global finalists, including 

Ferrari World Abu Dhabi, the Las Vegas 
Strip, Machu Picchu and the Guinness 
Storehouse in Dublin. 

“We are delighted to have been voted 
the ‘World’s Leading Tourist Attraction’ by 
both the industry and the public for our 
original and unparalleled product in just 
under five years!” said Tim Husbands MBE, 
Chief Executive of Titanic Belfast.

“Just like TITANIC, the movie, we have 
won many awards but this award is our 
Oscar and jewel in our crown. There is 
no doubt that the story of RMS Titanic 
captures hearts and minds throughout the 
world and this award proves the lasting 
legacy.” 

More than three million people from 
around the world have already visited 
the attraction since it opened in 2012, 
including VIP guests such as The Queen, 
Hillary Clinton, TITANIC director James 
Cameron, Adele and Michael Bublé.

Located on the spot where the liner 
was built and launched, Titanic Belfast not 
only tells the story of the doomed ship but 
is home to some of the most significant 
Titanic artefacts, including the last letter 
ever to be written onboard by Esther Hart 
and her seven-year-old daughter Eva.
■ titanicbelfast.com

AND THE ‘KING OF THE WORLD’ 
IS…TITANIC BELFAST! 

Niall Gibbons, Chief Executive  
of Tourism Ireland (left)  
and Tim Husbands,  
CEO of Titanic Belfast

SOME GOOD news for the hundreds of 
Australians left in the lurch by the recent 
collapse of All Leisure Group (ALG).

Discover the World (DTW), who 
represented ALG in Australia, including 
popular cruising arms, Swan Hellenic 
and Voyages of Discovery, told Traveltalk 
it has refunded “all monies held that 
had not been remitted to All Leisure 
Group including all Discover the World 
commissions to travel agents.”

Further to this, DTW hopes that travel 
agents will pass this back to affected 
consumers and that the Association of 
British Travel Agents (ABTA) will consider 
paying the balance back to travel agents 
and consumers.

In a recent exclusive interview with 
Traveltalk, Jayson Westbury, CEO of the 
Australian Federation of Travel Agents 
(AFTA), said Aussie agents should use this 
incident as a way of re-assessing the very 
core of how they do business, but believes 
the establishment of the AFTA Travel 
Accreditation Scheme (ATAS) has been a 
big step in the right direction.

Meanwhile adventure travel company, 

G Adventures, has purchased Swan 
Hellenic following the ALG collapse. The 
60-year-old business was one of several 
travel brands left in limbo after the demise 
of ALG.

In a statement, Adrian Piotto, General 
Manager, G Adventures Australia & NZ, 
told Traveltalk Swan Hellenic operations 
would recommence in 2018.

“G Adventures has the potential to 
harness the popularity of Swan Hellenic 
overseas and bring it to Australian and 
New Zealand travellers next year,” he said.

“The Swan Hellenic brand further 
diversifies our portfolio of brands, 
adding boutique small ship cruising to 
our existing adventure travel, adventure 
cruising and new touring businesses that 
we know travellers from this side of the 
world will love.”

Itineraries are to be announced in the 
northern hemisphere summer, and will 
feature a new ship and new voyages. 
G Adventures also recently purchased 
former ALG travel businesses, Travelsphere 
and Just You.
■ See more at: traveltalkmag.com.au/news

Discover the World 
confirms ALG refunds

BRITISH AIRWAYS thanked its valued 
partners with a traditional British summer 
garden party in the Royal Botanic Gardens 
in Sydney recently. The event was 
attended by representatives from the BA 
management team, key travel partners, 
suppliers, agents and media. “A garden 
party is the perfect opportunity for us 
to give back to our partners as we look 
forward to a successful year ahead in 2017,” 
said Nicole Backo, British Airways’ Regional 
General Manager, South West Pacific.
 ■ britishairways.com

Nicole Backo (far right) 
from BA with Roy and Karen 
Merricks from MTA Travel

It’s party time  
in the garden
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TOURISM IS a lot like politics – when 
done well it can be an incredible force for 
good. When done poorly it can be very 
destructive. Luckily tourism is in a lot 
better state than politics at the moment. 

Recent trips to Tanzania and Egypt 
have allowed me to experience firsthand 
how tourism done correctly benefits both 
the visitor and the local community, and 
builds bridges between different cultures.  

In the small town of Mto Wa Mbu in 
Tanzania, the local women’s cooperative 
has established their own tourism 
business providing tours of the village. 
The tour starts with lunch at a local 
home – delicious local food cooked from 
fresh ingredients grown on the farm. Six 
different families have become involved 
so that the benefits are spread as wide as 
possible. 

After lunch we meandered through the 
village and surrounding farms led by local 
lady Katherine who explained the various 
crops and took us for a taste of locally 
brewed banana beer. What impressed 
me most about Katherine though is 
how she encouraged us to interact with 
the local children, but not to give them 

sweets or pens or any other gifts as they 
did not want to instil in them any sort 
of expectation which would lead to the 
kids asking tourists for gifts or money. The 
impact of tourism was being well managed.    

The second example took place in 
the Mohammed Ali Mosque in Cairo. It 
involved a group of Aussie travellers and a 
lively discussion on Islam. The discussion 
took place while we were all sitting on the 
floor of the most famous mosque in Cairo 
and was led by our Egyptologist, Abdul.

There are a lot of misconceptions 
about Islam and Abdul understood this. 
Our conversation quickly moved from 
the basics to more complex issues such 
as women’s rights and religious freedom. 
Abdul encouraged us to ask any questions 
we liked and answered them openly and 
honestly. He also had a few questions of 
his own. We all learnt something and felt 
we had a greater level of understanding.  

Both these examples are small scale but 
they demonstrate what happens when 
we create connections between different 
people and cultures. This is the role of 
tourism – to make the world a smaller 
place and to build on our similarities  

and not our differences. 
Unfortunately the world of politics 

is taking us increasingly in a different 
direction, clearly demonstrated by 
the recent actions of President Trump. 
Travel bans don’t make the world a 
safer place. Instead they create divisions 
and a ‘them and us’ culture which 
makes discrimination easier and more 
acceptable. History tells us that this is not 
a good thing.

Australians are some of the world’s 
most avid travellers and the Australian 
travel industry does a great job in making 
the world a smaller place.  

Over the coming years the politicians 
will continue to spread fear and doubt. 
As part of the worldwide travel industry 
I believe that it is our role to counteract 
this. Australians are some of the world’s 
most avid travellers and the Australian 
travel industry does a great job in making 
the world a smaller place. By continuing 
to travel and explore we will build bridges, 
not walls, and that’s a good thing. 

Dennis Bunnik is Chair, Council of 
Australian Tour Operators (CATO) and 
Managing Director of Bunnik Tours. 

BUILDING CONNECTIONS,      NOT WALLS
President Trump’s controversial travel ban has made headlines around the world as 
he seeks to bar visitors from seven countries. In this exclusive column for Traveltalk, 

DENNIS BUNNIK looks at the way travel can break down barriers.

What they said about President Trump

           None of the shocking domestic incidents in the U.S. since 2001 have been 
attributed to external terrorists who have specifically flown into the country to 
commit an atrocity. Preventing ‘aliens’ from entering the U.S. for legitimate business 
or leisure purposes is misguided and counter-productive for the American economy.

David Scowsill, President & CEO, World Travel & Tourism Council (WTTC).

    The free movement of people between 
borders is one of the fundamental building 
blocks of democracy. 

“It’s a freedom that should be unfettered 
by race, religion, gender, sexual orientation or 
ability. Available to all. And especially to those 
fleeing persecution, war, violence and tyranny. 

It’s a freedom we probably take for granted, 
but we should never underestimate its power 
to offer hope to the hopeless. That promise of 
a better life, just over the horizon.

James Thornton, Global Managing Director, 
Intrepid Travel.

      Entry requirements for the United States were changed significantly and 
immediately. The executive order was issued without prior coordination or warning, 
causing confusion among both airlines and travellers.

International Air Transport Association (IATA).

“ “

“ “

“

“

We need leaders who want to communicate and learn about the world and make the world a smaller place. Not isolate.

Tony Fernandes, Founder of AirAsia.
“

“
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BUILDING CONNECTIONS,      NOT WALLS

Illustration by Jun Harada

THE GLOBAL Business Travel Association 
(GBTA), the voice of the business travel 
industry, polled its European members 
on President Trump’s executive order. 

Nearly half (49 per cent) of European 
travel professionals expect the ban to 

cause a reduction in their company’s 
business travel in the immediate 
ensuing three months, with 46 per 
cent expecting it to negatively impact 
business travel over the next three to six 
months.

The longer-term impact looking at 
six to 12 months out saw 33 per cent 
of respondents expecting a travel 
reduction. As business travel acts as an 
economic driver, this level of disruption 
will certainly hurt the economy.



NEWStalk

8   |   W W W . T R A V E L T A L K M A G . C O M . A U

IMAGINE A six or seven figure medical bill… 
now imagine being uninsured, writes Mark 
Harada.

You’ll hear it said over and over again, 
that if you can’t afford travel insurance, you 
can’t afford to travel. But a glance at actual 
insurance payouts is more convincing.

Take an accident in Southeast Asia last 
year, in which an insured traveller suffered 
an illness and needed to be evacuated from 
the region by air ambulance for medical 
treatment.

All up, the incident resulted in a payout of 
more than $1.3 million by insurer Southern 
Cross Travel Insurance (SCTI), who declared the 
claim to be its highest ever payout in Australia.

Other large payouts disclosed by SCTI in 
2016 included $122,000 for a traveller who 

‘fell over’ in North America, $114,000 for an ill 
tourist in SE Asia and $105,000 for a mountain 
bike accident in North America.

“The cost of travel insurance is really just a 
tiny fraction of the costs that can result from 
these incidents,” said Craig Morrison, CEO of 
SCTI, highlighting the fact that some hospitals 
in the U.S. require a deposit of up to $US10,000 
(approx. $AU13,250) before treatment even 
begins.

“This is one of the key areas where having 
travel insurance is really important, as we 
can try to help eliminate the need to pay this 
deposit. If you end up in a U.S. hospital and are 
asked to pay, you should immediately call our 
emergency assistance team who will negotiate 
with the hospital on your behalf.”
■ scti.com.au

ALLIANZ GLOBAL Assistance (AGA) is 
committed to offering its partners the 
opportunity to offer their customers 
a choice of quality travel insurance 
policies that protect consumers 
against a range of unexpected events. 

In the instance that a travel services 
provider (meaning any scheduled 
service airline, hotel and resort 
operator, accommodation provider, 
motor vehicle rental or hire agency, 
bus line, shipping line or railway 
company) unexpectedly becomes 
insolvent, AGA is one of the few 
brands that can offer an insolvency 
protection benefit as part of its 
policies. 

Customers who purchase travel 
insurance with this benefit will have 
cover for unused prepaid transport 
and accommodation arrangements 
that have been cancelled or shortened 
as a result of the insolvency of a travel 
service provider.

Benefits and exclusions differ from 
product to product, so AGA always 
recommend that travellers read the 
Product Disclosure Statement (PDS) 
before purchasing a travel insurance 
policy to understand what their 
coverage benefits are and when they 
may apply.
■ allianz-assistance.com.au

Claim amount Country What happened

$1,328,000 Southeast Asia Insured suffered an illness

$122,000 North America Insured fell over

$114,000 Southeast Asia Insured suffered an illness

$105,000 North America Insured had a mountain bike accident

$98,000 Southeast Asia Insured had a bicycle accident

$72,000 Africa Insured had a motor vehicle accident

$70,000 North America Insured suffered an illness 

$67,000 East Asia Insured fell off bunk bed

$67,000 Europe Insured fell over

$66,000 East Asia Insured suffered an illness 

RECORD PAYOUT FLAGS REAL VALUE OF 
HAVING PROPER TRAVEL INSURANCE

The top ten medical claims made by Aussie travellers in 2016
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SHE BOOKED WITH AN

ATAS 
ACCREDITED 
TRAVEL AGENT

Quality, trustworthy, experienced, 
industry accredited travel agents 
can be found at ATAS.com.au

TOURISM BOARDS in Hawaii and the UK 
are celebrating with latest inbound figures 
showing both destinations continue to draw 
travellers in record numbers from around 
the world.

Some 335,753 Australians visited Hawaii 
last year, forking out $US877 million (approx. 
$AU1,141 billion) on trips to the Aloha State 
according to new figures released by the 
Hawaii Tourism Authority.

According to the preliminary 2016 data, 
this was up 3.8 per cent on 2015 spending, 
equating to an average of $US2,614 (approx. 
$AU3,401) per person per trip.

“Australia is Hawaii’s third largest 
international market, which is quite 
astounding given our population size 
compared to other markets,” said Kerri 
Anderson, Hawaii Tourism Oceania (HTO) 
Australia Country Manager.

“Australians go back to Hawaii again and 
again, with more than 46 per cent of visitors 
on at least their second trip – I’ve met many 
Aussies who go every year.”

Meanwhile new figures also show more 
overseas visitors came to the UK last year 
than ever before. In 2016 there was a 
record 37.3 million inbound visits to the 
UK, up three per cent on 2015 with visitors 

spending £22.2 billion (approx. $AU35.9 
billion), matching 2015’s record spend.

The figures show strong growth 
in 2016 from North America, Canada 
and the U.S. – the latter Britain’s most 
valuable tourism source market, with 4.3 
million visits, up seven per cent on 2015. 
Comparing growth during the last six 
years shows there were 7.5 million more 
visits in 2016 than 2010, an increase of 
25 per cent.

“The strong growth in inbound 
visits demonstrates British tourism’s 
continued ability to compete for 
international visitors and deliver 
economic growth across our nations 
and regions,” said Sally Balcombe, 
Chief Executive, VisitBritain.

Latest flight booking data shows 
that 2017 is also off to a strong start 
with flight bookings to the UK up 
16 per cent for February to April 
compared to the same period last 
year. is worth £127 billion (approx. 
$AU206 billion) annually to the UK 
economy, creating jobs and boosting 
economic growth across its nations and 
regions
■ gohawaii.com; visitbritain.com

Hawaii and Britain are top of the pops

Sunset in Waikiki and (above) Wordsworth’s 
cottage in the Lake District 
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1. SAN JOSE DEL CABO, 
MEXICO
Situated 30 kilometres south of the lively 
Cabo San Lucas, San Jose del Cabo is a quieter 
alternative for those seeking a spot of peace 
and tranquillity. The Las Ventanas al Paraiso 
hotel is a top pick among TripAdvisor users, 
being described by one guest as “excellence 
and luxury at its finest.” Travellers can explore 
the charming San Jose del Cabo main square 
filled with restaurants, art shops and historical 
landmarks such as the parish church of San 
Jose del Cabo and the Town Hall.

2. WHISTLER, CANADA
Just a short trip from Vancouver, Whistler 
boasts rugged beauty and outstanding 
skiing opportunities. For the thrill-seeking 
traveller, check out Peak to Peak Gondola, 
the world’s longest and highest gondola 
ride, stretching 4.4 kilometres between 
Whistler and Blackcomb Mountains, and 
offering access to skiing, 50 kilometres of 
summer hiking and views of the mountains. 

TOP SPOTS FOR2017

3. JERICOACOARA, BRAZIL
Known for having one of the best beaches 
in the world, the small fishing village of 
Jericoacoara offers travellers stretches of 
unspoiled sand, streets lined with bars and 
restaurants, and memorable sunsets at Duna 
do Por do Sol.

4. KIHEI, HAWAII 
Located on Maui’s western shore, Kihei 
offers an impressive selection of hotels and 
restaurants, catering to visitors who flock 
to dive, swim and sun themselves on its 
white sand beaches. Travellers can visit the 
Red Line Rafting Co. for snorkelling and to 
explore Hawaii’s rich marine life.

5. BAKU, AZERBAIJAN
Situated along the Caspian Sea, Baku is a 
heady mix of Asian and Western cultures, 
of the old and new, all of which is best 
reflected in the city’s sights and landmarks. 
Visitors can explore the famed medieval Old 
City Baku, which houses the UNESCO-listed 
Shirvanshah’s Palace, and Maiden Tower. 
Admire the city’s contemporary buildings 
such as the Heydar Aliyev Center, designed by 
Zaha Hadid, and the Flame Towers – a trio of 
skyscrapers covered with LEDs and displaying 
the mesmerising movement of a flame. 

TRIPADVISOR HAS announced their 
Travellers’ Choice awards for ‘Destinations 
on the Rise’, with the city of San Jose del 
Cabo in Mexico earning the ranking of 
number one in the world. 

The awards recognise 43 destinations 
selected by an algorithm primarily 
measured by year-over-year increase 
in positive TripAdvisor traveller review 

ratings for accommodations, restaurants, 
attractions and increase in booking interest. 
This is the fifth year of the awards and 
Travellers’ Choice ‘Destinations on the Rise’ 
lists were also revealed for Europe, Asia and 
South America.

“The Travellers’ Choice Destinations on 
the Rise list offers plenty of options for 
Aussies seeking inspiration for new places 

to visit in 2017,” said Joanne Kershaw, 
Spokesperson for TripAdvisor. 

“Travellers can choose from these 
award-winning locations featuring pristine 
beaches, historic cities and natural wonders, 
all of which are emerging in popularity 
among the TripAdvisor community as 
a result of their highly-rated options for 
places to eat, play and stay for travellers.”

Whistler 

San Jose del Cabo

Kihei

6. EL NIDO, PHILIPPINES
Known as the Philippines’ last frontier, El 
Nido in Palawan is perfect for travellers 
seeking peace and solitude. Visit the off-the-
beaten-path Nacpan Beach, ranked as Asia’s 
second best beach in this year’s Travellers’ 
Choice awards, for a ‘tourist-less’ experience 
and stay in a water cottage overlooking the 
sea at the El Nido Resorts Miniloc Island.

Baku

El Nido
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BENCH AFRICA

TAILOR-MADE SAFARIS | HONEYMOONS | LUXURY TRAIN JOURNEYS | SMALL GROUP TOURS | FAMILY SAFARIS | ADVENTURE SAFARIS | SPECIALIST SAFARIS | ESCORTED TOURS

The Africa travel experts since 1969. We set the benchmark for African safaris.
1300 AFRICA (237 422) | benchafrica.com.au | or contact your travel agent

 Africa
Adventure

 lives in

7. EILAT, ISRAEL
Perched on the shores of the Red Sea, Eilat’s 
tropical weather, beaches, national parks 
and desert provide the perfect environment 
for outdoor recreational activities. Travellers 
can discover authentic desert flora and fauna 
through hiking and biking at Timna Park. 

8. LAS PALMAS DE GRAN 
CANARIA, SPAIN
The capital of Gran Canaria, Las Palmas de 
Gran Canaria is set amid two bays and the 
beaches of the Playa de las Canteras and 
Playa de las Alcaravaneras. History-lovers can 
find out more about the capital’s historical 
and cultural heritage through a walking tour 
of Vegueta, the oldest quarter of the town 
and a UNESCO World Heritage site. 

9. TBILISI, GEORGIA
Here in the capital of Georgia travellers can saunter down the brick sidewalks and 
cobblestone streets of the Old Town, where they can eat to their heart’s content. Taste 
Georgian food and wine with a walking tour and wine tasting session and later, rest at the 
hip and chic Rooms Hotel Tbilisi.

10. JODHPUR, INDIA
The second largest city in Rajasthan, Jodhpur is a reflection of the royal lineage it has witnessed 
for centuries. Majestic forts and palaces, remnants of the glorious past, adorn the landscape of 
this popular tourist attraction. Travellers can also visit the impressive Mehrangarh Fort, which is 
one of the oldest forts in India and offers sweeping views of the Blue City.

■ For the complete list of award winners for 2017, as well as hotel options and prices in each 
of the destinations listed here, visit: tripadvisor.com/TravelersChoice-DestinationsontheRise

■ For the complete list of Travellers’ Choice Destinations on the Rise award-winners for 2017, 
as well as reviews and candid traveller photos,  
go to: tripadvisor.com/TravelersChoice-DestinationsontheRise

Eilat
Tbilisi
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BUNNIK TOURS have launched their new Middle East touring 
program for the 2017/18 season with an early bird saving of $250 
per person for all bookings made before April 28.

The program includes two new small group tours that combine 
Egypt and Jordan with the Mediterranean island of Cyprus, plus 
nine returning favourites. Itineraries stretch from Cyprus, Israel and 
Jordan to Egypt, Oman and Kenya.

Tour itineraries range from 12 to 25 days in length with the 
small group concept ensuring plenty of one-on-one time with 
expert Egyptologists and local guides to learn about the ancient 
monuments and cultures.

The new ‘Egypt & Cyprus’ tour combines the wonders of ancient 
Egypt with the multi-layered beauty, history and culture of Cyprus. 
Clients will see the Great Pyramids, cruise the Nile, taste traditional 
delicacies and discover both the Greek and Turkish sides of Cyprus.

Bunnik have also included a visit to Petra’s 
Treasury at night on the majority of itineraries 
to Jordan. “It’s such an inspiring sight to see the 
majestic ruins lit by thousands of candles that 
we thought it should definitely be included,” said 
Marion Bunnik, Founder of Bunnik Tours. “Clients 
will enjoy Jordanian music and Bedouin mint 
tea while admiring the spectacular view.”

