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A visit to Ireland - at the rugged edge of 
Europe - is like an epic journey through an ever 
changing landscape and history, the perfect 
beginning or end to any European trip. 
Experience the untamed west coast of Ireland, 
and start an adventure you’ll never want to 
end. The 2,500 km Wild Atlantic Way route is 
the longest defi ned coastal drive in the world 
accompanied by the elemental roar of the 
Atlantic and the warmth of the Irish people.
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Cheryl collects Caribbean cruise
CHERYL GRAVES will be embarking on a seven-night 

Western Caribbean cruise on Regal Princess after winning the 
major prize in Princess Academy’s 2017 registration drive.

More than 500 new agents registered to the Princess 
Cruises Academy following the month long campaign, which 
called on them to complete the OCEAN course for their 
chance to win the cruise or one of five consolation prizes. 

The promotion saw 20 per cent more registrations recorded 
compared to last year and 641 agents completed the OCEAN 
course – a 521 per cent increase on the monthly completion 
average.

As part of her prize, Cheryl from helloworld Erina in New 
South Wales also won a $4,500 EZAir credit. René Petrie from Flight Centre Direct Alliance 
(QLD), Kelly Nicholas from Flight Centre Bundaberg City (QLD), Elyssa Crooks from Flight 
Centre Adelaide St (QLD) and Katie Pontin from Flight Centre Kawana (QLD) each won a $200 
Visa gift card.

IN CONJUNCTION with the Monaco Government Tourist Office, French Travel Connection 
(FTC) is offering two agents the chance to win a two-night stay in glamorous Monaco. 

The winners will enjoy a helicopter ride from Monaco to Nice, receive special attention 
at the stylish Columbus Monte-Carlo hotel and a book of entrance tickets to museums and 
attractions.

To go into the prize draw, agents must book clients on a ‘Passport to Monte-Carlo’ 
package with FTC before December 31. Prizes will be awarded on the highest number of 
passengers booked with the top two sellers winning the prize.

Winners will be announced in January and the prize is valid for travel until March 31, 
2019. Blackout dates apply.

Meanwhile agents also have the chance to win a river cruise in Portugal for two thanks 
to an offer from Spain & Portugal Travel Connection.

To go into the prize draw, agents must book any Spain or Portugal river cruise with the 
company before December 31. The winner will be the agent who sells the most cruises. 

The prize includes a seven-night all-inclusive cruise, accommodation in an ensuite 
double cabin, all meals, unlimited complimentary beverages, welcome cocktail and 
onboard entertainment.
■ frenchtravel.com.au; spanishtravel.com.au

Five winners 
named from 
Club Med  
agent survey
FIVE PEOPLE have each won a $100 
voucher for completing Club Med’s 
annual travel agent survey. 

The winners are Monique Cook from 
helloworld Mornington Cruise and Travel 
(VIC), Scott Docherty from Flight Centre 
Miranda (NSW), Kirsten Ault from Flying 
Colours Travel (VIC), Rachael Pearce from 
Ract helloworld Devonport (TAS) and 
Cassandra Zayonce from TravelManagers 
(QLD).

A total of 470 Aussie agents 
completed the 66-question survey within 
the two-week survey period. From the 
results, 74 per cent of agents position 
Club Med as ‘premium offer’. The survey 
also revealed that 97 per cent of agents 
think that all-inclusive is the best feature 
of Club Med Resorts, 74 per cent that 
activities is the best feature and 70 per 
cent the Kids’ Club.

Agents can access Club Med sales 
tools and marketing resources from the 
Club Med Travel Agent Portal.
■ clubmedta.com.au

WIN A TRIP TO  
MAGICAL Monaco

Port Hercule. Picture courtesy  
Monaco Press Center

Cheryl Graves with  
Shaun Kavanagh, BDM 
for Princess Cruises
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WHEN TRAVEL is part of your lifestyle, the 
Lexicon Collection is certainly the reliable 
choice.

The Victorinox Lexicon Frequent Flyer 
Carry-On maximises packing space to 34 
litres in volume, beating all other suitcases in 
its size range available on the market. 

To address the challenges of modern 
business travel even further, it features a 

new integrated multi-tool which includes a 
USB port that can be connected to a battery 
pack for charging.

The maximisation of packing space is 
achieved through a new patented moulding 
technology that allows for super-recessed 
wheels and handles. As for the design of the 
multi-functional tool, inspiration is taken 
directly from the Swiss Army Knife. Smartly 

WIN a brand new suitcase!

hidden beneath a sliding ID tag, the tool 
unveils a USB port as well as a pen and SIM 
card replacement tool. 

Thanks to durable 100 per cent virgin 
polycarbonate, dual-coil, theft-proof zippers 
and an integrated Travel Sentry® Approved 
combination lock, the suitcase provides 
superior protection and security.

The suitcase also benefits from the 
Victorinox Travel Gear user-friendly Warranty 
1 + 10 Years which guarantees long-term 
assistance and protection.
■ Competition is open to Australian residents 
only. See our website for full terms and 
conditions and how to enter.

Here’s your chance to win a black Victorinox Lexicon 
Frequent Flyer Hardside Carry-On, valued at $799. 

MORE THAN 60 trade partners from all over the world gathered in Russia recently to 
celebrate the 10th anniversary of the partnership between Beyond Travel and Volga Dream.

The Russian cruise company hosted the event to 
cement the long-standing relationship between the 
two companies.

Guests were treated to a private two-night sailing 
from Moscow to Tver onboard the Volga Dream, which 
included two celebratory cocktail evenings and a gala 
dinner accompanied by the owners and management. 

Peter Smith from Beyond Travel said that the event 
was perfectly timed in the lead up to the launch of 
a new dedicated Australian website ‘Cruise-Russia’ 
which will offer agents a one-stop shop for all the best 
Russian cruise products, including exclusive cruise 
tours aboard Volga Dream vessels.

“With more than 20 years’ experience in the Russian 
cruise market, we are in a strong position within the trade 
industry to offer the market a specialised website to assist 
agents with client bookings and general knowledge 
information on options of cruises in Russia,” he added.
■ beyondtravel.com.au

(Left to right): Dmitry Esakov, Volga Dream Vice President, Vladimir Esakov, Volga Dream Owner and 
President, Margarita Esakova and Peter Smith, Beyond Travel Business Growth General Manager

VOLGA DREAM BECOMES 
ANNIVERSARY REALITY

New training 
tool is launched
THE SOLOMON Islands Visitors Bureau 
(SIVB) has launched its first specialist 
online training program for agents – ‘Hapi 
Isles Specialists’.

Josefa ‘Jo’ Tuamoto, CEO of SIVB, said 
a focus of the program was intended to 
equip key frontline sales staff with product 
knowledge via a series of online modules 
designed to help them learn about the 
Solomon Islands and the nine provinces 
which make up the country.

“At the same time, they have been 
designed to instil them with the 
knowledge-based tools they need to 
sell the destination with confidence and 
especially the Solomon Islands’ vast array 
of niche product,” said Mr Tuamoto.

This includes culture, reef and wreck 
diving, World War Two history, sport 
fishing, surfing and bird watching, with all 
modules to be expanded as more product 
comes online.
■ visitsolomons.com.sb
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BUNNIK TOURS have hosted a 13-day famil for eight travel agents to experience the many 
sides of Peru. 

Flying LATAM Airlines, the group landed in Lima then travelled south to the white city 
of Arequipa. They discovered the volcanic scenery of the Colca Canyon, where they were 
lucky enough to get great photos of llamas and alpacas. 

It was then across to majestic Lake Titicaca, home to the floating reed Uros Islands. Their 
journey continued to the ancient Inca capital of Cusco and through the Sacred Valley to 
Machu Picchu. No tour to Peru would be complete without an adventure in the Amazon 
Jungle and the group experienced two different properties in the Puerto Maldonado 
region, spotting capybara and giant river otters on Oxbow Lake.

Not so unlucky 13

AGENTtalk: Famils

VIKING CRUISES has hosted 17 travel 
agents from Australasia on board Viking 
Heimdal and Viking Delling to experience 
the company’s popular eight-day ‘Lyon & 
Provence’ itinerary.

The two different groups enjoyed 
included excursions to Les Arènes 
amphitheatre and the Pont du Gard. They 
also tapped into their inner van Gogh at an 
Arles painting class, witnessed the beauty 
that inspired artists like Cézanne and 
Chagall, and explored Avignon’s Palace of 
the Popes.

The agents indulged their taste buds 
in the capital of French gastronomy, Lyon, 
savoured Beaujolais wines, went hunting for 
truffles and saw how chèvre cheese is made.

They also experienced Viking’s exclusive 
Culture Curriculum onboard program 
of lectures, port talks and enriching 
performances, destination-focused dining 
and central docking along the waterways.

Home & Away
Whether overseas or right here in Australia, agents have been 

busy checking out the latest and greatest destinations.

Top fun in  
the Top End
BROOME, KIMBERLEY and Beyond has 
hosted six agents in the Top End, where they 
had the chance to go air boating and quad 
biking at Bamurru Plains Wildbush Luxury.

The group travelled to Bamurru Plains 
(located just west of Kakadu on the coastal 
floodplains of the Mary River delta) in a 
small eight-seater aircraft from Darwin. The 
exclusive camp promises wild bush luxury in 
the wilderness region.

Visitors can watch from their beds as 
buffalo migrate to the wetlands, while there’s 
also crocodile spotting, bird watching and 
a bush tucker safari. And after a hard day in 
the wilderness, relax by the pool with a glass 
of champagne.

A jaunt in Jordan
ON THE Go Tours has hosted a group 
of agents from Flight Centre Travel 
Group on their ‘Totally Jordan’ eight-
day tour.

With an increase in Australian 
travellers choosing tours in Egypt and 
Jordan, the travel company were keen 
for agents to experience one of their 
key signature destinations. The agents 
from stores in New South Wales and 
the ACT were hosted by company 
representative Jana Elia.

The itinerary introduced the group 
to the highlights of Jordan, such as 
the once-lost city of Petra, camping 
Bedouin-style in the vast desert 
of Wadi Rum and wading in the 
therapeutic waters of the Dead Sea. 
The tour started and ended in Amman, 
taking in Crusader castles, views of Mt 
Nebo and the Roman ruins of Jerash.

Sailing with Vikings



A GRATEFUL 
EIGHT ABOUT 
TO GO DIZZY 
WITH DISNEY
EIGHT AUSSIE agents have won a trip to 
Walt Disney World Resort in Florida thanks 
to the second annual Mickey’s Not-So-
Scary Halloween Mega Fam incentive.

The agents are Rebekah Carland – Qantas/
Viva Holidays (VIC), Amy Probert – Infinity 

Holidays (WA), Alfina Maugeri – Flight Centre Baulkham Hills (NSW), 
Stacey Martin – Flight Centre North Lakes (QLD), Kellie Easterbrook – 
Flight Centre Q Super Centre (QLD), Tanya Sambell – helloworld Travel 
Elizabeth (SA), Leanne Reilly – Travelcentre Bendigo (VIC) and Wendy 
Phan – Flight Centre Southland (VIC).

Their six-night stay will include world-class entertainment and 
recreation across four theme parks and two water parks: Magic 
Kingdom Park, Epcot, Disney’s Hollywood Studios, Disney’s Animal 
Kingdom Theme Park, Disney’s Blizzard Beach Water Park and Disney’s 
Typhoon Lagoon Water Park.

The group will enjoy exclusive VIP viewing of the new Happily Ever 
After fireworks spectacular and experience the new Pandora – The 
World of Avatar.  The agents will also enjoy an afternoon of fine food 
and wine at the annual Epcot International Food and Wine Festival, 
where rock band Hanson will be performing as part of the popular ‘Eat 
to the Beat’ concert series.  
■ Visit disneytravelagents.com.au for future incentive opportunities 
with Disney Destinations.

BEST OF MTG EARN 
WINNERS TRIP TO NZ
MY TRAVEL Group (MTG), Australia’s largest independent network 
with 770 agents, has recently been hosting events around the 
country to recognise and reward their top performers.

Melbourne, Brisbane, Sydney, Adelaide and Perth have hosted 
events with MTG members coming together to network and 
celebrate the performance of the group.

The top 20 MTG agents were rewarded with a trip to 
Queenstown in New Zealand last month for a few days of 
celebration, networking and reward. Highlights of the event 
included a trip to Dart River Wilderness, Walter Peak, Botswana 
Butchery and Gantleys Restaurant. Hosted in Singapore last year, 
the MTG ‘Winners Circle’ is a 
valuable rewards program 
for MTG members.

“The My Travel Group 
network continues to 
grow and strengthen. It 
is great to celebrate the 
success of the network 
with our members as the 
group continues to thrive,” 
said David Padman, Head 
of Associate, Corporate 
and Affiliate Networks at 
Helloworld Travel.
■ mytravelgroup.com.au
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Left to right: Rachael Hunter 
(Air Tickets), Damian Merola 
(Merola’s Travel Service), Trudi 
Brown (Dapto Travel), Trudy Rice 
(Time Fly’s Travel)

Aeromexico - Mexico’s Global Airline 

Aeromexico offers connecting flights from Mexico City to 
23 markets in the United States, 15 markets in Central and 
South America, 4 destinations in Europe, 4 destinations in Canada 
and 3 destinations in Asia, with more than 600 flights operating daily

BOOK WITH YOUR FAVOURITE TRAVEL AGENT!

Australia 1800 623 267  |  New Zealand 0800 623 4293

Level 7, 89 York Street, Sydney NSW 2000 Australia   

      reservations@discovertheworld.com.au
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AGENTtalk: Famil reviews

THE AGENTS came from all over Australia to 
meet at Sydney International Airport, ready 
to escape the chilly morning and make our 
way to the land of ancient cities, fiestas and 
Corona!

After being greeted by the wonderful 
Kylie Chapman from American Airlines and 
Sarah Thornton from Gate7, our hosts for the 
next week, we were all very excited about 
AA’s rejuvenated in-flight experience. 

From check-in onwards, American Airlines 
provided a fantastic flight experience with 
the onboard service being a stand-out. Kylie 

organised everyone a spare seat and one 
lucky Travel Counsellor flew in total luxury 
with a complimentary upgrade to first class.

First on the itinerary was The Cape, an 
incredible property located on a pristine 
strip of beach just outside of Cabo San 
Lucas. Designed by Mexican architect Javier 
Sanchez, The Cape made an instant impact 
with its contemporary design and postcard 
view of the El Arco, Cabo’s famous rock 
arch. Our first dinner at The Cape’s signature 
Manta restaurant was superb and set the 
tone for the meals to come; fresh ceviche, 

sea bass tacos, giving everyone a taste of 
high-end Mexican cuisine.

After a quick breakfast, it was time to kick 
off the first of five hotel inspections for the 
trip with a tour of The Cape, the sprawling 
Grand Solmar Resort located in the heart 
of Cabo San Lucas and the ultra-luxurious 
Grand Chileno Bay Resort. The property itself 
was spectacular and we enjoyed a stunning 
meal at Comal, home to the official 2017 
winner of the ‘World’s Best Margarita’.

We spent a full day tour throughout the 
local area, with a visit to Todos Santos – 
home to the famous Hotel California. On our 
way to San Jose del Cabo, we dropped by a 
local coffee roasting company, Baha Beans, 
for a quick coffee and went to a local craft 
shop that sells fabrics weaved on site. Todos 
Santos itself is a quaint, traditional Mexican 
town with some fantastic shopping and is a 
perfect place to spend a few hours.

The time finally came for us to check-in 
at One&Only Palmilla. The moment we were 
escorted to our rooms by our dedicated 
butlers was the moment we knew we were 
somewhere very special. Every detail of the 
hotel was exactly what you would expect 
from a resort of this standing; the grounds 
were stunning, the rooms were elegantly 
appointed and the staff were unbelievably 
attentive. It was nothing short of perfection.

One&Only hosted us for dinner at their 
flagship Aqua by Larbi restaurant, arguably 
the most popular in Los Cabos. The food 
certainly lived up to its reputation. The 
following morning we caught the bus for 
breakfast and an inspection of the chic art-
inspired El Ganzo hotel. Upon our return to 
One&Only, we were all treated to a 60-minute 
spa treatment at the One&Only spa.

On our final night, we visited the town 
of San Jose del Cabo, a melting pot of art 
culture, shopping and gastronomy. Our final 
dinner on the trip was spent at La Lupita’s, a 
local restaurant famous throughout Mexico 
for its tacos and range of tequila. Many tacos 
and much tequila was consumed!
■ travelcounsellors.com.au

TOM TEMPLE reports on a recent six-day famil to Los Cabos in 
Mexico with a group of 10 top-achieving Travel Counsellors.

Mexico!
Viva

A bearded Tom Temple  
with his fellow travellers
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HAVING BEEN in the travel industry for a 
relatively short time, I felt privileged to be 
invited by Travellers Choice and Princess 
Cruises to experience the new Majestic 
Princess during her maiden voyage from 
Tokyo to Shanghai.

My accommodation for the six-night 
cruise was in a comfortable mini suite 
on deck eight with a good size balcony 
and large bathroom space, including a 
comfortable deep bathtub.

Once settled into our staterooms a few of 
us started exploring the ship and meeting 
fellow passengers, some of whom had been 
on the boat for around 49 nights from Italy. 

Princess Cruises hosted a meet-and-greet 
on our first night and it was then on to 
the Symphony dining room for a delicious 
three-course meal and some enjoyable 
conversation with travel agents from 
Australia and New Zealand. 

The ship offers a wide range of public 
spaces, including the Lido Deck, a pleasant 
environment in which to enjoy lazy 
afternoons while watching a movie or 
concert on the big screen. It also features 
the World Fresh Marketplace, which offers a 
huge selection of savoury and sweet breads, 
snacks, pastas, soups, meats and almost 
every dish you could imagine. 

For breakfast, the Stern Deck behind the 
World Fresh Marketplace was a favourite 
haunt, providing a great view of the ship’s 
wake as we sailed into the distance.

