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Discover the new Daydream Island Resort for yourself!
For enquiries and bookings, email reservations@daydreamisland.com
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Following an extensive $100 million redevelopment, the new premium resort will become a tropical haven for 
romantics, families and groups.

There will be an expanded food and beverage offering with three restaurants and five bars across the island, 
giving guests a plethora of options catering to every need. An exciting Asian Fusion Restaurant will be added to 
the collection of dining venues to sit alongside the Buffet and Modern Australian Restaurants.

The island will offer a breathtaking new pool landscape allowing guests to swim and enjoy three separate pools 
with unparalled views across the Whitsunday’s Great Barrier Reef. An absolute beach front pool, adjacent infinity 
pool and central lagoon style pool with an attached kids area will be sure to wow all guests. Adults will also 
have a private retreat to call their own with ‘adults only’ area and dedicated cabanas. The swimming hub will be 
complemented by a poolside bar and a new burger concept restaurant all below an integrated shade pergola.

The Living Reef, will also be making its return to the island in an even bigger and better capacity than before, 
further developing its education and eco-friendly focus. Guests will be able to join the team of marine biologists 
who live on the island and feed baby stingrays who live amongst over 100 species of marine fish, coral and 
invertebrates such as starfish, sea cucumbers and crabs.

R E O P E N I N G  S E P T E M B E R  2 0 1 8

Breathe
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We at Traveltalk would like to pass on our sincere condolences to the Solomon 
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hear of the tragic accident that claimed their lives. We extend our sympathies to 

their family, friends and colleagues.



NEWStalk

THE AUSTRALIAN Federation of Travel 
Agents (AFTA) has praised the Government 
for giving Aussies extra in their household 
budgets to potentially spend on travel.

In a post-budget statement, AFTA claimed 
middle income earners would be getting 
around a $520 per year bonus, which 
may assist with the continued growth in 
outbound travel and will definitely help 
families pay for the $60 a head Passenger 
Movement Change. 

This tax cut amounts to $13.4 billion being 

FROM SERVO to togs, fair 
dinkum to chockers, language 

learning app Babbel has researched 
Australia’s favourite expressions and how 
they are interpreted internationally.

The survey was conducted in the UK, 
USA, France, Sweden, Germany, Spain, The 
Philippines, Canada, Poland and Russia. 
Here are some of Babbel’s favourites:

SERVO (Service station)

• UK: Bring the drinks
• France/Sweden/Germany: Waiter

SHE’LL BE RIGHT (It will be okay)

• UK: The wife is always correct
• Russia: She will be back in just a minute

FLAT OUT LIKE A LIZARD 
DRINKING (Very busy)

• USA: Absolutely no idea…
• France: To have a flat tyre
• Germany: Spilling drinks everywhere

LET JUSTICE 
BE DONE 
WARNER BROS. Studio Tour Hollywood has 
unveiled its expanded DC Universe Exhibit, 
giving visitors to Los Angeles the chance to 
see the original costumes and props used by 
the cast on the film set of Justice League. This 
new exhibit joins the tour’s Wonder Woman 
exhibition currently on display and is offered 
exclusively to tour guests. wbstudiotour.com

placed back into the hands of hardworking 
Australians who may choose to spend some 
of this on travel, according to AFTA.

“This is good news for the travel industry 
and we will need to wait and see if these cuts 
convert into a positive uplift in the outbound 
travel numbers over the years ahead,” said 
Jayson Westbury, AFTA Chief Executive.

“I am sure the tourism industry will be 
very pleased with the $5.1million that has 
been placed back into the cookie jar at 
Tourism Australia. It’s better to be putting 
more cookies in the jar than the traditional 
approach by this Government to take the 
cookies out of the jar.”

# New research shows Australia has enjoyed 
better tourism growth in the past four years 
than the UK and USA. During that time, 
Australia saw a 37 per cent increase in tourists, 
equating to more than eight million visits in 
2016, according to statistics from Austravel. 

Meanwhile figures released by Steve 
Ciobo, Australia’s Tourism Minister, have 
revealed that international tourism has 
brought in $41.3 billion in the 12 months to 
December 2017, a six per cent growth on the 
previous year.
■ afta.com.au; austravel.com

Aussie slang  
creates language 

barrier

Tax cuts could lead to 
potential travel boost
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THE HUMPBACK whale season at Ningaloo 
begins on August 1 and runs until September 
30. This is only the third season humpback 
swim tours have been run from Exmouth.

More than 30,000 humpback whales travel 
the Western Australian coast but at Ningaloo 
mothers pause and rest. In the Exmouth Gulf 
mothers and their calves are a common sight 
and seeing them at sunset is magical.

If you are very lucky you may also 
see whale sharks through August and 
September too! The season is usually from 
late March until August but some of these 
gentle giants have other plans.

You may also love the turtle snorkelling 
tour (September to February) where you’ll 
get up close and personal with the graceful, 
playful turtles that never leave their favourite 
playground for long.

Mantarays Ningaloo Beach Resort is right 
on the beach and from this premier resort 
you can watch the whales frolic in the Gulf 
from your private balcony, or take a sunset 
cruise from the marina only a walk from the 
resort.

With 68 spacious rooms, including hotel, 
one- and two-bedroom apartments and 
bungalows, the resort is an ideal venue to 
experience the North West in comfort.

WIN A STAY AT
We’re giving one lucky reader the chance to win a magical five-night experience in Western 
Australia, VALUED AT $3,000!

TERMS & CONDITIONS
The prize includes five nights for two 
people in a one-bedroom bungalow and 
full breakfast in Mantaray’s restaurant 
each morning. It is not valid during WA 
school holidays or during the month 
of May, Easter, Christmas, New Year 
and public holidays. Accommodation 
is subject to availability and is not 
transferable. Ticket not provided to swim 
with the humpbacks. The prize must 
be used within 12 months (by June 30, 
2019). Flights are not included.

Choose a two-bedroom bungalow (which 
sleeps four) and you have the exclusive use 
of a large barbeque and eight person spa, 
all on your private balcony deck with your 
car parked right outside the door. A rollaway 
bed is available in these ground floor rooms.

Our children’s swimming pool is adjacent 
to the resort pool so all the family can share 
a fun time together. For young children there 
is a fabulous water splash playground just 
five minutes from the resort.

Ningaloo is a marine paradise all year 
round and with the resort only five minutes 
from Exmouth you can take a room with full 
kitchen facilities and be fully self-contained.

Or treat yourself to dinner at the Gold 
Plate award-winning Mantaray’s restaurant 
and bar. Dine on fresh local seafood and 
seasonal produce indoor or outdoor any 
time of the year.

Relax poolside or on your private balcony, 
check out the Ningaloo ocean-side beaches, 
or venture into the Cape Range National 
Park, both World Heritage-listed and a drive 
away for your enjoyment.

Mantarays Ningaloo is the ideal base 
to explore both the marine and land 
environment and is built in harmony with 
the coast, right on Sunrise Beach. From most 

of the rooms you can enjoy sunrise over the 
water each morning without even having to 
get out of bed!  

There are 12 flights a week through Qantas 
and there’s a one-ticket airfare from Sydney, 
Melbourne and Adelaide, which connects 
through Perth to Learmonth every day. 
■ mantaraysningalooresort.com.au

To enter, head to our website (www.traveltalkmag.com.au) and tell us  
in 25 words or less why you want to swim with humpbacks?

T R A V E L T A L K  J U N E  2 0 1 8   |   7   
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Picture courtesy Tourism 
Western Australia

MANTARAYS NINGALOO
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NEWStalk: Advertorial

FIVE
SECRETS
WITH A dizzying array of options when 
booking travel, planning your dream holiday 
can be a confusing process. Booking with a 
Travel Counsellor offers unique benefits not 
found anywhere else. 

Whether you’re a frequent flyer who 
needs someone to take care of all your 
business travel needs or a leisure traveller 
putting together an annual overseas holiday 
to remember, here’s five reasons why 
booking with your Travel Counsellor is a 
winning proposition.

1. FULL FINANCIAL  
PROTECTION IS GUARANTEED

All travel booked with a Travel Counsellor 
is always 100 per cent financially protected. 
This means that if an airline collapses, a hotel 
closes unexpectedly or a travel operator 
goes bust, you won’t be out of pocket.

When you book with Travel Counsellors 
you’ll enjoy the peace of mind that comes 
with knowing you’re always financially 
covered, which isn’t always the case when 
booking online, directly with an operator or 
with other travel agents.

2. PERSONALISED SERVICE MAKES 
ALL THE DIFFERENCE

Booking with a professional can mean the 
difference between the holiday from hell or 
the dream trip of a lifetime. 

Whether planning your ultimate 

honeymoon, putting together a dream 
trip for your family or crafting a specialised 
itinerary for a work trip, having a dedicated 
professional to speak to when planning a 
trip is a real bonus. 

Instead of being treated like a number, 
Travel Counsellors see their clients as unique 
individuals. Taking the time to ask questions 
and work out what you want from your 
holiday, Travel Counsellors are genuinely 
focused on delivering the best travel 
experiences money can buy.

3. BOOKING YOUR HOLIDAY IS A 
SMOOTH EXPERIENCE

If you’re accustomed to spending hours 
comparing airfare quotes and trawling hotel 
comparison websites, then you’ll know that 
booking a holiday on your own can be a 
confusing, time-consuming and stressful 
process. 

When booking with a Travel Counsellor, 
you have access to a professional that 
knows how to tailor a holiday to meet your 
needs. Your Travel Counsellor will make your 
booking, provide all your travel documents, 
advise on any visa requirements and keep 
you updated with anything else you need to 
know. 

4. YOU’LL BE TAKEN CARE OF 
DURING EMERGENCIES

When you book with a Travel Counsellor 

you automatically have a team of travel 
professionals on your side. 

Operating 24 hours a day, seven days a 
week, the global duty office team ensure 
you’re taken care of in case of an emergency. 
If you need to change flights or secure extra 
accommodation due to extreme weather 
events, civil unrest or other unforeseen 
circumstances, the duty office can help make 
the process easier. 

While emergencies are rare, they do 
happen and being left high and dry in 
a foreign country can be an extremely 
stressful and costly experience.

5. YOU’LL GET ACCESS TO A WIDE 
RANGE OF TRAVEL EXPERIENCES

With access to thousands of airlines, 
hotels, resorts, cruises, tours and activities, 
Travel Counsellors aren’t locked into booking 
with certain companies so the world really is 
your oyster.

Many travel websites only offer a small 
range of hotels or airlines to choose from, so 
when searching online you might be missing 
out on all sorts of incredible deals and travel 
ideas. 

An expedition cruise through the 
Northwest Passage? A luxury safari through 
Botswana? With a Travel Counsellor, the 
choice is yours.
■ travelcounsellors.com.au

to finding a top agent

Change your life. Call now.

1300 889 123
recruitment.travelcounsellors.com/au/opportunities/

Aggressive targets, long hours,  
sleepless nights. There is another way...

Are you fired up enough to start your own home-based business as a Travel Counsellor, and escape 
the relentless pressures of working for someone else? You’ll set your own targets, choose your own 
hours, control the commission you earn and the clients you deal with. So, whilst you’re working hard 

to build your business, you’ll be enjoying the freedom of doing it on your own terms, with the full 
support and backing of the global leader in travel homeworking. 

Burnt
out 
or 
Fired 
up?
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THE MAKEOVER of one of Australia’s most 
popular resorts has been boosted by a 
further investment of $14 million to the 
renovation budget.

A total of $100 million will now be spent 
on Daydream Island Resort ahead of its 
planned reopening later this year.

“The reopening of Daydream Island is a 
huge milestone after the devastation caused 
by Cyclone Debbie,” said Jayson Heron, 
Director of Sales and Marketing.

“It will have been an 18 month journey 
and we are excited to welcome our loyal 
regulars and new guests to the island to 
experience the new premium offering.”

The now four-and-a-half star resort will 
offer 290 refurbished modern rooms and 
suites with the choice of interconnecting 
rooms for families and special access rooms.

The increase in investment will provide 
funding for a pool landscape featuring an 
absolute beach front pool, adjacent infinity 
pool and central lagoon-style pool with an 
attached kids’ area. 

An adult’s only area and a series of 
cabanas will join the three new pools to 
become a central hub for guests and a main 
feature of the resort. The swimming hub will 
be complemented by a poolside bar and a 
new burger concept restaurant all below an 
integrated shade pergola.

The Living Reef will also be making 
its return to the island in an even bigger 
and better capacity than before, further 
developing its education and eco-friendly 
focus. Guests will be able to join the team of 
marine biologists who live on the island and 
feed baby stingrays who live among more 
than 100 species of marine fish, coral and 

invertebrates such as starfish, sea cucumbers 
and crabs.

An executive chef for the island will be 
announced shortly and will be adding an 
Asian fusion restaurant to the collection of 
dining venues to sit alongside the buffet and 
modern Australian restaurants.

Guests will be able to dive into a 
snorkelling adventure at any time of the 
day or explore the island and surrounding 
Great Barrier Reef Marine Park by helicopter, 
sailboat or jet ski. The resort will cater for all 
ages with coral beaches, gym facilities and 
unlimited access to non-motorised water 
activities. The kids’ club will provide an 
exciting range of events each day.

The resort will also cater for major 
business events. Guests visiting the island 
for conferences will have access to the latest 

technology audio visual equipment across 
three dedicated conference rooms. 

Special events from cocktail parties to 
gala dinners can be catered for across a large 
range of indoor and outdoor locations, with 
weddings continuing to play a large part in 
the story of the property.

Daydream Island will have its soft opening 
from September 29 with all resort facilities 
operational by November 1. 
■ daydreamisland.com

BOOK IT NOW

SOUTHERN OCEAN Lodge is again running its popular ‘Stay 4, Pay 3 Remarkable Retreat’ 

package, offering guests the chance to enjoy Kangaroo Island’s wild coastal frontier.

The getaway is priced from $3,600 per person twin share and includes all dining, 

convivial open bar, in-suite bar with local gourmet treats, signature guided experiences 

and airport transfers.

Available until September 30, the package offers four nights for the price of three with 

bonus inclusions representing savings of up to $5,000 per couple. The package is subject 

to availability and conditions apply.

■ southernoceanlodge.com.au

PACKAGE OFFERS 
REMARKABLE SAVINGS

 
BECOMING REALITY
Dream
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GOT WINTER plans? Forget the plans as you 
know them and make your way to Australia’s 
Northern Territory. There is nowhere else in 
the world like it! 

The NT is a favourite Aussie destination, 
offering so much more than you would 
expect with plenty to pack into your road 
trip. Discover incredible sunsets, unique 
animals, the Australian Outback, mysterious 
Uluru and Kakadu National Park.

First time up north, then start your 
adventure in Darwin, a melting pot of 
cultures. Take the scenic route out of 
Darwin and drive to Katherine via Kakadu 
National Park along the Nature’s Way. The 
550-kilometre drive can be done as a one-
way trip or a longer loop back to the state 
capital. 

Once you’ve got your route sorted, it’s 
important to choose the right vehicle for 
your adventure. The team at Britz believe 
the best way to do the NT is by 4WD camper, 
your own home on wheels!

And this season there is a new camper in 
town – the Britz Scout, ideal for a couple or 
two friends.

Available only in Darwin, the Britz Scout 
is simply a joy to drive. It has been designed 
for travellers who want to explore off-the-

beaten-track, but don’t want to miss out on 
the luxuries of sleeping soundly inside the 
camper. 

This strong, reliable Mercedes 4WD 
features push button activation and a higher 
clearance for traversing the Aussie terrain. 
After an adventure-packed day of exploring 
the outback, convert the dining area inside 
the vehicle into your comfy double bed for a 
good night’s sleep.

The other good news is that you don’t 

need to bring much on the trip with you, as 
all 4WD campers come with fridges to keep 
the drinks cold, camping chairs and table, 
storage for your gear and tents built for 
the Australian outdoors with sleeping mats 
and bedding. All perfect whether you’re 
travelling with mates, family or solo.

Ready to start booking? Explore our range 
of 4WD and 2WD campers and get in touch 
with your preferred travel agent.
■ britz.com.au

BOOK IT NOW: Advertorial

Do the NT

#GoByCamper

Campervan. 4WD. Car Rentals

Head to the Northern Territory 
for an amazing camper holiday
Whether you’re a family looking for 
variety, a young couple looking for 
adventure or an older couple looking to 
travel at your own pace, the Northern 
Territory will give you lasting memories 
you won’t find anywhere else.

Not only is it amazingly vibrant, but also 
incredibly diverse with experiences to  
suit every age and budget.

Britz has a range of 2WD and 4WD 
campers giving you freedom to explore 
the magical top end.

Britz branches are in Darwin and  
Alice Springs.

For further information call 1800 331 454

BRI0700_Travel Talk June_4WD_185x130mm.indd   1 23/05/2018   2:03 PM
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SRI LANKA is known as the ‘Pearl of the 
Indian Ocean’ for its rich array of attractions 
and welcoming people. 

The tropical climate has created a 
beautiful coast and endless coconut palm-
fringed golden beaches. Beyond the coast 
lie ancient Buddhist cities, lush tea-covered 
hills, colourful multi-cultural temples and 
unique wildlife experiences. 

It’s time to visit Sri Lanka and you can get 
there direct, flying SriLankan Airlines. 

1. GO WILD 
Sri Lanka is home to an abundance of 

wildlife and incredible National Parks. Yala 
National Park, known for its jeep safari 
experiences, is home to the highest density 
of leopards in the world. 

Spot buffalo in Uda Walawe, watch 
elephants gather in Mineriya National Park 
and whale watch at the tropical beach town 
of Mirissa.

2. LOSE YOURSELF IN THE CULTURE 
Immerse yourself in the diverse culture of 

Sri Lanka which combines traditional aspects 
from its heritage with modern elements. 
The British, Dutch and Portuguese left their 
mark on Sri Lanka’s identity which is most 

prevalent in the country’s hill stations and 
tea plantations. 

3. EXPLORE THE SOUTH COAST
Home to the infamous stilt fishermen, the 

south coast of Sri Lanka offers popular beach 
resort towns, white sandy beaches and 
pristine ocean. 

Explore south coast hot spot Galle, 
with its World Heritage Galle Fort and its 
ramparts fronting the Arabian Sea and its 
quaint cobbled lanes home to old trading 
houses, mosques and temples, antique 
shops and cafes.

4. DINE ON THE LOCAL CUISINE
Sri Lanka isn’t known as the Spice Island 

for nothing! Also known as the pearl of the 
Indian Ocean, Sri Lanka has a rich history and 
culture when it comes to culinary delights. 

Using fresh and local ingredients, Sri 
Lankan cuisine is likely to be the highlight of 
your trip. 

5. GET IN TOUCH WITH  
YOUR SPIRITUAL SIDE

Historical relics are abundant across Sri 
Lanka. Explore the spiritual and historical 
significance of the dome-shaped stupas of 
Anuradhapura and the World Heritage sites 

rock cave temples of Dambulla before climbing 
to the top of a fifth century rock fortress. 

6. DRINK UP!
Sri Lanka is renowned worldwide for its 

tea. The birthplace of Ceylon Tea is in Kandy, 
known for producing a stronger and deeper 
coloured beverage. 

At a much higher altitude, the cool 
climate of Nuwara Eliya helps to produce 
a fine quality tea known for being much 
lighter.

7. UNCOVER THE BEST  
OF THE CAPITAL

Familiarise yourself with the Sri Lankan 
capital city, Colombo. Stroll through the 
national museum and get in touch with your 
spiritual side in a Buddhist temple. 

BOOK IT NOW: Advertorial

A GUIDE TO SRI LANKA  
FOR FIRST-TIMERS

■ Fly to Sri Lanka direct with daily 

non-stop flights from Melbourne to 

Colombo with SriLankan Airlines. 

Fly SriLankan Airlines and let the 

traditional warmth and hospitality 

set you in the mood for the Asian 

getaway of a lifetime! srilankan.com 

GETTING
THERE

Pinnawala Elephant 
Orphanage



A GUIDE TO SRI LANKA  
FOR FIRST-TIMERS

6 NIGHTS 
FROM

$2,615* per person 
twin share  
EX MEL

Experience the charms of island life in Sri Lanka with Anantara’s 
authentic luxuries. Nestled in the midst of a coconut plantation, 
Anantara Peace Haven Tangalle Resort hides you away in a private 
cove overlooking the Indian Ocean.
INCLUDES
• Return economy airfares to Colombo flying SriLankan Airlines
• 6 NIGHTS in a Premier Beach Access Room with a FREE guaranteed room 

upgrade to a Premier Ocean View Room 
• Breakfast daily 
• SAVE 20% on spa treatments
• Day excursion to Yala National Park including:  

- Return private vehicle transport by car from Tangalle to Tissamaharama 
- Jeep safari - Entrance fees - Taxes

• Return private car airport transfers from Colombo airport

UPGRADE to a Garden Pool Villa with a FREE guaranteed room 
upgrade to an Ocean Pool Villa for an extra $815pp twin share

ADD FROM $110* PP FOR DEPARTURES FROM PERTH, FROM $270* PP FOR DEPARTURES  
FROM SYDNEY, BRISBANE & ADELAIDE AND FROM $420* PP FOR DEPARTURES FROM HOBART

PACKAGE INCLUDES  RETURN AIRFARESFLYING SRILANKAN AIRLINES~

IMPORTANT INFORMATION: *Agents may charge service fees and/or fees for card payments which vary. A fee will apply for payments made by debit and credit cards. Please check this fee with us 
or your travel consultant when booking. Conditions apply. Offers valid for sale until 15 Jun 18, unless sold out or otherwise stated. Prices correct as at 3 May 18 but may fluctuate if surcharges, fees, taxes 
or currency change. Offers subject to availability. Amounts payable to third parties not included. Please check all prices, availability and other information. Bookings must be made direct with Insider 
Journeys. Packages are based flying SriLankan Airlines (UL). Travel from Adelaide, Brisbane and Sydney is via Melbourne in both directions, booked in ‘V’ Class. Travel from Hobart is via Melbourne in 
both directions booked in ‘L’ class.  Travel from Perth is via ‘Singapore’ in both directions booked in ‘S class’. Automated Ticket Time Limit applies per booking. Limited availability.  Fare class is Subject 
to availability. Fare upgrade possible. For cancellation between 31 – 44 days – 50% from full stay will be charged, for 0 – 30 days – 100% from full stay will be charged. Package cancellation fees apply. 
All savings and bonus nights (if applicable) are included in the advertised price. Offers may be withdrawn without notice and are not combinable with any other offers unless stated. The Insider Journeys 
General Bookings Conditions apply. View at http://www.insiderjourneys.com.au/ booking-conditions. Insider Journeys ABN 84 003 237 296.

Discover Sri Lanka on sale until 15 June 18 | 1300 362 777 | qhv.com.au

VALID FOR TRAVEL:  18 MAY – 31 OCT 18

Ocean Pool Villa

Yala National Park

Imagine the stories

LUXURY 
SRI LANKA

SAVE
$1,325*
per couple

ANANTARA PEACE HAVEN TANGALLE RESORT ¿¿¿¿¿

IJ_DiscoverSriLanka_TravelTalk_D4.indd   1 23/05/2018   4:29 PM
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BOOK IT NOW

Tbilisi

EXTREME BIKE Tours are offering riders the 
chance to throttle across the vast expanse 
of Mongolia on the back of a classic Royal 
Enfield motorbike on some of the world’s 
most open roads.

