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EXPERIENCE THE 
VIKING DIFFERENCE

ENJOY, IT’S ALL INCLUDED

A VIKING CRUISE MEANS:

/  NO KIDS

/  NO CASINOS

/  NO UMBRELLA DRINKS

/  NO PHOTOGRAPHERS

/  NO CHARGE FOR WI-FI

/  NO INSIDE STATEROOMS

/  NO CHARGE FOR  
SELF-SERVICE LAUNDRY

/  NO ENTRANCE FEE FOR THE SPA

/  NO CHARGE FOR SPECIALTY DINING

/  NO FORMAL NIGHTS, BUTLERS  
OR WHITE GLOVES

/ NO NCFs (Non-commissionable fees)

Viking’s state-of-the-art small ships are designed to take you right into 

the heart of each destination, and with fewer sea days and more time 

in port, you can immerse yourself in the locations that you love for 

longer. 

Onboard, discover serene Scandinavian-inspired spaces filled with 

natural light. Each stateroom is beautiful, functional and complete with 

a veranda, ensuring guests are always treated to an exceptional view. 

When it comes to dining, all onboard meals are carefully prepared 

using only the freshest ingredients. Enjoy a vast selection of local and 

international dishes, whether you’re eating in the main restaurant or  

al fresco on the Aquavit Terrace. 

Aquavit Terrace

Nordic Spa

•  Private Veranda stateroom with  
king-size bed

•  Shore excursion in every port

•  Onboard meals and beverages; including 
wine, beer and soft drinks

•  Complimentary 24-hour room service

•  Choice of 8 dining venues – no charge for 
specialty dining

•  Specialty coffee, tea and bottled water 
any time

•  Nordic spa facilities including sauna, 
hydrotherapy pool and Snow Grotto

•  Unlimited Wi-Fi

•  All onboard tipping and gratuities

•  All port charges and government taxes

•  Culture Curriculum: lectures on or 
performances of music, art, cooking, 
dance and history

•  No credit card surcharges
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PLUS: AGENT INCENTIVES, THE NTIA’S AND WHAT THE NDC MEANS FOR YOU

A $40,000  
WORLD TOUR!  
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2019 EUROPE RIVER CRUISING. SAVE UP TO $3,000* PER COUPLE.
If you want to see the world, cruise down its legendary rivers. If you want to see more of the world,   

look no further than Avalon Waterways. 

We’ve mastered the art of blending luxury with comfort, blurring the line between outside and in. 
Our Suite Ships feature one-of-a-kind Panorama Suites, with the widest opening windows in river cruising,  

the industry’s only Open-Air BalconySM, and beds facing the incredible views.

 It’s relaxed luxury cruising, your way.

Luxurious  
accommodations

All meals  
on board

Beer & wine with  
lunch & dinner

Choice of daily  
sightseeing

Plenty of free time for 
independent adventures

For more information or to book:

CALL 1300 230 234
Visit avalonwaterways.com.au or see your local travel agent

BALKAN DISCOVERY
10 days Budapest to Bucharest

WAS $5,329  NOW FROM $4,579*

(per person, based 03/09/19 departure, Cat D)

BUCHAREST

OLTENITA

Danube
River

IRON GATES

VIDIN

BELGRADE

MOHÁCS

BUDAPEST

ROUSSE

ARBANASSI

NIKOPOL

VELIKO TÂRNOVO

PÉCS

BELOGRADCHIK

BULGARIA

ROMANIAHUNGARY

SERBIA

CETATE

2

6

DONJI MILANOVAC
LEPENSKI VIR

ADD TRANSYLVANIA TO YOUR HOLIDAY

1

GERMANY

ZÜRICH

STRASBOURG

COLOGNE

Alsace

HEIDELBERG

Rhine River

Black Forest

MAINZ

7

Rhine Gorge

Neckar River

BREISACH

FRANCE

AMSTERDAM

KOBLENZ

RÜDESHEIM

BASEL

SWITZERLAND

HOLLAND

COLMAR

LUDWIGSHAFEN(Cruise WZA only)

ADD LUCERNE

ADD LUCERNE & LAKE COMO

ADD PARIS & LONDON

ROMANTIC RHINE
8 days Basel to Amsterdam

WAS $4,012  NOW FROM $2,512*

(per person, based on 02/11/19 departure, Cat E)

NEVER UNDERESTIMATE A
ROOM WITH A VIEW

SAVE 
$750

SAVE 
$1,500

*Terms & Conditions apply

190118_AW19_RiverCruising_TTalk_210x297mm.indd   1 21/1/19   3:55 pm



2019 EUROPE RIVER CRUISING. SAVE UP TO $3,000* PER COUPLE.
If you want to see the world, cruise down its legendary rivers. If you want to see more of the world,   

look no further than Avalon Waterways. 

We’ve mastered the art of blending luxury with comfort, blurring the line between outside and in. 
Our Suite Ships feature one-of-a-kind Panorama Suites, with the widest opening windows in river cruising,  

the industry’s only Open-Air BalconySM, and beds facing the incredible views.

 It’s relaxed luxury cruising, your way.

Luxurious  
accommodations

All meals  
on board

Beer & wine with  
lunch & dinner

Choice of daily  
sightseeing

Plenty of free time for 
independent adventures

For more information or to book:

CALL 1300 230 234
Visit avalonwaterways.com.au or see your local travel agent

BALKAN DISCOVERY
10 days Budapest to Bucharest

WAS $5,329  NOW FROM $4,579*

(per person, based 03/09/19 departure, Cat D)

BUCHAREST

OLTENITA

Danube
River

IRON GATES

VIDIN

BELGRADE

MOHÁCS

BUDAPEST

ROUSSE

ARBANASSI

NIKOPOL

VELIKO TÂRNOVO

PÉCS

BELOGRADCHIK

BULGARIA

ROMANIAHUNGARY

SERBIA

CETATE

2

6

DONJI MILANOVAC
LEPENSKI VIR

ADD TRANSYLVANIA TO YOUR HOLIDAY

1

GERMANY

ZÜRICH

STRASBOURG

COLOGNE

Alsace

HEIDELBERG

Rhine River

Black Forest

MAINZ

7

Rhine Gorge

Neckar River

BREISACH

FRANCE

AMSTERDAM

KOBLENZ

RÜDESHEIM

BASEL

SWITZERLAND

HOLLAND

COLMAR

LUDWIGSHAFEN(Cruise WZA only)

ADD LUCERNE

ADD LUCERNE & LAKE COMO

ADD PARIS & LONDON

ROMANTIC RHINE
8 days Basel to Amsterdam

WAS $4,012  NOW FROM $2,512*

(per person, based on 02/11/19 departure, Cat E)

NEVER UNDERESTIMATE A
ROOM WITH A VIEW

SAVE 
$750

SAVE 
$1,500

*Terms & Conditions apply

190118_AW19_RiverCruising_TTalk_210x297mm.indd   1 21/1/19   3:55 pm



LET US TAKE YOU CLOSER TO THE 
UNSPOILT BEAUTY OF THE KIMBERLEY

DISCOVER OUR
FINAL FRONTIER

All Fares are in AUD, per guest, based on double-occupancy on voyage 9907 and include return Economy Class Air and Last Minute Savings. Promotional Business Class Air rate based on select 
Australian gateways only. Offer applies to new bookings made between 1 December 2018 and 31 January 2019. Promotional air offer is valid only for guests from Australia. A non-use Air credit 
in the amount of AU$750 per person is available. Last Minute Savings: valid on new, individual bookings made between 16 January 2019 and 15 March 2019. Guests benefit from a one-category 
suite upgrade (up to Vista on Silver Discoverer), and a US$1,000 onboard credit per suite. Further US$500 credit applied if suite upgrade is not available. 50% deposit of the total booking cost is 
required within two (2) days of booking. Full payment is due no later than 120 days prior to departure. Bonus savings offer: valid on new, individual bookings made between 4 January 2019 and  
28 February 2019. Guest benefits from extra savings, between 4 January 2019 and 31 March 2020. Guest is eligible for up to AU$350 savings per guest with a maximum of AU$700 savings per 
double occupancy suite. Savings amount varies by voyage. Savings applied to cruise fare at checkout. All fares, savings, offers, programmes and itineraries are subject to change without notice. 
Additional restrictions may apply. Silversea reserves the right to correct any errors or omissions. Visit silversea.com for full offer details and complete Terms and Conditions.

King George Falls Zodiac® Excursion

ANCIENT TERRITORY
Experience the Kimberley regions’ most spectacular 
time of year. Enjoy exhilarating Zodiac® rides 
through narrow creeks and untamed wilderness to 
explore authentic Australian environments. Learn 
about the history, geology, wildlife, and botany of 
this spectacular region in presentations offered by 
your professional onboard Expedition Team.

All-inclusive fly/cruise packages with transfers 
starting from au$10,100 per person.

SILVERSEA EXPEDITION  
ALL-INCLUSIVE LIFESTYLE

Complimentary Bungle Bungle 
Flightseeing Tour

Intimate ship for only 116 guests 
with 12 Zodiacs®

The best crew-to-guest ratio in 
expedition cruising

Butler service in every suite 

Complimentary Champagne, wines, 
beers, and spirits served throughout

Complimentary onboard enrichment 
lectures and daily Zodiac® tours led 
by expert expedition team members

Single supplements available  
from 25%

TO BOOK YOUR SILVERSEA EXPEDITION CONTACT SILVERSEA ON +61 2 9255 0600, 1300 306 872 OR AT APRES@SILVERSEA.COM

KIMBERLEY FLY/CRUISE PACKAGES 

Complimentary economy class 
air roundtrip, or upgrade to 
business from au$1,398pp

Complimentary 
transfers between 
airport and ship

LAST MINUTE SAVINGS (LMS)

Limited time one category 
upgrade and us$1,000 
shipboard credit

BONUS SAVINGS ($)

Bonus savings of up to  
au$700 per double occupancy 
suite on all sailings above

Onboard Pool, Silver Discoverer

10 DAY VOYAGES BETWEEN BROOME & DARWIN

VOYAGE DEPARTURE AIR OFFER $ LMS

9907 05 Apr 2019

9908 15 Apr 2019

9909 25 Apr 2019

9910 05 May 2019

9911 15 May 2019

9912 25 May 2019

9913 04 Jun 2019

9914 14 Jun 2019

Buccaneer Archipelago Region

King George River Region

Hunter River Region

Wyndham

Saumlaki

Broome

Darwin
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AGENTtalk

PRINCESS CRUISES is giving agents the 
chance to experience the best of cruise and 
cuisine by winning ‘The Ultimate Culinary 
Adventure’ for two.

Until February 28, agents registered with 
Princess Academy who make an eligible 
booking will receive an entry to be in the 
draw to win:

•  Two nights’ accommodation in Los 
Angeles for two, including dinner 
reservations at Chef Curtis Stone’s multi 
award-winning restaurant, Gwen

•  A seven-night Alaska cruise for two 
onboard the newly-refreshed Ruby 
Princess. Staying in a mini-suite, 

guests will sail the Inside Passage and 
experience the World Heritage listed 
Glacier Bay National Park

•  Dinner for two at Curtis Stone’s restaurant 
SHARE onboard Ruby Princess, featuring 
new menu items 

•  $500 onboard credit to spend on shore 
excursions in Alaska

•  $4,000 EZair credit to cover flights.

“We’re thrilled to be giving our agents 
the chance to win this once in a lifetime 
experience,” said Nick Ferguson, Sales and 
Marketing Director, Princess Cruises.  

“We’re gearing up for our biggest 
Australian and New Zealand season in 

history and are offering great incentives over 
WAVE with our 3 For Free campaign. Agents 
are in with a great chance as each booking 
made increases the possibility of winning.”

Ruby Princess will make her maiden arrival 
in Australia in October for the line’s biggest 
ever Australian and New Zealand season.

To enter, agents need to be registered 
with Princess Academy and make an eligible 
booking over the competition period. Each 
booking counts as one entry and the winner 
will be drawn at random on March 18. 
■ For full competition information and 
terms and competitions, visit:
onesourcecruises.com

ROYAL REWARD FROM PRINCESS

COSTSAVER HAS launched its first global 
familiarisation trip, giving agents the chance 
to experience its inaugural Asia program.

The Costsaver Clique Top Achievers 
Trip departs in May and will visit Vietnam, 
offering agents the chance to trial the 
company’s ‘Essentials by Us, Tailored by You’ 
concept firsthand.  

“Our Costsaver program for 2019 is 
already proving a winning formula for 
agents, opening up touring to a whole new 
audience,” said Gavin Tollman, Costsaver’s 
Global CEO. 

“Thanks to the trade who have embraced 
the Costsaver concept and our ‘Ready to 
Go’ rate, sales are already 30 per cent up to 
date year on year, with a highly successful 
expansion across Europe, North Africa, USA, 
Canada and South America.”

Trip highlights will include Ha Long Bay, 
the buzz and excitement of Ho Chi Minh City 
and the ancient trading town of Hoi An on 
the country’s central coast.

To qualify, agencies need to have as many 
guests as possible booked (and paid for) on 
Costsaver’s value tours by March 31, with 

a minimum of four passengers on the new 
Asia portfolio. Winners will be announced on 
April 1.

Costsaver’s new Asia program started in 
January and serves seven countries – Japan, 
China, Thailand, Vietnam, Cambodia, India 
and Hong Kong – from $206 per day; up 
to 30 per cent less than the cost of fully 
independent travel.

“As a sign of our appreciation to our top 
performing agents and to equip them with 
the tools to sell even more Costsaver across 
the year ahead, we are offering an amazing 
opportunity to be part of the Costsaver 
Clique and experience one of our brand new 
Asia tours firsthand,” added Tollman.
■ costsavertour.com

Get with the  
Asia program

Ha Long Bay

Golden 
chance to  
see India 
LUXURY GOLD is running a new sales 
incentive allowing top selling agents 
and a guest to experience India.

Winners will have the opportunity 
to experience either a 13-day 
‘Imperial Rajasthan’ or eight-day 
‘Essence of India’ journey.

The itineraries also include VIP 
experiences such as the opportunity 
to walk through a village in the 
shadow of the Taj Mahal with 
one of the local villagers. Money 
generated from the local visit is 
used for sanitation in the village and 
education for women. 

To qualify, agents must sell a 
minimum of 15 guests on any India, 
Sri Lanka, Nepal and Bhutan Luxury 
Gold 2019 trip before May 31. Terms 
and conditions apply.
■ luxurygoldvacations.com



AGENTtalk

ROYAL REWARD FROM PRINCESS AGENTS WHO book any AAT Kings-operated 
Guided Holiday or Inspiring Journey before 
February 28 can earn a $50 gift card per 
booking.

In a bonus offer, agents can earn a $100 
voucher for bookings made to Tasmania or 
New Zealand, departing prior to March 31.

Itineraries include ‘Tasmanian Wonders’, a 
10-day Guided Holiday that offers the ideal 
introduction to the island state. Guests will 
enjoy the rich convict history and gourmet 
artisan produce, or step back in time at Port 
Arthur and visit Cradle Mountain and the 
Tarkine Wilderness.

For those looking for a longer escape 
across the Tasman Sea, the 18-day ‘Best of 
New Zealand’ tour offers the white beaches 
of the North Island, the snow-capped peaks 
of the South and Maori culture in Rotorua. 
■ aatkings.com

RCL CRUISES has launched its biggest consultant incentive 
offer yet.

‘Summer of Consultant Rewards’ enables agents to earn 
points on every new, fully-deposited booking made on any Royal Caribbean, Celebrity 
Cruises and Azamara Club Cruises sailings until March 31.

Points can be redeemed on a range of e-gift cards from top lifestyle retailers, including 
Banyan Tree Hotels & Resorts, David Jones, Myer and Kathmandu.

Participating stores and properties are featured on the cruise line’s dedicated ‘Summer 
of Consultant Rewards’ website and are tiered according to the brand and category of 
stateroom booked. 

Top selling agents can also enter the draw to win one of three cruise prizes over the 
season on ships like Ovation of the Seas, Celebrity Eclipse and Azamara Pursuit, which will 
be announced at the end of the incentive period.

“We are thrilled to kick off wave season with this incredible incentive program for 
our talented retail agents and to show them our immense appreciation for their never-
ending hard work and support,” said Jason Triebel, Director of Sales, Royal Caribbean 
Cruises Australia and New Zealand.
■ Visit ClubRoyal.com.au to register.

NEW TRADE 
INCENTIVES 
ANNOUNCED

PROMOTION IS A 
CARIBBEAN QUEEN

TRAFALGAR HAS announced its annual agent incentive trip, 
Acclaim, will visit Africa in 2019. 

The 10-day trip will start in Cape Town, with the winners 
experiencing highlights from the company’s top selling 
‘Essence of South Africa’ trip. 

Highlights include ascending Table Mountain and 
exploring Cape Peninsula, from trendy Camps Bay to Cape 
Point to the penguins of Boulder’s Beach. Agents will also 
experience an exclusive ‘Be My Guest’ lunch with a family in 
their 18th century home in the Cape Winelands. 

“We are agents first and we recognise the importance 
of providing our valued partners with an opportunity 
to experience first-hand the incredible experiences and 
moments that Trafalgar offers their customers as well as our 
brand innovation,” said Gavin Tollman, CEO of Trafalgar.

“Africa sits very high on many people’s wish list, but until 
you go there, you don’t really understand how it’s going to 
change you.”

Agents will receive one point for every guest booked on 
a 2019 Trafalgar trip until June 15. Winners will be the top 
30 agents with the most guests booked on any Trafalgar trip 
globally.

To qualify, agents must book a minimum of four guests 
from Trafalgar’s Africa brochure for travel in 2019. There will 
also be three wildcards included on the trip.

“The greatest excitement I have is to give our travel 
partners the opportunity to encounter this special country 
in our own local and unique way. We are pulling out all the 
stops.” added Tolman.
■ trafalgar.com

Agent acclaim  
for Africa
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CLUB MED has announced the five agents who have each won a $100 voucher for 
completing their annual ‘Tell us what you really think’ survey.

Some 1,190 Australasian agents completed the survey, a massive increase of 253 per cent 
on last year.

The survey reveals that 95 per cent of respondents think all-inclusive is the best feature 
of Club Med Resorts, 72 per cent that activities are the best feature and 70 per cent the Kids 
club.  

The winners were: Joanne Haseler, Flight Centre Warringah Mall (NSW); Cherie Horley, Phil 
Hoffmann Travel (SA); Belle Grono from italktravel & cruise Rutherford (NSW); Christine Balch 
from Hawthorn Travel (VIC) and Paul O’Neill from Helloworld Travel Geelong West (VIC).
■ clubmedta.com.au

SURVEY SAYS YOU WIN $100

APT HAS launched a new agent website 
with an accompanying prize draw to 
win vouchers worth $500.

ATG Connect offers access to 
customisable and downloadable 
marketing material and event 
invitations, real-time sales tracking and 
access to online bookings. 