Our first port of call on the cruise was 
Osaka and as a group we decided to visit the 
Osaka Castle and Dotonbori. The Castle was 
a pleasant cultural experience but Dotonbori 

– a big shopping district – was a feast for the 
senses with an eccentric atmosphere and an 
overload of illuminated signboards. There 
were some great hole-in-the-wall restaurants, 
with a vibrant food culture – I recommend 
clients checking it out when visiting Osaka.

Our port visit to Incheon, which borders 
Seoul, was incredibly stimulating, with a 
stroll through the fresh food market full of 
spices. Some of the group took a coach (just 
over an hour’s drive) to South Korea’s capital, 
which was extremely worthwhile. 

Cuisine provided yet another highlight 
of the cruise for me when, on our last night, 
we dined in La Mer – A French Bistro by 
Emmanuel Renaut (a three-Michelin-star chef 
renowned for his restaurants in Paris and 
London). It was quite honestly the best food 
I have tasted. It was also the first time I had 
tried escargot and it was absolutely delicious!

Majestic Princess has a guest capacity of 
3,560, but the ship never felt crowded, with 
so many lounges, bars and break-out spaces 
to enjoy. One of my personal favourites was 
the Hollywood Conservatory with its clever 
design, topiary trees, private cabana-style 
lounge areas, bar, pool and quirky instrumental 
equipment. It proved a good space to relax 
with a good book or just hang out with friends. 
We spent a number of competitive trivia 
afternoons in the Princess Live Theatre too, 
expanding our worldwide trivia knowledge.

I have no doubt this ship will make a big 
impact in the Asian market and we all look 
forward to Majestic Princess coming Down 
Under next year so many more Aussies can 
experience all she has to offer.
■ princess.com

First peak at 
a new Princess

MELINDA HESSE, Travel Consultant at Ucango Travel & Cruise Centre 
in Queensland, reviews her recent trip aboard Majestic Princess,  
which will debut in Australia next year.

Formal night. Melinda is middle row, far right 

A deluxe balcony room
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 Talking Point

IN MOST public places you go in urban 
Australia, you’ll find people with their 
heads down in their mobile phones. But 
they’re probably not booking or even 
reading about travel.

A new study has found that Australian 
travellers are far less reliant on their 
smartphones for booking and researching 
holidays than their counterparts 
throughout the Asia-Pacific (APAC) region.

Released by travel technology firm 
Amadeus, the Journey of Me Insights: What 
Asia Pacific Travellers Want report found 
that Aussies are relatively slow in their 
uptake of mobile technologies and sharing 
economy apps for travel, with just one 
in three (33 per cent) using a phone for 
researching a trip and one in five (20 per 
cent) for bookings.

The majority of Australians (62 per cent) 
also prefer to receive travel updates and 
recommendations via email, while APAC 
travellers heed instant messaging services, 
travel company apps and social media.

According to the study, Aussie travellers 
are also yet to fully embrace the sharing 
economy, with half of those polled 
admitting to never using a sharing service 
like Uber and Airbnb, compared to 75 per 

cent of APAC travellers. We are also more 
likely to turn to fellow travellers for advice 
and recommendations, rather than a travel 
professional.

“However, they are still open to 
receiving offers from travel providers, and 
will share their personal information with 
them, but only if the provider respects 
their privacy and delivers real value,” said 
Justin Montgomery, General Manager of 
Amadeus Australia and New Zealand.

“Australians’ increasing interest in 
international travel means there is plenty 
of growth opportunity for travel providers, 
if they can ensure they’re tailoring 
interactions and experiences to suit 
the changing preferences and needs of 
Australian travellers.”
■ amadeus.com

AUSSIE TRAVELLERS are increasingly 
favouring electronic devices as a 
convenient way of keeping a copy of 
their Product Disclosure Statement 
(PDS) with them at all times.  

SureSave, one of the leading 
providers of travel assistance and 
insurance in the agency channel, has 
found that, for the first time, the most 
popular method of carrying a PDS is 
storing it on a smartphone, surpassing 
a physical copy.   

The findings are from the 2017 
Travel Insurance Index, which monitors 
Australian travellers’ insights on 
booking travel, insurance and the role 
of travel agents.

“We’re passionate about providing 
travel agents and their customers 
with solutions and innovations which 
meet the evolving needs of Australian 
travellers,” said Matt Endycott, Head of 
Agency Sales at SureSave. 

“Our latest research supports our 
assumptions regarding predicted 
changes in travellers’ behaviours, 
and also reveals a shift over the past 
two years to a stronger reliance on 
electronic devices to store policy 
information.” 

SureSave’s findings reveal that 27 per 
cent of travellers still carry a hard copy 
of the PDS with them when travelling 
internationally, but 30 per cent now opt 
to carry an electronic copy, which is an 
increase of more than 18 per cent since 
2015. 

For those who travel with an electronic 
PDS, when asked which device they are 
most likely to access it from, 70 per cent 
used a smart phone, 19 per cent a tablet 
and 10 per cent a laptop. 
■ suresave.com.au

Digital storage 
now ruling the 
insurance game 

Aussie travellers 
turned off by their phones

  
of Australians 
prefer to receive 
travel updates and 
recommendations  
via email

62%



NEWStalk

A NEW booking platform for travel agents 
has just been launched by Viator, simply 
called The Travel Agent Program (TAP).

The new resource gives agents and 
travel professionals immediate access to 
Viator’s inventory of more than 70,000 
commissionable tours and attractions, 
with agents able to book directly through 
the TripAdvisor-owned online leisure 
distribution platform. TripAdvisor and 
Viator’s VIP, Exclusive and Skip the Line 
products will also be available.

“While most platforms cater to the 
end-user or traveller, we’ve designed TAP 
specifically for travel agents and their 

businesses,” said Ben Drew, Viator Head of 
Growth. 

“For the first time, agents will have direct 
access to the world’s largest collection of 
attractions and tours, and we’re working to 
make their booking experience seamless.

“We’ll collect and incorporate feedback 
from early adopters as we continue to 
evolve the program and, ultimately, help 
agents around the world grow their 
businesses.”

According to Viator, thousands of agents 
have already made use of TAP, creating 
accounts and booking experiences for their 
clients, while feedback has been positive.

“We’re glad that Viator understands and 
appreciates the value of travel agents,” said 
Ellen Klein from TZell Travel Group Long 
Island in America. 

“We recently signed up for the Viator 
Travel Agent Program and we’re very 
happy with it – it makes bookings easier 
and more profitable for us.”

Available without fees, TAP offers a 
“competitive” commission rate, monthly 
reporting and an option to trade in 
multiple currencies as its client base 
demands. A resource centre including 
agent training and tips is also available.
travelagents.viator.com

New resource launched for 

travel trade
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Win a spot on a famil
Complete the SA Specialist Course  
to enter the competition*

MEET SOUTH AFRiCA

Visit 
saspecialist.southafrica.net  
for full details. 
*Terms & Conditions apply.
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INDUSTRYtalk

JAPAN IS making a large push to encourage 
more tourists to discover what lies beyond 
its most highly visited regions. 

Recent accommodation trends already 
show that visitation to regional areas is 
growing much more rapidly than that in 
major urban zones including Tokyo, Osaka 
and Kyoto.

According to data revealed at Visit Japan 
Travel and MICE Mart (VJTM) 2017, growth 
in visitation to Japan’s largest urban areas 
grew by some 3.4 per cent in 2016. While 
that figure sounds promising, it’s dwarfed by 
regional growth, which grew by almost three 
times (9.5 per cent) that amount. 

It is hoped the drive to promote tourism 
to outlying areas – one of Japan National 
Tourism Organization’s (JNTO) main goals   

– will help the country diversify its tourism 
offering and revitalise local economies.

Mamoru Kobori, JNTO Executive Vice 
President, told Traveltalk at the event that 
Australia remained especially important to 
the drive, as the average Aussie spends two 
weeks in Japan, visiting some four to six spots.

To help it spread the tourism love, JNTO 
will launch a campaign for the Tohoku 
region among other areas, look to minimise 
seasonal gaps, utilise upcoming mega-
sporting events like the Rugby World Cup 
(2019) and Summer Olympics (2020), expand 
choices of destinations for educational 
trips and embark on joint promotions with 
airlines and cruise lines. If the diversity on 
show at VJTM is anything to go by, JNTO has 
a great chance of succeeding. 

Another major tourist initiative saw JNTO 
launch its first-ever official smartphone app. 
Unveiled at VJTM, the Japan Official Travel 
App makes it easier for travellers to access 
all kinds of information relating to tourism 
in Japan, from public transport advice and 
restaurant listings to the location of English-
speaking hospitals. 

Features include content-rich travel articles 
covering all areas of Japan, guidance on 

2018 looks set to be another huge 

year for tourism to Japan and not 

just to the country’s already popular 

spots. MARK HARADA reports 

exclusively for Traveltalk from 

Japan’s leading travel trade show. 

traveller
navigation and useful suggestions based on 
current locations, such as nearby duty-free 
shops and ATMs. Visitors can also search offline 
for Wi-Fi access points and tourist information 
centres, as well as find data on general rules 
and manners (important in Japan). 

Japan-bound travellers can download the 
app at jnto.go.jp/smartapp/eng (This writer 
played around with the app as soon as it 
became available and loved it, especially 
when hungry…). 

Meanwhile, JNTO also revealed that it 
would be launching a major new tourism 
campaign in early 2018 targeting key long-
haul markets, including Australia. Mr Kobori 
said he couldn’t go into details about the 
plan as it was still in its preparatory stage, 
but promised the campaign would be 
‘comprehensive’.

The initiative will launch with new 
promotional videos about various activities 
in Japan such as scuba diving, trekking, 
brewery tours, art appreciation and temple 
and shrine visits. So watch this space… 

Some 445,332 Australians visited Japan in 
2016, placing it seventh among the country’s 
largest source markets and the second 
biggest long-haul market behind the United 
States. With new non-stop flights between 
Australia and Japan, that number is expected 
to grow even more this year. 

Pictures by Mark Harada
The writer was a guest of JNTO and stayed at 
Tokyo Dome Hotel.
■ jnto.org.au

Land of  
the rising

Clockwise from top left: 
Yusentei Park, Karatsu 
Castle, Dazaifu garden, 
Nagasaki juice, Aussie 
buyers at VJTM
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INDUSTRYtalk

AUSTRALIA’S NEW cruise season has just 
launched, promising to continue the growth 
which has seen passenger numbers swell by 
almost 20 per cent annually over the past 
decade.

Close to 60 cruise ships will sail in 
Australian waters in the 2017/2018 season, 
carrying out more than 1,200 port calls 
around the country. Individual ships will be According to an independent report (*) 

commissioned by Cruise Lines International 
Association (CLIA) Australasia, New South 
Wales remains the dominant cruise state, 
accounting for 58 per cent of the industry’s 
economic contribution. However, its six per 
cent growth last financial year means its 
share has dropped 10 per cent in just two 
years due to Sydney reaching capacity.

The sluggish growth in NSW had 
a positive effect for other states, with 
Queensland up 14 per cent to now represent 
a fifth (21 per cent) of the national economic 
contribution or more than $1.1 billion, and 
Victoria experiencing a 12 per cent increase 
to take a seven per cent share of the national 
contribution. Increased ship deployments 
to Western Australia and Tasmania saw both 
these states experience substantial growth.

“With the nation’s cruise gateway at crisis 
point, the challenge is to ensure strong 
economic growth for years to come and the 
only way to make that happen is to find a 
solution to Sydney’s capacity constraints,” 
added Katz. 

“Australia is one of the world’s most 
appealing cruise destinations for global 
cruise lines but Sydney is a big drawcard and 
if Sydney is full, this discourages more cruise 
ships from heading to our shores.”

(*) Cruise Tourism’s Contribution to the 
Australian Economy 2016-17
■ cruising.org.au

Highlights  
of the peak summer period include:

  Regatta arriving in Burnie in Tasmania on December 15 on its inaugural Australian visit 
with Oceania Cruises

  Celebrity Cruises reinstating its weekend sampler cruise for Aussies onboard 
Celebrity Solstice after a three-year hiatus

  Azamara Journey returning via the west coast for the first time in January next year, 
with her local season from Azamara Club Cruises culminating in the epic 102-night 
World Journey – calling to 60 ports in 29 countries – departing Sydney in March

  Crystal Cruises have announced their first-ever voyage to Papua New Guinea, with 
two ships embarking at Sydney on February 17

  Princess Cruises will be launching phase two of its popular trans-Tasman cruises, with 
New Zealand experiences via interactive and engaging onboard and shore activities

  Seabourn has announced a new 152-day ‘Great Oceans Exploration’ from Miami 
to Vancouver via South America, Africa, the Asian Sub-Continent, Southeast Asia, 
Australia and North Asia.

Why the Aussie cruise market is

making close to 50 maiden calls to coastal 
towns and cities.

“Australia has the highest population 
penetration of cruises in the world,” said Joel 
Katz, Managing Director CLIA Australasia & 
Asia. “Last year, a record number of close to 
1.3 million Australians took a cruise.”

Cruising has become big business in 
Australia, contributing more than $5 billion to 
the local economy during 2016-17 and helping 
support around 21,000 jobs in the process.  

“Australians have shown that they’re keen 
to experience the best that cruising has to 
offer, and there really is a ship for everyone 
with more and more lines sending their 
ships south for the summer,” Mr Katz added.

 Yet while the new season promises 
further growth, the international cruise 
industry has warned that infrastructure 
constraints in Sydney threatens further 
expansion of the industry, resulting in 
economic benefits not being fully realised 
for Australia.

Main and above: Celebrity Solstice
The deck of Regatta

 A vista suite on Regatta 

Persian Gardens on 
Celebrity Solsticejust swell
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BOOK IT NOW

REDBALLOON FOUNDER Naomi Simson 
will join Lisa Pagotto, founder of Crooked 
Compass, on an inspiring small group tour to 
visit the Reindeer Tribes of Mongolia in June 
next year.

One of Australia’s most successful 
business women, Naomi is best known for 
her role on Channel TEN’s Shark Tank, where 
she recently discovered Lisa and the Crooked 
Compass brand. Guests will learn of Naomi’s 
experiences as an entrepreneur, parent, 
author and media personality and hear 
stories of her first visit to Mongolia in 1987.

With close to 100 countries under her 
belt, Lisa has lived and breathed travel and 
believes to truly experience a destination 

IT LOOKS LIKE REINDEER 

IN MONGOLIA
you must be completely immersed in it. She 
created her own travel brand built around 
this unique style of travel. Share Lisa’s 
inspiring stories of travelling the globe while 
leading a success travel company.

The Tsaachin tribe, or ‘Reindeer People’, 
are a diminishing tribe with an estimated 
number of only 200 to 400 people left 
spread across 100 square kilometres of 
northern Mongolia. This small tribe is truly 
nomadic, regularly moving in search of a rare 
type of lichen and grass.

Their entire existence is based on 
their reindeer herds which provide them 
with milk for producing cheese, antlers 
for carving and medicinal purposes, 

transportation and on the odd occasion, 
meat. The tour plays an important role 
in helping the Tsaachin culture survive, 
providing supplemental income and 
cultural exchange.

Guests will travel on horseback to reach 
the remote settlement with a full support 
crew of guides, cooks and horse tenders to 
assist. You’ll sleep in teepees like the locals 
and after visiting this isolated land, continue 
on through the memorable scenery of 
mountains and forests before venturing to 
the turquoise waters of Lake Khuvsgul. The 
10-day itinerary is priced from $4,397 per 
person.
■ crooked-compass.com

TEMPO HOLIDAYS are offering savings of $645 per couple on 
bookings for Spain and Portugal until November 30.

Spain is a vibrant destination where culture and cuisine meet 
festivals and flamenco, while Portugal combines the best of the past 
and present.

A range of coach tours are on sale including ‘Andalucía & 

Barcelona’, ‘North of Spain’ and ‘Spain & Portugal from Barcelona’, 
which includes 11-nights in superior accommodation, breakfast daily 
and a morning sightseeing tour of Lisbon. Prices start from $4,495 
per couple and are valid for travel on May 13, June 10, September 9 
and October 7, 2018.
■ tempoholidays.com

Make a gain when booking Spain

Aveiro in Portugal



THE NORTHERN Lights are one of the most 
beautiful natural phenomena in the world, 
generally witnessed above the Arctic Circle. 
Also known as the Aurora Borealis, this 
spectacular light show is most prevalent 
between October and March.

Bentours ‘Follow the Lights Escorted 
Small Group’ departures continue to offer 
travellers the perfect opportunity to see 
these astounding light displays. Bentours 
are offering more departures than ever 
before, with 28 scheduled departures for the 
2018/19 Scandinavian autumn and winter 
season.

Travellers on recent trips have been 
thrilled with the high success rate of seeing 
the Northern Lights, while also being able to 
tick off many bucket list items. These include 
husky sleigh rides, a visit to meet Santa Claus 
in Rovaniemi, King Crab tastings, exploring 
the Siida Museum and learning about 
indigenous Sami culture– plus a night in a 
deluxe glass igloo, to name a few!

Departing from Bergen, travellers will 
experience the best of Norway and Finland 
for more than 15 incredible days – starting 
their journey with a picturesque six-night 
voyage on a premium Hurtigruten ship. 

The ships have been especially selected to 
coincide with departure dates, providing a 
comfortable and harmonious sea and land 
combination.

Ryan Bennett, Bentours Brand Leader, 
says: “There has never been a better time to 
join a Bentours fully escorted small group 
tour to Scandinavia – as 2018 marks our 
40th anniversary year of travel, as Australia’s 
leading Scandinavian specialists.”
■ Book your clients on this escorted tour for 
2018/19 with prices starting from $5,995 per 
person. Contact 1800 221 712 or visit 
www.bentours.com/follow-the-lights

BOOK IT NOW: Advertorial
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LIGHT UP YOUR LIFE  
WITH BENTOURS

Conditions apply. Prices per person, twin share. Please see bentours.com for more details.

