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ACTIVE DISCOVERY CRUISES
Bike, hike, cook & paint your way through Europe. 

River Cruise in 
RELAXED LUXURY

CALL 1300 130 134
Visit avalonwaterways.com.au
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Everyone travels to see new things, but many travel to do new things as well. Avalon’s Active 
Discovery cruises are designed for you to choose the activities that appeal to you most.

Take an archery lesson, go underground in a salt mine or take a painting class. This truly is  
European travel with a focus on enjoying every moment of the journey.

River cruise through Europe, Asia and South America, and experience the relaxed luxury that’s 

unique to Avalon. Offering exquisite service that’s professional, friendly and comfortable – never 

stuffy – our ships become your home away from home.

INCLUDED FOR EVERY GUEST:

g Luxurious accommodations

g All meals on board g Daily sightseeing g Port charges & gratuities

g Beer & wine with lunch & dinner

180119_AW18_TTalk_Wrap_420x297.indd   4-5 23/1/18   10:32 am



 WWW.TRAVELTALKMAG.COM.AU  -  ISSUE FEBRUARY 2018  TT635

Australia’s favourite travel news magazine    

TOP TIPS  
TO AVOID

TRAVEL  
FRAUD

ADVENTURE 
TRAVEL

Galapagos, Chile,
Kenya & Peru

SHORT  
BREAKS 

Get a taste of 
Kangaroo Island

SPECIAL  
FEATURE

PLUS:  WIN TRIPS TO SAMOA, SOUTH AMERICA OR SWITZERLAND!



Ultimate Ireland 
Fam Trip

Test your knowledge 
and become a Gold 
Ireland Specialist. 
Two lucky entrants 
will be whisked 
away on an epic 
Ireland trip!

Register now at 
trade.ireland.com



C
O

N
T

E
N

T
SEDITORIAL

Jon Underwood
Managing Editor
Email: jon@traveltalkmag.com.au

Gaya Avery
Online Editor
Email: editorial@traveltalkmag.com.au

Rebecca Lawson
Sub Editor

EDITORIAL CONTRIBUTORS
Jill Carmody, Kendall Roberts, Andrew Reszka

ART DIRECTOR
Vanessa Pribil 
Email: production@traveltalkmag.com.au 

ADVERTISING
Sydney: Mal Jenkins
Advertising Sales Manager
Mobile: 0434 377 432
Email: mal@traveltalkmag.com.au

Sydney: Jenny Rowland
Mobile: 0414 746 146 
Fax: (02) 9969 3390 
Email: jenny@traveltalkmag.com.au

Perth: Debbie Sproule
Tel: (08) 6406 1358
Mobile: 0403 833 295
Email: debbie@traveltalkmag.com.au 

DIRECTORS AND ASSOCIATE PUBLISHERS
Jenny Rowland (Sydney)
Debbie Sproule (Perth)
Perth Office:  
PO Box 3104 Kingsley WA 6026

DISTRIBUTION AND SUBSCRIPTIONS
Tel: (08) 6406 1358
Email: distribution@traveltalkmag.com.au
 
PUBLISHED BY
Pointer Publishing Pty Ltd
ABN 92 150 111 701 
PO Box 3104 Kingsley WA 6026
Tel: (08) 6406 1358
Website: www.traveltalkmag.com.au

While every care and precaution has been taken in the preparation of 
Traveltalk, no liability can be accepted for errors or omissions herein. 
Information is published in good faith to stimulate independent 
investigation by the reader. Views and opinions expressed in Traveltalk 
do not necessarily reflect those of the management. 

All articles are fully protected by copyright. To obtain written 
permission to reproduce any material please contact the managing 
editor on editorial@traveltalkmag.com.au

36 SHORT BREAKS 
Qantas has resumed direct flights to 
Kangaroo Island from Adelaide and 
Melbourne so it seemed like the perfect 
opportunity for JENNY ROWLAND to visit this 
culinary paradise.
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In this comprehensive round up, we get the 
inside story on Samoa from the Aussie GM of 
Taumeasina Island Resort, reveal some 
special offers on stays in Fiji and look at the 
growth of tourism to New Caledonia.

44 ASIAN ESCAPES
Mövenpick have just opened a new resort on 
the island of Boracay in The Philippines while 
we discover who has just become the 
celebrity chef for ANA. And talking of food, 
MARK HARADA catches up with Peter 
Kuruvita to discuss his favourite topic: Sri 
Lankan eats. 

50 UK & IRELAND
The release of the recent Star Wars movie has 
continued the tourism boost for the Wild 
Atlantic Way in Ireland. We’ve also got details 
on a once-in-a-lifetime tour through the UK 
for rail enthusiasts.

52 EUROPE
Visit Monaco have launched sustainable and 
unexpected experiences at the core of their 
tourism strategy for 2018, while agents still 
have time to pass on savings to Europe from 
Insight Vacations.

54 ADVENTURE TRAVEL
Whether it’s witnessing a solar eclipse in 
Chile, spotting the Big Five on safari in Kenya 
or trekking through the mountains of Peru, 
we’ve got you covered for your next trip 
off-the-beaten track.
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VALE KRIS MADDEN
It was with great sadness and shock 
that we in the Traveltalk office 
learned of the sudden passing of 
former editor Kris Madden just after 
Christmas. Kris played a key role in 
helping develop Traveltalk into 
Australia’s leading travel news 
magazine and was a skilled and 
accomplished editor and writer. She 
will be sorely missed by everyone in 
the travel industry and our thoughts 
are with her family at this sad time.
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THE WORLD
Agents certainly weren’t 
resting on their laurels over 
the recent holiday period 
with plenty of groups 
heading off on fact-finding 
famils around the globe.

FLOCKING ALL OVER

SWEET SIXTY
A GROUP of 60 Australasian agents took part in the largest ever famil trip to The 
Philippines recently, enjoying seven nights of adventure.

Hosted by The Philippine Department of Tourism, the agents explored the 
islands of Cebu, Boracay, Bohol, Coron and Manila. The group visited the cultural 
and heritage sites of Cebu, including Casa Gorordo Museum, Heritage Monument, 
Magellan’s Cross, Basilica del Santo Nino Church and Fort San Pedro. 

In Boracay, often described as “the best island in the world”, the agents swam with 
whale sharks and went snorkelling, followed by a city and countryside tour in Bohol. 
There was also two days of island and beach hopping tours in Coron featuring the 
Twin Lagoons, Kayangan Lake and Banana Island.

“We enjoyed showing agents that the Philippines has something to offer every 
traveller, including our spectacular beaches, idyllic islands, fantastic surfing spots, 
world-renowned diving, UNESCO World Heritage sites and vibrant nightlife,” said 
Norjamin Delos Reyes, Tourism Attaché at Philippines Department of Tourism 
Australia and New Zealand.

A TASTY TREAT
BERRY PICKING at Chappies U-Pick, 
chocolate sampling in the Yarra Valley and 
wine tasting at Dominique Portet Winery: 
a group of 23 agents from Victoria have 
enjoyed a ‘Day of Discovery’, enjoying 
the ‘local favourites’ offering from Globus 
family of brands. 

Alongside an experienced local guide, 
agents both discovered and rediscovered 
local hotspots and attractions, gaining a 
deeper understanding and new insights 
into the destination.

“By guiding agents through and having 
them get a taste (literally) of our ‘local 
favourites’ offering, we were able to bring 
the concept to life in a fun and interactive 
way – without having to step foot on a 
plane,” said Alexandra Morton, Globus 
family of brands representative.

CLIMB EVERY 
MOUNTAIN
MARTIN EDWARDS, the General Manager 
of Bench Africa, has led a spirited group of 
Aussie agents to the summit of the highest 
mountain in Africa, Mount Kilimanjaro. 

The highest freestanding mountain 
in the world, Mount Kilimanjaro lies on 
the border between Tanzania and Kenya. 
The group followed the Rongai Route up 
to the summit with 10 of the 11 climbers 
reaching Uhuru Peak (5,895 metres). 
One climber made it to Gilman’s Point 
(5,685 metres) at the crater rim, which still 
counts as the summit.

“We are incredibly proud of Martin and 
this fearless group of travel agents. What 
they have achieved is amazing!” said Julie 
De Palo, Operations & Groups Director.
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Dana Hanmer, Flight Centre Werribee 
Plaza (left) and Bec Krelle, Flight Centre  
St Kilda, with their freshly picked berries

Agents in Coron in The Philippines
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LEARNING JAPANESE
THE SYDNEY office of Japan National Tourism Organization (JNTO) invited eight Aussie 
agents on a fully-hosted five-night tour of the country’s deep north.

The group was one of two visiting as part of the Japan E-Learning Top Scorers 
Familiarisation Trip. The agents visited the Tohoku region, located on the north-eastern part 
of Japan’s main island of Honshu, in peak autumn colour.

Highlights included a shinkansen (bullet train) ride from Tokyo to Sendai, a 1,000 step 
pilgrimage to Yamadera mountain temple, a cruise of Matsushima Bay and a visit to a 
traditional castle town. The agents also enjoyed painting their own kokeshi dolls to take 
home as souvenirs.

The accommodation was varied and included stays at a family resort, ski resort, city hotel 
and ryokan (a Japanese-style inn), complete with a kaiseki meal and natural hot-spring baths.

GETTING PERSONAL
A GROUP of personal travel managers (PTMs) have experienced an exclusive famil on the 
Indian Pacific hosted by partner supplier Great Southern Rail.

Linking the Indian Ocean to the Pacific Ocean, the train offers an insight into the contrasts and 
endless vistas from the Blue Mountains to the barren expanse of the Nullarbor. The entire journey 
covers 4,352 kilometres across Australia from Perth to Sydney over three nights and four days.  

The 10 PTMs experienced the two-day Sydney to Adelaide itinerary via the historic Silver 
City of Broken Hill. The off-train excursions, all included in the ticket price and many exclusive 
to the Indian Pacific guests, proved to be memorable experiences for the PTMs.

Meanwhile four PTM’s enjoyed an eight-day sailing experience called ‘Glories of Spain & 
Portugal’ aboard Variety Cruises’ 25-cabin motorised sailing yacht Panorama II. Travelling 
from Malaga to Lisbon, it was the first small ship sailing experience for the group.

“My personal experience will help me give accurate advice to my clients on what to expect, 
inclusions, pace and standard of accommodation. For instance, I would suggest this experience 
to very fit mature-age travellers who love history as there is a lot of walking involved, and every 
place you visit has historical significance,” said Lana Kanchik, a PTM from Sydney.

Elsewhere, eight PTMs spent six days exploring the foodie delights of Singapore and 
Bintan on a famil hosted in conjunction with Viva Holidays and Singapore Airlines.

CHASING THE LIGHTS
BENTOURS AND Finnair hosted a famil to Finland to chase the Northern Lights and 
experience some of the core products that the Nordic country offers.   

helloworld agents were given the chance to earn one of five spots to experience business 
class flights, visit the home of Santa Claus, spend two nights in a glass igloo and cosy up to 
husky dogs.  

A special moment came with the crossing of the Arctic Circle, while agents also learnt 
about the Sami culture and their reindeer traditions, and had an authentic and unique 
cultural experience.  As an extra treat, agents were ferried to Estonia in Tallinn to explore the 
medieval Old Town where they enjoyed the pre-Christmas atmosphere.  

CAMBODIAN 
EXPERIENCES
TEN EXPRESS Travel Group agents travelled 
with G Adventures to Cambodia recently, 
exploring the colours, culture and history of 
the region.

The famil, which was supported by Thai 
Airways, followed G Adventures’ nine-day 
‘Cambodia Experience’ itinerary. Highlights 
included the architectural achievement that is 
Angkor Wat, the Tonlé Sap floating village and 
the Killing Fields at Phnom Penh.

“Throughout my trip I experienced many 
things that I will forever remember. I would 
100 per cent recommend doing a tour to 
experience this part of the world, the team 
on the ground over there literally know 
everything,” said Alana Brown, iTalk Travel 
Rutherford, New South Wales.

PTMs (from left) Lisa Metzl, Lana Kanchik,  

Vicki O’Dea with Di Yates (front) with the  

captain of Panorama II
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IN CONJUNCTION with its agent reward 
program, Passport-to-Rewards, Globus 
family of brands has developed an all new 
travel consultant accreditation program – 
Friends of the Family.

Designed to assist agents to accelerate 
their knowledge and expertise across 
all Globus family of brands products 
(Globus, Cosmos, Monograms and Avalon 
Waterways), Friends of the Family is an 
interactive channel that will not only 
improve brand understanding, but offer 
recognition and attractive rewards.

By hitting various learning and sales 
milestones through bite size sessions 

So, you think you’re  

A LEGEND?  
Here we look at the exciting Travel Consultant Accreditation 
program launched recently by Globus family of brands. 

(average viewing time of five minutes), 
agents will achieve one of four status levels: 
Enthusiast, Specialist, Ambassador, Legend. 

Once the brand’s Fundamentals 
curriculum has been completed, agents will 
receive a bonus 500 Passport-to-Rewards 
points. Points can be exchanged for a variety 
of goods including electronics, sporting 
equipment and gift-cards.

Chris Fundell, National Marketing 
Manager Globus family of brands, said 
the company’s new look at agent training 
creates a fun and collaborative approach.

“Each module has been filmed or voiced 
by Globus family of brands’ employees, 

allowing agents to get to know who’s 
working behind-the-scenes, not just their 
on-the-road sales reps,” he said. 

“In addition, the use of a series of Quick 
Quizzes, as opposed to the traditional 
final exam, allows for further knowledge 
retention while addressing time pressures 
many travel agents experience.”

The Travel Consultant Accreditation 
learning program consists of five e-learning 
curricula, the first being GFOB Fundamentals, 
which have just launched. Globus Advanced, 
Cosmos Advanced, Monograms Advanced 
and Avalon Waterways Advanced will be 
rolled out over the coming months.
Participants must achieve 80 per cent in 
all Quick Quiz modules in order to pass, 
alternatively they will need to repeat the 
section and retake the quiz. To participate, 
agents must be signed up to Passport-to-
Rewards.

■ For all the details on the program, 
recognition and rewards, check out the 
dedicated Friends of the Family pages on 
passporttorewards.com.au

A NEW bespoke Diploma of Travel and Tourism 
designed to train and qualify professional staff 
to meet the needs of the rapidly changing 
travel industry has just been launched.

Torrens University Australia (TUA) has 
partnered with Flight Centre Travel Academy 
(FCTA), a sector of Flight Centre Travel Group, 
to deliver the new initiative. The curriculum 
has been created not just for students keen 
to work for Flight Centre, but for anyone 
interested in a career in the travel and tourism 
sector.

Purpose built to develop hands-on skills, 
the diploma will see students spend 50 per 
cent of their time studying online with TUA 
and 50 per cent with FCTA, where they will 

gain valuable first-hand industry experience 
from expert trainers.

“The growth in the number of online 
travel services, as well as bricks-and-mortar 
businesses, will also drive higher demand 
for skilled employees,” said Anthony Mitri, 
Director of Innovation, Industry and 
Employability, Torrens University Australia.

While the diploma is a stand-alone 
qualification, graduating students have an 
option to fast track their application to the 
William Blue at Torrens University’s Bachelor 
of Business (Tourism Management), for which 
they will receive Recognition of Prior Learning 
for the Diploma subjects completed.
■ torrens.edu.au

STUDENTS GET ON COURSE FOR TRAVEL CAREER

Above: Boston. Right: A Globus wine tasting

Looking to build your  
own travel business?
Like to earn more, have the flexibility to travel more and spend more time doing the things  
you love? Join TravelManagers and work from anywhere, anytime. You’ll have one-on-one 
mentoring from your dedicated business partnership manager, plus over 50 industry 
professionals in our National Partnership Office are only a phone call away. 

You can be confident in your move as you’ll have all the support and tools you need to  
grow your business and be part of a community of personal travel managers. We’ll be on  
the journey with you, every step of the way.

Earn. Travel. Live. More.

Our Business Partnership Managers collectively have over 250 years of experience
in the travel industry and average more than five years with TravelManagers.

Meet your Business Partnership Manager: join.travelmanagers.com.au/benefits/angels 

Call 1800 019 599 or Email: join.us@travelmanagers.com.au
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AGENTtalk: Famil review

TO QUOTE a client when she found out I 
was at last going to India: “you haven’t seen 
the world until you’ve been to India.” Since 
returning from that amazing country, I 
couldn’t agree more.

I have been in the industry for more than 
30 years, 25 of them as owner/manager of 
my own travel business. Over this period 
of time I have received multiple invitations 
to travel to India and I was finally able 
to accept as part of Tempo’s group to 
Rajasthan.

I have travelled to heavily populated 
and developing countries in Asia on many 
occasions, but nowhere as colourful as India.

At 7am we met our escorts from Tempo 
Holidays and our Air India BDM at the Air 
India service desk at Melbourne Airport. 
We were promptly checked-in and Reka 
from Air India escorted us to the new Air 
New Zealand business lounge that can be 
accessed by Air India passengers travelling in 
business class.  

We were very impressed and would 
have loved to stay but we continued to 
our 787 Dreamliner that would transport 
us to Delhi. After a tour of the aircraft 
including executive class we made ourselves 
comfortable for the flight ahead.

On arrival in Delhi nearly 13 hours later, 

we disembarked and proceeded through 
immigration to be met by Sorab, our tour 
guide. Sorab has 15 years’ experience as 
a guide and a wealth of knowledge that 
we were able to tap into throughout our 
journey. He also had a great sense of humour 
and as we got to know him more during our 
trip he would sometimes have us in stitches 
recounting some of his experiences as a 
guide and his personal travel.

We overnighted in Delhi and boarded an 
early train for Agra the following morning. If 
we were to feel any sense of culture shock it 
hit us as we made our way from the coach to 
our carriage with local passengers waiting 
to board their train sleeping on nothing 
more than a piece of cloth on the concrete 
platform.  

We were more fortunate than most to 
be accommodated in premium class, which 
was basic by western standards, but very 
comfortable. Breakfast was served onboard 
with a choice of cereal or local cuisine.

On arrival into Agra we transferred to the 
Gateway Hotel, which I found to be very 
comfortable and our hosts most hospitable. 
We had amazing views of the Taj Mahal 
from our rooms and once the sun went 
down enjoyed the view with a full moon 
high above this beautiful monument.  I 

was surprised to learn that the hotel was 
going to close before reopening in April. It 
is operated by the Taj group so I would love 
to go back when it reopens, as Taj hotels are 
very luxurious with exceptional service.

Agra is a thriving city that doesn’t seem 
to stop. We enjoyed a visit to Agra Fort 
and Mehtab Bagh during the morning, 
followed by a hotel inspection and lunch 
at the Radisson. After some relaxation back 
at our hotel we prepared for dinner at the 
Marriot followed by an inspection of their 
hotel. Both hotels offer a high standard of 
accommodation, facilities and excellent 
cuisine.

A visit to the Taj Mahal should always start 
by rising before dawn to be first in line to 
enter this magnificent monument and to 
experience the sunrise over the beautiful 
marble structure.  Everyone was very excited 
so hundreds of photos later, most of them 

 JILL CARMODY from Leongatha Travel & Cruise in Victoria reports 
 on an extensive and colourful famil to India with Tempo Holidays.

The trip of  

A LIFETIME

Jill Carmody (far left) in India with  

her fellow travellers
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with ourselves in the foreground and the Taj 
in the background, we entered the Taj Mahal. 
It was an emotional experience for most and 
a memorable one for everyone, with proof of 
this by the number of Facebook posts.

Our next stop was Jaipur, the capital of 
Rajasthan and known as the Pink City, with 
two nights at the Jai Mahal Palace. Jaipur 
was memorable not only for the amazing 
sights we experienced, but for the luxurious 
accommodation and hotel inspection of 
ITC Rajputana. I would love to return in the 
future and spend more time exploring the 
old city within the walls.