■ bunniktours.com.au

HAVE YOU ever dreamt of having an 
entire island just for you and your family 
to celebrate a milestone birthday, 
anniversary, wedding or special occasion? 

Toberua Island Resort is offering groups 
of up to 36 people the chance to charter 
their own island in Fiji. Located on the 
eastern side of Viti Levu, this privately-
owned island boasts more than a hectare 
of tropical gardens surrounded by tranquil 
blue waters.

Accommodation is provided in 16 
recently refurbished beachfront bures, 
decorated in authentic Fijian style. The 
premium, deluxe, tropical and three 
bedroom properties are dotted around 

the island and come with private indoor/
outdoor bathrooms, a covered deck, 
hammock and beach chairs. Dining is 
from a changing menu of western and 
local infused dishes prepared with fresh 
seafood and locally grown fruit and 
vegetables.

Activities include reef golf, snorkelling, 
sailing, windsurfing, fishing, a salt water 
swimming pool, volleyball, a spa and 
sport fishing. For those who wish to 
discover the mainland, they can embark 
on a number of tailor-made day trips. 

Divers have a choice of 20 sites with 
grades suitable for all levels while the 
island also has PADI instructors for  

those wishing to learn.
The island is available for $NZ10,000 

(approx. $AU9,500) per night or $NZ279 
(approx. $AU266) per person per night 
inclusive of transfers and all meals. This 
deal requires a minimum five-night stay 
and is valid for stays from now until April 
1 – June 30, November 1 – December 20 
and January 10, 2018 – May 31, 2018 and 
includes island transfers from Nausori 
Airport. 

Total island capacity is 50 guests and 
children can stay at the resort free of 
charge. 
■ For booking and enquiries, contact Narelle 
Langton at sales@wrd.com.au 

SEE THE PYRAMIDS 
AND MAKE SAVINGS

Goodbye world, 
hello private island
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On the scent of a perfume tour
EACH GUEST will receive a custom-designed 
and signature souvenir scent on a unique new 
perfume tour to Morocco, the United Arab 
Emirates and Oman from Active Travel.

“A scent is a powerful expression of who you 
are and can evoke memories which allow you 
to travel through time,” said Moira Mevissen, 
the Australian perfume enthusiast who will 
lead the tour. 

The trip begins on May 8 with a flight 
to Morocco for a three-night stay in 
Marrakech, including guided tours of the 
Old Medina, filled with orange blossom 
trees and bustling bazaars. Guests will visit 
the Majorelle Botanic Gardens which were 
gifted to Marrakech by Yves Saint Laurent 
who saved the sanctuary from destruction 
and whose ashes were scattered through 

the gardens after his death in 2008.
The itinerary then takes travellers over 

Morocco’s highest pass on the edge of the 
Sahara desert to the ancient hilltop village of 
Ait Ben Haddou for an overnight stay. Then 
it’s on to the M’goun Valley where guests will 
learn about centuries-old customs and visit 
vast rose fields harvested to make rose water 
used by Moroccan women for anti-ageing 
and moisturising.

The kasbahs of Skoura are also visited 
en-route back to Marrakech where the group 
will see and smell an argan oil factory and 
join a traditional local cooking class, with 
participants harvesting aromatic Moroccan 
herbs from the organic kitchen garden.

Flying to Dubai for a three-night stay, 
the tour explores the spice and perfume 
souks before a four-wheel drive safari across 
the sand dunes to a Bedouin campsite for 
a traditional belly dance performance and 
dinner under the stars. After a signature 
scent is created for each guest in Dubai, the 
tour moves onto Muscat for the final three 
days, with the itinerary including a visit to 
the Amouage perfume factory in the fishing 
village of Seeb.

The 18-day tour is priced from $9,653 per 
person and includes return flights, 25 meals, 
all touring and sightseeing and the signature 
scent from Dubai.
■ activetravel.com.au

A NEW fashion exhibition celebrating the life 
and legacy of Princess Diana is being staged 
at Kensington Palace in London, her home for 
more than 15 years.

The exhibition, ‘Diana: Her Fashion Story’ 
is being staged to mark the 20th anniversary 
of her death and runs throughout 2017. The 
display will showcase the evolution of Diana’s 
style, including the outfits from her first public 
appearances, to the glamour and elegance of 
her later life. 

Visitors are sure to get a true insight into 
what was involved in dressing ‘one of the 
most photographed women in the world’ and 
the making of a fashion icon. Springtime will 
also see the gardens of Kensington Palace 
altered to complement the exhibition. There 
will be newly planted flowers and foliage 
inspired by the memories of the Princess’s life, 
image and style. 

Located opposite the Palace, the five-star 
Milestone Hotel is taking guests behind the 
scenes of the royal residence with exclusive 
access and insider tours not readily available 
to general visitors. 

Priced from $779 (approx. $AU1,264) 
per room per night, the hotel’s ‘Kensington 
Uncovered’ package includes admission to 
the fashion exhibition, plus a two-night stay 
in a deluxe king room. Guests will also receive 

Celebrate the life and styles of Princess Diana

English breakfast for two each morning, a 
private walking tour for two with Blue Badge 
Guide, Russell Nash, exploring Kensington 
Church Street and the many private mews in 
the area. 

The package also includes two tickets for a 
private guided tour of Kensington Palace (with 
access to ‘Diana: Her Fashion Story’ exhibition 
included) and royal afternoon tea for two with 
a Champagne Sabrage demonstration.

The award-winning Milestone Hotel is the 

London flagship of the Red Carnation Hotel 
Collection. A quintessentially English property 
in the heart of London, it boasts suites and 
spacious long-stay apartments, fine British 
dining in Cheneston’s Restaurant and a 
celebrated afternoon tea menu. The property 
occupies a prime position with views over 
Kensington Palace and is located just minutes 
from London’s museum district and the 
shopping area of Knightsbridge.
■ milestonehotel.com

A master suite at the Milestone Hotel
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VIKING WILL finally offer its trademark 
Scandinavian-style luxury cruising Down 
Under with Viking Spirit assigned the much-
awaited 15-day ‘Australia & New Zealand’ 
itinerary for the 2018/2019 summer. 

The company’s fifth ocean ship, Viking 
Spirit is identical to her sisters Viking Star, 
Viking Sea, Viking Sky and Viking Sun, bar the 
original works by prominent artists. These 
new, all-veranda, state-of-the-art, ocean 
ships are engineered at a scale that allows 
direct access and central docking in most 
ports.

Viking is expanding its ocean fleet at a 
rate of knots and in the process challenging 
the industry’s previous formula to one 
geared towards full immersion into each 
destination’s culture, architecture, history, 
food and wine.

As a main point of difference to other 
cruise lines, Viking has done away with 
casinos and waterslides, and is politely 
saying ‘no thank you’ to kids on board. 
The ‘typical’ Viking guest is curious and 
active, and will enjoy the wide choice of 
complimentary onboard dining venues. 
Other features include a glass-backed 
infinity pool cantilevered off the ship’s 
stern and a wellness spa with sauna and 
Snow Grotto which draws upon the holistic 
philosophy of Nordic culture.

From the metropolitan cities of Sydney 
and Melbourne to the natural beauty of 
coastal New Zealand, guests will explore 
nine ports of call. In Christchurch, visitors 
will witness the famous Kiwi ingenuity as 
manifested in the Container Mall, a series of 
stores set up in giant shipping containers, 

and the Cardboard Cathedral, welcoming 
worshippers until the city’s main cathedral 
is repaired.

In Wellington, Te Papa will change the 
way you look at national museums, while 
the itinerary also takes you to Hawke’s 
Bay, New Zealand’s second largest wine-
growing region, and Napier, with its art deco 
architecture. Auckland, known as the City 
of Sails, has hosted two America’s Cups and 
its marinas are brimming with world-class 
yachts.

Other new itineraries just announced by 
Viking include exploration of Alaska and the 
Inside Passage, Canada, Egypt, Jordan and 
Oman, India, Singapore, Thailand, Bali, Hong 
Kong and more of China, South Korea and 
Japan.
■ vikingcruises.com.au/oceans

REGENT SEVEN Seas Cruises is now offering 
optional business class air packages in 
conjunction with all voyages departing from 
April onwards.

The new package fares, for which agents 
receive a commission, will include an all-
inclusive luxury cruise, return business class 
flights from all major Australian gateways with 
preferred airline partners Emirates, Qantas or 
Singapore Airlines, one night pre-cruise hotel 
accommodation and transfers between the 
airport, hotel and their chosen cruise ship.  

“We know the overwhelming majority 
of our guests fly business class and often 
require hotel accommodation prior to their 
cruise,” said Steve Odell, SVP & Managing 
Director Asia Pacific at Norwegian Cruise Line 
Holdings.

“Now they needn’t worry about organising 
a thing, with their RSSC business class air 

package – extending the indulgent Regent 
experience and ensuring their pre- and post-
cruise experience lives up to the standards 
they’ve come to expect from us.”

Business class air package supplements 
start from $4,440 for Asia voyages and from 
$6,590 to Europe. Upgrades to first class 
flights and route deviations (for a small fee) 
are also available. ‘Cruise only’ packages for 
Australian travellers who enjoy long periods 
of travel and desire more flexibility continue 
to be offered.

Once onboard, guests can enjoy all-
inclusive facilities such as free unlimited 
shore excursions, unlimited Wi-Fi, unlimited 
beverages (including fine wines and 
premium spirits), fine dining and specialty 
restaurants, pre-paid gratuities, open bars 
and lounges.
■ RSSC.com

AUSSIES FINALLY GET A TASTE OF VIKING

Doing the business in the air

The interior of Viking Star and in harbour

Seven Seas Navigator



For more information or to book, 
call 1300 130 134 or visit globus.com.au

Discover hidden gems

ITALY

IT’S TIME TO TOUR.

Superior Hotels  Deluxe Coaches  Expert Tour Directors  Local Favourites  Regional Cuisine  VIP Access to Attractions

As the gold standard in first-class escorted travel for 89 years, Globus introduces you to the 

stories behind Italy’s most awe-inspiring places. Enjoy unmatched value, VIP access to major 

sights, and experience hidden gems with Local Favourites. 

Whether you want a seven day introduction or an in-depth discovery of the Bel Paese  

(beautiful country), Globus can take you there.

170221_GNA17_TravelTalk_TimeToTour_210x297mm.indd   1 21/02/2017   12:56 PM
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PRINCESS CRUISES has launched its latest 
North America cruise programs, providing 
travellers with even more ways to explore 
the continent, from the icy straits of Alaska 
to the sunny Caribbean.

The cruise line has also unveiled a 15 per 
cent increase in capacity in Alaska in 2018, 
offering its largest ever deployment in the 
Great Land. Between May and September 
2018, seven Princess ships will sail Alaska’s 
waters on 130 departures from Seattle, San 
Francisco, Los Angeles, Vancouver, B.C. and 
Anchorage (Whittier). 

In addition, the cruise line has more than 
22 cruise/tour options providing guests the 
opportunity to journey into the interior of 
Alaska, visiting five custom-built Princess 
Wilderness Lodges. New offerings include a 
full season of calls to Icy Strait Point by Island 
Princess as well as two 12-day roundtrip 
cruises to Alaska from Los Angeles. 

“Alaska is an incredibly dramatic and 
exciting place to cruise, which is why the 
number of Australian passengers exploring 
the region surged by 20 per cent last year,” 
said Stuart Allison, Princess Cruises Vice 
President Australia & New Zealand.

Fares start from $1,229 per person twin 
share for a seven-night ‘Voyage of the 
Glaciers’ from Vancouver to Anchorage 
departing May 12, 2018. Cruise/tour options 
include a 12-night ‘Denali Explorer’ itinerary 
combining a seven-night cruise and five-
night land tour, departing May 12, 2018, with 
fares from $2,419 per person twin share.

Meanwhile, Caribbean Princess offers 47 
round trip departures from Fort Lauderdale 
between April and September 2018. Fares start 
from $1,419 per person twin share for a seven-
night ‘Western Caribbean’ cruise roundtrip 
from Fort Lauderdale, departing May 19, 2018.
■ princess.com

FEEL LIKE A 
PRINCESS 
IN ALASKA

CUNARD HAS partnered with the 
world’s largest provider of wine and 
spirits qualifications to launch certified 
courses for guests.

The agreement with the Wine & 
Spirit Education Trust (WSET) will 
initially be available on Queen Mary 2’s 
westbound Transatlantic crossings and 
world voyages. Courses are expected 
to be available on Queen Victoria and 
Queen Elizabeth later in 2017.

The WSET courses are the latest 
addition to Cunard’s extensive wine 
credentials. Queen Mary 2 is renowned 
for having one of the finest wine lists at 
sea with a collection of 484 fine wines, 
while The Cunard Wine Academy offers 
an all-sensory experience of food and 
wine pairings, tastings and producer 
master classes for guests.
■ cunard.com

SAILINGS TO some of the most dynamic 
ports around the globe, new destinations 
and visits to the hottest events are all part 
of the 2018-2019 season from Celebrity 
Cruises.

The line is revealing many firsts for guests 
to choose from among the 282 destinations 
on offer in 77 countries across all seven 
continents that include new ports of call, 188 
overnights in 41 cities and 28 double 
overnight stays in seven different ports.

In Europe, Celebrity Silhouette will 
homeport in Southampton for the 
first time and will offer seven-and 
eight-night Norwegian Fjord sailings, 
seven 14-night Scandinavia and Russia 
sailings on three different itineraries and 
14-night Mediterranean, Canaries and 

Azores, Iceland and Ireland sailings.
The line’s newest ship, Celebrity 

Reflection, will continue to offer its 11-night 
Western Mediterranean sailings, as well as 
its popular 10-night East Mediterranean 
itineraries, calling Civitavecchia (Rome, 
Italy) homeport throughout the summer 
season. Guests can also combine the 
Eastern and Western Mediterranean 
itineraries, pinpointing each of the region’s 
most popular destinations in one go.

In addition, there will be opportunities 
to visit destinations during global events 
through its popular ‘Signature Event 
Sailings’, including trips to The French 
Open, The British Open, The Royal 
Edinburgh Military Tattoo, the Cannes Film 
Festival and the 2018 World Cup in Russia. 

STAR POWER IN THE CELEBRITY SEASON

The line will also continue to offer a seven-
night round-trip itinerary to the Hubbard 
Glacier from Vancouver on Celebrity Infinity, 
while sister ship Celebrity Solstice will also 
venture into Alaska.
■ celebritycruises.com.au

In a glass of 
their own

St. Mark’s Basilica,  
Venice
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AUSSIES CAN observe ANZAC Day on a 
special seven-night trip aboard the Murray 
Princess from Captain Cook Cruises.

Departing on April 21, the cruise 
combines the new Upper Murraylands 
itinerary with commemorative festivities 
and entertainment, including a special dawn 
service followed by a traditional ‘Gun Fire’ 
breakfast and a game of two-up. 

The rest of the tour will visit the northern 
area of the Murray River from Mannum to 
Morgan, exploring the history of Australia’s 
riverlands. Travellers will visit the historic 
towns of Waikerie, Morgan and Swan 
Reach and be taken on guided walks. 
At Blanchetown encounter the unique 

experience of going through Lock No. 1 (one 
of 13 along the river). 

Wine lovers will enjoy lunch and wine 
tastings at Banrock Station Wine and 
Wetland Centre and a vineyard tour and 
cellar door tastings at Burk Salter Boutique 
Winery and Caudo Vineyard. 

Learn about Aboriginal history at the 
Ngaut Ngaut Aboriginal Reserve – one of 
Australia’s most significant archaeological 
sites – and enjoy a guided boardwalk tour 
of ancient rock carvings. There is also a visit 
to a native wildlife shelter and a trip to the 
Australian Woolshed Shearing Show.

Onboard, enjoy some fishing off the 
vessel or relax on the open top-deck or in 

one of two air-conditioned paddlewheel 
lounges and admire the views as the Murray 
Princess cruises past limestone cliffs, through 
gorges and along riverbanks lined with 
mallee scrub and red gum forests.

Early booking saver fares for ‘The Upper 
Murraylands Anzac Cruise’ start from 
$2,014 per person twin share (based on an 
inside cabin with two single beds). All fares 
include accommodation, meals, guided 
nature walks, eco-excursions, onboard 
presentations, the Captain’s Dinner and 
Dance, live entertainment, use of the sauna, 
spa, sun deck, bar, two lounges, restaurant 
and mini gymnasium. 
■ murrayprincess.com.au

FULL STEAM INTO ANZAC DAY JOURNEY

CALL 1300 028 502 visit www.msccruises.com.au or see your travel agent

AROUND THE BOOT
Italy, France, Spain, Malta, Greece, Montenegro, Croatia

Includes Airfares!

GENOA
(Portofino)

MARSEILLE

MAHON
(Balearic Is.)

CAGLIARI

Mediterranean Sea

Malta

France

NAPLES

MESSINA
(Taormina)

VALLETTA

(Pompeii)

VENICE

Mediterranean Sea

Italy

Montenegro
KOTOR

CORFU
Greece

CIVITAVECCHIA
(Rome)

SPLIT
Croatia

15NIGHTS 
FROM AUD$3,799pp*

INCLUDES 13 NIGHT CRUISE  ABOARD MSC ARMONIA

INSIDE

from $3,799pp*

OCEAN VIEW

from $4,079pp*

BALCONY

from $4,839pp*
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VOYAGES TO Antiquity have just announced 
that a completely new winter program for 
2017/18 will soon be launched.

The company has spent the past 
seven years defining and refining their 
approach to cruising the lesser-known 
and lesser-explored places and ports of 
Europe. They have also been looking for a 
complete destination that can become a 
suitable home for Aegean Odyssey during 
the winter months, one which will enable 
them to deliver a unique insight, focus and 
exploration of the ports on offer. By doing 
so this would also complete a full annual 
program for the much-loved ship.

Following many months of research, 
reading and inspection visits, Voyages to 
Antiquity have now chosen the Caribbean 
and Cuba as their winter home. This region 
is often represented by generic images of 
cobalt blue seas, beaches and palm trees, 
yet these fascinating and culturally rich 
islands have an extraordinary history that 
extends across the entire globe. 

Awards night is all at sea 
MORE THAN 500 industry members joined Cruise Lines 
International Association (CLIA) Australasia in marking a record 
year of cruising at the 16th Annual Cruise Industry Awards in 
Sydney recently.

A total of 19 awards were handed out across nine categories 
with the top Australian gong once again going to Bicton Travel 
in Western Australia. In addition to winning an unprecedented 
sixth ‘Gold Agency of the Year’ award, Bicton founder 
Carole Smethurst was inducted into the CLIA Hall of Fame, 
acknowledging her tireless efforts and achievements across the 
cruise sector.

“Each year, the event continues to grow in stature in line 
with the impressive expansion of the industry, cementing the 
CLIAs as the cruise industry’s ‘night of nights’,” said Steve Odell, 
Chairman of CLIA Australasia.
■ cruising.org.auMSC CRUISES have marked a key milestone in the building of their 

latest ship with the traditional coin ceremony in Italy.
MSC Seaview is the third next-generation mega cruise ship that 

will come into service under the company’s 10-year investment plan 
through 2026.

“This plan underpins the next phase of our global growth,” said 
Pierfrancesco Vago, Executive Chairman of MSC Cruises. “She will 
reflect our ongoing commitment in bringing to market the most 
innovatively conceived cruise ships. The Seaside generation of MSC 
Cruises ships – of which MSC Seaview is part – introduces yet another 
game-changing prototype.”

The new ship will come into service in June 2018, sailing the 
Western Mediterranean in her inaugural summer season. She will 
then continue her deployment in Brazil as of November 2018. Guests 
will enjoy one of the highest ratios of outdoor spaces at sea, with an 
increased number of balcony cabins, sea views and public areas. 

Every element of the ship has been designed to enable guests to 
make the most of the outdoors - from cabins and suites with outdoor 
spaces, eating and drinking al fresco through to outdoor fitness 
facilities and luxury cabanas for spa treatments.
■ msccruises.com.au

YOU’RE GONNA LOVE THIS WINTER’S TALE

The new program promises to explore 
the history and tales of the Caribbean in 
a way never done before by a cruise line, 
with passengers visiting places of historic 

and natural interest. Full details will be 
announced in the coming weeks for the 
cruise program commencing in November.
■ voyagestoantiquity.com

Left to right: Pierfrancesco Vago, Executive 
Chairman of MSC Cruises; Gianni Onorato, CEO of 
MSC Cruises; Giuseppe Bono, CEO of Fincantieri

Coin marks milestone 
in growing MSC fleet

Left to right: Phil Smethurst, Carole Smethurst and Michael 
Middleton from Bicton Travel with Fiona Dalton, Managing 
Director, Uniworld Australia



*TERMS & CONDITIONS: All fares shown are Australian Dollars, per person, based on twin occupancy and including all bonus saving discount. Fares include pre and/or post hotel stays as detailed for each itinerary, gratuities & port taxes (correct as of  
20 February 2017). Cancelled bookings are subject to cancellation penalties as per the terms and conditions. Availability is limited and limited to selected cabin categories. All Cruise Tour & Fly Free offers are capacity controlled and can be withdrawn or 
modified at any time without notice. ^FLY FREE offer is subject to availability. Airfare is economy class and based on specific airlines, routing and class. Valid for flights to/from Sydney, Melbourne, Brisbane, Adelaide & Perth. Pre & post hotel accommodation 
& transfers from airport/port/hotel offered on dates specified on itinerary only, ask for details. Travel agent service fees not included. Voyages to Antiquity reserve the right to change, correct errors, withdraw from sale any or all fares, itineraries, excursions 
& fees. For full terms & conditions visit www.voyagestoantiquity.com.au or visit your local preferred Travel Agent.