“We are thrilled to launch ATG 
Connect to our trade partners, offering 
all the assets needed to grow your 
market share and exceed those sales 
goals is now as simple as login in,” said 
Susan Haberle, Head of Sales ATG.

“Giving agents the autonomy to 
access and download marketing 
materials, increase training and track 
sales is just the first phase of the site 
and we look forward to developing it 
further in phase two.”

Agents who create a new login by 
February 28 will to go into a draw to 
win one of 10 vouchers worth $500 
each.
■ atgconnect.com.au

Log in to 
prize draw

CONSTELLATION JOURNEYS is offering 
you the chance to win the trip of 
a lifetime as part of its 2019 agent 
incentive. 

The company has reserved two 
superior class seats (total value $43,800) 
for one agent plus a companion onboard 
its 20-day ‘Around the World’ tour 
departing Sydney on September 30. 

The fully-inclusive luxury tour travelling by 
privately chartered Qantas 747 visits Seoul, 
Jerusalem, Valletta, Barcelona, Cartagena, 
Cusco, Machu Picchu and Easter Island.  

All travel, premium accommodation, 
transfers, a comprehensive sightseeing 
program, meals and beverages (wine, beer, 
soft drinks), taxes and tipping are included 
in package pricing.

Entry is open to Australasian agents who 
make a booking before March 8 and whose 
clients make final payment for the ‘Around the 
World Tour’ departing on September 30. 

After making a booking, entrants must 
also describe in 25 words or less why they 
wish to join the tour. Entries will be judged on 
creativity and originality. 

Judging will take place on May 31 and full 
competition conditions are outlined on the 
incentive flyer available from Constellation 
Journeys e-mail: info@constellationjourneys.
com.au

Following the success of its first ‘Around 
the World’ tour in 2018, the company’s 2019 
luxury charter adventure is already in strong 
demand with more than 50 per cent of seats 
now booked.

Founded by travel industry veteran 
Dan Kotzmann (pictured centre left), the 
Melbourne-based company offers all-
inclusive, luxury touring by private charter to 
global destinations. Kotzmann and his team 
personally escort guests on tours.

“We are absolutely delighted with the 
response to our unique product offering and 
thrilled that many of our inaugural tour guests 
have already made reservations for 2019,” said 
Kotzmann.
■ For tour itinerary, visit 
constellationjourneys.com.au

WIN A $43,000 TRIP  
AROUND THE WORLD

AGENTtalk
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 abercrombiekent.com.au

CRUISE THE KIMBERLEY
IN TRUE LUXURY

Experience one of the world’s last great wildernesses in incomparable A&K style. 

Broome to Darwin | 13 days | 20 June – 2 July 2019 | From $18,295pp to $49,995pp

One Departure Only | Limited to 150 Guests | To book, call 1300 851 800.

Zodiac adventures and helicopter fl ights

Flightseeing over the Bungle Bungles

‘La Laperouse’ – all new, all luxury, all inclusive
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AGENTtalk: Famil Review

I LOVE what Crooked Compass do with their 
itineraries, so although I didn’t know a lot 
about the destination, I knew it would be an 
amazing experience.  

We began our tour in the nation’s capital 
city, Tblisi, where we had plenty of time to 
explore the cobblestoned old town. 

The city has a long and complicated 
history, thanks to periods of both Persian 
and Russian rule. Many changes have 
taken place since Georgia obtained its 
independence from the former Soviet Union, 
with the result that it has the feeling of two 
different cities rolled into one.  

On one hand, you have amazing modern 
architecture and high-end shopping that’s 
worthy of Paris or Milan, but there’s also the 

Why I’ve got 
Georgia on 
my mind
Georgia is tipped to become the next big thing for 
travellers, thanks to its varied landscapes, friendly people 
and rich culture. DI YATES from TravelManagers went on a 
walking tour of the country with Crooked Compass. 

historic part of the city with its beautiful 
multi-coloured terraced houses that ooze 
charm and character.

One of the oldest landmarks in the city 
is reached by cable car: the fourth century 
Narikala Fortress. It’s a great spot for a bird’s-
eye perspective of the city, after which you 
can walk back down the hill via the historic, 
domed sulphur baths.  

The city’s name actually means ‘warm 
place’, thanks to the mineral-rich waters that 
flow from under the ground and taking the 
waters is considered an essential activity for 
any visitor.

After two days in Tbilisi, we headed west 
towards Georgia’s third-largest city, Kutaisi, 
stopping en-route at Mtskheta, which is 
considered the religious centre of the country. 

Its history stretches back 3,000 years and 
includes several UNESCO World Heritage 
Sites, including the sixth century Jvari Church 
and 11th century Svetitskhoveli Cathedral.  

It’s amazing to see the landscape change 
along the way: the cool springs, green fields 
and beautiful gardens of East Georgia give 
way to a dramatic, mountainous landscape 
as you travel west into Imereti Province.

One of the highlights of this region is 
a hike through Okatse Canyon, with its 
700-metre suspended walkway that projects 
from the walls of the canyon and culminates 
in a viewing platform that hangs right out 
over the middle of the chasm.  

It’s a great introduction to the serious 
hiking part of the itinerary: the Svaneti region 
is home to Georgia’s highest mountains and 
its most abiding ancient traditions.   

Your route will take you through fantastic 
mountain scenery, past glaciers and ancient 
stone watch houses and across colourful 
wildflower meadows.  

Crooked Compass tours are designed 
to offer small group, culturally-immersive 
experiences, allowing participants to stay 
in boutique hotels and family-owned 
guesthouses.  

It comes as a treat to have to switch off 
from modern communication in the more 
remote villages visited, where power supply 
is restricted to certain times of the day.

An exploration of the local markets will 
yield fresh produce such as home-made 
cheeses, breads and pickled vegetables, and 
you can pick up local, hand-made souvenirs 
such as sheepskin hats, woven rugs and 
hand-knitted slippers and gloves.  

Georgia is a wonderful destination that’s 
sure to be on the radar soon for many 
travellers, especially those who are looking 
for a different experience from the normal 
European vacation.
■ travelmanagers.com.au; crooked-compass.com

 Di Yates with 
local guide Zeru in 

Nanuli’s Guesthouse

Beverley Burt and Di Yates (centre) with 

one of the local bakers

The village of 
Ushguli, a UNESCO 
World Heritage Site



MADAGASCAR HAS always made me think 
of tropical rainforests, lush greenery and 
exotic wildlife. 

Its mystery and isolation made it 
somewhere I was incredibly curious to 
explore. When I heard that Bench Africa 
were taking a group of agents to experience 
that beauty for themselves, I knew that was 
my now or never moment. 

My “one day” dream was about to 
become a reality. I boarded my flight with an 
open mind and I let Madagascar show me 
what it was all about.

Antananarivo, widely known as Tana, is a 
bustling city – a hive of markets selling clothes, 
fruit, meat, electricals, spare parts, shoes and 
anything else you could imagine. Children 
played, kicking balls across the street in front 
of us as we made our way along the road.

Leaving the city behind, the real allure of 
the wilderness was revealed. The country 
has been largely cleared of rainforest, sadly, 
but the scenery was far from dull. 

Rice paddies were stacked on every hill, 
next to smouldering farmland, preparing 
the soil for new crops. Huts and brick houses 
were scattered along the countryside. 
Zebu pulled wooden carts up the winding 
roads alongside us, while women walking 
barefoot balanced baskets on their heads. 

Arriving into the rainforest quite literally 
took my breath away. High on the mountain, 
we surveyed the immense jungle, watching 
clouds and mist hang over the canopy.

Among hundreds of lizards, snakes and 
beetles, many colourful chameleons were 
scattered around the dense rainforest. With 
their curled tails and extraordinary ability to 
camouflage, it was such a thrill to spot them 
in the wild. 

We spent mornings hiking and tracking 
lemurs, watching them swing between tall 
trees over our heads in awe. Ring-tailed 
lemurs frolicked about the branches, 
carrying babies on their back, with their 
distinctive black and white tails hanging 
almost within arm’s reach.

The Indri-Indri, (meaning “look, there!” 
in Malagasy) are the largest living lemur, 
and they do not survive in captivity. It was 
remarkable to be standing beneath them, 
watching their babies climb and jump, 
knowing there was nowhere else in the 
world we could watch the Indri play. 

Our big orange bus drove through many 
villages and we waved to all the people 
busy about their day. They would look up, 
cracking huge grins and wave back with 
such spirit that kept us smiling long after 
they were gone.

AGENTtalk: Famil Review

A recent famil to Africa proved a life-changing 
experience for DEANNE McDONALD from  
Flight Centre Newton in South Australia.
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The children, often working hard, would 
stare at us with wide-eyed curiosity. Some 
would run towards us, waving and beaming. 
Others would stare, unblinking, watching 
our every move.

The warmth of the Malagasy people will 
stay with me forever. There is something 
incredible about meeting people who have 
so little and seeing how happy they are. 

As I boarded my flight to depart, I knew 
that I was a different person to the one that 
landed 10 days ago. The thing about travel is 
that it grounds you… it makes you appreciate 
the simple things and smile – because you’ve 
realised just how lucky you are.
■ benchafrica.com

Just mad  
about this place Above left: Deanne McDonald  

with furry friend
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A GROUP of agents have enjoyed a week-
long winter famil to Switzerland as part 
of the 2018 Swiss Travel Pass SuperStar 
Program.

The 10 winners sampled a series of 
trains, cable cars, boat rides and bus rides 

while enjoying the famous alpine scenery.
Starting in Zurich, tour highlights 

included dining at the world’s first 
vegetarian restaurant, Haus Hiltl, a 
decadent fondue dinner and Christmas 
light show at the Illuminarium Fondue 

TRAVEL ASSOCIATES members have 
experienced the eight-day ‘Delightful 
Danube’ itinerary from Passau to Budapest 
with Uniworld.

The S.S. Beatrice surpassed all expectations 
of those who attended the famil as they 
sailed the Danube River visiting Regensburg, 
Passau, Melk, the Wachau Valley and Vienna 
before eventually ending in Budapest.

The advisers immersed themselves in 
all the onboard activities from the farm-
to-table dining experiences in Mozart’s 
restaurant and the Chef’s Dinner in Max’s 
to enjoying the evening entertainment in 
Wolfgang’s Lounge.

During the trip, there was an abundance 
of activities that everyone took advantage 
of, including visiting the BMW Factory, a 

Wishing on a superstar Palace and visiting the famous Christmas 
House in Basel by Johann Wanner.

The group also took in some fine art 
at the Kuntsmuseum Basel, attended 
Switzerland’s largest Christmas market in 
Basel, ascended Mount Pilatus and explored 
the historical city of Lucerne. 

From here, agents embarked on the 
panoramic Luzern-Interlaken Express (part 
of the Grand Train Tour of Switzerland), 
visited Jungfraujoch, jumped on the 
panoramic GoldenPass Line to Montreux 
and explored the city’s Christmas markets.

Next up, the group discovered 
Hinterdorf, the oldest part of Zermatt 
village, rode up to Gornergrat and 
Matterhorn Glacier Paradise and then 
checked out the new Glacier Express 
Excellence Class before journeying to Brig 
on the Glacier Express. The group also 
enjoyed an international gala night in 
Zermatt with other agents from around the 
world.

The Swiss Travel Pass SuperStar Program 
is a joint initiative between the Swiss Travel 
System, Switzerland Tourism and Rail 
Europe. 

It equips agents with useful information 
about travelling around Switzerland, the 
benefits of Swiss Travel Pass as well as the 
many journeys around the country. Updates 
on new and improved products are also 
provided in the program.

AGENTtalk: Famils

DELIGHTED WITH 
THE DANUBE

Bavarian river bike ride, visiting the Melk 
Abbey and a panoramic tour of Vienna 
including the legendary Opera House and St 
Stephen’s Cathedral.

A number of the group also experienced 
a stopover at the impressive Atlantis, The 
Palm, Dubai on their return to Australia 
including spa experiences, hosted meals and 
leisure time at Aquaventure Waterpark.
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AGENTtalk: Famils

SOME OF Bali’s luxury hotels opened their 
doors to six agents from Travellers Choice on 
a famil hosted by Viva! Holidays and Garuda 
Indonesia.

The agents were treated to two nights at 
the Double-Six Luxury Hotel in Seminyak 
and the Radisson Blu in Uluwatu.

“The service at the Double-Six was next 
level,” said Aiofe Murphy from Northern 
Beaches Travel & Cruise in Western Australia. 
“There was nothing the staff wouldn’t do for 

you and the rooms were massive.”
The group then slowed down the pace 

at the Radisson Blu, which is located in the 
quieter region of Uluwatu with its collection 
of small cafes, boutiques and spas. 

The agents also enjoyed a luxury 
catamaran evening cruise onboard the 
Aristocat and relaxed at the popular Finns 
Beach Club in Canggu.

“Being able to spend a couple of days 
at each hotel has allowed us to experience 

LIFE OF LUXURY

them as a guest rather than an agent and I 
can now confidently pass this knowledge 
onto my clients, which is really what it’s all 
about,” said Sky Gander from Tewantin Travel 
in Queensland.

Meanwhile, eight Travellers Choice agents 
also embarked on an exclusive tour of the Cook 
Island’s fascinating history and culture.

The educational trip was hosted by All 
About Travel and Air New Zealand, which flew 
the group on its direct Boeing 777 service 
between Sydney and Rarotonga.

The itinerary covered all of the Cook Islands’ 
most popular activities, such as snorkelling 
in Aitutaki’s pristine lagoon and cruising to 
marine reserve areas to swim with tropical 
fish. 

For Marita Behrendorff, owner of Aspire 
Travel & Cruise in Maryborough in Queensland, 
one of the highlights was a visit to the 
Muri Night Markets, where locals showcase 
the island’s best handmade crafts and an 
extraordinary range of fresh produce. 

“I am usually restrained when it comes to 
buffet-style dining, but there were so many 
different types of food and salads that I had to 
try them all,” said Marita.

Agents were also treated to a 4WD safari 
tour of Rarotonga, which took them into rural 
parts of the island, where they learned about 
the Cook Islands’ colourful history and took in 
some mountain vistas.

Agents and hosts relaxing in Bali

#GoByCamper

Campervan. 4WD. Car Rentals

Head to the Northern 
Territory for an amazing 
camper holiday
Whether you’re a family looking for 
variety, a young couple looking for 
adventure or an older couple looking  
to travel at your own pace, the Northern 
Territory will give you lasting memories 
you won’t find anywhere else.

Not only is it amazingly vibrant, but  
also incredibly diverse with experiences 
to suit every age and budget.

Britz has a range of 2WD and 4WD 
campers giving you freedom to  
explore the magical top end.

Britz branches are in Darwin and  
Alice Springs.

Contact us or your travel agent for  
our DO THE NT specials on  
1800 331 454 or britz.com.au

BRI0725_Update Britz Travel Talk_4WD_185x130mm.indd   1 23/1/19   12:26 pm
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INDUSTRY GUESTS were inspired by an address 
from a special visitor during a ‘thank you’ event 
hosted by South African Airways (SAA) in 
Melbourne recently.

Peter Michael Sewakiryanga runs an 
orphanage in Uganda and travelled to Australia 
with the help of the organisation Droplets 
in a Stream, (DIAS), SAA and Virgin Australia, 
bringing two children for life changing surgery.

The children, three-year-old Shamirah and 
10-year-old Benson, underwent surgery at John 
Hunter Hospital in Newcastle and The Mater in 
Brisbane before returning to Uganda.

“We are truly grateful to both airlines and 
appreciate every detail that was thought about 
and covered in preparation for the journey,” said 
Rod Callahan, Founder of Droplets in a Stream.
■ flysaa.com.au

THE BIGGEST delegation ever from the Japanese tourism industry 
visited Australia recently as part of a roadshow initiative.

Some 45 representatives from local governments, DMCs, 
accommodation, attractions and transportation companies attended 
educational seminars in Brisbane (above) and Sydney for the travel 
trade hosted by Japan National Tourism Organization (JNTO). 

The initiative was designed to encourage agents to ‘become an 
expert’ in the destination and attracted 277 consultants – a record 
number of attendees.

Kana Wakabayashi, Executive Director of JNTO Sydney, and the 
Japanese Consulate-Generals of Brisbane and Sydney welcomed the 
agents. Trade updates, new developments, plans for 2019 to engage 
the industry further and updates on the Rugby World Cup were 
shared by JNTO’s Thomas Hiraoka.

Australia continues to be a key market for Japan with the most 
recent figures from October last year showing that there were 47,400 
Aussie visitors that month, a 20 per cent increase on the same month 
in 2017. 

Of the 448,900 Australian visitors between January and October 
2018 (12.6 per cent growth), the vast majority (91 per cent) visited 
Japan as tourists.

Special guest speaker Craig Wing (former dual international for 
Australian Rugby League and Japanese Rugby Union) shared his 
experiences of life in Japan while playing for the national team.
■ jnto.org.au

REPRESENTATIVES FROM Hong 
Kong rolled into Sydney and 
Melbourne recently to provide 
product updates to some 150 
travel trade professionals.

The Hong Kong Tourism Board, 
Cathay Pacific Airways and The 
Murray Hotel teamed up for the 
Sydney event which was held at 
The Establishment. The Melbourne 
event was held at the Red Spice 
QV and was staged in partnership 
with Cathay Pacific Airways.

Updates at both events 
included the airline’s new A350 
aircraft deployment into Sydney 
as well as developments at one 
of Hong Kong’s newest five-star 
hotels, The Murray.

Chris Bellmon from Travel Associates Rose Bay won two 
economy tickets to Hong Kong and three nights’ accommodation 
at The Murray at the Sydney event. Felicity Moss from Jigsaw 
Travel won two economy return airfares to Hong Kong at the 
Melbourne event.

Lisa Lee, HKTB’s Trade Marketing and Business Tourism 
Manager, said face-to-face contact with the Australian travel trade 
remains a vital element to the HKTB trade strategy.

“Both events were fantastic opportunities to catch up with our 
destination ambassadors and provide them with in-depth and 
informative product updates on all things Hong Kong, including 
our exciting new transportation links, Hong Kong – Zhuhai – 
Macau Bridge, and Hong Kong’s High Speed Railway,” she said.
■ discoverhongkong.com/au

SPECIAL GUEST 
DELIVERS VERY 
SPECIAL MESSAGE

ROADSHOW ROCKS  
INTO AUSTRALIA

AGENTS TAKE FLIGHTS  
TO SEE HONG KONG

 Left to right:  Adam Rodriguez, 
HKTB; Chris Bellmon; Sharon Byrne, 
The Murray; Tom Kennedy,  
Cathay Pacific Airways

Tim Clyde-Smith, Country Manager 
Australasia for SAA (fourth from left) 
with Peter Michael Sewakiryanga 
(second from right) and trade 
partners
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AGENTS TAKE FLIGHTS  
TO SEE HONG KONG

Booking system 
is now on track
INTERNATIONAL RAIL has launched its new live booking system for rail 
systems in UK and Europe, allowing agents to book trains instantly for their 
clients.

