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USA & CANADA

REIMAGINED

Unveiling a different side of the Americas in 2019.

UNCOVER THE AMERICAS
No other destination conjures up as much diversity as North America.
Every corner of this vast land has something unique to indulge every
traveller. Touring with Globus, we take guests beyond just being there.
From breakfast with the bears at Grouse Mountain, Vancouver, to
meeting Lakota Native Americans on Pine Ridge Reservation in South
Dakota, your clients get up close and personal with the history and
culture of the United States and Canada.
The 2019 brochure is out now, with earlybird savings of 10%* on all tours.

*Terms & Conditions apply. See website for details.

Superior hotels • Deluxe coaches with WiFi • Immersive experiences • Expert tour directors • Regional cuisine

Call 1300 130 134 or visit Globus.com.au
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AGENTtalk

Could this be
THE COOLEST
famil ever?
WORLD EXPEDITIONS has just launched
an incentive in which one agent can earn
a place on an Antarctic cruise with Dr Karl
Kruszelnicki, valued at $15,000.
The all expenses paid trip is on an
exclusive charter of the M/V Ortelius and
includes a berth on the 12-day ‘Antarctic
Cruise with Dr Karl’ itinerary, return economy
airfares ex Sydney or Melbourne and $500
spending money.
The cruise departs Ushuaia on
November 24, 2019, and will bring plenty of
opportunities to learn about Antarctica from
both Dr Karl and the vessel’s expert crew of
lecturers. Guests will get to see abundant
wildlife including adelie penguins, blueeyed shags, leopard seals and a vast array of
seabirds.
There’s also a good chance of seeing
humpback and minke whales in the

Explore Antarctica with
Dr Karl Kruszelnicki

sheltered bays and steep glaciers that
characterise the Antarctic Peninsula’s
shoreline. Further opportunities to get active
include kayaking, walks and camping on ice.
Agents will automatically earn one point
for every World Expeditions Travel Group
(WETG) trip sold. Trips must be more than
five days duration and clients must depart
between July 2018 and June 30, 2019. The
agent with the most points as of June 30,
2019, will be added to the voyage manifest.

Let your wanderlust

run riot
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Agents will receive credits for qualifying trips
already sold.
The WETG comprises 11 brands, including
World Expeditions, UTracks, Tasmanian
Expeditions, Australian Walking Holidays,
Sherpa Expeditions, Great Canadian Trails
and Adventure South NZ. With more than
1,000 adventure holidays on offer, there’s
plenty of opportunity to be the top selling
agent.
■ worldexpeditions.com/agentfamil

VIKING IS offering the agency that submits the
most creative ‘Winter Wanderlust’ marketing
campaign the chance to win a 15-day Southeast
Asia & Hong Kong ocean cruise.
Agents may choose the type of campaign,
from digital to print to in-store marketing
activity, and Viking will provide images and
collateral to support their efforts.
The incentive runs until July 31 and to be in
the running each agency must complete an
entry form providing examples of the campaign
by August 3. The winner will be announced on
August 10.
The prize includes a deluxe veranda
stateroom on the cruise departing September
23 on Viking Orion for two adults. The winner
also gets all onboard meals in 10 dining
venues, wine and beer with onboard lunch and
dinner, a free shore excursion in every port and
unlimited Wi-Fi.
Highlights of the cruise include seven guided
tours and four countries, overnight stays in five
ports, mingling with merchants at vast indoor
emporiums and intimate floating markets, and
meeting monks at temples and artisans in their
workshop.
“This is a great opportunity for our valued
agent partners,” said Michelle Black, Viking
Managing Director, Australia and New Zealand.
“If you haven’t experienced the Viking ocean
difference for yourself, now is the time to
brainstorm with your team and get creative!”
■ au.agents@vikingcruises.com

AGENTtalk

Everyone’s buzzing
about Walt’s offer

Cinderella’s Castle at Walt
Disney World Resort.
Picture courtesy Disney

THE RETURN of the Disney Mega-Fam will see 11 retail and wholesale agents
win a Christmas trip to Walt Disney World Resort in Florida.
The winners will enjoy six nights’ accommodation at the resort, where they
will visit all four theme parks and be among the first to visit the all new Toy
Story Land.
To be in the running agents must make a new profile on
wheredreamscometrue.com.au and register any eligible Disney Destinations,
Virgin Australia and Delta Air Lines bookings that fit the competition criteria.
Seven winners will be selected based on top selling retail and wholesale
agents throughout the incentive period. Three randomly drawn spots are
also on offer, meaning every booking counts. One additional spot will also be
awarded to the top selling agent who’s entering the competition for the first
time this year.
The incentive period for the ‘A Very Merry Toy Story Land Christmas MegaFam’ runs until September 21.

PONANT PASS
ON THE LOVE

PONANT IS celebrating 30 years of luxury and
expedition voyages with an industry promotion
for the Kimberley and Antarctica.
The trade incentive is for all new bookings made
and deposited between June 4 and July 31 on 2019
Kimberley and/or 2018-2020 Antarctica sailings.
Incentives include a $500 Coles/Myer gift voucher
for every guest booked for consultants while each
agency will earn a bonus five per cent commission.
“With four ships operating in Antarctica and
10, 2019 Kimberley sailings on our new ship Le
Laperouse, consultants and agencies alike stand to
be richly rewarded for their efforts during our 30th
anniversary celebration,” said Monique Ponfoort,
Vice President Asia Pacific for PONANT.
“Inventory will not last long so I suggest you
start the ball rolling as soon as possible.”
■ au.ponant.com

DIVE INTO
NEW YEAR
IN STYLE
CONTIKI ARE offering the chance to win a ‘Rhythm and Alps’ trip for two people,
including return flights to New Zealand and two K-Bridge bungy jumps on New
Year’s Day.
The winners can explore Queenstown and Wanaka, dance around the stroke
of midnight at the Rhythm & Alps festival, then top it all off with a bungy jump
into the New Year.
Agents must sell five Contiki New Zealand trips to go into the prize draw. The
more you sell, the more entries you’ll get, plus if you sell NZ Winter trips you’ll
score double points. The promotion runs until October 31.
■ contiki.com/agents

Race winners will be
California dreamin’
QANTAS HOLIDAYS have announced that the annual Race Around
Incentive for 2018 is heading to southern California.
A total of 40 top selling consultants will be calling on their
specialist knowledge, team spirit and endurance as they visit
America for six days in September. You’ll need to get you skates on
to qualify, however, as the incentive period for accruing points for
the trip runs until July 13.
“You will have a better chance of winning the more you sell
with Qantas, AVIS and Qantas Holidays, and if you book San Diego,
Huntington Beach, West Hollywood, Greater Palm Springs, Anaheim
and Disneyland Resort as a destination you will earn even more
points, getting you closer to joining us on this exclusive mega famil,”
said Steve Brady, National Sales Manager for Wholesale Australia.
■ qhv.com.au
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AGENTtalk

Riding the winds

OF CHANGE
MAKING A major career change is a big
decision, especially when it entails leaving
behind a successful job and setting up your
own business.
For Mark Knight, who joined
TravelManagers in August 2017, the change
is already paying dividends.
Knight, who is representative for
Thornlands in Queensland, says he has
found the biggest surprise since he joined
TravelManagers to be the amount of time he
now has for life outside his job.
“I’ve gone from working 7am until 7pm
most days, to only three to five hours on an
average day,” he said.
“I can take my daughter to and from
school, assist in her classroom once a week
and catch up with friends.” He also has time
to indulge his passion for cooking.
As well as the vast improvement in
work-life balance, Knight says he is thrilled

AUSSIE
HERO
SET TO
INSPIRE

ONE OF Australia’s most admired and widely
recognised motivational speakers and
authors will be addressing delegates at the
annual TravelManagers conference in Hawaii
this August.
Turia Pitt suffered full thickness burns to
65 per cent of her body while competing in a
100kilometre ultra-marathon. Renowned for
her pure grit, indomitable spirit and passion
for humanitarian work, Turia has gone on to
thrive in the ultimate story of triumph over
adversity.
“Having Turia address our conference
is an immense privilege,” said Michael
Gazal, Executive General Manager of
TravelManagers.
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with the progress he’s made in building his
business so far, estimating that he is on track
to surpass his previous income within the
next 24 months.
“I’ve always been focused on providing
a high standard of personal service to my
clients. But having spoken to other new
PTMs, it seems that we are all reaching
another level now, with fewer interruptions
during our work day meaning more time to
focus on each client.
“My clients also say that they like dealing
with the owner of the business rather than
a consultant that’s part of a large company.
One client has sent me two referrals in the
past six months: something that happened a
lot less frequently when I was a consultant at
a large company.”
Knight says he has also appreciated
the support he has received from fellow
PTMs, from one-on-one discussions prior to

Glacier on
PTM Mark Knight on the Franz Josef
h Island
Sout
’s
and
Zeal
New
of
the West Coast

making the move to information-sharing via
the PTM Facebook page and regional cluster
meetings at which PTMs can share ideas,
experiences and knowledge.
■ travelmanagers.com.au

Turia Pitt

Chris Paulsen
“She is living proof that, with the right
mindset, we truly can achieve anything,
and we know that her story will astonish,
inspire and motivate everyone who hears
her speak.”
Around 200 PTMs and 90 suppliers
representing 53 partner supplier brands are
expected to attend the event, which runs
from August 17 to 19 at the Prince Waikiki
Luxury Hotel.
The second speaker is Chris Paulsen,
founder of New Zealand-based House of

Travel and winner of that country’s Ernst &
Young’s ‘Entrepreneur of the Year Award’ in
2006.
As well as the much-anticipated keynote
speakers, other conference highlights
include the team building activity, which
will take place at Kualoa Ranch on Oahu’s
Windward Coast: a location which is
perhaps best known as a filming location
for Jurassic Park.

Earn what you deserve
Enjoy more as a personal travel manager
Receive the best value commission split when you join TravelManagers, Australia’s
premium home-based mobile travel network. Choose how much you want to earn
with our handy online calculator.
If you’re an experienced leisure, cruise, luxury or corporate travel consultant,
enjoy the freedom and flexibility of running your own business, with the full security
of being in partnership with TravelManagers. Our model offers the industry’s most
comprehensive package with unrivalled rewards and support.
Over 500 personal travel managers in our network are enjoying a better
work/life balance. Isn’t it time to make it happen for you and earn what you deserve?

Earn. Travel. Live. More.

For a confidential chat, call or email us today

1800 019 599
Visit

join.travelmanagers.com.au

Email graciela.craig@travelmanagers.com.au

AGENTtalk: Interview

CLOSING THE
MISSING LINK
In this exclusive interview, Jayson Westbury, Chief Executive of the
Australian Federation of Travel Agents, dispels some myths about the
AFTA Chargeback Scheme (ACS).
Q: Why did AFTA feel the need
to establish the ACS?

Q: What are the benefits of
joining the ACS?

A: One of the burning issues that was
frustrating everybody when I took over this
job 10 years ago was the lack of protection
provided to travel agents and for them
to protect themselves against credit card
chargebacks as a result of a third party
supplier collapsing.
When I arrived at AFTA, agents were still
talking about the Ansett crisis and during
my time the Air Australia collapse happened,
which sent a lot of agents broke as a result of
chargebacks. Even in the days of the Travel
Compensation Fund, if a supplier collapsed
the travel agent would get stuck with a
chargeback if the consumer had paid by
credit card.

A: First and foremost it’s a no-cost way for
agents to protect themselves against what
I believe is the Achilles heel of the travel
industry and that is, through no fault of their
own, they end up with a financial burden
caused by a third party.
Secondly, it provides a very simple
mechanism for the transaction to occur,
where a small percentage is added to their
credit card surcharge at the time of sale so the
remittance and cash flow is dealt with by a
third party so it doesn’t really affect them.
Thirdly, it’s already been proven to work
because we’ve already paid out claims.
Agents shouldn’t be thinking this is a
mythological scheme because around nine
claims have already been paid.

Q: So there was a clear need
for this scheme.

Q: How do agents sign up for ACS?

A: I believe that ACS provides the ultimate
missing link in the travel agency reform
agenda. You simply can’t buy this insurance in
Australia. You can’t just ring your broker and
say, can you give me insurance to protect me
against someone else going broke when my
customer pays with a credit card?

A: Fill out the simple online application
form, interface with one of the six payment
providers that allow them to transact the
ACS clip and start selling customers on credit
card. A lot of travel agents have always been
reluctant to sell on credit card for fear of this
problem. Now they are better off convincing
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Jayson Westbury, Chief Exe
cut
Australian Federation of Tra ive of the
vel Agents

their customers to use a credit card rather
than cash because now they can do it without
any fear or favour.
Before they would try and get the
customer to pay cash because that way if
the supplier went broke they were off the
hook, but often the customer wants to pay by
credit card. Yes, they’ve got to convince the
customer to pay the surcharge, but that’s an
easy thing to sell because if they use a credit
card and anything happens, just do a charge
back and they’ll get their money back. It’s the
cheapest form of insurance a consumer can
pay for. It’s a no brainer.

Q: The scheme has been up and
running for about seven months
now. Why do you think only 350 of
the 1,400 AFTA accredited agents in
Australia have signed up for ACS so far?
A: Maybe they believe it is a little trickier
to join than it actually is and maybe they
haven’t fully immersed themselves in what
we’re talking about. But once you’ve had the
metallic taste of a chargeback and you’re not
clicking on afta.com.au/acs, I don’t know what
you’re doing? You only need that metallic
taste once to realise why you should join.
afta.com.au/acs
DIARY NOTE: The 2018 National Travel
Industry Awards will be held at the
International Convention Centre, Sydney
on July 21.

AGENTtalk

AN ADDED
INCENTIVE
TO BOOK

SCENIC HAS announced a new
booking incentive for its 2019
European river cruises as part of the
Scenic Rewards program, allowing
agents to receive reward points
sooner.
Until August 31, agents who book
and secure a deposit on any Scenic
or Evergreen 2019 river cruise will
receive Scenic Rewards points upon
deposit, instead of when guests travel.
“The new incentive is aimed at
rewarding our top agents for their
loyalty to Scenic and our product
range even sooner,” said Emma Davie,
Director Trade and Commercial
Services for Scenic. “Agents are a
core part of Scenic’s success and
recognition of loyalty is essential to
our operations.”
This incentive only applies to
new bookings and deposits must be
received by August 31. Terms and
conditions apply.
■ scenic.com.au/hub

by
Sunk days
i
C Hol

Names announced for luxury famil
UNIQUE LATIN America has announced the five agents heading off on a luxury famil to Peru
later this month.
The winners are Janet Tucker from World Travellers – Auckland; Kym Stracey from North
Shore Travel – Sydney; Karla Bett from Emma Whiting Travel – Melbourne; Melissa Schampers
from 303 Travel & Cruise – Melbourne; and Karen Doyle from TravelManagers – Melbourne.
The winners will experience Peru in-depth with local operators, Mountain Lodges of
Peru and Delfin Amazon Cruises. Both companies are recognised as leaders in authentic
and sustainable luxury travel, so the group will engage with the local culture, history and
natural environment.
Highlights will include visits to archaeological sites, local weaving communities and farmers’
markets, as well as remote hikes and mountain bike rides on route to Machu Picchu. The group
will then explore the Pacaya Samiria national reserve onboard Delfin III (pictured above).
With the help of expert naturalists, guests will encounter pink river dolphins, scarlet
macaws, toucans and monkeys before returning to their luxurious suites and modern
Peruvian cuisine onboard.
■ uniquelatinamerica.com.au

IT’S ONLY A
MATTER OF TIME
Never lose money due
to a client chargeback
ACCEPT CREDIT
CARD AND GET
ACS PROTECTED*
Apply now at
afta.com.au/acs

*Your agency must be a member of ACS, the credit card must be an eligible credit or
debit card and the purchase must be processed with an ACS Payment Partner.
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AGENTtalk: Advertorial

How a positive workplace culture enables

Travel Counsellors to thrive
BUILDING A company culture that fosters
growth, collaboration, success and work/
life balance is something that many travel
organisations aspire to.
But how does a travel company build a
strong culture when most of its team are
scattered all over the country?
With Travel Counsellors working from
home offices located all over Australia,
building a winning company culture is a
tough task.
Thankfully, the company has managed
to implement a few key strategies and
initiatives to ensure that Travel Counsellors
has cemented itself as an inclusive, forwardthinking company where travel agents can
thrive while working from their own home
offices.
Here are some of the ways that Travel
Counsellors as a company creates a culture
worth aspiring to.

PROVIDES SUPPORT
Feeling unsupported is one of the biggest
reasons travel agents walk away from retail
roles. Recognising this, Travel Counsellors
provides unparalleled levels of support to
agents working on their home businesses
around Australia.
Business development managers provide
one-on-one guidance and support, and the
head office team takes care of everything
from marketing to IT, finance and more.
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Other Travel Counsellors also provide
support in a number of ways. Providing a
listening ear on those challenging days,
advice on a destination they’ve recently
visited and expert knowledge on adventure
tours or cruise liners they’re familiar with,
Travel Counsellors are there for each other
when they need it.

