
SAVE
$1,000

PER COUPLE
ON ANY OCEAN CRUISE

WORLDWIDE

BOOK BY  
30 JUNE 2017
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 138 747    VIKINGCRUISES.COM.AU

NO KIDS | NO CASINOS | VOTED WORLD’S BEST

Viking brings its award-winning river cruise philosophy to the oceans, with state-of-the-art 
small ships designed for destination cruising. Offering more time in port, culturally enriching 
shore excursions and fewer sea days so you can immerse yourself in each destination.

And we believe everything should be included.

YOUR OWN  
PRIVATE VERANDA

All staterooms and suites have 
king-size beds, and feature a 
private veranda on which to sit 
and take it all in.

PREMIUM  
BEVERAGES

Enjoy premium wine, beer and 
soft drinks with your onboard 
meals, in the dining venue of 
your choice.

NORDIC SPA  
FACILITIES

Chill out in the Snow Grotto. 
Step into the steam room. Relax 
on a heated bed or the 
hydrotherapy pool, all included.

SPECIALTY  
RESTAURANTS

We welcome you to dine in  
a choice of 10 delightful venues. 
No hidden surcharges – it is  
all complimentary. 

ENRICHING  
CULTURE

Enjoy an exciting choice of 
performances, live talks and 
hands-on demos that add 
further insight to your journey.

24-HOUR  
ROOM SERVICE

For those days when you feel 
like breakfast in bed or dinner 
under the stars. It’s 
complimentary.

EVENING 
ENTERTAINMENT

Watch a show, listen to live 
classical music, enjoy some 
dancing, or catch a movie. It's 
all at your finger tips.

SHORE  
EXCURSIONS

Enjoy a free excursion in every 
port with an expert local guide 
who brings each destination, its 
people and culture to life.

WI-FI AND GRATUITIES

Enjoy free Wi-Fi so family and 
friends can keep up with you. 
All onboard gratuities and taxes 
are also included.

TEA AND COFFEE

Choose from a range of 
included specialty teas, coffees 
and bottled water any time  
on board.

SELF-SERVICE LAUNDRY

Available on multiple decks, 
these laundries feature top 
quality washers, dryers and 
ironing facilities.

NEW BROCHURE  

OUT NOW

Call Brochure Flow on  
1300 728 668  

to order your copy.
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PLUS: FANCY A FREE TRIP TO CANADA? FIND OUT HOW TO WIN INSIDE!

SPECIAL  
REPORT

Are women in  
travel paid  

enough?

ENGLAND
Hidden  
treasures
of the east

9great 
OUTBACK
adventures



Proudly Australia’s #1 Hotel Owner & Operator

STAY WITH AUSTRALIA’S #1
With 17 hotels across Sydney, Brisbane and the Gold Coast, Meriton Serviced Apartments is at the forefront 
of Australia’s accommodation industry. Recently being crowned Australia’s largest owner of hotel rooms. 
Experience taller views, larger suites, better facilities and flawless service when you stay at any Meriton 
Serviced Apartments hotel.

To discover our uncompromised quality and exceptional value for money, please call our Australian based 
guest hotline on 1800 214 822 or visit staymsa.com

LARGE OPEN PLAN LIVING AREAS

STATE OF THE ART FACILITIESPRICELESS VIEWS
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AGENTtalk: Famils

WENDY WU Tours has released a six-day self-famil offer for agents wishing to travel to India, 
from $560 per person twin share based on a minimum of two guests sharing a room.

Agents can increase their destination knowledge and experience all the sights, sites, 
sounds and flavours of India’s Golden Triangle on the ‘Magical India’ tour, which is available 
for travel between now and September 30.

The perfect tour for first-time visitors, the itinerary includes the contrasts of Old Delhi 
and New Delhi, the Taj Mahal in Agra, the City Palace and Amber Fort in Jaipur, and the 
ghost city of Fatehpur Sikri.

Agents can also travel with a maximum of three companions, who will also enjoy these 
special rates. Single rooms are also available from an additional $215 per person. For agents 
wanting to travel solo, the cost of the tour is priced from $1,020 based on a single room 
throughout.

The price includes five nights’ hotel accommodation with daily breakfast, private 
comprehensive touring with local guides, entrance fees and all transfers (driver only). 
Wendy Wu Tours can assist with visa arrangements, international flights and ground 
arrangements for agents wishing to extend their stay.
■ Email agents@wendywutours.com.au for booking terms and for further information.

The best  
of Bhutan
AN EXCLUSIVE Virtuoso educational 
to the Kingdom of Bhutan took 
place recently with participants 
hosted by andBeyond.

The group travelled through 
the mountain kingdom exploring 
Thimphu, Gangtey, Punakha and 
Paro, staying at Amankora, Gangtey 
Lodge, Uma Punakha, as well as a 
final night at the Como Metropolitan 
in Bangkok. The highlight of the trip 
was the trek up to the Tiger’s Nest 
Temple. 

One of the world’s leading luxury 
experiential travel companies, 
andBeyond designs personalised 
high-end tours to 15 countries 
in Africa, five in Asia and four in 
South America. Established in 1991, 
its commitment to sustainable 
responsible travel, conservation and 
community empowerment has been 
globally recognised with multiple 
awards over the years.

Beating 
a path to 
Patagonia
TEN lucky winners have just been 
announced in an agent incentive 
that will see the group discover the 
highlights of Argentina and Chile.

The incentive ran last year and 
the winners were chosen based 
on a combination of participation 
in product training and sales 
volume. Organised for members 
by the Magellan Travel Group and 
supported by Air New Zealand and 
Chimu Adventures, the trip will 
depart on April 21. 

The winners are Gregory Loton 
(Alpha Travel), Ellen Ross (Emma 
Whiting Travel), Tania White 
(Bentleigh Travel Centre), Angela 
Clarke (Shire Travel), Jennifer 
Bishop (Cruise Holidays), Brittany 
Gellard (Cathie Rice Travel), Sarah 
Pogson (Figtree Travel Centre), 
Erin Waddington (Complete Travel 
Services), Fiona James (Broadway 
Travel and Cruise Centre) and 
James Harrison (Frontier Travel 
Management). 

Nothing to be Krabi about    
THE MEMORABLE scenery of Krabi and the hidden gem of Cape Panwa in Phuket were just two 
of the highlights on a recent agent famil to Thailand.

The group of 12 from Flight Centre and Infinity stayed at two Centara properties in Krabi, 
including the Centara Grand Beach Resort & Villas where they arrived in style by private boat. The 
resort features some of the largest guest rooms in Thailand and has its own 500 metre private beach. 
Centara Anda Dhevi Resort & Spa was enjoyed by all with its location close to all the dining 
and shopping that Ao Nang has to offer.

After their time in Krabi the agents 
got to spend a few days in Phuket where 
they stayed at the luxurious all-suite Cape 
Panwa Hotel. Here they got the chance 
to relax on the hotel’s private beach and 
tuck into steak night at the restaurant. 
They also visited Sunwing Kamala Beach, 
which is a favourite with visiting Aussies 
as it features accommodation designed 
for families travelling with babies and 
young children. The group also spent time 
at Sunprime Kamala Beach, which is an 
adult-only resort with three swimming 
pools and four bars.

Experience India first-hand for less

The Amer Fort  
in Jaipur
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On the go in Nepal
ON THE Go Tours (OTGT) hosted a group of global travel agents recently 
on a specialised version of their nine-day ‘Nepal Encompassed’ tour.

As well as ancient cities, temples, palaces, mountain ranges, a game 
park and waterfalls, the itinerary included a local school and a Tibetan 
refugee camp. Following the earthquake in 2015, the tourism sector 
has been slow to recover so OTGT has been working to bring visitors 
back to Nepal and play a part in the country’s long recovery process.

Agents explored the ancient city of Bhaktapur, the jewel in Nepal’s 
cultural crown, where they had the opportunity to put their yoghurt 
and pottery making skills to the test. Other highlights included 
watching the sunrise from the World Peace Pagoda which overlooks 
the Annapurna Range, a safari excursion in Chitwan National Park, a 
boat ride on Lake Phewa, exploring Kathmandu’s temples and shrines, 
and a rickshaw ride and an evening walk around Thamel Market.

AGENTtalk: Famils

FLYING AROUND  
THE UNIGLOBE
A DELEGATION of corporate agents from Magellan travelled to 
Canada recently to visit the head office of their global partner 
in Vancouver.

Magellan’s exclusive partnership with Uniglobe enables 
their corporate members to have access to a range of benefits 
including tendering support in more than 700 locations in 
60 countries worldwide, access to an industry leading global 
hotel program and a global airfares solution.

But it wasn’t all work for the delegation – they also had the 
opportunity to enjoy the sights of Vancouver and surrounding 
islands onboard a sea plane, take a tour of the Boeing factory 
at Everett and enjoy a private visit to the Museum of Flight at 
Boeing Field in Seattle. 

We have lift-off
HOUSTON MAY be famous for being home 
to NASA’s Johnson Space Center, but 
as a group of visiting agents found out 
recently, there is so much more to the city 
than just Mission Control.

Eight Personal Travel Managers were 
hosted on a seven-night famil by Teena 
Hollwey, Sales Executive for Travelcube, and 
Karen Dowling, TravelManagers’ Business 
Partnership Manager – Queensland.

The group spent time in Houston 
but also visited Galveston Island, just an 
hour from the city centre. “There always 
seems to be something fun happening 
in Galveston and the relaunch of the 
streetcars next year will further enhance 
its uniqueness and intrigue,” said John 
Lengacher, representative for Windsor. A CONTINGENT of travel trade representatives 

participated in a famil recently introducing 
the Ultimate Winery Experiences Australia 
(UWEA) Victorian Wine Trail.

Participants visited all the Victorian 
wineries within UWEA including De Bortoli 
in the Yarra Valley, Pizzini Wines and Brown 
Brothers Milawa in the King Valley, Fowles 
Wine in the Strathbogie Ranges, Tahbilk in 
Nagambie Lakes and Montalto Vineyard & 
Olive Grove in the Mornington Peninsula.

Experiences such as cooking classes, 

winery and vineyard tours, food and wine 
matching and blending classes contributed 
to an itinerary which gave a comprehensive 
insight into the spectrum of experiences on 
offer via UWEA.

“This is a great way to introduce part of 
the UWEA product range to our customers as 
well as communicate our vision to connect 
experiences and regions, creating exciting 
itineraries that showcase the wine, food and 
spectacular scenery Australia is known for,” 
said Sally Cope, Executive Officer, UWEA.

DAYS OF WINE AND SONG
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AGENTtalk: Famil review

MY FIRST experience on boarding MS 
AmaReina was our evening departure from 
Budapest. Wow, what a wonderful way to 
pay tribute to the city known as the Pearl 
of the Danube. The bright lights and city 
sights were captivating and provided a 
truly spectacular start to our cruise. It really 
set the scene for a wonderful week of 
experiences ahead.

The elegant grand old city of Vienna was 
our first stop. We enjoyed a guided city tour, 
which included an obligatory visit to St 
Stephen’s Cathedral. Conveniently located 
along the shopping strip Karntnerstrasse, it’s 
a great place to people watch while enjoying 
a Viennese coffee and indulging in one of 
their famous strudels and sacher tortes – I 
can highly recommend the apple strudel! 
While in Vienna you should also make time 
to visit the Naschmarkt – the city’s biggest 
open-air market with more than 120 food 
stalls.

As part of its European river cruises, APT 
offer ‘Royal Experiences’, providing guests 
money-can’t-buy exclusive events. Our first 
royal invitation was to a private orchestral 
concert performance at the City Palace of 
the Liechtenstein family in the centre of 
Vienna. This was truly an amazing experience 

and a real highlight for me.
We sailed further into Austria with our 

first port of call being Durnstein. I loved 
this quaint sleepy town famous for its 
apricot products. Everywhere you go you 
can sample something apricot – lucky it’s 
one of my favourite fruits. I recommend the 
30-minute hike up to the ruins of Durnstein 
Castle, from where you will be rewarded 
with memorable views over the town and 
the Danube River valley.

Cruising out of Durnstein that crisp sunny 
afternoon was one of my favourite moments 
of the trip. Relaxing with friends on the 
top deck of the AmaReina and sipping red 
wine while sailing past picturesque hillside 
vineyards and charming riverside villages 
was simply magical.

Next stop was Melk and a visit to the 
famous Melk Benedictine Abbey. The Abbey, 
an interactive museum, has been restored 
to its former glory and our walking tour 
concluded in the extremely impressive 
chapel, which must be seen to be believed. 

The beautiful city of Linz welcomed 
us to another ‘Royal Experience’ – a full-
day tour to Salzburg by train aboard the 
Majestic Imperator. As much as Salzburg 
with its immaculately preserved baroque 

architecture was interesting (and you must 
try the local deer sausage sandwiches 
sold at farmers markets located in front of 
the University Church), the highlight was 
definitely the two-hour rail experience 
through the beautiful Austrian Lake District 
and the Salzkammergut. 

The Majestic Imperator certainly delivered 
with its silver service and historical carriages 
filled with personal artworks that once 
belonged to the imperial family. 

It was a sad day when we arrived in 
Nuremberg, bidding farewell to our 
fellow passengers and new friends. I now 
understand why my clients come back with 
nothing but great things to say about their 
European river cruise. I expected it to be 
good, but it was spectacular – in fact, I’d rate 
my experience an eleven out of ten!
■ aptouring.com.au; travelmanagers.com.au

* Have you been on a memorable 
famil recently and would like to write 
about it? Are you a budding travel 
photographer? We’d love to hear from 
you. Please send your travel stories or 
amazing travel pictures to  
editorial@traveltalkmag.com.au

KAREN WHITEHEAD recently experienced a seven-day APT river cruise from Budapest to Nuremberg on the  
River Danube aboard MS AmaReina. Here, the Personal Travel Manager reviews her adventure. 

NO LOSING
WHEN YOU’RE CRUISING

Left: Karen (far left) on 
the MV AmaReina  
Below: Karen at the 
ruins of Durnstein Castle



AGENTtalk

TRAFALGAR HAS announced that for the first time this year’s Acclaim 
Achievers trip will take its top performing agency partners to 
experience South America.

Every client booked on a 2017 Trafalgar or CostSaver trip will get 
agents closer to experiencing a slice of local Latino life by securing one 
of 40 spots up for grabs. Agents will receive one point for every guest 
booked on a 2017 guided holiday between now and May 31.

The 30 agents with the most points will secure a space on this 
exclusive trip. An additional 10 agents who show loyalty, support 
and growth over the qualifying period will be selected through a 
wildcard draw held by sales managers at Trafalgar. An additional 
spot will be reserved for the top selling agency of South American 
trips for 2017 during the qualifying period.

“There’s nowhere in the world quite like South America and 
we’re extremely excited to be able to take our top achieving agent 
partners to this vibrant continent,” said Matthew Cameron-Smith, 
MD, Trafalgar Australia. 

“Not only does it allow us to grow with our trade partners and 
celebrate our success together by giving them the tools they need to 
sell, but we’re also able to reward them with first-hand experiences 
such as dining with a local family in their home in Palermo Soho or 
dancing the samba in Rio.”
■ trafalgar.com

Get onboard for 2017 
incentive program
P&O Cruises is giving travel agents even more reasons to sell its 
cruises with the launch of its 2017 Flagship Achievers incentive 
program.  

Last year agents across Australasia earned more than $300,000 
in incentive payments from the Flagship program. The cruise line is 
tipping 2017 will be even bigger, 
with the refurbishment of Pacific 
Dawn and the debut of Pacific 
Explorer (right) giving agents more 
opportunities to sell a P&O cruise.

Under the program, 
qualifying agents earn points 
based on net agent revenue for 
every P&O cruise they sell over 
a 12 month period, with $1 of 
net agent revenue equalling one Flagship point. Agents who 
book more than $50,000 in net revenue sales qualify for a bonus 
payment of up to $500. In addition, 20 agents who earn the most 
points during the year will qualify for a trip on Pacific Explorer.

“We had terrific results from the incentive program last year, with 
agents really getting onboard to earn two great things – extra cash 
and great holidays,” said Ryan Taibel, Director of Sales, P&O Cruises. 
“With a huge range of cruises on offer across our fleet this year, we’re 
looking forward to rewarding even more agents in 2017.”

The program includes bookings made on P&O cruises 
between December 1, 2016, and November 30, 2017.
■ flagship.pocruises.com.au/flagship-achievers
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THIS IS ONE HOT TRIP  
FOR ACHIEVERS

CHIMU ADVENTURES has launched a 
new online agent portal making it easier 
for agents than ever before to sell Latin 
America and Antarctica.

The portal is named I.N.C.A. (Interactive 
Network for Chimu Agents) and features a 
variety of useful and comprehensive tools 
to provide agents with the knowledge 
and confidence to promote and convert 
Latin America and Antarctica sales.

More than an educational tool, the 
new portal is designed to become an 
invaluable selling tool that will help 
agents to close the deal and earn serious 

THEY AIME TO PLEASE AT INDUSTRY SHOW
THE 25TH annual Asia-Pacific Incentives & Meetings Expo (AIME) brought together more than 3,900 trade 
industry professionals to learn, network and conduct business in Melbourne recently.

The two day event saw 416 exhibitors present from 22 countries including every Australian convention 
bureau and international exhibitors from Korea, Thailand, Japan, America, India and Turkey.

More than 6,700 appointments were made between buyers and exhibitors, while new insights in lead 
generation provided by Konduko technology demonstrated at least an additional 9,200 connections 
between exhibitors and trade visitors alone.

“AIME attracted a high number of new buyers this year, with 55 per cent experiencing the show for the 
first time and 70 per cent participating in mutual matching appointments ensuring quality connections 
and business lead generation,” said Ian Wainwright, Event Director, Reed Travel Exhibitions.

Next year’s event will take place at the Melbourne Convention and Exhibition Centre from February 20 – 21.
■ aime.com.au

Log on for a great famil opportunity
commission on their bookings. On top of 
featuring a range of webinars, collateral and 
promotional material, I.N.C.A. keeps agents 
up to date on the latest famil opportunities 
and incentives offered by Chimu.

“Our goal when designing I.N.C.A was 
to provide the industry with an easy and 
effective go-to tool that would really allow 
agents to see, feel, hear and read about all 
our destinations,” said Greg Carter, Co-
Founder of Chimu Adventures.

“With user friendliness at the forefront 
of our mind, we came up with a range of 
engaging and interactive ways for agents to 

learn, gain confidence and ultimately close 
sales more easily than ever before.”

Chimu has announced that they will 
be running at least three agent famils to 
Latin America and Antarctica throughout 
2017 with details to be announced soon 
on I.N.C.A.
■ chimuadventures.com
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AGENTtalk

The staff at 50 Degrees North

How did Teed Up Golf come about?
We did our first US Masters tour in 2003. 

That came about because I met Mike Mosher, 
who is now my business partner, and he had 
already done a couple of golf tours. I had a 
travel background and so we started talking 
and he asked me to go to the Masters with 
him and look after a group of eight. We really 
grew it from there and never looked back. We 
take away more than 600 people a year now.

Where do you go to with your tours?
Our two mainstay tours are the US 

Masters in April and the British Open in July. 
Those are the two tournaments that most 
golfers want to go to. We find the US Masters 
is more about the tournament itself, with 
golfers wanting to walk the Augusta course 
that they’ve seen on TV for so many years. 
The British Open is more about spending 
one or two days at the tournament to tick 
that box but we also play all the famous 
courses that stage the Open. 

Do you get many non-playing 
partners tagging along?

We do have a few non-players on the 
tours so we always organise a partner 
program, with relaxing spas, shopping and 
sightseeing etc. Our players are not all single 
handicap golfers, they are mainly social 

golfers. Most of our tours are small groups 
between 16 and 32 people so we’re intimate 
and a lot of our clients become great friends.

How much does it cost?
Our 10-night premium package to the 

Masters starts around $US12,000 (approx. 
$AU15,600), depending on which hotel 
accommodation the client opts for. The British 
Open is around £7,000 (approx. $AU11,350) 
and for that you get a guaranteed game on 
the Old Course at St Andrews and play six of 
the Open courses, including Carnoustie, Troon, 
Royal Birkdale – all the Open courses in the UK.

Are there any spots  
on your 2017 tours left?

They tend to sell out 12 months in 
advance because most of our clients book 
that far ahead so we’re now selling for 2018. 
We try to get our calendar out two or three 
years in advance.

So how can agents make 
commission out of your golf tours?

Because we don’t focus on air travel or 
pre- or post-accommodation or sightseeing, 
there’s a great opportunity for agents to 
sell their clients one of our tours and make 
good commission on the extra-curricular 
activities. Most of our clients fly business 
class or first class to the States or Europe so 

How to speak golf
TEE TIME: The allotted time for a golfer 
to start their round.