FOLLOW
THE LIGHTS
2018 - 2019

15 DAYS  FROM 
$5995*

PER
PERSON 

ESCORTED SMALL GROUP JOURNEYS

Call 1800 221 712 or visit bentours.com

BOOK NOW

BERGEN – HELSINKI
VISIT: NORWAY, FINLAND & ESTONIA
TRAVEL: 
2018: OCT 2, 8, 19, 30; NOV 10, 21, 26; DEC 7, 18^, 29^^

2019: JAN 4, 9, 14, 20, 25, 31; FEB 5, 17, 22, 28; MAR 16, 21, 27
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BOOK IT NOW

CONTOURS TRAVEL has launched its 
first hosted cruise tour to Patagonia and 
Antarctica, with two departures slated for 
the summer of 2018 and 2019.

Appealing to nature lovers, the 29-
day ‘Antarctica and Patagonia’ tour will 
depart Australia on October 28, 2018, and 
February 22, 2019. The itinerary begins 
in Santiago in Chile and moves south to 
Punta Arenas in Patagonia, with four nights 
at a deluxe lodge inside Torres del Paine 
National Park, renowned for its mountains 
and glaciers.

Guests will later board the expedition 
ship, Akademik Ioffe, for a 12-night, round-
trip voyage from Ushuaia to Antarctica. 
During the cruise travellers can take part in 
camping onshore, snowshoeing, trekking, 
zodiac cruising and whale watching. 

Back in Ushuaia, guests will fly to Buenos 
Aires for two nights to enjoy a tango dinner 
show and explore the city before flying out 
to Iguazu Falls – one of the world’s largest 
waterfalls – for another two nights before 
flying home.

The 2018 tour is available from $27,850 

per person twin share, including flights 
from Australia. Fares also include flights in 
South America, accommodation, 64 meals, 
touring and sightseeing and the services of 
host and guides.

The new tour joins the company’s 
other group offerings, ‘Treasures of South 
America’ and ‘Treasures of Mexico’. The trio 
of tours means Contours Travel now has 
Latin America covered from Mexico all the 
way south to Cape Horn and beyond to 
Antarctica.
■ contourstravel

WORLD EXPEDITIONS has launched a suite 
of special itineraries designed for food lovers 
keen to immerse themselves in their chosen 
destination through culinary experiences 
and walking. 

The new trips to Japan, Vietnam, South 
Africa, Peru and Morocco follow the 
successful ‘Food Lovers’ series operated 
through the company’s European 
brand UTracks, which combine culinary 
experiences with walking exploration 
of the region’s cultural and gastronomic 

highlights.
Travellers can expect light walks to 

encounter:
• Wineries (with wine tasting) where 

applicable to region

• Dairies or orchards (where production 
methods are revealed)

• City tours, featuring visits to arts 
precincts, museums and places of 
architectural interest

• Dining experiences (frequented  
by locals)

• Cooking classes, and/or

• Visits to fresh produce markets

“Discovering destinations by taste is a 
stimulating experience, giving you a deeper 
understanding of the destination while the 
outdoor activities provide opportunities to see 
firsthand the landscapes that yield the local 
produce and to learn about the traditional 
processes that define the region’s cuisine,” said 
Sue Badyari, CEO of World Expeditions.

Among the new tours is the 12-day ‘Food 
Lovers Morocco’, which departs Casablanca 
on October 1, 2018 and costs $3,190 per 
person. The 13-day ‘Food Lover’s Peru’ departs 
Lima on October 15, 2018 and costs $4,390 
per person, while the 15-day ‘Tastes of the 
Rainbow Nation’ departs Port Elizabeth on 
April 30, 2018 and costs $6,190 per person.

In addition to these foodie adventures is 
the European range, operated by UTracks, 
where guests can join Australian author 
and Francophile, Mary Moody, on the ‘Food 
Lover’s French Way of St James’, which 
departs Le Puy-en-Velay on May 13 and 
September 30, 2018. It is priced from $6,190 
per person.
■ worldexpeditions.com; utracks.com

THE HOST WITH THE MOST TO  
Latin America

GET YOUR TEETH INTO THESE TASTY TOURS

Torres del Paine National 
Park in Patagonia



PROPERTYtalk

IT IS a bold call but Julian Clark claims his 
latest project is going to transform the 
Australian boutique hotel market – and he’s 
clocked up the air miles to prove it.

Clark, CEO of the Lancemore Group, has 
spent the past decade visiting 100 of the 
world’s most luxurious boutique hotels in 20 
countries for inspiration. He’s taken the best 
bits from each and poured them into the 
company’s latest property.

Larmont Sydney is Australia’s newest five-
star boutique hotel, having opened its doors 
last month. The first CBD property for the 
family-owned company, the hotel in Potts 

Point brings together European luxury with 
Scandinavian simplicity.

“We selected the site because its location 
allows you to live among Sydney’s most 
privileged locals and still be a short walk 
from the CBD,” said Clark. “You get the best 
of both worlds with spectacular city and 
harbour views.”

The hotel has 103 rooms and suites 
across seven floors that are perfect for 
business and leisure travellers alike. Luxury 
finishes include marble benchtops, leather 
bed heads, a free standing bath and 
separate rain shower. These are combined 

with must-have technology such as a 
Samsung 55” Smart TV, Apple TV with Netflix, 
Bose Sound Touch and USB ports.

The mini-bar features Dom Perignon 
and wines rated 93+ by James Halliday, 
while guests can order food from local 
restaurants via Deliveroo and UberEats 
or dine in adjoining restaurant, The Hyde, 
led by Executive Chef Christian Colognesi. 
Room amenities include a choice of 
products from Malin + Goetz, Molten 
Brown or Appelles.

“Our guests have pretty great homes to 
live in when they’re not travelling, so with 
every choice we asked ourselves ‘is this 
better than what I can get at home?’” added 
Clark.
■ lancemore.com.au

GETS A MAKEOVER
THE BOUTIQUE MARKET
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WHAT’S NEW:
• New circuits in South & Central America 
including “Splendours of Mexico, Cuba & 
Costa Rica” 
• Introducing Nicaragua to our product 
range 
• New programs, including ‘Rainbow 
Mountain Trek’, ‘Kuelap & Chachapoyas’ 
and much more!

2018 BROCHURE 
COMING SOON! 

Available 
from TIFS 
from late 

November
Talk to us, the locals! 

1300 857 805 

reservations@sthamerica.com
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FAST APPROACHING their 15th anniversary 
of operating in 2018, Meriton Suites is in 
the middle of revitalising and reimagining 
their luxury services to accommodate the 
growing expectations of its guests. 

After the completion of their multi-million 
dollar refurbishment at Meriton Suites 
Pitt Street, Sydney in August, the brand is 
pursuing the reinvigoration of a variety of 
their existing hotels. 

Matthew Thomas, Group General 
Manager, says the refurbishments are 
a necessary step in ensuring its guests 
receive the utmost in premium hotel 
accommodation.

“We can attest to the ever-growing 
needs and standards of our guests and, 
having received such fantastic feedback 
both online and in person at our newly 
refurbished Pitt Street location, it is clear 
to see that our reimagined suites live up to 
those expectations.” 

Next in the pipeline are the Campbell 

PROPERTYtalk

REIMAGINED SUITES FOR 
a luxury experience

Street and Waterloo hotels in Sydney, which 
are due to undergo a new generation of 
stylised design at the end of this year and 
beginning of the next respectively. 

“Both properties will feature chic, 
designer inspired furniture, with fresh tones 
and polished interior details at the same 
level of high quality as our Pitt Street hotel, 
which truly reflect the five-star trends and 
expectations of the global market. 

Not only are they closing 2017 by 
raising the benchmark at their existing 

IN BRIEF///
■ THE INTERCONTINENTAL 
Singapore Robertson Quay 
has opened with a residential-
inspired concept in the city’s 
most vibrant neighbourhood. 
Located just a few minutes from 
the CBD, the hotel is situated 
in the upscale neighbourhood 
of Robertson Quay and offers 
225 luxurious studios and 
suites, including an expansive 
penthouse. Room rates at 
the hotel start from $SGD285 
(approx. $AU267) as part of an 
opening offer for stays until 
November 30. intercontinental.
com/robertson-quay 

■ A NEW resort set beside one 
of the best beaches in Phuket 
in Thailand is set to open in 
December. The 128-room Cachet 
Resort Dewa Phuket will include 
two dining venues, a spa, a 
fitness centre, a yoga-focused 
wellness centre, Kids Club and 
two pools. Surrounded by Sirinat 
National Park, the property 
is by Nai Yang Beach and is a 
seven-minute drive from Phuket 
International Airport. A special 
opening rate will be on offer 
from December 16 to February 
28, 2018. cachetphuketdewa.com

locations, but they are also kicking off the 
New Year by venturing into new domains 
with their extravagant line of premium 
accommodation.

The first of three to join the brand portfolio 
is Meriton Suites Sydney Airport. Set to open 
mid-February, this 179-suite hotel will be the 
first within the region to showcase a range of 
one-, two- and three- bedroom spacious suites, 
with no other hotel in the area offering large 
three bedroom suites.

Situated in the heart of Sydney’s 
entertainment district out west, Meriton 
Suites Sydney Olympic Park is set to raise the 
benchmark within the area and will provide 
groups of all kinds with an ideally located, 
contemporary accommodation for the next 
show or sporting event. 

Meanwhile, Sydney’s CBD will feature a 
brand new hotel to situate its guests within 
a prime location, only moments away from 
Darling Harbour and the newly developed 
Barangaroo Reserve. Promising a fusion 
of contemporary elegance and five-star 
services, Meriton Suites Sussex Street, 
Sydney is sure to set new standards of 
premium hotel accommodation.



NOW
better

To discover why we’re famous for our 
larger suites and exceptional 

value for money, please call our 
Australian based reservation hotline 

on 1800 214 822, or visit 
meritonsuites.com.au

For a refined accommodation 
experience in the heart of 

Sydney, Meriton Suites Pitt Street 
recently undertook a

multi-million 
dollar full 

refurbishment.
All suites now feature chic 
furniture and a vibrant new 

colour scheme. With the promise 
of ultimate comfort, all beds 
now include plush king-sized 

pillows and  deluxe mattresses, 
while the inclusion of Vittoria 

coffee machines, complete with 
complimentary pods, and ultra 

high-speed, unlimited Wi-Fi, 
available in all areas of the hotel, 

are sure to enhance our 
guests’ stay.
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CRUISEtalk: Interview
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Q: You plan the itineraries for Viking’s 
ocean cruises. How hard a task is that?
A: It is the best job in the world because 
you basically get to design other people’s 
holidays and some of the time you get to 
go and test them beforehand, so I’m very 
fortunate in that regard. The challenge we 
have, especially in a region like Australia, is 
that there are so many good places to go, 
how do you decide which ones to cull? 

Q: What criteria do you need  
to meet before deciding where to  
take your ships?
A: Safety is always the first consideration 
and then we ask whether it’s safe to go at 
that particular time of year. Then, of course, 
it has to be what is there to do there? And 
the biggest criteria there hinges around our 
included shore excursion program. 

There are wonderful places all over the 
world where we can safely take our ships, 
but there might only be three tour buses and 
two guides, so how do you get 800 people 
on an included tour in a 10-hour port stay? 

So, unfortunately, some really wonderful 
places fall by the wayside.

Q: What’s coming up that you’re 
particularly looking forward to?
A: What’s really exciting for me is our ‘In 
Search of the Northern Lights’ voyages from 
London to Bergen going into the Arctic 
Circle in January, February and March. At 
that time of year it’s permanently dark, 
there’s still snow on the ground and you get 
a chance to look for the Northern Lights. 

It’s only really been offered to UK 
consumers before so we are the first major 
U.S. line to offer it. It is just a fantastic place 
to go and the experience is breathtaking.

Q: And you’ll have Viking Orion here in 
Australia in December next year. 
A: I am so excited about this. It’s not just 
great for Viking but it’s great for the local 
consumer because I think we will see some 
Australians maybe trying a cruise with 
Viking from here because they don’t want 
to make the trip to Europe. It’s a ‘try before 
you buy’ and then they’ll travel further to 

see us in the Northern Hemisphere.

Q: What would you say to those  
who haven’t tried your product? 
A: If you look at what you get, I think we 
genuinely have the best value proposition 
in the industry. Things like the included 
excursions, no charge for wine and beer 
at lunch and dinner, no formal nights, free 
Wi-Fi, no cover charge at our speciality 
restaurants. 

We reckon we’ve included for free all the 
things that people really want and left out 
the things that people aren’t so keen on. 

Q: If that first season goes well,  
do you expect Australia to be a  
regular destination?
A: Absolutely. We are very well sold on 
that first season and are soon to put on 
sale the following season. We are not an 
occasional visitor – we intend to have a 
future here in Australia. I am full of optimism 
and excitement for the opportunities that lie 
ahead of us in Australia.
■ vikingcruises.com.au

Here, we talk to MATT GRIMES, Executive 
Director at Viking, ahead of their debut season 
in Australia and find out why he thinks they 
offer the best value in the cruise industry.

Value
Why Viking spells  

What’s in it 

Viking Orion and the 
Northern Lights



WITHOUT ADMITTING my age, I fall into the 
middle of U by Uniworld’s demographic of 
river cruising for people aged 21 – 45. 

Being one of five agents worldwide to be 
flown in for their inaugural sailing, I was very 
excited to see if this product would live up to 
expectation and be something that I would 
recommend to clients and fellow travel 
designers.

We spent five days experiencing a 
shortened version of their eight-day ‘Seine 
Experience’ that runs from Paris to Paris 
for the launch, which also included special 
moments like the re-naming ceremony with 
U’s guardian angel, the supermodel and 
philanthropist, Petra Nemcova.

The ship is luxe with a sleek black exterior 
complemented by a modern chromatic 
interior of black and white with red accents 
and mirrors... lots of mirrors to create more 
space AND make sure your selfie game is on 
point for the built-in photo booth.

There are three cabin types: studios are 
your lead in and on the lower deck. While 
on the smaller side, there is ample space to 
unpack and slide your case under the bed. 
They also have double window views.

Balconies are mid-deck and while they 
are the same size as a studio, for a fraction 
more in price you can have your own floor 
to ceiling views with a French balcony and 
self-regulate the temperature with fresh air. 
Suites are the largest of the three cabins and 
perfect for clients that value more space.

The ship is not shy of facilities. It houses 
a well-equipped gym, self-serve laundry, 
coffee refuelling station, reception, lounge 
bar, restaurant and state-of-the-art bicycles. 

Then there’s the sexy top deck that aside 
from numerous spaces to hang out also 
accommodates the infamous ice bar that 
holds events like the welcome party with 
local guest DJs and silent discos.

When it comes to sightseeing, you’re 
spoilt for choice. There is a range of 
included activities as well as additional U 
Time experiences that are designed by 
local experts to give you those specialised 
moments. We sampled excursions like 
cycling through Rouen, a private tour of 
Versailles and breakfast on a glass-roofed 
gastronomy bus in Paris.

If you’re more interested in staying on board 
and enjoying the ship you can also partake in 
daily activities like yoga, painting with wine 
and mixology classes, or chill on the rooftop 
with a mimosa and watch the scenery sail past.

The exceptional staff deliver a high level 
of service. They have fun with their guests, 
are passionate about their jobs and make 
you feel like family. Anything you wish 
for, they make it happen... even breakfast 
delivered to your bed after a little too much 
fun at the welcome party!

The food is next level and based on a farm-
to-table principle where only the freshest 
local produce is used to emulate dishes 
from the region you are sailing in alongside 
traditional comfort food. They include brunch 
and dinner daily so you still have the flexibility 
to dine off board while you sightsee.

All in all, I highly recommend U by 
Uniworld for clients that want to see Europe 
through fresh eyes while unpacking once, 
having everything taken care of and still 
having the flexibility to choose.
■ ubyuniworld.com

Apart from being a travel agent, Dana Brown 
is also a digital influencer through her website, 
Wild Hearted World. Follow her adventures at 
wildheartedworld.com or contact her at  
hello@wildheartedworld.com

What’s in it 
for U?
DANA BROWN was one of the first agents to experience U by Uniworld. 
Here, she writes exclusively for Traveltalk on the debut of the new brand.

CRUISEtalk: Ship Review
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MSC CRUISES has announced updated 
Caribbean itineraries due to the recent 
tragic weather events that have affected 
populations as well as individual 
destinations across the region.

The cruise company remains committed 
to the Caribbean as a destination, with the 
continued operation of four ships over the 
next few weeks and the introduction of a 
fifth ship, MSC Seaside, from December. 

MSC Cruises has been working closely 
with officials, governments and other 
entities in the affected areas of the 
Caribbean in order to make an appropriate 
assessment about both existing destinations 
and those being introduced. Additionally, 
it will continue to work hand-in-hand with 
relevant parties to monitor and assess on an 
ongoing basis the availability of destinations 
that are not currently accessible.

In the meantime, guests sailing in the 

Caribbean aboard MSC Divina, MSC Fantasia 
and MSC Seaside will experience an updated 
array of alternative Caribbean destinations 
for their cruise holiday.

In other news, MSC has partnered with 
MasterChef to provide a free entertainment 
program for passengers, allowing them to 
participate in an interactive and fun way for 
a chance to win unique prizes. 

Available across the entire fleet from 
February 2018, the MasterChef at Sea 
experience will encourage passengers to 
enjoy the taste of fine foods or challenge 
themselves to become culinary stars. Events 
include a cooking-related trivia quiz and a 
MasterChef at Sea mystery box challenge.

There is also a lucky draw contest to win a 
MasterChef champion to serve as a personal 
chef at your home or local venue (for up to 
four people) and a MasterChef recipe book.
■ msccruises.com.au

OUR MAXINE 
BECOMES A
Godmother  
IN FRANCE
AUSTRALIAN TRAVEL industry veteran 
and long-standing cruise and tour 
director Maxine Collins took the honours 
as Godmother during the official 
christening ceremony for Emerald Liberté 
recently.

The third in a line of new ‘Star Ships’, 
Liberté was christened at a ceremony 
in Lyon in France. It follows the official 
launch of Emerald Radiance in Porto in 
June and Emerald Destiny in Vienna in 
May.

“Maxine has led over 200 tours and 
around 5,000 Evergreen and Scenic 
guests around the world during her 28 
years with the company and has been 
one of our most popular and highly 
regarded ambassadors,” said Angus 
Crichton, General Manager Evergreen 
Cruises & Tours.

