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MERITON SUITES
SUSSEX STREET, SYDNEY

Perfectly positioned in Sydney’s CBD, with Darling Harbour and Barangaroo 
close by, Meriton Suites Sussex Street, Sydney will be a vibrant and modern 
hotel, perfect for a weekend getaway or extended stay.

Architecturally designed to frame the amazing views of Darling Harbour and 
the surrounding city, all 301 suites will offer guests a refined living experience
with residential-size gourmet kitchens, a separate lounge and dining area 
with modern furnishings and an internal laundry with washing machine and 
dryer.

Each of our studio, one, two and three bedroom suites have been designed 
for open plan living, which promises all the comforts for a home away from 
home perfect for the whole family or group of friends travelling together. 

Choose to stay in the exclusive world class three bedroom penthouse 
positioned on the top floor and indulge in the superior luxury and 
spectacular views of Sydney’s skyline. 

With direct connection from the hotel lobby and Sussex Street, guests 
can explore a lively and vibrant haven featuring restaurants and bars open 
to both guests and the public. In addition to these great facilities, a craft 
beer brewery will also be opening its doors in the facility offering a wide 
selection of drinks and a large open-air alfresco courtyard. 

Enquire now by calling 131 672 or visit meritonsuites.com.au 



LICENCE TO WIN   
HAS AGENT 
CALIFORNIA 
DREAMIN’

MERITON SUITES
SUSSEX STREET, SYDNEY

Perfectly positioned in Sydney’s CBD, with Darling Harbour and Barangaroo 
close by, Meriton Suites Sussex Street, Sydney will be a vibrant and modern 
hotel, perfect for a weekend getaway or extended stay.

Architecturally designed to frame the amazing views of Darling Harbour and 
the surrounding city, all 301 suites will offer guests a refined living experience
with residential-size gourmet kitchens, a separate lounge and dining area 
with modern furnishings and an internal laundry with washing machine and 
dryer.

Each of our studio, one, two and three bedroom suites have been designed 
for open plan living, which promises all the comforts for a home away from 
home perfect for the whole family or group of friends travelling together. 

Choose to stay in the exclusive world class three bedroom penthouse 
positioned on the top floor and indulge in the superior luxury and 
spectacular views of Sydney’s skyline. 

With direct connection from the hotel lobby and Sussex Street, guests 
can explore a lively and vibrant haven featuring restaurants and bars open 
to both guests and the public. In addition to these great facilities, a craft 
beer brewery will also be opening its doors in the facility offering a wide 
selection of drinks and a large open-air alfresco courtyard. 

Enquire now by calling 131 672 or visit meritonsuites.com.au 



T R A V E L T A L K  J U N E  2 0 1 9   |   5   

COMPETITION

THE HUMPBACK whale season at Ningaloo 
begins on August 1 and runs until 
September 30. This is only the fourth season 
humpback swim tours have been run from 
Exmouth.

More than 30,000 humpback whales 
travel the Western Australian coast but at 
Ningaloo mothers pause and rest. In the 
Exmouth Gulf mothers and their calves are a 
common sight and seeing them at sunset is 
magical.

If you are very lucky you may also 
see whale sharks through August and 
September too. The season is usually from 
late March until August but some of these 
gentle giants have other plans.

You may also love the turtle snorkelling 
tour (September to February) where you’ll 
get up close and personal with the graceful, 
playful turtles that never leave their favourite 
playground for long. 

Mantarays Ningaloo Beach Resort is right 
on the beach and from this premier resort you 
can watch the whales frolic in the Gulf from 
your private balcony, or take a sunset cruise 
from the marina only a walk from the resort.

With 68 spacious rooms, including hotel, 
one- and two-bedroom apartments and 
bungalows, the resort is an ideal venue to 
experience the North West in comfort.

Choose a two-bedroom bungalow (which 
sleeps four) and you have the exclusive use 
of a large barbeque and eight-person spa, 
all on your private balcony deck with your 
car parked right outside the door. A rollaway 
bed is available in these ground floor rooms.

The children’s swimming pool is adjacent 
to the resort pool so all the family can share 
a fun time together. For young children there 
is a fabulous water splash playground just 
five minutes from the resort.

Ningaloo is a marine paradise all year 
round and with the resort only five minutes 
from Exmouth you can take a room with full 
kitchen facilities and be fully self-contained.