CART: Motorised transport to get 
golfers around the course that  
sits 2 players.

BUGGY/TROLLEY: Small trolley that 
the golf clubs sit on and player pushes 
around the course.

SHOTGUN START: A system where 
golfers start their round simultaneously 
on all 18 tees.

19TH HOLE: The clubhouse bar  
where golfing stories (usually invented) 
are swapped.

CADDY: Someone who carries the 
clubs and (sometimes) gives advice.

GREEN FEE: The fee paid to  
play a course.

PAR: The number of shots it should 
take a professional golfer to  
complete a course.

HANDICAP: The number of shots 
above par that a social golfer should 
take to complete a course.

MAJOR: One of four big annual 
tournaments, including The Masters 
and British Open.

Here, Bede Hendren, Managing Director of Teed Up Golf, explains  
how agents can make great commission from selling golf tours.

HOW TO TURN GOLF INTO

GOLD

there’s good margins there. And we pay a 
$AU600 per person commission for any of our 
international tours that are over seven nights. 

So when you package that up for a couple 
going to the Masters where the agent 
also does their business class flights and 
pre- or post-stays in Las Vegas, New York or 
Pebble Beach, they can make a pretty good 
commission out of that combined package. 
We can also recommend and help agents 
get their clients onto other golf courses 
while they are in America and the UK.

■ For more information, visit  
teedupgolftours.com

Above: Bede Hendren, 
Managing Director  
of Teed Up Golf
Left: The 13th green  
at Augusta, home  
of  The Masters
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AGENTtalk

Earn a badge and win  
a great trip to America
THERE’S JUST enough time for agents to enter a major trade incentive 
program where the main prize is a trip for two to any city in America 
served by Delta Air Lines.

Brand USA is running the promotion to celebrate the launch of 16 new 
specialist badges on its official training site, the USA Discovery Program.

To qualify for the trip, agents need to register and complete any five 
badges to gain an entry. Each additional badge completed gives agents a 
bonus entry into the draw to win. The incentive is running until April 16. 

The training program includes different modules such as regions 
or experiences enabling agents to learn even more about the diverse 
destinations and experiences available for travellers across the USA. 
The addition of the 16 newly launched badges takes the total badge 
count to 32.
■ usadiscoveryprogram.com.au

BOUTIQUE TOUR operator Travel Directors has released its 
program to the travel trade, with a 10 per cent commission 
payable on its unique high-end tours.

Nia Carras, General Manager of Travel Directors, said they 
were looking forward to an ongoing association with the trade 
in what she described as the beginning of an exciting new era 
for the company.

“Trends show that travellers considering our itineraries 
are likely to seek the advice of specialised travel agents with 
longstanding reputations. Feedback from a number of agents 
in recent months suggests a high demand for the types of tour 
we operate.”  

Travel Directors offers more than 25 uniquely designed 
tours to most corners of the world including off-the-beaten 
track destinations such as The Five Stans of Central Asia, Iran, 
Armenia, Georgia, Serbia and Slovenia.

The company concentrates on 
offering special travel experiences, 
with carefully-crafted itineraries that 
are peppered with exclusive events, 
private dinners and interaction with 
local people. Their first fully escorted 
tour was ‘The Legendary Trans-
Siberian’ to China, Mongolia and 
Russia 25 years ago, and today they 
take adventurous travellers to more 
than 80 destinations. 
■ traveldirectors.com.au

COMMISSION STRUCTURE 
UNVEILED FOR AGENTS

The daily cattle drive  
in Fort Worth

Make good commission from golf tours.  
IT’S EASY!

 

Want to find out how you can make money by selling Teed Up Golf Tours?  
Call our Golf Professional on site Mike Mosher today on 0414 998 475.  
Or email us at info@teed-up.com or call 02 8458 9000. www.teed-up.com

US MASTERS TOUR

 
 
 
 

 
 
 

• Sunday Final Round & Green Jacket presentation
• Daily breakfasts
• Group welcome dinner
• Farewell & golf presentation dinner
• Transfers to/from hotels, golf courses and US Masters 

tournament
• Group coach transfer to Atlanta International Airport
• Golf competitions and prizes
• Hospitality included on each day at the Masters

2018 TOUR FILLING UP FAST!
BOOK BEFORE 30 APRIL, 2017 TO LOCK IN YOUR RATES AT 2017 PRICING

Earn  
$600AUD pp*

 PLUS the opportunity  
to make additional  

sales on other  
travel products. 

Teed Up is Australia’s premier luxury golf travel company with 
20 years’ experience taking clients to golfing destinations 
and tournaments all over the world. In 2016 we hosted 450 
clients across 11 speciality golf tours across the globe and our 
speciality is the US Masters and British Open tours where we 
pay $600AUD pp commission to agents.*

Our tours are aimed at luxury travellers and the majority of our 
clients opt to fly business class and also add on pre and post 
tour options.

We want to support you to be successful in selling our tours 
and offer the following:

1. We will supply you email copy for you to send to golfers on 
your database to promote our US Masters and British Open 
golf tours.

2. We will supply a cheat sheet of golf terms to help support 
your sale process.

3. All our Tours offer a healthy mix of golfing and non-golfing 
highlights so you can target non golfer partners too. 

*$600AUD pp commission is paid on all US Masters or British Open tours only. Other tours by negotiation.
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AS TEARS streamed down my face upon 
receiving my below average year 12 HSC 
mark, my desire to apply for a bachelor 
degree in public relations changed 
instantaneously. 

As my mother consoled me, she asked, 
“What about travel?” The following semester 
I was enrolled in TAFE, eventually graduating 
with a Certificate in Tourism and Travel, 
which paved the way for my next four years 
as a travel agent.

As my first ‘career’ job, I was accepted for a 
three month apprenticeship with Jetset Travel 

Parramatta in Western Sydney. At the tender 
age of 19 I was taken under the wing of three 
experienced travel consultants and soon 
learned an appreciation of what it means to 
work long hours. 

From here I got a full-time position at 
Jetset Travel Burwood and that is where I 
remained for a year. I was thrown into the 
deep end, as there were only two of us as 
full-time consultants. The only way to learn is 
to delve right in and be exposed to the many 
requests of your clients.  

If someone had told me early in my career 

that I wasn’t just selling travel, but people’s 
dreams, a traveller’s experience, stories that 
would be shared for years to come with 
loved ones, reunions with family and friends, 
unexplored adventures and meetings of 
strangers, I would have been a lot savvier 
from the get go when I first sat at my desk. 
This awareness only came after years of 
learning and dealing with people from all 
walks of life seeking the advice of an agent.

People don’t come back to you after 
their travels because you got them $50 off 
a flight. They come back to you because 
you understood ‘the devil is in the detail’. 
You ensured all areas of their experience 
were covered from their airline’s luggage 
requirements to what main cuisines would 
be discovered at their destination.

To achieve the best results, common 
courtesy and the highest level of customer 
service ensures the generosity and 
cooperation of others. And it is also expected: 
as the trips you are planning get longer in 
duration, further away from home and more 
complex in package inclusions, the more hours 
you spend at your desk and on the phone.

When Jetset Burwood struggled to 
keep up with their competition just a few 
shops down, it was time to move on and 
I pursued a position with the respectable, 
award-winning independent agency known 
as Ramsgate Travel Service. It was a huge 
learning curve going from a workplace 
where you were indispensable to an agency 
that required the highest and upmost 
professionalism from their agents. I was 
doing bus tickets and domestic flights for 
some time until I could prove my worth.

The clients were not modest about the 
amount of money they could spend on their 
travels and to be honest, the vast experience 
of my colleagues frightened me. I convinced 
myself Greyhounds was right for me.

No outrageous or whacky requests 
came my way during my time as an agent, 
although I was dubbed by my colleagues as 
the one who had the most intense and deep 
conversations with my clients, spending more 
than the necessary time in un-related travel 
discussions with each one of them. However, 
the day came when my colleagues saw me 
in a different light, as a well-to-do past client 

SIMONA GALIMBERTI (pictured right) spent four years in the travel industry.
Here she recounts some of her experiences, the changes in the industry and 
what it takes to become a great agent.

my life as a
TRAVEL AGENT

The Bayon Temple, located  
in Siem Reap, Cambodia



AGENTtalk
from Burwood followed me to Ramsgate. 

He wanted to travel to South America. My 
first independent, international traveller – a 
real gem of an experience! I really wanted 
him to have a great time, spending hours 
on planning his travel. Judging by his travel 
photos on his return, I can say the time 
spent was well worth it and I was extremely 
pleased.

Although being a travel agent can seem 
like a desk job, it comes with the greatest 
perks – travel!  I have found myself dancing 
the night away with other agents and 
doing the salsa in the arms of a handsome 
Polynesian in Vanuatu. I’ve explored the 
many heritage sites of Norfolk Island, taken 
the It’s a Small World ride three times in a row 
at Disneyland and gone quad-biking in the 
Simpson Desert. I’ve even slept in a swag 
under a blanket of stars while the didgeridoo 
played my very own Dreamtime. 

If you don’t visit the destinations of the 
world, how can you know what to offer to 
your clients? And the travel industry is quite 
generous in this regard as they understand 
an agent’s knowledge to be of highest value. 
You are gifted with education opportunities 
to learn from the best, including seminars, 
conferences, and of course travel, all for you 
to experience.

The industry went through immense 
changes during my time as an agent. The 
collapse of Ansett Australia, the increase of 
franchise competition with the relentless 

slogan of cheaper is better, new low-budget 
airlines making their way into the market 
and who can forget the terrible events of 
9/11, changing how we needed to think 
of security and how our clients needed to 
adjust to the new ways of travelling. Travel 
agents had to constantly adapt operations 
to adjust to these turbulent times. A 
genuine worry crossed our minds for the 

safety of our clients. Adapting was all we 
could do.

Travel means enriching people’s lives, but 
also yours in return. The travel bug bit me 
pretty hard and when my life as an agent 
ended, that of a traveller began.
■ Simona is now a permaculture 
designer, passionate writer, storyteller and 
photographer, as evidenced by these images. 

* Do you have a story about your time as a travel agent, either current or in the past? We’d 
love to hear from you. Drop us a line at editorial@traveltalkmag.com.au
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Vipassana Dhura Temple, 
Oudong
Right: Ta Prohm, the famous 
tree temple where Lara Croft 
was filmed

ENJOY TODAY  
www.expedia.com.au/taap

If your 
competition  
is all flighty
You be the best
Give your customers the  
best service and best rates.
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AGENTtalk: Agency of the Month

NUMBER OF STAFF: Four.

HOW LONG IN PRESENT LOCATION:  
Three years. 

MAIN TYPE OF CLIENTELE: Cruising, leisure 
and extended family groups.

MOST POPULAR HOLIDAY SOLD:  
Cruising by far.

HOTTEST DESTINATION RIGHT NOW: 
Europe. The fares to Europe are extremely well 

priced, as are the cruise fares (both river and 
ocean), with great deals for coach touring. 

LONGEST SERVING MEMBER OF STAFF: 
We have two staff members with 14 years 
experience in the industry, one with 13 
years and one with just two years with the 
company. One team member was part of the 
original Cruiseabout team. There are now in 
excess of 70 stores around Australia. 

WHO IS THE OFFICE JOKER: No one in 
particular wears the joker hat – we all have 
our moments!  

FUNNIEST THING THAT’S EVER HAPPENED 
IN THE OFFICE: The office is located on a very 
busy intersection and has large glass windows 
so it is the fish bowl effect – you never know 
what will happen next. Just yesterday we 
watched the cavalcade for Benjamin Netanyahu, 
the Prime Minister of Israel, go past with police 
motorcycles, police cars, response teams, 
ambulances and a big black SUV with tinted 
windows in the midst of it all. We may have been 
seen waving to the cavalcade on its return from 
the beach.

BEST CHRISTMAS PARTY EVER: A great meal at 
a local Indian restaurant with good food, wine 
and company. It ticked all the boxes and helped 
celebrate our success over the past year.

FAVOURITE TV SHOW IN THE OFFICE:  
Travel shows (I know, married to the job) and 
reality shows. 

MAIN WATER COOLER TOPICS  
IN THE OFFICE: What’s for dinner?

BIGGEST CHANGES YOU’VE SEEN  
IN THE TRAVEL INDUSTRY: The phenomenal 
growth in cruise business.

What’s life about at 
CRUISEABOUT?
Here we meet the staff at Cruiseabout Balgowlah and learn about their 
brush with a foreign VIP.

FIVE-STAR resorts Banyan Tree and 
Angsana Lăng Cô in Vietnam have 
introduced industry rates for Australian 
travel industry professionals.

The discounted rates start from $US152 
(approx. $AU198) per night in a garden 
balcony grand at Angsana and from only 
$US414 (approx. $AU539) for a lagoon 
pool villa at Banyan Tree. The rates include 
daily buffet breakfast, airport transfers, 
daily bus service to Hoi An and Hue and 
complimentary resort seasonal activities.

The properties are next door to one 
another and share the same stretch of 
beach on one side with tropical jungles 

and rugged mountains on the other. The 
UNESCO World Heritage sites of Hue, Hoi 
An and My Son are only a short distance 
away.

There are three restaurants to choose 
from at the first resort while the award-
winning Banyan Tree Spa offers both 
physical and spiritual enrichment with 
its range of centuries-old treatment 
techniques. Angsana has some of the most 
spacious rooms in Asia and features a 
300-metre swimming pool which winds its 
way around the entire resort.
■ To book, contact sales@ctmarketing.com.au

Mates rates in Vietnam

NAME OF AGENCY:   
Cruiseabout Balgowlah,  
338 Sydney Road,  
Balgowlah, NSW 2093. 
Tel: 02 8047 6200  
cruiseabout.com.au

2/25/2017 CA_stk_box.png

https://mail.google.com/mail/u/0/#search/marketing%40cruiseabout.com.au/159f219ffb78baa9?projector=1 1/1

* Would you like to be our Agency of the  

Month? Please drop us a line at  

editorial@traveltalkmag.com.au

From left to right: Janette Wall, Team Leader; Michelle Brown, Assistant Team Leader;  

Trish McManus, Samantha Newman

A two-bedroom sea 
view loft at Angsana



TOGETHER
NO OTHER SHOW BRINGS MORE AFRICAN EXHIBITORS

Be inspired by the biggest team of African exhibitors worldwide.
Register as a buyer for INDABA 2017  16-18 May

www.indaba-southafrica.co.za

Durban: Host city of INDABA 2017



16   |   W W W . T R A V E L T A L K M A G . C O M . A U

AGENTtalk

RAIL PLUS is cutting fees and increasing 
commissions in order to make it easier and 
more profitable for travel agents to sell train 
journeys.

Effective immediately, the Australian rail 
specialist is:

• Reducing booking fees by up to 50 per 
cent, with agents now paying a maximum 
$40 per booking file for online and off-line 
transactions.

• Doubling the commission paid on online 
booking fees from 12.5 per cent to 25 per 
cent.

• Doubling commission to 10 per cent on 
sightseeing products, including Hop on 
Hop off Bus passes and day tours.

• Increasing commission levels on phone 
and email bookings to match those paid 
for online bookings.

Ingrid Kocijan, Commercial Director Rail 
Plus, believes all of the changes – introduced 
in response to travel agent feedback – are 
designed to make booking rail as attractive 
as possible and to ensure consultants can 
compete effectively with online competitors.

“We recognise that selling rail products 
can be a complex process that does not 
always offer travel agents the largest 
margins,” said Kocijan.

 “Our aim is to make the booking 
process as simple as possible, and to 
help consultants maximise profitability 
by minimising fees and creating new 
opportunities to earn commissions.”

Kocijan added that the decision to make 
commission levels equal for all booking 
channels also recognised the reality that 
some agents prefer to book over the phone.

Meanwhile agents have the chance to win 
a spot on an exclusive European famil as part 
of a revamped Rail Expert training program 
that for the first time is supported by all of 
Rail Europe’s Australian distribution partners 
- Rail Plus, Infinity Rail and Rail Tickets.

Consultants have until April 28 to 
complete the new European Rail Expert 
program, which offers 10 modules, the 
majority of which are themed around major 
rail networks such as TGV France, Swiss Travel 
System and Eurail.

The program is open to all qualified travel 
agents, who must achieve a 60 per cent pass 
rate to receive a certificate and an ‘I’m a Rail 
Expert’ banner for their email signature.

“Last year we had more than 1,000 agents 
across Australia and New Zealand register for 
the Rail Expert program, making it one of the 
travel industry’s most successful educational 
initiatives,” said Kocijan.

“With the added support of Infinity Rail 
and Rail Tickets this year we expect to see 
even more consultants take the opportunity 
to enhance their understanding of an 
important travel sector.”

In addition, Rail Plus is incentivising the 
10 individual training modules with a top 
scorer for each instalment receiving a $100 
VISA gift card. For more information, email 
training@railplus.com.au
■ railplus.com.au

VEGAS IS 
THE GRAND 
PRIZE IN 
CIRQUE 
INCENTIVE
A NEW incentive giving participating 
agents the opportunity to earn a 
grand prize of a trip to Las Vegas to 
see Cirque du Soleil live has just been 
launched.

The incentive sales period runs 
from now until May 15 with agents 
needing to book Cirque du Soleil 
tickets for Las Vegas-bound travellers 
through participating preferred 
wholesale partners. These include 
Hoot Holidays, Qantas Holidays, 
Viva Holidays or Infinity Holidays. 
Each ticket booked will provide an 
individual agent with one point in the 
incentive program.

In Las Vegas, Cirque du Soleil has 
seven permanent resident shows. 
These productions include Mystère 
at Treasure Island, “O” at Bellagio 
Resort & Casino, Zumanity at New 
York-New York Hotel & Casino, KÀ 
at MGM Grand Hotel & Casino, The 
Beatles LOVE at The Mirage Hotel & 
Casino, MINDFREAK LIVE! at Luxor 
Hotel & Casino and Michael Jackson 
ONE at Mandalay Bay Hotel & 
Casino.
■ cirquedusoleil.com/las-vegas

Agents on track for greater  
commission & Europe famil

The Beatles LOVE



HANDS ON Journeys has launched a new 
range of corporate team building activities 
in and around Sydney focused on social 
responsibility.

The small group touring operator is 
offering six themed options, including The 
Amazing Race, Mini Olympics, Laugh a 
Minute, Murder Mystery, Circus Workshop 
and Cook up a Storm.

“We are pleased to launch our newly 
developed team building experiences which 
feature crafted itineraries full of impact, real 
engagement and empowerment for your 
team,” said Simla Sooboodoo, Owner and 
Founder of Hands on Journeys. “We believe 
in fun activities and the chance to help 
others, which are just some of the elements 
that create the perfect corporate event.

“Whether you want an action-packed, 
fun day out in Sydney or to simply reward 
selected team members, we are here to 
help you tailor the perfect corporate event 
or team building activity. The day ends 
with a contribution to a specialist hospital 
supporting children with psychical and 
intellectual disabilities and we ensure the 
team deliver the money themselves.”

Among the packages, the Amazing Race 
is a team building event for groups of 12 to 

140 people, allowing participants to bond 
and connect in smaller groups while the 
range of activities offer the perfect balance 
of challenge and competitiveness. Mini 
Olympics is an outdoor event perfect for high 
energy groups that love a laugh, featuring 
two hours of physical challenges, popular 
sports and the chance to win a gold medal. 

Laugh a Minute does exactly what it says 
on the tin. Dinner entertainment is one of 
the toughest briefs in the business, but with 
this memorable event which is suitable 
for up to 70 guests, everything is covered. 
With game show-style activities offering 
something for everyone, Hands On promise 
an evening, or lunch, of laughs.

Murder Mystery is perhaps the most 
memorable of all the team building activities 
and due to the  range of Sydney restaurants at 
the company’s disposal they can cater for 20 to 
100 guests. If you want to hold a sit down meal 
with a twist and reward your team while also 
entertaining them, the professional actors who 
host these events will deliver a night that will 
be talked about in the office for years to come.

The Circus Workshop is a great way to 
unwind from corporate life and master some 
new skills. With a maximum group size of 60, 
this challenging event delivers everything 

How to build a  
responsible team

you could ask for: laughs, team bonding and 
a rewarding atmosphere. Learning these 
tricks from the pros might be a challenge, 
but they will certainly liven up your Monday 
morning meeting the following week.

Cook Up a Storm allows groups of six to 
50 guests to bond over a gourmet-inspired 
menu that has been created from the 
inspiration of a talented chef. With lunch and 
dinner bookings available, it is a great way 
to break up a conference while adding some 
fun to your catering arrangements.

