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For more information or to book:

CALL 1300 230 234
Visit avalonwaterways.com.au or see your local travel agent

River Cruise 
IN RELAXED LUXURY

 Leave the ordinary behind and embrace Europe like never before.  
Experience quiet indulgence and luxury done our way – a little laid back. 

Our ships create a unique oasis. Step aboard, unpack just once, and be welcomed by a dedicated team who 
respect your space, yet still anticipate your every need.

Let renowned chefs delight your senses with their creations, inspired by local delicacies, with world-class wines.

Our contemporary suites feature innovative designs to tempt and welcome you in. Your lush sumptuous bed will 
entice you to kick back and take in the world as it floats on by through floor to ceiling windows.

This is a unique blend of relaxed luxury we call Luxe. Avalon Waterways delivers the difference in how the journey 
makes you feel, as you wake to a new world every day.

it’s your life, GO LIVE IT  LUXE

Luxurious  
accommodations

All meals  
on board

Beer & wine with  
lunch & dinner

Choice of daily  
sightseeing

Plenty of free time for 
independent adventures

 Included for every Avalon guest:

2018 & 2019 
brochures out now
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A visit to Ireland - at the rugged edge of 
Europe - is like an epic journey through an ever 
changing landscape and history, the perfect 
beginning or end to any European trip. 
Experience the untamed west coast of Ireland, 
and start an adventure you’ll never want to 
end. The 2,500 km Wild Atlantic Way route is 
the longest defi ned coastal drive in the world 
accompanied by the elemental roar of the 
Atlantic and the warmth of the Irish people.

DISCOVER 
IRELAND’S WILD 
ATLANTIC WAY
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NEWStalk

Dana Hanmer, Flight Centre Werribee 
Plaza (left) and Bec Krelle, Flight Centre  
St Kilda, with their freshly picked berries

TOURISM AUSTRALIA have used a spoof 
movie ad to kick off a new $36 million 
marketing push aimed at supercharging the 
value of American tourism Down Under.

The campaign launched to a TV audience of 
more than 100 million during the Super Bowl, 
the most watched television broadcast in the 
United States. Initially giving the appearance 
of an official film trailer for a new Crocodile 
Dundee movie, the 60 second ad then switched 
into a showcase for Australian tourism.

Celebrities featured include Chris and 
Liam Hemsworth, Hugh Jackman, Paul 
Hogan, Margot Robbie, Ruby Rose and 
Russell Crowe, as well as American actor 
Danny McBride.

“This is the single largest investment 
Tourism Australia has ever made in the U.S. 
market and one we believe will grow annual 
spend by American visitors to $6billion by 
the year 2020,” said Steven Ciobo, Australia’s 
Minister for Trade, Tourism and Investment.

“The United States is a critical market 

for Australia, with close to 780,000 
American visitors spending $3.7billion 
per year. A favourable exchange rate and 
strong aviation capacity leading to highly 
competitive airfares makes this the right 
time to increase our investment in the 
United States.”

The campaign is the largest Tourism 
Australia has run in the United States since 
Paul Hogan’s famous ‘Come Say G’Day’ ads 
more than 30 years ago. 

“Crocodile Dundee and Hoges did an 
outstanding job 30 odd years ago of 
captivating American audiences and putting 
Australia onto their travel wish lists,” said 
Chris Hemsworth, Tourism Australia’s Global 
Tourism Ambassador. “I’d like to think the 
inspiration the film has provided for this new 
Tourism Australia campaign will ultimately 
translate into similar success.”

The campaign also includes a series 
of light-hearted online videos called 
Why Australia where McBride chats with 

Hemsworth, Curtis Stone, Matt Wright and 
Jessica Mauboy. Filmed on set, the four 
well-known Australians provide personal 
perspectives and unique insights on our 
food and wine, nature and wildlife, aquatic 
and coastal experiences, culture and 
heritage, sport and events.

All of Australia’s states and territories are 
featured in the campaign with locations, 
products and experiences carefully chosen 
to resonate most strongly with high value 
American travellers looking to experience 
Australia.

To convert interest into bookings, 
Tourism Australia has also published 
tailored travel itineraries and inspiring 
destination information on Australia.com 
supported with a dedicated campaign 
‘marketplace’ which includes airfare and 
tailored holiday offers from 20 campaign 
partners, all aimed at encouraging 
Americans to book a trip Down Under.
■ tourismaustralia.com

Crocodile Dundee 
snaps back at the  
SUPER BOWL

THE $32MILLION deal proposed by 
Helloworld to acquire the Magellan Travel 
Group was finally due to be completed as 
Traveltalk went to print. 

“We initially believed the transaction 
would settle in January, however, due 
to some complexities with the Magellan 
membership structure it has taken longer 
than initially anticipated for Magellan to 
complete the transaction,” said Andrew 
Burnes, Chief Executive Officer of 
Helloworld Travel (pictured right).

The transaction will take place through a 
wholly-owned subsidiary of the group and 
pending formal execution will be funded 
by 65 per cent cash and 35 per cent HLO 
shares. Helloworld is Australia’s largest retail 

franchise travel business.
At the time of the announcement last 

December, Burnes said his company would 
welcome 130 Magellan agents into the fold. 
He added Helloworld was consolidating 
its position in the retail and corporate 
travel agency business in Australia and 
seeking to leverage its on-going technology 
developments and supplier relationships.  

“Adding the Magellan network to the 
Helloworld Travel group will improve 
the scale of our operations throughout 
Australia and give Magellan members the 
opportunities to take advantage of that 
scale and at the same time benefit from our 
significant investment in technology and 
distribution strategies,” he said.

Once the deal is complete, Helloworld 
Travel will have more than 2,300 members 
in Australia and New Zealand, comprising 
more than 1,800 retail and corporate 
agencies and more than 470 travel brokers. 
■ helloworld.com. au
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Helloworld ready to seal the deal
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NEWStalk

THERE’S BEEN a call for increased awareness 
among Australian travellers of the serious 
risks involved in riding motorcycles when 
overseas, especially in Southeast Asia.

Understand Insurance and Smartraveller 
made the joint statement in the wake of the 
latest serious accident in which a 24-year-old 
Perth man sustained serious head injuries 
after he crashed his motor scooter in Bali. His 
family estimate hospital costs will be more 
than $65,000.

“Accidents and collisions on motorbikes in 
Southeast Asia involving Australians are almost 
a daily occurrence,” said Campbell Fuller, 
Spokesperson for Understand Insurance.

“All too often we find ourselves seeking 
to raise awareness among travellers of the 
serious health and financial risks posed by 
choosing to ride a motorcycle during an 
overseas holiday.”

“Travellers need to understand that 
most travel insurers will not provide cover 
for high-risk activities such as riding a 
motorcycle while overseas – particularly 
if the rider does not hold a full Australian 
motorcycle licence and is not wearing an 
appropriate helmet.”

During December last year, the 
Department of Foreign Affairs and Trade 
provided consular assistance to 10 
Australians involved in serious motorcycle 

incidents in Southeast Asia.
Smartraveller advises Australian travellers 

to check whether their insurance policy 
covers them when riding a motorcycle 
overseas. They should ensure they wear 
helmets and other protective clothing when 
riding motorcycles, scooters and mopeds 
overseas to minimise the risk of serious 
injury.
■ understandinsurance.com.au;  
smartraveller.gov.au

DON’T GET 
TAKEN FOR 
A RIDE 
OVERSEAS

THE 2018 International Toilet Tourism 
Awards (ITTA) are now open to submissions 
from destinations that want to wipe the floor 
with the competition.

The awards aim to highlight that clean, 
creative, quirky public toilets go a long 
way to boosting a destination’s image and 
generating tourism dollars. People stop to 
spend a penny and end up spending more.

The 2018 awards will go to public toilets 
in the following categories: ‘Best Economic 
Contributor’, ‘Best Location’, ‘Best Design’, 
‘Quirkiest Toilet Experience’, ‘Best Accessible 
Toilet’, ‘Sanitation Progress’ (aimed at 
developing economy destinations that have 
made big steps in public toilet provision) 
and ‘Overall Winner’.

Created and run by MyTravelresearch.com,  
the  ITTA’s were declared open at the 
Southern Highlands Welcome Centre in 
Mittagong, New South Wales, which won 
‘Best Economic Contributor’ in the inaugural 
awards last year.

“More smart destinations around the 
world are waking up to the power of the loo 
as a promotional statement,” said Carolyn 
Childs, co-founder of MyTravelResearch.com

“There are brilliant examples around the 
world. We want to recognise the best of 
them for a job well done.”

Steve Rosa, Manager Tourism & Events, 
Destination Southern Highlands, told the 
audience that since the revamp of the 
centre’s ‘toilet experience’ product sales at 
the welcome centre’s shop had increased by 
20 per cent.

“The appeal of our toilets has allowed 
us to divert visitors into our information 
centre where we have been able to educate, 
motivate and sell them products,” he said.

“They also make hotel, restaurant and 
activity bookings there. It has given us an 
opportunity to disperse more visitors around 
the Southern Highlands and keep them 
longer.”

The ITTA’s are free to enter via an online 
form which must be submitted before 
the closing date of May 1. Winners will 
be announced June 4 with the overall 
champion receiving a $2,000 donation 
contributed to the World Toilet Organisation 
for allocation to a sanitation project in a 
developing economy.
■ MyTravelResearch.com

Toilet awards are flushed with success
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SPECIAL FEATURE

Teach English abroad
Teaching English as a Foreign Language 

(TEFL) is perhaps one of the best travel jobs, 
especially when it comes to pay. It does 
require some prerequisites, but it allows you 
to work almost anywhere in the world. Often 
flights and accommodation are provided 
and you get plenty of free time to explore 
and experience the culture.

For the best TEFL jobs, usually you will 
need a degree, along with a TEFL certificate. 
A Certificate in English Language Teaching 
to Adults will also go a long way to landing 
you a job of this kind. 

Become a digital nomad
The internet and powerful laptops mean 

that, with the right skills, you can work from 
pretty much anywhere. The most common 
approach is to freelance with whatever 
you’re skilled at. The options are as abundant 
as the places you can travel to. The most 
popular digital nomad jobs include writing, 

editing, marketing, programming and other 
IT related fields.

Obviously, being highly skilled and 
efficient at whatever it is you’re doing is a 
huge boost to your employment prospects. 
Taking the right courses to improve your 
skills can be simpler than you expect, with 
companies like Upskilled offering courses 
online, you can complete certificates in your 
own time.

Tour leader
A tour leader is a much more traditional 

way of travelling with work but it’s still 
one of the top travel jobs. This job won’t 
earn you a fortune, but it can be as equally 
valuable if you seek the lifestyle that 
travelling provides. 

Generally, tour leaders need to have great 
communication and leadership skills, along 
with travel experience. Knowing first aid, a 
second language and having a degree in 
geography, history or history of art will go a 
long way for your application.

Flight attendant
Becoming a flight attendant might seem 

like the obvious choice when it comes to 
travel jobs, but if you’re doing short haul 
flights you will rarely leave the airport. To 
land the best flight attendant jobs, that allow 
for a bit of sight-seeing, it’s best to apply 
to major airlines and long haul services. 
Working with an airline has the perk of 
generous travel benefits, like greatly reduced 
airfares. 

Customer service experience and fluent 
English is crucial and you must also be able 
to swim 25 metres. Most airlines advertise 
positions directly on their sites and will 
provide successful applicants with training. 
A great place to begin your search is on  
aviationjobsearch.com

So you 
want to

Here, JADE ANDERSON from Upskilled offers advice and options to those looking for a career in travel. 

These are just some of the best travel jobs in 
2018.  While they may not offer the highest 
pay grades, most give you the opportunity 
to explore foreign destinations in a way you 
otherwise would never be able to.

Upskilled is a leading Registered Training 
Organisation (RTO) that allows working 
professionals, job seekers and school 
graduates to gain qualifications with more 
than 300 online education courses. 
■ upskilled.edu.au

FOR THOSE looking to travel, finding a job that pays you to do just that can be the perfect 
way across the globe. 

Travel jobs, however, are highly sought after. Competition is fierce and the pay isn’t 
always great, but who can complain when you’re seeing the world? 

Here are the top travel jobs in 2018 and how you might be able to land one.

WORK IN TRAVEL?



WORK IN TRAVEL?

CRICOS: 00219C  |  RTO: 40939  |  P_AD_180003_TravelTalk

STUDY SUSTAINABLE
TOURISM MANAGEMENT

ADVANCE YOUR
TOURISM CAREER

CQUniversity’s Graduate Certi� cate and Masters 
courses in Sustainable Tourism Management are 
designed for tourism industry professionals looking to 
advance in positions requiring contemporary planning 
and management of sustainable tourism businesses. 

Study on campus in Cairns or online via our renowned 
distance education mode and bene� t from up-to-date 
data, trends and case studies from CQUniversity’s 
Centre for Tourism and Regional Opportunities 
(CTRO) as well as regular guest lecturers speaking 
about the latest industry trends. You’ll also 
have access to � eld trips and work placement 
opportunities, providing invaluable exposure to 
contemporary sustainable tourism practice. 

If you love working in tourism and see yourself 
pursuing a management role in the private sector, 
an NGO or in government, sustainable tourism 
management should be on your radar. Here and 
internationally, organisations are becoming aware
of the economic, environmental and socio-cultural 
effects of tourism, and are looking for 
professionals with the knowledge and skills 
to apply locally-relevant and globally-tested 
sustainable tourism practices to their operations. 

Discover more about Sustainable Tourism Management at 
CQUniversity and apply now to start in Term 2.
cqu.edu.au/pgtourism

TAFE AND 
UNIVERSITY
QUALIFICATIONS
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BOOK IT NOW

BUNNIK TOURS have launched their new Middle East touring 
program for the 2018/19 season, complete with an early bird 
saving of $250 per person for all bookings made before April 27.

The new program includes two deluxe ‘in-style’ journeys 
through Egypt and Jordan, staying at some of the region’s most 
famous palace hotels, resorts and luxury camps. The 10 other 
classic itineraries cover the region from Egypt and Jordan to Israel, 
Cyprus, Oman, Turkey and Kenya.

All tour itineraries range from 12 days to 25 days in length with 
the small group concept ensuring plenty of one-on-one time with 
expert Egyptologists and local guides to learn about the ancient 
monuments and cultures.

Bunnik Tours have been running tours to Egypt and the Middle 
East for more than 15 years now and have looked after more 
than 800 small group tours and thousands of inspired Australian 
travellers, as well as hosting 45 travel agents recently on an Egypt 
mega famil.

“As one of the first countries we began running tours to, Egypt 
is a destination that is very close to our hearts and this is reflected 
in the experiences our clients have,” said Marion Bunnik, Company 
Founder.

“Our Egyptologists really bring the ancient stones to life and 
at the same time share the modern culture of Egypt. It really is an 
incredible place to visit.”
■ bunniktours.com.au 

Early bird calls guests  
to the Middle East

DEMAND LEADS 
TO INCREASED 
2018 ACTIVITY
INTREPID TRAVEL has revealed new active trips for 2018 due to an 
increase in demand for adventure travel.

Designed to experience a destination through hiking, biking, 
rafting and kayaking, the latest additions combine a love of health 
and wellness with travel. Last year the company offered 17 active-
style tours, but this year it has 24 itineraries, increasing its offerings 
by 41 per cent.

“Our trips give travellers motivation to train towards a specific 
goal while continuing to stay active on holiday,” said Brett Mitchell, 
Intrepid Travel Regional Director Asia Pacific.

“Australians have a real appetite for active trips and these 
itineraries offer bucket list activities like whitewater rafting on the 
Amazon River and cycling through villages in Chang Mai.”

The new trips include ‘Hike, Bike and Raft’ in India, where over 
12 days adventure seekers will ride whitewater rapids down the 
Ganges and hike and bike through the Himalayan foothills. This is 
followed by a hike through Kedarnath Wildlife Sanctuary, a cycle to 
the temple-studded town of Gopeshwar and yoga practice in the 
spiritual hub of Rishikesh. The trip starts from $2,840 per person twin 
share.

‘Hike, Bike and Raft’ in Sri Lanka lets travellers ride through tea 
plantations, canoe down rivers and hike to ancient fortresses on this 
fitness-focused adventure from Negombo to Colombo. The trip gives 
travellers the chance to experience pristine coastline, ancient ruins, 
rugged peaks and national parks filled with wildlife. The 13-day trip is 
priced from $2,340 per person twin share. 
■ intrepidtravel.com.au

Top: Kathmandu in Nepal  
Kandy in Sri Lanka
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TWO OF Australia’s natural World Heritage 
sites, the Great Barrier Reef and the Daintree 
Rainforest, feature in a new adventure 
package offered by Majestic Whale 
Encounters.

The itinerary will see travellers swim 
with dwarf minke whales, snorkel on the 
famous reef and stay in a luxurious rainforest 
treehouse.

The 10-night ‘Swim with Dwarf Minke 
Whales’ package is the first Queensland trip 
offered by the Australian company, which is 

known for its whale swim holidays in Tonga. 
It is now expanding into other whale-rich 
waters, including Norway and Queensland.

Beginning on June 28, 2019, the package 
aims to coincide with the annual migration 
of dwarf minke whales to the waters known 
as the Ribbon Reefs – the only place in the 
world where you can swim with them. 

Their inquisitive nature brings them 
close to boats, divers and snorkellers, 
often swimming just a metre away as they 
playfully lift their heads out of the water to 

observe the boats, tail-slap the water and 
breach.

The adventure begins in Cairns, where 
travellers will transfer to the five-star Silky 
Oaks Lodge in the Daintree – home for 
the next three nights. Staying in private 
treehouses, guests can enjoy the sounds 
and sights of nature from their outdoor 
verandahs. 

A day tour of the Daintree Rainforest and 
Cape Tribulation will be available, while 
guests can also choose between exploring 
Mossman Gorge or relaxing at Silky Oaks 
Lodge with a luxurious day spa.

Guests will then transfer to Cairns and 
board the Spirit of Freedom for eight days 
of swimming with dwarf minke whales 
and exploring the remote Ribbon Reefs – 
perfect for snorkelling and diving with their 
huge range of biodiversity from the giant, 
fluorescent clam to the vividly red flame file 
shell. A marine biologist will be onboard to 
share his knowledge.

The package is available from $7,588 
twin share, including a seven-night cruise, 
all main meals, all transfers, day tour to the 
Daintree, whale swims and Australian beer 
and wine with evening meals on the cruise. 
Flights to Cairns are extra.
■ majesticwhaleencounters.com.au

VISIT WHALES ON NEW 
ADVENTURE PACKAGE

Ireland & Britain’s #1 Tour Operator 

Call  1800 502 911
or your wholesale operator.

Ha’Penny Bridge, Dublin

IRELAND’S  
WILD ATLANTIC WAY 9 or 13 days, from A$2106
Explore the scenic wonder of the world’s longest coastal drive 
along Ireland’s west coast. Start in Shannon heading north to 
see the Cliffs of Moher, Achill Island, and Giant’s Causeway. 
Tour Dublin and enjoy a traditional Irish dinner and show.
Departs Mondays, April to October

IRISH CLASSIC 13 days, from A$2831
Circle Ireland’s gorgeous coast. Discover the colorful histories 
of Belfast, Derry, Westport and Waterford on walking tours. 
Enjoy a music session in a centuries-old traditional pub, explore 
a Famine ship from the 1840s, and wander the sights of Dublin. 
2 departures per week, March to October

JEWELS OF IRELAND 14 or 15 days, from A$3276
Discover the gems of Ireland including scenic Dingle Peninsula, 
Connemara, and the Cliffs of Moher. Climb on Giant’s Causeway 
and Derry’s medieval walls, watch a sheepdog demonstration 
and enjoy a medieval banquet in an authentic Irish castle.
2 departures per week, March to October

www.cietours.com
* Save 10% on select 2018 Ireland guided holidays. Book 01 March – 17 March, 2018. Use promotion code 

PADDY10A and pay a A$500 per person deposit. Prices reflect the discount, are land only, per person, based 
on double occupancy for 2018 departures. Prices will vary by departure date, not combinable with any other 
CIE Tours offers or discounts, and not available for group travel. Discount valid on new bookings only, subject 
to availability and blackout dates may apply. Excludes all departures on the Taste of Ireland. This offer may be 
withdrawn at any time. Other conditions may apply. Call for details.