Available for trains in the UK, Europe, Eastern Europe and Scandinavia 
as well as popular inter-country services such as Eurostar and overnight 
trains, the website will connect directly to European reservations systems.

“It will include major railways such as DB Bahn, Trenitalia and many 
others,” said Jonathan Hume, Managing Director.

“The live booking system will offer the full range of instant purchase 
fares across all railways, often up to 60 per cent discounted when booked 
in advance.”

A major benefit for agents is the ability to book multiple trains in one 
shopping basket, with one flat booking fee at check out and no credit card 
fees for Mastercard or VISA.

Agents can opt to add their own booking fee to the cart if charging a 
customer’s credit card. Hume said this was a welcome tool for agents to be 
able to earn some decent margins on rail bookings.

The vast majority of tickets are issued electronically with tickets received 
instantly to the agent’s inbox, ready to print and hand to customers. 

The software will be fully supported by International Rail’s team in the 
Melbourne office and can be accessed from the newly released travel 
agent portal.
■ agent.internationalrail.au

AGENTS FROM across Australia have 
celebrated the 2019 brochure launch from 
the South America Tourism Office (SATO).

The tour wholesaler hosted three separate 
events to launch the brochure, which 
features a new small group escorted tour to 
the Galapagos Islands and Machu Picchu. 
They have also teamed up with a selection 
of partners to provide a more specific, 
comprehensive brochure for Antarctica.

In Sydney, agents were treated to an 
Argentinean fiesta, which included prizes, 
a tango lesson and Argentinean inspired 
cuisine, with guest speakers from Antarctica 
21, Explora and LATAM. 

In Brisbane and Canberra, agents enjoyed 
a Latin fusion celebration. Guest speakers 

came from One Ocean, Alto Atacama Desert 
Lodge & Spa, Hotel B in Lima, Australis and 
The Singular Hotels.

The major prize in Sydney and Brisbane 
was one return airfare to South America 
flying with LATAM and a four-night, all-
inclusive stay at the luxurious Explora Valle 
Segrado. The winner in Sydney was Teresa 
Reyes from TravelManagers and in Brisbane, 
Lalani Pathikirikorale from Cruise & Travel 
Centre Springwood.

On SATO’s new small group escorted tour 
to the Galapagos Islands and Machu Picchu 
clients will be able to follow in the footsteps 
of Charles Darwin as they explore two 
islands. 

They will have an opportunity to swim 

with sea lions and the endemic Galapagos 
penguins, witness the marine iguanas, blue 
footed boobies, frigate birds and the famous 
Galapagos giant tortoise.

The new 35-page brochure specialising 
in Antarctica will help agents and clients 
decide on the best Antarctic experience 
for them. Antarctica offers snow-capped 
mountains, glaciers and icy channels, and 
up-close encounters with King penguins, 
Elephant seals and Humpback whales. 

SATO is currently running its ‘Latin 
Summer Sale’ where clients can save up 
to $600 per person. Terms and conditions 
apply. Agents can order a copy of the new 
brochure directly from SATO or from TIFs.
■ southamericatourism.com

BIG PRIZES 
AWARDED 
AT SATO 
BROCHURE 
LAUNCH

Jonathan Hume, International Rail, with Tatyana Vanegas, ITalk 
Travel & Cruise Brighton Victoria.
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BUSABOUT HAVE announced that the top 15 
selling agents in Australia will be headed for 
a trip of a lifetime in Europe.

The 2019 Busabout All Stars famil will take 
in Ibiza in Spain as well as Rome, Florence 
and the Cinque Terre. With stretches of 
golden sand to explore by day and world 
renowned super-clubs to party in by night, 
Ibiza is the perfect place for an All Star.

Winners will be announced by May 15 
with the trip scheduled to depart in late May 
to early June.

To qualify for this fantastic trip, agents 
have to sell trips with Busabout, Haggis 

and Shamrocker. Agents will earn points for 
every trip sold until March 31. 

Every Hop-on Hop-off pass will earn 
them four points (including Europe, USA 
& Small Group Adventures), while all other 
Busabout, Haggis & Shamrocker trips equal 
one point towards the trip. 

To qualify, each selling agent will need to 
sell a minimum of 10 Hop-on Hop-off trips 
and 20 Busabout trips overall. The more 
points accumulated, the higher the chance 
of winning a spot on what is promised to be 
the best Busabout famil yet.
■ busabout.com/all-stars

PLENTY OF FUSS ABOUT BUSABOUT

NORWEGIAN CRUISE Line has launched a competition 
offering Australasian agents a raft of prizes while 
increasing their Europe product knowledge.

The competition page showcases exciting itineraries 
and also acts as an aid to help agents find answers to 
the online competition. 

The promotion features a different Europe itinerary 
and prize every week over a six-week period, with agents 
needing to answer a couple of simple questions – which 
can be found in Norwegian’s new Europe brochure – to go 
in the draw to win. 

Prizes include Bose noise-cancelling headphones, a 
$100 Visa gift voucher, a FitBit Charge 2 and a wine gift 
pack.

“At Norwegian Cruise Line, we are always looking for 
new and exciting ways to both reward and educate our 
valued trade partners – our Discover & Win competition 
is a fantastic way for us to do both,” said Nicole Costantin, 
Vice President Sales Australia and New Zealand at 
Norwegian Cruise Line. 

“Agents simply need to enter their details and answer 
two questions to be in the running to win and gain access 
to a prize pool worth more than $5,000.” 

Agents should head to Norwegian’s Discover-&-Win 
microsite to reveal a number of resources and gain 
access to enter the weekly competitions – running until 
February 24. 

If travel partners enter every week, they will also 
go in the draw to win a major prize, with the winner 
scoring a collection of all the weekly prizes, worth more 
than $800.
■ nclpromo.com.au

BEN GETS READY 
FOR ROCKY TWO
BEN HURTH-GYE of Flight Centre Young 
in New South Wales has been named as 
the latest winner in Rail Europe’s Rocky 
Mountaineer incentive program. 

Scoring the most points from Rocky 
Mountaineer bookings between April and 
November last year, Ben won two seats 
to experience the train’s GoldLeaf Service, 
plus $1,000 towards airfares.

Dip into the  
$5,000  

prize pool
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Romance in
the Isle of Pines

www.newcaledoniatravel.com.au

info@newcaledoniatravel.com.au

1300 108 625
A division of Entire Travel Group

An entire package 
to get you there…

• 5-star accommodation
• 3 nights at Le Meridien Noumea 
• 4 Nights at Le Meridien Isle of 
    Pines
• Return international flights with 
    Aircalin
• All required domestic flights and 
    transfers

Package is inclusive of discounted 
room rates, and comes with 
complimentary use of non-
motorised water sports equipment, 
free entrance to select attractions, 
and other exclusive bonuses!

*Terms & Conditions apply

From

$2,799*PP

Open your eyes to the beauty of New Caledonia, from the elegant French city of Noumea to the 
wonderfully dreamy Isle of Pines. Offering a fascinating combination of sophisticated French 
style & cuisine mixed with friendly and welcoming Pacific-island culture, New Caledonia is the 
ultimate lovers paradise.

PACKAGE INCLUDES:
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Q: How did the merger come about?
A: I was approached with the opportunity. 
CIT had a fantastic product range and a great 
reputation in the industry for longevity and 
service. Their one missing piece was systems 
and processes in terms of technology to run 
the business and they saw me running a 
business that ticked all those boxes.

From my side it was all about product and 
growing the business. It was one of those 
things that just made a lot of sense.

Q: Have you had any teething 
problems?
A: I firmly believe if someone walked into 
this business now they’d struggle to believe 
that half the people here only arrived six 
months ago. 

It was a really smooth transition because 
we already knew what we were doing and 
there was no fear around whether our 
systems would work. It is basically the same 
business, but on a larger scale as we have 
more brands and more teams.

Q: So what makes ETG different from 
your competitors?
A: We’ve always been really focused on 
having specialist teams with expertise 
about our destinations and trying to do it 
differently and our own way as a wholesaler.

The trade seems to really appreciate 
a specialist wholesaler that knows and 
understands the destination, and has a wide, 

interesting and different product range. If 
you can combine good product, service, 
knowledge and advice, we feel that it is a 
formula that works and will always work.

Our over-riding principals and goals 
remain the same. Our Italy team sells Italy, 
the French team sells France and so on. We 
have dedicated teams, a brochure and a 
website per brand. 

Q: Why has no-one copied this 
approach?
A: I think our business model is quite unique 
and becoming even more so in the industry. 
There has been a lot of consolidation of 
brands over the last year and so. We’re not 
trying to be all things to all people – it took 
us 12 years to have 10 brands but we’re not 
in a rush to add any more. It’s all about doing 
it right.

Q: The Maldives, Canada and 
Switzerland are the latest to join your 
stable of nine brands.
A: The Maldives launched last July and we’re 
starting to get some really good traction 
on that one. It’s an increasingly popular 
destination in the Australian market. That 
brand was actually developed through a 
request from the trade and we’re getting 
their support accordingly.

Canada and Alaska came with the merger 
and to move into the North America space 
with a specialist division was really exciting. 

We’re currently experiencing exceptional 
growth in that division and our first Canada 
& Alaska Travel Connection brochure will be 
coming out this month.

Switzerland was another destination 
that came with the merger and again 
we’re launching our first Switzerland Travel 
Connection brochure this month, along with 
a dedicated website.

Q: Clearly the trade is very important 
to your business?
A: It is critical to our success. The strongest 
thing we can say to the trade is that we’ve 
taken on the best in the business in our 
sales team, led by Greg McCallum. We’re also 
developing a national sales team for the first 
time.

We’re just trying to provide the best 
possible team in the industry for our 
destinations.
■ entiretravel.com.au

It’s been six months since the Entire Travel Group (ETG) 
merged with CIT Holidays. Traveltalk spoke to Brad McDonnell, 
CEO of ETG, to find out if it was a match made in heaven.

INDUSTRYtalk

WHY AGENTS LOVE  
THE ENTIRE PACKAGE

Brad McDonnell, CEO of ETG



French Travel Connection
French Travel Connection (FTC) is Australia’s 
leading specialist in travel to France offering 
a wide range of accommodation, tours and 
experiences such as cruising on the rivers 
and canals of France, car rental and leasing, 
and attraction passes.
■ info@frenchtravel.com.au;  
frenchtravel.com.au

Spain & Portugal Travel Connection
Spain & Portugal Travel Connection offers a 
wide range of accommodation, small group 
tours and experiences, car leasing, attraction 
passes, special interest tours and cruises that 
will make your holiday hassle-free.
■ info@spanishtravel.com.au;  
spanishtravel.com.au

CIT Italy Travel Connection
CIT Italy is your Italy travel specialist in 
Australia. With a range of travel options to Italy 
and across Europe including hotels, apartments, 
villas, Europe rail… we have Italy covered. 
■ cit.com.au; citvillas.com

Here we look at the nine 
brands within the Entire 
Travel Group stable.

Switzerland Travel Connection
Our Switzerland team covers everything 
from the must-see sights and iconic rail 
journeys to hiking and cycling experiences.
■ info@switzerlandtravel.com.au; 
switzerlandtravel.com.au

Barge Travel Connection
Cruising on a crewed canal barge is a truly 
unique experience. 

At Barge Travel Connection, we want to 
ensure you fully understand what to expect 
from your journey and just how amazing 
these cruises are.

Our Cruising Guide consolidates all the 
details you need about this all-inclusive 
experience, the destinations we cover, barge 
amenities, as well as our expert tips!
■ info@bargetravel.com.au;  
bargetravel.com.au

Canada & Alaska Travel Connection
Canada & Alaska Specialist offers wide 
range of customizable holiday packages to 
Canada and Alaska including rail, cruises, 
coach, self-drive, wild-life viewing and 
accommodation.
■ sales@canada-alaska.com.au;  
canadaalaskatravel.com.au

SPOILT FOR CHOICE

Left to right: Canada Alaska;  
Barge travel; Tahiti

INDUSTRYtalk: Advertorial
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Tahiti Travel Connection
Tahiti Travel Connection is Australia’s leading 
travel specialist to The Islands of Tahiti. 

Offering a broad range of holiday 
packages, accommodation, cruises and 
more, we are a preferred partner of Tahiti 
Tourisme.
■ info@tahititravel.com.au;  
tahititravel.com.au

New Caledonia Travel Connection
New Caledonia Travel Connection is an 

Australian travel specialist dedicated to 
creating unique and memorable holiday 
packages to New Caledonia. 

From luxury resorts to family-run 
pensions, from horse riding to snorkelling 
and from Michelin-star restaurants to local 
food trucks, we have tested it all for you!
■ info@newcaledoniatravel.com.au; 
newcaledoniatravel.com.au

Maldives Travel Connection
Book a holiday of a lifetime to the tropical 
isles of the Maldives with Maldives Travel 
Connection. Paradise is only an enquiry 
away.
■ info@maldivestravel.com.au;  
maldivestravel.com.au
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OUR NEW Year’s resolution? We don’t 
need one.

It’s a new year, but we are the same 
Excite Holidays. Made for Agents.

We are the same Excite Holidays that 
is committed to providing our agents 
with better rates, better product and a 
better experience. 

The same Excite Holidays that 
gives agents booking security with 
zero credit card fees, control with 
FlexiComm, 24/7 customer service and 
rewards for every booking made.

2018 was a huge year. We expanded 
our offering to more than 400,000 
hotels and 100,000 activities, we built 
and launched our own API connection, 
celebrated the first anniversary of our 

expansion into the USA, released our 
first brand video “Where do you want 
to go” and continued to streamline our 
platform.

As big as 2018 was, it will pale in 
comparison to what we have planned 
for 2019. 

We are set to launch into Europe 
in the first half of the year. We are 
launching a brand new booking 
platform that will be best in market. 

We will continue to produce industry-
leading content for agents and extend 
our product offering in ways that we 
have never done before. Our new 
product offering is going to be a game 
changer for agents. Watch this space.

All of this is driven by an unwavering 
commitment to our agents across the 
globe and a thirst for innovation that 
hasn’t slowed in 17 years of being 
independently owned and operated.

2019 is our year. We have always 
done things differently. We got here 
by making bold choices and we will 
continue to do so into the future. 
Everything we do has a reason behind it. 

Most importantly, we have got your 
back. You, our agents, are and always 
have been our number one priority.
■ exciteholidays.com

INDUSTRYtalk

Here, GEORGE PAPAIOANNOU and NIC STAVROPOULOS, 
Executive Directors of Excite Holidays, deliver a message  
to Aussie agents.

REGISTRATION  
OPENS FOR 2019  
VISIT USA EXPOS

Dates for the annual Visit USA travel agent 
expo week in Melbourne, Brisbane and Sydney 
have been announced.

The expos are the biggest event on the 
industry calendar for promoting the Americas.  

This year will see new venues and an increased 
line up of exhibitors, promising to entertain agents 
while they learn about all the latest travel offerings 
across the USA.

The format will see a line-up of tourism 
destinations from across the USA educating 
and entertaining travel agents with all the latest 
information and new product required to sell an 
American holiday.  

Also attending will be airline partners 
servicing the USA, plus local wholesalers 
promoting their holiday packages.

The dates and venues are:
Melbourne - February 18, The Glasshouse

Brisbane – February 19, Howard Smith Wharves

Sydney – February 20, Hilton Sydney

“The annual Visit USA travel expos provide 
a joint forum for all those selling the USA to 
come together under one roof and share travel 
tips and know-how to ensure all visitors have a 
memorable holiday in America,” said Lucy Rowe, 
President of VisitUSA.

■ To RSVP agents can link to: visitusa.org.au/events 
For more USA trade information or details on the 
Visit USA travel expos,  visit usatraveltrade.com

NEW YEAR, SAME  
EXCITE HOLIDAYS

Piraeus, Athens Greece
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INDUSTRYtalk

Q: What inspired you to join  
Back-Roads Touring?
A: I came into travel because I love exploring; 
new countries and old countries alike – it is 
my obsession! 

Exploration and going beyond the bucket 
list sites is hard wired into the DNA of Back-
Roads so it felt like I was coming home. 

Q: What makes a tour with BRT 
different to other companies?
A: We talk a lot about the small group 
difference and rightly so – our group size in 
Europe is limited to 18 passengers and in 
Asia 14. 

It enables us to stay in fantastic family run 
hotels, experience the winding medieval back 
roads of Europe and, of course, deliver an 
experience that is simply more intimate – but 
the Back-Roads experience is more than that. 

For a start, our Mercedes Grand Tourer 
fleet in the UK and Europe is a real step 
up. To travel in that level of comfort, with 
fantastic panoramic windows, is a game 
changer and something our clients come 
back for time and time again.

Secondly, we have an amazing group of 
Tour Leaders who are empowered to tailor 
each departure to the group travelling. With 
a 95 per cent approval rating this year, we 

think we are on to something. 
Finally, we are not a business based on 

high volume – we focus on quality and 
access to special destinations with limited 
capacity that others can’t.

Q: What tours are you most keen for 
travellers to try?
A: I’m going to keep it close to home and say 
‘The Garden of England’ tour. It’s the perfect 
example of a Back-Roads experience. 

In under a week we explore 2,000 years 
of English history; from the exquisite white 
garden of Sissinghurst and England’s 
greatest castle at Dover to the oyster beds 
of Whitstable that fed Victorian London and 
the Shepherd Neame brewery in Faversham, 
serving up a pint of our deliciously warm ale! 

Q: What new product have you got for 
2019?
A: We recently launched our Asia range and 
2019 will be the first full season of operation. 
With trips through Vietnam, Cambodia and 
Thailand we have focused on bringing the 
same quality experiences our clients love in 
Europe. 

I am excited for our clients to experience 
our dining selections. We have handpicked 
some of Southeast Asia’s best eateries that 
you just wouldn’t know about without us. 

THE FUTURE
Ed Pettitt is the Global General Manager for Back-Roads 
Touring. Here, he discusses what makes the brand different 
and its plans for the future.

Q: Do you think what BRT offers is the 
future of travel?
A: We believe people will always want to 
travel, explore and discover new places – the 
challenge for the industry is to stay relevant 
to that journey. 

We are excited that we already enable 
unique experiences in the regions we visit 
and provide access to the people and places 
that make them special.

Q: What personal satisfaction do you 
get from your role?
A: It is a huge privilege to lead such a special 
brand with a great history, exciting future 
and superb team and crew. For a product 
obsessive like myself, to be in a product-
obsessed business is something that gets me 
excited every day!
■ backroadstouring.com

BACK-ROADS TO

Ed Pettitt,  Global General Manager for Back-Roads Touring

Salzburg 



You deserve  
a bigger slice.
Receive the best value commission split when 
you run your travel business in partnership with 
TravelManagers.
If you’re an experienced leisure, cruise, luxury or 
corporate travel consultant, enjoy the freedom and 
flexibility to operate your business your way with 
unparalleled support of a National Partnership Office 
and the security of TravelManagers behind you.
Be part of a network of individual travel business 
owners enjoying exceptional rewards and a better 
work/life balance. Make 2019 the year for you and 
earn what you deserve.