“Our point of difference as a niche tour 
operator is on delivering quality travel 
arrangements with a focus on not only team 
building but social responsibility and giving 
back to those less fortunate than us. We 
offer a truly memorable experience as you 
build closer team connections with your 
colleagues. It’s about connecting, bonding 
and rewarding your team,” said Sooboodoo.

Prices start at $2,550 plus GST for 
a corporate group including logistics, 
planning, facilitators and the donation 
towards the children’s hospital.
■ handsonjourneys.com.au

AGENTtalk
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when sex 
SHOULDN’T  

MATTER

When you started in the travel industry, 
was there an obvious discrepancy 
between the salaries of men and women?

We are talking about 30 years ago and yes, 
there definitely was. It was the late 80’s/early 
90’s and it was very much a male dominated 
industry, especially as a junior coming into 
travel. All my bosses at that time were men 
and most of the businesses were run by men, 
however this changed in the late 90’s.

Does it surprise you that this report 
indicates the gap is getting wider, not 
smaller?

It actually does surprise me and I do think 
it depends on the roles. It could also be that 
a lot of women work part time whereas most 
men work full time.

Have there been any occasions in your 
career when you felt you were being 
underpaid in relation to your male 
colleagues?

Again this would depend on the position 
but I have worked in areas where most men 
were in different positions to me. If I think 
about my own business though, I do not pay 
on gender, I pay on experience

Does it frustrate you that in 2017 we are 
still seeing evidence of inequality in the 
wages of men and women in the travel 
industry?

Yes of course it frustrates me as it should 
be based on experience and not gender. A 
lot of women now study, work, run a family 
and should be paid the same as a man that 
is doing the same job and not juggling 
everything else.

Why do you think there are so few women 
in executive positions in the travel industry?

There are a lot more than say 10 years 
ago but it is generally because we take a 
break in our careers to have children and 
get overlooked for promotions or growth in 

our career as once we have one child most 
women will have a second and this can slow 
down the process. Unless you work through 
after having babies it can be hard to come 
back full time without support, let alone do 
the hours sometimes required for the more 
executive positions. 

In saying that I do feel this is changing 
and woman are putting their careers very 
much parallel with having children.

Have you instigated any initiatives at 
Spencer Travel to ensure equality in 
gender remuneration?

We have seven men in my business and 
we pay on experience not gender.

Do you think a lot of women are put off 
becoming travel agents because of the 
salary available?

Not anymore. I think travel industry 
salaries have improved a lot over the past 10 
years and the opportunities in travel have 
also extended. I think women are probably 
drawn to the travel industry due to the 
opportunities and flexibility.
■ spencertravel.com.au

 A recent report into employment trends stated that women in 
the travel industry still get paid less than their male colleagues. 
Here, two of Australia’s leading female travel executives discuss 

the subject of ‘remuneration equality’.

PENNY SPENCER  
MANAGING DIRECTOR, SPENCER TRAVEL
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“ 
We have an industry that is highly skewed towards 

female participation but it’s still disproportionately men 
at the top earning higher salaries. ”

every day or just some days and at short 
notice. 

Most of our team take advantage of 
this, even if they don’t have children, but 
especially for our working mums it allows 
them to get their children ready and off to 
school or daycare themselves or allows them 
to be home in time to manage the evening 
family rush hour. 

It started as a trial and has been very 
successful. We also take the professional 
development of our team very seriously 
and quarterly development reviews aim to 
ensure continual progression for our team 
members. 

Do you think a lot of women are put off 
a career in travel because of the salary 
available?

There are definitely women that choose 
other careers and other industries over the 
travel industry due to the comparatively low 
salaries across most roles in our industry. 
With so many perks our industry does a 
great job of attracting younger people who 
can prioritise experience over long-term 
career development and remuneration. 

One of our industry’s challenges is to 
grow revenue and profitability to ensure 
we can retain, develop and promote 
experienced individuals and reap the 
benefits of a strengthened workforce.  
■ gtitourism.com.au

The ‘2017 Salary & Employment Trends Report’ 
was initiated by ACI HR Solutions.  
The report can be viewed at:  
acihr.com/employers/salary-report

SARAH ANDERSON
MANAGING DIRECTOR, GTI TOURISM

When you started in the travel industry, 
was there an obvious discrepancy 
between the salaries of men and women?

It was very obvious to me in my early 
career that men predominately occupied 
the CEO and senior management roles in the 
travel industry. We have an industry that is 
highly skewed towards female participation 
but it’s still disproportionately men at the 
top earning higher salaries. 

Does it surprise you to read this report 
which seems to indicate the gap is getting 
wider, not smaller?

Recent research that indicates the salary 
gap between men and women is getting 
wider is no surprise when you consider how 
little flexibility most workplaces offer their 
employees. Clearly women continue to drop 
out or stop climbing the career ladder, often 
when greater family commitments arise. 

Our industry expects senior managers to 
work day and night, travel extensively for 
long periods and often women decide the 
cost to their family is too great. The reasons 
are complex for women being underpaid in 
relation to our male colleagues and will require 
serious adjustment for change to occur. 

 Have there been any occasions in your 
career when you felt you were being 
underpaid in relation to your male 
colleagues? 

I’m sure there are men getting paid higher 
salaries for the same job but the research 
really highlights that women are simply not 
occupying the senior positions compared 
to men. Many more women are choosing to 
work while raising a family but they may not 
be offered or accepting the promotions that 
their male counterparts are getting.  

Does it frustrate you that in 2017 we are still 
seeing evidence of inequality in the wages 
of men and women in the travel industry?

Australia has made great strides in female 
workforce participation but we still have a 
long way to go before we close the gender 
gap in terms of seniority and salary. 

There is a huge body of evidence to show 
that companies with gender diversity in 
their senior management teams will perform 
better so there’s plenty of business incentive 
to ensure we support women to stay in the 

workforce and contribute at a senior level. 
There is no good reason we shouldn’t be 
closing the gap but it will require serious 
commitment from employers to change. 

Why do you think there are so few women 
in executive positions in the travel industry?

The travel commitments and the weekend 
and evening work that is expected are a 
barrier for many women. Often there is an 
expectation that senior managers will be 
available around the clock to travel and 
attend meetings, sometimes overseas and 
at short notice. It makes it very difficult to 
also manage the demands of family life. And 
many families decide it’s just too hard to 
have two people in high-expectation jobs. 

The pressure exerted on couples when 
they try to equally share the responsibilities 
for work and family is huge. Too often mums 
and dads are stretched to breaking point 
and women are usually the ones to say “I’m 
going to put my career on hold and look 
after the kids.”  Eighteen years go by – almost 
half their working life – before that job is 
done.  

Have you instigated any initiatives 
at GTI to ensure equality in gender 
remuneration?

At GTI our entire senior management 
team are working mothers so we know first-
hand what a challenge it is to keep women 
in the workplace and developing their 
careers. We have some initiatives including 
flexi-time whereby all team members can 
start late (10am) or finish early 4.30pm. And 
the flexitime is flexible so you can do that 

TALKING POINT
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OUTSTANDING TOURISM businesses from 
around the country gathered in Darwin 
recently for the annual Qantas Australian 
Tourism Awards.

The night was a celebration of the quality 
and diversity of Australian tourism, with 
those present commended for their passion 
and commitment to attracting more visitors 
to the country.

“2016 was a remarkable year for Australian 
tourism and, whilst these awards may focus 
on 26 individual category winners, the whole 
industry deserves a collective pat on the back 
for the record-breaking level of performance it 
has delivered,” said The Hon Steven Ciobo MP, 
Minister for Trade, Tourism and Investment.

John O’Sullivan, Managing Director 
Tourism Australia, added that the impressive 
list of winners confirmed the diversity and 
depth of talent within Australian tourism.

“Each have wonderful tourism stories 
to tell and that is certainly something that 
makes our own job of marketing the country 
that much easier,” he said.

Mr O’Sullivan also congratulated Harvey 
Lister on being awarded as an ‘Australian 
Tourism Legend’.

“I have often said that Harvey Lister is to 
the events industry what Frank Lowy is to 
retail – a game changer. From his humble 
beginnings in regional Queensland, to 
building a global empire via AEG Ogden, 
he is someone that our industry should be 
proud of and celebrate.”

Daniel Gschwind, Chief Executive of 
Queensland Tourism Industry Council (QTIC) 
and Australian Tourism Awards Chair said 
Ocean Rafting was a deserving recipient 

of the gold award in the ‘Major Tour and 
Transport Operator’ category, cementing it 
as the best in the country.

“Locals and visitors alike have been 
delighted with the service Ocean Rafting has 
provided and to see the company recognised 
once again on a national scale is fantastic for 
the Whitsunday region and for Queensland.”

BIG4 Holiday Parks demonstrated its 
category leadership as the network took 
home the top three ‘Caravan & Holiday Parks’ 
spots, with BIG4 Deniliquin taking gold for 
the second year in a row.

“It’s a tremendous achievement,” said 
Steven Wright, CEO of BIG4 Holiday Parks. 
“Pleasingly, their dedication, passion and 
commitment to their park and business is 
being deservedly recognised.”

Mudgee Region Tourism took out the 
award for ‘Destination Marketing’ for its Reset 
Your Senses campaign. “Winning this award at 
the Australian Tourism Awards reaffirms the 
endless possibilities the Mudgee Region has to 
offer and we look forward to welcoming record 
numbers to the region in the year ahead,” said 
Cara George, CEO of Mudgee Region Tourism.

Australian tourism shines at 
national awards

Ashley Rushton, Regional Manager, 
Southern Region Tasmania Parks  
& Wildlife Services

Ali Mills performing 
Arafura Pearl – 
Acknowledgement 
of Country

Andrew Williams, CEO of 
Voyages Ayres Rock Resort



MAJOR TOURIST ATTRACTIONS  
Sovereign Hill, VIC

MAJOR FESTIVALS AND EVENTS  
Toowoomba Carnival of Flowers, QLD

FESTIVALS AND EVENTS  
Mount Isa Mines Rotary Rodeo, QLD

ECOTOURISM  
Tasmanian Walking Company, TAS

CULTURAL TOURISM  
Bendigo Tramways, VIC

QANTAS AWARD FOR EXCELLENCE IN ABORIGINAL  
AND TORRES STRAIT ISLANDER TOURISM   
Voyages Ayers Rock Resort, NT

SPECIALISED TOURISM SERVICES  
RiverFly 1864, TAS

VISITOR INFORMATION SERVICES  
Alice Springs Visitor Information Centre, NT

BUSINESS EVENTS VENUE  
The Old Woolstore Apartment Hotel, TAS

MAJOR TOUR AND TRANSPORT OPERATORS  
Ocean Rafting, QLD

TOUR AND TRANSPORT OPERATORS  
Fun Over Fifty, QLD

ADVENTURE TOURISM  
Horizontal Falls Seaplane Adventures, WA

AND THE GOLD WINNERS WERE...
DESTINATION MARKETING  
Reset your senses in Mudgee Region, NSW

TOURISM RESTAURANTS AND CATERING SERVICES  
Masons of Bendigo, VIC

TOURISM WINERIES, DISTILLERIES AND BREWERIES 
Seppeltsfield Estate Winery, SA

CARAVAN AND HOLIDAY PARKS  
BIG4 Deniliquin Holiday Park, NSW

HOSTED ACCOMMODATION  
The Beach House at Bayside, WA

UNIQUE ACCOMMODATION  
Taronga Western Plains Zoo, NSW

SELF CONTAINED ACCOMMODATION  
The Frames, SA

STANDARD ACCOMMODATION  
Moama on Murray Resort, NSW

DELUXE ACCOMMODATION  
Yondah Beach House, SA

LUXURY ACCOMMODATION  
Saffire Freycinet, TAS

NEW TOURISM BUSINESS  
Three Capes Track, TAS

EXCELLENCE IN FOOD TOURISM  
Margan Wines & Restaurant, NSW

AUSTRALIAN TOURISM LEGEND  
Harvey Lister, QLD
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THE CREAM of the Australian travel 
industry has been recognised with the 
Australian Federation of Travel Agents 
(AFTA) revealing the nominees for the 
2017 National Travel Industry Award 
(NTIA).

A record number of 1,076 nominations 
were received across the 38 award 
categories. According to AFTA, the calibre 
of nominees grows each year and the 
organisation is encouraging industry to 
get behind their nominated travel agent 
or supplier and give them the support 
they need as they proceed through to the 
rigorous process of voting and judging.

Popular nominee categories this 
year were ‘Best Travel Agency’, ‘Best 
Sales Executive Industry Supplier’, ‘Best 
Agency Support Service’, ‘Best Specialty 
Wholesaler’ and ‘Best Travel Writer – 
Consumer’.

The awards are essential in providing 
encouragement and recognition to 
the businesses and personnel who 
demonstrate outstanding service, 
marketing excellence and business 
acumen to the travel industry.

The 2017 AFTA NTIA gala dinner will 
be held on July 22 at the International 
Convention Centre, Sydney.

THE LATEST ON THE 
ALG COLLAPSE
IN A statement sent to Traveltalk, 
Jeannie Foster, Country Director, 
Discover The World, outlined the 
company’s current position following 
the recent collapse of the All Leisure 
Group in the UK.

“Discover The World has paid out all 
the monies they held in Australia being 
held for ALG and also all the commissions 
earned by DTW. Our priority was to ease 
the pain a little to the customers affected 
by this awful situation. 

“We have been working closely 
with AFTA to ensure they have all the 
information they need to attempt 
to recover the remaining funds that 
are outstanding through ABTA. We 
remain quietly confident that a positive 
outcome will surface from AFTA’s 
intervention.”

The collapse of ALG earlier this year 
is estimated to be in the region of £15 
million (approx. $24 million). Some 500 
Australian consumers are believed to 
have been affected by the company’s 
demise.
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AUSTRALIA REMAINS a key market for Britain 
with latest statistics showing we rank fourth 
in terms of money spent by visitors from 
individual countries.

According to figures released at the 
ExploreGB event in Brighton, Aussie visitors 
spent £1.113 million ($AU1.801 million) in the 
UK in 2015. Only tourists from Germany, France 
and the USA spent more than Australians.

The figures also revealed that Australia 

sits in 10th spot in terms of the number of 
inbound visitors from each country. Some 
1,043,000 of us made a trip to Britain in 2015, 
ranking behind the likes of Belgium, Poland, 
Spain and France. Experts are predicting 
that some 40 million people will be coming 
to Britain each year by 2020, including an 
additional 240,000 Australians, a 24 per cent 
growth on current figures. 

Cultural attractions remain the main 

motivating factor for people to visit Britain, 
with 44 per cent giving this as their reason for 
travel. A holiday is still the main reason most 
come to the country, but there has been in a 
surge in recent years in those returning solely 
to visit friends and relatives. Some 77 per cent 
of those arriving in the UK were repeat visitors.

“There’s a real craving for authentic 
experiences that people can share, often 
through social media,” said Claire Mullin, 
Britain Marketing Director, VisitBritain.

“There is a new fund to develop product 
called the Discover England Fund, which has 
got £40 million in it. There are already 21 
projects that are being invested in so this will 
significantly improve the product for tourism 
in England.

“We understand our customer and we are 
making sure we develop the right product in 
Britain to meet that opportunity.”

AUSSIES STILL HAVE  
THE TREND TO SPEND

WE ARE open for business! That was 
the enthusiastic battle cry from tourism 
executives as the annual ExploreGB event 
got underway in Brighton.

Some 400 buyers from around the 
world joined 400 UK suppliers and 30 
international media at the Brighton 
Centre. More than 40,000 business 
meetings were expected to take place 
during the two-day event.

“Tourism is one of the most competitive 
industries in the world and ExploreGB, 
our flagship trade event, is an extremely 
valuable business tool to help us stay 
competitive,” said Carol Dray, Commercial 
Director for VisitBritain, during her 
opening remarks.

“It allows us to showcase our world-
class attractions, latest tourism products, 
innovations, and do business with buyers 
from a really broad range of global 
markets. It is also a fantastic platform for 
you to come and learn about the very best 
that Britain has to offer.”

Figures show Britain continues to be a 
hugely popular destination for travellers 

Britain keen to do the 
business with visitors
from across the globe, welcoming a 
record-breaking 37.3 million visitors last 
year, pumping £22.2 billion (approx. $AU36 
billion) into the economy. There were 7.5 
million additional visitors between 2010 
and 2016, an increase of 25 per cent. 
Forecasts show this trend is set to continue 
with 38.8 million visitors predicted in 2017, 
with an estimated £23.9 billion (approx. 
$AU38 billion) spend. Tourism currently 

brings in £127 billion ($AU205 billion) to 
the UK economy each year. 

“These numbers represent people 
who come from across the globe to 
enjoy all that Great Britain has to offer. 
We play a crucial role in demonstrating 
we are incredibly welcoming and, most 
importantly, we are open for business.

“Britain is offering great value for 
overseas visitors and we are working really 
hard to show the world why it is a really 
good time to book a trip to Britain right 
now. We are promoting a message of 
value and welcome.”

Ms Dray emphasised the current 
#OMGB campaign, designed to inspire 
visitors to share their experiences of a trip 
to Britain and become ‘ambassadors’ for 
the destination.
■ OMGB.com #OMGB #ExploreGB

The annual ExploreGB event took place in Brighton last month.  
JON UNDERWOOD, Traveltalk Managing Editor, was among a large 
Australian contingent invited to take part.

Above: The Jane Austen Festival in Bath. 
Picture courtesy VisitEngland/Owen Benson
Left: Performance in the Plaza. Picture courtesy 
VisitBritain/Visit Wales Image Centre
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VISIT BRITAIN and Tempo Holidays 
have announced a partnership to raise 
awareness of regional UK as part of their 
#OMGB promotion.

Introducing 11 new Tempo itineraries, 
the campaign focuses on the immersive 
experiences across the lesser-known 
destinations such as standing on the spot 
where Shakespeare learnt to write or 
sampling craft beer in a country pub. 

Filling the gap in the market for regional 
product, the new itineraries consist of 
four- and five-night independent rail 
packages across Birmingham, York, 
Preston, Southampton, Bristol, Leeds, 
Newcastle, Exeter, Manchester, Chester 
and Edinburgh.

Journeying by train adds a sense of 
adventure to any trip and can be the most 
scenic and relaxing way to discover Britain. 
Additionally, a fast and frequent rail network 
means travellers can leave London and be in 
Scotland in as little as four-and-a-half hours, 
so visitors can take in more of the varied 
history and culture on even a short trip.

Each package is designed to give 
agents and travellers complete flexibility 
as they can be bolted on to different 

locations allowing for the ability to pick 
and choose.

“We want to showcase the incredible 
moments to be had in regional UK”, said 
Damian Perry, CEO of Cox and Kings 
Australia including the specialist operator 
Tempo Holidays. “It is about raising 
awareness and we will do this through 
great content and new extraordinary rail 
packages.” 
■ tempoholidays.com/country/England

PARTNERS 
PLAN TO 
SPREAD 
REGIONAL 
UK WORD

INDUSTRYtalk

Headline Speaker Announced:
Zelda la Grange

(Presidential Aide to Nelson Mandela)

SYD: 20-21 JULY
MELB: 25-26 JULY

Come and hear from the  
biggest change agents around.

TICKETS ON SALE  NOW

TRAVELINDUSTRYEXPO.COM.AU
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BOOK IT NOW

ACTIVE TRAVEL is offering a travel credit for 
bookings made on its six-day ‘Galapagos 
Loop’ tour, which includes hiking, sightseeing 
and swimming with sea lions in one of the 
richest nature sanctuaries on earth.

Available throughout 2017, the island-
hopping tour links three of the Galapagos 
Islands – Santa Cruz, Floreana and Isabela 
– by speedboat, enabling Australians to 
explore the islands’ distinctive landscape, 
wildlife and culture.

Due to a lack of natural predators, the 
wildlife – including flamingos, Darwin’s 
finches, sea lions and marine iguanas – are 
known for their tranquillity, which enables 

Following in 
Shackleton’s 
icy footsteps
HIGH DEMAND from past customers 
and agents has prompted Travel 
Directors to release a new tour that 
follows in the footsteps of Sir Ernest 
Shackleton through Antarctica.

The 2018 itinerary includes a 
16-night Antarctic and South Atlantic 
cruise aboard the 112-passenger Sea 
Spirit, taking in once-in-a-lifetime 
destinations for most Australian 
travellers.

The 29-day inclusive package is 
priced from $29,995 per person twin 
share and will depart Australia on 
February 29, 2018. It includes airfares 
and taxes from Australia, all cruise 
and hotel accommodation and the 
majority of meals, daily sightseeing 
and entrance fees with expert local 
guides, a Travel Directors tour leader 
services, Antarctic experts on-board 
Sea Spirit, all transportation, visas and 
courier fees and gratuities.