SAVE 10%  
up to A$1297 per couple  
on select guided holidays  

to Ireland!*
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Cape Weligama

BUTTERFIELD & Robinson have announced 
their latest ‘Places on the Verge’ (POV) trip, 
the next destination on the brink of global 
popularity for tourism.

The eastern European nation of Georgia 
is now being featured as part of B&R’s 
POV program, allowing travellers to enjoy 
the country’s landscapes, wine heritage 
and authentic, lasting culture. From the 
highest points of the Caucasus Mountains 
to boardwalk strolls along the Black Sea, the 
Georgia POV trip is an opportunity to visit 
the storied nation before the crowds do.

“Georgia has certainly been on our minds 
and for travellers familiar with our POV 
program, it offers an unbeatable mix of 
intriguing ancient history, immersive cultural 
elements and rewarding activity across 
the entire country,” said Chris Mark, B&R’s 
Director, Central & Eastern Europe. 

“Be it ancient winemaking techniques, 
unbelievable stories of human perseverance 
or its host of UNESCO World Heritage sites, 
Georgia POV is a trip for the adventurous 
and active alike.”

The itinerary covers all the must-visit 
attractions, including Tbilisi, Vardzia and the 
UNESCO World Heritage site of Mtskheta 
as well as a visit to the Gelati Monastery en 
route to Kutaisi in western Georgia.

The 10-day/nine-nights ‘Georgia POV’ trip 
runs in September and is priced from $9,480 
with single supplements starting at $1,265.
■ butterfield.com/trip

VENTURE FAR has put together a wide range 
of tours and itineraries in America designed 
to inspire and encourage those wishing to 
seek their own unique experiences.

Tours include soft adventure hiking in Utah, 
a camping excursion through Yellowstone 
National Park and the Rocky Mountains, a 
cycling experience through the wine areas of 
the Sonoma and Napa Valleys, or a self-drive/
cycling round-trip tour from San Francisco. 

Visit the Rocky Mountain States of 
Montana, Wyoming, South Dakota and 
North Dakota to experience the authentic 
cowboy culture of the American West with 
especially designed self-drive itineraries 
to find out what life was like for the first 
pioneers – including the option of staying 
on a working ranch.

Other highlights include following trails 
from the green sand beach (one of only four 

in the world) and giant craters of Hawaii to 
the memorable scenery of Kauai on a six-day 
‘Hidden Treks of Hawaii’ tour.

There’s also an escorted small group tour 
showcasing quintessential New England 
– the birthplace of America – discovering 
white sand beaches, colourful autumn 
foliage, panoramic views and delicious 
lobster and clam chowder.
■ venturefar.com.au

BOOK IT NOW

Time to have 
Georgia on 
your mind

THE STATES AWAIT  
WHEN YOU VENTURE FAR Left: New England. Right: Utah

Tbilisi



LANDING APRIL 2018

We look forward to welcoming you to 
Meriton Suites Sydney Airport!

Sydney Airport

Meriton Suites Sydney Airport is opening its doors with 179 brand new suites in April 2018. The 
only hotel in the area to feature 3 bedroom suites, this Sydney Airport hotel brings premium 
accommodation to all groups and families. Its convenient location within 600m of Mascot Central 
Retail Precinct and Mascot Train Station, with frequent services to Sydney's CBD and both airport 
terminals, ensures the ultimate convenience for all guests. 

179
SUITES BED BED BED

1 2 3

10 MINUTE DRIVE TO BOTH DOMESTIC & 
INTERNATIONAL TERMINALS

400M FROM MASCOT TRAIN STATION FOR 
EASY ACCESS TO SYDNEY CBD

5 MINUTE WALK TO MASCOT RETAIL 
PRECINCT & WOOLWORTHS SUPERMARKET

FREE UNLIMITED HIGH-SPEED WI-FI IN ALL 
AREAS OF THE HOTEL

PARK & FLY AVAILABLE - INCLUDES FREE 
SHUTTLE BUS SERVICE

131 672 meritonsuites.com.au
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IT WAS a decade ago when Phil Hora said 
goodbye to the beaches of Australia for a 
new life in France on the Western Front. 

Together with his wife and daughter, the 
family moved to the charming old town 
of Arras and Sacred Ground Tours (SGT) 
was slowly created. 

Their uniquely Australian battlefield 
tours are for singles, couples and small 
groups who are keen to learn more about 
this country’s contribution in France and 
Belgium during the First World War. Whether 
you are a leisure traveller, reconnecting with 
ancestors, or simply there to experience 
where history happened, SGT have a tour 
for you.

To get a proper and insightful 
understanding of the defining moments of 
the Diggers contribution to the war effort, it 
is important to tour the Western Front with a 
qualified guide – and hopefully an Australian 
one.

“Our aim is to leave clients a little more 
educated, moved and proud of Australia’s 
achievements on the Western Front,” said 
Phil.

Arras is a quick 50-minute train ride north 
of Paris and the pick-up and drop-off for 
tours is at guests’ accommodation in Arras 
or at the train station. Arras is full of charm, 
history and is ideally located in the centre 
of the Western Front. SGT can recommend 
accommodation, hotels or guest houses that 
previous clients have stayed at.

The small group tours offered by SGT 
allow for a personal experience, following a 

relative’s footsteps or visiting a special grave. 
The company offers a choice of three 

uniquely Australian day tours that can be 
booked individually, or combined for a two- 
or three-day visit to cover all of Australia’s 
major action across the Western Front.

The ‘Out in the Somme Day Tour’ takes 
guests south-west from Arras down through 
the rolling hills of the Somme and Villers-
Bretonneux where travellers will spend the 
morning. In the afternoon the tour moves 
into selected areas of the Battle of the 
Somme, which saw massive casualties on the 
allied side on the very first day. 

This contrasts to the allied battles of 1918 
where, after stopping the massive German 
thrust known as ‘Operation Michael’, the 
Germans were driven back so convincingly, 
that they knew it was all over.

This tour runs every Monday and 
Thursday, but other days are available on 
request.
■ sacredgroundtours.com.au

BOOK IT NOW

Traveller feedback
“Phil our tour leader has a vast knowledge of the areas and WW1. He has an engaging 
personality and above all a true professional. I highly recommend Sacred Ground Tours 
to any individual or group.”

“Phil brings a depth of knowledge that brings this tragic history to life. He is passionate 
about the subject (especially about Monash – the father of modern warfare) but 
respectful.”

“If you are interested in WW1 and the Western Front I cannot recommend Sacred 
Ground Tours enough. Best tour I have taken ever!”

Tours include:
Out in the Somme Day Tour:  
Pozieres, Villers-Bretonneux,  
Le Hamel, Somme etc.

Fromelles – Ypres Day Tour:  
Fromelles, Messines, Hill 60,  
Polygon Wood, Passchendeale etc.

Bullecourt - 1918 Victories Day 
Tour: Bullecourt, Mont St Quentin, 
Hindenburg Line, Peronne etc

Two day Australian Tour:  
Out in the Somme + Fromelles-Ypres

Three day Australian Tour:  
Out in the Somme + Fromelles-Ypres + 
Bullecourt-1918 Victories

AN AUSSIE VIEW OF  
THE WESTERN FRONT

Left: Last post ceremony at Menin Gate
Right: French soldiers at Villers-Bretonneux
Below: ANZACS on the Western Front. 
Pictures courtesy Phil Hora



SACRED GROUND TOURS
An Australian view of the Western Front

s a c r e d g r o u n d t o u r s . c o m . a u

THREE UNIQUE DAY 
TOURS COVERING 
AUSTRALIA’S ACTION 
ACROSS THE  
WESTERN FRONT

Somme Day Tour
Villers-Bretonneux, Pozieres,  
Le Hamel, etc....

Fromelles – Ypres Day Tour
Fromelles, Hill 60, Polygon Wood,
Passchendaele etc....

Bullecourt 1918  
Victories Day Tour
Bullecourt, Mont St Quentin,  
Peronne etc....

33
82

47
3
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INTERVIEWS

Q: How did you first get involved 
with A&K’s philanthropy program?
A: It came about from an amazing 
conversation I had with Geoff Kent 
(founder of A&K) when he asked me 
how we’d set this program up. I told him 
we’d have to have full time professionals 
responsible for our community relations 
and commit to that so we’re not seen as a 
casual relationship. We also had to respect 
the community’s needs in the context of 
whatever we worked on. He gave me the 
green light and the freedom to create.

Q: And the expansion continues?
A: Every year we’ve been adding two or three 
community development programs. We’re 
going to expand into Uganda and Brazil this 
year, Namibia is on the agenda and we are 
deepening our engagement in Laos.

Q: How do you choose which projects 
to get involved in?
A: It has to be where A&K goes, obviously, 
because that’s the critical connector with 
exposure for the guest. It also has to make 
it through the filters that we use, so it has to 
be an idea expressed from our community 
partners and be realistic. Anything we do I 
want to be able to elevate and replicate in a 
way that’s going to have a maximum degree 
of impact. 

When I first approached the leadership 
regarding working with the community to 
get in front of mother/child transmission of 
HIV, we were discussing a $250,000 outlay 
– we’d never invested that much. I knew it 
was going to be a challenge to overcome the 
threshold of that financial number, but I also 
knew that our program would be supported 
by our guests and it would be inspiring. They 
said yes and haven’t said no to anything yet, 
but there are filters in place.

Q: This job must give you immense 
personal satisfaction.
A: There is great joy to this position, for sure. 
There are headaches, frustrations and things 
that go wrong, but most mornings it’s kind 
of easy to wake up.

My biggest high is that philanthropy is 
a learned activity and we’re giving kids, 
especially teenage girls, a moment of 
opportunity to actually experience things 
like this and hopefully they start to get it. My 
hope is that it stays with them for a lifetime.

Q: Do you think the experience for 
A&K guests is life changing?
A: I hope so. For a lot of people it may not be 
their thing. For some folks going to see sick 
people in a clinic when they’re on holiday is 

the last thing they want to do and I have to 
respect that.

The critical moment we have is when 
a guest arrives for that two hour visit to a 
medical centre or to a school – that’s our 
chance to tear down all the perceptions 
of poverty and help them learn and 
understand through a village voice what 
these communities are confronted with and 
what they hope to achieve. 

It changes the whole idea that these 
people are poor because they don’t work or 
don’t make the effort or whatever. It puts it 
into a context that guests carry with them 
and that’s the bridge building that travel 
ought to provide.

Q: So is this kind of experiential 
activity the future of travel?
A: God willing, because our industry is not 
known for giving. Raising the bar in terms of 
what it means to this industry to do better 
by our host communities, I hope that’s the 
future. 
■ akphilanthropy.org

Abercrombie & Kent are known for luxury travel, but they also have a 
philanthropic program doing vital work in local communities. In this exclusive 
interview, we talk to KEITH SPROULE, Executive Director of A&K Philanthropy.

HELPING 
HANDS

Top and left: A health clinic in Nakatindi Village in Zambia. Above: Keith Sproule, Executive Director of A&K Philanthropy
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Q: So what’s all this ‘Buzz’ about? 
A: The level of excitement and energy is 
high at both Disneyland Park and Disney 
California Adventure Park as Pixar Fest 
celebrations begin. The entire Disneyland 
Resort comes alive with some favourite 
Disney Pixar stories. It’s a chance for guests 
to deepen their engagement with characters 
like Buzz, Woody, Lightning McQueen, Nemo 
and more.  

Q: And it’s very ‘new-stalgic’, right? 
A: There is certainly a feeling of new-
nostalgia about it all. For those that grew 
up with Pixar films like Toy Story, it’s such 
a special feeling to be immersed in these 
stories with a whole new generation of 
innovation and entertainment at play.  

How do we know this? Just watch the 
kids and parent’s faces light up at their first 
glimpse of the one-of-a-kind Cars Land, or 
compete against one another at the fun-
filled attraction Toy Story Midway Mania! 
These stories are timeless and connect with 
every family member in their own way. 

Q: What are the limited-time 
experiences?
A: The award-winning Disney Paint the 
Night parade is back and better than ever 
at Disney California Adventure Park. All your 
favourite characters are invited to the Pixar 
Play Parade in Disneyland Park and not-
to-be-missed is the Together Forever – A 
Pixar Nighttime Spectacular. This fireworks 
wonder will even feature a special flyover by 
Buzz Lightyear at Sleeping Beauty Castle. 

Q: What is Pixar Pier?
A: Opening on June 23 is the new and 
permanent Pixar Pier, featuring a brand new 
look for the area formally known as Paradise 
Pier. It will feature four new Pixar-themed 
neighbourhoods filled with characters from 
Inside Out and Toy Story. Plus, our favourite 
superhero family is taking over California 
Screamin’ and making it even more 
incredible with the high-speed action of the 
Incredicoaster! 
■ Pixar Fest will be in play at Disneyland Resort 
in California from April 13 for a limited time! 

Pardon our Pixar puns, but we’re talking Pixar Fest with  
HOLLY KELLY, Marketing Manager, Disney Destinations 
International.

DISNEY’S FEST FOR  
ALL THE FAMILY

STAY: At one of the Hotels of the 
Disneyland Resort or a nearby Good 
Neighbor Hotel 

PLAY: A three-day or longer 
Disneyland Resort Park Hopper 
ticket includes ONE Magic Morning 
early entry and allows access to both 
Disneyland Park and Disney California 
Adventure Park.   

Artist concept only © Disney•Pixar
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VIBE HOTEL Gold Coast is set to unveil a 
multi-million dollar refurbishment in time for 
the Gold Coast 2018 Commonwealth Games.

The hotel now offers new spaces and an 
ideal location in the heart of Surfers Paradise, 
within walking distance to the region’s 
famous beaches, shopping and nightlife, 
with views of the Nerang River. 

“The Games are set to give the region’s 
tourism industry an unprecedented boost, 

drawing hundreds of thousands of visitors to 
the city over a very short period of time,” said 
Rachel Argaman, CEO of TFE Hotels.

“It’s a great opportunity for guests to 
discover everything the Vibe Hotels brand has 
to offer and we want to make the most of the 
opportunity, increasing the hotel’s appeal and 
presenting it in its best possible light.” 

All of the 199 spacious rooms have a 
contemporary new design that embraces 

the elements of the hotel’s surroundings. 
The colour palette represents the transitional 
journey from the hinterland, through sand 
and surf out to the turquoise waters and 
beyond. 

The design is brought to life through 
‘pops’ of colour that are representative of the 
vibrant atmosphere for which the Gold Coast 
is renowned. 

The new look lobby and arrival area are 
inspired by a beach house design, with 
traditional panelled walls decorated with 
Malibu boards and surfboard-inspired 
furnishings, all centred around the driftwood 
reception counter that provides guests with 
a true sense of the locale.

The open-air dining area, Driftwood 
Social, has a retro Miami pool club feel that 
will reinvigorate the hotel’s swimming pool 
and riverfront area, offering a chilled out 
ambience.

“The fact that the brand focuses on 
wellness and connectivity is a beautiful 
fit, making Vibe Hotel Gold Coast a logical 
choice for those coming to watch and be 
part of one of the world’s biggest sporting 
events,” added Ms Argaman.
■ vibehotels.com

LET THE GAMES BEGIN AFTER 
SOLID GOLD REFURBISHMENT

LEISURE INN Penny Royal Hotel and 
Apartments in Launceston in Tasmania has a 
special offer running until July.

The offer includes free Wi-Fi (250MB per 
room per day), $80 worth of Penny Royal 
Adventure Park Vouchers to enjoy all of the 
on-site attractions and a pre-paid discount 
off the best flexible rate that gives guests 
savings when prepaying their booking.

The hotel is ideally situated 10 minutes 
from Launceston CBD, adjacent to the Tamar 
River and within walking distance to Cataract 
Gorge, one of the area’s top attractions.

With a wide variety of rooms, the hotel is 
perfect for short weekend escapes, family or 
friend gatherings or even longer stays with 
self-contained apartments that enjoy all the 
comforts of home.

The property is heritage listed and was 
originally built as a corn mill in 1840. It was 
later moved 54 kilometres to Launceston 
and was rebuilt stone by stone as a hotel 
more than 130 years later.

Truly unique to  the Launceston area is an 
on-site adventure park with rides and activities 
that include rock climbing, 100-metre zip line, 
ghost tours and a live cannon firing.

Penny Royal offers spacious, modern and 
comfortable hotel suites and self-contained 

apartments with all rooms featuring an 
LCD TV, air conditioning, tea/coffee making 
facilities, hairdryer and plush towelling, 
while self-contained apartments also feature 
kitchenettes with crockery and flatware.
■ leisureinnpennyroyal.com.au

THE PENNY 
DROPS ON 
SPECIAL 
PACKAGE

The apartments 
viewed from across 

the Tamar River
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PROPERTYtalk: Advertorial

THINK YOU’VE had your bucket list adventure 
at Ningaloo swimming with the whale sharks? 
Think again! Exmouth has so much more…

Now you can swim with the whales from 
August 1 as well as take a turtle snorkelling 
tour (September to February) where you’ll 
get up close and personal with the graceful, 
playful turtles. 

And if you haven’t experienced the thrill 
of swimming with the whale sharks, they’re 
back annually to Ningaloo in late March until 
August. Visit in May and enjoy the Ningaloo 
Whale Shark Festival and get a discount on 
swimming with the whale sharks on May 27, 
when entry into the Cape Range National 
Park is free all day.

Book your tickets for the Festival Gala 
Opening on May 25 and party poolside at 
Mantarays Ningaloo Beach Resort. It’s the 
largest social event of the year at Ningaloo. 
See more at ningaloowhalesharkfestival.com

Mantarays Ningaloo is the ideal base 
to explore both the marine and land 
environment and is built in harmony with 
the coast, right on Sunrise Beach. From 
most of the rooms you can enjoy the sunrise 
over the water each morning without even 
having to get out of bed! 

Relax poolside or on your private balcony, 
check out the nearby Ningaloo ocean-side 

beaches or venture into the Cape Range 
National Park, both World Heritage listed.

Mantarays Ningaloo is family friendly with 
children under the age of 16 accompanied 
by parents offered free accommodation 
(using existing bedding) as well as free 
breakfast in Gold Plate award-winning 
Mantarays restaurant. Our children’s 
swimming pool, adjacent to the resort pool, 
allows the whole family to relax together. 

With 68 spacious rooms including hotel, 

one- and two-bedroom apartments and 
bungalows, Mantarays Ningaloo Beach 
Resort is the ideal venue to experience the 
North West in comfort. It’s the only resort 
on the beach and just five minutes from 
Exmouth.

There are 12 flights a week through Qantas 
and there’s a one ticket airfare from Sydney, 
Melbourne and Adelaide, which connects 
through Perth to Learmonth every day.
■ mantaraysningalooresort.com.au

Whale sharks, turtles and much, much more
Picture courtesy  

WA Tourism
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TRIPADVISOR HAS announced Meriton Suites 
World Tower in Sydney as the number one 
family hotel within the South Pacific and 
Australia regions in 2018, and number 17 
across the globe. 

Only one of seven Meriton Suites hotels 
across Sydney, Brisbane and the Gold 
Coast to be recognised with a TripAdvisor’s 
Travellers’ Choice 2018 award, Meriton Suites 
World Tower positions its guests in the midst 
of Sydney’s CBD.

It also features spacious, self-contained 
two- and three-bedroom suites that are 
perfect for family and group travel as well 
as an exclusive Penthouse Collection that 
features expansive views across Sydney’s 
skyline and beyond. 

“We see such a huge demand for group 
and family travel, and we want to provide to 
these guests a luxury suite that is affordable 
and has great value for its money,” said 
Matthew Thomas, General Manager of 
Meriton Suites. 

“We are out-performing some of the 

biggest international brands and iconic 
luxury hotels, and it is such an overwhelming 
achievement to be acknowledged by our 
own guests.” 

Meriton Suites Zetland and the newly 
refurbished Meriton Suites Campbell Street 
in Sydney represent two of the South 
Pacific’s top 25 hotels for value, while 
Meriton Suites locations in North Ryde, 
Brisbane and Broadbeach also achieved 
significant placements for the luxury and top 
hotel overall categories. 

Determining their winners based on the 
millions of reviews and opinions collected 
in a single year from travellers worldwide, 
TripAdvisor – the world’s largest travel 
site – has highlighted the world’s top 8,095 
properties in 94 countries and eight regions 
across the globe. 