The 11-day ‘Mongolian Adventure’ begins 
in Ulaanbaatar on August 4 and sees riders 

piloting a 500cc Royal Enfield Bullet. It is 
priced from $US4,850 (approx. $AU6,450) 
per person for licensed riders.

Covering 1.6 million square kilometres 
but with a population of just three million, 
Mongolia is the least densely populated 
country in the world, with only two people 

per square kilometre. One of the world’s last 
true frontiers, which few foreigners get to 
visit, the country straddles ancient, cultural 
crossroads between east and west.

Riding between the remote frontier towns 
of HugnuHaan and Hatgal, the off the beaten 
track experience will see riders eat around 
campfires and sleep in traditional Mongolian 
yurts at ‘ger’ camps along the route. 

Some highlights of the tour include17th 
century forts, wide-open plains and Lake 
Huvsgul, one of 17 ancient lakes around the 
world that are more than two million years 
old.

A five-day extension is also available at 
the end of the tour where guests will take 
4WD vehicles to stay among the reindeer 
nomads of Mongolia the Dukha people.

The tour price includes fuel, meals, 
accommodation and transfers once in 
Mongolia, but international flights are not 
included.

Extreme Bike Tours is one of the world’s 
leading motorcycle tour companies, 
offering itineraries in the Himalayas, Bhutan, 
Mongolia, Madagascar, India, Sri Lanka and 
Cuba.
■ extremebiketours.com

FRENCH TRAVEL Connection is now 
accepting expressions of interest for 
those wishing to attend the dawn 
service at Villers-Bretonneux as part 
of a ‘2019 ANZAC Day on The Somme’ 
tour.

The trips are built for Australian 
travellers and focus primarily on 
attendance at the Dawn Service on 
ANZAC Day at the Australian National 
Memorial. 

Tours include accommodation and 
visits to the Somme Battlefields and 
memorials, including Pozieres, Moquet 
Farm and the Thiepval Memorial to the 
Missing.

Interested parties can speak with 
a French travel specialist or enquire 
online to be notified when tours open 
for booking.
■ frenchtravel.com.au

SWITZERLAND TOURISM has launched a new culinary campaign, Taste my Swiss City.
Designed and compiled by locals, the culinary tours are available in 11 cities, with each 

tour including up to seven handpicked restaurants, bars, bistros and cafés, all linked via a 
leisurely walk. 

The aim of the campaign is to enhance the visitor’s experience by introducing them to 
what and where locals eat. In the process, travellers will also gain a better understanding of 
the local ways of life, culture and the ongoing evolution of the city through the eyes of the 
residents.

To go on one of the tours, visitors book online and receive a ticket, which they present at 
any participating eatery. Tours are self-guided and take between two and three hours on foot 
to complete. 

Priced from CHF60 (approx. $AU80) and up to CHF130 (approx. $AU173), ‘Taste my Swiss 
City’ tours are available in Basel, Bellinzona, Bern, La Chaux -de-Fonds, Lausanne, Locarno/
Ascona, Lugano, Lucerne, Neuchâtel, Vevey/Montreux and Winterthur.
■ MySwitzerland.com/tastemyswisscity

Share the open roads of

MONGOLIA

Bite into a tasty tour

ANZAC DAY  
ON THE SOMME
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ON THE Go Tours are inviting guests to 
witness one of the brightest meteor showers 
in the heart of the Moroccan desert.

The once-a-year occurrence of the 
Geminids Meteor Shower is part of a 
nine-day ‘Morocco Tour’ departing from 
Marrakech on December 10.

Travellers will explore the uniqueness of 
Morocco from its imperial cities to its natural 
sites. The itinerary has been designed to 
immerse guests in the history of the country 
by exploring its palaces, souks, mosques, 
and famous locations such at the Majorelle 
Gardens.

Journey into the Sahara by camel with 
a medley of palm trees, rose fields and 
gorges. The group will arrive at a campsite 
in the desert to witness the shower as it 

peaks. Having been observed for more than 
500 years, it is believed the meteor shower 
emanates from the Gemini constellation. 

Joined by a local astronomer and guide, 
travellers will learn how to read the stars and 
be given briefings on what will be seen over 
the coming nights.

The tour includes seven nights in three- to 
four-star accommodation and one night at a 

Berber desert camp, breakfast, transfers and 
transportation, airport arrival and departure 
transfers, guided sightseeing, an English-
speaking Moroccan tour guide and all road 
taxes and tolls. 

It is priced from $1,995 per person twin 
share and runs from December10 until 
December 18.
■ onthegotours.com

TRAVELMARVEL ARE offering early bird 
specials on their new 2018/19 Tasmania 
brochure when booked before July 31.

Guests will travel with like-minded people 
and enjoy premium coach touring, with 
an expert Travelmarvel Tour Director and 
experienced local driver highlighting the 
very best of the Apple Isle and its rugged 
landscapes.

Visitors will take in all of the unmissable 
sights and lesser-known gems while staying 
in a range of premium hotels that have been 

You’ll marvel 
at all these 
Tassie savings

hand-picked for their unique 
design and central locations.

Travelmarvel’s 10-day ‘Grand 
Tasman’ itinerary offers a number 
of guaranteed departure dates 
and features stops in some of the 
state’s most loved destinations, 
including Cradle Mountain, Port 
Arthur and Freycinet National 
Park. The tour is priced from 
$3,295 per person twin share, 
including early payment discounts.

Guests will start their journey in 
Launceston where they will enjoy a stay at 
the centrally located Hotel Grand Chancellor, 
new for Travelmarvel passengers in 2018/19. 

They will visit the Bridestowe Lavender 
Estate and sample a range of lavender-
inspired fare, hear fascinating convict 

stories on a guided tour of the 
Port Arthur Historic Site, cruise 
the Gordon River aboard the 
brand new Spirit of the Wild 
and sample some of Tasmania’s 
finest chocolate delights during 
a special tour at the House of 
Anvers.

Indulge in some of the finest 
produce on offer while dining 
at the Customs House Hotel 

in Hobart and Tall Timbers restaurant in 
Smithton. Travellers will also be immersed 
in the island’s rugged wilderness and 
countryside during overnight stays at the 
Cradle Mountain Hotel and Tall Timbers in 
Smithton, and enjoy unhindered views over 
the sleepy Waubs Bay at Beachfront Bicheno.
■ travelmarvel.com.au

BOOK IT NOW

Stargazing in  
the Sahara

Enjoy a rare 
shower in 
the desert

Catch our low fares  to London when you book now until June 30, 2018.
Travel until December 10, 2018.

Terms and conditions apply.      PHILIPPINEAIRLINES.COM   |        flyPAL   |   (1300) 887 822

ALL-IN ROUNDTRIP FARES

From ECONOMY
As low as

Sydney
Melbourne
Brisbane

AUD993
AUD978
AUD994

BUSINESS CLASS
As low as

AUD4,833
AUD4,817
AUD4,835
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INDUSTRYtalk

WITH CAPE Town currently experiencing 
a high profile, yet highly misinterpreted, 
water shortage, South African Tourism (SAT) 
has moved to reassure travellers that they 
shouldn’t deter any visits to the city.

Yes, it isn’t wise to take a bath if you’re 
visiting Cape Town right now (as you 
shouldn’t in a lot of places), but tourists also 
need to understand that they are not taking 
water away from locals when visiting, as 
many travellers no doubt fear.

In an interview at Indaba 2018 in Durban, 
Sisa Ntshona, CEO of SAT, said that tourists 
never consume more than one per cent of 
Cape Town’s water supply, even during peak 
season.

Mr Ntshona added that key to the overall 
issue was educating locals and visitors alike 
about making more responsible water 

consumption “the new normal … and not to 
default back to the old ways.”

“Staying away is not part of the solution. 
You’re not doing anyone a favour – you’re 
doing them a disfavour,” he remarked. 

“Become part of the solution – go there. 
However, we want you to be mindful of the 
water situation and act like a local. Also, if 
tourists stay away, you’ve got like 600,000 
jobs on the line.”

Mr Ntshona called for a balanced 
approach to enjoying a holiday and over-
indulging.

“There’s something about people feeling 
that they can contribute to something. It’s 
like carbon emissions: people are very aware 
about the carbon emissions they have and 
planting a tree makes them feel good to 
offset it.

“Similarly, we don’t want donations – we 
want you to go and enjoy your holiday. 
That’s how you’re going to help Cape Town 
come through this.”

A major issue since the start of the 
water “crisis”, which has actually been 
going on for a few years, has been the 

blowout of the problem in the media.
“We really had to go on an offensive 

campaign to inform and educate the locals 
and the rest of the world as to exactly what’s 
going on,” the SAT boss added, saying the 
city had halved its water consumption since 
restrictions came about.

Part of this offensive was the opportunity 
to share information with cities facing similar 
challenges, like Los Angeles and Sao Paolo 
(Brazil’s largest city), where water shortages 
receive less media coverage.

“Water shortages are not a South Africa 
phenomenon,” Mr Ntshona said. “It’s a global 
event. However, Cape Town is at the leading 
edge of the global phenomenon. But we 
want to share our story of it.”

THE CAPE 

CRUSADE 

MARK HARADA travels to Indaba 2018 in South Africa, where he finds a city, 
country, continent and very special guide rolling out the welcome mat.

A MAJOR ISSUE SINCE THE START OF THE WATER “CRISIS”, 
WHICH HAS ACTUALLY BEEN GOING ON FOR A FEW YEARS, 
HAS BEEN THE BLOWOUT OF THE PROBLEM IN THE MEDIA.

Top: Cape Town  
Above: Sisa Ntshona,  
CEO of SAT
Left: Madikwe
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INDUSTRYtalk

Mandela story mapped
Nobody embodies empowerment like 

Nelson Mandela and in the centenary of his 
100th birthday, SAT hopes Madiba, as he’s 
affectionately called, will empower millions 
to travel to the Rainbow Nation.

Using Mandela for tourism is nothing 
new; places like Robben Island and his home 
in Soweto have long been popular tourist 
haunts. But at Indaba 2018, SAT launched a 
special major initiative that promotes travel 
to South Africa through a focus on spots 
linked to the former SA President.

There are 100 destinations in all, ranging 
from the well-known Nelson Mandela 
Museum in Qunu and Nelson Mandela 
Capture Site in KZN, to lesser known spots 
like Fort Hare University (the first college he 
attended) and Sakhumzi Restaurant (one of 
Mandela’s favourites). 

Created in association with the Nelson 

Mandela Foundation, the initiative can be 
best enjoyed by downloading the Mandela 
Journey app, which showcases every 
location in the project. 

Like the people SAT hopes to motivate, 
Mandela loved travelling as he took to 
all corners of South Africa and indeed 
the African continent. So following in 
his footsteps seems the perfect way for 
passionate travellers to celebrate the man.

“Madiba, a global icon, was adored all 
around the world as intensely as he was 
at home,” Mr Ntshona said at the opening 
ceremony of Indaba, where the initiative was 
launched.

“He spent much time travelling around 
most parts of our beautiful continent – 
creating memories and inspiring hope for 
those around him.” 

Thanks to this new initiative, he’ll be 
doing so for some time to come.

Africa rising
In global terms, the African continent has 

a small slice of the tourism pie. But Derek 
Hanekom, South African Tourism Minister, 
takes a ‘glass half-full’ approach (even if the 
glass isn’t quite there yet).

Speaking to delegates at the official 
opening of Indaba 2018, Mr Hanekom 
recounted a sobering message he had just 
received from the Tourism Minster of Uganda.

“The bad news was…compared to the 
1.2 billion people who travelled globally last 
year, only 62 million of them came to Africa. 
That represents just five per cent of global 
travel,” he said.

“But there was good news in his bad 
news. There is no continent with more 
potential to grow than the African continent. 
And so that is the good news.

“You are here, buyers from 80 different 
countries in the world: you are in the right 
place. This is the place of growth; this is a 
place of opportunity.”

And amid the rhetoric came more 
definitive news that Indaba is in good shape.

Before ringing the bell to declare the 
event open, Mr Hanekom said there were 
1,747 buyers present, looking to do business 
with some 1,120 exhibitors. Among the 
participants were 27 buyers from Australia, 
which had one of the 10 biggest delegations, 
including Abercrombie & Kent, Bench Africa 
and Swagman Tours. 

Pictures by Mark Harada.
Traveltalk was a guest of SAT. The writer  
stayed at the Southern Sun Elangeni.

Above:  Bo-Kaap
Right: Indaba 

Below: Mandela 
statue, Drakenstein
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PROPERTYtalk: Advertorial

FAMOUS FOR a beach lifestyle and scenic 
surf spots, Sydney’s prestigious eastern 
suburbs are the perfect location for a local 
escape this winter.

With an expansive coastline that reaches 
more than 10 kilometres long, this shore 
line, ranging from Coogee to Watson’s Bay, is 
home to both local gems and global beach 
attractions, fresh dining and cafe options as 
well as an invigorating bar scene. 

Situated just three kilometres away 
from the coastline is Meriton Suites Bondi 
Junction, the area’s largest hotel. 

Located over a major transit hub and 
directly opposite Westfield Bondi Junction, 
which is home to hundreds of retail and 
specialty stores, Meriton Suites Bondi Junction 
offers utmost convenience for its guests. 

Meriton Suites Bondi Junction features 
333 self-contained suites within two tall 
towers, while a third tower, containing an 
additional 42 suites, is currently nearing 
completion.

“It’s been quite clear that Bondi Junction 
is a prime destination for local families and 
groups, who want to be close to the shopping 
and business epicentre, while not too far 
away from the beach,” said Matthew Thomas, 
Group General Manager of Meriton Suites. 

Offering premium accommodation, 
designed carefully to reflect the relaxed 
beach vibes, Meriton Suites’ range of suites 
are the perfect getaway option for a sought 
after ‘staycation’.

While the hotel ranges from oversized 
studio suites to a luxury three-bedroom 
collection of Penthouse Suites, which are 
perfect for special occasions and families 
wanting to stay together, there is a perfect 
suite for every guest. 

Reserve a Harbour view suite for an extra 
special touch to any memorable moment, 
with spectacular panoramic scenery across 
Sydney’s city skyline and famous Harbour. 

All suites are fully-equipped with 
oversized bedrooms, gourmet kitchens, 
along with the essential utensils for a home 
cooked meal, internal laundries and all the 
modern furnishings for a comfortable stay, 
including HD TVs in all bedrooms. Access 
to an on-site fitness centre and recreational 
area is also offered, which includes an indoor 
heated lap pool, spa and sauna.

All guests are kept connected with 
complimentary, unlimited Wi-Fi, found in all 
areas of the hotel including all suites, while 
all entertainment needs are also catered to 
with an extensive range of Foxtel channels 
available.

Bondi encapsulates an enchanting vibe 
during the crisp winter. Bondi Pavilion, lined 

with beachfront bars and restaurants, will 
be transformed into a Bondi Winter Magic 
Festival, with music shows, an ice rink and 
Ferris wheel in place for some mesmerising 
360 views over the pristine waters and golden 
shores, making it a prime time to stay. 

Those looking to reconnect with nature 
are treated to options of Bondi Beach, 
and even Centennial Park, located only a 
15-minute walk away from the hotel, which 
features gardens, ponds and statues, as well 
as walkways that are lined with impressive 
tree plantings and luscious greenery. 

Art lovers will revel in the many galleries 
that are scattered across the area, including 
the landmark Sea Wall that lines Bondi 
Beach, displaying a vibrant and eclectic 
series of graffiti art.

Bondi is also home to trendy cafes and 
food-oriented streets, perfect for dining out, 
while Deliveroo provides room service from 
a variety of local eateries right to the suite 
door, ensuring utmost comfort within the 
sophisticated confines of your suite. 
■ meritonsuites.com.au

- the place to be,  
even during winter

MORE THAN

Meriton Suites showcases a large collection of 18 hotels across Sydney, 
Brisbane and the Gold Coast. Perfectly positioned in prime locations with 
public transport only moments away on foot, while attractions and shopping 
precincts are situated nearby, guests are guaranteed a better stay. 

Standing tall as iconic landmarks amongst the city skylines, Meriton Suites 
parades incomparable views across the city and scenic surrounds, ensuring 
an unforgettable moment atop of their respective areas from the tallest 
buildings, with many of our iconic buildings soaring up to 77 floors high.

Ranging from oversized studio suites to one, two and three bedroom suites, 
Meriton Suites is the perfect accommodation option for both the corporate 
and leisure traveller. 

Famed for our 2 and 3 bedroom suites that no other hotel can rival, our suites 
are family-oriented and feature the necessary furnishings for the perfect 
stay, while our 1 bedroom suites offer ample living space and comfort, with a 
full sized separate bedroom, a second television and bathroom.

Installed with a range of Foxtel movies, sports and documentary channels, as 
well as flatscreen televisions and free unlimited Wi-Fi throughout the hotel, 
guests will also have all their entertainment needs met during their stay.

Our spacious apartment-suites are up to three times larger than a typical 
hotel room and are equipped with all the comforts of a home away from 
home. All suites provide ultimate convenience with gourmet kitchens and 
a supply of essential kitchenware and glassware for all to enjoy a home-
cooked meal. Premium services including Woolworths grocery delivery and 
room service powered by Deliveroo is also offered, ensuring our guests 
receive the most out of their stay. 

While a stay at Meriton Suites promises better value for money, the quality 
of our suites and facilities are never compromised with all hotels featuring 
recently refurbished appointments, while our introduction of new hotels to 
prime areas ensures a rising benchmark of hotel accommodation.

131 672 meritonsuites.com.au

JUST A HOTEL
Australia’s largest owner and operator of hotel 
rooms invites you to stay at their newest additions 
in its extensive, luxury collection.

MERITON SUITES SYDNEY AIRPORT

MERITON SUITES SOUTHPORT

MERITON SUITES HERSCHEL STREET, BRISBANE

BONDI JUNCTION 
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PROPERTYtalk: Review

NOW I know how Tarzan felt. 
There’s something deeply cathartic about 

waking up among the treetops, listening to 
the birds’ morning chorus, soaking up the 
serenity and feeling like you’re the king of 
the jungle.

Of course, Ao Nang in the Thai province of 
Krabi isn’t exactly darkest Africa, but you get 
the general idea.

I’d been invited to the Ao Nang Cliff Beach 
Resort & Spa to experience one of the six 
private pool villas that the four-star property 
recently added to its already impressive 
room repertoire. There are 172 rooms to 
choose from in total, across a variety of 
categories and price points, ensuring appeal 
and affordability to every kind of traveller.

The resort has an interesting topography 
in that in begins at street level and then 
gradually works its way up the mountainside 
until you reach the aforementioned pool 
villas at the top. These are lavishly and 
luxuriously decorated and, naturally, have 

their own pools, but it’s the tranquillity and 
privacy that you’ll appreciate the most, given 
that the resort is slap bang in the heart of 
this bustling beach town.

“Guests really get a sense of the 
destination when they look out of their 
window and see the beautiful Andaman Sea,” 
said Wolfgang Grimm, the extremely affable 
Vice President of Hotels Krabi, who own the 
Ao Nang property and several others in the 
area. He likens his accommodation offerings 
to “economy, business and first class,” 
guaranteeing something for everyone.

“We will meet most customers’ 
expectations for a location right in the centre 
of things but with no noise impediment.”

Handy for the town’s plentiful shopping 
and dining options, and just a short walk to 
the beach, Ao Nang has three restaurants, 
a spa and an infinity pool that has quickly 
become the signature feature.  

But what Wolfgang is clearly most proud 
of is the specially-built Andamana Beach 

Club, which gives guests (and particularly 
wedding parties) their own secluded stretch 
of unspoilt sand.

“There are no crowds and no tourism – it’s 
just a return to nature, where guests can find 
a little piece of themselves and where they 
can find peace. Instead of having a beach 
umbrella you have a mangrove forest above 
you and that makes all the difference in the 
world.”

While tourism is growing rapidly in the 
area, Krabi remains a relatively quiet little 
corner of Thailand. It has none of the over-
development or salacious activities that 
have tarnished other parts of the country. 
Authenticity is key here and that’s what Ao 
Nang strives to offer its clientele.

“When you meet the local people here, 
their personality is still very Thai,” added 
Wolfgang. “They are happy with very little 
and super happy to see visitors who are 
enjoying their culture. 

“That is what we need to maintain – it’s a 
big job in front of us but the authorities are 
aware. It’s hard to stop progress but there 
are at least initiatives to do that.”
■ aonangcliffbeach.com

JON UNDERWOOD checks out the Ao Nang Cliff Beach 
Resort & Spa in Krabi on southern Thailand’s west coast.

The Ao Nang is 
currently offering a 
dual-stay package 

in conjunction with the Andaman Beach 
Suites Hotel in Phuket. Guests can stay 
four nights in Phuket, followed by three 
nights in Ao Nang. The package is priced 
from THB32,240 to THB40,100 (approx. 
$AU1,340 to $AU1,670) depending on 
travel dates.  
Contact booking@aonangcliffbeach.com

On top of the world



A VIEW WITH A ROOM

411 rooms and suites

2 award-winning restaurants  

Hyde Lobby Bar

Complimentary 24 hour gym

Conference & meeting spaces  

 Overlooking Hyde Park 

Royal Lancaster London, Lancaster Terrace, London, W2 2TY
+44 207 551 6000  |  royallancaster.com
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SKYtalk: Advertorial

WITH THE introduction of its new Signature 
Service, Air Canada is melding together its 
premium products and services to create a 
seamless end-to-end travel experience for 
passengers on its mainline wide-body fleet, 
including the Boeing 787 Dreamliner and 
Boeing 777 aircraft used on its Australian 
routes. 

The airline’s decision to offer Signature 
Service on flights operated by all of its 
mainline wide-body aircraft – which in 
addition to B787s and B777s includes 
Boeing 767s and Airbus A330s – means 
the experience will also feature on key 
transcontinental routes, including the 
Vancouver-New York sector proving so 
popular with Australian travellers.

Signature Service customers receive priority 
service at every stage of the journey, including 
access to the airline’s airport concierge services 
and Maple Leaf lounges, expedited check-
in and security clearance, priority baggage 
handling and preferential boarding. 

A key element of the new experience 
is Signature Class – the new name for 
the airline’s award- winning International 
Business Class. Passengers in Signature Class 
now enjoy everything from new amenity 

kits to updated onboard menu items from 
celebrated Canadian chef David Hawksworth, 
along with and an expanded wine selection 
by sommelier Véronique Rivest. New mattress 
pads have also been added to Air Canada’s 
next generation lie-flat suites.

Vic Naughton, Air Canada General 
Manager, says Signature Service is the 
culmination of years of investment, during 
which the airline has sought to enrich every 
aspect of the premium customer experience.

“The result is that for Signature Class 
customers Signature Service starts at the 
moment they arrive at the airport,” says 
Naughton. 