We then took another road trip to 
Jodhpur, the Blue City, and probably my 
favourite city in Rajasthan. From the time 
we arrived for our hotel inspection of Umaid 
Bhawan Palace, I could feel the hospitality of 
this amazing city.  

This continued at Vivanta by Taj – Hari 
Mahal, our accommodation for two nights. 
We visited the Mehrangarh Fort and the 
remarkable white marble memorial to 
Maharaja Jaswant Singh II and both were 
exquisite in form and structure.

A stand out for me when visiting any 
country is to see how the local culture is 
formed by religious foundations and in India 
they were more diverse than I expected. We 
were very prepared for our visit to Ranakpur 
Jain Temple, which is one of the largest 

and most important of the Jain Temple 
complexes in India.  

I was very relieved I passed the dress code 
so I didn’t have to wear one of their pink 
gowns, which reminded me of a house coat 
out of the Sixties. However, I do believe it is 
very important to observe not only the dress 
code, but to respect the religious beliefs and 
I learnt much from our visit.

Our third and final road trip between 
Jodhpur and Udaipur was again an 
awakening of the senses, with the 
fascinating sights, sounds and smells of 
India. Udaipur was the smallest of the cities 
that we visited, with its man-made lakes 
and palaces bringing our overland travel 
to an end. After two memorable days and 
nights, including a visit to the City Palace 
on the eastern bank overlooking the lake 
and white palaces, and a very special dinner 
at Jagmandir Island Palace, we departed 
Udaipur by air to Delhi.  

If ever there was a fast paced city, Delhi 
is it. I was in awe of Old Delhi, which was 
unlike anything I had seen in all my years of 
travel. I likened the traffic maze to being in a 
Rubik’s cube, out of which I couldn’t imagine 
our driver would ever make it. However, he 
patiently worked his way around and got us 
and our vehicle out of the maze without a 
scratch on his bus.

Delhi, New Delhi and Old Delhi all blend 

together in one huge city and proved a 
fitting end to an adventure I am very grateful 
not to have missed.

I couldn’t have imagined that I would 
love India as much as I did. The ancient 
forts and palaces, the food and the images 
on the streets will remain with me, not just 
because I have a multitude of photos on 
my iPhone but because they are indelible in 
my memory. Thanks to Tempo Holidays for 
hosting me on the fam trip of a lifetime.
■ tempoholidays.com

High Tea, Rambagh Palace

THE ANNUAL Qantas Holidays RaceAround 
2017 has wrapped up, with 40 leisure 
consultants travelling to Hong Kong to test 
out their navigation skills, stamina and team 
spirit over four days.

Consultants earned their place on the 
mega famil by selling Qantas Holidays and 
Qantas Airways product to accrue points 
during the promotion period. Bonus points 
were awarded to those who also completed 
the Hong Kong Specialist Programme.

Armed with their team backpacks full of 
essential supplies, the event kicked off with 
a site inspection of the yet to open Murray 
Hong Kong, A Niccolo Hotel, the city’s 
newest luxury landmark hotel, followed by 
a welcome cocktail function at Fox Glove, a 
cool speakeasy bar in the city.

After receiving an envelope with their 
challenges each day, the teams started out 
with the ‘Theme Park Challenge’, taking 
consultants to Hong Kong Disneyland and 
Ocean Park, also earning bonus points 
through additional challenges posted on the 
RaceAround Facebook page.

The ‘Great Outdoors Hiking Challenge’ put 
team stamina to the test, followed the next 

day by the ‘Highlights of Kowloon and HK 
Island Challenge’. The gala dinner featured the 
penultimate test – ‘The Lip Sync Challenge’ - 
before announcing the winning team. 

“RaceAround is such an amazing 
experience for all the agents involved!” 
said Steve Brady, National Sales Manager 
Wholesale Qantas Holidays. “The 
competition was fierce this year, both from 
agents beforehand wanting to win a place 
on the trip and then from the four teams of 
agents while in Hong Kong.”

“As travel agents continue to play a vital 

role in the growth of Hong Kong in the 
Australian market, activities such as this one 
have become invaluable,” said Lisa Lee, HKTB 
Manager, Trade Marketing and Business 
Tourism Australia, New Zealand and South 
Pacific.

“RaceAround Hong Kong enables us to 
not only reward agents but also provide 
them with current destination knowledge 
so they can effectively represent Hong 
Kong and talk about it with real passion and 
excitement.”
■ discoverhongkong.com/au

THE GREAT RACE  
IS RUN AND WON
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BEFORE I’D even arrived at our first hotel in 
Sri Lanka I had three words playing through 
my mind that stuck with me all the way to 
the end – green, lush and exotic. 

I’d never seen so many palm trees in 
my life. The next week would also include 
caves, temples, tea plantations, a safari and 
beaches. All in a country the size of Tassie!

Our introduction to Sri Lanka began at The 
Wallawwa, a secluded retreat surrounded by 
lush foliage and perfectly manicured gardens. 
It’s certainly not your typical airport hotel, but 
a perfect start to the trip. 

The first morning we departed for 
Anuradhapura via Dambulla Cave Temples, 
one of the country’s eight UNESCO World 
Heritage sites. The same day we enjoyed 
a delicious Sri Lankan lunch at Kalundewa 
Retreat, a remote property for those wanting 
relaxation in the country while still having 
historic sightseeing within reach.

After a big first day we reached the first 

Uga Escapes property of the trip – Ulagalla. 
The serenity at this eco resort – private 
plunge pools, bicycles to ride and many 
other activities – only made us wish we had 
longer. 

The first of many Sri Lankan dinners 
together was by the infinity pool in the 
balmy air as a storm lingered. Our host was 
the property’s General Manager, Gitanjali, 
one of only a handful of female GMs in Sri 
Lanka (a statistic that will no doubt change 
with time).

Our trip continued with a visit to Sigiriya, 
also known as Lion Rock, before heading on 
to Kandy – a charming city where you can 
easily fill a day or two. Aside from Kandy’s 
Temple of the Sacred Tooth, you can take 
a cooking class in an old manor or enjoy 
morning walks in the nearby forest. We 
stayed just outside the city at The Kandy 
House and there are simply no words to 
describe this remarkable property. 

AGENTtalk: Famil review

Just REMARKABLE
We then travelled by train, riding 

comfortably in second class to Dickoya, 
where we transferred to the Relais & 
Chateaux Resort, Tea Trails. Each of the 
bungalows here are mesmerising, all so very 
different while tying in with the concept of 
the varied landscapes. We took an afternoon 
plantation walk and tea factory tour before 
enjoying the serenity of the countryside. 

Next morning we boarded a private 
charter flight, taking off on water in tea 
country but landing in the jungle less than 
an hour later. It’s the only way to ease travel 
times, particularly when incorporating the 
east coast! 

In our final days we searched for leopards 
on safari, ate at a local restaurant (an 
experience we were all craving and which 
didn’t disappoint), visited Galle, stayed at 
Cape Weligama (a luxurious resort perched 
high on the cliff tops) and Chena Huts by 
Uga. 

Sri Lanka’s scenery, diversity, incredible 
food, the calmness without the tourists (yet!) 
and the beautiful, curious faces we passed 
through villages still play vividly in my mind. 
For those that have mastered the challenges 
of Asia but aren’t quite ready for India, Sri 
Lanka is the perfect stepping stone.
■ remarkableeast.com.au

KENDALL ROBERTS from Journeys by Design in Melbourne travelled to Sri 
Lanka recently as a guest of Remarkable East. Here’s a little of what she 
experienced during the trip.

Left: Tea Trails 
Above: Lion Head

Cape Weligama
Kendall at the Tea Trails resort



T R A V E L T A L K  F E B R U A R Y  2 0 1 8   |   13   

AGENTtalk

New website helps boost your commission
EASTERN EUROTOURS has launched a 
new website to provide agents with more 
competitive airfares, greater commission 
and to better compete with their online 
contemporaries.

The Agent Flights site collates content 
from more than 50 airlines to permit fare 
and availability comparisons.

“We’ve recognised that it is increasingly 
difficult for agents to maintain yield and 
still compete with the multitude of online 
options and larger players, so we wanted to 
do what we could to help,” said Chip Popescu, 
Managing Director of Eastern Eurotours.

“We’ve used our experience and buying 
power to help our travel agent partners find 
airfares to complement the land product 
they’re arranging through Eastern Eurotours. 

It empowers them to be more competitive, 
as well resulting in an average of three to 
five per cent extra commission on their air 
bookings.”

Eastern Eurotours have also launched 
TravelRez, a popular hotel reservation platform 
also destined to make agents’ lives easier.

“TravelRez permits travel agents to search 
more than 200,000 unique properties 
around the world, and book their clients at 
the best possible available rates,” he said.

“The site also incorporates ground 
transfers, event tickets and day tours into the 
mix. This enables agents to build complex 
itineraries through the simplicity of the 
shopping cart mechanism – something we’re 
all used to through our online shopping days.”
■ agentflights.com.au/travelrez.com.au

DATE IS SET FOR TRAVEL’S BIG NIGHT
THE AUSTRALIAN Federation of Travel Agents (AFTA) has revealed that the 2018 National 
Travel Industry Awards (NTIA) will be held on July 21 in the Grand Ballroom at the 
International Convention Centre in Sydney.

This year will see the introduction of a new award category for home-based 
consultants, ‘Best Travel Broker Network’. The category will be open to networks who 
can demonstrate they have more than 35 active individual participants within their 
organisation.

“The AFTA Travel Trend reports shows no sign that travel will be slowing down,” said 
Jayson Westbury, AFTA Chief Executive. “It’s going to be a busy 2018 and NTIA is once 
again set to celebrate all the areas of the travel sector in Australia.”
■ afta.com.au

Perfect prose earns 
Emma top prize
AVALON WATERWAYS offered agents the 
opportunity to win an eight-day European 
river cruise for two recently with a total value 
of up to $12,000.

Agents were 
required to answer 
a series of multiple 
choice questions 
relating to the 
brand and explain 
in 25 words or less 
why Aussies should 
choose to travel with 
Avalon Waterways.

With a full score 
and creative prose 
detailing delicious 
Amsterdam cheeses 
and Basel fondue, the winner was Emma 
de Vos from Cruise About in Mount Eliza, 
Victoria.

“I didn’t understand why Alexandra 
[Morton, Area Sales Manager at Avalon 
Waterways] was here and then I realised I 
had won,” said Emma. “I can’t wait to go on 
my European cruise with Avalon Waterways, 
a brand that I know so well,” said Emma. 
■ avalonwaterways.com.au

Emma de Vos (left) with Alexandra Morton, 
Area Sales Manager, Avalon Waterways

WIN A TRIP FOR TWO  
TO SWITZERLAND

GLOBUS IS CELEBRATING its 90th birthday 
this year and to mark this milestone, agents 
are being given the chance to win a trip for 
two to Switzerland.

Since its launch in Lake Lugano on March 
28, 1928, Globus is now offering travellers more 
than 480 holidays across 82 countries.

To be in the running for this crafted  
Swiss adventure, agents need to visit 
goliveitup.com.au, correctly answer three 
multiple-choice questions and say in 25 
words or less why they want to ‘Go Live It Up’ 
with Globus in 2018. Submissions must be 
in by March 28 to be considered (terms and 
conditions apply and travel must be in 2018.)

Furthermore, for every Globus booking 
made by this date, agents will earn a bonus 
9,000 Passport-To-Rewards points, which can 
be redeemed for gift vouchers, travel goods 
and more. Visit passporttorewards.com.au for 
further information.

“Globus’ nine decades of success stems 
from its ability to adapt and evolve its 
offering to the ever-changing market – 
nowadays, Globus is all about crafting 
more adventurous, tailored and engaging 
itineraries,” said Chris Fundell, Globus 
National Marketing Manager.

“We want everyone to be able to celebrate 
this landmark anniversary with us and 
hopefully toast to another 90 years.”

 In conjunction with this competition, Globus 
is also offering consumers $900 (per couple) off 
any Globus tour booked before March 28. With 
escorted tours worldwide, customers can spot 
the Big Five on safari in South Africa, savour a 
traditional meal in the 13th century castle in 
the historical Swiss town of Gruyères’, create 
a bespoke fragrance in one of Paris’ famous 
perfume factories, or partake in a traditional tea 
ceremony in Japan.
■ globus.com.au
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HOW YOU CAN  
WITNESS THE 
NEW ECLIPSE

Agents DriveAway with prizes
DRIVEAWAY RAN an incentive with Flight Centre Travel Group through 2017 to reward 
their agents, both for the industry and for self-drive bookings.

Each DriveAway booking provided an amount of entries for the incentive, with 
European Leasing bookings providing agents with the biggest opportunity of winning. 

Kate Anthony from Student Flights won the top prize of $10,000 and when asked 
what she might use the money for, she mentioned a much needed holiday would be in 
the works.

Runners up for second and third prizes were Loretta Sullivan from Escape Travel 
Willows in Kirwan in Queensland and Simon Darmanin from Flight Centre Kellyville in 
New South Wales.Blake Wiggins (DriveAway’s NSW & ACT 

BDM) and Kate Anthony from Student Flights

AUSTRALIAN AGENTS will be among the first 
in the world to experience Scenic Eclipse, 
dubbed the world’s first discovery yacht.

Scenic is offering 17 agents the chance to 
cruise onboard Scenic Eclipse on her seven-
night ‘South America Coastline’ voyage from 
Guayaquil in Ecuador to Valparaiso in Chile, 
departing on November 16.

Ten agents from Australia and New 
Zealand who make the highest deposited 
sales across all Scenic products before June 
30 will secure their spot on the famil. In 
addition, the top seven Scenic Eclipse sellers 
– one from NSW/ACT, QLD, VIC, TAS, SA/NT, 
WA and NZ – will also earn a spot onboard.

“The arrival of Scenic Eclipse will be a game 
changer for the industry and we are thrilled 
to offer agents the opportunity to board 
the ship with us in South America,” said Rob 
Kalemba, Scenic National Sales Manager.

Monthly updates from Scenic will keep 
the industry informed on who is in the 
running for these spots.
■ scenic.com.au

Winning a 
holiday is a 
Seabreeze
AGENTS WHO book their clients to stay 
at Seabreeze Resort Samoa will go into a 
draw to win a stay at the property.

The incentive runs until May 14 and 
for every booking made agents will 
earn three entries and wholesalers 
one entry into the draw.  Double entry 
points will be earned if the booking is 
made for now until April, for November 
or December, and for January to March 
2019. 

Seabreeze Resort Samoa is an adults-
only boutique resort located on the 
south-east coast of Upolu, in the village 
of Aufaga. The prize includes two nights’ 
accommodation at the resort and each 
week, depending on the response, more 
and more will be added to the prize.

Agents and wholesalers will be 
updated with news about what has 
been added to the prize via a weekly 

newsletter from Travel Representation 
Services. The newsletter may also contain 
quizzes with spot prizes for entries into the 
draw.

To subscribe to the newsletter and to 
enter the competition, email  
chris@travreps.com.au and let her know 
every time a Seabreeze booking has been 
made to enter the draw. 

Newsletter keeps you up to date
UNIQUE LATIN America (ULA) has launched a monthly educational newsletter for 
travel agents.

Formally known as RUTAS, the team at ULA have more than five years experience 
working with agents and wholesalers, educating them about some of the experiences 
on offer in Latin America. Throughout their educational visits over the years, they 
realised there was a lack of general knowledge among agents about the destination. 

They will now be sending out a monthly newsletter to spotlight different aspects 
of Latin American travel. It will provide basic travel and destination information 
along with quirky insights and recommendations for reliable and authentic travel 
experiences. 

In addition, ULA continues to provide hands-on training sessions for agents located 
in Sydney or Melbourne. Training can be provided within the agency premise, or for 
those working independently there is the opportunity for a group training session. 

Hands-on destination training is currently offered for Chile, Peru and the Galapagos 
Islands. Contact rebeca@uniquelatinamerica.com.au to find out more about these 
training opportunities.
■ uniquelatinamerica.com.au

Scenic Eclipse
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GET READY TO ROCK & ROLL
CONTIKI ARE celebrating 20 years of rock, announcing more ways for travel agents to win 
than ever before.

It was 1998 when the youth travel brand first introduced their agent incentive, ROCK 
Around the World. A record 32 agents will experience the biggest music festival in Europe 
this July, Belgium’s Tomorrowland.

Up for grabs is a 10-day ROCK Around the World experience, including a seven-day Contiki 
trip around Europe with three days of festival access on a Tomorrowland Full Madness 
Comfort Pass, with hotel accommodation and access to VIP zones at the festival.

“To celebrate 20 years of bringing people together through music and travel we wanted 
to open up this incredible opportunity to allow even more agents to experience the most 
amazing ROCK yet,” said Katrina Barry, Managing Director of Contiki Australia.

To go into the draw, agents must sell a minimum of 10 2018 trips before May 31. 
■ contiki.com/agents

Cruise winners 
announced
VIKING CRUISES has announced the winner 
of its eight-day river cruise as part of the 
company’s recent trade incentive. 

To win, agents had to book and deposit 
the most river cruises between July 1 and 
September 30 last year. Juliet Stott (pictured 
above) of Global Journeys won the eight-
day ‘Danube Waltz (Christmas Markets)’ river 
cruise and has just taken in the highlights of 
Passau, Vienna, Bratislava and Budapest.

“I loved visiting all the Christmas markets 
and drinking gluhwein,” said Juliet. “For me 
one of the biggest highlights was ice skating 
at the Vienna Town Hall Christmas Markets, 
and also our last stop in Passau when it 
snowed was just magical.

“I really appreciated the little touches 
from Viking, like hot chocolates as we got 
back on board the ship and the smell of 
gluhwein in the bar in the evening. Definitely 
an experience I will never forget.”
■ vikingcruises.com.au

America is coming to Oz
DATES FOR the annual Visit USA travel agent expos in 
Sydney, Brisbane and Melbourne have been announced, 
with Hollywood celebrity Richard Reid confirmed as MC.

The expos are the biggest event on the industry 
calendar for promoting the Americas. Registration is now 
open for agents to attend the following shows: Brisbane 
Sofitel Hotel (Feb 19), Melbourne Meat Market (Feb 20) 
and Sydney Town Hall (Feb 21).

“The annual Visit USA travel expos provide a joint forum 
for all those selling the USA to come together under one 
umbrella and share travel tips and knowhow to ensure all 
visitors have a memorable holiday in America,” said Kylee 
Kay, Visit USA Organisation President.
■ visitusa.org.au/vist-usa-events

HERE’S A GAME 
CHANGER IN 
THE LUXURY 
TRAVEL SPACE
SAVENIO HAVE launched a new ‘Travel Hub’ 
for independent luxury travel advisors with 
its first office opening in Brisbane last month. 

The new concept from the multi award-
winning luxury travel agency will work 
alongside Savenio’s existing and growing 
home-based independent network.

“By making a significant strategic 
investment in building this exciting new 
platform, Savenio will bring a unique new way 
of working to Australia’s travel industry,” said 
David Brandon, Managing Director of Savenio.

“This new platform maintains our 100 per 
cent model where advisors keep all their 
commission and simply pay a fixed monthly 
fee – a model that greatly boosts advisor’s 
earning potential.”

Mr Brandon added that Savenio advisors 
also benefit from the higher rates of 
commission with global cruise, hotel, tour 
operators and DMC partners which the 
company are able to access through its 

affiliations with Cruiseco, Travellers Choice 
and luxury network, Virtuoso. 

The ‘Travel Hub’ concept introduces 
a friendly space for advisors who are 
looking to work in a space where they are 
surrounded with like-minded individuals all 
running their own travel businesses.

 “In the future, we see Savenio Travel 
Hubs as a place for independent travel 
advisors to do business, network, meet 
with their clients and share skills and 
experiences under one cooperative 
roof, with plans to expand the concept 

to Sydney and Melbourne,” added Mr 
Brandon.