 “This year’s Traveller’s Choice awards for 
hotels recognise thousands of exceptional 
accommodations that received the 
highest marks for overall experience, 
including service, amenities and value 
from travellers worldwide,” said Brooke 
Ferencsik, TripAdvisor’s Senior Director of 
Communications.

“The global TripAdvisor community 
informed this list of winners that will inspire 
and help travellers find the hotel that’s right 
for them, as they plan and book their next 
amazing trip.” 

Meriton Suites, Australia’s largest owner of 
hotel rooms and among one of the country’s 
largest hotel operators, offers studios, one-, 
two- and three-bedroom suites in Sydney, 
Brisbane and the Gold Coast.
■ meritonsuites.com.au

PROPERTYtalk

NEW LOOK NOVOTEL SAYS HELLO DARLING
ACCORHOTELS HAVE unveiled the newly refurbished Novotel Sydney Darling 
Square following renovations across each of the 230 guest rooms.

Formerly Novotel Rockford Darling Harbour, the hotel is located within 
Darling Square, Sydney’s newest city neighbourhood which features residential 
apartments, corporate offices and laneways boasting a range of shopping and 
dining options. 

Pier Street Kitchen, the hotel’s new lobby bar and restaurant, is now open, 
offering guests and locals a new option for breakfast and dinner. The menu is 
abundant with fresh produce and healthy options, while guests can still take 
advantage of the Pumphouse Bar adjoining the hotel for evening dinner and 
drinks.

“The Darling Square precinct continues to undergo a large amount of 
development and improvement and the area is thriving, particularly since the 
opening of the International Convention Centre,” said Simon McGrath, Chief 
Operating Officer of AccorHotels Pacific.

“With the abundance of dining and entertainment attractions nearby, Novotel 
Sydney Darling Square is in a prime position to capitalise on this investment in 
infrastructure and it is an exciting time to be part of the Darling Harbour precinct”.
■ accorhotels.com

Meriton 
Suites are  
the top 
choice
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IN BRIEF
■ HILTON HAS opened its first resort on the island of Sal in Cabo Verde off the 
northwest coast of Africa. The property boasts a natural stone pool set within a tropical 
garden, a 24-hour fitness centre, a kids’ club with a pool and a nautical centre for diving 
and sailing adventures. There’s also Hilton’s signature eforea Spa concept with a wet 
area and eight treatment rooms. hilton.com

■ RADISSON HAS opened their first hotel in Jodhpur in India. Situated two kilometres 
from the airport and four kilometres from the railway station, the 96-room property 
features a state-of-the-art fitness centre, spa, an all-day, multi-cuisine restaurant 
serving dishes from around the globe and Abhiras, a rooftop Indian specialty 
restaurant. carlsonrezidor.com

RESERVATIONS ARE being accepted at Six 
Senses Fiji following confirmation that 
the property is on track for its scheduled 
opening on April 14 as the brand marks its 
arrival in the South Pacific.

To celebrate the opening, the property 
is offering the fifth night free for guests 
who visit between April 14 and May 31. If 
booking eight nights, guests who want to 
completely unwind will receive their ninth 
and 10th nights free. 

Located in a secluded bay on Malolo 
Island, Six Senses Fiji features a 650-metre 
long private sandy beach which offers all-
tide swimming. A range of water sports from 
snorkelling to surfing on the nearby reef 
breaks is also available.

The property features 24 one- and two-
bedroom pool villas all with private pools, 

decks and outdoor showers. The range of 
culinary and beverage options include two 
restaurants and a café, plus an outdoor 
pizzeria and grill and two bars.

As well as a kids’ club called ‘Grow With 
Six Senses’, tennis courts and a weekly 
activity guide full of cultural and wellness 
experiences will also be available. The 
Wellness Village will include a Six Senses Spa, 
a state-of-the-art gym, an extensive wet area 
with hot and cold whirlpools, an alchemy 
bar and an elevated treetop yoga pavilion.

Easy access is available from Nadi 
International Airport via a 35-minute private 
speedboat from Denarau Marina and the 
option of a 10-minute helicopter ride. The 
resort also hosts two full-service marinas for 
the private yachts of guests.
■ sixsenses.com

BRAND MAKES  
SENS-ABLE 

DEBUT IN FIJI

Book Now
Be energised. Be here.

With inspired interior design, Wi-Fi, excellent fitness facilities and four flexible meeting room options Vibe Hotel North 
Sydney is the idea ideal place to disconnect and reconnect.

In the heart of North Sydney and close to the train station, the hotel is part of the redeveloped Northpoint Tower, 
bringing together area’s newest retail destination, an eat street and casual dining atrium and a sophisticated rooftop 
bar with sweeping views.

vibehotels.com

A new vibe in 
North Sydney
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SKYtalk

ECONOMY CLASS has come a long way since 
my very first flight in 1981.

Back then there were no celebrity chefs 
curating the in-flight meals, the seats were 
only suitable for the vertically challenged 
and the “entertainment system” was one big 
screen showing a two-hour documentary on 
the Patagonian tree frog.

Nowadays, the planes are bigger and 
better, the seats are more comfortable and 
the meals are clearly identifiable. Some 
airlines even have a posh form of economy 
called ‘Premium Economy’, which offers more 
bells and whistles than is standard.

THAI Airways have three classes aboard 
their flights: Royal First Class, Royal Silk Class 
and Economy Class. I first experienced their 
award-winning service back in 1987 aboard 
a 747 from Heathrow to Bangkok, so I was 
eager to see what changes have been made 
in the 30 years that have passed.

Well, first of all they are still flying the 747 
so it was a bit like déjà vu when I boarded for 
my nine-hour flight from Sydney to Bangkok. 
Yet I immediately felt right at home with 
the ever-smiling cabin crew and the familiar 
colour palette of purple, pink and maroon. 
It was just like slipping on a pair of your 
favourite shoes: comfortable and reassuring.

Traveltalk’s JON UNDERWOOD 
takes a flight down memory 
lane as he reviews the 
economy class service 
aboard THAI Airways.

I’d reserved an aisle seat at the back of the 
cabin via the website but was delighted to 
see I’d been ‘upgraded’ to 53a, an emergency 
exit window seat. I was certainly glad of the 
extra space but inconvenienced slightly by 
the door mechanism which impinged on 
my leg room (note: 53c is the best seat in 
economy).

My seat had a pop-out remote control 
for the entertainment system and a socket 
for the headphones that came with those 
attach-them-yourself fluffy ear pieces. A 
small selection of in-flight magazines was 
available and I was also given a pillow and 
blanket. (Wi-Fi connectivity is offered on 
THAI’s six A380s). The seat was basic but 
comfortable. 

The drinks cart appeared shortly 
after take-off and with a Thai beer firmly 
in hand, it was time to check out the 
entertainment system, which according to 
the airline website offers more than 1,000 
hours of movies, games, music, news and 
information.

Sadly, this was not the case on my flight 
as several of the movies refused to play. 
After an hour of fruitless endeavour, I asked 

the stewardess to re-load my consul, but this 
still didn’t fix the problem. In the end, the 
only films I appeared able to watch involved 
apes taking over the planet after defeating 
human technology, which seemed rather 
apt in the circumstances....

Fortunately, I was distracted from this 
movie madness by the arrival of lunch, which 
was accompanied by some impressive white 
and red wines. You certainly won’t go hungry 
on a THAI flight and it is little wonder their in-
flight catering has won several awards. 

Again, according to the website, the food 
onboard is sourced from the Royal Projects, 
which are farmed sustainably and provide a 
livelihood for the local farmers. Only the best 
quality and freshest ingredients are used 
and I can certainly vouch for the flavours... 
the vanilla bean shortbread is to die for!

While the plane may be a classic, there’s 
nothing old fashioned or dated about the 
service and cuisine you’ll get in economy 
class aboard THAI Airways. Hiccups with the 
entertainment system aside, I enjoyed my 
flight with the airline and hope it won’t be 
another thirty years till the next one.
■ thaiairways.com 

THAI  
in the sky
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QANTAS HAS announced it 
will launch new daily flights 
between Melbourne and Bali 
from June 23.

The service will utilise a two-
class Boeing 737-800 aircraft; 
it comes just after Garuda 
Indonesia upped flights between 
Tullamarine and Denpasar and 
reports emerged of Malindo Air 
launching Melbourne flights this 
year. Jetstar will also increase its 
Melbourne-Bali services from 10 
per week to twice daily.

Australia’s flag carrier says 
the new service reflects strong 
demand from flyers looking for a full-service experience to Bali.

“As a group, we’ve built flexibility in to our network to respond to 
growing demand where we see it,” said Alison Webster, CEO Qantas 
International.

“Bali is a very popular holiday destination which caters to different 
budgets and tastes and with more services between the two countries, 
we are able to provide customers with greater choice.

“In the last five years, we have seen the number of Australians 
travelling to Bali more than double, with Qantas and Jetstar 
carrying 1.6 million customers between them in the last year.”
■ qantas.com

THE FLYING ROO 
SKIPS INTO BALI

AIR VANUATU has announced it will increase capacity on 
international routes to Sydney and Brisbane.

The move has been made possible following an agreement by the 
airline to lease a Boeing 737 from Nauru Airlines during peak season 
ongoing until January 2020. The additional aircraft will operate 
new services between Brisbane and Santo and Vila on Wednesdays, 
Fridays and Sundays each week commencing on June 18.

“Leasing this aircraft allows our own 737 to increase services to 
Sydney and Auckland,” said Joseph Laloyer, Chief Executive Officer.

“During peak seasons, we will be operating daily flights to 
Sydney and four flights a week to Auckland. We expect the 
additional capacity to make a significant boost to tourism in 
Vanuatu.” 

Adela Issachar Aru, General Manager of the Vanuatu Tourism 
Office, said the VTO was pleased with the new investment in flights.

“We are very confident this extra capacity will boost our 
national tourism development and help our efforts in continuously 
promoting the destination abroad.”
■ airvanuatu.com

More flights,  
more flexibility

#FollowMe
to

New Caledonia
Your closest South Pacifi c neighbour.

Direct fl ights from Brisbane, Melbourne and Sydney
Visit aircalin.com or call 1300 655 737
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CRUISEtalk: Interview

Q: Viking made its name in river 
cruising so why the switch to ocean?
A: In our research our guests told us that 
ocean lines had got away from the objective 
of travel, which is to discover the destination 
and immerse yourself in the culture that 
you’ve travelled so far to experience. Some 
of the ocean lines had got to the point 
where they made the ship the destination, 
rather than the destination itself.

We also did some analysis of the market 
place and realised there hadn’t been an 
ocean ship of less than 1,000 passengers 
built in more than a decade. So this created 
an opportunity for us, if we could come up 
with the right value structure to put in place 
a small ship ocean cruise line that would 
completely reinvent the marketplace.

Viking Cruises made their debut in Australia last month, but as JON 
UNDERWOOD discovered in this interview with Richard Marnell, 
Senior Vice President, Marketing (pictured right), that was just the 
beginning of the company’s ambitious plans Down Under.

THE VIKINGS

Q: So how did you do it?
A: It’s difficult to market the things that 
we are not but by removing a lot of the 
elements from the ocean cruise experience 
and the ship itself we were able to create an 
environment that our demographic is rapidly 
falling in love with. 

So we have no casinos, no children 
under 18, no umbrella drinks, no charge for 
unlimited Wi-Fi and no nickel and diming. 
These elements and focusing on what 
the 50-plus, mature, culturally interested 
traveller is looking for, have been the 
cornerstones of how we’ve reinvented ocean 
cruising.

Q: And there’s more expansion  
to come?
A. Last December it was announced we had 
exercised options on ships nine and 10 of 
our ocean fleet, so we will have 10 operating 
930-passenger vessels by April of 2023. We 
will be the largest small-ship ocean cruise 
line by 2019 and to go from zero ocean 
vessels in 2015 to having 10 vessels sailing in 
less than a decade is remarkable.

Q: You’ve just debuted the brand  
in Australia with Viking Sun.  
Is this an important market?
A: We put Australia on our itineraries 
because it ranks number one on the bucket 
list of destinations North Americans want to 
visit. So Australia became a definite ‘must-
visit’ on Viking Sun’s world cruise itinerary 
and it’s probably one of the reasons it sold 
out so quickly.

Q: Is this just the start of your 
presence Down Under?
A: Viking Orion is spending three months 
of the year cruising between Sydney and 
Auckland from December, so she’ll be home 
porting here. Previously Aussies had to fly 
overseas to experience Viking and now they 
will be able to experience the brand in their 
own back yard.

We wish we had more ships to put in this 
region because of the demand. The 2018/19 
season is almost sold out and 2019/20 just 
went on sale and that’s something we need 
to emphasise to your readers that they need 
to book well in advance.

Q: So you’re looking to be a long-time 
player in the Aussie market?
A: Australians are the world’s greatest 
travellers and they will find no better travel 
partner than Viking to provide them with 
the type of destination and cultural insights 
they seek. 

With the coverage that Viking provides 
and the destination focus we have as a 
brand, they will find no better company to 
put their decades of discovery in our hands.
■ vikingcruises.com.au 

have landed



 138 747    VIKINGCRUISES.COM.AU

MOST AWARDS | VIKING INCLUSIVE VALUE

OR SEE YOUR LOCAL TRAVEL AGENT

CRUISERS’ CHOICE

“Luxurious and unspoiled, elegant and inviting. Inspiring”

“Every detail was thought out and meticulous.”

“It felt more like a boutique hotel than a cruise ship”

“Elegant, sophisticated cruising”

“Different to any other cruise ship I have visited.”

The Vikings came, agents saw, and the ship conquered. We have just welcomed 
our newest, gleaming ocean ship – Viking Sun – to Australia. It is the fi rst time the 
Vikings have reached our shores in the company’s 20-year history. Agents from all 
around Australia have inspected our exceptional ocean product to get a taste of 

the Viking difference for themselves. Here’s what they had to say... 

THE VIKINGS 
ARE HERE
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CRUISEtalk

AUSSIE DEMAND has led Royal Caribbean 
to announce the extension of Ovation of the 
Seas’ third season Down Under with two 
new local sailings in March and April next 
year.

The extension makes 2018/19 the 
biggest season yet for the billion-dollar 
megaliner, which will now add voyages to 
the South Pacific and New Zealand to her 
schedule. 

Guests who have New Zealand on their 
bucket list can book a 10-night roundtrip 
departing Sydney on March 30, 2019, calling 
at Dunedin, Wellington, Napier and Picton, 

with a day of cruising through Milford, 
Doubtful and Dusky Sounds. 

Also new is an eight-night South Pacific 
roundtrip, departing Sydney on April 9, 
2019, and visiting Noumea in New Caledonia 
and Mystery Island in Vanuatu. 

Meanwhile the cruise line has also 
unveiled new features for the re-imagined 
Mariner of the Seas. 

After an extensive $US90million (approx. 
$AU113m) makeover, Mariner will offer the 
Sky Pad, a virtual reality bungee trampoline, 
a glow-in-the-dark laser tag experience as 
well as The Perfect Storm, a duo of racing 

waterslides. The ship will also offer Puzzle 
Break: The Observatorium, a new escape 
room experience.

Beginning in June, Mariner will offer 
three- and four-night Bahamas escapes from 
PortMiami to Nassau and CocoCay – Royal 
Caribbean’s private island destination.

“At Royal Caribbean, we believe in 
the constant pursuit of adventure, and 
that every weekend is an opportunity to 
experience something new and live life to 
its fullest,” said Michael Bayley, President and 
CEO, Royal Caribbean International.  
■ royalcaribbean.com.au

THE FIRST of four new ships in the PONANT 
EXPLORER series has just arrived in Norway 
ahead of a scheduled debut in Australian 
waters later this year.

Expedition ship Le Lapérouse will be 
completed in the Norwegian shipyard of 
Vard, a subsidiary of the Fincantieri group. 
She will be operational in June, followed by 
Le Champlain (autumn 2018), Le Bougainville 

An extended Ovation Down Under

Ship makes progress 
on its voyage to Oz

and Le Dumont-d’Urville (2019).
The ship will be working her way south 

to Australia and New Zealand by way of 
the Seychelles, Maldives and Sri Lanka in 
late 2018, then voyaging from Cairns to 
enter Sydney Harbour on February 8, 2019. 
Le Lapérouse will then undertake a series 
of voyages exploring New Zealand and 
Melanesia before commencing her inaugural 

Kimberley season in May 2019.
Combining a moderate size (131 metres 

in length and 92 staterooms), design, 
technology and respect for the environment, 
the PONANT EXPLORERS have been created 
to reach the most inaccessible sites. The 
ships will offer an even wider selection of 
destinations, including new itineraries in 
tropical and sub-tropical regions. 

These sister ships will all boast the 
exclusive concept of a multi-sensorial 
underwater lounge, known as Blue Eye, 
allowing passengers to see, hear and feel the 
underwater world.
■ ponant.com

Left: Le Laperouse. Picture courtesy 
Sterling Design International

Right: Blue Eye. Picture courtesy 
Jacques Rougerie
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CRUISEtalk

IN AN historic 
ceremony hosted 
onboard Celebrity 
Equinox, Francisco 
Vargas and Benjamin 
Gray (pictured) 
became the first 
same-sex couple to be 
legally married at sea 
on a major cruise line.

The grooms were joined by their immediate 
family for a ceremony in Blu Restaurant officiated 
by Captain Dimitrios Manetas.

“It’s a true privilege to know that the 
ceremony performed onboard Celebrity Equinox 
has made history as the first legal same-sex 
marriage at sea,” said Lisa Lutoff-Perlo, President 
and CEO, Celebrity Cruises.

The Celebrity Wedding Cruise program offers 
onboard ceremonies and destination weddings. 
The ‘Nautical Nuptials at Sea’ package includes 
a Captain-led ceremony, an event coordinator’s 
services, live music, one hour of photography, cake 
for two, a bottle of Champagne, plus additional 
romantic turndown amenities post-ceremony.
■ celebritycruises.com.au

Couple celebrate  
historic wedding 
at seaAZAMARA CLUB Cruises returned to 

Australia recently with travellers from 
17 countries arriving on the 690-guest 
Azamara Journey.

The ship’s two visits this summer – part 
of the boutique, upmarket cruise line’s 
third season Down Under – are expected 
to inject around $1.2million into the New 
South Wales economy and $3.5million 
into the Australian economy throughout 
the season.

Journey’s arrival marks the completion 
of the line’s debut ‘Australian Intensive’ 
cruise, an 18-night voyage from Bali to 
Sydney via the west and south coast of 
Australia. Along the way, Journey made 
maiden calls to Geraldton, Albany, 

Esperance and Fremantle in WA, as well as 
Kangaroo Island and Adelaide.

The ship will offer four Australia and 
New Zealand cruises during the summer, 
including Azamara’s first ‘World Journey’, 
departing Sydney on March 7. The 
102-night voyage from Sydney to London 
will call at 60 ports in 29 countries, 
including 19 late nights and 13 overnight 
stays.

This year will be the cruise line’s 
biggest season in Australia with both 
Journey and Azamara Quest arriving. 
Quest will be touring the west coast of 
Australia in December, making maiden 
calls at Broome and Exmouth before 
joining special New Year’s celebrations in 
Sydney Harbour. She will also make the 
line’s first turnaround in Melbourne in 
early 2019. 

With smaller ships that can reach 
places that larger ships can’t, Azamara 
differentiates itself by making destinations 
the star of the show. The line stays in port 
longer than most larger ships and offers 
immersive itineraries that visit lesser 
known ports.
■ azamaraclubcruises.com

AUSSIE SHORES WELCOME  
THIS RETURN JOURNEY

is your ultimate 
travel companion

Get all the latest news, deal and  

competitions delivered right to your inbox 

when you subscribe to our digital newsletter.

Head to www.traveltalkmag.com.au  

to subscribe – and while you’re there, take 

our new weekly travel quiz and find out if 

you are a travel know-it-all.
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Sacha Sachs and Rachel Hannaford

RIVER CRUISING

AVALON WATERWAYS is offering savings of 
up to $2,500 per couple on select voyages to 
celebrate the launch of the company’s 2019 
River Cruises brochure.

There’s also a $4,600 flight credit per 
couple for any booking on the popular 
‘Magnificent Europe’ itinerary. This credit can 
be applied towards the customers’ preferred 
airline. Conditions apply and travel must be 
in 2019.