Or treat yourself to dinner at the Gold 
Plate award-winning Mantaray’s restaurant 
and bar. Dine on fresh local seafood and 
seasonal produce indoor, outdoor or 
poolside any time of the year.

Relax poolside or on your private balcony, 
check out the Ningaloo beaches, or venture 

into the Cape Range National Park, both 
World Heritage-listed and so close for your 
enjoyment.

Mantarays Ningaloo is the ideal base 
to explore both the marine and land 
environment and is built in harmony with 
the coast, right on Sunrise Beach. From most 
of the rooms you can enjoy sunrise over the 
water each morning without even having to 
get out of bed!  

There are 12 flights a week through Qantas 
and there’s a one-ticket airfare from Sydney, 
Melbourne and Adelaide, which connects 
through Perth to Learmonth every day. 
■ mantaraysningalooresort.com.au 

TERMS & CONDITIONS
The prize includes five nights for two people in 
a one-bedroom bungalow and full breakfast 
in Mantaray’s restaurant each morning. It is 
not valid during WA school holidays or during 
the month of May, Easter, Christmas, New 
Year and public holidays. Accommodation is 
subject to availability and is not transferable. 
The prize must be used within 12 months (by 
June 30, 2020). Flights are not included.

WIN  
a$3,000  
stay at mantarays 

ningaloo!

To enter, head to our website www.traveltalkmag.com.au and tell 
us in 25 words or less why you want to swim with humpbacks?

We’re giving one lucky reader the chance to win a magical five-night experience in 
Western Australia, including the chance to swim with humpback whales.

Picture courtesy Tourism 
Western Australia



Magnificent Europe River Cruise 2020
FLY FREE*  OR FLY BUSINESS CL ASS FROM $3,995*.  ALL  SUITES.  ALL  DATES

Agent Benefits 
• Customise marketing material, track your sales, 

access to sales tools and bookings  
on brand NEW Trade Website ATG Connect.

• Exclusive ATG VIP Partner Program; rewarding  
and recognising travel agents.

• Hosted Educational opportunities and  
self-educational rates.

• Top Selling Consultants invited to our annual  
Top Achievers Reward Trip.

• Group Benefits on select product and itineraries.

• Consultant training and access to a dedicated 
Business Development Manager.

*Conditions apply. SEE: aptouring.com.au/SpecialDeals for full conditions. ~QANTAS FREQUENT FLYER: You must be a Qantas Frequent Flyer Member to earn Qantas Points. A joining fee may apply. 
Membership and Qantas Points are subject to the Qantas Frequent Flyer Terms and Conditions, available at qantas.com/terms. Qantas Frequent Flyer members can earn 2 Qantas Points per AU$1 spent on 
APT Luxury River Cruise holidays and 1 Qantas Point per AU$1 spent on all other APT holidays. See aptouring.com.au/Qantas for full conditions. Australian Pacific Touring Pty Ltd. ABN 44 004 684 619. ATAS 
accreditation #A10825. APT-426

APT Exclusive Signature Experiences

• Journey aboard the Grand Empress Steam Train 
with a private discovery of Gödöllő Palace  
(May to September). 

• Visit Vienna’s City Palace for a cocktail party and 
private concert featuring classics by Mozart and 
Strauss.

• Go beyond the gates to explore Namedy Castle 
before a cocktail reception and a piano recital  
win the ballroom.

Earn 2 Qantas Points
per $1 spent on APT holidays~

FOR MORE INFORMATION CONTACT YOUR APT BDM 
OR INS IDE SALES ON 1300 668 298 

WWW.ATGCONNECT.COM.AU

Live 
Fully

All inspiring. 
All taken care of, so your 
clients can Live Fully.

apt-426.indd   1 22/5/19   3:36 pm
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NEWStalk

AUSTRALIA’S FIRST suspended fun park has 
opened for business, offering a dynamic 
fusion of play, adventure and discovery.

TreeTop NetWorld is set among the 
highest peaks of the Ourimbah State Forest 
on the Central Coast of New South Wales.

Visitors have to navigate their way 
through a network of netted-trampolines, 
ball pits and walkways, all suspended 
five metres high in the canopies of lush 
bushland.