“She was the clear choice as 
godmother to Emerald Liberté as a tribute 
to her commitment to excellence and a 
lifetime of service with our company.”

The fleet of ‘Star Ships’ now totals 
seven since the Emerald Waterways 
brand launched in 2014. This year alone 
the river cruise line has welcomed more 
than 17,000 guests onto the Rhine, Main 
and Danube, Portugal’s Douro and the 
Rhône and Saône rivers in France.

Emerald Liberté has a capacity of 
138 passengers and a crew-to-guest 
ratio of 1:3 ensuring a high level of 
service. She cruises the Rhône and 
Saône Rivers through the ever-popular 
Provence and Burgundy region on eight-
day ‘Sensations of Southern France’ 
itineraries from either Lyon or Arles 
between April and October from $3,895 
per person twin share.
■ evergreentours.com.au

Cruise company continues
Caribbean  
commitment
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Throw another 
iceberg on 
the barbie
AUSSIES LOVE a good barbecue but 
passengers aboard a Ponant vessel had a 
pretty special experience recently with a 
cook-out on a beach in Greenland.

It happened during the ‘Ultima Thule’ 
expedition cruise aboard Le Soleal which 
follows the footsteps of the Vikings. The 
itinerary takes in the best landscapes of 
the polar regions; from the mountains and 
glaciers of Greenland’s west coast to the 
tundra in the High Arctic Thule region.

“After a tremendously thrilling encounter 
with the inhabitants of Kullorsuaq, we 
organised a big barbecue on a beach at 75 
degrees North, during which the passengers 
mingled with the inhabitants of this small, 
remote village in Greenland,” said Nicolas 
Dubreuil, Corporate Expedition Leader.

“We had prepared a typical French picnic 
and the 180 Greenlanders present offered to 
share their traditional meal with us. It was an 
absolutely unique and convivial social occasion!”

The next ‘Ultima Thule’ sailing is from July 
14 to August 14.
■ ponant.com

APT HAS introduced multiple golfing 
opportunities to their 2018 European tours 
as part of their expanded ‘Freedom of Choice’ 
sightseeing program.

A round of golf is one of more than 200 
included sightseeing and dining options 
across APT’s European cruises and tours. 
The numerous options are divided into four 
themes: Cultural Insight, Gourmet Delight, 
Relax and Revive, and Active Exploration to 
help personalise each trip.

The 22-day ‘Best of France’ river cruise 
includes the chance to play three courses, 
starting with Grand Avignon, which features 
woodlands, water hazards located in 
Provençal surrounds and offers a view of 
Mont Ventoux.

Located along the Seine, the Vaudreuil 
course features narrow fairways bordered 
with ancient trees and subtle greens. The 
typically Norman clubhouse has been 
renovated with a new terrace overlooking 
the 10th hole.

In Bordeaux, experience Le Châteaux, 
voted ‘Best Golf Course in France’ in 2014 by 
the World Golf Awards. The course is routed 
across flat open country in the fashion of an 
inland links and the quality of the greens, the 
effect of ocean winds and the course design 
make this a true challenge.

Priced from $14,590 per person, the all-
inclusive luxury river cruise also includes green 
fees, electric golf buggy and a full set of clubs.
■ aptouring.com.au 

Grand Avignon

to die fore
HERE’S A GOLF TOUR

World Leader of
Luxury Expeditions

Book now to save up to 30%* on 2019 KIMBERLEY Luxury Expeditions!
DARWIN - BROOME: Departs May, June, July & August 2019
BROOME - DARWIN: Departs June, July & August 2019
10 nights in a Deluxe Stateroom from $8,870 pp(1)

SALES OPEN FOR 2019 KIMBERLEY 
LUXURY EXPEDITIONS
Let your clients enjoy a luxurious small ship Expedition in the spectacular 
Kimberley accompanied by a specialist Expedition team. Their cruise will be 
enhanced by Zodiac® outings, absorbing shore visits, fascinating lectures 
and insights into the region’s culture, history and wildlife. Aboard our new 
Expedition ship, Le Lapérouse, with just 92 staterooms & suites, all with private 
balcony, they will sail to this remarkable land of ancient Gwion Gwion and 
Wandjina rock art and billions of years-old landscapes comprised of spectacular 
gorges and waterfalls.

Learn more, call us to register for our November Information Events in NSW, QLD & VIC.
Contact PONANT: 1300 737 178 | reservations.aus@ponant.com | au.ponant.com

*Ponant Bonus discount subject to change based on availability. (1) Ponant Bonus fare per person, based on a 
double occupancy, including port taxes and transfer (Ship - Broome town/airport), yield managed, correct at time of 
printing. Refer to au.ponant.com for T&Cs. Photographs © PONANT Nick Rains, Sterling Design International, Jean-
Philippe Nuel, Mick Fogg. ABN: 35 166 676 517

INSPIRE 
YOUR SPIRIT
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SKYtalk: Interview

SCOOT  
BOOSTING

Q: What are the main misconceptions 
people have about Scoot?
A: Their misconceptions are not unique 
to us but to low cost carriers in general and 
that is that there’s a sacrifice or compromise 
around safety, which is absolutely not true. 
Or that we might deliberately re-schedule 
or make changes to services to save costs at 
the expense of the customer and that’s also 
not true.

Q: So how safe is Scoot?
A: Scoot is owned by Singapore Airlines, 
who have one of the best safety records 
in the world, and we are accountable to 
their engineering standards. Every airline 
operating in to or out of Australia is held to 
the same standards. The last thing any airline 
wants is a safety incident.

Q: Why should people  
book with Scoot?
A: It is an unbundled product. If all you 
want is a seat, we will sell you just a seat 
and that’s where the savings come in. It’s 
still aboard a new state-of-the-art Boeing 
787 Dreamliner, but if what’s important to 
you is going somewhere and experiencing a 
destination and cost is a consideration, we’ll 
sell you just a seat. If luggage, meals, drinks 
or entertainment are important, you can add 
those incrementally. It’s a case of paying for 
the things you want or need and not those 
that you don’t. 

Q: What’s coming up in the future?
A: We are launching our one-stop service 
to Japan later this year, which is really 
exciting. We’ve got Hawaii coming up and 
we’re also adding a few other destinations. 
We’re having awesome success with Athens, 
mainly with backpackers and families. Where 
it’s been relatively expensive in the past to 
get over to Greece, on a good day you can 
pick up a return trip to Athens for $800.

Q: Low cost carriers have really made 
flying accessible to more people.

A: Absolutely... and that’s the point. 
Whether it’s people wanting to check out 
Europe, India or Asia, or for those coming 
into Australia, this affords them the 
opportunity to go out and experience the 
rest of the world at an accessible price. Fifty 
per cent of the traffic through Asia is now 
low cost, which shows you the size of the 
opportunity.

Q: What kind of experience  
can passengers expect?
A: Out of Australia all our planes are new 
Dreamliners – we’ve received one this year 
and got another one to come. We’ve also 
wrapped up our merger with Tigerair Asia, 
which means we’ve virtually doubled the 
size of our network so people can now 
experience more of the world on our short 
haul fleet.

Onboard we have three classes of product 
on routes serviced by our 787 Dreamliner, 
starting with our economy section. In the 
middle we have an area called ‘Scoot in 
Silence’, which is a child-free zone with 
no kids under 12. And at the pointy end 
is ScootBiz, which is similar to premium 
economy, where everything is included, 
including additional luggage. We have great 
Wi-Fi in our Dreamliner as well, which a lot of 
people maybe don’t realise.  

Q: Finally, what is your message 
to Aussie travel agents?
A: We’ve really invested in being trade-
friendly and we are on a bit of a mission to 
embrace the trade and travel agents. They 
are advocates for our business. When a 
customer walks in and says they’ve seen an 
awesome Scoot deal and can the agent book 
it, we want the agent to say: ‘I’m familiar with 
that product, Scoot looks after me and I am 
happy to sell it.’

■ flyscoot.com

Traveltalk spoke to JARED SIMCOX, 
General Manager Australia for 
Scoot, to find out why low cost 
doesn’t have to mean low quality.
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Sampling the

Air Fare
JON UNDERWOOD reviews the business 
class service aboard Air Vanuatu.

Totally sated, it was time to check out the 
in-flight entertainment, which is delivered 
via the Air Vanuatu app that you need to 
download before boarding. There was a 
couple of movie choices, including the totally 
apt Tanna, which was filmed in Vanuatu and 
narrowly missed out on an Oscar, popular TV 
shows, music and entertainment options. 

The drop down TV at the front of the cabin 
also screened a number of extremely useful 
infomercials on things to do and places to go 
in Vanuatu, which merely served to whet the 
appetite for what lay ahead once we landed. 
Reclining in my seat, I made use of the pillow 
and blanket, snoozing comfortably before 
touching down some three hours after 
leaving Sydney.

“Our business class is competitive and 
we have got state-of-the-art seats that are 
extremely comfortable and as good as any 
in the Australian market as this current 
time,” said Jeff Murdoch, General Manager 
Commercial, Air Vanuatu.

“The food is high quality: we have a 
catering manager/chef extraordinaire, 
who is always surprising us with new treats 
every month. Some of the desserts are 
exceptional.”

Air Vanuatu offers direct flights from Sydney, 
Brisbane, Noumea and Nadi. The airline also 
has domestic flights to 83 islands of Vanuatu. 
■  airvanuatu.com

I SHOULD have known it was my lucky day 
when I noticed that the cheerful young lady 
checking me in for my flight to Vanuatu had 
the same name as my daughter.

“Mr Underwood, we’ve been able to 
upgrade you to business class.”

Not a bad way to start my first trip to a 
nation where the locals have been voted the 
happiest people on earth... twice! It certainly 
put a smile on my dial and there’s also plenty 
to like about the business class offering from 
Air Vanuatu.

While it would be churlish to try and 
compare their offering to bigger and 
wealthier carriers, there’s no doubt it is worth 
considering spending a little extra for a seat 
up the front of the bus for the three-hour 
flight from Sydney to Port Vila aboard the 
airline’s comfortable and modern 737-800.

The business class cabin has just eight 
seats in two rows of a 2-2 formation and 
once you’ve settled in, a glass of champagne 
(or orange juice) will be offered as you wait 
for take-off. Once in the air, the in-flight 
service kicks in really quickly, with one of the 
highlights of the Air Vanuatu experience – the 
meal. 

It felt like being in a restaurant when I was 
handed a printed, A4 size menu in a folder, 

detailing the selection of main courses and 
desserts, along with details of the beverages 
available. It was a tough choice choosing 
between Philippe Morizet Champagne, SOHO 
Stella sauvignon blanc and Katnook Estate 
Coonawarra cab sav from South Australia... 
so I decided to try all three, purely in the 
interests of research for this story. 

Served on a white tablecloth, the cuisine 
began with some delicious canapés before 
a tasty entree of Dukkah-dusted chicken 
with a spicy red pepper and walnut dip. This 
was quickly followed by char siu pork, which 
oozed five spice and was totally flavoursome. 
This left little room for dessert, however 
Elsie, our ever-smiling flight attendant, 
recommended the passionfruit cheese cake 
so I couldn’t refuse, even finding room for the 
yummy cheese platter.
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AIR CHINA has announced an expansion of its Australian 
network with new direct flights between Beijing and 
Brisbane from December 11. 

The new non-stop service will operate four flights 
a week, departing Brisbane at 7:30pm on Monday, 
Wednesday, Friday and Sunday and arriving into Air 
China’s main hub, Beijing, at 4.45am the following 
day. The service will be aboard an Airbus 330-200 
consisting of 28 business and 198 economy class seats.

With a strong domestic and international network, 
Air China is enabling Brisbane travellers with 
convenient connections to a range of key destinations 
across China, Asia, 18 cities in Europe and nine cities in 
North America. 

Air China currently operates direct services from 
Sydney to Beijing, Shanghai, Chengdu; Melbourne to 
Beijing, Shanghai with 18 flights per week between 
Australia and China. During the peak season (Northern 
Winter) with the Brisbane-Beijing direct service, flight 
frequency will increase to 29 flights per week between 
Australia and China.
■ airchina.com.au

The Alliance is still alive 
and going strong
AIRLINE EXECUTIVES, travel industry luminaries and trade media gathered in 
Sydney recently to help celebrate the 20th anniversary of the Star Alliance.

Formed in 1997 with five original members, the Alliance has grown over 
two decades to include 28 of the world’s leading carriers.

Tim Clyde-Smith, Chair of the Star Alliance Country Steering Committee 
in Australia, said the organisation would continue to improve the travel 
experience for customers by harnessing digital technology through its 
ground-breaking IT Hub infrastructure.

“Passengers today want more control over their journey, and they want to 
exercise that control whenever and wherever they desire. That means instant 
updates and information that is relevant and personalised,” he said.

Through the Hub, the Alliance is improving the reliability of through 
check-in for multi-carrier itineraries and faster crediting of frequent flyer miles 
into customers accounts. The 
latest project, Baggage Hub, 
allows member airlines to keep 
customers better informed on 
their luggage status.

“Star Alliance will continue 
to develop and roll out new, 
inventive and pioneering digital 
capabilities centrally. Our 
member airlines will then use 
these capabilities to enhance 
the digital services they provide 
directly to their customers.” 
■ staralliance.com

Richard Carret (Star Alliance), Nigel Shroot 
(Egencia) and Tim Clyde-Smith (Star Alliance)

AIR CHINA EXPANDS ITS  
NETWORK FROM BRISBANE 
TO BEIJING & BEYOND

www.airchina.com.au
SYD  office : sydca@airchina.com

MEL office : melddca@airchina.com.au

Direct New Service from Brisbane to Beĳing
Starting 11   of December,4  times per weekth
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BRITAIN CONTINUES to be one of the most 
popular destinations for Australian travellers, 
with record numbers of tourists heading there 
in 2017. This trend is set to continue next year 
and there’s plenty to keep the visitors  happy.

GO WEST
The city of Bristol in the southwest of 

England will be firmly in the spotlight next 
year, attracting everyone from street artists 
to students of engineering. 

A new art trail will be unveiled in the 
northern summer, designed in conjunction 
with Aardman Animations and set to raise 
millions for sick children. The city is also the 
home of popular UK street artist Banksy and 
in July it will host #Upfest, Europe’s biggest, 
free street and graffiti art festival. 

A museum dedicated to the life and 
work of famed engineer Isambard Kingdom 
Brunel is set to open in the city in 2018, and 

the future
Welcome to our annual look at what you’ll be talking about and selling 
next year. From cruising to rail, Asia to America, we’ve got you covered 
for a sneak peek into what will be making news in 2018. We start our 

extensive 32-page coverage with the UK and Ireland.

the Bristol Balloon Fiesta will also take place 
in the summer, the biggest event of its kind 
in Europe.

Further west and Wales will be celebrating 
the ‘Year of the Sea’ in 2018 and the Volvo 
Ocean Race will arrive in Cardiff Bay in May, 
the first time the race fleet has returned to 
British shores in 12 years. And thanks to new 
direct flights from Australia to Cardiff also 
launching in May, it’s even easier for sailing 
enthusiasts to get there.

HOT PROPERTIES
A floating ‘boatique’ hotel aimed at luxury 

travellers is putting its anchor down next 
to the Royal Yacht Britannia, the former 
vessel of the Queen, and one of Edinburgh’s 
biggest tourist attractions.  The lavish new 
23-room hotel will feature balconied cabins, 
plush duplex apartments and art deco-
inspired interiors.

A £6million (approx. $AU10 million) hotel is 
opening at the Eden Project in Cornwall. It will 
have 115 bedrooms and has been designed 
to blend into the countryside, with access 
to the main Eden Project site. And football 
fans will be keen to know that two hotels in 
honour of Dixie Dean and George Best will 
open in Liverpool and Belfast respectively.

SAY HELLO TO

 

The Eden Project. Picture courtesy 
VisitBritain/Adam Burton

Banksy’s street art in Bristol. Picture 
courtesy VisitEngland/Iain Lewis
Left:  The new Fingal Hotel next to 
the Royal Yacht Britannia
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CULTURE VULTURES
Newcastle and Gateshead will host the 

‘Great Exhibition of the North’, a 77-day event 
showcasing art, culture, design and innovation 
from the north of England, opening on June 
21. Meanwhile, the famous Terracotta Warriors 
will arrive in Liverpool’s World Museum in 
February, their new home until October.

Scotland will be celebrating the ‘Year 
of Young People’ while also marking the 
150th anniversary of famed Glasgow-born 
architect Charles Rennie Mackintosh. 
Elsewhere, Dundee will open a new branch 
of the Victoria & Albert Museum, showcasing 
world-class touring exhibitions.

In Greenwich in London, the National 
Maritime Museum will be taking a lead role in 
Cook 250, the 250th anniversary celebrations 
of Captain Cook’s first expedition from 
London to the Pacific and Australia. 

A CAPITAL IDEA
After its debut in 2016, Lumiere London 

is back as the capital’s largest night-
time festival. More than 40 British and 
international artists will transform the city 
and offer new perspectives on the capital’s 
iconic architecture, streets and landmarks. 

Taking place between January 18 and 21, 
festival locations will include King’s Cross, 
Regent Street, Oxford Circus and Leicester 
Square, while Covent Garden, Victoria, South 
Bank and Waterloo are being added as new 
destinations for 2018.

In March, more than 100 of Picasso’s 
greatest works of art are being brought 
together for a ‘once in a lifetime’ exhibition, 
Picasso 1932, at Tate Modern, and Hard Rock 
International is opening its first London 
property inside the existing Cumberland 
Hotel in Marble Arch, transforming it into the 
900-room Hard Rock Hotel London.

What’s Hot 2018: UK & Ireland

LOCATION, LOCATION
Britain is playing a starring role in several 

movie releases in 2018 and providing the 
inspiration for the blockbuster remakes of 
two classic British tales: Peter Rabbit and 
Robin Hood.

Beatrix Potter’s classic tale of a 
mischievous blue-jacketed rabbit is getting 
a star-studded live-action and computer-
generated motion picture remake. While the 
majority of filming took place in Australia, 
additional location scenes were shot in the 
towns of Ambleside and Windermere in Lake 
District in Cumbria. 