The tour begins in the Chilean 
capital of Santiago then travels 
through the World Heritage site 
at Valparaiso and the lakes and 
volcanoes of the Chilean-Argentinian 
Lake District before a flight south to 
Ushuaia to begin the voyage with  
Sea Spirit. 

Guests will follow Shackleton’s 
route across Drake Passage, South 
Georgia and the Antarctic Peninsula 
to the explorer’s grave site. After a 
call at the Falkland Islands and Puerto 
Madryn, the journey ends with three 
nights in Buenos Aires.
■ traveldirectors.com.au/tours/
patagonia-to-antarctica

GET A DISCOUNT ON  
SOUTH AMERICA

The Galapagos tour  
that does you credit

travellers to get up close and personal with 
them and take some great photos.

Including airport transfers, five nights’ 
hotel accommodation, breakfasts, excursions 
and the services of a bilingual naturalist 
guide, the six-day tour costs from $US2,002 
(approx. $AU2,600) per person twin share.

Bookings for travel in 2017 made before 
April 30 will attract a bonus $US500 (approx. 
$AU650) per person travel credit, which 
can be put towards flights, tour extensions 
or travel insurance. Three tour extensions 
are available, starting at $US475 (approx. 
$AU610) per person twin share.
■ activetravel.com.au/nature

CONTOURS TRAVEL is offering a discount on its 
hosted ‘Treasures of South America’ tour, a 27-
day itinerary which includes canoe trips on the 
Amazon, sightseeing at Machu Picchu and two 
nights in Rio de Janeiro. 

Perfect for first-time visitors to the continent, the all-inclusive itinerary takes 
travellers through Peru, Chile, Brazil and Argentina in comfort and style while travelling 
in a small group of 16 or less. Bookings made before June 30 will attract a $1,000 
discount per person.

Highlights of the tour include private tango lessons in Buenos Aires, weaving 
demonstrations by a local cooperative in Chinchero, a ride in the world’s highest urban 
cable car at La Paz and the opportunity to personally deliver and help install a water 
filter to a remote community in the Andes.

Including the discount, the escorted tour is available from $15,895 per person twin 
share from Sydney, $15,995 from Melbourne and Brisbane, $16,195 from Adelaide and 
$16,395 from Perth. The deal is valid for departures on September 1, October 6 and 
November 3. The package includes return economy flights from Australia and 42 meals. 
■ contourstravel.com.au Sea Spirit

Machu Picchu



Lie-Flat. Drift to sleep.  
Wake up in Hawai‘i.

Commencing mid-December 2016, you can experience a 
new level of comfort, with fully lie-flat seating on our non-stop 
flights between Sydney and Honolulu.

With the unique, luxurious, island inspired design and our 
authentic Hawaiian hospitality, you’ll have arrived in the islands 
the moment you settle in.

Learn more at HawaiianAirlines.com.au
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The company recently celebrated the 
launch of its newest Super Ship, S.S. Joie de 
Vivre, sailing on the Seine on its popular ‘Paris 
& Normandy’ itinerary. The new ship will 
showcase an appreciation for French food, 
wine, art and music as well as French-inspired, 
handcrafted furniture adorning the vessel.

Uniworld have also introduced a dynamic 
pricing structure for 2018 which will contain 
no fixed pricing grids, replaced instead by 
a pricing guide insert. The move allows 
the company to take a more nimble and 
innovative approach to marketing and 
special promotions, while extending the 
shelf life of brochures in the hands of agency 
partners throughout Australia.

“We see this as a very positive and on-
trend decision, not only for our brand, our 
business partners and our guests, but for 
greater environmental sustainability as well,” 
said Fiona Dalton, Uniworld’s Managing 
Director of Australia.

In a first for the brand, those who book 
and pay in full by June 30 will enjoy 10 per 
cent savings on all 2018 voyages. Members 
of the River Heritage Club, Uniworld’s loyalty 
program for past guests, will enjoy an 
additional five per cent savings.
■ uniworld.com

THE QUEEN  
IS MOVING  
TO AUSTRALIA
CUNARD HAS unveiled plans to base the 
liner Queen Elizabeth in Australia for two 
months in a move which reflects growing 
demand for local cruises on the luxury 
cruise line’s ships.

The ship will offer seven different 
cruises to New Zealand, South Australia 
and Tasmania from Sydney and Melbourne 
between February and April 2019 – the 
longest deployment Down Under for any 
of Cunard’s current fleet of Queens.

The cruises are a major highlight of 
Cunard’s 2019 world voyage program, 
which went on sale in Australia last month.

“Whenever Cunard’s itineraries 
have included roundtrip options from 
Australian ports and visits to New Zealand, 
the demand has always been tremendous,” 
said David Rousham, Cunard Vice 
President International Development.

Mr Rousham said he expected 
similar strong interest in the 2019 local 

cruises, which will double the number of 
Australians travelling on Cunard compared 
to previous years.

“In February 2019, Queen Elizabeth will 
have recently undergone a refit and so 
our youngest Cunard ship will be at her 
most luxurious best as she starts this new 
chapter in Cunard’s long and illustrious 
179-year history.”

The 2019 program features two 
roundtrip New Zealand voyages – one from 
Sydney and the other from Melbourne. 

There are also three roundtrip voyages 
including Tasmanian itineraries – two from 
Melbourne and one from Sydney. The local 
season will offer a total of 27 combination 
itineraries to meet guests’ needs.

“This will be the first time that Cunard 
has featured so many voyages to and from 
Melbourne in addition to Sydney, and will 
give Australians a much greater number 
of options to experience Cunard than ever 
before,” he said. 
■ cunard.co.uk

Queen Elizabeth  
at Circular Quay

UNIWORLD HAS unveiled its 2018 Boutique 
River Cruise Collection to the Australian market, 
featuring itineraries from around the globe.

‘The World is Your Canvas’ is the cruise line’s 
new brand campaign with its message woven 
into the contemporary looking brochure. The 
new collection features each of Uniworld’s 
2018 itineraries from Europe, Russia, Egypt, 
India, China, Vietnam and Cambodia, with 
more than 30 adventures in all.

New ship, new campaign,  
new adventures, new savings

Above: A stateroom on 
SS Joie de Vivre
Below: SS Joie de Vivre

CRUISEtalk



Deluxe Europe River Cruising 2018
The very, very best preview offer!

Best River Line 
for Value

Best River Line
For Value

15 day Amsterdam 
to Budapest from 

$4,290pp*

Limited availability
Book now or miss out

YOUR 15 DAY EUROPE RIVER CRUISE INCLUDES: 

• Enjoy the newest award-winning ships on 
the rivers with swimming pool, cinema, 
complimentary bikes and 24 hour tea and 
coffee facilities

• Complimentary Wi-Fi, flat screen TV with 
infotainment system, bathrobes and slippers, 
individual air conditioning system and bottled 
water daily

• Daily guided tours in 15 cities, towns and villages

• Unique ‘You’re Invited’ events like a home-
hosted afternoon tea with a Slovakian family

• All meals onboard with complimentary wine, 
beer and soft drinks with lunch and dinner 

• All gratuities, tipping, airport transfers, hotel 
and ship porterage, port charges and taxes*

 *Conditions apply. See website for details.

Contemporary diningPool by day…

Exclusive!

Enjoy complimentary biking...Cinema by night

Exclusive!

Hurry ! Selling fast . Don’t let your c lients miss out !

 Call 1300 383 747
visit evergreentours.com.au

EV3252_TravelTalk_A4_March_PressAd.indd   1 20/03/2017   4:12 pm



CRUISEtalk: Advertorial

VIKING CRUISES
OFFERING A selection of well-designed 
itineraries that have been curated for 
maximum time in port - often with late 
evenings or overnights; the focus is on 
cultural exploration and consequently, 
Viking has done away with onboard casinos 
and playgrounds in favour of a choice of 10 
onboard dining venues at no extra cost. 

To mark the launch of the new brochure, 
which includes 13 new itineraries offering 
guests new opportunities for exploration 
in Australia, Alaska, Asia and the Caribbean, 
Viking is offering an Earlybird saving of 
$1,000 per couple on every 2017-2019 ocean 
cruise worldwide booked by June 30, 2017. 

Celebrating 20 years in business

Viking will mark a number of major 
milestones in 2017. Celebrating its 20th 
anniversary since the early beginnings in 
Russia in 1997 with four river ships, the 
company is welcoming two new Longships 
to their existing river fleet of 64, and they’re 
doubling their ocean fleet. Viking Sky, the 
third ocean vessel to join the fleet, embarked 
on her maiden voyage in March 2017, and 
joins sister ships Viking Star and Viking Sea. 
Viking Sun is launching later this year and 
Viking Spirit joins the fleet in 2018.

Viking Ocean Cruises is quickly proving 
to be a big name in the small ship category. 
The company recently dominated the 2017 
Cruise Critic Cruisers’ Choice Awards, with its 
fleet of ocean ships receiving top honours in 
10 categories including “Best Overall”.

New 2017-2019 itineraries

Viking’s new ocean itineraries will bring 
guests to a growing number of iconic 
destinations around the world, providing 
behind-the-scenes insights and opportunities 
in each port of call. With new sailings 
embarking in Miami, Mumbai, Bangkok, 
Beijing, Bali, Sydney, Hong Kong, Tokyo and 
Vancouver, guests can choose base itineraries 
ranging from eight to 23 days, with additional 
combination cruise options. 

Viking is coming to Australia  
and New Zealand

During the summer of 2018/2019, the 15-
day Australia and New Zealand itinerary sees 
Viking Spirit visit Sydney, Melbourne, Hobart, 
and six ports of call along the stunning east 
coast of Aotearoa. The same ship will be 
deployed for the 17-day Komodo and the 
Australian Coast itinerary in November 2018 
and March 2019, sailing between Bali and 
Sydney with many stops along the top and 
east coast of Australia.

Lumberjack country

Alaska is one of Viking’s new “Great 
Frontier” destinations which is presented 
on two diverse itineraries. The 11-day 
Alaska and the Inside Passage sails between 
Vancouver and Seaward, exploring 
charming seaside towns and pristine 
glacier-lined bays, and cruising the narrow 
channels of the famed Inside Passage. 

The 23-day North Pacific Passage itinerary 
from Tokyo to Vancouver also sails through 
the famous Inside Passage whilst also 
unravelling the cultural riches and majestic 
beauty of Japan, Russia and Canada including 
some lesser known Russian ports of call.

Cruising the Orient

Mumbai features in two new itineraries. 
On the 21-day Passage to India itinerary, 
guests will trace the routes of the earliest 
merchants from Greece to India, with ports 
of call in six countries including Israel, Egypt, 
Jordan and Oman; while on the 16-day 
Across the Bay of Bengal cruise, they will 
meet the caretakers of the National Gandhi 
Museum and mingle with shoppers at a 
traditional Bangkok market. 
■ Call Viking on 138 747 to order your copy now.

DISCOVER HOW Viking Cruises is reinventing ocean cruising with the launch of its new 2017-2019 ocean brochure. 

The sky is not the limit for
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Viking Sea at sunset
Top: Aquavit Terrace, 

Viking Star
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VIKING CRUISES

FRANCE IS justly famous world-wide for 
its alluring perfumes, fine champagne, 
benchmark wines, haute couture and haute 
cuisine. But few people outside France know 
that the grand French tradition of seafaring 
remains, embodied and entrenched in the 
name PONANT, the only French flagged 
cruise company in the world.

Unlike the current global cruising trend to 
build larger and larger ships, PONANT takes 
another route, specialising in small-ship luxury 
expedition cruises, the epitome of modern 
day expeditions, where luxury merges with 
adventure across voyages that include polar, 
tropical and sub tropical destinations. 

Designed equally for those who enjoy 
an afternoon siesta comfortably settled on 
a sun lounge, or for intellectually curious 
travellers who love the mental and physical 
stimulus of Zodiac exploration, guided by 
the specialist expedition team with their 
collective eye for nature’s minutiae.

Comprising the youngest and most 

modern fleet of luxury expedition ships in 
the world, each of the four compact sister-
ships are internationally environmentally 
accredited. They feature the very latest in 
maritime technology, including 3D sonar for 
seabed vision, dynamic positioning system to 
avoid dropping anchor in sensitive maritime 
environments and electric propulsion for 
silent running and reduced emissions. 

In 2018, PONANT will welcome two 
further newly-constructed ice class Explorer 
ships, smaller iterations of the current fleet, 
even more ‘private yacht’ by nature. With 
just 92 staterooms and suites, these new 
ships will also be packed with the latest in 
maritime and environmental protection 
technology. Yet the luxury features 
throughout remain un-compromised. 

Spoilt for choice, these luxury expeditions 
extend around the globe, from PONANT’s 
French Mediterranean base in Marseille 
to tropical islands and ice caps, voyages 
commencing and finishing in easy-to-reach 

ports, while in between visiting destinations 
often inaccessible to large ships. Destinations 
and experiences chosen for their spectacular 
flora, fauna, history, architecture, art, 
spectacular landscapes and unforgettable 
cultural experiences.

In 2017 PONANT will have L’Austral in 
Australian waters for the inaugural season 
of Kimberley voyages (with an experienced 
Australian expedition team headed by Mick 
Fogg), returning again in 2018.

With just 132 staterooms and suites, 95 
per cent with private balcony, enjoy French 
luxury and ambiance, and experience the 
difference small ship cruising which PONANT 
offers. Be it enjoying spa therapy by Sothys, 
luxurious toiletries by Hermes, Veuve Clicquot 
at the Captain’s cocktails, or the fine selection 
of cheeses and freshly baked pastries, the 
French touch is evident in subtle ways.

The service is thoughtful and discrete, the 
facilities comprehensive – all in all, a very 
civilised way to explore, each voyage imbued 
with PONANT’s trademark French dash of 
panache.

■ IT MAY come as a surprise to learn that 
PONANT carries more passengers to the 
polar regions than any other carrier. It is 
not unusual for PONANT to deploy three 
of the fleet’s sister ships to Antarctica for 
the polar season of voyages. Likewise, in 
the northern polar regions. 

Limited space remains available for 
summer 2017 Antarctic voyages, plus 
PONANT has just released itineraries 
for 2018 Antarctic voyages, some of 
which include South Georgia and the 
Falkland Islands as well as the Antarctic 
Peninsula.

PONANT. It’s French for cruising.

Le Boreal. Picture 
courtesy PONANT/

Lorraine Turci

DISCOVER HOW Viking Cruises is reinventing ocean cruising with the launch of its new 2017-2019 ocean brochure. 

The sky is not the limit for

Luxury Antarctica Expeditions: 2018 & 2019 
Just released: from up to 30%(1)!
Far to the south lies a land apart, perhaps the most spectacular and pristine 
on the planet: Antarctica. Let your clients be one of just 200 passengers on our 
modern fleet of eco-sensitive luxury expedition ships and explore Antarctica’s 
awe-inspiring waterways. Adventures in style. Daily lectures, hikes and 
excursions in Zodiacs with our Expedition team will allow them to cruise among 
ice floes, explore penguin rookeries, and learn about Antarctica in depth, a final 
frontier where each day presents a new discovery and lifetime memories...

World Leader of 
Luxury Expeditions

(1)Ponant Bonus discount subject to change based on availability. 
*Ponant Bonus fare per person in Superior Stateroom, based on 
a double occupancy, including safety, port & airport taxes, yield 
managed, correct at time of printing. Photographs ©PONANT: 
Lorraine Turci - Richard Harker - F. Lefebvre. ABN: 35 166 676 517.

World Leader of 
Luxury Expeditions

Contact PONANT: 1300 737 178 - reservations.aus@ponant.com - www.ponant.com

Availabilities on these new departures won’t last long, book now!
Emblematic Antarctica - Nov. 2018 to Feb. 2019: 10 nights from A$10,970*
South Georgia & Peninsula - Nov. & Dec. 2018: 15 nights from A$12,870*
Beyond the Polar Circle - Feb. 2019: 16 nights from A$17,280*
From Antarctica to Africa - Mar. 2019: 21 nights from A$10,620*
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CRUISEtalk

SURELY THE most scenic way to explore 
a country is by river cruise, journeying 
peacefully through picturesque countryside, 
admiring the beauty of surrounding area 
and watching the world float by.

Whether passing by pretty villages, 
enchanting castles and vineyards perched 
on nearby cliffs in Europe or meandering 
alongside towering rice paddies, through 
local communities and past riverside 
markets in Asia, the ever-changing view is 
sure to inspire.

With a vast array of itineraries on offer, 
covering everything from the highlights 
of Europe to established and emerging 
destinations in Asia – and even the Amazon 
jungle and Galapagos Islands – Avalon 
Waterways has a cruise for everyone.

Navigating expertly along Europe’s 
impressive rivers is Avalon’s fleet of elegantly 

appointed ships, including its industry-
leading suite ships.

Avalon now offers 12 suite ships in an 
overall fleet of 16, making its fleet one of 
the youngest operating in Europe, with an 
average age of around just three years.

Designed with Australian travellers in 
mind, Avalon’s Suite Ships, first launched 
in 2011, offer 30 per cent more space than 
the industry average and feature wall-to-
wall panoramic windows that open to turn 
the entire suite into an open-air balcony, 
allowing guests to enjoy the outdoors 
without sacrificing space. The room design 
also allows guests to make the most of the 
ever-changing view, with beds turned to 
face the window, perfect for lazy mornings 
watching the world pass by.

Avalon’s sense of relaxed luxury, when 
combined with its unmatched service and 
the array of inclusions, creates a holiday 
experience like no other.

Travellers will find Avalon’s difference is 
in the details, with the cruise line’s elegantly 
appointed rooms complemented by stylish 
amenities, state-of-the-art facilities – even 
complimentary coffee and free Wi-Fi.

The cruise line’s meticulous attention 
to detail extends to the mouth watering 
cuisine on offer – from regional delicacies to 
traditional favourites, as well as Avalon’s new 
Avalon Fresh menu, featuring an array of 
healthy dining options.

Meanwhile on land, Avalon’s carefully 
curated excursions – both optional and 

Avalon waterways has 
a cruise for everyone

included – have been designed to showcase 
the highlights of each region, while special 
themed itineraries immerse travellers in 
their areas of interest, from culinary and art 
experiences in France, to active discoveries 
on the Danube and musical inspiration in 
Vienna.

The cruise line’s Asian itineraries also 
include two new Suite Ships, launched in 2015. 
Carrying a maximum of 36 passengers, Avalon 
Siem Reap, operating on the Mekong River in 
Vietnam and Cambodia, and Avalon Myanmar 
on the Irrawaddy River provide guests with a 
stylish and intimate way to experience all these 
fascinating regions have to offer.
For more information, visit  
avalonwaterways.com.au

Above: Avalon Myanmar
Below: Visionary Dining Room

Bottom: Visionary Panoramic Suite

Visionary in Austria



*Terms and conditions: All care is taken to promote correct pricing at time of printing, is dependent upon availability, and will be confirmed at time of reservation. Save 40% valid on select 2017 France river cruise dates (discount does not apply to port charges and extensions). Please enquire, or see online, for 
applicable itineraries & dates. Offer valid for new 2017 bookings made by 30/04/17 and is valid to cabin categories E, D, B, A, P only. To secure reservation, a non-refundable, non-transferable deposit of $500per person/per cruise is required within 7 days of booking. Offer not combinable with any other offer except 
5% Journeys Club Discount (see website for Journeys Club conditions). Offer valid for Singles (single supplement applies). Offer can be withdrawn or amended at any time. Additional restrictions may apply. For full terms and conditions, see the 2017 Avalon Waterways brochure or visit www.avalonwaterways.com.au.

FOR MORE INFORMATION OR TO BOOK
Call 1300 130 134  |  Visit avalonwaterways.com.au

R I V E R  C R U I S I N G  F R O M

a Unique point of view

Book select  
European river cruises & 

SAVE
40%*

UP TO

HURRY!

Offer ends 
30 April

INCLUDED FOR EVERY GUEST:

aLuxurious accommodation
aAll meals onboard

aSparkling wine with breakfast
aUnlimited regional wine, beer & soft 

drinks with lunch & dinner
aSightseeing with Certified Local Guides

aExclusive Local Favourites
aGratuities & port charges

170317_AW17_Save40Percent_TTalk_210x297.indd   1 17/03/2017   3:31 PM



32   |   W W W . T R A V E L T A L K M A G . C O M . A U

SKYtalk

WITH AIR Canada’s fast and convenient services 
to New York proving popular with Australian 
travellers, the airline is hoping to hit the 
jackpot again with the launch of new flights 
connecting Brisbane and Sydney to Boston.

