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We invite you to take a step back in time to explore the fascinating destinations along the mighty Mekong River, to breathe in and explore these
unique places and their people, and to experience it all on board our luxurious ships.
With just 18 staterooms and a maximum capacity of 36 guests, these intimate ships get travellers closer to the sites and cultures of Vietnam and
Cambodia. And while the experience is intimate, the rooms are spacious with 245-square-feet of living space. Avalon offers guests one pointof-view –the suite view. Our Suite Ships feature two full decks of signature Panorama Suites with the widest-opening windows in river cruising,
the industry’s only Open-Air Balconies® and inviting beds that face the ever-changing scenery to help you see the world – your way.

Luxurious
accommodations

All meals
on board

For more information or to book:

CALL 1300 230 234
Visit avalonwaterways.com.au or see your local travel agent

Beer & wine with
lunch & dinner

Daily
sightseeing

Plenty of free time for
independent adventures
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HO CHI MINH CITY

13 days Siem Reap to Ho Chi Minh City
WAS $6, 182

NOW FROM $4,182*
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WAT HANCHEY
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Mekong River
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CU LAO GIENG
VINH LONG
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FASCINATING VIETNAM,
CAMBODIA & THE MEKONG RIVER

*Terms and conditions apply.
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SAVE
$2,000

SAVE
$2,000

MEKONG DISCOVERY
8 days from Phnom Penh to Ho Chi Minh City
WAS $4,269

NOW FROM $2,269*

CHASE THE LIGHTS
Escorted Small Group Tour Series

14 DAYS FROM

5,985

$

PER PERSON

HELSINKI – BERGEN
TRAVEL: 5, 16 OCT; 3 NOV; 1, 17 DEC 2019
4, 19, 30 JAN; 21 FEB; 3, 9 MAR 2020
UPGRADES: CABIN UPGRADES FROM $200pp*
TYPE: ESCORTED SMALL GROUP

Bentours is Australia’s leading Scandinavian specialist with over 40 years of travel
experience to this stunning region. Chase the northern lights in one of the most magical
regions of the world – Finland and Norway. For 14 days experience untouched wilderness, the
home of Santa Claus, Rovaniemi, and tour Helsinki and Bergen. Spend a night in a glass igloo
where you may be able to marvel at the northern lights from the comfort of your own bed!

*Terms and conditions apply. Prices subject to availability and advertised price is based on departures in November 2019. Hurtigruten ships used in
the Bentours small group series include the MS Trollfjord, Finnmarken, Nordlys & Polarlys. Ask our specialist team to match the ship of your choice
with the most suitable departure date. For full package details and terms and conditions visit bentours.com.
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OVER

CELEBRATING

YEARS
OF TRAVEL

Shows &
Sporting
Events

CHARLIE & THE CHOCOLATE FACTORY

WEST SIDE STORY ON SYDNEY HARBOUR

INCLUDES:
• 1 NIGHT at Mercure Sydney in a Standard Queen room ¿¿¿¿
• A Reserve Matinee ticket to Charlie and the Chocolate Factory
at the Capitol Theatre, Sydney+ǂ

INCLUDES:
• 1 NIGHT at Travelodge Hotel Sydney, Martin Place in a Guest
Room ¿¿¿¿
• B Reserve ticket to Handa Opera on Sydney Harbour—West
Side Story at Mrs Macquaries Point+~

UPGRADE to a Premium Evening ticket# from $45*pp

1 Night
from

VALID FOR TRAVEL: 12 - 27 Jan, 1 Apr - 9 Jul 19.
Add $44* pp for travel 28 Jan - 31 Mar 19.
ON SALE UNTIL: 10 Jul 19

239*

$

per person
twin share

2019 AUSTRALIAN OPEN
INCLUDES:
• 2 NIGHTS at Mercure Hotel Welcome Melbourne in a
Standard Room ¿¿¿¯
• Rod Laver Arena Day ticket Category 2 to Australian Open
2019 on Mon, 14 Jan 19+ǂ
• $75 food and beverage voucher per person
• Complimentary access to the Lounge~
VALID FOR TRAVEL: 14 - 16 Jan 19. Other dates available.
ON SALE UNTIL: 19 Dec 18

2 Nights
from

575*

$

per person
twin share

Click, call or see your preferred Travel Agent.

UPGRADE to A Reserve ticket# from $52*pp
VALID FOR TRAVEL:1 - 21 Apr 19. Add $10* pp for travel
22 - 31 Mar 19. ON SALE UNTIL: 18 Apr 19

1 Night
from

345*

$

per person
twin share

FORMULA 1® ROLEX AUSTRALIAN
GRAND PRIX 2019
INCLUDES:
• 4 NIGHTS at Pullman Melbourne on the Park in a Superior King
Room ¿¿¿¿¯
• 4 DAY Clark, Waite or Ferrari Supporters Zone Grandstand ticket+
UPGRADE to a 4 Day Piquet Premium or Ricciardo Premium
Grandstand ticket# for an extra $270*pp
VALID FOR TRAVEL:14 - 17 Mar 19.
ON SALE UNTIL: 29 Jan 19

4 Nights
from

1,329*

$

per person
twin share

1300 443 485 | qantasholidays.com.au

Qantas Frequent Flyers can earn 1 point^ per AU$1 spent on Qantas Holidays packages when
combined with a Qantas or Jetstar Airfare. (excluding Jetstar Asia and Jetstar Pacific)
*Agents may charge service fees and/or fees for card payments which vary. A fee will apply for payments made by debit and credit cards. Please check this fee with us or your travel consultant when booking. Prices correct as at 12 Nov 18 but may fluctuate if surcharges, fees, taxes or currency
change. Offers subject to availability. Agents may charge service fees and/or fees for card payment which vary. Offers may be withdrawn without notice and are not combinable with any other offers unless stated. Please check all prices, availability and other information before booking. Package cancellation fees apply. +Event
tickets: Event ticket must be purchased with accommodation and cannot be purchased separately. Event ticket is non-refundable and non-transferrable. Hotel cancellation policies apply but vary. Payment for event ticket is required at time of booking. Final payment must be made within 7 days of booking. For bookings
within 30 days of departure, full payment must be made at time of booking. #Ticket upgrade cost is in additional to the package price. ǂAdvertised price is based on a Wednesday Matinee show. Surcharges may apply for other dates and times. ~Advertised price is based on‘B’Reserve ticket. Surcharges may apply for other
dates and times. ‡A minimum of 1 session (either DAY or NIGHT session) or 1 Finals Package must be purchased. Once a booking is made dates cannot be altered. Any alteration is regarded as a cancellation. Conditions of payment, cancellation fees and other conditions apply to the sale of event tickets. Qantas Holidays cannot
guarantee specific seating requests. ~The Lounge is available to a maximum of 100 guests per session and entry is strictly subject to availability on the day, on a‘first come first served’basis. ^You must be a member of the Qantas Frequent Flyer program to earn and redeem points. A joining fee may apply. Membership and
Qantas Points are subject to the Terms and Conditions of the Qantas Frequent Flyer program available at qantas.com/terms. Qantas and Jetstar airfares must be purchased in conjunction with the booking. Bookings must be made through Qantas Holidays call centre or through a travel agent and Qantas Frequent Flyer number
must be quoted at time of booking. Qantas Points will not be earned for cancelled bookings. Packages must include air and land components. The Qantas Holidays General Booking Conditions apply, available at http://www.qantasholidays.com.au/general-terms-conditions. Qantas Holidays Limited ABN 24 003 836 459
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Chiang Rai where he discovers a cultural
smorgasbord.

46 ASIAN ESCAPES
new places to visit while Insider Journeys
show travellers ways to get off the beaten
track.
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Australian MELISSA LEWIS reveals how
volunteering to care for elephants became a
life-changing experience.
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Globus have launched seven new tours of
‘Undiscovered Britain’ for 2019 while we
also look at the best ways to enjoy Ireland’s
festival of traditional music.

64 DOMESTIC TRAVEL
Get the most out of the Outback with APT
and DEBBIE SPROULE reviews a new spa
that’s just opened on Rottnest Island in
Western Australia.

OUR PENGUIN
HAS A NAME!
Annual CAB audited circulation
average: 6,289
Oct 2017 to March 2018

15

CONGRATULATIONS TO Stacey Andrew
of Cartier World Travel in Daylesford,
Victoria, who is the lucky winner of
our ‘Name the Traveltalk Penguin’
competition. Stacey came up with the
name Piripi, who visitors can meet at
the Little penguin colony on Phillip
Island. Stacey wins a family 4 Parks
Pass for two adults and two children
to Penguin Island Nature Park and a
penguin gift pack.
■ penguinfoundation.org.au
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Birthday party delivers
some surprise presents
GLOBUS HAS celebrated a major milestone
while also raising much-needed money for
struggling Australian farmers.
A glittering event was held in Sydney to
mark the tour company’s 90th birthday and
to thank the travel industry for its support
and collaboration.

“Since 1928 Globus has been committed
to curating the perfect trip for travellers,”
said Gai Tyrrell, Managing Director of Globus
Australasia (pictured below).
“The company has an exciting future with
a suite of new products and experiences
recently launched into the market, including

Escapes by Globus, Globus Private Touring
and Cosmos Lite.”
Held at the historic Cell Block Theatre
at the National Art School, the party also
had a serious side with Globus donating a
Switzerland tour to Rural Aid, the Australian
charity dedicated to supporting rural
communities.
The donation marked the company’s
ongoing support for Australian farmers
doing it tough during the record-length
drought. Earlier this year Globus was part of
Rural Aid’s Buy a Bale campaign, donating
a bale of hay to Australian farmers for every
booking made throughout August.
“At Globus we deeply value our
relationships with the industry and this
event is our way of saying thank you for 90
years of partnership and support, while also
raising a toast to our continued collaboration
and success,” added Ms. Tyrrell.
■ globus.com.au

CAN YOU
ADOPT
CORAL?
A GROUP of young adults have
launched a campaign to save the coral
reefs of Tahiti.
Aged between 18 and 20, ‘The Coral
Gardeners’ are on a mission to restore
the Mo’orea reef through their very own
conservation program.
The group educates the public,
visitors and schools about the coral’s
health and what they’re doing to
restore the reef surrounding The Islands.
They plant healthy coral fragments
back onto the reef to encourage growth
and to rebuild habitats. The idea is to
transplant coral cuttings into threatened
areas of the reef, which will help to
recreate the environment so that marine
wildlife can prosper and strengthen the
health of the surrounding ocean. Anyone
can adopt a piece of coral, with prices
starting from $40.
■ mooreacoralgardeners.com
8 | W W W. T R AV E LTA L K M A G . C O M . A U

STAFF PITCH IN TO HELP FARMERS
EMPLOYEES AT Helloworld Travel have
thrown their weight and wallets behind
Aussie farmers.
In addition to supporting the recent
Hay Mate Drought Relief concert in
Tamworth, staff also raised money to
deliver supplies of hay to Lightening
Ridge in northern NSW.
With Helloworld Travel Limited
matching dollar for dollar any donations
made, employees banded together to
donate enough to fund five semi-trailers
of hay, plus a single trailer and gift cards,
giving a total of more than $53,000 to the
relief fund.
The company also supported the
charity concert through its wholesale

brand Qantas Holidays. Together with
Qantas, the brands provided access to
the gig in the way of a VIP chartered flight
from Sydney.
Passengers were treated to a
champagne breakfast in the Qantas
business lounge, where Conrad Sewell
performed exclusively before boarding
the aircraft.
Aussie rockers John Farnham,
Daryl Braithwaite, Guy Sebastian, Jon
Stevens, Andrew Farriss and The Veronicas
performed to more than 6,500 people and
the supporting telethon raised more than
$2m, with the flight itself raising $55,000.
■ buyabale.com.au

NEWStalk

WIN a $7,000
river cruise
for two!

THANKS TO our friends at Gate 1 Travel, we’re
offering one lucky reader the chance to
win a seven-night Rhine river cruise for two
valued at $7,159.
This fabulous prize includes seven nights
aboard the first-class Monarch Countess in a
Cabin E (option to upgrade but winner will
need to pay the difference). But that’s just
the beginning…
The prize also includes: river port charges
of $190 per person, cruise porterage, 20
meals (seven breakfasts, six lunches, seven
dinners), unlimited beer and wine with
dinners, entrance fees per itinerary, wireless
earphones for enhanced touring during
excursions, gratuities and special features.
Touring options on the Rhine are
extensive. In Amsterdam, board a glasstop boat and cruise the winding canals, or
sail to Cologne, capital of the Rhineland.
Discover 2000-year-old Koblenz, with its
superb Romanesque architecture, or view
the mighty Lorelei Rock (named for the siren
‘Lorelei’) rising vertically from the waters.

Stroll the lanes filled with quaint wine
taverns in the lively village of Rüdesheim,
visit the Alsace capital of Strasbourg that has
been designated a UNESCO World Heritage
Site, or walk the cobbled streets of tiny
Breisach, a city that dates back more than
4,000 years.
Founded in 1981 with just three
employees, Gate 1 now boasts more than
400 staff in their international offices with a
promise to deliver more of the world for less
by developing quality, affordable holidays
for Australians.
Gate 1 Travel offer European river cruises,

escorted tours, small group tours, luxury
tours and customised international travel
packages. Their diverse tour offering
covers destinations across every continent
including Antarctica. Gate 1 Travel also
operates its own ships that sail along
the Rhine, Danube and the Netherlands’
waterways in Europe.
To enter and for terms and conditions,
head to: traveltalkmag.com.au
■ For more info on the tour, head to:
gate1travel.com.au/river-cruises/europe-rivercruises/2019/.

DEALS ARE DONE TO
BOOST NTIA AWARDS
A NEW partnership has been announced
designed to further expand consumer
connections with travel agents through the
National Travel Industry Awards (NTIA).
The arrangement between the Australian
Federation of Travel Agents (AFTA) with The
Sydney Morning Herald and The Age Traveller
will see the publications become significant
media components of the awards.
“This partnership will turbocharge the
consumer engagement strategy AFTA has
embarked upon to raise awareness of ATAS
accredited travel agents and will bring the
prestigious National Travel Industry Awards
into mainstream consumer media,” said
Jayson Westbury, CEO of AFTA.
“Through this partnership, readers of
these Australian publications will be better
informed about travel agents and the
value of being recognised as the best in
the various categories of the industry-led
National Travel Industry Awards.”
The 2019 awards will again be staged at
the Sydney Convention Centre on July 20.
“We are privileged to partner with AFTA
and the 2019 National Travel Industry
Awards,” said Philippa Walker, Head of

Travel at Fairfax Media.
“The Sydney Morning Herald and The Age
Traveller provide a credible platform for
AFTA to engage Australia’s passionate travel
consumers.
“The partnership recognises our deep
commitment to the travel industry and we
look forward to highlighting the valuable
work of AFTA to our audiences.”
In other news, Traveltalk magazine
has been appointed as an official media
supporter of the NTIA awards.
“Traveltalk is proud to be Australia’s
leading news magazine for travel agents
and we are committed to supporting the
travel industry wherever possible,” said
Jenny Rowland, Director and Associate
Publisher, Traveltalk.
“We are delighted that AFTA has asked us
to become an official media supporter of the
2019 NTIA Awards.
“We will make sure that the travel agents
of Australia are kept well informed of all the
important NTIA information leading up to
the travel industry’s night of nights. We’ll see
you there!”
■ afta.com.au
T R AV E LTA L K D E C E M B E R 2 0 1 8 | 9

NEWStalk

SISTER ACT
ROCKS IT
FOR AVIS
WINNER
AN EMOTIONAL Jo Patton from TravelManagers
was crowned the 2018 Avis Travel Agent
Scholarship winner at a gala dinner in Sydney
last month.
The latest in a long line of winners
stretching back to 1996, Jo from Ulladulla
in New South Wales was recognised by the
judging panel for “consistently maintaining
the highest level of excellence in her
customer service and continuing to apply
innovation in her work”.
Jo specifically impressed judges with her
success in combining her passions of travel
and craft to create Crafty Adventures, a
service specialising in cruises and tours with
a craft focus.
Speaking to Traveltalk straight after
receiving the award, Jo said she couldn’t
have taken the title without the help of one
very special person.
“My sister Paula is quite well known in the
craft world so that’s really helped to bring
our business to where it is. I couldn’t have
done it without her and she couldn’t have
done it without me so we are a great team.”
The Scholarship is valued at more than
$40,000 and the prize includes international
business class travel to Singapore to attend
the 2019 WIT Conference, professional
guidance and access to education and
training opportunities with organisations
such as the Cruise Lines International
Association Australia (CLIAA).
The four finalists were Jo, Cei Creighton
from MTA in Queensland, Carolyn
Cruickshank from Flight Centre in Victoria
and Krystle Tse from Traveledge in Sydney.
“I was quite well prepared and really
thought about the questions and answered
them in how they related to my business as
well. I’m just so passionate about what I’m
doing – I think that’s most likely what did it
for me,” Jo told Traveltalk.
Now in its 22nd year, the Scholarship has
evolved into one of the most valuable and
prestigious awards offered to Australian and
New Zealand travel professionals.
“All the finalists were impressive in their
10 | W W W . T R A V E L T A L K M A G . C O M . A U

Above: Scholarship winner Jo Patton with Tom
Mooney, Managing Director, Avis Budget Group.
Right: Finalists Cei Creighton of MTA, Carolyn
Cruickshank of Flight Centre, Krystle Tse of
Traveledge with winner
Jo Patton of TravelManagers
own right but this particular candidate really
demonstrated something special in terms
of customer service, a real passion for the
customer and some real innovation in how
they approached this to make it successful,”
said Tom Mooney, Managing Director, Avis
Budget Group.
The win was a back-to-back success
for TravelManagers, with Personal Travel
Manager Nakita Byrne awarded the
Scholarship in 2017. This year’s recipient
had no hesitation in encouraging her travel
agent colleagues to enter next year.
“It really gave me a chance to step back
and look at the big picture and evaluate
myself and my business and what my
strengths are and what I need to do in the
future to be able to keep growing,” said Jo.
■ avisscholarship.com

SMART BUSINESS

Nicholas Stavropoulos
(left) with co-founder
George Papaioannou

How we make tech tick
Here, NICHOLAS STAVROPOULOS, Executive Director, Excite
Holidays, reveals how their in-house technology platform
keeps them ahead of the competition.
WHEN GEORGE and I started Excite Holidays
16 years ago, we were certain about one
thing: we wanted to control our own destiny.
As we built Excite Holidays into the
business it is today, we were adamant that
the technology needed to be built in-house.
Building and maintaining a technology
platform is an expensive, time-consuming
process. The temptation is there to use a
third-party solution, but what you save
in money and time you lose in agility and
control.
As our business has grown and we have
seen change in the travel industry, we are
only more certain that we made the right
decision.
To succeed in any industry, you must have
a competitive advantage - a unique product
offering and a defensible source of income.
You must control your biggest asset,
whether it be a design, a formula, a vital
resource, or a product. As technology and
digital embeds itself into the travel industry,
that asset is increasingly becoming lines of
code.
12 | W W W . T R A V E L T A L K M A G . C O M . A U

In an effort to save time and money,
businesses are outsourcing this vital asset to
third parties, an easy solution that saves a lot
of time and money.
This might be tempting, but as soon as
you need to fix issues, develop existing tools
or build completely new features, you are at
the mercy of what someone else is able to
roll out and turnaround can be slower.
In a digital world, where your technology
platform is your greatest (and sometimes,
only) asset, the rate of change required to
not only remain competitive, but stay ahead
of your competitors is faster than it has ever
been in history.
Products you designed and built a year
ago might be redundant today. Agility and
speed to market are more vital than they
have ever been and if you don’t control your
technology, you’re likely already behind.
The work is never done for our technology
team. As soon as a feature is rolled out,
they are already looking at how it can be
improved. While they work on one solution,
a second or third piece of technology is

being developed in tandem.
We are looking forward, predicting what
might be the next big thing and working
hard to ensure we are first to market – by
the time the market has caught up, we are
already on to the next development.
We are always looking for ways in which
our booking technology can be adapted to
serve the industry in new and exciting ways.
Last month, we announced the launch of
Excite API. This new piece of technology not
only allows suppliers to tap into our growing
number of directly contracted properties,
but it has been built from scratch with a
‘plug-and-play’ design that means it can
scale effectively to offer more product types
and more suppliers at the push of a button.
It’s fast, efficient and built from scratch by
talented people who are all working towards
the same vision.
And why did we do that? Because even
after 16 years, George and I are still certain
about one thing: we will continue to control
our own destiny.
■ exciteholidays.com

BOOK IT NOW

The holidays begin here
NOW IS the time to book your Yuletide trip
to the Disneyland Resort in California with a
selection of seasonal favourites on offer until
January 6.
The festivities include holiday experiences
and entertainment, including Disney Festival
of Holidays and the “Believe … in Holiday
Magic” fireworks spectacular.
Guests often return each year to sample
the Christmas cheer at the resort, from
snowfall on Main Street, U.S.A., to Disneythemed treats, holiday entertainment and
one-of-a-kind transformations.