 “The Savenio Travel Hub is a game changer 
for the Australian travel industry. There are 
huge benefits for the talented advisors who 
we know are currently doing a great deal of 
work for less return than they deserve.”

Under the 100 per cent ‘Travel Hub’ model, 
advisors can run their own business, get full 
returns and also benefit from the support 
and network opportunities of Savenio’s 
respected and trusted brand.
■ savenio.com.au

Left to right: Jack Brandon,  
General Manager, David Brandon, 
Managing Director, Andrew Challinor, 
National Affiliate Sales Manager
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BRUNELLA CARCHIDI from Flight Centre 
Leichardt in Sydney has taken home the 
top prize in Royal Caribbean’s ‘Biggest 
Giveaway Ever’ promotion, winning a 
cheque for $10,000.

Second prize winners included Anne 
Calder from Oz Cruising (ACT) and Jasmine 
Allen from Flight Centre Henley Beach 
(SA). Jasmine won a place on the inaugural 
sailing of Symphony of the Seas in April and 
Anne has won a place on Celebrity Edge’s 
inaugural trade sailing in December.

The incentive was held to celebrate 
Royal Caribbean’s 10th birthday Down 
Under this season and to thank its 
Australasian agents for their ongoing 
support over the past decade. Ten finalists 
flew to Sydney where they played the final 
round for a chance to win $100,000.

Throughout the incentive, hundreds of 
Australasian agents took home top prizes, 
including two eight-night South Pacific 
cruises – one on Ovation of the Seas and 
another on Celebrity Solstice – 100 $50 
EFTPOS cards and 300 movie tickets.

“I’m absolutely over the moon! It’s been 
an amazing day and to top it off, I’m going 
home with $10,000,” said Brunella.

“We’re incredibly proud to have reached 
our 10 year milestone and this incentive is 
the perfect way to thank our agents for all 
their support,” said Peter McCormack, Head 
of Sales, Royal Caribbean Cruises Australia.

“We couldn’t have done it without them, 
and we look forward to working together 
in the future to grow this incredible 
industry.”
■ royalcaribbean.com.au

Brunella Carchidi (centre) receiving her prize 
from (left) Kathryn Valk, RCL Cruises Director 
of Sales and Marketing (AU & NZ) and Nicole 
Stojic, NSW District Sales Manager

BRUNELLA BANKS 
THE BIG CHEQUE

THE TRAVEL Corporation (TTC) has re-affirmed its ongoing commitment to its travel agent 
partners with the creation of a new online initiative, My Travel Portal (MTP). 

An industry first in guided holidays and river cruising, MTP provides agents with a 
simplified solution for delivering the best service for clients. 

From providing the highest duty of care to being able to effortlessly personalise client 
trips, everything is taken care of within the only cohesive online portal of its kind currently in 
the industry.

MTP affords agents extra hours in their lives with a simple go-to place that holds 
all the necessary information for each client’s travel plans with TTC. It also hosts an 
e-documentation portal, saving both time and trees.

The singular platform currently encompasses Trafalgar, Contiki and CostSaver, with Insight 
Vacations, Luxury Gold to activate by the end of March. U by Uniworld and Uniworld will 
follow shortly thereafter with additional TTC brands added to MTP in due course.

Addressing pre-trip, on-trip and post-trip needs, the portal is also an invaluable resource 
for clients wishing to view itineraries on their mobile device rather than in paper format, 
seamlessly sharing holiday snaps on social media, taking trip notes in their journal and 
chatting with their Travel Director and fellow travellers.
■ tc.com/onlinetravelportal

DISCOUNT AT BALI RESORT
THE ANVAYA Beach Resort in Bali has just released a special deal for travel industry 
members, valid until March 31.

Starting from only $130 per room per night, agents can enjoy a complimentary 
upgrade to a premiere room, breakfast for two and daily mini-bar refreshments. 

Located just 10 minutes from the airport, the five-star resort opened only a year ago 
and is situated in the Tuban/South Kuta area offering ocean views. Guests can expect 
modern and spacious rooms, uniquely Indonesian hospitality, eight swimming pools, 
two restaurants, a day spa and a kids’ club.
■ To book, email sales@ctmarketing.com.au

Launch of innovative travel portal
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BRUNELLA BANKS 
THE BIG CHEQUE

QUEENSLAND, THE land of long sunny days, 
gloriously warm weather and amazing Britz 
road trips! 

But with many kilometres of beautiful 
coastline to explore, where is a good place to 
start your adventure? Brisbane or Cairns? A 
metropolitan hub or the gateway to Tropical 
North Queensland? 

One very important factor, which is often 
overlooked, is that travelling from north 
(Cairns) to south (Brisbane, or even Sydney!) 
can be significantly cheaper compared to 

This road trip fits when it’s with Britz
travel in the opposite direction. 

The crew at Britz campervans often 
have special deals for customers ready to 
begin their self drive adventure and with 
dynamically priced daily rates, travelling 
from Cairns to Brisbane could save your 
clients money that they can then spend on 
incredible Queensland experiences.

From Cairns, make your way south to 
Townsville along the route also known as 
Great Green Way, with sandy beaches, World 
Heritage rainforests and plunging waterfalls. 

Continuing south you’ll reach Airlie 
Beach, the Gateway to the Whitsundays, an 
Australian ‘must see ‘destination. Visiting 
in August, you’ll have the added bonus of 
avoiding the crowds while exploring the 
Great Barrier Reef, one of the Seven Wonders 
of the Natural World.

Further down the coast is Rockhampton 
and you’ll cross the Tropic of Capricorn, 
the southernmost latitude point where the 
sun can be seen directly overhead for the 
December solstice. Take a photo by ‘The Spire’ 
– a very memorable spot along your route.

Continue onto Bundaberg, famous not 
just for rum, but for turtles and other wildlife. 
Residents take pride in protecting the little 
guys and streetlights get turned off at 
certain times of night so that the turtles that 
are coming up to lay their eggs don’t get 
confused. August to October is also the best 
time to spot humpback whales off the coast.

Your last stop is Brisbane, the capital of 
the Sunshine state. Drop off your campervan 
and enjoy the big city lights.

With a large range of 2WD and 4WD 
campervans, the Britz team can help 
travellers select the right vehicle. 

Guests who travel from Cairns to Brisbane, 
Sydney or Melbourne before the end of 
August will get 20 per cent off already 
reduced low rates plus pay no one way fee! 

■ For great rates and itinerary assistance, 
visit www.britz.com.au

Campervan and 4WD Rentals

BZ033 Travel Talk Mag Ad Jan18.indd   1 11/01/18   10:46 AM
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FOR MERCHANTS who rely on travel and 
tourism, the Christmas holiday season is one 
of the busiest periods of the year. 

From December through to February, 
consumers are frantically wrapping up last-
minute holiday travel plans, while others 
are planning excursions at the end of the 
season. For the travel industry this is great 
news, but this busy sales time means the risk 
of fraud and loss is likely to increase.

Increasingly, consumers are booking their 
travel arrangements through a range of 
different channels. While it’s good for sales, it 
can create challenges for airlines and travel 
agents in preventing fraudulent transactions 
online. 

Fraud of this nature, known as Card Not 
Present or CNP fraud, accounted for 78 per 
cent ($417.6million) of all fraud on Australian 
cards in 2016 (Australian Payments Network). 
It’s clear this trend is likely to affect the travel 
industry for some time, particularly at this 

time of year.
So why is CNP fraud such an issue for the 

travel industry? The nature of the industry 
calls for a high level of investment from 
both the merchant and the customer, which 
means travel providers need to be wary 
when it comes to transaction authorisation 
and authentication processes. 

Enacting a number of fraud prevention 
practices can help to reduce the scale and 
severity of this issue.

STAY VIGILANT FOR  
POTENTIAL FRAUD

During the busy holiday season, it can 
be easy to become a victim of chargeback 
fraud, particularly when you’ve got stressed 
out customers who want to book last-
minute flights or travel packages.

Reduce the likelihood of falling victim 
to payment fraud by reminding yourself 
of fraud prevention best practices and 
watching for the following warning signs:

HURRIED PURCHASE: It’s common 
for fraudsters to contact you in a panic, 
rushing to set up accommodations for their 
travelling party. Take the time to validate 
their credit card, passport details and other 
relevant verification documents. 

If you’re operating your business without 
a proven payment solution in place, be 
cautious of the credit card being used – 
fraudulent actors often use stolen credit 
cards.

FIRST-TIME CLIENTS: Regular travellers 
often establish a relationship with a specific 
travel company, allowing the merchant and 

ANDREW RESZKA, ANZ Lead, Verifi (pictured right), 
describes ways agents can prevent becoming victims  
of payment fraud in the travel industry.

WHY YOU SHOULD BE  

ON HIGH  
ALERT
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the customer to build on that relationship. 
This fosters customer loyalty and allows 
the travel provider to learn more about 
their customer’s behaviour and purchasing 
patterns. 

Be aware of a first-time customer who 
calls you or contacts you online to make 
a large purchase. As always, collect all 
necessary verification information. To 
achieve a greater level of security, adopt a 
merchant payment solution that is designed 
to capture transaction data in an intelligent 
manner, to better protect against fraud and 
unwarranted chargeback claims.

PURCHASER LOCATION:  We’ve all heard 
stories of internet requests for money 
transfers to a foreign country, or the plea 
to send money to free a trapped relative. 
Today’s fraudsters have learned that VoIP 
phone service can be the ideal tool to hide 
their true location. 

If you have concerns over the customer’s 
location, request that the customer come 
into your ticket office to pick up goods or 
services. Alternately, ask them to present ID 
to the post office to receive products over 
a certain value – like cruise, flight, or train 
holiday tickets.

INCONSISTENT BILLING AND DELIVERY 
ADDRESSES:  When a customer makes an 
enquiry about a cruise package, for example, 

but wants the tickets delivered to an address 
that is different from their billing address 
– that’s a red flag. This is one of the most 
common fraud techniques, using different 
addresses for billing and shipping.

Fraud prevention technologies are 
advanced enough to help you identify 
if different addresses provided by the 
customer are linked to legitimate addresses, 
like their home or work. 

DON’T BE PRESSURED  
TO SKIP THE BASICS!

The common element to these tips is to 
ensure you don’t let the customer pressure 
or rush you into approving their purchase. 
Always follow best business practices. 

This includes requesting the necessary 
travel documents (passport, driver’s license, 
etc.) and not skipping any steps in the credit 
card authorisation and authentication 
process.

The travel industry is not immune to 
fraud, theft, or the threat of chargebacks. The 
simplicity of CNP sales and the prevalence of 
phone bookings make it easy for fraudsters 
to prey on travel merchants. 

Take advantage of the solutions out there. 
You shouldn’t have to fight fraud on your 
own. Be confident and comfortable with 
each sale.

TALKING POINT

WHY YOU SHOULD BE  

ON HIGH  
ALERT

“Today’s fraudsters 

have learned that 

VoIP phone service 

can be the ideal tool 

to hide their true 

location.”

TRAVELMANAGERS HAVE collaborated 
with insurance broker Gow-Gates in the 
development of Travel Agent Client Trust 
Account Fidelity Insurance (TACTAFI).

This innovative business insurance 
product is specifically designed to 
protect client funds while in the hands of 
TravelManagers or other TACTAFI insured 
travel intermediaries.

“This insurance protects our client funds 
in the unlikely event that they are missing 
from, or not paid into the Insured Client Trust 
Account because of fraudulent or dishonest 
activity,” said Barry Mayo, Chairman of 
TravelManagers (pictured).

“To our knowledge, we are the only 
travel intermediary in the world to publish 
details of our Client Trust Account audit 
reports on its consumer website, that’s the 
value we place on providing assurances and 
transparency for our clients regarding the 
safety of their funds.”

Mayo says transparency for clients is 
key should a travel agency or wholesaler 
collapse, leading to a potential diminishing in 
consumer confidence in travel intermediaries 

such as personal travel managers.
“The benefit to offering a clear solution 

for clients makes it easy for our PTMs to 
clearly articulate for clients the process 
around how their funds are protected whilst 
in TravelManagers’ hands,” added Mayo. 

“It’s a clear and consistent message and 
PTMs love how we have made it so easy 
for them to provide a practical solution for 
clients that works.”

Under the new agreement, PTM’s can now 
point to three clear actions to protect clients.

1  Client funds collected by PTMs are 
secure and separate from general 
trading accounts and TACTAFI protects 
the PTM’s client funds while in the care 
of TravelManagers and prior to payment 
to the relevant travel service providers.

2 By taking out TACTAFI insurance 
TravelManagers’ guarantees the PTMs 
good name and individual client 
relationships in the unlikely event 
monies are missing from, or not paid into 
the Insured Trust Account because of 
fraudulent or dishonest activity.

TO ASSURE AND PROTECT

3 To minimise the possibility of fraudulent 
or dishonest activity TravelManagers 
has engaged an accredited chartered 
accounting firm CIB Accountants 
to independently audit and review 
TravelManagers Client Trust account.

■ travelmanagers.com.au/peace-of-mind
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BOOK IT NOW

WORLD EXPEDITIONS has announced a new 
tour to Mongolia to be led by well-known 
radio and TV personality, Adam Spencer.

The mathematician, comedian, author 
and former radio host will escort the 15-day 
‘Mongolia with Adam Spencer’ tour on 
which visitors will camp in the Mongolian 
steppe, meet local nomadic families and 
learn about their traditional way of life. 

Travelling with the self-confessed 
‘numbers nerd’ and author of World of 

Numbers and Big Book of Numbers, the 
trip is timed to coincide with the colourful 
Mongolian Naadam Festival.

The itinerary has been crafted to help 
participants go behind the scenes to gain 
a full appreciation of the destination. 
‘Mongolia with Adam Spencer’ departs 
Ulaanbaatar on June 27 and costs $5,990 per 
person.

Meanwhile veteran journalist, author 
and TV presenter George Negus will escort 

the company’s ‘Travel for the Mind - Jordan, 
Israel and the Occupied Territories with 
George Negus’ tour.

George’s investigative journalism career 
centred on the Middle East for many years 
and its culture and history is the subject 
of his book, World from Islam: A Journey of 
Discovery Through the Muslim Heartland.  

The 14-day experience costs $8,590 per 
person and departs Amman on May 20.
■ worldexpeditions.com 

HOLIDAYS IN Eastern Europe continue to 
gain in popularity with Aussie travellers, 
especially the Baltics, Poland and the Czech 
Republic. 

Europe specialists Beyond Travel have 
identified a growing trend towards more 
off-the-beaten-track countries. They are 
offering a more comprehensive selection of 
suggested tailor-made holidays in countries 
such as Bulgaria, Romania and Poland in 
their 2018 Eastern Europe brochure.

Bryce Crampton, General Manager 

of Marketing and Sales, said that 
while Prague, Budapest and Vienna 
are constantly in demand, there has 
been an increase in enquiries for more 
remote areas in the region and a steering 
away from the mainstream hotspots by 
those looking for more local immersive 
experiences.

“These packages are aimed at the 
55+ demographic, they have travelled 
extensively and have the confidence to 
navigate around countries where modern 

transport infrastructure makes this type of 
travel easy and comfortable for foreigners.”

The company has seen substantial growth 
in bookings from seasoned travellers who 
appreciate the value and convenience of 
pre-booked services combined with the 
freedom to customise their holiday and the 
independence to explore destinations at 
their own pace.

The suggested tailor-made itineraries 
continue to receive very positive feedback 
from agents as they offer a complete 
travel solution with the convenience of 
recommended hotels, rail passes, sight-
seeing and transfers pre-packaged at 
competitive rates, plus the ability to change 
sections of the tour to suit the individual 
needs of their clients.

There are a selection of new ‘bonus’ 
sightseeing tours on a range of tailor-made 
tours including walking tours in Germany 
and afternoon river cruises in Prague. Also 
on offer are Discover More travel vouchers 
worth up to $400 per couple on selected 
escorted tours in 2018, including the  12-day 
‘Baltics Impressions’ tour which focuses 
on regional areas in Estonia, Latvia and 
Lithuania.
■ beyondtravel.com.au

A feast in the East

Celebrities become tour guides

Left: Eagle Hunter, Mongolia  
Above: Adam Spencer

Left: Krakow  
Right: Warsaw



BOOK IT NOW

EMPOWERMENT TOURISM company Hands on 
Journeys has announced its latest international 
destination as Fiji, giving travellers the chance 
to visit and help local communities.

 Launching on March 30, the five-
day/four-night tour includes ground 
transportation, local guide, daily breakfast 
and assorted meals, a boat trip to explore 
Savala Island and an experience at the 
Sabeto hot springs and mud pool. 

Those joining the tour will also be helping 
support those in need who were affected by 

Cyclone Winston last year.
“Launching the Fiji tour is something I 

have always wanted to do as Fiji was the 
first place I volunteered in a community 
after my life-saving brain surgery,” said Simla 
Sooboodoo, Founder of Hands on Journeys.

“We get to visit a village where our 
empowerment project starts and we help 
support the locals to rebuild after the 
damage caused by the cyclone. Funds from 
the tour go towards water, sanitation and 
hygiene for the village. 

“The empowerment tourism concept 
continues to gain momentum and 
showcasing the best of Fiji while creating 
opportunities for people is what this tour 
company is all about.”

Established in 2015, Hands on Journeys 
currently runs empowerment tourism tours 
to Cambodia, Vietnam, India and Cairns. A 
special introductory offer on the Fiji tour 
is available at $785 per person twin share, 
excluding flights.
■ handsonjourneys.com.au

YOUR CHANCE TO GET EVEN MORE HANDS ON

Celebrities become tour guides
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ABERCROMBIE & KENT (A&K) is now 
welcoming guests to its exclusive new 
Sanctuary Kichakani Serengeti Camp in 
Tanzania. 

Replacing Sanctuary Serengeti Migration 
Camp, the new property is based across 
three locations in the Serengeti, allowing 
guests to intimately experience the Great 
Wildebeest Migration.

A&K’s nine-day private journey, ‘Tanzania 
Under Canvas’, allows guests to experience 

one of the world’s great wildlife spectacles. 
Spend three nights in the 1.5 million 
hectare Serengeti where some two million 
wildebeest, plus hundreds of thousands of 
gazelles and zebras, migrate in search of new 
pastures and water.  

The camp has been specially designed in a 
style reminiscent of the pioneering explorers of 
the 19th century, easily packed up and moved 
along, yet with all the modern comforts and 
with a minimal ecological footprint. 

Try camping it up in luxury

An elegant contemporary take on 
the classic campaign look, it will offer 
accommodation under canvas in 10 new 
five-star tents, each with wooden deck, en-
suite bathrooms, authentic bucket showers 
plus a personal tent attendant. Gym and 
yoga kits are also standard in each tent.

The camp will also feature a central 
canopied area with lounges and dining 
areas which can be open on the sides to 
reveal the soul-stirring landscape and the 
chef and his team will serve up a melange 
of international and local flavours. Guests 
can enjoy the traditional fire pit, exchanging 
stories under starry skies and listening to 
tales of wildlife encounters and historical 
derring-do from passionate guides.

Prices for A&K’s ‘Tanzania Under Canvas’ 
tours are from $6,335 per person twin share.
■ abercrombiekent.com.au
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NEWStalk

Kotor in Montenegro

MORE THAN 70 VIP guests from the U.S. travel 
industry descended on The London West 
Hollywood in November to celebrate Excite 
Holidays’ long awaited foray into the USA. 

Hosted in style at the hotel’s luxurious 
Vivienne Westwood-inspired penthouse 
suite, guests ate, drank and mingled as the 
leading global travel wholesaler looked to 
end the year with a bang following their 
launch into the U.S. in October.

George Papaioannou, Co-founder and 
Executive Director, flew in for the special 
occasion and spoke about the expansion of 
Excite Holidays into America and how far the 
company had come since establishing its 
roots in Australia 15 years ago. 