Among a host of new and exciting 
developments, the brochure contains six 
fresh itineraries exploring new parts of Asia 
and Europe, including the introduction of a 
debut market.

“We’re thrilled to be announcing six 
fascinating new itineraries for 2019 and we’re 
particularly excited to introduce our first ever 
cruise in the truly fascinating destination, 
India,” said Chris Fundell, National Marketing 
Manager, Globus family of brands.

“There’s something really special about 
India’s rich culture and beautiful landscapes 
that we’re sure will be a hit with our Aussie 
travellers.”  

Avalon will now offer a 13-day voyage 
through the heart of India allowing Aussie 
travellers a glimpse into typical local life, 
away from the big cities. Highlights include 
the Taj Mahal, Amber Fort and the chance 
to explore Saint Mother Teresa’s former 
home and interact with local saree weavers, 
goldsmiths and pottery makers.

GET ONBOARD FOR  
BIG HOLIDAY SAVINGS

Following the success of ‘Active Discovery 
on Danube’, Avalon has also introduced 
a new eight-day ‘Active Discovery on the 
Rhône’ itinerary. 

This cruise allows guests to not only 
take in the sights from the Rhône delta 
of Southern France to the culinary crown 
of Lyon, but cycle around the Camargue 
Regional National Park, canoe through the 
canyons of the Gorges de l’Ardèche and 
experience an underground wine tasting 
with a local winemaking expert and cave 
specialist.

The six new cruises include:

•  ‘Active Discovery on the Rhône’: 
eight-days, Arles to Lyon and Lyon to Arles

•  ‘Reflections on the Seine’:  
nine-days, Paris to Paris

•  ‘German Grandeur’: 11-days,  
Basel to Munich and Munich to Basel

•  ‘Enchanted Europe’: 18-days Budapest 
to Basel, 16 days Basel to Budapest

•  ‘Burmese Days’: 11-days,  
Yangon to Yangon

 •  ‘Colourful India & the Ganges River’: 
13-days, Delhi to Kolkata

In addition to these new itineraries, 
Avalon Waterways’ much-loved favourites 
have been rejuvenated and will now provide 
a selection of new included excursions and 
onboard activities, aptly named Avalon 

Choice, covering ‘Discovery’, ‘Active’ and 
‘Classic’ elements. 

These hands-on experiences have been 
designed to allow guests to tailor their 
holiday to best suit their own interests and 
sense of adventure, providing for a more 
immersive and cultural experience.

These include:

Discovery: Inspiring and interactive 
activities designed to speak to specific and 
niche interests – from cooking classes to 
painting workshops – allowing guests to 
immerse in each culture the cruise explores.

Active: Embark on energetic excursions 
from guided jogging tours to cycling, 
paddling and hiking through scenic locales.

Classic: Local experts are on hand to 
share knowledge and insights through the 
history and heritage of local destinations. 
Enjoy the legends, folklore and architecture 
of iconic and historic sites.

With a fleet of all-suite ships, Avalon now 
offers suites with the popular floor to ceiling, 
open air balconies.
■ avalonwaterways.com.au
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unique expeditions 
by small ship

CORAL ADVENTURER debuts in 2O19
Book now for Maiden Voyages

EXPEDITIONS TO  >
The Great Barrier Reef, Cape York & Arnhem Land, 
The Kimberley, Tasmania, Papua New Guinea, Sydney to Hobart, 
Islands of the South Pacific, and Indonesia

Location  >  Kora Kora Canoes, Banda Islands

For 34 years, Coral Expeditions has taken guests on 
immersive voyages to remote shores. Your clients 
will explore remote beaches, dive in pristine waters, 
and experience the real culture of our destinations. 
The intimate scale of our Australian flagged ships, 
our trademark Xplorer ‘landing craft’, and our 
exceptional Expedition Team all combine to create 
an atmosphere entirely unlike other cruises.
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William Inglis Hotel 

RUSSIA IS shaping up as a top destination 
for Australians seeking a new river cruising 
experience in 2018.

The twists and turns of the Volga River 
between St Petersburg and Moscow – 
Russia’s old and new capitals – are catching 
the eye of those travellers that first fell for 
river cruising while floating the waterways 
from Budapest to Amsterdam.

Bryce Crampton, General Manager of 
Sales and Marketing at Beyond Travel Group, 
believes it’s the promise of seeing something 
unique that’s prompting a jump in bookings 
for the coming summer season.

“Russian river cruising is booming with 
forward bookings for 2018 already up 35 per 
cent on summer 2017,” he told Traveltalk.

“This relaxed style of travel offers a unique 
opportunity to experience the highlights of 
Moscow and St Petersburg while also seeing 
the small towns and tiny villages that sit on 
the banks of the Moscow Canal, Volga River, 
Lake Onega and Lake Ladoga.

“These settlements are difficult to access 
otherwise, with limited infrastructure when 
it comes to hotels and restaurants, so a river 
cruise is the most comfortable option for 
exploring a part of the world that was out of 
bounds for so many years last century.

“Passengers take a step back in time when 
they visit places like Uglich and Yaroslavl. 
Getting away from the big cities into historic 
hamlets gives them a glimpse into everyday 
Russian life and places on the UNESCO list 
like Khizi Island and Goritsy put history into 
perspective.’’

Crampton believes river cruising also 
offers great value for money with an eight-
day itinerary onboard a renovated first-class 
ship priced from $2,045 per person.

“Many people are surprised by the high 
cost of quality hotels in Russia, especially 
in Moscow which is an expensive location, 
and by embarking on a river cruise travellers 
eliminate that accommodation worry.

“We are seeing Australian travellers 
spending more than just a week or 10 days 
in Russia, the time it generally takes to 
simply cruise between St Petersburg and 
Moscow, with most extending to see more of 
these famous cities.” 

A 13-day stay including five-star hotels 
in the heart of both places is priced from 
$4,995 per person.

“Travellers booking return flights to 
Moscow – currently one of the world’s 

most affordable destinations to reach by 
plane – are closing the loop of a one-way 
journey on the Volga by riding the train with 
the excursion between the capital and St 
Petersburg being one of the world’s great rail 
journeys,” added Crampton.

“But many more customers are using 
a Russian river cruise to launch a jaunt 
through Eastern Europe and adding an 
escorted journey through Baltic lands like 
Estonia, Latvia, Lithuania and Poland that 
were also hidden by the Iron Curtain for so 
many years.

“My advice is to book early for 2018, there 
is still good availability, but the popular 
summer departures are filling fast and with 
Russia hosting the FIFA World Cup between 
June 14 and July 15 those weeks are going 
to be particularly hectic.’’
■ beyondtravel.com.au

RIVER CRUISING

NOW IT’S RUSSIA WE LOVE

Khizi Island
Above: Cruising on the Volga Dream.  

Pictures courtesy Beyond Travel Group
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MOSELLE 
SAILINGS 
ARE CRYSTAL 
CLEAR
CRYSTAL RIVER Cruises is introducing 
new 10-day ‘Enchanting Moselle’ 
itineraries aboard Crystal Bach, 
featuring five new ports of call.

The round-trip cruises are from 
Amsterdam through Germany and the 
Netherlands, beginning May 28, 2019 
through December 24, 2019. Crystal 
is offering savings of up to $US1,000 
(approx $AU1,200) per suite for 
bookings made by March 31.

Guests can experience world-class 
Rieslings and the famous vintages of 
the Mosel wine region in Bernkastel, 
the medieval charm and Roman 
ruins of Trier, and the architecture of 
Reichsburg Castle in Cochem.
■ crystalcruises.com

RIVER CRUISING

Why these new offers 
are simply unmissable
EVERGREEN’S PROGRAM is going from 
strength to strength this year with 
opportunities to enjoy luxury river cruises 
not only in Europe but on the Mekong and 
Irrawaddy.

With eight and 15-day cruises available 
in Europe, there’s not only a choice of rivers, 
each with their own unique character, but 
guests can choose the length that best suits 
their travel plans.

For travellers looking to cruise in 2018 
there are a limited number of value cabins 
available with Evergreen’s ‘Unmissable Offers’ 
campaign during March.

Savings of $1,200 per couple are available 
on Evergreen’s deluxe eight-day cruises 
on the Rhône and Saône Rivers through 
Provence and Burgundy (from $4,145 per 
person) as well as on Portugal’s Douro River 
(from $4,395 per person).

Discounts are also available on Evergreen’s 
12-day ‘Mekong Discoverer’ river cruise 
which includes Angkor Wat and Ho Chi Minh 
City touring. Cruising the Mekong River 
onboard the Mekong Navigator (pictured), 
the tour is priced from $3,970 per person 

(saving up to $2,450 per couple).
Guests are fully escorted by an 

experienced cruise director and tipping, 
gratuities, port taxes and airport transfers 
are also included, as are the popular ‘You’re 
Invited’ cultural experiences. All onboard 
meals plus unlimited tea and coffee, 
complimentary wine, beer and soft drinks 
with lunch and dinner are also included.

Evergreen is also offering the chance for 
one person to win up to $10,000 towards 
the cost of their holiday when they book and 
deposit on any cruise or tour before March 31.
■ evergreentours.com.au/unmissable
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VIKING’S RIVER cruises are now available to 
book for 2019, offering guests the chance 
to explore a range of destinations such as 
Russia, the Ukraine, Egypt or the Mekong.

A range of special promotions are 
currently available in addition to Viking 
offering 2019 river cruises at 2018 prices. 
These include fly free in all stateroom and 
suite categories on itineraries of 13 days or 
more in Europe, Russia, Asia & Southeast 
Asia, including the 15-day ‘Grand European 
Tour’ and 13-day ‘Waterways of the Tsars’.

 Guests can also fly for $995 per person in all 
stateroom and suite categories on itineraries 
of 12 days or less in Europe and the Ukraine, 
including the eight-day ‘Lyon to Provence’ and 
11-day ‘Passage to Eastern Europe’.

These specials are available to book from 
now until April 30, unless sold out prior.

“Our river cruise itineraries tap into both 
traditional favourites and currently trending 
destinations,” said Michelle Black, Managing 
Director, Viking Cruises Australia and New 
Zealand. 

“These prices reflect excellent value 
for money. Due to sustained demand 
for our industry-leading river cruises, we 
expect these 2019 dates to sell quickly. I 
recommend booking these itineraries now 
to take advantage of the best pricing and 
stateroom categories.”

Guests will sail in comfort on the 
innovative Viking Longships, intimate vessels 
that boast all the amenities of a boutique 

hotel. Passengers will enjoy al fresco 
dining and genuine and thoughtful service 
provided by Swiss-trained staff. 

All the important elements – a shore 
excursion in every port, unlimited free Wi-Fi 
and wine and beer with onboard meals – are 
included in the price. Itineraries range from 
eight to 23 days with prices starting from 
$3,295 per person.
■ vikingcruises.com.au

V stands for 
value in 2019



32   |   W W W . T R A V E L T A L K M A G . C O M . A U

RIVER CRUISING: Advertorial

32   |   W W W . T R A V E L T A L K M A G . C O M . A U

A LEISURELY float on the slow-moving 
waterways of Europe brings the wonders of 
this vast continent right to your doorstep. 

For an immersive, intimate and indulgent 
experience that incorporates just the right 
amount of planned discovery and free time, 
it’s hard to go past river cruising with award-
winning APT. Here’s why: 

LIFE MOVES AT A BLISSFUL PACE 
Once aboard your ship, unpack once and 

surrender to the scenery, waving to passing 
boats with a glass of bubbly in hand. Each 
day presents a new destination to explore, 
a new culture to learn about and new 
landscapes to gaze upon. 

You might tie up at a cobblestoned 
village, or wake in an iconic city, with red 
roofs filling every part of your view. And in 
between, there’s always time to nod off on 
the deck in the sunshine. 

LEAVE YOUR WALLET AT HOME
When you travel with APT every detail of 

the ship, as well as your journey, has been 
carefully considered to provide the most 
comfortable, relaxing and comprehensive 
voyage possible. 

The inclusions are impressive – all meals 
and a range of complimentary beverages, 
personal butler service in select suites and 
small group sightseeing excursions. Tipping, 
airport transfers and port charges, too, are 
part of the package. 

Aboard APT’s Concerto river ships, the 
exclusive twin balcony, owner’s and royal 
suites all feature two unique indoor and 
outdoor balcony areas – which helps make 
these the most well-appointed suites afloat.

THE FOOD, IT’S GLORIOUS 
One of the reasons you’re in Europe is for 

the food, right? Our river ships are vessels 
of epicurean indulgence: from fine dining 
restaurants to a casual cafe and a private 
restaurant serving delicate fare, every meal 
presents the chance to sample the fruits of 
the region.

Once ashore, riverside vineyards, orchards 
and gardens are bursting with produce. 
Road-side stalls, family-owned cellars, fresh 
food markets, restaurants and corner stores 
teeming with artisan cheese, bread and 
sweets are found at every stop.

THERE ARE ACTIVITIES  
ONBOARD, TOO

You can still enjoy a taste of Europe’s 
culture without having to leave the ship. 
Sing along, dance or sit back and recline with 
a drink as local entertainers, artisans, chefs 
and historians step aboard to reveal more 
about their home towns. 

PERSONALISE YOUR  
TIME ASHORE

Shape your own discovery thanks to our 
Freedom of Choice concept, where you can 
select the experiences that appeal to you, 
whether it’s cultural, gourmet, active or 
relaxing. 

BE WHISKED AWAY  
ON A REAL-LIFE FAIRYTALE 

In addition to the regular onshore 
excursions, there are times you will have 
special experiences ordinarily unavailable to 
anyone else. 

APT’s Royal Signature Experiences open 
the door to a pampered world of Imperial 
Europe, including the chance to visit 
Namedy Castle, a breathtaking classical 
performance inside the gilded walls of the 
Vienna City Palace, and an imperial rail 
journey.

EXPLORE EUROPE  

IN LUXURY

APT has just launched its 2019 Europe 
pre-release brochure detailing a selection 
of journeys for guests looking to explore 
the best of the continent. 

Travellers can embark on the flagship 
15-day ‘Magnificent Europe’ river cruise 
between Amsterdam and Budapest, 
starting at $6,995 per person twin share. 
There’s currently a ‘Fly Free SuperDeal’ 
offer of return economy airfares including 
taxes of up to $250 flying out of Sydney, 
Melbourne, Brisbane, Adelaide or Perth.

For 2019, APT is offering a new Royal 
Signature Experience on this itinerary. 
Following in the footsteps of Elisabeth 
of Bavaria, guests will embark on a rail 
journey aboard the Grand Empress, 
including a traditional game lunch 
onboard and a private guided tour of 
Gödöllő Palace.

Also new for 2019 is a ‘France by Rail 
with Romantic Rhône and Seine’ journey, 
discovering the Loire Valley, Bordeaux, 
Toulouse, Carcassonne and Marseille, 
followed by a luxury river cruises on the 
Rhône and Seine rivers. Prices start from 
$19,590 per person and also include a fly 
free offer.
■ aptouring.com.au
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Great deals for your clients to travel this year

*Conditions apply. SEE: aptouring.com.au/SpecialDeals for full conditions. Price is per person (pp), AUD, twin share. Prices are correct as at 9 February 2018. Book by 15 March 2018, unless sold out prior. Prices based on EUMC15: 10 November 2018 (Cat. E). Paris, Prague, London, Amsterdam 
and Barcelona city stays (EUMCPP21, EUMCLP21, EUMCAP21, EURSCBP18) are at an additional and available on select departures. Enquire for details. Limited seats on set departures are available and are subject to availability. DEPOSITS: A non-refundable deposit of $3,000 pp is due within 7 
days of booking. Australian Pacific Touring Pty Ltd. ABN 44 004 684 619. ATAS accreditation #A10825. APT6591_TT

• Enjoy the freedom to choose with Freedom of Choice  
sightseeing in 10 locations • Explore Namedy Castle before  

dinner in the ballroom • Enjoy a cocktail reception in  
Vienna’s incredible City Palace

SLOVAKIA

NETHERLANDS

HUNGARY

GERMANY

AUSTRIA

Concerto River Ship14

Würzburg

Bratislava
Regensburg

Nuremberg
Miltenberg

Melk

Dürnstein

Rüdesheim

Passau

Cologne

Bamberg

Rothenburg

Andernach

Linz Vienna

AMSTERDAM

Bonn

BUDAPEST

FLY FREE* OR FLY BUSINESS CLASS FOR $2,995*  
– ALL SUITES, ALL DATES

With APT, everything is taken care of so your clients are  
free to do as they please. Explore the sights, cycle the 
streets or relax in style. It’s time for them to feel free on  
an unforgettable holiday. 

Why APT? 

•  The entire trip is all-inclusive including flying free*  
to Europe

•  Small group sightseeing with a range of experiences 
exclusive to APT

•  Choose your sightseeing with Freedom of Choice touring

•  Onboard bikes for on shore explorations

•  Expert services of an APT Cruise Director and insight 
from local guides

•  Sail on APT’s luxurious river ships with multiple dining 
options, lounges, bar, sun deck and pool

•  Complimentary beverages served at your discretion  
on board

•  Spacious twin balconies available with both an indoor 
panoramic and outdoor balcony on Magnificent Europe 

•  All meals, sightseeing, tipping, Wi-Fi and airport  
transfers included

15 days from $6,995* pp twin share 
Departs March to December 2018

Magnificent Europe

EUMC15

Ask about our Paris,
 Prague, London and

 Amsterdam City Stays

aptouring.com.au/FeelFree 
1300 278 278 | Or contact your BDM

Order your 
brochure 
today

APT6591_TT.indd   1 19/02/2018   11:12 AM
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PROMISING TO set a new standard for 
wellness retreats in Asia, luxury resort 
REVĪVŌ will be opening at the end of the 
month on three hectares in the hills of 
Nusa Dua.

The concept of REVĪVŌ, which means 
“I’ll live again”, is to soothe the spirit and 
rejuvenate the body through enriching the 
mind with a complete journey including 
relaxation activities, spa and holistic 
medicine treatments and a personalised 
nutritional program. 

When it opens on March 30, the resort 
will offer 16 Balinese-style suites, including 
two four-bedroom villas that can be 
booked for more exclusive retreats, a 
restaurant, bar and poolside lounge, spa, 
hybrid fitness area and events space.

The resort is surrounded by teak forest, 
tropical rainforest and the Indian Ocean for 
the ultimate decompression from city life. It 
will offer bespoke programs based on each 

Here, we preview the first in a 
new chain of luxury health and 
wellness resorts set to open in 
south Bali this month.

BORN TO LIVE AGAIN

individual’s needs, with the goal of achieving 
holistic ‘healing’ through mind training and 
self-awareness, as opposed to treating specific 
illnesses or injuries.

“We are thrilled to be opening the first 
resort of REVĪVŌ in Bali, to meet the increasing 
demand for rejuvenating, mindful travel,” said 
Gordon Oldham, Founder, REVĪVŌ.

“We truly believe that the holistic wellness 
offering, led by a team of experts in their 
respective fields, will raise the bar for a new 
level of luxury retreat in Asia.”

While each retreat can be tailor-made to 

suit individual goals, there will be a regular 
schedule of immersive programs lead by 
experts in each area, which will range in 
duration from three to 14 days.

This will include:

• Emotional balance and mind training

• Detox & organic weight loss

• Sleep well

• Anti-ageing & longevity

• Destress & relax

• Mother-to-be
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Fitness will be a key component of each 

retreat, which REVĪVŌ will incorporate 
through a hybrid area located on 
8,000-square-metres of verdant land towards 
the rear of the resort. 

This area will contain a yoga barn, martial 
arts hall, reformer Pilates studio, gym with 
TRX, boxing and kinesis equipment, a 
25-metre lap pool for aqua workouts and 
a 1,500-square-metre landscaped park for 
outdoor exercises. 

The fitness offering will focus on hybrid 
workouts, with as much emphasis placed 
on inspiration as perspiration. There will 
be a balance between the more intensive 
HIIT sessions and gentler meditative and 
restorative practices like Qi Gong and 
meditation to simultaneously cultivate 
physical, mental and spiritual wellbeing.

From group classes to private sessions 
or teacher trainings, the experience will be 
completely customisable to support unique 
fitness and wellness goals.

The food and beverage program will be 
equally important and will be comprised of a 
restaurant, bar and a pool side lounge, each 
of which will operate under the philosophy 
of serving fresh, wholesome, organic and 
balanced meals for guests.