REQUEST A BROCHURE   02 9959 1345 | info@vta.net.au | www.voyagestoantiquity.com.au

INCLUDES: Pre- & post-cruise hotel stays* • All meals  onboard • Complimentary wine, beer or soft drinks with  
dinner onboard • Sightseeing excursions • Experienced  guest speakers on each cruise • Gratuities & port fees   
• Transfers & baggage handling between overseas airports hotels and the ship

2017  
VOYAGES  
ON SALE!

HURRY LIMITED 
AVAILABILITY

Highlights – London, Honfleur, St Malo, Montoir de Bretagne,  
La Rochelle, Bordeaux, La Coruna, Oporto, Lisbon,  

Cadiz, Malaga, Barcelona, Carcassonne, Marseilles, Monte Carlo, 
Portofino, Florence/Pisa, Rome

• Return economy flights from Australia^ to Europe
• 2-night hotel stay in London

• 24 night cruise aboard Aegean Odyssey
• 16 included tours in 6 countries

• 2-night hotel stay in Rome

GRAND VOYAGE  
TO ROME

London to Rome
29 DAYS 

20 AUGUST 2017

Highlights – Seville, Cadiz, Casablanca/
Marrakesh, Fez / Volubilis / Tangier, Malaga

• 2-night hotel stay in Seville
• 9 night cruise aboard Aegean Odyssey

• 1 overnight hotel stay in Fez
• 1 overnight hotel stay in Marrakesh

• 8 included tours in 2 countries

ANDALUSIAN SPAIN  
& MOROCCO

Seville to Malaga
12 DAYS 

29 OCTOBER 2017

Highlights – Seville, Cadiz, Casablanca, Fez, Rabat, 
Marrakesh, Agadir, Lanzarote, La Palma, Tenerife

• 11 night cruise aboard Aegean Odyssey
• 1 overnight hotel stay in Fez

• 1 overnight hotel stay in Marrakesh
• 8 included tours in 2 countries

SEVILLE, MOROCCO  
& CANARY ISLANDS
Malaga to Tenerife

12 DAYS 
9 NOVEMBER 2017

Highlights – Lisbon, Cadiz, Malaga, Valencia, Barcelona, 
Carcassonne, Marseilles, Monte Carlo, Portofino,  

Florence/Pisa, Rome, Sorrento, Taormina, Corfu, Dubrovnik, 
Sarande, Lecce, Split, Urbino, Venice

• Return economy flights from Australia^ to Europe
• 2-night hotel stay in Lisbon

• 24 night cruise aboard Aegean Odyssey
• 21 included tours in 9 countries

$13,695*
pp twin share

Premium Outside 
Cabin from 

$13,795*
pp twin share

Premium Outside 
Cabin from 

$3,820*
pp twin share

Premium Inside 
Cabin from 

$4,136*
pp twin share

Premium Inside 
Cabin from 

GRAND VOYAGE TO 
THE COTE D’AZUR  

& ADRIATIC
Lisbon to Nice

27 DAYS 
1 SEPTEMBER 2017

FLY FREE^ CRUISE TOUR 

FLY FREE^ CRUISE TOUR 
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RIVERcruising

RIVER CRUISING has reached new heights 
of popularity among Aussie travellers 
and Evergreen Tours is responding to the 
growing trend by launching three new ships 
in 2017, almost doubling their fleet. 

The vessels will not only allow Evergreen 
to welcome more guests on their award-
winning ‘Star Ship’ fleet, but also to expand 
its European offerings to include France and 
Portugal.

The new ships are Emerald Destiny, which 
will begin sailing the Rhine and Danube 
rivers in April, Emerald Liberté, set to travel 
on the Rhône and Saône rivers in France in 
April, and Emerald Radiance, cruising the 
Douro river in Portugal from May.

Emerald Destiny will carry 186 passengers 
and will feature the same specifications as 
her sister ships, Sun, Star, Dawn and Sky. 
In most cabins she will boast the popular 
indoor balcony, complete with decked area 
and an ingenious open-air system, and a 
pool-turned-cinema.

The Emerald Liberté will host 138 guests 
and offer all the same amenities, including 
the swimming pool and cinema. Her launch 
will mark the first time Evergreen has sailed 
its own ship on the Saône and Rhône rivers, 
plying between Arles and Lyon on an eight-
day cruise, with optional extensions in Paris 
and Nice. The itinerary has been enhanced 
to include Emerald Active programs and 

an onboard cooking demonstration by an 
award-winning chef.

The Emerald Radiance, which carries only 
112 passengers, will offer an intimate way 
to traverse the Douro over eight days, with 
city extensions to Lisbon and Madrid also 
available. Riverview Suites, a new cabin 
category, are located on the Horizon Deck 
and clock in at a spacious 30 square metres.

These suites feature panoramic vistas 
from the unique drop-down windows and 
a separate bedroom and living area. With a 
deluxe walk-in wardrobe, larger bathroom 
and complimentary mini-bar, these suites 
offer all the amenities of the owner’s suites.

The France and Portugal cruises can be 
seamlessly linked to make the 15-day ‘Three 
Rivers Discovery Cruise’, a unique itinerary 
which is exclusive to Evergreen.

The company has also just 
released its 2018 European River 
Cruising Preview brochure with deals 
including:
■  Fly free to Europe including taxes: 

available on Emerald staterooms 
(category D or E) on 15-day cruise-
only itineraries; as well on Emerald 
balcony suites or higher on most 
cruise tours 21 days or longer

■  No single supplement for solo 
travellers who book an Emerald 
stateroom (category D or E) on 

a 15-day ‘Splendours of Europe’ cruise 
between Amsterdam and Budapest and 
21-day ‘Paris to Prague’ or ‘Prague to 
London’ cruise tours

■   Fly business class for $3,995 per person 
including taxes is available for guests 
booking a grand balcony suite (S) or 
owner’s one-bedroom suite (SA) on any 
2018 cruises of 15 days or longer.

■   Save up to $800 per couple: applied when 
the cruise is booked and paid in full 12 
months or over in advance

These preview offers expire on April 30 or 
until Evergreen’s main 2018 Europe River 
Cruising brochure is released, whichever 
comes first. 
■ evergreentours.com.au

THREE NEW STARS  
WILL APPEAR IN THE SKY

Emerald Radiance in Portugal



*Conditions apply. SEE: aptouring.com.au/SpecialDeals for full conditions. Prices are per person (pp), AUD, twin share and include port charges. Prices are correct as at 14 January 2017. Prices based on EUMC15: 9 December 2017 (Cat. E). ALL OFFERS: Limited suites on set departures are available and 
are subject to availability. DEPOSITS: A first non-refundable deposit of $3,000 pp is due within 7 days of booking. Australian Pacific Touring Pty Ltd. ABN 44 004 684 619. ATAS accreditation #A10825. APT5413

BEST RIVER CRUISE
OPERATOR
2015-2016

BEST INTERNATIONAL
TOUR OPERATOR

2014-2015

BEST DOMESTIC
TOUR OPERATOR

2012-2016

SLOVAKIA

NETHERLANDS

HUNGARY

GERMANY

AUSTRIA

Concerto River Ship14

Würzburg

Bratislava
Regensburg

Nuremberg
Miltenberg

Melk

Dürnstein

Rüdesheim

Passau

Cologne

Bamberg

Salzburg

Rothenburg

Andernach

Linz Vienna

AMSTERDAM

Bonn

BUDAPEST

EUMC15

From humble beginnings 
to holidays fit for royalty
From our first suburban bus route to our famous all-inclusive 
luxury Europe River Cruises. APT is and always will be, the 
cruising and touring pioneer. Because even after all these 
years, our spirit of innovation and love of travel has made  
us Australia’s most awarded travel operator.

To celebrate 90 years of Unforgettable, the gifts are on  
us with deals and savings across all Europe River Cruises 
during our 90th Celebration Sale.

Magnificent Europe – All-inclusive Luxury
Fly Free* + Free night in Budapest*
15 days from $7,295* pp twin share

Visit aptouring.com.au/Europe2017 or call 1300 203 078 or see your local travel agent
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FOR THE first time ever, Uniworld is offering 
five per cent savings on all voyages in their 
2018 itineraries when booked and paid in 
full by June 30.

Members of the River Heritage Club, 
Uniworld’s loyalty program for past guests, 
will enjoy an additional five per cent savings 
on all voyages. 

Among its itineraries for 2018, Uniworld 
has introduced three new European 
journeys. ‘Enchanting Danube & Prague’, 

‘Remarkable Rhine’ and ‘Enchanting 
Danube & Munich’ itineraries sail the 
Rhine and Danube and offer coinciding 
multigenerational departure dates to 
accommodate families in search of an 
engaging travel experience for all ages.

“We are excited to introduce these new 
itineraries that complement our immersive 
collection of global experiences for 2018 
bookings,” said Ellen Bettridge, President and 
CEO of Uniworld.

SCENIC HAS launched its 2018 pre-
release on luxury Europe river cruising 
with a number of special offers that are 
only available for a limited time.

Guests who book now will travel at 
2017 prices in 2018 on all departures 
all year. Travellers can also fly free to 
Europe all year round when booking a 
standard suite on a cruise of 11 days or 
more. Other savings include flying to 
Europe for $995 per person including 
taxes when booking a balcony suite on a 
cruise of 11 days or more and travelling 
between April and September.

Cruisers can upgrade to business class 
from $3,995 per person including taxes 
on selected cruises of 15 days or more 
departing in October and November 
when booking a diamond deck suite. 
Solo travellers can also save 50 per cent 
off the single supplement on selected 
departures of 11 days or more.

Those who book now and pay the 
journey in full by May 31 will also secure 
an additional $600 per couple discount 
when booking cruises of 11 days or 
longer, and $300 per couple when 
booking cruises of 10 days or less.

Two new itineraries have been 
launched this season, including the 

DEBUT OFFER WILL SAVE YOU CASH

eight-day ‘Rhine Christmas Markets’ which 
travels between Amsterdam and Basel in 
December, taking in the festive markets of 
Germany. This can also be extended by five 
days in Switzerland. 

The other new addition is the 15-day 
‘Imperial Russia’ which travels from 
Moscow to Volograd (Stalingrad) stopping 
at unique ports including Kostroma 
and Saratov, giving guests who have 
previously travelled to Russia a reason to 
return and explore the country further. 

The Douro sailing season in Portugal 

has also been extended to the end of 
December to cope with guest demand.

“As always, our pre-release offers are 
the very best for the 2018 Europe river 
cruising season,” said Aleisha Fittler, 
Executive General Manager.

“Cabins are limited and we anticipate 
many will sell out. Pre-registration was 
strong this year so we encourage agents 
to book their clients now to guarantee 
their preferred travel dates and choice  
of suite.”
■ scenic.com.au

The 10-day ‘Enchanting Danube & Prague’ 
itinerary sails from Budapest to Prague 
with guests experiencing the culture of five 
countries as they travel through some of 
Europe’s most fascinating world capitals. 
The nine-day ‘Remarkable Rhine’ tour 
from Basel to Amsterdam takes guests 
through Switzerland, Germany and The 
Netherlands, while the ‘Enchanting Danube 
& Munich’ itinerary showcases the best of 
Central Europe, from old-world capitals to 
memorable towns and villages.

“We are delighted to be releasing our 2018 
collection so early in the year,” said Fiona 
Dalton, Managing Director for Uniworld 
Australia. “While we expect strong demand 
for our 2017 voyages to continue, we know 
that many Australians book their Europe 
holidays well over 12 months in advance.“ 

The company will continue to offer its 
pre-existing itineraries in Egypt, Russia, 
China, Vietnam and Cambodia, and India 
in 2018, including the pre-cruise extension 
to India’s ‘Golden Triangle and the Sacred 
Ganges.’ Additionally, Uniworld will offer 
multigenerational family departures 
on seven of its most popular European 
itineraries in 2018 and the company’s 
Connoisseur Collection, ideal for foodies, 
is available to book on six itineraries that 
travel through France’s most renowned wine 
regions.
■ uniworld.com

Check out today’s specials

Uniworld’s River Ambassador sailing 
along the Rhine Main

Scenic Azure in the Douro 
Valley in Portugal
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A World of Discovery
Not just River Cruising but much more

18 Day South Africa & Victoria Falls
• 18 Day Deluxe South Africa Tour
• 3 nights at Kruger National Park
• Drive the Garden & Panorama Routes
• Elephant Whispers Interaction in Hazyview 
• Addo, Kruger & Chobe 
• Table Mountain Cable Car for views of Cape Town
• All tipping & gratuities included
• 29 meals

From $7,545pp* – Includes Early Bird Discount
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19 Day Vietnam & Mekong Cruising
• 7 night Deluxe Mekong River Cruise
• Visit world heritage listed Halong Bay
• Ancient Temples of Angkor
• The Killing Fields & Tuil Sleng Genocide Museum
• Ho Chi Minh City & Hanoi
• Historic Hoi An & Hue
• Guided tour of Phnom Penh
• Beer, wine & soft drinks with lunch & dinner
• 40 meals

From $7,095pp* – Includes Early Bird Discount

Call 1300 383 747 or visit evergreentours.com.au
*Terms and conditions apply, see our website.

Brochures
Out Now
in TIFS!
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20 Day Best of South America
•  Tour Lima City
• Visit Sacred Valley, Machu Picchu, Cuzco  

& Sacsayhuaman 
• Lake Titicaca’s Floating Islands 
• “Christ the Redeemer” & Iguazu Falls 
• Learn of Inca & Pre-Inca Culture 
• Experience Argentinian Gaucho Ranch
• All tipping & gratuities included
• 29 meals

From $8,345pp* – Includes Summer Sale Discount, 
Early Bird Discount; 2 for 1 airfares availableESAM
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PRE-RELEASE BOOKINGS have opened for 
APT’s 2018 Europe River Cruising season, 
with a range of early booking deals and new 
itineraries on offer.

Fly international return for free, travel in 
2018 at 2017 prices and companion fly free 
offers are among the Superdeals available on 
selected itineraries for travellers who book 
before April 30. Deals on APT’s most popular 
itinerary, the 15-day ‘Magnificent Europe’ 
cruise, are included as well as offers for river 
cruises in France and Portugal, and APT Small 
Group Discovery land tours. 

Guests who book ‘Magnificent Europe’ 
before the deadline can receive free 
international return flights, while those 
travelling in March, October, November or 
December 2018 will pay 2017 prices. This 
classic Amsterdam to Budapest itinerary is 
priced from $6,795 per person twin share 
and takes in both the grandeur of the former 
Austro-Hungarian Empire and the charm of 

European village life from the comfort of a 
luxuriously appointed Concerto river ship.    

Included in the itinerary are three 
exclusive APT Royal Signature Experiences: a 
visit and special dinner at Germany’s Namedy 
Castle, a cocktail reception and private 
concert at Vienna’s City Palace, and a private 
rail journey onboard the Majestic Imperator, 
a grand recreation of the trains once used by 
the Austrian royal family.

Those with their hearts set on France 
can also receive free international return 
flights on the 15-day ‘Romantic Rhône & 
Seine’ cruise, which commences in Arles and 
concludes in Paris. This ultimate cruising 
holiday combines the castles, wine and 
Roman ruins of the south of France with the 
picturesque towns, gardens and chateaus 
that line the Seine, and the option to take 
in both the D-Day sites of Normandy and 
the site of the World War One battle of the 
Somme. 

A SELF-SKIPPERED narrowboat holiday in the UK is the fastest way 
to a slower pace of life. Cruise at your leisure between dawn and 
dusk, and moor virtually wherever you please with waterside pubs, 
villages, towns, cities and historic treasures never far from the canal.

Cruise to Shakespeare’s Stratford-upon-Avon or to the cathedral 
city of Worcester. Explore the Midlands, Black Country or the 
industrial history of Birmingham (said to have more canals than 
Venice). Visit historic Bath, the Brecon canal in Wales or cruise 
between Edinburgh and Glasgow in Scotland.

Canal and river cruising specialists Outdoor Travel is offering a 
10 per cent discount off the hire price for select destinations and 
departures when booking for one week and greater savings for 
longer bookings.
■ outdoortravel.com.au

SUPERDEALS OFFER SOME 
SUPER SAVINGS

From rivers to canals

Among the new itineraries on offer, the 
‘Western Front Explorer with ANZAC Day 
Dawn Service’ is a 15-day battlefield cruise in 
France and Belgium timed to commemorate 
the centenary of the ANZAC victory at the 
Second Battle of Villers–Bretonneux.

Meanwhile the 15-day ‘Voyage through 
the Balkans’ is a springtime-only cruise of 
the lower Danube that departs and returns 
to Budapest. Guests first travel upstream to 
Bratislava and Vienna before heading down 
through Serbia and the series of memorable 
gorges known as the Iron Gates, to Bulgaria 
and Romania.   

Travellers can enjoy the comfort of their 
own suite or soak in the scenes atop the 
sun deck aboard award-winning Aria and 
Concerto vessels. APT Europe River Cruising 
prices are all-inclusive, with transfers, port 
charges, gratuities, sightseeing and most 
meals taken care of.  
■ aptouring.com.au



UNIWORLD.COM | CALL 1300 780 231

AND TO THINK THE SHIPS 
aren't even the best part.

Our unique boutique award-winning ships are just the beginning. Uniworld features

more than 80 Exclusive Excursions that are completely unique to Uniworld guests,

ultra-inclusive amenities, and the most professionally trained staff on the rivers.

The world is your canvas, and this work of art is all up to you. 
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AIR CANADA has unveiled a new livery for 
its fleet, new uniforms and a sample of 
future food and beverage offerings.

Set to feature on the entire fleet of 300 
aircraft, the focal point of the new livery 
is an encircled, red maple leaf emblem, 
which returns to the tail of AC planes after 
an absence of 24 years. The other obvious 
addition is a new black and white design 
that features a bold, new Air Canada 
typeface.

Providing a “sleek, contemporary” 
backdrop, the new livery has been unveiled 
on three planes before a subsequent rollout 
to the rest of the fleet.

With red accents and accessories, the 
airline’s new uniforms feature an elegant 
charcoal grey and black design, “combining 
urban chic and international flair”. Created 
to complement the fresh interior of AC’s 
international fleet, the carrier’s ground and 
flight crew will don the new uniforms later 
this year.

Benjamin Smith, President of Air Canada 
Passenger Airlines, said the new livery 
marked a “pivotal inflection point” in the 
flag carriers’ 80-year history.

“On the occasion of Canada’s 150th 
anniversary year, with our new livery, new 
uniforms for our employees, the award-

winning international cabin standard 
introduced with the launch of our Boeing 
787 aircraft, and enhanced onboard 
offerings, the future Air Canada represents 
the strength of our nation and the future-
looking spirit of our airline,” he said.

“On behalf of our 30,000 employees 
worldwide, it is a privilege to fly Canada’s 
flag, and we are proud to showcase some 
of the best of this nation’s talent as we 
continue to expand Air Canada’s horizons 
to fly to more than 200 destinations on six 
continents.”

Along with the new livery, guests at 
the launch events in Toronto, Montreal 
and Vancouver were treated to a taste of 
the carrier’s upcoming additional menu 
items. These include Lavazza premium 
Italian coffee, pumpkin spice loaf, Quebec 
cheeses, fresh bread, Canadian and 
international wines. The new F&B items will 
be introduced to flyers in April.

Consistently recognised by Skytrax as 
North America’s best airline, Air Canada 
launched 28 new routes in 2016, including 
15 new international services. It also 
became one of just a few airlines to fly to 
all six continents with the introduction of a 
new service to Morocco.  
■ aircanada.com

AIR CANADA TURNS OVER  
A BRAND NEW MAPLE LEAF

Touchdown 
for world’s 
longest flight
CELEBRATIONS HAVE taken place 
in New Zealand to commemorate 
the launch of the world’s longest 
commercial flight.

The Qatar Airways service from 
Doha to Auckland takes 17 hours and 
30 minutes and covers a distance of 
14,535 kilometres. The Boeing 777 
received a traditional water salute as 
it arrived in New Zealand on Waitangi 
Day.

Passengers travelling on the 
inaugural flight were welcomed 
onboard with special cupcakes. In 
addition guests travelling in business 
class received a celebratory Kiwi 
Rose Fizz mocktail, both created 
to commemorate the new service. 
Bespoke menu cards and beverage 
lists inspired by a traditional Maori 
carving were also designed especially 
for the occasion.