He also gave an insight into the 
company’s unique product offering as well 
as its easy-to-use platform and world-class 
around-the-clock service. 

George was joined by his key U.S. team, 
including executives Vanessa Richards, 
Global Head of Marketing, and Andrew Yell, 
General Manager of Global Sales, Product and 
Operations. The USA sales team were also 
in attendance, including Samantha Davies, 
Director of Sales North America, and Steven 

A COMPREHENSIVE set of ground-
breaking guidelines for companies 
working or travelling with Indigenous 
groups have just been released.

The guidelines are intended to 
educate travel companies that work or 
intend to work with Indigenous people, 
while helping communities more 
directly benefit from responsible and 
culturally sensitive tourism.

The initiative has been put together 
by global, small-group tour operator G 
Adventures, The George Washington 
University’s International Institute of 
Tourism Studies and the Planeterra 
Foundation.

“For far too long, governments and 
businesses have prioritised rapid growth 
over respect for Indigenous peoples,” 
said Jamie Sweeting, Vice President of 
Social Enterprise and Sustainability at G 
Adventures.

VIP GUESTS FIND 
PLENTY TO GET 
EXCITED ABOUT

Murphy, Regional Sales Manager USA.
Topping off an already memorable 

evening, U.S. basketball star Julius Randle 
(pictured right) made a special guest 
appearance. The Los Angeles Laker spoke 
about his passion for travel and warmly 
welcomed his friends Excite Holidays to 
America. Guests were able to have some 
goodies signed by the star.

Popular L.A. DJ, Krieger, kept the vibe 
going all night while guests enjoyed the 
exquisite food provided by the award-
winning catering team at The London. The 
menu included a customised taco station, 
sushi and sashimi station, ice cream station 
and the Excite Holidays signature cocktail, 

which was created especially for the event.
The night provided a glimpse into what 

agents can expect from the latest addition to 
the U.S. travel industry. With offices in Australia, 
New Zealand, Europe, Asia and now America, 
Excite Holidays continues to expand its global 
presence, providing better rates, better 
product and a better experience to agents. 
■ exciteholidays.com

“Their ancestral lands, traditional culture 
and legacies have been threatened, and in 
many cases undermined, by the impatient 
pursuit of profit. As more travellers seek 
immersive, experiential, off-the-beaten path 
holidays, I regret to say that the tourism 
sector has also contributed to this problem. 

“We have an opportunity to rewrite 
that story; to lead from within, and make 

tourism a greater force for Indigenous 
well-being.”

Published in an online PDF available 
for free download, Indigenous People and 
The Travel Industry: Global Good Practice 
Guidelines is a 23-page, open-source 
booklet intended to be a learning tool for 
anyone working in travel and tourism.
■ gadventures.com.au

Guidelines on 
Indigenous 
travel unveiled

George Papaioannou, Co-founder and 
Executive Director of Excite Holidays 
(second from left), with his team

Weaving in Peru’s Sacred Valley. 
Picture courtesy G Adventures
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NEWStalk

Water new way to 
holiday in Thailand
HOLIDAY INN Vana Nava Hua Hin has opened 
its doors on Thailand’s Gulf Coast, becoming 
the first Holiday Inn water park resort in Asia.

 The property is located two-and-a-half-
hours drive from Bangkok and less than 15 
minutes from the seaside town of Hua Hin.

Children will enjoy the Water Jungle, which 
features some of the largest and longest water 
slides in Thailand. Parents can unwind in the 
resort’s large infinity pool on level 26, Tea Tree 
Spa and 24-hour fitness centre, while the little 
ones have a kids’ club and children’s pool.

The 300 rooms and suites at Holiday Inn 
Vana Nava Hua Hin vary in size and include 
a series of inter-connecting rooms and 
KidSuites, with special ‘secret’ rooms decked 
out with bunk beds and play areas. Children 
aged 12 and under can stay and eat for free, 
and all guests are offered free in-room wireless 
Internet access, late check-out and unlimited 
access to Vana Nava Hua Hin Water Jungle.
■ ihg.com/holidayinnresorts/hotels

Island dreams of a brighter future
DAYDREAM ISLAND in the Whitsundays has begun its demolition and construction program 
ahead of its redevelopment expected to be completed in August.

Following the damage caused by Cyclone Debbie, some $86 million has been invested in 
the redevelopment of the island. Bookings are now open for stays from September onwards.

Major works will include redevelopment of the arrivals pavilion, reception, atrium, 
Waterfalls restaurant, Lagoons bar, all room types and Mermaids restaurant. Additionally, 
the Lovers Cove function area and conference facilities will be expanded and a new Asian-
inspired restaurant will be built.
■ daydreamisland.com
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CRUISEtalk: Special report

Q: Viking Orion will arrive in December for 
its debut season in Australia. Why did the 
company decide to deploy here?
A: I have always been impressed with the 
promotional videos from Tourism Australia. 
The scenery, colours and culture of Australia 
make it an ideal destination for our guests. 
And many of our guests have been eager for 
us to add Australia to our list of destinations. 
We are pleased to make that happen in 2018.

Q: Can you see Viking making a lasting 
commitment to the Australian market?
A: We are very optimistic about our presence 
in Australia. We are very well sold on that 
first season and just launched the second 
season from December 2019 to March 2020. 
We are not an occasional visitor – we intend 
to have a future here in Australia. 

Also, our second world cruise has just 
been announced for 2019 which will 
include five new ports in Australia – Hobart, 
Geelong, Adelaide, Albany and Perth 
(Fremantle).

Q: What can Aussies expect on a Viking 
cruise?
A: We designed our ocean cruises with 
many of the same principles that have 
been successful on the rivers. We have built 
smaller ships that are smarter in design 
and put the destination at the centre of the 
experience. 

Our ocean itineraries are curated for 
maximum time in port, often with late 
evenings or overnights, so guests can 
experience evening performances – which is 
similar to our river cruises. 

We also knew we needed to provide 
good value through inclusive pricing. Our 
river guests enjoy free Wi-Fi, included shore 
excursions and complimentary beer and 
wine with lunch and dinner.

With a bigger ship and more amenities, 
we are also able to include more for our 
ocean guests – free access to the spa and 
fitness centre, free self-service laundry and 
free 24-hour room service. On average, all of 

the inclusions on our ocean cruises add up 
to an included value of more than $US200 
(approx. $AU250) per guest per day. 

It is important to note that we do not 
describe ourselves as being in the luxury 
cruise business. And we did not set out to be 
the world’s best luxury cruise line; we set out 
to be the world’s best travel experience, with 
the best value for guests on rivers and oceans. 

In doing so, we have become as much 
known for what we are as what we are not. 
We offer a travel experience with no casino, 
no children, no umbrella drinks and no 
nickel-and-diming. 

To us, luxury is not butlers in white gloves, 
formal nights and frivolous gimmicks; to us, 
luxury is personalised service, serene spaces 
and comfortable exploration. We have 
always wanted to provide a great value to 
our guests, and as it has turned out, many 
have described our ships and service as 
luxury – and I will not argue with them. 

Q: Why has cruising grown so quickly and 
become so popular?
A: I think it is because of how accessible 
cruises have become over the last 20 years. 
Two decades ago, cruising was not yet 

Australia goes into 
CRUISE CONTROL
This will be one of the busiest and most important years for the 
cruising industry in Australia with many new faces appearing in 
our ports. In this exclusive interview with Traveltalk, TORSTEIN 
HAGEN, the billionaire Chairman of Viking Cruises, discusses his 
company’s decision to target Australia and what it means for 
cruisers Down Under.

Torstein Hagen, Chairman 

of Viking Cruises
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CRUISEtalk: Special report

completely mainstream – and now there 
are cruises for every type of traveller and 
practically every budget. 

We celebrated our 20th anniversary last 
year – two decades ago we started with four 
river ships in Russia, when very few people 
even knew what a river cruise was. Twenty 
years later and we have more than 60 river 
and ocean ships. 

What hasn’t changed, though, is the 
desire that people have to explore the 
world – and their place in it. There are just 
exponentially new ways for exploration and 
that is a good thing.

Q: Many say your Viking Longships helped 
revolutionise river cruising. Would you 
agree?
A: Yes, I would. I am particularly proud of 
the launch of our Viking Longships in 2012 
because it signalled a new era in the river 
cruising industry. We developed a patented 
design for a new river cruise vessel – with 
three innovations for space-savings. 

First, the ships have a squared bow, 
which allows for usable space on deck – 
our revolutionary indoor/outdoor Aquavit 
Terrace – and below deck, which is where 
the galley and other crew spaces are located. 

Second, our Longships feature three full 
decks, where other river ships have two decks. 
And third, our Longships feature diesel/electric 
hybrid engines that provide a remarkably quiet 
sailing experience – and allow us to add our 
two largest suites in the rear of each ship. 

By 2019, we will have 60 Viking Longships 
sailing on the rivers of Europe and 50 per 
cent of the market share. When we started 
Viking 20 years ago, river cruising was 
relatively unknown – and we have spent a 
significant amount of money in marketing 
not only Viking’s river cruises, but the 
concept of river cruising. 

Q: What is your ambition for Viking?
A: I prefer to focus on important milestones. 
We recently celebrated our 20th year of 
business and last year we were named 
the #1 Ocean Cruise Line and the #1 River 
Cruise Line. We will accept delivery of our 
fifth ocean ship this year and our sixth ship 
in 2019, at which time we will become the 
largest small ship ocean cruise line. 

We will see what else comes, but those are 
grand milestones for me.
■ vikingcruises.com

WHAT’S COMING UP?
VIKING’S OCEAN fleet will include five sister ships by June, allowing the company to 
offer a larger selection of new itineraries and destinations for 2018 and 2019. New 
destinations will include Australia and New Zealand, Asia, Alaska and a winter itinerary 
to see the Northern Lights in northern Norway. Also new in 2018 are unique-to-Viking 
combination cruises. 

For 2019 new itineraries including the 13-day ‘Iceland’s Majestic Landscapes’, the 11-
day ‘Alaska & the Inside Passage’ and the 13-day ‘In Search of the Northern Lights’ have 
already proved extremely popular. Viking’s second world cruise, from Miami to London, 
will also embark on January 3, 2019.

On the rivers, the all-suite Viking Ra will set sail in March on a new Egypt itinerary 
– the 12-day ‘Pharaohs & Pyramids’, making Viking the only Western company to own 
and operate a ship on the Nile. Six new Longships and one slightly smaller longship for 
Portugal will also launch in 2019.
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CONQUER OCEAN CRUISING WITH US 

Thought we just did river? Think again.

After becoming the world’s most awarded ocean cruise 

line in just two years, our sold-out, 141-day World Cruise 

from Miami to London is about to arrive in Australia.

This will be the first time a Viking ship has touched our 

shores in the company’s 20-year history – and trust us – 

Viking Sun is a ship like no other.

Join us, we’re going places.
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THE MUSIC of worldwide superstar Neil Diamond will again be 
ringing out on the Murray River with the return of the ‘Hot August 
Night’ tour from Captain Cook Cruises.

After a successful inaugural sailing onboard paddle wheeler PS 
Murray Princess, Dave Freeman (pictured above) will return with 
his tributes to Neil Diamond on this three-night cruise departing 
August 24.

By day, the Murray Princess will visit Murray Bridge where guests 
can explore the town and take a tour of the historic Round House. In 
Mannum, cruisers can join the Captain for a walk along the riverbank 
to the Mannum Dock Museum or take a walk around town.

On Friday night, guests will enjoy a welcome dinner and dance to 
the live tunes of keyboard artist Paul Gill. On Saturday night, Dave 
will perform his ‘OMG Neil Diamond Sounds Like Me’ show including 
storytelling, songs, dancing and music from the famous Hot August 
Night album.

On Sunday night, Dave will be joined by Paul as they entertain 
guests during the Captain’s Dinner and Dance. The three-night ‘Hot 
August Night’ cruise departs Mannum at 4.30pm on August 24 and 
early booking saver fares start from $897 per person twin share.
■ murrayprincess.com.au

A riverside seat for 
the Royal Wedding
ROYAL WATCHERS without an invitation to Prince Harry’s wedding in 
May can still get close to all the action on a cruise along the Thames 
on the big day.

Self-drive river cruise specialist, Le Boat, is offering a selection 
of cruises that pass by Windsor on the day of the ceremony at St 
George’s Chapel, ranging from one to two week voyages. Those 
travelling by boat will benefit from one of the most impressive views 
of Windsor Castle which overlooks the river.

For the full royal experience, guests can stop off at Eton where 
Prince Harry spent his college years, or visit Hampton Court Palace 
whose long history of royals is preserved on its ancient walls.

‘The Royal Cruise’ is a 135 kilometre return trip to Benson, via 
Windsor. Guests can choose from a selection of boats, suitable for small 
or large groups, and cruise at their own pace from seven nights to two 
weeks. A seven-night self-catered cruise from May 14 costs from $852.

Renters can sleep onboard in five-star comfort and style, saving 
substantially on hotel costs. All boats feature fully equipped kitchens, 
comfortable furnishings, showers, bathrooms and warm air heating. 
They also feature air-conditioning, depending on the model. No 
experience or boating license is necessary.
■ leboat.com.au

MAJESTIC WHALE Encounters has launched a new whale swim 
tour in Norway – its first outside Australia and the Pacific.

Highlights of the tour include a swim with wild orcas 
in the fjords of Norway, a husky safari, a meeting with the 
indigenous Sami people of the Arctic, a reindeer camp and 
the Northern Lights. Guests will sail aboard the 16-passenger 
MS Stronstad, an expedition vessel with hot tubs, sauna and 
central heating.

Led by renowned Scottish photographer and conservationist, 
Grant Thomas, the 10-day ‘The Orca Swim and Northern Lights 
Expedition in Norway’ tour departs in November 2019. It is 
available from $8,400 per person twin share.
■ majesticwhaleencounters.com.au

ORCAS, FJORDS, REINDEER AND LIGHTS

Diamond days & nights  
on the musical Murray
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IN A first for the cruising world, PONANT has 
confirmed an order for the first electric hybrid 
icebreaker, propelled by liquefied natural gas.

Featuring just 135 staterooms and 
offering luxury service, the PONANT 
Icebreaker will be ‘Clean Ship’ certified 
and fitted with the latest environmental 
protection technology.

The first PC2 Polar Class luxury cruise ship, 
this innovative vessel has been designed 
specifically to explore the extreme regions 
of the northern and southern hemispheres. 
Advanced technology will allow her to sail 
in total safety and comfort through an ice 
floe that is more than two-and-a-half metres 
thick and compression ridges of more than 
10 metres. 

Thanks to her independent energy supply, 
she will also be able to sail in the most extreme 
regions, taking passengers to never explored 
polar destinations, such as the true geographic 
North Pole (90 degrees north latitude), the 
Weddell Sea, the Ross Sea and Peter I Island.

Following a public tender in which top 
European shipyards took part, PONANT 
decided to appoint VARD (VARD Holding 
Limited), FINCANTIERI’s Norwegian 
subsidiary, to build the new ship. Delivery is 
scheduled for 2021.

Guests will travel in the footsteps of 
great polar explorers, but in comfort and 
luxury. The ship will feature helicopters and 
Zodiac dinghies, vast panoramic suites, 
personalised service, gastronomic cuisine 
and a spa. Naturalist guides and scientists 
will introduce guests to the exceptional 
local wildlife, including Polar bears, Emperor 
Penguins and whales.

The PONANT Icebreaker will also feature 
a laboratory that will be made available 
to scientists for research or operational 
oceanographic missions. The vessel will also be 
able to deposit material or people at specific, 
difficult-to-access sites and welcome aboard 
researchers and their scientific material.
■ en.ponant.com

CONTOURS TRAVEL is offering a $2,020 
saving per couple on a new, all-inclusive 
package that will allow travellers to explore 
the wilderness at the end of the earth.

The ‘Discover Patagonia’ tour departs on 
March 22 from Punta Arenas in Chile and is 
priced from $5,485 per person twin share (a 
saving of $1,010 per person off the original 
price). The offer is available until sold out. 

The all-inclusive seven-night package 
takes guests to one of the world’s last 
great wilderness areas and allows them to 
explore mountains, lakes, ice fields, forest 
landscapes and vistas of the southern tip of 
South America.

The itinerary includes a four-night cruise 
aboard the 210-passenger Ventus Australis 
expedition ship, which was only launched 
in January. There’s also a three-night stay 
at the Singular Patagonia Hotel, a luxurious 
sanctuary next to the world-famous Torres 
del Paine National Park.
■ contourstravel.com.au

Big savings on 
wilderness tour

Singular Patagonia Hotel

PONANT BREAK THE 
ICE WITH WORLD FIRST

The PONANT Icebreaker. Picture courtesy 
PONANT Stirling Design International

World Leader of
Luxury Expeditions

DISCOVER OUR NEW SMALL EXPEDITION SHIPS
PONANT is expanding its luxury expedition fleet with the PONANT EXPLORERS. 
The new fleet, named after the great French explorers, Le Lapérouse, 
Le Champlain, Le Bougainville and Le Dumont d’Urville features a world first: a  
multi-sensory underwater lounge.
Combining the latest in maritime design, technology and environmental 
sensitivity, ships are equipped with 92 staterooms and suites all with private 
balcony, a fleet of Zodiac®, a modular marina platform, infinity pool and 
panoramic view sauna. On board, guests will enjoy exceptional service, 
superior comfort, luxury amenities and sophisticated cuisine.

Let your clients be one of the first to experience our new ships:
WONDERS OF THE AMAZON, Le Champlain: 12 nights from $10,700 pp*(1) – 29th March 2019 
MEDITERRANEAN ISLANDS, Le Bougainville: 7 nights from $4,540 pp*(2) – 15th April 2019 
ICONIC KIMBERLEY, Le Lapérouse: 10 nights from $11,190 pp*(2) – 11th August 2019 
HISTORIC BALTIC CITIES, Le Dumont d’Urville: 10 nights from $8,110 pp*(3) – 15th August 2019 
There are 85 departures available, please contact us for more itineraries. 

Call PONANT: 1300 737 178 | reservations.aus@ponant.com | au.ponant.com

* Ponant Bonus fare per person, based on a double occupancy, including port taxes, yield managed, correct at time 
of writing – 03/01/18 (1) In a Prestige Stateroom Deck 5. (2) In a Prestige Stateroom Deck 4. (3) In a Deluxe Stateroom. 
Photographs: ©PONANT Jacques Rougerie Architecte, Sterling Design International, Studio Jean-Philippe Nuel. 
Images are artists impressions and may differ from the actual product. ABN: 35 166 676 517.

TravelTalk_PEX_185x90.indd   1 08/12/2017   13:27
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SET TO land in early April, Meriton Suites 
Sydney Airport will introduce 179 fully-
furnished one-, two- and three-bedroom 
suites to the local accommodation market.

Featuring the largest room configuration 
that the area has seen, the property’s three-
bedroom suites will be the first for a Sydney 
Airport hotel and will accommodate the 
tremendous growth of family and group travel. 

“As Australia’s busiest, Sydney Airport 
sees more than 114,000 passengers every 
day. Among these travellers are families 
and groups who come with a high demand 
for larger, premium accommodation,” said 
Matthew Thomas, Group General Manager 
of Meriton Suites. 

“Given our spacious suites, a number of 
which can accommodate up to six people, 
we are able to supply these groups with the 
room and flexibility to have all their needs 
catered to.”

Set in a prime location only 10 minutes 
from Sydney’s domestic terminal and only a 
15-minute transit to the CBD, Meriton Suites’ 
newest hotel will provide guests with both a 
localised and ideal visitor experience. 

“Traditionally, airport hotels have 
functioned only for the purpose of 
accommodating those in transit and for the 
last-minute, distressed passengers who were 
left stranded due to inevitable delays,” said 
Thomas.