Talk to Grace on 1800 019 599
Email graciela.craig@travelmanagers.com.au 

Earn. Travel. Live. More.
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NTIA 2019

Q: For those who may not be familiar 
with your organisation, what is the 
main role of CATO?
A: The Council of Australian Tour Operators 
(CATO) is a trade association representing 
suppliers of outbound land-based product 
to the Australian travel trade and consumers.

Q: You represent some 140 travel 
brands. What’s the feedback you’re 
getting on the state of the industry?

A: General feedback is very good. Last 
financial year we know from data from the 
Australian Bureau of Statistics that more 
than 10 million Australians went overseas. 
We also know from that same data that 6.2 
million of them were on holiday. 

That means close to 60 per cent of Aussies 
who go abroad are on holiday, so things are 
very buoyant as far as international holiday 
travel is concerned.

Q: What was the rationale behind 
establishing the CATO’s?

A: We want to raise the profile of CATO 
and the Australian-based suppliers who are 
our members and who are very focused 
on working with the trade. We also want to 
encourage travel agents to use Australian-
based tour operators and wholesalers who 
are ATAS accredited. 

Events like the National Travel Industry 
Awards create a fabulous platform for us to 

educate the trade in what we do and raise 
the profile of our membership base.

We got involved with the NTIA’s last year as 
part of a sponsorship with Star Alliance, which 
worked very well. So we wanted to build 
upon that and through the generosity and 
support of AFTA we’ve been able to do that.

Q: You’re starting with just four award 
categories. Do you see the CATO’s 
expanding in future years?

A: Absolutely, that’s the intent. This is year 
one and we envisage in year three or four 
that we could potentially have a stand-alone 
awards event. That’s the long term vision 

and we have the absolute support of AFTA 
to do that.

Q: Other than the CATO’s, what else 
have you got in the pipeline?

A: Shortly we’re going to be releasing 
the first CATO Source Market Report, which 
will provide analysis of international holiday 
travel by Australians. 

The findings will look at categories such 
as age group, trip duration and destination 
in a form that is relevant for CATO members 
and will help define the size of the market, 
which nobody really knows or talks about.  
■ cato.travel

HOW THE CATO’S AIM TO
RECOGNISE AND REWARD
There will be a new addition to this year’s National Travel Industry 
Awards with the launch of the inaugural CATO awards. Traveltalk 
spoke to Brett Jardine, Managing Director of the Council of 
Australian Tour Operators, to find out more about what this means 
for the travel industry’s ‘night of nights’.

Brett Jardine, Managing Director of the Council of Australian Tour Operators

The CATO Awards have been designed to recognise and reward front 
line travel consultants across four categories:

• Consultant of the Year – Group Touring

• Consultant of the Year – Adventure

• Consultant of the Year – Ski

• Consultant of the Year – Independent Travel

They will be promoted alongside the NTIA categories and be included in the NTIA 
promotional and judging processes. 

There will be no voting for any of the CATO categories – all winners will be determined 
via the same two-step submission and judging process used by AFTA to ethically and 
fairly determine winners.

Globus, G-Adventures, Intrepid and The Travel Corporation will be the inaugural 
sponsors of the CATO’s.
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NTIA 2019

THE 2019 National Travel Industry Awards 
(NTIA) will be held on July 20 in the Grand 
Ballroom at the International Convention 
Centre in Sydney.

The awards are essential in providing 
encouragement and recognition to the 
businesses and personnel who demonstrate 
outstanding service, marketing excellence 
and business acumen within the travel 
industry.

Qantas continues to demonstrate 
their firm commitment to The Australian 
Federation of Travel Agents (AFTA) and 
travel agents through the valued Platinum 
Partnership with AFTA and as the major 
sponsor of the National Travel Industry 
Awards.

In 2019, finalists in the judged categories 
will again benefit from the impressive 
facilities at the Qantas Mascot campus as 
the chosen venue for the judging process. 
Judging will take place between June 12 and 
June 21.

According to Jayson Westbury, Chief 

Executive of AFTA, the 2019 Awards are set 
to be ‘turbocharged’. This is thanks to the 
inclusion of the inaugural CATO Awards and 
a new partnership with The Sydney Morning 
Herald and The Age Traveller, which will bring 
a significant consumer media component 
and further expand consumer connections 
with travel agents.

This year AFTA has introduced a new 
category, ‘Best Mobile Advisor’. The very 
popular category of ‘Best Sales Executive 
Industry Supplier’, which receives more than 
150 nominees annually, will be replaced with 
three new categories to better recognise 
the many achievements of sales executives 
within the travel industry.

These categories are;
• Best Sales Executive – Land
• Best Sales Executive – Air
• Best Sales Executive – Cruise

“On behalf of the AFTA Board of Directors, 
I want to thank the many sponsors who 
remain committed to the industry’s only true 
awards program,” said Westbury.

TIME TO HONOUR THE  
BEST OF THE BEST

2019 NTIA Key Dates:
•  Nominations opened – January 21
•  Category nomination submissions 

due – March 15 (selected 
categories)

•  Nominees announced – March 25

•  Voting opens – March 26

•  Finalists announced – May 20

•  Ticket sales – May 21

•  Judging period – June 12 to June 
21 (judged categories only)

•  Gala dinner – July 20

“AFTA has built a strong and prestigious 
brand in the National Travel Industry Awards 
over the last 12 years. AFTA delivers the 
National Travel Industry Awards on behalf 
of the Australian travel community. They 
are your awards, so I invite you to take part 
once again and help us celebrate excellence 
within our industry.”

Igor Kwiatkowski, Qantas Executive 
Manager Sales and Distribution, said 
the airline was proud to continue its 
longstanding partnership with AFTA and be 
the major sponsor of the NTIA again in 2019.

“The travel industry is growing and 
changing rapidly to meet the evolving 
needs of our customers. It’s great to see 
that reflected in the introduction of new 
award categories for next year,” said Mr 
Kwiatkowski.

“These awards recognise outstanding 
commitment in our industry so we 
encourage agents from around Australia to 
get involved in the nomination process. 

“Our teams look forward to another year 
of collaboration and partnership in 2019.”
■ afta.com.au

Anthony Callea entertains guests  
at last year’s NTIA’s



CRUISEtalk: Special Report

AGENTS WHO have signed up for Viking’s 
new loyalty program, Rewards by Viking, 
will receive bonus points for booking 
clients on ocean or river cruises.

Coinciding with Viking’s popular 
Explorer Sale, from now until March 31 
agents will earn 250 bonus reward points 
for each cruise that they sell — on top of 
the points that they would normally earn 
for selling one of the company’s cruises. 

These points can then be redeemed 
in the online Rewards by Viking store for 
brand-name items, including electronics, 
sporting goods, beauty products and gift 
vouchers. 

“Our Explorer Sale trade incentive is 
another way for us to show our dedicated 
travel agents just how much we appreciate 
their hard work and support,” said Erin 
Kramer, Trade Marketing Manager at Viking.

Viking has also announced the launch of 
Valhalla Club which will see the 20 agents 
who sell the most of the company’s cruises 
before November 30 rewarded with a 
stateroom onboard one of two popular 
Viking cruises for themselves plus a guest.

The top 10 agents who sell the most 
Viking ocean and river cruises will each be 
rewarded with a stateroom onboard the 
company’s 11-day ‘Scandinavia & the Kiel 
Canal’ ocean cruise from Amsterdam to 
Copenhagen, departing on March 23, 2020. 
Flights will also be included.

The agents ranked 11th to 20th highest 
performing will be rewarded with a 
stateroom onboard Viking’s eight-day 
‘Iberian Explorer’ ocean cruise from 
Barcelona to London, departing on January 
3, 2020. Flights will again be included.

“We are constantly looking for new and 
exciting ways to reward our valued trade 
partners for all of their hard work, and 
Valhalla Club is the perfect way to kick off 
the new year,” said Keira Smith, National 
Sales Manager at Viking.

“Valhalla Club is a place of honour, our 
hall of fame and a nod to Viking’s Nordic 
roots. In Scandinavian mythology, Valhalla 
is a heavenly place for heroes.”

Agents can expect to receive monthly 
Valhalla Club updates from Viking. 
■ vikingcruises.com.au

TAKING 
ON THE 
WORLD 
VIKING HAS unveiled its new ‘2020-2021 
World Cruise’, which will span 161 days, six 
continents and 75 ports, with overnight stays 
in 13 cities. 

Setting sail on December 14, 2020, from 
Miami, the itinerary will include six new ports 
of call for Viking, including Honolulu and 
Nawiliwili, marking the company’s inaugural 
visit to the Hawaiian Islands.

The voyage will be on the award-winning, all-
verandah, 930-guest Viking Sun (pictured below).

The itinerary includes the Caribbean and 
the South Pacific, ports in Asia including Hong 
Kong and Bangkok, countries of the Middle 
East including Oman, Jordan, Egypt and Israel, 
and sailing through the Mediterranean before 
concluding in London. 

Guests can also choose a shorter, 140-
day segment of the sailing, ‘2021 World 
Discoveries’, which departs from Los Angeles 
on January 4, 2021, and visits 27 countries and 
66 ports. 

“With the announcement of our newest 
world cruise, we remain firm in our commitment 
to offer travellers the most immersive and 
culturally enriching itineraries available,” said 
Torstein Hagen, Chairman of Viking. 

“We are a destination-focused travel 
company, and it has always been our priority 
to help our guests connect to the destination.” 

Prices start at $85,995 per person for the 
World Cruise and $75,995 per person for World 
Discoveries, based on double occupancy. 

Guests who book before February 28 will 
receive an additional $US2,000 per person 
in shore excursion credit for optional land 
programs and $US1,000 per person in 
shipboard credit which can be used toward 
optional tours, spa services, onboard shops 
and beverages.
■ vikingcruises.com.au

Agents reap rich rewards
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CRUISEtalk: Special Report

Q: Having Viking Orion home porting 
in Australia must be very exciting?
A: It is a golden opportunity for us and it will 
be our biggest marketing channel for the year. 
Brochures and videos can only do so much and 
you can’t beat actually having the ship here. 
We’ve had about 3,000 agents register for 
ship inspections over the three months she is 
here, which is quite phenomenal. 

Everybody seems to love our ocean 
product. We had Viking Sun down here last 
February and that was the first time a Viking 
ship had been in Australian waters. I think 
we blew the market away. I don’t think the 
expectation was there for the quality of ship 
that we were able to showcase.

Q: Orion’s arrival is a clear commitment 
to this market. How important is 
Australia to Viking?
A: Super important. Our key source markets 
are English-speaking markets such as America, 
the UK and Australia. Obviously Australians 
love to cruise and there are a lot of people 
jumping on ships from here. I predict Australia 
will be the second biggest source market to 
the U.S. by the end of this year for ocean.

We’ve had tremendous growth here 
in the last two years and we don’t see 
that momentum slowing, we only see it 
continuing. Having Orion here is only going 
to add to the awareness in the industry.

NEW STAR SHINES 
IN AUSTRALIA
Viking Orion is making her much-anticipated debut in 
Australia. Here, Michelle Black, Viking’s Managing Director for 
Australia and New Zealand, reveals what this means for the 
Aussie market and the company’s future Down Under.

Q: Tell us a little bit about Orion.
A: She’s a brand new ship so still has that 
new ship smell. We also have a planetarium, 
which is unique to her, and is a tribute to 
her Godmother, Anna Fisher, one of the first 
female NASA astronauts, and we also have a 
resident astronomer onboard.

Q: For those who haven’t sampled a 
Viking ocean cruise, what can they 
expect?
A: Our Chairman, Torstein Hagen, and his 
team did an incredible job in designing 
the ships. They are all sister ships so they’re 
identical and have got an incredible feeling 
of serenity about them. 

What I particularly like is that they chose 
not to go with a typical ship design company 
– they chose hotel designers instead and 
I think that’s really evident when you step 
onboard and feel instantly that it’s not like a 
typical cruise ship.

Q: Yet you don’t position yourselves as 
‘luxury’ cruising?
A: We didn’t build these ships to compete in 
the luxury sector. We built them to suit our 
river cruise guests and potential new guests 
and to replicate a similar experience to river 
cruising. We wanted to create our own space 
in the market and I think we’ve done an 
exceptional job of that. 

Michelle Black, Viking’s Managing Director for Australia and New Zealand

Q: What is coming up on the horizon 
for Viking?
A: Our sixth ocean ship, Viking Jupiter, comes 
out this month and then we’ve got a bit of a 
gap between her and number seven. 

Due to the demand for our ocean product 
globally we are seeing some sailings in 
2019/2020 already full so our message to 
agents is to book early. We’ve got much 
more to come so watch this space!
■ vikingcruises.com.au

TAKING 
ON THE 
WORLD 



JOIN THE FUTURE OF  
EXPLORATION TRAVEL

More than a  
luxury cruise

For further information see Hurtigruten.com.au  
or your preferred partner: Bentours, Fifty degrees North & Chimu adventures

 JOIN US and explore the planet’s last unspoiled wilderness; 
magnificent Antarctica. See its abundant wildlife of penguins, whales  
and seals. Enjoy activities like small boat ice cruising, short hikes and 
landings for a closer look at wildlife and modern research facilities.

With the launch of our new hybrid powered ships, we are  
ushering a new era of advanced and comfortable exploration travel.  
Each ship is the ideal starting point for excursions and landings  and  
for relaxing after a great day of adventure, providing perfect views  
of some of the world’s most beautiful scenery.

SuStainability
Sustainability is at the core of every part of our operations. We  
use the UN Sustainability Development Goals as our framework.  
We have banned single use plastic on all of our fleet; we have  
introduced LNG fuel, Biofuel plus included battery shore power to  
our Coastal fleet; and now, we deliver the world’s first purpose built  
polar expedition ships with battery powered hybrid technology.

FlEEt
Hurtigruten’s fleet is made up of 14 
vessels, including two new hybrid powered 
expedition ships  MS Roald Amundsen 
and MS Fridtjof Nansen. Sustainability and 
comfort are at the core of our operations and 
experiences, and our battery hybrid powered 
ships lead the way into a new generation 
of adventure travel. Offering premium 
Scandinavian design, locally-produced food, 
and educational experiences via our Science 
Centre, travellers will get the full experience 
on our expeditions. 

DESiGn
Safety, comfort and protecting the 
environment are at the forefront of our ships’ 
designs. We want to appeal to the heart of 
explorers, which is why we’ve created an 
oasis onboard – a place to return for some 
peace and relaxation after an adventurous 

day out in the field. Facilities are carefully 
considered and include infinity pools, 
Jacuzzis and well-equipped cabins fitted 
with Scandinavian accents and comforts. 

SCiEnCE CEntRE
At the core of both ships is an advanced, 
state-of-the-art Science Centre, packed 
with technology and interactive tools so 
adventurers can learn in the field as well 
as between destinations. Offering expert 
advice from our expedition team, the 
Science Centre is a focal point for history, 
geology, oceanography, physics and  
more, offering educational lectures  
and experiences for  
all ages. 

FOOD
Adventuring is hungry work. Guests have 
a choice of three culinary experiences 
onboard the ships. Whether it’s the 
casual Aune restaurant; the Lindstrøm 
restaurant, or international-focused 
Fredheim restaurant, guests will be 
treated to a low-key yet refined dining 
experience with drinks inclusions.

EXPEDitiOnS
Hurtigruten are world leaders in exploration 
travel, taking adventurers to destinations 
in the Arctic, North, Central and South 
America, Europe and Antarctica, for 
unforgettable experiences in the remote 
wildernesses between the poles. It’s not just 
about sailing through the wild landscapes 
in our state-of-the-art ships, though. Over 
200 excursions, 50 land-based adventures 
and plenty more activities are also on offer, 
each lead by a skilled and experienced 
expedition team. From kayaking through 
iceberg-covered waters or snowshoeing atop 
Antarctica, to going in search of the Aurora 
Borealis in Svalbard or exploring the hidden 
isles of Europe, the adventures are endless. 

Hurtigruten offers amazing experiences 
in remote corners of the world.

Expedition sale Now On!

Book Now

For adventurers wanting more than just a cruise to the  
world’s most remote, wild and naturally beautiful destinations, 
Hurtigruten has them covered. It’s more than just a luxury fleet of 
cruise ships. It’s an exploration company; an adventure company; 
and an educational experience for those looking to stray from 
the beaten path. Backed by more than 125-years of heritage, and 
served by a fleet of advanced expedition ships, including the newly 
launched, world-first premium Hybrid technology expedition 
ships, Hurtigruten is the company of choice for people wanting  
to reach the far-flung corners of the Earth.

new wide choice with 30 expedition sailings
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about sailing through the wild landscapes 
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each lead by a skilled and experienced 
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CRUISEtalk: Ship Review

IF YOU Google the definition of the word 
“muse”, it means inspiration, creative 
influence, stimulation or to think about 
something carefully for a long time. 

I think Silversea kept all this in mind when 
Silver Muse was built by Fincantieri and 
launched in April 2017. She is the newest 
and largest of the Silversea family and the 
most luxurious ship the line has constructed 
to date.

I must say that from the moment I 
boarded Silver Muse to disembarking I felt a 
sense of space, comfort and calm. There was 
never a moment when I felt cramped; in fact, 
the complete opposite – where were all the 
people? 

There was no race to get a sunbed, no 
queues at dinner/lunch, or to disembark 
and always someone around to order a 
drink from. When I look back on my time 
aboard I can identify three main areas that 
stood out and made my cruise experience a 
memorable one.

Firstly, my Verandah Suite was incredibly 
well thought out and spacious at 36 square 
metres and the attention to detail was 
outstanding. Situated on deck 7, it had five 
sectioned areas. 

First came the private marbled bathroom 
with vanity, separate shower and bath, plus 
a variety of Bvlgari bath amenities. Then 
there was the walk-in wardrobe with ample 
hanging and drawer space which made 
getting dressed so effortless. 

Next was the plush queen-sized bed 
from Savoir of England with fine linens and 
a choice of pillows. There was also a sitting 
area that could be curtained off to give 
privacy or extra darkness for a good night’s 
sleep. 

Last was the balcony with two comfy 
chairs and a table, a perfect setting for 
relaxing and enjoying the sea air in privacy. 
In addition, the suite featured two mirrored 
TV’s, a writing desk, a safe, hairdryer, 
refrigerator, plush robes and slippers, and 
unlimited standard Wi-Fi. As if that wasn’t 
enough, on top of all that there was the 
butler service.