Complete with seven unique ‘rooms’ 
and five tree houses, NetWorld is the 
latest milestone in sustainable tree-based 
adventure where visitors are encouraged 
to embrace nature in a way that is both 
sympathetic to the environment and great 
for their health.

“The nation spent 21.9 billion hours 
browsing the Internet last year – that’s an 
average of 876 hours per person, which 
is more than an entire month lost online!” 
said Sandrine Gaymard, TreeTops General 
Manager.

“NetWorld is a great new attraction that 
will help encourage Australians to get off the 
net and into the nets.”
■ treetops.com.au

DAYDREAM ISLAND has welcomed its first 
guests back to the resort following an 
extensive two-year renovation and rebuild.

Located in the heart of the Whitsundays, 
the island is one-kilometre long with coral 
and sand beaches lined by palm trees, a 
tropical rainforest and its own Living Reef.

The resort features 277 contemporary 
rooms and suites with views of either 
the tropical gardens, pool or out to the 
ocean. Facilities include three new bars 
and restaurants, snorkelling adventures, 
helicopter tours, and sailboat and jetski hire.
■ daydreamisland.com

ONLY A lucky few make it through the 
entire travel experience abroad – from 
initial planning to arriving home – without 
worrying about something. 

But if the results of a new survey are 
anything to go by, travel agents might just 
be the answer to alleviating a good deal of 
that stress. 

Conducted by travel site KAYAK.com.au, 
the survey asked Aussie holidaymakers what 
were the most irksome parts of the overseas 
travel experience.

One in three (33 per cent) of respondents 
flagged holiday planning as the most 
stressful period. Enter travel agents. 

The next most stressful part of the process 
is travelling to the destination (27 per cent) 
and returning from the trip (26 per cent). 

When planning a holiday, more than half 
(51 per cent) said finding accommodation 
that pleased everyone is the most stressful 
aspect, followed closely by finding flight 

tickets at reasonable prices (48 per cent). 
Enter travel agents again. 

Packing for a holiday (44 per cent) is also 
considered a trying part of the process.

Among those who said travelling itself 
was the number one cause of stress, nearly 
half (48 per cent) flagged getting to the 
airport on time as the most taxing element, 
followed by the packing of passports, 

clothing and medication (45 per cent) and 
organising airport transfers (41 per cent).

For those who stress on holiday, almost 
half (48 per cent) worry about sticking to a 
budget, two in five (40 per cent) travelling 
on local public transport and nearly the 
same (39 per cent) keeping everyone happy 
and entertained while away.
■ Kayak.com.au

WHO ARE YOU 
GONNA CALL? 
STRESSBUSTERS!

The Daydream  
becomes reality

Play is always 
suspended at 
new fun park



Unrivalled support for  
your new travel business
Whether you’re finding your first clients or growing your existing travel business,  
our Business Partnership Managers are here for you. With years of experience, 
strong partner supplier relationships and the backing of our National Partnership 
Office, you’ll have all the support you need. 
Our Business Partnership Managers are always ready to help you, a shoulder to 
lean on and an ear to listen. They’ll work with you to develop a business plan  
and provide one-on-one, ongoing support. It’s time to take control of your travel 
career and create your own travel business with the best support in the industry.

Earn. Travel. Live. More.
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Email join.us@travelmanagers.com.au 
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NEWStalk

Mark Tarring

WHEN MOST people think of travel insurance claims, it would be fair to say they picture lost 
luggage, a motorcycling mishap or sudden sickness.

They usually don’t consider the rarer incidents of cancellations due to jury duty, express 
wedding trip transport and certainly not ostrich riding accidents. 

But these are just some of the more unusual incidents Aussies might be able to claim for 
on travel insurance and not know about. 

“Most Aussies are not clear on all the expenses they can claim through their travel 
insurance in the case of an unexpected incident,” said Jonathan Etkind, Spokesperson for 
InsureandGo. 

“It’s crucial that travellers read their Product Disclosure Statement before purchasing any 
policy. It will help them decide what, if any, added extras they need, and whether it’s best to 
purchase a basic or comprehensive policy. 

“Although these documents list exclusions, they also detail the benefits of the policy that 
allow travellers to claim for a wide range of incidents – including incidents that you wouldn’t 
assume you’re covered for.”
■ insureandgo.com.au

How to play  
the claim game

AUSSIE FAMILIES have a new one-stop shop 
for all their travel and foreign money service 
needs with the launch of TildaTravel.