Carefully designed by REVĪVŌ’s creative 
nutritionist chef, Aliwalu, the menus will offer 
a selection of healthy recipes made with 
seasonal ingredients that will be adapted to 
suit each guest’s nutritional needs.

The focus will be on high protein dishes, 
which have a balanced amount of healthy 
fats, are low in carbs and free from gluten 
– with a Balinese twist. Using the finest 
organic ingredients, REVĪVŌ aims to support 
local farmers, sustainable agriculture and 
environmentally friendly products, with 
no additives, preservatives or refined or 
processed ingredients in any of the dishes.

The third component of REVĪVŌ is the 
holistic spa, which will bring together 
authentic ancient Balinese healing traditions, 
aroma, hydro and chromo therapies and 
facilities to nurture the body and achieve 
overall wellbeing and balance.

The spa will stay true to the age-old 
tradition of using elements from the 
surrounding environments to heal – each 

therapeutic treatment, restorative massage 
and nurturing body and facial treatment will 
be customised by highly skilled therapists 
using herbal-infused oils, aromas and 
massage techniques. 

The spa will be comprised of five double 
treatment rooms, each with their own 
outdoor bath, and will feature two hydro 
jet Vichy shower beds, hot and chill plunge 
pools, a Jacuzzi, infrared saunas, steam 
rooms, an aromatic garden and a salt water 
floating pool.

Bali will be the first location for REVĪVŌ 
Wellness Resorts. It will soon be followed by 
REVĪVŌ Wellness Cruise, Komodo Islands, 
in early 2019 and REVĪVŌ Château de Fiac, 
France in mid 2019.
■ revivoresorts.com

THEY OFTEN say it is hard to be all things 
to all people, yet the Bali Dynasty Resort in 
South Kuta manages to cater for all types of 
traveller and all kinds of budgets.

The resort has a vast array of 
accommodation types and styles within its 
313 guest rooms. Visitors can choose from 
a deluxe room suitable for two, or family 
rooms that sleep up to five people. All rooms 
have en suite bathrooms and are equipped 
with satellite TV, DVD player, Wi-FI access, 
safe deposit box, mini bar and individually 
controlled airconditioning.

The property is fully integrated and offers 
six restaurants, five bars, three swimming 
pools including a kids pool with its own ‘Kids 
Water Fun Zone’ and dedicated adults only 
pool. There’s also the Ashoka Spa, exercise 
room, beach club, kids playground, teens 
club, meeting facilities and a complimentary 
hospitality lounge for those early arrivals and 
late departures.

THE RESORT 
THAT SUITS 
EVERYBODY

The layout allows for a subtle but effective 
division between the couples market 
and the family market. Couples can enjoy 
Gracie Kelly’s Irish pub, while kids enjoy the 
56-metre waterslide flowing into their own 
pool and complimentary entrance to the 
Enchanted Garden Kids’ Club.

Recent upgrades included the opening 
of new family suites and deluxe terrace, and 
refurbishments to the Water Fun Zone and 
kids and teen clubs. 

Renowned for its Balinese hospitality, 

Bali Dynasty Resort has been recognised 
by many awards over the years, including 
TripAdvisor’s ‘Top 25 Best Hotels for Families 
in Asia and Indonesia’.

The resort is conveniently located 
10-minutes drive from the airport on the 
vibrant South Kuta Beach strip. It is within 
walking distance of the shopping centre and 
mall, art markets, Waterbom Park and an 
extensive choice of restaurants, nightspots 
and entertainment venues.
■ bdr.pphotels.com
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MÖVENPICK RESORT & Spa Jimbaran Bali 
is inviting families to spend quality time 
together with a dedicated promotion that is 
designed to take the pressure off parents.

Under the ‘Mövenpick Family’ program, 
parents will be offered a wide range of 
complimentary extras and amenities 
that will keep the little ones happy and 
entertained throughout their stay.

With spacious family rooms, healthy meals 
for children, a kids’ club and on-demand 
baby essentials, grown-ups  can enjoy the 
resort’s tropical surroundings, safe in the 
knowledge that their children are being well 
taken care of.

“We understand that travelling with 
children can sometimes be a stressful 
experience, especially if your hotel is not 
catering to your family’s needs,” said Horst 
Walther-Jones, General Manager, Mövenpick 
Resort & Spa Jimbaran Bali.

“Our Mövenpick Family program identifies 
what matters most to a family – plenty of 
space, effortless dining and quality childcare 
– plus all those little added extras that really 
make a difference to parents. 

“Our aim is to make travelling with 

children both easy and pleasurable, allowing 
families to create wonderful new memories 
together.”

Upon arrival, young travellers will be 
welcomed in their own private check-in area, 
making them feel like VIPs, and all children 
under the age of 12 will receive a special 
welcome gift.

The resort’s family rooms are loft-style 
spaces where parents and children can 
unwind over two floors with a king bed and 
sofa bed. These rooms are adorned with 
animal-shaped towels and equipped with 
kids’ amenities such as cookies and milk, 
and all children will receive complimentary 
access to the Meera Kids’ Club.

To reduce the amount of luggage families 
need to bring, the ‘On-Demand Baby 
Essentials’ service allows parents to borrow 
childcare equipment such as strollers, 
bottle warmers, bath mats and child-proof 
electrical plugs, all free of charge.

The resort’s kids’ club features a game 
station, mini theatre, trampoline with ball pit 
and a sleeping room. It has a daily program 
of activities for children aged from four to 
12 years, including opportunities for parents 
and children to have fun together. Classes 
include family yoga, Balinese cooking and 
the Meera family Bali package, a half-day 
activity program featuring kite making and 
face painting.

Alternatively the resort’s kids’ pool and 
water slide, plus the special toddler pool, 
which has a soft foam base, are ideal for 
children to make a splash.

The resort has launched a new ‘Family 
Happiness’ promotion which offers 25 
per cent off a family room, free meals for 
young children (up to six years) and half-
price dining for seven to 12 year-olds, plus 
complimentary access to the kids’ club and 
free Wi-Fi. 
■ movenpick.com/jimbaran-bali
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Get back  
in touch  
with your

KIDS



BALI OFFERS travellers everything from 
beachside bliss to jungle adventure, the 
perfect combination for couples who are 
looking for more than just a honeymoon in 
the sun. 

With their exclusive tailored experiences, 
Trails of Indochina (ToI) creates completely 
customised itineraries that incorporate 
classic luxury to show off the best of Bali. 

There is an undeniable sense of romance 
and spirituality throughout the island as Bali 
is not only known for its beauty, but also its 
culture. 

In the tropical rainforest of Ubud, the 
Abangan Village sits surrounded by terraced 
rice paddies. Here, newlyweds can visit 
Sebatu Temple to take part in a blessing 

purification ceremony with a Buddhist priest. 
Visitors can also experience an evening 

immersed in Balinese tradition in the 
highlands of Uluwatu. As the sun sets in the 
distance, the love story of Rama and Sita 
unfolds during an epic Balinese Kecak dance 
performance. 

For more adventurous couples, ToI 
arranges experiences that will bring your 
romance to new heights. A hike to the top of 
Bali’s second most sacred mountain, Mount 
Batur, is greeted with a bottle of champagne 
and traditional dinner. Take in the panoramic 
view of mountains and lakes while watching 
the sunset from 1,717 metres above ground.

If you’re looking for refined luxury 
and private beaches, the company offers 

BALI

exclusive daytrips to Lembongan Island. 
Explore hidden alcoves like Mushroom Bay 
while sailing aboard a grand catamaran, 
making stops to snorkel and enjoy a 
barbeque seafood lunch along the way.

Whether you are looking for a romantic 
island escape, action-packed adventure or 
luxury retreat, the one-of-a-kind experiences 
from Trails of Indochina allow travellers to 
mix and match for total customisation. 
■ trailsofindochina.com

BESPOKE 
GETAWAY

YOUR TICKET TO A 

balidynastyresort

Jl. Kartika, Tuban, South Kuta,
Bali - Indonesia
t +62 361 752 403

FAMILY DEALS at Bali’s popular family resort!

Book 60 days before arrival and enjoy 
our EARLYBIRD discount on selected room types!

For details contact reservations@bdr.pphotels.com 
or visit www.bdr.pphotels.com

From 
AUD 224

nett/night

From 
AUD 271

nett/night

From 
AUD 395

nett/night

DELUXE TERRACE 
For 2 adults and 2 children aged max 12 years with a queen 
size bed and a trundle sofa bed.

FAMILY GARDEN, STUDIO, POOL & KIDS SUITE
For a family of 5 with a king size bed, bunk bed and trundle 
and full slide partition.

FAMILY SUITE 
For a family of 5 with a master bedroom, living room with 
Murphy beds and a pull out sofa bed, kitchenette, separate 
bathroom and free beverages from the minibar.

Deluxe Terrace

Family Pool View Room

Family Suites
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HONG IS bent double over the cooking pots 
as we walk into her house. The pans boil and 
bubble and the unmistakable sweet smell of 
coconut fills the air.

The walls are jet black from decades of 
charcoal smoke and a tiny window in the 
roof is the only means of ventilation. It is hot 
and cramped in the small back room that 
serves as Hong’s ‘bakery’.

Ever so slowly, she stands upright and 
moves to greet us. Through my effervescent 
guide ‘Nemo’ I learn that Hong is the fourth 
generation of her family to make desserts for 
sale in the local market. She proudly tells me 
that she uses only the best ingredients and 
no chemicals, cooking in the traditional Thai 
way (hence the charcoal).

Hong is 89 years old, but her eyes are still 
bright as buttons. When I tell her that she 
doesn’t look a day over 60, she flashes me a 
smile I can feel in my hip pocket.

My encounter with this remarkable lady 
comes deep in the heart of the Nang Loeng 

community in Bangkok. All around is one 
of the busiest, noisiest cities in the world, 
yet here in this small and relatively peaceful 
enclave I’m discovering an historic part of 
Bangkok I never knew existed... and probably 
would never have found without help.

I’m on a street food tour with HiveSters. 
Founded by Achi and Mint, two Thai sisters, 
the award-winning company offers unique 
and sustainable experiences with a social 
twist. Through their various tours, they 
hope to preserve cultural heritage while 
improving the lives of local communities 
by putting tourist money straight into the 
pockets of the locals.

Founded more than 100 years ago, Nang 
Loeng was once the entertainment centre 
of Bangkok, with a theatre showing silent 
movies, opium dens and brothels. A lack of 
parking spaces and the surrounding urban 
sprawl made it largely forgotten and it is 
now under threat from developers, but not if 
HiveSters have their way.

A visit to the local food market is the 
central part of the tour with more tastings 
than you can wave a chopstick at. Here, 
vendors like Hong are trying to keep 
traditional cooking methods and dishes 
alive. The market is a full-on assault to the 
senses and few tourists come here: those 
that do are welcomed with open arms and 
delicious treats.

As I walked around meeting the vendors, 
I snacked on freshly grilled banana, pork 
skewers and desserts made from sticky rice, 
coconut milk and egg yolk. The highlight 
was Khao Chae, a white carrot, shrimp paste 
and lemongrass dish served with jasmine 
rice in ylang ylang-flavoured iced water. 
It used to be reserved for the royal family 
and Nemo told me you’d pay $16 in a posh 
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FOOD, GLORIOUS

From experiential street tours to fine dining and cooking 
schools, JON UNDERWOOD explores the myriad culinary 
delights to be found in Bangkok.

FOOD
Below: Hong the baker

THAILAND

Above: Nikolaj Coster-Waldau 
from Game of Thrones  

on the HiveSters tour



restaurant...in the street market it was $1.50.
After nine different dishes, I really didn’t 

think I had room for anymore food, but the 
HiveSters tour has one very happy ending. 
You get to cook authentic Pad Thai on the 
street with a market vendor – it doesn’t get 
much more experiential than that. 

So there I was on a Monday afternoon, 
happily stir frying away by the side of the 
road. Apparently, Nikolaj Coster-Waldau from 
Game of Thrones had done this not so long 
ago so I was following in some star-studded 
footsteps. My instructor, Meaw, who runs her 
own street food stall, was extremely gracious 
about my attempt, declaring my dish even 
better than hers. 

Put that in your wok and smoke it, Jaime 
Lannister!
This HiveSters tour runs from 9.30am to 1pm, 
Monday to Friday. It costs from 2,400 Baht 
(approx $96) to 1,650 Baht (approx. $66) per 
person, depending on the number of people in 
the group. Price includes food tastings, English-
speaking guide and lunch. hivesters.com

Of course, street food isn’t to everybody’s 
taste, but even if you’re a serious gourmand, 
Bangkok has got your covered.

The very first MICHELIN Guide Bangkok 
came out recently with 98 restaurants 
listed across the city. Of these, 14 received 
a prestigious Michelin star, including Saneh 
Jaan, which offers a mixture of Thai classics 
combined with hard-to-find recipes, all 
made with fresh local ingredients.

It’s a remarkable achievement, given the 
restaurant has been open less than two 
years, yet the Michelin scouts were full of 
praise for the quality and taste of Saneh 
Jaan’s food, along with the ambiance, service 
and facilities. 

“The concept of the restaurant is 
traditional and authentic,” said Premrudee 
Chairungruangsin (Prem), the Food & Beverage 
Manager. “We are very proud of the Michelin 
star and we’re going to retain it next year.”

I was invited to try some of these 
traditional recipes at the restaurant, which 
is but a stone’s throw from the American 
Embassy in Wireless Road. As an array of 
fragrant, colourful and drool-inducing dishes 
appeared, it really made me wish Traveltalk 

had a scratch and sniff section.
I started with the crab curry with seablite, 

which was probably a mistake as it was way 
too spicy for my palate (this is Thailand, 
remember, so tell them if you want a dish 
toned down). The deep fried white pomfret 
with mango sauce was milder and delicious, 
as was the free range chicken curry with wild 
basil leaves.

However, the piece de resistance was the 
grilled grain-fed rib eye with north eastern-
style dip, which had my taste buds doing a lap 
of honour. The meat was so tender it positively 
melted on the tongue while the sauce added 
all the necessary culinary fireworks.

“The Michelin guide is good news for the 
food industry here because it will make more 
visitors want to come to Thailand and this 
will also improve the quality of the food and 
service. It will make people want to come 
back again and make money for the country,” 
added Prem.

With their new-found fame, I’m not sure 
how easy it will be to get a reservation 
at Saneh Jaan but take it from me...your 
stomach will thank you for it. 
glasshouseatsindhorn .com

A TASTY STAR IS BORN

Your correspondent trying 
his hand at Pad Thai

THAILAND

Above and below: Saneh Jaan
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Having sampled both ends of Bangkok’s 
culinary spectrum, there was really only one 
way to round off my food famil. Learn how to 
actually cook the stuff.

The Oriental Thai Cooking School at the 
Mandarin Oriental has taught thousands of 
would-be chefs from around the world the 
arts and crafts of authentic dishes. The school 
has been in operation for 32 years and my 
instructor, Narain, has been here for the past 14.

There are only three of us in school this 
Sunday morning. My fellow trainees are 
Eduardo and Camilla who are spending a 
couple of months travelling around Asia from 
their native Brazil. The four dishes we’ll be 
attempting are mock ark shells in coconut 
sauce, corn patties, spiced soup of fried 
gourami and stir fried clams with roasted chilli 
paste.

But before a knife can be wielded in 
anger, we’re off to the local market to see 
where all the fresh ingredients we’ll be using 

THAILAND

There’s a very famous saying that you 
are what you eat. If that’s true, the Thais 
are both a sweet and savoury delight. 
Food here isn’t just a necessity - it’s 
ingrained into the culture. You won’t be 
asked: “how are you?” More likely the 
greeting will be: “have you eaten?”

This devotion to the culinary arts 
has created a panoply of tastes, smells, 
colours and textures. And nowhere is this 
gastronomic melting pot more prevalent 
than Bangkok, the crazy, hazy and mazy 
capital city. From the serious bon vivant to 
those who just like their tucker, Bangkok is 
a place that can satisfy all tastes. 
■ tourismthailand.org/au

COOKING UP A STORM
come from. Narain explains about the fruit, 
vegetables, meat and fish on display and 
how they are used in Thai cooking. Appetite 
literally whetted, we’re keen to get back into 
the kitchen (and the air conditioning!).

Narain is a patient and friendly teacher, 
showing us what to do and then standing 
guard while we cut, slice, peel and dice. 
When he’s demonstrating something tricky, 
he’ll enthusiastically say “look at me, look at 
me,” which instantly conjures up memories 
of Kath & Kim. I doubt the Brazilians know 
why I’m chuckling.

The first course starts badly when I get 
more flour on my face than in the gnocchi-
style dish I’m supposed to be making. My 
aggressive pestle and mortar work on the 
patties is commended but I really hit my 
straps when the wok comes into play for the 
stir fried clams. This is the kind of cooking I 
like: throw everything into a big, hot bin lid 
and watch it sizzle. 

As I’m cooking, Narain lets slip that U.S. 
reality TV star Chrissy Teigen has been to 
the school twice while one German guest 
has been on the course so many times he 
can now cook more than 90 Thai dishes 
(the meals change every day so you can do 
a week here and not cook the same thing 
twice).

Once all the dishes are assembled, we 
are shown into the adjoining restaurant and 
left to try the fruits of our labours. Another 
of Narain’s favourite phrases is “tasting is 
believing” and as I taste the four dishes, I can 
almost believe I’m a chef... at least for a day.
The Thai Cooking School is open Monday to 
Friday (except Tuesday) from 9am to 1pm. It 
costs Baht4,000 (approx. $AU160) per person. 
On Saturday and Sunday you also get to visit 
the market and this tour runs from 9am to 
2pm. It costs Baht4,500 (approx. $AU180) per 
person. mandarinoriental.com
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Narain from The Oriental 
Thai Cooking School

MEGA CITY
Industry experts revealed at Thailand 

Tourism Forum (TTF) 2018 that 
Bangkok is on the cusp of emerging as 
the world’s next ‘Mega City’. 

Within five years, the rapid 
expansion of Bangkok’s Metro 
systems will reach a length of 464 
kilometres. This will surpass London 
who stand at 402 km with their 
underground and New York City’s 
subway which measures 380 km.

“The great promise of the East 
has now become the new West,” said 
Apichart Chutrakul, CEO of Sansiri, 
one of Thailand’s most prominent real 
estate developers.
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THAILAND

Blake Wiggins (DriveAway’s NSW & ACT 
BDM) and Kate Anthony from Student Flights

AMBITIOUS PLANS for the Australian 
market, sustainable tourism and worldwide 
campaigns for this year and beyond were 
the main topics for discussion at the 2018 
ASEAN Tourism Forum (ATF).

Held in Chiang Mai in northern Thailand, 
ATF is the largest travel trade event of the 
ASEAN region, which is rotated annually 
among the 10 member countries. Here are 
the highlights of what was discussed.

THAILAND
The host country unveiled bold new 

marketing campaigns in a bid to maintain 
its place as one of the tourism powerhouses 
of the world. For 2018, Tourism Authority 
Thailand (TAT) has set a growth target of 
eight per cent in tourism revenue from the 
international market. 

Among the new initiatives for 2018 is 
‘Open to the New Shades’, a marketing 
campaign launched to highlight the unique 
characteristics of the Thai people. It is 
designed to encourage visitors to discover 
new perspectives in existing attractions, or 
indulge in experiences in new areas. 

With sub themes including Gastronomy, 
Nature and Beach, Arts and Crafts, Culture, 
and Way of Life, it is hoped this campaign 
will also see tourists spreading out into the 
whole country, rather than just the current 
top five destinations of Bangkok, Phuket, 
Chonburi, Krabi and Surat Thani.

PHILIPPINES
A major new promotional campaign is 

due to be launched imminently as a follow 
up to the highly-successful ‘It’s More Fun 
in the Philippines’ initiative. The worldwide 
strategy will be launched at or shortly after 
ITB in Germany later this month.

“Our President is giving priority to 
tourism,” said Ms Maricon Ebron, Officer-
in-Charge, DCOO for Marketing and 
Promotions, Tourism Promotions Board. “The 
government has given us more than what 
we wanted. I’ve never seen a bigger budget 
and I’ve been in the industry 39 years.”