The second standout feature was the 
food, which in my opinion could not be 
faulted. There were plenty of dining options 
– eight in fact:

1. Italian à la carte by night at La Terrazza, 
also the main breakfast station. This was one 
of my favourites, especially as you could sit 
outside and enjoy the evening air

2. Seafood and steak bar and grill at The 
Atlantide. This was another dinner favourite

3. Asian-influenced cuisine at Indochine

4. Spaccanapoli’s is a more casual restaurant 
that serves amazing pizzas on the top deck. 
We sampled ours at lunch by the pool

5. Guests can choose to cook their food at 
their table around the pool in the evening 
at the The Grill / Hot Rocks, or by day it is a 
rotisserie, salad and burger bar. Everyone in 

MUSE
DEBBIE SPROULE was invited aboard Silver Muse as  
she made her much-anticipated Australian debut. 

our group gave the burgers a big thumbs 
up – delicious

6. Enjoy tapas-style dishes at the Silver Note 
while being entertained with live jazz music

7. French cuisine is served at La Dame by 
Relais & Châteaux, a restaurant designed by 
chefs from the Relais & Châteaux team. An 
extra surcharge applies

8. Japanese with Teppanyaki in the evening 
at Kaiseki. For lunch they serve sushi, 
sashimi and other raw Asian-inspired dishes. 
This one is lovely if you want a light lunch. 
There is an extra surcharge for the evening 
service.

Finally, I gave the service six stars, which 
of course you do expect on a luxury cruise, 
however you don’t always get it. 

I was told there was around 400 staff 
onboard, which works out to be around 1 
per 1.5 guests, so you are literally waited on 

OF THE OCEAN
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hand and foot. Perhaps a little over the top 
when one waiter insisted on carrying my 
plate from the breakfast buffet to my table, 
or was that because I looked a bit wobbly? 

I found all the staff to be genuine, 
attentive and patient. I particularly loved 
our cruise director Vicki. I felt she could also 
double as a stand-up comedian as she kept 
us entertained and seemed to know and 
enjoy all her guests.

Those were my top three features; 
however, I did also enjoy a revitalizing 
deep tissue massage, a complimentary 
consultation on Chinese herbal medicine 
and a well needed work out at the Zagara 
Fitness and Spa centre.

There were endless entertainment 
options, such as dance classes, cooking 
demonstrations, blackjack tournaments at 
the casino, quizzes and bingo (of course), 
golf putting and table tennis competitions, 
fashion shows, health and fitness seminars. 
There really was something for everyone.

During the evening the entertainment 
included shows such as cabaret, live bands, 
jazz performances and karaoke. But if that’s 
not for you, simply enjoy a nightcap at a 
choice of venues around the ship then sneak 
off to enjoy your luxurious suite… no one 
will notice.
■ silversea.com

is your ultimate 
travel companion

Get all the latest news, deals and  

competitions delivered right to your inbox 

when you subscribe to our digital newsletter.

Head to www.traveltalkmag.com.au  

to subscribe – and while you’re there, take 

our new weekly travel quiz and find out if 

you are a travel know-it-all.



CRUISEtalk

CRUISE LINES International Association 
(CLIA) has released the 2019 State of the 
Cruise Industry Outlook report predicting the 
top trends in cruise travel. 

Through industry research, travel insights 
and taking the pulse of travel agents, CLIA 
foresees social media and restorative travel 
as top cruise travel trends in the coming 
year.

“The State of the Cruise Industry Outlook 
report reveals that cruise travel continues 
to grow and contribute to the overall global 
economy,” said Joel Katz, Managing Director, 
CLIA Australasia.

“This region has the highest market 
penetration in the world and we are 
predicting that CLIA travel agents can expect 
to see a rise in cruise sales in the next 12 
months.”

The cruise industry is projected to 
continue to grow throughout 2019 with an 
estimated 30 million travellers expected to 
cruise, up six per cent from 28.2 million in 
2018. 

In the coming year, 27 new ships are on 
order from CLIA cruise lines and a total of 
272 CLIA-member cruise ships are projected 
to be in operation by June 2019.

The cruise industry continues to make 
a positive impact on communities around 
the globe by sustaining 1,108,676 jobs. That 
equates to $45.6 billion in wages and salaries 
and $134 billion total output worldwide in 
2017.

INSTAGRAMMABLE CRUISE TRAVEL. 
Instagram posts are driving interest in 
travel around the world, so much so that 
on an average day there can be close to 
351 million posts with the tag #travel. 

With onboard connectivity, cruise 
passengers feed Instagram with diverse 
travel experiences both onboard and on 
land from several cruise destinations.  

TOTAL RESTORATION.  
Stressed out from fast-paced lives, 
travellers are seeking ways to check out 
from daily responsibilities and rejuvenate 
more than ever before. 

Cruise lines are responding by offering 
total wellness in the form of restorative 
spa experiences, onboard oxygen bars, 
healthy menu choices for a wide variety  
of diets and the latest in fitness 
innovations.

ACHIEVEMENT OVER EXPERIENCE. 
Experiential travel has evolved into 
achievement travel as holiday makers 
are looking for immersive, cultural 
experiences beyond sightseeing. 

Bucket lists have become more goal-
oriented and cruise lines are meeting 
these demands. Passengers can conquer 
Machu Picchu or complete culinary 
workshops hosted by Le Cordon Bleu 
chefs.  

CONSCIOUS TRAVEL. Travellers 
want to see the world in a conscious, 
mindful way. The cruise industry is more 
conscientious than ever, working with local 
communities to preserve their heritage and 
implementing innovations that decrease 
the environmental footprint of cruise travel. 

The industry is also working with 
destinations to bring the benefits 
of tourism to local economies while 
preserving local cultures, landmarks and 
environments.

OFF-PEAK ADVENTURES. The off-peak 
season is rising in popularity and cruising 
offers some once-in-a-lifetime experiences 
during the colder months that include 
excursions to see the Northern Lights, 
visiting a penguin colony and touring 
European Christmas Markets

Other highlighted areas include the 
ongoing development of smart tech 
onboard to create a more personalised 
travel experience and the growing desire 
to visit destinations previously out of 
reach, such as the Galapagos Islands and 
Antarctica.

The report also predicts Generation 
Z is set to become the largest consumer 
generation in the next two years, outpacing 
Millennials, and a continuing increase in 
female-centered and solo cruising.
■ cruising.org.au

Report predicts plain sailing ahead
Predictions in the report include:
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YOUR TRAVEL & Cruise (YT&C), operator 
of Cruise Holidays and Your Travel Centre, 
have reached the milestone figure of 100 
home-based agents operating under 
their respective brands. 

This comes after launching their 
business model in 2013, initially as the 
first cruise specialist available to home-
based agents in Australia. 

YT&C’s ‘Host Agency’ model allows 
their agents to utilise their own individual 
trading name, branding, logo and 
website address while still receiving the 
support of the YT&C head office and 
systems. 

Les Farrar, Managing Director, says 
their unique host agency model and 
ongoing investment in technology is 
crucial to the growth of the business. 

“We offer a distinct option to home-

based consultants, as we really do 
encourage our agents to build their own 
travel businesses while we unobtrusively 
support them behind the scenes. 

“This means they have a tangible 
asset of their own and can more readily 
promote their own unique selling points 
or specialties. 

“This is supported by their own 
editable website with a live cruise and 
airfare booking engine. Our agents 
customers can search and book cruises 
and airfares in real time and hold or make 
a payment with a credit card, and every 
booking is automatically directed back to 
the agent. 

“We believe this is the best website 
solution in this segment of the industry. 

“Reflective of our growth in agent 
numbers we have experienced double 

digit sales growth every year since 

launch, and when comparing the 

penetration rate in Australia to similar 

markets such as the USA and UK we are 

confident the home-based agency sector 

will continue to grow through 2019 and 

beyond.  

“The range of options and services 

available to prospective agents just keeps 

getting better and this will also help in 

attracting new agents to make the move 

to running their own businesses.” 

■ Join.yourtravelcentre.com.au

LUXURY SMALL SHIP ANTARCTICA EXPEDITIONS
PONANT, World Leader of Luxury Expeditions, are experts with over 20 years of 
polar expedition experience. On board the world’s youngest luxury expedition 
fleet, accompanied by an experienced Expedition team, your clients will enjoy 
Zodiac® outings that will enable them to discover the Antarctic Peninsula’s icy 
vastness and prolific fauna, cruise amongst ice floes and go on nature hikes as 
well as visit the remote Falkland Islands and South Georgia with their thriving 
habitats of seabird colonies and penguin rookeries.

Book now to save up to 20%* on 2019-2020 Antarctica Luxury Expeditions.

EMBLEMATIC ANTARCTICA: November 2019 to February 2020. 10 nights from $14,800 pp*(1) 

THE GREAT ADVENTURE: 28th February 2020. 15 nights from $16,940 pp*(2)

BEYOND THE POLAR CIRCLE: January & February 2020. 16 nights from $27,585 pp*(3)

Learn more, call us to register for our Information Events held in your closest capital city.
Contact our PONANT Cruise Consultants on: 
1300 737 178 | reservations.aus@ponant.com | au.ponant.com

*Ponant Bonus discount subject to change based on availability. Ponant Bonus fare per person, in 
Australian Dollars, based on a double occupancy, including port taxes, yield managed, 
correct at time of writing - 7/01/2019. Refer to au.ponant.com for T&Cs (1) For 10th Dec. 2019 cruise 
in a Deluxe Stateroom. (2) In a Prestige Stateroom Deck 4. (3) For 15th Jan. 2020 cruise in a Prestige 
Stateroom Deck 4. Photographs: © PONANT: Laurence Fischer, F. Lefebvre. ABN: 35 166 676 517

World Leader of 
Luxury Expeditions

FREE
INFORMATION

EVENTS.
REGISTER

NOW!

PONANT HAS celebrated the second key 
stage in the construction of its latest ship, Le 
Commandant Charcot.

The keel of the hybrid electric polar 
exploration vessel was laid at the Vard 
shipyard in Romania in December. The 
launch is planned for 2020 before its 
delivery in 2021.

Designed to be a new type of exploration 
cruise ship undertaking intense polar 
expeditions, Le Commandant Charcot will 
incorporate all the latest innovations in 
environmental protection.

The vessel will be able to reach 
destinations such as the Geographic North 
Pole and remote sites of the Antarctic 

continent including the Ross Sea, Charcot 
Island and Peter I Island.

Meanwhile PONANT is offering guests 
a memorable culinary experience with its 
‘Gastronomy, Vineyards and Grands Crus’ 
cruise.

Travellers will enjoy two special gala 
dinners while master cheesemonger 
Bernard Antony will offer a selection of 
exceptional mature cheeses. 

Departing on April 13 from Lisbon and 
sailing to Portsmouth aboard L’Austral, the 
cruise is priced from $5,960 per person 
in a superior stateroom based on double 
occupancy.
■ au.ponant.com

Host agency reaches 100 agent milestone

STAGE IS SET FOR POLAR VESSEL

Le Commandant Charcot.  
Picture courtesy PONANT/Stirling  
Design International
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BOTSWANA IS regarded as one of Africa’s 
most exclusive safari destinations, a 
particular favourite of the Duke and Duchess 
of Sussex.

Sanctuary Retreats operates four luxury 
boutique properties in the country, best 
known for its rare combination of desert and 
delta, as well as a vast array of wildlife.

Three of the properties – Sanctuary 
Baines Camp, Sanctuary Stanley’s Camp and 
Sanctuary Chief’s Camp – are in exclusive 
private concessions in the Okavango Delta. 
The fourth, Sanctuary Chobe Chilwero, 
overlooks the Chobe River.

“In recent years its popularity has grown 
exponentially with Australian travellers, and 

we have more guests stay with Sanctuary 
Retreats in Botswana than any other 
country,” said Michael McCall, the company’s 
Director of Sales Australia, NZ & Asia.

Botswana offers some of Africa’s finest 
game viewing thanks to the concentration 
and diversity of its wildlife, including the 
greatest population of elephants in the 
world in Chobe National Park. 

The high concentration of lion, cheetah 
and other predators in the Moremi Game 
Reserve has cemented the latter’s reputation 
as the predator capital of the world.

The country also places a major emphasis 
on conservation with government-led anti-
poaching initiatives. Sanctuary Retreats has 
played its part, working alongside Rhino 
Conservation Botswana and the Botswana 
Defence Forces to successfully relocate 
and rehabilitate the critically endangered 
black and white rhino to the Moremi Game 
Reserve.

“A Botswana safari offers up a varied 
holiday across a broad expanse of savannah, 
desert, saltpan and wetland in one of the 
most pristine wildlife destinations in Africa,” 
added Michael.
■ sanctuaryretreats.com

BOOK IT NOW: Africa

THE ANNUAL wildebeest migration in the 
Serengeti is just one of the highlights of 
the 2019 African Travel Specialists (ATS) 
collection.

Departing in June, the 15-day/14-night 
tour is priced from $14,095 per person twin 
share and will be guided by Richard Ruskin, 
Managing Director of ATS. 

Richard has been guiding this safari for 
the last 20 years and it visits some of the best 
game viewing areas in East Africa, including 
Amboseli, Lake Manyara, Ngorongoro Crater 

A royal travel tip

and the famous Masai Mara.
Accommodation is based on four- and 

five-star lodges, luxury tented camps and 
hotels and the tour is ideal for people of all 
ages, especially families.

The company is also offering a 10-day/nine-
night tour of South Africa and Mauritius. It is 
priced from $3,945 per person (low season) 
and is ideal for travellers short on time but who 
want a contrast of African experiences.

This safari starts in historic Cape Town 
with a chance to explore one of the most 

FEAST OF THE BEAST
famous cities in Africa. From there, the tour 
heads to the Sabi Sands area of Kruger 
National Park, regarded by many as the best 
game viewing area of South Africa before 
finishing on the island paradise of Mauritius.

‘Walking with The Masai’ offers the chance 
to sample local Masai trails, learning about 
their customs, culture and the African 
bush. This area in the Loita Hills provides 
memorable views over the Great Rift Valley. 

Each day you will walk for between four 
to six hours and a reasonable standard of 
fitness is recommended for this six-day 
soft adventure tour priced from $5,110 per 
person twin share.
■ thetravelspecialists.net.au
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BOOK IT NOW

TRAVELLERS ARE being offered an early 
booking bonus on Latitude 33’s extensive 
‘Coast to the Cape & Big Cats’ itinerary. 

On this 34-night tour guests will enjoy the 
architecture and culture of Lisbon before 
taking a 24-night cruise to Cape Town 
onboard the luxurious Seven Seas Voyager. 

The trip concludes with an exceptional 
safari experience at South Africa’s renowned 
Sabi Sabi Earth Lodge.

Following three nights exploring Europe’s 
second-oldest capital, travellers will board 
Voyager, the world’s first all-suite, all-balcony 
luxury liner, recently re-launched after a 
total refurbishment.

Taking the trade routes of Henry the 
Navigator from Lisbon down the west coast of 
Africa to Cape Town, cruise highlights include 

THE COAST, THE CAPE & THE CATS
the Portuguese city of Portimão, the beaches 
of Tenerife and the isolated Cape Verde Islands 
located in the mid-Atlantic Ocean.

Stops along the African coastline include 
the bustling open air markets and historical 
colonial architecture of Dakar, the tropical 
rainforests of Kakum National Park on 
Ghana’s Gold Coast and Lomé in Togo where 
visitors can witness a traditional voodoo 
ceremony. 

Back on land, guests will spend three 
nights at the luxurious One&Only Cape 
Town ahead of four nights at the award-
winning Sabi Sabi Earth Lodge in the Sabi 
Sands Private Game Reserve. 

Offering some of the best ‘big five’ game 
viewing in South Africa, it’s the perfect place to 
enjoy up-close, unobstructed views of Africa’s 

animals in their natural bush environment.
Departing November 11, 2020, the ‘Coast 

to the Cape & Big Cats’ journey is limited to 
just 26 guests, with prices starting start from 
$33,599 per person twin share. 

This includes all accommodation, return 
international economy class airfares from 
Australia, return airport transfers in Australia, 
all meals and selected beverages onboard 
Seven Seas Explorer and at Sabi Sabi Earth 
Lodge, and all transfers and baggage 
handling throughout the tour.

Travellers who book by March 31 will 
receive a complimentary upgrade from a 
deluxe veranda suite to concierge suite 
onboard Explorer plus a $US500 shipboard 
credit per suite.
■ latitude33.travel

Left: Lisbon 
Above: Sabi Sabi  
Earth Lodge

THE NEW ‘Britain Uncovered’ tour from 
Globus offers the chance to explore the 
cultural highlights and famous landmarks of 
England, Scotland and Wales.

Guests can delve into the literary history 
of Shakespeare when visiting his birthplace 
at Stratford-upon-Avon, or follow in the 
footsteps of Poldark from the famous TV 
series that features the dramatic scenery of 
Cornwall. 

The itinerary also takes in Bath, one of 
the most enchanting cities in England that 
is known for its Roman heritage and natural 
hot springs.

Music-lovers will skip to the beat during 
a visit to The Beatles Story in Liverpool, 
learning all about the background and rise 
to fame of the ‘Fab Four’. A trip through the 
Lake District provides the same landscapes 
that inspired William Wordsworth and 
Beatrix Potter.

In Edinburgh, you’ll get the chance to 

FROM PILGRIMS  

TO POETS

witness the Scottish Crown Jewels while 
certain departures also coincide with the 
world-renowned Military Tattoo, performed 
on the esplanade of Edinburgh Castle. 

Prices start from $3,619 for the 12-day 
itinerary, one of seven new Britain tours 
introduced this year by Globus Family of 
Brands.

Cosmos is also offering a new ‘British 
Highlights’ tour which includes the Lake 

District and Stratford-upon-Avon, but also 
Britain’s archaeological site, Stonehenge. 

The site continues to fascinate a steady 
stream of pilgrims, poets, philosophers and 
travellers alike, with its mystical and ethereal 
presence. 

The trip also includes Edinburgh, with its 
medieval Old Town and elegant Georgian 
New Town. Prices start from $1,339.
■ globus.com.au; cosmostours.com.au

Stonehenge
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NEWStalk

MORE THAN 12 million Australians intend to 
visit a domestic holiday destination and stay 
at least one night on their next trip. 

According to new research from Roy 
Morgan, Melbourne is again the leading 
holiday destination with more than 1.5 
million Australians intending to stay for at 
least one night in the Victorian capital on 
their next trip.

Sydney is in second place with more than 
880,000 Aussies intending to visit for at least 
one night on their next trip. Brisbane rounds 
out the top three with more than 570,000 
intended visitors.

Other popular holiday destinations for 
Australians were the Great Ocean Road 
including Torquay, Lorne and Port Fairy 
(522,000), the North Coast of New South 
Wales, including Forster, Port Macquarie, 
Coffs Harbour and Port Stephens (521,000) 
and the Hunter Valley, Newcastle, Lake 
Macquarie, Gloucester region just north of 
Sydney (437,000).

Australia’s smaller capital cities including 
Canberra (388,000), Perth (348,000), 
Adelaide (339,000) and Hobart (313,000) 
rank between eighth to 14th overall as 
intended destinations.

“To get the most value out of the data 
Roy Morgan collects on Australian travel 
intentions, it’s important to drill down into 
what really drives Australians to make the 
decisions they do,” said Michele Levine, CEO 
of Roy Morgan.