“The market has definitely grown 
to encourage airport hotels and their 
surrounding vicinity as a destination in itself, 
with its own local attractions and activities.”

Meriton Suites Sydney Airport is only a 
13-minute walk from Sydney Corporate Park, 
a local entertainment precinct that features 
numerous offices, newly developed sporting 
and retail facilities, as well as breweries, 
eclectic bars and trendy cafes.

PROPERTYtalk

Meriton Suites’ second airport 
hotel gets ready for landing
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The hotel is also situated within 600 
metres of Mascot Central Retail Precinct, 
which is home to Mascot train station, where 
services to both airports and the CBD run 
frequently, along with a conglomerate of 
shops and cafes, including a Woolworths 
supermarket and Priceline pharmacy.  

“With such a developed transport system 
across Sydney city, more travellers are 
finding it ideal to stay close to the airport, as 
a means of relieving the stress of having to 
commute to and from the city. There are so 
many new developments in the area that it 
can be seen as an up and coming location 
for those who want to stay away from the 
hustle and bustle of the CBD,” added Thomas. 

“This is evident from the success of our 
first airport hotel. Meriton Suites Mascot 
Central opened in August 2016 and has 
attracted a high turnover of guests that find 
the ultimate convenience from its location. 

“We find that there are continually 
returning guests as well as travellers who 
choose to stay for longer periods purely for 
the five-star services we strive to provide 
and for the convenience.”

The first of two Meriton Suites hotels 
scheduled to open this year, Sydney Airport 
will feature 179 suites all with the brand 
standard of top quality furnishings, along 
with the full appointments of a home away 
from home. 

Facilities include an indoor heated 
swimming pool, spa, sauna and a well-
equipped fitness centre. All guests are also 
supplied with complimentary unlimited 
Wi-Fi in all areas of the hotel.  
■ meritonsuites.com.au



BALI

LANDING APRIL 2018

We look forward to welcoming you to 
Meriton Suites Sydney Airport!

Sydney Airport

Meriton Suites Sydney Airport is opening its doors with 179 brand new suites in April 2018. The 
only hotel in the area to feature 3 bedroom suites, this Sydney Airport hotel brings premium 
accommodation to all groups and families. Its convenient location within 600m of Mascot Central 
Retail Precinct and Mascot Train Station, with frequent services to Sydney's CBD and both airport 
terminals, ensures the ultimate convenience for all guests. 

179
SUITES BED BED BED

1 2 3

10 MINUTE DRIVE TO BOTH DOMESTIC & 
INTERNATIONAL TERMINALS

400M FROM MASCOT TRAIN STATION FOR 
EASY ACCESS TO SYDNEY CBD

5 MINUTE WALK TO MASCOT RETAIL 
PRECINCT & WOOLWORTHS SUPERMARKET

FREE UNLIMITED HIGH-SPEED WI-FI IN ALL 
AREAS OF THE HOTEL

PARK & FLY AVAILABLE - INCLUDES FREE 
SHUTTLE BUS SERVICE

131 672 meritonsuites.com.au
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OPENING IN 2020, the 150-room Holiday Inn 
Melbourne Werribee will be the newest hotel 
in this rapidly growing region of Victoria.

This mixed-use development project 
in western Melbourne will include offices 
and retail space. The hotel will feature an 
all-day dining restaurant and bar, gym, 
parking and meeting facilities, including a 
function room for up to 400 people. 

Boasting a prime location in the heart of 
Werribee’s CBD, the property will provide 
easy access to Werribee Park, the Victoria 
State Rose Garden, the Werribee Park 
National Equestrian Centre, the Werribee 
Open Range Zoo and Pacific Werribee 
Shopping Centre. It will also be just a short 
drive from both Melbourne and Geelong 
CBDs, as well as the two major airports, 
Avalon International Airport and Melbourne 
International Airport.

“I’m particularly excited to partner 
with a global hotel leader like IHG to 
bring Holiday Inn Melbourne Werribee, 
a hotel that is expected to be the best 
development of its kind in Werribee,” said 
Ross Pelligra, Chairman of Pelligra Group.
■ holidayinn.com

     IN BRIEF
  THE FELIX Hotel by 8Hotels 

will open shortly, offering 
a modern urban aesthetic 
with a 1960s twist. The new 
150-room boutique hotel is 
located a 10-minute drive 
from Sydney International 
Airport and features self-check 
in kiosks and a 24-hour food 
shop. It also has a cocktail bar 
with views of the runway, an 
outdoor rooftop cinema and 
24-hour gym.  
8hotels.com

 AUSSIE TOURISM 
and hospitality group, 
Crystalbrook Collection, has 
announced plans to develop 
a fourth site in Cairns, which 
is to include commercial 
facilities, a multi-level 
residence and a three-and-a-
half star hotel. The complex 
will occupy a prime location 
in the heart of Cairns CBD and 
within easy walking distance 
of the city’s top restaurants 
and attractions. The hotel 
hopes to open at the end of 
the year.  
crystalbrookcollection.com.au

 BAILLIE LODGES are pushing 
ahead with plans to create a 
luxury wilderness retreat on 
Tasmania’s south-east coast. 
Remarkable Lodge on the 
Tasman Peninsula is a 75-minute 
drive from Hobart and close 
to the World Heritage-listed 
Port Arthur historic site. The 
$20 million property will be 
the fourth in the Baillie Lodges 
luxury collection upon its 
completion in 2020. It will rest 
on its own headland, offering 
sea views extending to Tasman 
Island and Cape Pillar.  
baillielodges.com.au

 A NEW four-star resort is 
currently under development 
near Mickleham in 
Melbourne’s north. Marnong 
Estate is set to open in 
April and will offer historic 
homestead accommodation, 
day spa, event space for 
250 people, restaurant, 
vineyard, brewery, piazza, 
farmers market and an 
operational farm producing 
first-class Angus cattle. The 
Bankvale Run restaurant will 
have Executive Chef Matt 
Coates leading the way. 
marnongestate.com.au

ACCORHOTELS HAVE unveiled plans for 
the new $130 million Chadstone Hotel 
Melbourne, the 10th MGallery hotel in 
Australia.

The 250-room hotel will feature two 
restaurants, a lounge bar, day spa, fitness 
and meeting facilities. It will sit alongside a 
world-class retail, dining and entertainment 
precinct and will further cement Chadstone’s 
status as the country’s number one fashion 
destination. 

“Chadstone has become a destination 
in its own right with more than 500 stores 
across retail, entertainment and dining, and 
having an internationally recognised hotel 
brand within the precinct, coupled with 
the strength of our loyalty and distribution 
platform will make for a powerful mix,” said 
Simon McGrath, Chief Operating Officer of 
AccorHotels Pacific.

The hotel is scheduled to open in 2019 
and will join other local MGallery addresses 
including the Como Melbourne in South 
Yarra and Hotel Lindrum in Melbourne’s CBD.

Meanwhile, The William Inglis Hotel, 
MGallery by Sofitel has just opened adjacent 
to the Warwick Farm racecourse in south-

west Sydney. This boutique, five-star hotel is 
set across eight levels with 144 rooms and 
a host of hospitality and leisure facilities, 
including a rooftop bar and pool deck, 
whisky bar, gym and day spa.

Each room has been personalised to 
reflect the champion racehorse it is named 
after, featuring an artistic painting of the 
winning jockey silks and an image or original 
artwork of the horse. The hotel has an 
opening offer of $199 per night in a superior 
king room including breakfast for two in the 
Newmarket Room restaurant.
■ accorhotels.com

No Chadstone left unturned
 An artist’s impression of the Chadstone Hotel Melbourne

William Inglis Hotel 

IT’S HOLIDAY TIME  
OUT IN THE WEST
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RYDGES HOTELS & Resorts is expanding 
its footprint in the world of motorsport, 
announcing a new hotel where most of the 
rooms will overlook a racing track.

The four-star Rydges Pit Lane Hotel at 
The Bend Motorsport Park near Adelaide 
in South Australia will open in April. The 
circuit plays host to some of the biggest 

motorsport races in Australia, including 
Virgin Australia Supercars Championship 
and Shannons National Championship.

“The Rydges Pit Lane Hotel will offer an 
unparalleled experience for motor sports 
enthusiasts,” said Norman Arundel, Event 
Hospitality and Entertainment, Director of 
Hotels and Resorts Operations. “They will be 

able to absorb the excitement of the racing 
action from their hotel room balconies 
overlooking the pit lane track.”

The hotel has 100 rooms, a gym, business 
centre, lobby bar, café and a function 
centre with multiple rooms which can host 
between 20 and 600 people.
■ rydges.com

Property enjoys pole position 
WITH RACING REVHEADS

Book Now
Be revived. Be here.

Vibe Hotel Gold Coast is the best place to take in all the excitement of Surfers’ Paradise after its recent multi-million 
dollar refurbishment. The hotel’s contemporary new design reflects the sand, surf and turquoise water beyond, 
complete with new look lobby, a stunning pool deck with private poolside cabanas and open-air dining. Driftwood 
Social, the new place to dine offers a retro Miami pool club feel, a fresh and vibrant menu, classic cocktails, and a 
relaxing ambiance overlooking the tranquil Nerang River.

vibehotels/goldcoast

The new  
star of  
Surfers’ 
Paradise 



Q: These are exciting times for Air Canada.
A: A year ago you and I were sitting here 
talking about Melbourne as a potential 
new market and now here we are. We are 
extremely excited about this market – it’s the 
longest flight in our system now at 16 hours. 
From our perspective it represents more 
than a billion dollars of capital invested into 
Australia.

Our first foray into Melbourne is a 
seasonal operation, really to address 
the ski market. Our tourism boards and 
tourism partners in the ski industry are also 
extremely excited and have seen significant 
increases in their bookings.

Q: Have you set yourself any targets for the 
new Melbourne service?

A: Very profitable, that’s my target! We 

wouldn’t put a $180 million asset here if we 
didn’t think it would make money. We’re 
very bullish about it and will operate a year 
round service from June. We are starting 
with a modified schedule but we want to 
get that to daily as quickly as possible. And 
a consistent daily product really allows us to 
address the business market.

Q: Is there any further expansion likely in 
Australasia?

A: New Zealand is on our radar, it’s a market 
that we really like and we’ll continue to 
evaluate if it makes sense for us, but there’s 
no lack of opportunities to deploy airplanes 
globally. The capability of the 787 allows 
us to think of markets that historically we 
just wouldn’t have been able to do from an 
economic perspective.

Q: Attracting business travellers is a key 
goal and it helps that your services into 
Australia are all aboard 787’s.

A: You take a 16-hour flight and you think 
you’re going to land exhausted but the fact 
is you are very comfortable. For the business 
traveller it really gives them a competitive 
advantage to arrive ready to go and do 
business.

Q: For those who haven’t flown on your 
787’s yet, what can they expect?
A: Our business class product is one of 
the best in the world. From a work space 
perspective, the pods are very comfortable. 
Everything is where it should be and there’s 
lots of storage space. We also have one of 
the best premium economy cabins in the sky 

SKYtalk
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THE DREAM 
CONTINUES
Air Canada launched their 
787 Dreamliner service into 
Melbourne recently. Here we 
talk to DUNCAN BUREAU, 
Vice President, Global Sales, 
about what this means for 
Aussie travellers.

and our economy section is competitive with 
any economy product in the world.

Q: Has the election of President Trump had 
any effect on traffic in and out of Canada?

A: I think Mr Trump will continue to impose 
his policies in terms of immigration but at 
this point we have a Prime Minister who is 
promoting Canada as a country of inclusion 
and acceptance and I think that has certainly 
helped Canada’s tourism numbers. It’s 
certainly made Air Canada’s brand that much 
stronger that we have a PM who is talking 
about how great a country Canada is and 
how welcoming we are.

Q: So nothing but clear skies ahead for Air 
Canada.

A: We think we’ve got a great product. We 
are the only four-star airline operating out of 
North America and if people are looking for 
great value and one of the best products in 
the sky, I think Air Canada is a great choice.

■ aircanada.com



SMART BUSINESS

INNOVATIVE TECHNOLOGY allowing the 
tourism industry to use multiple reservation 
systems without the expense of modifying 
their own booking system is under 
development in Cairns.

Tourism software developer Narnoo 
has received $100,000 from the highly 
competitive Advance Queensland 
Ignite Ideas Fund to create a booking 
integrations system and a mobile 
application for the existing Narnoo central 
media platform.

Director James Wells said 450 tour 
operators were using Narnoo as a one-stop 
shop to streamline the management and 
distribution of their marketing collateral.

“Developing a mobile solution will 
enable sales and marketing managers to do 
business more easily while they are on the 

road by updating product descriptions and 
images on the central media platform from 
their phone,” he said.

“Activity stream notifications will be 
integrated into mobile and desktop 
applications so travel desks and wholesalers 
using Narnoo are automatically notified if 
an operator has new images or products 
available to use.

“It will work in the same way a Facebook 
feed delivers notifications to your inbox 
so there is no need to pick up the phone 
or email distributors of your product to let 
them know that you have made changes.

“The new technology will be fully 
operational by June and will enable 
Narnoo to focus on software development 
to increase productivity in the tourism 
industry.”

Tropical North Queensland tour booking 
platform Travstar is trialling the new 
technology.

Director Jodi Nelson said it would allow 
Travstar to provide better priced packages 
by connecting directly to multiple suppliers 
giving immediate information on availability 
and current rates.

“Operators use a variety of reservations 
systems which meant we would have 
needed to develop our platform further to 
integrate with each one, but Narnoo will do 
the matching and integration for us saving 
expensive development costs,” he said.

Cairns-based Narnoo is expanding 
its footprint outside the region with 
Destination Newcastle recently signing as a 
client.
■ narnoo.com

BACK-ROADS TOURING has launched their 
first ever mobile app, available for free on 
Google Play and through the Apple App 
Store.

The app has been designed for Back-
Roads customers and tour leaders alike, 
allowing travellers to load passports, 
personal information and access a group 
chat to connect with fellow passengers 

before, during and after their trip.
Key features of the app include a 

pre-loaded tour itinerary available when 
Back-Roads customers enter their booking 
reference. The app also includes weather 
predictions and budget functionalities to 
ensure guests have all the essentials right 
at their fingertips. 

In addition, the app will provide an 

opportunity for passengers to supply direct 
feedback at the conclusion of their tour.

“Launching our first ever mobile app 
demonstrates Back-Roads’ dedication to 
simplifying our guests travel experience, 
leaving them more time to enjoy the 
sights, savour the cuisine and immerse 
themselves in the local culture,” said 
Dennis Basham, Country Manager 
Australia and New Zealand.
■ backroadstouring.com

GET MOBILE WITH BACK-ROADS APP

TOURISM TECHNOLOGY 
GETS GOVERNMENT BOOST
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SHORT BREAKS

TASTE BUDS will be rejoicing all over the 
world now ‘The Flying Kangaroo’ is winging 
its way back to South Australia’s delicious 
Kangaroo Island.

Food glorious food, wine wonderful 
wine, gin gorgeous gin – and all in the most 
spectacularly beautiful scenery.

This pristine island – the third largest 
off the coast of mainland Australia after 
Tasmania and Melville – is punching 
way above its weight when it comes to 
local producers, organic food, wine and 
hospitality. 

Already renowned as an iconic wilderness 
experience it is fast becoming a gastronomic 
gourmet extravaganza, so if you love great 
beaches, memorable scenery and wonderful 
wildlife paired with some of the best food 
and wine ever, you need to hop over to KI (as 
the locals call it). 

KI has long been on my Aussie bucket list 
so I jumped at the invitation to a recent two-
day trip as I was keen to see for myself what 
all the fuss was about. 

I am happy to report that this place 
definitely lives up to its reputation and my 
two days were a perfect entrée into a much 
bigger feast that I intend to treat myself to 
in 2018. 

Hosted by Kangaroo Island Odysseys, 
who have recently introduced their new 
seasonal food and wine tours, I packed my 
cossie along with my elasticated pants and 
enthusiastically allowed myself to be turned 
into a beached whale!

We started with a sumptuous 10-course 
lunch in a fig tree. Yes, in a fig tree! 

This place isn’t just about what you 
eat but where you eat it and the catering 
specialists Hannaford and Sachs have come 

JENNY ROWLAND hops over to Kangaroo Island and discovers 
it’s a culinary paradise where food and wine rule.

ROO LITTLE  
BEAUTY
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Sacha Sachs and Rachel Hannaford

Kangaroo Island Spirits

The Isander  
Estate wines

The Enchanted Fig Tree



SHORT BREAKS

up with some very inspired and innovative 
dining venues.

The fairy tale enchanted fig tree 
experience is a foodie fantasy that 
simultaneously assaults all your senses. 
Seated between the ancient boughs and 
gnarled branches in a green room like no 
other and being fed such delicacies as 
scallop ceviche, polenta flash fried squid, 
grilled Spencer Gulf prawn jungle curry 
and the juiciest, most tender 10-hour slow 
roasted beef ribs had me loosening my belt 
buckle... and we had only just begun!

Replete but vexed as to how I was going 
to perform at the Beach Taverna dinner 
in the evening, an afternoon nap at the 
Settlers Homestead (part of LifeTime Private 
Retreats) did help to deflate and prepare me.
■ kangarooislandodysseys.com.au

LifeTime Private Retreats
Owned by the Hannaford family, LifeTime 

Private Retreats consists of five spectacular 
boutique luxury holiday houses. These 
include the Sky House, Cliff House, Settlers 
Homestead, Sheoaks and the new Beach 
Retreat.

They all have their own unique character 
but share the Hannaford touch of quality, 
originality and style. Guests can choose the 
‘House Only’ accommodation option (and 
cook for themselves in the retreat’s fully 
equipped kitchen) or choose one of their 

‘House and Dining’ packages.  
Dependent on the time of year, the ‘House 

and Dining’ adventures can include ‘The 
Enchanted Fig Tree Lunch’, your own private 
chef, or a private candlelight dinner set in an 
historic shearing shed that was built from 
sugar gum trees. My stomach definitely 
recommends the latter. 

The ‘Beach Taverna’ experience began 
with cocktails on Snelling Beach around 
a candelabra-decked table that saw me 
expand my waistline even further, but the 
‘paper chops’ that Rachel barbequed for us 
using her grandfather’s recipe just about put 
me over my calorie intake for the whole year 
– but they were worth every juicy mouthful. 
■ life-time.com.au

Kangaroo Island Spirits 
If you’re a jolly gin drinker you must drop 

into this fantastic, boutique gin distillery. 
The charm and quirkiness of this cellar 
door is as compelling as the award-winning 
(internationally I might add!) gins, vodkas 
and liqueurs.

Their philosophy of ‘slow spirits’ (think slow 
food) using only the best quality seasonal and 
local ingredients is a real ‘tonic’... 
■ kispirits.com.au

The Islander Estate Vineyard 
I have a bit of a thing about Frenchmen 

– it’s that sexy accent. I am also very partial THE ROO RETURNS
QANTAS RESUMED direct flights to 
Kangaroo Island from Adelaide and 
Melbourne in December in a boost for the 
island’s tourism industry.

Flights from Adelaide operate three 
times per week year-round, increasing to 
five times per week over the peak summer 
season through to Easter. Seasonal flights 
from Melbourne operate three times per 
week during the peak summer holiday 
season from December through to the end 
of January.

This is great news as it is imperative 
to get as many people as possible to see 
this wonderful jewel in South Australia’s 
tourism crown.
qantas.com
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to French vino, so I was beyond excited to 
discover that Jacques Lurton was actually ‘in 
the house’ when we visited.

This very affable Frenchman from wine 
making royalty in Bordeaux explained how 
“breaking the rules” of winemaking in the 
new world coupled with the rugged beauty 
of KI prompted him to establish this vineyard 
back in 2000.

He now divides his time between KI and 
Bordeaux but prefers KI!