Other major activities planned for this 
year include the ‘Bring Home a Friend’ 
program, the Philippine Travel Exchange, 
Dive Fiesta Philippines, Philippine Travel 
Mart and the 25th Travel Tour Expo 2018.

MALAYSIA
Tourism Malaysia has pledged to launch 

an aggressive marketing campaign in 
Australia as they continue to feel the effects 
of the 2014 air disasters.

The loss of MH370 and MH17 has seen 
inbound tourism to Malaysia decline in 
recent years, with a further 2.5 per cent drop 
from January to October last year. Australia 
doesn’t feature in the top 10 of international 
arrivals to the country and tourism chiefs are 
keen to see this improve.

“We will have to do more in Australia,” 
said Mr Mirza Mohammad Taiyab, Director 
General of Tourism Malaysia, promising 
that they would appoint a PR company in 
Australia to promote Malaysia “before the 
end of the year.”

TOURISM CHIEFS GO BACK  

to the future
Traveltalk’s JON UNDERWOOD reports from the recent 
ASEAN Tourism Forum in Thailand.



T R A V E L T A L K  M A R C H  2 0 1 8   |   45   

THAILAND

THE AUSTRALIAN market continues to be 
of major importance to tourism bosses in 
Thailand with the country keen to attract 
even more visitors from Down Under in 
2018.

In an exclusive interview with Traveltalk, 
Mr Tanes Petsuwan, Deputy Governor 
for Marketing Communications, Tourism 
Authority of Thailand (TAT), described Aussie 
travellers as “quality”.

“I think Australian people are well 

educated and we have had very few cases 
of Aussie travellers causing problems. They 
stay a long time, over 14 days for one trip 
on average, and their spending is good 
because the Aussie dollar is so strong at 
the moment. That’s why we consider them 
quality tourists.”

Speaking at the 37th ASEAN Tourism 
Forum, Mr Petsuwan unveiled various 
tourism initiatives designed to attract more 
visitors while maintaining sustainability.

“We have learnt a lot from the mass 
tourism that opened up in Thailand that 
lost the way of life for many local people. So 
inclusive tourism is the new concept that TAT 
needs to learn and implement. 

“We want to maintain local life and for the 
Thai people to act just the way they are and 
not change for the tourists. Let tourists come 
to learn and understand our culture – that is 
the key.”

Mr Petsuwan added that TAT’s new 
tourism initiatives would focus on all 
types of traveller, but that the ‘Generation 
Y’ category was a key target for 2018 and 
beyond. Digital marketing would be used to 
encourage these millennials to explore more 
remote regions of the country.

“They are travelling with their smart 
devices and they know where to go, where 
to eat – they know everything about 
Thailand. Technology now allows access to 
these local areas.

“The strength of Thailand and the reason 
travellers keep coming back is the people. 
We smile, we are friendly and we need to 
maintain our ‘Thai-ness’.”

Thailand recorded more than 35 million 
visitor arrivals in 2017 and is anticipating 
tourism earnings from international tourists 
of $US53 (approx. $AU67) billion.
■ tourismthailand.org

WHY THAILAND  
LOVES US ALL

INDONESIA
Major new projects and attractive 

packages for the travel industry have been 
unveiled by Tourism Indonesia, along with 
an ambitious arrivals target of 14 million 
international visitors this year.

Australia will be one of the key markets 
targeted by ‘Visit Wonderful Indonesia 2018’ 
(ViWi 2018), which will see more than 200 ‘Hot 
Deals’ packages available to the travel industry.

ViWi 2018 is a year-long program of 100 
events in 18 leading destinations, which 
will focus on core areas like shopping, 
festivals, golf and spa. In addition, a ‘Digital 
Destination’ package has been developed 
to encourage visitors to share their holiday 
images via social media. 

SINGAPORE
Singapore Tourism will be actively 

promoting tourism to the country in Australia 
in 2018 as it looks to build on encouraging 
arrivals numbers from Down Under.

Some 895,000 Aussies visited Singapore 
last year, an increase of seven per cent on 
2016 and placing Australia fifth in the list of 
inbound passengers.

Singapore Tourism is now planning 
increased marketing in key states such as 
Queensland, Victoria and New South Wales, 
in addition to appointing a marketing 
representative in Melbourne.

T R A V E L T A L K  M A R C H  2 0 1 8   |   45   
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PACIFIC ISLANDS: New Caledonia

CULTURE VULTURES
A great way to start any exploration of a 

city is to delve into its past and Manila has 
plenty to keep the tourists happy.

Start at the medieval fort city of 
Intramuros, which reflects the country’s 
Spanish Colonial history, before taking a 
walk through the cobblestone streets of the 
UNESCO World Heritage-listed San Agustin 
Church, the Cathedral of Manila and Fort 
Santiago. Check out the popular walking 
tour of performance artist, Carlos Celdran 
(carlosceldranwalks.wordpress.com).

Every major city seems to have one and in 
Manila the locals call it ‘Binondo.’ China Town 
is home to plenty of affordable restaurants 
as well as temples and churches.

Quezon City is the most populated urban 
hub in the Philippines yet it is home to 
many museums and government buildings 
including the Batasang Pambansa Complex, 
as well as the University of the Philippines. 
Visitors can walk, cycle or picnic in the park 
at the Quezon Memorial Circle, or visit the 
3D museum ‘Art in Island’ in Cubao.

PHILIPPINES

IN MANILA
Whether it’s just a short city break or a pit stop before exploring 
the rest of the country, Manila offers plenty to see and do.  
Here are the highlights.

Have a thriller

FOOD FOR THOUGHT
One of ‘the’ hot themes in travel right now 

is exploring the food scene of a destination 
and Manila is home to plenty of culinary 
alternatives.

Street food aplenty can be found on San 
Roxas Boulevard while at the other end of 
the food chain, the Sky Deck restaurant on 
top of Bayleaf Hotel offers views across the 
entire city.

The Makati District is well known for its 
shopping but it also has a selection of trendy 
cafes. Classic western-style dishes can be 
found at the Early Bird Breakfast Club in the 
Fort Complex, or head to Eastwood City for a 
selection of restaurants and shops.

SHOP TILL YOU DROP
Shoppers looking for authentic gifts 

should make a beeline for Tesoros in Makati, 
which sells a wide range of Filipino crafts, 
giftware, embroidery and local clothing. 

For the more label conscious, SM Mall of 
Asia in Bay City is the place to go. It is one of 
the largest in the world and apart from an 
ice skating rink and IMAX Theatre it also has 
hundreds of famous chains and independent 
stores.

THE NIGHT IS YOUNG
Having toured, dined and shopped, it’s 

time to hit the streets of Manila and when 
the sun goes down, the Makati District is the 
place to partaaay.

Take your pick from a selection of live 
music venues, trendy bars or swanky 
restaurants, but make sure you pop your 
head into The Palace (thepalacemanila.com). 
This entertainment complex has three clubs 
including the popular Palace Pool Club. 

Other great spots to hangout include 
Poblacion, which used to be the red light 
district but is now becoming popular for the 
art and food scene, with quirky hole-in-the-
wall restaurants and bars. The Collective has a 
cluster of boutiques, bars and vintage stores.

OUTSIDE THE CITY
If you have time to explore further afield, 

there are seven provinces in Central Luzon 
surrounding Manila. Nature lovers will enjoy 
the waterfalls and volcanoes in Bataan while 
San Fernando has a laid-back vibe with cafes, 
spas and restaurants.

For the more active, diving is the attraction 
in Subic Bay with shipwrecks to explore, 
while a one-hour drive outside the city is Taal 
Volcano where you can hike to the crater lake.

Ayala Museum  
Above: San Roxas Boulevard
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FOR MORE than a decade, The Farm at San 
Benito has helped thousands of people 
succeed in their quest to live a healthier and 
more balanced lifestyle.

The health retreat has already won 53 
prestigious international awards including 
‘The Best Medical Wellness Resort in the 
World’ from SENSES Germany. It is now one 
of the leading medical wellness destinations 
in the Asia-Pacific region, offering integrative 
medical services, preventive health 
awareness and nutritious foods.

A 90-minute drive south of Manila, The 
Farm has 33 suites and villas, and rests on 
48 hectares of jungle, affording great views 
of the surrounding mountains. Opened in 

2002, the property runs numerous ‘healing 
retreats’ offering detox cleansing, wellness 
spa treatments and raw, living foods in their 
natural state. 

The Farm is the only medical wellness 
retreat destination in the Philippines 
that offers comprehensive programs 
addressing some of the most common 
illnesses in today’s busy society. Through 
a natural and holistic approach, these 
programs help tackle ailments like diabetes, 
obesity, hypertension as well as stress and 
depression. 

All the detox and wellness programs are 
conducted in collaboration with experts, 
licensed medical professionals, nutritionists 

Wallaby is spotted  
out clubbing
AUSTRALIAN RUGBY star Bernard Foley swapped his kicking tee for a 
golf tee during a recent trip to play the courses of the Philippines.

First stop was the Orchard Golf and Country Club followed by the 
famous Riviera Golf and Country Club, considered by some to be the 
best course in Asia. A visit to Tagaytay gave the Wallaby playmaker 
the chance to tackle the Splendido Golf Course, an outstanding Greg 
Norman designed course with sweeping views across the region.

“I had an amazing time putting my golfing skills to the test in the 
Philippines,” said Foley. 

“The various courses put me through my paces and were 
definitely up to par!  Driving and putting while overlooking 
volcanoes, lakes and mountains offers a fantastic holiday and a 
unique golfing experience. I’m looking forward to a few more golfing 
trips to the Philippines in 2018.” 

The Philippines has more than 50 golf courses, catering to players 
of all levels. Many have been designed by championship golfers such 
as Greg Norman, Jack Nicklaus and Nick Faldo. 

Australian rugby star Bernard Foley

and living food experts, fitness coaches and 
yoga teachers. 

Known for its award-winning vegan 
and holistic health approach, The Farm 
is a pioneer and an expert in the art of 
detoxification. On their detox retreat 
program, guests will experience a full 
immersion in clean living through medically 
guided fasting (primarily on pure vegetable 
juices), nutrient-dense whole foods, physical 
movement and fitness. 

Medically-supervised treatments and 
services support the elimination of toxic 
and harmful substances trapped in the 
tissues of the body. This helps restore the 
body’s optimum ability to absorb nutrients 
for a total health result. Mental and spiritual 
enrichments are also provided for a full 
holistic and balanced approach.

An all-inclusive four-night ‘Detox D’Lite’ 
package starts at $US1,744 (approx. 
$AU2,230) per person. Upgrade to a six-
night ‘Weight Management’ program for 
an additional $US872 (approx. $AU1,116) 
for rapid, guaranteed and sustainable 
weight loss.
■ thefarmsanbenito.com

PHILIPPINES

WANT TO GET HEALTHY? 
POP DOWN TO THE FARM
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NATURAL FORESTS, World Heritage sites, a 
unique food culture and great shopping.

These are just some of the reasons to visit 
Okinawa, a Japanese prefecture comprising 
160 islands in the East China Sea. Okinawa 
is the largest of the Ryukyu chain of islands 
and had 9.3 million visitors in 2017 alone.

But with so much to see and do, where do 
you start? Here are some suggestions.

On top of the world
When millions of travellers vote for you as 

the top destination on the rise in the world, 
you must have something special to offer. 

The 2018 TripAdvisor Travelers’ Choice 
awards saw the Ishigaki Island take out the 
top slot in this prestigious category.

Surrounded by pristine blue water 
and white sandy beaches, Ishigaki is the 
perfect destination for relaxation or water 
sports, with snorkelling, diving and surfing 
particularly popular. Much of the island and 
surrounding waters including Mount Omoto 
and Kabira Bay are protected as part of 
Iriomote-Ishigaki National Park.

Ishigaki has a very different cuisine 
from mainland Japan. Due to various 
cultural influences, the food here revolves 
around local meat and fish, with special 
mention to Ishigaki beef and other 

indigenous island’s vegetables.  
In fact, Okinawa is home to many unique 

foods that are part of the secret to Okinawan 
longevity. As one of the world’s blue zones, 
Okinawans live longer than most people in 
the world. On average, women live until 90, 
and men live until 84.  

Try the bitter melon or the purple sweet 
potato and taste what good health and 
flavour really mean. If you’re still curious, 
visit Ogimi village, supposedly the oldest 
demographic in Japan, and home to many 
centenarians.  
Read more: tripadvisor.com/TravelersChoice-
DestinationsontheRise

Cherry ripe 
Okinawa offers visitors the chance to 

see Japan’s iconic and vibrant pink cherry 
blossoms before everybody else. While the 
rest of Japan is still in winter, Okinawa rarely 
drops below 15C, making it conducive to 
floral abundance and wildlife.  

Even in January, travellers can witness the 
colourful spectacle of sakura through the 
Mt. Yaedake in Motobu Town’s flower tunnel 
of 4,000 Kanhizakura, a specific type of 
cherry blossom that trails all the way to the 
mountaintop.  

The Kanhizakura are a darker, more 

JAPAN

Here, we look at the wide 
range of activities and 
attractions available to 
visitors in Okinawa.

Above: Kabira Bay
Left: Iriomote kayakking
Below: Yonaguni Underwater ruin

THE LITTLE ISLANDS  

THAT COULD



vibrant pink compared to the trees 
commonly seen throughout the rest of 
Japan. There are numerous cherry blossom 
festivals timed to match the blooming of the 
flowers every year.
visitokinawa.jp/attractions/cherry-blossoms

Get moving
Okinawa is also a sports haven, even 

hosting a handful of world acclaimed events.  
An example of which is, ‘Tour de Okinawa’, 
held annually in November as part of the 
Union Cyclist Internationale (UCI) Asia Tour. 

Yet you don’t have to be a Lycra-clad pro 
rider to enjoy Okinawa. Take a two- or three-
day tour of the island and you’ll enjoy the 
best of Okinawa.

North side – day one
The north side of the island is ideal for 

those looking for action and nature packed 
adventures. 

Largely untouched, the Yanbaru 
mountains deliver a rugged course, with 
mountains full of endemic plant and animal 
species. Visitors can enjoy trekking, canoeing 
and other aquatic activities. Okinawa 
Churaumi Aquarium is also worth a stop as 
one of the largest aquariums in the world, 
currently hosting three whale sharks.   

South side – day two
The south is the perfect complement 

to its northern neighbour. Rounding out 
the rest of Okinawa with more urbanised 
roads, the ride from Nago to Naha is much 
smoother and passes by many cultural and 
World Heritage sites.

From the Shurijo Castle, where the Ryukyu 

kingdom lived, to Gyokusendo Cave, one 
of the largest stalactite caves in the world, 
the south side is rich in experiences that 
combine culture and nature.

The whole Okinawa circuit stretches 
for 343 kilometres but depending on your 
time and mood, you can stop at any of the 
memorable beaches or local hot springs.

And if you’re still looking for activities to 
do, try golfing at courses where you hit over 
the ocean or yoga at the Katsuren Castle 
World Heritage Site.

Mind your business
With increased interest and inbound 

tourism from the rest of the world, Okinawa 
shows no signs of slowing down its global 
appeal. In fact, the number of overseas 
tourists visiting Okinawa grows at a 
consistent rate of 120% a year.   

As part of an initiative to create further 
opportunities and connections, the Okinawa 
Tourism Business Matching website pairs 
businesses whose activities centre around 
Okinawa Prefecture with overseas agents 
considering expanding into this region.  

This website aims to be a forum for better 
business encounters with three simple steps 
-searching by key words, browsing through 
profiles and contacting.  
inbound.ocvb.or.jp/businessmatching

Furuzamami beach

Pottery making 
Top: Makishi  

public market
Above: Traditional 

Minsa Textile

JAPAN
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No other excuse
ANA offers a free side trip option when 
flying from Sydney to Tokyo!

Enjoy FREE flights to Okinawa from 
Tokyo, Osaka, Nagoya and Fukuoka.
Experience what VICE adventurers call, 
“the edge of Asia,” and reconnect with 
nature and yourself on a whole new level 
– from subtropical paradises, traditional 
cuisine, and other hidden treasures.   
www.ana.co.jp/en/au/promotions/
okinawa-fare

Take them to TripAdvisor’s #1 destination on the rise! 
In a world-wide ranking, TripAdvisor named Ishigaki, Japan as the top 
destination on the rise for 2018. Island hop from Ishigaki to the other beautiful 
islands of Okinawa, where the cherry blossoms bloom the earliest and karate 
and Ryukyu traditional dance originates.

  visitokinawa.jp
   visitokinawajapan
   visitokinawajapan
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ASIAN ESCAPES: Sri LankaASIAN ESCAPES

Q: This is an historic announcement 
from Back-Roads Touring.
A: After 28 years operating in the UK and 
Europe we have launched our Asia product. 
We’ve stuck with the three most popular 
Asian destinations – Vietnam, Cambodia 
and Thailand – and we’ve got eight different 
tours to those destinations ranging from five 
to 12 days.

Q: What’s included in your  
new Asia brochure?
A: You’ll find that we’ve really stuck to our 
DNA so we do start in the main capital cities 
but as the name suggests we then head out 
to the back roads. So we’ll show you parts 
of Asia that are not on the traditional tourist 
map. 

A huge part of our business is the vehicle 
type so our Asia tours will consist of a 
maximum of 14 guests, which is even smaller 
numbers than our UK and Europe tours. We 
don’t use any branded hotels so our guests 
will be staying in small, family-run, centrally-
located boutique accommodation where we 
may be the only guests in house. 

The itineraries are leisurely paced so 
we don’t really start our tours before nine, 
allowing a sleep in. And we generally spend 
two nights anywhere so guests can relax 
and enjoy the hotel facilities. A big part of 
our touring is also the culinary experiences 
so more than 50 per cent of meals are 

included, which then allows our guests to 
go and experience something local or as 
recommended by our tour guides.

Q: Is there anything that’s  
not included on your tours?
A: Again in keeping with our DNA we like 
our product to be as all-inclusive as possible, 
so everything from our porterage through 
to gratuities, entry fees, accommodation, 
tour leader, tour guide, is all included. The 
only extra things you’ll have to pay for are 
souvenirs and the odd lunch and dinner. But 
you definitely won’t go hungry on a Back-
Roads tour! 

Q: Another big part of the Back-Roads 
experience is getting to meet the locals.
A: Definitely. You’ll notice in the itineraries 
that we’re very connected with the locals 
and spend a lot of time mingling with them. 
There’s a lot of cooking classes and visits to 
local homes.

Q: What was it about Asia that 
attracted you to start up here?
A: We thought it would be a great stopover 
where people could sample our Asian 
product and then travel on to the UK and 
Europe and do one of our tours over there.

It’s also because Australians love Asia. 
From our studies these three countries that 
we are launching are the most popular, but 
we’ve also been doing research on Myanmar, 

Borneo, Indonesia and even China and Japan 
to add in coming years.

Q: So this might just be the beginning 
of your expansion plans?
A: I’m pretty sure we’ll add three or four 
other destinations in Asia next year. We have 
a great five year plan, now that we know 
what works well and what our clients are 
doing. So it’s UK, Europe and Asia now, but 
we are looking at North America and Canada 
in coming years as well. 

In the last five or six years business has 
more than tripled; there’s been a real move 
towards small group touring and we’ve seen 
the benefit of that. 
■ backroadstouring.com

SMALL STEPS,  
big journeys
Back-Roads Touring announced their launch into Asia recently.  
But as Traveltalk’s JON UNDERWOOD discovered in this interview  
with Dennis Basham (pictured), Country Manager Australia  
& New Zealand, this could be just the beginning.

The River Kwai
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Order your brochures from Brochure Flow

SPLENDOURS OF THE NORTH

LAUNCHING 2018/19 BROCHURE WITH ALL NEW TOURS

Unique wildlife and adventures awaits your 
discovery on this well-paced 14-day itinerary. 
Explore paradise-like marine sanctuaries for 
whales and dolphins,  and national parks 
where you have the opportunity to see 
elusive big cats, elephants and sloth bears.

Venture north to experience the rich heritage 
of Tamil culture, tradition and art. This unique 
itinerary travels to Anuradhapura and o� the 
beaten track to Ja�na, where well-preserved 
temples and shrines dot the landscape. 

A perfect island holiday combination! 
Discover the diversity of Sri Lanka’s landscape
then spend 3 nights relaxing in paradise.