PRIORITISES CONNECTION

Many people mistakenly believe
that working from home is an isolating
experience. Thanks to technology, Travel
Counsellors may be working from home, but
they are never alone.
Whether it’s using Skype to catch up
with their business development manager,
picking up the phone to chat to other Travel
Counsellors, attending webinars for training
or tuning into the in-house TV program for
real-time updates on the company, Travel
Counsellors are a part of a close-knit team
no matter where they’re working from.

CELEBRATES SUCCESS

When you’re running a travel business, it’s
common to focus on the challenges of the
role. Mass flight cancellations thanks to a
volcanic ash cloud, customers that have fallen
ill while on holidays and a complicated group
booking is demanding lots of your time.
An organisation with a good workplace
culture will celebrate success loudly, proudly
and often in order to remind everyone of

why they get up in the morning.
At Travel Counsellors, success is celebrated
in many ways – both large and small. The
annual conference provides everyone with
the chance to get together for a few days of
celebration and inspiration, while small wins
are championed by head office, business
development managers and the Travel
Counsellors community on a daily basis.

REWARDS HIGH
PERFORMANCE
A common gripe many travel agents have
is feeling unrewarded for their hard work.
It’s clear that if you feel unrewarded then
you’re less likely to go the extra mile for your
clients. That’s why Travel Counsellors rewards
high performers with frequent rewards trips
and Gold Status to work towards.

COMBINES ALL OF THE ABOVE
TO BUILD A STRONG SENSE OF
COMMUNITY
Creating a community of empowered,
supportive and collaborative agents is a
priority for Travel Counsellors. Sharing in the
success of others is at the very heart of the
Travel Counsellors business model and a factor
that attracts agents who want more than
a nine-to-five job. At Travel Counsellors, it’s
personal.
■ travelcounsellors.com.au

Burnt
out
or
Fired
up?
Aggressive targets, long hours,
sleepless nights. There is another way...

Are you fired up enough to start your own home-based business as a Travel Counsellor, and escape
the relentless pressures of working for someone else? You’ll set your own targets, choose your own
hours, control the commission you earn and the clients you deal with. So, whilst you’re working hard
to build your business, you’ll be enjoying the freedom of doing it on your own terms, with the full
support and backing of the global leader in travel homeworking.

Change your life. Call now.

1300 889 123

recruitment.travelcounsellors.com/au/opportunities/

AGENTtalk: Famil review

Journey
into

THE UNKNOWN

Tania Norman (fourth
from right) with her
travelling companions

TANIA NORMAN from Oliver Travel in Adelaide gets out of
her comfort zone while in Ecuador with Travellers Choice.
Thank goodness she packed the waterproof underwear!
WHEN I first heard in late 2017 that I, as one
of the Travellers Choice Top 10 Gold Choice
Award winners, was headed for exotic
Ecuador, naturally my first thought was the
Galapagos!
Much to my surprise the legendary islands
turned out not to be on our Adventure
World itinerary, but what did feature was the
Ecuadorian Amazon.
Four months later I found myself
standing at the boarding gate feeling a
little apprehensive – the truth is Ecuador is
a destination that would normally be out of
my comfort zone. And what, I wondered, was
with the request to bring along waterproof
underwear!
Four flights, two overnight stops and
a boat ride later, our group arrived at our
home in the jungle – the Manatee Amazon
Explorer.
During a three-night voyage we had the
opportunity to hike in the Amazon, come
very close to some local wildlife (including
sloths and the notoriously shy pink Amazon
dolphin) and spend an amazing afternoon
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watching and listening to toucans and
macaws in their natural habitat.
At the end of the journey we returned to
Ecuador’s capital, Quito, where we stayed
at the Plaza Grande Hotel right on the old
town square opposite the cathedral. After
a private invitation I was lucky enough
to climb inside the walls of the Cathedral
Metropolitana de Quito (which opened in
1567) up to the rooftop and enjoy great
views over the city.
Quito – whose historic centre is a UNESCO
World Cultural Heritage Site – is starting to
become an artisan city showcasing local
produce and what the region offers. It also
served as the starting point for the next part
of our adventure – the Tren Crucero (also
known as the ‘Train of Wonders’).
This luxury journey from the Andes to
the Pacific Coast onboard an antique steam
locomotive is a highlight in Ecuador and a
must for all travellers visiting this country’s
beautiful interior.
The five-day/four-night experience
gave us the opportunity to see remarkable

scenery such as the Avenue of the Volcanoes,
Cloud Forrest and the Devil’s Nose Pass (one
of the steepest stretches of railway in the
world).
We also had the opportunity to stop and
meet the locals and experience their way of
life – from the chagra (Ecuadorian cowboys)
to the last ‘ice man’ in the world, who hauls
blocks of ice from Mount Chimborazo to sell
to local traders.
At the end of every day we stayed in local
haciendas – my favourite was Hacienda la
Danesa, where we were made to feel so at
home. There were comfy couches in the
outdoor lounge, options to fat tyre-bike
the area, ride horses, fish and of course take
chocolate classes – all local to the area.
Overall the northern Andes charm and
culture – including the music, salsa dancing,
the diverse and ancient cuisine, wine and
scenery – makes Ecuador’s interior one of
the world’s best kept secrets.
And if I was to offer one piece of advice to
colleagues it would be this: Ecuador is simply
too far to travel to only visit the Galapagos,
so be sure to add the interior to any visit. Just
contact a company like Adventure World,
which will walk you through everything you
need to know.
■ travellerschoice.com.au;
adventureworld.com.au

AGENTtalk: Famils

SUPERTOUR PROVIDES
SUPER HIGHLIGHTS
GLOBUS FAMILY of brands has hosted
their 30 top selling Australasian agents
on the annual 2018 Supertour.
The agents experienced an itinerary
in Croatia that included historical
sightseeing, nature and adventure
activities as well as local and traditional
cuisine.
“The annual Supertour is incredibly
significant to Globus family of brands as
it not only provides the opportunity for
our passionate agents to experience the
product first-hand, but more importantly,
it allows us to reward them for all of their
support over the past year,” said Peter
Douglas, Gfob Interim Managing Director.
Highlights included exploring the
natural beauty of Plitvice National
Park, where agents discovered its lakes,
waterfalls and forests, and donning an
apron for a traditional Croatian cooking
class. The group also ventured south to
the Konavle Valley where they indulged

in traditional wine, olive and liqueur
tastings.
The agents also visited nearby Slovenia
to take in the sights of Ljubljana and
discover the picturesque surrounds of
Lake Bled, Predjama Castle and Postojna
Caves, before being treated to local
coffee and Kremsnita cake.
Following three days at a private beach
resort in Dubrovnik, the tour ended on a
high with the agents attending a special
gala dinner. They were given masks and
whisked to Dubrovnik’s Old Town for a
masquerade ball inside the 16th century
Revelin Fortress (pictures right).
To earn a place on the 2019 trip,
agents can sell any of the Globus family
of brands products, including Globus
coach tours, Cosmos value-based coach
tours, Avalon Waterways river cruises
and Monograms independent travel
packages.
■ globusfamily.com.au

Bench press the wildlife button
NINE AGENTS got to experience some of the
best southern Africa has to offer on a 10-day
educational trip with Bench Africa.
Beginning in the Chobe area, the group
spent five days exploring the wildlife
from both the Botswana and Namibian
sides of the park. After their final evening
witnessing the sunset from a guide boat
with a celebratory glass of champagne in
hand, they made the short trip to nearby
Zimbabwe, home of the mighty Victoria
Falls.

The trip finished with a few days exploring
Hwange National Park where the brave were
offered the opportunity of a game walk
among the wild animals. The final morning
saw agents canoeing down the Zambezi
before heading home.
“It was wonderful to show this part of
the world to such great agents and they got
the chance to experience why we choose
to focus exclusively on Africa!” said Maria
Tropiano from Bench Africa.
■ benchafrica.com

SIX HEAD SOUTH
CONTOURS TRAVEL hosted six agents on a 15-day famil to Chile
and Argentina recently.
Highlights of the trip included Chile’s acclaimed wineries, a
cruise through the Patagonian fjords aboard the new expedition
ship, Ventus Australis and a visit to a cattle ranch in Argentina.
Agents also enjoyed a tango dinner show and a cooking class
and gourmet dinner at the Argentine Experience in Buenos Aires.
The tour showcased the various group tours and FIT itineraries
offered by Contours Travel, which was formed in 1975 and is
Australia’s longest-running travel agency and wholesaler for
Latin America.
■ contourstravel.com.au
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AGENTtalk: Famil review

A TAHITIAN TALE
Here, ANN-CATHERINE JONES, Manager of Jones & Turner
Travel Associates, enjoys some relaxed island vibes.
MOST TRAVEL advisors have a bucket list of
hotels to explore and immerse themselves
in… and many of them are in Tahiti.
So receiving an invitation to explore
some of the Islands of Tahiti with Nicci
Foulsham from Tahiti Tourisme Australia was
a welcome surprise.
I adore Tahiti and am passionate about
the destination, having booked many
travellers there over the years to experience
one of the most memorable holidays they
will ever have.
The itinerary for this famil trip was
irresistible. We were invited to explore two
renowned resorts, The Brando and Four
Seasons Bora Bora, and one of the hidden
gems of the Islands of Tahiti, Rangiroa.
Air Tahiti Nui is definitely the way to get
to and from Papeete on the main island of
Tahiti as the service onboard is polished
and professional and definitely gets you
feeling the ‘island vibes’.

Tbilisi
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The Brando on Tetiaroa is everything that
you have heard whispered… and a little
bit more. The natural beauty of Tetiaroa is
undeniable and it is a haven for marine and
birdlife.
Swimming in the pristine ‘billionaire’s
pool’ and learning about the fascinating
history of the Polynesian people on our
excursion was wonderful – there are many
excursion options for guests.
The inter-island flights are quick and
easy. For anyone flying to Bora Bora I would
recommend sitting on the left side of the
aircraft to get the best views. There are also
many wonderful resorts on Bora Bora and
the Four Seasons is, without a doubt, one of
the most beautiful.
Completely spoiled with overwater
bures, it was really difficult to tear ourselves
away from our impressive rooms to be
shown around the property, which had
an exceptional spa and saltwater lagoon

Ann-Catherine Jones

complete with coral garden to snorkel in.
We had a pre-dinner drink at the sunset
bar followed by a relaxed and delicious
meal with our toes in the sand at Fare Hoa
Beach Bar and Grill while listening to the
local DJ.
If you’re a spa addict, Intercontinental
Thalasso Resort and Spa is a must – check
out the new luxurious Brando Villas at this
resort!
Next up was Rangiroa, which is an atoll
located in the Tuamotus, about an hour’s
flight from Bora Bora. The width of Rangiroa
maxes out at 500 metres; in other parts it’s
the width of a two-lane road! This is a diving
and snorkelling haven as within the atoll is a
natural aquarium full of vivid marine life and
pods of dancing dolphins.
The resorts and guesthouse are local style
and really charming – we stayed at the Kia
Ora Resort in the sweetest Polynesian-style
bures among the swaying palm trees. The
excursion to ‘Le Lagoon Blue’ and swimming
with baby sharks are a must!
Tahiti was as beautiful and exotic as I had
imagined. However, it was also charming
and full of surprises every single day.
■ tahititourisme.com.au

BOOK IT NOW

Experience
the power

OF THE
PASSION
TRAVELLERS ARE being urged to book
quickly with Globus family of brands in order
to experience one of Europe’s most unique
and rich traditions.
The Oberammergau Passion Play takes
place once a decade in the German alpine
town of Oberammergau.
With the 2020 edition fast-approaching,
Globus family of brands has introduced
three different travel styles and 14
itineraries priced from $2,689 offering
travellers supreme reserved seating
and accommodation in the heart of
Oberammergau.
Peter Douglas, Globus family of brands
interim Managing Director, said with
multiple itineraries, touring options and
price points available from Globus, Cosmos
and Avalon Waterways, travellers will be
able to enjoy unparalleled experiences rich
in tradition and Oberammergau’s unique
history.
“An opportunity that arises once every 10
years is an opportunity not to be missed,” he
said.
“Just like the seats of the Passion Play
theatre, our Oberammergau 2020 tours are
filling up quickly. Don’t wait to reserve a
spot: renew faith and quite simply have a
great time – the encore won’t be until 2030.”
The uplifting Passion Play has been
a theatrical tradition in Oberammergau

ITINERARIES
INCLUDE:
since 1634. While 2,000 actors, singers and
musicians are preparing for their roles in
this famous reenactment of the crucifixion
of Christ, seats are selling quickly in
anticipation of their moving performance.
The 42nd edition of the play will premiere
on May 16 with performances through till
October 4, 2020, and runs for eight hours,
including a three-hour intermission for
dinner. Despite the play being spoken in
German, with no English translations, the
village expects approximately 450,000
visitors, more than half of which will be
international guests.
Whether travellers choose a Globus
holiday, a Cosmos getaway or an Avalon
Waterways river cruise, these special
itineraries include accommodation in the
heart of Oberammergau at the Romanthik
Hotel and a dedicated office in this historic
hamlet to help travellers make the most of
their stay.
■ globusfamily.com.au

Globus

• German Vista

Eight-days priced from $3,579

• Bavarian Highlights with

Oberammergau
Nine-days priced from $4,339

• Top of Switzerland with

Oberammergau
Nine-days priced from $5,789

• Catholic Central Europe

Nine-days priced from $4,989

• Grand Catholic Italy

13-days priced from $6,119

Cosmos

• Shrines of Alpine Europe

Seven-days priced from $2,689

Avalon Waterways

• Danube Dreams with

Oberammergau
12-days priced from $7,097

New Kiwi tour goes full cycle

Lake Pukaki

A NEW trip for active travellers looking
for a challenging but achievable cycling
itinerary in New Zealand has just been
launched.
The seven-day ‘Alps to Ocean End to
End’ tour with Adventure South NZ is on
an e-bike and travels 310kilometres from
Queenstown to Christchurch.
“The Alps to Ocean Cycle is a
spectacular trail, weaving through
some of the most diverse and unique
landscapes in New Zealand,” said Phil
Wyndham, General Manager Adventure
South NZ.
Highlights include staying in premium
backcountry accommodation with

uninterrupted views of Lake Pukaki,
cycling along the edges of Lakes Ohau,
Benmore and Aviemore, and soaking in
the hot tubs at Lake Ohau Lodge
The trip is priced from $NZ2,895
(approx. $AU2,700.) per person twin
share and is aimed at experienced
and competent riders. Price includes
comfortable accommodation, a support
vehicle, experienced guides and most
meals.
There are only two ‘Alps to Ocean End
to End’ departures for the upcoming
season in November and March 2019
so places are limited.
■ adventuresouth.co.nz
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BOOK IT NOW

Savings on remote India adventure
ADVENTURE RESORTS and Cruises have
released a new safari and river cruise
package in remotest India with savings for
early birds.
The 15-night ‘The Colours of India’ holiday
combines independent touring of Delhi,
Agra, Kolkata and Jaipur. Highlights include
the Taj Mahal, Mother Teresa’s house and the
Victoria Memorial Hall – with a seven-night
river cruise aboard the MV Mahabaahu in the
shadow of the Himalayas.
The cruise features aromatic Indian

cuisine, complimentary excursions and
activities. Apart from the Zambezi in Africa,
the Brahmaputra is the only river in the
world from which boat, jeep and elephant
safaris are offered. This is also the only cruise
in the world from which 7000-metre peaks
can be viewed on a clear day.
Departing from Australia on March 15,
2019, the package is timed to coincide
with the vibrant Holi festival. Guests
will join in the celebrations in Jaipur as
brightly-coloured powders and water

Tour can help save the rhinos
INTREPID TRAVEL has launched an
expedition to Kenya to visit the world’s last
remaining northern white rhinos.
The seven-day itinerary will be an
interactive conservation experience to build
awareness and fund research to support
rhinos and endangered animals.
The extinction of the species hit news
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headlines this year with the death of Sudan,
the last known male northern white rhino.
“We must raise awareness of the issues
and promote responsible wildlife tourism
experiences in order to stem the supply
and the demand for illegal wildlife products
around the world,” said Brett Mitchell,
Intrepid Travel Regional Director Asia Pacific.