“There to greet them are Air Canada 
concierges dedicated to assisting at every 
touch point – from the lounge to the gate. 
Onboard they experience our new Signature 
Class product, with executive pods in a 
one-two-one configuration offering all-aisle 
access. And then concierges are once again 
on hand upon arrival at their gateway.” 

Naughton claims one of the most 
important benefits Signature Service offers 
international travellers is consistency.

“Australian passengers know only too well 
that with some airlines you can fly business 

class all the way but what you can actually 
end up experiencing is different products 
on different sectors. With some airlines the 
reality is you never quite know what you are 
going to get. 

“But with Air Canada passenger can be 
confident they will experience the same 
Signature Class across our entire wide-body 
fleet.”

Another feature of Signature Service is the 
exclusive Air Canada Signature Suite, which 
is currently only available to passengers 
travelling to international destinations from 
Air Canada’s Toronto-Pearson hub. 

The Suite offers eligible customers an 
exclusive airport retreat, where they can 
dine à la carte at a complimentary, full-
service restaurant from a menu created by 
Hawksworth.

With Air Canada’s global capacity having 
increased 40 per cent over the last three 
years, Naughton says the airline’s success in 
continually refining its customer experience 
is remarkable.

“Customer experience is often a casualty 
of rapid growth, not just in the airline 
industry but across all types of business. 

“The fact that Air Canada has been named 
by Skytrax as the ‘Best Airline in North 
America’ six times in the last eight years, 
including 2017, shows that we have not just 
maintained our standards but continually 
enhanced them.”
■ aircanada.com

A CLASS ACT
Signature Service proves 
Air Canada remains



PROPERTYtalk: Review

NON-STOP YEAR-ROUND SERVICE 
BETWEEN MELBOURNE AND VANCOUVER 
BEGINS JUNE 3,  2018.

EXPERIENCE CANADA’S 
GORGEOUS COASTAL CIT Y

Vancouver is unquestionably one of Canada’s most beautiful cities with its panoramic mountain 
peaks, forest trails, sandy beaches and glittering skyline. Beginning June 3, we’ll offer the only  
non-stop service to the city from Melbourne, on our new Boeing 787 Dreamliner aircraft,  
which features three cabin classes: International Business Class, Premium Economy Class  
and Economy Class. Upon landing in Vancouver, connections are available to more than  
120 destinations in Canada and the United States. 

Book now at aircanada.com or through your travel agent.

Non-stop year-round service  
between Melbourne and Vancouver  
begins June 3, 2018.

FLIGHT FROM TO DAYS OF OPERATION DEPART ARRIVE

AC038 Melbourne (MEL) Vancouver (YVR) Tuesday / Friday / Sunday 09:40 07:35

AC037 Vancouver (YVR) Melbourne (MEL) Wednesday / Friday / Sunday 22:45 07:55+2

Beginning June 3, we’ll offer the only non-stop service to Vancouver from Melbourne on our new Boeing 787 Dreamliner 

aircraft which features three cabin classes: Signature Class, Premium Economy Class and Economy Class. Upon landing in 

Vancouver connections are available to more than 120 destinations across Canada and the United States.

For more information visit aircanada.com
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SKYtalk: Review

IT’S OFTEN said that first impressions 
count. As I began the long journey from 
Sydney to London, my first impression of 
Etihad Airways was of an airline of style and 
sophistication – one that really had its script 
together.

Greeted at the door by two dapper gents 
dressed in crisp white jackets and natty 
maroon ties, it felt like I was entering an 
exclusive flying country club. 

The cabin was laid out in a 1-2-1 
configuration with some passengers facing 
the rear of the plane. I’ve seen other carriers 
cram in an extra couple of seats in this 
section, but Etihad have gone for a modern, 
spacious and all-aisle access set up which 
guarantees privacy and comfort.

The decor reflected the desert home of 
the Abu Dhabi-based carrier, being a sandy 

montage of brown, beige and caramel, 
and was adorned with delightfully subtle 
authentic touches. 

As we prepared for take-off, I began 
imagining our A380 to be a luxurious 
Arabian caravan heading off into the desert. 
Of course, that could just have been the 
second glass of Piper-Heidsieck that our 
excellent cabin steward Alexandru gave me, 
but you get the general gist.

Settling into seat 25c was a bit like getting 
into the cockpit of a racing car: plenty of 
high-tech gadgets and snug as a bug in a 
flying rug. 

The large touch-screen TV was perfectly 
placed at the right height and distance 
while the accompanying noise-cancelling 
headphones ensured I could enjoy a huge 
array of films, TV shows, games and in-flight 
information, oblivious to my surroundings 
and the rather noisy American gentleman 
across the aisle.

It’s called ‘business’ class for a reason and 
those who really need to keep in touch with 
the office at 39,000 feet will be relieved to 

know Etihad offers the chance to purchase 
Wi-Fi onboard. There are also plenty of handy 
sockets for phones, tablets and laptops, while 
a large table provides adequate work space. 
There’s even an onboard lounge, called The 
Lobby, where you can relax and unwind after 
a hard day in the cabin.

For me, however, the real test of a 
business class experience on a long haul 
journey is really about two things: the food 
and the seat. 

With the former, I enjoyed one of the best 
meals I’ve ever tasted in the air, comprising 
of a delicious pea and mint soup with crème 
fraiche, followed by a tender cut of grass-fed 
fillet of beef with polenta chips, asparagus 
and red onion jam, while the lemon citrus 
tart with berry coulis was simply sublime. 

For those who like to eat when they want, 
Etihad also offers an all-day dining menu, 
featuring pastries, cereal, yoghurt, a yummy 
steak sandwich and pies.

As for the seat, it did just about everything 
except make the tea. You could move it 
backwards, forwards, in and out – it even 
offered an in-flight massage. 

Once fully-flat and with the added benefit 
of the full-size comforter and pillows, I slept 
soundly for large portions of my 22 hour 
journey. (Handy hint: for the taller flier, I 
would recommend the forward-facing 22k as 
it seemed to have a touch more space in the 
footwell than 25c).

This was my first experience flying with 
Etihad but hopefully it won’t be the last. 
The crew were exceptionally friendly and 
helpful and the silver service onboard was 
exemplary. You only get one chance to make 
a good first impression... and this one has 
left a lasting impression.
■ etihad.com

WHEN BUSINESS  
IS ALL CLASS
Traveltalk Managing Editor JON UNDERWOOD reviews 
the business class product of Etihad Airways.
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SKYtalk: Advertorial

BANGKOK AIRWAYS flies to more than 30 
destinations in Thailand and Asia, allowing 
travellers to explore the wonders of great 
civilisations, colourful cultures and pristine 
natural beauty. 

Boutique lounges for everyone 
Bangkok Airways welcomes all of its 

passengers to their boutique lounges to 
relax ahead of their flight with a variety of 
snacks and beverages. These span Thai and 
international favourites from traditional 
sticky rice cakes to pastries and popcorn, 
whetting your appetite for the airline’s 
gourmet in-flight meals.

Boutique lounges are a signature of 
Bangkok Airways and can be found at Bangkok 
(Suvarnabhumi Airport), Samui, Chiang Mai, 
Phuket, Krabi, Sukhothai, Trat, Siem Reap and 
Phnom Penh airports, among others. 

These lounges also offer an internet 
corner and free Wi-Fi so travellers can wrap 
up any important work, connect to friends or 
simply entertain themselves.

Boutique in-flight meals
Meals served onboard are prepared and 

delivered with the highest level of food 

safety standards. Every detail onboard flights 
are selected to give passengers a memorable 
journey.

Attentive service on every flight
Our care and service starts from your first 

step at check-in and continues to the sky. It’s 
just one of the reasons the airline has won 
multiple international awards.

Let Bangkok Airways take you into the 
heart of Asia.
■ bangkokair.com

■ VIRGIN ATLANTIC and Virgin 
Australia have expanded their 
code share partnership, providing 
Aussies with smoother connections 
between the two countries. A new 
daily connection to Sydney through 
Hong Kong in addition to Melbourne 
is available to book now for travel 
from July 2. New domestic Australia 
connections have been added to the 
code share – Adelaide to both Sydney 
and Melbourne and Canberra to 
Melbourne.  
virginaustralia.com

■ QANTAS HAS ordered six 
additional Boeing 787-9s to fly on its 
international network, bringing its 
fleet of Dreamliners to 14 by the end 
of 2020. The new aircraft will enable 
the airline to accelerate retirement 
of its last six Boeing 747s – an aircraft 
type that has been in its fleet in 
various forms since 1971.  
qantas.com

IN BRIEF Fly boutique, feel unique  
with Bangkok Airways  
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SKYtalk: Interview

Q: Mark Dunkerley did a great job 
turning around Hawaiian Airlines’ 
fortunes. How do you plan to 
continue his good work?
A: Hawaiian Airlines’ future is much more 
secure than it was when Mark became CEO 
15 years ago and when I joined the company 
in 2005. Mark and I shared a philosophy 
that this is a business where we should take 
calculated commercial risks. 

This explains our decision to invest in 
aircraft and expand our network shortly after 
the company emerged from bankruptcy in 
2005 and right around the time the 2008 
global financial crisis hit. Our bet has paid off.

In the first quarter of 2018 we generated 
more revenue and carried more guests than 
at any first quarter in our history and we’ve 
been able to use that financial success to 
reinforce our balance sheet.

Q: What is it about the company that 
appeals to you so much?
A: This airline is unique. The Hawaiian 
culture and environment inform everything 
we do. Our employees are part of the local 
community and so is the airline. We are very 
proud to contribute to the economic vitality 

of Hawaii and welcome millions of guests 
each year to our home.

Q: Your recent order for Dreamliners 
marks an exciting chapter in the 
airline’s history.
A: Choosing the 787 Dreamliner was very 
much a decision for our long-term future. It 
combines excellent comfort for our guests 
with fantastic operational performance.

Many design elements provide a more 
enjoyable environment for our guests; the 
extra-large windows, the higher ceilings, 
larger overhead baggage bins – and the 
composite airframe which will allow us to 
pressurise the cabin to the equivalent of a 
much lower altitude. 

Customers of the 787 have said this 
makes them feel less tired and jetlagged. It 
is also an ultra-efficient aircraft with low fuel 
burn, which reduces emissions and allows us 
to keep fares affordable.

Q: Is there anything else coming up 
in the pipeline that excites you at 
Hawaiian?
A: One of the most important things we’re 
doing this year is bringing the A321neo into 

our fleet, primarily to operate between the 
U.S. West Coast and the Hawaiian Islands. 
For our long-haul markets like Australia, 
New Zealand and Asia, this will free up 
some of our existing wide-body fleet to add 
additional frequency to existing routes – or 
to potentially launch new ones.

Q: For any Aussies who haven’t flown 
HA yet, what can they expect from 
your airline?
A: The contemporary Hawaiian culture is 
vibrant and very much alive among our 
employees who genuinely care about our 
guests. The moment you step onboard 
you are embraced by Hawaiian culture 
and hospitality. That authentic Hawaiian 
experience is what sets us apart.

Q: Why do you think Hawaii remains 
such a favourite holiday destination?
A: Our unique culture, our climate and our 
environment are what make Hawaii the iconic 
destination it is. There are so many options; 
from the ‘stop and drop’ lay by the pool or 
beach vacation, to water and adventure sports, 
to sophisticated dining and luxury experiences 
– there is something for everyone.

I think that’s why people fall in love with 
Hawaii and come back again and again to 
experience Hawaii’s renowned Aloha Spirit 
and to explore more of the many aspects of 
the Hawaiian Islands.
■ hawaiianairlines.com

After bankruptcy a decade ago, Hawaiian Airlines has now become 
one of the success stories of the airline business. In this exclusive 
interview, Peter Ingram, President and Chief Executive Officer, 
explains how the company aims to maintain its success.

THE SECRET OF  

OUR SUCCESS
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AMERICAN AIRLINES has appointed one of 
Australasia’s top celebrity chefs to offer his 
highly-awarded style of cuisine to Oceania. 

Sean Connolly (pictured right) has been 
introducing his knowledge of local cuisine 
to premium cabins on all AA flights from 
Sydney to the U.S. since March. 

Travellers on selected routes will 
experience Sean’s nod to local produce, 
where local proteins have been used 
wherever possible, such as Queensland 
prawns and blue eyed cod, as well as also 
incorporating several of his own branded 
products into the recipes. 

English-born but Australian raised, Sean 
is one of Australasia’s most respected and 
recognised chefs. His career spans across 
TV shows, cookbooks and restaurants – all 
of which celebrate Sean’s love affair with 
multicultural dining and quality food. 

His Australian venues include The 
Morrison in the heart of Sydney’s CBD, The 
Balcony Bar and Restaurant in Byron Bay 
on the far north coast of NSW and Sean’s 

Kitchen in Adelaide.
“American Airlines has a wonderful 

commitment to using local ingredients, 
which is completely in line with my food 
ethos,” said Connolly. 

“The menu I have curated is simple, 
honest and rustic – made with the best 
possible, locally sourced produce.” 

As part of Sean’s menu, customers can 
enjoy dishes including Moroccan chicken with 
chickpea casserole and potato gnocchi with 
wild mushroom cheese sauce. For dessert, 
there’s crème caramel with rum-soaked raisins.

“A focus for American Airlines is providing 
expanded menus and a personalised 

CELEBRITY CHEF 
WITH HIS EYES  
ON THE SKIES

service,” said Laura Evans, Marketing 
Manager ANZ, American Airlines. 

“We have worked closely with Sean, who 
is a great asset for the brand, to develop 
this new offering to ensure that all business 
and premium economy meals are healthy, 
delicious and customised to your travel.”

American Airlines and American Eagle 
offer an average of nearly 6,700 flights per 
day to nearly 350 destinations in more 
than 50 countries. The airline has hubs in 
Charlotte, Chicago, Dallas/Fort Worth, Los 
Angeles, Miami, New York, Philadelphia, 
Phoenix and Washington D.C.
■ americanairlines.com.au

American Airlines, Flagship and the Flight Symbol logo are marks of American Airlines, Inc.
oneworld is a mark of the oneworld Alliance, LLC. © 2018 American Airlines, Inc. All rights reserved.

 Elevating premium, 
 on the ground and 
 in the air.
 Flagship® Lounge
Chef-inspired food options, specialty 
drinks and a relaxing atmosphere. Just a 
few reasons to make Flagship® Lounge the 
first stop on your trip. 

Fully Lie-Flat Seats Amenities
From noise-cancelling headphones 
to sophisticated Casper bedding, 
we have your every comfort in mind. 

Stretch out on our fully lie-flat seats with 
direct-aisle access.



30   |   W W W . T R A V E L T A L K M A G . C O M . A U
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QATAR AIRWAYS continued its aggressive 
approach to Australia last month with the 
delivery of an A380 to take over its services 
out of Perth.

The world’s best airline* now has three of 
its 10 A380s based Down Under.

It is also heavily promoting its network 
reach to more than 45 European destinations 
to the Aussie market, plus the current offer 
of a visa-free and accommodation-free 
stopover for those who want more than a 
transit in Doha.

Qatar Airways has enjoyed steady growth 
in departures from Perth since flying into the 
destination in 2012. As current constraints 
block it from adding frequency to the route, 
bringing in the bigger plane was the only 
way it could meet that extra demand.

“The deployment of the A380 is a 44 per 
cent increase in seats (109,000 extra a year), 
but at the same time we offer something 
in exchange,” said Adam Radwanski, Qatar 
Airways Senior Manager for Australasia. 

“We offer our customers an elevated 
experience and a growing European network. 
As the A380 touched down in Perth, another 
aircraft touched down in Cardiff, our newest 
destination in Europe. It will be followed by 
Mykonos, Malaga and so on.

“We have the right network to support 
our Australian operations. 

“The offering Qatar is bringing to WA is 
not only a five-star product: we are offering 
a fantastic choice in the way of destinations 
and an amazing stopover in Doha, that you 
can essentially have for free.”

Qatar Airways now offers 517 seats daily 
out of Perth to Doha. The flight departs at 
11.05pm, arriving in to Qatar at 5.55am. It 
is scheduled to start the return leg at 2am, 
arriving back in to WA at 6.25pm. Connections 

on to Europe are favourable as well.
Eight of those 517 seats are first class 

suites that allow two people to dine 
together while sitting face-to-face, or for the 
passenger to sleep comfortably in a flatbed 
that’s longer than two metres.

There are 48 seats in business class that 
was recently voted the best in the air*. It 
boasts an a la carte menu of more than 40 
chef-designed dishes that can be ordered 
and enjoyed at almost any stage of the flight. 

There’s also The Lounge, where 
passengers can mingle with others in 
business class (and first class) while enjoying 
a drink and a snack.

The bottom floor comprises 405 economy 
class seats, with the airline providing a little 
more room than many other economy class 
offerings. If you are a Privilege Club or One 
World member, you can grab one of the 56 
seats upstairs and enjoy even more space.

* Skytrak World Airline Awards 2017

AIRLINE 
MAKES  
HISTORIC 
LANDING
BRAD ELDBOROUGH 
was on the ground for 
Traveltalk as Qatar Airways 
celebrated the arrival of its 
first A380 into Perth.

Right to  
the hub

Kevin Brown, Chief Executive Officer 
Perth Airport, said the arrival of the 
Qatar Airways A380 was another major 
step towards Perth becoming Australia’s 
recognised western hub.

He added that there were more 
exciting partnerships being worked on, 
with direct flights to Japan and India 
being discussed. Non-stop flights to 
Vietnam are also high on his wish list.

“This is the start of our next push 
not just into Europe with these flights, 
but Tokyo, Shanghai and Mumbai. 
There are key target markets for Perth; 
strong markets geographically on our 
doorstep,” he said. 
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CRUISEtalk

REGENT SEVEN Seas Cruises has 
completed its multi-million, fleet-wide 
refurbishment program by unveiling 
the newly-redesigned Seven Seas 
Mariner.

The ship completed a 20-day 
dry dock in France recently and 
has re-emerged with new culinary 
experiences, suite designs and 
completely renewed guest spaces.

“With the culmination of our fleet-
wide refurbishment program, and with 
the construction of Seven Seas Splendor 
underway, we are perfecting luxury and 
indeed have the most luxurious fleet 
at sea,” said Jason Montague, President 
and Chief Executive Officer for Regent 
Seven Seas Cruises.

All the restaurants onboard received 
a stylish redesign with enhanced 
art and décor while the pool deck 
boasts a new open layout and teak 
flooring throughout. Guests can 
enjoy expanded lunch selections at 
the outdoor pool grill, while inside all 
public spaces received new carpeting, 
world-class art, furniture and décor.

Seven Seas Mariner is now 
repositioning to the Pacific Northwest 
to take travellers on seven-, 10- and 
11-night Alaska itineraries, which 
alternate departures from Vancouver 
and Seward. 
■ rssc.com

CUNARD IS about to take on a distinctly 
Aussie flavour with the cruise line 
announcing a series of partnerships with 
local companies ahead of a season Down 
Under for Queen Elizabeth.

Four key brands will join forces with 
Cunard during Queen Elizabeth’s two-
month Australian season in February and 
March 2019. The brands are R.M.Williams, 
Akubra, whisky distillery STARWARD and the 
Australian Dance Theatre.

The move will see Cunard’s famous 
Bellboys swap their trademark red and black 
uniforms for a new Australian outfit to be 
designed by R.M.Williams and Akubra and 
worn throughout the famous ship’s local 
season.

“All our partners are respected names in 

their fields so we’re delighted to join forces 
with them for the season with a range 
of initiatives which we think will be very 
popular – and maintain Cunard’s tradition 
of turning heads in this market,” said Sture 
Myrmell, President of Carnival Australia.

The cruise line has also announced it will 
go even further the following summer, with 
Queen Elizabeth set to return to Australian 
waters for 101 days of cruising, from 
December 2019 to March 2020.

Launched in 2010, Queen Elizabeth 
features more than 10 restaurants and 
cafes, a games deck, a two-storey library, 
a ballroom and a three-deck Royal Court 
Theatre seating 800 guests and offering 
private boxes.
■ cunard.com

Welcome to this  
giant of the sea
ROYAL CARIBBEAN has welcomed the 
world’s largest cruise ship with the much-
anticipated launch of Symphony of the Seas.

The 25th ship in the company’s fleet, the 
Oasis-class vessel is 72 metres tall and 362 
metres long. She will welcome 5,518 guests 
at double occupancy in 2,759 staterooms, 

including 28 additional balcony rooms that overlook the ocean or signature Boardwalk 
neighbourhood. 

“Symphony of the Seas is the latest example of how our people work to push the 
envelope of innovation with each new ship,” said Richard D. Fain, Chairman and CEO of 
Royal Caribbean Cruises.

Among her many features, Symphony has the Ultimate Abyss (the tallest slide at sea), 
Battle for Planet Z (glow-in-the-dark laser tag) and Escape the Rubicon (an escape room 
race against the clock).

“Symphony will take family vacationing to an all new level with energy and options 
never before found in one place,” said Michael Bayley, President and CEO, Royal Caribbean 
International.
■ royalcaribbean.com.au

The Queen gets an

AUSSIE 
ACCENT

MEET THIS 
MODERN 
MARINER
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PONANT IS celebrating its 30th birthday with 
a host of special events, activities and offers 
for cruise passengers.

It was in April 1988 that a group of 14 
enthusiastic French merchant seamen 
formed Compagnie des Iles du Ponant. Three 
decades later and the modern fleet of small 
luxury expedition ships (which includes 
the original yacht Le Ponant) is expanding 
further – doubling – to meet global demand 
and opportunities.

“What an exciting company to be a part 
of,” said Sarina Bratton, Chairman Asia Pacific 
and special advisor to the board of PONANT 
in Marseille.

“When we opened the doors in Sydney 
just four years ago, there were four ships 
in the company and APAC represented less 
than five per cent of global revenue. Today 
we have five ships and represent around 25 
per cent of global revenue.”

By 2021 PONANT will have a fleet of 12 
ships sailing the globe and 460 departures 
spanning the Antarctic to the Arctic including 
Alaska, the Amazon and Orinoco rivers, the 
Scattered Islands, the Kimberley, Papua New 
Guinea and soon the geographic North Pole. 

To mark the anniversary, guests will be 
able to purchase a collection of limited-
edition clothing and travel accessories 
onboard. A book will also be released for 
sale later this year retracing the history of 
the company through photographs and 
testimonials from PONANT companions.

This year will also see the launch of the 
first two luxury expedition ships in the new 
PONANT EXPLORERS series, Le Lapérouse and 
Le Champlain, with a documentary closing 
the celebrations.

“PONANT globally and PONANT Asia 
Pacific are huge success stories and the 
momentum continues to build pace with a 
total of 12 pioneering ships in our fleet in 
2021,” added Ms Bratton. 

“We have valued distribution partners and 
loyal guests who keep coming back again 
and again and again.

“As the world leader of luxury expeditions, 
we can show our guests (past and new) 
more of the world’s incredible and remote 
destinations in the youngest and most 
ecologically sustainable fleet. Exciting times 
indeed.”
■ en.ponant.com

Ringing the 
bell in Asia
MSC CRUISES have announced that 
their second Meraviglia-class ship, MSC 
Bellissima, will enter service in March 
2019 and will be deployed in Asia in 
spring 2020. 