Robin Hood: Origins aims to give a new 
spin on the legend and stars Taron Egerton 
as Robin Hood and Jamie Foxx as Little 
John. Filming mainly took place in Croatia 
but Robin Hood’s original stomping ground 

was Sherwood Forest in Nottinghamshire. 
The forest is the setting for the annual Robin 
Hood Festival in early August.

Other movies to look out for include Han 
Solo: A Star Wars Story, with a scene shot in 
Southampton; Fantastic Beasts and Where to 
Find Them 2, with London as a key location, 
and Mary Poppins Returns, with London 
again featuring prominently.

■ visitbritain.com; visitbristol.co.uk

 
 

Garden of Light, TILT,  Lumiere London 2016.  
Photo courtesy  
Matthew Andrews

Dixie Dean Hotel, Liverpool

Bristol Balloon Fiesta.  
Photo courtesy  
Gary Newman

Pablo Picasso: Woman on the Beach. Picture courtesy The Penrose Collection Succession 
Picasso/DACS London, 2017
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IT MAY be more than 100 years since the 
Titanic was lost but the ill-fated ship will be 
in the limelight again in 2018.

A new £28 million (approx. $AU47 million) 
hotel has just opened in Belfast, close to the 
site of the award-winning Titanic Museum. 
Situated in the former Harland & Wolff 
headquarters and historic Drawing Offices, 
the 119-room luxury hotel offers views of the 
city’s rich shipbuilding history.

The distinctive arching offices have been 
kept completely intact, with the original 
moulding restored, which was crafted by the 
same men who built Titanic. Reclamation is at 
every corner, from floor tiles to wall tiles, most 
of which were restored from the main building. 

Of special interest are the original 
tiles surrounding the main bar, which 
are identical to the tiles used for Titanic’s 
swimming pool.

“History and heritage helped build this 
hotel, and it can be seen in every aspect of 
the finish, from the carpet to the cornices,” 

said John Doherty, Group Creative Director 
at Harcourt Developments.

“The hotel will also tell the story of the 
people who made the industry here in a way 
that no other destination could.”

The 166-seat dining room will serve up 
first-class fine dining dishes made of locally 
sourced ingredients while the hotel has 
seven private event spaces and a bespoke 
cocktail bar. The heritage property will be 
a sister to the award-winning Titanic Hotel 
Liverpool.
■ titanichotelbelfast.com

Meanwhile the Bullitt Hotel has opened 
for business in Belfast City Centre, developed 
by the same team behind the city’s five-star 
Merchant Hotel.

Named after the Steve McQueen film of 
the same title, the Bullitt is located on Church 
Lane and prides itself on providing stylish and 
comfy accommodation and great service.  
■ bullitthotel.com

What’s Hot 2018: UK & Ireland

A TITANIC OPENING 
IS ANNOUNCED

Spike Island in Co. Cork has just been 
named winner of ‘Europe’s Leading Tourist 
Attractions’ at the World Travel Awards.  

Spike Island was originally the site 
of a monastic settlement and served as 
a prison. The island was used to house 
convicts prior to penal transportation 
and once held more than 2300 prisoners. 
Visitors can enjoy fully guided tours of 
the island and fortress, or visit the café or 
picnic areas.  
■ spikeislandcork.ie
ireland.com

With the impending release of the 
latest in the Star Wars movie saga, Skellig 
Michael near Portmagee in County Kerry is 
expecting another tourist windfall in 2018.

Star Wars is arguably the biggest movie 
franchise on the planet and in 2014 the 
cast and crew flew into County Kerry to 
shoot scenes for Star Wars VII: The Force 
Awakens on Skellig Michael, a UNESCO 
World Heritage site located 12 kilometres 
off the south west coast of Ireland.  

Lucasfilm enjoyed filming on the 
Wild Atlantic Way so much that the 
team returned to film scenes for Star 
Wars VIII: The Last Jedi all along the coast 
with locations in Cork, Kerry, Clare and 
Donegal. Cast and crew were regular 
visitors to pubs and restaurants in 
the various regions and film fans are 
expected to follow in their idols’ footsteps 
once the latest instalment is released at 
Christmas.

Still feeling 
the Force

Driving the  
best spike

The Skelligs. Picture 
courtesy Tourism Ireland

 Picture courtesy Tourism Ireland
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What’s Hot 2018 UK & Ireland: Advertorial

ONLY MONTHS after premiering their new Irish 
& Scottish Winter Tours range, CIE Tours has just 
announced another major product expansion 
for 2018 - focussing on smaller group journeys.  

With a phenomenal range of more than 
45 tours within the British Isles, this local 
guided holiday specialist has turned their 
attention to better meeting the needs of the 
modern Australian consumer.   

Some of the more popular tours in Ireland 
and Britain now have departure dates with 

an average of 24 on board (26 passengers 
maximum guaranteed) while a range of 
more niche holidays are being added to the 
holiday line up.    

CIE Tours’ small group holidays offer 
travellers more intimate access while 
visiting attractions and restaurants and the 
opportunity to develop a more personal 
relationship with your tour director. 

Create a lifetime of memories by 
exploring Ireland and Britain together on 

one of CIE Tours’ exclusively new Guided 
Family Holidays. Discover authentic, local 
experiences crafted by CIE Tours just for 
families. Your driver’s expertise in local 
history will enhance your visits, keeping 
your entire family actively engaged and 
entertained every step of the way. 

Try one of our select Luxury Holidays if 
you’d like to explore the best of Ireland and 
Britain while staying in deluxe hotels and 
castles. Bask in the wonders of Scotland 
on the new Scottish Supreme tour. On this 
leisurely holiday you’ll discover picturesque 
castles, cathedrals and countryside, while 
enjoying luxury five-star accommodation 
throughout. 

For those looking to travel independently, 
our popular Private Driver holidays are a 
great option. Relax and enjoy yourself as 
your expert Tour Director escorts you in a 
private car to your choice of destinations in 
Ireland or Scotland. 

Choose your ideal dates and itinerary and 
CIE Tours will reserve all your hotels and book 
your visits. Get a local’s perspective when you 
travel with an expert guide who will share a 
wealth of knowledge along the way. 

When you travel with CIE Tours, you’ll 
enjoy a truly authentic experience. With a 
variety of holidays to choose from, there is 
something for everyone. 
■ Call 1800 502 911 today to book your 
2018 holiday.

CIE TOURS IS  
THINKING 
SMALL  
FOR 2018

Ireland & Britain’s #1 Tour Operator 

Call  1800 502 911
or your travel agent.

Slieve League Cliffs, Co. Donegal

New for 2018
Small Group Departures

Guided Holidays with a maximum of only 26 guests!

Book Now & Save 5% on any  
2018 Guided Holiday*

* Book by November 15, 2017. Use promotion code EARLY2018A and pay a A$500 per 
person deposit. Prices reflect the discount, are land only, per person, based on double 
occupancy for 2018 departures, vary by departure date, not combinable with any other 
CIE Tours offers or discounts, and not available for group travel. Discount valid on new 
bookings only, subject to availability and blackout dates may apply. This offer may be 
withdrawn at any time. Other conditions may apply. Call for details.

IRISH EXPLORER 9 or 10 days, now from A$1838*

Discover the hills of Donegal, seaside cliffs, sweeping countryside, 
and scenic Connemara. Tour Dublin, spend 2 nights in Galway and 
Killarney, explore the Ring of Kerry and kiss the Blarney Stone.
Departs Sundays, March to October 
Small Group Departures available

IRISH & SCOTTISH SAMPLER 8 or 9 days, now from A$2304*

Experience both countries, starting in Dublin, on to Belfast and 
Giant’s Causeway. Ferry to Scotland, view Highlands scenery, tour  
St Andrews and Edinburgh and enjoy an evening of traditional  
Scottish food and entertainment.
Departs Mondays, April to October 
Small Group Departures available 

GRAND TOUR OF  
IRELAND & BRITAIN  24 days, now from A$7762*

Enjoy unique experiences and iconic landmarks. Start in London, 
explore the Highlands, the Irish coastline, Wales and England’s  
West Country, before ending in Windsor.
Departs Fridays, April to October 
Small Group Departures available

www.cietours.com
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What’s Hot 2018: Europe

THE CROATIA boom is still well and truly 
alive for Aussie travellers, with each year 
bringing greater accessibility and increased 
options along with customer demand for 
more extensive and unique itineraries. 

That’s the view of Bryce Crampton, 
General Manager of Sales and Marketing for 
Croatian specialists, Beyond Travel.

“Over the last five years we have seen 
consistent growth in the region, much 
of it driven by small ship cruise product 
and extended cruise-tours including land 
content,” he said.

“We have seen double digit growth 
year-on-year over the past five years, up 
to 65 per cent, and forward bookings for 
2018 continue that trend. The only concern 
is availability so agents should encourage 
their clients to book ahead as some 2018 
departures are already sold out.”

A new region opening up to travellers 
is Istria, the area offering medieval hilltop 
villages, great food and seaside towns such 
as Rovinj. Beyond has seen bookings grow 
by more than 25 per cent on tours and 
cruises featuring Istria, which is located in 
the west of Croatia and shares land with 
Slovenia and Italy – both popular countries 
to combine Croatian holidays with.

New for 2018 is Beyond’s exclusive 2018 
special journey ‘Complete Croatia’, which 
combines land touring with coastal cruising 
over 13 days from Zagreb to Dubrovnik. It 
includes five nights overland travel from 
Zagreb to Split with highlights such as the 

Istrian Peninsula and the famous natural 
landmark Plitvice Lakes. Guests then take a 
privately chartered deluxe small ship cruise 
around the Dalmatian Islands to Dubrovnik. 

There are guaranteed departures from 
May to September next year and prices start 
from $5,095 per person twin share. 

Also new and already proving popular 
with forward bookings is a six-day, one 
way cruise-tour from Zagreb through 
Plitvice Lakes to Split for a three-night 
cruise to Dubrovnik, visiting the popular 
Dalmatian Islands of Makarska and Mljet. 
It is priced from $1,545 per person twin 
share when booked by December 15. 
There are 27 departures between April and 
October next year.

SCANDINAVIA AND ICELAND
After the success of the 2017 season 

and through the great support of agents, 
Crampton also believes the demand and 
popularity of Scandinavia and Iceland will 
continue to strengthen in 2018. 

“We will be improving our Scandinavia 
and Iceland services to ensure we offer 
agents the most diverse range of product, 
competitive pricing and the highest levels of 
service in 2018,” he said.

“Forward bookings for 2018 are already 
up 30 per cent so all indicators are for a 
bumper year for travel to Scandinavia and 
Iceland ahead.”

Beyond now offers a range of special FIT 
packages with allotments in Iceland and 
are doubling their FIT package options 

Aussies still travelling  
ABOVE AND BEYOND

throughout the rest of Scandinavia. 
New for 2018 is the six-day ‘Land of the 

Fjords’ tour, an escorted journey from Bergen 
to Oslo with 11 guaranteed departures 
throughout June, July and August next year. 

Priced from $2,605 per person twin 
share, it includes five nights’ first class 
hotel accommodation with select meals, 
sightseeing as per itinerary (including 
entrance fee to Flam railway, Sognefjord, 
Naeroyfjord and Geirangerfjord cruises) and 
an excursion to the Briksdal Glacier.

For cruising enthusiasts there is a 
small ship itinerary in Iceland aboard the 
49-passenger MS Panorama. ‘Journeys in the 
Land of Ice and Fire: Reykjavik to Akureyri’ will 
see passengers discover legacies of the Vikings 
and the Norse while spotting humpback 
whales, orcas and dolphins. It is priced from 
$3,785 per person twin share if booked by 
February 28.
■ beyondtravel.com.au

 Basilica in Dubrovnik. Below: Stortorget 
Gamla Stan. Photo courtesy Ulf Hinds/ 
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UK & EUROPE

Comfy hotels  |  Coach with Wi-Fi  |  Knowledgeable guides  |  Must-see sights

Tours from
$100

PER DAY*

VENICE, SLOVENIA,  
CROATIA & MONTENEGRO 
11 days  |  Venice to Dubrovnik

From $1,889 
per person twin share, departing 14/10/2018
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For bookings call 1300 130 134 or visit CosmosTours.com.au

Come and share our world. We’re 
here to help create experiences 
our guests have always dreamed 
of, and make real ‘wow!’ moments 
they’ll fall in love with and re-live 
again and again.

Europe tours start from just $999 
ppts and include all the essentials, 
making it easy for our guests to 
get out there and Go Live It.

2018 Brochure Out  Now!

*Terms & Conditions: All care is taken to promote correct pricing at time of printing, is subject to tour availability and will be confirmed at time of reservation. All prices are per person, twin share and include any applicable charges. Non-refundable deposit of $250 per person 
per tour is required within 7 days to secure reservation. Tour from $100 per day price is based on Highlights of Morocco (tour code: 6780) tour departing 30/11/2018. Restrictions may apply, refer to the 2018 Cosmos Europe brochure or visit www.cosmostours.com.au.
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What’s Hot 2018 Europe: Advertorial

GONE ARE the days when travellers would 
be content posing for happy snaps outside 
an ancient castle to get their historical fix. 

Nowadays they want to actually meet the 
count in the castle, take part in a medieval 
knights’ tournament or hike along an old 
smugglers’ route; they no longer simply 
want a wine tasting experience, they want 
to cycle through the vineyards and have the 
winemaker himself talk them through the 
flavours. 

This craving for immersive, authentic 
experiences has been heard by Avalon 
Waterways, and the response is the launch of 
more adventurous, more personalised and 
more engaging river cruises for 2018. 

Globus family of brands’ National Marketing 
Manager, Chris Fundell, acknowledged the 
importance of constantly listening and 
catering to the demands of the market, in this 

instance the desire for experiential travel. 
Mr Fundell said there is an essential need 

to adapt the brand’s offering in order for it to 
move forward with the ongoing evolution of 
adventure travel.

“To answer this demand, Avalon 
Waterways has specifically designed 
new tours that steer away from the more 
traditional sightseeing, instead offering more 
hands-on adventures to inspire our guests 
and allow stronger cultural immersion than 
previously offered. 

“With this in mind, Avalon Waterways 
crafted ‘Active Discovery on the Danube,’ 
offering a new and stimulating way to river 
cruise for 2017. Following the success and 
popularity of this concept, ‘Active Discovery 
on the Rhine’ has since been created to cater 
to this ongoing demand moving into 2018,” 
said Chris.

Snaking its way through Germany and 
the Netherlands, the ‘Active Discovery on 
the Rhine’ escorted tour allows its guests 
to discover both well-known and off-the-
beaten-path treasures at each stop, via their 
choice of active outing. 

These include climbing the UNESCO World 
Heritage Marksburg Castle in Braubach; 
cycling along the Rhine; participating in a re-
enactment of Roman Games in Xanten, and 
joining a running tour in Amsterdam.

For those looking to discover the gems 
of the area, guests will also have the option 
to experience the wine of the region at a 
tasting in Eltville, the art of chocolate at 
the Chocolate Museum in Cologne and 
German delicacies during a culinary tour in 
Duisburg. 

Walk the mining corridors of an ancient 
volcano, marvel at a live concert at Castle 
Engers, and visit the Zollverein Coal Mine, 
also a UNESCO World Heritage Site. Or 
perhaps take part in a Roman Clothes 
Workshop and get creative with a paintbrush 
at a painting class in Amsterdam. 

This ability to self-tailor and mould their 
traditional itineraries now allows Avalon 
Waterways to not only cater to its existing 
target market with this thirst for experiential 
travel, but also tap into a slightly younger 
market looking for a more flexible approach. 

■ For more information on the ‘Active 
Discovery on the Rhine’ tour visit  
www.avalonwaterways.com.au 

Details of the first of Avalon Waterway’s 
immersive river cruises ‘Active Discovery  
on the Danube’ can also be found at  
www.avalonwaterways.com.au

experiential travel
Avalon Waterways caters to the demand for



2018 EARLY BIRDS
RUSSIA - CROATIA - EASTERN EUROPE

20 day, Moscow & the Baltic’s to Vienna
$500

COMPREHENSIVE INCLUSIONS
FULLY ESCORTED

GUARANTEED DEPARTURES

*Valid on bookings for selected tours, Book by 29th Dec 2017, Pay in full 
by 28th Feb 2018 . Standard Beyond Travel booking & Discover More

Voucher conditions apply. Refer to the website or brochures for full details

PREMIUM TOURS

voucher
per couple

$400 voucher
per couple

10 day, Prague, Vienna & Budapest
13 day, Eastern European Panorama
11 day, Bosnia, Croatia & Slovenia

14 day, Zagreb to Venice
11 day, Dubrovnik to Venice

14 day, Russia, the Baltic’s & Warsaw
18 day, Russia, Baltic’s, Poland & Prague

11 day, Belgrade to Zagreb

$300 voucher
per couple

9 day, Dalmatian Sunshine 
7 day, Warsaw, Berlin & Prague

7 day, Experience Slovenia
7 day, Prague & Vienna
9 day, Warsaw to Vienna

7 day, Little Tour of Russia
8 day, Venice, Florence & Rome

7 day, Vienna & Budapest
9 day, Vienna to Warsaw

7 day, Zagreb to Dubrovnik
9 day, Croatia  Express

BOOK BY 29 DECEMBER 2017!
Vouchers redeemable on hundreds of

additional Beyond Travel services

Email: info@beyondtravel.com.au 
Call: 1300 363 554 

www.beyondtravel.com.au
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INSIDER JOURNEYS has just launched 
their all new Footloose Tours, an exclusive 
program offering an alternate way to tour for 
independent travellers.

Ideal for those wanting a unique yet flexible 
experience, Footloose Tours is based around a 
maximum of 20 passengers. With all essentials 
included, Footloose Tours also gives travellers 
the freedom to choose from a range of day 
tours and dining options in every destination 
while ensuring great value for money.

With expert local English-speaking guides 
on the ground in each destination, travellers 
will be introduced to their hometown, 
showcasing the best of each location and 
providing an experience that a guidebook 
simply cannot offer. 