Founded in 1630, the capital of 
Massachusetts was the scene of several 
key events in the American Revolution – 
including the Boston Tea Party – making it 
one of the most culturally and historically 
interesting cities in America. It is also home 
to some of the most famous colleges and 
universities in the country, earning it the 
moniker of the ‘Athens of America’.

Between June and September, Air Canada 
will operate daily non-stop Airbus A319 
services between Vancouver and Boston, 
complementing its existing services to the city 
from Toronto, Montreal, Ottawa and Halifax.

Paul McLean, General Manager Australia 
and New Zealand, says the new non-stop 
flights are timed to connect seamlessly with 
services between Sydney/Brisbane and 
Vancouver.

“This is a wonderful opportunity to 
further reinforce our popularity among 
Australian business and leisure travellers 
as a convenient, low-stress gateway to the 
US north-eastern seaboard,” said McLean. 
“For travel agents it’s also another chance 
to promote a two-nation vacation that 
combines the best of Canada and the U.S. 
into one unforgettable itinerary.”

The airline is also offering Australian 
travellers a new route to the ‘Land of Fire and 
Ice’, with the launch of services from Toronto 
and Montreal to Reykjavik, Iceland, during 

the northern hemisphere summer. From 
June the non-stop services will be operated 
by Air Canada Rouge using 136-seat A319 
aircraft offering a choice of premium and 
economy class.

The Reykjavik flights are part of a 
continuing global strategic expansion, which 
in 2016 saw Air Canada introduce 28 new 
routes. Among the list were 12 new U.S. 
trans-border services and 15 international 
routes (including Vancouver-Brisbane).

This year the airline will launch new 
international services between Toronto-
Mumbai, Toronto-Berlin, Montreal-Shanghai, 
Montreal-Algiers, Montreal-Marseille, 
Vancouver-Taipei, Vancouver-Nagoya, 
Vancouver-Frankfurt and Vancouver-London 
Gatwick.

Air Canada will also receive its first Boeing 
737 MAX aircraft at the end of 2017, marking 
the start of its narrow-body fleet renewal 
program, to be followed in 2019 with the 
delivery of its first Bombardier C Series aircraft.

To date, Air Canada has taken delivery 
of 23 new Boeing 787 Dreamliners with 14 
more planned by 2019 – all offering the new 
international cabin standard. In addition, 
the airline completed the reconfiguration 
of its entire Boeing 777 fleet of 25 aircraft 
with the state-of-the-art Dreamliner cabin 
configuration and in flight entertainment 
systems.

# In next month’s issue of Traveltalk, one 
lucky reader is going to win a trip to Canada, 
thanks to our friends at Air Canada. Make sure 
you grab your copy and enter this fantastic 
competition.

The top 10 rankings for the World’s 
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Five in a row for  
world’s best airport
SINGAPORE CHANGI Airport has been 
voted the ‘World’s Best Airport’ for the 
fifth year in a row and the eighth time 
in its history. The 2017 World Airport 
Awards were based on more than 13 
million customer nominations across 
105 nationalities of air travellers, with 
550 airports worldwide taking part. AIRLINE BRINGING MORE  

AUSSIES TO THE TEA PARTY

Boston 
Left: Throwing tea 
overboard reenactment



International Business Class Premium Economy Economy Class

Achieving 
new heights
Daily from Sydney and 
Brisbane to Vancouver 
and beyond.

2017 marks the 150th anniversary of Canadian Confederation 
and the 80th Birthday of Air Canada. In this landmark year,  
Air Canada is primed to reinforce its position as a global, 
customer-focused organisation with a truly Canadian spirit.

We now proudly serve more than 200 destinations across six 
continents, connecting you with the rest of the world. And no 
matter where we land - from small regional airports to major 
international hubs - we fly the Canadian flag with care and class.

We look forward to welcoming you aboard.

RESERVATIONS  |  Call 1300 655 767 

WEB  |  visit us at aircanada.com
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SKYtalk: Lounge review

ONLINE CHECK-in, bag drops, smart 
passports and super smooth modern 
aircraft. The travelling experience for airline 
passengers nowadays is ultra efficient 
and, usually, fairly comfortable, writes Jon 
Underwood.

Yet the one place where madness can still 
descend is within the airport terminal while 
waiting for a flight. Exorbitant prices for food 
and drink, bored kids running amok, long 
queues, noise and overcrowding can still be 
major headaches pre-boarding.

That’s why it’s a great relief when you 
can rock up at a lounge and escape the hoi 
polloi. At the Sky Team Exclusive Lounge 
operated by Plaza Premium at Sydney 
Airport, you can relax in some 784-square-
metres of comfortable surroundings.

Okay, the decor might not be to 
everyone’s tastes (orange and cream are the 
dominant colours) but there are plenty of 
things to occupy you while you wait for your 
flight to be called. 

When I visited ahead of a trip to the UK, I 
was one of only a handful of guests (capacity 
is 140), allowing us all plenty of space to 
enjoy the magazines and newspapers, or 
make use of the free Wi-Fi to send some last 
minute e-mails.

Most fliers use lounges as a last chance 
to grab a decent bite to eat (and often 
some liquid Dutch courage) and the 
selections were plentiful and appetising. 
Dishes included Asian and Western food 
and I opted for a mini cottage pie followed 
by German cheesecake. Beer, wine, spirits, 

tea and coffee were in abundance.
A couple of features I particularly liked 

were the TV room, which was set apart from 
the main lounge, ensuring those fliers who 
needed their Home & Away fix before jetting 
off could do so without disturbing the rest 
of us. Ditto the ‘relaxation room’, which had 
a couple of massage chairs. There were also 
showers for those needing a spruce up.

The only word of warning I would offer is 
not to sit too close to the ‘living garden’ which 
covers most of the wall on one side of the 
lounge. When I sat back in my chair, I almost 
disappeared completely into the shrubbery!

HEATHROW
I also popped into the PPL at Terminal 4 

in Heathrow on my way home and found 
it to be equally enjoyable. The decor was a 
little more understated than Sydney, being 
in modern hues of chocolate and grey, but 
still offering a comprehensive range of 
food, complimentary Wi-Fi, shower facilities, 
newspapers and magazines.

I particularly liked the fact the bar area 
was separate from the lounge area, keeping 
those who like a pre-flight beverage or 
seven away from those who don’t. And while 
I didn’t avail myself of the facility, travellers 
can also enjoy a power nap in the private 
resting suites. Hopefully you won’t be too 
relaxed to make your flight.

# The Plaza Premium Group has 
announced plans to expand their facilities 
at Heathrow with two arrivals lounges in 
Terminals 3 and 4. 

Opened at the end of March, the T4 
facility has a capacity of 75 people and 
features a lounge and bar area, a multi-
function room which is ideal for meetings 
before flying out of Heathrow and 25 
luxury shower rooms. Details for the lounge 
in Terminal 3 are still under wrap with a 
planned opening later in the year.

“The concept of the Plaza Premium arrivals 
lounge was driven by a desire to do something 
for the majority,” said Song Hoi-see, Founder 
and CEO of Plaza Premium Group. 

“Having arrivals lounges benefits not only 
travellers both before and after their flight 
but also family and friends who are waiting 
for someone to arrive into the airport.”
■ plazapremiumgroup.com

WHERE PASSENGER 
COMFORT IS AT  
A REAL PREMIUM

Bar Area, Plaza Premium 
Lounge at LHR T4.  

Below: Sky Team Exclusive 
Lounge, Sydney Airport



DREAM
DEALS
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PROPERTYtalk

THE DARLING has become the first Sydney-
based hotel to be awarded a prestigious five-
star rating in the annual Forbes Travel Guide.

The property is located at The Star Sydney 
and is a key feature of the entertainment 
destination. It was designed as a stand-alone 
structure, with its own arrival experience, 
amenities and alluring personality. 

ONE OF Australia’s leading apartment-
hotel brands has its eyes set on a new 
jewel on the Gold Coast. 

Projected to rise a record-breaking 90 
levels high, the first beach front hotel 
from Meriton Serviced Apartments 
(MSA) is to be a part of the tallest 
building among the city skyline of 
Surfers Paradise – a premium leisure 
destination known for its warm 
subtropical climate, surf lifestyle, 
nightlife and theme parks. 

Forecasted for completion by the 
end of 2018, MSA’s newest project has 
been carefully designed to showcase 
unobstructed and panoramic views of 
the surf, sand and horizon from each 
and every suite. 

With their hotels renowned as 
landmarks across various locations in 
Sydney, Brisbane and the Gold Coast, 
this new addition to the brand will be no 
exception. Situated on the Esplanade, 
MSA Surfers Paradise will complete the 
brand’s trifecta amid the Gold Coast and 
will stand beside its Broadbeach and 
Southport properties to deliver quality 
services and five-star facilities. 

Promising a level of luxury living that 
will enhance the Gold Coast experience 
for all guests, the hotel will feature 

the brand standard of stylish and 
sophisticated furnishings, spacious floor 
plans and well-equipped kitchens fitted 
into its collection of 279 studio, one-, 
two- and three-bedroom suites. 

Also a first for the brand will be the 
introduction of its premium, three-
bedroom penthouse collection suites to 
the Gold Coast, which are due to occupy 
the top floor of the hotel building 
and will have the Pacific Ocean as a 
backdrop.

While this development is still in its 
early stages, the Surfers Paradise project 
is only one of four new ventures for 
MSA. Along with Surfers Paradise, the 
brand has visions for their world-class 
hotels to feature in other prominent 
locations including Olympic Park, 
Sussex Street in Sydney’s CBD and 
on Coward Street as Sydney Airport’s 
newest apartment-hotel. 

Having successfully opened four 
brand new properties in the space of 
three months just last year, the brand is 
expected to introduce a total of 1,000 
additional suites to their portfolio over 
the span of 2018, securing their position 
as one of the nation’s largest apartment-
hotel brands.
■ meritonapartments.com.au

Housed in a distinctive inverted glass 
tower resting on a sandstone podium, the 
hotel features 171 stylish and spacious 
rooms, suites and penthouses, a 25-metre 
outdoor heated pool, world-class cuisine 
and a day spa. With 13 treatment rooms 
including two exclusive couples’ suites and 
a Moroccan hammam chamber, The Darling 

Spa offers a steam room, salt water Jacuzzi 
and a gym.

“Being awarded five stars by Forbes Travel 
Guide is such an achievement and puts 
The Darling among the most reputable in 
the world,” said Greg Hawkins, Managing 
Director, The Star Sydney.

The Darling is the latest addition to the 
luxury travel ratings that have been the 
gold standard in the hospitality industry 
around the world since 1958. It takes its 
place alongside luxury brands such as The 
Peninsula Hotel Group, Four Seasons Hotel 
Group, Rosewood, The Ritz-Carlton, 45 Park 
Lane London, Park Hyatt and Mandarin 
Oriental.
■ thedarling.com.au

HOTEL AWARD IS ABSOLUTELY 
FABULOUS, DARLING...

Taking luxury living to new heights
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recycled sand stock brick and a light feature 
which combine to create a contemporary, 
semi-industrial look reflecting the 
repurposed warehouse design.

Set over four levels, the property is 
immaculately presented, seamlessly 
combining the traditional elements of the 
Queens Arms with modern hotel interiors 
consisting of 93 boutique hotel rooms and 
a dedicated style space for fashion, art or 
creative showings. With free Wi-Fi, a café, 
deli and cellar all located in the lobby of the 
hotel and a restaurant serving breakfast, 
lunch and dinner, Sage James Street is ideal 
for a weeknight or weekend stay.  

Guests will be able to browse the 
surrounding boutique designer stores or 
the restaurants the area is famous for. They 
can also explore the local arts and lifestyle 
culture, relax in the nearby New Farm Park 
with the arts centre, Brisbane Powerhouse, 
or make the short trip to explore the city’s 
CBD and South Bank Cultural Centres.

The business traveller will enjoy fast 
access to the CBD and city fringe areas with 
a free courtesy car and driver on offer plus 
a myriad of options with multiple on-site 
food and beverage offerings and extensive 
event facilities including the James Street 
conference and function centre.
■ snhotels.com/sage/james-street-brisbane

Popular hotel 
undergoes multi 
million upgrade
A $10.6 MILLION upgrade of the RACV/
RACT Hobart Apartment Hotel has been 
completed without the hotel missing a 
beat during the 14-month project.

Construction crews adhered to strict 
curfews to minimise noise as they 
built a new lounge, fully renovated 
the restaurant, added a gymnasium 
and created a hotel entry directly off 
centrally located Collins Street.

The adjacent heritage-listed Cascade 
House was also restored and connected 
to the 125 room hotel. Internally, the 
sandstone building was remodelled to 
incorporate an exclusive lounge upstairs 
and a bar at street level.
■ racv.com.au

OPENING THE 
PAGE ON A 
NEW SAGE 
LOCATED IN Brisbane’s eclectic Fortitude 
Valley, the Sage Hotel James Street opened 
its doors last month. 

The first Sage hotel in Queensland, James 
Street is nestled beside the historic Queens 
Arms Hotel and is just a stone’s throw from 
the city centre. The local precinct is full of 
cafes, retail stores and art galleries.

The lobby features polished exposed 
aggregate concrete floors, split aged and 

WYNDHAM HOTEL Group has expanded its 
South Pacific presence with the opening of 
the $30 million Ramada Resort Port Vila.

The 80-room resort is the company’s 
first property in Vanuatu and is just 
outside Port Vila on the cliffs of Erakor 
Lagoon, a convenient 15 minutes from 
Bauerfield International Airport. The 
lagoon is considered a top destination for 
snorkelling and scuba diving. 

Resort guests receive complimentary 
use of snorkelling equipment and kayaks 
on-property, while local cruise operators 
provide day trips for snorkelling or diving 
at secluded spots. A range of reef and 
shipwreck sites off the coast are ideal for 
scuba divers.

The property offers studio rooms, junior 
suites and two-bedroom suites, all with 
balconies and views of the lagoon, air 
conditioning, kitchenette and satellite 
TV. Facilities include a swim-up pool 

bar, lounge and sports bars, a pool, gym 
and conference rooms that can cater for 
up to 140 delegates. Akiriki, the onsite 
restaurant, serves a variety of local 
favourites and international dishes using 
the finest local produce and ingredients.

“The introduction of this resort under 

the globally-renowned Ramada brand 
is a milestone development for Port 
Vila’s tourism offerings and for the local 
economy,” said George Dechaineux, 
Managing Director Ramada Resort Port 
Vila.
■ ramadaresort.com.vu

Getting Wynd 
of an opening 
in Vanuatu
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SABRE HAS long been known as a link 
between travel suppliers and the agent 
community. But did you know that for the 
last 20 years, the industry veteran’s Sabre 
Labs team has actually been encouraging 
innovation and spearheading change across 
the travel industry? 

The dedicated group is tasked with 
exploring how emerging technologies will 
impact the future of travel.

 “We’ve got quite a long history of 
working on new technology and innovating 
on products that we have already and those 
we will have,” Mark McSpadden, Sabre Labs 
Director, told Traveltalk.

First, the team researches emerging 
technologies, connecting the information 
with the company’s extensive knowledge 
of the travel industry and then creating a 
prototype in order to see it in action.

“We believe you learn a lot about a 
technology when you get your hands dirty 
with it – making the theoretical real is very 
important for us. Last year, we had a working 
prototype of what facial recognition inside 
an airport kiosk would look like and how 
that could work.”

Right now, Sabre Labs is looking at 
messaging bots and has developed a 
prototype which can create travel itineraries 
through Facebook Messenger, responding to 
enquiries about flight times, hotel locations 

SMART BUSINESS

BOLDLY GOING INTO THE FUTURE

of travel tech
Travel tech may often be associated with boring acronyms like GDS, but 
something much more exciting is bubbling under the surface at global tech 
giant Sabre. ANNE MAJUMDAR reports.

and more. The next phase is sharing its 
learnings. 

“We do that internally first and foremost 
with our product owners and leadership so 
we can make sure we have got alignment on 
how technologies can impact our roadmap 
and our offerings to our customers,” 
McSpadden explained.

The company also attends many of 
the major conferences and industry 
events, where it discusses new trends and 
introduces the prototypes to its customers 
and industry members, gaining valuable 
feedback.

“We’re not just communicating the 
message out, we’re listening to what the 
market is saying and what our customers are 
saying about those technologies and how 
they can impact their businesses.”

So how does this innovative “two pizza” 
team fit into the Sabre organisation as a 
whole?

“Organisationally, we’re very autonomous 
and separate from the business and even 
the tech organisation – that helps us to 
move very quickly on some of these ideas,” 
McSpadden said.

Despite this independence, it is 
“imperative” that its work remains aligned 
with what’s going on within the business 
and its wider corporate strategy. According 
to McSpadden, being part of such a large 

organisation can also be a major benefit.
“We have the resources of a well-funded 

company behind us so when it comes 
to buying a 3D printer or a virtual reality 
headset, it’s something we can easily do and 
easily experiment with.”

But it can also pose challenges, for example 
how to incorporate ground-breaking new 
concepts into the existing business model. 
Nonetheless, even concepts that don’t fit 
cleanly within one of Sabre’s products are 
often still taken to market – trip management 
app Tripcase is one such example with others 
currently in “incubation mode”.

McSpadden is clearly a man with his 
finger on the travel tech pulse, so what does 
the future hold?

He identifies messaging bots as a huge 
opportunity with mobile to play a significant 
role. A recent survey of 300 Generation Z 
people found that more than 26 per cent of 
them had already engaged with a brand on 
one of the messaging platforms.

However, McSpadden says the 
technology’s full potential has yet to be 
realised, warning that companies using bots 
to replicate the functions of a webpage, or 
to allow customers to ask one question at 
a time, are missing the chance to deliver a 
“great experience”.

Virtual Reality, too, is one to watch, with 
immense potential for travel agencies to 
provide a way for consumers to access 
increasingly abundant VR content without 
having to invest in a costly headset.

Even further ahead, Augmented Reality 
(AR) is set to become increasingly interesting 
for the world of travel, putting a digital 
layer on top of the physical world, easily 
accessible through the lens of a mobile.

Tech geek or not, this is tech talk everyone 
can get excited about.
■ sabre.com

Mark McSpadden
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MANAGED BUSINESS travel is an industry in 
transition and at an important inflection point. 
The historical, transaction-heavy, high-touch 
business model is being challenged by shifts 
in consumer behaviour and digital technology 
driven largely from outside the travel industry.

Until recently, the focus of managed travel 
has been primarily on helping companies 
lower transaction costs and drive savings 
in their travel spend. The traveller has been 
largely ancillary to the business model of the 
travel management company (TMC) in the 
past, but is now becoming centre stage.

Moving forward, the application of data 
and technology in business travel is set to 
grow at an exponential pace. Some of the 
key trends that we can expect to see in 2017 
include Artificial Intelligence (AI), Near Field 
Communications (NFC) and Big Data, which 
are set to power charge the travel industry 
like never before. 

Artificial intelligence (AI)
At the forefront of innovation across many 

industry sectors is the increasing sophistication 
of artificial intelligence (AI). Indeed, AI is poised 
to enhance travel in a way that leads to a much 
better experience for travellers.  

Tools such as virtual travel agents can 
transform much of the way consumers 
interact with online services. With this in 
mind, CWT has been developing our own 
virtual assistant tool, ‘Carla’.  

Carla can help travellers book flights, 
recommend efficient connections, choose 
convenient accommodation options and 
provide important information on the 
destination such as weather, packing tips or 
even what travel adaptor is needed. 

Most importantly, Carla can provide 
immediate assistance in difficult situations 
while travellers are overseas, adding another 

layer of value and services for companies 
and their travellers.

Does this mean virtual tools will render 
human travel agents redundant? I don’t believe 
that will be the case. On the whole, we see 
technology and automation complementing 
rather than replacing people. The future lies in 
a fusion of cutting-edge technology with on-
demand customer service.

In 2017, expect to see further growth 
in the use of AI as the industry embraces 
technologies that continue to enhance the 
traveller experience. 

Beacon and near-field 
communication technologies

Today, many services available on mobile 
devices are based on a user’s location, using 
beacon or near-field communication (NFC) 
technology. The growth in use of these 
technologies is facilitating many new trends 
in the travel industry, from mobile payments 
to customised services. 

New services already emerging across the 
sector include keyless entry to hotel rooms, 
personalised room controls, airport alerts 
on boarding gates and times, safety and 
security alerts and travel policy reminders. 

What we can expect in 2017 is to see 
whether these technologies will simply 
provide convenience for travellers, or be used 
to enhance a company’s travel program. 