balloons are thrown in the air, traditional
Indian songs are sung and special Holi
sweets are baked.
Including international return flights with
Singapore Airlines from Sydney, Melbourne,
Brisbane, Adelaide or Perth plus domestic
flights in India and cruise excursions, the
15-night land and river cruise package is
available from $7,995 per person twin share.
This includes a saving of $560 per person if
booked by July 31.
■ cruisetraveller.com.au/mahabaahu
Since 2002, Intrepid Travel has invested
more than $950,000 in animal welfare and
conservation projects around the world
through The Intrepid Foundation.
“It is our goal for this trip to not only
provide a one-of-a-kind safari experience,
but to also educate travellers and inspire
them to continue the ongoing fight for
awareness and conservation of all species, in
Africa and abroad,” Mitchell said.
“It’s one thing to hear or talk about the
plight of these animals from afar, but it is
entirely different to see them in person and
make an emotional connection with the
reality of the situation.”
The ‘Kenya Expedition’ will include a
presentation from the East African Wildlife
Society on the work they do and a game drive
at Ol Pejeta Conservancy to see the remaining
northern white rhinos. There will also be a
community visit in Nairobi to spend time with
local women and hear about female Maasai
culture through storytelling and song.
It is priced from $3,490 per person twin
share and tours are scheduled for this
September and June and August 2019.
■ intrepidtravel.com.au

BOOK IT NOW

Pilgrims can now

WALK FOR A YEAR
MORE THAN 200,000 people walk part or
all of the famous Camino de Santiago each
year, following a route that has been one of
the most important Christian pilgrimages for
1,000 years.
Now Camino specialist, UTracks, has
announced it will offer departures on the
final section from Sarria to Santiago all year
round.
Jaclyn Lofts, the company’s Camino
expert, says the self-guided Sarria to
Santiago section is particularly popular with
pilgrims as it offers them the chance to walk

the final 115 kilometres into Santiago and be
eligible for the official Compostela certificate
of completion.
“While the majority of our travellers walk
or cycle the Camino in the warmer months
between April and October, we have been
fielding requests from travellers wanting to
embark on this iconic journey in the quieter
off-season,” Ms Lofts said.
“These departures will appeal to that
select group of travellers seeking real
solitude on their journey along the Camino
or looking for an active European itinerary

— 2019 TOURS NOW ON SALE —
Book early for best prices!
couple
SAVE 5% up to A$915 per
on 2019 guided holidays
in Ireland & Britain!*

out of the main tourist season.”
UTracks’ eight-day self-guided Sarria to
Santiago walk is priced from $1,150 per
person and includes breakfast, six dinners,
accommodation in comfortable hotels and
farmhouse B&Bs, luggage transfers, route
notes, maps and guidebook plus the Pilgrim
Passport to be stamped along the way.
“Provided you have the right gear, winter
can be a magical time to experience the
Camino with fewer people and more local
encounters,” added Ms Lofts.
■ utracks.com

SCOTTISH ISLES & GLENS

12 or 13 days, from A$3587*
Our most comprehensive tour of Scotland: explore the remote
Highlands, spectacular Orkney with 2 nights in Kirkwall, the Isle
of Skye, the vibrant city of Edinburgh and more.
2 departures per week, April to October

JEWELS OF IRELAND

14 or 15 days, from A$3641*
Explore local culture on our longest Irish tour. Visit Dingle, take
a cruise on Ireland’s only fjord, experience Connemara farm life,
and marvel at the highest sea cliffs in Europe at Slieve League.
2 departures per week, March to October

New for 2019!

TASTE OF BRITAIN & IRELAND

14 days, from A$3805*
Visit London, the charming Lake District and the Beatles’ Liverpool.
Cross into Scotland to explore Edinburgh, magnificent Highland
scenery, and cruise on Loch Lomond. Take a ferry to Ireland to
discover Dublin, Killarney, the Cliffs of Moher and Galway.
2 departures per week, April to October

Ireland & Britain’s #1 Tour Operator

1800 502 911

Call
or your wholesale operator.

www.cietours.com

Glencoe, Scottish Highlands

* Save 5% on 2019 Ireland & Britain guided holidays. Book 01 July – 30 September, 2018. Use promotion
code MK52019A and pay a A$500 per person deposit. Advertised prices reflect the discount, are land only, per
person, based on double occupancy for 2019 departures. Prices will vary by departure date, not combinable
with any other CIE Tours offers or discounts, and not available for group travel. Discount valid on new
bookings only, subject to availability and blackout dates may apply. Tours with stays in Edinburgh 02 August –
24 August 2019 during The Royal Edinburgh Military Tattoo and tours in Ireland during St. Patrick’s Day week
are blacked out. This offer may be withdrawn at any time. Other conditions may apply. Call for details.
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NEWStalk

What’s cooking, Thomas?

A VERY familiar name is about to re-appear
on the Australian travel industry landscape
with big plans for the future.
After an 18-year absence, Thomas Cook
are back in this country, initially offering
travel money services from a new base in
Hobart in Tasmania. But in an interview with
Traveltalk, Mark Tarring, Managing Director
of Thomas Cook Money (TCM) Asia Pacific,
said this could be just the tip of the iceberg.
“TCM has global ambitions. We are
launching in Australia as a stepping stone
into Asia Pacific,” he told us.
Initially, TCM will offer a range of userfriendly travel money services specially
designed for Aussies on the go, including
travel insurance, foreign exchange and a

Mark Tarring, Managing Dire
ctor of
Thomas Cook Money (TCM) Asia
Pacific

pre-paid travel card. In the coming months,
a free TCM Global Wi-Fi APP will also be
available to Aussie customers.
“This will enable them to log into more
than five million hot spots across the world
and take away that pain and worry of global
roaming charges from the telcos.”
When asked whether the company might
also consider a move into selling travel down
the track, Tarring replied, “maybe.”
“We’re a digital-first business and we
don’t have that legacy of retail stores, so we

MILLENNIALS
ON THE MOVE
NEW RESEARCH shows that Millennials lead Gen X and Z,
Baby and Pre-Boomers for holiday travel intention.
Nearly 14 million (68.3 per cent) Australians aged 14+
are intending to take a holiday in the next 12 months,
down 0.7ppts from the same period last year.
These are the latest figures released recently from the Roy
Morgan Leading Indicator Holiday Travel Intention survey.
Millennials are also the most likely generation to take a
short holiday, with 65 per cent of those surveyed intending
to enjoy a mini break in the next 12 months. Gen X and
Baby Boomers lead for intention to take a long trip in the
next 12 months (of three nights or more).
“While Baby Boomers and Gen X can likely afford to take
longer holidays with kids grown up and out of the house
and gearing toward retirement, the more career-focused
Millennials are living life fast and looking for that quick
getaway,” said Michele Levine, CEO of Roy Morgan.
■ roymorgan.com
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probably won’t look at a huge retail rollout.
“But there’s nothing stopping us having
a CBD store – that we could potentially do.
I wouldn’t say never but it would probably
be as an add-on once we had the digital
business up and running.”
Tarring revealed that travel agents will be
targeted as potential outlets for these new
Thomas Cook Money products.
“We’ve been working quite hard in the past
six months to get ourselves launched and we’ll
soon be embarking on a business-to-business
strategy which is about talking to agencies to
see if they want to take our product.”
So, what does this all mean for the Aussie
consumer?
“We’re not a bank. We’re a holiday
company and we’re about helping people
have more happy holidays,” added Tarring.
“It’s about helping people save or borrow
for their holidays and providing them with
the finances to maybe take a slightly longer
holiday. We can help them spend while they
are on holiday and also protect them while
they are on holiday, so they have that peace
of mind.
“We’re taking away the niggles of the big
banks and how they rip you off. We will have
fair and transparent pricing.”
■ thomascookmoney.com.au

NEWStalk

Unlocking the
mystery of travel
Here, CAROLYN CHILDS,from MyTravelResearch.com, reveals
simple ways travel brands can capture more travellers.
MOVING THE customer from planning to
booking is the ‘Eureka’ moment for travel firms.
It’s the pivotal minute on the customer’s
path to purchase. That journey comes
in stages: dreaming, the decision to go,
planning, booking, anticipating, on the trip
and post-trip sharing.
In a new report, Carolyn Childs, co-founder
of MyTravelResearch.com, lays bare the key
parts of the planning and booking steps.
“By understanding the psychological,
technical and other factors at play during
planning and booking, travel brands can
very effectively enhance their conversion
rates,” said Childs.
The new report (quoting Visit Britain Ipsos
data) shows that Australians often plan a
long-haul trip more than six months ahead.
In the planning stages, internet searching,
consulting friends or relatives who have
been before and referring to travel guide

by
Sunk days
i
C Hol

books are the most commonly used sources
of information.
Traveller reviews also play a massive role
at the planning stage. Around 70 per cent
of travellers look at up to 20 reviews while
planning. Some 80 per cent of TripAdvisor
users read reviews before deciding which
attraction to visit. And 53 per cent of
TripAdvisor users won’t book a hotel if it has
zero reviews.
When travellers move from planning
to booking, around 94 per cent of them
move from mobile devices to laptops or
computers, says Google.
“Your job is to make booking intuitive,
quick and reliable,” adds Childs. “Any friction
at this stage is a loss of business, so your
focus has to be 100 per cent on the user
experience.”
In summary, websites should be easy
to use and book with clear navigation and

Carolyn Childs

labelling. Most importantly, make it easily
bookable with clear contact and support
details.
“At the booking stage purely practical
aspects become vital,” says Childs. “If you win
a customer over during the dreaming and
planning stage, for goodness sake don’t lose
them when it comes down to the ‘doing the
business’ part.”
The new report, The Fast Track to Capturing
Customers When They are Planning, is
available to MyTravelResearch.com premium
trends and insight hub subscribers.
■ MyTravelResearch.com

Supplier Insolvency

IT’S NEVER HAPPENED
TO ME, I KNOW THEM,
I TRUST THEM.

ACCEPT CREDIT
CARD AND GET
ACS PROTECTED*
Apply now at
afta.com.au/acs

*Your agency must be a member of ACS, the credit card must be an eligible credit or
debit card and the purchase must be processed with an ACS Payment Partner.
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NEWStalk

Agent support that’s
designed to Excite
AS EXCITE Holidays continues to grow, most
recently with a successful expansion into the
USA, the Australian-bred wholesaler is quickly
becoming a global force. An integral part of
their operation is a growing network of agent
support based in Australia and Greece.
We sat down with George Papaioannou,
Excite Holidays Co-Founder and Executive
Director, to discuss the importance of
people-based support for agents and how
Excite Holidays maintains a quality of service
around the clock.

Q: How important is agent support
to your business?
A: It’s incredibly important that we
have an effective support network for our
growing agent base. We are a technology
forward business and we spend a lot of
time building a platform that allows agents
to easily create and book itineraries with
instant booking confirmation.
In an increasingly technological world,
we still see the importance in a conversation
with a real human being when support is
required. It’s why we offer 24/7 support to
our agents all over the world.

Q: How does the Greek office
fit into the support system?
A: Over the years Excite Holidays has
become a truly global business. The
importance of 24/7 customer support means
we need a strong team in place across the
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globe to ensure we are providing a high
level of service around the clock.
The establishment of the Greece office has
been a great success, with the office growing
extensively over the four years it has been
in operation. The Greek support team work
seamlessly with our Australian operation to
ensure we deliver fast and effective agent
support 24 hours a day, seven days a week.

Q: How do the teams support
your agents?
A: Our Athens contact centre services
all our travel agent partners in Australia,
New Zealand, the USA, Canada and the UK,
dealing with anything from web services and
API integrations and support, to complaints
and resolutions.
The location allows us to provide the
best possible customer support 24/7 to our
agents and partners all over the world.

Q: What are the biggest challenges
you face as the business grows?
A: As we expand into new markets and
grow the number of transactions each
year, we need to make sure our operations
and support teams can adequately meet
the needs of our agents. Automation of
our systems and processes resulting in
economies of scale, in addition to hiring the
right people and using clever data to ensure
we are correctly resourcing these teams
is important. In an average week we can

George Papaioannou

expect upwards of 5,000 contacts with our
support teams.
Maintaining quality service goes far
beyond simple headcount, we need to
ensure that we are hiring the right people
that will be able to deliver the quality service
that our agents expect.

Q: How have you achieved this?
A: We’ve gone about this in a number
of ways, including hiring dedicated teams
that focus on specific areas of service,
maintaining and regularly tracking strict
KPI’s, listening to agent feedback and using
data to ensure we are constantly improving
and managing staffing numbers based
on expected call volumes. We have also
invested in live chat to offer agents an
alternative avenue to get customer service.
We made some adjustments to the
way our operations were structured after
listening to feedback from our agents.
We hired a dedicated training and quality
specialist, workforce planning manager and
have increased headcount in line with the
growth of the business. The results have
been fantastic, with big reductions in call
and live chat wait times.
■ exciteholidays.com

CRUISEtalk: Special Report

Silver Cloud passes under
Tower Bridge in London

Luxury, loyalty and
the search for loo’s
Traveltalk’s JENNY ROWLAND was onboard Silver Cloud as
Silversea celebrated a very special milestone recently. The
company hosted agents, industry partners and loyal customers
as it celebrated 10 years of ultra-luxury expedition cruising
with a commemorative two-day voyage.
LOYALTY CAN never be underrated...
especially on a Silversea cruise
On this extra special expedition cruise
celebrating 10 years of pioneering
exploration and destination leadership, the
cruise company has some of its most loyal
guests onboard.
Such extreme loyalty is rare and I’m keen
to discover why this famous brand boasts
such a high return passenger rate and
just what makes the Silversea expedition
experience so special
I speak to Steve and Susan Soldoff, who
have clocked up a very impressive 359 days
with Silversea in the last 12 years. That’s
almost a whole year of luxury cruising!
They started off on classic cruises but
switched to expedition cruising as they
loved the itineraries. This very active 75
and 78-year-old couple site “the attention
to every little detail, the absolute luxury
Steve and
Susan Soldoff
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onboard, the abundance of expedition staff,
but most of all the incredible itineraries.
“Itineraries that take you to the most
remote and unchartered regions of the
planet and expedition guides that have
thorough knowledge to educate and
inspire,” they enthuse.
Silversea has its own dedicated training
academy to recruit an unparalleled team
of expedition specialists. This has played a
crucial role in the cruise lines success.
On each expedition voyage, teams of up
to 28 experts conduct immersive destination
experiences for guests. These passionate
and insightful professionals offer informative
lectures and discussions onboard in addition
to zodiac excursions and nature walks
ashore.
Aboard Silversea’s fleet of four purposebuilt expedition ships, guests enjoy ocean
view suites, gourmet cuisine, their own
butler and a generous selection of all
inclusive shipboard amenities, including
complimentary beverages served
throughout the ship, a stocked in-suite
beverage cabinet and unlimited free Wi-Fi.
Seasoned polar explorers, Steve and Sue’s
most recent cruise to Papua New Guinea
“blew them away”. As an ex-professional
photographer, Steve has documented
their worldwide travels with his incredible
pictures.
This couple clearly cannot get enough of
Silversea and are self-professed expedition
addicts. They have future cruises planned to
the North East Passage, the Bay of Bengal,

the Russian Far East and our own Kimberley,
so there are plenty of new adventures
ahead.
Also onboard is another very special
guest, namely Manfredi Lefebvre d’Ovidio,
Chairman of Silversea.
“We are delighted to be celebrating this
important milestone and I’m glad to see that
my vision has been successfully realised and
we are now recognised for our destination
leadership,” he said.
“Since the launch of our expedition
itineraries we have connected people with
the world’s most spectacular landscapes and
cultures and in the process we have fostered
respect and greater care for our planet and
its inhabitants.
“I am very proud of our team and our
mission. We will continue to scout new
destinations to bring innovation to the
world of expedition cruising.“
■ silversea.com

JUST POTTY
FOR HIS JOB

BREAK OUT BOX//

Scouting for toilets is part of Stefan
Kredal’s job ... and it’s a job he takes
very seriously.
Stefan is Silversea’s Director of
Expedition Shore Programs and he
tells me he has the best job in the
world, scouting out new and exciting
uncharted destinations and ensuring
the optimum guest experience. This
also includes knowing where the toilet
facilities are when exploring some
remote corner of the planet!
According to Conrad Combrink, SVP
Strategic Development Expeditions
and Experiences, the extensive and
very thorough “scouting” or checking
out of new destinations and products
is one of the key things that sets
Silversea apart from its rivals.