“The Roy Morgan product allows travel 
agents as well as holiday destination 
businesses such as hotels and resorts to 
understand where their customers are 
based and which markets to target precious 
marketing dollars at to drive the greatest 
return on investment.”
■ roymorgan.com

 AFTER SIX years of crippling drought and still no prospect of decent 
rain, Glenda Gray thought she would have to win the lottery to 
enjoy a dream cruise.

Thanks to P&O Cruises, the Queensland farmer and her husband 
Des were able to turn their dream into reality on one of two ‘drought 
relief’ cruises organised by the company.

Glenda and Des were among 140 farmers and family members 
sailing on the cruises – one on Pacific Dawn from Brisbane to 
the Whitsundays and another on Pacific Explorer from Sydney to 
Moreton Island.

After boarding Pacific Dawn, Glenda and Des (pictured) couldn’t 
wait to get to the top deck to take in the view of water in every 
direction.

“It is incredible and the cruise is better than we could have ever 
imagined,” said Glenda.

“Just coming out of the Brisbane River, we had a line-up of 
farmers watching and wondering how we could pipe all that 
wonderful water back home again.”

Farmers enjoying this ‘time out’ from the drought were selected 
with the support of Rural Aid’s Buy-A-Bale campaign and the 
Salvation Army’s rural chaplains.

“It has been a pleasure to help make Glenda’s dream come true 

We’re all going on an Aussie holiday

and to provide support to the rural community in this way,” said Sture 
Myrmell, President of P&O Cruises.

“Having seen the impact of the drought for myself, it is remarkable 
to see the resilience and courage of our farmers who still don’t know 
when this rolling natural disaster will end.

“Our drought relief cruises on Pacific Dawn and Pacific Explorer will 
at least make a difference for the farmers that we have the privilege to 
host onboard.”
■ pocruises.com.au

Water thrill for our 
battling farmers

Left: Brighton in Victoria
Below: Melbourne
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WE HAVE seen much disruption in the travel 
industry over the past two decades.

These include Uber changing the way we 
use ground transport, Airbnb updating the 
type of accommodation we book, hotels 
using chatbots to answer guest queries or 
robots frying eggs at the breakfast line. 

New technologies are also allowing travel 
agencies to operate more efficiently and 
provide better customisation. 

One major disruption to the travel industry 
is New Distribution Capability (NDC). If you 
haven’t heard of it yet, don’t worry; it is not as 
confusing and complex as it sounds.

What is NDC?
Put simply, NDC is a common language 

used for the exchange of information 
between airlines and travel agencies. It 
enables travel agencies and their customers 
to easily access an airline’s full data on 
products and pricing, including add-ons like 
baggage, pre-assigned seats, etc.

NDC is the latest example of the 
continuous evolution of the travel industry, 
promising greater customisation capabilities 
to the agent, for travellers. 

Preparing for an NDC future
NDC is currently in the early stage. For 

NDC to truly deliver value, all of us travel 
industry players should work together to 
push this new standard language forward. 

Disruption may seem scary, but 
travel agencies should continue to talk 
to technology partners like Travelport 
about their plans to embrace NDC and 

technology-driven distribution tools. 
With the necessary knowledge and 

tools, we can all work towards identifying 
and taking advantage of the growth 
opportunities that this new language can 
bring. 

Are you ready to embrace NDC to grow 
your business?
■ travelport.com

KRIS MILLER, Corporate Sales 
and Account Director APAC, 
Travelport, discusses the 
impact New Distribution 
Capability could have on 
your business.

Will NDC fast-track  
success for travel 
agents?

How will NDC benefit travel agencies?
For many, NDC will merely make it 

easier for agents to achieve what they 
continually strive to do: deliver value 
to customers by accessing the richest 
content choice through a single workflow. 

Over the past months, I have received 
many inquiries from corporate travel 
managers and travel agencies on how 
NDC will affect their business. I would like 
to address some of NDC’s benefits:

1. Ultimate customisation 
NDC means that agencies can feed 

customers’ preferences back to the airline 
that can then create various combinations 
of ancillaries with fares to achieve an 
infinite number of customised offers for 
customers at various price points. 

For instance, the pricing system by fare 
class, which is typically rather rigid, can 
be replaced with dynamic pricing that 
changes in real-time. This can reflect the 
pricing of ancillaries like lounge access, 

Wi-Fi, meals, etc. This customisation 
can greatly improve the level of service 
offered to travellers.

2. Streamlined processes
To offer customers choice and add-ons, 

travel agencies sometimes have to use 
various channels to complete a booking 
for their travellers. 

NDC can significantly improve that. It 
allows agencies to process all bookings 
on a single platform. Via a Global 
Distribution System (GDS), agencies can 
even enjoy this connectivity to various 
airlines in one go.

3. Greater transparency
NDC will provide increased 

transparency for travel agencies, allowing 
them to easily manage cost comparisons 
with competitors and ensure the 
consistency of content. Eventually, the 
relationships between travel agencies and 
airlines can be enhanced considerably. 

TALKING POINT

KRIS MILLER, Corporate Sales and Account Director APAC, Travelport
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GCP Hospitality has made its debut in the 
Australian accommodation market with the 
opening of Hostel G in Perth.

With 296 guest rooms across two room 
types (shared and private), Hostel G is 
aimed at travellers looking for quality yet 
affordable accommodation. 

Unique to Hostel G is the ‘Glam Shared’ 
offering – four bunk-style rooms exclusively 
for female travellers in response to the 
growing number of women travelling 
independently. The rooms feature 
complimentary extras such as hair dryers 
and bathroom amenities.

Hostel G’s offerings also cater to families 
with young children, or groups of friends 
and travelling couples who have previously 
had to book more than one room to 
accommodate everyone.

“Travelling costs increase exponentially 
when friends and family have had to book 
two rooms to accommodate a party of four,” 
said Marc Bichet, Chief Marketing Officer, 
GCP Hospitality.

“Our ‘Greatest Rooms’ include queen 
or twin beds and bunk beds, designed 
to comfortably sleep four guests, and we 
anticipate this to be our most popular 

option for families.”
Groups of travellers seeking privacy 

can book out private guestrooms, with 
double, twin, four or six bed configurations 
available. Each room features an en suite 
bathroom and offers free Wi-Fi and USB 
charging stations.

“Designed for the modern traveller 
seeking to explore cities like a local, Hostel 
G is set to be a new concept in lifestyle 
property, with a focus on conscious design, 
comfort and social connectivity,” added 
Bichet.
■ hostelgperth.com

PROPERTYtalk

TRAVELLERS WILL LOVE  
THIS HOSTEL RECEPTION

OAKS HOTELS & Resorts is strengthening its 
presence in Tropical North Queensland. 

The company has acquired the freehold 
interest of the 170-room boutique resort 
QT Port Douglas. Now called Oaks Resort 

Featuring a combination of hotel rooms 
and one- and two-bedroom apartments, 
all of which offer garden or pool views, the 
resort appeals to a broad range of travellers, 
including singles, couples, families, 
conferencing and wedding groups.

The apartments are equipped with king-
size beds, kitchenettes, private balconies 
or courtyards, spacious lounge areas and 
deluxe furnishings.

The resort is positioned close to Four 
Mile Beach and the town’s most popular 
attractions including Macrossan Street, Port 
Douglas’ shopping, wining and dining hub, 
as well as the marina and award-winning 
golf courses.

“The addition of Oaks Resort Port 
Douglas will perfectly complement our 
existing brand portfolio of 56 hotels 
nationally and we look forward to 
welcoming guests to this vibrant resort 
under our new management,” added 
Hooley.
■ oakshotels.com

Oaks develop a tropical taste
Port Douglas, the property will present 
holidaymakers with smart and spacious 
apartment accommodation in a coveted 
coastal destination.

“We are delighted to announce the 
successful acquisition of this quality asset, 
which will operate under the Oaks brand 
and forms part of our strategic direction 
to own and operate hotels that deliver 
a strong value proposition to both our 
guests and our investors,” said Craig Hooley, 
Chief Operating Officer of Minor Hotels – 
Australia and New Zealand.

“Port Douglas is a key domestic market 
for us and while we already have a strong 
presence in the region with sister property 
Oaks Lagoons, we see the two properties 
as each having their own unique offerings 
and providing guests with diverse 
accommodation options from which to 
explore the region.”
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THE EIGHTH property from Art Series Hotels 
will be named after acclaimed Australian 
painter Vincent Fantauzzo.

The first new Art Series property under 
the AccorHotels banner, The Fantauzzo 
is scheduled to open at Howard Smith 
Wharves in Brisbane in March. Room rates 
start from $309 per room per night.

Fantauzzo (pictured above) has exhibited 
worldwide with shows in India, Vietnam, 
New York, Los Angeles, Hong Kong and 
Australia. He is renowned for his portraits 
of notable people including Heath Ledger, 
Matt Moran, Brandon Walters, Julia Gillard 

and his wife, actress Asher Keddie. 
Carved into the cliff under Story Bridge, 

the $100million luxury hotel will feature 166 
guest rooms, with custom contemporary 
furnishings, original artworks and up to 
500 reproductions of Fantauzzo’s most 
recognised works. 

“To have an Art Series hotel dedicated to 
showcasing my work is truly an honour and I 
cannot wait for the doors to open in March,” 
Fantauzzo said. 

“I’m strongly passionate about 
accessibility to the arts and what excites me 
most about the collaboration is that this 
hotel will give all guests the opportunity to 
connect with art, and immerse themselves in 
a really creative experience.” 

New art hotel  
named after  
Aussie Vincent The six-storey hotel will offer four food 

and beverage outlets as well as a rooftop 
pool boasting views of the Brisbane River 
and CBD, bar, gym and three conference 
rooms, fully equipped with state-of-the-art 
audio-visual technology.

“Vincent is a charismatic artist with so 
much raw talent he was a natural fit to be 
the namesake artist of the first Art Series 
hotel under our management,” said Simon 
McGrath, AccorHotels Chief Operating 
Officer Pacific.

“His mission is to make art accessible so 
he is a perfect match for the brand and The 
Fantauzzo’s design will clearly reflect his 
individual sense of style and sophistication.”
■ artserieshotels.com.au/fantauzzo/

ADINA APARTMENT Hotel Coogee has 
unveiled a new look following a multimillion-
dollar refurbishment.

The property combines the relaxed 
lifestyle of Sydney’s Eastern beaches with the 
convenience of the nearby CBD, providing 
an ideal coastal escape for both business 
and leisure guests.

The hotel has been refreshed under the 
management of Toga Far East (TFE) Hotels. 
Its mission is to offer homely comfort in 
spaces that fuse elegant architecture and 
contemporary Australian design.

Just a 200metre stroll from Coogee Beach, 
the hotel offers 86 newly renovated spacious 
studios, one-, and two-bedroom apartments 
boasting free Wi-Fi, a fully equipped kitchen 
and laundry facilities.

The vision for the refurbishment was to 
elevate the property’s beachfront location.

“The refresh of one of our most popular 
Adina Apartment Hotels in New South Wales 
coupled with its unbeatable location near the 
beach provides guests with the ideal place to 
base themselves when visiting Sydney, hold 
meetings, or even have a staycation,” said 

Allan Vidor, Chairman of TFE Hotels.
Adina Coogee’s lobby and conference 

rooms have been transformed through a 
colour palette of earthy tones, with greys 
and caramel, and teal and navy accents. 

The sophisticated and inviting reception 
evokes a sense of place through the 
displayed aerial photography of Coogee 

TOAST OF  
THE COAST

Beach by local photographers WeThree.
Other facilities include a gym, pool and 

hidden courtyard garden area inspired 
by the local environment. The property is 
surrounded by Coogee’s top eateries and is 
a short drive from Sydney Airport, with the 
city just 10-kilometres away.
■ adinahotels.com
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EXPERIENCE LUXURY living at the newly 
opened Meriton Suites Carter Street, Lidcombe.

Australia’s largest owner-operator of 
hotel suites is strengthening its presence in 
the Harbour City by unveiling a new luxury 
property near Sydney’s great sporting arena. 

Positioned right next to the Sydney 
Olympic Park precinct, Meriton Suites Carter 
Street, Lidcombe has officially opened its 
doors and is the perfect accommodation 
option for sporting enthusiasts and concert-
goers alike.

Surrounded by some of Sydney’s most 
popular sporting landmarks, Meriton Suites 
Carter Street, Lidcombe is the perfect 
option for a luxurious stay, where guests can 
immerse themselves in all the action at the 
city’s sporting and entertainment capital that 

Luxury property fulfils  
its great expectations

is Sydney Olympic Park. 
“We are delighted to announce our 

newly opened hotel in Sydney’s West,” said 
Matthew Thomas, Group General Manager 
of Meriton Suites. 

“This new property features chic, 
designer-inspired furniture, with fresh 
tones and polished interior details that 
reflect not only the global five-star trends 
but also what our guests now expect from 
our hotels.”

Renowned for offering large, open plan-
style accommodation, Meriton Suites offers 
its new Carter Street guests the best views 
of Olympic Park and out to the Sydney 
skyline. All suites feature a fully-equipped 
kitchen, internal laundry, spacious 
bedrooms and living areas.

Meriton Suites Carter Street, Lidcombe 
offers 153 one-, two-, and three-bedroom 
suites and for the first time large four-
bedroom suites, which span two floors 
and include access to spacious and private 
rooftop terraces – offering the perfect 
location to entertain friends or family.

“We can see the need for larger two-, 
three- and even four-bedroom suites to 
accommodate families and larger groups 
and with Sydney Olympic Park hosting so 
many national and international events, we 
have designed our new apartment-style 
hotel to cater for that,” added Thomas.

With the inclusion of two stunning 
four-bedroom Penthouse Collection suites, 
guests have the choice to experience the 
ultimate luxury during their stay. 

The four-bedroom City Penthouse’s offer a 
spacious floor plan over two levels and chic 
new furnishings to ensure a luxurious stay 
for the family or a group of friends. 

Guests can also indulge in a delicate 
range of bathroom amenities and take in the 
sweeping Sydney views while relaxing on the 
private rooftop terrace.

The property also features an exclusive 
Australian hotel collaboration between 
KEVIN.MURPHY and Meriton Suites. The 
Repair-Me range is perfect for travellers on 
the go who need to recover and pamper, 
offering quality products that nourish and 
strengthen hair.

“We previously offered KEVIN.MURPHY 
amenities exclusively at our flagship World 
Tower hotel and due to the great response 
from our guests we saw the opportunity to 
roll this out nationally across all locations 
including our brand new Carter Street hotel. 

“We are also the only hotel in Australia to 
offer this exciting range,” said Thomas.

Meriton Suites currently operates 18 
properties across Sydney, Brisbane and on 
the Gold Coast.
■ meritonsuites.com.au

PROPERTYtalk: Advertorial



Meriton Suites Carter Street, Lidcombe is positioned on the door step of Sydney Olympic Park and 
offers 153 one, two, three and four bedroom suites, plus two additional four bedroom Penthouse 
Collection suites which like the four bedroom suites, comes with its own private rooftop terrace to 

enjoy with family or friends.

Each suite includes a fully-equipped kitchen, internal laundry, spacious bedrooms and living area. 
It is also the only hotel in the area to feature its very own on-site swimming pool and sauna.

All the major stadiums and centers such as ANZ Stadium and Qudos Bank Arena are located only a 
short walking distance away, so you be able the immerse yourself in all the action the area has to offer. 

Now Open
Discover a brand new hotel that is positioned to service Sydney’s 

sporting and entertainment capital. 

Meriton Suites
Carter Street, Lidcombe

1 Carter Street, Lidcombe, NSW 2141  |  meritonsuites.com.au  |  131 672
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Airbus is turning Japanese 
ALL NIPPON Airways has announced that its first Airbus A380 has rolled out of the aircraft 
manufacturer’s paint shop in Germany.

The new plane is also Japan’s first Airbus A380 and sports a Hawaiian green sea turtle, 
known as ‘Honu’ in the Hawaiian language, which symbolises good luck and prosperity.

Each of ANA’s three Airbus A380s 
will feature livery in different colours 
and with different designs. The blue 
livery of the first aircraft connects ANA’s 
corporate colour scheme with Hawaii’s 
blue skies. 

The second aircraft, planned to start 
operation in July, will have emerald 
green livery that is inspired by the 
waters of Hawaii while the third will be 
orange in reference to the Hawaiian 
sunset.

“We are excited to showcase the 
largest passenger aircraft and even more 
excited about the experience it will offer 
travellers on the Narita-Honolulu route,” 
said Yutaka Ito, Executive Vice President 
of ANA. 

“The Airbus A380 will be an important addition to ANA’s current fleet and it will allow 
passengers to reach the scenic islands of Hawaii in comfort and style. The customised livery 
adds a personal touch that will make the trip that much more memorable.”

Japan’s largest airline is set to receive the new A380 jet, nicknamed ‘Flying Honu’, in March. 
The inaugural flight is scheduled to depart from Tokyo Narita Airport and travel to Daniel K. 
Inouye International Airport in Honolulu on May 24.
■ ana.co.jp

SKYtalk

■ CATHAY PACIFIC has announced it will expand its network in Japan with a new route 
to Ishikawa Prefecture from April. The new two-times weekly service will be operated 
between April 3 and October 26 using Airbus A330-300 aircraft featuring both 
business and economy class cabins. cathaypacific.com

IN BRIEF

EMIRATES HAVE celebrated an important 
fleet milestone with the delivery of the 
final Boeing 777-300ER aircraft on its 
order books. 

A6-EQP is the 190th Boeing 777 
aircraft to be delivered to Emirates, the 
world’s largest operator of this type of 
aircraft. It is also the only airline in the 
world to have operated all six variants of 
the Boeing 777 family. 

The airline welcomed the first Boeing 
777-300ER aircraft into its fleet in March 
2005. Over the last 13 years the plane 
has become the backbone of Emirates’ 
fleet, currently operating to more than 
119 destinations across the airline’s 
global network.

“The aircraft’s efficiency, range and 
payload capabilities have enabled us 
to connect our customers across six 
continents to and through Dubai, and 
offer them a flight experience that is 
second to none,” said Sir Tim Clark, 
President of Emirates Airline. 

“With 140 of these aircraft in our fleet, 
the Boeing 777-300ER will continue to 
play an integral role in our operations 
and facilitating global tourism and trade 
opportunities in the years to come.”

Emirates will also be one of the first 
airlines in the world to fly the two next 
generation models – the Boeing 777-8 
and 777-9 – from 2020. 

These next generation aircraft will 
have a more fuel-efficient design and will 
feature larger windows, increased cabin 
pressure and humidity, higher ceilings, 
a wider cabin and an advanced in-flight 
entertainment system contributing to a 
superior customer experience.
■ emirates.com

Fleet family 
celebrates  
final delivery
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CHECK OUT THE 
LOBBY CHECK-IN
HAWAIIAN AIRLINES is enhancing the 
check-in experience for guests departing 
from its hub at Honolulu’s Daniel K. Inouye 
International Airport (HNL).

The airline is assigning dedicated 
lobbies for international, North America 
and Neighbor Island flights. Hawaiian’s 
international check-in operations at HNL are 
moving from Lobby 3 in Terminal 1 to the 
nearby Lobby 4 in Terminal 2.