At Disneyland Park

Guests can admire Sleeping Beauty’s
Winter Castle, then stay on to watch the
“Believe ... in Holiday Magic” fireworks show
with famous snowfall finale.
Mickey, Minnie, Disney Princesses and
Santa celebrate the season in “A Christmas
Fantasy” parade, a daily procession with
floats, music and marching ‘tin soldiers’.
Check out the 18-metre Christmas tree
in Town Square, Main Street, U.S.A., where
friends and family gather to take holiday
photos each year. The tree includes new
lighting and décor this year, with 3,500
multi-colour lights, 1,500 Victorian-inspired
ornaments and 100 faux candles that range
from 30 to 55 centimetres tall.
Visitors will also want to experience the
popular seasonal transformations of these
park attractions: “it’s a small world” becomes
“it’s a small world” Holiday with dolls and
toys representing children around the world

14 | W W W . T R A V E L T A L K M A G . C O M . A U

Pictures courtesy Disney

enjoying the distinctive holiday traditions of
their countries.
Haunted Mansion becomes Haunted
Mansion Holiday,*with Jack Skellington and
his friends from “Tim Burton’s The Nightmare
Before Christmas” causing a collision
between Christmas and Halloween.

At Disney California Adventure Park
Disney Festival of Holidays brings the
spirit of the season to life through special
entertainment, including the Festive Foods
Marketplace, which features a mix of holiday

dishes and drinks that bridge many diverse
cultures and family traditions.
The residents of Cars Land decorate
for the holidays, too. Each address along
Route 66 – Flo’s V8 Café, Fillmore’s Taste-In,
Cozy Cone Motel, Luigi’s Casa della Tires –
gets a holiday makeover that reflects the
personality of each resident.
Plus, two attractions take the holiday
cheer into overdrive, transforming into
Luigi’s Joy to the Whirl and Mater’s Jingle
Jamboree.
Visitors can also enjoy special holidaythemed activities with Santa Claus and
his sleigh full of mischievous elves at
Santa’s Holiday Visit at the Redwood Creek
Challenge Trail until December 24. From
December 25 until January 6, guests may
encounter Santa Goofy in this festive
location.
A 15-metre Christmas tree adorns Carthay
Circle along Buena Vista Street. The tree
and surrounding buildings, inspired by Los
Angeles as it appeared when Walt Disney
arrived in the 1920s, are decorated with
vintage-style ornaments.
The Downtown Disney District shopping,
dining and entertainment promenade
and the Disneyland Resort hotels also
join in the festivities with special displays,
entertainment and holiday-inspired eats and
treats.
*Haunted Mansion Holiday is inspired by “Tim
Burton’s The Nightmare Before Christmas.”
■ disneyland.com

BOOK IT NOW

Zakynthos

More Greece on the menu
BEYOND TRAVEL has expanded its Greece
product, offering more small ship cruises,
private tours and independent product.
All the company’s new tours are
showcased in the recently released 2019
Croatia & Beyond brochure.
In addition to the hugely popular island
hopping in the Cyclades in Greece, the lesser
known Ionian Islands have been introduced
this year following demand from clients.
“Australians historically have a great
love affair with Greece, especially the Greek
Islands,” said Bryce Crampton, General
Manager, Sales and Marketing.
“However, more clients are seeking a
different experience away from the more
traditional destinations and seeking out the
next ‘hot spot’ which has emerged as the
Ionian group of islands to the west of Athens.”

New for 2019 is the nine-day ‘Ionian Escape’
private tour, which features three nights on
the island of Zakynthos, famous for ‘Shipwreck
Beach’.
Priced from $2,195 the tour includes a
mix of three- and four-star accommodation
with breakfast daily, high speed ferry
transfers, inter-island flights and transfers.
Travellers can upgrade to four-star hotels for
the entire tour from $260 per person extra.
Along with the new Greek product the
brochure also includes the new collection
of Signature Journeys for 2019, including
the 13-day cruise tour ‘Croatian & Slovenian
Encounter: Dubrovnik to Venice’, with an eightday Dalmatian Island cruise on the MS New
Star chartered exclusively for Beyond guests.
The company has also continued its
popular ‘Discover More’ travel credits, which

FEEL YOUR BEST IN BALI
BIMC HOSPITALS in Bali were created
with the aim of providing medical centres
offering international standard healthcare
services for residents and tourists.
Originally opened in 1998, BIMC Hospitals
now provides a multitude of comprehensive
services performed by a specially trained
medical team in two facilities located in Kuta
and Nusa Dua.
The hospital continually updates its
facilities and staff qualification process to
meet both international and Indonesian
standards. Both facilities are equipped with
ultra-modern medical technology.
A dedicated team of professionals from
Australia, USA, UK, Indonesia, Japan, New
Zealand and Sweden are ready to assist
patients 24 hours a day, offering the best
care in Bali.
BIMC Hospital Kuta is located in a very

are available on a choice of tours, cruises
and hotels up to $400 per couple to be used
towards any additional services booked with
Beyond Travel until December 31.
There are also savings up to $1,200 per
couple on selected small ship cruises in
Croatia and Greece.
■ beyondtravel.com.au

ADVERTORIAL

strategic, central spot and generally receives
more patients in need of emergency or
medical care. BIMC Hospital in Nusa Dua
usually caters more to medical tourism and
specific medical treatments, such as dental
or dialysis treatments.

BIMC DIALYSIS CENTRE

For those suffering from chronic kidney
failure, the idea of visiting Bali would have
once been impossible.
Today the concern of travel and health to
the ‘Island of the Gods’ is no longer a matter
in question for kidney patients booking their
treatments at BIMC Hospital Nusa Dua.
This facility provides a safe, luxurious
and stress-free destination for kidney
dialysis patients. The centre is open
from Monday to Saturday and offers two
sessions in a day.
■ bimcbali.com
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Navigator builds a perfect storm
ROYAL CARIBBEAN International has
announced a $115 million modernisation of
Navigator of the Seas.
Re-launching in February 2019, the
ship will offer a new Caribbean-inspired
poolscape, two waterslides, the first blow dry
bar at sea, premium dining and nightlife, and
extensive family activities.
Features will include the Perfect Storm
duo of waterslides. The Blaster will be
the cruise line’s first aqua coaster and the
longest waterslide at sea. Adventure seekers
will hop on a two-person raft travelling
through more than 240 metres of hills, drops

and straights, which includes extending over
the side of the ship.
On its counterpart, Riptide, guests will
plunge headfirst down the industry’s debut
mat racer and through a translucent tube
with endless ocean views.
To Dry For will offer blow drys, hairstyling
and nail polish changes, plus a selection of
wine and champagne. The new space will be
the perfect stop for a quick beauty fix before
a night out.
When Navigator arrives in Miami after
her modernisation, she will sail a series of
five- and nine-night Caribbean itineraries.

VOYAGES OF DISCOVERY
SILVERSEA ARE offering guests the chance
to explore Asia’s blend of ancient and
contemporary wonders on a range of
voyages aboard Silver Discoverer.
Departing in February and March 2019,
travellers have the option of a 14-day voyage
from Chennai to Yangon, a 15-day voyage
from Yangon to Bali or a 16-day voyage from
Bail to Darwin.
These all-inclusive fly/cruise holiday
packages include complimentary economy
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class roundtrip flights or reduced business
class fares, one night’s pre- or postaccommodation and international transfers.
Offering opportunities to leave the tourist
trail behind, the voyages will take in the rural
life of Bangladesh and Myanmar, the islands
of Java, Sumatra and Bali and the beaches of
Triton Bay.
The Chennai voyage departs on February
19 and travels through India, Bangladesh
and Myanmar. Guests will have the

She will then offer three-night weekend and
four-night weekday sailings to The Bahamas
starting in May.
“Each Royal Caribbean ship brings a new
adventure uniquely designed to deliver on
our guests’ preferences from A to Z,” said
Michael Bayley, President and CEO, Royal
Caribbean International.
“Every detail matters and we’ve mapped
out an unmatched combination of
innovative features and experiences for this
top-to-bottom transformation of Navigator
of the Seas.”
■ royalcaribbean.com.au

opportunity to explore the UNESCO World
Heritage Site of Sundarbans during three
days of historical walks and exploratory
Zodiac cruises.
Other highlights include the Shwedagon
Pagoda, one of Myanmar’s most sacred sites,
and discovering the rural life of Bangladesh
and Myanmar. All-inclusive fares start
from $11,800 per person based on double
occupancy in an Explorer Suite.
Departing Bali on March 20, this Royal
Geographical Society-enhanced voyage
takes in the scenery and wildlife of Indonesia
as Silver Discoverer sails though the Banda
Sea and the Arafura Sea.
Highlights of the voyage include the
chance to spot Komodo dragons in the
Sunda Islands and encountering indigenous
cultures against the backdrop of local history.
All-inclusive fares start from $16,000 based on
double occupancy in an Explorer Suite.
Throughout these voyages, guests will also
learn about the history, geology, wildlife and
botany of the areas they are travelling through
from lecture presentations offered by the
knowledgeable onboard Expedition Team.
■ silversea.com

CRUISEtalk

ANOTHER CELEBRITY
HEADS DOWN UNDER
CELEBRITY CRUISES has announced that
another of its ships will join Celebrity Solstice
in homeporting in Australia during the
2020/2021 summer season.
The 2,850-guest Celebrity Eclipse will
be the newest ship to ever homeport in
Victoria. Fresh from a multi-million dollar
modernisation, she will arrive in Melbourne
on December 23, 2020, for her inaugural
season, which runs until April 2021.
Celebrity Solstice will continue her
decade-long reign in Sydney, arriving for
her 2020/2021 season on October 16, 2020.
Collectively, the two ships will inject an
estimated $58 million in passenger spend
alone into the Australian economy.
Latest Cruise Line Industry Association
(CLIA) figures report the cruise industry
will be worth more than $5 billion in the
coming year. Australia retains the highest
penetration rate for cruising in the world at
5.7 per cent.
Susan Bonner, Vice President and

Managing Director, RCL Cruises, Australia
and New Zealand, said the decision to
homeport two ships in the region is
testament to the strength of the Australian
industry and how popular Australia is to
international and domestic tourists.
“These ships are truly beautiful and their
food, wine and design focus resonates
so well with discerning Australian guests
looking for modern luxury holidays,” she said.
Following a 14-night Singapore to Sydney
repositioning via Australia’s east coast and
the Great Barrier Reef, Eclipse will arrive in
the Harbour City on December 8, 2020. She
will sail a two-night voyage before departing
on a 13-night cruise via New Zealand to her
new Melbourne homeport.
Victorian guests can then choose from
seven round-trip sailings from Melbourne,
each between eight- and 14-nights, to
destinations in the South Pacific, New
Zealand, Queensland, Tasmania and South
Australia.

Before she makes her Melbourne
debut, Eclipse will undergo a $700 million
modernisation. The revamp will see her
accommodations, culinary program,
technology and public spaces completely
transformed by world-renowned experts.
Solstice will arrive in Sydney following a
17-night repositioning cruise from Honolulu
via Tahiti. From here she’ll embark on cruises
between two- and 13-nights to the South
Pacific, New Zealand and Australia, before
heading back to Honolulu on a 19-night
voyage departing April 14, 2021. She will
then follow her sister’s lead and undergo a
similar modernisation.
Eclipse and Solstice are part of the ninestrong, mid-sized Celebrity Cruises fleet,
which will be joined by a new class of ship,
Celebrity Edge, at the end of the year.
The brand also sails three expedition ships
in the Galapagos, with new build Celebrity
Flora, set to sail there in early 2019.
■ celebritycruises.com.au

Experience Small Ship Cruising in the Mediterranean
Discover Smal
Ship Cruising

AWAKEN
YOUR SENSE OF WONDER

Give your clients the opportunity to discover the beauty of the Mediterranean. They
could explore the Adriatic or Aegean Seas delving into Croatian and Greek history.
Walk through the walled city of Dubrovnik. Visit the idyllic Greek Islands and the
fascinating Santorini Caldera, uncovering villages with white-washed houses. Or
venture ashore to visit Italy’s picturesque coastal towns, while Sicily will delight
visitors with emblematic landmarks.
Accompanied by guides or lecturers, your clients will visit UNESCO-listed sites,
learn the history of places visited, and thanks to our small ships, get right into the
heart of cities and transit narrow waterways such as the famous Corinth Canal.
Book now to save up to 30% on Mediterranean small ship cruises!
THE ETERNAL AEGEAN: 14th July 2019. 8 nights from $6,170 pp*(1)
SHORES OF THE ADRIATIC, SICILY & ITALY: 31st July 2020. 7 nights from $4,060 pp*(2)
ALONG THE DALMATIAN & GREEK SHORES: 3rd September 2020. 8 nights from $5,000 pp*(1)
Contact our PONANT Cruise Consultants on:
1300 737 178 | reservations.aus@ponant.com | au.ponant.com

*Ponant Bonus discount subject to change based on availability. Ponant Bonus fare per person, in Australian
Dollars, based on a double occupancy, including port taxes, yield managed, correct at time of writing 05/11/2018. Refer to au.ponant.com for T&Cs. (1) In a Deluxe Stateroom. (2) In a Superior Stateroom. Kids Club
available on this cruise. Photographs © PONANT Mathieu Germain, Laurence Fischer, Nathalie Michel, François
Lefebvre, iStock. ABN: 35 166 676 517.
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Picture courtesy PONANT/Philip Plisson

Aussies benefit from
French connection
FRENCH EXPLORER Jean-Francois de Galaup
Laperouse reached Botany Bay just six days
after the first fleet arrived to establish a
British colony in 1788.
The British would move on to today’s
Sydney Harbour but the entrance to the bay
where the French stayed, now the southeastern Sydney suburb of La Perouse, remains
the very essence of French history in Australia.
There is an appropriate link between the
navigator and PONANT’s new ship, Le
Lapérouse.
Comte de Laperouse was an extraordinary
navigator whose voyages took him
across the world. Some of the places he
visited include North America (during the
American Revolution), Alaska, Cape Horn,

Royal welcome
for new Princess
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the Sandwich Islands (now Hawaii), Japan,
the Russian Far East, Tonga and Botany Bay
– many of the destinations that Le Laperouse
will visit in time.
The latest addition to the PONANT
Explorers series is 128 metres long and
features 92 staterooms and suites, each with
a balcony or private terrace.
Smaller capacity creates an intimate
atmosphere, while the 110 crew members
provide professional and attentive service.
The ships are equipped with state-of-theart technology, including the underwater
lounge, ’Blue Eye’. There’s also a movable
marina platform, enabling passengers to
swim and engage in other activities directly
from the ship.

Each of the company’s six new smallercapacity luxury expedition ships boast
elegantly designed cabins and lounge areas
that open onto the outside. The warm and
contemporary interior design is directly
inspired by the colours seen in PONANT’s
destinations, punctuated with ethnic
touches.
Arriving in Cairns following a 14-night
expedition from Bali, Le Lapérouse will
explore the east coast and Barrier Reef,
arriving in Sydney Harbour on February 7
next year.
This will be followed by her inaugural
season of voyages to and around New
Zealand, including the remote Sub Antarctic
Islands and Melanesia before spending
a season of 10-night Kimberley voyages
with an anticipated 1,800 guests joining or
disembarking.
In September, she will then head north via
Southeast Asia with voyages around Japan
before heading south again for Australia.
■ au.ponant.com

PRINCESS CRUISES has announced 2020 will
be its biggest European season ever, with its
fifth Royal-class ship Enchanted Princess
debuting with a series of Mediterranean
voyages.
As part of its maiden season, Enchanted
Princess (left) will sail from Barcelona, Athens
and Rome, offering a variety of cruises from
seven to 12-nights.
“Europe is our top long-haul, fly-cruise
destination for Australian guests and in 2020
we’re pleased to announce we have three of
Princess Cruises’ newest ships – Enchanted,
Sky and Regal – based in the region,” said
Stuart Allison, Senior Vice President Princess
Cruises Asia Pacific.

“Australians love discovering Europe by sea,
with the continent offering a rich mix of
history and culture that appeals to our guests.”
Closer to home, the cruise line
announced 2020 will be its longest Japan
season yet, with Diamond Princess set to
offer 44 itineraries, travelling to 41
destinations across Japan, Taiwan, South
Korea and Russia.
“With 10 of our ports offering More
Ashore, we’re confident our guests will have
the opportunity to experience all that Japan
has to offer – from the shining lights of
Shinjuku to the charm of cherry blossom
season,” added Allison.
princess.com

CRUISEtalk

SO YOU THINK
YOU KNOW
ALASKA?
THIS IS not your traditional cruise – think
small ship, big adventure!
Small ship cruising in Alaska gives visitors
an unrivalled adventure when compared to
traditional, large cruise liners.
The instant benefit is the size of the ship
itself – a small ship has the ability to go into
bays, fjords and areas where a large cruise
liner is unable to and therefore gives guests
an advantage over other Alaska cruise
travellers.
Being only a couple of levels high, you will
be eye-to-eye with the wildlife, allowing for
amazing viewing and photography. Having a
smaller group, you’ll also have the luxury of
intimate experiences and being one-on-one
with the local culture.
Straight from the back of the ship, you’ll
be able to kayak and hike, or re-live history
from aboard an expedition vessel, upscale
yacht, or turn-of-the-century coastal
steamer. Onboard, you’ll be offered top
of the line and all-inclusive facilities and
services.