Using Big Data to deliver a 
personalised travel experience

It is well understood by leaders in 
the travel industry that Big Data and 
data science will revolutionise the way 
businesses interact with their customers. 
However, few companies have been able 
to truly transform the customer experience 

using the ‘big data’ at their disposal.
In the business travel space – a $1.65 

trillion industry globally – travel applications 
utilising Big Data are still in the infant stages. 

It is important that the corporate travel 
space understands business travellers 
are also consumers. Therefore, they are 
accustomed to and expect the highly 
personalised user experience that they 
already have access to in areas such as retail 
and entertainment.

At CWT, we are focused on delivering a 
‘consumer-grade’ experience for business 
travellers – one that is highly intuitive, user-
friendly and personalised. To achieve this, 
we have made considerable investments 
in the area of data science. Leveraging 
travel data as well as HR, corporate and 
other non-traditionally used sources, CWT’s 
comprehensive data-driven view of travel will 
allow us to create intelligent, evidential and 
selective user-focused travel polices and tools.

Eventually, we aim to achieve a state 
of ‘one-click’ travel, where we know each 
individual traveller so well – their preferred 
airline, the time of day they like to fly, their 
seat preference, the type of hotel they like 
staying at – that all they need to tell us are 
their destination and travel dates, and with 
a high degree of accuracy we should be able 
to take care of everything else.
■ carlsonwagonlit.com

Here, Andrew Jordan, Global Chief Technology Officer at Carlson Wagonlit 
Travel (pictured), discusses how technology will create a superior experience for 
business travellers in 2017.

HOW CARLA WILL 
CHANGE THE AI WORLD

IN BRIEF/// 
■ AUSTRALIAN CORPORATE travel 
platform, Travelport Locomote, has 
launched into the UK as part of its 
international expansion plan for 2017. 
With plans to launch a presence in Europe 
and the United States, this is the first 
international expansion for the Melbourne-
based organisation. The decision comes on 

the heels of an investment in the Locomote 
business last year by global travel commerce 
platform, Travelport, which first took a 
majority stake in the company in 2015. The 
increased investment in the corporate travel 
platform forms part of Travelport’s ongoing 
focus on the digital economy. It recently 
established a dedicated digital organisation 
which also includes Mobile Travel 
Technologies (MTT) which was recently re-
branded ‘Travelport Digital’.

■ THE PACIFIC Asia Trave l Association 
(PATA) is collaborating with Microsoft 
to improve tourism data collection and 
develop advanced analytics that help 
travel industry operators better serve their 
customers.

Experts from PATA and Microsoft will work 
together to upgrade the PATAmPOWER 
online data platform that gives members a 
broad range of timely insights into the Asia 
Pacific visitor economy. 
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IF THERE has ever been a travel company 
determined to follow in Google’s footsteps, 
it’s Excite Holidays.

And with the launch of the latest 
incarnation of its hotel booking platform, the 
company believes it has done just that.

“We want to provide that Google-style 
search experience for travel agents searching 
for hotels,” Damian Sutton, Chief Technology 
Officer, told Traveltalk.

“If they can do it for the entire internet, 
then doing it for hotels is very, very possible 
and that’s what we’re doing with the new 
search interface.”

So, what does that actually mean for 
agents using the revamped platform to book 
a room for their clients?

Get ready for a “simple and beautiful search 
experience” that enables users to “search by 
anything” to sift through a database of more 
than 250,000 hotels to find the results most 
relevant to that agent and client.

This means agents can enter the name 
of a hotel, a popular destination, a tourist 
attraction, a convention centre, a city centre 
or a much broader area in order to pull up a 
convincing shortlist that Sutton is confident 
will fit the bill.

“My goal is to ensure that within the top 
five results you’ll find the hotel perfect for 
you,” he said.

How can he be so sure? Because his 

engineering team has been working 
“tirelessly” for months to produce popularity 
algorithms à la Google to ensure the most 
relevant results come to the top.

“Our engineering efforts have been 
ridiculously complex,” Sutton revealed.

It all sounds very complicated, but Excite 
promises the complexity is all perfectly 
hidden away in the backend thanks to the 
platform’s “human-friendly” interface.

“The engineering and development 
team has worked really well with the user 
experience team so the complexity of 
searching hundreds of thousands of hotels 
is completely hidden and the results are 
presented in a way that is just a really 
streamlined search experience.”

Agents have also played a vital role in the 
creation of the new product by participating 
in a period of beta testing giving them a 
sneak peek at the new technology. “With 
something this innovative, we couldn’t do it 
without travel agent feedback.”

Some things didn’t work, he admitted, 
and the agent input enabled them to tweak 
and perfect the product before its launch.

“That’s important for anything – you can’t 
go into a cave and say you’ve got all the 
answers. You have to do it in a way where 
you collaborate with the people who are 
going to be using the system and take their 
feedback on board.”

There’s no doubt that Sutton is buzzing 
with excitement ahead of unveiling the new 
product to the wider agent community. 
So, does that mean his mission is now 
accomplished? Not at all. He’s already 10 steps 
ahead, thinking about the platform’s next 
significant evolution.

“What’s next is a complete revamp of the 
way we present results. We’re working on a 
brand new eye-opening way of presenting 
that information that is not paralleled by 
anyone else.”

That means a “very aesthetic” approach 
using content, maps and images to bring the 
hotels to life on the screen as part of a “rich 
interactive experience”.

“So, it’s not just about providing the most 
relevant results as with this version, but about 
launching an entirely new way of viewing 
those results,” he said.

It seems there are exciting times ahead 
for the company. While many others are 
sticking with the tried and tested status 
quo, Excite is committed to innovating and 
pushing the limits.

“We’re really in the thick of something 
amazing,” Sutton enthused. “It’s incredibly 
invigorating seeing so much change – even 
before now, we were always innovating and 
looking at how to move to the next level and 
there’s still so much further that we can go.”
■ exciteholidays.com

SMART BUSINESS

search revolution
EXCITE’S

Damian Sutton,  
Chief Technology Officer, Excite
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HOME TO eight of the world’s 10 tallest 
mountains, Nepal possesses a natural beauty 
of snow-capped peaks, jungles and forest that 
few other destinations can surpass.

The country is also a nature-lovers haven 
with an array of wildlife such as monkeys, deer 
and the rare Bengal tiger. Little wonder, then, 
that tourists are starting to return after the 
recent tragedies, with Lonely Planet naming 
Nepal at number five in its top 10 destinations. 

Tempo Holidays has independent and 
escorted journeys throughout Nepal, with 
packages going further up into the Himalayas, 
crossing over from India, or providing just a 
taste of the country. 

The 10-day ‘Glimpses of Nepal’ itinerary 
starts in the medieval town of Bhaktapur, 
with its old world charm and centuries old 
craftsmanship evident in its temples and 
squares. From here, you’ll fly onto Pokhara 
in the Himalayan foothills, close to the 
Annapurna Massif, Machapuchare and Phewa 
Lake, which is recognised as the hub of Nepal.

In Bandipur travellers will greet the sunrise 
over the Annapurna peaks before moving 
on to Chitwan National Park, where you can 
study the rhinos and other wildlife at close 
proximity. Next you will travel to Nuwakot to 
see the ‘famous farm’ before heading back to 
Kathmandu. The package starts from $2,185 
per person.
■ tempoholidays.com

MONKEYS AND 
TIGERS AND 

DEERS, OH MY!

MELBOURNE-BASED India and Sri Lanka wholesaler, India Unbound, 
is redefining small group tours with the release of their new group 
touring brand, Remarkable East.

Remarkable East offers five genuinely small group tours to both 
Asian countries for 2017, with passenger numbers limited to eight to 
12 people per tour. The tours are ‘North India Revealed’, ‘Sri Lanka in 
Style’, ‘Brahmaputra River Cruise’, ‘Fabulous India’ and ‘Heritage Golf 
India’.

“Many operators claim to run small group tours, but the passenger 
numbers are often 20 or 25,” said Lincoln Harris, Founder of India 
Unbound. “We don’t think that’s small at all. We’re putting some truth 
back into the term ‘small group tour’.”

The five tours are engaging, original, designed not to be repeated 
and fully escorted by an Australian host. They are also all-inclusive, 
with international airfares, accommodation, most meals, visa, 
transport and travel insurance included.

“At the heart of Remarkable East is a desire to introduce travellers 
to the many remarkable places and people that we’ve uncovered 
after decades of travelling, living and working in India and Sri Lanka.”
■ indiaunbound.com.au

Brochure has your journey 
all covered in Indochina

SMALL IS BEAUTIFUL FOR 
THIS AUSSIE COMPANY

INSIDER JOURNEYS have launched new 2017-18 brochures for 
Indochina and Thailand/Myanmar with content covering small 
group journeys, private travel itineraries and small boat river 
cruising.

The 92-page Indochina brochure (covering Vietnam, Cambodia 
and Laos) offers a selection of information for all travel styles, 
including a range of small group journey itineraries, expertly 
designed private touring packages and in-depth destination 
information, city tours and accommodation options.

In addition to the main destinations, many lesser-known cities 
are featured. Vietnam’s Nha Trang, Hue and northern attractions 
like Ninh Binh, Mai Chau and Ha Giang are covered, as well as a 
section dedicated to exploring regional Cambodia’s main focal 
points of Battambang, Mondulkiri and Kratie. There’s also a 
new Southern Laos itinerary that takes in the Bolaven Plateau, 
Champasak and Si Phan Don (4,000 islands).

In Thailand, the brochure covers the country’s cultural heartland 
in the north, extensive beach retreats, new sailing experiences and 
a feature on all-inclusive wellness retreats and spas. In Myanmar, 
the mainstay destinations of Yangon, Bagan and Lake Inle are 
covered, but there’s also a feature on areas which remain largely 
untouched by tourists such as the deserted ruins of the former 
capital Mrauk U and the Himalayan foothills village of Putao.

“Small group journey sales for both Cambodia and Laos are up 
over 25 per cent year-to-date compared with last year,” said Tony 
Mayell, Managing Director of Insider Journeys.

“It’s very pleasing to see they’re now being recognised as 
equally fascinating and attractive destinations in their own right 
that offer wonderful experiences.”
■ insiderjourneys.com.au

Madulkelle in Sri Lanka
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ITINERARIES STRETCHING into the 
Himalayas and premium cruising on the 
Ganges are key features of Travelmarvel’s 
2018 program for India and Sri Lanka.

The company’s India River Cruising 
& Land Touring 2018 brochure offers 
travellers the chance to visit some of the 
world’s most remote sites, with tours 
reaching into Sri Lanka, Nepal and Bhutan. 
Train enthusiasts can also choose one 
of three Great Rail Journeys itineraries 
through India.

“Our itineraries build in the free time 

and flexibility that Travelmarvel guests 
crave, but our tour directors and local 
guides also ensure guests are taken care of 
from the moment they arrive, giving them 
the confidence to explore,” said David Cox, 
Executive General Manager, Travelmarvel.

“We travel in comfort, using four- 
and five-star accommodation for the 
entire program and our special Insider 
Experiences really immerse our guests in 
the culture, history and natural beauty of 
each destination.”

Travelmarvel’s most popular India 

itinerary is the 16-day ‘Colours of India’, 
which includes Delhi, Agra (the city of the 
Taj Mahal), Jaipur and a seven-night lower 
Ganges cruise from Kolkata to Farakka on 
the boutique RV Rajmahal. 

For guests keen to explore northern 
India and Bhutan, the 14-day ‘Darjeeling 
& the Last Himalayan Kingdom’ Great Rail 
Journeys tour includes a ride on the famous 
Darjeeling Himalayan Railway, which once 
transported British colonists looking to 
escape the heat in the mountains.
■ travelmarvel.com.au

India and Sri Lanka down to a tea

A Rajasthani girl dancing. 
Picture courtesy Travelmarvel

EXPERIENCE

London
Enjoy comfortable flights to London via Manila onboard Philippine Airlines.
We fly from Sydney, Melbourne, Brisbane, Darwin and Cairns. Travel with the airline that celebrates the Heart of the Filipino.

PHILIPPINEAIRLINES.COM   |        flyPAL   |   (1300) 887 822Selling period: April 1 - 30, 2017. Travel period: May 1 - November 30, 2017. Terms and conditions apply.

Big Ben, Westminster

SYDNEY - LONDON

ALL-IN ECONOMY ROUNDTRIP FARE

FROMAUD1,260

ALL-IN BUSINESS ROUNDTRIP FARE

FROMAUD4,810
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EXOTIC WILDLIFE, untouched wilderness and 
captivating cultures. It’s safe to assume that 
going on a safari holiday in Africa is pretty 
much on everyone’s bucket list.

However, for some Australians who 
are used to relatively cheap but luxurious 
holidays in Asia, it can come as a bit of a 
shock to learn how much an Africa safari 
costs in comparison.

But don’t despair! Here are Bench Africa’s 
‘Top Five Tips to Affordable Africa’.

1 LOOK OUT FOR VALUE DESTINATIONS
Now is the time to travel to Africa. Lonely 
Planet has named Namibia the second best 

TEMPO HOLIDAYS have announced a 
mega sale on until the end of 2018 in 
which travellers can save $1,000 per 
person off their booking plus a free night 
worth of accommodation.

For the purchase of a minimum seven 
night all-inclusive stay combining two 
Tierra Hotel packages in Atacama and 
Patagonia, Tempo Holidays are offering 
an exclusive discount and a free night at 
Hotel Le Rêve, Santiago.

Tierra hotels are design lodges offering 
all-inclusive luxury experiences in 
Chile. Featuring innovative architecture 
and interiors as well as dramatic and 
picturesque landscapes, these lodges are 
ideal for an indulgent getaway to South 
America. All activities are included and 
range from walks, hikes, climbs, horse-
rides and tours by van or vehicle.

Guests can combine Tempo’s five-day 

value destination in the world for 2017. 
South Africa is also the most affordable it has 
ever been. 

2 TAKE ADVANTAGE OF  
THE GREEN SEASON
If you don’t mind seeing a wet lion then travel 
in the green season and get up to 50 per cent 
off what you would pay in peak season.
3 TRAVEL WITH FRIENDS
In East Africa you generally have one driver/
guide and a 4X4 safari vehicle that stays with 
you the entire time, so the more people in 
your group the less each person pays for 
transport, guiding and game drives.

‘Tierra Patagonia Hotel & Spa’ package with 
the four-day all inclusive ‘Tierra Atacama 
Hotel and Spa’ package to activate the special. 
Prices for these two packages combined were 
from $7,440 per person, but now start from 
$6,440 per person with the discount.   

4 SELF DRIVE
This is a safe option in South Africa and 
Namibia, and as well as keeping down costs 
you can travel at your own pace, stopping 
to take in the wonders whenever the mood 
takes you.
5 LOOK OUT FOR BENCH AFRICA’S 
SPECIAL OFFERS
This time of year is a great time for bargain 
hunters and one of Bench’s best selling deals 
is the ‘Deluxe South Africa Safari’. This 13-day 
package starts from $3,875 per person (a 
saving of $1,000 per person) and takes you 
to the most scenic areas in South Africa.

Start your journey with five days exploring 
the vibrant city of Cape Town before moving 
on to Franschhoek for three nights. Here 
you can sample the memorable landscapes, 
gourmet food and excellent wine. The 
journey concludes with five nights on a 
luxury safari in a private game reserve near 
Kruger National Park, offering the chance to 
see the Big Five. 

Five-star luxury accommodation is 
included throughout, plus breakfast daily, 
day tours in Cape Town and road transfers. 
While on safari all meals and local drinks 
are included, as well as game drives, game 
walks, a ‘sleep out experience’, a bush bath 
and safari picnics. 

Price is per person twin share based on 
travel between May 1 and August 31. This 
special is available for all new bookings. 
Internal flights are not included. Conditions 
apply. The tour has private departures daily 
(subject to availability).
■ benchafrica.com.au

This promotion is valid for travel from 
now until December 31, 2018, except for 
the period between December 20 and 
January 2, 2018.  
Conditions apply. For more information,  
■ email res@tempoholidays.com

HOT SAVINGS ON CHILE LUXURY STAYS

Here’s the safari holiday  
YOU CAN AFFORD

Garonga Safari Camp

Tierra Atacama
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BENCH AFRICA
The Africa travel experts since 1969. We set the benchmark for African safaris.
1300 AFRICA (237 422) | benchafrica.com.au | or contact your travel agent

2017BROCHUREOUT NOW!

 
TAILOR-MADE SAFARIS | HONEYMOONS | LUXURY TRAIN JOURNEYS | SMALL GROUP TOURS | FAMILY SAFARIS | ADVENTURE SAFARIS | SPECIALIST SAFARIS | ESCORTED TOURS

WHEN IT comes to luxury, few sports can 
compete with polo, with its links to royalty, 
high-fashion and the world’s glitterati.

Now visitors to a top UK hotel can learn 
how to play ‘The Sport of Kings’ through 
their ‘Ultimate Polo Experience’ package.

Coworth Park in Ascot in Berkshire is the 
only hotel in the UK where guests can practice 
or learn to play the game and enjoy the 
spectacle of world-class polo events taking 
place within its grounds. The hotel’s polo fields 
and fixtures, rated among the highest in the 
world, are managed by the Guards Polo Club, 
who has hosted world-class events for more 
than 60 years and have welcomed The Queen, 
Prince Philip, Prince Charles, The Duke of 
Cambridge and Prince Harry. 

In 2012, hotel and club established ‘Guards 
Polo Academy at Coworth Park’, which aims 
to introduce this increasingly accessible and 

popular sport to non-players through the 
Academy’s private and leisure experiences, 
allowing polo enthusiasts of all levels to get a 
true taste for the game with one hour lessons 
starting from £175 (approx. $AU280).

Available for stays from now until October 
31, the ‘Ultimate Polo Experience’ package 
includes luxury overnight accommodation 
and English breakfast for two and Guards 
Polo Academy at Coworth Park’s ‘half day 
polo masterclass’ for two, gaining a thorough 
introduction to every aspect of polo, from 
theory to practice.

The package also includes a personal 

introduction to the world of polo over 
cocktails with an England team member, 
same day complimentary membership to 
Guards Polo Club and a VIP horseshoe polo 
welcome amenity by head pastry chef Lucy 
Jones. Tailor-made by the hotel’s expert polo 
manager Ebe Sievwright, the package is 
priced from £1,010 (approx. $AU1,624).

Coworth Park is a 70-room luxury country 
house hotel and spa set in 97 hectares 
of parkland just 45 minutes from central 
London and 20 minutes from Heathrow 
airport.
■ dorchestercollection.com

LEARN TO 
PLAY THE 
SPORT  
OF KINGS
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STAIRCASE TO THE MOON  
Western Australia (March to November)

Based in the Kimberley, this is a natural 
phenomenon caused by the reflection of 
the moon on exposed mudflats in Roebuck 
Bay, creating the optical illusion of a stairway 
ascending to the moon. While in the region, 
be sure to visit the Purnululu National Park 
to witness the Bungle Bungle Range, known 
as the ‘beehive’ domes.

COOBER PEDY OPAL FESTIVAL,  
South Australia (April 15)

This annual celebration of the opal 
explains the vital role it plays within the 
local Coober Pedy community. Opal mining 
season begins at the end of summer, so 
travellers can join the local community for a 
family fun day of parades and entertainment. 

BASS IN THE GRASS
Northern Territory (May 20)

This is renowned as the largest outdoor 
all-ages music festival in Australia. The 
line up of performing artists at Darwin’s 
George Brown Botanical Gardens includes 
international and local musicians of all types 
of genres including The Living End, Rufus, 
PowderFinger and Hilltop Hoods. 

LARAPINTA TRAIL  
Northern Territory (April to September)

Searching for a walking holiday? The 
classic Larapinta Trek is an ideal option to 
experience the ancient landscape and bush 
tucker of outback Australia. The challenging 
hike covers more than 223 kilometres 
through a wilderness of ragged mountain 
ranges. 

ULURU CAMEL CUP
Northern Territory (May)

As an alternative to the ’race that stops 
the nation’, Uluru hosts an annual Camel Cup 
which has been part of the community since 
2012. Associated events include Fashions 
on the Field, encouraging attendees to wear 
their best racing attire, and the Frock Up and 
Rock Up Gala Ball, a night spent under the 
stars with a red desert dance floor and BBQ-
style cuisine.

MOUNT ISA RODEO
Queensland, (August 11-13)

This is the largest rodeo in the southern 
hemisphere, dating back to 1959. With 
regular shuttles departing from the city 
airport, travellers are easily able to move 
around the town over the busy weekend.