Auckland is the first city in New 
Zealand to be served by Qatar 
Airways and the 777 has a two-class 
configuration with 42 seats in business 
class and 217 in economy. Auckland is 
also the first new destination launch 
of the year for the airline that added 
14 new destinations in 2016 and plans 
to launch more than 10 this year, 
including Canberra.
■ qatarairways.com
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QANTAS HAS unveiled a new in-flight safety 
video featuring some of Australia’s most 
famous landscapes and locations.

The new film is an evolution of the 
national carrier’s 2016 safety video, which 
had more than 90 million views across 
the company’s in-flight and social media 
platforms.

The 2017 production features everyday 
Australians in unique destinations across 
every state and territory, ranging from 
the Victorian ski fields to sand surfing at 
Queensland’s Moreton Island. It also features 
several cameo appearances, including a 
Bangarra dance performance overlooking 
Botany Bay, the crew from Wild Oats XI 

LUFTHANSA AND ETIHAD have unveiled details of a new 
multi-million dollar deal that will see the airlines extend 
their commercial partnership and benefit passengers.

The two airline groups have concluded a $US100 
million (approx. $AU130 million) global catering 
agreement and a Memorandum of Understanding (MoU) 
to cooperate in aircraft maintenance, repair and overhaul.

The companies are also exploring further cooperation 
in a number of areas, including freight operations, 
procurement and passenger services to improve their 
competitive offering globally and in the European market.

“Our collaboration with one of the aviation industry’s 
most established and recognised brands is undoubtedly 
the most significant non-equity partnership with an 
airline we have ever announced,” said James Hogan, 
Etihad Aviation Group President and Chief Executive 
Officer. 

The codeshare agreement will grow both carriers’ 
global networks, giving Lufthansa increased access 
to important feeder markets throughout the Indian 
subcontinent via Abu Dhabi, while Etihad will gain access 
into South America through Germany.

“Together we can create added value for our customers 
and shareholders,” said Carsten Spohr, Lufthansa Group 
Chairman and Chief Executive Officer.
■ lufthansa.com; etihad.com THE FIRST Australian-based Airbus A350-900 from Cathay Pacific has made 

its debut, landing in Melbourne. Featuring the latest innovations in aviation 
– combining advanced aerodynamics, state-of-the-art technology and 
innovative designs – the A350 takes travelling well to a new level. From 
a quieter cabin to LED mood lighting, the new aircraft claims to improve 
passenger comfort, helping travellers arrive at their destination feeling 
refreshed. “It is transforming the way our passengers are travelling – it’s 
faster, smarter, and greener, and boasts our newest cabins,” said Nelson 
Chin, Cathay Pacific’s General Manager Southwest Pacific. 
■ cathaypacific.com/AU 

Aussie debut for tech-savvy plane

BEST OF AUSSIE NOW FLYING HIGH

showing Sydney Harbour in all its glory and 
designer Daniel Avakian on a fashion runway  
in Melbourne.

“What we’ve found is that it’s a lot easier to 
grab people’s attention with something that’s 
interesting to watch,” said Alan Joyce, Qantas 
CEO. “We know the combination of beautiful 
landscapes and laid-back Aussie charm really 
cuts through. It’s also why this video doubles  
as a perfect tourism ad.

“Finding smart ways to reach new audiences 
is a priority for Qantas and the whole Australian 
tourism industry, and we’re looking forward to 
rolling the video out as part of our strategy to 
keep visitor numbers growing. We’re confident 
it’ll strike a chord with travellers from around 
the world, not to mention Australians thinking 
about holidaying at home.”

The new three-minute video began 
screening across Qantas domestic and 
international flights in February with 
numerous versions to accommodate  
11 different languages, as well as the 
varying aircraft types across the fleet.
■ qantas.com

Big deal is really good 
news for all passengers

Cape Hillsborough, Queensland

Picture courtesy Jens Görlich
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QUEST HAS expanded 
its Australian reach with 
milestone events in Adelaide, 
Brisbane and Melbourne.

The newly-opened Quest 
Port Adelaide features 103 
apartments and is located 
near Fishermen’s Wharf 
Markets, Birkenhead Bridge 
and is opposite the British 
Hotel, overlooking the Port 
River.  

“Boasting over 7,000 
industrial and commercial 
enterprises in the area and 
strong growth in the health 
care, defence, education and 
training, transport and retail industries, Port 
Adelaide is an ideal location for our sixth 
Quest property in South Australia,” said Zed 
Sanjana, Quest CEO.

Meanwhile, construction of the $18 
million development of Quest Springfield 
in Brisbane has begun. The development – 
in the middle of Queensland’s high-growth 
western corridor – will add 83 rooms to the 

region’s accommodation market upon its 
completion in 2018.

And EBG Developments has turned 
the sod on the $35 million development 
of Quest 478 St Kilda Road, one of 
two brand new developments in the 
company’s Melbourne pipeline, which 
will add more than 100 rooms to the 
market upon completion in 2019.
■ questapartments.com.au

THE AUSSIE QUEST CONTINUES

Mantra 900 Hay 
Street. Picture courtesy 
Campion Design Group

THERE WERE plenty of reasons for Meriton 
to celebrate in 2016 with new properties 
opening across the country, including 
Sydney Airport, North Sydney and Southport 
in Queensland.

Reflecting the largest ownership of hotel 
rooms in Australia, Meriton Group’s current 
hotel portfolio comprises 17 properties  
(13 in NSW and four in QLD), with a total of 
4,469 apartments.

According to Matthew Thomas, General 
Manager of Meriton Serviced apartments, 
last year saw the largest and fastest 
expansion to the company’s serviced 
apartment portfolio in its history with the 

successful opening of four 
new purpose-built apartment 
hotels.

Although it has no 
scheduled hotel openings 
in 2017, the group has in its 
development pipeline:

•  Meriton Serviced 
Apartments Sussex Street, 
Sydney – 208 apartments 
(opening Feb. 2018)

•  Meriton Serviced Apartments Sydney 
Airport (Coward Street) – 188 apartments 
(opening Feb. 2018)

•  Meriton Serviced Apartments Olympic 

Park, Sydney – 212 apartments (opening 
Jun. 2018)

•  Meriton Serviced Apartments Surfers 
Paradise, Queensland – 276 apartments 
(estimated completion date Mar. 2019)
■ meriton.com.au

A NEW $10 million property has just opened 
in Toowoomba in Queensland, the latest 
hotel/motel project for the Garden City.

The 55-room Potter’s Boutique Hotel 
Toowoomba in Margaret Street is located 
just a short walk from the $500million Grand 
Central Shopping Centre precinct. It features 
a mix of family-style accommodation, king 
or twin rooms and three disability rooms 
with interconnecting doors for carers or 
family. The two-storey property also has 
a restaurant and bar that are open to the 

public, with a Friday afternoon happy hour.
“There are a host of features which make 

this hotel buzz,” said Madeline Stronge, co-
manager of the property. “Every room has a 
king-sized bed, and the design feels modern 
and fresh. 

“We want guests to have a ‘wow’ factor 
and are confident we can deliver a five-star 
experience. Everything from the beds and 
pillows to the room amenities has been 
carefully hand-picked.”
■ pottershoteltoowoomba.com.au

MERITON’S RECORD YEAR

Hotel blooms in the Garden City

More hotels will 
follow the Mantra
MANTRA GROUP has secured five new 
hotel signings with a combined total of 
more than 900 additional rooms across 
Australasia. 

Joining the group’s 
portfolio of 126 
properties globally are 
Peppers Southbank in 
Melbourne, Mantra 900 
Hay Street in Perth, 
Mantra Club Crocodile 
in Airlie Beach 
(QLD) and Mantra 
Observatory in Port 
Macquarie (NSW).

“This latest group 
of acquisitions 
reinforces the strong 
momentum in our 
growth strategy 

and highlights our ability to convert our 
pipeline,” said Bob East, Chief Executive, 
Mantra Group.

Mantra Group increased its portfolio by 
11 new properties last financial year, adding 
more than 3,000 rooms to its inventory, 
making it Australia’s fastest growing hotel 
group for the year. “With seven acquisition 
announcements in the first five months of 
FY2017, we’re well-placed to exceed last 
year’s record result,” added Mr East.

Peppers Southbank, a full-service 164 
room hotel, and the 26-storey Mantra 900 
Hay Street will both open in late 2018. 
Mantra Club Crocodile will be the third 
Whitsundays property in the group’s 
portfolio while Mantra Observatory will be 
the fourth NSW North Coast hotel to adopt 
the brand.
■ mantra.com.au



Hotel blooms in the Garden City

SOUTHPORT

Welcome to Southport’s tallest building, an iconic and 
prominent 55-level landmark. You will experience a new 
level of luxury hospitality at Meriton Serviced Apartments 
Southport, unlike anything found on the Gold Coast. 

The 208 suites begin at level 25 and have the Meriton 
Serviced Apartments touches our guests have come to love, 
including larger living spaces, quality appliances fitted into a 
well-appointed gourmet kitchen, full-size bathroom and an 
internal laundry. Each suite also is fitted with flat-screen TVs 
in the living area and all bedrooms, so you can enjoy a range 
of Foxtel sports, movies and news channels, or even your 
favourite television show.

Pamper your body in our first-class recreational facilities, 
including indoor and outdoor spas, or lounge in the warmth 
of the sun in our outdoor podium pool, equipped with a 
resort-style sundeck.  

To discover our uncompromised quality and exceptional 
value for money, please call our Australian based guest care 
hotline on 131 672 visit staymsa.com

5 STAR IN SOUTHPORT

BRAND NEW APARTMENT HOTEL

RESORT STYLE SUNDECK POOL

FULLY-APPOINTED GOURMET KITCHEN
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Thailand. With 22 deluxe pool access rooms, 
guests can plunge straight into the water 
from their private sanctuaries. The hotel 
offers complimentary high-speed wireless 
internet to ensure guests can stay connected 
throughout their stay. 

Dining options include The Exchange, 
which offers a choice of international 
cuisine, an indulgent dessert selection and 
organic Thai à-la-carte creations with herbs 
and spices from the restaurant’s very own 
garden. The Ivy, a beachfront grill and pool 
bar, offers casual sea view dining with snacks 
and drinks served as guests relax in poolside 

cabanas or laze on sun loungers. 
A resident mixologist will shake up 

Thai-infused cocktails in the rooftop lounge 
while guests enjoy the sunset. Tucked away 
from the main lobby, The Lounge offers a 
relaxed atmosphere for premium wines, 
beers and light snacks. Guests can mingle 
with co-workers or clients as they sample an 
impressive selection of whiskies.

Spa Esc has a selection of treatments to 
invigorate the senses while the resort also 
features a fitness centre, three swimming 
pools and a variety of recreational activities 
in the surrounding area including water 
sports, golf and vineyard tours.

“The resort appeals to Thai and 
international guests arriving from Bangkok, 
as well as those booking a vacation or special 
event from further afield,” added Mr Singh.
■ radissonblu.com/resort-hua-hin

OVERLOOKING THE Gulf of Thailand and just 
a two-hour drive from Bangkok, the Radisson 
Blu Resort Hua Hin beachfront resort has just 
opened. 

The hotel promises to set new standards in 
design and style on Thailand’s ‘riviera’, offering 
signature services and world-class facilities.

“This is a fitting destination to open 
Thailand’s first Radisson Blu resort property,” 
said Preet Inder Singh, General Manager. “Hua 
Hin has long been favoured by Thai royalty as 
a preferred summer retreat.”

The resort features 118 tastefully designed 
rooms and suites with views of the Gulf of 

LIKE A BOLT 
FROM THE BLU

Getting 
spiced up 
in Samui

MANTRA SAMUI Resort will be unveiling 
extensive renovations to its lobby, spa, pool 
and rooms early in 2017. 

The changes at the ocean view property 
on Thailand’s popular Koh Samui island begin 
on arrival. The lobby now features a lofty, 
tiered ceiling reminiscent of traditional Thai 
houses and a five-metre high vertical garden 
that references the island’s natural beauty.

 The leading room categories of the hotel 
have come back to life with natural wood 
furnishings and contemporary art work. 
Bathrooms feature ‘his’ and ‘hers’ sinks and 
a spacious rain shower, while terracing 
now encloses sizeable balconies in order to 
provide more seclusion.

A panoramic view of the Gulf of Thailand 
beckons guests to the infinity edge pool 

which now features a swim up bar. A new 
and more spacious pool deck finished in 
white marble quarried locally is now in place 
and the new saltwater pool will ultimately 
remain the most favoured spot by guests.

The existing squash courts have been 
converted into an elegant new spa, Jai. 
With three single and one double treatment 
room, and a foot reflexology treatment area, 
guests can indulge themselves with a range 
of traditional Thai massages, facials and 
body scrubs.  

At the middle level of the hillside resort, 
a newly-refurbished lounge area provides 
guests with a relaxed air-conditioned space 
to enjoy the views and partake in some bar 
games when in full swing.
■ mantrasamui.com



CANON HAS introduced a new model to 
the EOS M family. The EOS M6 is a stylish 
and compact mirrorless camera that 
doesn’t compromise on speed or quality 
whether you are shooting stills or movies.

The EOS M6 features easy to use 
controls in a body full of features found in 
enthusiast level DSLR cameras. Whether 
you are out vlogging in the city for your 
YouTube channel, instagramming at your 
local café or just out and about street 
shooting, the EOS M6 is the ultimate 
camera for ‘Content Creators’.

An intuitive, large-titling LCD 
touchscreen and thumb operated dial 
offer full control of the camera at the 
touch of a fingertip, for easily handling 
whatever the composition.

With integrated Wi-Fi and NFC 
connectivity, you can share your images 
quickly and easily for the world to see. 
A constant connection between the 
EOS M6 and your smartphone can be 
maintained via Bluetooth connectivity, 
letting you view your photographs 
without taking the camera from your bag. 
You can also use Bluetooth to remotely 
capture the perfect group selfie or shoot 
wildlife from discreet locations without 
disturbing your subject.  

Also new from Canon is the Electronic 
Viewfinder EVF-DC2, a compact and 
lightweight external electronic viewfinder 
for both compatible EOS M cameras – 
including the EOS M6 – as well as a range 
of PowerShot models

The EOS M6 and EVF-DC2 will be 
available from the end of March. Prices 
will be set at dealer discretion.
■ canon.com.au

TOPgear
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CANON FIRES 
NEW SHOTS

AN AUSSIE company is hoping to 
revolutionise our luggage and avoid 
potential mix-ups at the baggage carousel.

Thanks to Carry on Watson, travellers are 
now able to acquire customized luggage 
using artworks commissioned specifically for 
them. The luggage, which is in carry-on size 
only to start, comes in black and white with 
the choice of five country inspired artworks 
from Hawaii, Australia, China, Japan and 
Mexico.

“I was searching for a new travel bag,” said 
Catherine Bell, Founder of Carry on Watson. 
“Everything was black and nondescript, as 
tends to be the case in luggage stores the 
world over. There was nothing that reflected 
my personality or that could differentiate me 

from the next traveller.”
The Aussie start-up’s first collaboration 

is with Californian native artist Sarah York. 
“She’s supplied floral country destination 
designs that will appeal predominately 
to women. But the plan is to recruit more 
artists, including some who will appeal to 
the other half of the population.”

The 20-inch carry-on case costs $320, has 
a TSA-approved lock, four high-grade swivel 
wheels, an aluminium telescope handle 
and comes with a storage bag. Interested 
travellers can head to the company website 
where they’ll be able to choose from 12 
possible artistic combinations which can be 
viewed using a 3D rotate tool.
■ carryonwatson.com

Turning luggage into art

THE ULTIMATE accessory for the iPhone 
7 and iPhone 7 Plus, the 3SIXT Bluetooth 
Studio Earbuds keep the music playing 
without the need for a headphone jack.

Featuring the latest Bluetooth 4.1 and 
CVC6.0 noise cancellation technology, the 
earbuds offer fast pairing with Bluetooth 
enabled smartphones, tablets and mobile 
devices, pumping out impressive deep 
bass and treble even in the loudest of 
environments.

The ultra-lightweight Bluetooth Studio 
Buds come with Gel Ear Buds and Ear Clips, 
designed for comfort and durability. With 

KEEP YOUR EAR BUDS TO THE BEAT
all these features, the 3SIX T Bluetooth 
Studio Earbuds are the ultimate in wireless 
productivity and entertainment.

The 3SIXT Bluetooth Studio Earbuds 
are now available for $79.95 from Optus, 
Vodafone, Virgin Mobile and Telstra stores.
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With their seaside locations, smooth tunes and sun-kissed clientele, Bali’s beach clubs are among the 
best in the world. From the southern cliffs of Uluwatu to the east coast’s best surf breaks, here’s where 
you should visit and why. BY JESSICA ZOITI.

life’s a 
BEACH 
CLUB

TROPICAL BEACH holidays aren’t always 
what they’re cracked up to be. Sure, 
the turquoise bays and palm-tree lined 
shores may be Instagram worthy, but not 
everyone’s a fan of sweaty beach tents, 
sandy feet, salty skin and wind-swept hair.

This is where beach clubs come into 
their own. They offer absolute beach 
frontage and all of the perks – tangerine 
sunsets, crashing waves, the smell of the 
sea and plenty of eye-candy – without the 
discomfort.

Bali’s beach clubs rival the best in 

the world. With many to choose from 
across the island, most are all-rounders 
offering extensive cocktail lists, great food 
delivered straight to your lounge, infinity-
edged swimming pools, swim-up bars and 
restaurants. 

For more active guests, some have 
direct access to the beach and offer 
stand-up paddle boarding, surfing and 
snorkeling among other watersports. Then 
there are the clubs renowned for their 
roster of international DJs, epic beach 
parties and outdoor movie screenings. 

Generally, entry to clubs is free. 
Once inside, it’ll set you back around 
$50 to hire a day bed, but this is often 
redeemable on food and beverages, and 
includes towel hire and use of all club 
facilities (gigs and parties attract higher 
cover charges). Arrive when the clubs 
open and you’re likely to bag a prime 
position by the pool. Once in, you can 
stay as long as you like.

So where are Bali’s best beach clubs? 
With dozens to choose from, read on to 
discover our top picks.

Sundays Beach Club
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On Bali’s east coast and overlooking the 
popular surf reef break Keramas, Komune 
Resort and Beach Club is perfect for those 
looking for ‘barefoot luxury’.

Opened in 2013, it offers a range of 
rooms, family suites and 22 luxurious ocean 
view suites with views across Lombok 
Strait. More recently the property added a 
collection of one-, two- and three-bedroom 
beachfront villas starting from $US199 
a night (approx. $AU260). There’s also a 
state-of-the-art Health Hub where fitness 

and yoga retreats are held and guests can 
workout during their stay.

But if you’re visiting for the day, the 
resort’s beach club with its surf break vista 
won’t disappoint. It overlooks the world’s 
first permanent night surfing installation – 
surfers carve up the waves day and night as 
guests look on from lounges while sipping 
cocktails. In fact, there are four surf breaks 
along this strip of coastline, which guests 
can surf or SUP throughout the day.

Komune also has a beachfront outdoor 

Over in Canggu on the south-west 
coast, Finns Beach Club is among 
Bali’s newest. Overlooking the island’s 
famous Berawa Beach surf break, it’s 
another top spot for surfing fans and 
those looking for a casual beach club 
experience.

It’s also developing a solid 
reputation for its smooth tunes. While 
the club opens from 9am, resident DJs 
take things up a notch from noon daily 
and play throughout the night. During 

2017 the club will also host a regular 
stream of visiting international DJs 
(check the website for details). 

The 30-metre infinity pool overlooks 
the reef and has a swim-up bar with 
underwater speakers. The tiki-style 
bamboo club has been designed so 
that every seat in the house has an 
unobstructed view of the sunset and 
the surfing action, which takes place 
day and night under floodlights. 
■ finnsbeachclub.com

EVENT ALERT: See world-class surfing 
here from April 22 to 27 when the 
resort hosts the Komune Bali Pro 
surfing competition.

continues on page 34

Sundays Beach Club

Kawasan ITDC Blok D, 
Nusa Dua 80363, Bali, Indonesia

(+62 361) 3000 911
@bimchospitalbimc hospital

Jl. Bypass Ngurah Rai No. 100X,
Kuta 80361, Bali, Indonesia

(+62 361) 761 263 / 3003 911

cinema set among the coconut trees. 
When movies aren’t being screened, the 
club broadcasts highlights from the day’s 
surfing action. 
■ komuneresorts.com

KOMUNE 
Best for: Surfers, bohemians, lovers of laid-back luxury.

FINNS BEACH CLUB
Best for: Surfing fans, families and anyone looking to party without the pretention.
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POTATO HEAD 
Best for: Lovers of live music and people looking to mingle with the ‘in crowd’.
Attracting more than its fair share of tanned, toned bodies, Potato Head is the 
place to be seen in Bali.

Located in Seminyak next to the trendy W Resort, the beach club’s most iconic 
feature is its colosseum-like facade (pictured above) featuring thousands of 
recycled Indonesian teak window shutters. Inside guests can hang out in the 
venue’s three restaurants (try Lilin for incredible Southeast Asian cuisine) and two 
bars where mixologists create some of the best cocktails in Bali. 