Following her inaugural season in 
the Mediterranean next summer, MSC 
Bellissima will bring a range of cutting-
edge innovations to China and Japan. 
These will include the longest LED Sky 
Screen at sea (80 metres) and a 96-metre 
Mediterranean-style promenade, 
designed to become the social hub of 
the ship.

Guests will also be able to enjoy 
new and exclusive Cirque du Soleil at 
Sea shows every night as well as the 
MSC Yacht Club, with new features and 
luxurious accommodations spanning 
three decks, private facilities and 24-
hour butler service.
■ msccruises.com.au

Guests  
receive a
BIRTHDAY  
BONUS

The original vessel that started it all, Le Ponant. 
Picture courtesy PONANT/Francois Lefebvre

MSC Bellissima is  
heading to Asia

LUXURY SMALL SHIP ANTARCTICA EXPEDITIONS
PONANT, World Leader of Luxury Polar Expeditions, are experts with over 20 
years of polar expedition experience. Onboard the world’s youngest ice-rated 
luxury expedition fleet, accompanied by an experienced Expedition team, your 
clients will enjoy Zodiac® outings that will enable them to discover the Antarctic 
Peninsula’s icy vastness and prolific fauna, visit the remote Falkland Islands and 
South Georgia with their thriving habitats of seabird colonies and penguin 
rookeries, or explore the South Orkney Islands, a haven for nesting chinstrap 
penguins and a favourite hunting spot for leopard seals.

Book now to save up to 30%* on Antarctica 2019-2020 Luxury Expeditions.

EMBLEMATIC ANTARCTICA: Departs 26th February 2020. 10 nights from $11,810 pp* 
THE GREAT ADVENTURE: Departs 28th February 2020. 15 nights from $15,020 pp* 
THE ANTARCTIC ODYSSEY: Departs 19th November 2019. 20 nights from $19,410 pp* 
BEYOND THE POLAR CIRCLE: Departs 9th February 2020. 16 nights from $19,564 pp* 

Contact our PONANT Cruise Consultants on: 
1300 737 178 | reservations.aus@ponant.com | au.ponant.com

*Ponant Bonus fare per person, in Australian Dollars, based on a double occupancy in a Superior 
Stateroom, including port taxes, yield managed, correct at time of writing – 03/05/2018. Photographs: 
© PONANT: Laurence Fischer, F. Lefebvre. ABN: 35 166 676 517.

WORLD LEADER OF
LUXURY EXPEDITIONS
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SILVERSEA, A world-leading provider of 
luxury travel experiences, celebrates 10 years 
of luxury expedition cruising this month.

Since becoming the world’s first luxury 
cruise line to launch a range of expedition 
voyages in 2008, Silversea has continuously 
redefined notions of travel with its 
pioneering itineraries; the unmatched 
quality of its expedition team; and its fleet of 
deluxe, intimate ships. 

In the past decade, many noteworthy 
milestones have been reached by Silversea, 
establishing the cruise line as a world-
leading travel authority and the leader in the 
field of expedition.

Each destination on all expedition 
itineraries is individually scouted by 
Silversea’s knowledgeable team of travel 
experts - a process that often takes a number 
of years - in order to ensure guests’ safety 
and comfort, and to guarantee the potential 
for an enriching travel experience. 

It is through these comprehensive 
scouting missions that Silversea has 
discerned itself as an artisan of experiences, 
unlocking the world’s most remote and 
captivating destinations for guests, who 
travel deeper in ultimate luxury.

“A decade ago, we set out to unlock 
the world’s most authentic travelling 
experiences for those with a sense of 
curiosity,” said Manfredi Lefebvre d’Ovidio, 
Silversea’s Chairman. 

“In superlative comfort, we have enabled 
our expedition guests to enjoy the planet’s 

remotest, most beautiful destinations – 
many of which were previously unvisited by 
any cruise line. 

“Whether visited by land or sea, there 
exists an endless number of stunning places 
to explore. I look forward to discovering these 
destinations with our guests in the future.”

The first of these spectacular expedition 
destinations was Svalbard, an isolated 
Norwegian archipelago that is rich in natural 
wonders. 

Intimate in its proportions and with true 
go-anywhere capabilities, Silversea’s Silver 
Explorer left London for the remote northern 
waters on June 3, 2008, passing under Tower 
Bridge to commence a dawning age of 
expedition in the cruise line’s identity. 

Later in the same year, Silversea 
enabled guests to explore Antarctica 
in unprecedented comfort. Silversea’s 
breakthrough range of expedition cruises 
was instantly popular with those in search of 
an authentic new adventure.

In 2012, after an extended scouting 
period, the cruise line became the first to 
launch itineraries to the Russian Arctic and 
along the west coast of Africa. Utilising the 
expertise of its team and on-the-ground 
knowledge, Silversea was able to elevate the 
concept of six-star expedition.

The following year, Silversea acquired 
Silver Galapagos and became the first 
company to bring an ultra-luxury product 
to the Galapagos Islands. It then recruited 
and began familiarising local tour guides 

with the concept of luxury travel in order to 
combine regional knowledge with ultimate 
onboard service. 

This principle was representative of the 
cruise line’s commitment to exceptional 
standards of comfort and explorative 
authenticity, which continues to this day. 
In 2014, Silversea welcomed guests on 
expeditions to the Galapagos Islands, which 
have proved to be enduringly popular.

In the same year, Silversea acquired Silver 
Discoverer, which enabled the company 
to expand its expedition offering into new 
territories, such as the Northwest Passage 
and the Russian Far East. 

Both expeditions took a great deal of 
planning and sold out instantly due to 
the innovative nature of the challenging 
itineraries. Silver Explorer was one of the only 
ships to successfully navigate through a 
particularly treacherous Northwest Passage 
in 2014, with many others failing to battle 
the icy conditions.

Last year, Silversea continued to challenge 
conventions to deliver new experiences. 
Ahead of the conversion of Silver Cloud – a 
crossover vessel which encapsulates the 
union of ultra-luxury and go-anywhere 
adventure – Silversea added Bangladesh to its 
extending list of destinations – a world-first.

The latest destination to be announced by 
Silversea is The Philippines; here, guests will 
have a chance to snorkel with whale sharks, 
visit rice terraces and explore the country’s 
beautiful landscape in a jeep. Guests of 

CELEBRATING

10 YEARS  
of Silver service

Silver Cloud
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Silversea can expect plenty of new, unique 
destinations to come.

At the end of 2015, Silversea launched 
the Shackleton expedition collection, which 
was built around the sailing routes taken 
by Sir Ernest Shackleton and his team. Now, 
providing guests with access to the path 
less travelled, Silversea announces nine 
new itineraries that will form the Explorer’s 
Collection. 

Following the routes of famous 
expeditions from bygone times, these 
nine cruises will feature special onboard 
lectures from historians, archaeologists and 
VIP speakers from the Royal Geographical 
Society; a fascinating collection of 
documentation, which is on loan from the 
same source; exclusively crafted menus 
that capture the camaraderie of historic 
expeditions; and various onshore activities 
to sites of historic interest.

Silversea has brought innovation to 
the cruise industry in many forms, yet it 
is through the expertise of its onboard 
expedition team that the cruise line excels. 

Each expedition carries a knowledgeable 
team of trained experts that enriches the 
travel experience for guests. They share 
insights on local culture, history, ornithology, 
marine biology and numerous other topics. 

With a dedicated expedition training 
manager and a mentoring scheme for new 
expedition staff, the depth of knowledge 
and professionalism attained is unparalleled.

“It seems like only yesterday that 

Mr. Lefebvre d’Ovidio and I had our first 
discussion,” said Conrad Combrink, SVP 
Strategic Development Expeditions and 
Experiences of Silversea. 

“After a few minutes of conversation, I 
knew that this outlandish idea was going to 
be extremely successful. The experiences that 
we have delivered to our guests were once 
considered untenable in a luxurious context. 

“Yet we have transformed the industry 
to enable travellers to reach the world’s 
most beautiful and secluded destinations 
in utmost comfort. Our new Explorer’s 
Collection is the ultimate in Silversea 
expedition and I am excited to share these 
experiences with our guests.”

Silversea Expeditions offers guests a 

comfortable, intimate and convivial onboard 
lifestyle where they can feel at home as they 
explore secluded realms. 

Guests will enjoy ocean-view suites, 
gourmet cuisine, the personalised service 
of a butler and a generous selection of 
all-inclusive shipboard amenities, including 
complimentary beverages, wines and spirits 
served throughout the ship, stocked in-suite 
beverage cabinet and unlimited free Wi-Fi.

* Guests booking by June 30 can take 
advantage of Silversea’s 10 per cent ‘Early 
Booking Bonus’ offer on select voyages. Terms 
and conditions apply. Offers are subject to 
change and can be withdrawn at any time.
■ silversea.com



DARE TO BE
AMAZED.

LET US TAKE YOU CLOSER
TO THE AUTHENTIC BEAUTY

OF THE WORLD

HOW FAR WOULD YOU GO TO BE AMAZED? You haven’t really seen the world until you’ve seen it on  
Silversea Expedition. Our Fleet of specially equipped intimate vessels will take you to places no other luxury ship 
can reach. Together with a team of expert leaders you will witness first-hand the secrets that make this planet so  
beautiful. Authentic beauty is only an expedition away, so how far will you dare to go? #ThisIsSilversea

Select from our range of exclusive offers, designed to bring you closer to every adventure experience. Free Economy 
Class Air to the Kimberley or the Arctic, both with reduced Business Class Air upgrades available. All-Inclusive Packages 
comprised of flights, hotel stays, and transfers to the Galapagos Islands, Antarctica, and a careful curation of everything 
inbetween. Terms and conditions apply. Contact Silversea on 1300 306 872 or visit our website to find out more.

PETERMANN ISLAND, ANTARCTICA

Intimate Ships • Ocean-View Suites • Butler Service • Zodiac® and Shore Excursions • Complimentary Beverages Untouched Lands • Up to 22 Expedition Experts • Marine Exploration • Land Adventures • Endemic Flora & Fauna
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WHAT IS Hawaii if not America’s most 
remarkable island treasure? 

Oahu’s cultural attractions could keep you 
clear of the beach for weeks, or you could surf 
its famed North Shore until you grow gills. 
Maybe just fix a hammock to a tall palm and 
spend your days plucking away on a ukulele?

Tropical Kauai is the sparkling emerald of 
the Pacific, a garden oasis of striking natural 
beauty and Hawaii’s oldest major island.

These beautiful diversions raise some 
serious questions for the intrepid traveller – 
if a coconut falls from a tree and lands in the 
sea, does it still make a sound? Do parrots 
speak Polynesian? Of course, there’s only one 
way to find out...  

OAHU
Begin your cultural expedition in 

Honolulu. Rise and grind your way to 
the spectacular summit of Leahi, known 
otherwise as Diamond Head, the geographic 
wonder that stars in countless photos shot 
from famed Waikiki Beach. 

The panoramic views of Honolulu Waikiki 
and West Oahu are memorable. The appetite 
you’ve summoned will be well deserved – you 
could grab a quick bite from one of the food 
vendors operating at the park, or head out 
to Waiola Shave Ice to dine with the locals as 
they feast on azuki bowls – ubiquitous shaved 
ice made with azuki beans, mochi balls and 
sweet condensed milk. 

Roll on to Oahu’s North Shore to explore 
cosy Haleiwa – this is a popular tourist 

Explore this  

ISLAND TREASURE
Here, award-winning travel writer FLASH PARKER 
takes us on a personal tour of two islands, showing 
why Hawaii is such a perfect destination for 
adventurers of all ages.

The view over Oahu  
Above: Oahu’s legendary 
North Shore

HAWAII



destination but gone are the crowds and the bustle of Honolulu proper. 
Visit Deep Ecology for some sweet surf gear, place an order for 

a custom surfboard at Strong Current, or shop for a handmade 
ukulele to accompany you to hammock time. 

Visit the North Shore Soap Factory, located in the Waialua Sugar 
Mill; the old mill is now home to numerous shops and pop ups, 
selling everything from coffee (fun fact: Hawaii is the only state in 
America that grows coffee) to handcrafted chocolate. 

Time now for what you’ve come all this way for – a visit to one of 
the North Shore’s legendary beaches. You don’t have to be a surfer 
to appreciate the soft sand, blue sea and picturesque setting of the 
North Shore. 

Sunset Beach features swells that can rage to six metres in the 
winter, but the break is quite far off shore and the beach itself is 
stunning. Waimea Bay Beach Park is another top place to unwind – or 
rip some truly gnarly waves. When the big waves are breaking, there’s 
a good chance you’ll spy some of the world’s finest pro surfers.

Sign up for an excursion with Wild Side Specialty Tours and see 
the deep blue side of Oahu few experience. Expeditions grant 
guests face-to-face meetings with wild dolphins, sea turtles, sharks, 
rays and whales on safe, personal guided trips that always feel like 
once-in-a-lifetime experiences.

Set aside a few hours to explore the sublime Honolulu Museum 
of Art; open since 1927, the collection includes more than 50,000 
pieces. Explore the history of art in Hawaii or experience the large 
collection of Japanese and Chinese pieces. 

KAUAI
Time to explore Hawaii’s most underrated island. With its wide-

open spaces, great beaches and tropical gardens, Kauai has long been 
Hawaii’s hidden gem, a family-friendly hangout and perfect escape. 

Set out for the North Shore – Kauai’s chilled-out surf paradise – 
where you’ll find the Kalalau Trail, your gateway to the Na Pali Coast, 
Hanalei Town and the Limahuli Garden and Preserve. The trail is a 
quintessential bit of Kauai and one of the most remarkably beautiful 
destinations that the Hawaiian Islands have to offer. 

Beginning at Ke’e Beach and ending at Kalalau Beach, the trail 
runs for 17 kilometres and whips up and down over sea cliffs, 
through green valleys and past towering waterfalls. The trail is 
demanding and requires a full day from even experienced hikers. 

Many visitors opt instead to hike three kilometres to Hanakapiai 
Beach, where monk seal and whale sightings are common. If you’re 
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1.800.367.2525

of Honolulu
The Crown Jewel

On the gracious side of Diamond Head, just minutes 
away from the excitement of Waikiki, your peaceful 
paradise awaits. The Kahala o�ers a timeless and 

truly remarkable escape from the ordinary. 

Time is precious. Spend it graciously.

Exploring Jurassic Park with 
Jack Harter Helicopter Tours
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WHERE TO STAY
OAHU Halekulani is neither a hotel nor a resort – it is a Hawaiian experience unlike any 
other. Diamond Head suites offer tremendous views, the common areas feature unbelievable 
floral displays and the restaurants, including La Mer and Orchids, will put you into a food 
coma of the highest calibre. What’s more, the beach is never more than a few metres away. 
halekulani.com

KAUAI Aqua Kauai Beach Resort is sensational in itself – the centralised location makes 
day trips to any place on the island a breeze. About half of the rooms feature ocean views 
and room rates are some of the most affordable in Hawaii (extra night specials make 
package deals a steal). 

The grounds are well tended with open grassy areas, fantastic pools, a spa and outdoor 
dining facilities. But what makes Aqua Kauai especially alluring is the beach; kilometre 
after kilometre of golden sand, spectacular seaside vistas and dramatic surf coupled with 
incredible sunrise views. kauaibeachresorthawaii.com

WHERE TO EAT
Get acquainted with Kauai by way of food writer Marta Lane’s excellent handbook, A 

Taste of Kauai, which promises to guide you from seed to table on a “culinary romp through 
paradise,” in which she explores farmers markets, fine dining outfits, cultural hotspots, food 
trucks and more. 

Tasting Kauai Food Tours offer two distinct culinary adventures – a Taste of Kilohana, an 
off-menu, three-course Kilohana Plantation experience – and the one-hour Farmers Market 
Tour, though either can be tailored to your taste buds. Perfect for families. tastingkauai.com

not keen on the hike itself, you can park at the 
trailhead and visit the beach for the day. 

After your trek, zip back toward Hanalei 
Town and visit Trucking Delicious, the 
gourmet grilled sandwich outfit usually 
located between Hanalei Liquor and Tropical 
Taco. The Angry Goat is something of a 
revelation, though Lili’s Cristo has become a 
local favourite. 

Pink’s Creamery is ready to reward your 
trekking efforts with a wide selection of ice 
cream and smoothies, while locals swear 
by Hanalei Taro and Java Kai, where you 
can find Shoyu pork belly specials and the 
island’s best pre-hike breakfast, respectively.

The Kilohana Sugar Plantation is a 
historical landmark that includes the 
Tudor-style Gaylord Mansion, the Koloa 
Rum Company, the Makiko Lounge, a Luau 

centre, a farm where you can run among the 
pineapples and play with goats and pigs, 
and the award-winning Gaylord’s Restaurant, 
run by executive chef Todd Barrett. 

Ingredients are locally sourced, while 
Kilohana’s farm grows much of the produce 
used in the kitchen. Gaylord’s is well-known 
for hosting a fabulous Sunday brunch. 

Smith’s Family Garden Luau is consistently 
ranked as the best luau on the island and 
with good reason; the family puts on an 
amazing show. 

Watch the fellas heft the massive Kalua 
pig out of the underground imu oven, pile 
your plates high with island staples (you’ll 
need a big bowl for your poi), work off a 
bit of the meal by posing with peacocks 
and hop up on stage for a hula lesson with 
the always-entertaining and incredibly 

welcoming Kamika Smith, General Manager 
and ukulele virtuoso. You’ll leave having felt 
the spirit of aloha. 

You’ll be awestruck by the Limahuli 
Garden and Preserve, part of the National 
Tropical Botanical Garden system. Set in a 
tropical valley on Kauai’s North Shore (which 
was the setting for Jurassic Park), Limahuli 
Garden is flanked on one side by the spine of 
Makana Mountain and on the other by the 
Pacific Ocean. 

The gardens are home to ancient 
terraces built by early Hawaiians and from 
the highest point on the preserve you can 
sometimes see whales out at sea. 

Considered the ‘Best Natural Botanical 
Garden in the United States’ by the American 
Horticultural Society, Limahuli is sure to 
inspire you to eat local and tread lightly – the 
perfect prep course for a visit to the Garden 
Cafe at Common Ground, where you can 
order a lamb burger with goat cheese and a 
handcrafted kombucha tea and learn a bit 
about the company’s dedication to health, 
sustainability and community. 

Kauai, colloquially known as the Garden 
Island, is strikingly verdant year-round thanks 
to a substantial amount of precipitation. 
Yet one of the island’s most remarkable 
attractions is generally dry as a bone. 

Waimea, known as the ‘Grand Canyon of 
the Pacific’, is more than 16 kilometres long 
and 1,066 metres deep in places, and offers 
up awe-inspiring panoramic views that are 
easy to come by; a well-maintained road cuts 
across the island and through the canyon, 
while numerous pull-outs offer access to 
viewpoints and trail heads. 

Legendary Kauai gastro outpost Savage 
Shrimp. Middle: Culinary secrets abound in 

Kauai’s food trucks. Bottom: Fine dining and 
classic fare combine at Gaylord’s



NEWS OF the volcanic activity taking place 
in East Hawaii has made headlines around 
the world but travellers have been assured 
there’s no need to change any leisure or 
business plans.

According to a statement issued by the 
Island of Hawaii Visitors Bureau, the situation 
is not as desperate as media reports may 
make out. Here’s the essential information 
you need to know if travelling to Hawaii in 
the near future.

AIRPORTS, 
ACCOMMODATIONS  
& ACTIVITIES

• All airports on the island of Hawaii 
continue to operate normally.

• All accommodations, activities and 
attractions on the island are also 
operating normally, with the exception 
of those in the area affected by the lava 
activity.

• Visitors who have already booked 
a trip to the island of Hawaii with 
accommodations or activities on the east 
side should call their provider with any 
questions or concerns.

ERUPTION LOCATION
• All of the Hawaiian Islands are unaffected 

by the Kilauea volcano except a remote 
area on the Island of Hawaii’s east side.

• The volcanic activity and where lava has 
flowed is limited to an isolated area in 
lower Puna on the island’s east side.

• This is more than 160 kilometres away 
from the western Kohala and Kona 
Coasts, where the island’s major visitor 
accommodations and resorts are located.

• Kilauea is one of the most active 
volcanoes on Earth and has been 
erupting for the past 35 years.

• Out of the island›s 10,432 square 
kilometres, less than a 25-square-
kilometre area of Leilani Estates and 
Lanipuna Gardens Subdivisions in the 
district of Puna is affected.

AIR QUALITY
The clean and safe air quality on the island 
of Hawaii remains unchanged with this 
situation. Officials are keeping people out of 
the outbreak areas and continue to monitor 
air quality at the active eruption site. 

■ hawaiitourismauthority.org/news/ 
special-alert

HAWAII: Volcano update

What you  
need to know

Eruptions of Hawaiian volcanoes are 
typically non-explosive or weakly 
explosive. Hawaiian eruptions, which 
is a term used by volcanologists 
worldwide to characterise similar 
eruptive style at other volcanoes, are 
usually gentle due to their highly fluid 
lava composition which tends to flow 
freely both beneath the surface and 
upon eruption. 

VOLCANOES  
in Hawaii
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HAWAII: Advertorial

BASK IN the sun and enjoy the sand on 
world-famous Kā’anapali Beach at “Hawaii’s 
Most Hawaiian Hotel”. 

Located oceanfront and spread across 
four hectares of tropical gardens, Kā’anapali 
Beach Hotel welcomes you with authentic 
Hawaiian hospitality. 

Hale Ho’okipa, the new Hawaiian cultural 
centre, offers daily activities such as hula, 
ukulele and Hawaiian language lessons, lei 
making and lauhala weaving designed to 
engage the entire family.

The complimentary Aloha Passport program 
allows kids 12 and under to participate in 
activities that are both educational and 
fun in 12 different destinations. The staff of 
experienced alaka’i are eager to share their 
knowledge of Hawaiian history, traditions and 
culture with guests of all ages.

Hale Huaka’i, the ocean activities centre, 
is the place to try snorkelling or stand-up 
paddle boarding, or simply relax in a cabana 
on the beach for a day. 

The new six-person wa’a (canoe), 
Kaleopo’okela, will offer guests the 
opportunity to venture out on the ocean 
with the assistance of experienced Maui 

watermen as guides. Hale Huaka’i extends 
the genuine ‘aloha’ and Hawaiian hospitality 
of the hotel out onto the beach and ocean 
while providing memorable and safe 
experiences for guests.

The open-air Tiki Terrace restaurant 
showcases Hawaiian regional cuisine by 
Executive Chef Tom Muromoto, integrating 
traditional Hawaiian flavours, fresh island 
fish and local favourites. 

Children are delighted to see the special 
menu designed just for them and those aged 
five and under eat FREE with each paying 
adult. Enjoy the free sunset hula show 
offered Tuesday through Sunday evenings in 
the Tiki Courtyard while you dine.

The legendary Sunday Champagne 
Brunch offers selections from omelettes to 
carving stations to Hawaiian specialties. For 
a lighter lunchtime meal or snacks, try the 
poolside Tiki Bar and Tiki Grill.