BIRDSVILLE RACES
Queensland, (September 1-2)

Head to the centre of Australia to witness 
the busiest week of the year, as travellers 
from all over Australia fly in for two days 
of races. During the evenings, enjoy live 
entertainment and cocktail parties while 
celebrating the day’s winnings. 

CROSSING THE NULLARBOR 
Perth to South Australia

Known as the longest stretch of straight 
road in the world, the drive covers 1,200 
kilometres through the Great Victoria Desert. 
Connecting Norseman in Western Australia 
to Port Augusta in South Australia, the drive 
ends on the coast for travellers wanting to 
explore the Aboriginal history and enjoy 
some time in the sun.

Get into the

The travel experts at KAYAK.com.au have identified nine outback 
experiences any Aussie would be remiss to miss in 2017.

BITTER & TWISTED INTERNATIONAL 
BOUTIQUE BEER FESTIVAL 
New South Wales, (November 4-5)

More than 80 craft beers were on offer 
at this event in Maitland last year with this 
number set to increase for 2017. The festival 
also houses a variety of food stalls for 
attendees who work up an appetite. Lastly, 
be sure to check out the line up of local 
musical artists and performers who will also 
be attendance this year. 

“Australia has a lot to offer and it’s those 
diverse experiences held in the beauty of 
the outback that show travellers the true 
breadth of this country,” said Susan Lee, 
KAYAK Director of Asia Pacific. 
■ KAYAK.com.au

Above: Camels at Uluru
Below: Larapinta Trail
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#GoByCamper

Campervan. 4WD. Car Rentals

It’s time for the  
self-drive adventure 
you’ve always 
dreamed of!

The crew at Britz campers love a 
good 4WD adventure, and want 
you to experience this incredible 
way of seeing Australia. Choose 
between the rugged Safari 
Landcruiser 4WD or the fully 
automatic Outback 4WD, both 
under 6 months old and feature 
top-quality tents/equipment.  
If you’re looking for a 2WD 
experience, check out the range 
of Britz campers suitable for up to 
six people. Grab your family and 
friends and book now!

For further information  
contact your preferred travel 
agent or call 1800 331 454

GET OUT 
& ABOUTWITH 

BRITZ

Under 6 months oldNEW

BRITZ IS where incredible 4WD adventures 
begin. With a range of brand new 4WD 
options, there is no better way to get off the 
beaten track and see Australia.

If you’ve got an off-road outback 
adventure planned, or some long days to 
tick off all the Australian gems you want to 
visit – our 4WD’s will get you there and there 
is an option to suit everyone. 

Whether you’re travelling with friends, 
family, or looking to reconnect for a special 
trip away, the Top End of Australia is waiting 
for you – with our Britz Outback and Safari 
Landcruiser options.

These two unique vehicles have been 
designed with you in mind. All Britz 4WD 
campers come with fridges to keep the 
drinks cold, quality Darche camping chairs, 
a picnic table and awning, storage for your 
gear, tents built for the Australian outdoors 
with sleeping mats and bedding – all perfect 
whether you’re travelling with mates, family 
or solo.

Both 4WDs sleep up to five people, and 
also come with kitchen essentials including 
crockery, cutlery and cooking utensils, plus 
all general living gear you’ll need! The Safari 
Landcruiser is complete with rooftop tent 
with annnexe, for those amazing room 

with a view moments. The 
Outback comes with an easy 
to assemble stand alone tent, 
so you can set up camp, and 
head off for a days exploring 
with ease!

With years of road tripping 
experience (and stories to 
tell!) – Britz has you covered at  
every turn. 

A 4WD adventure gets 
you up close and personal 
with the real Australia; where 
locals will point the way to 
the unforgettable discoveries 
around every corner. Uncover stories that are 
begging to be told – or discover the freedom 
to create your own to share around the 
campfire before packing up and moving on 
as the road beckons.

Looking for some advice and inspiration 
on how to go by 4WD Camper? Learn from 
the people who’ve travelled before you, who 
answer the questions you haven’t thought of 
yet, and tell the stories of roadtrips you want 
to take. Discover iconic 4WD itineraries like 
the Gibb River Road heading out of Broome, 
or the Natures Way through Kakadu National 
Park and beyond in the Northern Territory. 

BRITZ HAS YOUR NEXT 
ADVENTURE COVERED

Get to know our team and let us assist you 
with your roadtrip planning.

Britz 4WDs are available for travel out 
of Broome, Darwin, Alice Springs, Perth, 
Cairns and Brisbane. The dry season beckons 
with off road adventures across stunning 
Australian vistas.

Whether you’re looking for inspiration, 
searching for the best 4WD Camper deals, 
picking your itinerary or ready to book, 
visit our website and the crew at Britz will 
get you on the road and kick off your 4WD 
adventure.
■ britz.com.au
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PACIFIC ISLANDS: Fiji

ONE OF the most renowned holiday 
destinations in the South Pacific has just 
unveiled its ‘2017 Bucket List Package’.

This inclusive and experiential travel 
package from Jean-Michel Cousteau Resort, 
Fiji, is focused on learning, exploration 
and deep immersion into the local culture. 
Guests can enjoy a holiday filled with 
snorkelling and scuba diving lessons, 
beachside yoga classes, a private island 
excursion and a rainforest hike.

The package contains seven nights’ 
accommodation in individual oceanfront 
bures, scuba diving lessons for an open-water 
certification, plus three single tank dives per 
adult. Guests can also enjoy snorkelling trips 
with resident marine biologist, Johnny Singh, 
non-motorised water sports and an intimate 
lantern-lit pier dinner. There’s also an escape 
to a nearby private island with a gourmet 
picnic and a Koko Rapture organic cacao wrap 
bula mai massage. 

“We’re committed to continually providing 
our guests with new and exciting offerings 
to make their travel experience exceptional,” 
said Bart Simpson, General Manager of 
Jean-Michel Cousteau Resort, Fiji. “This 
new offering makes it easy for guests to 
experience the best Fiji has to offer.”

The resort’s expert staff and dive 
capabilities provide an experience suitable 
for both beginners and expert divers. 
Guests will be led through the local marine 
ecosystem as they explore newly identified 
dive sites, such as the coral heads of Namena 
and the walls and canyons of Shark Alley.  
Guests can also become certified to dive in 
just three days. 

Singh also leads land excursions, 
including guided rainforest hikes and an 
educational medicinal walk, empowering 
guests with knowledge of the local plant 
life and their positive effects on the body. 
This tour is complementary and introduces 

24 specimens of flora that provide a natural 
cure for a multitude of ailments. 

The package costs $US9,020 (approx. 
$AU11,700) for two adults, or two adults 
and two children under 13 years of age. 
The deal is valid for travel between April 
and June 23, July 16 and September 15, 
and October 8 to December 20. All al la 
carte meals, afternoon tea, non-alcoholic 
beverages and Wi-Fi are included, as well as 
ground transfers.

A maximum of two children under 13 
years old sharing a bure with two adults 
receive  complimentary meals, bottled 
non-alcoholic beverages and activities 
as well as receiving access to the resort’s 
award-winning kids’ club, the Bula Club, from 
8.30am to 9pm each day.

Young travellers will also be paired with 
one Fijian buddy for a maximum of five kids 
between the ages of six to 12-years-old. 
Additionally, a nanny is available daily from 
8.30am to 6.30pm for each child under six 
years of age, as well as one dedicated nanny 
per bure from 6.30am to 9pm. Teenagers 
have a dedicated activities staff member 
from 8.30am to 6.00pm.  
■ For more information, visit fijiresort.com

NEW CLUB OFFERING VISITORS 
ROMANCE ON THE BEACH 
SOUTH SEA Cruises has announced the launch of a romantic 
new island day retreat – Malamala Beach Club.

Scheduled to welcome the first guests in mid-2017, Fiji’s first 
island beach club offers a contemporary style, fine cuisine and 
bar offerings, first class service and a secluded tropical ambience. 
The property is just a 30-minute boat ride from Denarau Marina.

Guests can enjoy the large infinity-edge pool, snorkelling 
in the surrounding reef or the complimentary non-motorised 
water sports. Or just kick back and relax in one of the private 
cabanas, sharing something fresh from the beach club’s 
selection of fine cuisine and beverages.
■ malamalabeachclub.com

NO NEED FOR SPADES ON THIS 
BUCKET LIST TOUR



THE SHERATON Resort & Spa, Tokoriki 
Island, Fiji, has reopened following a 
comprehensive $16million refurbishment.

The upscale resort, which had been 
closed following Cyclone Winston, has 
been transformed throughout, with 
the renovation comprising of all guest 
rooms, suites and public areas. New guest 
facilities have also been added, including 
Sunset Bistro, a café-style dining venue, 
a Fijian cultural centre and a mini golf 
course.

Situated on a 14-hectare beachfront 
property in the south-western corner of 
Tokoriki Island, the northernmost island 
within Fiji’s idyllic Mamanuca group, this is 
the only five-star, internationally branded 
hotel on the islands. With direct access 
to a private, white sand beach, the new 
look resort features a fresh, island-inspired 
design philosophy across all 101 of its 
rooms. 

For couples, the resort offers 30 
luxurious adult-only Tokoriki Retreats, 
with their own private deck, plunge pool 
and uninterrupted ocean views. On the 
other side of the resort, families will find a 
range of child-friendly options.

Guests looking for an authentic Fijian 
experience with traditional music, culture 
and cuisine should head to Tokoriki Coco 

We’re back in business

Palms, the resort’s new authentic Fijian 
cultural centre. In addition, celebrity chef 
Peter Kuruvita continues to bring his love 
for fresh seafood and Fijian cuisine to the 
island’s Flying Fish Tokoriki restaurant.

The swimming pool and surrounding 
deck area have also been refreshed with 

stylish and comfortable sun lounges and 
additional shade. A games room with table 
tennis, pool and foosball tables provides 
extra entertainment. Guests also have 
access to new laundry facilities, including 
self-service washing machines and dryers.
■ sheratontokorikiisland.com

PACIFIC ISLANDS: Fiji
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FIJI’S NEWEST and most exclusive private 
island resort, Kokomo Island Fiji, has just 
opened for business. 

Designed to meet the needs of inter-
generational travellers, this island sanctuary 
encompasses all the best elements of Fiji, 
complemented with first-class service, 
myriad activities and culinary delights.

Located on the edge of the Kadavu Island 
Group, the 56-hectare island is pocketed 
with rainforest and gardens that showcase 
the native flora and fauna. Lined with fine, 
white sand beaches, the shores are encircled 
by The Great Astrolabe Reef, home to an 
abundance of exotic coral gardens and sea 
life.

The island is the ‘passion project’ of 
Australian property developer Lang 
Walker, who has lived and breathed 
property development and place-making 
for more than 50 years. Together with his 
family, he has spent the last three years 
crafting Kokomo Island to embody his life 

enthusiasms; living near the water’s edge, 
waterfront development and enjoying 
activities on the water.

A retreat for families and a haven for 
couples, Kokomo Island is all about barefoot 
luxury. From the accommodation to the 
private services, water sports, family friendly 
facilities and activities, tennis court, spa 
and restaurants, Kokomo Island offers an 
unrivalled, inclusive experience.

The island’s villas are designed for 
sustainability, luxury and privacy: there 
is the owners’ beachfront residence, five 
hilltop luxury residences offering some of 
the best views on the island and 21 exclusive 
beachfront villas, each with their own pool 

MAKE YOUR 
WAY DOWN 
TO KOKOMO

and private walled garden.
The Great Astrolabe Reef is the fourth 

largest in the world, offering guests the 
chance to discover a diversity of marine life 
while diving, snorkelling, fishing or kayaking.

For those who prefer their adventures on 
land, there is the opportunity to discover the 
island on foot, relax in the authentic Fijian 
spa or kick back and enjoy gourmet cuisine, 
featuring fresh, sustainable produce grown 
on Kokomo or sourced from the surrounding 
waters and islands.

The all-inclusive daily rate includes meals 
and beverages, accommodation, a spa 
treatment and array of activities. 
■ kokomoislandfiji.com
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PACIFIC ISLANDS: Tahiti

TAHITI TOURISME has debuted a new 
chapter in its Two Stories/One Mana digital 
video series, as the search continues to cast 
new couples and families for starring roles in 
future episodes.

Californian couple Alan and Leah were 
selected from last year’s casting call and flown 
to Tahiti by Air Tahiti Nui for an unforgettable 
experience. Their video, which is chapter two 
in the series, captures the couple’s travels 
in the islands, enjoying its secluded beauty, 
unique Tahitian culture and French Polynesian 
style, world-class luxury and wild terrain.  

“These days people really want to get 
away from it all and have a transformational 
experience on their holiday, and the islands 

of Tahiti are the perfect place to find 
meaningful inspiration,” said Paul Sloan, CEO 
of Tahiti Tourisme. 

Two Stories/One Mana promotes a deeper 
connection to the destination and invites 
travellers to seek out authentic, lesser-
known experiences, in addition to enjoying 
the beauty and privacy of the islands. In 
Polynesian culture, ‘Mana’ is the spiritual life 
force that connects all living things. 

A new casting call got underway recently 
to find more couples  and families who 
will get to film new campaign videos in 
Tahiti this June. Those interested were 
asked to audition by creating a 15-second 
video saying what inspires them about 

REAL COUPLES STARRING IN  
GLOBAL TRAVEL CAMPAIGN

the destination and what their top three 
favourite Tahiti activities would be.  

Three couples or families will be selected 
for starring roles and will fly to Tahiti later 
this year for experiences ranging from 
‘getting away from it all’ in secluded luxury 
to ‘being a part of it all’ in the vibrant Tahitian 
culture and adventure. The casting call 
ended on April 5 and videos were submitted 
via Facebook, Instagram or Twitter using the 
hashtag #TakeMeToTahiti.  

Located in the South Pacific, the 118 
islands of Tahiti are a nine-hour flight from 
the east coast of Australia. The destination is 
world-renowned for its white-sand beaches, 
turquoise lagoons and landscapes ranging 
from coral atolls to volcanic mountain 
peaks. Each island offers a variety of 
accommodation from luxurious resorts with 
overwater villas to family facilities to sailing 
via private charter or scheduled cruise. 
■ tahiti-tourisme.com.au 

A COLLECTION of special offers is enticing 
guests to experience luxury in the South 
Pacific with Paul Gauguin Cruises.

Join the m/s Paul Gauguin, the highest-
rated and longest continually sailing 
luxury cruise ship in the South Pacific, for a 
nine-night luxury trip that includes return 
economy class airfare, two-night pre-cruise 
stay at the InterContinental Tahiti Resort & 
Spa and a seven-night Tahiti and The Society 
Islands cruise on the Gauguin.

The InterContinental Tahiti Resort & Spa 
has been rated the top hotel on the island 
and is located alongside a lagoon with views 
of the island of Moorea. The resort is situated 
on 12 hectares of manicured gardens 
and features two infinity pools, fitness 
centre, tennis courts, Deep Nature Spa by 
Algotherm and a lagoonarium containing 
some 2,000 tropical fish.

After the two-night hotel stay, the 
Gauguin sails roundtrip from Papeete, 

visiting the scenic islands of Huahine 
and Taha’a with overnights in Bora Bora 
and Moorea. Itinerary highlights include 
a day on Motu Mahana, Paul Gauguin 
Cruises’ private islet on the coast of Taha’a, 
featuring a barbecue lunch, refreshments, 
and complimentary use of the cruise line’s 
private white sand beach in Bora Bora.

With departures from Sydney through 
September to December, the trip is priced 
from $5,855 per person based on double 
occupancy, valid until April 30.

Alternatively, enjoy a 10-night ‘Society 
Islands & Tuamotus’ cruise, again aboard the 
Gauguin. This 12-night itinerary includes the 
two-night pre-cruise stay in Tahiti followed by 
a sailing to The Society Islands. Continue on to 
the Tuamotu Archipelago, a collection of low-
lying atolls known around the world for their 
vibrant underwater ecosystem. Departing on 
October 17, fares from Sydney are from $6,936.

Natural beauty is on display everywhere 

you look on the 16-night holiday through 
the Marquesas, Tuamotus, and the Society 
Islands. This itinerary offers plenty of time 
to explore at your own pace, from the 
pristine beaches and exceptional diving of 
the Tuamotu Archipelago to the Marquesas 
Islands of Fatu Hiva, Hiva Oa, Tahuata, and 
Nuku Hiva, all of which are as rich in culture 
as they are in rugged, natural beauty. Valid 
until April 30, fares from Sydney for this trip 
start from $8,347.
■ wiltrans.com.au

Special offers to visit a special place



There are many sides to The Islands of Tahiti. Yet they are all connected by Mana. 

Mana is a life force and spirit that surrounds us. You can see it. Touch it.

Taste it. Feel it. And from the moment you arrive, you will understand why we say

                               our Islands are

To discover Mana for yourself,  visit Tahiti -Tourisme.com.au 
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FRANCE
PARIS-RENNES: Scheduled to open in mid-
2017, the new Paris-Rennes route will reduce 
travel time between Paris and Rennes, in 
northwest Brittany, to just 85 minutes – 30 
minutes faster than the current journey.
PARIS-BORDEAUX: The Tours-Bordeaux leg 
of the route is currently under construction 
and scheduled for completion in mid-2017. 
Once complete, the trip between Paris and 
Bordeaux in the southwest of France will be 
cut from three to two hours.

Ingrid Kocijan, Commercial Director Rail 
Plus, says the shorter travel time will make 
Bordeaux’s unique wine region even more 
alluring to Australian travellers.

“In the city and its surroundings there 
are literally hundreds of castles, wine cellars 
and vineyards, making it a must-see for 
clients who love good food and wine,” said 

EUROPE

Timetable of new rail routes
Kocijan. “La Cité du Vin, Bordeaux’s museum 
celebrating wine from around the world, 
also opened in 2016, offering a fresh look at 
French gastronomy.”

GERMANY
BERLIN-MUNICH: This new high-speed 
connection between two of Germany’s 
most popular cities is set to be completed 
in December 2017. With trains travelling 
along the route at 300 kilometres per hour, 
the journey will take just under four hours, 
compared to the current six.

SPAIN
MADRID–ASTURIAS: Work is now underway 
to extend the Madrid-León high-speed 
line to the northern region of Asturias. The 
project includes construction of the complex 
Variante de Pajares tunnels, which when 
completed will be the fifth largest in the 
world, the third deepest and the second 
most complex after the Gotthard Base 
Tunnel.

The opening of a new northern Spain 
high-speed rail line between Madrid and 
Asturias will make it easier for travellers to 
explore the cities of Oviedo, Gijón and their 
surroundings. The Madrid-Oviedo route 

WITH MULTIPLE new high-speed rail projects 
now under construction across Europe, 
exploring some of the world’s most popular 
destinations by train is set to become even 
faster and more comfortable in 2017.

Rail Plus has some updated news for 
Australian travel agents on a selection of the 
rail projects currently underway in Europe.

COLLETTE IS offering savings of up to $250 
per person on 11 selected tours to the 
Emerald Isle when booked by April 30.

An example of the tours includes 
‘Shades of Ireland’, which offers 
landscape views, historic castles and city 
experiences. Travellers will spend a night 
on castle grounds, experience Dublin 
through a panoramic city tour and see 
the picturesque landscape across the 
Ring of Kerry on this nine-day tour, which 
starts from $2,079 per person.

The ‘Exploring Britain and Ireland’ tour 
features the best historical locations in 
the British Isles. Highlights include the 
spot St Patrick preached at the Rock of 
Cashel, the birthplace of Shakespeare in 
Stratford-upon-Avon and Stonehenge. 
It is priced from $3,979 per person. 
The Collette chauffeur is included for 
those within 40 kilometres of their 
international gateway.
■ Visit gocollette.com and enter the code 
EURSAVE17.

GRAB A DISCOUNT ON IRELAND TOURS

currently takes five hours by train, but once 
the high-speed route begins operation, the 
journey will only last three hours and 15 
minutes, while the Madrid-Gijón route will 
only take three hours and 30 minutes.

Kocijan says these developments follow the 
opening in December 2016 of regular services 
through Switzerland’s Gotthard Base Tunnel, 
the largest and deepest tunnel in the world.

“This remarkable engineering feat took 17 
years to complete but has delivered a tunnel 
under the Alps that connects Europe’s north 
and south. Swiss Federal Railways services 
now travel beneath the mountains in just 
20 minutes, connecting Zurich, Switzerland 
and Milan, Italy in just three hours and 30 
minutes.”
■ raileurope.fr/wheretobuy

St Patrick’s Cathedral  
and park in Dublin

Alp Transit Gotthard



TIME IS ticking for holidaymakers to enjoy 
simple movement between the UK and 
Ireland. 