“Footloose Tours is one of many steps on 
the journey we are undertaking for the IJ’s 
brand,” said Tony Mayell, Managing Director 

of Insider Journeys.
“This is the first time we have offered 

this type of group touring product. We are 
confident that it will be a great option for 
today’s traveller and obviously it is very 
exciting for the Insider Journeys brand. This 
product will be very positively positioned 
and aggressively priced in the marketplace, 
quality at a competitive price.”

Guaranteed departures with a minimum 
of two bookings also gives single travellers 
more freedom in booking solo trips. Check 
out the Footloose TVC at  
youtube/OXhJns4W1NU

The new program is featured within the 
new 156-page Insider Journeys brochure 
that covers all of the company’s products 
including private travel, river cruises and 
small group journeys.
■ insiderjourneys.com.au

What’s Hot 2018: Asia

ADDING A little 
extra spice into the 
mix of things, youth 
travel operator 
Contiki has 
introduced a new 
Southern India 
itinerary for 2018.

A completely 
different side to 
India can now 
be explored with 
the launch of the 
new ‘Southern Spice’ trip. 
Travellers can immerse themselves in a 
unique culture and explore temples, tea 
plantations and a tiger reserve. 

The new 10-day itinerary will take 
travellers from Chennai through 
Pondicherry, Kumbakonam, Madurai, 
Periyar, Kerala Backwaters and Cochin. 
The company has introduced the trip 
following the popular ‘Eternal India’ trip 
through Northern India that launched 
in 2016.

Travellers can expect a special stay in 
an overnight house boat on the Kerala 
Backwaters, as well as viewing a martial 
arts performance in Kalaripayattu and 
a taking a rickshaw ride to Meenakshi 
Temple in Madurai. There are also visits 
to a spice plantation, tea factory, a silk 
weavers home and bronze casting 
school.

“By introducing a Southern Spice 
trip into our Asia 2018 program, Contiki 
continues to connect with all kinds 
of travellers, bringing all elements of 
India into the mix,” said Katrina Barry, 
Managing Director of Contiki Australia.

“Whether they want to ignite their 
senses with hearty street food and 
commotion in Old Delhi, or board a 
traditional wooden houseboat along 
the tranquil Kerala backwaters, the 
choice is theirs”

The 2018 Asia program offers five 
other trips, including ‘China Adventure’ 
and the ‘Big Indochina’. Savings up to 
$550 are available on trips running from 
January next year and an early payment 
discount of 10 per cent is valid until 
November 21.
■ contiki.com
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Halong Bay

Terms and Conditions: *Conditions apply. Advertised price is per person twin share and based on low season travel between 1 May and 30 June 2018. For tours outside these low season dates, surcharges apply. 
Agents may charge service and credit card fees, rates vary. Offers may be withdrawn without notice and are not combinable with any other offers unless stated. Price correct as at 20 September 2017 but may fluctuate if  
surcharges, fees, taxes or currency change. Insider Journeys booking terms and conditions apply. Please check all prices, availability and other information before booking. ABN 84 003 237 296. Valid 
for new bookings only.

HIGHLIGHTS
• Gain an insight into Cambodia’s chilling past during a visit to the 

Tuol Sleng Museum.
• Explore the iconic temples of Angkor including Angkor Wat, 

Bayon and Ta Prohm.

INCLUDES
• 4 nights hotel accommodation
• Breakfast daily
• 1 internal flight within Asia
• Transport in air-conditioned vehicles 

(except tuk-tuk touring)
• Group touring
• Entrance fees
• Local English-speaking guides
• Return transfers

DEPARTURE DATES
1 January to 30 December 2018

5 DAYS FROM $475*PP TWIN SHARE

5 DAYS START: Phnom Penh FINISH: Siem Reap

Phnom Penh
(2 nights)

Angkor Wat & Siem Reap
(2 nights) 

CAMBODIA

VIETNAM

THAILAND

Tonle Sap Lake

S  Start
F   Finish

Air route

TA PROHM TEMPLE

FOOTLOOSE
CAMBODIA
EXPERIENCE CAMBODIA WITH  
INSIDER JOURNEYS’ 5 DAY 
FOOTLOOSE TOUR
Footloose Tours are ideal for independent 
travellers wanting a unique yet flexible experience 
and great value for money. Travel with a maximum 
of 20 other travellers, while enjoying the freedom  
to choose from a range of day tours and dining 
options in each destination.

FOOTLOOSE CAMBODIA

ANGKOR WAT

Visit insiderjourneys.com.au | Phone 1300 362 777



AUSSIES CAN look forward to an exciting 
new route to Europe following the 
announcement by Thai Airways International 
of the launch of direct services from Bangkok 
to Vienna.

At a press conference in Bangkok, senior 
executives from THAI joined officials from the 
Vienna Tourist Board to launch the new route, 
which will commence on November 16.

“The European market is substantial 
in size and potential and is growing on a 
continual basis,” said Mr. Viroj Sirihorachai, 
on behalf of Mrs. Usanee Sangsingkeo, 
THAI Acting President and Executive Vice 
President, Commercial Department.

“Data from the Tourism Authority of 
Thailand in 2016 shows that approximately 
six million tourists travelled from Europe to 
Thailand, an increase of 6.8 per cent from 
2015. Tourists from Eastern Europe, including 
those from Austria in Central Europe, ranked 
fifth amongst European tourist arrivals in 
Thailand or an increase of 10.5 per cent from 
2016.”

Opening flights to Vienna enables THAI to 
serve passengers in neighbouring Eastern 
European countries within a 300 kilometre 
radius. These are countries such as Czech 
Republic, Poland, Slovakia, Hungary, Croatia 
and Slovenia, with a combined population of 
approximately 32 million people. 

“Currently, THAI flies to 12 destinations in 
10 countries in Europe: Copenhagen, Oslo, 
Brussels, Paris, Frankfurt, Munich, Zurich, 
Stockholm, London, Rome, Milan, and 
Moscow, which equates to more than 80 
flights per week,” added Mr Sirihorachai.

“During Jan-June2017, approximately 
3.4 million European tourists travelled to 
Thailand, an increase of seven per cent, 
compared to the same period last year, 
whereby Eastern European including 
Austrians remained the fifth largest group 
and increased 17.3 per cent.”

Vienna is known for its famous residents, 
such as Mozart, Beethoven and Sigmund 
Freud. As the city of music, it is renowned 
for its classical composers as well as Imperial 
Palaces that include Schonbrunn Palace 
and the Museumsquartier baroque district. 
There’s also Viennese cuisine, including the 
various meats and strudels, as well as the 
world famous Sachertorte that has its origins 
in the city.

“Vienna’s appeal as a cosmopolitan city 
of music and culture, its globally networked 
economy and the multiple times it was 
named the most liveable city in the world 
are just a few of the reasons for the great 
popularity of the Austrian capital – not only 
among the more than six million tourists, 
who visit the city each year, but also among 

international businesspeople,” said Mr 
Norbert Kettner, Managing Director, Vienna 
Tourist Board. 

“The Thai Airways direct flight connection 
from Bangkok will provide further strong 
impetus to Vienna and marks another step 
towards realising our 2020 tourism strategy, 
which will see Vienna firmly positioned as a 
European gateway city in business, science 
and tourism.”

THAI will operate roundtrip flights from 
Bangkok to Vienna utilising Boeing 777-
300ER aircraft that will feature 348 seats 
consisting of 42 seats in Royal Silk class 
and 306 seats in economy.  Four roundtrip 
flights per week will be operated on Monday, 
Thursday, Saturday and Sunday. THAI 
currently flies 39 times a week from Australia 
to Bangkok with connections to/from the 
new Vienna services.

■ Contact THAI in Australia on 1300 651 
960 or visit thaiairways.com

THAI PREPARE TO WALTZ INTO

What’s Hot 2018: Asia
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 Mrs. Usanee Sangsingkeo, Acting President, 
Thai Airways International, and Mr. Gerhard 
Gotz, Consul General of the Austrian Embassy 
in Thailand

Vienna
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DREAM CRUISES’ Genting Dream is to be 
home ported year-round in Singapore 
starting from December 3. This marks a 
first for Singapore to host a brand new, 
innovative premium luxury ship year-round. 

Genting Dream is a floating, luxurious 
integrated resort, soon be a Singapore icon, 
calling at more than 10 ports in Singapore, 
Malaysia, Indonesia, Thailand and Vietnam 
during 2018 to cater to a growing number of 
sophisticated fly-cruise vacationers. 

Dream Cruises aims to be a pacesetter in 
Singapore by being the first cruise liner to 
offer inspirational luxury, which is Asian at 
heart and international in spirit.

Beginning December 3, Dream Cruises 
will offer an appealing range of five-night 
Sunday cruises from Singapore to popular 
destinations such as Kuala Lumpur, Penang 
and Phuket, and will also launch a new and 
highly anticipated five-night cruise in the Java 
Sea to Surabaya and North Bali. Passengers 

can combine the Straits of Malacca and Java 
Sea for a 12-night cruise experience.

Guests who embark on Genting Dream 
in Singapore will not only experience the 
cultural attractions of nearby Southeast Asia 
destinations, but they will also enjoy a new 
experience at sea with luxurious comforts, 
thrilling shows and numerous dining options.  

The ultimate in luxury at sea is redefined 
at the Dream Palace, which offers a ‘ship 
within a ship’ experience featuring highly 
personalised European-style butler service. 
The two duplex Garden Penthouses are the 
epitome of elegance and are among the 
largest at sea. 

Dream Palace features an exclusive 
pool and sundeck for all its guests in the 
142 suites inclusive of fine dining in your 
private restaurant and exclusive gym. 
All designed for a discreet and exclusive 
vacation experience. Each suite in the Dream 
Palace complex is furnished with fine Italian 

GENTING DREAM TO HOMEPORT YEAR-ROUND 
bed linens, amenities & luxury bathrooms. 
Indulgence abounds in every detail.

Dining onboard is certainly a treat for any 
foodie. Indulge in the flavours of the world 
with more than 35 restaurant & bar concepts, 
including scenic alfresco dining. A definite 
stand-out is ‘Bistro’ by well-known Australian 
Chef, Mark Best. 

Dream also houses the very first floating 
version of Penfolds’ Wine Vault, allowing 
connoisseurs onboard to indulge in an array 
of rare wines and fine vintages. 

Guests will also be able to indulge their 
passion for the finer things in life at the 
world’s first JOHNNIE WALKER HOUSE at sea. 
An exclusive opportunity to appreciate, taste 
and purchase a selection of the rarest John 
Walker & Sons variants and single malts that 
are not available elsewhere.

You can also expect an array of 
inspirational onboard experiences designed 
to cater to our guests’ preferences and 
interests. Signature experiences include the 
comprehensive Dreamscape educational 
and enrichment program; Crystal Life health 
and wellness facilities offering the largest 
Asian reflexology spa at sea; a dedicated 
personal shopper for 1,100 square metres of 
duty free shops, a six slide water park, ropes 
course with “far-out” zip line for families and 
much more. 

Dream Cruises redefines vacation travel with 
a transformational journey at sea, featuring the 
highest service standards with only the finest 
experiences from around the world. 

Genting Dream’s sister ship – World Dream 
– launches this month and will call Hong 
Kong her home. She will visit iconic ports 
of call in the Philippines & Vietnam such as 
Boracay & Ho Chi Minh City.  

Currently Dream Cruises is offering 50 
per cent off all categories onboard Genting 
Dream for her Singapore deployment. 
■ For bookings & further information,  
visit dreamcruiseline.com

in Singapore

What’s Hot 2018 Cruising: Advertorial

Dream Palace sun deck & pool

Bistro by Mark Best

Genting Dream
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Asia – Mekong River Cruising
The ease and proximity of the Mekong 

River to Australia – combined with luxury 
cruising at great value – is proving popular 
among Evergreen’s guests. 

With exclusive charters of boutique vessel 
the Mekong Navigator again in 2018, this 
eight-day cruise will appeal to those who are 
looking for exceptional value. It’s a winning 
combination of great value luxury cruising 
with daily shore excursions, 20 meals with 
complimentary wine and beer with lunch 
and dinner plus all tipping, gratuities and 
port charges included.

The best-seller is the 19-day ‘Vietnam 
& Cambodia Explorer’ which includes the 
seven-night Mekong River cruise, preceded 
by a nine-night tour from Hanoi to Ho Chi 
Minh City, then two nights in Siem Reap.

Africa
Evergreen’s just-released 2018 Africa 

brochure features a 20-day ‘South Africa & 
Victoria Falls Tour’ including a two-night 
cruise on the Chobe River. 

Guests can enjoy three nights in Cape 
Town and three nights in Kruger National 
Park, ending with a serene river cruise for 
close-up wildlife spotting from the comfort 
of the boutique river cruiser, Chobe Princess.

Europe
What’s better than one eight-day deluxe 

river cruise? Two eight-day cruises over 15 
days, of course! 

Following the launch of three brand 
new ‘Star Ships’ in 2017 on rivers in France 

and Portugal, Evergreen’s unique 15-day 
‘Douro & Rhône’ combination is popular with 
Australian guests keen to make the most of 
their time in Europe.

In addition, there’s the company’s 
exclusive 15-day ‘Three Rivers Discovery 
Cruise’ in Portugal and France. It features 
two seven-night deluxe ‘Star Ship’ cruises on 
Portugal’s Douro River and France’s Rhône 
and Saône Rivers including transfers. 

Also popular is the 15-day ‘Rhine & 
Rhône River Cruise’ from Amsterdam to 
Nice. The itinerary starts in Amsterdam then 
travels the Rhine to Basel on the first of two 
seven-night cruises. Guests will discover 
Cologne Cathedral, the Koblenz Fortress 
and experience the Rhine Gorge before 
embarking on the seven-night Rhône & 
Saône Rivers cruise.

Combining river  
and ocean cruises

Per capita, Australia has one of the 
largest appetites for cruising in the world. 
Evergreen is renowned for combining style 
and value so they’ve packaged together 

Here, Evergreen predicts which areas they 
think will be ‘hot’ for cruisers next year.

AROUND THE WORLD IN 

80ways

their popular South of France river tour with 
a Mediterranean trip with MSC for a leisurely 
cruise that spans the best of both river and 
ocean offerings.   

The 15-day ‘Sensations of Southern France 
& Mediterranean Cruise’ includes the South 
of France before joining a seven-night cruise 
of the Mediterranean onboard MSC Seaview, 
stopping at Genoa, Naples, Messina, Valetta 
in Malta, then Barcelona.

Also selling fast for 2018 is the company’s 
other popular river and ocean combination, 
the 29-day ‘Splendours of Europe & Norwegian 
Fjords’ experience. This combines the classic 
Rhine, Main and Danube cultural cruise with 
the extraordinary wild beauty of Norway.

Portugal is always HOT!
One of the best-kept secrets in Europe, 

river cruising in Portugal is packed with 
charm, character, culture, cuisine and 
scenery. Aboard Emerald Radiance, the pace 
is relaxed and timeless local traditions melt 
into contemporary comforts on this new 
‘Star Ship’ over the course of eight days.
■ evergreentours.com.au

Above: Emerald Radiance
Chobe Princess
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*Conditions apply. For FULL conditions refer to Evergreen’s brochures & website. All prices based on per person twin share. Valid on new bookings only. Not valid in conjunction with any other offer. All prices based on land and cruise components only. Price based on: 18 Day ERPK 
12/9/18 departure including the Earlybears Discount and full early payment discount 9 months prior to departure. 19 Day ERPC 18/4/18 departure including the Earlybears Discount. 24 Day EPRA 28/4/18 departure including the Earlybears Discount. 25 Day EPCE 25/4/18 departure 
including the Earlybears Discount. $1,000pp non-refundable deposit due within 72hrs of booking. Valid for bookings with deposits until 31/11/17 and subject to availability at time of booking or until sold out. Surcharges may apply on credit card transactions. Prices, dates, taxes & 
availability correct at 17/10/17 & subject to change. Evergreen Tours (a division of Scenic Tours Pty Ltd) ABN 85 002 715 602. Booking Code: EV3573.

24 DAY CANADA & ALASKA AND 
GLACIERS CRUISE
• 12 Day Deluxe Rockies Tour, including 2 Day Rocky 

Mountaineer Rail Experience
• 7 Night Alaska Inside Passage Cruise
• 6 Day Alaska Tour & Rail
• Ice Explorer Tour & Midnight Sun Express Train
• Banff & Jasper National Parks
• Denali National Park & Mt McKinley
• 48 Superb Meals including a Highlight Breakfast

From $10,095pp*
SAVE up to $1,800 per 

couple

From $10,495pp*
SAVE up to $1,800 per 

couple

25 DAY ROCKIES, ALASKA CRUISE & 
EASTERN CANADA 
• 11 Day Deluxe Rockies Tour, including 2 Day Rocky 

Mountaineer Rail Experience
• 7 Night Alaska Inside Passage Cruise
• 8 Day Eastern Canada Tour: Toronto, Ontario,  

Quebec City, Montreal
• Ice Explorer Tour & Niagara Falls Cruise
• Butchart Gardens, Banff & Jasper National Parks
• 49 Meals including 2 Highlight Dinners

19 DAY ROCKIES EXPLORER & ALASKA 
CRUISE
• 11 Day Deluxe Rockies Tour, including 2 Day Rocky 

Mountaineer Rail Experience
• 7 Night Alaska Inside Passage Cruise
• Glacier Bay National Park
• First Class Hotels including Hilton Whistler Resort
• Butchart Gardens, Banff & Jasper National Parks
• Ice Explorer Guided Tour
• 36 Superb Meals including a Highlight Breakfast

From $7,295pp*
SAVE up to $1,800 per 

couple

SAVE UP TO 
$2,300 PER COUPLE

18 day 
Deluxe Rockies Tour 
with Alaska Cruise

$6,645pp*
from

YOUR DELUXE TOUR INCLUDES:

Unique 
‘You’re Invited’ 
cultural events

All tipping & gratuities, 
transfers, porterage 
and taxes included*

Most meals  
included

Guided tours through 
cities, towns 

and national parks

Premium first class 
hotels

Evergreen Tour 
Director &  

Local Guides

Your time 
to explore

Canada & Alaska 2018
Earlybear offers will end 30 November

Call 1300 383 747
visit evergreentours.com.au or contact your  
Evergreen Expert Travel Agency

EV3573_Traveltalk_Oct_PressAd_A4.indd   1 19/10/17   3:08 pm
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March:  
Royal Caribbean’s Symphony  
of the Seas launches

ROYAL CARIBBEAN has announced the 
incredible new features debuting on 
Symphony of the Seas, the cruise ship set to 
take the title of the world’s biggest when it 
launches in March 2018. 