Enjoy a private tasting experience in the 
barrel room and learn how the Kangaroo 
Island climate and soil is perfect for making 
fine wine and if you are lucky you might 
meet the man himself. Magnifique!  
■ iev.com.au

■ southaustralia.com

Beach Taverna at Snelling Beach
Cliff House Bedroom

The Cliff House,
LifeTime Private  
Retreats



38   |   W W W . T R A V E L T A L K M A G . C O M . A U

Q: What kind of holiday experience can 
Aussie travellers expect in Samoa?
A: Samoa is a clean, tropical island paradise, 
a relatively short distance from the mainland 
of Australia. It has beautiful beaches, 
amazing natural attractions and friendly and 
approachable people who are willing and 
excited to share their customs and culture 
(faasamoa) with travelling tourists.  

Q: What are some of the key features that 
set your resort apart from the rest?
A: Taumeasina Island Resort is the only 
island resort in the whole of Samoa and 
is also one of the newest, only opening in 
July 2016. The resort is on a semi-reclaimed 
island attached to the mainland by a 
causeway, is only a five-minute drive from 
Apia, the capital, and only 45 minutes from 
the international airport.  

We have 80 rooms, including two- and 
three-bedroom villas, and every room boasts 
water views. It is also the only property 
in town with two white sand beaches. 
Snorkelling, sailing and kayaking are just 
some of the complimentary water sports 
activities that you can take part in while 
staying here.  

PACIFIC ISLANDS: Samoa

Samoa continues to be a popular destination for Aussie tourists. Here, we 
chat to former Perth resident NATHAN BUCKNALL, General Manager of the 
Taumeasina Island Resort, to find out what the attraction is, including where 
to get the best lobster in town.

THE MAN IN THE KNOW

A complimentary buffet breakfast is 
served daily in Lapita’s restaurant and all 
guests get 1GB of complimentary Wi-Fi daily. 
We are also the only resort in town with a 
day spa, sauna, tennis court and gym, all 
complimentary to our in-house guests.  

Taumeasina has quickly become one of 
the most popular venues in the country for 
both large weddings and conference and 
incentive groups, catering for groups from 
350 to 700 people.

Q: Food is a particular selling point 
these days. Will guests be well fed at 
Taumeasina?
A: We have three distinct dining areas: 
the Sina’s Fine Dining a la carte restaurant, 
Lapita’s and Cascades poolside dining, 
with a 24-hour room service menu. Bradley 
Martin, our Australian chef, likes to fuse 
locally sourced ingredients using western 
and Samoan cooking techniques in all of his 
menus. The menus have just been updated 
and on average we change them every six 
months or so.  

One of the most popular evenings at 
Taumeasina is the seafood market, where 
fresh seafood can be purchased by the kilo 

from the restaurant and cooked to your 
liking. The best tasting and most reasonably 
priced lobster in the whole of the South 
Pacific can be found here every Tuesday 
evening. 

Other theme nights include the famous 
Samoan Fia Fia (Celebration and Fire), 
Sunday To’onai (Sunday Feast Lunch), Asian 
Flavours Buffet and, of course, our Friday 
Seafood Extravaganza. In addition to these 
restaurants, guests can enjoy one of two bars 
on site, the Manu Bar and the Sunset Bar, 
both overlooking the South Pacific.

Q: What memories do you hope guests will 
take away with them?
A: We hope that our guests will leave 
feeling rejuvenated, relaxed and recharged 
with memories of wonderful food, cultural 
experiences, efficient and friendly service, 
and with a strong desire to return again.  

■ taumeasinaislandresortsamoa.com



There's nothing like it!



SAVINGS OF up to 25 per cent on 
accommodation, bonus spa treatments 
and free meals for kids are on offer with 
Outrigger Fiji Beach Resort’s ‘Bula Sale’.

The sale features discounts on all room 
types with rates from $FJD285 (approx. 
$AU225) inclusive plus tax per night and 
runs until March 31 for travel until March 
31, 2019, subject to availability.

Bookings of six-nights of more receive 
a bonus of two one-hour spa treatments 
and a buffet dinner for two while kids 
under 12 eat free. All packages include 
complimentary kids’ club membership,  
non-motorised water sports, gym, tennis, 
water aerobics, yoga and meditation 
classes.

Elsewhere Castaway Island Fiji’s ‘Share 
the Happiness Sale’ is offering a 20 per cent 
discount on five-night stays with rates from 
$FJD989 (approx. $AU780) inclusive plus 
taxes per bure per night which includes all 
meals and either a Family Pass or Aqua Pass. 

The five-night Castaway Island, Fiji 
package can be booked until March 31 for 
travel until March 31, from October 15 to 
December 23, and January 14 to March 31, 
2019.

Complimentary meals include a full hot 
and cold buffet breakfast at Water’s Edge 
Restaurant or a la carte breakfast at Nuku 
Marau Bar & Grill.

For lunch, there is a choice from a la 
carte selections at Water’s Edge Restaurant, 
Nuku Marau Bar & Grill buffet or Sundowner 
wood-fired pizza, while dinner offerings 
are a la carte selections or family buffet at 
Water’s Edge Restaurant, Sundowner pizza 
or the South Pacific fusion menu at the 
adults-only ‘1808’ restaurant.

The complimentary Family Pass gives 
guests a beach dinner for two adults with 
a bottle of champagne included, as well 
as five hours of babysitting, and inner reef 
snorkelling and hand-line fishing for two 
adults and two children.

Guests who choose the complimentary 
Aqua Pass receive two Banana Boat rides, two 
hand-line fishing experiences and two outer 
reef and night snorkelling expeditions.
■ outrigger.com

 

PACIFIC ISLANDS: Fiji

GRAB A  
BULA BONUS
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Castaway Island Fiji. Photo courtesy Matt C. Bauer
Below: Outrigger Fiji Beach Resort

NANUKU AUBERGE Resort has released 
a new round of special stay packages 
offering discounts available for travel until 
December 20.

The promotion gives 20 per cent off for 
guests choosing to stay between three to 
six nights, or 30 per cent discount for those 
choosing to stay seven nights or longer.

Both offers have been value-added to 
include a choice from two bonus family-
oriented activity options for two adults and 
two children with children 12 years and 
under staying, playing and eating for free.

A ‘Family-time’ bonus includes a guided 
Food Safari visiting local markets and 
gathering fresh local produce – crabs, 
prawns, fruit and vegetables – which the 
resort’s chef will prepare for dinner.

The ‘Adventure-time’ bonus comes 
complete with a guided Food Safari, a 
one-hour DPV* (diver propulsion device) 
snorkel tour of the resort’s house reef, plus 
a 15-minute jet ski experience* and family 
dinner.

Both options come complete with return 
road transfers and the choice of full board or 
the resort’s recently introduced B&B option.

*Conditions apply. Age and weight 
restrictions apply to use of both the DPV and 
jet ski use.
■ nanuku.aubergeresorts.com

Discounts aimed at the family
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BLESSED WITH fascinating natural wonders 
including a massive barrier reef and the 
largest lagoon in the world, New Caledonia 
is rising to become one of the most sought-
after destinations for tropical getaways. 

Closer than most realise, the capital of 
Noumea can be reached in less than three-
and-a-half hours from Australia’s east coast. 
Memorable sights will also greet you as 

you approach New Caledonia from above, 
dominated by lush vegetation and powdery 
white beaches lapped by dazzling South 
Pacific waters that are always shifting from 
one vibrant shade of blue to another.

Thanks to the mighty 1,600-kilometre 
long double barrier reef that surrounds it, 
New Caledonia’s UNESCO-listed lagoon 
shelters an impossibly rich marine life. 

PACIFIC ISLANDS: Advertorial
Go snorkelling or diving in the lagoon and 

chances are high you’ll encounter sea turtles, 
dugongs, manta rays and swarms of fish, not to 
mention the luxuriant beds of colourful coral 
that seem to stretch as far as the eyes can see. 

Looking for a dash of adventure? Epic 
dive opportunities await divers in the 
hundreds of shipwrecks scattered in the 
New Caledonian depths. Inland attractions? 
Your heart will skip a beat when you see the 
world-famous Heart of Voh.

What makes New Caledonia all the more 
interesting is its delightful culinary scene. 
Melanesian dishes cooked using French 
techniques or French dishes using local 
tropical ingredients keep visitors coming back. 

Don’t miss the chance to sample the 
much talked-about Isle of Pines snails! These 
bulimes, endemic to the Isle of Pines, are 
cooked in traditional French fashion, often 
simmered in garlic and wine, and served in 
most restaurants in Noumea and Isle of Pines.

As for accommodation, the choices are 
plentiful. Be it a luxury resort a stone’s throw 
away from bustling Noumea or a charming 
hotel on a secluded island, the wide range of 
accommodation available has something for 
everyone. 

New Caledonia Travel Connection, 
Australia’s leading travel specialist to the 
destination, can help you organise a truly 
unforgettable trip to this island paradise. 
■ Visit www.newcaledoniatravel.com.au or 
call 1300 108 625.

 
Tropical paradise with a French twist

NEW CALEDONIA: 

FRENCH PARADISE  
AT YOUR DOORSTEP

Speak with a New Caledonia Specialist: 

1300 108 625
www.newcaledoniatravel.com.au 
info@newcaledoniatravel.com.au

SALE ON NOW!
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PACIFIC ISLANDS: New Caledonia

NEW CALEDONIA’S vast lagoon is one of 
the largest marine reserves in the world, 
making it one of considerable environmental 
significance and interest. 

The lagoon’s coral reef is one of the 
main nesting sites for the Green turtle, 
the Hawksbill turtle, the Loggerhead 
turtle and the Leatherback turtle as well 
as several rare crab species. As well as 
this, more than 23 species of tropical 
seabirds, including boobies, noddies and 

frigatebirds, soar over the lagoon, which is 
24,000 km2 in size.

On top of this, July not only marks 
the beginning of the cool season in New 
Caledonia but also the return of the 
humpback whales, who swim north from 
Antarctica to escape the cold and give birth 
in the warmer waters of the South Pacific. 

Protecting all this marine life and more is 
a key reason why the lagoon was registered 
as a UNESCO World Heritage Site in 2008.  

This year marks the 10-year anniversary of the naming of New 
Caledonia’s lagoon as a UNESCO World Heritage Site. Here, we look at 
how Aussies can get the most from a visit to this important landmark.

Above the water
Paraglide, helicopter, skydive or sit up 

in the cockpit of a light plane to see the 
contrasting blues and depths of the lagoon, 
the wildlife below and the many islets 
dotting the shoreline. 
■ newcaledonia.travel/au/adventure-
sensations/air-leisure 

On the water
With constant breezes and warm water, 

the lagoon is ideal for board sports such 
as windsurfing, kite surfing, surfing or 
wakeboarding. For novices who want to get 
in on the adventure, there’s no shortage of 
water sport schools in both Nouméa and 
around the country.  

Sailing is a favourite Caledonian pastime 
and both experienced and beginners can 
find countless ways to enjoy the Pacific 
Ocean. Discover islets that are still wild and 
cross paths with dolphins, turtles, dugongs 
and other inhabitants of the lagoon. 

A LAGOON WITH A VIEW

#FollowMe
to

New Caledonia
Your closest South Pacifi c neighbour.

Direct fl ights from Brisbane, Melbourne and Sydney
Visit aircalin.com or call 1300 655 737
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PACIFIC ISLANDS: New Caledonia

Fishing is a part of the DNA of the South 
Pacific archipelago and New Caledonia is 
ranked in the top five sites in the world for 
fly-fishing. You can see fishermen in the 
northern parts of the lagoon fishing in low 
tide and often bringing in some big catches. 

Under the water
New Caledonia boasts a myriad of diving 

and snorkelling spots, with coral pinnacles 
sheltering multi-coloured sealife that is often 
accessible even without wearing a tank. 

With only a mask, flippers and a snorkel, 
a swimmer can also see butterfly fish, 
triggerfish, parrotfish and clownfish, plus 
many more.

What else to do?
Discover the Tjibaou Cultural Centre, 

a contemporary building inspired by 
the traditional Kanak architecture and 
surrounded by nature, all sitting on 
Nouméa’s Magenta Bay. Guests can visit the 
Centre to learn about the indigenous Kanak 

culture through interactive exhibitions, 
shows and concerts, or discover how Kanaks 
live through the replica displays within the 
gardens.

Being an island in the Pacific, it will come 
as no surprise that seafood features on 
many restaurant menus with freshly-caught 
prawns of every denomination, lobsters, 
oysters, marlin, mackerel, crab and mussels 
for delectable bowls of moules marinières. 
The market at Port Moselle in Nouméa is one 
of the best places to pick up fresh seafood, 
caught only a few hours earlier by the local 
fishermen.

With Nouméa only two hours from 
Brisbane, under three hours from Sydney 
and less than four hours from Melbourne, 
New Caledonia is fast becoming a 
destination where travellers can have it all. 
■ newcaledonia.travel/au
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CALEDONIAN LAGOONS
REGISTERED ON THE WORLD
HERITAGE LIST SINCE 2008

YEARS

fROM DReAM 
tO RealITY

NEW CALEDONIA
DISCOVER THE WORLD’S LARGEST LAGOON

www.newcaledonia.travel
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ASIAN ESCAPES: Philippines

OVERLOOKING THE ocean at Punta 
Bunga Cove on the north-west coast, the 
Mövenpick Resort & Spa Boracay is a low-
rise property designed to blend in with 
the natural environment and a secluded 
200-metre private beach.

The five-star beachfront property offers 
a wide range of world-class facilities and 
attractions that will appeal to guests of all 
ages. These include the island’s biggest 
multi-level swimming pool spanning some 
3,300 square metres and the Sol Marina 
Beach Club, which plays host to international 
DJs and dance acts.

Conveniently located just 30 minutes 
from Caticlan Airport, the luxury resort 
features 312 contemporary rooms and 
suites, most with sea views, while the seven 
bars and restaurants serve a wide range of 
high quality cuisine, with speciality options 
including Italian, Japanese and Korean.

Families are well catered to with 
connecting rooms and suite options 
available, a generous children’s pool and 
the Little Birds Kids’ Club, which as part of 

Pick this  
PERFECT PROPERTY
Here we look at the new beach resort just opened on 
Boracay from Mövenpick Hotels & Resorts

the recently launched Mövenpick Family 
Programme, offers a choice of fun and 
engaging activities for young guests, with 
a focus on cultural and environmental 
awareness and immersion. The programme’s 
signature Power Bites menu is available 
too, featuring a wide range of creative and 
healthy child-friendly dishes.

Other resort facilities include a spa and 
fitness centre and indoor and outdoor 
meeting and event venues designed to 
suit all occasions, from board meetings and 
group workshops to romantic weddings.

“With its unique design, exclusive 
setting and several one-of-a-kind facilities, 
Mövenpick Resort & Spa Boracay introduces 
a new style of hospitality to this tropical 
island and supports our ambitious 
expansion plans in the Philippines and wider 
Southeast Asia,” said Olivier Chavy, President 
& CEO, Mövenpick Hotels & Resorts.

“Boracay is fast emerging as one of the Asia’s 
leading beach destinations and the time is 
right for Mövenpick to cement its presence in 
this strategically important location.”

This is the hotel group’s second property 
in the Philippines where it already operates 
the 245-key Mövenpick Hotel Mactan Island 
Cebu. The Swiss hospitality firm is actively 
seeking opportunities to grow its portfolio 
across the island nation.

The new Boracay resort is set to quickly 
establish itself as a first-class dining 
destination, offering pan-Asian and 
international flavours at The Market, the 
resort’s all-day dining restaurant with regular 
themed evening buffets; authentic Italian 
fare, including Neapolitan wood-fired pizzas, 
at Brezza; and top-quality Korean barbecue 
dishes and Japanese sushi at Ssäm.

Other options include The Café, serving 
fresh pastries and cakes, including local 
merienda favourites, and the venue for 
Mövenpick’s daily afternoon Chocolate Hour; 
the pool bar offering cocktails and light 
snacks; the Fun Pub, which is ideal for sports 
and karaoke fans; and the aforementioned 
Sol Marina Beach Club, a stylish Ibiza-
inspired beachfront venue where guests can 
chill out with DJ beats as a backdrop. This 
hip casual beach club hosts regular parties 
and live performances.

 “Our resort is a foodie and fun-
seeker haven in a top-class global beach 
destination,” said Alberto Ocasio, General 
Manager. 

“Its outstanding range of facilities also 
caters to all guest types, from families with 
children of all ages to couples looking 
for a romantic or wellness getaway and 
groups seeking an inspirational beachside 
venue. Mövenpick Resort & Spa Boracay 
is nothing short of a private paradise for 
visitors of all ages.”
■ movenpick.com/boracay
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Boracay, Philippines
The Best Island in the World*

www.tourism.gov.ph
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TWO AGENTS have won return flights to an 
island in The Philippines in a recent social 
media competition.

The Philippine Department of Tourism 
and Philippine Airlines ran the contest as 
part of the 2017 Fun Travel Experts Mega 
Familiarisation.  

Getting social leads to prizes

ASIAN ESCAPES: Philippines
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Liam Lavery from Escape Travel in 
Victoria and Belinda King from Global 
Work and Travel in Queensland won 
the video and photo competitions 
respectively.

“Liam and Belinda’s video and image 
were handpicked for their creativity 

and incredible ability to showcase the 
fun and beautiful natural surroundings 
of this incredible destination,” said 
Norjamin Delos Reyes, Tourism Attaché 
at Philippines Department of Tourism 
Australia and New Zealand.

During the famil, agents participated 
in a social media module. Three social 
influencers from Australia – Dan Moore, 
Mark Fitzpatrick and Jackson Groves – 
provided agents with training sessions on 
photography, videography and Instagram, 
offering tips and tricks for utilising digital 
platforms as a way of promoting a travel 
destination.

The participating agents posted their 
experiences on social media with the 
hashtags #morefunsellingthePH and 
#flyPAL. 

“With the influence of social media in 
today’s society, we wanted to ensure that 
this new group of fun travel experts were 
well equipped with the know-how and 
skills to highlight and emphasise what 
the Philippines has to offer across social 
channels,” added Norjamin.
■ experiencephilippines.org

IMAGINE A festival that takes place in a 
terraced amphitheatre 250 metres above 
sea level, at the foot of a mountain and 
overlooking one of the most beautiful bays 
in the world.  

This is the reality of the Malasimbo 
Music and Arts Festival, which takes place 
from March 23 to 25 at Puerto Galera 
Bay in the Philippines. The event hosts 
approximately 2,500 people per day and is 

now in its eighth year.
Malasimbo 2018 will feature Australian 

bands Hiatus Kaiyote and Laneous, as well as 
popular Filipino artists such as Ruby Ibarra,  
Skarm, CRWN and Yung Bawal.

Aside from a diverse music line-up, this 
year’s highlights will include hosting a 
competition between 18 of the best DJ’s 
in the Philippines. Australian Miro Grgic, 
the festival’s founder and director, created 

the annual festival to boost the local music 
scene. 

“The Malasimbo experience is a 
celebration of good music whilst maximising 
the natural and quality acoustics of this 
beautiful location,” he said.  “The venue, arts 
and local culture are also integral to the 
overall magic.”

At Malasimbo there is no plastic, the 
food is served in coconut shells and banana 
leaves and the cutlery is made from corn 
starch to help sustain and protect the 
environment. “Coconut is our preferred 
energy drink,” added Miro.

Other festivals taking place in the country 
this year include the Pahiyas Festival, which 
is held on May 15 each year. Locals decorate 
their houses with arrangements, usually in 
the shape of leaves made from rice wafers. 
Fruits and flowers are also used to decorate 
the homes.

The Masskara Festival is an annual event 
occurring in October. Participants wear 
masks and colourful outfits and there are 
street dancing, contests and electrical 
displays.