While the UK and Europe negotiate 
their future relationship, the impact on 
travellers has yet to be finalised. The open 
borders between Northern Ireland/UK 
and Southern Ireland (EU) may close. Visa 
processes for combining UK and European 
holidays may get quite complicated. 

The role of the travel industry will 
always be to inspire and simplify. How 
better to combine both Ireland and the 
UK than an escorted touring holiday of 
Britain and Ireland? Those who have tried 
self-drive holidays to the British Isles have 
experienced the inconvenience of having 
to drop off your car in Ireland and pick up a 
new one in the UK. 

All of the mainstream touring companies 

A sea cliff walk at Howth  
in Co. Dublin. Picture courtesy 
Tourism Ireland

BREXIT THROUGH THE GREEN CHANNEL

EUROPE
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have something to offer but one niche 
operator looks to give the widest range 
of departures and programs. Established 
in Dublin in 1932, CIE Tours International 
combines both the islands of Ireland and 
Britain on no fewer than 15 tour titles.

Tours combining both islands range 
from the eight-day ‘Irish & Scottish 
Sampler’ to the 24-day ‘Grand Tour of 
Britain and Ireland’, which features all 
five home nations and capitals – London, 
Edinburgh, Belfast, Dublin, Cardiff. Some 
tours are open jaw between cities serviced 
by the gulf carriers.

CIE use their local knowledge to source 
the best guiding talent, take away their 
need to sell optional excursions and 
deliver inclusive, thought provoking 
experiences steeped in culture, 
entertainment and local flair.  

Their UK and Ireland combination 
tours don’t stop short of including 
accommodation in swinging London 
which carries huge hidden costs travelling 
with other operators who only include 
London at a supplement.

So make the most of the current 
invisible borders while keeping your 
customers very happy indeed.
■ cietours.com

Iceland is 
filling up so 
get in quick
ICELAND IS the destination on everyone’s 
wish list this year so it’s no surprise that 
there’s been a substantial increase in 
demand for accommodation and that 
tours are filling fast for the short 2017 
summer season.

Europe specialist, Beyond Travel, has a 
selection of tours to Iceland, made even 
more popular in recent years by the cult 
series Game of Thrones. These include 
the popular ‘Complete Iceland’ which is 
currently discounted to $3,870 per person 
twin share, offering a saving of $250 per 
couple. Most April and May departures 
are now full but there is still limited space 
for June and July departures.

This fully escorted nine-day roundtrip 
journey from Reykjavik travels the 
circumference of the country and 
showcases some of Iceland’s best 
landscapes of waterfalls, geysers, boiling 
mud pools, lava fields, lagoons, geo-
thermal caves and black sand coastlines.

All Beyond Travel’s escorted tours 
have guaranteed departures and include 
quality accommodation, breakfast, many 

A NEW CHOICE 
ACROSS EUROPE
THE LAUNCH of Europe Holidays gives 
Aussie travellers a new choice for travel 
in the continent, giving them access to 
hundreds of escorted tours, cruises and 
island hopping packages.

Part of Magic Tours International Group, 
a family-owned Australian company with 25 
years’ experience, which encompasses Select 
World Travel & Cruise and iFly.net.au, Europe 
Holidays offers itineraries throughout 
Europe, the Mediterranean, North Africa and 
the Middle East. It also specialises in island 
hopping arrangements in Croatia, Greece 
and Spain.

“Europe Holidays really brings together 
the best of both worlds – online and offline 
– for the benefit of our travellers,” said Chip 
Popescu, Managing Director of Europe 
Holidays.
■ europeholidays.com.au

other meals, sight-seeing and transportation 
by air-conditioned coach.

For those who prefer to travel in their 
own style a 10-day self-drive tour is available 
at $3,290 per person twin share in June, 
including car hire, pre-arranged hotels 
and farm-stays, plus maps and destination 
details.

With the growing popularity of Iceland 
and its short summer travel season it is 
recommended to pre-book hotels, tours and 
car hire as early as possible before departing 
Australia.
■ Beyondtravel.com.au

Eyjafjordur in Iceland
Cinque Terre  
in Italy
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ON THE BEER TRAIL
Brewing beer is an art form in Bavaria 

and the region of Franconia in the north of 
the state is home to a third of the country’s 
breweries. With an average of one brewery 
per kilometre, this region has the highest 
concentration of breweries in the world. 

Follow the Bavarian Beer Trail cycle 
route in the Aisch Valley, taking in the 
laid back atmosphere of the numerous 
beer gardens along the way and tuck into 
a variety of smoky sausages. Guests can 
also visit Rothenburg, Germany’s most 
medieval city, Bamberg, a quaint UNESCO-
protected town and Nuremburg, with its 
colourful history. 

The seven-day ‘Bavarian Beer Trail Cycle’ 
departs from April to October and is priced 
from $1,090 per person.

TACKLE THE GR20
Established in 1972, the Grand Randonnee 

(GR20) traverses the interior of the island of 
Corsica for nearly 200 kilometres. Considered 
Europe’s toughest mountain trek, it’s also 
one of the continent’s best walks, featuring 
granite mountains, snow-capped peaks and 
rugged alpine terrain. 

Split into two sections, the northern 
part is considered more difficult because 
of the steep and rocky paths, although the 
southern part’s lower altitude can mean 
higher temperatures in summer. Whichever 
you choose, the scenery and the views to the 
sea, sometimes as far as the distant Italian 
island of Elba, are equally memorable. 

‘Corsica GR20 North’ is priced from $1,590 
per person and ‘Corsica GR20 South’ from 
$1,390 per person. Both walks depart from 
June to September.

DISCOVER YOUR INNER 
VOLCANOLOGIST

To the north of Sicily, the Aeolian 
Archipelago is made up of seven diverse 
islands, dotted with steaming fumaroles and 
thermal waters, testifying to long volcanic 
activity over a period of 260,000 years. 

Dramatic cliffs and winding coastline, 
black beaches and thermal hot springs, a 
deep blue sea and charming port towns are 
all characteristic of this group of islands.

After a guided ascent of Stromboli, where 
a fiery lava trail streams down one side of 
its cone, the focus shifts to Mount Etna, 
Europe’s tallest active volcano, to observe 
the craters and take in panoramic views all 
the way to the Ionian coast. 

The eight-day ‘Volcanoes of Sicily’ trip 
departs from April to October (except August) 
and is priced from $1,660 per person.

NO WOMEN ALLOWED
A world away from Greece’s white sandy 

beaches, the ‘monastic republic’ of Mount 
Athos is as special to Orthodox Christians 
as the Vatican is for Catholics. It is a place 
like nowhere else in Europe, a state within a 
state, far removed from the 21st century. 

Mount Athos is also the only state in the 
world where women are not allowed to 
enter – a policy that is strictly enforced and 
has defied the European Courts to this day. 
Bizarrely, the ban on female inhabitants or 
visitors applies even to livestock. Cats are the 
only exception – brought in to keep down 
the rodent population.

There are no shops in Mount Athos, 
vegetarian meals are served in accordance 
with Byzantine time and if you happen to be 
outside of the gates after sunset, you will not 
get back in until sunrise. 

‘Mount Athos Explorer’ launches in May 
and is priced from $1,090 per person. 

CHALLENGE YOURSELF 
The original Via Ferrate (‘iron roads’) were 

used by the Italian army to carry munitions and 
supplies across the Alps to their allies during 
World War I. Back then they made difficult 
ascents across steep terrain achievable in 
relative safety; today they provide the most 
dramatic viewpoints across the Dolomites, 
with thousands of trails winding their way 
between the jagged mountains. 

Experience walking high in the cliffs 
between atmospheric rifugios and take in 
the mountain views, with soaring limestone 
spires as a backdrop.  

‘Via Ferrate Guided Walk’ has monthly 
departures from June to September. The 
tour is priced from $1,750 per person.
■ UTracks.com

ONE OF Australia’s leading active European holiday specialists has just released its 
favourite boys’ own adventures for 2017.

The selection by UTracks includes cycling the route with the highest concentration of 
breweries in the world, experiencing the adventure playground of the Dolomites using 
the Via Ferrate, or visiting the only place in  
Europe where no women are allowed.

BOYS
LET’S HEAR  
IT FOR THE

Mt Athos
Left: Via Ferrate

GR20 walking trail
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ANANTARA HAS just opened its first 
property in Europe, debuting a 280-room 
hotel in southern Portugal.

Overlooking the Arnold Palmer-designed 
Oceânico golf course, the Anantara 
Vilamoura Algarve Resort is just 15 minutes 
from Faro International Airport, close to the 
ocean and beaches, and a five-minute drive 
from Vilamoura.

The guest rooms and suites have 
verandas facing the golf course and 
cerulean swimming pools. Perfect 
for holidays with families or friends, 
most rooms are interconnecting and a 

FIRST PROPERTY POPS UP 
IN POPULAR PORTUGAL

new luxury family suite category can 
accommodate up to four guests. The two-
bedroom Anantara Suite boasts a large 
terrace with a private dining area, Jacuzzi 
and sundeck.

Facilities include a spa, gym, the 
Anantara Explorer’s children’s and teens’ 
club, and four pools including the adults-
only Cascades and a children’s pool. Guests 
will also be able to stay active at the floodlit 
tennis court and state-of-the-art fitness 
centre with a dedicated personal trainer, 
while yoga and tai chi sessions complement 
the wellness offering.

The property has six eateries and bars, 
including the award-winning fine-dining 
restaurant and terrace, EMO. Ria serves 
the best local seafood while the Victoria 
restaurant offers dinner buffets with a 
different chef crafting dishes each night 
from their home region or country.

Famed as one of Europe’s most sought-
after holiday destinations, this southernmost 
region of Portugal boasts a coastline of 
pristine beaches, sandy coves and cliffs, 
whitewashed fishing villages, castle towns, 
olive groves, wineries and golf courses.
■ anantara.com

Unique, Authentic, Inclusive
43 UNIQUE ITINERARIES
With more options, you will find the perfect tour for your clients travelling to Ireland, 
England, Scotland and Wales. Our tours earn 94% customer satisfaction rating!

EARN MORE ON EVERY TOUR YOU SELL
Practically everything is included on a CIE Tours’ holiday – entry fees, daily  
breakfast, most dinners, entertainment and tours.

GUARANTEED BEST GUIDES
Our certified, professional guides are local with extensive experience escorting  
travellers around Ireland and Britain. 

Ireland & Britain’s #1 Tour Operator  

Contact your travel agent,

call  1800 502 911 or visit  www.cietours.com

Ross Castle, Co. Kerry
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WHAT DO you call a cow with the government 
identity number 007?

Miss Moneypenny, of course (no jokes 
about a ‘licence to grill’, please!).

The Bond-inspired bovine can be found 
– neither shaken or stirred – chewing 
contentedly among her fellow English 
Longhorn at the Kenton Hall Estate near 
Stowmarket in the heart of the Suffolk 
countryside.

Privately owned and family run, Kenton 
has, like so many farms in the UK, diversified 
to create new income sources. Apart from 
producing the most succulent beef you’ll 
ever taste, the estate is also a wedding and 
glamping venue, runs a cookery school and 
will shortly be going into the muesli bar 
business.

Historically, this county in England’s east 
has been bypassed for other, more famous 
areas of Britain. But not anymore. This is a 
hip and happening region that is getting 
its tourism act together and coming out 
fighting. Primarily, food fighting.

At Kenton Hall, not only can you taste 
locally sourced, fresh produce but you 
get to cook it as well in the specially-
constructed teaching kitchen. When I 
visited, I got to try my hand at cauliflower 
soup (which was delicious, even if I say 
so myself ), while the rest of my party 
dabbled with homemade bread, creamed 
leeks, rhubarb crumble and shortbread. 

TREASURES  
OF THE EAST
The counties of Suffolk and Norfolk in East Anglia don’t always get as much 
publicity as other parts of England. But as JON UNDERWOOD found out, 
that could all be about to change.

FAST FACTS///
HOW TO GET THERE: Ipswich is just under two hours by car from central London. 
Trains run from Liverpool Street in London and take around 75 minutes.

WHAT ELSE TO DO: Take a tour of Adnams Brewery in Southwold. They spent millions 
on a recent upgrade to the brewing facility and visitors can follow the process from 
start to finish, including an all-important tasting. adnams.co.uk

The artist Thomas Gainsborough loved the light available in Suffolk and you can tour 
the house where he spent his early years in Sudbury. Hear how young Thomas helped 
catch some thieves by creating possibly the world’s first identikit drawings for police. 
gainsborough.org

Lavenham is home to one of the finest collections of medieval houses in England, 
one of which you may recognise from a very famous magical movie franchise. 
discoverlavernham.com

WHERE TO STAY: The Swan at Lavenham Hotel & Spa is a time-capsule, with creaking 
floorboards, low beams and oodles of history. It may be 15th century, but this is one 
of the finest hotels in the county, with an award-winning spa and delicious cuisine. 
theswanatlavenham.co.uk

The lessons are fun and relaxed and – 
depending on your culinary ability – the 
results can be scrumptious.

There’s every chance that when Kenton 
does start production of their muesli bars 
that these products will make their way 
onto the shelves of the Suffolk Food Hall 
in Wherstead near Ipswich. This is another 
venture which deserves to succeed because 
it is trying to encourage people to buy local 
produce from local growers, rather than pop 
into the local Tesco. It was recently voted 

‘Best Local Food Venue in the UK & Ireland’ 
by the Countryside Alliance. 

Here in the farm shop you’ll find all 
manner of yummy goodies, including meat, 
fish, cakes, preserves and cheeses. Stop by 
and stock up the pantry before enjoying 
lunch in the on-site restaurant with views 
over the Orwell Bridge. It’s a great spot 
to chow down and wonder just why you 
haven’t visited Suffolk before...
■  visitsuffolk.com; suffolkfoodhall.co.uk; 
kentonhallestate.co.uk

Left: Lavenham. Right: Suffolk Food Hall

Statue of 
Gainsborough 

in Sudbury
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YOU HAVE to hand it to the Brits. When it 
comes to stately homes, they are in a league 
of their own.

Once the exclusive domain of the rich 
and powerful, these magnificent edifices 
now allow almost anyone through their 
gilded doors. And in rural Norfolk, you really 
are spoilt for choice when it comes to, um, 
choice.

Now, before you think I’m going to regale 
you with tales of stuffy, draughty, creaky old 
houses chock full of dusty old knick-knacks, 
think again. Many of these homes are now 
owned by the National Trust (NT) and they 
are trying to ‘bring history alive’ by updating 
the visitor experience.

Take the 2,000 hectare Blickling Estate 
near Aylsham. Here, you’ll ‘meet’ Anne 
Boleyn, Lady Caroline Suffield, Sir John 
Fastolf (bit of a drunken gambler!) and RAF 
air crew from the 1940’s (more on that later). 

Fans of Downton Abbey will be delighted to 
learn the butler and house maid also make 
an appearance. These are volunteers in 
authentic period costumes who give up their 
time to portray real characters who have 
shaped the history of the estate. It makes for 
an authentic and entertaining change to the 
normal guided tour and the NT should be 
applauded for thinking outside the square.

While listening to the history of the 
house unfold before your very ears, you 
can marvel at the lavish ceilings, paintings, 

books, tapestries and furnishings that fill the 
property. There are some 10,000 books in 
the libraries at Blickling and fascinating facts 
about life through the centuries are slowly 
unveiled. For example, did you know that 
they used to mix plaster with urine to keep 
it in place? 

Blickling played an important part in 
World War Two with RAF crew from the 
nearby airfield based here and there’s a 
museum dedicated to those brave men and 
women. But its greatest claim to fame was 

Bringing the 
past into the

FUTURE 

 
Above: Blickling Estate
Left: The RAF museum at Blickling
Below: Holkham Hall
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FAST FACTS///
HOW TO GET THERE: Norwich is a two-and-a-half hour drive from London. Trains run 
from Liverpool Street in London and take around two hours.

WHAT ELSE TO DO: Take a boat out on the Norfolk Broads, pootling along at your 
own pace and mooring up outside pubs and restaurants as you go. An extremely 
relaxing way to spend a few days and nights. broadstours.co.uk

Explore Norwich, with its famous cathedral, castle, museums and historic streets. 
visitnorwich.co.uk
WHERE TO EAT: It’s worth making a trip to Cromer to sample the fare at No.1 Fish and 
Chips, run by celebrity chef Galton Blackiston. The views are almost as good as the 
tucker. no1cromer.com

The Maids Head Hotel in the centre of Norwich is said to be the oldest hotel in the 
UK, dating back more than 800 years. Fortunately, the food is much more modern and 
extremely tasty. maidsheadhotel.com

WHERE TO STAY: The four-star Sprowston Manor Marriott Hotel & Country Club is 
one of the premier spa hotels in Norwich. It has an indoor pool, 1559 Restaurant and is 
situated next to a golf course. marriottsprowstonmanor.co.uk

The Links Country Park Hotel in Cromer is also situated next to a golf course, 
making this writer wonder why on earth he didn’t bring his clubs. Oh well, the F&B 
was outstanding, as was my room. links-hotel.co.uk

The Victoria Inn is close to Holkham Hall and Holkham Beach. They also have 20 
bedrooms if the local ale gets to you over lunch. holkham.co.uk/victoria

probably the last resident, Lord Lothian. He 
travelled to Germany twice to meet Hitler 
in a vain attempt to prevent the outbreak 
of war. Once he knew it was inevitable, 
he played a major role in persuading the 
Americans to join the fight, thus probably 
altering the outcome of the conflict. 

He also set up The Country House Scheme 
whereby many of England’s grand houses 
were saved from extinction due to crippling 
death duties – Blickling being the first 
property to benefit from his efforts.

While Blickling is hugely impressive, 
Holkham Hall is off-the-charts in its 
grandeur. Built in the 18th century in the 
Palladian style, it is chock full of Roman 
influences, thanks to a few years spent in 
Italy by its creator, Thomas Coke, the first Earl 
of Leicester.

From the opulent Marble Hall to the 
massive kitchen, Holkham offers a warts-
and-all tour. The house is crammed with 
priceless statues, busts, tapestries, red velvet 
walls and period furniture. Around every 
corner there are masterpieces by Rubens, 
Gainsborough or Poussin, while the simple 
family chapel still stages the Christmas 
service for the locals.

What makes Holkham different from 
Blickling is that, whereas the former is 
unoccupied, the latter remains the family 
seat of the current Earl of Leicester. Set on 
10,000 hectares and with 1,200 hectares of 
park, it’s not a bad little holiday home. Family 
pictures adorn some of the rooms and it’s a 
great touch that brings the house from its 
roots right up to the present day. 

Pictures by Jon Underwood

■ nationaltrust.org.uk; holkham.co.uk; 
visiteastofengland.com; visitbritain.com

Below: Holkham Hall
Left: A Rubens at Holkham Hall
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K O M O D O  &  
T H E  A U S T R A L I A N  C O A S T

1 7  D AY S   B A L I  –  S Y D N E Y

From $7,995 per person  Now only $7,495* per person
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From $9,595 per person  Now only $9,095* per person
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THE VIKINGS ARE COMING TO AUSTR ALIA
With two Viking ocean ships already cruising the seas of the world, 
and two more about to be launched this year, Viking Ocean Cruises 
now adds 13 new itineraries.

New destinations include Alaska and the North Pacific, India, 
Southeast Asia, the South Pacific as well as many ports of Australia 
and New Zealand.

SAVE
$1,000

PER COUPLE
ON ANY OCEAN CRUISE

WORLDWIDE

BOOK BY  
30 JUNE 2017
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THE VIKING DIFFERENCE
Destination focused .  Cultural ly enriching.  Care ful ly curated .

THE THINKING PERSON’S CRUISETM

Created for discerning travellers.

THE SMALL SHIP EXPERTS

Your clients will enjoy more time in port, 
more overnights and fewer days at sea. 
Like our river itineraries, we show them 
historic locations and places of great beauty.

OUR AWARD-WINNING 
OCEAN FLEET

Elegant, state-of-the-art sister ships — 
just 930 guests each.

SERENE SCANDINAVIAN  SPACES

Every room a living room. Quiet and filled 
with light— and no onboard casino.

ALL VERANDA STATEROOMS

Every day a new vista. With some of the 
largest suites and bathrooms on the seas.

AWARD-WINNING SERVICE

Genuine warmth and thoughtful 
attention from our Swiss-trained, 
English-speaking staff.

CULTURAL ENRICHMENT

Onshore and onboard experiences, with 
an included shore excursion in every port.

THE VIKING WAY

Brings your clients Local Life, Working 
World and Privileged Access.

VIKING INCLUSIVE VALUE

A cruise fare that includes everything 
you need.

NO CREDIT CARD SURCHARGES

Your clients will not incur any surcharge 
for paying by credit card.
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