The new features will join the line-up of 
Royal Caribbean exclusives – such as robot 
bartenders at the Bionic Bar; the iconic 
AquaTheatre showcasing high-flying, high 
diving performances; and the Ultimate 
Abyss, the tallest slide at sea - all set in the 
unique seven-neighbourhood concept of 
the award-winning Oasis-class ships. 

New additions include the Ultimate 
Family Suite, a two-level interactive suite 
with debut eye-popping features, including 
an exclusive slide from the kid’s only 
bedroom down to the living room below, 
a floor-to-ceiling LEGO wall, an air-hockey 
table and hidden nooks for chilling.

There’s also the largest laser tag arena 
at sea; submarine-themed escape room; 
Playmakers Sports Bar & Arcade; Sugar 
Beach candy and ice-cream shop; Hooked, 
Royal Caribbean’s first New England-style 
seafood restaurant; El Loco Fresh offering 
Mexican fare; new Aquatheatre, ice-skating 
and stage shows; and a redesigned check-in 
experience, featuring facial recognition. 

December: 
The Cruising Revolution begins – 
Celebrity Cruises Launches Edge. 

CELEBRITY CRUISES delivers the revolutionary 
Celebrity Edge in December 2018. 

Designed completely in 3-D and featuring 
the work of A-list global architects and 
designers, the 2,918-guest Celebrity Edge 
features expanded staterooms, ship-climbing 
Magic Carpet platform, transformational 
Garden of Eden venue and stunning suites 
that set a new standard for ship design.

Cantilevered from the side of the ship, 
the Magic Carpet is the size of a tennis court 
and scales the 16-deck ship through the day 
and evening, positioning at four of the ship’s 
decks, transforming into a new and exciting 
experience at each one. 

“Eden” is a unique, multi-storey venue 
where state of the art design is fused 
throughout, including cuisine served by 
“Edenists” and the Library of Plants, a five-
metre tall garden that serves Eden Bar with 
fresh cocktail ingredients. 

By morning, Eden is a chillful escape 
where yoga, or coffee and a croissant can 
be enjoyed with expansive views of the 
world. In the afternoon, Eden becomes more 
playful, with hands-on enrichment seminars, 
wine tastings and cocktail-making classes. 
As the sun sets, the evening ushers in Eve 
at Eden, a sinful fusion of performance art, 
culinary exploration and nightlife.

Staterooms include two new two-
bedroom, two-bathroom Iconic Suites 
situated above the ship’s bridge, and six 
split-level Edge Villas, which offer stunning 
views from two storeys of windows, private 
plunge pools and direct walk-out access to 
The Retreat Sundeck.

The Rooftop Garden is one of many 
spaces aboard Celebrity Edge that will 
lure guests out to relax and play. Tended 
daily by a resident horticulturist, it is the 
perfect place for guests to enjoy games 
and activities through the day. At night, it is 
home to live music and the outdoor movie-
and-meal pairing of “A Taste of Film.”

What’s Hot 2018 Cruising: Advertorial

Mark your  
calendars  
for an epic  
cruising  
year ahead
Make sure you put these dates 
in the diary; you won’t want 
to miss the hottest things 
happening in cruise in 2018.

Edge Villa, Celebrity Edge 
Below: Magic Carpet, 

Celebrity Edge

Top to bottom: Playmakers Bar, Ultimate 
Family Suite and El Loco Fresh aboard 
Symphony of the Seas
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LINDBLAD EXPEDITIONS has launched 
its 2018 Alaska brochure with each of its 
ships uniquely adapted to five expedition 
itineraries.

Guests can experience Alaska onboard the 
National Geographic Venture as it officially 
sets sail in 2018, increasing the opportunity 
for unique expeditions in the region. 

Onboard the other three ships – National 
Geographic Sea Lion, National Geographic Sea 
Bird and National Geographic Quest – guests 
will continue to explore all Alaska has to 
offer. Wildlife encounters include breaching 
humpbacks, orcas circling for prey, bears and 
eagles. 

The dedicated brochure details five in-
depth diverse itineraries including British 
Columbia, Alaska’s coastal wilderness and 
Haida Gwaii. The itineraries are complete for 
active explorers to enjoy an array of options 
from energising hikes through old-growth 
forests, to slower walks via the unique 

wonders of the native flora. 
Veteran naturalists will reveal the 
vivid and surprising undersea 
life while there’s also a visit to 
ancestral First Nation villages.

With more than 35-years’ 
experience of explorations in 
Alaska, Lindblad has fostered 
an authentic and meaningful experience 
for guests, as well as equipping them with 
the tools such as zodiacs, kayaks and paddle 
boards. Plus, hydrophones and bow cams 
have also been included to make whale 
watching even more remarkable.

In addition to a Lindblad-National 

Geographic certified photo 
instructor on every departure, 
Lindblad Expeditions is also 
the only company in Alaska 
with an undersea specialist 
aboard.  And with multi-
generation travel encouraged, 
families can ensure a seamless 

getaway where kids can thrive in a social 
setting and learn about conservation 
projects, plus enjoy hands-on nature lessons 
from naturalists who have the right balance 
of education and fun.
■ adventureworld.com.au/brochures; 
au.expeditions.com

What’s Hot 2018: Cruising

SCENIC HAS announced a new cruise to 
Cuba aboard its much-anticipated six-star 
ship following increased demand from 
travellers eager to visit the country.

Dubbed as the world’s first discovery yacht, 
the 228-guest Scenic Eclipse will offer a 14-day 
‘Cuba in Depth’ itinerary departing from 
Miami on October 5 next year. Fares start from 
$15,595 per person twin share for the round 
trip voyage, which will call at Havana, Isla 
de la Juventud, Cayo Largo Sur, Cienfuegos, 

Casilda, Santiago de Cuba and Antilla.
While in Havana, cruisers will be able 

to enjoy two exclusive Scenic Enrich 
experiences. These opportunities include a 
private display of Cuban percussion drums 
and dancing, as well as a front row seat at 
Castillo del Morro to witness the age-old 
tradition of the firing of the cannon, with the 
city lights as the backdrop.

Guests will also have plenty of time to 
explore each destination at their own pace, 

with 41 Scenic Freechoice activities offered 
across eight ports. These include a horse and 
carriage ride around Havana’s historic city 
centre and a visit to a cigar factory, a visit to 
Moncada Barracks in Santiago de Cuba and a 
dance lesson in Antilla.

With kayaks and Zodiacs onboard, guests 
will be able to explore Cuba from the water 
as well as land in Cayo Largo Sur, Antilla and 
Isla de la Juventud.
■ scenic.com.au

READY TO WITNESS AN ECLIPSE
Cuba

Time to add  
a venture into

Alaska
National Geographic Sea Lion
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GONE ARE the days when barging was 
solely a means of transport. Barge cruises 
are now at the forefront of leisure boating, 
giving passengers unique vantage points to 
stunning vistas and incomparable access to 
picturesque, quaint towns that most cruise 
ships cannot offer.

Barge Travel Connection invites you to 
see Europe’s finest while you drift through 
ancient and modern waterways. Hop on one 
of our elegant barges, sip rich wine, enjoy 
fine dining and immerse yourself in Europe’s 
history and culture, one stop at a time.

Our all-inclusive barge cruises are 

masterfully planned to provide the most 
rewarding and unforgettable experiences. 
Simply choose a cruise based on your 
interests, guest size and target destination – 
we will handle the rest. 

Our attentive and knowledgeable team 
will take care of your excursions, transfers 
and anything needed on the trip. Sit back 
and relax as we take you through a week-
long journey that will leave you breathless at 
every turn.
Unwind in Luxury & Style

Our barges are some of the most 
luxurious in Europe, fitted with all the 

modern comforts and with each exuding 
a style of its own. Quality wood panelling 
and carpeting, an artful blend of antique 
and traditional décor and Jacuzzis on the 
outdoor deck – some even feature a grand 
piano. All cabins have private bathrooms and 
are well-furnished for utmost comfort.

Each barge caters to a maximum of 
24 people so our highly-professional 
and English-speaking crew ensure an 
intimate experience. A hostess and a 
seasoned captain provide information and 
commentary throughout.
Castles & Countrysides, Towns & Ports

Be it medieval castles, rural scenes or 
bustling old towns, Barge Travel Connection 
has something absolutely stunning to  
offer you. 

Try France’s world-famous vineyards 
and landscapes, outstanding chateaux and 
UNESCO World Heritage sites. Plunge into 
Belgium for the romantic city of Bruges, 
the industrial port of Antwerp, or the 
masterpiece that is Ghent. England offers 
serene countryside, storybook rural towns 
and opulent Highclere Castle, Hampton 
Court and Windsor Castle.

The list goes on, including Ireland, 
Scotland, Holland, Italy, Germany and 
Luxembourg. All you have to do is decide 
where to go first.
■ bargetravel.com.au

See Europe through  
the waters

How Discerning Travellers Cruise 1300 150 725 
info@bargetravel.com.au

www.bargetravel.com.au

European cruises

Outstanding Service

All Inclusive

Fine Dining

Daily Excursions

Unique Experiences
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AZAMARA CLUB Cruises has launched a new 
range of more than 100 ‘Cruise Global, Connect 
Local’ shore excursions in Australia and Asia.

The 690-guest Azamara Journey will arrive 
Down Under via the west coast in January 
for the line’s third season in Australia. It will 
make maiden calls to a number of ports, 
including Albany, Esperance, Fremantle, 
Kangaroo Island and Adelaide, and all with 
exceptional shore excursions to match.

The ‘Cruise Global, Connect Local’ concept 
was launched in January this year and 
incorporates a diverse and immersive range 
of on-shore experiences in each port of call. 
These are categorised to accommodate for 
the travel style of every guest and ensure 
that passengers can make the most of 
Azamara’s longer port stays. 

On the cruise line’s maiden visit to 
Kangaroo Island, guests will have the 
opportunity to embark on a culinary 
adventure, sampling the premium local 
produce. They will begin the day with a visit 
to Clifford’s Honey Farm and watch Ligurian 
bees at work as they create the island’s 
signature Ligurian honey. 

From there it’s on to the Emu Ridge 
Eucalyptus Distillery, the last remaining 
distillery in South Australia. Guests will 
learn about the history of eucalyptus oil 
production and peruse the gift shop filled 
with products made with the oil, as well as 
local arts, crafts and souvenirs. The day ends 
at Island Pure Sheep Dairy with a tasting of 
their haloumi cheese.

The 18-night ‘Australian Explorer’ cruise 
departs from Bali on January 21 and fares 
start from $5,699 per person twin share for 
an interior stateroom.

Great Aussie experiences  
are a shore thing

What’s Hot 2018: Cruising

As the cruise line counts down to its third and biggest season yet Down Under, the 
690-guest ship Azamara Journey will spend November and December sailing exotic Asian 
itineraries from ports like Singapore, Hong Kong and Dubai, with calls to a number of 
alluring destinations, including Celukan Bawang in Indonesia, Kota Kinabalu in Malaysia 
and Goa in India, famous for its spicy seafood curries and golden-sand beaches.

Fleet gets set to  
welcome a new sister
AZAMARA CLUB Cruises has announced it 
has entered into an agreement to purchase a 
sister ship to Azamara Journey and Azamara 
Quest, with delivery taking place next March. 

“We are pleased to expand our portfolio 
by 50 per cent, allowing us to visit even 
more regions of the world through the 
acquisition of this sister ship,” said Larry 
Pimentel, President and CEO of Azamara 
Club Cruises. 

“Our loyal guests and travel partners have 
asked for this expansion for a long time; we 
are very pleased to deliver this to them.”

The new addition, Azamara Pursuit, is 

comparable in size to its sister ships and 
as such it will also allow visits to unique 
ports that larger ships are unable to reach. 
Together, the three ships will support the 
brand’s commitment to enrich destination 
immersion around the world, by staying 
longer in port to allow guests to experience 
more.

The ship’s décor will be updated to 
match the brand’s upmarket position. These 
updates will be similar to the renovations 
recently introduced on the Azamara Journey 
and Azamara Quest, bringing guests the 
experience of a boutique hotel at sea.
■ azamaraclubcruises.com
azamara.com/pursuit

Above: Azamara Pursuit 
Below left: Hanson Bay, Kangaroo Island 
Below right:  Dave Clifford, Ligurian beekeeper  
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Q: What’s the secret to your success?
A: Perseverance is the word I like to use. It 
hasn’t been an easy journey: we have had a 
bumpy ride along the way and always been 
the underdogs of the industry. But we’ve 
earned the trust of all of our clients here in 
Australia, New Zealand and other markets. 

We’ve also stayed true to our message to 
agents that we are all about them. We don’t 
compete against them for the same customer 
and we offer a flexible solution where they 
can control their margin, which has been a 
very enticing proposal for them. Agents are 
one of our key assets and we want to make 
them look great in front of their customers.

Q: And now you’re launching  
into America?
A: America has been very tricky for a lot 

Exciting times at Excite Holidays. The company celebrated 
their 15th birthday recently, ahead of their launch in America. 
We spoke to George Papaioannou, Co-Founder and Executive 
Director, about their plans for 2018 and beyond.

What’s Hot 2018: USA 

of companies out there who have had an 
offering and tried to tap into the market. 
You need to have some serious contacts to 
penetrate the U.S. market but we believe that 
if we can develop those relationships and 
we’ve got a really good value proposition 
then we can penetrate that market and take a 
significant share of that pie. 

Q: How is your offering different  
to those that have tried to crack  
the U.S. market and failed?
A: It’s our core value being all about the 
agent. Not only do we offer a really good 
technological solution but customer service 
is also a big thing for us while our experience 
and our expertise in the world of travel 
agents is also a major selling point. 

We have managed to obtain great loyalty 
over the years and if we can replicate that 
formula and show that same tender loving 
care to the agents in America I’m sure 
they’ll love us, the Excite team and the 
technological solutions we have to offer.

Q: Do recent events in the U.S. make 
this a bad time to launch there?
A: We started our business straight after 
9/11 and everyone thought we were mad 
because there was a fear that people 
wouldn’t travel. But I think Aussies and 
Americans have a tendency to move on and 
not live in fear. 

There’s never a perfect moment to enter 
a market but believe me we are going to 
serve those agents as well as we do those 
in Australia. America is a significant and key 
element of our global growth strategy.

Q: So will you diverge into  
other world markets?
A: Eventually, yes, absolutely. We have a 
growth strategy but we need to make sure 
we’re making the right moves at the right 
time.

Q: Like China, for example?
A: It’s a huge and emerging market and 
we’d be crazy not to dabble in that market.

Q: What is your vision for Excite?
A: We want to be a bona fide global player. 
I can’t say that we’re big time in the global 
space at the moment, but we will be. Our 
name is out there and people know we are 
good at what we do. We’ve got an amazing 
value proposition for the trade and I think 
there a lot of people and markets out there 
who could benefit from our offering.

■ exciteholidays.com.au

Coming to 
America

Santa Monica pier
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Off the beaten track Europe 
Abercrombie & Kent offers a wonderful 

selection of journeys to all the great 
European cities and regions. But where 
the portfolio really comes into its own is in 
the less-travelled, emerging destinations 
in Eastern, Central and Northern Europe, 
the new favourites of the world’s most 
discerning and intrepid travellers. 

For travellers wanting to experience 
Europe away from the madding crowd, A&K 
recommends the Baltic States, Poland and 
Montenegro as well as Norway and Iceland. 

Small Group Travel
A&K also predicts its Hosted Small Group 

Journeys will have a great following in 2018.
Characterised by the small number 

of guests on each tour, the creatively 

designed and well-paced itineraries and the 
camaraderie of an expert host, travellers 
can expect more off-the-beaten track 
destinations and one-off experiences.

Examples include a voodoo trance 
in remote Benin, eagle hunting in outer 
Mongolia, the Day of the Dead festival in 
Oaxaca, helping out at a micro-financed 
knitting enterprise in Southern India, 
watching polo in the Western Himalayas, 
camel trading in Pushkar, retracing the 
steps of the mighty Timur in Central Asia, 
journeying through Persian history in 
Iran, arriving in an oasis city on the Silk 
Road, under the Aurora Borealis in Iceland 
or Norway and catching your breath at a 
clifftop monastery in the Caucasus.

Expeditionary Cruising 
A&K has over 25 years’ experience with 

expeditionary cruising and every year a new 
journey is introduced. 

In addition to sell out expeditions to the 
Arctic, Antarctic and Northwest Passage, 
next year a unique journey around Greece 
has been introduced which is already 
flying off the shelf. It is on board the new, 
exclusively chartered luxury all-balcony 
vessel Le Laperouse and is the most 
immersive and comprehensive journey to 
Greece available. 

There are daily choices for guests of 
enriching shore excursions focusing on art, 
nature, architecture, food and wine. All are 
meticulously researched, scouted and hand-
selected by A&K’s expedition experts with 
insider access and personalised insight to 
Greece’s landmarks, culture and fascinating 
history. 

Social awareness
Travellers are increasingly seeking out 

ways of transforming themselves, and 
others, through travel. 

With A&K, guests are introduced to 
Abercrombie & Kent Philanthropy (AKP), a 
registered charity here in Australia, which 
has 34 projects in 18 countries across the 
world with commitments to conservation, 
education, health and social enterprise. They 
have the opportunity to visit these projects 
and give their support. 

One example is Zambia where A&K 
travellers visit Nakatindi village, and 
experience firsthand the work that is being 
done there by AKP. These include initiatives 
in education, healthcare, social enterprise 
and conservation. 

First stop is the local school where AKP 
has invested in infrastructure, literacy, 
conservation education and a vegetable 
garden as well as the provision of lunch daily. 