There’s 500 square metres of lawn that by day is great for kids and by night 
is taken over by partygoers as high profile local and international DJs spin 
throughout the night. The infinity-edge pool is one of the most popular in Bali 
and features a children’s wading area and swim-up bar. Our tip: get there early if 
you want to nab a day bed by the water. 
■ ptthead.com

EL KABRON
Best for: Instagramers and anyone looking for 
memorable sunsets.
Grab your hombres, a jug of sangria and just sit back 
and watch Mother Nature at work at El Kabron.

Sitting 50 metres above the Indian Ocean in Uluwatu, 
the Spanish-inspired beach club brings a touch of the 
Med to Bali’s southern coast and is a must if you’re 
chasing Instagramable sunsets. The best viewing spot 
is from the glamorous infinity-edge pool, perched on 
the cliff’s edge, however you’ll also find good vantage 
points from the deck, bar and lounge.

The restaurant pumps out authentic tapas and 
Spain’s most famous dishes including paella, gazpacho 
and calamari. 
■ elkabron.com

SUNDAYS BEACH CLUB
Best for: Beach babes and water sports.

Also in Uluwatu, Sundays Beach Club is the 
ultimate destination for lovers of the great 
outdoors.

Located on an immaculate and secluded 
beach (something regulars to Seminyak 
will appreciate) on the Bukit Peninsula, 
the club is accessed by a winding stone 
staircase, or inclinator from the resort 
above. It’s renowned for its friendly service, 
chilled-out atmosphere and nightly beach 
bonfires where guests on beanbags roast 
marshmallows and watch the flames flicker.

Sundays charges an entry fee – around 
$30 for adults and $5 for children (aged 
three to 11) – including inclinator and full 
beach club access, towels, Wi-Fi, a $15 food 
and beverage credit and use of the kayaks, 
snorkels and stand-up paddle boards. 
Food, beverages and spa-treatments are 
additional. Happy hour is daily between 
6pm and 7pm. 
■ sundaysbeachclub.com

EVENT ALERT: Potato Head’s annual Sunny Side Up Festival 2017 will be held 
on August 11 and 12. At time of print the lineup was still being confirmed, 
however, previous years have seen Ellie Goulding and Azealia Banks attend.
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HP advert

KU DE TA
Best for: Quality food, cocktails and 
sunset viewing. 

Ku De Ta is beach club royalty. Despite 
opening more than 15 years ago, the 
club remains one of Bali’s best and has 
undergone numerous upgrades over the 
years. 

Situated in the middle of Seminyak 
Beach, it offers the total lifestyle package 
– a beachside pool, glamorous boutique, 
expansive grassed area, sunset viewing 
platform, chill-out zones, VIP areas and 
cuisine ranging from Italian and Greek 
through to Moroccan, Thai and Japanese. 
Its wine list is award-winning and the 

cocktails are consistently good too.
Music is another Ku De Ta drawcard. 

Since opening in 2000 the club has 
developed one of the best stables of 
in-house DJs, produces its own music and 
has hosted a revolving door of big name 
international artists. 
■ kudeta.com

continues on page 36
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THE HILTON Bali Resort has just opened 
in Nusa Dua on the southern peninsula 
offering memorable views, extensive 
recreation facilities and event space.

Situated atop a 40-metre cliff, the 
property affords direct access to one of 
the most picturesque beaches on the 
island. It is close to the Bali National Golf 
Course, various water sports centres and 
less than four kilometres from the Bali 
Nusa Dua Convention Center. Ngurah 
Rai International Airport and the Kuta 
shopping district are 15 kilometres away 
via the Mandara toll road.

The resort is set within a lush 11-hectare 
compound and each of its 389 guest rooms 
and suites combine modern amenities 
with local Balinese charm, featuring private 
balconies and terraces overlooking the 
Indian Ocean or hotel gardens. Guests may 
also choose to stay in one of 19 exclusive 

villas which feature a private 
plunge pool, gazebo, separate 
living area, round-the-clock 
butler service and access to 
the private Nusa Dua Villa 
Lounge, or an executive room, 
which has access to the executive 
lounge. 

Hilton Bali Resort boasts four 
interconnecting swimming pools including 
an adult-only pool, a sand lagoon, a 
30-metre waterslide and a Jungle Kids’ Club 
with indoor and outdoor playgrounds, and 
a 360-degree observation deck. In addition, 
guests may enjoy a sun deck, sauna, hot 
tub and gym, as well as a Mandara Spa, 
three indoor tennis courts and a retail 
outlet.

“The location makes the hotel a 
great base for travellers visiting Bali and 
positions us well to capture opportunities 

from Bali’s rising inbound and domestic 
tourism,” said William Costley, Vice 
President, Operations, Southeast Asia & 
India, Hilton.

Among the six dining options are 
the Shiki Japanese restaurant, which 
overlooks the Indian Ocean and features a 
teppanyaki counter, nabemono (hot pot) 
table, sushi and sashimi bar. There’s also 
a seafood restaurant, an Italian eatery, a 
brasserie and delicatessen. The hotel has 
two conference centres and two cliff-top 
wedding chapels.
■  baliresort.hilton.com

Hotel heaven makes 
its home on a hilltop

UNTIL MARCH 31 and for stays until 
December 25, the resort is offering 
an extra 10 per cent off its three-
night ‘Family Adventure’ package 
when guests use the promo code 
‘TRAVELTALK’. The offer includes 
accommodation in a family studio 
room, daily breakfast, a welcome 
drink, free entrance to neighbouring 
Waterbom Park (pictured), a one-time 
High Flyers trapeze lesson, return 
airport transfers and free Wi-Fi. The 
package caters for two adults and two 
children aged under 12. The offer is 
available for online bookings only. 
■ balidynasty.com

RENOWNED FOR its warm Balinese 
hospitality, Bali Dynasty is one of the island’s 
leading resorts for families. 

But while guests enjoy an array of facilities 
including multiple pools, trapeze, restaurants 
and bars, the property also works hard 
behind the scenes to improve the lives of 
those less fortunate.

In January, the resort provided a courtesy 
car to local charity, Solemen, a non-profit 
outreach organisation that works alongside 
accredited agencies and projects to support 
disadvantaged Balinese. The car will be used 
to transport those in need from remote 
areas around Bali to the hospital in Denpasar 
for treatment or diagnosis. Currently, 
Solemen cares for more than 900 people (or 
SoleBuddies).

Last month the resort hosted its 24th 
annual Back to Bali Dynasty Party in Perth 

where past and current guests feasted and 
partied through the night while raising 
money for the resort’s own charity, Help 
Friends for Life, and Solemen.

During 2016, the resort raised over 
IDR300,000,000 (approx. $AU30,000) for 
Help Friends for Life and committed to 
assisting five SoleBuddies with their ongoing 
long-term medical care and education. It’s 
also providing many people with one-off 
needs such as wheelchairs, prosthetic 
limbs, mattresses and medicine through its 
SoleNeeds program.

Resort guests can do their part by 
‘adopting’ a SoleTeddy from reception and 
making cash or product donations to the 
charity box in the lobby. For each stay guests 
can also opt to make a non-compulsory  
$2 donation to the resort’s charity efforts  
at check-out.

TRAVELTALK FAMILY 
ADVENTURE PACKAGE

Leading resort happy to show 
its heart and community spirit
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INSPIRED BY the five traditional elements 
of Balinese design, Mövenpick Resort & Spa 
Jimbaran opened its doors in January as the 
upscale hospitality brand arrived in the Island 
of the Gods.

Located just 20 minutes from the island’s 
Ngurah Rai International Airport, the newly-
built hotel is a short stroll to Jimbaran Bay in 
southern Bali, renowned for its four-kilometre 
stretch of pristine beach.

The Samasta Village shopping and cultural 
complex, Bali’s newest lifestyle destination, 
is located next door to the resort and with its 
shops, cafes, restaurants and entertainment 

performances, completes the Balinese 
experience for visitors.

The resort has 297 rooms and suites, each 
featuring private balconies, complimentary 
Wi-Fi and a subtle Balinese sense of art, colour 
and style courtesy of the fabrics and materials 
utilised in the design. Another highlight is 
the free-form swimming pool, which features 
an artificial beach area and lap pool, while 
a dedicated Meera (Ocean) Kids’ Club and a 
Teen Club with its own pool caters specifically 
to families.

Dining options include the signature 
Anarasa restaurant, with interactive live 

cooking stations and internationally 
influenced a la carte menus, and Above 
Eleven Bali (opening this month), where 
rooftop views are paired with a Peruvian-
Japanese inspired menu. There’s also a 24-
hour gym and a spa (opening in March).

The resort has a special opening offer until 
June 25 for website bookings. The offer is 
for IDR1,880,000 (approx. $AU190) per night 
for two persons in deluxe accommodation 
including daily breakfast and an IDR200,000 
(approx. $AU20) per room food and beverage 
credit.
■ movenpick.com/en/asia

BALI DEBUT FOR 
UPSCALE BRAND
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TRAVELLERS PLANNING the trip of a lifetime 
but unsure where to start are being urged to 
make Monograms their first port of call.

Designed for the independent traveller, 
Monograms tours allow guests all the 
freedom and flexibility of travelling by 
themselves, yet still provide the same level 
of ease and personal support expected on a 
guided holiday.

Each package includes the essentials – a 
choice of hotels, transportation and transfers 
– but guests are free to explore at their own 
pace. Also included is a selection of special 
activities and guided sightseeing as well 
as the services of a Monograms local host 
to offer advice and assist with planning 
additional excursions. 

From single city stays in some of Europe’s 
most historic destinations to multi-city 
holidays in Great Britain, Ireland, France, 
Italy, Spain, Germany and Switzerland and 
even multi-country packages, Monograms 
has an itinerary for everyone.

If you are a first time traveller to Europe, 
or an experienced holidaymaker, a package 
can be tailored to meet all requirements: 
from a quick getaway or action-packed, 
multi-country itinerary to an immersive 
cultural experience in your country of 
choice. As an added bonus, MyACCOUNT 

personalisation allows holidaymakers to 
add activities and excursions as they wish, 
allowing them to put their own stamp on 
their travel plans.

Single city stays range in length from 
three nights in one of 19 European cities 
to one week in London, Paris or Rome, 
allowing travellers to realise their dreams 
of visiting the Eiffel Tower, seeing the 
Crown Jewels in London, floating along 
a Venetian canal or visiting a traditional 
German biergarten in Munich.

Visiting two or more major cities, multi-
country combinations start from a week 
long escape to London and Paris, up to 
16 days exploring famous destinations in 
England, France and Italy.

Monograms is part of the Globus family 
of brands so its packages are also a great 
addition to a Globus or Cosmos tour, or an 
Avalon Waterways cruise, for those who 
would like more time in a particular area.

The company draws on 89 years’ 
experience in European touring, with 
premium hotels and a network of the best 
qualified guides and local hosts. Hotels are 
hand-selected based on location, amenities 
and service, with most located right in the 
heart of each destination and close to key 
attractions. 

Breakfast and baggage handling are 
included and Monograms local hosts are on 
call and accessible through each hotel for 
the duration of the trip, whether travellers 
require help with bookings or simply a great 
restaurant recommendation.

All included sightseeing is conducted by 
expert local guides and comes complete 
with VIP access, which means no queueing 
for hours on end – a real perk for those 
who’ve ever dreamed of seeing the Vatican 
City or Barcelona’s Sagrada Familia without 
all the crowds.

Monograms even includes transport 
between cities, with high speed rail 
connections to each destination, or flights if 
rail is not available, and can also assist with 
transfers.
■ monogramstravel.com.au

HELP IS AT HAND FROM 
THESE TRAVEL EXPERTS

Venice. Below: The Sagrada Familia in Barcelona
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THE BEATLES Story in Liverpool has unveiled 
its newest exhibits to mark 50 years since 
the era-defining Sgt. Pepper’s Lonely Hearts 
Club Band album was recorded.

Top of the bill is a full set of Sgt. Pepper’s 
suits (pictured right). The suits were made by 
Noel Howard, one of the team who designed 
the original suits in 1967 which adorned the 
album cover and instantly became some of 
pop music’s most recognisable outfits.

As the originals were kept by the 
individual estates of the Fab Four, they have 
never all been on show together since, 
making this the only authentic set of the 
much-imitated suits available for the public 
to see.

Noel Howard made the replicas in 2000, 
using the exact measurements, materials 
and accessories as were used for the 
originals. The extremely detailed process 
involved sourcing materials from around 
the globe, delving back into the archives 
from the fittings and even getting special 
dispensation from Ontario Provincial Police 
(O.P.P.). Some of the files charting the 
process are on show alongside the suits 
themselves.

“These suits, which are the closest thing 

anyone will see to the original set, were one 
of the key items on our wish-list to mark this 
momentous anniversary and the sheer level 
of detail and craftsmanship is astonishing,” 
said Martin King of The Beatles Story.

Another major new addition to the Sgt. 
Pepper’s room at The Beatles Story is an 
alternative print of the album cover. It’s a 
little known fact that Sir Peter Blake shot 
alternative covers to the album, which were 
discarded in favour of the famous one. 
The alternative uses the familiar collage 
backdrop to the original, but makes some 
small alterations including the positions of 
each Beatle.

This cover is widely unknown and this 
print is one of only 100 given to senior EMI 
executives in 1987 to mark the record’s 20th 
anniversary.

“It’s a privilege to bring these rare items 
on public display and together they make 
a perfect centre piece to our Sgt. Pepper’s 
room,” added King.

A series of major memorabilia additions 
are planned by the landmark Liverpool 
attraction to mark the 50th anniversary of 
the album’s release and tie in with the wider 
’50 Summers of Love’ program taking place 
across the city.
■ beatlesstory.com

Following the fashion 
fads of the Fab Four 

*Terms and conditions apply. Prices are per person, twin share. Discount is valid for bookings 
until 31st March 2017. Please speak to our specialists 1800 221 712 for more information.

INCLUDES
•    A night in a unique glass igloo, where you can lie in bed and gaze at 

the stars (and if you’re lucky, the Northern Lights)
•    A visit to Rovaniemi, the home of Santa Claus and one of Finland’s 

best areas for winter activities
•    A traditional husky dog sled or wagon ride through the  

arctic wilderness
•    Visit to a traditional reindeer farm either on day 8 or day 10
•   A relaxing 6 night Hurtigruten cruise along the coast of Norway
•   A day trip to the medieval town of Tallinn in Estonia
•   The services of a Bentours’ tour escort throughout the journey

BERGEN – HELSINKI
2017: NOV 6, 17, 28; DEC 4, 26
2018: JAN 6, 22; FEB 2, 8, 13, 24; MAR 2

15 DAYS  NOW FROM 
$5745*

PER
PERSON 

SMALL GROUP JOURNEYS

FOLLOW
THE LIGHTS
2017 - 2018

SAVE $500 PER
COUPLECall 1800 221 712 or visit bentours.com
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COMBINING HURTIGRUTEN’S 120 year 
history with cutting edge technology 
and design and the company’s strong 
philosophy and views on sustainability, 
Hurtigruten have announced that they 
have ordered two new hybrid powered 
expedition ships. These extraordinary 
vessels will be delivered in  
2018 and 2019. 

Hurtigruten take travellers to astonishing 
and incredible parts of the world such as 
Norway, Antarctica, Svalbard, Greenland, 

Iceland, Arctic Canada, South America and 
beyond. 

The two most influential Norwegian polar 
pioneers from the era when the company 
began have received the honour of lending 
their name to these incredible ships. The 
first, Roald Amundsen, is an iconic figure in 
history being the first man to plant a flag 
on the South Pole and the second, Fridtjof 
Nansen, skied across Greenland 128 years 
ago. 

“I am so thrilled that Bentours and 

Hurtigruten are in a strategic alliance 
with shared values and shared purpose 
to deliver extraordinary travel experience 
and revolutionise the way people explore,” 
said Damian Perry, CEO of Cox and Kings, 
specialist operator of Bentours and 
Hurtigruten Australia.

The state-of-the-art Scandinavian design 
can be attributed to the collaboration of 
design from Rolls-Royce and the famous 
Norwegian yacht designer Espen Øino. The 
direction of design has revolved around 

IT’S UNDERSTANDABLE that with the surge of 
interest in Scandinavia and the Nordic, many 
agents may have been taken by surprise. 

Who knows where Romanievi is, which 
igloos are best, how to get off the trail and try 
dog sledding, visit Santa Clause, fish for king 
crab or trek glaciers in Iceland? Luckily the 
team at Bentours and Hurtigruten do and they 
know it intimately.

“Bent Rønnov, founder of Bentours 35 years 
ago, knew in his heart people would fall in 
love with his home region of Scandinavia,”  
said Damian Perry, CEO of Cox and Kings, 
specialist operator of Bentours and 
Hurtigruten Australia.

Bent was clearly ahead of his time. 
He was always 100 per cent focused on 
unique experiences, adventures and travel 
experiences that people would reminisce 
about for years to come.  

“Today Bentours and Hurtigruten offer 
a dedicated team of Hurtigruten sales and 
product specialists working alongside 
Bentours to deliver live availability, best 
available rates and instant confirmation. This is 
absolutely unique in this market, giving access 
to live prices and availability on dynamic rates 

across numerous cabin categories on all 
Hurtigruten vessels.”

Bentours’ current land and sea 
combinations take both group and 
independent travellers to the must-see 
highlights. “This combination makes it 
easy to sell and offers the best market rates 
across our portfolio,” said Perry.

The natural beauty that you will see 
in Scandinavia and the Arctic, taking in 
Spitsbergen to Greenland, can only be 
matched by the extraordinary selection of 
specialist polar vessels. 

Be immersed in unique and diverse 
experiences such as being led by a group 
of huskies ploughing through the snow, 
witnessing the green, red and blue hues of the 
northern lights glisten through the night sky, 
or be one of the incredibly lucky ones to set 
up camp for the night in Antarctica. 

“The Bentours and Hurtigruten joint 
venture offers the most comprehensive 
travel specialist group for agents and their 
travellers across Scandinavia, Nordic and 
the Polar Regions. It’s an exciting time to be 
the specialist in this region and we continue 
to focus on service, on ground support and 

competitive prices for our travellers. With such 
high demand the tip is to lock your travellers 
in early especially for destinations such as 
Iceland that are seeing unprecedented  
growth with limited capacity,” added Perry.

“2017 is going to break records for the 
region and the Bentours and Hurtigruten  
team are here to support you with their 
specialist knowledge, just as they were 35 
years ago when Bent Rønnov shared his 
passion for the region with the Australian 
travel industry. Let our specialist teams  
make it easy.”
■ bentours.com

The Hurtigruten specialist team 
will make you sell like a pro! 

REVOLUTIONISING 
ADVENTURE 
TRAVEL AT SEA
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modernity, prime quality and comfort for 
these specialist expedition vessels. The 
interior of the new vessel is inspired by 
nature and will remind travellers of the 
picturesque landscapes that surround them. 

Bentours, along with Hurtigruten, 
don’t take guests cruising, they take them 
exploring. “The new vessels will enhance 
the experience of our customers. Bentours 
and Hurtigruten together are 100 per 
cent customer focused and understand 
travelling to such mesmerizing and unique 

destinations requires that special and tailor-
made touch,” said Perry.

Getting up close and personal to nature is 
the motivation behind such expeditions. This 
is assisted with large observation platforms 
on several decks for guests. Six out of 10 
cabins will have their own balcony; two out 
of 10 will be suites.

The new vessels, Roald Amundsen and 
Fridtjof Nansen, will showcase the latest 
environmentally forward technology, with a 
total reduction in fuel consumption that will 

reduce emissions from the ships by 20 per 
cent. This will benefit the environment and 
the guests on board as they know the superb 
nature around them is being protected. 

It is now even easier for travellers and 
agents alike to connect with their inner 
explorer and travel with the environmental 
leader in Arctic exploration, Hurtigruten. 

Speak to your Hurtigruten team today for 
live availability and instant confirmation on 
best available rates.
■ bentours.com

Left to right: The Roald Amundsen hybrid explorer ship, 
her open deck and bar

CONNECT  
WITH YOUR  
INNER EXPLORER 

THE MS ROALD AMUNDSEN WILL COMBINE 
CUTTING-EDGE MARITIME CONSTRUCTION 
WITH TIMELESS SCANDINAVIAN INTERIORS AND 
ENVIRONMENTALLY-SOUND HYBRID TECHNOLOGY.

DONT MISS OUT - BOOK NOW! 

WIDEST RANGE  •  SPECIALIST POLAR AND EXPEDITION VESSELS  •  LIVE AVAILABILITY, INSTANT CONFIRMATION AND BEST AVAILABLE RATES  •  CALL HURTIGRUTEN TEAM DIRECT TODAY ON 1800 487 844 OR VISIT BENTOURS.COM/HURTIGRUTEN

Set sail to: 
Norway • Antarctica   
Svalbard • Greenland
Arctic Canada • South America
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INTREPID TRAVEL offers experience-rich, 
sustainable travel and has given more than 
$5million to various projects and charities 
through The Intrepid Foundation. 

The Intrepid Foundation works with partner 
NGOs in developing countries on projects 
that range from emergency relief – like the 
$750,000 donated after the Nepal earthquake 
in 2015 – to helping to build sustainable value 
in local communities. Each traveller donation 
is matched dollar-for-dollar by The Intrepid 
Foundation.  