Experience The Legends of Ka’anapali 
Lu’au, held every Monday evening in the 
Tiki Courtyard. After feasting on traditional 
Hawaiian cuisine, you will be led through the 
history of Ka’anapali told through song and 
dance.

In Hawaii, we value ‘ohana (family) above 
all else. Make yourself at home at Kā’anapali 
Beach Hotel and let us welcome you as part 
of our ‘ohana!
■ kbhmaui.com

Become part of the

‘OHANA

LOCATED ON world-famous Kaanapali North 
Beach, Honua Kai Resort & Spa provides the 
perfect blend of luxury accommodations 
and first-class service and amenities.  

Offering plenty of room for gathering and 
entertaining, the resort is ideal for people 
who love to travel together. Each suite 
has a ‘great room’ feel that opens fully to a 
generous lanai and gorgeous views. 

Kitchens are fit for gourmet chefs with 
top-of-the-line Bosch appliances: a full-
size refrigerator, range, microwave and 
dishwasher. An in-suite washer and dryer, 
wireless Internet and flat screen TV’s 
round out the amenities. Every other day 
housekeeping is provided, as well as a full-
service concierge.

On-property dining includes the elegant 
and oceanfront Duke’s Beach House and 
ʻAina Gourmet Market, offering a casual 
environment for breakfast, lunch, dinner or 
snacks.

Here, you’re always steps away from a 
stroll on the pure, white sands of Kaanapali 
North Beach, a dip in the sea, or a snorkel 
expedition. Or, simply sit in awe of the giant 
humpback whales playing right off the beach. 

Spread out over 15 tropical beachfront 
hectares is an imaginative aquatic 
playground, featuring a network of pools, 
five hot tubs and a meandering lazy river.

Hoˋola Spa provides opportunities for 
added relaxation. And a complete Fitness 
Center provides top-of-the-line equipment 

for a variety of workout needs.
And, when you feel the desire to venture 

out and explore, there are activities for 
everyone nearby, including shopping, golf, 
hiking, zip lining, ocean adventures and 
cultural activities.
■ honuakai.com

The ultimate Kaanapali getaway
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ONE OF Hawaii’s top restaurants has just 
undergone a multi-million dollar renovation.

It took seven weeks to complete the work 
at Hoku’s at The Kahala Hotel & Resort. The 
restaurant’s new concept is modern fine 
dining with a relaxed and fun approach.

Textural elements, including bronze 
marble inlay, coconut shells and black 
granite, offer vibrant stimulation for the 
senses. Custom-made light fixtures resemble 
the stars (hoku) and booths have been 

updated with curved partitions reminiscent 
of waves. 

The menu has also been renewed, thanks 
to Eric Oto, Hoku’s Chef de Cuisine. Oto is a 
fisherman, craftsman, farmer, planter and 
cultivator of soil and food. The inspiration for 
his menu includes four distinct themes.

Lawai’a, ‘The Fisherman’  
This first section in the new menu highlights 
seafood. The Kona Kampachi crudo with aji 

amarillo, spicy pineapple, pear and crispy 
garlic is Lawai’a’s signature dish.

Holo Kahiki, ‘The Voyager’ 
World exploration and the desire for 
adventure in faraway places are Chef 
Oto’s inspirations for these dishes. Menu 
highlights are the charred spiced octopus, 
Schezuan oxtail ragu tagliatelle and tea 
smoked veal chop.

Mahi’ai, ‘The Farmer’  
These dishes are a medley of Hoku’s most 
beloved farm-to-table entrees and feature a 
modern twist on home-style classics. Each 
dish utilises produce and ingredients from 
local farmers. 

Kilo Hoku, ‘The Steersman’ 
This highlights the chef’s favourite dishes 
that tell special stories about his life and 
experiences. The crispy Moi with long 
bean, hamakua alii mushroom, lemongrass 
soy vinaigrette and dried scallop-nameko 
mushroom rice is Hoku’s signature dish. 

The dish is inspired by the history and 
significance of Moi, which is also Chef Oto’s 
favourite fish. Moi was a very sacred and 
prized fish for the Hawaiian people, only 
ali’i (rulers) were allowed to eat it and it was 
forbidden for commoners and women. 
■  KahalaResort.com

CHARTING A NEW  
COURSE IN FINE DINING

HAWAII: News

Reserved for those seeking the highest level of luxury accommodations on Maui, Honua Kai’s Royal Collection features 
luxurious 3-bedroom suites with expansive fl oor plans, indulgent bathrooms, and exclusive amenities fi t for island royalty.

The Royal Collection suites are named after Hawaiian royalty.
ONE STAY, AND YOU’LL SEE WHY.

TRAVEL AGENT BOOKING BONUS
Earn an additional $200 when booking any Royal Collection Suite

A A A  F O U R  D I A M O N D  R E S O R T

HonuaKai.com/accommodations 
855.703.3465
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OUTRIGGER REEF Waikiki Beach Resort offers 
families a truly immersive holiday experience 
that appeals to the diverse array of interests 
and activities that Hawaii has to offer. 

When booking the ‘Outrigger Experience 
Package’ guests receive a $200 resort credit 
to create and discover their own holiday 
experiences. From Hawaiian music and 
activities, to wellness and waterfront fun, 
there’s truly something for everyone in the 
family!

Located on the iconic shores of Waikiki 

Beach, Outrigger Reef Waikiki Beach Resort 
offers a stunning oceanfront playground, 
time-honoured traditions and the spirit of 
“aloha.” 

As part of its commitment to preserving 
and sharing Hawaii’s deep-rooted heritage, 
the resort invites families to join its cultural 
activities, including ukulele lessons, lei 
making classes, beachside Hawaiian vow 
renewal ceremonies and live musical 
performances every evening. 

Home to casual all-day and interactive 
dining at the Reef Bar & Market Grill and 
a hot spot for live Hawaiian music at Kani 
Ka Pila Grille, Outrigger Reef Waikiki Beach 
Resort will delight guests with locally-
sourced fare and top-notch entertainment.

The Outrigger Reef Waikiki Beach 
Resort is home to the O Ke Kai Series. In 
partnership with Polynesian Voyaging 
Society, ‘Navigating the Way’ supports the 
continuing efforts of the friends of Hokule‘a 
and Hawai‘iloa to ensure the traditional 
Hawaiian canoe building and restoration 
skills are passed on to future generations. 
This educational series is free and open 
to the public: June 16, September 15 and 
November 17 at noon. 

Ke Kani O Ke Kai, presented by Outrigger 
Hotels and Resorts, is a family-friendly 
summer concert series at the Waikiki 
Aquarium showcasing some of the islands 

most celebrated entertainers under the stars 
and is paired with a popular local restaurant 
that offers tasty takeaways: June 14 & 28, 
July 12 & 26, August 9.

Guests of the Outrigger Waikiki Beach 
Resort, Outrigger Reef Waikiki Beach Resort 
and Waikiki Beachcomber by Outrigger can 
get to the Waikiki Aquarium for free on the 
Waikiki Trolley (just show Outrigger key card) 
and get a free kid’s admission with a paid 
adult. 

This year is the International Year of the 
Reef and Outrigger remains committed to 
the health of our reef systems through our 
OZONE (Outrigger’s ZONE) program. 

We invite guests to be part of the 
solution with family-friendly educational 
opportunities and an Eco-Adventure 
Package available at the Outrigger Waikiki 
Beach Resort and the Outrigger Reef Waikiki 
Beach Resort that includes coral reef-
friendly sunscreen and a sail on the Holokai 
Catamaran. 

Since we launched OZONE in 2014, we’ve 
calculated that Outrigger hosts and guests 
have preserved, planted and protected more 
than 100 football fields’ worth of coral.

Outrigger Hotels and Resorts are also 
proud to be the official hotel sponsor of 
Duke’s OceanFest, Waikiki’s premier ocean 
sports festival held from August 18 to 26. 

Nine days of action-packed events on 
renowned Waikiki Beach include a 1.6 
kilometre ocean swim, SUP and paddle 
board races, tandem surfing, beach 
volleyball and soccer, and surf contests for 
physically challenged athletes. There’s even a 
‘Going to the Dogs SurFur Contest’ that’s not 
to be missed! 

Duke’s OceanFest honours legendary 
Duke Kahanamoku, Olympic gold medallist 
and one of the island’s most accomplished 
watermen. This is a one-of-a-kind event that 
is sure to captivate the young and young-at-
heart.
■ outrigger.com

 FAMILY FUN 
comes first

Where

Top: Duke’s OceanFest
Above: Cryril Pahinui at Kani Ka Pila Grille, 
Outrigger Reef Waikiki Beach Resort
Right: OZONE Day at Waikiki Aquarium



Escape Ordinary.
Outrigger Resorts Signature Experiences immerse you in an array of locally-inspired 

programs and amenities that help connect you to the cultures of Outrigger Resorts 

throughout the world.

Find out at Outrigger.com/escapeordinary

H AWA I ‘ I     F I J I     T H A I L A N D     G UA M     M AU R I T I U S     M A L D I V E S  
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EMBASSY SUITES by Hilton Waikiki Beach 
Walk welcomes travellers to Hawaii with 
genuine aloha, world-class hospitality and 
more complimentary services and amenities 
than any other hotel.

Located in the heart of Waikiki Beach Walk 
and just steps from famous Waikiki Beach, 
the resort is perfect for families and multi-
generational groups.

Guests can embrace the suite life with 
spacious, contemporary accommodations in 
one- and two- bedroom suites, designed and 
furnished to encapsulate Hawaii’s unique 
sense of place and inspired by the native 
art of kapa, a finely handcrafted traditional 
Hawaiian fabric stamped with intricate 
geometric prints. 

Every suite is fully equipped with a wet 
bar and microwave, mini refrigerator and 
coffee maker to provide all the conveniences 
of home - without the stress. A separate 
living space and doors that provide privacy 
for bedroom areas are perfectly suited for 
multi-generational families who appreciate 
their own space.

And now, Hawaii’s all-suite resort is 
offering ‘Premium Suites’, a newly-created 

category of accommodations featuring 
exceptional views and enhanced amenities. 

The Premium Suites are located in the 
resort’s prime corner units and include an 
assortment of non-alcoholic beverages, local 
snacks and K-cup coffee selections that are 
replenished daily.

Embassy Suites Waikiki Beach Walk offers 
myriad complimentary amenities for guests 
to enjoy:   

All-You-Can-Eat Breakfast on the 
Grand Lanai. Guests of Embassy Suites 
Waikiki Beach are invited to start each day 
right with a complimentary, sumptuous 
breakfast buffet on the hotel’s open-air 
Grand Lanai. Indulge on fresh local fruits, 
delicious sizzling bacon, golden pancakes 
and a chef-made omelette (or two) served 
up right before your eyes.

Cheers to the Evening Reception. 
At sunset, guests are welcomed to gather 
at the Grand Lanai for a complimentary 
evening reception poolside. Hosted 
from 5:30pm to 7:30pm daily, enjoy 
complimentary tropical drinks and cocktails, 

plus light snacks and live Hawaiian 
entertainment. 

Embassy Suites Waikiki Beach also offers 
guests complimentary Wi-Fi, a 24-hour 
resort gym, poolside yoga classes, a daily 
newspaper and full business centre, all with 
no additional resort fees!  

Families seeking added value can book 
the resort’s ‘Fun, Sun and Trolley Run’ 
package. Families can relish in more than 
$200 of savings with awesome extras. 

Just steps from Embassy Suites Waikiki 
Beach, parents can lounge on the golden 
sands of Waikiki Beach with a beach 
umbrella and lounge chairs for two, or splash 
in the ocean with the kids – boogie boards 
or inflatable rafts in tow – a $65 value. 

Venture out on the Waikiki Trolley, with 
two days of unlimited rides on three lines for 
two adults and two children, a value of $120. 
Ride the Pink Line for access to hot shopping 
spots in Waikiki and Ala Moana Center, hop 
on the Red Line for a historic sightseeing 
tour, or take in the island’s beauty with a 
scenic excursion along Diamond Head. 

After a full day of fun, relax and enjoy 
the suite life with a movie night, including 
pizza and beverages. To reserve this 
package, enter promotional code PK4 at 
EmbassySuitesWaikiki.com

■ Starting at just $319 per night with a four-
night minimum stay, rates are per suite and 
taxes are not included. The rates and specials 
cannot be combined with other offers and are 
subject to availability and change.

Time to enjoy  
the suite life



C

M

Y

CM

MY

CY

CMY

K



48   |   W W W . T R A V E L T A L K M A G . C O M . A U

FOR THOSE dreading having to whip out 
the woollen socks and rug up for the winter 
ahead, why not say ‘aloha’ to Hawaii instead; 
it’s the perfect getaway that’s just about to 
enter its prime summer season.

But the temperature’s not the only thing 
on the rise in this island paradise, so too is 
the demand for escorted coach touring with 
Globus reporting Hawaii sales have tripled in 
the past year.

As far as tropical ‘vacays’ go, you can’t ask 
for much more than what Hawaii’s serving 
up – we’re talking spectacular waterfalls 
surrounded by lush jungle, endless white-
sand beaches, ancient cultural traditions 
and an infinite supply of brightly coloured 
cocktails (yes, they come with an umbrella). 

According to Chris Fundell, Globus National 
Marketing Manager, travellers are increasingly 
looking to tour Hawaii via coach, with Globus’ 
Hawaiian bookings having seen considerable 
growth in the past year and showing no signs 
of slowing down. 

“With so much beauty and unforgettable 
adventures to be had, it’s no surprise interest 
in Hawaii is continuing to rise, but what 
we’re finding is that most travellers don’t 
really know where to start – and that’s where 
Globus comes in,” he said.

“As a world leader in travel and celebrating 
its milestone 90th birthday this year, Globus 
knows exactly how to craft and curate the 
perfect tour.”

Globus offers three spectacular itineraries 
that shine a spotlight on Hawaii’s most 
popular islands, including Oahu, Hawaii, 

Maui and Kauai, with the 10-day ‘Best of 
the Hawaiian Islands’; 11-day ‘Cruising 
Hawaii’s Paradise’ and 13-day ‘Grand Hawaii 
Vacation’ tours having been specifically 
created to showcase the very best of the 
destination.

With a balanced combination of guided 
activities and time to explore solo, Globus 
allows its guests to not only tick off the 
bucket list experiences, from Pearl Harbor’s 
famous Battleship Row to a festive luau 
with traditional Polynesian dancing, but 
also to a number of hidden gems.

Thanks to Globus’ ‘Local Favourites’, 
guests are treated to a handful of insider 
experiences and in Hawaii’s case, these are 
also a treat for the taste buds. Guests will 
savour samples of traditional sweetbread 
at the authentic Punalu’u Bake Shop and 
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enjoy a visit to the Kona Coffee Living 
History Farm, a local coffee and macadamia 
nut farm. 

Whether travellers are looking to immerse 
themselves in the unrivalled natural beauty 
of Kauai, Hawaii’s oldest island; stroll through 
Maui’s quaint, historic town of Lahaina, with 
its many art galleries and shops; experience 
the black-sand beaches and curious lava 
formations created by the world’s most 
continuously active volcano on The Big 
Island of Hawaii; or do nothing but feel the 
sand between their feet and smell the fresh 
fragrance of the island flowers – Globus 
makes it happen.

So, slide that pink hibiscus behind the ear 
and get ready for the island adventure to 
begin. First stop, hula dancing.
■ globus.com.au

Gotta love  
the coach approach

Honolulu
Top: Kauai coastline



ASIAN ESCAPES: Macau

Gotta love  
the coach approach

* Terms & Conditions apply. All care is taken to promote correct pricing at time of printing, is subject to tour availability and will be confirmed at time of reservation. All prices are per person, twin share and include any applicable charges. Non-refundable deposit of $250 per person per tour is required 
within 7 days to secure reservation and offer. Additional restrictions may apply, refer to the 2018 Globus Americas brochure or visit globus.com.au.

SAY ‘ALOHA’

TO HAWAII

For bookings and more information, call 1300 130 134 or visit globus.com.au
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BEST OF THE HAWAIIAN ISLANDS 
10 days  •  Honolulu to Maui

PRICED FROM $4,704*
per person twin share (based on 10/12/18 departure)
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GRAND HAWAII VACATION 
13 days  •  Honolulu to Maui

PRICED FROM $5,973*
per person twin share (based on 27/09/18 departure)

We create a more rewarding 
travel experience by going 
beyond in every detail. From 
where guests rest their head, 
to living their dreams & 
unlocking local secrets.

Globus tours include:

• Superior Hotels

• Deluxe Coaches with Wifi

• Immersive experiences

• Expert Tour Directors

• Regional Cuisine



USA & CANADA

50   |   W W W . T R A V E L T A L K M A G . C O M . A U

THE DISNEYLAND Resort in California is 
about to celebrate its biggest product 
launch of the year when the newly re-
imagined Pixar Pier and Incredicoaster 
open for business later this month.

Pixar Pier, a permanent land along the 
southern shore of Paradise Bay, debuts 
on June 23. Guests will experience Pixar 
stories and characters along with four new 
imaginative neighbourhoods, themed 
food and beverage, merchandise and the 
Lamplight Lounge.

Visitors will enter the new land through 
a Pixar Pier marquee – topped with the 
iconic Pixar lamp later in the year. The first 
neighbourhood is inspired by Disney/
Pixar’s The Incredibles, which opens with 
the new Incredicoaster. 

Permanently transformed from the 
attraction that was California Screamin’, 
Incredicoaster invites guests into a mid-
century, modern-style loading area where 
they will board vehicles with a distinctive 
new look. 

New character moments, new scenes 
and special effects, and an exciting musical 

score connect the attraction’s story to Pixar’s 
The Incredibles 2, which is released on June 14.

The neighbourhood inspired by Disney/
Pixar’s Toy Story includes the popular Toy 
Story Mania! attraction. Another new 
neighbourhood is inspired by Disney/Pixar’s 
Inside Out and a new Inside Out family-friendly 
attraction is scheduled to open in that 
neighbourhood at a later date.

A fourth new neighbourhood celebrates 
a collection of guest-favourite Pixar stories. 
Mickey’s Fun Wheel transforms into a newly-
themed Pixar attraction, allowing guests to 
enjoy the many sights of Pixar Pier from 24 
new gondolas – each one decorated with a 
beloved Pixar pal. 

The midway games are also inspired by 
Pixar characters, including favourites from A 
Bug’s Life, La Luna and WALL·E.

Another exciting location is the new 
Lamplight Lounge, an elegant yet fun gathering 
place for the entire family at the entrance of 
Pixar Pier. It will serve California casual gastro-
pub cuisine that is playfully presented, along 
with unique signature cocktails and a guest 
favourite: lobster nachos.

The seaside lounge will contain a full 
bar with picturesque waterfront views 
of Paradise Bay from both upstairs and 
downstairs. At night, outdoor seating will 
provide views of the illuminated Pixar Pier 
and “World of Color”.

Lamplight Lounge celebrates the creativity, 
inspirations and personalities of the artists 
and storytellers who have brought Pixar 
stories to life. Guests will discover the 
artistic marks that Pixar ‘regulars’ have left 
throughout the lounge, including concept art, 
a quick sketch on a napkin, knick-knacks and 
collectible toys of beloved Pixar characters. 
(Prior to its transformation, this location was 
Ariel’s Grotto restaurant and the Cove Bar.)

The remaining areas of the original 
Paradise Pier – including Paradise Gardens, 
Silly Symphony Swings, Jumping Jellyfish, 
Goofy’s Sky School, Golden Zephyr and The 
Little Mermaid ~ Ariel’s Undersea Adventure 
– become a new land called Paradise Park.

The Disneyland Resort features two theme 
parks – Disneyland (the original Disney theme 
park) and Disney California Adventure Park – 
plus three hotels and the Downtown Disney 
District, comprising dining, entertainment 
and shopping experiences. 

Accommodation options include the 948-
room Disney’s Grand Californian Hotel & Spa, 
which also features 50 two-bedroom Disney 
Vacation Club units; the 973-room Disneyland 
Hotel – both AAA Four Diamond properties – 
and the 481-room Disney’s Paradise Pier Hotel 
with its ‘day-at-the-beach’ theme. 
■ disneyland.com

Disneyland
Incredible Pixar fun at
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FORTY YEARS after the launch of the TV 
show that made it famous, Dallas is putting 
the cowboy boots and hats behind it and 
delivering a new tourism blueprint.

Fans from all over the world converged 
on the city in April to celebrate 40 years 
since the launch of the hit TV series about 
the Ewing family, its wealth, influence and 
win-at-all-costs ambition.  

Screened by Network 10 in Australia, 
Dallas ran for 13 years and aired in 96 
countries. It gave birth to three television 

movies, a spin-off series (Knots Landing) and, 
in 2012, the Dallas 2.0 reboot series. 

The episode that resolved the ‘Who Shot 
JR?’ cliffhanger finale of season three drew an 
audience of 350 million, becoming the second 
highest-rating TV program after the final 
episode of M*A*S*H.

“The TV series put Dallas on the map as 
both a city and a destination. It created brand 
visibility,” said Philip Jones, President and CEO 
of the Dallas Convention & Visitors Bureau.

The celebrations – with star power courtesy 

of Linda Gray (Sue Ellen Ewing), Charlene 
Tilton (Lucy Ewing), Steve Kanaly (Ray 
Krebbs) and Patrick Duffy (Bobby Ewing) – 
also highlighted the changes four decades 
have brought to the city and a new 21st 
century blueprint.

Across the city, new hotels are underway, 
including the Virgin Hotel in the Design 
District, the Dream Dallas Hotel in Uptown, 
and the Epic Hotel and boutique Pittman 
Hotel in the newly vibrant Deep Ellum 
neighbourhood. They will join new 
accommodations such as the Lorenzo Hotel 
and the historic Statler Hotel.

There are several residential and retail 
towers in the works, new restaurants and an 
expansion in the pipeline for the city’s green 
hub, Klyde Warren Park. The Dallas Holocaust 
and Human Rights Museum is slated to open 
in 2019.

“The city today is dramatically different 
from the city of 1978. It’s more diverse, more 
beautiful, with a tremendous number of new 
arts venues, parks and bridges,” added Jones.

“Because of the influx of new and younger 
people, there’s a very different vibe to the 
city.”
■ visitdallas.com
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bigger than JR Ewing
Why Dallas is

Left: Dallas stars (seated from left to right) 
Charlene Tilton, Patrick Duffy, Linda Gray and 
Steve Kanaly. Picture courtesy visitdallas.com

VISIT DALLAS and Visit Fort Worth have wrapped up another successful 
sales mission in Sydney and Brisbane.

The annual event began at the Sydney Showground with the two tourism 
bodies participating in their first consumer activation by hosting an electric 
bull riding competition at BBQ and music festival, Meatstock Sydney. 

More than 18,000 people attended the event and tourism 
representatives from the two cities also manned an information stand, 
handing out brochures, branded sunglasses and stubby holders.

Austin Allsup, finalist in the 11th season of The Voice in the U.S. was 
flown in from Fort Worth by Qantas and the two cities to perform during 
the mission’s events.

Austin also performed for guests at hosted media and industry events 
in Sydney, in between presentations from Phillip Jones, Visit Dallas 
President, and Bob Jameson, Visit Fort Worth President.