CRUISEtalk

Crown jewel
partnership
for the future

options for guests and create revenue in
strategic growth areas.”
The strategic rationale for the partnership
includes:
Driving long-term capacity growth in the
burgeoning luxury and expedition segments
at a much larger scale than what Silversea
AN AGREEMENT has been announced for Royal
would achieve independently
Caribbean to acquire a stake in Silversea Cruises,
Diversifying Royal Caribbean’s portfolio and
bringing together two companies with bold,
increasing its expedition offerings by adding
long-term visions for the industry.
a premiere ultra-luxury brand
Under the agreement, Royal Caribbean
Leveraging the global footprint of the
will acquire a 66.7 per cent equity stake in
combined companies to generate demand
Silversea Cruises based on an enterprise value
and increase vacation and destination
of approximately $US2 billion.
options for the guests of both companies
“Silversea is a crown jewel, and the
Realising significant synergies related to global
acknowledged leader in luxury and expedition
market access, supply chain, purchasing power
cruising, two key markets that are poised for
and other economies of scale.
growth,” said Richard D. Fain, Chairman and CEO
“This partnership will bolster the growth of
of Royal Caribbean Cruises Ltd.
this exceptional brand founded by my father,”
“Uniting our two companies presents an
said Manfredi Lefebvre D’Ovidio, Executive
extraordinary opportunity to expand vacation Chairman of Silversea.
“I have always been kindred spirits with
Richard and we share a vision of offering
excellence and leadership to our guests.
This new partnership gives Silversea the
opportunity to accelerate the growth of the
most successful luxury and expedition cruising
brand in the world.”
The closing is expected to be completed
later in the year, subject to customary closing
Manfredi Lefebvre D’Ovidio
conditions and regulatory approvals.
(left) and Richard D. Fain
■ royalcaribbean.com; silversea.com

•
•
•
•

SAVINGS ON EUROPE
SILVERSEA IS currently offering
significant savings on three
itineraries from its 2019 European
Collection.
If booked before July 31, guests
can choose from: a cruise/fly
package, with includes economy
flights; an upgrade to business class
from $6,998 per person; or select
cruise only fares.
The European Collection
showcases the Mediterranean,
Northern Europe and the British Isles,
travelling in luxury aboard Silver
Wind, Silver Spirit, Silver Whisper or
Silver Shadow.
Highlights include: Silver Shadow’s
2019 ‘Mediterranean Grand Voyage’,
which will see her spend 47 days
visiting the best destinations in the
region.
Notable itineraries in Northern
Europe and the British Isles include
sailing through Tower Bridge to the
heart of London and a wine voyage
travelling between Barcelona and
London with lectures from world-class
experts, with tastings and optional
private tours.
■ silversea.com/best-luxury-cruise-deals

is your ultimate
travel companion
Get all the latest news, deals and
competitions delivered right to your inbox
when you subscribe to our digital newsletter.
Head to www.traveltalkmag.com.au
to subscribe – and while you’re there, take
our new weekly travel quiz and find out if
you are a travel know-it-all.
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Columbus sails
around the world
CRUISE & MARITIME Voyages Australia have
launched their 2020 ‘Grand Round the World’
cruise aboard their flagship Columbus.
Encompassing 37 ports of call, the journey
will cover five continents and 27 countries
over 120 nights.
A special ‘buy one, get one free’ promotion
offers guests the opportunity to see the world
for $32,399 per cabin or $135 per person per
night twin share. Guests in selected cabins
who book by July 31 will also receive more
than $7,000 worth of added value, including
reduced or complimentary CMV addition
value packages and up to £2,500 (approx.
$4,400) per cabin free onboard credit.
Columbus will sail from London Tilbury
on January 6, 2020, heading west for the

Caribbean, South America, the Panama
Canal and across the Pacific Ocean visiting
Polynesian Islands, Tonga and Fiji, before
heading to New Zealand and Australia.
The contemporary mid-sized ship with
capacity for 1,400 guests will then head
north where guests can experience the
cultural wonders of Japan, China, Hong
Kong, Vietnam and Cambodia.
Columbus will then visit Thailand,
Singapore, Malaysia, Sri Lanka and India
before heading back to London via Egypt,
Jordan and the Holy Land via the Suez Canal.
A jaunt around the Mediterranean will be
the cruise’s grand finale before returning to
London on May 5, 2020, just in time for the
European summer.

VOLCANOES AND BEARS
IN REMOTE RUSSIA
WORLD EXPEDITIONS has launched a new
cruise among the volcanoes of Russia’s
far east, in a region that was ‘off limits’ to
Western visitors until a few years ago.
‘Russia’s Ring of Fire – Kuril Islands’
explores one of the most geologically
active parts of the planet. The large number
of live volcanoes found here has earned
this part of the world the reputation as the
country’s ‘Ring of Fire’.
The trip also focuses on the region’s
extraordinary biodiversity, spending a week
at the remote Kuril Islands, which stretch
across the Bering Sea between Russia and
Japan. The 13-day tour launches on May
28, 2019, and is priced from $US7,650
(approx. $AU10,200).
Another cruise offered by World
Expeditions gives guests the unique
opportunity of travelling down the entire
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coastline of the Russian Far East along
Koryak and Kamchatka – eight time zones
away from Moscow.
More than 1,000 species of plants
thrive here and you can even find the
southernmost expanse of arctic tundra in
the world. Early autumn is one of the best
times to discover the region’s wilderness:
the brown bears will be concentrated on
the rivers and creeks looking for salmon.
Olga Bay, part of the world famous
Valley of the Geysers, is frequented by large
numbers of friendly grey whales, while
the reindeer and mountain sheep will be
feeding in preparation for the harsh winter.
The 13-day ‘Jewel of the Russian Far East’
departs September 3 and is priced from
$US7,200 (approx. $AU9,600) per person.
■ worldexpeditions.com

“This incredible voyage provides the
opportunity to tick off all these must-see
destinations and iconic sights in one go,”
said Dean Brazier, Managing Director of CMV
Australia.
“For many, circumnavigating the globe
by ship is a lifelong ambition, and we are
proud that our exceptionally priced fares
and generous inclusions allow our guests to
realise this dream.”
■ CMVAustralia.com

CRUISEtalk

Tuck in to a global

smorgasbord
FRENCH LUXURY expedition cruise company PONANT has just
released its new brochure featuring a comprehensive range of
100 departures.
The 172-page brochure includes itineraries from April to
November 2019, ranging from short break getaways of seven
nights to Grand Voyages of 57 nights.
“With a fleet of nine purpose-built Expedition ships,
including four being launched during 2018 and 2019, this
PONANT brochure offers itineraries that span from the Arctic
to the New Zealand Sub Antarctic, including the Kimberley,
Asia & Oceania, Northern Europe, the Baltic, Mediterranean,
North America and Latin America,” said Monique Ponfoort,
Vice President Asia Pacific for PONANT.
The company boasts the world’s youngest fleet: nine ships,
including the two latest Explorer class ships, Le Bougainville
and Le Dumont d’Urville, have luxury cruises scheduled during
their inaugural season in the Baltic and Mediterranean.
PONANT will also be introducing the innovative worldfirst Blue Eye multi-sensory underwater lounge on the new
Explorer class expedition ships.
Other highlights include the inaugural season from Le
Laperouse, offering nine luxury expedition voyages in the
Kimberley. The new vessel has just successfully completed
sea trials in Norway, making her one step closer to her arrival
in Australian waters in early 2019.
The 11-day/10-night ‘Australia’s Iconic Kimberley’ itinerary
departs on May 23, 2019, and travels from Darwin to Broome.
It is priced from $13,770 in a prestige stateroom on deck five.
■ au.ponant.com

World Leader of

Luxury Expeditions

LE LAPÉROUSE IS COMING TO THE KIMBERLEY!
Give your clients the opportunity to sail onboard new luxury small
expedition ship, Le Lapérouse, and be one of the first to experience
the Blue Eye underwater multi-sensory lounge, a world-first feature.
Sailing on the youngest and most environmentally sustainable vessel
in the Kimberley, Le Lapérouse’s small size allows her to get close to
shore before launching her 12 Zodiac®. Accompanied by a specialist
Expedition Team, your clients will explore mangroves inhabited by
saltwater crocodiles, venture beneath vertiginous waterfalls, probe
rivers that carve through high sandstone walls and view heaving
emergent tidal reefs.
Book now to save up to 10%* on last remaining staterooms in 2019!
DARWIN - BROOME or BROOME - DARWIN: Departs May to August 2019
10 nights in a Deluxe Stateroom from $11,150 pp* departing 12th June 2019
Contact our PONANT Cruise Consultants on:
1300 737 178 | reservations.aus@ponant.com | au.ponant.com

*Ponant Bonus discount subject to change based on availability. Ponant Bonus fare per person, in
Australian dollars, based on a double occupancy, including port taxes and transfer (Ship to
Broome town/airport), yield managed, correct at time of writing – 04/06/2018. Refer to
au.ponant.com for T&Cs. Photographs © PONANT Nick Rains, Jean- Philippe Nuel, Philip Plisson.
ABN: 35 166 676 517
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YOUR PASSAGE TO

GREAT EXPECTATIONS
ABERCROMBIE & KENT has released details of
its fourth planned expedition traversing the
entire navigable Northwest Passage.
The journey is onboard the exclusively
chartered, all-balcony Le Boreal and explores
the Arctic alongside A&K’s award-winning
Expedition Team, ensuring a deeply
enriching and captivating journey.
Travelling from Greenland via the
Canadian Arctic and the Bering Sea to
Alaska, the journey follows in the footsteps
of the world’s most intrepid explorers on
a voyage expertly designed to meet the
highest standards in luxury, adventure and
safety.

Visits are made to historic and remote
islands, iceberg-strewn fjords and Inuit
villages, reliving the stories of voyages won
and lives lost, all in the name of conquering a
trade route between the Atlantic and Pacific.
Other highlights include learning the art
of leather tanning in a traditional hunting
village and visiting geological wonders such
as the ’Smoking Hills’ of Franklin Bay and the
dramatic Ilulissat Icefjord, a UNESCO World
Heritage Site teeming with icebergs.
Stops along the way may also include
Beechy Island, Franklin Camp, Fort Ross
and Gjoa Haven. The rarely visited Yukon
Territory is another highlight, where whaling

The ’Smoking Hills’
of Franklin Bay

once thrived and an abundance of wildlife
still reigns supreme. Finally, the Northern
Lights will be a treat to remember.
The expedition is fully inclusive with
gratuities, unlimited house drinks,
onboard meals, all Zodiac rides and
excursions, expedition gear, port charges,
complimentary Wi-Fi and Traveller’s Valet
laundry service.
‘The Northwest Passage: From Greenland
to the Bering Sea’ runs from August 26
to September 18, 2019. It is priced from
$US29,995 (approx. $AU40,000) per person
twin share.
■ abercrombiekent.com.au

SINGING STAR HONOURED TO SMASH DEBUSSY
BROADWAY STAR Rachel York was on hand
to do the traditional bottle-smashing
honours as Crystal Debussy was christened in
Amsterdam recently.
The ceremony took place during the
ship’s three-day stay in the Dutch capital
on its 10-day ‘Splendours of the Rhine’
voyage, allowing guests to participate in the
festivities while crew members looked on.
Joining the ship’s Godmother in marking
the occasion were Tom Wolber, President
and CEO of Crystal River Cruises, and Walter
Littlejohn, Vice President and Managing
Director, CRC.
York serenaded guests with her rendition of
Defying Gravity from the musical Wicked, a nod
to her esteemed career on the stages of the
world, including those aboard Crystal’s ships as
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part of the Crystal on Broadway program.
“Crystal River Cruises has raised the bar
of excellence with each new ship, and now
again as Crystal Debussy joins the fleet,
effectively redefining true luxury in the river
industry,” said Wolber.
Sailing itineraries between Amsterdam and
Basel, the 106-guest Crystal Debussy embarked
on her maiden voyage along the Rhine River
in April. Guests visit ports in the Netherlands
and Belgium on her seven-day itinerary, with
10-day voyages also calling in Germany.
Throughout 2018 and 2019, the ship will
sail routes of seven- and 10-days between
Amsterdam and Basel along the Rhine and
Moselle rivers, visiting Switzerland, Germany,
Netherlands and Belgium.
■ crystalcruises.com

From left to right: Tom Wolber, Walter
Littlejohn, Captain Ferenc (Captain, Crystal
Debussy) and Rachel York. Picture courtesy
Benjamin Arthur
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KING OF THE CASTLE
It’s played host to film stars, music legends and world
leaders. Now Dromoland Castle in Ireland welcomes
Traveltalk Managing Editor, JON UNDERWOOD.
IT’S NOT just queens, kings, princes and
former American actresses who get to live
(and sometimes marry) in grand castles.
Sometimes mere mortals like us get the
chance to live like royalty – even for just a
night or two.
From the moment you turn off the R458
in Newmarket-on-Fergus, County Clare, drive
through the gates of Dromoland Castle and
take the road through the estate up to the
property itself, you can tell you’re in for a real
treat.
With a history dating back a thousand
years, you’d expect Dromoland to have a few
saucy stories to tell. One time home to Sir
Donough O’Brien, reputedly the richest man
in Ireland back then, it has since played host
to The Beatles, George W. Bush, Muhammad
Ali, Jack Nicholson, Bono and Nelson
Mandela.
It is little wonder presidents, movie stars
and rock legends feel right at home here.
The five-star hotel oozes class, sophistication
and luxury, yet still manages to retain a
country house atmosphere which keeps it
authentically Irish and without pretention.
Here, the dinner plates carry the castle’s
historic crest but you can still get bangers
and mash for €17 (approx. $AU26). It’s a
place where children talk in hushed tones,
slightly overawed by their surroundings, and
people wearing baseball caps back to front

look madly out of place.
“The castle has a history which draws
people to look at us in the first place,” said
John Hehir, Director of Sales and Marketing
– North America, as he joined me for another
of Dromoland’s main attractions – the
cuisine – in The Gallery, one of several dining
options.
“Reading the guest comments, the
biggest and most enjoyable experience
they have is just the interaction with people
and the staff. It has a very relaxed, holiday
atmosphere.”
The grand old lady has just undergone a
£22 million (approx. $38 million) renovation
program to the hotel’s 97 bedrooms. I was
fortunate enough to be given a Queen Anne
suite, which comes with its own separate
sitting room, spacious bathroom and four
poster bed so big it needed its own post
code. I felt like a weekend guest of the lord
of the manor.
As you would expect from a country
estate, outside activities are plentiful. Apart
from a golf course, Dromoland offers fishing,
tennis, horse riding, falconry, clay pigeon
shooting and archery. For those who find
such sweaty pursuits too, well, sweaty,
there’s an on-site spa, or maybe a gentle
pony and trap ride around the magnificent
castle grounds.
History buffs who have a thing for castles

might also like to take a 15-minute drive
down the road to the village of Bunratty,
where they have restored the 15th century
castle to be found there, along with a 19th
century Folk Park.
As we mused over an extremely fine
bottle of red, I asked John whether many
Australians had enjoyed the delights of
Dromoland?
“In the last four or five years we’ve seen
our Australian business grow so we are
paying a lot more attention to it. We hope to
come down more often and be more active
in Australia as we are excited about the
market there. Australians are laid back and fit
in here very easily.”
So if you are ever in these parts, treat
yourself to a stop at Dromoland. You may not
be a member of the royal family, but staying
here you’ll certainly feel like it.
■ dromoland.ie
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Indulge in Sydney Airport’s
largest hotel suites
FAMILY-FRIENDLY accommodation in Sydney
Airport is now an affordable luxury, thanks to
Meriton Suites.
Having introduced larger two- and
three-bedroom suites to the Sydney Airport
market, the leading hotel-brand focuses on
accommodating the growth of family travel.
“With the success of our two bedroom
Interconnecting Suites at Mascot Central, it
is clear that there is a demand for families,
and even groups of friends, to stay together
whilst on their travels,” said Matthew
Thomas, Group General Manager of Meriton
Suites.
Standing as the only hotel in the area
to offer three-bedroom suites, the largest
that the vicinity has ever seen, the recently
opened Meriton Suites Sydney Airport has
been a success in its promise of affordable
luxury accommodation.
“Having only opened in April, we’ve seen
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Meriton Suites Sydney Airport break through
the ranks on TripAdvisor to be rated as the
second best accommodation option in
the area, following Meriton Suites Mascot
Central*,” said Thomas.
“It’s a great achievement and it’s
encouraging to see that there is huge
support and demand from families and
groups of travellers for this larger than usual
hotel accommodation.”
Not only are their suites larger than
the typical hotel room, but Meriton Suites
ensures that the quality of their suites,
from their furnishings to their facilities and
services, is meticulous and accommodates
the five-star expectations of the global
market.
Meriton Suites Sydney Airport features
179 self-contained suites, all of which come
equipped with oversized living spaces, chic
new furniture and a sophisticated décor,

including flat screen HD TVs in all rooms.
All suites also bring convenience to
the doorstep with gourmet kitchens and
internal laundries within every suite. Room
service is also available with Meriton Suites’
partnership with Deliveroo, which brings an
assortment of cuisines and dishes straight to
the guest’s door.
Its location offers utmost convenience
with Mascot Central Retail Precinct, wherein
lies a Woolworths Supermarket, pharmacy
and a range of cafes and restaurants, located
only a 600metre walk away.
Mascot Train Station is also within
moments of the hotel, perfect for those
looking to explore Sydney’s top attractions
in the CBD. Mascot Oval is located directly
opposite the hotel, the perfect location for
guests to enjoy a short stroll in luscious
greenery.
An exclusive fitness centre and
recreational facilities including an indoor
heated lap pool, spa and sauna are also
available to guests, while unlimited free Wi-Fi
is on offer in all areas of the hotel, including
all guest suites.
Ranked as the top two* accommodation
options in the vicinity and both located
within 10 minutes of both the Domestic
and International terminals, Meriton Suites
Sydney Airport (200 Coward Street, Mascot,
NSW 2020) and Meriton Suites Mascot
Central (8 Jackson Drive, Mascot, NSW 2020)
deliver a new benchmark in affordable
luxury accommodation.
*Information is correct at the time of
publication.
■ meritonsuites.com.au

Showcasing an award winning collection of 18 hotels in
Sydney, Brisbane and the Gold Coast, Meriton Suites is
ranked amongst the top accommodation options across
Australia and throughout the world.
Our esteemed clientele are accustomed to the five star
service and luxury accommodation that Meriton Suites
provides. With the largest selection of tallest buildings
across Australia, we offer incomparable views from our
oversized suites that simply cannot be matched by
any other hotel.
Offering up to 200m2 of living space and designed
with luxury furnishings, our extensive range of 2
and 3 bedroom suites guarantee the perfect stay.
Also offering ample living space are our 1 bedroom
suites, with an oversized separate
bedroom, including an additional
HD TV, and full-sized bathroom.
With high class style fit for
all sophisticated guests, we have
the perfect accommodation for
every occasion.