Wildlife

Alaska’s wildlife species are a hallmark of
the state. It is home to large carnivores, such
as grizzly bears and wolves, and the many
kilometres of shoreline offers habitat for an
abundance of marine life and migratory birds.
Hear the whale song from ashore and
observe the playfulness of sea otters. Alaska
is a mecca experience for the wildlife lover.

Scenery

Where do you find the tallest peak in
North America? In Alaska of course! Mt
Denali in Denali National Park is situated
in the interior of Alaska and covers almost
two-and-a-half million hectares of wild land,
bisected by one ribbon of road.

Here you’ll find taiga forest, high alpine
tundra and snowy mountains. From the
famous Glacier National Park to Kenai Fjords
National Park, Alaska offers some of the
world’s largest tidal glaciers.

Local cuisine

Wild salmon is Alaska’s most important
resource, both to humans and the wildlife
that depend on it. You’ll find this served in
almost every restaurant in Alaska and in
every form imaginable: from fresh sashimi,
grilled, to smoked, pate or as dried jerky.
Alaska’s cold water seafood, such as
halibut and Alaskan king crab, brings tourists
from all over the world.
■ canada-alaska.com.au

ALASKA
INSIDE PASSAGE SOJOURN
8 NIGHTS FROM

A$7,399

PER
PERSON

Explore Southeast Alaska, from its northern to southern ends, on Alaska’s Inside
Passage Sojourn. Enjoy a collection of unique towns and Native villages, where
you’ll learn about the region’s compelling history and three distinct Native
cultures- Tlingit, Haida, and Tsimshian. Along the way, you’ll journey through
Southeast Alaska’s most abundant wildlife areas and glacial fjords.

1300 794 959 | sales@canada-alaska.com.au | www.canada-alaska.com.au
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Munich

Feel the passion
VIKING HAS released a new tour on the
Danube travelling from Munich to Budapest
that includes an historic theatrical event.
During the 12-day ‘Oberammergau with
Salzburg’ cruise/tour, guests will explore
the historic German state of Bavaria. This
will include one night in Munich, known for
its architecture, cultural scene and annual

Oktoberfest beer celebration.
Guests will also enjoy two nights in
Salzburg – the birthplace of Mozart and the
filming location for The Sound of Music.
In Oberammergau, guests will enjoy a
powerful performance of Passionsspiele,
The Passion Play – an opportunity that only
comes along once a decade.

VICTORY DANCE FOR AUSSIES
FREE FLIGHTS from Australia are being
offered as part of an all-inclusive river and
sea cruise of French Canada and Nova
Scotia.
Victory Cruise Lines, in partnership with
Australian small ship specialist, Cruise
Traveller, is offering the new 15-night ‘Noble
Nova Scotia’ package starting on April 30,
2019, in New York and ending in Toronto.
The early bird offer includes free return
economy flights from Sydney, Brisbane and
Melbourne to New York and ex-Toronto on
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return, when travellers book by December 31.
The holiday package begins with
a flight to New York and three nights’
accommodation in Manhattan before guests
fly to Portland to begin a 10-night cruise
aboard Victory Cruise’s 202-passenger ship,
Victory I (above right).
From Portland, the voyage traces a route
right along the Canada-USA border on the
St Lawrence River. Along the way guests
will visit Halifax, Prince Edward Island and
through the Saguenay Fjords. Here an

The origins of the play date back to 1633
when the Great Plague descended upon
the village and many lives were lost. The
villagers made a promise to God that they
would tell the story of Christ every 10th year
if they were spared from the Plague and the
tradition still continues today.
This new itinerary is based on Viking’s
popular ‘Danube Waltz’ cruise and operates
only in one direction. It includes one night
in a Munich hotel, one night in a hotel near
Oberammergau and two nights in Salzburg.
There are 11 departure dates for
‘Oberammergau with Salzburg’ between
May and September 2020. It is priced from
$6,995 per person.
Viking has also announced that its
previously sold out 15-day ‘Rhine & Viking
Shores & Fjords’ ocean and river combination
cruise is now available to book once again.
The 2019 departures of this cruise combo
completely sold out, but two new voyages
will now depart on September 1, 2020 – one
from Bergen to Basel and the other from Basel
to Bergen. It is priced from $9,900 per person.
■ vikingcruises.com.au

onboard naturalist will help identify local
minke, beluga and fin whales, including the
blue whale, the largest animal on the planet.
Other highlights of the cruise include the
French-flavoured Canadian cities of Montreal
and Quebec City, with its walled ramparts
and imposing edifice of Chateau Frontenac, a
grand hotel overlooking the cobblestoned city.
The cruise ends in the multicultural
Canadian city of Toronto, with guests
enjoying two nights’ accommodation before
flying home.
The ‘Noble Nova Scotia’ package departs
on April 30, 2019 and is available from
$10,995 per person twin share if booked by
December 31.
■ cruisetraveller.com.au
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Fantastic four to arrive within three
UNIWORLD BOUTIQUE River Cruise Collection
is introducing four new ships to its awardwinning fleet over the next three years.
New ships will launch on the Nile in
Egypt, the Douro in Portugal and the
Mekong in Vietnam in 2020, followed by a
new ship on the Volga in Russia in 2021. The
new ships will replace existing vessels in
each destination.
The levels of comfort, luxury and design
in the new ships will be in line with the
best of Uniworld’s custom-built Super
Ships in Europe, reinforcing the brand’s
commitment to having the most luxurious
cruise fleet on the world’s rivers.
The company also announced that it
will be renovating and upgrading its River

Countess vessel, offering guests the brand’s
floating hotel experience in Venice.
“We are delighted to bring our unique
and elegantly designed one-of-a-kind
vessels to the rivers in Egypt, Portugal,
Vietnam and Russia for the first time,”
said Ellen Bettridge, President and CEO of
Uniworld.
“We strive to provide our discerning
guests with an unforgettable river cruise
experience both on and off shore, therefore
we have plans to offer our one-of-a-kind
ships on our popular itineraries along the
Nile, Douro, Mekong and the Volga.
“With a beautiful upgrade of the River
Countess also planned for 2020, our
brand is truly innovating, and these new

developments demonstrate that Uniworld
will always be ahead of the competition as
the luxury leader in river cruising.”
The announcement follows a number of
recent ship transformations undertaken by
Uniworld, including the successful launch
of the S.S. Joie de Vivre on the Seine in 2017
and Super Ship transformations of the S.S.
Beatrice in 2018 and S.S. Bon Voyage, which
is set to sail in France in spring 2019.
“This is just the most fantastic news for
our Uniworld guests and aligns with our
commitment to maintaining our position
as the number one luxury river cruise in
Australia, for Australians,” said Fiona Dalton,
Managing Director Uniworld Australia.
■ uniworld.com

is your ultimate
travel companion
Get all the latest news, deals and
competitions delivered right to your inbox
when you subscribe to our digital newsletter.
Head to www.traveltalkmag.com.au
to subscribe – and while you’re there, take
our new weekly travel quiz and find out if
you are a travel know-it-all.
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Sundowners under the
U Bein Bridge in Myanmar

Experts come along for the ride
GUESTS ARE being invited to join an
impressive line-up of experts on a range of
cruises presented by Scenic and National
Geographic.
Paula Swart and Ken Hammond will be
sharing their knowledge and insights on two
11-day cruises from Mandalay to Yangon.
These renowned National Geographic
experts will help travellers discover the
magic of the Irrawaddy River and enrich the
cruise experience through presentations and
informal discussions.
Paula Swart is an expert on Asian culture
and history with a special interest in
Buddhism and has been a museum curator
for more than 20 years.
A popular expert on more than 30
expeditions for National Geographic, Paula’s
travels have taken her to Southeast Asia
numerous times.
She recently organised the Visions of
Enlightenment exhibition on Buddhist art,
which featured pieces from Myanmar. She
holds degrees in archaeology, Asian art history
and Chinese history, speaks five languages,
including Mandarin, and has published several
books and numerous articles on the art and
architecture of Asian cultures.
Historian Ken Hammond first traveled
to China in 1982 to study the language
and stayed for five years. A professor at
New Mexico State University, he directs
a Chinese-American university exchange
program.
He has produced a documentary on the
revival of Confucian ritual and recorded the
lecture series ‘From Yao to Mao: 5000 Years of
Chinese History’ for The Great Courses.
Ken served as president of the Society for
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Ken Hammond
Ming Studies and as a visiting scholar at the
History Institute of the Chinese Academy for
Social Sciences.
Cruises depart on December 23 and
February 1, 2019, and are priced from $7,545
per person. Paula will be on the December
23 sailing with Ken coming aboard next year.

POP INTO PORTUGAL
SCENIC IS also offering the 11-day ‘Douro
River Cruise: Into the Heart of Portugal’
experience, departing on May 25, 2019.
Travellers will join National Geographic
expert Franklin Knight and photographer
Krista Rosso as they share their knowledge
and insights, and enrich the cruise
experience through presentations and
informal discussions.
Historian Franklin Knight is the Leonard
and Helen R. Stulman Professor Emeritus
of History and Academy Professor at Johns
Hopkins University.
His research interests focus on social,
political and cultural aspects of Latin America
and the Caribbean, especially after the 18th

Paula Swart
century, as well as on American slave systems
in their comparative dimensions.
For more than a decade, Krista Rossow has
worked as a photographer, photo editor and
educator for National Geographic.
She began her career as a photo editor
at National Geographic Traveler magazine,
where she shaped compelling stories from
world-class imagery.
As a freelance photographer she has shot
feature stories for Traveler in South Africa,
Costa Rica and cities around the United
States, like New Orleans and San Francisco.
The Douro River cruise is priced from
$9,770 per person.
Each river cruise offers guests National
Geographic’s unique access, knowledge and
the ability to give back.
From these tours, a portion of the profits
will be donated to the National Geographic
Society, which supports researchers
and experts engaged in protecting and
preserving the planet and its various species
and populations.
■ scenic.com.au/nationalgeographic

PARTNERING WITH YOU FOR SUCCESS

Online booking system.

bookings.scenicglobal.com

The online resource centre to assist you
with your marketing needs.

scenic.com.au/hub

The gift of travel. Join Scenic Rewards for free
and start earning points today.

scenicrewards.com.au

COMING
SOON

User friendly 24/7 online booking system
The fastest, most efficient way to secure a booking for your guests
Create quotes and bookings for your guests, whilst viewing live
inventory and current offers
Make credit card payments and notify booking payments without
having to contact reservations
A full user manual can be found on the Scenic Hub under ‘‘Training’’
Product information: Scenic Freechoice and Scenic Enrich
descriptions, river cruise bar menus, ship information and
onboard services
Marketing tools: customisable product flyers, social media tools,
radio scripts and event invitations
Training tools: webinar recordings, manuals and guides such as
a fleet guide and Expressbook manual
Image Gallery: download approved royalty-free high resolution
images to promote Scenic products
Earn Scenic Rewards points on every Scenic booking plus enjoy
special bonuses throughout the year
For every net dollar you book with Scenic, you earn one (1) point
Redeem points on a range of over 5,000 incredible products and
experiences
Add your Scenic Rewards number to your Expressbook profile to
ensure you don’t miss any points

AGENT ACADEMY

Welcome to Agent Academy, your online learning platform for Scenic Luxury Cruises & Tours and Evergreen Cruises
& Tours. Stay tuned for more details on this new training tool for our agent partners.

W scenic.com.au P 138 128

Connect with Scenic:
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Location, location, location
MERITON SUITES is Australia’s largest
owner-operator of hotel rooms with 17 great
locations across Sydney, Brisbane and on the
Gold Coast.
With suites up to three times larger than
the traditional hotel, you can enjoy even
more space with your very own lounge,
dining area and fully-equipped kitchen.
Perfect for enjoying with family, friends or
that special someone.
Each Meriton Suites’ building is both a
landmark and prominent. They are among
the tallest in the world with many suites
featuring stunning views of Sydney Harbour
and the city skyline, Brisbane’s picturesque
city and the Gold Coast’s beautiful coastline.
Meriton Suites are internationally
recognised and independently assessed and
rated as five-star accommodation through
Star Ratings Australia.
Their welcoming Guest Services team is
on hand 24-hours a day and you can easily
stay connected with free unlimited highspeed Wi-Fi in all areas of the hotel, including
your suite.
For those guests who need a work out
or simply want to main their current fitness
regime while travelling, the fitness centres
are a perfect option.
Equipped with cardio equipment and
weight machines, fitness centres are
available at all locations. All properties also
feature an indoor heated swimming pool,
spa and sauna.
By choosing Meriton Suites you are
guaranteed that the hotels are centrally
located among transport, shopping,
sightseeing, beaches, restaurants and
supermarkets.
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With the opening of two new Sydney
hotels – Carter Street, Lidcombe and
Sussex Street, Sydney CBD – in the first half
of 2019, the hotel chain is continuing to
grow and will offer guests even more great
accommodation options.
Meriton Suites Carter Street – opening
January 2019 – will be the perfect location
for those looking to get in among all the
sporting and entertainment action, with the
hotel situated just outside Sydney Olympic
Park, positioned within easy walking
distance to all the major stadiums.
Sussex Street, Sydney – opening May 2019
– will also offer both corporate and leisure
travellers the ideal accommodation option
with the hotel surrounded by a corporate
business hub, famous tourist attractions and
world-class dining options.
The newly developed Barangaroo Precinct
is only a short distance away from the hotel
and features walking and cycling trails
alongside Sydney’s spectacular foreshore,
perfect for a morning jog or evening stroll.
Meriton Suites have also introduced a

new range of luxury bathroom amenities.
Coming to all hotel suites this summer is
an exclusive Australian hotel collaboration
between KEVIN.MURPHY and Meriton Suites.
The Repair-Me range is perfect for
travellers on the go who need to recover
and pamper, offering quality products that
nourish and strengthen hair.
“We previously offered KEVIN.MURPHY
amenities exclusive at our flagship World
Tower hotel and due to the great response
from our guests we saw the opportunity to
roll this out nationally across all locations,”
said Matthew Thomas, Group General
Manager of Meriton Suites.
This new collection is an indulgent
blend of dark and luxurious blackcurrant
that comes to life with sparkling accents of
vibrant mandarin and nature inspired green.
The fragrance is completed by notes of
delicate florals and a sultry dry down of
amber, woods and musk. Meriton Suites
is the only hotel in Australia to offer this
exciting new range.
■ meritonsuites.com.au

Meriton Suites
Carter Street, Lidcombe
Opening January 2019 - This brand new hotel is perfectly located just outside Sydney Olympic Park,
within easy walking distance to all the major sporting centres and stadiums.
Book direct to get the best rate every time.

meritonsuites.com.au

+61 02 9277 1111

PROPERTYtalk

Melbourne goes
loco for voco
IHG HAS signed its third voco in Australia, partnering with
Brady Group to open voco Melbourne Central in July 2020.
The 252-room hotel will open within the ‘380 Melbourne’
skyscraper currently under construction.
Guest rooms will be designed around the ‘Me Time’
concept with indulgent beds for a premium sleep
experience, high quality showers, innovative lighting and
user-friendly technology.
The hotel will also feature a pool, gym, meeting space,
all-day dining restaurant, bar and Barista served coffee
alongside breakfast.
“voco is inspired by the Latin for ‘come together’, so
we are excited to introduce a place for Melbournians,
Australians and guests from around the world to do
just that,” said AbhijaySandilya, IHG’s Senior Director of
Development – Australasia.
“The signing continues the rapid growth of the voco
brand since it launched in June, complementing the
upcoming voco Gold Coast, which will be the first voco in
the world when it opens later in 2018, and voco Yarra Valley.”
The new Melbourne property will be located in Lonsdale
Street in the heart of the city, close to Bourke Street Mall,
Melbourne Central Station and the GPO.
■ ihg.com

YOU’LL GO GAGA
OVER GRAND LADY

WHAT’S IN a name? Ask Stefani Joanne
Angelina Germanotta or Georgios
Kyriacos Panayiotou.
Better known as Lady Gaga and
George Michael, the musicians are just
two of the many famous faces who have
stayed at Sheraton on the Park over the
past 24 years.
Following a $50 million
refurbishment, the five-star hotel has
revealed its new name: Sheraton Grand
Sydney Hyde Park.
The hotel celebrated Sydney’s firstever Sheraton Grand with a star-studded
event in its new-look Grand Ballroom
last month.
“When we commenced our
renovations we sought to re-imagine the
elegance and sophistication of a luxury
apartment into our guestroom design by

creating a more refined and residential
experience,” said David Fraser, General
Manager.
“We wanted to set ourselves up for
the future by ensuring the new design
reflects the more modern direction
of the hotel but pays homage to its
heritage.”
The Elizabeth Street hotel recently
collected two major accolades at the
prestigious 25th annual World Travel
Awards (‘Australasia’s Leading Hotel’ and
‘Australia’s Leading Suite’) in Hong Kong.
“We are honoured to receive the
coveted designation of Sheraton Grand,”
added Mr Fraser. “It is a wonderful
testament to the exceptional level of
service provided by our team.”
■ marriott.com

IN BRIEF
■ NEWLY LAUNCHED hotel brand SALT has announced its first
property. The 59-room SALT of Palmar opened on the east coast
of Mauritius last month. Guests will be immersed into the heart of
Mauritian life, with the opportunity to connect directly with locals
via ‘Skill Swap’. This means they exchange their time, talent and
skills with the local people.
saltresorts.com
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■ SIX SENSES Resorts Hotels Spas have announced the opening
of Six Senses Maxwell in Singapore. Set to debut on December
1, the 120-room hotel is housed in a colonial style, 19th century
heritage listed building. Maxwell has five food and beverage
concepts, ranging from Murray Terrace, a classic European-style
brasserie, to Cook & Tras, a social library restaurant and bar
influenced by heritage Straits cuisine. sixsenses.com

COMPETITIONS

WHO CAN CHANGE YOUR LIFE? CANON CAN
CANON AUSTRALIA is offering
consumers an opportunity to win
one of 30 life-changing experiences.
By purchasing an eligible Canon
product from now till January 6,
2019, Aussies will stand the chance
to jet off to incredible destinations in

the New Year, turning their potential
Christmas gifts into an adventure.
These unique trips will take 84
people to Canada, Egypt and Jordan,
Iceland, India, Japan, Lapland,
Madagascar, Morocco, Peru and Russia.
“Our aim at Canon is to continually

create the best consumer experiences
possible, so we wanted to give
Christmas shoppers an opportunity
to discover places they’ve never
before imagined,” said Jason McLean,
Director of Canon Australia’s
Consumer Imaging Division.