CONTACT OUR DEDICATED SRI LANKA SPECIALISTS TODAY:

NEW WEBSITE: www. sri-lanka-and-beyond.com.au

1300 599 005            srilanka@beyondtravel.com.au
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ADVENTURE TRAVEL

CANADA AND Alaska has wildlife in abundance 
and is a safe haven for grizzly, brown and black 
bears, polar bears, whales, caribou, moose, 
deer, wolves and many other species.

Polar Bear Adventurer
Churchill is the ‘Polar Bear Capital of the World’ 

and the best way to see them up close and 
personal is to organise a Tundra Buggy adventure. 

These packages include a day or two 
onboard the Tundra Buggy where you will have 
access to your personal naturalist and polar 
bear specialist who will teach you all there is 
about this fascinating species. 

These programs are designed for those 
who wish to learn about the history and 
culture of Churchill and region, as well as 
experiencing the polar bears.

Bear Viewing Lodges
When travelling to either British 

Columbia or Alaska, bear viewing is highly 
recommended thanks to the region’s rich 
forests, salmon-abundant rivers and free 
flowing streams. 

Our recommendation is to stay at a 
bear lodge where you will have daily 
guided bear viewing tours and get to 
sleep, eat and play in the grizzly bear’s 
backyard. The lodges are a perfect mix of 
adventure and relaxation, and for those 
who are interested in landscape and 
wildlife photography.

The Big Five Safari
Not to be confused with Africa’s Big 

Five. If you are after an unforgettable 
experience in Northern Canada, this 
adventure will have you witness Canada’s 
Big Five – the moose, black bear, bison, 
beluga whales and polar bears. This is ideal 
for those who want the opportunity to see 
all of this wildlife in a single adventure.

Caribou Migration 
Explorer

Head over to Northwest Territories where 
you will be transferred from Yellowknife to 
the Arctic Haven Lodge where every Autumn, 
the Qamanirjuaq Caribou herd leaves their 
summer calving grounds and journeys 500 
kilometres southward to their winter home. 

There are hundreds of thousands of 
Qamanirjuaq Caribou and they are one of 
the healthiest herds in Canada. Join this trip 
to discover important migration routes. 

Salmon & Wine 
Discovery

The salmon migration is an extraordinary 
phenomenon at the Adams River near 
Salmon Arm and it happens every year in 
late September and throughout October. 

The annual salmon run is the largest in 
the world and the Podollan Inn Salmon Arm 
is delighted to share in the celebration. Then, 
spend the afternoon savouring a bag lunch 
from Table 24 and indulge in the discovery 
of local cool climate wineries and pairings of 
fresh wines and locally produced meats and 
farm cheese.
■ canada-alaska.com.au

Here, CANADA & ALASKA SPECIALIST HOLIDAYS offer some 
top tips on the best way to see the fabulous fauna in Canada.

Take a walk on the

wildlife side
Above: Elk in Banff National Park

Great Bear Lodge
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ADVENTURE TRAVEL

PANGOLIN PHOTO Safaris offer an alternative 
for adventurous Australians looking to add 
another dimension to an African safari.

The Botswana specialist takes guests onto 
the water to see wildlife around the Chobe 
River near Kasane in the country’s north. 
These multi-day expeditions blend the 
delights of a luxury river cruise with the best 
of the southern African bush.

The Pangolin Voyager houseboat is a 
boutique vessel boasting five comfortable 
suites while also serving as a viewing 
platform and base for outings on a smaller 
excursion vessel. 

“We have a compact photo boat with 
a shallow draft, custom designed with 
rotating chairs and camera mounts, which 
generally goes out at first light and again 
in the late afternoon so guests can get 
even closer to the animals when they come 

down to drink,’’ said Toby Jermyn, Director 
of Pangolin Photo Safaris.

The benefits of waterborne exploring 
were reinforced to Jermyn in January when 
passengers onboard Pangolin Voyager saw 
a pride of lions – a mother and four almost-
grown cubs – cross the Chobe which marks 
the natural border between Namibia and 
Botswana.

”When they reached the shallow waters 
on the Botswana side they raced up the 
bank to get away from the water and we 
sat silently trying to digest what we just 
witnessed,” added Jermyn. 

“I knew it was special and that was 
reinforced when our guide Nico told me 

that, in all his years showing guests the 
beauty of the Chobe, he had never seen 
anything like it.

“The Chobe offers excellent game-viewing 
opportunities all year from the elephants, 
zebra, giraffe, buffalo and hippopotamus 
to smaller residents like the tiny Malachite 
kingfishers and rollers that flutter around the 
river banks.”

Pangolin Photo Safaris has a selection of 
Botswana experiences for those travelling 
with or without a camera and were due 
to open the Pangolin Khwai Camp, in the 
Okavango Delta’s Khwai Private Reserve, on 
March 1.
■ pangolinphoto.com

This safari tour 
is an absolute

snap
Picture courtesy Rupert Jermyn



THEY SAY if you really want to get to know a 
destination, you should ask a local. 

Abercrombie & Kent (A&K) are offering 
travellers the chance to visit Egypt with Sujata 
Raman, who lived in the country for many 
years and graduated from the American 
University in Cairo in the 1980s.

Sujata is now the Regional Managing 
Director Australia/Asia Pacific for A&K and 
will take guests on a journey that follows 
in the footsteps of pharaohs, emperors and 
conquerors from Cairo to Luxor, Aswan and 
the Mediterranean coast at Alexandria.

There’s a standout cruise along the Nile 
on A&K’s own award-winning Sanctuary Sun 
Boat IV as well as in-depth exploration of the 

ADVENTURE TRAVEL

country’s myriad archaeological treasures 
and ancient monuments with a leading 
Egyptologist bringing both ancient and 
modern Egypt to life.

Highlights include the Pyramids of 
Giza and the hidden Valley of the Kings, 
the vibrant maze of alleyways in Cairo’s 
largest market and the tiny islands around 
Aswan. There are rarely seen temples, 
Alexandria’s Greco-Roman attractions as 
well as the Second World War battlefields of 
El Alamein.

The Egypt tour runs from September 
8 – 20 and is priced from $9,995 per person 
twin share.

Sujata will also be leading an A&K tour to 
Georgia and Armenia in May. It is not widely 
known that Armenia was the first country 
to adopt Christianity, nor that Georgia is 
one of the oldest wine producing nations 
on Earth, or that Armenian brandy was a 
favourite of Winston Churchill.

The tour, ‘Georgia & Armenia: Journey to 
the Caucasus’, runs from May 10 – 22 and 
September 20 – October 2, and offers a taste 
of old world Eastern European charm. The 13-
day tour is priced from $8,995 per person.

The two former Soviet Republics are 
warm and inviting, each with a rich cultural 
heritage of music, art, poetry and dance 
as well as a wealth of Orthodox Christian 
churches, cathedrals and monasteries.

Highlights include a walking tour 
through the old town of Tbilisi, expert 
presentation in Georgia’s National Centre 
of Manuscripts, markets, artisan workshops 
and traditional carpet manufacturers. 
Guests will also experience the vineyards of 
the Kakheti region, pilgrimage to the 14th 

century Gergeti Holy Trinity Church, visit the 
Haghpat and Sanahin monastic complexes, 
take a private boat trip on high altitude Lake 
Sevan and taste Armenia’s famous brandy.

Finally, and due to popular demand, 
award-winning photographer and author 
Palani Mohan has been confirmed as host 
for A&K’s Mongolian ‘Golden Eagle Festival’ 
itinerary departing in October.

Mohan has photographed and documented 
in detail the Golden Eagle hunters and he 
will be both an invaluable cultural attaché 
as well as an expert photographic instructor 
throughout the journey.

One of the last travel frontiers, Mongolia 
is vast and remote. Nomads still eke out 
a living on the steppe as they have for 
centuries passing down from generation 
to generation age-old practices of 
horsemanship, herding and hunting. 

On this rare visit, travellers will spend two 
days at the Golden Eagle Festival in the far 
west of the country where Kazakh horsemen 
demonstrate their skills with the prized 
golden eagle in fierce competition.

‘Mongolia’s Golden Eagle Festival with 
Palani Mohan’ runs from October 3 – 14 and 
is priced from $13,895 per person.
■ abercrombiekent.com.au

Pharoah’s, brandy  
and golden eagles
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Left: Hatshepsut’s Temple, Egypt
Above: Three Camel Lodge, 
Mongolia

Above: The Gergeti Holy Trinity Church, Georgia
Below: Garni Temple, Armenia
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EGYPT REDUX!

EGYPT, THE NILE & ALEXANDRIA
An A&K Hosted Small Group Journey

1–13 September 2018 & 8–20 September 2018
13 Days from AU$9,995 per person twin share, AU$13,320 for solo travellers

Other Egypt private journeys and  small group departures also available

Talk to your travel agent or call A&K on 1300 851 800

Everything old is new again.  e world’s original travel destination is showing signs of a remarkable resurgence. 
Recent reports from our Cairo o�  ce paint an optimistic picture of the country’s stability and renewed traveller interest. 

If you’re ready to travel this year, you can still beat the inevitable return of the crowds and � nd extraordinary travel 
experiences at remarkable value. Abercrombie & Kent has been crafting journeys through Egypt for more than 30 years, 
with our own � eet of luxury small ships plying the Nile, seven local o�  ces and hundreds of A&K sta�  in Egypt alone, 

from security analysts to Egyptologists. For an unforgettable journey to a timeless land, your time is now.

“I am the egg of the world… the � rst-born, the light of the sky.”

– � e Egyptian Book of � e Dead

 abercrombiekent.com.au abercrombiekent.com.au abercrombiekent.com.au abercrombiekent.com.au
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ROMANTIC HOLIDAYS

IF YOU’RE searching for the perfect romantic 
getaway to spend quality time with your 
special someone, celebrate an anniversary, 
or make the best proposal ever – then look 
no further! 

From luxurious beachside hideaways 
to secluded country escapes with open 
fires, our hand-picked collection of the top 
romantic getaways in Australia is designed 
especially for intimacy and relaxation. 

3. Clifftop at Hepburn  
Hepburn Springs, VIC

Just an hour from Melbourne, Clifftop 
at Hepburn offers three luxury villas 
perched atop a cliff, affording views of the 
mountainside and native bushland from 
floor-to-ceiling windows. 

The property combines high quality 
design, indulgent pampering and natural 
beauty in a five-star getaway in Victoria’s 
famed spa country. Guests can relax on an 
infinity daybed suspended in thin air, or 
enjoy a private spa for two.

4. The Frames 
Riverland, SA 

Set on a cliff top overlooking the 
Murray River, The Frames is a secluded 
luxury retreat that boasts three hideaways 
created exclusively for couples. Spend 
time together on a sunset cruise down the 
river on the retreat’s very own restored 
gondola, take a tasting tour at one of the 
nearby wineries, or visit historic places 
such as Wilkadene Brewery and Ruston’s 
Rose Garden, the largest in Australia.

5. Crystal Creek Rainforest 
Retreat Tweed Valley, NSW

With World Heritage national park on 
three sides and eight kilometres of walking 
tracks nearby, this rainforest retreat is 
ideally located so couples can explore 
deep river gorges, rolling countryside 
dotted with townships and endless 
stretches of pristine beaches. 

Situated just a short distance from 
both the Gold Coast and Byron Bay, 
Crystal Creek offers five different styles 
of accommodation. Each lodge or cabin 
is individually placed to ensure privacy 
and all feature double spa baths, floor-to-
ceiling windows and rainforest views.

6. Sticky Rice Villas  
Adelaide Hills, SA

Situated just 20 minutes from the city 
centre in the Adelaide Hills, these Asian-
inspired villas make for a great jumping-off 
point for exploring the renowned cellar doors, 
restaurants and boutiques of the region. 

They also provide an ideal base for 
discovering the best of nature, with both 
Mount Lofty Botanic Garden and Cleland 
National Park being only 10 minutes away. 
And because the villas are located behind 
Sticky Rice Cooking School, guests can also 
participate in Asian, Moroccan and Spanish 
cooking classes.

7. Cedars Mount View 
Hunter Valley, NSW

Nestled among more than 16 hectares 
of wild bush in the Hunter Valley, Cedars 
Mount offers five luxuriously appointed, self-
contained spa villas created specifically with 
couples in mind.

Enjoy romantic dinners and lunches at some 
of the nearby five-star restaurants, or perhaps 
explore one of the region’s 150 top-class 
wineries and vineyards. Indulge in one of the 
valley’s day spas with a romantic treatment 
for two, or tee off from a championship golf 
course.

THE LOOK OF LOVE
Here, View Retreats list their selection of the top 10 romantic 
getaways in Australia.

Sticky Rice Villas

Clifftop at Hepburn

Crystal Creek Rainforest Retreat

1. Kurrajong Retreat 
Hepburn Springs, VIC

Countryside escapes don’t get much 
more private or intimate than the Kurrajong 
Retreat. Set on two hectares of private 
grounds, this contemporary one-bedroom 
villa promises a peaceful getaway with only 
nature and the resident kangaroos and 
ducks for company.

The property is an easy walk from a 
number of cafes and shops as well as the 
Hepburn Golf Course. It’s also the ideal base 
for exploring the many mineral day spas that 
the region is famous for, including Hepburn 
Bathhouse & Spa.

2. The Villas of Byron  
Byron Bay, NSW

This luxury retreat offers five villas, each 
enclosed by two-metre high walls for the 
utmost privacy. Here, you can spoil yourself 
with a private yoga session, a pampering spa 
treatment, or a gourmet hamper that can be 
enjoyed at any time of the day.

Kurrajong Retreat
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8. The Buckland Luxury Retreat 
High Country, VIC

Set amid 16 hectares of rolling 
countryside and surrounded by vineyards 
and chestnut groves, The Buckland offers 
180-degree valley vistas across the ranges 
of Mount Buffalo from five intimate and 
individual self-contained villas. 

Tucked away in the Buckland Valley, the 
property is just a short 15-minute drive from 
the neighbouring town of Bright, making it 
easy to explore the area with its numerous 
wineries and award-winning restaurants.

9. White Gates Cottage 
Dandenong Ranges, VIC

This is a private retreat situated in the 
Dandenong Ranges, just a short stroll from 
the National Park and Olinda Falls. With 
just one bedroom, this small and intimate 
cottage is perfect for romantic weekend 
escapes or special occasions. Enjoy morning 
coffee on the outdoor decked veranda and 
watch the resident geese and the horses in 
the nearby paddock.

10. Banjara Retreat 
Blue Mountains, NSW

Overlooking Wollemi National Park and 
just a 90-minute drive northwest of Sydney, 
Banjara Retreat boasts two self-contained 
luxury cabins. Located close to local 
restaurants, open gardens, orchards and 
cellar doors, the property affords guests the 
opportunity to enjoy a gourmet adventure 
during their stay. Nature lovers can enjoy 
walking, cycling or horse riding along 
countryside trails. Alternatively, couples can 
enjoy a romantic picnic in the gardens, or 
explore the Upper Colo River.
■ viewretreats.com

Sticky Rice Villas

Clifftop at Hepburn
The Frames

Cedars Mount View

COUPLES ARE swapping expensive and 
extravagant honeymoons for more 
affordable alternatives closer to home, 
opting to take a ‘minimoon’. 

According to Oaks Hotels & Resorts, there’s 
been a noticeable increase in couples choosing 
to stay for shorter-style sojourns soon after 
tying the knot as the cost of weddings 
continues to soar. A recent study from 
MyWedding.com suggested the average price 
of an Aussie wedding was $90,128 in 2017.

As the name suggests, a ‘minimoon’ is 
a quick, post-wedding getaway spanning 
only a few days instead of the traditional 
two- or three-week vacation. Given the cost 
of a full-blown wedding ceremony, savvy 
newlyweds are deciding to downsize to this 
wallet-friendly solution, while saving for, or 
in lieu of, a long-haul honeymoon.

As well as money, time is another factor 
that is fuelling the new trend, with many 
newlyweds having pressing work or family 
commitments impact on their travel plans, 
or simply not having enough time (or annual 

Newlyweds enjoy 
‘minimoon’ trend

leave) directly after their nuptials to head 
overseas on an epic romantic adventure.  

 “We have seen an increase in 
honeymooners choosing to stay with us for 
several days midweek or over a weekend 
to unwind together following their busy 
wedding festivities,” said Kira Klein, Director 
of Marketing & Brand Loyalty at Minor 
Hotels.

“Our properties in desirable leisure 
destinations like Port Douglas, the Sunshine 
Coast, Queenstown, Melbourne and the 
Hunter Valley are proving particularly 
popular for the ‘minimoon’ movement due to 
their myriad romantic drawcards, from idyllic 
beaches to mouth-watering culinary offers 
and unique local attractions.

“Paired with our self-contained hotel 
and resort facilities, it’s an appealing 
combination for many couples who can 
enjoy a budget-friendly getaway in some of 
the world’s most picturesque and popular 
holiday hot spots.”

‘Minimoons’ can also act as a prelude 

to the real deal; the taster to a complete 
honeymoon experience that is often a 
lengthy plane ride away. Usually within a few 
hours’ travel distance, these budget friendly 
getaways will continue to gain popularity 
with newlyweds looking for an affordable 
but utterly memorable getaway.  
■ minorhotels.com/en/oaks/

Above: Oaks on William
Below: Oaks Cypress Lakes Resort
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ANANTARA RESORTS have ‘proposal gurus’ 
to help couples craft the perfect romantic 
experience. Here are five suggestions for 
those planning a trip to Phuket in Thailand.

Island hopping
Sail through the limestone karsts and 

around James Bond Island in Phang Nga Bay 
and further afield to the famed Surin and 
Similan Islands, which boast clear turquoise 
waters. 

Snorkel, dive and island hop during the 
day, then stay for overnight mooring with an 
onboard chef and crew, choosing from Major 
Affair, the 27-metre Sunseeker super-yacht 
or Siam Seas, the smaller speedboat.

Journey across the 
bridge of love

The Sarasin Bridge connects Phuket with 
mainland Thailand and holds symbolic 
meaning for lovers. 

As an old story goes, a college student 
once fell in love with a bus driver over many 
journeys across the Sarasin Bridge. Their 
love was strongly disputed by their parents 
and in desperation they bound themselves 
together and jumped off the bridge so that 
nobody could ever separate them. 

When their bodies were found, they were 
still entwined. It is believed that lovers can 
make a lasting wish together while crossing 
the bridge.

Walking markets in  
Sino-Portuguese inspired 
streets

For couples that love a bit more buzz, get 
whisked away by a limousine on a Sunday 
evening to the bustling walking street market 
in the heart of Phuket Old Town. Discover 
local food and artisanal creations, all set 
against striking Sino-Portuguese architecture. 

Take an ‘elfie’ at Phuket 
Elephant Sanctuary

Walk with giants and observe them as they 
roam throughout the sanctuary, socialise, 
bathe in the fresh water lagoons and apply 
their own sun cream – lovely thick mud.

Dining by Design
Guests at Anantara Resorts can have a 

bespoke dining experience that allows them 
to create a menu of their favourite dishes, 
with their own chef and a personal butler set 
in their own chosen location. Nothing says 
romance like a tailored evening created for 
your special somebody.
■ anantara.com

ROMANTIC HOLIDAYS

THE MILESTONE Hotel & Residences 
has created its own ‘Royal Wedding’ 
opportunity for guests in one of 
London’s most intimate wedding 
venues.

The hotel’s historic private chapel, 
The Oratory, is now licensed for civil 
ceremonies. Situated in the Royal 
Borough of Kensington and Chelsea, 
and overlooking Kensington Palace, 
The Milestone is celebrating its ‘royal’ 
connections with a new wedding 
package.

Available until November 30 
and priced from $7,762, the ‘Royal 
Kensington Wedding Package’ includes 
Champagne cocktails on arrival, two 
nights’ accommodation in a Grand 
Master Suite, breakfast and a private 
curated tour of Kensington Palace.

Guests will also get a Bentley 
limousine transfer for a day of shopping 
in Kensington or Knightsbridge, royal 
afternoon tea for two, a wedding gift 
from Kensington Palace, photographic 
consultation with resident Kensington 
photographer, Lucy Elliott, with palace 
back drop and pre-wedding beauty and 
relaxation treatments with the hotel’s 
resident beauty therapist, Fiona Keane.

“We can ensure every aspect of 
the wedding will be attended to with 
meticulous detail, style and unrivalled 
service,” said Andrew Pike, General 
Manager at The Milestone. “Following 
a romantic royal proposal which took 
place just across the road, love is 
certainly in the air in Kensington.”