The media and trade events were held at Surly’s American Barbecue 
Bar in Surry Hills, where guests were able to experience a taste of Texan 
hospitality. Media were also treated to a tipple of Firestone & Robertson’s 
TX whiskey with a bespoke cocktail served at the event.

In Brisbane, more than 80 industry representatives were updated on the 
cities at an event held at Moo Moo Wine Bar Grill, again entertained by Allsup. 

Qantas co-sponsored the media event in Sydney and the industry 
events in both Sydney and Brisbane. Three lucky prize winners will now 
be winging their way to Dallas, Fort Worth and the U.S. with return 
economy class tickets provided by the airline.
■ visitdallas.com; fortworth.com

BRINGING TEXAS  
Down Under
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From left: Austin Allsup, prizewinner Susie 
Taouk (Director/Manager, The Ultimate 
Traveller), Jane Yates, Senior Manager 
Agency Development Qantas
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PICTURE THIS. You wake up under a cosy set 
of blankets, look out of your hotel window 
and spot snow covered mountains, a frozen 
lake and the slow dancing of snowflakes as 
they descend onto your window sill. 

Following a hearty breakfast, you step 
outside into this winter wonderland landscape, 
ready to embrace the cool surrounds and 
some exciting activities that you wouldn’t be 
able to enjoy back home.

Canada & Alaska Holidays can take you 
on a journey highlighting all the magic and 
beauty of winter that a holiday in Canada 
brings. Here are a few expertly chosen 
recommendations on how to get the most 
out of your winter escape.

VIA RAIL
VIA Rail connects all major Canadian 

cities and provides a great variety of ticket 
and accommodation levels (if you are on an 
overnight service). 

Whether you are travelling from 
Vancouver to Jasper or from Jasper all the 
way through to Toronto, VIA Rail’s networks 
offer a huge range of potential itineraries for 
you to stop and enjoy the Canadian winter. 

For shorter journeys you have the option 
to purchase either economy or business 
class tickets, depending on how inclusive 
you’d like your ticket to be. For overnight 
and multiple day train journeys, you’ll still 

have the option to purchase a seat-only 
ticket, but you can also upgrade to have an 
upper/lower birth bed that has a curtain for 
privacy or private cabin (with a door) for one, 
two or four. 

The Via Rail train is a popular itinerary 
taken by Australian travellers to access Banff 
National Park via Vancouver and Jasper 
as the start or finish spots, with transfers 
offered along the Icefield Parkway to access 
Banff National Park, Canada’s true winter 
playground in the heart of the Rocky 
Mountains.

VANCOUVER
Vancouver is the perfect destination for 

your winter holiday as it incorporates both 
a city and a wilderness getaway thanks to 
its idyllic location being surrounded by the 
ocean, mountains and nature. What better 
way to battle the cold than with carbs and 
brews? 

There are walking tours that will take 
your taste buds on a ride to the best spots 
downtown or Gastown. You can also take the 
Granville Island Market Tour for the best fresh 
food in town. East Van is also known as ‘Yeast 
Van’ for a reason – it is home to a high number 
of breweries, all within walking distance of 
each other, which is sure to warm you right up! 

For an outdoor winter experience, Grouse 
Mountain is your one-stop shop. Head to 
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the top of the mountain to enjoy activities 
like tobogganing, the Light Walk and the 
Snowshoe Fondue package, where you 
reward yourself with cheese and chocolate 
after a one-hour snowshoe tour. 

JASPER
Home to famous natural wonders like 

The Columbia Icefield, Maligne Lake and 
Athabasca Falls, Jasper is an outdoor 
adventurer’s dream. Some of the highlights 
are ice climbing, fat biking and the Maligne 
Canyon Ice Walk, which is a guided trek 
through a frozen wonderland. 

After all this adventure, step inside for 
some pampering at the Fairmont Jasper Park 
Lodge and indulge in some spa treatments, 
or high tea followed by some skating on 
Lake Mildred. At night, head over to the 
Jasper Planetarium and join the astronomy 
experts and their telescopes for meteor and 
star-gazing. 

WINTER WONDERS
FIRE UP FOR 

Winter in Banff.  
Below: Northern Lights in Yellowknife



BANFF & LAKE LOUISE
Banff & Lake Louise are in the heart of 

the Canadian Rockies where you feel truly 
immersed in nature. 

As lakes freeze and snow piles up, an 
insatiable appetite for adventure emerges 
with a plethora of magical winter moments 
of pure joy, wonder and discovery.  

Enjoy ice walks in frozen canyons, 
snowshoeing, dogsledding, horse sleigh 
rides, hot springs, ice fishing, skiing, heli-ice 
bubble tours, snowboarding, tubing or ice 
skating and winter wildlife viewing, great 
shopping and a wide variety of restaurants 
to taste local Rocky Mountain cuisine.

YELLOWKNIFE 
Thanks to direct flights from Calgary, 

Yellowknife is easily accessible from the Rockies 
and no winter holiday is complete without the 
chance of seeing another natural phenomenon 
– the Northern Lights. The city and surrounding 
area are directly beneath the aurora oval, 
making Yellowknife one of the best places in 
the world to see the lights.

You have the option to base yourself in 
Yellowknife and partake in a nightly Northern 
Lights excursion or take a bush plane out to 
a wilderness lodge like Blachford Lake Lodge, 
where you can enjoy the lights from the 
comfort of your own room. 

Yellowknife offers a smorgasbord of flavours, 
snowmobile racing, ice fishing, snowshoeing 
and many other winter activities. However, the 
biggest attraction that this colourful city offers 
is its friendly locals. 

QUEBEC CITY
Visiting Quebec City is like mixing a 

Canadian and a European holiday into 
one. Add the snowy winter to the scenery 
and you have yourself something out of a 
fairy tale.  

Walking through Old Quebec, you 
will quickly realise that this is one of the 
most photogenic cities in Canada. If you 
climb to the top of Observatoire de la 
Capitale, you will find an unbeatable view 
overlooking the snow-covered city.

With a bustling music scene, nightlife 
and restaurants, you’ll have no shortage of 
things to do. Make sure to fit in a walking 
food tour through Old Quebec and have 
a plate of poutine or two. Or visit North 
America’s only Ice Hotel and be in awe of 
its impressive architecture and décor. 
■ canada-alaska.com.au
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Left: Ice Walk Tour in Maligne 
Canyon, Jasper. Above: VIA Rail 
snow train to the Rockies

Two Aurora Viewing Tours
Winter Clothing
City, Gallery & Ice Road Tour

YELLOWKNIFE AURORA
3 Nights from $1,259 pp

Sleigh Ride in Lake Louise
Discover Banff & Wildllife Tour
Banff Upper Hot Springs Ticket

BANFF & LAKE LOUISE
5 Nights from $469 pp

Overnight onboard VIA Rail
Maligne Canyon Icewalk Tour
Jasper Dark SKy Planetarium

VIA RAIL & JASPER
4 Nights from $999 pp

City Tour of Vancouver and
Capilano Suspension Bridge
Grouse Mountain Sky Ride 

VANCOUVER BREAK
3 Nights from $499 pp

WWW.CANADA-ALASKA.COM.AU 1300 794 959

BOOK YOUR
WINTER
HOLIDAY
TODAY
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THAILAND: Weddings

ANNA ROBINSON
TAKE US TO THAILAND 

Q: What makes Thailand a great 
destination for a wedding?
A: Thailand is the ultimate destination 
wedding location given how internationally 
accessible it is, its year round warm weather, 
spectacular natural landscapes and the 
smiling service culture of the wonderful Thai 
people. 

Stylish, luxurious accommodation options 
are also plentiful, making Thailand the 
perfect spot to bring together a group for an 
extended celebration or to enjoy a decadent 
yet good value, relaxed honeymoon in 
diverse settings. 

Q: What kind of facilities are 
available?
A: The world-class resort and villa properties 
prevalent in Thailand provide the perfect 
venues for weddings and pre- and post-
event celebrations. 

Delicious gourmet Thai and international 

cuisine, extensive cocktail and wine lists, and 
outstanding ocean (or rice paddy) views are 
complemented with quality tropical flowers 
in abundance. 

There are also relaxing pre- and post-
event spa treatments, boating adventures 
and cultural outing options, and specialists 
such as DJs, hair and make-up artists and 
photographers to offer quality, personalised 
celebrations and holidays.

Q: Is there a particular location you 
recommend to couples?
A: Our recommendations are very 
personalised and based on the weather at 
the time of year the function/holiday will be 
held, as well as the client’s past experience in 
Thailand, the setting they are after (beach/
lawn/decking, etc) and the proximity to 
particular airports or locations. 

Originally, most of our weddings were on 
Koh Samui with a real beach focus, however 
more recently we’ve had an increased 
number of requests for decking or lawn 
with ocean views, often on Phuket due to 
direct flight options and beautiful off-beach 
venues. 

We’re very excited about an upcoming 
wedding in Chiang Mai overlooking rice 
fields and have had fabulous events 
previously in Krabi, maximising the stunning 

landscapes in the region for wedding set ups 
and views.

Q: What services do you offer clients?
A: As well as end-to-end event management 
with more than 14 years of experience 
planning memorable, relaxed, quality 
weddings in Thailand at the best value, 
we also assist all guests individually with 
handpicked, discounted accommodation. 

We also set up a personalised wedding 
website that sends out ‘Save the Dates’ to 
guests, allows them to RSVP, learn about the 
couple’s plans, book flights/accommodation 
and share photos. We provide a single 
contact point for all planning and payments.

Q: What memories will couples  
take away from Thailand?
A: Past clients have loved the fact that 
a destination wedding in Thailand is an 
extended celebration, so they get to enjoy 
multiple gatherings with friends and family 
rather than just the one evening. 

They love the once-in-a-lifetime opportunity 
of having all those closest to them together, 
in a warm, relaxed place where everyone can 
have fun and celebrate the special event. Often 
guests at our weddings contact us year after 
year to return to Thailand again!
■ takeustothailand.com

A guide for the bride

The Land of Smiles continues to be a popular destination for 
those keen to tie the knot in an exotic location. Here, we ask 
three expert Aussie wedding planners why Thailand is such a 
great option for both couples and their guests.

Picture courtesy  
Eric Ronald 

Photography
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ANNETTE FYFE
TRAVELMANAGERS 
(THAI THE KNOT WEDDINGS)

Q: What makes Thailand a great 
destination for a wedding?
A: With weddings being so expensive in 
Australia, having a destination wedding 
has a lot of advantages; it can be cheaper 
with something for all budgets, offers 
picturesque locations and gives the bride, 
groom and the guests a fabulous holiday.  

Thailand is also easy to get to, has 
stunning beaches and resorts that can 
accommodate everyone, a rich culture, plus 
amazing service and food.  

Q: What kind of facilities are available?
A: Through Thai the Knot Weddings we 
provide recommendations on resorts to best 

fit the couples ‘wish list’. Most ceremonies 
are around 50 people, but bigger or smaller 
is no problem.  

Couples and their guests will enjoy all the 
resort facilities, plus I can organise special 
activities such as a welcome cocktail party, 
special dinners, the hen’s party and day tours. 
For the bride and groom, they are also likely to 
receive complimentary treats like champagne 
and massages. 

Q: Is there a particular location you 
recommend to couples?
A: Wedding and honeymoon couples tend 
to gravitate towards popular beach areas 
such as Phuket, Koh Samui, Phi Phi Island 
and Krabi.

Q: What services do you offer clients?
A: Through Thai the Knot Weddings, we 
can offer exclusive, all-inclusive wedding 

packages. For example, our most popular 
package at the Phuket Marriott Resort & Spa 
is only $7,500 for up to 50 guests.  

The package includes the ceremony, 
celebrant, bouquet, buttonhole, pre-cocktail 
and canapé hour, reception dinner, plus a 
three-hour bar package including local beer 
and spirits. It’s everything a couple needs for 
a stress-free wedding. 

Q: What memories will couples take 
away from Thailand?
A: I have no doubt that a destination 
wedding in Thailand will exceed all 
expectations and spending a week away 
with family and friends will bring everyone 
closer together. 

The feedback from my brides is always 
that it was the best day and more magical 
than they could ever have imagined.
■ thaitheknotweddings.com.au

THAILAND: Weddings
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ANGELA WOODS 
WEDDING DESTINATIONS

Q: What makes Thailand a great 
destination for a wedding?
A: No other major holiday destination in the 
Asia Pacific region offers such accessibility. 
Another huge draw card, besides the 
glorious sunshine, is how well established 
the wedding industry is in Thailand. 

From cake makers to caterers, wedding 
venues to photographers and DJ’s, Thailand 
has naturally developed a community of 
very highly skilled wedding professionals. 
Today, the sky really is the limit when it 
comes to putting on a wedding event here. 
Literally anything is possible. 

Price is always a factor and the other great 
thing about the country is that there is a 
wedding package to suit any budget.

Q: What kind of facilities are 
available?
A: Lots of resorts and exclusive villas have 
turned their attention to weddings, offering 
jaw-dropping locations and the necessary 
amenities to hold an impressive event. Most 
Thai resorts are extremely well facilitated 
and what is not on hand can be brought in 
with relative ease. 

Thailand and its islands are littered with 
stunning beaches and amazing cliff-side 
venues. For newlyweds in search of romance, 

there are venues and resorts off the beaten 
track, where it is easy to relax and enjoy each 
other’s company, away from the hustle and 
bustle of the tourist areas.

Q: Is there a particular location you 
recommend to couples?
A: Phuket and Koh Samui are by far the 
most popular destinations in Thailand for 
weddings. Generally speaking, you will get 
more bang for your buck on the gorgeous 
island of Koh Samui, especially with the 
popularity that many Phuket resorts now 
exploit. 

In complete contradiction to the previous 
statement however, is one of our favourite 
venues in the world: The Cape Panwa Hotel 
in Phuket. This beautiful location on the 
southern tip of the island is bursting with 
character and includes a private beach 
and countless locations to perform both 
ceremony and reception. In our opinion, this 
venue is massively under priced... but don’t 
tell Cape Panwa that!

For five-star luxury, we often turn to 
Koh Samui, where venues such as the 

Intercontinental and Silavadee Resort 
present outstanding value and memorable 
locations. Villa weddings are also popular, 
though they can be more expensive. One 
more affordable option who we work closely 
with is the Kya Beach House.

Q: What services do you offer clients?
A: We have been planning weddings 
in Thailand for more than 15 years and 
having been there and seen it all, we have 
unparalleled knowledge of the process. 

We have a team of professionals on 
the ground that we have been working 
with from the start. They know us and we 
know them, so nothing ever gets lost in 
translation. This is a critical factor when 
planning any overseas wedding. 

We have a full service, in-house travel 
agency which is part of the Helloworld 
chain so we also assist our wedding couples 
with full travel and guest coordination, 
negotiating group rates and the best deals 
for their guests. We provide them with a 
wedding website and handle their save the 
dates.

For brides located in Australia, the 
convenience and peace of mind felt in 
dealing with a Melbourne-based office is 
non-negotiable. Add to this our passion for 
Thailand and the weddings we arrange there 
and it’s easy to see why we are the biggest 
destination wedding coordinators in the 
Southern Hemisphere.

Q: What memories will couples take 
away from Thailand?
A: Memories of the wedding are in fact 
just a small part of the overall experience. 
The bringing together of family and friends 
and spending quality time challenges the 
displaced couple of hours a traditional local 
wedding offers. 
■ weddingdestinations.com.au

THAILAND: Weddings
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WHILE IT may not come as a surprise that 
two of The Islands of Tahiti – Bora Bora and 
Tahiti – have been named in the top five 
honeymoon destinations in the world, it 
may be news to budget conscious travellers 
that Tahiti shouldn’t be considered as out of 
reach.

Although famed for opulent overwater 
bungalows and luxe accommodation, 
the islands do offer budget-friendly 
accommodation options that make them 
accessible for a wide range of travellers.

For purse-friendly holiday seekers, there 
are lots of ways to enjoy the islands without 
breaking the bank – and the first is to look 
beyond the famous overwater bungalows.

A cost-effective and genuine way to 
immerse yourself in true Tahitian culture is to 
stay in a guesthouse. Staying with local hosts 
gives you the chance to experience life in the 
islands like a true Tahitian. 

Guesthouses are often located in areas 
that are not yet too well known, so you’ll not 
only experience true Tahitian hospitality, but 
also parts of the islands that you may not 
otherwise venture to.

For adventure-seekers, camping is a great 
way to experience the beauty and nature 
of the islands on a smaller budget – and 
firsthand. Bring camping equipment or buy 
locally on arrival and you can settle straight 
in to truly experience the feeling of being 
embraced by Mana; the life force and spirit 
that surrounds the islands.

If you do opt for a hotel, look at all 
inclusive and half board packages so that 
some or all meals are included in the price 
and are paid for long before stepping foot 
on the plane.

With great weather all year round, the 
idyllic setting of The Islands of Tahiti means 
that you can also find fun activities that 

require little or no expense.
Enjoy the scenery by hiking the lush 

landscape or chill out with sand between 
your toes. Try snorkelling in the shallows and 
meet the friendly stingrays and sharks in the 
crystal clear waters. You could also pack a 
locally-sourced picnic and set off on a day 
trip full of sightseeing on a scooter, or hire a 
pushbike.

Eating out doesn’t have to be expensive 
either, with options such as dining at one 
of the many food trucks (roulottes) dotted 
around Papeete’s Place Vai’ete. With local 
delights including poisson cru and French 
crêpes, you’ll truly feel like a local.

Whether it is peace and tranquillity or 
an adventure-filled holiday you’re looking 
for, each of the 118 islands of Tahiti has 
something to offer. With memorable scenery, 
clear blue water and myriads of sea life 
surrounding the islands, there is something 
for every occasion and every budget.
■ tahititourisme.com.au

PACIFIC ISLANDS: Tahiti

Cash in on a purse-friendly  

luxe holiday

THE NEWEST resort in the Islands of Tahiti, 
Conrad Bora Bora Nui, celebrated its first 
birthday recently.

Located in a private cove on Motu To’opua, 
a small islet located off the coast of Bora Bora, 
the resort faces the open ocean, offering a 
unique vista and experience to guests.

Its secluded beach is watched over by Mount Otemanu while overwater bungalows 
look out upon the lagoon. The resort also has its own private island which is accessible 
exclusively to hotel guests.
■ conradhotels3.hilton.com

ONE YEAR  
OLDER



PACIFIC ISLANDS: Papua New Guinea

P&O CRUISES Australia is offering six 
dedicated cruises to Papua New Guinea in 
its latest program release, including Alotau, 
Kitava Island, Rabaul, Kiriwina Island and the 
Conflict Islands.

One of the highlights is a new 11-night 
round-trip voyage to the Conflict Islands. The 
exclusive itinerary onboard Pacific Aria departs 
Sydney mid-November 2019 and calls at the 
group of 21 islands which are home to one of 
the world’s most bio-diverse reef systems.

In 2016, P&O became the first cruise line 
in the world to offer calls to the Conflict 

SIX OF THE BEST
the capital of PNGs Milne Bay Province, to 
discovering the ancient volcano in Rabaul on 
PNG’s north-eastern tip – there is something 
for everyone to enjoy in Papua New Guinea.”  

The latest P&O program also sees five 
10-night ‘New Guinea Island Encounter’ 
cruises departing Brisbane with an option for 
families to take advantage of the two Papua 
New Guinea cruises taking place during the 
school holidays. Fares start from $1,139 per 
person quad share departing Brisbane on 
September 19, 2019.

The cruise line’s latest brochure also 
features six new one-way cruises to or from 
Singapore including an 18-night ‘Australia & 
Southeast Asia Discovery’ cruise departing 
Adelaide in March 2019 and calling at Port 
Kelang, Langkawi and Penang in Malaysia, 
and Phuket in Thailand.

P&O will also offer 38 cruises to the 
popular South Pacific Islands between 
seven to 12 nights from Sydney, Brisbane 
and Auckland. Fares start from $711 quad 
share for a seven-night cruise from Brisbane 
leaving November 1, 2019.

“In our latest program we continue to 
offer cruises from more Australian home 
ports than any other cruise line in the 
market with round trip itineraries from 
Sydney, Melbourne, Brisbane, Adelaide and 
Auckland,” he said.
■ pocruises.com.au

Islands, bringing the white sand beaches, 
World War II history, lush flora and exotic 
animals of Papua New Guinea within reach of 
more Australian holidaymakers.

“The Conflict Islands continue to prove 
extremely popular two years on from our 
first voyage and we’re pleased to offer this 
stunning corner of the world up to guests 
with a new itinerary from Sydney,” said Sture 
Myrmell, P&O Cruises President.

“Each year we aim to provide unique shore 
experiences at the destinations we visit. 
From traditional cooking classes in Alotau, 

The Conflict Islands
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PACIFIC ISLANDS: New Caledonia

NOUMEA
Anse Vata and Baie des Citrons. These 
are Noumea’s two most popular beaches 
and are perfect spots for lunchtime picnics, 
swimming and snorkelling. While Anse Vata 
is a paradise for lovers of water sports, Baie 
des Citrons is the ‘in’ spot with live music and 
popular nightclubs.

Tjibaou Cultural Centre. This space is 
dedicated to the country’s indigenous 
population, the Kanak people, and is spread 
over three hectares. A tribute to a pro-
independence Kanak leader assassinated 
in 1989, Tjibaou features an art centre, a 
museum, performance places and a library.

Place des Cocotiers. This attractive square 
garden is set right in the heart of the city. 
Shaded by colourful flame trees, it offers 
visitors the chance to enjoy pétanque or 
play on a giant chessboard. On Thursday’s 
you’ll also experience local arts, crafts, music, 
dances, food and drinks at the night market.

La Perle d’Eram (Black Pearl). This is a 
restaurant owned and staffed by Kanaks, 
where the women all wear their traditional 
dresses. This hidden gem is run by a group 
from Mare Island and provides a small 
window into the local Kanak world. 

Here you can try bougna, the famous 

Melanesian delicacy, which is cooked 
underground off site and is available with 24 
hours notice. Fresh banana leaves are used 
to wrap chicken, lobster or fish along with 
soft yams, bananas, sweet potatoes and rich 
coconut milk. This is then steamed over red-
hot stones in an underground oven and slow 
cooked for around two hours. 

This authentic dish can be found in New 
Caledonian restaurants – most notably on 
the islands and the east coast – or can be 
enjoyed with local tribes.

THE GREAT SOUTH
Blue River Provincial Park. This is a 
spacious, protected reserve for numerous 
bird species including some 600 of the 
native cagou. It covers more than 9,000 
hectares which can be explored on foot 
or by bike, discovering fauna and flora of 
remarkable diversity and richness.

Activities here include kayaking through 
a drowned forest under a full moon, 
discovering the Giant Kaori, meeting wild 
cagou on the main road or spending a night 
perched up a tree in a tent. 

Visitors to the park can also take a family 
hike to the Palmetum, a former mining camp 
in the rain forest on the natural palm forest 
trail, or walk up to the High Blue River and 
take a dip in its waterfalls. Finally, discover 
the Maison du Parc, which traces the history 
of the park.