To enter, buy any eligible Canon product before January 6 and keep the receipt. Then select your desired
destination and details before January 20 at: canon.com.au/products/specials/christmas

Camels in Jordan.
Picture courtesy
Jona Grey

THIS PRIZE IS A
REAL WONDER

EXODUS TRAVELS are running a once-in-a-lifetime contest offering the winner the chance to
see the world’s wonders their way.
Entrants simply select their own personal ‘Seven World Wonders’ to create the ultimate
global adventure. The winner will get to see all seven of their choices on seven trips with
Exodus Travels.
The #My7WorldWonders contest runs until January 15, 2019, and is open to residents of
Australia and New Zealand. A winner from each country will be selected on January 17.
To enter, visit my7worldwonders.com
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Aussies finally
allowed to use
the fast-track
THE UK says it will allow Australians to use
the e-passport gates at British airports in the
near future.
The announcement was made in the
recent Budget speech by Philip Hammond,
the UK government’s Chancellor of the
Exchequer. Mr Hammond promised to “send
a message loud and clear to the rest of the
world that Britain is open for business.”
“We’ll open the use of e-passport gates
at Heathrow and other airports currently
only available to EEA nationals to include
visitors from the U.S., Canada, New Zealand,
Australia and Japan,” he said.
At present, the electronic gates are only
available to European passport holders. But
with the UK to begin transitioning out of the
European Union from March 29 next year,
the announcement has been widely viewed
as a move to bolster ties with five of its
closest allies.
Data shows wait times for passport
control at Heathrow rose above twoand-a-half hours on one day in July,
with authorities missing their target of a
maximum 45-minute wait for 95 per cent of
visitors from outside the European Economic
Area (EEA) on 30 of 31 days.

Victory II

Turkish delight at the
world’s ‘largest’ airport
THE FIRST phase of what could become the
world’s largest airport has opened, with
Istanbul aiming to become the leading
transport hub between east and west,
reports Mark Harada.
Set across 76 million square metres and
with the capacity to initially serve 90 million
passengers a year, the Turkish city’s new
airport officially opened last month.
The remaining phases of ‘Istanbul New
Airport’ are due to be completed by 2023,
when the giant hub expects to feature six
separate runways with a capacity of 500
planes.
It will then be able to handle 200 million
passengers a year (almost double the traffic
of the world’s current busiest airport, Atlanta
Hartsfield-Jackson in America).
Once completed, Turkey anticipates some
2,000 planes from more than 250 carriers to
pass through the hub every day, flying to
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more than 350 destinations worldwide.
Offering space for 70,000 cars, the airport
will also be home to the world’s largest duty
free shopping complex, which will be spread
across 53,000 square metres.
According to Associated Press, Turkish
Airlines will initially fly out of the hub to
local destinations Ankara, Antalya and Izmir,
as well as to Baku (Azerbaijan) and Ercan
(Northern Cyprus).
“This airport is going to be the most
important hub between Asia and Europe,”
said Kadri Samsunlu, CEO of the fivecompany consortium Istanbul Grand Airport.
According to Turkey’s ftnnews, Mr
Samsunlu said the airport would also
become an “important architectural
contribution to the great city of Istanbul.
“Besides its modern facilities, comforts
and unrivalled connectivity, Istanbul New
Airport has the capacity and security to keep
growing, and growing in a sustainable way,
far into the future.”
The official name of the airport, which
Architectural Digest said would be bigger
than Manhattan, will be announced at a
later date. Ataturk Airport will remain the
city’s main airport until December, when all
operations will relocate to the new facility.

SKYtalk
IN BRIEF
■ SEATTLE WILL become the fifth U.S.
city in Singapore Airlines’ route network
– and the fourth to be served non-stop
from Singapore – when new flights
are introduced next year. The non-stop
Singapore-Seattle flights are due to be
launched on September 3, 2019, and
will initially be operated three times per
week before increasing to four times
per week in October. Airbus A350-900
aircraft will be used on the route, fitted
with 42 business class, 24 premium
economy class and 187 economy class
seats. singaporeair.com

Qantas gives itself an upgrade
MORE SEATS, an Asian ‘spice bar’ and
premium designs are among the features of
Qantas’ newly upgraded domestic lounges
at Melbourne Airport.
Qantas says the major redesign of the
domestic business lounge and Qantas
Club at Tullamarine sees a more effective
use of space, with seating for nearly 900
passengers now available.
With an extra 130 customers
accommodated, that’s 40 per cent more in
the business lounge and 10 per cent more
in the Qantas Club.
The 12-month redevelopment was
officially opened by Alan Joyce, Qantas
Group CEO.
“Melbourne is one of the busiest ports
in our network and with the demand for
premium travel on the rise, it’s the right
time to be investing in bigger and better
lounges,” he said.
“Our Frequent Flyers tell us that starting
their journey in a comfortable and premium
lounge is important to them, which is why

they were front of mind when we embarked
on this redesign.
“Given it is Melbourne, serving quality
local food, wine and barista coffee is
obviously a priority.”
Key features of the new lounge include
natural timbers, a turquoise and grey colour
palette in the Qantas Club (inspired by the
Great Ocean Road) and dark tones in the
business lounge to reflect Melbourne’s
dining culture.
There’s a spice bar serving such dishes
as noodle soups, char siu pork and Sichuan
eggplant, all-day barista coffee and a bar
serving Aussie wine and beer.
Qantas has now built, upgraded or
refreshed 85 per cent of its lounge network
over the past five years, including a new first
lounge and expansion of existing business
lounge at Singapore Changi, as well as
upgrades to the airline’s lounges in Tokyo,
Auckland, Sydney, Brisbane, Hobart and
Tamworth.
■ qantas.com

■ CATHAY PACIFIC has celebrated
the 25th anniversary of its services
between Hong Kong and Cairns.
The airline currently operates three
services per week into Cairns, offering
international visitors convenient access
to Cairns and the Great Barrier Reef.
Meanwhile locals can take advantage
of Cathay’s extensive network,
connecting directly to 53 countries
and 207 destinations worldwide.
cathaypacific.com
■ LATAM AIRLINES has become the
first airline group to use biometric
boarding in South America. The
technology has been implemented
by Carrasco Airport in Montevideo,
in conjunction with the Uruguayan
government authorities, thus
becoming the first country in the
region to have this modern boarding
system. The system should improve
passenger experience by providing
greater speed and security, decreasing
boarding time by up to 50 per cent.
latam.com

Fly world-class with the Philippines’ best.
Enjoy non-stop flights from Sydney, Melbourne
and Brisbane to Manila and enjoy seamless connections
to Asia, North America and Europe.

Visit www.philiipineairlines.com or call our reservations team at 1300 887 822.
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SKYtalk: Flight review
SKYtalk

OUR EYES IN THE SKIES
Traveltalk’s GAYA AVERY reviews the economy
class service aboard Philippines Airlines.

FLYING FACTS

ONLINE CHECK-IN

CRAFT: A330-300

Prior to check-in, when we had attempted
to manage our flights online, we were
instead directed to a phone number.
The person who eventually answered
(from the Sydney office) was able to arrange
our special meals and informed us that
should we decide to choose seats ahead of
time we would have to pay $5 per person for
each leg.
This enforced switch to old school
communication made me wonder if we
would be able to check-in online at all. But
not only was online check-in available, it was
easy to navigate and optimised brilliantly for
mobile.
Mark: 4 out of 5.

BAG DROP

When your flight is the first of the day, you
don’t expect a buzzing airport. But the line
at the Philippine Airlines check-in counters
was busy.
As we had already checked-in online we
were able to skip that queue and instead
drop our bags and collect our boarding
passes.
The DNATA staff was mostly friendly (it
was just after 2am so I wasn’t expecting – or
wanting – cheery).
Mark: 5/5

COMFORT

With a seat pitch of 44 inches and a seat
width of 17 inches in economy, we were
comfortable enough. It obviously helped
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that we had a seat beside us and I had no
one behind so reclining was guilt free.
A delayed start saw us sitting in quite a
hot cabin for longer than was comfortable
as we waited for the plane to refuel. But after
our breakfast the lights dimmed and most
were soon asleep (despite 54K leaving the
blind up).
Mark: 4/5

CABIN CREW
Filipino hospitality is renowned – even at
such ungodly hours and even with repeated
call button pushers (53C, I’m talking to you!).
From the hand over heart greeting to
the help they offered passengers filling in
immigration documents, they remained
professional, yet friendly and were extremely
accommodating to those travelling with
children.
Mark: 5/5

INFLIGHT DINING
I ordered a vegetarian Oriental meal
and was served two, large green pea and
methi chole patties, which were delicious.
They were a little too spicy for my daughter,
who made do with the accompanying roll
and fruit of rockmelon, honeydew and
pineapple.
Before landing we were served tasty stirfried Hokkien noodles with mushrooms and
vegetables. This was delivered in a lovely
little take-away box.
Non-vegetarians were offered a choice
between pork in sweet bean sauce served

CLASS: Economy
CONFIGURATION: 2-4-2
SEAT: 55 D, E and G
with scrambled eggs, choy sum and noodles,
or chicken chipolata and omelette served
with baked beans, sautéed spinach and hash
browns.
Snacks included banana muffins and ham
and cheese sandwiches.
Mark: 5/5

INFLIGHT ENTERTAINMENT

While not an extensive collection
compared to film, television and music
libraries of some other airlines, that which
was there was not only good but varied.
I also really liked being able to ‘star’
movies you might want to watch as you
scroll through them all without having to
click through to the film summary.
The back of seat screen seemed more
responsive than my i-gadgets and was easily
navigable. Passengers can also peruse the
inflight magazine online, shop duty free,
watch quick travelogues or check out airport
maps to help on arrival.
Mark: 3.5/5

TOTAL MARKS: 26.5/30

SKYtalk

Aussies invited to fly better
EMIRATES ARE encouraging Australian
travellers to “Fly Better” as part of a bold new
brand promise.
The new campaign launches with an ad
spot directed by Michael Gracey, whose
previous work includes the hit musical The
Greatest Showman starring Hugh Jackman.
The ad showcases the airline’s awardwinning in-flight entertainment system ice
and its diverse offering to Aussie travellers.
The film clip takes viewers on a journey
as a cabin crew member morphs into an
energetic dancer, transitioning between
different dance styles from Bollywood to Hip
Hop, representing the superior and diverse
range of content on ice.
A second ad spot that promotes Emirates’
extensive network of global destinations
will run concurrently. This second ad takes
viewers across the world, from the plains of
Kenya to the Eiffel Tower and finally the Burj
Khalifa in Dubai.
In addition to traditional advertising
and digital platforms, the new “Fly Better”
brand promise will also be rolled out across
Emirates’ sponsorships and events portfolio.
Meanwhile, Emirates Skywards
has launched an on-demand ground
transportation booking app called Emirates

Skywards Cabforce in partnership with
CarTrawler – the first of its kind in the world.
The app is a mobile travel companion that
will offer its loyalty members an affordable
and efficient transportation service in 27
countries and 117 cities across the world
with more countries in the pipeline.
Members can earn Skywards Miles on
every ride booked through the Emirates
Skywards Cabforce app. The app allows
members to book safe and reliable private
taxis, executive cars and minibuses at their
convenience.
The app offers fixed price quotes, secure
online credit card payment and electronic
receipts for every journey. The Emirates
Skywards Cabforce app is free to download
on iOS or Android devices.
The airline has also unveiled it is gearing
up for an integrated ‘biometric path’ at Dubai
International airport.
Using the latest biometric technology,
which includes facial and iris recognition,
Emirates flyers will soon be able to check
into their flight, pass through immigration,
enter the Emirates lounge and board their
flights by simply strolling through the
airport.
■ emirates.com
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SPECIAL FEATURE

CAMERA. LIGHTS. ACTION!
Here, Bentours explain how
they can put you in just the
right spot to see the famous
Northern Lights.
IT SEEMS like the chase for the Northern
Lights is on.
Everywhere you look, these magnificent
colours dancing across the sky are
mentioned as the must see thing.
Are they really that amazing? Why has the
natural phenomena been the hot topic of
discussion over the past few years?
Some people use the term ‘Aurora Borealis’,
while others know the ribbons of luminous
colour that dance across the skies of the
Northern Hemisphere as the ‘Northern Lights’.
No matter which name you prefer, there’s
no denying that this spectacle of lights is
one of the world’s most magnificent displays.
Let’s explain what they are, without
getting too scientific or technical. It is caused
by electrically charged particles, high in
energy, entering the Earth’s atmosphere.
The selection of colours differs based on
the altitude. The most common colour that
you will see will be green. Different shades of
green fill out the night sky when atoms are
around the lower end of the altitude.
The human eye detects green very well,
therefore this helps pick up this colour from
the night sky. When the altitude changes,
you may be able to see rose pink and faint
red or even a faded purple.
Okay we now understand what it is,
so when do we see it? This is a natural
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phenomenon and therefore many people
have travelled and not been lucky enough to
see the incredible aurora show.
You can only see the Northern Lights
when the sky is dark and clear of any clouds.
They are known to only show for a few
minutes and best seen between 5pm and
2am. Between October and February, you
will have a great chance of seeing them.
Bentours, the Scandinavian specialists,
have been operating for 40 years so know a
thing or two about hunting the light.
‘Chase the Lights’ is an escorted
small group tour that gives travellers an

exceptional chance of seeing the Northern
Lights.
Tromso is one of the best places on earth
to see Aurora Borealis. This incredible tour
gives you the ideal opportunity to see the
Northern Lights and delve into Lapland’s
Sami culture with its incredible everchanging scenery.
This journey lets travellers discover quaint
towns and breathtaking scenery while
staying in unique accommodation such as a
glass igloo in Northern Lights Village, where
you can lie in bed and gaze at the stars (and
if you’re lucky, the Northern Lights!).

SPECIAL FEATURE

Tromso in Norway
Your eyes will feast on some breathtaking
natural scenery as you make your way up
north to the Kirkenes Snow Hotel and enjoy
a private Gamme Cabin.
In Kirkenes, weather permitting, you will
experience an exhilarating husky sleigh
ride. Let your personal pack of huskies and
musher drive you around in the scenic
Sandnesdalen and indulge in a post sleigh
picnic or hot drink en-route.
Prepare for new sights and experiences
as you spend five nights relaxing on a classic
south bound voyage with Hurtigruten, by
far the best way to experience Norway’s
stunning fjords and historic coastal towns.
Enjoy your first lunch onboard with views
of the surrounding Arctic landscape on deck
or from the panorama lounge.
Watch as your ship negotiates an intricate
network of isles and inlets as you pass

through the legendary Lofoten Islands. The
island groups of Lofoten and Vesterålen offer
some of the most stunning scenery you will
see during the entire coastal voyage.
The Lofoten region is renowned for
its natural beauty with steep mountains,
wild nature and small, picturesque fishing
villages. The daylight sailing route through
the Lofoten Islands is a highlight of the trip!
Continuing southwards, it looks like we
are sailing straight into the mountain wall,
but we inevitably slip through an opening
leading to the narrow Raftsund.
This 20-kilometre passage between
Lofoten and Vesterålen takes you through
mountains soaring 1,000 metres directly
out of the sea. Pass through the spectacular
Trollfjord, which is only two kilometres long
and 100 metres wide, and is surrounded by
majestic mountains.

Crossing the Arctic Circle at 66°33’N is an
important ‘rite of passage’ and we celebrate
the event out on deck with a ‘taste’ of Arctic
tradition – a spoonful of cod liver oil.
Sail along the dried Cos Capital of
Kristiansund and then during the night, the
ship calls at Ålesund, Torvik, Måløy, as the
world’s most beautiful voyage draws to a close.
Your tour comes to an end in Bergen
where you head up to the peak of Mount
Fløyen (320 metres above sea level), the
journey taking only five to eight minutes.
The journey is an experience, cutting
through the steep mountain side and forests
revealing more of the city below. At the top
you can enjoy fantastic views over Bergen
and the Norwegian coast line.
Walking from the hotel to the pier you
will take a boat to reach the well-known
Restaurant Cornelius. Here you will be
delighted with local specialties. Inspired by
the weather of the day, Cornelius serves its
famous Meteorological Menu of exquisite
seafood and trimmings, prepared using
innovative culinary techniques and with a
genuine passion for seafood.
The Northern Lights experience in Finland
and Norway is truly a magical and natural
experience to witness and our carefully
planned itinerary puts you in the right
locations and our knowledgeable guides will
give you the best possible chance.
Your eyes will be dazzled by the array of
colours in the night sky. Let Bentours take
you there, come with us and be the talk of
the town!
■ bentours.com.au
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HAWAII

It looks like future visitors have plenty to look forward to in
Hawaii. Here we look at some of the new initiatives, events
and hotels coming next year and beyond.

Get a room

THE ATLANTIS Resort is scheduled to break
ground in 2019 and is projected to cost a
staggering $2 billion, the most expensive
hotel project in the world.
The Mandarin Oriental Honolulu project
near the Hawaii Convention Center is also
set to break ground soon, with a scheduled
completion date in 2021.
The project will mark the return of the
Mandarin Oriental brand to Hawaii and will
include 19 floors as Mandarin Oriental hotel
space, topped by 17 floors of condominiums
named The Residences at Mandarin Oriental
Honolulu.
The construction of Hilton Grand
Vacations new tower in Waikiki will begin in
2019, with a projected completion date of
early 2022. The tower will have 32 storeys

and will be the sixth property in Honolulu
for Hilton Grand Vacations.
The Ritz-Carlton Residences Waikiki Beach
on Oahu debuted its Diamond Head Tower
in October.
Marking the completion of Oahu’s first
Ritz-Carlton Residences resort, the new
245-residence Diamond Head Tower
complements its existing 307-residence
‘Ewa Tower.
The tower includes an expanded spa with
four treatment rooms, a relaxation lounge
and a 269-square-metre infinity pool with
private cabanas.
Timbers Resorts recently opened Hokuala
on Kauai, offering oceanfront residences,
championship golf, pools, spas, outdoor
adventure activities, shopping and dining.
■ gohawaii.com

THE BIG SHOWS

There are a host of popular events and festivals planned for 2019.
March: Merrie Monarch Festival – The island of Hawaii. This week-long festival
features an internationally acclaimed hula competition, a Hawaiian arts fair, hula
shows and a grand parade through Hilo town.
June: Maui Film Festival – Maui.
July: Kōloa Plantation Days – Kauai. Enjoy a traditional parade with floats and
marching bands that passes through Koloa Town followed by a day of local ethnic
foods, all day entertainment, keiki activities and Kauai’s largest craft show at the Anne
Knudsen (Koloa) Ball Park.

September: Aloha Festivals – Hawaii Island, Maui, Lānai, Molokai, Oahu and Kauai.
October: Hawaii Food & Wine Festival – Oahu. The Festival takes place over three
weekends on multiple islands, featuring a roster of more than 150 internationallyrenowned master chefs, culinary personalities, wine and spirit producers.

October: Ironman World Championship – The island of Hawaii.
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Left: Hula Noho. Picture courtesy Hawaii
Visitors Bureau/Lehua Waipa AhNee. Top:
Picture courtesy Hawaii Tourism Authority/
Blake Bronstad. Above: Picture courtesy Hawaii
Tourism Authority/Dana Edmunds

The Pono
Pledge
Hawaii is one of the most
geographically diverse destinations in
the world and sustainability is ingrained
in the culture of each island community.
Hawaiians have always been
conscious of preserving the natural
aspects of their islands. Sustainability
is weaved into every activity, whether
it is simple adjustments like using reef
safe sunscreen during a snorkelling
excursion, or larger initiatives to
minimise environmental footprints.
There is a shift towards travellers
and the tourism industry taking steps
to minimise their impact and focus
on more authentic and sustainable
experiences.
The Island of Hawaii recently
launched the ‘pono pledge’, a new
public information campaign aimed at
educating and encouraging residents
and visitors to be safe, responsible
and respectful to each other and the
environment while enjoying the island’s
natural resources and wildlife.
■ ponopledge.com

Can a Maui condominium resort be as
good as vacationing in a luxury hotel?