This means that from January, all guests 
flying to any of Hawaiian’s international 
destinations, including Australia, New Zealand, 
Japan, South Korea and Tahiti (as well as 
American Samoa) will check-in at Lobby 4.

Hawaiian welcomes about 32,000 guests 
each day on more than 250 flights system-
wide, accounting for more than half of all 
passenger traffic at HNL.
■ HawaiianAirlines.com

TWO AIRLINES 
EXPAND THEIR 
RELATIONSHIP
SOUTH AFRICAN Airways (SAA) and Emirates 
are expanding their commercial relationship 
with enhancements to a codeshare 
agreement.

The deal is designed to open up new 
destinations for both SAA and Emirates 
customers and builds upon an original 
agreement signed in 1997.

“This agreement marks a significant 
forward step in the execution of our strategy 
and in transforming our business,” said 
Vuyani Jarana, CEO of SAA.

“The expansion of our commercial 
relationship will further strengthen key 
focus areas of the implementation of our 
turnaround plan.”

Included in the new agreement are plans 
to enhance the frequent flyer programs: 
SAA’s Voyager and Emirates’ Skywards 
program. Emirates became a Voyager airline 
partner in 2000, which means Voyager 
members are able to earn and redeem 
miles on flights operated by Emirates with 
reciprocal rights for Skywards members on 
SAA-operated flights.
■ flysaa.com; emirates.com

ADELAIDE HAS witnessed the arrival of a 
new Airbus A350-900 medium haul aircraft 
from Singapore Airlines. 

Passengers boarding in Singapore for the 
inaugural flight were treated to a traditional 
Lion Dance, drinks, canapes, a special gift 
and 100mb of free data to use onboard. A 
traditional water cannon salute greeted the 
plane as it touched down in Adelaide.

Mr Philip Goh, Regional Vice President 
South West Pacific, Singapore Airlines, said 
the arrival of its newest cabin products was 
a testament to the airline’s long-standing 
connection and commitment to South 
Australia.

“We’ve enjoyed a long and rewarding 
relationship with Adelaide, with 2019 
marking 35 years of Singapore Airlines 
operations to this incredible city,” said Mr 
Goh.

“We’re excited that South Australians are 
the first in the world to enjoy the latest in 

cabin products and technology on our all 
new A350-900 medium haul aircraft, which 
delivers a superior level of comfort and 
amenity.”

The introduction of the new A350-900 
delivers an almost seven per cent increase in 
overall capacity to the city. 

The plane has 303 seats in total, with 40 
business class seats in a 1-2-1 arrangement 
delivering direct aisle access for every 
customer, while the economy class cabin has 
263 seats arranged in a 3-3-3 configuration.

The A350-900 features higher ceilings, 
larger windows, an extra wide body 
delivering more space and comfort as well 
as lighting designed to reduce jetlag. It is 
also fitted with the latest Thales AVANT in-
flight entertainment system.

Following its arrival in Adelaide, the plane 
was also due to be deployed in Brisbane 
from January 7.
■ singaporeair.com

Water welcome  
for new arrival
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QANTAS HAS announced a second direct 
service between Sydney and the Sunshine 
Coast. 

The new daily service is in response to 
growing demand and is due to begin in 
March. It is timed to connect the Sunshine 
Coast to the airline’s international network 
over Sydney to Europe, America, Asia and 
the Pacific.

“The new service reflects the growing 
popularity of ‘flying Sunshine Coast’ for both 
domestic and international travel and adds 
another dimension to the expanding choices 
available for business, leisure or conference 
travellers,” said Frank Mondello, Acting CEO, 
Sunshine Coast Airport (SCA).

The Qantas decision comes in advance 

SKYtalk

■ QATAR AIRWAYS has announced it will add additional capacity on routes to some 
of its European destinations this summer. Passengers can now enjoy a greater 
choice of travel options as three popular European routes – Helsinki, Stockholm 
and Manchester – all receive aircraft upgrades. In addition, the frequency of flights 
to the airline’s second gateway to London, Gatwick, has also been increased from 
14 to 16 weekly flights. qatarairways.com

IN BRIEF

SILKAIR HAS announced it will be increasing 
its frequency to Cairns with a daily service 
commencing in June. 

The additional flights will be operated on 
Tuesdays and Sundays with Boeing 737 MAX 
8 aircraft, fitted with 12 business class and 
144 economy class seats. The regional wing 
of Singapore Airlines currently flies to Cairns 
five times a week.

“We are proud to announce a daily service 
to Cairns, providing greater accessibility and 
connectivity for our customers,” said Mr Foo 
Chai Woo, Chief Executive, SilkAir.

“Together with Tourism and Events 
Queensland, we look forward to bringing 
even more travellers to Australia’s adventure 
capital, home to world famous sights such 
as the UNESCO-listed Great Barrier Reef and 
Daintree rainforest.”

of the new runway currently under 
construction at the Queensland airport and 
due to be opened in 2020. 

“The new runway will be a game-changer 
for the region and will enable airlines to 
schedule direct services into Sunshine Coast 
Airport using larger aircraft from a far wider 
range of international and domestic ports,” 
added Mr Mondello.

The airport has enjoyed record passenger 
growth in recent years, according to 
statistics released recently by the Bureau 
of Infrastructure, Transport and Regional 
Economics (BITRE).

For the year to the end of September 
2018, SCA recorded 12.3 per cent growth in 
passenger movements, comprising a 12.4 
per cent increase in domestic travellers 
and 10 per cent growth in international 
passenger movements.

The new service is scheduled to leave 
Sydney at 10.05am, arriving at Sunshine 
Coast Airport at 11.40am. The return service 
will depart Sunshine Coast at 12.25pm, 
arriving into Sydney at 2.10pm.
■ sunshinecoastairport.com.au

FLYING KANGAROO HEADS FOR THE SUNSHINE

Cairns gets extra touch of Silk
In addition to Cairns, SilkAir operates 

flights to Darwin. Parent company 
Singapore Airlines serves Adelaide, 
Brisbane, Canberra, Melbourne, Perth and 
Sydney, while low-cost subsidiary Scoot 
serves the Gold Coast, Melbourne, Perth 
and Sydney.

“This route has delivered strong outcomes 
for Queensland since it was first introduced 
in 2015 and these additional flights will 
attract up to 10,200 visitors over two years, 
supporting up to 240 jobs,” said Kate Jones, 
Tourism Industry Development Minister.
■ silkair.com
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UNITED AIRLINES has announced its largest ever international network expansion, 
offering customers a non-stop year-round service to Melbourne.

“This route expansion solidifies United’s position at San Francisco as the gateway 
airline serving destinations across the Pacific, the continental United States, as well 
as to Europe and beyond,” said Oscar Munoz, CEO of United. 

Offering the most services between the West Coast and Australia by any U.S. 
carrier, United is adding a new non-stop year-round service between San Francisco 
and Melbourne three times per week, beginning October 29. 

United currently offers a non-stop service to Sydney from Houston, Los Angeles 
and San Francisco and provides nonstop service between Los Angeles and 
Melbourne. United operates all flights between the U.S. and Australia with Boeing 
787-9 Dreamliner aircraft.

United will also begin new year-round non-stop services this year between San 
Francisco and Auckland, New Zealand, Tahiti, French Polynesia and Amsterdam.
■ united.com

SKYtalk

MELBOURNE IS UNITED IN SERVICE

VIPs have Chinese for dinner
CHINA SOUTHERN Airlines has staged an appreciation dinner to celebrate the 
one-year anniversary of the Cairns-Guangzhou route.

More than 110 guests and VIPs attended the event at the Riley Hotel in Cairns to 
commemorate the launch of the route on December 4, 2017. Since its inauguration, 
more than 32,000 passengers have travelled the route with the airline. 

China Southern is the largest air carrier in the aviation market between China 
and Australia, offering coverage to six major cities in five states. It currently 
operates 10 direct flight routes and 180 weekly flights between the two 
countries.
■ csair.com

LATAM Airlines has unveiled a virtual video 
tour offering a glimpse of its new cabin design. 

Over the next two years, the airline is 
transforming the interiors and in-flight 
experience of more than 200 aircraft – 
approximately two-thirds of its global fleet.

The video tour of LATAM’s flagship Boeing 
787-9 aircraft showcases the revamped 
interiors and new premium business 
cabin of its long-haul aircraft, which will 
operate flights between South America 
and destinations in Europe, North America, 
Africa, Asia and Oceania.

The airline is spending US$400 million 
(approx. $AU562 million) to transform 
aircraft cabins that serve both long- and 
short-haul routes throughout its network. 

“Our new cabins will enable us to offer an 
industry-leading onboard experience with 
more options, flexibility and personalisation 
to better serve each and every passenger,” 
said Claudia Sender, Vice President 
Customers, LATAM Airlines Group.

The new premium business cabin will be 
gradually introduced to the group’s long-
haul (wide body) fleet, including current 
Boeing 767 and Boeing 777 aircraft, and new 

Boeing 787-9s and Airbus A350-1000s due 
for delivery.

“Our premium business cabin will provide 
unrivalled comfort, privacy and a new service 
concept to enable passengers to arrive at 
their destinations well-rested and ready to 
continue their journey,” added Sender.

The wide body aircraft will also feature 
a re-vamped economy cabin, offering 

passengers a new look, improved comfort 
and a state of the art in-flight entertainment 
system. 

There will also be more options to 
upgrade the travel experience, including 
LATAM+ Seats, which offers increased space, 
greater recline and premium services such as 
priority boarding.
■ latam.com

Video view of cabin renew
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Bike the Orient Express: Cycle in the 
tracks of Europe’s famous long-distance train 
connecting Paris and Istanbul on TDA Global 
Cycling’s Orient Express tour.

Follow the Danube Cycleway from 
Germany to Hungary and climb into Romania’s 
Carpathian Mountains along the way. 
tdaglobalcycling.com

Relaxing Andes Springs: Explore 
memorable landmarks in the Ecuadorean 
Andes like the Mojanda Lakes, Cotopaxi 
National Park and Quilotoa Crater with 
SurTrek and spend a night at a resort with 
pools heated by volcanic hot springs.
surtrek.com

Hot Springs and Huts: Trek from hut 
to hut, past hot springs and through colorful 
rhyolite mountains on Iceland’s Laugavegar 
trail with Adventure Life. 

Guides will lead guests through one of the 
largest geothermal zones in the world on the 
way from Landmannalaugar to the glacial 
valley of Thorsmork. adventure-life.com

Sip and Cycle Spain: Ride through 
rolling vineyards, an ancient fortress town 
and colorful fishing villages on a new tour of 
Spain’s Basque Country and Rioja wine region 
from Sojourn Bicycling & Active Vacations. 

Off the bike, there’s time to taste wine, 
savour bite-size pintxos and explore sunny 
beaches. gosojourn.com

Remote Island Catch: More than 900 
kilometres from the Seychelles’ main island, 
find remarkable saltwater fly fishing at the 
Astove Island Lodge with Frontiers Travel. 

Cast for big GT’s that rule the island, 
as well as bonefish, permit, barracuda, 
triggerfish, tuna, wahoo, sailfish and marlin.
frontierstravel.com

Big Sky Skiing: Big Sky in Montana has 
one of the largest ski resorts in the country, 
but the town of less than 3,000 on the edge 
of Yellowstone still has few lift lines. 

Rent a slope-side home at Moonlight 
Basin for easy access to 2,300 hectares of 
terrain. moonlightbasin.com

Hot Springs Biking: Join the ‘Stunning 
Shikoku’ tour with Grasshopper Adventures 
in Japan and ride through a land where 
Shinto shrines and Buddhist monasteries 
overlap with modern wonders, soaking tired 
legs in traditional onsens along the way.
grasshopperadventures.com

Chef-Led Cycling: Cycle through 
rolling hills with endless vineyards and 
past ancient castles and hilltop hamlets in 
Italy’s Piedmont with Tourissimo and learn 
about local cuisine with guest chef Mary Sue 
Milliken. tourissimo.travel

■ pinterest.com.au

TEN WAYS  
TO PIN AND WIN

PINTEREST HAS released its top travel trends 
for 2019 and among the most popular 
searches on the social network are bike 
tours, out-of-the-way towns, less-travelled 
islands and derelict castles. 

Here are 10 trips that could help your 
clients turn their adventure holiday ideas 
into reality.

Small Town Cowboys: Outside the small town of Ten 
Sleep, Wyoming, play cowboy at Red Reflet Ranch, spending 
the day riding horses, shooting, herding cattle and learning the 
ropes, then sitting down to a gourmet meal before retiring to a 
luxury chalet. red-reflet-ranch.net

Three Islands Ride: 
Ride & Seek’s 3 Islands tour 
hops from the mountains 
and fishing villages of 
Corsica to the cliffs and 
coves of Sardinia to the 
farmland and volcanoes of 
Sicily, taking in cultural and 
culinary traditions by bike. 
rideandseek.com

Bike the Orient Express

Above: Relaxing Andes Springs
Below: Big Sky Skiing
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CONTOURS TRAVEL is offering a discount 
of $500 per couple on its hosted ‘Treasures 
of South America’ tour when booked by 
February 15.

The 27-day itinerary includes canoe trips 
on the Amazon, the lost Incan city of Machu 
Picchu and the excitement of Rio de Janeiro. 
Two departures on April 21 and September 
8 are available.

The escorted, all-inclusive itinerary 
takes travellers through Peru, Chile, Brazil 
and Argentina in comfort and style, while 
travelling in a small group of 16 or less.

Highlights of the tour include private 
tango lessons in Buenos Aires, fishing 
for piranhas in the Amazon, weaving 

demonstrations by a local cooperative 
in Chinchero, a ride in the world’s 
highest urban cable car at La Paz and the 
opportunity to help install a water filter to a 
remote community in the Andes.

The tour begins in Lima in Peru before two 
days exploring the Amazon, where travellers 
will stay in a remote jungle lodge, surrounded 
by monkeys, sloths, parrots and kingfishers. 

From here guests will fly to the Sacred 
Valley where they will learn more about the 
Andean lifestyle, before exploring the Incan 
ruins of Machu Picchu (above left), one of 
the new Seven Wonders of the World.

Guests will visit the cities of Cuzco, Puno 
and La Paz before staying in the Chilean 

capital of Santiago. Here they can enjoy a 
full day tour of the city’s most important 
buildings and monuments, as well as one of 
Chile’s most renowned wineries. 

The journey will continue to Rio, with 
visits to the Christ the Redeemer statue 
(above right), Rio Cathedral and a cable car 
ride tour to the top of Sugar Loaf Mountain. 
Two nights will then be spent at Iguazu Falls, 
where travellers can ride the rapids, before 
the tour finishes in Buenos Aires.

Including the discount, the tour is 
available from $14,949 per person twin share 
from Sydney. The package includes return 
economy flights from Australia and 42 meals.
■ contourstravel.com.au

ADVENTURE TRAVEL
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WAKATOBI RESORT gives divers and 
snorkellers a unique opportunity to discover 
Indonesia’s best coral reefs while also enjoying 
beach time, fine dining and five-star service. 

And by combining a stay at the resort in 
South East Sulawesi with a one-week cruise 
on the luxury dive yacht Pelagian, they can 
add a memorable additional dimension to 
the holiday experience. 

All Wakatobi guests are brought by private 
air charter from Bali to the resort’s own 
airstrip on the adjacent island. A short ride 
to the resort brings guests to a collection of 
beachfront bungalows and villas overlooking 
the waters of a private marine reserve.

 The resort’s fleet of custom-built boats 
provides daily excursions to more than 40 
sites that showcase pristine reefs, dramatic 
underwater walls and an intriguing 
collection of marine life. 

Both divers and snorkellers can enjoy 
these sites, as many underwater formations 
rise to within a few metres of the surface, 
creating ideal conditions for snorkellers 
to view from the surface, and chances for 
divers to perform long multi-level profiles. 

Experienced guides are on hand to 
provide assistance, or point out rare and 

hard-to-find creatures such as pygmy 
seahorses and hairy squat lobster. 

Guests also have day-and-night access to 
the House Reef, which has been called the 
world’s best shore dive. 

With critter-filled grass beds and colourful 
coral formations beginning just metres from 
shore, this famous site offers endless hours 
of exploration. 

In addition to diving and snorkelling, 
guests can try water sports such as kayaking 
and paddle boarding, relax with indulgent 
spa treatments and broaden their interests 
with cultural events and programs such as 
Indonesian cooking classes. 

The Wakatobi staff takes pride in 
delivering the highest levels of personal 
service by not just meeting requests, but 
by making the extra effort to learn and 
anticipate each guest’s needs. 

Many visitors comment on the 
exceptional quality and variety of the food 
created by the resort’s culinary team. 

In addition to serving ever-changing 
offerings of international and Indonesian 
dishes, the chefs are able to accommodate 
special requests and dietary requirements. 

The second half of the Wakatobi land and 

sea experience takes place aboard the dive 
yacht Pelagian. This 35-metre vessel departs 
from the resort for week-long cruises to the 
outer reefs of the Wakatobi Regency, as well 
as the critter-rich muck diving sites of Buton 
Island’s Pasarwajo Bay. 

To ensure the highest levels of 
personal comfort and service, Pelagian 
accommodates just 10 guests, who are 
attended to by a crew of 12. The yacht’s 
spacious staterooms are more reminiscent 
of an upscale hotel room than a ship’s cabin 
complete with full ensuite private showers. 

Daily diving activities are conducted from 
two fast launches that visit a wide range of 
sites from shallow coral gardens to dramatic 
underwater pinnacles. 

For many, the highlight of the trip is a 
visit to Pasarwajo Bay, where otherwise 
unremarkable shallows hold treasured 
finds such as playful coconut octopus and 
enigmatic ghost pipefish. 

The bay’s most famous residents are 
mandarin fish, which stage nightly courtship 
rituals to the delight of divers and underwater 
photographers. Pelagian cruises can be added 
before or after stays at the resort.
■ wakatobi.com

ADVENTURE TRAVEL: Advertorial

Wakatobi Villa One.Luxury dive yacht Pelagian Mandarin fish

Wakatobi by land and sea

Luxury dive yacht Pelagian
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An experience 
without equal

At Wakatobi, we take great pride in providing the 

ultimate in exclusive and personalised service. 

Our dive staff and private guides ensure your in-

water experiences are perfectly matched to your 

abilities and interests. While at the resort, or on 

board our luxury dive yacht Pelagian, you need 

only ask and we will gladly provide any service 

or facility within our power. For all these reasons 

and more, Wakatobi takes top honors among 

discerning divers and snorkellers.

“Simply put you can’t have a better 

experience! Everything is about service 

and maximizing your diving and 

snorkelling. The dives were amazing, and 

all the staff are first class. At Wakatobi 

they will accommodate any request, but 

you hardly need to make any since they 

have thought of essentially everything.”

Dr. Jim and Laurie Benjamin
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NORTHERN IRELAND

THE LAKELAND landscape of County 
Fermanagh is the perfect place for a relaxing 
break, an active holiday or a bit of both.