“With multiple venue options available, 
the Philippines now hosts more festivals, 
concerts and events than ever before, 
helping to attract a diverse range of 
travellers to our beautiful country,” said 
Norjamin Delos Reyes, Tourism Attaché at 
Philippines Department of Tourism Australia 
and New Zealand,
■ tourism.gov.ph

MUSIC FESTIVAL WITH  

A TROPICAL TWIST

The Masskara Festival

Diving in Bohol.  
Picture courtesy Belinda King
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CELEBRITY CHEF and author Adam Liaw (pictured 
above) has been announced as the new culinary 
ambassador for ANA on their Sydney to Tokyo 
route.

Liaw is the host of the AACTA award-winning 
TV series Destination Flavour on SBS. Recently 
appointed by the Japanese government as a 
Japanese Cuisine Goodwill Ambassador, he is 
also UNICEF Australia’s National Ambassador 
for Nutrition and has written five best-selling 
cookbooks. He was the winner of MasterChef 
Australia in 2010.

As Japan’s largest and only five-star SKYTRAX 
rated airline, ANA prides itself on attention to 
detail and giving passengers a meticulously 
crafted dining service. 

Curated by the finest chefs alongside Liaw, 
ANA offers passengers a quintessential Japanese 
culinary experience using local produce and 

fine ingredients. Passengers’ taste buds change 
at 30,000 feet, so Adam wanted to ensure that 
flavour was the key element to his dishes. 

“Dining in-flight is a lot more complex than an 
ordinary meal on the ground, from the timing of 
service and the visual presentation of dishes, all 
the way down to the seasonality of dishes and 
the biology and psychology of how air travel 
changes the way we appreciate food,” said Liaw. 

“Taking that complexity into account has 
allowed us to be really creative with these 
menus, and over months of working with the 
team at ANA we’ve developed a suite of dishes 
that I’m really proud of, and that I’m sure our 
passengers will love.”

Seasonal menus designed by Liaw are now 
available to customers flying in business class, 
premium economy and economy until May 31. 
■ ana.co.jp

Walking on 
spring shine
WALK JAPAN has announced 
a series of tours offering 
the chance to experience 
authentic sights of the country 
rarely seen by everyday 
tourists.

With 19 different tours 
available all ranging in length 
and difficulty, there is a walk 
suitable for everyone. And 
many have been curated to 
guide travellers through the 
countryside and rural regions 
of Japan.

Tours include the ‘Oita Hot 
Spring Trail’, a six-day walk 
from hot spring to hot spring, 
exploring Oita Prefecture, 
an area particularly rich in 
memorable countryside, 
high quality and varied 
food, ancient culture and 
enlightened history. It is priced 
from JPY316,000 (approx. 
$AU3,718) per person.
■ walkjapan.com

ASIAN ESCAPES

ADAM KNOWS  
HIS ANA APPLES

AUSTRALIA
AND
JAPAN

Now
closer than ever
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TRAVELMARVEL ARE offering early bird 
specials including fly-free offers on tours in 
their 2019 India and Sri Lanka brochure.

Highlights include the new 12-day 
‘Splendours of Sri Lanka’ tour, 
which allows guests to enjoy 
a longer stay in the country’s 
cultural triangle and Yala 
National Park. Prices start at 
$4,295 per person twin share, 
including fly-free offers and 
early payment discounts 
when booked before June 30.

Beginning their journey 
in Dambulla to explore the 
Cave Temple, visitors will 

ASIAN ESCAPES: Sri Lanka

MY FAVOURITE STREET EATS
MARK HARADA talks to chef, restaurateur, TV host, author, tour 
escort and proud Sri Lankan Australian, Peter Kuruvita, about his 
favourite topic: Sri Lankan eats.

then continue on to Sigiriya to witness the 
colossal scale of the Sigiriya Rock Fortress 
and Peradeniya to take a train journey 
through hill country to Nanu Oya.

The tour also features a visit to 
Yala National Park, where guests 
will head out on a jeep safari in 
search of the Sri Lankan leopard. 
The trip ends end with a beach stay 
in the coastal town of Ahungalla.

The brochure also offers a 
range of itineraries from India’s 
Golden Triangle, a tiger safari by 
rail and a Grand Tour of India and 
Nepal.
■ travelmarvel.com.au

PETER KURUVITA has turned his love of Sri 
Lankan cuisine and cooking into a mini 
food empire. So what tips does he have for 
foodies, or travellers in general visiting Sri 
Lanka for the first time?

“In Colombo you need to stroll along 
Galle Face Green and get some street food 
from the little vendors, who sell everything 
from pickled olives to lentil patties stuffed 
with prawns,” Kuruvita says. 

Traveltalk caught up with the celebrity 
chef in Melbourne as he helped launch 
SriLankan Airlines flights between Colombo 
and Tullamarine, the only direct link between 
SL and Australia.

Kottu roti, a main course usually made 

Your chance to spot leopards Yala National Park

from godamba roti (a type of Sri Lankan roti), 
vegetables, egg and spices is another dish 
not to be missed, while for breakfast: “you 
have to try string hoppers… egg hoppers.”

While Kuruvita believes Sri Lanka is 
incredible for vegetarians, he says meat 
dishes such as a “ridiculously good” local 
black pork curry also makes it a great 
destination for the more carnivorous.

For dessert, a milk rice pudding dish 
called Kiribath is a must – perhaps with 
some of the country’s famous tea, which 
Kuruvita says can be sampled in the fields 
while staying at a tea bungalow.

As well as their uniqueness, it’s the 
simplicity of the Sri Lankan food experiences 

Peter Kuruvita. Picture courtesy 
Mark Harada

that seem to excite the restaurateur most.
“In the morning, you can stop in one of 

the local stores and get egg roti, which is 
this paper-thin type of roti that is folded 
up with egg… and they give you some fish 
or chicken gravy. It’s just beautiful and it’s 
cheap,” says Kuruvita, whose father hails 
from the Asian nation.

“And one of the things with Sri Lanka is 
you don’t ever get sick, which is one of the 
bonuses of travelling there.”

A part-time tour leader with World 
Expeditions, Kuruvita says visitors should 
also try one of Colombo’s cool rooftop bars.

If all of that doesn’t get your tastebuds 
tingling, nothing will.



T R A V E L T A L K  F E B R U A R Y  2 0 1 8   |   49   

ASIAN ESCAPES: Property news

ACCORHOTELS HAVE launched 
Singapore’s newest integrated lifestyle 
hub with the opening of Novotel 
Singapore on Stevens and Mercure 
Singapore on Stevens. 

The complex features 772 guest rooms, 
14 dining outlets, two outdoor pools, a 
tennis court and a function space that can 
accommodate more than 500 guests.

Strategically located at the edge of 
Orchard Road, the two hotels offer guests 
an integrated range of gastronomy, 

health, fitness and lifestyle options in the 
precinct close to the city’s best shopping 
and entertainment, conveniently 
accessible via the hotel’s shuttle service.

Guests can enjoy a superior room night 
stay from SGD20 (approx. $AU198) with 
breakfast for two at Novotel Singapore on 
Stevens or go on a retreat from SGD155 
(approx. $AU147) per night with breakfast 
for two at Mercure Singapore on Stevens 
from now until March 31.
■ accorhotels.com

THERE’S SOMETHING remarkable slowly 
emerging in the hills outside AoNang in the 
Thai province of Krabi.

Anana is a sustainable lifestyle hotel that will 
rejuvenate and replenish the mind and soul 
of its guests – without having a detrimental 
impact on the surrounding environment.

The innovative project is the brainchild 
of renowned Australian hotelier Wolfgang 
Grimm, who was the gregarious General 
Manager at the InterContinental Hotel 
in Sydney for many years and is a proud 

recipient of the Order of Australia.
On a tour of the site, Wolfgang explained 

why he felt the time was right for a property 
such as Anana, which will be Green Globe 
Certified when it opens in October.

“I believe that in the tourism industry, 
which is super successful all over the world 
and particularly here in Thailand, the time 
has come for hotel owners and operators to 
show that hotels can be run differently, can 
have a different concept, can be in diverse 
locations and have a much more refined 

environmental emphasis,” he said. 
Anana will have 59 studio rooms designed 

to reflect the Thai way of life, where guests will 
sleep on raised organic timber podiums. As 
you would expect from such a resort, health 
and wellness programs will be in abundance, 
including yoga and Muay Thai classes, while 
the luxurious spa will offer extensive massage 
and beauty treatments, plus a panorama 
sauna, steam room and a Himalayan Salt Cave. 
There will also be an infinity pool and a gym.

A working farm with an ‘artistic’ angle will 
be the centrepiece of the environmental 
agenda, offering cooking classes and the 
chance to learn the culinary secrets of local 
street vendors. Guests can pick food from 
the farm with the resort chef before cooking 
what they’ve harvested. Anything left over 
goes back into the resort’s bio-gas system or 
turned into compost. 

In other moves to make Anana 
sustainable, plastic will be banned and 
water and waste management practices will 
be implemented. Specially designed electric 
tuk-tuks will be used to ferry guests to and 
from the property.

“This is an all-embracing concept to 
make sure that you take home more 
than memories. You are taking home the 
knowledge of a lifestyle that would be so 
easy to adapt into your lifestyle that your 
holiday will last for years.”
Traveltalk will have an extensive report on the 
Anana project in a forthcoming issue
■ ananakrabi.com

THE MAN WITH A PLAN
Traveltalk’s JON UNDERWOOD reports from Thailand on an Aussie who is 
creating an eco-resort that promises to deliver a breath of fresh air to the 
local tourism industry.

DYNAMIC DUO HIT SINGAPORE
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THE DRAMATIC coastal scenery of Ireland’s 
Wild Atlantic Way has been wowing 
audiences since the release of Star Wars: 
The Last Jedi, the latest instalment of the 
blockbuster movie series.

Filming took place on the island of Skellig 
Michael off the coast of Kerry over just two 
days in 2015 before moving to the mainland. 
Other locations included County Donegal 
and the cliffs and headlands of Counties 
Clare, Cork and Kerry, which clearly made a 
big impression on both cast and crew.

“It’s like a fairy tale world…you just can’t 
believe your eyes,” said Mark Hamill, who 
plays Luke Skywalker. 

“The people are so nice. They make you 

feel like family, they were so welcoming, so 
accommodating and so friendly. We felt like 
we were home. I mean, having lived in New 
York for many, many years I wasn’t sure how 
to take it!

“I would urge anyone planning a vacation 
to go to Ireland.  You’ll never find another 
place like it... I wish we could have shot the 
entire film there.”

Hamill’s comments came in a series of 
promotional videos released by Tourism 
Ireland recently in conjunction with the 
movie franchise. The videos were designed 
to highlight Ireland as a key Star Wars filming 
location and promote holidays along the 
Wild Atlantic Way.

Already viewed by more than four million 
people, the videos include a specially-
commissioned look ‘behind-the-scenes’ 
during filming for The Last Jedi in 2015 and 
2016, and an irreverent promotional film 
about holidays along the Wild Atlantic Way 
featuring Hamill.

Filmed using  the trademark Star 
Wars screen-wipe transitions and sound 
effects which fans around the globe will 
recognise, the film features a number of 
holiday destinations along Ireland’s western 
seaboard. 

At the end of the film, Hamill addresses 
the camera: “Escape the dark side along 
Earth’s Wild Atlantic Way – the perfect place 
to get away from it all.”
■ Watch the behind the scenes film at:  
https://youtu.be/GdYD-dNzjdI

TICKETS HAVE gone on sale for Britain’s most 
exclusive steam rail tour, a once-in-a-lifetime 
opportunity for just 38 passengers.

Golden Eagle Luxury Trains is offering the 
two-week tour to mark the 10th anniversary 
of the Tornado steam locomotive. It will 
haul 10 intricately designed carriages of the 
prestigious Belmond Royal Scotsman on a 
journey offering cultural highlights, including 
special access to otherwise private locations.

Starting on October 14, the 3,500 kilometre 
journey stretches from the Highlands of 
Scotland down to Penzance in Cornwall and 
covers some of the country’s most popular 
cultural destinations including Chester, 
Oxford, Stonehenge and Bath.

The Tornado is a main line, coal-fired 
locomotive that took some 14 years to build. It 
will be only the second time that Tornado has 
hauled a sleeper train, the first being the Royal 

UK&IRELAND

ON AN ISLAND NOT SO  
FAR, FAR AWAY.... 

Train in 2012, with Prince Charles aboard.
“For some years we have wanted to create 

something wonderful and unique in the UK, 
so we are more than delighted to be pairing 
what is the most luxurious British train with 
this amazing new-build locomotive, and 
showcasing the very best of Great Britain,” said 
Tim Littler, President and Founder of the luxury 
rail specialist.

The trip costs from $US39,995 (approx. 
$AU52,000) per person based on two sharing 
including 14 days’ all-inclusive, nine nights 
onboard Belmond Royal Scotsman, guided 
excursions, all meals, most drinks and 
gratuities.
■ goldeneagleluxurytrains.com

Picture courtesy Tourism Ireland 
Left: Picture courtesy @LUCASFILM

Soar like an eagle 
on unique trip

SALE AWAY INTO 2018
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WE’RE ALREADY well into 2018 and it can 
be hard keeping track of all the sale offers 
circulating this time of year.  

One interesting offer for travel this year 
is from CIE Tours International, who are 
offering 10 per cent off all their guided 
holidays to Britain and Ireland if booked by 
February 14. 

The UK is very much en-vogue for 2018. 
The Royal Wedding is slated for May 19 and 
inbound tourism generally spikes with such 
an event. You can even be in Windsor on the 
big day and with this latest promotion guests 
of CIE Tours can save up to $1,282 per couple. 

The company’s quintessential nine- or 10-
day ‘Best of Britain’ tour allows guests to see 
a lot of Britain in a short time: from Windsor 
Castle to historic York, from The Beatles’ 
Liverpool to Edinburgh Castle, from a Welsh 
Evening in Cardiff to cosmopolitan London. 
Enjoy daily sightseeing, full breakfasts and 
five dinners, including three special dinner/
shows.  

While the all-included/no extras approach 
sets CIE Tours apart from many of their 
competitors, the introduction for 2018 
of small group departures (which are all 
covered in this latest promotion) means 

Aussie customers can enjoy these immersive 
Irish and British holidays to towns, villages 
and the scenic lesser roads of Scotland, 
England or Ireland at an excellent price. 

Any tour in Edinburgh during the 2018 
run of the Royal Edinburgh Military Tattoo 
includes tickets to the performance – the 
10 per cent discount is also valid for this 
promotion.

The offer includes Ireland tours too, 
with the best savings on CIE’s small group 
departures available on the 24 day ‘Grand 
Tour of Britain and Ireland’.
■ cietours.com

UK&IRELAND

SALE AWAY INTO 2018

The Giant’s Causeway

Ireland & Britain’s #1 Tour Operator 

Call  1800 502 911
or your wholesale operator.

Queen’s University, Belfast, Co. Antrim

IRISH ODYSSEY 12 days, now from A$2394
Discover the highlights along the coastline of Ireland with stays 
in Dublin, Cork, Killarney, and Galway. Visit legendary Blarney 
Castle, climb on Giant’s Causeway and Derry’s medieval walls, 
and enjoy an overnight stay in the lovely Cabra Castle Hotel.
Departs Fridays, March to November

THE OUTER HEBRIDES: 
SCOTLAND’S GAELIC WEST 11 days, now from A$3966
Explore Scotland off-the-beaten path on this light adventure 
through the Outer Hebrides – the islands off the western coast. 
Start in Glasgow and travel up the coast to experience authentic 
island life and view dramatic scenery that few get to see. 
Departs Fridays, May to September

GRAND TOUR OF 
BRITAIN & IRELAND 24 days, now from A$7353
Enjoy unique experiences and iconic landmarks on this trip of a 
lifetime. Start in London, explore the Scottish Highlands, the 
Irish coastline, Wales and England’s West Country. Visit St 
Andrews, the vibrant town of Killarney, Stonehenge and more.
Departs Fridays, April to October

www.cietours.com

SAVE 10% up to 
A$1953 per couple 
on all Guided 
Holidays to 
Ireland & Britain!*

* Save 10% on 2018 Ireland and Britain guided holidays. Book 15 January – 14 February,
2018. Use promotion code LOVE2018A and pay a A$500 per person deposit. Prices 
re� ect the discount, are land only, per person, based on double occupancy for 2018 
departures. Prices will vary by departure date, not combinable with any other CIE Tours 
offers or discounts, and not available for group travel. Discount valid on new bookings 
only, subject to availability and blackout dates may apply. This offer may be withdrawn at 
any time. Other conditions may apply. Call for details.
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EUROPE

SUSTAINABLE AND unexpected experiences 
are at the core of Visit Monaco’s 2018 
strategy as it seeks to attract Aussie travellers 
with a range of fresh and dynamic activities.

Backed by a new logo, a newly-designed 
website and various new digital assets, the 
key categories Visit Monaco will focus on as 
part of this new strategy include green food, 
green lifestyle and green transportation. 

Based on the slogan ‘Green is the new 
Glam’, the campaign will educate agents 
on the green and unexpected experiences 
available to their clients in each category.

“Monaco is a feel-good destination all 
around and we are thrilled to be able to 
introduce our industry to a side of the 
Principality they may not have known 
about before and make them discover the 
dynamic, sustainable, fresh and unexpected 
destination that it is,” said Alison Roberts-
Brown, Regional Director of Visit Monaco in 
Australia and New Zealand.

Green food will focus on a variety of 
health addresses and initiatives such as 
Elsa, the world’s first 100 percent organic 
Michelin-starred restaurant, or Terre de 

Monaco, a project whose mission it is to 
institute urban agriculture, especially eco-
friendly vegetable and fruit gardens, on the 
roofs, balconies and buildings of Monaco 
and neighbouring municipalities.

Green lifestyle will focus on such 
things as the variety of award-winning 
spas represented in the Principality, while 
green transportation covers the innovative 
sustainable mobility options available to 
travellers including Mobee, an electric car 
sharing service, electric bikes and Bateau bus. 
■ visitmonaco.com

Get an Insight into  
discount air fares

AGENTS STILL have time to pass on some big 
savings to clients on air fares to Europe with 
Insight Vacations.

The company is offering $999 return 
fares (including taxes) on all 2018 Europe 
and Britain itineraries. Agents can also take 
advantage of Insight’s $2,777 premium 
economy airfares or a business class air 
ticket for $5,678 return. Offers are valid until 
February 28, unless sold out prior.

Tour highlights of the 2018 season 
include meeting Sir Ludovic Shaw-Stewart, 
a Scottish Baronet at his Ardgowan Estate, 

which consists of 1,600 hectares and a castle. 
On the 11-day ‘Elegance of Great Britain’ 
itinerary guests are invited for tea with the 
owner in the formal Drawing Room where 
he shares stories about the estate, which has 
been in the family for more than 600 years.

Get a taste of the royal life at Schönbrunn 
Palace in Vienna, where guests have the 
opportunity to dine in the room where a 
six-year-old Mozart played for the Empress 
Maria Theresa on the ‘Highlights of Eastern 
Europe’ itinerary.

With the 11-day ‘Best of Italy’ itinerary, 

guests can take a tour through the house 
of Renaissance diplomat and writer Niccolo 
Machiavelli, as well as a special viewing 
of his office where he wrote The Prince, 
then taste wines made from the vineyards 
surrounding his home.