THE ISLANDS
Amédée Island & Lighthouse (day trip 
from Noumea) is surrounded by crystal 
clear waters, colourful coral and abundant 
tropical fish. Relax on a white sand beach 
under swaying palm trees or stroll around 
the island.
Duck Island (day trip from Noumea) is a five-
minute water taxi trip from Anse Vata beach 
where you’re able to walk on an underwater 
path along the ocean floor to get an intimate 
look at the marine world. Pedal boats, 
canoes or snorkelling equipment are also 
available to make the most of this island 
paradise.
■ newcaledonia.travel

Just a short flight from Australia’s east coast, New Caledonia offers a unique 
mix of French and cosmopolitan influences, great weather and the world’s 
largest lagoon. Add to these sandy bays and golden beaches, pulsing 
nightlife, gourmet and traditional cuisine, and you’ve got the perfect 
destination for a well-earned break.

A short break
with a difference

Bougna, the famous  
Melanesian delicacy
Left: Anse Vata

Amédée Island  
& Lighthouse
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PACIFIC ISLANDS: Advertorial

ASTOUNDING NATURAL beauty is always 
within reach in New Caledonia. 

Surrounded by the second-largest barrier 
reef in the world, New Caledonia’s UNESCO-
listed lagoon weaves tropical magic at every 
turn with its impossibly vivid waters and 
impressive marine life. 

It is also much closer than most realise, 
reachable in under three hours by plane from 
Australia’s east coast, a flight that visitors look 
forward to for a bird’s eye view of the island 
getaway’s ever-shifting shades of blue.

Noumea, New Caledonia’s capital, oozes 
a certain je ne sais quoi with its seductive 
combination of South Pacific hospitality, 

European elegance and stunning scenery. 
The iconic Heart of Voh invites everyone 

to a mind-blowing sight, while the 
surrounding charming bays beckon beach-
lovers and thrill-seekers with numerous 
activities that delight the senses. For one, 
there’s Anse Vata Bay, offering a wide range 
of water sports including kitesurfing and 
windsurfing. 

Food lovers are also in for a treat with 
New Caledonia’s host of restaurants, shops 
and snack bars. Those looking for a taste of 
the Pacific cuisine’s diversity need only walk 
to the famous ‘Latin Quarter’ where artisan 
chocolates, seafood and even bougna can 

be found among others.
New Caledonia’s charm doesn’t stop there 

though; it actually just gets better and better 
the further you go from the capital. 

The Isle of Pines, so named for its 
towering columnar pines, is where some of 
the territory’s most breathtaking beaches 
are found. La Piscine Naturelle or the Natural 
Pool is a snorkeler’s ultimate playground 
with its lively underwater world life and 
warm shallow waters sheltered from the 
ocean by mighty reefs. 

Then there’s Ouvea in the north hailed 
as the “closest island to paradise”. This 
25-kilometre strip of perfect white sand 
backed by tropical flowers, grass and forest 
and highlighted by a chain of exquisitely 
beautiful islets is the stuff of dreams.

Let New Caledonia Travel Connection, 
Australia’s leading travel specialist to the 
destination, help you organise a truly 
unforgettable trip to this island paradise. 
■ Visit newcaledoniatravel.com.au or call 
1300 108 625 today.

The Isle of Pines. Photo courtesy 
Martial Dosdane/NCTPS

Paradise found in the South Pacific

Heart of Voh
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Tired feet  
make for  
happy kids
MORE THAN $27,000 has been raised in 
the annual 10 kilometre ‘Walk for Kids’ 
organised by the sales and marketing 
department at Outrigger Fiji Beach 
Resort.

The final total of FJD$42,000 included 
a FJD$20,000 (approx. $AU13,000) pledge 
from the acting Prime Minister, the 
Honourable Aiyaz Sayed-Khaiyum, who 
also took part in the walk.

Now in its fourth consecutive year, 
the walkathon attracted more than 150 
guests, staff, school children and locals 
walking to raise funds towards buying a 
4WD vehicle for teachers at the Sigatoka 
Special School.

Peter Hopgood, General Manager 
Outrigger Fiji, said the vehicle would 
allow teachers to visit special needs 
children who could not make it into 
Sigatoka.

The funds will also be used towards 
the construction of two new teachers’ 
quarters at the Conua District Primary 
School, which are needed to attract new 
teaching staff after Outrigger built two 
new classrooms for the school last year.

Mr. Hopgood said that when he first 
visited the school in 2010 there were 55 
students.

“This year 165 students are enrolled. 
Back in 2010 the pass rate was 37 per 
cent. Last year the pass rate was 87 
per cent and in the past eight years we 
have also built a kindergarten, library, 
computer lab and a meeting Bure.”

The annual ‘Walk for Kids’ is part of 
Outrigger’s departmental community 
projects initiative whereby each month 
a different hotel department organises a 
community service.

On a larger scale, the direct-action 
community tourism project at Conua 
District School is available for resort 
guests to participate in as a day 
excursion. The project is anticipated to be 
completed by November this year.
■ outrigger.com/Fiji

PACIFIC ISLANDS: Fiji

CAPTAIN COOK Cruises Fiji are running a 
special promotion where every second 
person cruises for half price and solo 
travellers receive a 25 per cent discount.

The ‘Friend & Family Fare 50% Off Sail’ 
offer is on sale until June 30 and is available 
on all three-, four-, seven- and 11-night 
cruises aboard the 130-passenger, fully 
accommodated and newly refurbished small 
ship, MV Reef Endeavour.

Guests will enjoy an authentic cultural 
experience visiting remote Fijian villages and 
schools, interacting and playing with local 
children, attending a Fijian church service 
and a traditional village Sevusevu ceremony, 
Meke and Lovo feast.   

As well as being immersed in Fijian 
culture there is plenty of time for kayaking, 
paddleboarding, snorkelling over coral 
reefs, relaxing on white sandy beaches and 
learning about marine life on a glass bottom 
boat ride.

Get even closer to the underwater world 
with scuba diving operated by Viti Water 
Sports, a PADI five-star dive centre onboard 
Reef Endeavour. Two or three dives are 
offered most days and always in different 
locations.

Onboard, be pampered at the ship ’s 
Senikai Day Spa, also featuring a KIDZPA 
menu, laze by the pool or Jacuzzi, watch a 
movie in the lounge, or simply relax on the 
open top deck and watch the scenery go by. 
A range of accommodation is available, from 
tabua suites and ocean staterooms to family 
porthole cabins that sleep four to inter-
connecting ocean family staterooms.

‘Friend or Family Fare 50% Off Sail’ rates 
start from $1,535 per person twin share for 
the first adult and $767 per person twin 
share for the second adult. For families, 
children start from $480 per child for the 
first child sharing with an adult and $240 
per child for the second child sharing with 
an adult in a porthole cabin on a three-night 
Mamanuca and Southern Yasawa Islands 
cruise.
■ captaincookcruisesfiji.com

Double the fun,  
half the price
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PACIFIC ISLANDS: Fiji

NANUKU AUBERGE Resort has unveiled what 
guests can expect when they check into one 
of their new luxury one- and two-bedroom 
beach villas.

Bookings are already starting to come in 
for the 13 villas, which are scheduled to open 
in October. Each villa comes complete with 
state of the art kitchens, private swimming 
pools and private open terraces fronted by 
a three kilometre white sand beach and a 
pristine house reef.

Sascha Hemmann, General Manager of 
the Nanuku Auberge Resort, said the advent 
of the new villas would add yet another 
dimension to the overall offering.

“We always have a story to tell at Nanuku 
Auberge Resort – a stay with us is enriching, 
emotionally investing, soulful and uniquely 
memorable in so many ways,” he said.

“When our new Auberge Beach Villas are 
ready for our guests we know what we will 
be presenting them with is an unforgettable 
experience – and we know that what we 
are presenting here takes things to levels 
previously unseen in this part of the world.”

The villas have been designed by 
Fremantle-based architects Grounds Kent 
whose international design portfolio 

includes resort properties in Australia, Bali, 
Brazil, China, India, the Maldives, Mauritius, 
Myanmar and Thailand.

Nanuku is the first all-villa boutique resort 
to be built on the main island of Viti Levu. 
Guest activities include golf, zip lining, white 
water rafting, waterfall terra trekking, world-
class surfing and cage-less bull shark diving.
■ aubergeresorts.com

SNEAK PEAK 
INSIDE NEW
LUXURY  
VILLAS

• 7 nights at Hilton Noumea La Promenade 

Residences in a One Bedroom Apartment

• BONUS – FREE Upgrade and discounted 

rates included

• BONUS -  15% discount on food and 

beverage consumed at La Terrasse 

Restaurant at Hilton  

• BONUS – Kids eat breakfast free when 

dining with paying (conditions apply)

HILTON NOUMEA LA 
PROMENADE RESIDENCES   

7 NIGHTS PACKAGE
Travel dates:  01 June 2018 - 31 March 2019*

Save up to  
$2,000 per couple

SAVE
NOW

7          from $1,759 per person

• 5 nights at Nouvata Noumea in a Premium 
Room with Ocean ViewBuffet Breakfast 
daily in Moorea 

• BONUS – 1 FREE Night included
• BONUS – Room Upgrade included
• BONUS – 1 Bottle of Wine upon arrival
• BONUS – 6 Tapas & a glass of wine at Code 

Bar included (2 pers max)
• BONUS – 15% discount on full buffet lunch 

and dinner (conditions apply)Bar included 
(2 pers max)

NOUVATA NOUMEA  
5 NIGHT PACKAGE

Travel dates:  01 June 2018 - 31 March 2019*

Save up to  
$500 per couple

SAVE
NOW

5          from $1,199 per person

• 5 nights at Le Meridien Isle of Pines in a 
Superior Garden View Room + 2 nights at Le 
Meridien Noumea in a Superior Ocean View 
Room

• BONUS – Discounted Rates in Noumea and 
Isle of Pines

• BONUS – FREE Room upgrade in Noumea
• BONUS – Complimentary unlimited use of 

non-motorized water sports equipment 
• BONUS -  FREE Access to Tjibaou Cultural 

Center in Noumea 
• BONUS – FREE entrance to the Grand Casino 

de Noumea including 500 XPF worth of 
gambling chips & welcome drink (Noumea)

LE MERIDIEN NOUMEA &  
LE MERIDIEN ISLE OF PINES 

7 NIGHTS
Travel dates: 01 June 2018 – 20 December 2018*   

Save up to  
$2,000 per couple

SAVE
NOW

7          from $2,449 per person

Speak with a New Caledonia Specialist: 

1300 108 625
info@newcaledoniatravel.com.au  |  www.newcaledoniatravel.com.au

ALL PACKAGES INCLUDE:            Airfares +                Transfers +             Accommodation +                 Tax 

* Book before 02 July 2018. Blackout dates may apply during school holidays and festive season
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Q: What attracted you to the position 
in Bali in the first place?
A: The opportunity to be involved with 
something so new and exciting in the 
international wine sector. Every day 
feels like we have achieved something 
groundbreaking. Also, the challenge of 
making tropical wine was very attractive to 
me as a young winemaker and viticulturist.

Q: What are some of the challenges of 
making wine in Bali?
A: The largest challenges are all climate 
related. First and foremost, the warm tropical 
climate does not allow the vines to go 
dormant as vines in traditional grape growing 
regions do once every year before pruning.  

We therefore have three grape harvests 
and three prunings per year as opposed to 
just one. This allows for year-round wine 

production, which is incredibly challenging 
to manage in the vineyard and the winery. 
Hence, all our wines are non-vintage blends.

Q: Does the tropical climate limit 
what grapes you can grow?  
A: There is no chardonnay, sauvignon blanc 
and pinot noir! Instead we grow alphonse 
lavallee, belgia and probolinggo biru. These 
are varieties which have adapted to the 
tropical climate after many years of being 
in Indonesia, most likely brought by Dutch 
traders.  

We have 32 common grape varieties from 
the new and old world under trial at any one 
time, with syrah and chenin blanc leading 
the way for new development of typical 
premium grape varieties. We will plant 16 
more hectares of these varieties this year.

Being almost directly on the equator, we 
have around 12 hours of sunshine every day 
of the year. In comparison, traditional grape 
growing regions experience 16 or more 
sunshine hours in summer and autumn when 
they are ripening the grapes on the vines.  

We therefore achieve lower ripeness of 

grapes, which equates to lighter bodied 
wines, lower in alcohol and higher in acidity. 
This is in many ways a perfect scenario, as 
light-bodied fresh wines are ideal to drink in 
a tropical island setting.

Q: How would you rate the standard 
of the wine produced by Hatten 
Wines?
A: The wines of Hatten are made to a very 
high international standard, as the large 
collection of international trophies, double 
golds and gold medal awards suggest. 

However, the style of our wines is vastly 
different to old world and new world 
wines, so comparing a wine made from 
probolinggo biru to a wine made from 
chardonnay, for example, is like trying to 
compare an apple and an orange.

Q: How proud are you to have been 
part of the team to put Balinese wine 
on the map?
A: I couldn’t be more proud to be a part of 
this team! There is so much dedication and 
passion behind what we do. 

A large team of more than 100 people 
is behind the grape growing and wine 
production side, many of whom have 
dedicated more than 20 years of work to 
Hatten Wines. Our international accolades 
and recognition are such a blessing and 
a real credit to our team’s commitment to 
quality and innovation.
■ hattenwines.com

BALI

THE  
WINE  
GUY
It may surprise you to 
learn that quality wine  
is being made in Bali.  
Here, we speak to  
JAMES KALLESKE, the 
Australian who is earning 
rave reviews and awards 
for the Hatten label.   
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FOR DIALYSIS patients, foreign travel need not be an unobtainable 
consideration. 

In fact, dialysis patients of all modalities – haemodialysis, home 
haemodialysis, peritoneal dialysis – should be encouraged to look at 
foreign travel as a very doable adventure.

When visitors to Bali step off their flights, they invariably begin a 
carefree, tropical holiday with no concerns in the world. However, for 
those who suffer from chronic kidney failure, their attention is greatly 
focused on reaching a dialysis machine to do the job their kidneys can 
no longer do. 

Each person with the disease wishing to travel will research and 
book a dialysis centre beforehand and ensure it has the capabilities 
and follows medical protocols to provide their essential four- to five-
hour dialysis treatment three times a week. 

Those with the kidney disease wanting to visit Bali are always 
pleasantly surprised to discover, usually through community referral, 
that not only is there a capable dialysis facility available to them, but 
one set among the tropical pleasures of Nusa Dua in a serene, top-
flight treatment centre.

BIMC Siloam Nusa Dua opened in 2012 and today it provides 
international visitors with the most advanced outpatient dialysis 
services, á la Bali. The spa-inspired environment is instantly 
appreciated by medical tourists and dialysis patients, a facility that 
while purifying a patient’s blood will also be happy to add reflexology, 
manicure, pedicure, even facials to the overall service.

Here are a few tips to consider if you’re making 
Bali travel plans on dialysis:
1.  Once you are connected with us we will simply ask that you 

complete our patient forms and send through your latest test 
results. This gives BIMC Siloam Nusa Dua a place to start in 
providing you care.

2.  It is important to check with all your other doctors before you 
travel and provide us with their telephone numbers.

3.  Make sure you have an ample supply of all medications. 
Travelling with medications in the original pharmacy 
bottle with the prescribing doctor’s name on the label is 
recommended. 

4.  Even after travel arrangements are complete we need to 
review your dietary restrictions and exercise regimens. It’s 
important to maintain as normal a routine as possible.

THE BIMC 
SILOAM 
DIALYSIS 
CENTRE:
Probably the 
world’s best

BIMCHospital-TravelTalk-Emergency2018.indd   1 4/9/2018   2:28:42 PM

Travelling with her father who suffers from kidney failure, 
Margaret from Melbourne said, “My dad is so comfortable here 
especially since our resort is in Nusa Dua, so my husband and I are 
able to go to the beach or wherever for four hours knowing he’s in 
good hands.” 

The Dialysis Centre takes advantage of specialised therapy 
chairs, each equipped with Internet and TV and a sunset view of a 
golf course from floor to ceiling windows. 

“My father is always happy to know the four-hour treatment 
passes so quickly in such a wonderful, stress-free place and he is 
already talking about a return next year,” said Margaret.
■ bimcbali.com
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CEBU PACIFIC, The Philippines’ leading 
carrier, will begin a direct service between 
Manila and Melbourne on August 14.  

This is the airline’s second destination in 
Australia following the launch of its direct 
Manila-Sydney route in 2014.

Cebu Pacific (CEB) will fly three times 
weekly (Tuesday, Thursday and Saturday) 
between Melbourne and Manila with 
departure at 5.05pm and arrival in The 
Philippines at 11.15pm local time. The 
return leg will see travellers depart Manila at 
6.05am, arriving into Melbourne at 3.50pm.

“We’re thrilled to add more direct flights to 
Manila, opening up greater opportunities for 
Victorian jobs and businesses,” said John Eren, 
Victorian Minister for Tourism and Events.

“Securing this new Cebu Pacific route 
means we’ll soon have 35 international 
airlines flying in and out of Melbourne 
Airport – and that’s great news for our airline 
industry and economy.”

Boasting thousands of islands, pristine 
beaches and marine biodiversity, The 
Philippines is gaining popularity among 
Australian travellers as a holiday destination. 
A former Spanish colony, the country also 
contains historical landmarks, as well as a 

diverse retail, holiday and dining scene that 
appeals to budget and even luxury travellers. 

“We share the excitement of the Filipino 
community in Melbourne and Australian 
travellers who want to experience the 
Philippines,” said Candice Iyog, Vice-
President for Marketing and Distribution of 
Cebu Pacific.

“The launch of our service between 
Melbourne and Manila will give travellers 
from Australia seamless connections to other 
destinations in the Philippines at year-round 
low fares. 

“This will enable Filipinos living in the 
Melbourne area to visit their families more 
often and encourage more Australian 
tourists to spend their holidays in the 
Philippines.

“More importantly, we hope to strengthen 
trade between the Philippines and Australia 
through more cargo capacity on direct 
flights that are more affordable. This will 
benefit importers and exporters, as well 
as retailers bringing products into both 
countries.”

CEB is the only low cost carrier flying directly 
between Australia and The Philippines. 

“We are thrilled to secure Cebu Pacific 

Air at Melbourne Airport in a move that 
creates more choice and frequency for 
travellers flying to and from the Philippines 
and beyond,” commented Simon Gandy, 
Melbourne Airport Chief of Aviation.

“There is significant traveller demand in 
the route especially in the visiting friends 
and relatives market, as well as the growing 
business traveller market segment.”

The Melbourne-Manila service leads 
CEB on another expansion path across the 
region, further boosting a network that now 
spans more than 106 routes on 37 domestic 
and 26 international destinations. 

The airline is expecting delivery of the first 
of its brand new Airbus A321CEO aircraft in 
the next few weeks. Between 2018 and 2022, 
CEB expects delivery of six additional Airbus 
A321ceo, 32 Airbus A321neo and eight ATR 
72-600.

CEB currently offers flights to 37 domestic 
and 26 international destinations, operating 
an extensive network across Asia, Australia, 
the Middle East and America. Its 60-strong 
fleet – one of the youngest in the world – is 
comprised of 36 Airbus A320, eight Airbus 
A330, eight ATR 72-500 and eight ATR 72-600. 
■ cebupacificair.com

ASIAN ESCAPES: The Philippines

Direct service is cleared for take-off
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DIVE INTO a world of new discoveries and 
lasting memories at Tugawe Cove Resort. 

A hidden paradise ready to welcome 
you to a stunning escape, this Caramoan 
beach resort will give you a holiday you’ll 
remember. 

With the soft sounds of the mildly 
crashing waves and the soothing hums of 
the birds welcoming you, your first moments 
in the resort will already take you to serenity.

Playing around with sensational earth 
colours that strike a balance between warm 
and cool tones, the rooms at Tugawe Cove 
Resort promote nature even inside the four 
walls. All 35 rooms are complete with the 
amenities for a comfortable stay. 

You may pick from a variety of room 
types and locations that will best fit your 
preferences. You can opt to stay by the lake, 
on the hillside, or at the hilltop. Adventures 

around the resort and even beyond it will 
surely be excitingly tiring, so always look 
forward to retreating comfortably after a 
good, eventful day.

The beach resort in Caramoan, Camarines 
Sur takes you to the ultimate island getaway. 
Within the comforts of the resort, you can 
enjoy a variety of beach activities such as 
snorkelling, paddleboarding and kayaking. 

Explore the beach at Tugawe Cove Resort 
and discover the marine life just a few 
metres away from the shore. Tugawe Cove 
Resort has its own rehabilitation of beautiful 
corals.

Other than the sea, you can also unwind 
by the infinity pool. Here, you are treated 
with a breathtaking view of the ocean while 
the birds sing their songs to you. Some of 
the other things you can enjoy at the resort 
are bioluminescent plankton watching 

ASIAN ESCAPES: The Philippines: Advertorial

during a new moon, massages, fishing and 
bonfires by the beach.

At Tugawe Cove Resort, nature is brought 
closer to you. Nothing is holding you back 
as the neighbouring islands and impressive 
underwater wildlife await your visit. Coral 
reefs, legendary local stories and exotic 
tastes are just some of the adventures you 
can enjoy. 

Get ready to be moved and slightly 
changed after your holiday at Tugawe Cove 
Resort in Caramoan, Camarines Sur because 
the memories that the place will give you 
will surely be the type you would want to 
repeat over again. 

The easiest way to get to Tugawe Cove 
Resort is from Manila to Virac via Cebu 
Pacific. Guests will then travel from the 
airport to Codon port for 30-45 minutes. 
Land transfer can be arranged by the resort. 
From the port it’s approximately a 30-minute 
boat ride to the resort.

Cebu Pacific is the only airline that flies 
direct to Virac with four flights per week from 
Manila with a flight time of 65 minutes. 
■ tugawecoveresort.com

Discover a  
HIDDEN PARADISE
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MACAO IS preparing a year-long celebration 
of festivals and events that highlights its 
recent UNESCO Creative Cities – Gastronomy 
recognition.

Now a member of an elite list of 26 global 
cities designated for their cuisine, the former 
Portuguese enclave is promoting 2018 
‘Macao Year of Gastronomy’.

“Being recognised by UNESCO for its 
gastronomy is an exciting development for 
Macao which has always been renowned 

for having one of the world’s earliest forms 
of fusion food,” said Helen Wong, General 
Manager of the Macao Government Tourism 
Office (Australia and New Zealand).

“The story of Macanese cuisine is just as 
enticing as the taste of the food itself.”

Popular dishes on the Macao menu 
include African chicken, Minchi, salt cod 
fritters and the sawdust pudding Serradura, 
along with the sought-after Portuguese-
style egg tarts.

Food-related events during the year 
include Oktoberfest at the MGM Macau, with 
all the food, steins and singing expected at 
such a German-style gathering. There will be 
more food for thought in November with the 
18th Macau Food Festival when the aroma 
of dishes will fill the air as guests wander 
between street stalls.

OTHER MAJOR EVENTS   
From September 1 until October 1 the 

skies over the Macau Tower will explode 
into a kaleidoscope of colours on Saturday 
evenings as countries from around the world 
compete in the 29th Macao International 
Fireworks Display Contest.