“

Indulge in elegance at
Meriton Suites, where luxury
accommodation is offered to
premium guests...

“

To find out more about our award winning hotel collection,
please call our Australian based reservation hotline or
visit our website:

+61 2 9277 1111

meritonsuites.com.au
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Airport extension to reinforce
Australian connection
AUSSIE TRAVELLERS are poised to benefit
from a multi-billion dollar expansion to
Vancouver International Airport (YVR).
The award-winning facility’s rise as a
major gateway to North America is set to
gain further momentum following the
announcement of a $CAD9.1 billion (approx.
$AU9.2 billion) investment over the next 20
years.
The airport broke ground on a number
of capital construction projects last month
as part of a program that will see significant
terminal expansions, new parking options
and the creation of one of Canada’s largest
GeoExchange systems to provide heating
and cooling.
Vancouver International is now one of the
fastest-growing airports in North America.
A record 24.2 million passengers passed
through its facilities in 2017 – a 37.3 per cent
increase over the past five years. By 2022 the
number of passengers is forecast to reach 32
million.
Fuelled by the growth of Air Canada’s
network in Australia, YVR has seen the
number of Australian passengers grow by
100.4 per cent over the past five years. With
the airline launching its first year-round, nonstop Dreamliner service between Melbourne
and Vancouver in June that trend looks set
to continue.
The new Melbourne service – now
operating three times a week until
November when a fourth service will be
added – is specifically timed to optimise
connectivity to the airline’s extensive U.S.
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network, including New York, Chicago and
Las Vegas.
One of the key drivers behind YVR’s
growth is undoubtedly its appeal as a transit
port for Australians keen to avoid more
crowded and less convenient U.S. gateways.
According to the airport, more than 48 per
cent of Australian passengers now continue
on to points across Canada and the United
States.
Another reason is the airport itself, which
this year was named ‘Best Airport in North
America’ for the ninth consecutive year in
the Skytrax World Airport Awards.
It’s not difficult to see why the facility
continues to win accolades. YVR is run by the
Vancouver Airport Authority, a communitybased, not-for-profit organisation that
receives no government funding. All profits
generated at YVR are reinvested back into
the airport for the benefit of its customers,
partners and communities.
As the first and last building visitors to
British Columbia experience, the airport has
worked hard to offer art and architecture
reflective of the province’s diverse landscape
and people. As a result it is now home to the
largest collection of Northwest Coast native
art in the world.
The airport also offers more than 170
shops, services and restaurants, and is linked
via a three minute train ride to the awardwinning McArthurGlen Designer Outlet
Vancouver Airport, which offers savings of
up to 70 per cent on popular luxury retail
brands. The centre – which displays real-

Above and
below: Vancouver
International
Airport

time flight information on digital screens
throughout – is on track to open another
7,800 square metres of retail space in early
2019, with the expansion introducing up to
35 new brands.
For those visiting Vancouver, YVR offers
a rapid transit rail that delivers passengers
to downtown Vancouver in less than 30
minutes. YVR is also home to Fairmont
Vancouver Airport, which in 2018 was voted
‘Best Airport Hotel in North America’ for a
fifth consecutive year in the Skytrax World
Airport Awards.
Craig Richmond, President and CEO
of Vancouver Airport Authority, says the
facility’s record growth is helping the
organisation deliver on its mission to
connect British Columbia to the world and
position YVR as a world-class connecting
hub.
“As we build the airport of the future,
our focus is to move people and goods
efficiently, while continuing to delight
people with a wide range of offerings,
amenities and outstanding customer
service,” he said.

AN ELEVATED WAY TO FLY

INTRODUCING AIR CANADA
SIGNATURE SERVICE
Formerly International Business Class, Air Canada Signature Class is our
new end-to-end premium travel experience that ensures a seamless and
sophisticated flight from departure to destination. Air Canada Signature Class
passengers are treated to exclusive service and amenities on board, including
superior dining and beverage service, lie-flat seats with quilted mattress pads,
plush duvets and pillows, pillows, an amenity kit and more.

Learn more at aircanada.com/SignatureService
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World’s longest
flight just got

LONGER
SINGAPORE AIRLINES will re-commence
services to New York in October, marking
the return of the world’s longest
scheduled flights.
Using the new Airbus A350-900ULR,
the Changi to Newark route will initially fly
three times a week, departing Singapore
on Monday, Thursday and Saturday, with
daily operations to commence from
October 18.
The service will feature 67 business
class seats and 94 premium economy
seats. Flights will cover a distance of
around 16,700 kilometres with a flying
time up to 18 hours and 45 minutes. SIA
last flew the route in 2013.
“The flights will offer our customers
the fastest way to travel between the two
cities – in great comfort, together with
Singapore Airlines’ legendary service –
and will help boost connectivity to and
through the Singapore hub,” said Mr Goh
Choon Phong, CEO of Singapore Airlines.
Airline officials said the new service
was also great news for Perth and Western
Australia.
“From October, our West Australian
customers will be able to access one of
the fastest one-stop options from the
west coast of Australia to the east coast of
America,” said Mr Phillip Goh, Singapore
Airlines’ Regional Vice President, South
West Pacific.
“The non-stop Singapore-Newark
flights will deliver convenience, comfort
and a premium service for passengers
travelling from Perth to New York via
Singapore.”
A new non-stop flight between
Singapore and Los Angeles will be
announced at a later date.
■ singaporeair.com
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New
entente
cordiale
benefits
Aussies
QANTAS AND Air France customers have more options to travel between Europe and
Australia via Asia following a renewed code share agreement between the two carriers.
Available for travel from July 20, Air France will add its code to Qantas flights between
Hong Kong and Sydney, Melbourne and Brisbane, and between Singapore and Sydney,
Melbourne, Brisbane and Perth.
Air France customers will also be able to access code share services from Sydney to five
cities on the Australian airline’s domestic network including Canberra, Hobart, Adelaide,
Cairns and Darwin.
Under the reciprocal deal, Qantas will add its code to flights operated by Air France
between Singapore and Hong Kong and Paris-Charles de Gaulle, as a continuation of flights
from Sydney, Brisbane, Melbourne and Perth.
The new agreement will see the two airlines code share on a total of more than 200 flights
per week.
Customers will benefit from more seamless travel experiences with single ticket itineraries
and through-checked baggage as well as the opportunity to earn points on the new code
share services. Qantas eligible customers will also have access to Air France lounges in Paris,
Hong Kong and Singapore.
“This is great news for our customers who want to travel to Europe via Asia, giving them
another option to get to Paris and more opportunities to earn Frequent Flyer Points,” said
Alison Webster, CEO of Qantas International.
“The return of this popular code share delivers on our strategy of partnering to provide
customers with access to an expanded network and more seamless travel experiences
wherever they want to fly.”
■ qantas.com; airfrance.com.au
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IN BRIEF
■ Hawaiian Airlines will increase its
non-stop service between Brisbane
and Honolulu to up to four weekly
flights from December 10 through
to January 8, 2019. The move comes
in response to high demand from
Brisbane travellers wanting to visit
Hawaii over the Christmas and New
Year holiday break. Flights will depart
Brisbane at 10.30pm on Mondays,
Tuesdays, Thursdays and Saturdays.
HawaiianAirlines.com
■ Qantas will add an additional
service between Sydney and New
Caledonia from December 12.
Running until March 2019, QF91 will
depart for Noumea on Wednesdays,
in addition to the airline’s regular
Monday, Saturday and Sunday
services. With the additional service
and in combination with existing
services run by Aircalin, Australians
can travel to New Caledonia every
day. qantas.com

LOVING THE NEW LOOK
AIR TAHITI Nui has unveiled the look of its
new Dreamliner, with the design and colours
inspired by the beauty and richness of the
Polynesian islands.
The first images of the aircraft show
a design that features the blues that
Tahiti is synonymous with, Air Tahiti Nui’s
trademark tiare flower and a tattoo pattern
representing a story of Tahiti and its people.
In a further nod to its Polynesian roots,
the airline revealed the secret message
that will form when the new Boeing fleet is

QSUITE COMES
TO CANBERRA
QATAR AIRWAYS has launched its awardwinning business class experience Qsuite on
flights to and from Canberra via Sydney.
The announcement comes less than six
months after the airline began flying the
Canberra route in February. Qsuite features
the industry’s first-ever double bed available
in business class, as well as private cabins
for up to four people with panels that stow
away, allowing passengers in adjoining seats

to create their own private room, a first of its
kind in the industry.
The Doha to Canberra flight makes one
stop in Sydney, bringing residents there a
second daily service to and from the Qatari
hub. The route will initially be served by
Qsuite up to four times a week, with daily
Qsuite service to commence on August 1.
“With Qsuite, we have truly redefined
business and luxury travel, and we are

complete. When the airline has received all
four Dreamliners by September 2019, their
registration codes will join together to say
“the warrior (TOA) going forward (MUA) in
the great (NUI) canoe (VAA)”.
The livery and cabin design of the airline’s
new fleet of B787-9s was unveiled in front of
VIP guests including Edouard Fritch, French
Polynesia President, and Dinesh Keskar,
Boeing Commercial Airplanes Senior Vice
President.
■ airtahitinui.com
certain that the highly-adaptable and
personalised product will be a muchwelcome addition for Australian travellers,”
said Mr. Akbar Al Baker, Group CEO Qatar
Airways.
“Qatar Airways now offers 4,376 seats
daily to and from our five Australian
gateways, providing Australians with
the most technologically-advanced
fleet of aircraft in the skies today, and
demonstrating the importance of the market
to our network. “
Since the launch of services to Australia
in 2009, Qatar Airways has carried more
than three million passengers on its flights,
supporting our $40 billion international
tourism industry.
“As we continue to grow in Australia,
we are glad to also be contributing to the
market by providing greater consumer
choice with our award-winning cabins
and services, and increased accessibility
to global markets for businesses with our
robust global network of more than 150
destinations.”
■ qatarairways.com
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HEALTH & WELLNESS

THAI RETREAT NAMED
AS THE WORLD’S BEST

Kick-start that
healthy lifestyle
COMO SHAMBHALA is running a six-night
‘Total Body Renewal’ retreat in the Maldives
in September designed to help you kickstart a healthy lifestyle.
Fitness expert, Amy Buck, and registered
nutritionist, Eve Persak, will share curated,
results-driven strategies that lay the
foundation for a lean, strong and youthful
physique. Most importantly, they will
help guests integrate these techniques
seamlessly and sustainably into any current
lifestyle, so participants can look, feel and
perform at their best long after the stay.
Workouts are intended to provide a
comprehensive set of exercises that will
noticeably improve body composition,
strength, endurance, balance, agility and
range of motion.
Exercises will include aqua fitness, core
strength training, Pilates, circuit training,
cardio and stretching, with each exercise
making the most of COMO Maalifushi’s
natural gym: the ocean, beach, jogging trails
and cycle routes.
The workshop is priced from $9,160 for
single occupancy and includes six nights of
accommodation, round-trip airport transfer,
welcome and farewell dinner, optional
nutritional menu for breakfast, lunch and
dinner, all classes with Eve and Amy, a
60-minute COMO Shambhala massage and
an exclusive retreat gift.
For bookings made by July 31, guests will
enjoy a one-on-one nutrition consultation
session with Eve Persak and a private Pilates
session with Amy Buck during the retreat.
■ comohotels.com
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KAMALAYA WELLNESS Sanctuary & Holistic
Spa was announced as the ‘Worldwide
Health & Wellness Destination of the Year’
at the 2018 World Spa & Wellness Awards in
London recently.
Kamalaya received the prestigious award
for the second year running, after being
voted the winner by an independent jury
of industry professionals. Kamalaya was the
only Asian-based resort in the shortlist of
five properties in Italy, Switzerland, Germany
and Austria.
“It’s with heartfelt gratitude that we have
been recognised for the second consecutive
year for the care and service that the team
at Kamalaya delivers to our guests,” said
John Stewart, Kamalaya Co-Founder and
Chairman, who attended the event and
received the award.
“Our vision is to inspire people to live
with greater health and harmony, and it is
truly a great honour to be acknowledged
for the contribution that our team makes to
people’s lives.”

Kamalaya was founded by John and
Karina Stewart in 2005. Situated amid a
tropical landscape on the southern coast of
Koh Samui in Thailand, the resort offers a
holistic wellness experience that integrates
healing therapies from east and west.
Set in a natural environment, it offers
healthy cuisine, holistic fitness practices
and customised wellness programs ranging
from detoxification to stress and burnout, as
well as healthy lifestyle, yoga synergy and
emotional balance.
■ kamalaya.com

Nicci gets the nod at Nanuku
HIGH-PROFILE Australian yoga specialist, Nicci McGrath, has been appointed to the role
of wellness and yoga consultant at Nanuku Auberge Resort Fiji.
Resident in Fiji for eight years, she is well known on the local scene in her capacity as
Managing Director and senior yoga instructor at the Suva Yoga Centre for the last five
years.
“Nicci’s extensive experience makes her ideal for the role. She provides a perfect fit to
our overall health and wellness programs and team – we are delighted to have her join
us on staff,” said Sascha Hemmann, General Manager.
McGrath will now take responsibility for all aspects of the resort’s daily
complimentary yoga classes as well as private guest instruction as required.
■ aubergeresorts.com

HEALTH & WELLNESS

MANAGING
BACK PAIN
BACK PAIN is one of the most common reasons someone seeks
medical attention. In fact, about 80 per cent of adults experience
lower back pain at some point in their lifetime.
Men and women are equally affected by lower back pain,
which can range in intensity from a dull, constant ache to a
sudden, sharp sensation that leaves the person incapacitated.
Pain can begin abruptly as a result of an accident or by lifting
something heavy, or it can develop over time due to age-related
changes of the spine. When the pain persists for more than 12
weeks, it is termed chronic back pain.
About 20 per cent of people affected by acute lower back
pain develop chronic lower back pain. In some cases, treatment
successfully relieves chronic back pain, but in other cases pain
persists despite medical and surgical treatment.
In the past some patients were taught to ‘learn to live’ with
the pain. However, advances in pain management treatments
(called procedural or interventional treatments because
they usually use needles or electronic devices) can provide
complete or partial relief.

The primary goal in the management of chronic lower back pain is
often temporary alleviation of pain to enable the patient to become fully
engaged in physical therapy and rehabilitation programs. The aim is to
improve strength and body mobility that minimises physical stress to
provide more long-term relief.
Patients who may benefit from minimally invasive injection treatments
are those who are inappropriate surgical candidates due to age, have the
simultaneous presence of two chronic diseases or conditions, or cannot
tolerate oral pain medications in dosages necessary to control their
symptoms.

Here are some interventional treatments
available at BIMC Nusa Dua:
NEUROTOMY INJECTION

This procedure uses a needle with a probe inserted just outside
the joint. The probe is then heated with radio waves and applied to
the sensory nerve of the joint in order to disable it.
Theoretically, by deadening the sensory nerve the joint will
effectively prevent pain signals from reaching the brain’s pain centre.
The success rate of each procedure varies. An epidural steroid
injection is generally successful in relieving lower back pain for
approximately 50 per cent of patients.
While the effects of the injection tend to be temporary (one week
to one year), an epidural can be very beneficial in providing relief for
patients during an episode of severe back pain and allows patients
to progress in their rehabilitation.
Typically, about 30 per cent to 50 per cent of patients undergoing
the neurotomy will experience significant pain relief for up to two
years. Of the remaining lower back pain patients, about 50 per cent
will receive some pain relief for a shorter period.
With any interventional treatment, it is important to discuss the risks
and benefits associated, as well as long-term effects. These treatments
are not the first line of attack, but are available as more aggressive
approaches to treat what can often be life-limiting back pain.