Through Intrepid, travellers to Myanmar 
can stay at the country’s first community-
based tourism project, developed by 
ActionAid Myanmar. On the company’s ‘Best 
of Myanmar’ trip, visitors spend two days at a 
community lodge outside the town of Myaing 
to experience a new type of ethical tourism. 
Guests are housed in simple accommodation 
and all meals and activities are provided 
by locals from the four villages nearby - 
Kangyidaw East, Kangyidaw West, Inn Yaung 
and Sule Pan.

During their stay, travellers can taste 
traditional dishes, explore the local villages  
by bike, visit a sandalwood plantation, try  
out thanakha (face paint made from ground 
bark) and do some tree planting. The goal 
of the project is to establish a tourism 
destination that benefits the local community 
without disrupting the local environment 

and existing way of life in the area.
Like many rural areas, Myaing suffers 

from a lack of job opportunities and 
many people have to leave their village 
to find work. The project is providing 
skills training and job opportunities 
for local people as well as improving the 
education, business and health standards  
of the villages. 

In 2017, Intrepid has again teamed up 
with ActionAid on their ‘Safe Cities’ program 
– which calls for cities in which women can 
move about freely and access essential 
public services like transport, education and 
healthcare. Cities should and can be places 
of opportunity for women and girls, but 
people in power around the world seemingly 
continue to turn a blind eye to day-to-day 
crimes and injustices against women.

A $1 donation from selected Urban 
Adventures (Intrepid’s day tour company) will 
go towards ActionAid’s ‘Safe Cities’ program, 
to support women in urban environments and 
to campaign for their right to live free from 
violence and fear. 

Continuing their commitment to giving 
back to women in local communities, Urban 
Adventures’ ‘In Focus Tour: Handmade 
Kathmandu’, lets travellers experience the real 
makings of handmade fair trade products. 
Working with Seven Women is a unique 
social enterprise that has changed the lives 

GIVING BACK 
THROUGH TRAVEL

of more than 1,000 disadvantaged women 
in Nepal. Seven Women works with the 
disabled and underprivileged people of Nepal 
to empower men and women both socially 
and economically through skills training and 
increased opportunities. 

Distributing quality, fair trade, handmade 
products across Australia, Seven Women has 
the vision to empower people in communities 
around the world and travellers can support 
the initiative through their trips as all net 
proceeds from this tour go directly to Seven 
Women.  

Intrepid Travel was founded in Melbourne in 
1988 by Geoff ‘Manch’ Manchester and Darrell 
Wade with a vision of creating small group 
adventures that travel the local way, benefiting 
both guests and the places that they visit. 

Tourism often shields travellers from the 
reality of what life is like for the locals and the 
industry has had an unfortunate history of 
sometimes damaging the places it visits. Darrell 
and ‘Manch’ believe that long-term success will 
be achieved by creating a win-win situation for 
all stakeholders, including travellers, staff and 
communities. 
■ intrepidtravel.com/au
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Carbon offset all 
trips and offices 

since 2010

 Injected millions of dollars 
into local economies by  

supporting local 
businesses 

Become the first tour 
operator to end elephant 

rides on our trips

Donated over $5 million 
to grassroots charities 

through our not-for-profit, 
The Intrepid Foundation 

2017 is the International Year of Sustainable Tourism for Development. For over 28 years, Intrepid have 
been roaming widely, treading lightly and driving big change in areas such as human rights, community 

development and wildlife protection. Our small group sizes allow us to get off the beaten track and interact 
with local people and environments in a sustainable way. Throughout our lifetime, we’ve:

The global leader 
in sustainable travel

Our vision is to change the way people see the world. By travelling with the 
Intrepid Group, you’re not only enriching your own life, you’re making a real 
difference in the lives of others, too. www.intrepidgroup.travel 

IG-Sustainable-Travel-weekly-ad2.indd   1 17/02/2017   3:39 PM
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TODAY’S TRAVELLERS are more sophisticated 
than ever before and are now seeking the 
type of tourism that grants them access 
to local cultures, as well as structured 
opportunities to participate in the activities 
and livelihoods of selected villages. 

These activities entail hands-on 
involvement and are derived from inherited 
cultural traditions, drawing on arts, crafts, 
agriculture, religion and local customs. 
Nowadays people travel not only to discover 
new places and engage with locals, but also 
to discover another side of themselves. 

A direct connection with the locals is 
sought through genuine interaction and 
the transfer of skills through workshops 
in arts, crafts, cooking and even working 
in rice fields, on fishing boats or elephant-
handling. In addition to taking home a 
handmade souvenir or newly acquired skills 
that they can use, visitors get a memorable 
experience they can share with their friends 
and families long after their trip.

This new way of travel allows visitors to 
discover a different culture by experiencing 
it first-hand and by inclusion in the daily life 
of the locals at the destinations they visit. 
This trend has been growing increasingly for 
the last decade.

This type of tourism also helps generate 
income for local communities, making 
the locals proud of their authenticity and 
uniqueness, which in turn preserves the 
local culture and knowledge.

THAILAND
Visitors can discover ‘Thainess’ through 
community-based tourism: staying and 
dining with locals and participating in daily 
local activities such as rice farming, batik 
fabric dying, cooking, or simply shopping at 
local village markets. 

Experiential tourism, such as travelling by 
local transport, could include touring Chao 
Phraya River in Bangkok or the sea of Krabi 
by long-tailed boat, sightseeing Bangkok 
Old City in a tuk tuk, or travelling back to the 
past in a horse-drawn carriage in Lampang.
Creative travellers can discover various 
handicraft workshops such as porcelain 
painting, silk weaving, or making jewellery 
or compresses. Active travellers can ride a 
bike through the 
small laneways 
of the big cities 
or through 
villages across the 
country, or even 
participate in a 
Muay Thai (Thai 
Boxing) lesson. 
All of these 
experiences will 
expose travellers 
to ‘Thainess’.
Volunteering is 
another great 
way to sample 
experiential 

tourism and connect with the locals. 
Thailand is one of the most popular 
destinations in Asia for international 
volunteers and options range from teaching 
English in the rural villages or working at 
animal shelters, to building small houses or 
schools. 

THE ROYAL PROJECTS
The late King of Thailand dedicated his 

life to improving the lot of his subjects 
and with this in mind he set up the Royal 
Projects in 1969. By promoting alternative 
crops and encouraging reforestation, he was 
able to give farmers a new source of income 
and a sense of pride in their products and 
community.

KEEPING IT REAL
Here, we look at a growing travel trend 
which sees visitors wanting more 
from their overseas holidays. For these 
travellers, it’s all about immersion and 
authenticity. 

Ton-Sai Beach in Krabi

Giving food to the Thai monks
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Royal Projects have now been initiated 
all over the kingdom, boosting local 
economies, helping promote water 
conservation, swamp drainage, self-
sufficiency and the preservation of 
Thailand’s forests. Visitors are welcome at 
all of these schemes, be it for a few hours 
or several days. 

Here you could find yourself learning 
how to make a unique local dish, releasing 
fish into the sea, feeding cattle or teaching 
the village children before spending a 
night under the roof of a local family and 
joining their meals and conversations.

Royal Agricultural Station Inthanon, 
Chiang Mai
Most of the Royal Projects are situated in 
the north: i.e. in Chiang Mai, Chiang Rai 
and Mae Hong Son. Royal Agricultural 
Station Inthanon is one of the oldest and 
most developed of the Royal Projects, 
being founded in 1979 to promote 
environmental protection and self-
sufficiency. Here, hill-tribe people grow 
sustainable crops with regular harvests to 
prevent slash and burn techniques and to 

ensure they never again have to rely on 
opium as a cash crop. 

Inthanon is also a research centre for 
flowers, ferns and decorative plants as well 
as vegetables and fruits. It is in the hills 
and only a few kilometres from Thailand’s 
highest peak of Doi Inthanon. Visitors 
can even stay overnight at the Royal 
Project lodges or the hill tribe lodges, 
giving them more time to explore the 
natural surroundings that include some 
impressive trekking trails, waterfalls and 
hill tribe villages and markets.

Laem Phak Bia Environmental Research 
and Development Project, Phetchaburi
Not far from Bangkok, this is one of the 
most important Royal Projects, which is 
aimed at improving methods of water 
conservation and mangrove restoration. 
Mangroves and wetlands are vital for 
Thailand’s ecology, so the work done here 
is ever more important as human activity 
creates more waste and waste water. 

Visit this model of environmental 
improvement and stroll down the 
pathways through the mangroves. Among 

the twisted roots and vines you may get a 
glimpse of birds, mudskippers and a wide 
range of crabs. At the end of the walkway 
is Sai Met Raek Viewpoint that offers a 
great vista of the Thai Gulf.

Chang Hua Man Royal Project, 
Phetchaburi
This is one of the newest Royal Projects 
having been initiated by His Majesty King 
Bhumibol Adulyadej in 2009. Situated 
in Phetchaburi Province, about halfway 
between Bangkok and Hua Hin, the 
project is aimed at showing how crops can 
be grown to a commercial level without 
the need for damaging chemical fertilisers. 

The Project boasts a dairy farm and has 
become a learning centre for farmers who 
want to improve milk yields. Tourists can 
learn about the lives of Thai farmers and 
get the chance to plant rice in the paddies. 
There are regular guided tours and 
bicycles can be rented to tour the region 
and enjoy the orchards and meadows of 
wild flowers.

■ For more information on Experiential 
Tourism, visit tourismthailand.org

FESTIVALS ARE FUN
Another great way to experience ‘Thainess’ 
is to attend one of their local festivals. Thai 
festivals involve Buddhism,  directly or 
indirectly, the locals always find ways to 
celebrate their festivals in a fun way.

In mid-November, Loi Krathong is 

celebrated throughout the country and is 
known as the ‘festival of lights’. Hundreds of 
thousands of ornately-decorated krathong 
or traditional banana leaf floats are set adrift 
in rivers and waterways in one of Thailand’s 
oldest and best-observed traditions.

A national celebration of the traditional 
Thai New Year, the Songkran festival takes 

place across the country in mid-April. Prepare 
to get wet as the event involves three days of 
fun-filled water fights and non-stop revelry. 
In Bangkok, the largest Songkran parties can 
be found on the Silom Road, Khao San Road 
and RCA. For something more traditional, 
Songkran Festival in Chiang Mai is regarded  
as the best.

The Songkran Festival in Bangkok. 
Pictures courtesy Thailand Tourism
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You can even win a trip to Thailand!

Thailandtraining.com.au 
helps you become Thailand expert

Fact sheets, quick multiple choice modules and great 

digital designs make www.Thailandtraining.com.au 

the best place to learn about one of the world’s top

selling destinations.

With an online and interactive leader board, you can go up against your colleagues and agency rivals 

to see who the best of the best is. Not only will this but the persons with the best score can win themselves 

a trip to Thailand!

Become an expert of the Land of Smiles by 

completing the Tourism Authority of Thailand’s 

official online training course.

facebook/Hugthailand

www.tourismthailand.org/au
info@thailand.net.au

Tourism Authority of Thailand

Join today to learn more what Thailand has to offer,

from beautiful nature, to glittering Buddhist temples, 

to activities for adventurous travellers, to activities 

for creative tourists, etc

Can you imagine  
a world without

COFFEE?
Climate change and market 
instability are threatening the coffee 
industry. Here, Belinda Shillcock, 
Co-Founder and Director of Aussie 
company Soulful Concepts, looks 
at how you can make a difference 
through sustainable coffee tours. 

I DON’T know about you, but the idea of living 
in a world without coffee is unimaginable. 

The bad news? It could soon be a reality 
due to the effects of climate change and 
market instability, which is affecting the 
economic and environmental sustainability 
of coffee. The good news? There is something 
you can do about it. 

Soulful Concepts is the first Australian 
company to join the Sustainable Coffee 
Challenge, which aims to make coffee the 
world’s first sustainable agricultural product. 
The challenge works by connecting and 
educating coffee consumers and producers 
on the effects climate change has on coffee 
sustainability. 

As coffee lovers (and general lovers of 
sustainable solutions), we recognise it’s 
more important than ever to find immediate 
sustainable and ethical solutions for coffee 
production. It’s the key to meeting the future 
demands for coffee and preserving global 
coffee growing cultures. 

Did you know that the livelihood of 25 
million farmers depends on the production 
of coffee? Yet climate change and market 
instability has greatly lowered prices, aging 
coffee trees are less productive and the 
upcoming generation of coffee farmers 
are seeking economic alternatives for their 
income.

The current outlook is bleak, but there’s 
time to save the future of our lattes, mochas 
and cappuccinos...and it all starts with 
education.

Our unique Sustainable Coffee Tours 
connect coffee lovers with local growers and 
producers. Part community immersion, part 
cultural excursion and part environmental 

endeavour, our insightful tours peek behind 
the scenes to soak up what really goes into a 
good cup of coffee. These educational travel 
experiences collect valuable data and insights 
that, in partnership with organisations such as 
SupplyShift, create transparency and improves 
supply chain management across the industry.

When you take part in one of our tours, a 
direct donation goes to local coffee farming 
groups, which benefits social projects that 
help the communities and environments 
behind the farms. 

You’ll also learn about what goes into the 
day to day operations of a farm, which enables 
a better understanding of production practice 
and actively supports farmers in creating 
sustainable productivity, harvesting practices 
and livelihoods. Your unique travel experience 
helps fund the process of making coffee the 
world’s first sustainable agricultural product.

Among our newly-launched tours 

is ‘Sustainable Coffee Connections’ in 
Guatemala, which takes you into the heart of 
the country where you’ll observe the unique 
regional growing, harvesting and roasting 
processes of the farmers while you taste a 
range of delicious varieties. 

Or you can experience our ‘Connecting 
to the Coffee Heartlands of Sulawesi’ 
tour, where you will learn about everyday 
sustainability, ethical harvesting and the 
charming local farming communities in the 
coffee heartlands of Sulawesi, Indonesia. Bear 
witness to the crop-to-cup process while 
gaining a more in depth appreciation of the 
labour and love that goes into making each 
and every cup. 

Our Sustainable Coffee Tours concept 
was recently featured on the United 
Nations initiative: 2017 International Year of 
Sustainable Tourism for Development.  
■ soulfulconcepts.com

Semuc Champey, 
Guatemala

Livingston, Guatemala
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the best place to learn about one of the world’s top

selling destinations.

With an online and interactive leader board, you can go up against your colleagues and agency rivals 
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a trip to Thailand!

Become an expert of the Land of Smiles by 

completing the Tourism Authority of Thailand’s 
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www.tourismthailand.org/au
info@thailand.net.au

Tourism Authority of Thailand
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for creative tourists, etc



48   |   W W W . T R A V E L T A L K M A G . C O M . A U

EXPERIENTIALtourism

THE BEST way to really get to know a 
destination is to spend time living, working 
and socialising with the local people. 

In New Caledonia, the Kanak people are 
friendly and welcoming, eager to share their 
way of life with visitors and teach them more 
about Melanesian culture. A homestay in a 
tribal hut accommodation offers the ideal 
opportunity to learn more about Kanak 
culture and have an authentic, immersive 
experience.

Kanaks are the largest cultural group in 
New Caledonia, making up just over 44 per 
cent of the population. The majority live in 
clan communities inland, along Grande 
Terre’s east coast and on the Loyalty 
Islands, where they make up to 98 per cent 
of the population.

Staying in a Kanak community offers 

a rare insight into Melanesian culture, 
while at the same time contributing 
to the economic development of local 
communities that still largely subsist on 
hunting and small-scale farming. In most 
tribes, you will meet locals who are eager 
to share their lifestyles and welcome you 
in their traditional huts. Here, they will 
invite you to participate in their everyday 
activities and introduce you to their 
customs.

If invited into a home, visitors should 
make a small offering, often referred to as 
a ‘customary gesture’. This action (rather 
than the gift itself ) shows that you respect 
your hosts and potentially provides the 
opportunity to learn more about their 
tribe or visit specific clan sites such as 
secret caves, cliffs, beaches or lakes.

GET THE VIBE 
FROM THE TRIBE
Here, we reveal how staying with a local community in New Caledonia 
could help unlock some hidden tribal secrets.

Accommodation
In the past few years many of New Caledonia’s 
remote indigenous communities have 
opened their doors to tourists, providing 
a fascinating – and affordable – sleeping 
option. 

In tribal accommodation, guests generally 
sleep in typical Melanesian huts set slightly 
apart from the family house. The huts have 
small mattresses for sleeping and a traditional 
hearth in the centre. Cooking and showering 
facilities are housed in separate buildings.

Created in 2011, the ‘Accueil en tribu 
des îles’ label in the Loyalty Islands enables 
visitors to stay in tribal huts alongside local 
inhabitants in the island’s tribal areas (terre 
coutumière). Accommodation is divided into 
three categories with a frangipane flower 
ratings system and the network covers 
approximately 30 tribal hut properties.

Local cuisine
The majority of the community will join you 
on a massive outdoor bench for a huge, 
drawn-out feast, often involving a ‘bougna’, 
the traditional Kanak meal with meat, fish and 
vegetables wrapped in coconut leaves and 
slowly cooked on hot rocks.

Other highlights of a Kanak community 
homestay include nature walks, fishing, bird 
watching and traditional storytelling.
■ newcaledonia.travel

Another way to enjoy an immersive experience is to attend 
a local market. The Port Moselle Market (right) is open every 
morning (except Monday) from 5am to 11.30am and is a 
highlight on any tourist itinerary, especially at the weekend 
with its background of Pacific music.  

Fishermen anchor right by the market to unload their 
freshly-caught fish while locally-grown fruits, vegetables 
and flowers together with many other local produce and 
products can be found here.  The market is also the central 
point for many local craftspeople who display their many 
styles of fashion jewellery or decorations. 

Main and below: The Kouare tribe. Pictures 
courtesy Terres de lumiere/NCTPS
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SENSORY TRAVEL company, Sens Asia, has unveiled its first Laos 
immersion package, including pairing travellers with local families 
so they can enjoy a fully authentic experience.

The three-day/two-night Luang Prabang itinerary includes 
ancient customs and traditions such as Tak Bat. This is a daily ritual 
for all Buddhist monks in Laos, which sees them walk the streets 
or ply the waterways along riverside communities as the local 
population offer prayers and alms. Travellers will be paired with a 
local family where they will make sticky rice to be offered to the 
monks.

“Some visitors may be familiar with Luang Prabang, but our 
itinerary is designed to offer deeper insights into the culture by 
awakening the five senses through the local people they meet,” said 
Linh Bui, Managing Director of Sens Asia Travel.

The Laotian experience also offers an up-close view of the city’s 
scents, sights, sounds and splendour. On the first night, a Baci 
ceremony at a local house infuses the sixth sense – heart – with a 
sincere blessing and a home dinner with the host provides a warm 
welcome to the country.

“Through our sustainable, environmentally friendly, community-
centred approach to tourism, we hope to reignite a sense of 
wonder, curiosity and discovery, and share the sensation with our 
fellow travellers,” said Ms Bui.

The ‘Get to Know the Locals’ journey to Luang Prabang is priced at 
$US375 (approx. $AU500) per person or travellers can extend the trip 
for $US54 (approx. $AU70) per night.
■ sensasia.com

Living with locals 
makes perfect sens

A  temple in Laos and 
(below) street food

Pacifique au cœur

SAY ‘BONJOUR’ TO
NEW CALEDONIA

You
are
here

www.newcaledonia.travel
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EXPERIENTIALtourism: Advertorial

THE MAGNIFICENT four-and-a-half star 
Mantarays Ningaloo Beach Resort in 
Exmouth is located at the gateway to the 
World Heritage-listed Ningaloo Reef and 
Cape Range National Park. Metres from the 
waterline on Sunrise Beach, the resort is 
built in harmony with the environment. 

The only resort on the beach at 
Ningaloo, the property boasts Gold Plate 
award-winning Mantaray’s restaurant 
and bar where you can indulge in fresh 
local seafood. Enjoy the swimming pools, 
gymnasium and private balconies where 
at times you can watch whales frolicking in 
the Gulf off the north west coast of Western 
Australia.

The Ningaloo Reef is a marine paradise 
where you can snorkel from the beach all 
year round, dive alongside manta rays, 
swim with whale sharks (late March to 
early August), watch turtles as they nest on 
the shore in summer, and our most recent 
adventure, swimming with the humpback 

whales (seasonal). This makes Mantarays 
Ningaloo the perfect place to getaway, 
anytime of the year.

The Ningaloo coastline also has hundreds 
of kilometres of white sandy beaches. Two 
of the best spots are Turquoise Bay and Drift 
Dive, where the current drifts you over the 
Ningaloo Reef. Once finished, enjoy the 
beauty of your surroundings in the bay. 

The Exmouth Navy Pier is rated by many 
world famous diving figures as one of the 
top ten shore dives in the world. There are 
also a number of trails to explore, including 
Yardie Nature Trail and Yardie Creek Gorge 
Trails, Mandu Mandu Gorge and Charles 
Knife Canyon. 