On September 27, Macao will celebrate 
World Tourism Day with an array of colourful 
activities while in October it will host the 
Global Tourism Economy Forum.

December will bring the 8th Macau 
Shopping Festival, the ever-appealing Macao 
Light Festival and the 3rd International 
Film Festival and Awards – Macao (IFFAM), 
complete with its red carpet ceremonies.

To wind up 2018, sports fans can look 
forward to the Macao International Kart 
Grand Prix while lovers of fireworks can 
prepare for a colourful evening on December 
20 to commemorate the 19th year since the 
establishment of the Macao Administrative 
Region along with the traditional New Year 
fireworks on December 31.    
■ visitmacao.com.au

mouthwatering year
ALL SET FOR A
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I’M STANDING in front of a lofty double door 
in the heart of Budapest’s Nyugati Railway 
Station. The paint is chipped and peeling, 
and the once golden handles are now dull. 

Commuters pass by without so much 
as a glance this way, which is entirely 
understandable – the entryway is rather 
unremarkable.

What lies beyond is not.
With a knock, the doors heave open and 

I’m ushered into the station’s Royal Waiting 
Hall. I’m about to retrace a rail journey of 
Empress Elisabeth of Austria, also known as 
Sisi, so it’s only fitting that we begin in the 
private waiting chambers she once shared 
with her husband, Emperor Franz Joseph I. 

Legions of inquisitive travellers in the know 
try to gain entry to these cloistered quarters, 
many of whom are told by the station’s staff 
that there’s nothing to see. I try to hide a smile 
as I sink into a wing-backed velvet armchair 
with a flute of bubbly in hand.  

Out on the platform, The Grand Empress 
Steam Train has drawn a crowd of curious 
onlookers. Strokes of sunlight bounce off her 
jet-black paintwork and thick clouds coil and 
rise skyward from the boiler barrel. 

The 1920s Mav steam locomotive is 
indeed a sight to behold and so too are 
the collection of original wood-panelled 
carriages it will soon haul across the 
Hungarian countryside. 

Call me old fashioned if you will but I love 
the uncomplicated nature of train travel, 

especially in Europe. There’s no rushing 
through traffic to reach the airport. No 
arriving three hours early and certainly no 
tedious check-in procedures. 

For this particular journey I don’t even 
recall needing a ticket – it had all been pre-
arranged, every tiny detail, by the wonderful 
folk at APT as a sneak peek into the new 
experience guests on the company’s 
‘Magnificent Europe’ river cruise can look 
forward to in 2019. 

Seated by the window in a stately carriage 
that I can imagine once carried the Empress 
herself, it feels as if I’ve entered into her 
mysterious world of pageantry and prestige. 
Silverware tinkles softly as I delight in a meal 
of pheasant and foraged vegetables while the 
city of Budapest untangles before my eyes. 

Concrete flats and art nouveau buildings 

slowly spread into craggy hills and green 
pastures then to thick forest as The Grand 
Empress trundles onwards. 

Sisi despised the stifling ceremony of the 
Hapsburg court, choosing instead to travel 
at any chance she could. Though evidence 
of her life and extensive expeditions can be 
traced across many parts of Europe – from 
her birthplace, Bavaria, to Vienna where she 
began her married life, and to Geneva, where 
she was assassinated – Gödöllő Palace, our 
destination, was known to be her favourite 
summer residence. Wandering the halls, 
chambers and grounds I can see why – the 
hush of the rural hideaway is unmistakable. 

Back aboard the train, I watch the 
countryside dissolve back into a crowded 
grey cityscape. The Hapsburg Empire may 
have long crumbled, but one fascinating 
fragment of Sisi’s story lives on aboard The 
Grand Empress Steam Train.
■ aptouring.com.au

Here, CHRISTIE SINCLAIR follows in some very royal footsteps on 
an unforgettable train journey through Hungary.

UK & EUROPE

BEHIND SISI’S SECRET DOOR

Budapest
Above: The Grand 
Empress Steam 
Train 
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Europe 2019 Out Now
Your clients can experience Europe like they’ve never 
imagined with APT. Only with APT will they board 
Australia’s most awarded, all-inclusive luxury Europe  
River Cruise. With everything taken care of,  
they’re left with the freedom to do as they please.  
It truly is unforgettable.

•  An all-inclusive trip with all the details taken care of,  
including flying free* to Europe

•  Services of an APT Cruise Director and expert local guides

•  Sail on APT’s luxurious river ships with multiple dining  
options, lounge, bar, sun deck and pool

•  Small group sightseeing included with a range  
of experiences exclusive to APT

• A range of complimentary beverages served on board

• All meals, sightseeing, tipping, Wi-Fi and transfers included

aptouring.com.au/Europe2019 
1300 278 278 | Or contact your BDM

A world of charm and
ever-changing scenery
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National Travel Industry Awards National Travel Industry AwardsNational Travel Industry Awards

Ask about our Paris, 
Prague, Amsterdam  

and London City Stays

Magnificent Europe 

FLY FREE 
OR FLY BUSINESS CLASS FOR $3,995* 

– ALL SUITES, ALL DATES

15 days from $6,995* pp twin share 
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watching the Northern Lights dance across 
the sky.

“This itinerary also includes a ride on one 
of the world’s most magnificent railways, 
the scenic section of track between Kiruna 
in Sweden and Norway’s Narvik, and while 
it’s officially nicknamed the iron-ore railway, 
we call it the iron-awe railway because of the 
spectacular views.”

Another tour option is ‘The North Cape 
& Northern Lights’ which is Beyond Travel’s 
small-group adventure (limited to just 20 
travellers) that costs from $3,020 and explores 
the remote northern reaches of Norway and 
Finland between Ivalo and Tromsø.

This eight-day itinerary is fully escorted 

by local guides who tell stories about 
the isolated communities and wintery 
landscapes as the group takes in locations 
including Saariselka, Inari, Karasjok, 
Honningsvag and Alta.

“There are two excursions to see the 
Aurora Borealis during The North Cape & 
Northern Lights tour and we also take in 
locations like the island of Magerøya, the 
awesome North Cape summit and Porsanger 
Fjord, which are bucket list items for so many 
people.

“There’s even the chance to sleep in an 
igloo hotel which many of our passengers 
tell us is the highlight of their holiday.”
■ beyondtravel.com.au

UK & EUROPE

Look north during the  
festive season

CHRISTMAS IN Europe is a tradition for 
Australian travellers who depart for the 
frosty northern landscapes as the festive 
season approaches ready to spend the days 
around Santa’s annual visit with faraway 
family and friends.

But the Christmas holiday in Europe or 
the United Kingdom is evolving with the 
Beyond Travel Group reporting an increasing 
number of customers taking the chance 
to explore another corner of the continent 
while in the area.

Bryce Crampton, Beyond Travel’s General 
Manager of Sales and Marketing, says 
Finland, Iceland, Sweden and Norway are 
shaping up as the approaching Yuletide’s top 
December and January destinations with 
bookings already up 30 per cent on this time 
last year.

“There are still places on Beyond 
Travel’s Scandinavian adventures but we 
recommend booking as soon as possible 
as availability is limited, particularly when 
added to a European holiday around the 
Christmas period,” he says.

“We offer an assortment of escorted and 
individual tours that venture deep into the 
heart of Scandinavia during the Northern 
Hemisphere winter with some of the region’s 
more unique encounters highlights of these 
itineraries.

“Customers can join a reindeer safari, 
venture into the white wilderness with 
teams of huskies, become immersed in the 
culture of the indigenous Sami people, stay 
in ice hotels, view the northern lights and 
take in the wonder of the white countryside.”

Beyond Travel’s ‘Lapland, Ice Hotel & 
Northern Lights’ is a tailor-made journey 
priced from $2,295 that takes seven days 
to travel from Stockholm to Tromsø, the 
intriguing settlement that sits inside the 
Arctic Circle, with stops in Kiruna and Narvik.

“Travellers spend two nights at Icehotel 
Jukkasjarvi – a distinctive property 20 minutes 
from Kiruna – and slumber inside a thermal 
sleeping bag on a bed made from snow and 
ice that’s covered by reindeer pelts.

 “During the day there’s the chance to join 
a snowmobile safari or take in the scenery 
with the resident dog teams and in the 
evening guests gather for a nightcap after 

Clockwise from top: The 
Sami people of Lapland; the 
Northern Lights; Icehotel 
Jukkasjarvi. Pictures courtesy 
Beyond Travel
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REGIONAL STAYS
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CONTACT OUR DEDICATED SPECIALISTS TODAY: 
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Brochures available from Brochure Flow

VISIT CZECH REPUBLIC

From boutique hotels to transfers & day tours.  
Discover this magical city with Beyond Travel 
on a city stay or custom built package.

Explore the best of Eastern Europe with a
huge range of tours & packages.  Guaranteed
2018 departures: Tallinn to Prague - Vienna,
Prague & Budapest - and NEW for 2019: 
Prague to Dubrovnik cruise tours.

Full suite of services throughout the Czech
Republic including Cesky Krumlov, Brno,
Telc & Karlovy Vary.
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THE CURATING connoisseurs of luxury 
travel at Abercrombie & Kent (A&K) define 
adventure by the level of enrichment and 
personalisation contained in a journey to an 
often exotic destination. 

It is a style of travel A&K knows well. In 
the early 1960s the company pioneered 
photographic safaris through rugged 
and remote parts of Africa and has been 
delivering handcrafted journeys to 
extraordinary places ever since. Today the 
spread has broadened to all seven continents. 

The destinations which A&K travels to 
are often rugged and remote. Delivering 
a personalised adventure for discerning 
travellers relies on A&K’s in-depth 
knowledge of a destination and the myriad 
ways of experiencing it. 

Through its network of more than 50 
offices in more than 30 countries, the 
skilled specialists at A&K have an intimate 
understanding of what makes an adventure 
great. 

For some it is the chance to push physical 
limits, scale high peaks or challenge nature’s 
waterways. For others, it is interacting with 
an unfamiliar culture and speaking a foreign 
tongue. It might be savouring a new cuisine 
or seeking out wild animals in their natural 
habitat. 

Whatever the motivation, if it educates, 

takes travellers beyond their comfort zone 
and is life enhancing, that is an adventure. 

A&K has a broad range of enriching 
adventures which challenge physically and 
culturally, a selection feature below.

Gorilla tracking
Gorilla tracking is one of the most 

outstanding wildlife experiences available to 
adventurous travellers.

With an existing office in Uganda and a 
newly established operation in Rwanda, the 
company co-ordinates programs in Bwindi 
Impenetrable National Park, Uganda, and 
Rwanda’s Parc National des Volcans, both 
areas which shelter some of the world’s last 
remaining mountain gorillas. 

In small groups, guests hike through 
rugged jungle terrain in search of the gorilla 
families and spend time observing these 
extraordinary primates in their own habitat 
– one of life’s most humbling encounters. 
A&K’s five-day ‘Gorillas of Bwindi’ is priced 
from $5,560 per person.

Climbing Kilimanjaro
Climbing Mt Kilimanjaro is another of 

A&K’s more adventurous challenges ticking 
all the boxes for intrepid travellers. 

At 5,895 metres, the mountain stands at 
the border between Kenya and Tanzania, 
its snow-capped peak visible for several 

kilometres. The A&K climb is a private 
expedition following the Machame Route. 

No prior mountaineering experience 
is required and safety is paramount, each 
party accompanied by a professional guide 
and porters who are endorsed by the 
International Porter Protection Group. 

Mountain and communication equipment 
is included plus membership to the Flying 
Doctor’s Service. Oxygen bottles, portable 
altitude chambers and rescue fees are also 
part of the package, leaving nothing to 
chance. A&K’s nine-day ‘Snows of Kilimanjaro’ 
is priced from $9,715 per person.

West Africa
Offering cultural adventure, A&K’s 

small group journey to West Africa reveals 
three fascinating countries in a still largely 
untravelled part of the continent. 

Ghana, Togo and Benin are home to some 
of the world’s most welcoming people and 
have long and intriguing histories. On this 
adventure, A&K travellers will observe a 
voodoo healing ceremony, see traditional 
witch doctors at work, watch a local 
trance dance and be on the sideline of an 
enthralling funeral ceremony. 

A&K’s 16-day ‘West Africa: People, Past & 
Present’ hosted by A&K Managing Director 
Sujata Raman is priced at $12,875 per 
person. It runs from July 2 to 17, 2019.

Other adventures from A&K include polar 
expeditions, trekking in the high Himalaya, 
walks through Puglia, cultural journeys in 
Iran and Central Asia and the unique Golden 
Eagle Festival in Mongolia, which occurs only 
once a year. 
■ abercrombiekent.com.au
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 abercrombiekent.com.au

CRUISE THE KIMBERLEY 
IN A&K STYLE

150 Guests  |  13 days  |  20 June – 2 July 2019  |  from AU$18,295pp*
Talk to your travel agent or call A&K on 1300 851 800

ONE DEPARTURE ONLY  |  SELLING FAST  |  BOOK NOW

Explore the pristine Kimberley coastline aboard the all-new, all-luxury ‘Le Laperouse’, exclusively chartered and 
reimagined by Abercrombie & Kent. Specially con� gured for only 150 guests, with beautifully-appointed cabins and 

spacious suites, all with balconies, plus a � rst-of-its-kind underwater lounge, in� nity pool, and exquisite dining.

A&K’s elite Expedition Team includes award-winning naturalists, conservationists and photographers, who will be 
with you throughout the voyage to bring to life some of Australia’s and the world’s most spectacular landscapes and 

seascapes. Soak it all in while you meander through far-� ung islands, ancient cultures, stunning tidal waterfalls, 
and biodiverse coral reefs.

Highlights of the 12 night journey from Broome to Darwin include the extraordinary Horizontal Falls, 
Montgomery Reef, the cave art at Ra�  Point, frequent Zodiac excursions, sea turtles and saltwater crocodiles, 

a helicopter � ight to Mitchell Falls, and a � xed-wing � ightseeing experience over the Bungle Bungles, all included.

Don’t miss this once in a lifetime opportunity to experience one of the world’s last great wildernesses 
in incomparable A&K style.

“I come from the saltwater people,
We always lived by the sea.” 

– Warumpi Band ‘My Island Home’

Explore the pristine Kimberley coastline aboard the all-new, all-luxury ‘Le Laperouse’, exclusively chartered and 
reimagined by Abercrombie & Kent. Specially con� gured for only 150 guests, with beautifully-appointed cabins and 

spacious suites, all with balconies, plus a � rst-of-its-kind underwater lounge, in� nity pool, and exquisite dining.

A&K’s elite Expedition Team includes award-winning naturalists, conservationists and photographers, who will be 
with you throughout the voyage to bring to life some of Australia’s and the world’s most spectacular landscapes and 

seascapes. Soak it all in while you meander through far-� ung islands, ancient cultures, stunning tidal waterfalls, 
and biodiverse coral reefs.

Highlights of the 12 night journey from Broome to Darwin include the extraordinary Horizontal Falls, 
Montgomery Reef, the cave art at Ra�  Point, frequent Zodiac excursions, sea turtles and saltwater crocodiles, 

a helicopter � ight to Mitchell Falls, and a � xed-wing � ightseeing experience over the Bungle Bungles, all included.

Don’t miss this once in a lifetime opportunity to experience one of the world’s last great wildernesses 
in incomparable A&K style.

Explore the pristine Kimberley coastline aboard the all-new, all-luxury ‘Le Laperouse’, exclusively chartered and 
reimagined by Abercrombie & Kent. Specially con� gured for only 150 guests, with beautifully-appointed cabins and 

spacious suites, all with balconies, plus a � rst-of-its-kind underwater lounge, in� nity pool, and exquisite dining.

A&K’s elite Expedition Team includes award-winning naturalists, conservationists and photographers, who will be 
with you throughout the voyage to bring to life some of Australia’s and the world’s most spectacular landscapes and 

seascapes. Soak it all in while you meander through far-� ung islands, ancient cultures, stunning tidal waterfalls, 
and biodiverse coral reefs.

Highlights of the 12 night journey from Broome to Darwin include the extraordinary Horizontal Falls, 
Montgomery Reef, the cave art at Ra�  Point, frequent Zodiac excursions, sea turtles and saltwater crocodiles, 

a helicopter � ight to Mitchell Falls, and a � xed-wing � ightseeing experience over the Bungle Bungles, all included.

Don’t miss this once in a lifetime opportunity to experience one of the world’s last great wildernesses 
in incomparable A&K style.

*Terms and Conditions apply. See website for details.
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THE NEW climate of friendship between 
North and South Korea has prompted Travel 
Directors to resume its previously successful 
tour program to the Korean peninsula. 

The experienced tour operator is offering 
a new 14-day itinerary exploring north east 
China and primarily North Korea, discovering 
a fascinating region unscathed by mass 
tourism. Travel Directors is delighted to be at 
the vanguard of reinvigorating tourism in a 
country that offers a valuable microcosm of 
Korean culture, as yet untouched by Western 
influences. 

Recent events have sparked hope of a 
significant step forward in the establishment 
of peace in the Korean peninsula. North 
Korean leader Kim Jong-un crossed the 
most heavily-armed border in the world to 
step into South Korea with his South Korean 
counterpart, Moon Jae-in, returning the 
gesture by stepping into North Korea. 

“I regard the capital Pyongyang as one 
of the most beautiful cities in the world,” 
said Tony Evans, Tour Creator and Leader for 
Travel Directors.

“North Korea is the last frontier in the 
search for the remarkable. Its rivers, temples 
and countryside are all so clean and its 
people, so generous and gentle. I have been 
there many times and am confident that it’s 
one of the safest countries I’ve ever been to.”

The tour begins in Harbin where guests 
explore this unique Russian enclave in China 
which also boasts a Siberian tiger park with 
more than 500 of these majestic cats. Catch 
the new bullet train that connects Harbin 
with Shenyang: once a rusting old industrial 

city, Shenyang is now a gleaming metropolis 
that is home to the West Lake and the 
ancient Imperial Palace. 

From here it is a short train ride to one 
of the most extraordinary cities in China, 
Dandong – gateway to the DPRK. Here 
guests will see North Korea from the Great 
Wall of China. 

Crossing into North Korea is like arriving 
in another part of the world in a time 
capsule. Despite all the negative publicity 
that surrounds the country, tourists are 
arriving in ever-increasing numbers and the 
locals are proud of their culture and treat 

visitors with great warmth and humour. 
Highlights include a train ride from 

Dandong to Pyongyang, the Friendship 
Exhibition in the mountains of Myohyang, 
the American spy ship USS Pueblo, Kim Il 
Sung’s mausoleum and the 38th Parallel and 
Demilitarised Zone.

‘North Korea: A Hidden World’ is a fully 
inclusive, 14-day escorted tour that departs 
on September 19 and is priced from $9,950. 
The tour is filling fast with departure already 
guaranteed.
■ traveldirectors.com.au/tours/north-korea-a-
hidden-world
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Pyongyang, North Korea

DMZ North and South Korea
Left: Monument on Mansu Hill, Pyongyang

The times they are a changing
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1. Cooking at Sanctuary Swala, 
Tanzania

One of the most popular activities at 
Sanctuary Swala Camp is its Bush Dinner 
Experience where guests are treated to a 
traditional East African meal in the middle of 
the Tarangire bush. 

“We find that many of our guests have 
never done anything quite like this before 
and really enjoy themselves trying out local 
delicacies,” McCall said.

“Our chef shows them how to make 
dishes from local ingredients like maize, 
beans and spinach, using a traditional Jika 
senefu stove. And once the meal is ready, 
one of our staff will also instruct them how 
to eat dishes – local style.”

2. Nature walk at Sanctuary 
Olonana, Kenya

Also high on McCall’s list is a walk with 
the camp naturalist at the award-winning 
Sanctuary Olonana Camp and a chance to 
learn about plants, trees and insects and 
their use in the daily lives of the Maasai tribe. 

He’ll also share his intimate knowledge 

about the surrounding environment and 
how many of the trees and plants can be 
used for medicinal purposes. Guests are also 
encouraged to plant a tree, leaving a positive 
mark in Africa.

3. Star gazing in Serengeti at 
Sanctuary Kusini, Tanzania 

One of McCall’s favourite past times is 
settling into luxurious blankets and cushions 
around the campfire at Sanctuary Kusini and 
exploring the beauty of an African night sky. 
Many come to Africa looking for wildlife but 
here you’ll also find some of the best star 
gazing in the world.

4. Batwa tribe experience at 
Sanctuary Gorilla Forest Lodge, 
Uganda

In the Bwindi Impenetrable Forest, guests 
have a unique opportunity to meet the local 
Batwa tribe and learn about their way of life, 
including a traditional hunting and gathering 
demonstration, a musical performance and a 
visit by the local ‘goddess’. 

“The Batwa tribe are the oldest inhabitants 

How to get the most out of Africa
Here, Michael McCall, Director of Sales, Australia, New Zealand & Asia 
for Sanctuary Retreats, reveals his top five non-safari experiences.

of the Great Lakes region of Central Africa. 
Like most of the tribes in Africa, they have 
moved from place to place and are now 
found mainly in Rwanda, Burundi, Uganda 
and eastern portions of the DRC.”

5. Bathe under the stars at 
Sanctuary Baines Camp, Botswana 

“This is the ultimate in safari chic,” 
said McCall. “The camp is built on raised 
platforms high above the Boro River amid 
a grove of trees bordering the Moremi 
Game Reserve. The private star bath allows 
you to enjoy an open-air bubble bath 
under the stars, as you soak in style. Truly 
unforgettable.”
■ sanctuaryretreats.com
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Sanctuary Gorilla 
Forest Camp

traveldirectors.com.au
1300 856 661

WORLDWIDE
ESCORTED
TOURS

*Includes: return economy �ights on 
Emirates; all internal �ights in Africa; all 

taxes; all visas and courier fees; Rwandan 
gorilla permit (recently increased by the 

Rwandan Govt to $1500 USD pp); all 
ground transportation; all 

accommodation (twin share); all meals; all 
sightseeing & entrance fees; expert local 

guides; and all tips & gratuities.

Experts in small-group 
tours for the 

discerning traveller for 
more than 25 years.

African Dawn
Join us in January for an unforgettable 28-day tour timed to coincide with one of 
the world’s most spectacular festivals – Timkat – in Addis Ababa on 19 January. 
It’s Africa with a di�erence, as you visit the source of the Nile, Lake Victoria, and 
the Kazinga Channel in Uganda, Dian Fossey’s beloved gorillas in Rwanda, and 
the extraordinary rock-hewn churches and heritage sites of Ethiopia.

UGANDA | RWANDA | ETHIOPIA
27 DAYS | ALL INCLUSIVE* | DEPARTS 5 JAN 2019 | from $20,950



*Conditions apply and subject to availability.  
Price subject to change without notice.

Upgrade your client’s seat to  
Extra Comfort from Sydney or 

Brisbane to Honolulu for AUD $165*

Now available for purchase  
via GDS as an EMD-A

HawaiianAirlines.com.au
Reservations 1300 661 339

Say aloha to 
extra leg room