THE NEWLY-OPENED BIMC PAIN CLINIC

BIMC Hospital Nusa Dua now provides a healthcare facility focused
on the comprehensive evaluation, diagnosis and multi-disciplinary
treatment for various types of pain as well as chronic pain. The BIMC
Pain Clinic is open from Monday to Friday from 9am to 7pm.
■ bimcbali.com
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DOMESTIC TRAVEL: Western Australia

Explore the road trip state
Western Australia’s picturesque and rugged beauty was made to be explored
by car, with mobility and a sense of adventure. In anything from a few days
to a few weeks, a road trip in WA will take your clients to some of the world’s
most pristine and cleanest coastlines, into the heart of premium wine
country and through spectacular gorges and the outback, making for an
unforgettable experience.

ROAD TRIP IN FOCUS: Indian Ocean Drive and Kalbarri
Take a colour-filled road trip along
the Indian Ocean Drive to Geraldton
and onwards to Kalbarri, where yellow
moonscapes and wildflower blooms meet
Indian Ocean blues and golden sunsets.
BEST TIME: Year round (August to October
coincides with wildflowers).

LEG 1: PERTH TO CERVANTES
(200KM) 2HRS 10MIN

•

Heading north from Perth, the drive
to Yanchep National Park takes less than an
hour. Take one of nine walk trails to meet the
resident wildlife, including kangaroos and a
koala colony.

• Join the Indian Ocean Drive north of

Yanchep and head for Lancelin, where the
stark white of Western Australia’s largest
sand dunes creates a striking contrast
against the blues of the Indian Ocean.

• Stop at Nambung National Park, home

to the Pinnacles. Walk or drive through
the thousands of limestone spires formed
over millions of years. The Pinnacles Desert
Discovery Centre explains its mysteries,
history and habitats.

• The Lobster Shack in Cervantes is the

ultimate seafood experience, with crayfish
factory tours and delicious seafood in the
newly redeveloped beachfront restaurant.
Seasonal boat tours to collect the lobster
pots are also available.
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LEG 2: CERVANTES TO JURIEN BAY
AND DONGARA
(158KM) 1HR 45MIN

•

Stop at Molah Hill and Grigson’s
Lookouts for panoramic views of native
bushlands set against Indian Ocean
backdrops. It’s especially dazzling in spring,
when Lesueur National Park is filled with the
blooms of more than 900 wildflower species.

LEG 4: GERALDTON TO KALBARRI
(155KM) 1HR 45MIN

•

Pull up alongside Hutt Lagoon, famous
for its pink shade.

•

Explore 400-million-year-old river
gorges, dramatic coastal rock formations
and dazzling spring wildflower displays in
Kalbarri National Park.

•

From the town, go river cruising, beach
fishing, deep sea fishing, bushwalking,
kayaking, abseiling, rock climbing, horse
riding, or just take in the view from the park
lookouts, including iconic Nature’s Window.

LEG 5: KALBARRI TO PERTH
(568KM) 6HRS

• Retrace your tracks back to Perth.
• Between July and October it’s worth

•

taking the detour inland to the wildflower
hotspots of Mullewa, Three Springs and
Carnamah.

•

Above: Hutt Lagoon, near Port Gregory
Below: The Pinnacles, Nambung
National Park

Jump aboard a sea lion charter in Jurien
Bay Marine Park to meet some of Australia’s
rarest and most playful marine life, or
skydive out of a plane and onto the beach.
In Dongara, visit the new distillery and
taste award-winning rum, aged in barrels
sourced from Margaret River wineries.

LEG 3: DONGARA TO GERALDTON
(66KM) 45MIN
Perfect wind and swell conditions make
Geraldton Australia’s windsurfing capital. You
can watch the pros in action or test your own
skills. A visit to the more protected Geraldton
Foreshore with its calm beaches, café and
shopping culture is also a must.

•

•

Take in panoramic Indian Ocean sunset
views from the HMAS Sydney II Memorial.

•

Fish, dive, snorkel or take a scenic
flight over 122 coral-fringed islands of the
Abrolhos, as well as the region’s iconic pink
lake, Hutt Lagoon.
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NATURE’S WINDOW
KALBARRI NATIONAL
PARK

WA is the

ROAD TRIP
STATE.

Western Australia’s picturesque and rugged
beauty was made to be explored by car. With
mobility and a sense of adventure, you get
to know the land intimately while watching
the rich, earthy colours of the landscape
transform out the window. In anything from
a few days to a few weeks, a road trip in WA

will take your clients to some of the world’s
most pristine and cleanest coastlines, into
the heart of premium wine country and
through spectacular gorges and outback
– making for an unforgettable experience.
For more information about road trip itineraries
visit westernaustralia.com/itineraries

DOMESTIC TRAVEL

MAKING MERRY ON THE MURRAY
WHY NOT celebrate a unique Australian New
Year’s Eve with a special four-night cruise on
the Murray River?
The ’Murray Princess New Year’s Eve
Cruise’ departs from Mannum on December
31 and fares start from $1,320 per person
twin share. There’s also an extended sevennight option which is priced from $1,980 per
person twin share.
The cruise will explore the Murray River
from Mannum to Blanchetown in South
Australia, visiting Burk Salter Winery for

a vineyard tour and cellar door tastings.
Guests will also learn about Aboriginal
history at Ngaut Ngaut Aboriginal
Conservation Park, experience a fun and
very Australian Woolshed Sheep Shearing
Show at Sunnydale, then meet the animals
at the Native Wildlife Shelter.
Visit the township of Swan Reach,
experience the excitement of cruising
through Lock 1 at Blanchetown, enjoy a
Captain’s dinner and dance, and an Aussiestyle barbecue dinner and bush dance on

the river bank.
At an additional cost, optional activities on
the Murray Princess include a Barossa Wine
and Heritage Tour, Swan Reach Museum (gold
coin donation), a Nocturnal Tour at Sunnydale
and a Bush Tucker Breakfast.
Fares include accommodation, meals,
guided nature walks, eco-excursions,
onboard presentations, onboard Wi-Fi,
New Year’s Eve dinner, festivities and live
entertainment.
■ murrayprincess.com.au

See the best of the west
SEALINK ARE launching their first escorted tour in Western
Australia, visiting the award-winning wineries, beaches and forests
of the South West region.
Hosted by industry veteran Shirley Tamm, the 10-day itinerary
departs on October 5 and visits Perth, Rottnest Island, the Margaret
River Region, Pemberton, Albany and Wave Rock/Hyden.
“Not only does the tour show the best of Western Australia
but in October guests will also get to see the wonderful array
of wildflowers in the regions we visit,” said Ms Tamm. “Western
Australia is home to 12,000 species of wildflower with over 60 per
cent unique to the state.”
Highlights include Kings Park Botanical Gardens in Perth with its
1,700 species of wildflowers in bloom, Cottesloe Beach, a Captain
Cook Cruises scenic river cruise to Fremantle, a full day ‘Famous
Wine Cruise’ to the Swan Valley and a day exploring Rottnest Island.
The tour is priced at $3,735 per person and includes all
accommodation, breakfast and dinners, most lunches, all tours,
cruises, entry fees and luxury air-conditioned coach transfers.
■ sealink.com.au
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Grapes and glamping

QUEENSLAND’S FIRST winery glamping experience has officially
opened at Sirromet Wines estate in Mt Cotton.
The family-owned winery, which is 40 minutes from Brisbane
and the Gold Coast, launched stage one of ‘Sanctuary by Sirromet’
consisting of 18 superbly appointed tented pavilions.
Approval has been given for 54 sites in total, scattered over
an eight-hectare expanse which will take shape over the next 12
months. On completion, Sirromet will have invested more than
$10 million into the new tourism infrastructure.
“We have wanted to create a unique accommodation offering
here at Sirromet for some time and Sanctuary by Sirromet is both
in keeping with the natural surroundings whilst offering that
extra level of comfort that couples, families and bridal parties are
looking for,” said Terry Morris, Owner of Sirromet.
Rates start from $280 to $480 per night (minimum two-night stay)
including accommodation and locally-sourced breakfast hamper.
■ sanctuarybysirromet.com
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Picture courtesy
Tourism Whitsundays

Cash splashed
to save the reef
TOURISM WHITSUNDAYS is celebrating
following the recent announcement that State
Government funding for the Great Barrier Reef
would increase to a record $330 million over
five years.
An additional $40 million was allocated in
last month’s State budget to boost programs to
restore, protect and build the resilience of the reef.
“Protecting the Great Barrier Reef is a
priority for our tourism industry and this
additional funding will certainly help to do
just that,” said Tash Wheeler, General Manager,
Tourism Whitsundays.
“In the past year, around one million visitors
have travelled into the Great Barrier Reef
Marine Park from the Whitsundays, and its
importance to the region cannot be overstated.
“We have to do everything possible to
restore, protect and build the reef’s resilience,
for the sake of our tourism industry and our
region, and this funding will go a long way
towards making this happen.”
■ tourismwhitsundays.com.au

IT’S TIME
TO SAY
GOODBYE
RENOWNED HEALTH retreat, Solar Springs,
is offering a farewell special as it prepares
to close its doors for the last time.
For almost 100 years, people in need
of rejuvenation have travelled to the
property in Bundanoon, conveniently
located halfway between Sydney and
Canberra in the Southern Highlands of
New South Wales.
Solar Springs Retreat will close on July
29 with new owners set to transform the
acclaimed property into a luxury, boutique
hotel, opening in early 2019.
Packages are now being offered at a 15
per cent discount, with prices from $640
per person twin share (midweek) and
$690 on weekends for a two night stay.
Three-, five- and seven-night packages
are also available.
Apart from delicious, healthy meals
(from lunch on arrival through to lunch
on departure),guests can enjoy a relaxing
Swedish massage, Solar Radiance facial,
scheduled daily activities and use of all
facilities. These include a 25 metre heated
indoor pool, spa, sauna, steam room,
gym, tennis court and mountain bikes.
■ solarsprings.com.au

This tour is
anything
but
ordinary

OUT OF the Ordinary Outback is offering
Australians a rare opportunity to see Lake Eyre
with water on a new tour from the outback
tourism operator.
Few people get to witness the white, saltencrusted lake edge and red sand dunes reflected
in the water of the lake. But heavier than normal
rain in Queensland this year means guests have
the opportunity to see a natural spectacle that
occurs only every three years or so.
The trip to the largest salt water lake in the
country includes a scenic flight over Lake Eyre
as well as visits to outback destinations such as
Wilpena Pound, Cameron Corner and Tibooburra,
the most remote town in New South Wales.
Departures on the five-day ‘Lake Eyre Tour’ are
on July 17 and August 21 with Tri State Safaris,
which is owned by Out of the Ordinary Outback.
Fares include four nights’ accommodation,
meals, guided sightseeing and travel in a
comfortable, air-conditioned, fully kitted 4WD
vehicle.
■ tristate.com.au
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Saddle up for
new Tassie tour
A NEW three-day mountain biking tour of
Tasmania has just been launched by Blue
Derby Pods Ride, the first experience of its
kind in the Apple Isle.
Designed for small groups of eight people
with two guides, the tour will use 100
kilometres of the Blue Derby Mountain Bike
Trails network, which includes the Derby,
Blue Tier and Weldborough (Blue Derby)
areas of north east Tasmania.
The $2.9 million purpose-built trails

network weaves its way through temperate
rainforest, large tracts of eucalypt and myrtle
forest and woodlands, all with great views of
this region’s memorable landscapes.
“As keen mountain bike riders and
fans of Tasmania’s rugged beauty, we are
excited to offer visitors a guided mountain
bike experience enabling them to learn
about the region’s flora and fauna, history
and culture, and be spoilt with a little
luxury too,” said Tara Howell, co-creator of

TAKE A CRUISE WITH KIMBERLEY
SMALL SHIP cruise specialists APT have
launched their Kimberley Coast Cruising
featuring Arnhem Land 2019 brochure.
Guests can embark on an 11-day ‘Kimberley
Coast Cruise’ tour priced from $11,795 per
person twin share. A companion Fly Free
SuperDeal is available until July 31 on return
economy airfares including taxes of up
to $200 flying out of Sydney, Melbourne,
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Brisbane, Adelaide or Perth.
APT’s exclusive Sky expedition sister
ships, the MS Caledonian Sky and MS
Island Sky, provide home-away-fromhome accommodation and sophisticated
facilities to an average of only 110 guests,
accompanied by the world’s leading
expedition cruising professionals.
With more than 40 years of touring

the Blue Derby Pods Ride.
Mixing adventure with some well-earned
comfort, riders will sleep in architecturally
designed eco-sensitive pods for two. Dining
will be in a central hub building surrounded
by quintessential Tasmanian bush with
views down to the Cascade River Valley and
beyond.
The ride is priced from $1,750 per person
(until August 31), rising to $2,150 from
December 1 to March 31. Departures run
every three days on Saturdays, Mondays and
Wednesdays, with return transfers between
Launceston and Blue Derby included in the
price.
■ bluederbypodsride.com.au
experience in the region, APT has created
extensive itineraries across the Kimberley
and Arnhem Land. Guests can also combine
small group land and cruise adventures
to gain a memorable perspective of this
region – delving into destinations across the
Kimberley, Kakadu and Arnhem Land and
culminating in a small ship cruise.
By land, visitors will enjoy exclusive use
of APT’s network of wilderness lodges in
key locations throughout the Kimberley.
Here, guests are transported in the comfort
and safety of custom-built 4WD vehicles
with dedicated driver guides, who know
the region intimately and love to share its
secrets.
By sea, travellers will join a crew of 75,
unpacking just once and enjoying each
destination as it’s delivered directly to their
door. Accessing locations larger ships cannot
reach and with up to 10 Expedition team
members onboard, guests will experience
intimate shore excursions aboard Zodiacs,
getting closer to the very best of the
Kimberley and Arnhem Land coastlines.
Such excursions include an exploration
of Montgomery Reef, which only reveals
itself as the tide falls. In addition, riding
the tidal phenomenon of Horizontal Falls
aboard a speedboat offers an exhilarating
perspective of “one of the greatest natural
wonders of the world,” according to David
Attenborough.
■ aptouring.com.au

Earn 1 Qantas Point
per $1 spent on APT holidays~

To discover more of
the Kimberley, go off road

Kimberley Coast Cruise

Kimberley Coast Cruising 2019 Out Now
• Cruise aboard APT’s very own award-winning
sister ships, MS Island Sky or MS Caledonian
Sky as one of only 110 guests
• Expert services of your APT Expedition Leader,
Craig Ward and a 10-member team of hand
picked experts
• 10 Zodiac vessels for daily small group
excursions
• Experience the tidal phenomenon of
Montgomery Reef

10 MS Island Sky or
MS Caledonian Sky
Vansittart Bay Jar
Prince Frederick Harbour Island
Koolama Bay
Naturalist Island
King George Falls
Careening Bay
Bigge Island
Montgomery Reef
Raft Point
Mitchell Falls
Adele Island
Talbot Bay
Doubtful Bay
Buccaneer
Archipelago
Horizontal Falls

DARWIN

NT

WA

BROOME

• Benefit from some of the largest suites for ships
of this size in the Kimberley

GKIS11R / GKCS11R

• All meals and all-day beverages,
sightseeing, National Park fees and
airport transfers included

11 days from $11,795* pp twin share
Departs May to September 2019

COMPANION FLY FREE*

aptouring.com.au/KimberleyCruising2019
1300 374 704 | See your local travel agent
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*Conditions apply. SEE: aptouring.com.au/SpecialDeals for full conditions. Price is based on per person (pp), AUD, twin share and includes port charges. Price is correct as at 19 June 2018. Price is based on GKIS11R / GKCS11R: May to September 2019 departures (Standard Suite Forward). Mitchell
Falls scenic flight shown in red is optional and available at an additional expense. Enquire for details. ALL OFFERS: Limited suites and offers on set departures are available and are subject to availability. DEPOSITS: A non-refundable deposit of $2,000 pp is due within 7 days of booking. ~QANTAS
FREQUENT FLYER: You must be a Qantas Frequent Flyer member to earn Qantas Points. A joining fee may apply. Membership and Qantas Points are subject to the Qantas Frequent Flyer Terms and Conditions, available at qantas.com/terms. Qantas Frequent Flyer members can earn 1 Qantas Point per
AU$1 spent on APT holidays. www.aptouring.com.au/Qantas for full conditions. Australian Pacific Touring Pty Ltd. ATAS accreditation #A10825. APT7033
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SOUTH AMERICA: Advertorial