There’s something for all the family at 
Mantarays Ningaloo Beach Resort. Bring 
the family and take advantage of the free 
breakfast and accommodation for kids 
under 16 years when accompanied by adult 
guests (using existing bedding).
■ mantaraysningalooresort.com.au

HAVING A 
WHALE OF A TIME FLY LIKE A BIRD

Birds Eye View (BEV) offers the ultimate 
experience of the North West Cape, 
giving visitors the chance to fly high 
above Ningaloo Reef and the Cape 
Range National Park. From the red 
ranges through to the turquoise reef 
abundant with marine life, locals admit 
that the only way to experience the 
Cape’s true beauty is from the sky.

With the recent advent of hang 
gliders and microlights it is once again 
possible to taste the sheer exhilaration 
of no frills aviation in a way that the use 
of modern aerodynamic design and 
materials know-how has rendered both 
safe and affordable for all.

The company’s aircraft all feature 
open cockpits so you can enjoy the 
warm wind in your face as you marvel 
at the sights below. BEV can take you 
places and show you sights that larger 
aircraft cannot and the low landing 
speed and inherent safety associated 
with the aircraft’s design makes it the 
safest way to see the Exmouth Gulf, 
North West Cape and the Ningaloo Reef 
from the air.

Trial introductory flights are available 
with would-be pilots having a lesson 
with one of the company’s qualified 
instructors in a two-seat microlight. You 
take the controls under the guidance of 
your instructor, representing your first 
steps towards flying solo. A half-hour 
flight costs $199.
■ birdseyeview.net.au

Picture courtesy Vee of 
Blue Media Exmouth
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EXOTIC VOYAGES are offering a once-in-
a-lifetime 111-day journey spanning 13 
countries across Asia and the Middle East. 

Entitled ‘The Razor’s Edge: A Spiritual 
and Cultural Quest’, the expedition’s name 
is inspired by W. Somerset Maugham’s 
1944 novel, where the protagonist travels 
overseas in search of a deeper meaning to 
his existence. 

“The Razor’s Edge isn’t really an 
opportunity for a holiday so much as it is a 
chance to make a major pivot or a pause,” 
said Andrew Carroll, Global Head of Sales and 
Marketing at Exotic Voyages. “It’s the kind of 

journey you might just quit your job for.”
For travellers who want to keep their job, 

Exotic Voyages is also parcelling out smaller 
segments. The package can be broken into 
multiple trips, taken over the course of a few 
years, or customised into a shorter tour based 
on the client’s interests and available time.

The full itinerary covers Oman, Sri Lanka, 
Nepal, Bhutan, India, Myanmar, Thailand, 
Laos, Cambodia, Vietnam, China, Korea, 
and Japan. In each destination a local 
guide leads guests to locations of cultural 
significance as well as spiritual destinations 
where travellers can learn about and 

immerse themselves in the practices.
The length of stay in each country ranges 

from three nights in such destinations as 
Cambodia and Laos, through to a 16-night 
multi-city/town tour through China. Each 
part can be taken on its own or combined 
with other parts of the itinerary to create a 
fully customised journey.

Prices vary depending on options 
chosen but for those who partake in the full 
odyssey, rates begin at $US48,000 (approx. 
$AU64,400), exclusive of international 
airfares.
■ exoticvoyages.com

Discover what 
life is like on the 
razor’s edge

Punakha Dzong in Bhutan
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EMPOWERMENTtourism: Advertorial

WE’VE ALL heard of Responsible Tourism, 
Voluntourism and Eco-Tourism, but a new 
concept of travel, Empowerment Tourism, 
is starting to garner its own loyal tribe of 
travellers.

Maximising vacation time is always a 
high priority for the modern day traveller. By 
combining an exciting mix of popular tourist 
attractions, local experiences and creating 
a programme of sustainable change for 
local communities, Empowerment Tourism 
ticks all the boxes. Although it may have 
similar sentiments as a volunteer abroad 
programme, Empowerment Tourism focuses 
much more on the impact of the community 
it works with than that of the traveller.

For those who are time conscious and 
are unable to spend months at a time 
volunteering abroad, this provides the 
perfect opportunity to see first hand what 

your contribution has delivered, as well as 
knowing you have created job opportunities 
which will long outshine your visit.

Whether it is donating a food cart and 
teaching Cambodian locals how to sell their 
tasty snacks to tourists, or helping women set 
up a jewellery business that expands beyond 
their current reach, the skills from within your 
group can provide the most empowering 
and impactful results. This is in addition to 
the more traditional aspects of a tour, seeing 
the iconic sights, savouring the local cuisine 
and learning about the history, and culture, of 
these exotic lands.

Simla Sooboodoo, founder of 
Hands on Journeys and creator of the 
#EmpowermentTourism concept, said: 
“Empowerment Tourism is about taking a 
community on a journey, showing them 
what is possible using the skills they have, 
those we can teach, and the opportunities 
we can provide. At the end of that journey, 
they should be able to support themselves 
and continue to grow with a sense of pride 
that is harder to achieve when you are 
continually being provided external support. 
Travellers come away not only having seen 

the country's famous sights, but knowing first 
hand their funds, and time, have created new 
jobs, provided builders opportunities and left 
someone inspired on a new business venture.

"This is something that is often lacking 
with Voluntourism. Gathering a bunch of 
travellers to go and build a school or a house 
– let alone being something they have never 
done in their lives, but also doing it because 
that’s the project in place, is that always 
helping the locals?”

Coming from the small Island of Mauritius 
and suffering her own share of hardships, 
including a life-threatening brain aneurysm, 
Simla understands all too well the power of 
second chances. It’s these second chances 
that Empowerment Tourism gives to others 
that made the concept so appealing to her. 
She stresses though, it’s not about charging 
in and trying to save someone. It’s about 
opening a dialogue, starting a conversation 
and listening. “This is the key to any project's 
success, making sure it delivers truly what is 
needed by the local community, rather than 
what we perceive to be required”.

Spread the word, #EmpowermentTourism 
is here to stay.

EMPOWERMENT TOURISM
A new way to travel?

Hands on Journeys currently operates three international tours to Cambodia, India 
and a combined Cambodia & Vietnam adventure. All tours include time working on 
local empowerment projects, seeing the iconic sights, tour leaders, guides, meals, 
accommodation and unique experiences. 
■  Further information can be found at www.handsonjourneys.com.au
■ info@handsonjourneys.com.au 
■ 1300 653 766
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THOSE PLANNING to visit Uluru this year can 
choose from an extensive line-up of eight 
major events taking place at Ayers Rock 
Resort. 

From Indigenous cultural activities 
and immersive art installations to fun 
quintessentially Australian outback 
activities, spiritual health and stargazing, 
there is something to appeal to all types of 
traveller.

Bruce Munro’s Field of Light Uluru.
This critically acclaimed event has been 
extended for another season due to popular 
demand. The solar-powered installation is 
the creation of British artist Bruce Munro 
and illuminates a remote desert area within 
sight of Uluru. Open until March 31, 2018.

Tjungu Indigenous Cultural Festival
Celebrating the best of Australian 
Indigenous culture, the Tjungu Festival was 
a sell-out success in its third year and returns 
by popular demand. Tjungu, (pronounced 
tjoo-ngoo), means meeting together in 
local Anangu language and this year’s event 
will see returning artists and ambassadors 
joined by emerging and established 
Indigenous performers, sporting heroes and 
artists. 

Highlights include an Anangu welcome 
to country (above), markets showcasing 
Indigenous art and bush tucker, a short 
film festival, Indigenous fashion parade, 
traditional and contemporary Indigenous 

musicians and bands, and the ‘Tastes of 
Tjungu’ outdoor desert dining experience 
hosted by a celebrity chef. April 22 to 25.

Desert Dreaming Yoga Retreat 
Denby Sheather will return to host an 
intimate week of yoga, meditation and 
cultural immersion, held in the revitalising 
surrounds of Ayers Rock Resort and Uluru-
Kata Tjuta National Park. As well as yoga and 
spiritual awareness classes, guests will enjoy 
activities with Indigenous artists, a desert 
dining experience under the stars and 
the opportunity to experience the Tjungu 
Indigenous Cultural Festival. April 22 to 28.

Uluru Camel Cup
Join the locals for a true Aussie outback-style 
experience. The event is now in its fifth year 
and the festivities begin at the atmospheric 
Outback Pioneer Hotel and Bar with the 
opportunity to bid on a favourite camel in 
the Uluru Camel Cup Calcutta and enjoy 
live entertainment. The races include the 
popular Fashions on the Field, outback BBQ, 
family activities and a true blue outback-
style ball set under the night sky.  
May 26 to 27.

ACO Uluru Festival
Following a triumphant inaugural program 
in 2015, the Australian Chamber Orchestra 
(ACO) will return to perform a series of 
exclusive concerts led by artistic director 
Richard Tognetti. Limited to a maximum 
of 400 guests, the performances will take 
place in the intimacy of the Uluru Meeting 
Place. The festival program will feature three 
concerts designed to harmonise with the 
spirit of the location’s unique surrounds and 
will be complemented by memorable dining 
events and uniquely tailored tours.  
June 2 to 4.

Australian Outback Marathon
Set among one of the most photographed 
backdrops on the planet, the Australian 
Outback Marathon is now in its eighth 
year and welcomes entrants from all over 

the world who pound the red dust while 
enjoying views of Uluru and Kata Tjuta 
(above). Race organiser and sports tour 
operator, Travelling Fit, has designed the 
event to be enjoyed by all levels of running 
ability, offering four different events – a full 
marathon, half marathon and two fun runs. 
July 29.

Uluru Wellness Retreat
Hosted by Peter Bliss, this transformational 
weekend will offer practical mindfulness 
workshops, silence survival strategies, 
intuition and intention tips, Qigong 
workshops and guided meditations. This 
reinvigorating weekend will also include a 
nutritious and nourishing food program, 
plus an option to enjoy a desert dining 
experience under the stars.  
September 8 to 14.

Uluru Astronomy Weekend
Now in its fourth year, the weekend is run 
in partnership with the Centre of Excellence 
for All-sky Astrophysics (CAASTRO) and 
is hosted by leading astronomers. It is 
open to astronomy enthusiasts of all 
ages and includes family activities and 
demonstrations, engaging discussions on 
energetic cosmic events, the structure of 
the Universe, dark matter and an exclusive 
desert dining experience under the stars. 
October 20 to 22.

■  ayersrockresort.com.au/events

WHY ULURU ROCKS IN 2017

Bruce Munro’s Field of Light
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Q      When you arrived at Rottnest Lodge  
in 2010 it was in trouble.

A          : It was the longest running property in    
 Australian history to be in receivership, 

some 21 years. It needed a firm hand to turn 
things around and get it out of receivership.

Q So how did you do it?

A  By stripping it back and going right  
 back to basics. I opened the F&B 

outlets up seven days a week for a start. I 
reduced my rates by $100, threw in a full 
cooked breakfast and generally tightened 
things up. Basically it was a lot of hard 
work and due diligence along with a lot of 
strategic marketing and changing people’s 
perception of the Lodge. 

Q: How long did it take? 

A: The effects were visible within two to  
  three months but the cosmetic 

changes took a little longer and once Karma 
took over, we introduced a new pizza oven, 
a soft refurb of the furnishings and the 
introduction of Karma Spa. 

Q: So how is business now? 

A: Fantastic. We are showing year-on-year  
  growth of 15 per cent. We had more 

than 5,000 people stay in December and 
around 16,000 for the whole of 2016. I want 
to show increase on every previous year. 
What people don’t appreciate is that it is not 
just a summer destination. We are open year 
round and winter has its own special appeal.

Q:  What attractions do you have on the  
 island? 

A: This is one of the best untouched  
  secrets in Western Australia. We have 

65 beaches here and even when the island 
is at maximum capacity, 10 minutes off 
the beaten track and you’ve got a beach 
to yourself. There’s turquoise water, great 
snorkelling, fresh crayfish for lunch every 
day and magnificent sunsets. There’s golf, 
cycling, walking and about 20,000 quokkas. 
It’s a place you can do as much or as little 
as you want to. Here at Karma Rottnest we 
try and provide a one-stop shop, including 
booking ferry tickets, to make it as seamless 
as possible for everybody.

Q: Tell me about the Lodge?

A : We’re a three-and-a-half star property,  
  purely because of the age and the 

condition of the place. But what we lack in 
modern amenities, we make up for with 
our service. We have 80 rooms, sleeping a 
maximum of 246 people. We also have Riva 
restaurant providing the best and freshest 
menu on the island. Between May and 

September we run a series of degustation 
dinners coupled with some of WA’s most 
well-known winemakers. For something 
more casual, Govs Sports Bar has year-
round live music, DJs, trivia nights, stand up 
comedy and FOX Sports showing all games 
at all times. Combine this with Karma Spa 
offering a range of bespoke treatments 
and we offer something for everyone at all 
times. 

Q: You must take great pride in what  
  you’ve achieved there?

A: Absolutely, and full credit also to  
  everyone who has been working with 

me along the way. We are great believers 
in thinking outside the box and having fun 
along the way. One of the things I’m most 
proud of is being General Manager of one 
of the most unusual properties in Western 
Australia. Whether it’s a romantic getaway,  
a family holiday or a corporate team 
building event, it’s a place for everybody. 
■ karmagroup.com

BACK FROM THE BRINK
Once its future was unsure but now historic Karma Rottnest Lodge in Western Australia is thriving. We 
spoke to General Manager Glen Trebilcock (pictured above) to find out how he turned its fortunes around.
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AUSTRALIA’S FIRST ‘glamping’ resort is 
offering complimentary sparkling wine and 
a free, deluxe welcome treat pack as part of 
a special three-night Easter package.

Available until sold out, the deal at 
Paperbark Camp on the New South 
Wales south coast includes three nights’ 
accommodation from April 14 to April 16. 
Dinner each night in the luxe-eco camp’s 

elevated Gunyah Restaurant among the 
treetops, a full breakfast each day and use of 
the camp’s canoes, paddleboards and bikes 
are also included.

Subject to availability, each booking for 
the Easter package will also receive a free 
bottle of sparkling wine on arrival and a 
deluxe ‘Welcome Care Package’ from luxury 
care pack company, Caring Canary. The pack 

Get your glamp on this Easter

includes products that can be enjoyed by 
luxe campers including premium house 
roasted nuts, outdoor citronella candle, 
organic raw bath soap, organic body oil and 
an eco-friendly ceramic cup, all packaged up 
in a bespoke cotton drawstring bag that can 
be used as a backpack or laundry bag.

The three-night package is available from 
$1,845 per couple in an original safari tent, 
$2,220 for a deluxe safari tent and $2,520 in 
a king deluxe safari tent.

A two-and-a-half hour drive south of 
Sydney and nestled in bushland at Jervis 
Bay, Paperbark Camp offers a blend of 
sophistication and simplicity. The luxury eco 
retreat has elevated safari tents boasting 
polished hardwood flooring, double canvas 
roofs, outdoor deck seating and private 
outdoor/indoor ensuites with premium 
toiletries where guests can enjoy nature 
while they bathe or shower. The raised tents 
are camouflaged among spotted gums 
and paperbark trees along the banks of 
Currambene Creek. 

Paperbark Camp also boasts open camp 
fires, luxury cotton linen, contemporary 
furnishings and free-standing bath tubs and 
hot showers overlooking the bush, which is 
home to kangaroos, possums and colourful 
birdlife. Jervis Bay is just a five-minute  
drive away.
■ paperbarkcamp.com.au 
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AAT KINGS has released its Aussie Adventures 
2017/18 brochure featuring four affordable 
small group adventures across the country.

New for 2017/18, each tour will now 
be escorted throughout by a driver guide 
who will provide the stories, insights and 
knowledge to bring each destination to life.  
The new program will also feature the four-
day ‘Sydney Escape’ for the first time.  

Guests on these itineraries can actively 
explore the great outdoors, take in some of 
Australia’s most rugged locations, meet the 
locals, try local tucker and see all the key 
sights in small groups of no more than 20 
people.

“From the rugged outback to pristine 
wilderness, our guests can explore the real 
Australia and immerse themselves in the 
great outdoors with experts who know these 
areas better than anyone else,” said David 

Come on an Aussie adventure
Gendle, AAT Kings/Aussie Adventures Head 
of Sales.

The Aussie Adventures range includes 
the four-day ‘Top End Escape’, which is 
perfect for adventure seekers. Highlights 
include a cruise on the Mary River Wetlands, 
swimming in natural infinity pools with 
views of the Kakadu National Park, bathing 
in Mataranka Hot Springs and canoeing in 
the Katherine Gorge. It is priced from $995 
per person twin share. 

The new four-day ‘Sydney Escape’ begins 
with a coastline walk, soaking up the 
panoramas of the Harbour Bridge. Heading 
out of the city, guests will feel a world away 
from the busy city streets as they discover 
the World Heritage listed Blue Mountains 
and scenic vineyards of the Hunter Valley. 
The tour is priced from $695 per person.
■ aatkings.com/aussie

Visit Kakadu and the Katherine 
Gorge on a Top End Escape

Catch the sunset at Uluru 

on a Red Centre Escape

CELEBRITY CHEFS Colin Fassnidge 
and Miguel Maestre will be cooking 
up a storm when the 2017 Taste 
Great Southern food and wine 
festival takes place later this month.

The three-week event runs from 
March 23 to April 9 across one of 
the most diverse and engaging 
food and wine regions in Australia. 
The Great Southern region, which 
covers an area only slightly smaller 
than Switzerland, stretches from 
its southern coastline in Western 
Australia into the farming hinterland 
and includes major centres Albany, 
Denmark, Mt Barker, Kojonup and 
Katanning.

Richard Campbell from CMS 
Events said a key objective of the 
event was to highlight the diversity 
of the region, both in terms of its 
tourist potential and its produce.

“When you talk about Great 
Southern produce, you include 
words like fresh, natural, seasonal 
and exceptional,” he said. “Foods like 
oysters and seafood, cereal crops, 
beef and lamb, vegetables and milk 
products all excel on the south coast 
and the wine varietals such as shiraz, 
riesling and pinot noir all compete 
strongly on the world stage.”

Events will include festivals, 
markets, degustation dinners 
and lunches, wine tasting, beer, 
coffee and spirit sessions, food and 
wine pairing, master classes and 
community events. This will be the 
13th year of what has grown to be 
Australia’s biggest food and wine 
event.
■ tastegreatsouthern.com.au

Stars come 
out for foodie 

festival

Fervor Valley of the Giants
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ESTABLISHED BY the Rowe family in 1841, 
the Naringal Station offers guests an 
immersive farming experience filled with 
elegance and history.

Set over 2,200 rolling hectares, the 
generous seven-bedroom estate is now 
privately owned by fourth generation 
farmers Sally and Alastair Wills, and has 
something to offer for a broad range 
of visitors looking for their next Aussie 
adventure.

Located in Victoria’s Western District, 
the Wallinduc homestead is situated at the 
heart of one of the state’s oldest working 
properties. Littered with walking and bicycle 
tracks, Naringal Station presents an exclusive 
glimpse into what the Australian sheep 
and cropping lifestyle was like almost two 
centuries ago.

“A lot of people cannot believe how close 
this fabulous piece of history is to their 
doorstep and we are very proud to continue 
sharing such an important part of Victoria’s 
heritage. It really is a trip down memory 
lane,” said Sally Wills.

“Everyone that stays at Naringal Station 

is blown away by the elegance of the 
homestead as soon as they step through 
the door.”

The fully renovated double brick gem 
is accented perfectly by an inspiring 
Edna Walling garden that incorporates 
a heated swimming pool and spa, 
re-surfaced mod grass tennis court and 
spacious poolside entertainment area.

The property has also become a 
favourite among the angling community as 
its scattered dams and location alongside 
the bustling Naringhil Creek play home to 
an abundance of golden perch and rainbow 
and brown trout.

“There is considerable interest from 
the corporate market. We can sleep 17 
guests in comfort and offer a unique 
immersive experience. Every bedroom in the 
homestead has its own refurbished en suite 
and the scattered gas and log fire places 
are the perfect way to keep warm on those 
frosty nights.”

Modern touches like split system heating 
and cooling, and ceiling mounted speakers 
bring the homestead into the 21st century, 

COUNTRY RETREAT WITH  
A PICTURE PERFECT PAST

without compromising on its early charm.
“Naringal is the perfect place for mums 

and dads to come and unwind with the kids, 
however, there is never a shortage of fun 
things to do on the station,” added Sally.

Naringal Station is located in Wallinduc, 
about a two-hour drive from Melbourne.
■ naringal.com.au
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WITH THE European summer fast 
approaching, Rail Plus is reporting strong 
growth from emerging rail destinations such 
as Spain and Scandinavia.

Ingrid Kocijan, Commercial Director of 
Rail Plus, says the company has seen a spike 
in consumer enquiries about train travel 
in Denmark, Norway, Sweden and Finland, 
which travellers can explore with the 
Scandinavian Eurail Pass. At the same time 
bookings for rail travel in Spain are up 15 per 
cent compared to the same period last year.

"As more and more Australians enjoy 
European rail journeys such as Eurail and the 
high-speed services offered across France, 
Germany and Italy, it’s natural that they’re 
curious about the rail experiences offers in 
other parts of Europe, such as the Iberian 
Peninsula and Scandinavia,” said Kocijan.