AAA Four Diamond Resort

At Honua Kai Resort & Spa, It’s Better.
Luxurious studios, one, two, and three bedroom suites provide all the space you need with first-class
services; 24-hour reception, full-service concierge, pool side menu, and every other day housekeeping.
Enjoy the pampering you deserve.

www.honuakai.com
866-228-7382

HAWAII: Advertorial

WHERE THE LAND
MEETS THE SEA
OUTRIGGER HOTELS AND RESORTS affirmed
its commitment to increasing and enhancing
its global portfolio of family friendly
beachfront resorts with the acquisition of
Honua Kai Resort & Spa’s on-site resort rental
program interests this summer.
The spectacular 15-hectare, AAA FourDiamond rated condo resort is located on
Maui’s renowned Ka`anapali coastline.
Nestled between the majestic West Maui
Mountains and the deep blue waters of the
Pacific Ocean – Honua Kai, with a prime
perch on Ka`anapali Beach, can be translated
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from the Hawaiian language to Honua (land)
and Kai (sea), bringing together a traditional
Hawaii holiday experience and a unique
sense of place.
“With Hawaii consistently ranked as one
of the world’s premier holiday destinations
– our realigned growth strategy includes
substantial investment in our home market
for both owned and managed operations,”
said Jeff Wagoner, President and CEO of
Outrigger Hotels and Resorts.
“Honua Kai is a meticulously maintained
luxury property that’s impeccably aligned
with Outrigger’s family friendly, beachfront
brand – we’re delighted to have this new
offering for our guests to enjoy.”
Honua Kai Resort & Spa was recently
named one of the ‘Top 10 Best Resorts in all
of Hawaii’ in the Readers’ Choice Awards run
by Condé Nast Traveller.
“Being named one of Condé Nast
Traveller’s best resorts in Hawaii is an
incredible honour,” said Claudio Andrade,
General Manager of Honua Kai Resort & Spa.
“Outrigger will continue to deliver
on its promise of providing guests an
exceptional stay, including the best service
and accommodations, as well as the
authentically warm spirit of aloha that our
brand is known for.”
Honua Kai’s luxury suites are fully
equipped with top-of-the-line gourmet
kitchens, complete with Bosch appliances,
as well as large lanai (balconies) and in-room
washer and dryers. Resort guests can also
enjoy two on-site restaurants:

• Aina Gourmet Market Café is a charming
market and café featuring a full coffee
bar, pastries and healthy grab-and-go
meals. Using Maui produce from within a
160-kilometre radius, the rustic store and
café is proud to do its part in supporting
smaller farms and island-based businesses.
• Duke’s Beach House, a local favourite.
Paying homage to legendary Hawaiian
surfer and waterman, Duke Kahanamoku,
the eatery offers locally-sourced ingredients
focusing on fresh sustainable seafood and
premium steaks.
A family favourite, Honua Kai Resort & Spa
has three swimming pools with waterfalls,
five hot tubs, a modern fitness centre and a
number of BBQs.
The main pool has an infinity edge,
making for fantastic sunset photos. A second
meandering lagoon-style pool stretches
between two towers and a third more
tranquil pool is purely for relaxation.
A keiki (child) favourite, the resort boasts
an impressive waterslide and there’s always
the beach with a keiki play area complete
with fountains.
On the tranquil side, the resort’s Ho`ola
Spa offers a sanctuary for the senses. Using
local ingredients, licensed spa professionals
work their magic in an atmosphere of calm.
Just 50 minutes from Kahului
International Airport, Honua Kai Resort &
Spa feels worlds away yet there’s a variety
of shops, restaurants, beaches and activities
within a short driving distance.
World-famous Front Street in Lahaina is
just 15 minutes away and upscale shops and
restaurants at Whaler’s Village are just a fiveminute drive.
A build-out of 72 luxury villas on the
property is slated for completion in 2020.
■ outrigger.com/honuakai

HAWAII: Advertorial

New package delivers a personal shopper
The ’Alohilani Resort Waikiki Beach offers the ultimate stress-free holiday
shopping experience with exclusive ‘beachside personal shopper’ package.
THE MOST luxurious way to get one’s holiday
shopping done this season is to have
someone else do it for you.
‘Alohilani Resort Waikiki Beach is introducing
a brand new experience, the ‘Beachside
Personal Shopper Package’, that allows guests
to enjoy some rest and relaxation while a
prestigious personal shopping expert does
their holiday shopping for them.
With the help of Kim Smith of Kim Smith
Style, guests gain access to the best of Waikiki
retail without ever having to step foot inside
a store.
When booking the package, guests will
fill out a style and budget questionnaire to
discover any likes and dislikes that may help in
the customisation process, along with a wish
list if one so desires.
A call will then be arranged with Smith
to discuss the questionnaire to ensure that
she understands their vision. Upon arrival, a
curated selection of gifts will be delivered to
guests’ beachside suite so they can decide
what they would like to keep, have wrapped
and shipped home or returned to the stores.
Guests will be whisked away to the resort in
their own personal VIP transport and greeted

with a gift of their own, a selection of luxury
Hawaiian-made spa products from Malie
Organics.
Each morning, they will rise to unparalleled
views of the Pacific from the tranquility of an
impeccably designed one-bedroom suite and
enjoy breakfast at the locally-crafted breakfast
buffet, Lychee, overlooking the wonders
of native Hawaiian reef fish in the iconic
Oceanarium.
Part of this relaxation-inspired trip is a
day spent lounging away in a private cabana
perched atop a reflecting pool on the
seascape infinity pool deck.
An incredible dining experience at the
property’s exclusive eatery helmed by the
world-class Iron Chef Masaharu Morimoto,
Morimoto Asia Waikiki, is worth the trip alone.
The package is available until December 31,
2018, for $7,500, accommodating two guests
for a minimum of four nights.
While the package launches for the holiday
season, guests can inquire about availability
for 2019. Additional nights and guests may be
added.
■ alohilaniresort.com/special-offers/beachsidepersonal-shopping

Photo courtesy
Lauren Gould

G R A N D O PEN IN G SPEC TACU L A R

EXPERIENCE ‘ALOHIL ANI
RATES STARTING AT $290 FOR OCEAN VIEW*

To book, please contact: 808-921-6196 or sales@alohilaniresort.com

*Conditions apply. See website for details. www.alohilaniresort.com
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Traveltalk’s JON UNDERWOOD puts his
handicraft skills to the test as he uncovers
a cultural smorgasbord in Chiang Rai.

Wat Rong Khun (White Temple)
of Chiang Rai. Picture courtesy
Tourism Authority of Thailand
IN HINDSIGHT, it was entirely apposite that a
cult TV show teaching people how to paint
pretty pictures was screening as we flew
into Chiang Rai.
Bob Ross, the genial and hirsute host
of The Joy of Painting, would have been
right in his element in this verdant and
mountainous land.
Chiang Rai is in Thailand’s north, close
to the borders of both Laos and Myanmar.
Often described as “sleepy” or “rural”, it offers
one of the last bastions of ‘old’ Thailand,
having thus far avoided the effects of mass
tourism that have blighted other parts of
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this fascinating and charming country.
Indeed, the region may have continued
in relative anonymity but for a recent event
that thrust it into the world spotlight.
When 12 boys and their soccer coach
became trapped in a cave system in the
province in June, Chiang Rai became the
centre of attention. The world came together
to save the boys (more on them later) and
Chiang Rai was very firmly put on the map.
It remains to be seen what the region
does with its new found fame, but as I
discovered on a recent visit, it already has
plenty to recommend it.

WHERE CRAFT IS AN ART
Both the Thai royal family and the
government are backing initiatives to keep
traditional skills alive around the country.
In Chiang Rai, where opium used to be a
primary source of income, the locals are
being encouraged to promote and develop
healthier, more experiential alternatives.
Jinnaluck was a pioneer in this endeavour,
set up 25 years ago to maintain traditional
papermaking skills. Using fibres from the
mulberry tree, they craft exquisite ‘green
paper’ entirely made by hand, even setting

THAILAND
up a craft centre four years ago to encourage
visitors to have a go while learning these
ancient techniques.
So successful has it become that a
princess of the Thai royal family paid a visit
recently. Her ceremonial chair still takes
pride of place in the centre (along with the
specially-constructed royal bathroom), while
the cave rescue boys came here once they’d
been discharged from hospital.
Sadly, while my travel companions
enjoyed considerable success with their
efforts, adding a variety of flowers, leaves
and colourful decorations, my attempt was
a soggy, gloopy mess. But at least my bid to
fashion a handmade bag led to the birth of a
new designer label: ‘Gluey Vuitton’.
Undaunted by my lack of success, I vowed
to make a better fist of it at our next stop, the
extravagantly named Ban Hat Ban Bae Thai
Lue Textile Weaving Village in Chiang Sean.
The fabrics the ladies produce here are
turned into gloriously coloured sarongs,
shirts, tablecloths and napkins. Only natural
colours and environmentally-friendly
chemicals are used and all the end products
can be purchased in the store above the
workshop.
But we have come to try rather than to
buy and soon we are all taking turns in front
of wooden looms, wheels and assorted
weaving machinery that our excellent guide
informs us is more than 50 years old.
I’m instructed to spin a wheel, grab a
thread of cotton and stretch it out while
keeping an eye on the spinning ball of
cotton in front of me.
Asking a chap to do two things at once
is a stretch – four an impossibility, so it’s
not long before I’ve snapped the thread,
reducing my instructor to fits of giggles.
Somehow I don’t think a career in weaving is
on the cards.
Okay, I won’t lie to you. All this handicraft
didn’t make me want to rush out and crochet
my own Ferrari. But with experiential being
the new black in travel, it was a fascinating
and absorbing way to learn about and meet
the locals…and isn’t that what travel is
supposed to be about?

Above: Don’t try this at home! The Yam
Khang Tread Massage. Below: The
weavers at work at Ban Hat Ban Bae

BURNING FLESH

Ancient arts of a different kind were
on offer at Hong Home Phaya, a small
restaurant and spa in Chiang Sean. After a
delicious and authentic Thai meal served in a
stack of tiffin boxes, our group was invited to
sample some traditional massage therapies.
A gentle foot soak was followed by
‘Hammer Tapping’, where a lady used a small
hammer and a wooden pick to tap away at
the patient’s painful points. It all seemed
relatively harmless, but was just a pre-cursor
to what was to follow…
‘Yam Khang Tread Massage’ must have
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been invented by a disciple of the Marquis
de Sade. It involves the therapist dipping his
or her feet in specially formulated oils before
standing on a hot plate, causing the foot to
sizzle and often flame.
The masseur then places this hot foot
on the patient, thereby curing any pains or
problems said patient might be experiencing.
I can’t say for sure if it did the trick…but it did
put me off barbecue for quite a while!

A TEMPLE OR TWO

Of course, it wouldn’t be Thailand without
temples and Chiang Rai has both a White
and a Blue, which draw crowds eager to
see the majestic architecture and exquisite
handiwork.
It’s a good idea to arrive at the White
Temple early as it can get quite crowded
and the early sunshine really sets off the
thousands of pieces of glass set into the
walls. The white colour signifies the purity of
the Buddha while the glass symbolises his
wisdom and teachings.
I loved the funky artwork hanging in the
surrounding gardens (the heads of various
movie characters) and the representation of
hell beneath the entrance, while the building
itself is astounding.
The Blue Temple was only completed in
2016 and indeed parts of the complex are
still being finished. It’s far less crowded than
the White Temple and much smaller, so feels
more intimate and perhaps more spiritual
that it’s bigger brother.
If you’re not a temple person, there’s
also places like the Doi Tung Development
Project, which has turned some of the
region’s former opium fields into a
kaleidoscopic carpet of flowers that both
amazes and delights. We also popped into

the Chui Fong Tea Plantation, where
they’ve been producing some of Thailand’s
best tea for half a century.
But special mention must go to the
Bandam Museum, or ‘Black House’, which is
unlike any museum I’ve ever been to. Part
anthropological collection, part theatre,
part I-have-no-idea-whatsoever, it’s an
interesting collection of bones, folk art and
sculptures from the collection of Thawan
Duchanee, Thailand’s national artist.
From crocodile skins to textiles,
paintings to gold jewellery, it is an eclectic
collection that has taken 79-year-old
Duchanee an entire lifetime to put together
from all over the world. It truly has to be
seen to be believed.
■ tourismthailand.org/au

The boys rescued
from the cave
try their hand at
papermaking

FAST FACTS
HOW TO GET THERE: There are more than 70 direct flights from Bangkok to
Chiang Rai daily. Flying time is 80 minutes.
WHAT ELSE TO DO: Visit the ancient city of Chiang Saen and enjoy a cycling tour.
Take a drive around the mountains of Doi Tung, Doi Mae Salong. Cruise the Mekong River
and visit the ‘Golden Triangle’ where three borders meet (Thailand, Laos and Myanmar) but
make sure to have a passport with you. There’s also the biggest bamboo woven Buddha in
Thailand at Wat Hiranyawat.
WHERE TO STAY: The Legend Chiang Rai is the perfect place to stay, being close
to the heart of the city yet set on the quiet banks of the Mae Kok River. It offers 78 studios
and villas, an infinity-edge pool, Chiang Saen Spa, restaurants and fitness centre. I was
lucky enough to score one of the best villas on the property, which came complete with
its own plunge pool, kitchen, massive bedroom and bathroom. Highly recommended.
Thelegend-chiangrai.com
WHO TO CONTACT: Some recommended local tour operators specialised in local
experiences include:
Take Me Tour: takemetour.com
Siam Rise Travel: siamrisetravel.com
42 | W W W . T R A V E L T A L K M A G . C O M . A U

Discover New Shades of Thai Nature
Visit Chiang Rai
A dream destination for lovers of enchanting nature

www.amazingthailand.com.au

FAMILY HOLIDAYS IN ASIA

Biology lessons
the kids will love
A THAI resort is aiming to inspire the next
generation of marine biologists with a new
daily program of experiences and activities
at its Marine Discovery Centre.
Young guests staying at Phi Phi Island
Village Beach Resort in southern Thailand
now have the chance to help the resident
marine biologists and learn all about the
offshore ecosystem with a week-long
schedule of activities.
On each day of the week, families can
discover a different aspect of conservation,
from coral restoration to diving discoveries.
With indoor and outdoor exhibition areas,
displays dedicated to the region’s diverse
marine life, a video room and mini aquarium,
the Marine Discovery Centre provides a
window into the undersea world. Profits
from the gift shop’s sales are used to support
conservation work.
“Since it opened last year, our Marine
Discovery Centre has done wonderful
conservation work, restoring coral reefs and
reintroducing species such as clown fish
and bamboo sharks back into their natural
habitats,” said Khun Chao Treenawong,
General Manager, Phi Phi Island Village
Beach Resort.
“Just as importantly, our dedicated
marine biologists have educated hundreds
of local children about the importance of
conservation, including school visits.”
Every Monday, the ‘Marine Life Education
Tour’ invites guests to head out by long-tail
boat and snorkel on the coral reef, including
the opportunity to see sharks.
On Tuesdays, adventurous explorers can
take a trip to Palong Bay and Bida Island to
experience diving with black tip reef sharks.
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The following day is the ‘Become a Junior
Marine Curator’ program, which invites
children aged six and over to discover what
it takes to be a marine biologist – potentially
inspiring young guests in their future careers.
This course is also offered every Sunday.
Returning to the ocean every Thursday,
the ‘Eco-Marine Discovery Tour’ includes a
long-tail boat trip, snorkelling and beach
time. Then every Friday, families can enjoy
‘Diving with Nemo’, which uncovers Phi Phi’s
tropical sea life.
Introductions to the Marine Discovery
Centre are hosted every day, giving kids
the opportunity to learn all about the
spectacular underwater ecosystem and the
work being undertaken to preserve it.
Finally, on the 18th of every month, ‘Save
the Sea Day’ features diving, snorkelling,
seabed clean-up activities and visits to the
resort’s coral nursery.
The aim of the program is to educate,

entertain and inspire the next generation
of guests to preserve the world’s marine
environments, which are currently under
threat from a range of factors including
plastic, pollution and climate change
“Our new daily activity program invites all
guests, including budding marine biologists,
to learn more about Phi Phi’s tropical seas
and discover how they can help preserve
the world’s marine environments in future,”
added Mr Treenawong.
The daily introductions to the Marine
Discovery Centre are offered free of charge
as part Phi Phi Island Village Beach Resort’s
ongoing CSR commitment. All other daily
tours and activities are available at a charge
and must be booked at least one day in
advance.
■ phiphiislandvillage.com

FIND TREASURE & ELEPHANTS
BACKYARD TRAVEL has announced a new family trip through Cambodia and Laos.
The 12-day, 11-night ‘Escape to Laos and Cambodia: Asia Family Tour’ highlights
Southeast Asia’s most welcoming and laidback countries.
Starting from the UNESCO World Heritage Site of Luang Prabang in Laos, the trip
delves into the charm of the ancient capital and the nature of the Upper Mekong region.
Tending to elephants at a local sanctuary, embarking on a treasure hunt through the city
markets and a colourful tie-dyeing lesson are also on the agenda.
“Best of all, these tours are supported every step of the way by our on the ground
guides, all of whom are specially qualified in family travel,” said Trystan Trestchenkoff,
General Manager, Backyard Travel.
■ backyardtravel.com

FAMILY HOLIDAYS IN ASIA: Advertorial

BE PART
OF THE
DYNASTY
STOP THINKING and start planning your next
family holiday in Bali. Look no further than
the renowned Bali Dynasty Resort.
Bali Dynasty Resort in South Kuta, Bali, is
nestled in beautiful tropical gardens within
walking distance to the excitement of the
central Kuta area. Waterbom Park is across
the road and two big shopping malls with a
cinema are just a short stroll away.
The resort is well known for the way it
looks after the family market. While parents
enjoy a cold drink at the famous Gracie
Kelly’s Irish Pub, the swim up pool bar, or
relax at the adults only Lazy Pool, the kids
have their own fun time at the extensive
kids’ facilities, such as the Kids Water Fun
Zone with a 56-metre waterslide, baby pool,
Kids Club, Teens Club and many more.
The resort provides a wide range of
accommodation for couples and families
sleeping up to five people.
There are six restaurants and five bars
with extra family value offers to ensure
an affordable holiday. Kids 12 and under
eat free from the buffet dinner at H2O
Restaurant when accompanied by the same
number of full paying adults.
■ bdr.pphotels.com

FAMILY DEALS at Bali’s popular family resort!
From

AUD 242
nett/night

From

AUD 293
nett/night

From

AUD 431
nett/night

DELUXE TERRACE
For 2 adults and 2 children aged max 12 years with a queen
size bed and a trundle sofa bed.