Originally built in the 1800s, the 
hotel is adorned with unique artwork, 
fine ornaments and antiques which 
celebrate its history.
■ milestonehotel.com

Have your very 
own ‘royal’

WEDDING

FIVE PERFECT PLACES TO 
POP THE QUESTION

Similan Villa

Anantara Mai Khao Dining by Design

Anantara Layan 
Wedding Chapel



MAKING MEMORIES FOR YOU

EUROPE: Ireland

WITH CULTURE, sightseeing and shopping in 
abundance, a short break in an Irish city can 
only leave you with happy memories.

Ireland’s buzzing city streets are all about 
having a great time. Easy-going locals, famous 
sights and music, art and literature around 
every corner make for an unforgettable short 
break at any time of the year.

Belfast
For a city you can visit again and again, 

it’s got to be Belfast. In its Victorian heyday, 
it built the Titanic. Now it boasts Titanic 
Belfast (pictured below), the world’s biggest 
museum dedicated to the ship. Other 
highlights include St George’s Market, the 
Ulster Museum, the throbbing Cathedral 
Quarter and great restaurants such as the 
Michelin-starred Deanes and OX.

MEMORABLE MOMENT: A stop at the Crown 
Bar, an ornate Victorian gin palace owned by 
the National Trust.

Galway
Culture vultures will find a perfect city 

break within Galway’s bohemian, artsy 
vibe. Wander the cobblestone streets and 
experience the local atmosphere, unique 
shopping and top class dining. Whenever 
you arrive, there will probably be some 
kind of cultural shindig going on, be it art, 
horseracing, music, literature or food.

MEMORABLE MOMENT: Get under the skin 
of the gastronomic hotspots with a Galway 
Food Tour.

Dublin
It’s easy to get lost in the charms of the 

Irish capital’s bustling streets and super 
friendly people. The world-famous blend of 
culture, classic attractions, hidden gems and 
excellent social scene – all framed by the 
natural playgrounds of Dublin Bay and the 
Dublin Mountains – make Dublin a unique 
Irish adventure.

MEMORABLE MOMENT: Crafting your own 
pint of the ‘black stuff’ at the Guinness 
Storehouse.

Derry~Londonderry
The famous Walled City and former UK 

City of Culture boasts museums, galleries, 
historical sites and outdoor spaces to enjoy. 
Tours of the city walls and the wider area 

FOR FANS who simply can’t wait for Season 8 
of Game of Thrones, two new experiences are 
on offer in Northern Ireland for 2018 in the 
landscapes of the real Westeros.

First, a Game of Thrones Air Tour from 
Cutting Edge Helicopters will see you take 
in the film locations of Downhill Beach 
(Dragonstone), Portstewart Strand (the 
Coast of Dorne), Binevenagh (the Dothraki 
Grasslands) and many more spots along the 
Causeway Coastal Route. 

Based at the City of Derry Airport, 

are a must, whether on foot, by bus, taxi or a 
cruise down the River Foyle.

MEMORABLE MOMENT: A lazy afternoon 
exploring the eclectic vintage scene.

Cork
Food, music, history and shopping plus 

a healthy dose of good ‘craic’ (fun), make 
Ireland’s second city the perfect short break 
spot. There’s grand Georgian avenues, 
riverside walks, modern masterpieces 
like the Opera House and narrow streets 
crammed with pubs, shops and restaurants. 
Cork’s thriving traditional Irish music 
scene is excellent for a pleasant night of 
entertainment.

MEMORABLE MOMENT: A walk through the 
English Market to feast on the local artisan 
produce.
■ ireland.com

Cutting Edge will also show you the Giant’s 
Causeway, Dunluce Castle and Carrick-a-
Rede rope bridge.

Alternatively, enjoy the critically acclaimed 
Game of Thrones Live Concert, coming to 
3Arena in Dublin (May 24) and SSE Arena 
in Belfast (May 25). The immersive concert 
features GoT composer Ramin Djawadi leading 
an orchestra and choir as they perform music 
from the award-winning series.
■ cuttingedgehelicopters.com; 
gameofthronesconcert.com

A PAIR OF ACES FOR THRONES FANS

Portstewart Strand. 
Picture courtesy 
Tourism Ireland

Above: Belfast City Hall. Right: Eyre Square, Galway. Below: People’s 
Park Market, Dun Laoghaire. Pictures courtesy Tourism Ireland
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ON THE Go Tours has just announced a new 
10-day tour of Russia taking in the top sights 
of St Petersburg, Moscow and the remote 
beauty of the Solovetsky Islands.

Only accessible by boat during the 
summer months, the Solovetsky Islands 
(also known as Solovki) are located in the 
Onega Bay of the White Sea. Travellers will 
be guided through the famous Solovki 
Monastery, which dates back to the 16th 
century. The remote location was used to 
house one of the most infamous Gulags 
during Stalin’s reign in the 1920’s.

The next day, take a boat to the Bolshoy 
Zayatsky Island with its mythical and 
unexplained labyrinths and spot Beluga 
Whales along the Beluga Cape. On the 
mainland, travellers will visit the UNESCO-

EUROPE: Russia

WITH RUSSIA about to host the 2018 World 
Cup, UTracks has launched a new guided cycle 
tour highlighting the historic, cultural and 
natural aspects of the world’s largest country.

More than one million tourists are expected 
to be in Russia for World Cup matches, which 
will be held in 11 stadiums across the country 
between June 14 and July 15.  

The company’s new eight-day ‘Russia: 
Moscow & Beyond’ guided cycle tour follows 
a route along the Volga River between the 
‘Golden Ring’ cities of Sergiev Posad, Vladimir 
and Tver.

CYCLE TRIP PEELS  
BACK MANY LAYERS

According to Kate Baker, UTracks General 
Manager, there are few cycling trips that 
capture the best that Russia has to offer in 
just over a week.

“The highlights of this trip are vast, from 
sightseeing in Moscow, cycling along mostly 
car free routes through exotic countryside 
and historic cities and villages, visiting 
ancient churches and monasteries, as well as 
a master class in making Russian dumplings 
and an opportunity to paint your own 
Russian doll,” said Ms Baker.

“En route we stay in handpicked 

accommodation including a restored manor 
house, a Russian style holiday park and 
a hotel in the heart of Moscow’s historic 
centre.”

‘Russia: Moscow and Beyond’ is priced 
from $2,950 per person twin share and 
departs on selected dates from Moscow in 
May, June, July and August.
■ utracks.com

Blood, gulags 
and whales

listed city of St Petersburg and its popular sites 
including Nevsky Prospekt, Church on Spilled 
Blood and The Bronze Horseman (pictured) . 

Take in the jewels of Russia’s capital, 
Moscow, with a guided walk around Red 
Square to see the brightly coloured St Basil’s 
Cathedral and the Kremlin.

“We’ve seen our Russia tours increase in 
popularity showing 20 per cent up on last 
year’s bookings,” said Natalie James, General 
Manager Australia for On The Go Tours. 

“Russia is a captivating country and we’re 
very excited to be developing new product 
here for our travellers. We’re confident we 
will see more Australians visiting in the years 
to come.”

The 10-day ‘St Petes, Solovki and Moscow’ 
tour departs June 9, starts from $5,695 per 
person and includes accommodation, most 
meals, an English speaking guide and all 
relevant transfers and transport on the tour. 
The tour will also return in 2019 with three 
departures; June 29, July 13 and August 3.
■ onthegotours.com 

Red square, 
Moscow

The Hermitage Museum
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AS ‘ALTERNATIVE’ daytrips go, there are surely 
few in the world that can match this one. 

We have driven, by choice, 100 kilometres 
out of the Ukrainian capital of Kiev to the 
site of the world’s worst nuclear disaster, 
Chernobyl. 

On 26 April, 1986, the lid blew off Reactor 
4 at the V.I. Lenin Nuclear Power Station 
in the Ukrainian countryside, spewing 
plumes of deadly radioactive gas into the 
atmosphere.

The nearby city of Pripyat, specially built 
to house the nuclear plant’s workers and 
their families, was evacuated. Some 45,000 
residents were given an hour’s notice to 
grab absolute essentials and were shipped 
out on 1,000 buses. They were told it was a 
temporary measure and they would return 
in three days. They never went back.

Walking through the streets of Pripyat 
30 years later is an eerie and unsettling 
experience. It is a ghost town, its apartment 

EUROPE: Russia

YOUR DATE  WITH DISASTER
It’s probably not on anyone’s travel bucket list, but as JIM GILL, Tour Leader 
for Travel Directors reports, a visit to Chernobyl is certainly unique.

blocks, schools, shops and hotels crumbling 
and overgrown with vegetation.

Around a corner the group comes to 
a most poignant sight – the abandoned 
amusement park, which was due to open 
just a few days after the disaster in time for 
the big May Day celebrations. 

The scene is almost surreal, as if we have 
stepped onto the set of a post-apocalyptic 
Hollywood movie. On the left is the dodgem 
car arcade, a rusted shell with a number of 
small, brightly painted bumper cars lying 
static, as if their drivers have just scampered 
away.

The group also visited the actual site 
of the disaster and, from a distance of 
200metres, stared at the two tall chimneys 
emerging from the roof of the vast 
sarcophagus encasing the stricken plant and 
preventing radiation leaking into the now-
normalised atmosphere.

Almost a week after the visit and despite 
having since visited the magnificent 
cathedrals and grand mansions of Kiev, the 
chatter within the group was still all about 
Chernobyl. It is an utterly fascinating, though 
small part of our ‘Beyond the Black Sea’ tour 
to Ukraine, Moldova, Romania and Bulgaria. 

The 27-day tour departs 25 August 25 and 
is priced from $16,950 per person twin share.
■ traveldirectors.com.au

Soul of The Balkans 
(Croatia, Bosnia & Herzegovina,  
Montenegro, Macedonia & Albania)
Discover the hidden gems of Eastern Europe with our unique 25-day tour. A major highlight of this remarkable 
journey is an exclusive 8-night cruise on our small private charter ship along the Dalmatian coast.

Tour is fully inclusive of all flights and taxes, cruise, entrance fees, sightseeing, meals, 
accommodation (twin-share), ground transport, expert local guides, experienced tour 
leader, and all tipping.

25-day tour, departs 27 June 2018. Priced from $16,350

HIGHLIGHTS INCLUDE:
•	Cruise	from	Dubrovnik	to	
Split	visiting	the	islands	of	
Mljet,	Korcula,	Vis	&	Hvar

•	Visit	the	beautiful		
bridge	town	of	Mostar	

•	2-night	stay	in	the	historic	
Bosnian	capital	Sarajevo

•	4WD	tour	through	
Montenegro’s	magnificent	
Biogradska	Mountains

•	2	nights	at	beautiful		
Lake	Ohrid

•	2-night	stay	in	Skopje	-	
birthplace	of	Mother	Teresa

•	Visit	Albania’s	UNESCO	-	
heritage	town	of	Berat		
and	capital	Tirana

•	Visit	the	Roman	
amphitheatre	at	Durres

www.traveldirectors.com.au



TEMPO HOLIDAYS are offering a range 
of packages aimed at travellers wishing 
to truly immerse themselves in the local 
culture of some top European cities.

The company’s ‘Live Like a Local’ 
packages cover Spain and Portugal, with 
20 per cent off if booked before March 
31. Travel must be before March 31 or 
between October 1 and November 30.

“With multiple packages to choose 
from and 20 per cent off they really are 
the perfect option for travellers really 
looking for something special, with the 
opportunity to stay in stunning city centre 
apartments with the sights and sounds 
right on your doorstep to quaint and 
peaceful pool villas in the countryside” 
said John Flower, European Product 
Manager, Tempo Holidays.

The packages are more than just a 
relaxing stay, with transportation included 
and plenty of freedom to explore and 
do the essential sightseeing at all the 
important landmarks.

‘Live Like a Local in Madrid’ is an 
eight-day itinerary staying in a city centre 
apartment and enjoying cooking classes 
and visiting a traditional Flamenco show. 
Prices start from $1,805 per person.

Enjoy the serenity of a Spanish villa 
while you ‘Live Like a Local in the Basque 
Country’, visiting the rugged coastline, 
taking in villages and finishing off with 
some fine Rioja. Another eight-day 
experience, this is priced from $1,115 per 
person

Finally, ‘Live Like a Local in Lisbon’, 
right in the heart of this vibrant city 
with private gourmet walking tours and 
tastings. This eight-day stay is priced from 
$1,870 per person.
■ tempoholidays.com

EUROPE

Your chance 
to eat & live 
like a local
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Madrid

Ama Prima bicycle rides  
in Durnstein, Austria

FINDING A WHOLE NEW
EUROPE
TRAVELMARVEL HAVE launched their 2019 
Europe River Cruising preview brochure 
featuring a host of new additions and 
announcements.

For starters, the company is extending 
their Coastal and Expedition cruise products 
to include Iceland, the Baltic Sea, the 
Scottish Isles and the fjords of Norway in 
2019.  

Travelmarvel’s European Gems river ships 
will be sporting refurbishments in 2019. 
The new look vessels will offer two dining 
options, formal and informal, for both lunch 
and dinner to allow more flexibility and 
freedom. 

Another new offering is the addition of 
escorted hop-on hop-off touring options 
on city stays with the use of a dedicated 
Travelmarvel coach and tour director, which 
tie in with their Flexi Tours, allowing guests 
to custom build their own adventure.  

Rounding out the updates, the company 
has contracted MS Rossia to cruise the 

waterways of Russia in 2019, offering tours 
from 12 to 20 days throughout the region.  

The preview brochure features journeys 
by river, land, ocean and rail. All cruises 
and land itineraries featured in the preview 
brochure benefit from a range of early bird 
savings ending on April 30.
■ travelmarvel.com.au

Rothenburg
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WE CAN’T deny it, Australia is a huge country! 
With thou sands of kilometres of roads to be 
driven, the question is - where to explore next? 

The Northern Territory is an iconic Aussie 
destination, offering so much more than 
you would expect and with plenty to pack 
into your road trip. Close your eyes and 
imagine incredible sunsets, unique animals, 
the stunning Australian Outback, mysterious 
Uluru and famous Kakadu National Park.

The best way to do the NT is in the comfort 
of your own home on wheels in a Britz 4WD 
camper.

With branches in Darwin and Alice Springs 

open for business from April onwards, Britz is 
the perfect partner for your adventure holiday.

First time in the NT? Start your adventure 
in Darwin, a melting pot of cultures. Take the 
scenic route – drive to Katherine via Kakadu 
National Park along Nature’s Way. The 550 
kilometre drive can be done as a one-way trip 
or a longer loop back to the state capital. 

Longing for something different? Start 
in the heart of Australia - the Red Centre is 
an adventurous road trip in the Northern 
Territory that showcases Australia’s dramatic 
desert landscape. 

Begin from Alice Springs and travel 

DRIVE HOLIDAYS: Advertorial
through the magical surroundings of Uluru – 
aka Ayers Rock, Kata Tjuta and Kings Canyon. 
You’ll need at least five days to explore the 
heart of Australia and even then you’ll wish 
you had more time.

The next step in planning your trip is 
choosing the right vehicle. The crew at 
Britz love a good 4WD adventure and love 
helping you experience this incredible way 
of seeing Australia. 

There are three unique 4WD vehicles to 
choose from, each created with you, the 
customer, in mind. All 4WD campers come 
with fridges to keep the drinks cold, camping 
chairs and table, storage for your gear, tents 
built for the Australian outdoors with sleeping 
mats and bedding. All perfect whether you’re 
travelling with mates, family or solo.

New this season to Britz Campervans 
is the Scout 4WD, which is designed for 
travellers who want to explore off the beaten 
track but not miss out on the luxuries of 
sleeping soundly. 

This strong, reliable Mercedes 4WD 
features push button 4WD activation and a 
higher clearance for traversing the Aussie 
terrain. After an adventure-packed day of 
exploring the outback, convert the dining 
area inside the vehicle into your comfy 
double bed for a good night’s sleep. 
■ Explore our range of 4WD & 2WD campers 
and get in touch with your preferred travel 
agent or www.britz.com.au

WHY BRITZ IS YOUR
PERFECT NT PARTNER

Rothenburg

#GoByCamper

Campervan. 4WD. Car Rentals

That’s the simplest reason  
why you can recommend  
a Britz Northern Territory  
camper holiday to pretty  
well anybody.
Whether they’re a family looking for variety, 
a young couple looking for adventure or an 
older couple looking to travel at their own 
speed, the Northern Territory will give them 
memories they won’t find anywhere else.

Not only is it incredibly vibrant, but also 
incredibly diverse with experiences to  
suit anyone.

A Britz 4WD camper offers incredible comfort 
and has everything they need, as well as the 
ability to travel in total freedom.

Britz branches are in Darwin and Alice Springs.

For further information call 1800 331 454

BRI0672_Travel_Talk March_4WD_185x130mm.indd   1 20/02/2018   12:48 PM
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THINKING OF taking an overseas holiday, 
short trip or just need a vehicle for your 
business trip? 

Self-drive specialists DriveAway 
Holidays offer a wide range of car rentals, 
motorhomes and leasing across the globe 
and even closer to home. 

With 8,000 locations in more than130 
countries, choose from a wide range of 
cars, from hatch backs to SUVs, 2 to 6-7 
berth motorhomes to luxurious European 
Peugeot leases – there is something for 
everyone!

DriveAway surveyed over 1,400 Aussies, 

asking them about their travel plans for 
2018. Of the surveyed group 92% were 
planning at least 1 trip in 2018 with an 
average of 22 days. 

On the flip side a small 8% weren’t 
planning on travelling at all in 2018. Which 
then begs the question, where are your 
clients thinking of travelling in 2018?

In 2018, the appeal of a self-drive holiday 
in Europe is back, with many travellers 
looking to explore countries such as Croatia, 
Italy and Germany. 

Why not combine the scenery and 
the cuisine on a journey throughout the 

Get up to 10 free days plus 50% off depot fees 
with Peugeot European Leasing!

2018 Peugeot European 
Leasing Earlybird special! 

Book now, offer ends 23 March 2018

1300 114 995 | peugeoteurope.com.au
Or See Your Travel Agent

CALLING ALL TRAVELLERS
Are you hungry for a self-drive adventure? 

various countries of Europe? Find out what 
the local specialities are, where to find the 
best shopping and immerse yourself in 
breathtaking sights.

Leasing a Peugeot is a fantastic option 
for travellers wanting a car in Europe for 
between 21-175 days. You receive a brand 
new, tax free Peugeot model of your choice, 
direct from the factory with full factory 
warranty and 24 hour assistance. The vehicle 
comes with full insurance with nil excess to 
drive through 41 countries in Europe and the 
UK, PLUS all vehicles come with an in-built 
GPS. 
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Get up to 10 free days plus 50% off depot fees 
with Peugeot European Leasing!

2018 Peugeot European 
Leasing Earlybird special! 

Book now, offer ends 23 March 2018

1300 114 995 | peugeoteurope.com.au
Or See Your Travel Agent

If you BOOK EARLY for travel in 2018, you 
could be saving up to $1,060*. DriveAway 
Holidays current deal includes:

• 7 FREE days on DIESEL models  
- save up to $504*

• 10 FREE days on PETROL models 
- save up to $510*

• 50% off delivery and return fees outside 
of France - save up to $550*

• PLUS 3 free days for clients who have 
leased a Peugeot since 2011

Drive and discover more of Europe today 
with Australia’s #1 Car Leasing brand for 
Europe. Hurry as this deal won’t last – Book 
& pay by March 23 for collections until 
December 31, 2018. 

With 30 years of experience in carefully 
selecting the right vehicle for you, from the 
right supplier, at the right price, right around 
the world – look no further than DriveAway 
Holidays for your next self-drive adventure.

*Conditions may apply  
– see peugeoteurope.com.au for full terms 
and conditions, or contact your travel agent.

The National Tourist Route, Norway.
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MAXIMUM
GROUP SIZE

20
®

EUROPE | SOUTH & CENTRAL AMERICA | 
ASIA | AFRICA | EGYPT & THE MIDDLE EAST 

www.bunniktours.com.au

SMALL GROUPS 
UNFORGETTABLE
EXPERIENCES

Maximum
Group Size

20

Airfares
Included
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Australians by 

Australians