THE GALAPAGOS ISLANDS
Galpagos Seal

Blue Footed Booby

Island hopping in the
Blue Footed Booby

GALAPAGOS ISLANDS
THE GALAPAGOS Islands are home to the
highest number of endemic species found
nowhere else in the world.
Most travellers have the misconception
that this outstanding collection of islands
can only be seen by cruising. However, the
South America Tourism Office can offer an
amazing alternative.
For people who are not keen cruisers and
prefer a little more flexibility when travelling,
a land based program will be perfect.
This will give you the same opportunity
to witness the breathtaking biodiversity
of the Galapagos Islands that you would
experience on a cruise, but it will feel more
intimate and personalised.
Whether you visit one island, two or more,
you will still be blown away by the amount
of different species you will find.
Galapagos Tortoise

Take our six-day’ Island Hopping’ program,
for example. This tour encompasses all of the
beauty that the Galapagos Islands have to
offer based on Santa Cruz Island and Isabela
Island.
In just six days you will visit the highlands
of Santa Cruz to witness the majestic
Galapagos Tortoises in the wild; swim with
the playful sea lions in Loberia; walk on the
white sand at Tortuga Bay; observe iguanas
and sea birds in Punta Estrada; snorkel
with white-tipped reef sharks, Galapagos
penguins, marine turtles and sea lions; ride
horses to the crater of the Sierra Negro
Volcano and much more.
On two days out of the six day program
you have the flexibility of choosing two
other islands to visit as full day excursions.
Discover the amazing landscapes and

Two flightless cormorants
and a marine iguana
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is a volcanic archipelago located
some 1000kilometres off the Pacific
Coast of Ecuador. The islands cover
3,087-square-metres, 97 per cent of
which are National Park and protected
by the government. The remaining
three per cent is distributed between
the inhabited areas of Santa Cruz, San
Cristóbal, Baltra, Floreana and Isabela.
fascinating geological formations of
Bartolome Island; watch the blue-footed
boobies perform their courtship dance on
North Seymour Island; South Plazas Island,
a small island with a high concentration
wildlife including Frigate Birds, Land Iguanas,
Marine Iguanas and the Nazca Booby; or
Santa Fe Island, home to the endemic Santa
Fe Iguana.
The Galápagos Islands may just inspire
you to think differently about the world.
The creatures that call the islands home,
many found nowhere else in the world, act
as if humans are nothing more than slightly
annoying paparazzi.
■ southamericatourism.com

SPECIAL

Save 10 per cent when you book the
six-day/five-night Galapagos Island
Hopping Package - normally $1,585
per person. Or if cruising is what
your clients are after, take advantage
of this Galapagos Cruise special –
book any of these three cruises (M/Y
Isabela, M/Y La Pinta or the Santa Cruz
II) for ANY of the 2018/2019 cruises
and fly FREE*!
Book by September 30 and save
up to $900 per person.
*Conditions apply.

SOUTH AMERICA

Hot savings
on Chile
package
CONTOURS TRAVEL is offering savings of
up to $7,200 per couple on a new package
visiting some of Chile’s most memorable
landscapes.
Tour highlights include the snowcapped
peaks and deep lakes of Patagonia, the
forests and coastlines of Chiloe Island and
the driest desert in the world, Atacama
Desert – all from the comfort of three
luxurious Tierra Hotel properties.
The boutique lodges have won
architecture awards for the way in which
they integrate handmade furnishings and
textiles created by Chilean craftspeople,
use natural materials from the surrounding
environment and showcase the landscapes
around them
The 13-day ‘Taste of Chile in Style’ package
combines all-inclusive stays at all three hotels,
which offer an array of activities including
4WD touring, bird watching, kayaking,
sightseeing, bike riding, horse riding, bathing
in hot springs and hiking on a volcano.

Tierra Patagonia
Tierra Atacama is situated among the
moon-like landscape of the world’s driest
desert and offers small-group, outdoor
experiences such as 4WD tours to the high
Andean plains surrounded by peaks and
volcanoes, a visit to a 12th century fortress
and a bike ride through traditional villages.
Tierra Patagonia Hotel and Spa overlooks
Torres del Paine National Park in the far south
of Chile. Here guests can explore the waterfalls,
mountains and glaciers of the Patagonian
outdoors. Tierra Chiloe in southern Chile boasts
eco-friendly architecture and panoramic
windows showing uninterrupted Pacific Ocean
views. Chiloe Island offers sandy beaches and
the historic, seaside town of Castro.

The package is available from $9,489
per person twin share, including a saving
of $3,600 per person. The offer is available
for travel until May 31, 2019, excluding
December 20, 2018, to January 2, 2019. A
shorter nine-day package is also available
staying at two of the properties.
Price includes all-inclusive stays, transfers
between the properties, all excursions and
activities, a free night at the Ritz-Carlton
Santiago and another at the exclusive Relais &
Chateaux property in Santa Cruz, Clos Apalta
Residence, and a $US100 spa voucher to use
at one of the Tierra properties. Flights from
Australia to Chile for both packages are extra.
■ contourstravel.com.au

GALAPAGOS ISLANDS PACKAGES

FROM $1,585 pp (twin)

6 DAY/5 NIGHT
ISLAND HOPPING

SAVE 10%*

*Book before 30SEP

Talk to us, ‘the locals’ 1300 857 805
www.southamericatourism.com • reservations@sthamerica.com
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Belmond Hotel das
Cataratas, Iguassu Falls

Extraordinary
Latin America
THE LATIN America travel experts at
Abercrombie & Kent have explored every
corner of the continent to deliver unique,
memorable and above all luxurious journeys
that take in the very best of each region.
From the mountains of the Peruvian
Andes to Brazil’s dense rainforest, the arid
desert of Chile’s north and the endless
pampas of the Argentine, Costa Rica’s
extraordinary biodiversity and the singular
allure of Cuba, A&K assures an experience
like no other.
With A&K, a dedicated travel specialist
works with you to establish which style of
journey is best suited to your client.
Whether it’s a private ready-to-book
itinerary from our published portfolio, or a
super-luxe small group journey to some of the
continent’s most iconic travel destinations,
with a few extra luxurious additional touches
or an expert-led limited edition shared
adventure, you know it’s been created by
experts, with hand-picked accommodation,
immersive encounters and a level of service
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and support that only A&K can provide.
With A&K, expert local guides are an
integral part of each and every journey. Their
extensive knowledge and personal insights
of the destination are second-to-none. They
are extremely well-travelled and multi-lingual,
adding depth to the journey and a special
way of bringing the destination to life.
Special encounters are a feature in A&K’s
Latin America journeys. They give travellers
an intimate and up-close experience of
the destination and include such things as
a local interaction with villagers in Peru’s
Sacred Valley, wine tasting with a Chilean
sommelier, or a unique glamping experience
in the Atacama Desert.
How about an authentic gaucho
encounter on an Argentinean estancia,
a chef-led culinary event in Lima, a hike
through Mexico’s Copper Canyon or
to Argentina’s Perito Moreno glacier,
a personalised coffee introduction in
Colombia, snorkelling with Galapagos sea
lions and turtles and much more.

SAMPLE A&K
JOURNEYS
IN LATIN
AMERICA
MEXICO: 10 day ‘Day of
the Dead Festival’

Hosted Small Group Journey: October
27 to November 5, 2018
Twin share price per person: $9,995
Single supplement: $2,995

PERU: Eight day ‘Machu
Picchu & the Sacred Valley’

Luxury Small Group Journey departures
year-round
Twin share price per person:
From $8,655
Single supplement: From $3,195

SPECIAL OFFER

ARGENTINA & BRAZIL: NINE DAY
‘BUENOS AIRES, IGUAZU FALLS & RIO’
Private Journey. Dates flexible.
Features accommodation at Four
Seasons and Belmond Hotels.
Twin share price per person: $5,785
(normally priced at $8,785 per person)
Solo Traveller: $10,885 (normally
priced at $16,785)
Book by August 31 for travel before
November 28. All travel must be
completed by November 28, 2018.
■ abercrombiekent.com.au

PIONEERS OF THE EXTRAORDINARY
Handcrafted Private & Small Group Journeys | Luxury Expedition Cruises
Born on safari in East Africa in 1962, Abercrombie & Kent has been reinventing luxury travel for more than
half a century. Now with 55 offices and more than 2,500 travel experts on the ground around the world, we
take the world’s most discerning travellers to the ends of the earth on unforgettable adventures. This is luxury
travel redefined – exquisite, creative, courageous and enriching journeys – taking travellers out of their comfort
zones, in comfort, to more than 100 countries and all seven continents. Your clients will see the world in a new
light and find themselves somewhere amazing on an A&K private or small group journey or expedition cruise.
Call Abercrombie & Kent on 1300 851 800.

www.abercrombiekent.com.au

Request a
copy of our new
2019 Small Group
Journeys book. Visit
abercrombiekent.com.au
for details.

EUROPE: France

Enjoy the art of

LIVING

Great surfing, impressive beaches, a welcoming culture and
gourmet food and wine. Here, we look at a region of France
that continues to appeal to Australian travellers.
NOUVELLE-AQUITAINE is the largest region
in France. It is as diverse as it is surprising,
with nature, outdoor activities, vibrant cities
and impressive beaches. No matter what
type of holiday you’re looking for, there’s
bound to be a destination for you.
Within the region are Bordeaux, with its
renowned wine industry, Lascaux and the
Dordogne Valley (which attracted more
than 500,000 visitors in its first year after
opening). There’s also Biarritz, Pau, the
Pyrenees, Poitiers and the Futuroscope
theme park, dedicated to cinema and audiovisual techniques.
There is also 750 kilometres of sandy
coastline, with ports from Bayonne to La
Rochelle, or the 110-metre high Dune du
Pilat and islands like the Ile de Ré and the Ile
d’Oléron.
It’s also getting increasingly easy to get
to Nouvelle-Aquitaine. Bordeaux is just two
hours from Paris by high-speed rail link (LGV),
Biarritz (three hours, 55 min), Futuroscope,
(two hours, 20 min) and La Rochelle just two
hours and 25 minutes. An eight per cent rise
in international flight connections has helped
slash distances and travel times.
All this diversity attracts more than 27
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Above: Biarritz Below: Cognac tasting

EUROPE: France
Riders in the 2018 Tour de France will
visit New Aquitaine, arriving in Pau on
July 26 for the 70th time. They will stay
Riders
in the 2018 Tour deuntil
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Guinguette on the banks of
the Garonne. Photo courtesy
Nicolas Duffaure
million tourists each year with some 32
million predicted by 2020.

A festive and sporting spirit
There’s no end of cultural activities
in Nouvelle-Aquitaine, with museums,
charming villages, UNESCO World Heritage
Sites and a multitude of festivals. What’s
more, the people of Nouvelle-Aquitaine
haven’t lost their reputation as revelers, so
their after-work get-togethers are legendary
and the ferias (local fairs) are must-see
events for everyone.
Whether you like surfing or skiing,

THE DORDOGNE
Situated to the east of Bordeaux, the
Dordogne is a favourite destination with
Australian tourists. Castles, manor houses
and Romanesque churches are dotted
around the countryside, providing a magnet
for anyone interested in culture, heritage
and cuisine.
Prehistoric Man chose to settle in the area
17,000 years ago and he left exceptional
works of art to humanity, such as the cave
paintings in Lascaux and the 15 prehistoric
sites concentrated in the Vézère valley, which
are on the UNESCO World Heritage List.
The Dordogne is also home to the largest
number of listed villages in France, with
Sarlat an officially recognised ‘town of art
and history’. This medieval pearl offers

Nouvelle-Aquitaine has got you covered.
The Atlantic coast is the birthplace of surfing
in Europe and riding the waves is a real
religion. Each year, skiers of all levels are
drawn to the region’s three resorts hidden
away in the Pyrenees, making this region a
top destination for lovers of winter sports.
The region also has 4,200 kilometres of
bike paths, 51 golf courses, a renowned
horse racing industry and 40 marinas.
Finally, Nouvelle-Aquitaine claims its cultural
identity from a team game that is steeped in
sporting and moral values – rugby union!

Gastronomic delights
Nouvelle-Aquitaine is France’s top
culinary region, thanks to the quality of its
products, and is also the country’s largest
farming area. There’s foie gras from the
Périgord, apples from Limousin, oysters from
Marennes-Oléron or Arcachon, caviar and
cannelés bordelaise cakes.
Any meal here wouldn’t be complete
without a glass of local wine. With 20 per cent
of the country’s vineyards, the region boats
some of the most famous French wines.
■ visit-nouvelle-aquitaine.com

Cave paintings in Lascaux.
Photo courtesy Casson Mann

visitors a particularly special experience
at night when gas lamps, candelabra and
electric ground lighting give the enchanting
streets an even more romantic atmosphere.
In addition, the area offers numerous
festivals and events dedicated to music,
mime, film and food throughout the year.
Local markets are plentiful, giving visitors
the chance to sample local specialties. The
region is renowned for its gastronomy and
emblematic products such as black Périgord
truffles, duck and goose foie gras, Périgord
strawberries and walnuts, Périgord sweet
chestnuts, goat’s cheese and the wines of
Bergerac. It also produces sturgeon, which is
bred for another gourmet delicacy – caviar.

Nature-lovers and outdoor enthusiasts
are spoilt for choice: here you’ll find activities
as diverse as hiking and cycle touring, golf,
climbing and fishing, wakeboarding and
pot-holing.
Of particular interest, the Dordogne
is France’s leading area for recreational
canoeing. Travellers of all ages can utilise
the only four-seater family canoes on the
market. Available on the Dordogne, Vézère
and Dronne rivers, these canoes allow
visitors to explore the valleys of the Périgord
(the “Vallées de la Préhistoire” and the “Vallée
des Châteaux”) from spring all the way
through to the autumn.
■ Dordogne-perigord-tourisme.fr
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Cite du Vin in Bordeaux. Photo
courtesy Francoise Roche

BORDEAUX
Chosen as Lonely Planet’s most attractive
city in 2017 and number two in The New
York Times cities to visit in 2016, Bordeaux
has transformed itself and revealed its
rich personality. It was also registered as a
UNESCO World Heritage Site in 2007.
Boasting exceptional classical and modern
architecture, and surrounded by the most
famous vineyards in the world, the capital
of New Aquitaine is a perfect symbol of the
French ‘Art of Living’.
Bordeaux also has a lively cultural scene,
with a new generation of young artists and
musicians who have reinvented and created
alternative versions of the ‘Port of the Moon’
as it is fondly known – in reference to the
crescent-shape followed by the Garonne
river as it wends its way through the city.
The city also has one of the hippest music
scenes in France, with unusual urban venues
springing up in each neighbourhood, and a
flourishing street art community that takes
pleasure in covering Bordeaux’s walls.
The Bordeaux region is known for the
Dune du Pilat, the oyster ports in Arcachon
bay, the vines in Pessac-Léognan, the wild,
unspoiled Atlantic coastline, the conviviality
of the Basque country... and its vast
preserved spaces that give it the feel of a
‘French California’.
Street Art & Darwin. Photo
courtesy Nicolas Duffaure
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■ Bordeaux has
been shortlisted
as one of the host
cities for the 2023
Rugby World Cup. Cities like Bordeaux,
Pau and Bayonne have been widely
influenced by the British Isles, but
also by ancient ball games. The sport
of rugby is central to the soul of the
south west.

Sample life’s pleasures

The international capital of wine

Bordeaux encourages visitors to take
the time to enjoy life and savour its simple
pleasures. It offers a pleasant climate,
UNESCO World Heritage architecture,
numerous pedestrian streets and delightful
little squares with welcoming cafés and bars.
You’ll also discover designer shops
and a new guard of audacious young
chefs offering exciting flavours and
culinary combinations. Take a stroll in the
thoughtfully laid out parks or along the
quay. The entire city’s traffic flow system has
been reorganised and complemented with
a network of cycle paths so everyone can set
their own pace and enjoy the vibrant energy
that pulses through the city.

The Bordeaux region’s wines travel as
ambassadors all over the world. The region
has been blessed with an incomparable
variety of soil types that produce exquisite
nectars every year.
The oldest and largest area in the world
that produces fine wines, Bordeaux includes
65 appellations and covers 111,000 hectares.
Hundreds of wine-producing properties, or
châteaux, open their doors to visitors and
are happy to reveal the secrets of how they
make their wines.
There are many different ways to explore
wine country: by boat, on horseback, on
foot, in a group or a personal tour. Whatever
mode of transport you choose, don’t miss
the opportunity to experience a powerful
heritage and strong characters, and to taste
the resulting wines!
■ bordeaux-tourisme.com

Cité du Vin. Photo
courtesy Alban Gilbert

Below: Place St-Pierre.
Photo courtesy VincentBengold

At this year’s French Travel Workshops,
the Sofitel Hotels Sydney and Melbourne
will be immersed in Bordeaux.

e l We n t w o r t h S y
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Everyone will be talking about the
beautiful Bordeaux and NouvelleAquitaine region at this year’s French
Travel Workshop. And every full time
travel consultant attending will receive
a complimentary bottle of Bordeaux
Lillet wine plus the chance to win a trip
to Bordeaux and Nouvelle-Aquitaine*.
Register now to discover the wonders

WIN A TRIP TO BORDEAUX AND NOUVELLE-AQUITAINE
Compliments of Air France and Etihad*
* Upon badge remitted until 6.00 pm in exchange of a business card.
Entry details at the Workshop entrance.