Insight’s 2018 collection also includes 
70 Insight Experiences, offering a range of 
activities that bring each destination to life. 
These include tasting French cheeses and 
pastries on a gourmet walking tour of Paris 
or meeting Alaskan Huskies in Norway. 
■ insightvacations.com

MONACO POWERS  
UP ITS GREEN  

MACHINE Mobee, part of an electric 
car sharing scheme
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PLUS: HOW YOU CAN WIN A TRIP TO THE MALDIVES WORTH $40,000!
EARLYBIRD 

OFFERS Early Booking Discount*SAVE 10%
Double Second Tour Discount*SAVE 10%

Repeat Traveller Discount*SAVE 5%

As the gold standard 

in escorted touring for 

almost 90 years, Globus 

provides a hassle-free  

all-in-one holiday that 

gives you the freedom  

to just enjoy.

a  Superior accommodation  

Located in the heart of the action.

a  Deluxe Transportation  

Train, plane, boat or private motorcoach.

a  Expert Tour Directors & Local 

Guides 
Their insights bring your destination 

to life!

a  VIP Access to Attractions 

Skip the queues and move to the  

head of the line.

a  Local Favourites  

Taking you behind the scenes to 

spotlight what makes your destination 

unique.

a  Regional Cuisine

a  Free Wi-Fi 
Included on coaches & in most hotels.

FIRST-CLASS 

ESCORTED TRAVEL

Strokkur Geyser, Iceland

For more information

Call 1300 130 134  |  Visit Globus.com.au

*Terms & conditions apply
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Viking brings its award-winning river cruise philosophy to the oceans, with state-of-the-art 

small ships designed for destination cruising. Offering more time in port, culturally enriching 

shore excursions and fewer sea days so you can immerse yourself in each destination.

And we believe everything should be included.

YOUR OWN  

PRIVATE VERANDA

All staterooms and suites have 

king-size beds, and feature a 

private veranda on which to sit 

and take it all in.

PREMIUM  

BEVERAGES

Enjoy premium wine, beer and 

soft drinks with your onboard 

meals, in the dining venue of 

your choice.

NORDIC SPA  

FACILITIES

Chill out in the Snow Grotto. 

Step into the steam room. Relax 

on a heated bed or the 

hydrotherapy pool, all included.

SPECIALTY  

RESTAURANTS

We welcome you to dine in  

a choice of 10 delightful venues. 

No hidden surcharges – it is  

all complimentary. 

ENRICHING  

CULTURE

Enjoy an exciting choice of 

performances, live talks and 

hands-on demos that add 

further insight to your journey.

24-HOUR  

ROOM SERVICE

For those days when you feel 

like breakfast in bed or dinner 

under the stars. It’s 

complimentary.

EVENING 

ENTERTAINMENT

Watch a show, listen to live 

classical music, enjoy some 

dancing, or catch a movie. It's 

all at your finger tips.

SHORE  

EXCURSIONS

Enjoy a free excursion in every 

port with an expert local guide 

who brings each destination, its 

people and culture to life.

WI-FI AND GRATUITIES

Enjoy free Wi-Fi so family and 

friends can keep up with you. 

All onboard gratuities and taxes 

are also included.

TEA AND COFFEE

Choose from a range of 

included specialty teas, coffees 

and bottled water any time  

on board.

SELF-SERVICE LAUNDRY

Available on multiple decks, 

these laundries feature top 

quality washers, dryers and 

ironing facilities.

NEW BROCHURE  

OUT NOW

Call Brochure Flow on  

1300 728 668  

to order your copy.
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RIVER CRUISING: Advertorial

GRAND AMERICAN Adventures are offering 
three new departure tours for guests to witness 
a total solar eclipse in Chile.

Departing in June 2019, the tours last from 
seven to 12 days and take in the unique and 
ever-changing landscapes of the vibrant Latin 
American country.

The ‘Solar Eclipse Chile Explorer’ itinerary 
begins in the capital of Santiago where guests 
will discover colonial architectural and historic 
sites before travelling to Valparaiso, the 
colourful portside city known as the ‘Jewel of 
the Pacific’. 

Famed for its steep funiculars and vibrant 
cliff top homes, this UNESCO World Heritage 
site is bursting with exciting street art and 
quirky neighbourhoods. The tour then 
continues to the vineyards of the Tabali Winery, 
the 2,000-year-old archaeological sites of 
Encanto Valley and the plazas of La Serena. 

Arriving in the Elqui Valley on July 2, the 
group will set up camp outside of town and on 
the centre line of the eclipse track to witness a 
true celestial wonder, the total eclipse, before 
returning to Santiago. The seven-day tour 
departs on June 27 and costs from $3,779.

‘Solar Eclipse Chile & Atacama’ is a nine-day 

journey that follows the same path as the 
Chile Explorer tour, but this extended trip 
takes the group on from Santiago to San 
Pedro de Atacama. Departing on June 27, 
the trip is priced from $5,099.

Flying from the capital to northern 
Chile to discover some of the world’s 
most remarkable landscapes, the group 
spends an evening at an observatory, 
learning about the astronomy in the area. 

Then it’s on to the famous Atacama 
Salt Flats – a unique natural phenomenon 
and home to a flock of flamingo – before 
travelling 4,000 metres above sea level to 
explore highland lakes and villages.

The group then visits the El Tatio Geysir, 
one of the world’s biggest geothermal 
fields with more than 40 geysers, 60 
springs and 70 fumaroles, followed by 
a stop at Death Valley before the trip 

culminates in Santiago.
The third tour is ‘Solar Eclipse Chile and 

Bolivia’, a 12-day itinerary departing on June 
27 and priced from $8,159.

Also starting from Santiago, this eclectic 
tour includes all the highlights from the 
Solar Eclipse Chile Explorer itinerary but 
also includes an additional three-night 
Salar de Uyuni expedition through south-
western Bolivia. 

Visitors will see the world’s largest salt flat, 
a natural phenomenon caused by salt water 
deposits from the surrounding mountains. 
Highlights of the tour also include visits 
to Laguna Verde (Green Lagoon), a green-
coloured salt lake, and Laguna Colorada 
(Red Lagoon), a red coloured salt lake, both 
dyed by the sediments found in the earth, 
including copper minerals.
■ grandamericanadventures.com

ADVENTURE TRAVEL

PETER SOMMER Travels has announced a new itinerary for 2018 
exploring the Dodecanese islands of Greece on foot on a traditional 
wooden gulet cruise.

Led by Dr Michael Metcalfe, a specialist in ancient history and the 
Mediterranean, the eight-day ‘Walking and Cruising the Dodecanese’ 
tour brings together the best experiences of the area. Guests will 
enjoy the elegant, relaxed pleasure of a gulet cruise, walking through 
memorable landscapes, swimming in the Aegean and fresh local cuisine.

The tour visits five islands clustered in the northern Dodecanese 
region. On Kalymnos, a long valley reveals an archaeological timeline 
from classical Greece to the Byzantine era, while on Leros, a mountaintop 
holds the history of the island’s turbulent role in the Second World War. 

On the tiny and rarely-visited Telendos, the tour explores a remarkable 
collection of Byzantine monuments, including the wild clifftop 
stronghold of Agios Konstantinos. 

On Kos, guests explore the hidden remains of a partially-excavated 
ancient Greek city and climb to the pinnacle of a crusader castle that 
commands views of the neighbouring islands. On Nisyros the tour follows 
the slopes of a volcanic caldera and enters an ancient Greek fortress.

Departing September 22, the tour is for a maximum of 14 guests and 
is priced from £2,775 (approx. $AU4,800) per person twin share.
■ petersommer.com

EXPERIENCE GREECE IN 
THE SOMMER TIME

NEW HOT 
TICKET TO 
CHILE

Picture courtesy Aaron Kohl

 Visiting the Nisyros volcano
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ADVENTURE TRAVEL: ADVERTORIAL

THIS IS one for the trekking enthusiasts 
– Introducing Vinicunca, also known as 
Montaña Arco Iris (Rainbow Mountain). This 
challenging and stunning trek is located 
near the Ausangate Mountain in the region 
of Cusco, Peru. 

It is not yet as well-known or popular as the 
famous Inca Trek to Machu Picchu, however, 
it is quickly gaining popularity from travellers 
worldwide due to its infamous reputation 
on Instagram, thanks to its mesmerizing 
and incredible colours. The colours of the 
mountain are due to natural formations of 
minerals over thousands of years. 

Our two-day trek from Cuzco will take 
you through extraordinary landscapes, 
small communities, typical flora and fauna 
of the area, Ausangate Mountain and its 
surrounding peaks, turquoise lakes, and 
grazing alpacas. 

On day one, you will be picked up from 
your hotel in Cuzco and travel via Checacupe 
to visit the Colonial temple dating back 
to the 18th century. After visiting the site, 
we will continue to the community of 
Pitumarca, considered one of the most 
important centres of native Andean textiles.

After lunch continue to Quesiuno which 

sits at 4,326 metres above level, from 
here you will start your two-hour trek to 
Llamachimpan where you will be captivated 
by this mystical place, filled with magic and 
energy.

On day two you will begin the ascent to 
Vinicunca Mountain. Along the way you may 
spot chinchillas, vicuñas and, if you’re lucky, 
huallatas.

Once you have reached the summit at 
5,020 metres above sea level bask in the 
feeling of accomplishment as you absorb 
the spectacular scenery of the majestic 
Rainbow Mountain. Before your descent you 
will enjoy a traditional Andean ceremony 

Rainbow  
Mountain trek

with coca leaves that are offered to the Apu, 
the spirits of the mountains, in gratitude for 
allowing you to reach the place successfully.

This is just one of the amazing adventure 
packages that we offer in South and Central 
America. We offer many more adventure 
packages, including the W-Trek in Torres 
del Paine National Park, Chile; Amazon 
Rainforest Lodges, and the notorious Inca 
Trek to Machu Picchu.

Contact us on 1300 857 805 to book your 
two-day/one-night Rainbow Mountain Trek 
or one of our other adventure packages in 
South and Central America. 
■ southamericatourism.com

RAINBOW MOUNTAIN TREK
2D/1N PACKAGE FROM $687p.p (twin)

Call us, ‘the locals’, for your next adventure!   1300 857 805 
 www.southamericatourism.com • reservations@sthamerica.com
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ADVENTURE TRAVEL

KENYA HAS been named the world’s leading 
safari destination for the fourth time at 
the World Travel Awards 2017, beating off 
stiff competition from other countries in 
southern and eastern Africa. 

Apart from this global accolade, Kenya also 
scooped two awards as Africa’s leading beach 
destination (Diani Beach) and Africa’s leading 
National Park (Maasai Mara National Park).

The country has always been a premier 
destination for both beach and bush, 
offering rich culture, dramatic landscapes, 
incredible wildlife and welcoming, friendly 
people. 

Kenya’s Maasai Mara is undoubtedly one 
of Africa’s most beloved safari destinations, 
with a wide variety of wildlife and a naturally 
diverse landscape. Reaching far across the 
countryside, the Maasai Mara National Park 
provides visitors with one of the best game 
viewing experiences in Africa. 

If you’ve been dreaming of the ultimate 
safari experience featuring the Big Five, 
set against the memorable backdrop of 
sweeping grasslands and African sky, a trip 
to the Maasai Mara is a must. It gets its name 
from the Maasai, a semi-nomadic people 
who inhabit the land.

One of the Maasai Mara’s biggest 
drawcards is that it provides the stage for 
the annual Great Migration. One of the 
world’s most impressive and awe-inspiring 
natural events sees millions of wildebeest 
making the trek north from the Serengeti 
towards the Mara. Pursued by predators, the 
wildebeest travel almost 2,000 kilometres 
in search of fresh grazing pastures, 

accompanied by zebra and antelope.
If you time your visit right, you could 

potentially see the spectacle of the 
animals splashing through the Mara River. 
The wildebeest usually reach the Mara 
River between July and October and 
those choosing to safari in Kenya have the 
opportunity to revel in remarkable views 
of the dramatic river crossing, dubbed as 
‘The Greatest Show on Earth’! 

It is important to note that while the 
overall pattern remains the same each 
year, the exact speed and path of the 
wildebeest migration depends entirely on 
the rains that year. As with any safari, it is 
never guaranteed what wildlife you will 
see, but by following this guideline you will 
certainly give yourself the best opportunity 
to witness the herds.

Bench Africa’s ‘Migration Safari’ is 
a unique tour which operates weekly 

between the prime months of July and October. 
Travelling with an English speaking safari guide, 
the tour takes you from Nairobi to the Maasai 
Mara where you will spend four nights, offering 
the optimum chance to witness some of these 
world-renowned and documented sights. 

After that, spend two nights in Lake Nakuru, 
where you have the opportunity to spot 
rhino in the wild, as well as leopard and lion 
before the tour concludes back in Nairobi. 
Guests have the choice of classic and superior 
accommodation. 

Bench Africa can also tailor-make the perfect 
experience for your guests, taking the time 
to understand what they need so that they 
can create the perfect holiday. Bench Africa 
is Australia’s original and most prominent 
African safari specialist, this year celebrating 49 
years of providing stylish, unusual and utterly 
memorable African holidays.
■ benchafrica.com.au

KENYA  
do it again



ADVENTURE TRAVEL

Open the gateway 
to the Galapagos
ECOVENTURA CONTINUE to expand their reputation as small 
cruise specialists to the Galapagos with the introduction of 
several niche programs in 2018. 

After considerable success with their dedicated family 
departures, the company will be launching new themed 
departures on their luxury vessel, MV Origin (pictured above).

The first culinary departure will set sail from September 16-
23 with local celebrity chef Juan Carlos Ordoñez. He will treat 
guests to a celebration of coastal Ecuadorian cuisine, drawing 
on his signature style which combines impeccable produce, 
local traditions and his own innovative flare.

Elsewhere, budding photographers will be pleased to hear 
that there will be two ‘Focus on Photography’ departures in 
2018, while four ‘Health & Wellness’ cruises will also take place. 
There will also be two hosted departures featuring Jack Grove, a 
respected marine biologist, expedition leader and author, who 
will help guests understand the destination’s many treasures.
■ ecoventura.com

A MOUNTAIN OF 
OPPORTUNITY
MOUNTAIN LODGES of Peru are introducing a new three-day itinerary 
option for their signature offering, the Salkantay Trek to Machu Picchu. 

For a limited time only, travellers will be able to experience the 
highlights of this award-winning lodge-to-lodge journey over just three 
days, as opposed to the traditional seven-day itinerary. 

The Salkantay Lodge will serve as a luxurious base from which travellers 
will explore diverse and ancient landscapes. Over the three days, travellers 
will encounter the major drawcards of the famous trek, including the 
ruins of Killarumiyoq and Tarawasi, the ‘Royal Path’ to Soraypampa, the 
turquoise lake Humantay and the famous Salkantay Pass, the highest 
point on the trail. 

Mountain Lodges of Peru have been operating for 11 years and are 
launching the three-day itinerary in response to growing passenger 
demand and itinerary needs. Many travellers have limited time to explore 
the Cusco and Machu Picchu region, so this new program will better 
accommodate customer needs 
and will open up this experience 
to more people.

The three-day program is priced 
from US$499 (approx. $AU635) and 
is currently available throughout 
February and on select departures 
in March. Mountain Lodges of Peru 
also offer extensions for those 
wishing to include an exploration 
of the Machu Picchu ruins or other 
destinations within Peru. 
■ mountainlodgesofperu.com
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BENCH AFRICA

TAILOR-MADE SAFARIS | HONEYMOONS | LUXURY TRAIN JOURNEYS | SMALL GROUP TOURS | FAMILY SAFARIS | ADVENTURE SAFARIS | SPECIALIST SAFARIS | ESCORTED TOURS

The Africa travel experts since 1969. We set the benchmark for African safaris.
1300 AFRICA (237 422) | benchafrica.com.au | or contact your travel agent

 Africa
Adventure

 lives in

2018BROCHUREOUT NOW!
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TRAVEL COUNSELLORS has teamed up with 
the Travel Foundation to put sustainable 
tourism firmly on the map for its franchisees 
and customers across its seven operating 
countries.

The partnership will see the sustainable 
tourism charity supporting the independent 
travel company with identifying and 
embedding sustainable practices across 
its operations. It will also connect Travel 
Counsellors and its customers with the 
charity’s global program of destination 
projects, research and advocacy work. 

“We are a business that puts people at 
its heart and that includes how we support 
our people, customers and our wider 
communities, both in which we live and in 
which we send our customers to every day,” 
said Steve Byrne, CEO of Travel Counsellors.

“As a fast-growing travel business, it’s 
our duty to make sure this is done in a 
responsible way – the partnership with the 
Travel Foundation will help to ensure our 

only impact is a positive one.” 
The Travel Foundation will support Travel 

Counsellors with developing its own internal 
training program and to introduce more 
sustainable practices across the business. It will 
also help it identify and signpost sustainable 
products and ancillaries to customers. 

“Our partners are leaders and visionaries 
of the industry; those who understand and 
can help shape the impacts of tourism, to 
make sure our holidays are the best they can 
be for people and planet,” said Salli Felton, 
CEO of the Travel Foundation.

Travel Counsellors donations will 
support the Travel Foundation’s worldwide 
research and destination projects, which 
aim to measure and manage the impacts of 
tourism, and test and demonstrate new ways 
of thinking.

“We are really excited about the 
partnership and the difference we can make, 
and it’s something we know our global 
network of Travel Counsellors franchisees 

SUSTAINABLE TOURISM

WORLD EXPEDITIONS have joined ReThink 
Orphanages, an organisation working to 
prevent the unnecessary institutionalisation 
of children in developing countries.

The company was the first Australian 
tour operator to remove all instances of 
orphanage tourism from its programs back 
in 2013. 

Joining the working group, Rethink 
Orphanages, is the latest initiative in the 
company’s long standing opposition to 
the practice of institutionalising children, 
which saw them develop the industry’s first 
Child Protection Code of Conduct, working 
alongside World Vision’s Child Protection 
and Trafficking division.

 “There is compelling evidence that 
orphanage tourism – the practice of well-
meaning travellers visiting and volunteering 
in orphanages – is open to abuse from 
corrupt organisations operating under 
the guise of an orphanage and praying on 
well-meaning but uninformed travellers,” 
said Donna Lawrence, Responsible Travel 
Manager for World Expeditions.

“As a global leader in responsible travel, 
the World Expeditions Travel Group is 
proud to become a member of the Rethink 
Orphanages’ working group and we’re 
excited to put our weight behind this 
important human rights issue.”
■ worldexpeditions.com; rethinkorphanages.org

New partnership aims 
at positive impact

AUSSIE COMPANY FIGHTS ORPHANAGE TOURISM

and their customers really care about too,” 
said Fred van Eijk, Managing Director of 
Travel Counsellors Australia.

“Sustainable travel is related to more 
authentic travel experiences and visiting 
unspoilt places, which is truly reflective 
of our focus on providing this type of 
experiential travel to our customers.”
■ recruitment.travelcounsellors.com.au  

The Travel 
Foundation 
work in places 
such as Turkey 
and Jamaica. 
Pictures courtesy 
Chris Willan
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ACTIVE DISCOVERY CRUISES
Bike, hike, cook & paint your way through Europe. 

River Cruise in 
RELAXED LUXURY

CALL 1300 130 134
Visit avalonwaterways.com.au

CALL 1300 130 134
Visit avalonwaterways.com.au

Everyone travels to see new things, but many travel to do new things as well. Avalon’s Active 
Discovery cruises are designed for you to choose the activities that appeal to you most.

Take an archery lesson, go underground in a salt mine or take a painting class. This truly is  
European travel with a focus on enjoying every moment of the journey.

River cruise through Europe, Asia and South America, and experience the relaxed luxury that’s 

unique to Avalon. Offering exquisite service that’s professional, friendly and comfortable – never 

stuffy – our ships become your home away from home.

INCLUDED FOR EVERY GUEST:

g Luxurious accommodations

g All meals on board g Daily sightseeing g Port charges & gratuities

g Beer & wine with lunch & dinner
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REIMAGINED  
LUXURY,
just the way you want it.

CALL 1300 130 134
Visit avalonwaterways.com.au

GO WHERE,
your dreams take you.

Whether it’s a romantic mini-break, an extended exploration, or maybe something in between…  
with Avalon, you awaken to the best of Europe, Asia and South America.
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