“Both of these regions offer outstanding 
rail networks that provide international 
visitors with convenient and cost-effective 
ways to explore some of the most attractive 
landscapes and cultures in Europe. In 
the case of Spain, Australians are also 
embracing its luxury rail journeys, such as El 
Transcantabrico and Al Andalus."

Rail Plus is also seeing increasing 
interest in Australians exploring the UK 
by train. Kocijan says the availability of 
instant-purchase ATOC fares – which have 
dramatically cut the cost of point-to-point 
tickets across the UK – is driving growth, 
particularly on key routes such as London to 
Edinburgh.

“At the same time, the Belmond British 
Pullman, which operates a range of rail 
excursions from the UK capital, is also 

resonating with Australian travellers 
who want to see the picturesque British 
countryside while sampling a world-class 
luxury rail experience.” 

Meanwhile, Rail Plus is anticipating 
strong demand for the Swiss Travel Pass in 
2017 after the traditionally popular product 
was further enhanced by giving travellers 
free travel on even more Swiss mountain 
excursions, including Pilatus, the world's 
steepest cog railway.

In addition, there has been an expansion 
in the number of museums offering free 
entry to Swiss Travel Pass holders (500 
across Switzerland), as well as the number 
of city’s offering free travel on their public 
transport networks (75 Swiss cities are now 
covered).
■ railplus.com.au

AUSSIES VENTURE OFF THE BEATEN TRACKS

Time to book 
an Italian job

MELBOURNE-BASED International Rail has 
announced that the reservation booking 
system for Italian trains are now open.

Agents can now make live bookings 
online for travel up until mid-April on all 
high-speed and regional train services on 
the Trenitalia network.

Jonathan Hume, Managing Director 
of International Rail, said this is highly 
beneficial for agents as most Australians 
prefer arranging rail bookings in advance 
and that this change allows greater 
flexibility and cheaper fares for agents and 
their clients.

International Rail has special ongoing 
advance purchase fares on Italian high 
speed trains of up to 60 per cent off the 
standard fare, with popular routes such as 
Milan to Venice from only $29 per person in 
second class.
■ agent.internationalrail.com.au

The Flan network in Norway



T R A V E L T A L K  A U T U M N  2 0 1 7   |   59   

EURAIL GLOBAL PASS 

Extra Day  
Spring Promotion
Travellers get up to 5 extra rail travel 
days for free with a Eurail Global Pass!

Validities:

5 and 7 days in 1 month  
 1 extra day

10 and 15 days in 2 months  
 2 extra days

15 days continuous  
 2 extra days

22 days continuous  
 3 extra days

1 month continuous  
 5 extra days

Eurail on Sale

EURAIL SELECT PASS 

Extra Day  
Summer Promotion
Travellers get one free day of rail with 
any Eurail Four Country Select Pass, 
Eurail Three Country Select Pass and 
Eurail Two Country Select Pass.

Passes and Validities:

Eurail Four Country Select Passes  
 all validities 1 free travel day

Eurail Three Country Select Passes  
 all validities 1 free travel day

Eurail Two Country Select Pass  
 all validities 1 free travel day

EURAIL ONE COUNTRY 

Extra Day  
Summer Promotion
Travellers get one free extra day of 
rail with any Eurail One County Pass.

Passes and Validities:

Eurail One Country Pass  
 all validities 1 free travel day

Eurail Greek Islands Pass  
 all validities 1 free extra trip

Sale: 01 February – 31 March 2017. Travel: Normal travel rules apply (11 month 
advance purchase). Conditions: No exchange or refund of the promotional passes.

To book, please contact your  
preferred rail wholesaler.

2017-02_Eurail on Sale_Advert_FP_Travel Talk_Final (cc).indd   1 16/02/2017   11:57 am



DRIVEHolidays

60   |   W W W . T R A V E L T A L K M A G . C O M . A U

the  
GOLDEN  
SOUTH
JON UNDERWOOD continues his campervan adventures 
in New Zealand’s South Island, travelling through Clyde 
and Cromwell to Oamaru.

Cromwell. Picture by Jon Underwood
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Explore NZ’s Pure Southern Land

trade@tourismwaitaki.co.nz kelsey@cluthanz.comtrade@DunedinNZ.com trade@venturesouthland.co.nz

AS WE chug down the river in our little boat, 
I have only one thing on my mind. Gold!

The Clutha River in New Zealand’s South 
Island was once one of the richest gold 
sources in the world. After the first deposits 
were found at Gabriel’s Gully in 1861, Central 
Otago went from being the poorest province 
in the country to the richest in the space of 
just a year. 

Sadly, the gold rush ended almost as 
quickly as it began, but there is still plenty 
of evidence of the prospecting that went 
on here more than a century ago and of 

the miners who lived along the river bank 
among the area’s famous schist formations.

Today I’m exploring the Roxburgh Gorge 
with Laurence, who runs Clutha River Cruises 
and is an expert on Central Otago’s mining 
history. They were tough times back then 
and the miners had to be extremely hardy 
to survive the conditions. Looking at their 
tiny huts, it’s hard to imagine what life 
would have been like with little sanitation, 
often brutal weather conditions and the 
dangerous nature of their work. But when 
you’re looking for gold, there’s often no 

reward without risk.
Highlight of the tour is when we get 

to step ashore and explore a deserted 
homestead, noting just how desolate an 
existence it must have been. Most of the 
‘houses’ were simply just stones piled 
together under an overhanging rock and the 
miners would often huddle together just to 
keep warm. 

Our journey along the Clutha River 
offered a fascinating snap shot into a time 
gone by,  one which, thankfully, Laurence is  
 

A former mining settlement

continues page 62
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keeping alive with his interesting and 
informative tours. Even if you’re not an 
historian, it’s also an extremely pleasant way 
to spend a couple of hours delving deep into 
the heart of the region.

CROMWELL
I didn’t strike gold on the river, but back on 
dry land I certainly unearthed a little gem.

I knew little of Highlands Motorsport Park 
before I arrived. Alison Mason, our excellent 
host from Tourism Central Otago, would 
only smile and say I had a ‘surprise’ waiting. 
I thought it was probably  just a motor 
museum with a few dusty old cars, some 
faded pictures and a gift shop.  

Boy did I have the wrong end of the gear 
lever! From the road Highlands looks fairly 
unremarkable, but what lies within is truly 
remarkable. 

Opened in 2013, Highlands is a $32 
million race track, museum and major tourist 
attraction. It is the brainchild of Tony Quinn, 
who sold his VIP Petfood company for $410 
million. So what possessed him to open such 
a facility in Cromwell, rather than a capital 
city?

“If you build it… they will come, was my 
attitude,” Quinn says in the Highlands Guide. 
“I knew I didn’t need to shout it from the 
rooftops. I didn’t want to build a second-
rate track for some hoons to race around a 
paddock. I wanted to do things properly.

“I owned the land, I had money in the bank 
and I wanted to build a racetrack, so I went 
ahead and did it.”

Highlands is now a world-class motor 
racing facility, hosting professional events 
every year. The museum houses one of 
Michael Schumacher’s Formula One cars and 
a $4.2 million Aston Martin Vulcan supercar, 
the only one in the southern hemisphere. The 
Jurassic Forest safari tour is a big hit with the 
kids and there are also go-karts and an off-
road buggy adventure. 

But back to that ‘surprise’ I was promised. 

A major part of the Highlands attraction is 
that visitors can get out on the race track and 
do ‘hot laps’ with experienced drivers. I was 
taken for a spin in a Porsche Cayenne Turbo – 
described as a ‘Highlands Taxi’ – and thought 
that was my treat. Not even close...

The McLaren 650S is powered by a 3.8 litre 
twin-turbo V8 engine and can reach 100 km/h 
in less than three seconds. As I strap on my 
helmet and climb into the passenger seat for 
my ‘Supercar Fast Dash’, I’m grateful for two 
things: dark trousers and an empty stomach.

As the McLaren duly explodes from zero 
to ‘I want my mummy’ in a heartbeat, I can 
feel my internal organs spontaneously 
compressing as we accelerate faster than a jet 
on take-off. It’s terrifying and exhilarating in 
equal measure and definitely the highlight of 
my trip to the South Island. 

Highlands was an unexpected delight, 
as was my time in Cromwell and Clyde. 
Many flock to nearby Queenstown for its 
undoubted attractions, but like many former 
residents of that bustling city, I prefer the ‘real’ 
New Zealand experience that you find here. 
Make sure to put both on your itinerary if 
you’re ever in these parts – you won’t regret it.

continues page 64

CLYDE IS SO BONNIE
In Clyde, life is led at a much more sedate 
pace than in nearby Queenstown… and 
that’s just the way the locals like it. The 
town has a palpable artistic streak and the 
main street is still a throwback to bygone 
days, with historic buildings and stores. 

Before our river cruise we’d parked  
our motorhome in the main street and 
popped into Olivers Victoria Store, one 
of several eateries in Clyde, which has 
a great buzz to it and is really a jack of 
all stores, with a cafe, deli, bakery and 
accommodation. 

Cycling enthusiasts also make a beeline 
for Clyde as it’s a great place to tackle a 
couple of New Zealand’s excellent trails 
and the knowledgeable and helpful staff 
at Bike it Now can fit you out for all your 
pedalling needs. 
■ bikeitnow.co.nz

Highlands from the air and (below) some 
of the racing cars in the museum
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DISCOVER
UNEXPECTED TREASURES

Find out more at www.centralotagonz.com 
Instagram
@CentralOtagoNZ

Facebook 
/CentralOtagoNZ

Twitter 
@CentralOtago_NZ

for travel trade enquiries contact tourism@codc.govt.nz

Photo Miles Holden

As the McLaren duly 
explodes from zero to ‘I want 
my mummy’ in a heartbeat, 
I can feel my internal organs 
spontaneously compressing as 
we accelerate faster than a jet 
on take-off. It’s terrifying and 
exhilarating in equal measure 
and definitely the highlight of 
my trip to the South Island.

“

“

The McLaren 650S
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FAST FACTS///
GETTING THERE: Air New Zealand flies to 
Christchurch daily from most capital cities.  
■ airnewzealand.com.au

GETTING AROUND: The Euro Deluxe from 
Apollo can sleep up to six and contains a 
shower, toilet, cooker, microwave, TV/DVD, 
and fridge/freezer. Rates start from $93 per 
day for a six-berth vehicle.  
■ apollocamper.co.nz/holiday

WHAT TO DO: Clutha River Heritage Cruise. 
Tours start and return from Alexandra 
and last two-and-a-half hours with a full 
commentary on Clutha River and Central 
Otago’s gold mining history and a guided 
tour of Doctors Point gold mine.  
■ clutharivercruises.co.nz

Highlands Motorsport Park. Described as 
the most innovative and exciting day out in 
the Southern Hemisphere.  
■ highlands.co.nz

Steampunk HQ. Open seven days a week 
from 10am until 5pm.  
■ steampunkoamaru.co.nz

Oamaru’s Victorian Precinct. Visit in 
November and you can attend the annual 
Victorian Fete.  
■ victorianoamaru.co.nz

Scotts Brewing. Alongside an array of craft 
beer made with local grain, south island 
hops and southern alpine water, the brewery 
also produces NZ’s only gluten-free beer.  
■ scottsbrewing.co.nz 
 

WHERE TO EAT: Wild Earth Wines in 
Cromwell offer a tasting plate matched with 
their excellent pinot noir, riesling and rose. 
Chow down on dishes of abalone, salmon, 
hare, goat and venison.  
■ wildearthwines.co.nz

The Cromwell Heritage Precinct features 
historic buildings dating back to the 1860’s. 
It’s free to visit and make sure you have a 
freshly-baked muffin from the Grain & Seed 
Cafe. Simply delicious. 
■ cromwellheritageprecinct.co.nz

WHERE TO STAY: Cromwell TOP 10 Holiday 
Park. It offers modern amenities, clean 
facilities and a range of accommodation 
from motel and self-contained units to 
powered sites and camping.  
■ cromwellholidaypark.co.nz

Oamaru TOP 10 Holiday Park. One of New 
Zealand’s premier holiday parks, it offers 
spacious campervan/tent sites with clean 
modern facilities.  
■ oamarutop10.co.nz

OAMARU
At first glance Oamaru seems just like 
another of the many quaint towns you pass 
through as you drive along Highway One on 
the way north to Christchurch. However, to 
merely pass through would be a big mistake 
because this town has some delightful 
attractions. 

For a start, it is the largest town in 
North Otago so there’s plenty to keep 
visitors amused, including a colony of blue 
penguins. Oamaru was a prosperous place 
in the late 19th century, thanks mainly to 
gold and timber, so the town also has some 
elegant heritage buildings.

But it’s the Victorian Precinct that really 
sparks the imagination, along with the 
headquarters of Steampunk. For those who 

don’t have teenage children, Steampunk is 
a quirky genre of science fiction featuring 
steam-powered machines – a kind of 
Thomas the Tank Engine meets Suicide 
Squad. 

You’ll get the general idea as you walk 
up to the HQ in Itchen Street, with a huge 
locomotive and blimp stationed outside. 
Inside is The Portal, which features hundreds 
of multi-coloured LED lights shining off 
reflective walls. One visitor claimed it was 
the closest thing to time travel, but maybe 
he’d just inhaled too much steam...

For those who prefer the past to the 
future, the Victorian Precinct is a time-
capsule from a different era. There are 
antique shops, art galleries, craft stores, 
a bakery, cafes and museums – even the 
signs outside look authentically Victorian. 

If you’re in time for the sheep shearing 
demonstration, you’ll also enjoy authentic 
smells as traditional artisans ply their trade.

You could easily spend hours (and a lot 
of dollars) down here but make sure you 
have enough left over for a visit to Scotts 
Brewing. Here you’ll discover that Oamaru 
once had more taverns and brothels than 
any other town in New Zealand. 

Fortunately, these days they just brew 
great beer. 

 Jon Underwood toured the South Island 
courtesy of Apollo Motorhome Holidays, Air 
New Zealand and Tourism New Zealand.
■ apollocamper.com
■ centralotagonz.com
■ venturesouthland.co.nz
■ tourismnewzealand.com
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#GoByCamper

Campervan. 4WD. Car Rentals

It’s time for the  
self-drive adventure 
you’ve always 
dreamed of!

The crew at Britz campers love a 
good 4WD adventure, and want 
you to experience this incredible 
way of seeing Australia. Choose 
between the rugged Safari 
Landcruiser 4WD or the fully 
automatic Outback 4WD, both 
under 6 months old and feature 
top-quality tents/equipment.  
If you’re looking for a 2WD 
experience, check out the range 
of Britz campers suitable for up to 
six people. Grab your family and 
friends and book now!

For further information  
contact your preferred travel 
agent or call 1800 331 454

GET OUT 
& ABOUTWITH 

BRITZ

Under 6 months oldNEW

THE CREW at Britz campers love a good 4WD 
adventure, and want you to experience this 
incredible way of seeing Australia. Britz is 
where incredible 4WD adventures begin.

Whether you’ve got an off-road outback 
adventure planned, or some long days to tick 
off all the Australian gems you want to visit – 
Britz’s 4WD vehicles will get you there.

Choose between the rugged Safari 
Landcruiser 4WD or the fully automatic 
Outback 4WD, both guaranteed under six 
months old, both featuring top-quality 
camping equipment from market-leader 
Darche. Pick your favourite, rally the crew and 
get ready to make some awesome roadtrip 
stories.

These two unique vehicles have been 
designed with you in mind. All Britz 4WD 
campers come with fridges to keep the 
drinks cold, quality Darche camping chairs, 
a picnic table and awning, storage for your 
gear, tents built for the Australian outdoors 
with sleeping mats and bedding – all perfect 
whether you’re travelling with mates, family 
or solo.

Both 4WDs sleep up to five people, and 
also come with kitchen essentials including 
crockery, cutlery and cooking utensils, plus 
all general living gear you’ll need! The Safari 
Landcruiser is complete with rooftop tent 
with annnexe, for those amazing room with 
a view moments. The Outback comes with 
an easy to assemble stand alone tent, so 
you can set up camp, and head off for a days 
exploring with ease!

With years of road tripping experience (and 
stories to tell!) – Britz has you covered at 
every turn. 

A 4WD adventure gets you up close and 
personal with the real Australia; where locals 
will point the way to the unforgettable 
discoveries around every corner. Uncover 
stories that are begging to be told – or 
discover the freedom to create your own to 
share around the campfire before packing up 
and moving on as the road beckons.

Looking for some advice and inspiration 
on how to go by 4WD Camper? Learn from 
the people who’ve travelled before you, who 
answer the questions you haven’t thought of 
yet, and tell the stories of roadtrips you want 

to take. Discover iconic 4WD itineraries like 
the Gibb River Road heading out of Broome, 
or the Natures Way through Kakadu National 
Park and beyond in the Northern Territory. 
Get to know our team and let us assist you 
with your roadtrip planning.

Britz 4WDs are available for travel out of 
Broome, Darwin, Alice Springs, Perth, Cairns and 
Brisbane. The dry season beckons with off road 
adventures across stunning Australian vistas.

Whether you’re looking for inspiration, 
searching for the best 4WD Camper deals, 
picking your itinerary or ready to book, visit 
our website and the crew at Britz will get you 
on the road and kick off your 4WD adventure.
■ britz.com.au

BRITZ HAS YOUR NEXT 
ADVENTURE COVERED
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2017 Earlybird Sale
Extended

Book & pay before 31 March 2017, for 
HUGE savings on worldwide car hire and 

motorhome rentals*
To book call 1300 363 500 or  
visit www.driveaway.com.au

*Conditions apply

EXPERIENCE THE freedom and flexibility 
of a self-drive holiday with DriveAway 
Holidays. Now is the perfect time to 
discover the world for less with our 2017 
Earlybird sale. Take advantage of huge 
offers on worldwide car hire, motorhome 
rentals and European car leasing.

Enjoy up to 25 per cent off selected 
vehicles in the UK, up to 15 per cent off 
in Germany, Spain, Italy, Portugal and 
the USA. Looking for more? Hertz, Sixt 
and Dollar are offering FREE upgrades in 
Ireland, with Sixt also offering FREE GPS  
on selected vehicles. 

Wander off the beaten track and 
unpack only once with amazing specials 
on motorhome rental in the United 
Kingdom. Book your motorhome before 
March 31, 2017 and SAVE with DriveAway 

Holidays and Just go. Experience all-in-one 
convenience for durations of 10-20 days  
to save 10 per cent, 21-24 days to save  
15 per cent or travel for 43 days or more  
to save 20 per cent. The longer you travel, 
the more you save!

If you are planning an extended self-
drive holiday in Europe for 21 to 175 days, 
then a Peugeot lease may be the best 
option for you. Pick up your vehicle inside 
of France and receive 12 FREE days on all 
vehicles, saving you up to $792. Or pick  
up outside of France to receive 6 FREE days 
and 50 per cent off pick up and return fees.  
As an added bonus clients who have 
leased a Peugeot since 2010 receive  
three FREE days!

All Peugeot leasing vehicles are brand 
new straight from 
the factory, are tax 
free and come with 
full factory warranty, 
vehicle insurance with 
nil excess, unlimited 
kilometres, 24 hours 
road side assistance 
and additional driver 
options*. 

DriveAway 

Holidays offer a wide range of online 
driving guides to ensure that have 
everything you need for the best self-
drive experience possible. Our guides 
have been created with drivers in mind, 
and are packed with handy hints and 
tips, important driving information and 
hand-picked itineraries showcasing the 
highlights of each location. Visit us online 
and download them today to get inspired! 

With more than 25 years of experience 
as the leading self-drive specialists in 
Australia and New Zealand, DriveAway 
Holidays will help you find the best option 
to suit your needs. Book confidently, 
knowing that DriveAway partner with 60+ 
reputable suppliers in more than 8,000 
locations worldwide to ensure that you 
get the most out of your self-drive holiday. 

Conditions apply; all deals must be 
booked & paid for in full before March 
31, 2017, unless otherwise specified. 
Collection dates vary depending on 
supplier and location. 

* Restrictions apply for additional driver. 
■ Contact DriveAway Holidays on 1300 363 
500 or visit us at driveaway.com.au for more 
deals on wheels and to view full list of terms 
and conditions.

DRIVEAWAY HOLIDAYS  
2017 EARLYBIRD SAVINGS CONTINUE
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2017 Earlybird Sale
Extended

Book & pay before 31 March 2017, for 
HUGE savings on worldwide car hire and 

motorhome rentals*
To book call 1300 363 500 or  
visit www.driveaway.com.au

*Conditions apply



Delivering your customers the best fares is child’s play

2017 European Summer 
Specials now on Sale*

4 hubs at 
the heart 

of Europe:
Frankfurt 

Munich 
Vienna 
Zurich

*Visit www.lufthansaexperts.com to download the fare sheets or see your GDS for full details.

www.lufthansaexperts.com

Reach over 170 destinations in Europe via any one of our multiple Asian gateways. 

Great connections from Australia via Singapore, Hong Kong, Bangkok,Tokyo, Shanghai or 

Delhi with fully combinable Economy, Premium Economy and Business Class fares 

between Austrian Airlines, Lufthansa and SWISS.
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