Regional Tourist Board

Th

The Conflict Islands

of Bordeaux and its region while you enjoy
café and croissants with us at the Sofitel
in Sydney on the 4th of September and
Melbourne on the 5th.
Visit www.franceworkshop.com.au or call
us on: (02) 9210 5400.
Email: trade.au@atout-france.fr

Sydney: Tues, 4th Sept. 2018.
Sofitel Wentworth 4-7pm
Melbourne: Wed, 5th Sept. 2018.
Sofitel on Collins 4-7pm
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SO YOU THINK
YOU’VE SEEN FRANCE?
FRANCE BOASTS an array of world renowned
attractions, with everything from the
Mediterranean beaches of the French
Riviera and the rich history of the Palace of
Versailles, to the romantic wonders of Paris,
famed for its global fashion houses, the Eiffel
Tower and the Louvre.
While this may be the France you’ve
seen, it is in the less explored regions where
visitors will truly fall in love (amoureux) with
the hidden gems of this incredible and
beautiful European country.
The back roads of Normandy, Brittany
and the Loire Valley, aplenty with hilltop
monasteries and valley castles, invite
travellers to step into a land of renowned
artists and royal crusaders and experience
France like they never have before.
Back-Roads Touring’s ‘La Belle France’ tour
explores the dramatic northern shores to
château-sprinkled countrysides, teeming with
magical scenery and century-old villages.
With stunning landscapes and bountiful
earth come delicious home-made delicacies,
such as cheese, olives and oils to sample,
making this lesser-known region the ideal
travel destination for the seasoned European
traveller or first-timers alike.
A must-visit in the North West region is
Beuvron-en-Auge, voted one of the most
beautiful villages in France, undoubtedly
due to its truly picturesque and lovingly
restored archetypal Norman village appeal.
Dotted with historic dwellings, Beuvron-enAuge is packed with hidden gems.
From châteaux, manors and elaborate 18th
century half-timbered houses to the local
craft workshops and delicious fresh produce,
guests
endless opportunities for
Amédéehave
Island
enjoyment
& Lighthousein this quaint Normandy village.
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This delicious destination is the ideal
place to pause, taste the fruits of the
region’s orchards and delight in sampling
home-grown delicacies and fresh local
produce. While antique lovers will revel in
the specialist boutiques, cider enthusiasts
will enjoy exploring the 40kilometre Cider
Route, where some 20 producers focusing
on cider making traditions open their doors
to guests.
For those who prefer to travel by water,
some of France’s most magical regions are
those explored via the country’s stunning
canals.
A Burgundy cruise tour along Le Canal De
Bourgogne, drifting past elegant shorelines
ripe with vineyards and honey-stone villages,
is another must-do for those seeking a truly
unique French experience.
Arguably France’s most sublime wine
country, Château du Clos de Vougeot offers
an authentic taste of Burgundy’s wine making
heritage. Commonly referred to as ‘Burgundies’,
the wines produced here are typically dry reds
made from pinot noir grapes and whites made
from chardonnay grapes.
Further south travellers can continue to
indulge in the finer things in life. Boasting
world famous red wines and earthy truffles,
Midi-Pyrénées, Sarlat and Saint-Émilion serve
up some of the most sought after culinary
delights in the world.
Complimenting Bordeaux’s gastronomic
gems, guests will also experience soaring
mountains, enchanting castles and
otherworldly caves in this region. BackRoads’ ‘A Taste of Bordeaux’ tour showcases
the magic of the region, resulting in a feast
for the senses.
■ backroadstouring.com

Above: The vineyards of Burgundy
Left: Le Mont-Saint-Michel
Below: Chateau de Chenonceau
in the Loire Valley

■ With more than 30 years’
experience in small group and tailormade tours across the UK, Europe and
Asia, Back-Roads Touring is truly the
original small group touring company.
Catering for the mature traveller,
Back-Roads have built up a brand
rooted in expert local knowledge,
sustainable tourism, culinary
excellence and premium boutique
accommodation.
Offering a range of French tours
including ‘La Belle France’, Burgundy
cruise and ‘A Taste of Bordeaux’,
Back-Roads curates authentic, off-thebeaten-track travel experiences with
each tour capped at 18 passengers.
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Astronaut launches
Orion into ocean space
THERE WILL be a new face on Europe’s
waterways this year following the naming
ceremony for Viking’s latest ocean ship in
Italy.
Following a spectacular celebration
in Livorno, Viking Orion set sail on her
maiden voyage carrying her ceremonial
godmother, American chemist and
retired NASA astronaut Dr. Anna Fisher.
The 930-guest ship was named after the
prominent constellation and in honour
of Dr. Fisher’s work on NASA’s Orion
exploration vehicle project.
“Today is a proud day for the entire
Viking family,” said Torstein Hagen,
Chairman of Viking. “Just three years ago
we launched our first ocean ship, and
now we are welcoming our fifth ship,
whose name was selected to honour
both the original Viking explorers who
used the constellations for long-distance
navigation, as well as the great space
explorers of our time.”
Dr. Fisher used an historic Viking
broad axe to cut a ribbon that allowed
a bottle of Norwegian aquavit to break
on the ship’s hull. Orion will continue
her maiden season sailing itineraries in
the Western and Eastern Mediterranean
before heading east to sail Viking’s newest
itineraries in Asia, Australia and Alaska.
In keeping with the inspiration for the
ship’s name, Viking Orion features several
onboard experiences that pay tribute
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to space exploration. These include a
planetarium-like immersive theatre and a
resident astronomer.
Another highlight is the ‘Explorations
in Space’ collection, an homage to
humankind’s journeys beyond Earth.
Conceived as a photographic journal
through space, it features a broad range
of vintage photographs, including
astronaut portraits and documents of
complex mission activities, produced
by NASA and captured by National
Geographic photographers.
Viking Orion is the company’s fifth ocean
ship. With the arrival of Viking Jupiter in
2019, Viking will be the largest small ship
ocean cruise line. Some 10 additional ships
are also planned for delivery starting in
2021, which could bring Viking’s ocean
fleet to 16 ships by 2027.

Big savings
on river cruises
Unprecedented demand has seen Viking
open selected 2020 European river cruises for
sale. For a limited time, these cruises will be
available at 2018 prices and guests can pay just
$500 now to secure their 2020 river cruise.
Guests can now book for 2020 on the
following itineraries:

• 15-day Grand European Tour from

Amsterdam to Budapest or vice versa, from
$5,995 per person

• Eight-day Rhine Getaway from Amsterdam to
Basel or vice versa, from $3,495 pp

• Eight-day Romantic Danube from Budapest
to Nuremberg or vice versa, from $3,295 pp

• Eight-day Danube Waltz from Passau to
Budapest or vice versa, from $3,295 pp

• Eight-day Paris & the Heart of Normandy from
Paris to Paris, from $3,295 pp

• 10-day Tulips & Windmills from Amsterdam to
Amsterdam, from $4,595 pp

• 10-day Holland & Belgium in Bloom from
Amsterdam to Antwerp, from $4,595 pp

“Demand for Viking’s award-winning river
cruise product is at an all-time high – we’ve
never opened a season this early before,” said
Michelle Black, Viking Managing Director
Australia and New Zealand.
“Considering we are holding our 2018 prices
for these dates, it’s a fantastic time to lock in a
cruise for a $500 deposit.”
■ vikingcruises.com.au

OCEAN AND RIVER CRUISES COMBINED
Combination cruises allow more time to explore the destinations, while enjoying the
value of experiencing both river and ocean cruising with one set of ﬂights. Seamless
connections ensure a smooth transition between the two ships, while you can expect
the same, top quality service and experience that we pride ourselves on.
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DENMARK
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COMBINATION
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GERMANY
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Regensburg

Bamberg
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Nuremberg
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Danube
Melk
AUSTRIA

Vienna

Budapest
HUNGARY

GRAND EUROPEAN & VIKING FJORDS
22 DAYS BUDAPEST – BERGEN or vice versa
SET SAIL 26 MAY, 2 JUN 2019

FROM

$12,890
per person

MOST AWARDS | VIKING INCLUSIVE VALUE
138 747

VIKINGCRUISES.COM.AU

OR SEE YOUR LOCAL TRAVEL AGENT
Prices are per person, in AUD, based on double occupancy and subject to availability. Pricing based on 2 Jun 2019 departure and any discounts are included in the advertised price.
Flights are in Economy Class and with an airline of Viking’s choosing. Prices correct as at 7 June 2018. Offers are available until 31 July 2018 unless sold out prior.
For more details please visitwww.vikingcruises.com.au
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More than a side (car) dish
Easy rider MARK HARADA
embarks on a rather unusual
journey around Cape Town’s
Chapman’s Peak and beyond.

SIGHTSEEING BY motorcycle is like the edgy,
rock ‘n roll cousin of coach touring: windows
are replaced by goggles, air-con by the
rushing wind, a microphoned commentary
by a murmur.
It isn’t always comfortable, but there’s
never a dull moment – and the freedom it
affords is totally exhilarating. It’s also perfect
for experiencing what is undoubtedly one
of the world’s greatest drives – Cape Town’s
Chapman’s Peak.
With some 13 bikes in operation, Cape
Sidecar Adventures is the only company that
offers ride-along tours of its type in Cape
Town.
Before we set off though, we must
prepare: on go the open face helmet with
built-in goggles, neckerchief and of course,
bikie red leather jacket. All that’s left then
is choosing between the sidecar and seat
behind the driver.
While the sidecar offers a slightly cosier
ride that’s great for photography, the back
seat commands the best views – and the
vistas around Chapman’s Peak are jaw56 | W W W . T R A V E L T A L K M A G . C O M . A U

droppingly beautiful. Imagine the Great
Ocean Road meeting the Mediterranean,
where an oft-wild southern Atlantic collides
with rugged, ochre red mountainsides and
you’ll begin to get the picture.
As it wends its way around rocky outcrops,
the quiet toll road affords views firstly back
towards the seaside ‘burbs of Cape Town and
then on to the city’s furthest reaches.
Noordhoek, a quaint beachside township,
and adjacent Long Beach arrive first. Here,
one can fuel up on coffee or healthy snacks
or just browse crafts at Noordhoek Farm
Village. Shortly thereafter, we hit the vast
hills that deliver us to what my driver,
Thomas, describes as the ‘edge of the world’
– aka the hamlet of Scarborough. The Triffids’
Aussie classic Wide Open Road comes to
mind as we ride on.
A little further along, around the bend of
the Cape Peninsula, a high outlook suddenly
reveals the village of Simon’s Town, which is
the base of South Africa’s “token navy” of five
vessels, as Tom puts it.
But the town on False Bay is also a
tourist magnet, thanks to the African
penguin colonies that reside on its yellow
sand shores. One of Cape Town’s favourite
attractions, the penguins’ home in Boulder
National Park is today packed with visitors
from around the world.
The perfect weather may be partly

responsible, but it’s more likely these cute
critters, which Tom says were once called
‘Jackass’ penguins for their donkey-like call,
are just too irresistible for tourists.
Simon’s Town, as it transpires, is also a
haven for fish and chips. Any of the dockside
eateries look good for lunch, but we settle
on Harbourview Restaurant, which serves up
some big plates of greasy yet tasty morsels.
Served with an ice cold beer or cider and you’ll
think summer’s back, no matter the weather.
After our meal, we hit the road again,
now bound for the wine country of
Constantia. But there are plenty of points
of interest along the way, like the pretty
False Bay coastline and seaside villages, the
most charming of which is Tom’s current
hometown of Fishhoek.
Constantia, which is our final stop on the
tour, is home to South Africa’s oldest winery,
Groot Constantia. Established in 1685, it’s
clearly a pretty popular place. But it’s still less
hectic than a lot of Australia’s major wineries.
And a wine tasting session is great value too,
with five wines (or six if you’re nice to staff ),
setting you back only 87 rand (about $9).
Though it’s most famous for its shiraz, it
was first recognised globally for its dessert
wine. And it’s on this sweet note we depart
for the final leg of our journey back to our
hotel. There couldn’t have been a better way
to finish our tour.

SOUTH AFRICA
SAMPLING SOUTH AFRICA’S
CULINARY CAPITAL

Translated as ‘French corner’, Franschhoek
is a small piece of France just outside Cape
Town, where fine wining and dining meet
small boutiques and big scenery.
Surrounded by pretty vineyards and
nearby mountain outcrops, the French
originally settled Franschhoek in the 17th
and 18th centuries – and the Gallic influence
stills shows today, mostly in its food and
beverage offerings.
Rushdi Harper, Managing Director of
WOW Travel & Tours and my local guide,
says its major thoroughfare, known as Main
Road, is home to the best restaurants in all
of South Africa. For instance, Le Quartier
Francais has apparently been a fixture
among the top 100 eateries in the World’s
Best Restaurants awards.
A stone’s throw away, La Petite Colombe
serves up an amazing four-course lunch
from around $40 – a bargain considering the
fare on offer, which ranges from Springbok
tataki and yellowfin tuna to a goat’s
cheese, fig and brioche dessert. The paired
wines, mostly from Franschhoek or nearby
wineries, are of course equally good.
Though Rushdi says Main Road is
relatively quiet today, it appears busy.
Weaving in and out of stores, visitors who’ve
dragged themselves away from the dining
table shop at prices comparable to those in

downtown Cape Town. African Trading Port
seems a popular spot for knickknacks, but
nearby Country Lizards grabs my attention
for its locally made beadwork and clothing.
Elsewhere, galleries mingle with
chocolatiers and organic oil/vinegar
suppliers, while side streets draw the odd
visitor to their books and arts.
Outside Franschhoek’s centre and past
pretty autumnal trees, La Motte offers some
gorgeous wines for tasting at incredible
prices – think 50 South African Rand (about
five bucks) for seven wines. And with bottles
ranging from around $7 to $27 for the
excellent Pierneef Syrah Viognier, you can
bet most visitors will leave with a bottle or

two and a spring in their step. That’s just how
Franschhoek will leave you feeling.

WHILE YOU’RE THERE… On the way
back to Cape Town, stop at the entrance
to Drakenstein Correctional Centre, where
Nelson Mandela spent his final years in
prison and, in front of the world’s press,
eventually walked out a free man. Aside from
a statue (albeit a great one), there isn’t much
there, but with some internal reflection, it’s
still a moving experience.
Pictures by Mark Harada
Traveltalk was a guest of South African
Tourism, and stayed at Tintswalo Atlantic
and Mont Rochelle.
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SOUTH AFRICA

THE BATTLE OF
THE KRUGERS
IT’S A common source of confusion among
people planning a trip to South Africa: to go
to Kruger or not?
Why does the place have such conflicting
reviews? How can one national park give
such polarising impressions to people?
In a short answer, it doesn’t. Most people
are arguing about two different areas and
don’t know it, comparing apples to oranges.
They are comparing the Kruger National
Park, one of the largest parks in Africa, to the
Kruger private reserves, the much smaller
and privately owned land adjoining the park.
Simply, Kruger National Park is a name
known around the world, challenged by only
the Serengeti in Tanzania for its fame as an
African wonderland. This fame attracts up to
1.3 million visitors each year to the national
park, populating the park so much that the
main road has been paved to accommodate
such numbers.
To see the numbers of animals in Kruger
also nowadays means seeing the tourists
that congreagate along its roads, forming
‘Jeep Jams’ as all jostle to get that perfect
picture. With such thick bush inside the park
and visitors restricted to its roads, animals
are usually seen here by the roadside and
anyone who pays can enter, whether it be a
local or a tourist in a rental hatchback from
Johannesburg airport.
But yet there is another ‘Kruger’, the one
spoken of with such fondness. These are the
private reserves and concessions that largely
lie alongside the national park.
With no fence line between the two
Krugers or each other, these reserves share
the depth of animal life with the national
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Here, Bench Africa offers some
valuable advice on how to get the
most out of a safari trip to South Africa.

park and none of its mass tourism. This is
where the lodges like SabiSabi, Ulusaba and
Lion Sands have their home.
Only guests staying at these various
lodges may gain access to the private
reserves, meaning safaris here are quieter
and far more immersive. Being on private
land also grants you other perks, like the
ability to leave the road and track an animal
through the bush, great for those elusive
animals like leopards.
Little Bush Camp

There are also no time restrictions
here: you can enjoy night drives and early
morning starts while others form queues to
wait for the park gates to open. At night you
may hear lions roar and hyenas hoop rather
than nearby traffic.
To see any elephant is better than seeing
none at all but to see an elephant in a wild
environment is even better again. This is the
battle of the two Krugers.
■ benchafrica.com
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