Deluxe Terrace

FAMILY GARDEN, STUDIO, POOL & KIDS SUITE
For a family of 5 with a king size bed, bunk bed and trundle
and full slide partition.
FAMILY SUITE
For a family of 5 with a master bedroom, living room with
Murphy beds and a pull out sofa bed, kitchenette, separate
bathroom and free beverages from the minibar.

Family Pool View Room

Book 60 days before arrival and enjoy
our EARLYBIRD discount on selected room types!
For details contact reservations@bdr.pphotels.com
or visit www.bdr.pphotels.com
balidynastyresort

Jl. Kartika, Tuban, South Kuta,
Bali - Indonesia
t +62 361 752 403
Travel Talk Nov 2018.indd 1

Family Suites
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Left: The Kalyan Mosque in
Bukhara, Uzbekistan
Right: Osaka, Japan

WHAT’S HOT? Try this lot
INTREPID TRAVEL has put together its annual
‘Not Hot List’, focusing on alternatives to
Australia’s favourite Asian destinations.
It was developed in response to concerns
about overtourism, with a focus on less
frequented destinations to support the
company’s ongoing commitment to
responsible tourism.
“Recently we’ve seen a number of Asian
countries take a proactive approach to
combat overtourism,” said Darrell Wade, cofounder of Intrepid Travel.
“Australians are increasingly well-travelled
and this is about encouraging them to step
away from the familiar to approach our
neighbours in the most intrepid way possible.”
This year has seen Maya Bay in Thailand, the
spot made famous in the movie The Beach,
closed for four months. In The Philippines,
Boracay was shut down for six months due to
unsustainable tourism practices.
“Tourism can be a potent force for good
and we believe the broader the travel
experience, the better. There are now 3.7
million Australians travelling to Asia each
year and the more tourism dispersal, the
better,” added Wade.

1. Komodo is the new Ubud

2. Bukhara is the new Angkor Wat

Uzbekistan’s fifth largest city, Bukhara is a
UNESCO World Heritage Site and the entire
old city centre has more than 5,000 years of
human history.
There are more than 140 monuments and
historical buildings to explore including Po-iKalyan Mosque that, during its 1,300 years of
history, even survived assault from Genghis
Khan.
Intrepid Travel’s ‘Uzbekistan Adventure’ is
priced from $1,485 per person twin share.

4. Naoshima is the new Osaka

Naoshima Island has been transformed
from a sleepy fishing community to a worldclass art destination with a variety of sleek
and stylish museums.
Travellers can cycle between galleries,
outdoor sculptures and modern architecture.
The Southern Islands also house impressive
castles and Japan’s oldest hot spring baths –
Dogo Onsen.
Intrepid’s ‘Southern Japan Experience’ is
priced from $5,504 per person twin share.

3. Ladakh is the new Everest

While Nepal will always be a must-do
for active travellers, Ladakh is rising in
popularity for its hiking and scenery of the
Indian Himalayas.
You can break up the hiking with river
rafting, visiting remote villages, monasteries
and religious sites. To really appreciate the
natural beauty of the Ladakh region, some
travellers stay in bustling Delhi before and
after their treks.
Intrepid’s ‘India Himalaya: Bike, Hike and
Raft in Ladakh’ is priced from $2,035 per
person twin share.

Once considered the adventurous alternative to Seminyak, Ubud has flourished in
popularity thanks to its haven of health and healers.
Komodo is a place where ancient tribes maintain their traditions in deep rainforest
valleys. Travellers can snorkel coral reefs, walk across volcanic black sand beaches and
watch for the legendary and fierce Komodo dragons.
Intrepid’s ‘Komodo and Flores’ tour is priced from $1,860 per person twin share.

5. Sumatra is the new Borneo
Sumatra is as exotic a destination as
Borneo, offering national parks and endemic
species.
As the world’s sixth largest island, Sumatra
made headlines earlier this year with the
Mount Sinabung volcano eruption. Despite
possible danger, these geothermal activities
have created surreal landscapes such as
Gunung Leuser National Park, home to one
of the richest ecosystems in the world.
Sumatra is where travellers have the
best chance of spotting wild orangutans in
Indonesia.
Intrepid’s ‘Sumatra Adventure’ is priced
from $1,395 per person twin share.
■ intrepidtravel.com
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Come hear
the call
of nature
SHANGRI-LA’S RASA Ria Resort & Spa has
launched new immersive guest experiences
as part of the re-development of its
protected 25-hectare reserve in Sabah.
The recreational enhancements at the
161-hectare resort encompass conservation
and education programs through nature and
active experiences.
These include scenic walking trails, the
Ria Lookout, a Discovery Centre, Canopy
Walkway, Waterfall Garden Area and an
Adventure Point with a climbing wall and
playground.
The nature reserve is owned and
managed by the resort and leads the group’s
educational work, Sanctuary, Shangri-La’s
Care for Nature project.
This was established in 1996 to protect
an ecological asset and endangered species
endemic to Sabah. The resort has made
impressive developments to protect the
landscape and bring long term benefits to
nature and guests.

The Discovery Centre serves as an
educational hub for guests to learn about
the indigenous long-tailed macaques,
western tarsiers, bear cats and huge-eyed
slow loris. In total, the reserve is home to
more than 60 species of birds, 100 species
of butterflies, pangolins and a spectrum of
native plants.
Six walking trails envelop guests in the
different attractions of the jungle, from
entomology to herbs, native, adventure,
wildlife and canopy. Offering views of

Mount Kinabalu – a UNESCO World Heritage
Site – the Ria Lookout summit platform has
doubled in size to offer more guests the
chance to visit.
For mini adventurers, the handcrafted
Adventure Point is home to play sculptures
which represent some of Sabah’s wildlife.
There are also net tunnels with a zip line,
tree trunk climbing zone, large basket swing
and a sandpit for mini-archaeologists to go
hunting for dinosaur bones.
■ shangri-la.com

Make savings on luxury tour
A NEW luxury river cruise package in remote
India and Bhutan in 2019 has been released
offering savings of more than $1,800 per couple.
Indian river cruise operator, Adventure
Resorts and Cruises, and Australia’s Cruise
Traveller have added a tour of the once-hidden
kingdom of Bhutan to a cruise in the rarely
visited Indian state of Assam.
One of the most secretive countries in the
world, Bhutan offers cliff-side temples, snowcapped peaks, intricate arts and crafts, ancient
ruins and colourful culture.
The new package will showcase many of the country’s natural and
cultural wonders. These include the National Library, known for its vast
collection of ancient Buddhist manuscripts, the prestigious arts and crafts
school, Buddhist monuments and Bhutan’s most famous monastery
Taktsang Lhakhang, which is perched on the side of a cliff 900 metres
above the valley floor.
The 16-night itinerary begins on April 12, 2019, and includes three
nights in Kolkata, a seven-night cruise under the shadows of the
Himalayas and five-nights in Bhutan with local touring. During the tour,
guests will stay in premium hotels and taste local cuisine.
Prior to Bhutan, guests will visit Kolkata, long regarded as one of India’s
cultural hotspots. Staying at the 130-year-old Oberoi Grand Hotel, travellers
will take a city tour which includes the imposing Victoria Memorial, Saint
Mother Teresa’s house and a visit to an Indian coffee house.
The tour is priced from $12,695 per person twin share, including the
saving of $930 per person if booked by January 30, 2019. Flights from
Australia are extra.
■ cruisetraveller.com.au/Bhutan
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Mu Cang Chai in Vietnam

How to feel like an Insider
FOR MORE than 25 years, Insider Journeys
has pioneered travel in Indochina offering
the discerning traveller the opportunity to
experience some of the world’s yet to be
explored and understood places.
For years we’ve assisted travellers to both
create and immerse themselves in unique
experiences and help build memories to last
a lifetime.
To get a sense of the ‘real’ Asia, our itineraries
take you off the tourist trail while ensuring
you don’t miss any of the must-see places,
and with plenty of free time and the services
of knowledgeable local guides in each
destination, you’ll really feel like an insider!
Whether you want to experience the
energy of a vibrant city like Saigon, explore
the ancient temples of Cambodia, cruise
the Mekong Delta, relax on a tropical beach
or do all the above, our selection of Small
Group Journeys, private tours, short stays
and river cruises will give you genuine
insights into these fascinating destinations.
When you join an Insider Journeys Small
Group Journey you discover not only the
‘must-see’ sights and hidden treasures of
Asia, but also the ideal way to explore these
destinations.
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Relax and enjoy your journey led by
expert guides who take care of everything
while still allowing you to retain a sense of
spontaneity, flexibility and an adventurous
sense of independence.
On an Insider Journeys Small Group
Journey you can embrace an authentic
Indochina experience, from majestic
monuments to the hidden charms of backstreets.
You can taste authentic cuisine, reach
remote villages and enjoy meaningful and
genuine interactions with local people in
amazing destinations such as Sri Lanka,
Japan, India Vietnam, Cambodia, Laos and
China.
If travelling in a small group isn’t quite
your style, then our range of ‘ready to book’
Private Journeys designed by our team of
passionate Asia experts could be the perfect
choice.
Every journey includes the must-see
highlights and genuine experiences of your
chosen travel plan.
From the moment your trip begins, a
Private Journey provides a seamless travel
experience and all transport is included in
your program, be it by air, land or sea.

We know that to truly experience Asia
as an independent traveller, you need to
wander off the tourist trail occasionally. Our
collection of Private Journeys will provide
you with experiences that a guidebook
alone simply cannot offer.
Our private travel collection will allow
you to experience Asia as an insider with the
flexibility to explore at your own pace.
Whether it’s getting up early to beat
the crowds, staying longer to watch that
amazing sunset or spending time chatting to
a local, it’s this level of flexibility that makes
all the difference.
In many cities, we also offer a ‘Design Your
Own Day Tour’ so you can discover each
destination your way.
All our experiences are designed with
you in mind by our Asia travel experts. If you
can’t find exactly what you’re looking for
we will tailor-make an itinerary to suit your
specific needs, let us help you discover Asia
as an insider.
Whether you’re travelling with your
partner, family, a group of friends or solo,
connecting you with Asia’s heart is what we
do best.
■ insiderjourneys.com.au
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ROMANTIC HOLIDAYS: Advertorial

World-class diving meets

first-class service
DIVE VACATIONS take many shapes. For some,
it’s all about the diving. For others, resort
amenities and relaxation are as important
as what takes place in and under the
water.
But no matter whether you are a ‘die-hard
aquanaut’ or an ‘easy living’ holiday diver,
Wakatobi Resort in South East Sulawesi in
Indonesia has you covered.
You’ll be diving and snorkelling in a
private marine reserve on some of the
healthiest reefs in the world. The resort’s
large, stable boats make three daily trips to a
variety of sites.
With reefs that rise to within a few metres
of the surface, multi-level profiles routinely
stretch to 70-minutes and beyond.
For even more bottom time, there’s the
Wakatobi House Reef, which has been called
the world’s best shore dive. This expansive
coral reef is a favorite for both easy access
and a tremendous diversity of scenery and
marine life.
Wakatobi’s custom-built dive boats
provide full sun protection, ample personal
and storage spaces, and bathrooms. Crews
and guides provide personal support for
each guest, both in and out of the water.
Wakatobi’s dive guides are legendary for
their ability to find rare and cryptic marine
life, and are always available as spotters or
dive partners.
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The resort’s full-service dive centre
has rental equipment and an in-house
Photo pro offers a range of programs for
novices to professionals. For the ultimate in
personalised service and freedom, guests
can opt for a private guide or even charter a
private boat.
Prefer to ditch the tanks, but not get out
of the water? Wakatobi is also known as a
world-class snorkelling destination.
Between the House Reef and dozens of
dive sites that include shallow formations
that rise to within a metre or two of the
surface, it’s a snorkeller’s heaven. And
snorkellers have equal access to dive boats
and snorkelling guides.
Of course, there are plenty of reasons to
come up for air at Wakatobi. The beachside
setting is stunningly beautiful, with a
collection of Indonesian-style bungalows
and villas nestled into a palm grove.
If you’re into water sports, you might try
kiteboarding, kayaking or paddle boarding
to explore along the shoreline.
Relaxation is as close as a shaded
verandah, or a chair on the beach. And did we
mention the service? Wakatobi is renowned
for its warm, attentive and personal take on
guest service. It goes beyond “all you need do
is ask” because you’ll likely find that the team
are quite good at anticipating your needs
before you ever ask.

Dining at Wakatobi isn’t just about
appeasing hunger: it’s a three times a day
chance to treat your taste buds to a world of
flavours.
Meals are served in an oceanfront
setting that combines soothing views with
five-star service. In addition to an everchanging array of featured dishes, the
chefs are happy to create special requests
and can accommodate a range of dietary
requirements.
Though remote, Wakatobi is easy to reach
via direct flights from Bali to its own airstrip.
Once there, you can leave the world behind,
while remaining connected through phone
and Internet service if need be.
We invite you to learn why this unique
dive resort is consistently ranked among the
world’s best.
MV Mahabaahu in Assam
■ wakatobi.com

Ha Long Bay, Vietnam

ROMANTIC HOLIDAYS: Advertorial

Make it a perfect wedding
PRAMA SANUR Beach Bali is situated along
the sandy Mertasari beach in Sanur. It is a
perfect gateway to explore Balinese art,
culture and tradition away from the hustle
and bustle of the rest of the island.
The five-star resort provides guests with
428 rooms surrounded by golden beachfront,
seven beautiful hectares of lush tropical
gardens and spectacular ocean views.
The environmentally-friendly resort
comes with an array of signature restaurants
and bars such as the Bamboo Bar & Lounge,
Basilico Italian Pavilion, Tirta Restaurant and
the recently opened Lada Resto and Prama
Café & Lounge.

Our gardens and beachfront area can
be transformed and tailored for romantic
ceremonies and wedding venues, whether
it is intimate celebrations, renewing vows, a
simple wedding or traditionally full wedding
reception.
Choose your ideal wedding venue, either
at our pristine white sandy beach facing the
sea, which is able to accommodate a seated
party of 700, or at Hanoman Garden with its
lush tropical garden able to accommodate a
seated party of 250.

LOCATION LOCATION

Only about 20 kilometers from Bali’s Ngurah
Rai International Airport and five kilometres
from the city centre, the Prama Sanur Beach
Bali Hotel offers easy access to the city’s mustsee destinations and is ideally connected by a
new toll road across the Benoa bay.
Wellness activities include the Aroma
Spa, fitness club, tennis club, basketball,
badminton, yoga and cycling. Water sports
include a Rip Curl School of Surf.
■ pramasanurbeachresort.com

YOUR DREAM WEDDING
Celebrate your special moment with us.
You can have a dream wedding with great
packages at Prama Sanur Beach Bali. Let
our dedicated team of professionals with
attention to detail assist in preparing you an
exquisite wedding blessing and reception.
Experience our beautifully arranged beach
or garden in a natural and romantic setting to
complete your wedding celebration.
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SOUTH AMERICA

Make savings
on the White
Continent
WITH MORE than 18 years’ experience in
creating memorable experiences in Latin
America and Antarctica, the South America
Tourism Office (SATO) felt the time was right
to introduce a more specific, comprehensive
guide to Antarctica.
Keeping in the spirit of the company’s
style of travel, they have produced a new
brochure with a selection of partners who
provide amazing experiences, all designed to
help travellers explore ‘The White Continent’.
There are more than 100 sites to visit on
the Antarctic Peninsula, such as the Lemaire
Channel, Deception Island and Enterprise
Island.
For those with limited time or for those
with all the time in the world, SATO can assist
travellers in finding the right cruise to suit
their needs.
Antarctica has so much to offer for
everyone, from the memorable scenery of
snow-capped mountains, glaciers and icy
channels, to up-close encounters with King
penguins, Elephant seals and Humpback
whales.

If you’re feeling adventurous there are also
optional activities such as ‘The Polar Plunge’
– brave the freezing temperature of the
Antarctic and take the plunge into the ocean.
Or spend a night camping on the ice and
kayak your way through the Antarctic waters.
Escape the Australian winter on SATO’s
new escorted small group tour, displaying
two of South America’s most impressive
destinations.
Guests can follow in the footsteps of
Charles Darwin in the Galapagos Islands.
Observe giant tortoises in their natural
habitat, swim with the sea lions and the

Tour offers plenty of Latitude

Mashpi Lodge
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LATITUDE 33 is offering travellers the chance
to experience some of South America’s top
destinations.
The 32-night ‘Tropical Wonderland to
Peaks & Fjords’ journey departs on November
17 next year.
Guests will stay in top hotels in Chile,
Ecuador and Peru before embarking on an
18-night cruise along the continent’s Pacific
and southern coastline onboard HANSEATIC
Inspiration.
The adventure begins in Chile with two
nights at Cumbres Lastarria in the heart of

endemic Galapagos penguins, or witness the
marine iguanas, blue footed boobies and the
frigate birds.
After experiencing nature at its finest in
the Galapagos Islands, the tour continues to
Peru. Here, travellers will explore the sights
and culture of the Sacred Valley before
entering the ‘Lost City of the Incas’, better
known as Machu Picchu.
The tour ends with visit to Cuzco, the
capital city of the ancient Inca civilisation,
which contains a huge variety of ruins,
temples, churches and mansions.
SATO is celebrating the launch of the new
Antarctica brochure and the ‘Galapagos &
Machu Picchu’ escorted group tour with a
‘Latin Summer Sale’.
Make any booking between December
and February next year and save up to $600
per person. Terms and conditions apply. For
any Antarctica bookings made between
December and February agents will receive a
$200 gift voucher.
■ southamericatourism.com
Santiago’s Lastarria Quarter, famous for its
rich cultural history, museums, shopping
and restaurant scene.
Moving on to Ecuador, the itinerary includes
a four-night stay at Mashpi Lodge, located on a
high plateau three hours’ drive from Quito.
From Ecuador, guests will travel to Lima in
Peru where they will spend two nights at the
Belmond Miraflores Park with its renowned
Tragaluz Restaurant and a rooftop pool
offering up endless Pacific views.
Boarding HANSEATIC Inspiration, guests
will then sail from Lima to Argentina’s
southernmost city, Ushuaia. Prices start from
$32,099 per person twin share.
■ latitude33.travel

SOUTH AMERICA

YOUR CHANCE TO
BAG A SUPERDEAL
APT HAVE launched their 2019/20
Antarctica & South America brochure
offering a range of Superdeals on
selected tours.
A vast array of touring options
is available, combining Antarctic
expeditions with South American
land journeys.
Starting from $16,995 per person
twin share, the 15-day ‘Classic
Antarctica’ includes a Superdeal
saving of $500 air credit per couple.
Travelling with no more than
200 passengers onboard the luxury
expedition small ship, Le Boréal,
clients will be able to choose from
a variety of luxury staterooms
and suites, all featuring private
balconies and 24-hour room
service. A choice of casual and fine
dining restaurants is available, as
are all-day complimentary drinks.
The 28-day ‘Best of South
America with Galápagos & Amazon
Cruise’ starts at $28,995 and
features three-night stays in both
Buenos Aires and Rio de Janeiro.