Guests can then visit the clinic before 
heading to the AKP supported Chipego 
Bike Shop to meet the women who run the 
enterprise, hear about the positive impact 
being made to the community and then 
actively supporting it by renting one of the 
bikes for a trip through the surrounding 
countryside or to Victoria Falls. It’s a life-
changing experience.
■ abercrombiekent.com.au

STAYING AHEAD of the game and forecasting the new destinations and experiences which 
are going to engage discerning travellers, the experts at luxury travel company  
Abercrombie & Kent are making some predictions about what’s trending for 2018. 

Whether it’s hard-core adventure, a cultural exchange or a far-flung expedition cruise,  
A&K can offer something for first time as well as seasoned travellers.

SOMETHING FOR EVERYONE IN 2018  

from A&K
Left: The Lofoten Islands in Norway 
Above:  Antarctica

Chipego  
bike shop

The Day of the Dead in Mexico. 
Picture courtesy Darvin Santos



Left: The Lofoten Islands in Norway 
Above:  Antarctica

Chipego  
bike shop

Talk your travel agent or call A&K on 1300 851 925 for more information or visit abercrombiekent.com.au

FLY FREE TO SRI LANKA
BUSINESS CLASS FOR ONLY $1,975 pp RETURN*

*Terms and Conditions: Valid on Sri Lankan Airlines only when booked in conjunction with the A&K 11 day ‘Cultural Sri Lanka’ Itinerary from $5,530 per person twin share. Free 
economy class fare includes taxes and is valid ex Melbourne. Surcharge for economy class fl ight o� er available ex SYD, BNE, ADL and CBR at $150 per person (inclusive of taxes). 
Business Class upgrade o� er is valid ex Melbourne only. O� er is valid for sale until 10 December 2017. Valid for travel 01 October 2017 – 31 October 2018.  Black outs apply. 
Outbound not valid for travel during 08 December 2017 – 15 January 2018. Economy Class subject to N class availability and taxes to $170. Business Class subject to I class 
availability and taxes to $170. Surcharges apply to other booking classes. Business Class is valid ex MEL only and valid for 2 passengers travelling together on entire journey. Other 
terms and conditions apply, please contact Abercrombie & Kent for more details.

*Terms & Conditions apply.AVAILABLE FOR A LIMITED TIME ONLY

OR UPGRADE TO
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What’s Hot 2018: Australia

AAT KINGS have launched their 2018/19 
Australia brochure with a 10 per cent early 
bird offer for guests who book and pay in 
full before November 27.

Designed to make it easier for agents 
to seamlessly sell the company’s offerings, 
the brochure showcases more than 40 
itineraries across the Guided 
Holiday, Short Breaks and 
Inspiring Journeys trip 
styles. Highlights include a 
new ‘Victoria Hidden Gems’ 
itinerary, which unearths 
some of the secrets of the 
southern state.

“We believe it will inspire 
agent partners to share our 
amazing destinations and 
incredible experiences with 
their clients, encouraging 

HANDS ON Journeys have launched a new 
Cairns and Port Douglas tour, an immersive 
experience that combines sightseeing and 
history with Indigenous culture in North 
Queensland.

Established in 2015, the company 
currently runs empowerment tourism tours 
to Cambodia, Vietnam and India, but is 

now encouraging more Australians to get out 
and see their own country.

“Launching the empowerment tourism 
concept in Australia was a natural progression 
for Hands on Journeys,” said Simla Sooboodoo, 
Founder of HoJ.

“As I founded Hands on Journeys in 
Australia, it was especially important for me 

to find a way to both celebrate and work 
with the Indigenous communities that give 
us such a cultural rich heritage. Building this 
tour alongside the indigenous community 
has allowed us to bring something truly 
special to market.”

The five-day/four-night tour focuses on 
empowering local Indigenous communities 
while learning about the local history and 
culture in world-class tourism sites. The 
Indigenous immersion is predominantly 
through spending time with local 
communities, learning to cook traditional 
fare and learning about the culture.

The first tour launches on November 
18 and includes ground transportation 
and a local guide, four nights’ hotel 
accommodation, Cairns and Mossman Gorge 
half day tours, cooking experience with local 
Indigenous community and a day cruise 
exploring the Great Barrier Reef.
■ handsonjourneys.com.au

them to book a holiday in our stunning 
continent,” said Hans Belle, Managing Director 
of AAT Kings.

“With the array of trip styles and 
destinations on offer, there’ll be something 
that appeals to every kind of traveller – 
making our product easier to sell.”

The brochure was launched at a media 
and trade event in Sydney (pictured right), 
where guests were treated to a smorgasbord 
of Australian-themed culinary delights and 
signature cocktails. A dessert board included 
Iced Vovo marshmallow mousse cups and a 
three-tiered lamington cake.

Sustainable tourism initiatives supported 
by AAT Kings were also to the fore at the 

launch. The company supports 
a number of important 
projects with a focus on 
wildlife conservation in 
Australia – including the Save 
the Tasmanian Devil Appeal 
to protect these endangered 
mammals from the fatal Devil 
Facial Tumour Disease.

AAT Kings has also teamed 
up with Australia Zoo Wildlife 
Warriors to support the Koala 
Rehabilitation Project at their 

EARLY BIRD 
CATCHES 
THE DEAL

wildlife hospital. A donation on behalf 
of every guest at the brochure launch 
was made to the facility by AAT Kings to 
assist in continuing their important work 
rehabilitating and caring for injured and 
orphaned koalas.
■ aatkings.com

Get your hands on important  
indigenous culture

Left: PortDouglas  
Above: Mossman Daintree
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OH QUEENSLAND, the land of long sunny 
days, gloriously warm weather and amazing 
road trips in a Britz or Maui motorhome!

If we were to suggest the best time of year 
to start your campervan adventure along 
Australia’s east coast, it would have to be in 
spring. With low humidity, warm daytime 
temperatures and outside school holiday 
madness, August onwards is the perfect time 
to escape to the Sunshine State.

Pick up your campervan in Cairns, the 

destination’. Visiting in August, you’ll have the 
added bonus of avoiding the crowds while 
exploring the Great Barrier Reef, one of the 
seven wonders of the natural world.

Further down the coast we have 
Rockhampton and you’ll cross the Tropic of 
Capricorn, the southernmost latitude point 
where the sun can be seen directly overhead 
for the December solstice. Take a photo by 
‘The Spire’ – a very memorable spot along 
your route.

Continue onto Bundaberg, famous 
not just for rum, but for turtles and other 
wildlife. Residents take pride in protecting 
the little guys and streetlights get turned 
off at certain times of the year so that the 
turtles that are coming up to lay their eggs 
don’t get confused by the blinding night 
lights. August to October is also the best 
time to spot Humpback whales off the 
coast.

And your last stop, Brisbane, the capital of 
the Sunshine state. Drop off your campervan 
and enjoy the big city lights.

Not sure which campervan is right for you, 
but keen to start planning your getaway? The 
team at Britz Campervans/Maui Motorhomes 
are happy to help and just a phone call away! 

With the largest range of 2WD and 4WD 
campervans available to rent, your dream 
holiday is just around the corner.
thlonline.com

Feel like a king in Queensland
gateway to Tropical North Queensland. Think 
Great Barrier Reef, tropical rainforest and rich 
indigenous culture – plan to spend a few 
days exploring here!

Make your way south to Townsville, 
along the route also known as Great Green 
Way with sandy beaches, World Heritage 
rainforests and plunging waterfalls.

Just a few hundred kilometres south 
you’ll reach Airlie Beach, the Gateway to 
the Whitsundays, an Australian ‘must see 

What’s Hot 2018 Australia: Advertorial
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#GoByCamper

Campervan. 4WD. Car Rentals

The crew at Britz
campers love a great
self-drive adventure,
and a QLD roadtrip is
on top of the list.
Check out the great deals available for
the ever popular 2WD campervans
(with everything that opens and shuts)
or grab yourself a NEW 4WD (under 6
months old) for a true blue camping
experience during the off road season.

Britz have 10 branches across Australia
including Cairns and Brisbane so hit the
road for the time of your life.

Book now through your preferred 
travel agent or call 1800 331 454

TICK A QLD ROADTRIP OFF
YOUR BUCKET LISTTICK A QLD ROADTRIP OFFTICK A QLD ROADTRIP OFFTICK A QLD ROADTRIP OFF
YOUR BUCKET LISTYOUR BUCKET LISTYOUR BUCKET LISTYOUR BUCKET LISTYOUR BUCKET LISTTICK A QLD ROADTRIP OFF
YOUR BUCKET LISTTICK A QLD ROADTRIP OFFTICK A QLD ROADTRIP OFF
YOUR BUCKET LISTTICK A QLD ROADTRIP OFFTICK A QLD ROADTRIP OFF
YOUR BUCKET LISTTICK A QLD ROADTRIP OFF
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AN AFRICAN safari is not simply about 
having an amazing bucket list adventure 
(although we assure you that you will)! What 
comes out of it is so much more.

Here are the knock-on effects of a visit to 
Africa: 

•  It supports conservation efforts that 
would otherwise go unfunded.

•  It creates employment, transforming 
lives and livelihoods.

•  Nature tourism is now being seen as a 
major contributor to poverty reduction.

•  Local people realise the economic 
benefits that wildlife and nature tourism 
bring, they will fight for conservation, 
even in the face of corruption and 
wildlife crime.

Most of the lodges and camps Bench Africa 
work with are passionately committed to 
ecotourism, dedicating themselves to unique 
and innovative conservation efforts in their 
respective areas. We will see this becoming 
more of the trend as we move into 2018. 

Gorilla Trekking at Bisate Lodge 
Bisate Lodge opened in June and offers 

a new level of luxury and conservation 
tourism in Rwanda. It is located in the 
natural amphitheatre of an eroded volcanic 
cone and the area has dramatic views of the 
peaks of the volcanoes Bisoke, Karisimbi and 
Mikeno, rearing up through the Afro-alpine 
forests of nearby Volcanoes National Park.

The lodge is within easy driving distance 
of Park Headquarters, from where gorilla 
treks depart daily. Hike up the mountain to 
the bamboo forest, where you will come face 
to face with the mountain gorillas and spend 
what will seem like the shortest hour of your 
life in their overwhelming presence.

Bisate is a world-class ecotourism 
venture making a far-reaching, positive 
impact on more than just the critically 
endangered mountain gorilla. It not only 
offers guests something completely unique 
to the Rwandan landscape, but a lodge 
that is steeped in local design, culture and 
traditional architecture.

What’s Hot 2018 Africa: Advertorial

The growth of  
ecotourism

WHY BOOK WITH BENCH?

Tailored to you
We take the time to understand what 

people enjoy so we can create the perfect 
holiday for your client.

Renowned service & value
Established in 1969, Bench Africa is 

Australia’s original and most prominent 
safari specialist, providing stylish, unusual 
and utterly memorable Africa holidays 
for 48 years. Our quality of service and 
expertise makes our value for money 
offers very hard to beat.

First-hand knowledge
Every member of the Bench family has 

a true passion for Africa and has travelled 
extensively throughout the continent, 
with many having lived and worked 
there.

Our commitment to you
We understand that it may be your 

clients’ ‘once in a lifetime’ dream to travel 
to Africa - it is our job to make sure that it 
is everything they dreamed it could be...
and more.

■ Call us to talk to one of our Africa 
experts. 1300 AFRICA (237 422)

“It’s a wonderful feeling knowing that 
every gorilla permit sold contributes towards 
the conservation of a much endangered 
animal species, as well as the developing 
local communities. The experience itself is 
one that you will never forget!” said Martin 
Edwards, Bench Africa General Manager.

Mountain gorillas are an endangered 
species with only around 880 remaining. 
Of those in the Virunga Massif, Rwanda 
accounts for 62 per cent of the population. 
Stringent conservation measures have 
contributed significantly to a rise in 
numbers. There are currently 20 families 
habituated for tourism and research in 
Rwanda, up from just nine in 2010.
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What’s Hot 2018: Africa

AVANI GABORONE Resort & Casino, the 
business and social hub of Botswana’s 
capital, has just completed an extensive 
$9.5million renovation.

All 156 guest rooms and public spaces, 
including the main entrance and porte-
cochere, have been rejuvenated to include 
AVANI’s signature design hallmarks. The new 
contemporary design and technological 
enhancements make for a modern, 
functional and relaxing experience.

The property is ideally located for leisure 
and business travellers seeking great food 
and a variety of entertainment options. It is 
situated in the heart of Gaborone’s business 
district, home to The Botswana Stock 
Exchange, Debswana Diamond Company, the 
Southern African Development Community 
headquarters and financial institutions.

“The focus of the renovation has been to 
enhance the guest experience in all areas 
of the hotel,” said Alejandro Bernabé, Vice 
President of Operations of AVANI Hotels & 
Resorts.

“We are confident our guests will enjoy 

the updated look and substantive business 
and leisure improvements.”

The layout of the bedrooms and 
bathrooms has been redesigned to ensure 
the best use of space, making them 
functional, modern and comfortable. Room 
features and amenities include free Wi-Fi, 
dedicated work station with media hub, 
LCD television with satellite news, sport and 
movie channels and a rain shower.

Located in the centre of the lobby, 
The Conservatory provides an informal, 
communal eatery. The menu features 
sandwiches, hamburgers, salads and pasta 
dishes and delivers on AVANI’s promise of 
honest food using freshly sourced local 

MAJOR CASINO 
RENOVATION IS 
no gamble

ingredients as well as naturally raised 
poultry and sustainable meat and seafood. 

Guests also have the option of two other 
restaurants, Savuti Grill and Mahogany, 
while The Pantry offers fresh, quick bites for 
life on the move, comfort food, fresh fruit 
juices and barista coffees. Other amenities 
include a pool and pool bar.

City highlights in Gaborone include the 
‘No. 1 Ladies’ Detective Agency Tour’ offered 
by Africa Insight. It takes in many of the sites 
referenced in Alexander McCall Smith’s No.1 
Ladies’ Detective Agency series while offering 
additional information about Botswana’s 
history and culture.
■ avanihotels.com

BENCH AFRICA

TAILOR-MADE SAFARIS | HONEYMOONS | LUXURY TRAIN JOURNEYS | SMALL GROUP TOURS | FAMILY SAFARIS | ADVENTURE SAFARIS | SPECIALIST SAFARIS | ESCORTED TOURS

The Africa travel experts since 1969. We set the benchmark for African safaris.
1300 AFRICA (237 422) | benchafrica.com.au | or contact your travel agent

 Africa
Adventure

 lives in

2018BROCHUREOUT NOW!
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SLEEPER TRAINS are making a comeback 
with more luxury options available in Europe 
than ever before. 

Leading this renaissance is the Golden Eagle 
Danube Express with its recent addition of 
superior deluxe cabins and a trio of pioneering 
journeys introduced to the company’s Luxury 
Trains European program in 2018.  

New for next year is a grand tour of 
some of the world’s most scenic railways 
on the ‘Grand Alpine Express’, a trail-blazing 
passage through Sicily and the epicurean 
‘Champagne Express’. The latter tour returns 
company founder Tim Littler back to his 
roots: it was following a hugely successful 
rail trip to Champagne in 1988 that the 
business was born.

“It’s exciting to see the golden age of 
rail making a comeback, with this mode 
of transport receiving the investment it 
deserves,” said Littler.

“There is no better way to traverse the 
vast cinematic landscapes of Europe than 
from the sanctuary of a private train. Why 
fly over the landscapes when you can travel 
across them with an ever-changing room 
with a view?”

What’s Hot 2018: Rail

Golden Eagle

The Golden Eagle Danube Express was at the 
forefront of the revival of luxurious sleeper 
trains when it launched in 2015 with some 
of the finest rail accommodation available in 
Central Europe, including en suites suitable for 
extended touring. Developments next year 
will see a £150million (approx. $AU250million) 
revamp of the Scotland-bound Caledonian 
Sleeper and the introduction of grand suites on 
the Orient Express.

“Of course the Golden Eagle Danube 
Express is much more than a sleeper train. 
It’s a luxury hotel-on-wheels, so guests can 
expect all the trappings of a five-star hotel, 
from champagne receptions and fine dining 
to a personal cabin attendant and even an 
onboard doctor,” added Littler.

Journeying from Budapest to Venice, 
‘Grand Alpine Express’ offers dramatic alpine 
backdrops and memorable lake views on 
this new trip across Central Europe. The train 
ventures deep into the Austrian Tyrol visiting 
Innsbruck, passing through St. Anton and 
crossing Liechtenstein before heading across 
the valleys of the Swiss Alps to Zurich.

Journey highlights include climbing over 
the Semmering Pass, views of Lake Achen 

from a steam track railway and a scenic 
ascent up to the St Gotthard Pass. Off the 
train, guests will enjoy a private concert at 
The House of Mozart featuring the Vienna 
Supreme Orchestra, a cellar visit to sample 
the Veneto region’s famous Soave wines in 
Verona, in addition to sightseeing stops in 
each of the cities visited. 

The trip is priced from $US9,195 (approx. 
$AU11,600) per person including four-nights’ 
hotel accommodation (two in Budapest, two 
in Venice) and six-nights’ on the Golden Eagle 
Danube Express. The tour departs on June 22.

Other Golden Eagle Danube Express 
tours for 2018 include ‘Balkan Odyssey’, 
taking in a seven countries in just 11 days 
and discovering the cities and landscapes 
of Transylvania and the Balkans on a trip 
between Venice and Budapest. It is priced 
from $US9,195 (approx. $AU11,600) per 
person.

Prices stated are based on two sharing a 
Heritage cabin and include all meals, wine, 
beer and soft drinks, fully guided off-train 
excursions program, porterage, arrival and 
departure transfers, the services of a tour 
manager and all gratuities. 
■ goldeneagleluxurytrains.com

CLIMB ABOARD THE



DISCOVER THE BEAUTY OF EUROPE
THROUGH THE WINDOWS OF A TRAIN

For bookings please call Rail Plus on 03 9642 8644 
or visit www.railplus.com.au

BOOK YOUR 2018 EARLY BIRD RAIL PASS NOW!  

Save 20% on Eurail Passes*

20% off Britrail Low Season Passes*

*Prices subject to availability and other terms and conditions - see the Rail Plus website for full 
details.
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