Easing through the expansive Lough Erne, 
the waterway that dominates the county, is a 
must-do, whether you hire and skipper a boat 
yourself or let someone else take the helm.

Cruise to the famous monastic site on 
Devenish Island with its centuries-old 
churches and towers, and then head to White 
Island to view its ancient stone figures.

The picturesque island town of Enniskillen 
sits between upper and lower Lough Erne 
and with its fine restaurants and super-
friendly pubs is the ideal place to moor for 
the evening. Mingle with the locals and you’ll 
soon discover the famous easy-going side to 
Fermanagh and Irish life.

Fermanagh is also renowned for the 
Marble Arch Caves Global Geopark, a 
combination of underground and above 
ground natural wonders. 

Marble Arch Caves is regarded as one of 
the finest show caves in Europe and exploring 
the subterranean rivers, waterfalls, winding 
passages and lofty chambers is a memorable 
experience.

Those who enjoy a hike should make for 
the Cuilcagh Legnabrocky Trail, also part of 
the Geopark. 

The linear, boardwalk trail crosses the 
rugged wilderness of Cuilcagh Mountain, 
climbing through eight million years of 
geological history to the summit plateau 
where inspiring views await.

The county’s natural beauty is 
complemented by its rich heritage embodied 
in the elegance of Florence Court, a Georgian 

Take a break at the lake

mansion, and 19th century Crom Castle. Tour 
the first and stay in the second for a glimpse 
of the splendour of yesteryears.

A trip to Fermanagh would not be 
complete without a visit to Belleek Pottery, 
where for more than 160 years, master craft 
workers have been producing the world-
renowned fine china. 

The daily tours reveal the intricate work 
involved in producing the homeware, while 
the museum in the visitors’ centre displays 
pieces dating back to 1857.

Among the local hotels is the family-run 
Mahons, which in 2019 is celebrating 135 
years in business. The owners will present 
a year-long program of events to mark the 
achievement, including live entertainment 
nights, delicious menus and special 
weekend packages.
All pictures courtesy Tourism Ireland
■ ireland.com

Above: Florence Court
Below: Marble Arch Caves 
Global Geopark

Top: Enniskillen Castle  
Above: Fermanagh Lakelands

52   |   W W W . T R A V E L T A L K M A G . C O M . A U



T R A V E L T A L K  F E B R U A R Y  2 0 1 9   |   53   

VISITORS TO Northern Ireland are being 
offered the chance to see traditional crafts 
and meet skilled artisans. 

With six workshops situated on or close 
by the famous Causeway Coastal Route, the 
économusée concept of artisans showcasing 
their trades in working museums is 
flourishing.

First stop should be the family-run 
Steensons Jewellers Economusée in 
Glenarm, which has made numerous pieces 
for Game of Thrones. Here visitors have 
the rare opportunity to observe master 
goldsmiths hand-crafting exclusive jewellery 
collections from silver, gold, platinum and 
precious gems. 

Close by is the village of Loughguile on the 
edge of the scenic Glens of Antrim. This is the 
place to experience traditional hurl making 
and watch the Scullion family fashion fine 

ash wood hurls, a skill which has been passed 
through generations. 

You can then explore the Scullion Hurls 
exhibition and learn about the history of the 
great Irish sport of hurling and the family 
connection behind it.

The sourdough and friands (almond cakes) 
made at Ursa Minor, an artisan bakehouse, are 
legendary around the town of Ballycastle. 

Discover how they work in the économusée 
storyboards below the on-site café. Or book a 
workshop or tour and the team will show you 
around, explain the bread making in more 
detail and let you get your hands in some 
dough.

Also in Ballycastle, Broughgammon Farm 
produces ethical goat kid meat, raised veal 
and seasonal wild game. The Cole family, who 
run the farm, offer a range of tours, classes 
and workshops that fully explore farming, 

butchery, food production and sustainable 
rural skills.

Another foodie experience can be found 
at the Broighter Gold Economusée near 
Limavady, which makes an award-winning 
cold pressed rapeseed oil. 

The Kane family grows their crops on the 
field where the Broighter Hoard, a priceless 
collection of Irish gold artefacts from the 
Iron Age, was discovered. 

At their workshop you can see the oilseed 
rape transformed into a crystal clear golden 
liquid. Wander through the exhibition area 
and take a bottle of the oil to enjoy at home.

The Hillstown Brewery Economusée in 
Randalstown features craft beer. Watch 
the artisans working in the brewery and 
discover the different grains and hops used 
in each of their award-winning beers. 

Experience the brewing process, talk to 
the brewers and find out how they produce 
the wide range of Hillstown craft beers.
■ ireland.com

Experience the craft trail

NORTHERN IRELAND

TO COINCIDE with the launch of the final season, GAME OF THRONES: The Touring 
Exhibition will open in Belfast on April 11.

This will be the display’s debut visit to the UK and Ireland and will be staged at the 
TEC Belfast until September 1. The purpose-built centre is in the footprint of the Titanic 
Studios, where much of the series was filmed over a 10-year period.

Designed specially by GES Events in collaboration with HBO Licensing and Retail, the 
interactive and immersive exhibition combines costumes, authentic props and settings 
from all seven seasons of the hit TV series.

Fans will be able to authentically immerse themselves in Westeros and Essos, as well 
as relive the trials and tribulations of those who struggle for survival in the shadow of the 
Iron Throne, ahead of the highly anticipated season eight release.

The exhibition will give fans an up-close and personal look at the artistry and 
craftsmanship behind the Emmy award-winning series, as well as the opportunity to:
•  Experience the wintry landscapes of the North and the tree-lined  

pathway of the Kingsroad
•  View a garrison of Unsullied warriors and the costumes of House Targaryen
•  Step into the House of Black and White
•  Explore Castle Black, the home of the Night’s Watch
•  Battle for the Iron Throne.
■ gameofthronesexhibition.co.uk

The throne opens  
to fans of the game

Above: The Ursa Minor bakehouse in Ballycastle. 
Right: Steensons Game of Thrones jewellery.  
Pictures courtesy Tourism Ireland

Picture courtesy Mahala Nuuk
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IRELAND

Clare Island Lighthouse,  
Clare Island, County Mayo

Bed down in a lighthouse, one of the 
most unique and exclusive getaways on the 
island of Ireland. 

The ultimate room with a sea view, this 
architecturally majestic, listed building 
offers luxury, fully-catered B&B stays, 
complemented by the natural environment 
of the Wild Atlantic Way.

Helen’s Tower, Bangor,  
County Down

Guests can see views of Scotland and 
kilometres of rolling countryside from the 
top of this three-storey stone tower. 

The quirky gothic retreat features a 
modernised bedroom, shower room, 

kitchen, living room, reading room and 
rooftop terrace all linked by a narrow stone 
staircase. Set within a large forest and estate, 
it’s a perfect self-catering hideaway for two.

Barberstown Castle, Straffan, 
County Kildare

This historic property is set within the heart 
of Ireland’s Ancient East, yet just a 30-minute 
spin from Dublin city centre. 

Surrounded by eight hectares of grounds 
and once owned by world-famous guitarist 
Eric Clapton, it’s ideal for enjoying exceptional 
personal service, open log fires and great food 
and wine.

The Merchant’s House, 
Derry~Londonderry

Savour the atmosphere of a bygone era 

alongside all the comforts of today in this 
unique four-storey townhouse within 
walking distance of the famous Walls of 
Derry. 

Built in the Georgian style almost 150 
years ago, the architectural features of the 
era survive largely intact. This is a distinctive, 
atmospheric base to explore the attractions 
and culture of Northern Ireland’s second city. 

Martello Tower, Sutton,  
County Dublin

A self-catering getaway with a difference, 
this 1804 circular stone tower is one of 
many ‘bombproof’ defences built against a 
Napoleonic invasion. 

Promising a combination of luxury 
and exclusiveness for up to four people, 
a modern kitchen/diner offers sweeping 
360° views from roof level, a living area and 
balcony overlook the coastline of Dublin Bay 
on the middle level, while two bedrooms 
and a bathroom occupy the lower level.

Roundwood House,  
Mountrath, County Laois

Spoil yourself in one of Ireland’s finest 
mid-size country houses of the Georgian 
period. 

The reception rooms are filled with 
antique furniture, the bedrooms lined with 
paintings and overflowing bookshelves. 
Enjoy crackling fires, good food, manicured 
gardens and extensive outbuildings.
■ ireland.com

FROM LIGHTHOUSES, tower houses, merchant houses and stately homes, 
the selection of unusual places to lay your head in Ireland is huge. Here are 
six to get you started.

THE LIFE and legacy of one of 
the world’s most famous football 
stars is being celebrated in a 
luxurious new Belfast hotel.

The 60-room George Best 
Hotel, a redevelopment of one 
of the city’s oldest buildings, 
is named after one of Ireland’s 
favourite sons.

Best was known for his 
unique gift and outstanding 
ability with the ball, starring for 
both Manchester United and 
Northern Ireland.

The hotel features stylish 
furnishings, premium onsite 
amenities, a lavish bar and 
restaurant. An extensive 
museum showcases Best 
memorabilia donated by his 
family. 

Items include replica 
European Cups, a silver Northern 
Ireland cap, paintings of George 
and a shirt signed by some of 
the mourners who attended his 
funeral. A life-size statue of the 
footballer is situated on the roof.
■ georgebesthotel.co.uk

The Best hotel in Belfast

6 UNUSUAL 
PLACES TO STAY Clare Island  

Lighthouse



Ultimate Ireland 
Fam Trip

Test your knowledge and become a 
Gold Specialist. Two lucky entrants 
will be whisked away on an epic 
Ireland trip!

Register now at trade.ireland.com

Clouds slowly drift by, the wind whips at your clothes and the wondrous view 
spreads out before you. Then it happens... you feel your heart begin to soar.
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THE KIMBERLEY in Western Australia’s 
North West is one of the world’s last true 
wilderness areas. 

A land of spectacular natural beauty, 
some of the region’s highlights include 
the pearling town of Broome, the unique 
beehive formations of the Bungle Bungle 
Range in the World Heritage listed Purnululu 
National Park, Australia’s only Horizontal 
Waterfalls at Talbot Bay, the epic Gibb River 
Road, Lake Arygle and many more.

Following the wet season from December 
to February, which replenishes the region’s 
landscape, operators will be preparing for 
the 2019 tourist season. 

A self-drive, 4WD adventure on the epic 
Gibb River Road, spanning 660 kilometres 
from Derby to Kununurra, will reward visitors 
with gorges, waterfalls, station stays and 
Aboriginal experiences. 

Highlights include Windjana Gorge, 
Tunnel Creek, Galvans Gorge, Bell Gorge, 
Mitchell Falls, El Questro Wilderness Park and 
Home Valley Station. 

Short on time? Get a bird’s eye view of the 
majestic landscape on the Kimberley Aerial 
Highway – a series of remote landing strips 
dotted throughout the region.

Explore the Bungle Bungle Range and 
the magnificent Lake Argyle, and fly over 
the Buccaneer Archipelago, home to 800 
small picturesque islands and the famous 
Horizontal Waterfalls.  

A Kimberley cruising adventure will take 
passengers to remote crystal clear pools 
with dramatic waterfalls and secluded 
coastal retreats, while stopping to observe 
rare wildlife and magnificent ancient rock 
art, spotting giant boab trees and learning 
about the region’s amazing geology along 
the way. 

On the ground, take a guided tour of 
the spectacular Bungle Bungle Range, a 

WINTER BREAKS: Advertorial

• Witness the natural 
phenomenon of the 
Staircase to the Moon 
at Roebuck Bay 

• Ride a camel train into 
an ocean sunset along 
pristine Cable Beach

• Marvel at ancient 
dinosaur footprints at 
Gantheaume Point 

• Go fishing with an 
Aboriginal guide or on a 
specialist fishing charter

• Spot Australian wildlife – 
humpback whales, snub 
nose dolphins, kangaroos 
and birds galore

• Cruise to a pearl farm and 
learn how these deep sea 
beauties are harvested

• Catch a movie at the 
oldest operating outdoor 
picture garden in the 
world – Sun Pictures

• Gaze at billion-star skies 
with Space Gandalf, aka 
Greg Quicke

• Take a 4WD, helicopter or 
seaplane adventure day 
trip into true wilderness.  

There are also plenty of unique experiences for those seeking all kinds of adventure: 

landscape of sculptured rocks and sandstone 
towers located in World Heritage listed 
Purnululu National Park, which covers almost 
240,000 hectares of remote wilderness. 

No trip to the Kimberley would be 
complete without visiting the tropical 
pearling town of Broome, where the outback 
meets the ocean. 

One of Australia’s most multicultural and 
unique towns, Broome strikes the perfect 
balance between relaxing holiday and 
extraordinary adventure. 

How to get there
Qantas and Virgin run daily services to Perth to Broome, with flights taking 
around two-and-a-half hours. Qantas also runs direct seasonal services from 
Sydney, Melbourne, Brisbane and Darwin.

The locals like to call this ‘Broometime’ 
and all it takes is a stroll on the sands of one 
of its pristine beaches to set your own clock 
to Broome’s relaxed pace. 

A range of events also take place around 
Broome and the Kimberley throughout the 
year with highlights including the Ord Valley 
Muster, Cable Beach Polo, Shinju Matsuri 
Festival and the Broome racing season. 
■ For more information, visit  
westernaustralia.com/thekimberley

Covering an area of around 422,000 square 
kilometres, a trip to the Kimberley gives new 
meaning to the word big. Your clients are assured 
of an epic adventure in this rugged, beautiful part 
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The sunsets on Cable Beach in Broome are 
justifi ably legendary. A walk through the towering 

Bungle Bungle Ranges is a real once in a lifetime 
experience, whilst a dip in the pristine waters 
of Emma Gorge or Zebedee Springs will create 
memories your clients will treasure forever. 

For more information, visit 
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THE GREAT American West is a popular winter 
holiday destination with top ski resorts, 
national parks and a vast array of non-ski 
activities and events for the whole family.

Guests can enjoy skiing, snowboarding, 
snowmobiling, snowshoeing, dog sledding 
and ice fishing, along with wildlife watching, 
photography tours and stargazing. 

Here’s an update on what’s new in the 
destination, which includes Idaho, Montana, 
North Dakota, South Dakota and Wyoming.

SOUTH DAKOTA
Mount Rushmore National Memorial is 

the mountain sculpture of four past U.S. 
Presidents: George Washington, Thomas 
Jefferson, Theodore Roosevelt and Abraham 
Lincoln. 

An upgrade of the area and facilities 
will begin in 2019 including a widening of 
Avenue of the Flags. This will allow more 
efficient movement for tourists around 
Mount Rushmore, increase accessibility and 
provide better views of the sculpture. 

WINTER BREAKS

The Mount Rushmore Half Marathon from 
the Ghost Canyon Dude Ranch to Keystone 
will take place on September 21, providing 
great views of the Black Hills.

MONTANA
Big Sky Resort is the second largest 

ski resort in the U.S. and it is currently 
developing an innovative new lift system for 
the 2019 season. 

This includes ‘The Ramcharger 8 chairlift’ 
that will whisk skiers from the base of 
Mountain Village to the top of Andesite 
Mountain and the ‘Shedhorn 4 High Speed’ 
which will shorten time on the Shedhorn 
side of the mountain.

The National Park Service has announced 
free entry days in 2019 on April 20, August 
25, September 28 and November 11. 

This includes well-known spots like 
Yellowstone and Glacier National Park, which 
is great news as the annual U.S. National 
Parks pass usually costs $US80 (approx. 
$AU110).

WYOMING
Last year Jackson Hole Mountain Resort 

was ranked the ‘#1 ski resort in North 
America’ by Forbes Magazine, making it the 
eighth year in a row that they have won. The 
resort recently opened the Aerial Tram and 
the Sublette Chairlift, offering more efficient 
skiing and snowboarding for visitors.

Red Reflet Ranch is a 10,000-hectare 
working ranch and luxury resort in Ten Sleep 
which is offering a new series of one-day 
cooking classes with the executive chef. 
Each class has a different theme, including 
St. Patrick’s Day, homemade noodles and 
chocolates

IDAHO
With more than 800 hectares of terrain, 

Sun Valley is a great place for skiers and 
snowboarders. It has two mountains – Bald 
Mountain and Dollar Mountain – both with 
various chairlifts and ski runs for different 
abilities.

For comfortable, stylish accommodation 
try Sun Valley Lodge. It has five ‘Celebrity 
Suites’ named after the stars who have 
stayed there before, including Marilyn 
Monroe and Ernest Hemingway.

Teton Springs Lodge & Spa also offers 
luxurious accommodation with panoramic 
views of the Teton Valley. The property has 
cross country ski trails, heli skiing and is 
close to two ski resorts.

NORTH DAKOTA
Opening later this year, the new Turtle 

Mountain Chippewa Heritage Center will be 
a circular structure built inside a concrete 
medicine wheel which is a spiritual symbol 
for American Indians.

Devils Lake is the largest natural body of 
water in North Dakota and has an abundance 
of walleye, large perch, northern pike and 
white bass. It is a great spot to try ice fishing. 
■ greatamericanwest.com.au

Ice fishing at Devils Lake. Photo courtesy  
North Dakota Tourism

Just wild about the West
Above: MT Big Sky Resort. Photo courtesy  
Montana Office of Tourism. Below: Black 
Hills snowmobiling. Photo courtesy South 
Dakota Department of Tourism



Art collection

Scandinavian design

Mamsen’s

IT’S ALL IN THE DETAILS
Personalised touches create a home away from home

The Wintergarden

A charming, Scandinavian-inspired space around the 

main pool, designed for relaxing and indulging in an 

afternoon tea service.

The Library

Carefully curated by Heywood Hill, an iconic 

bookshop in London, the books on offer are tailored 

to suit each ship’s upcoming itineraries.

Mamsen’s Dining

The tableware at Mamsen’s is a replica of the china 

used in the family home of Viking’s founder and 

chairman, Torstein Hagen.

Scandinavian Design

Think clean lines, white suede leather, colourful 

woven textiles and light woods that evoke Viking’s 

connection to the natural world.

The Living Room

The ideal setting for mingling with fellow guests, this 

room is adorned with nautical touches, including a 

clinker-built bar inspired by ancient Viking longships.

Nordic Art Collection

Every piece of art onboard has been carefully 

curated. Guests can download a free app and enjoy 

an informative audio tour. 

Lichen Garden

Under the atrium stairway is a patchwork garden of 

lichen and other natural materials from Norway — a 

reminder of Viking’s Nordic roots.

Bring Your Own

Guests can bring their own wine, beer and spirits 

onboard to enjoy — Viking does not charge a 

corkage fee. 

The Wintergarden The Library

The Living Room



“I was expecting a very spectacular and gorgeous ship, but nothing  
can prepare you for exactly how incredible this ship is.” 

Lou Larsson, Travel Par tners

 138 747    
 VIKINGCRUISES.COM.AU 
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