From Lima, clients will enjoy the
opportunity to travel to Machu
Picchu and Sacred Valley, exploring
ancient Inca ruins.
The new luxury catamaran M/C
Endemic then cruises the waters of
the Galápagos Islands. Over four
days and nights, clients will be
able to get up close to the diverse
wildlife making their home there.
Following single-night stays in
Guayaquil and Lima, the river ship
Delfin III then reveals the flora and
fauna, abundant rainforest and trail
walks of the Amazon. This itinerary
is one of a range of South American
land journeys, beginning at $7,145.
When two people travel together
to South America on a tour of 28
days or more and book flights
from Australia, one person will
receive a free return economy class
international ticket including taxes.
Further offers include air credit of
up to $800 per couple on select
itineraries and departures.
■ aptouring.com

Delfin III

Latin

Summer

SalE
SAVE UP TO

$600* PP

NEW 2019 SOUTH AMERICA
& ANTARCTICA
BROCHURES OUT NOW!
CALL US 1300 857 805 WEB www.southamericatourism.com EMAIL reservations@sthamerica.com
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SOUTH AFRICA: Interview

TURNING TOURISM
INTO PURE GOLD
Here, we talk to Hanneli Slabber, Regional General Manager for
Asia, Australasia and the Middle East, South Africa Tourism, about
the country’s ongoing plans to promote and develop tourism.
Q: Just how important is tourism
to South Africa?

Q: How many visitors are you
getting from Australia?

A: Tourism is one of the six pillars of the South
African economy and we now earn more
money from tourism than we do from gold.
About one and a half million people now
work in the tourism industry in South Africa
and that will grow to more than two million in
the next 10 years.
For us as a developing country it is
an incredibly important sector, not just
because of the income but because this is
the fastest way to create jobs and that is
one of the primary things our government
needs to do.

A: Last year we saw about 116,000
Australians visit South Africa. It’s a really
high-spending market for us.
We also find that our Australian visitors
like to travel around the country – they are
incredibly active when they come. So that
116,000 isn’t just a great number for us: it’s
116,000 ‘good’ tourists who want to come
and experience South Africa, so we love you
even more for that.

Q: Where are your overseas visitors
coming from?
A: Last year we saw incredible growth from
areas such as Europe, North America, South
America and good growth out of Australia
as well. This year China has seen incredible
growth and in Australia we’ve seen a little bit
of growth over last year.
Top: Horseriding in Saint Lucia,
KwaZulu-Natal. Right: Green Market
Square fleamarket, Cape Town. All
pictures courtesy South Africa Tourism
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Q: So we’re quite an important market?
A: Yes. It’s the sixth biggest source market
that we have, but again you do a lot more
when you’re here than those markets that
are higher up.
And it’s not just that Aussie visitors give
us this great geographical spread. There’s an
innate curiosity among Australian travellers.
They don’t just want to see things – they
want to get physically involved. Whether
it’s the food, the lifestyle, there’s an active
participation in the holiday.

Hanneli Slabber

Q: What are the Aussies doing
when they get to SA?
A: A lot of our Aussie visitors live in big cities
with traffic issues, long days and so forth,
so they are spending a bit of their time out
of our metropolitan areas. They are going
into smaller towns where there are still a
whole lot of things to do but they get a more
relaxed feeling.
We’ve also seen an increase in self-drive
coming out of Australia where people decide
what they want to do by themselves. We’ve
got great highways, we accept Australian
driving licences and signage is in English, so
it’s really nicely set up for a self-drive holiday.

Q: What have you got coming
up in 2019?
A: There are a whole lot of new tourism
products launching in Johannesburg next
year. We talk a lot about Cape Town but
Jo’burg has a special place in travellers
hearts. Once they’ve been, they suddenly
realise they are in the capital of Africa, with
its cosmopolitan atmosphere and lifestyle
experiences.
When you come to Johannesburg, we’re
not just going to expose you to the best of
South Africa. We’re going to expose you to
the best of Africa.
■ country.southafrica.net

SOUTH AFRICA

Cape Town

COME INTO THE GARDEN

Can’t decide on a holiday destination that offers all things to all people? Here CAMERON
NEILL, Trade Relations Manager for Bench Africa, offers a suggestion.

WHERE TO go on your trip? The age-old
dilemma.
Should I do a trip that involves drinking
good wine and eating good food? Should
I take in some snorkelling, whale watching
and stunning scenery instead?
Maybe something a little more exciting,
like bungy jumping and adrenaline chasing?
Or maybe a trip to explore a foreign culture
and soak in the history?
If only there was one place to combine
them all! There is. It’s called Africa.
In the case of the four options above, all
can be found in South Africa. Even more
incredibly, they can all be found on just the

one section of coastline of this incredibly
diverse country.
Between the cities of Cape Town and Port
Elizabeth lies a stretch of road commonly
known as ‘The Garden Route’, a 700 kilometre
coastal drive that best demonstrates the
diversity of both South Africa, and Africa, as
a whole.
It combines the rich history, cultural mix
and sophistication of Cape Town with the
simple wonders of the whale migration only
metres off the shore near Hermanus.
You can test your street cred by throwing
yourself into the local art scene, or test your
courage by throwing yourself off one of the

world’s highest bungy jumps.
The Garden Route is available on small
group tours but has also exploded in
popularity as a self drive option for tourists
of all ages. South Africans drive on the
same side of the road as Australia with road
conditions and safety also as equitable.
With car hire and accommodation
organised in advance, the day is left up to you
and your whims. All Africa does is provide the
options and the unforgettable memories.
Bench’s Africa’s ‘Self Drive Garden Route’
(bronze level) starts from $1,695 per person.
■ benchafrica.com/experiences/self-drivesouth-africa-bronze-2

WINNER 2018

BENCH AFRICA

20
BROC19/20
OUT HURE
NOW
!

The Africa travel experts since 1969. We set the benchmark for African safaris.
1300 AFRICA (237 422) | benchafrica.com.au | or contact your travel agent
TAILOR-MADE SAFARIS | HONEYMOONS | LUXURY TRAIN JOURNEYS | SMALL GROUP TOURS | FAMILY SAFARIS | ADVENTURE SAFARIS | SPECIALIST SAFARIS | ESCORTED TOURS
J465
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ADVENTURE TRAVEL: Advertorial

Feel the animal

ATTRACTION
National Geographic select their top
five places to experience wildlife.

NATIONAL GEOGRAPHIC’S wildlife photos
and films are so moving they can stop you
in your tracks.
On the other hand, National Geographic’s
top five ‘Wildlife Expeditions’ get you up
close and personal with some of the world’s
most secretive and elusive animals.
With the help of National Geographic
wildlife experts, these tours offer a new,
exciting and informative experience which is
always safe for both the animals and people.
Whether you’re following the silverback
gorillas through tall jungles in Africa or
marvelling at the orangutans and Malayan
sun bears in Borneo, these five lifechanging trips will challenge, inspire and
educate you.

ANTARCTICA

Set sail and explore the frozen beauty of
Antarctica. Start your journey crossing the
world’s most unforgettable sea crossing,
The Drake Passage, and look out for
albatrosses and cape petrels as you make
your way towards the White Continent.
There you will encounter the Gentoo,
Adelie and Chinstrap penguins as well
as seals and seabirds. Keep your eyes
out for humpback whales as a National
Geographic Expert guide leads you through
information sessions covering wildlife,
history, geopolitics, great explorers and the
environmental protection of the area.

BORNEO

The wilds of Borneo have to be seen
to be believed. The misty mountains and
rainforests abound with some of the most
diverse wildlife on the planet.
Journey into the jungle interiors of
Sarawak and Sabah, search for pygmy
elephants, gibbons, and langurs in the
Danum Valley Conservation Area or visit
the Sepilok Forest Reserve and Orangutan
Sanctuary and learn how saved orangutans
are re-adjusting to the wild.
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RWANDA & UGANDA

If you’ve ever wanted to see a silverback
gorilla in the wild, this is the expedition for you.
Explore the Volcanoes National Park,
trekking through the mountain jungles in
search for the endangered silverback gorilla
with an experienced guide.
Talk with the resident researcher at the
Karisoke Research Centre about their ongoing
work protecting the mountain gorillas before
visiting a nearby local village to experience
rural Africa.

GREENLAND &
NEWFOUNDLAND

Discover raw natural beauty as you cruise
between the ice shelves of Greenland and
experience the rugged mountains and
floating shelves. Look out for colonies of
bearded seals frolicking in the wild landscape
or spot orcas and whales in the pristine open
ocean.
If you’re lucky enough you may even spot a
polar bear or two around the coast.

COSTA RICA

If you’re a bird lover, Costa Rica is
the destination for you. Spot quetzals,
tanagers, macaws, toucans, spectacled owls
and hummingbirds on a bird-watching
expedition through the central highlands
and into the coastal jungle. Then retire to
your lodgings to compare bird lists as the
sun sets over Costa Rica.
Find out more: Travel with National
Geographic Expeditions.
■ nationalgeographic.com.au/travel
When you travel with National
Geographic, you support the National
Geographic Society’s researchers and
explorers who work to preserve, protect
and advance our understanding of the
planet and its people.
■ nationalgeographic.com.au/travel/
why-travel-with-us

“I come from the saltwater people,
We always lived by the sea.”
– Warumpi Band ‘My Island Home’

CRUISE THE KIMBERLEY
IN A&K STYLE
Explore the pristine Kimberley coastline aboard the all-new, all-luxury ‘Le Laperouse’, exclusively chartered and
reimagined by Abercrombie & Kent. Specially configured for only 150 guests, with beautifully-appointed cabins and
spacious suites, all with balconies, plus a fi rst-of-its-kind underwater lounge, infi nity pool, and exquisite dining.
A&K’s elite Expedition Team includes award-winning naturalists, conservationists and photographers, who will be
with you throughout the voyage to bring to life some of Australia’s and the world’s most spectacular landscapes and
seascapes. Soak it all in while you meander through far-flung islands, ancient cultures, stunning tidal waterfalls,
and biodiverse coral reefs.
Highlights of the 12 night journey from Broome to Darwin include the extraordinary Horizontal Falls,
Montgomery Reef, the cave art at Raft Point, frequent Zodiac excursions, sea turtles and saltwater crocodiles,
a helicopter fl ight to Mitchell Falls, and a fi xed-wing fl ightseeing experience over the Bungle Bungles, all included.
Don’t miss this once in a lifetime opportunity to experience one of the world’s last great wildernesses
in incomparable A&K style.

150 Guests | 13 days | 20 June – 2 July 2019 | from AU$18,295pp*
Talk to your travel agent or call A&K on 1300 851 800
ONE DEPARTURE ONLY | SELLING FAST | BOOK NOW

abercrombiekent.com.au
*Terms and Conditions apply. See website for details.

ADVENTURE TRAVEL

Get off the
beaten track

Left: The Oberoi
Cecil in Shimla
Below: Polo in
Ladakh

The Indian Subcontinent is a world unto itself and also one
of the world’s great adventure travel destinations. Here is a
selection of new private journeys from Abercrombie & Kent
that show guests a more unusual India.

FROM THE high mountains of the Himalayas
in northern Ladakh to the tea plantations
of Darjeeling in the east, the palm-lined
backwaters of Kerala in the south and the
rare wildlife of Assam in the far northeast.
These are the roads less travelled, beyond
the marble monuments of Rajasthan and
the chaos of Delhi and Mumbai, and where
luxury travel company Abercrombie & Kent
reveals hidden treasures around every
corner.

LADAKH: ROOF OF
THE WORLD

In the far north of India is Ladakh, an
extraordinary place that exists amid the
cloud-covered peaks of the Himalayas, a region
shaped by staunch Buddhist traditions and a
culture more closely related to Tibet than India.
The sacred Indus River flows through a
wide valley and colossal mountains protect
hidden monasteries where prayer flags flutter.
Witness colourful festivals, join in sacred
prayer ceremonies, travel the world’s
highest motorable pass and explore remote

villages while bedding down in a handful of
exclusive tented camps and lodgings.
A&K’s nine-day ‘Ladakh: A Breathtaking
Himalayan Journey’ is priced from $8,275
per person.

WILDLIFE OF ASSAM
Encounter pristine wilderness and rare
wildlife in the far east of India. Kaziranga
National Park is located in Assam and is an
incredible conservation success.
Where once there were only a handful of
Indian one-horned rhinoceros, the park is
now home to more than two-thirds of the
world’s population.
Spend days seeking out rhino, elephant,
freshwater dolphins and even the elusive
Bengal tiger in their natural habitat. Then,
as the sun sinks below the endless rolling
grasslands, listen to the sounds of the jungle
from the intimate sanctuary of Diphlu River
Lodge.
A&K’s four-day ‘Rhinos of Kaziranga’ is
priced from $2,455 per person.
Chamba Camp
Thiksey in Ladakh

HILL STATIONS

India’s fabled hill stations are spellbinding
and from another era. Step back in time
in Shimla, once the summer retreat of the
British Raj. Savour delicate infusions in the
tea capital of Northern India and discover
creativity with the artists of Andretta.
Wind through the mountains on the
Himalayan Queen train, one of the finest
engineering feats in India, and witness
the theatrical flag lowering ceremony on
the Wagah border. This is India at its most
extraordinary.
A&K’s 11-Day ‘Fabled Hill Stations and the
Golden Temple’ is priced from $5,030 per
person.

EAST INDIA

From fragrant tea plantations and snowcapped Himalayan peaks to bustling bazaars
and the grandest colonial architecture, the
hidden wonders of East India are there to be
discovered.
Explore the soulful city of Kolkata, abuzz
with intellect and creativity. Venture into
striking Sikkim and see why this petite state
was once regarded as a utopia.
Delight in Gangtok’s tapestry of mountain
scenery and Buddhist spiritualism. Wander
through tea plantations. And make the
train journey of a lifetime on the famous
Darjeeling Himalayan Railway.
A&K’s 10-day ‘Reflections of East India’ is
priced from $4,990 per person.
■ abercrombiekent.com.au
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ADVENTURE TRAVEL

How voluntourism changed my life
Here, we meet an Aussie traveller who wanted to do more with her holiday than lie on a beach and
take selfies. She gave back to the community... and got much more than she bargained for in return.
MELISSA LEWIS was searching for a holiday
with purpose when she found an
opportunity to help rehabilitate and care
for abused elephants in Thailand through
The Global Work & Travel Co.
The Elephant Nature Park is a non-profit
rescue and rehabilitation sanctuary working
to protect and care for Asian elephants taken
from illegal traders and poachers in Chiang
Mai.
Melissa spent three weeks with the
elephants, living onsite and working a
rotating roster of cleaning, bathing and
feeding elephants.
In her downtime, she was able to spend
time exploring Chiang Mai, learning
about the region, the agriculture and the
importance of elephant conservation.
Melissa left her volunteering experience
with a new sense of self-confidence, global
awareness and some treasured memories.
It was important for Melissa to align
herself with an organisation with a cause she
was passionate about.
“To know I was helping beautiful creatures
who have suffered tremendous pain gave
me a sense of satisfaction and purpose,”
Melissa said.
“In Australia, it is easy to forget about the
horrible things that go on around the world.”
Melissa is one of more than six million
Australians participating in overseas voluntary
work each year, contributing 743 million hours
to helping organisations in need.
While ‘Voluntourism’ is the fastest growing
travel trend, The Global Work & Travel Co.
(TGWTC) is encouraging people to do their

homework before signing up.
An Australian-founded premium youth
travel company, TGWTC pair guests with
ethical, non-profit organisations for
volunteering holidays.
Volunteering is their second highest
participated division with many travellers
choosing to partake in a more meaningful
holiday while abroad.
Visitors are looking for more than a
holiday where they lay on the beach
drinking cocktails every day. They now want
to immerse themselves in the culture of a
country, to live like a local and give back to
the country they are visiting.
Voluntourism is worth an estimated $2.6
billion annually with many organisations
eager to take on willing volunteers around
the globe.
It is important travellers research the
charities or orphanages they intend to
volunteer at to ensure it is helping the cause

for the right reasons and that their goodwill
isn’t taken advantage of.
TGWTC is heavily involved with nonprofit organisations and as the company has
expanded so too has their philanthropic work.
The ‘Global Foundation’ actively supports
animal welfare groups including Animal
Welfare League QLD in Australia and in
2014 the company launched ‘Rescue Paws’
in Thailand, de-sexing, vaccinating and rehoming street dogs.
Their efforts have provided medical care
to more than 5,000 dogs in Thailand, with
170 dogs relocated and re-homed to homes
in Canada in 2017 alone.
The key to making sure your volunteering
abroad is useful, efficient and positive for
both parties is being honest about what
skills you really have to offer as a volunteer
and careful research into where these skills
might be used most effectively.
■ globalworkandtravel.com
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The Glenfinnan
Viaduct in Scotland

MAGNIFICENT SEVEN OFFER YOU
THE BEST OF BRITISH
SEVEN NEW ‘Undiscovered Britain’ tours have
been announced for 2019 by Globus family
of brands.
Featuring itineraries from Globus, Cosmos
and the newly introduced Cosmos Lite
collection, the new additions bring the total
number of ‘Undiscovered Britain’ tours to nine.
“Building upon the success of Globus’
Undiscovered Italy tours, these new tours
in England, Scotland and Wales mean savvy
travellers can discover authentic British
culture and be exposed to some of the best
kept secrets under the Union Jack,” said Gai
Tyrrell, Managing Director Globus family of
brands Australasia.
On the new 12-day ‘Britain Uncovered’
itinerary from Globus, which is priced from
$3,619, guests will:

*

Explore Exeter, a small city on the Exe
River that offers history and heritage
pre-dating the arrival of the Romans in
50 A.D.

*

Get to know the locals in Widecombein-the-Moor while enjoying a pint of
shandy or a cup of tea in this unspoiled
village.

*

Enjoy Tintern’s scenery, including the
crumbling ruins of the Cistercian Abbey
in the Wye Valley in Wales (which served
as inspiration for Jane Austen).

*

Discover the Tudor-style birthplace of
William Shakespeare in Stratford-UponAvon on the banks of the River Avon.
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Globus also now offers the six-day ‘Hidden
Treasures of Southern England’ itinerary,
taking in Bath, the Cotswolds, Tetbury and
the Isle of Wight. It is priced from $2,079.
The other new Globus tour is the sevenday ‘Scottish Escape’, an off-season journey
taking in Glengoyne, Pitlochry and Culloden.
It is priced from $889.
New for Cosmos in 2019 is the ‘Scottish
Outlander Adventure’, a seven-day trip that
is priced from $1,609. From Glasgow to the
Isle of Skye and beyond, this new tour of the
Scottish Highlands will see travellers:

*

Indulge in views surveyed by Scotland’s
greatest kings and queens. Built atop a
volcanic plug, Stirling Castle served as
both a palace and fortress for centuries.

*

Discover Strathpeffer, a highland spa
town that rose to prominence during
Victorian times. Today, it is a popular
home base for exploring the coasts of
the northern Highlands.

*

Take a cruise and search for Nessie amid
the scenery and the mysterious waters of
Loch Ness.

*

Travel the rugged terrain of the Isle of
Skye, made up of moors and mountains,
woodlands and waterfalls, lochs and
landscapes, cliffs and castles.

Cosmos is also offering a new six-day
‘British Highlights’ adventure, covering
Cardiff, Chester, The Lake District and Gretna
Green, where eloping couples historically

Castle Combe in Wiltshire

got married. It is priced from $1,339.
For travellers looking for more of an á
la carte option, Cosmos Lite tours offer a
hassle-free way to discover Great Britain with
the freedom to tailor each day according to
individual interests, budgets and pace.
According to Tyrrell, Cosmos Lite is also
unveiling two new ‘Undiscovered Britain’
tours for travellers in 2019: the seven-day
‘England Explorer’ (priced from $1,209) and
seven-day ‘Scottish Explorer’ (priced from
$1,209).
In recent years, the Globus family of
brands has increased and enhanced its
portfolio of off-the-beaten-path tours
through Britain. Among them, other Globus
trip options include the seven-day ‘Bonnie
Scotland’ and 14-day ‘Scottish Highlands &
Islands’.
■ globusfamily.com
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Get onboard
to find the
real Britain
THERE IS something undeniably romantic
about travelling by train around Great
Britain.
Perhaps it is the grand architecture of
the historic railway stations, or the beautiful
scenes of rolling countryside and quaint
villages passing by the window.
Whatever the reason, journeying by train
adds a real sense of adventure to any trip
and is the most scenic and relaxing way to
discover the real Britain.
Travel further into regional vibrancy with
Tempo Holidays and explore ancient castles
and cathedrals, coastal seaside towns and
endless green fields.
England’s north projects warmth and
romance with its astonishingly beautiful
landscape that is unmatched around the
country.
Intriguing cities full of history await,
such as Manchester, and further north you
will discover the Lake District, an area of
whimsical beauty that has tugged at the
hearts of poets and artists for centuries. Pay
a visit to York, formally the capital of Viking

The Lake District
territory, as well as the little fishing town of
Whitby.
In the rugged southwest of England you’ll
find a landscape dotted with fishing villages,
secret coves and beautiful beaches.
Take to the dramatic coastline of Cornwall
and breathe deeply from the salty sea air as
you work up a hunger for the region’s hearty
fare. This close to the water you can expect
superb seafood.
One of the most well-known towns in the
southwest is Bath, popular for its natural
hot springs and historic charm. Step back
in time as you wander through the 18th
century Georgian architecture, and Pride and

Prejudice fans can discover the world that
Jane Austen inhabited.
A visit to the Cotswolds will ensure you
have a quintessentially regional experience.
Covering a huge area of 2,000 square
kilometres, here you will find villages of
honey-coloured stone, rolling hills, lively
markets and some of the country’s greatest
palaces and castles.
Get up close and personal with local
customs, experience unique flavours and
discover the charm of Great Britain. Every
adventure is unique. Find yours now with
Tempo Holidays.
■ tempoholidays.com

FOLLOW
THE LIGHTS
ESCORTED SMALL GROUP TOURS
18 DAYS
OSLO – HELSINKI

FROM

2019/20

7,695PP

$

*

TRAVEL: 26 OCT; 27 NOV; 3, 11, 13, 18 DEC 2019
4, 15, 26 JAN; 4, 6, 17, 18, 28 FEB; 5, 16, 21 MAR 2020

RESERVE YOUR PLACE TODAY!

CALL 1800 221 712 EMAIL res@bentours.com OR VISIT bentours.com
*Terms and conditions apply. Prices are per person, twin share and subject to availability. See Bentours.com for more information.

T R A V E L T A L K O C T O B E R 2 0 1 8 | 61

UK & IRELAND

The Dhol Foundation at Whelan’s

HOW TO GET THE
BEST OF TRADFEST
Here are five reasons why you need to head to Dublin to
catch Ireland’s premier festival of traditional music.
1. THE LINE UP

3. THE FRONT ROW SESSIONS

With a wealth of international acts,
legendary names and upcoming talent,
TradFest covers the entire spectrum of Irish
traditional music, folk, nu-folk, world music
and even a touch of rock and roll.
This year’s headline gigs include the likes
of Andy Irvine, Lindisfarne, Kate Rusby and
Carlos Núñez.
Look out also for Grammy award-winning
Kathy Mattea, the vocals of Maddy Prior and
Steeleye Span, the Lost Brothers, renowned
U.S. folk singer-songwriter and social activist
Jim Page and a double bill with rising folk
stars Loah and Sive.

This year’s sessions will feature the likes of
Stockton’s Wing, The Fureys, The Kilkennys,
Paddy Casey, Ryan O’Shaughnessy, The
Henry Girls and The Young Folk. Tickets are
free, but must be booked in advance.

2. THE LOCATION
TradFest is centred around Temple
Bar, Dublin’s renowned cultural quarter
and creative hub, an area peppered
with traditional pubs, art galleries and
restaurants.
Wander through narrow cobbled lanes,
chatting to fellow music fans and mingling
with musicians and locals while discovering
great spots around the city.
Left: Martha
Wainright at
St Patrick’s
Cathedral
Right: Clew Bay
Pipe Band in
Temple Bar
All pictures
courtesy Tourism
Ireland
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4. THE PURE IRISH VIBE
From Temple Bar to St Patrick’s Cathedral
and City Hall, live music can be found in
some of Dublin’s most atmospheric and
historic places, offering a unique experience
of Irish life.

5. EVERYTHING ELSE
TradFringe events include a taste trail,
exhibitions, film screenings, songwriting
masterclasses and a music trail.
TradHub introduces new Irish music,
TradKids offers plenty of family-friendly
concerts and children’s trad sessions, while
genealogy workshops run by the Irish Family
History Centre let festival-goers explore their
Irish roots.
TradFest runs from January 23 to 27.
■ tradfest.ie; ireland.com

Niall Gibbons (left) opens the new
Sydney office with Tourism Ireland
colleagues Sofia Hansson, Christopher
Brooke and Alison Metcalfe

Welcome
to our
golden age
AUSTRALIA IS playing a crucial part
in helping tourism to Ireland enjoy a
“golden age”.
That was the message from Niall
Gibbons, CEO of Tourism Ireland, as he
attended the official opening of the new
Australian office of Tourism Ireland in
the CBD.
Ireland is set to welcome 11.1 million
visitors this year, a rise of eight per cent
on last year.
“We are living in a golden age for
tourism in Ireland at the moment,” said
Mr Gibbons.
While Australia is the 10th largest
market for Ireland, we are the sixth
highest when it comes to money spent,
contributing to the six billion euros that
tourism brings into the country.
At the end of August, some 150,000
Australasians had visited Ireland, with
the figure expected to reach 230,000 by
the end of the year.
“This figure has grown by more than
52 per cent in the last seven years, which
is a colossal increase,” Mr Gibbons added.
Highlighting the ease of connectivity
to Ireland, Mr Gibbons also revealed
that a major new destinational
marketing campaign would be unveiled
to the world at a special event in Dublin
on November 26.
“As part of that campaign, we will be
directing additional resources to help
spread the message about Ireland in
Australia,” he added.
The new campaign will aim to
encourage visitors to get out and explore
more of Ireland and to increase tourism
traffic during the off-season periods,
particularly January through to March.

FROM HILLSIDE TO SEASIDE

WE HAVE THE UK COVERED
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When you travel to Britain with
Globus, we’ll take you through the
winding roads and off the beaten
path to unique unspoilt towns.
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Book now and save up to 7.5%!
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We take care of the logistics—
from first-class hotels and luxury
transportation to VIP access at the
iconic sites. Globus has seamlessly
planned your journey to a Tee, so you
can sit back and enjoy the tea—and
every splendid tradition Britain has
to offer.

Isle
of Skye

Stonehenge

Dartmoor
English Channel

BRITAIN & IRELAND IN DEPTH

ESSENTIAL BRITAIN

24 days • London return

12 days • London return

NOW FROM $6,816*

NOW FROM $3,042*

per person, twin share (based on 17/09/19 departure)

per person, twin share (based on 06/04/19 departure)

Superior hotels • Deluxe coaches with WiFi • Immersive experiences • Expert tour directors • Regional cuisine

For bookings and more information, call 1300 130 134 or visit globus.com.au
*Terms and conditions: All care is taken to promote correct pricing at time of printing (08/11/18), is subject to tour availability and will be confirmed at time of reservation. All prices are per person, twin share and include any applicable charges and the 7.5% Early Booking discount. 7.5% Early Booking
discount applies to new bookings made and deposited by 29/01/19. 5% Early Booking discount applies to new bookings made and deposited from 30/01/19 - 30/04/19. To secure reservation, a non-refundable deposit of $250 per person per tour is required within 7 days. Not combinable with any
other offer except Second Tour discount (may be applied when multiple tours are booked at the same time for travel within the same calendar year) and Welcome Back Credit. All discounts based on land-only portion of core tour on twin share price, not including extra night accommodations, upgrades,
extensions, taxes/fees, tips and, supplements/reductions. Valid for Singles (single supplement applies). Offer can be withdrawn or amended at any time without notice. Additional restrictions may apply. For full terms and conditions, see the 2019 Globus Europe brochure or visit www.globus.com.au.
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Reach out to
the Outback
APT HAS launched its new Kimberley Wilderness
Lodges and Short Breaks brochures for 2019.
Both offer ideal accommodation for selfdrive adventures or a great touring addition
to an independent holiday in the region.
The company’s collection of Short Breaks
are perfect for guests that are limited on
time, but still want to explore the remarkable
Kimberley region.
Travellers will be able to discover the
highlights of Purnululu National Park in just
a few days, including the Bungle Bungle
Range, Echidna Chasm, Cathedral Gorge and
Piccaninny Creek.
Ranging from two- to four-day holiday
packages, the Short Breaks consist of light
aircraft flights, guided day tours and unique
stays at APT’s exclusive Bungle Bungle
Wilderness Lodge.
Prices for the three-day ‘Purnululu 4WD
Experience’ start at $1,695 per person twin
share, with savings of up to $500 per couple
if booking before December 15.
For those driving through the Kimberley,
APT’s Wilderness Lodges provide the ideal
base from which to explore.
Perfectly placed in the key locations of
Purnululu National Park, Mitchell Plateau
and close to Bell Gorge, these secluded
lodges allow guests all the comforts of home
in remote locations.
Each of the lodge’s tented cabins boasts
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Piccaninny Creek

spacious ensuites with hot showers and a
private front deck. Guests will also enjoy
gourmet three-course dinners as well as
a hearty breakfast, with packed lunches
available on request at an additional cost.

GET A TASTE OF THE KIMBERLEY

Celebrity chef Jack Stein has once again
returned to Australia to film the sequel to his
endearing cooking and travel show, Born to
Cook: Jack Stein Downunder.
This time Jack heads to the remote
Kimberley in search of inspiration and
adventure, creating the perfect series for
anyone thinking about a trip north.
The six-part series sees Jack visit the
Kimberley’s famed locations while meeting
the locals, experiencing the wild landscapes
and sampling the native produce. His
encounters provide the perfect insight for
those looking to travel to the region or for
anyone looking for travel inspiration.
Jack cooks his way through Broome, which
is famous for its beaches and abundant sea
life, as well as a rich pearling history. He also
visits Lake Argyle, famous for a fish called the
Silver Cobbler and its population of 35,000
crocodiles, and then travels on to Kununurra,
the home of Chia growing in Australia
For those looking to follow in Jack’s
footsteps, APT’s 17-day ‘Cape Leveque and
Kimberley Complete’ itinerary covers his
tracks plus more.

Starting and finishing in Broome and
with stays in three Wilderness Lodges,
the itinerary includes exclusive Signature
Experiences such as sunset drinks
overlooking the Bungle Bungle Range,
Zebedee thermal hot springs at El Questro
and a helicopter flight over Mitchell Falls.
Prices start from $10,440 per person
twin share including a superdeal saving of
$2,400 per couple when booking before
December 15.
Or explore the region’s coast on the ‘Cape
Leveque with Kimberley Cruise’ tour. It is
priced from $11,890 per person including a
superdeal saving of $2,400 per couple when
booking before December 15.
■ aptouring.com.au
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What’s new
on Rottnest
Island?
KARMA SPA and Apothecary Massage Bar
has just opened its doors on Rottnest Island,
writes Debbie Sproule.
Located in the main settlement and
set inside a colonial-era island cottage, it
has an extensive spa menu with signature
treatments such as ‘Karma Surrender’ or
the ‘Be in the Moment’ massage designed
specifically for individual needs.
I was lucky to be invited for a night at the
Karma Rottnest Resort to experience one of
the many services on the spa’s menu.
After a consultation with my therapist,
Kristal, I sampled a heavenly one-hour full
body Swedish/Balinese style healing massage.
It was firm enough to give muscle relief
yet gentle enough to make me relax, switch
off and drift into my own little world. I felt
confident that Kristal had listened to my
needs and tailored the massage to help my
various ailments.
I was impressed to learn that the
therapists had worked with local artisans

to create a selection of spa products that
reflect the natural beauty of Rottnest and
its ocean surrounds. I also came away more
knowledgeable on the healing benefits of
magnesium, ever hopeful it will help my
dodgy shoulder.
When you visit Rottnest it is well worth
spending a few days there. This time I
stayed in a premium lakeside room at the
Karma Rottnest Resort and it’s the best
accommodation I’ve had over the years.
The stand out resort features for me were
the views of the lake, the friendly Quokkas
that hung out on my patio, the staff, the pool
and the laid back/chill feel. I was only there

one night and yet I came away feeling fully
recharged.
I explored the Island via the hop on/
off bus tour for just $20. The scenery is
stunning and the beaches are so pristine
and picturesque. The most popular beaches
for swimming are Little Salmon, Salmon,
Parakeet and Geordie Bay.
Other activities on the Island include the
nine-hole Karma Rottnest golf course, a
Segway tour, the train, gun and tunnel tour,
scenic flights, family fun park, just 4 fun aqua
park plus plenty of scenic tours and walks.
■ karmagroup.com/find-destination/karmaresorts/karma-rottnest/; rottnestisland.com

AMAZING DESTINATIONS. AMAZING EXPERIENCES.

We ’ll take you there.

Ask us about
our $50 gift card
incentive and
how you can earn
double rewards!

E A R LY B I R D O F F E R : S A V E 1 0 %

OUR BEST

SELLERS

With over 100 years of experience, we’re the Guided Holiday experts.
To start exploring more of this amazing continent, take advantage of our
10% Early Bird Offer* and book your dream holiday at unbeatable value.
OUTBACK ADVENTURE

15 DAYS - ADELAIDE
*$

Now $

5531

DARWIN

6145 per person twin share

PERFECT TASMANIA

12 DAYS - HOBART RETURN
*$

Now $

4842

5380 per person twin share

WESTERN WONDERLAND

Now $

16 DAYS - PERTH RETURN

5243* $5825 per person twin share

For more information call 1300 556 100, visit aatkings.com or contact your local Sales Manager.
*Terms & Conditions apply. Offer applies to selected Australian Guided Holidays when you book and pay by 31 January 2019. Visit aatkings.com/booking-conditions
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Milford Sound

Inspiring fulfils what you’re desiring
THIRTEEN HAND-CRAFTED itineraries across
Australasia encompass the new 2019/2020
Inspiring Journeys brochure.
Four new immersive, boutique tours are
included in the brochure, which features Lake
Wanaka in Otago on its cover. The luxury
small group trips range from five to 22 days.
“By expanding our Australian offering,
we can now provide guests with our most
extensive boutique luxury travel collection
to date,” said Hans Belle, Managing Director
of AAT Kings.
No more than 20 travellers (no children
under the age of 12) will make up each
group and an expert Journey Director will
Fraser Island
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take care of everything, allowing guests to
truly ‘Discover, Explore, Immerse and Relax’.
The dramatic landscapes of the Red
Centre take centre stage in ‘The Ultimate
Territory Adventure in Style’. Across 10 days
guests will explore Kakadu’s ancient gorges,
wetlands and wildlife before flying to Uluru
and the domes of Kata Tjuta.
The new seven-day ‘Tasmania’s Footsteps
and Trails’ itinerary will see clients discover
Hobart’s Museum of Old and New Art
(MONA), Bruny Island and Wineglass Bay.
They will also take part in an Aboriginal
guided walk around the natural landscape of
the Bay of Fires and Mt. William areas, which
will provide them with in-depth cultural
insights into the area.
Those seeking relaxation can indulge
in the beach culture and lifestyle of
Southern Queensland on the new eightday ‘The Uncharted Coast’. The tour starts
at the luxurious Spicers Hidden Vale before
travelling to the internationally renowned
coastal towns of Byron Bay and Noosa.
Clients will have no shortage of activities
to choose from in Western Australia on the
seven-day ‘A Journey to the West’. Visits
include the award-winning vineyards of
surﬁng mecca Margaret River, the endearing
native quokkas on Rottnest Island and
the laid-back, historic cities of Perth and
Fremantle.

From the vistas of Mt. Cook through to
Milford Sound, ‘The Southern Drift’ is a 12day tour which will see guests venture into
the South Island of New Zealand.
Travelling from Wellington to Auckland,
‘The Endless Shores’ will reveal some of
the country’s natural wonders, from the
luminous glow of Waitomo to the fantasyland of ‘the Shire’ on an 11-day exploration.
“With the new standout brochure cover,
our agent partners can share the unsurpassed
beauty of Australia and New Zealand
with clients looking for a more specialised
boutique travel experience or a first-timer
that wants to experience these unique and
vibrant countries in style,” added Belle.
■ inspiringjourneys.com

GIFT CARD GIVEAWAY
AAT Kings has announced its ultimate
gift card giveaway. Agents who book
any AAT Kings operated Guided
Holiday or Inspiring Journey between
now and February 28, 2019, will earn
a $50 gift card per booking.
For double rewards, agents can
earn a $100 voucher for bookings
made to Tasmania or New Zealand,
departing prior to March 31.

VIETNAM & CAMBODIA

RIVER CRUISING
2019

The Travelmarvel Difference. Why book with us?
For you
ü VIP Partner Program Benefits – agency and consultants rewards
ü Dedicated Business Development Manager

For your clients
ü Traveller Club Loyalty Benefits
ü Seven-night Mekong River cruise aboard the elegant colonial-meets-

contemporary RV La Marguerite, with exceptional facilities- Over 80%
of cabins feature a private balcony
ü Dedicated Travelmarvel Tour Director with you throughout your
entire journey
ü Key sightseeing with local guides including World Heritage-listed
Angkor Archaeological Park
ü All transfers, tipping, port charges and most meals are included
ü International wine, local beer and spirits included with lunch and
dinner on board your cruise
ü Experience authentic Vietnam & Cambodia with the Asia
cruising experts
ü Travel with an Australian owned and operated company

ASK ABOUT OUR FLY FREE DEALS*

FOR MORE INFORMATION CONTACT YOUR TRAVELMARVEL BDM
OR INSIDE SALES ON 1300 668 298
*Conditions apply. SEE: travelmarvel.com.au/specialdeals for full conditions. Australian Pacific Touring Pty Ltd. ABN 44 004 684 619. ATAS accreditation #A10825. TM4931

A private slice of serenity.
In a city that never sleeps.

oneandonlyresorts.com/dubai