The new company is the brainchild of 
Mark Tarring (formerly CEO of Thomas Cook 
Money Australia) and was named for his six-
year-old daughter, Matilda.

“We are delighted to have launched and 
to bring a new level of service to Australian 
travel consumers and excited for expansion 
through Asia in 2019,” Mr Tarring said.

“TildaTravel cares for the increasing and 
under-served trend for big families to holiday 
together, including grandparents, siblings, 
cousins, a kaleidoscope of step-family 
connections and pets.”

Travel insurer InsureandGo has 
outlined seven less common 
mishaps it covers in its policies: 

*  Cancellation of your trip when 
your home is robbed, you’re made 
redundant at work or you are called for 
jury duty

*  When you are unable to leave your 
cruise ship cabin because you’re sick. 
InsureandGo, for instance, will pay sick 
cruise-goers $75 for every 24 hours 
they spend confined to their cabin

*  Smaller medical claims, such as $15 
medicine bills or doctors’ visits, when 
you remove your excess

*  Extra travel expenses to avoid delays 
that will lead you to miss a wedding, 
funeral, conference and even a 
sporting event

*  When your cruise ship skips a port. In 
this case, InsureandGo will pay $50 to 
$100 for each port missed 

*  Cutting your trip short due to a relative 
or travel companion’s injury or illness

*  Expenses for injuries obtained while 
zorbing, husky sledding and ostrich 
riding. Other weird and wonderful 
activities for which you’ll be covered 
are mud-buggying and camel and 
elephant riding.

Within one easy-to-use site, customers 
can book flights, accommodation, car 
rentals and attractions, purchase travel 
insurance, prepaid travel cards and foreign 
currency. 

TildaTravel is launching with a host of 
leading travel partners including HomeAway 
(Stayz), Hertz, Travelex, Cruise1st, Collinson 
Group and Telna.

“From villas on the Gold Coast to cruises 
on the Mediterranean, free travel SIMs 
packed with data, local currency to spend 
and insurance to keep you safe on your trip, 
TildaTravel is a one-stop shop to easily book 
every element of your dream family holiday.”
■ tildatravel.com.au

NEW NAME IN THE TRAVEL MARKET
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NEWStalk: Competition

the one stop shop for all your family  
travel and travel money needs

tildatravel.com.au  

t ravel
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TILDATRAVEL ARE celebrating their love of families 
by giving you the chance to win $5,000 to spend at 
tildatravel.com.au! The competition is easy to enter 
and lots of fun!

The winner will have $5,000 credit to spend on 
any of the services offered at tildatravel.com.au. The 
one stop shop travel and travel money site gives 
you lots of options. Choose from accommodation, 
cruising, car hire, travel insurance, foreign exchange, 
lounge passes, travel SIMs and more! 

As the family travel experts, you can be sure that 
all of the services available at tildatravel.com.au have 
been carefully chosen to meet the needs of your 
family and to make your holiday extra special. 

TildaTravel are experts in serving the incredible 
spectrum of diverse families that make up our world 
today. That means big families, single parent families, 
old parents, teen parents, grandparents raising kids, 
stay at home dads and mums and working parents. 

TildaTravel families are juggling multiple 
combinations of stepkids in blended families or 
making new family dynamics with two mums or two 
dads. There are sporty outdoorsy clans and families 
that include disability. 

TildaTravel loves families of all shapes and sizes 
and we know that holidays are the best when the 
people you care about come along too. 

HOW TO ENTER
* Take a picture that captures the spirit of family and travel.

* The image must show at least one person making the ‘okay’ symbol,  
just like the TildaTravel logo.

* Tag @tilda.travel and hashtag #tildatravelfamily.

* Add a great caption if you like.

SPECIAL TIPS
* Make your image fun!   * Show us what family means to you.

* Add the magic of travel.  * Enter as many times as you like! 

TERMS AND CONDITIONS
For a full list of the terms and conditions visit: www.tildatravel.com.au/news/win/
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BOOK IT NOW

GET YOUR SKIS ON  
FOR BIG SAVINGS

APT IS inviting adventurous travellers to take advantage of some early bird discounts on its 
Egypt and Jordan journeys in 2020.

Guests who book early will receive a $500 air credit per couple on the 10-day ‘Egypt 
Discovery’ itinerary and a $700 air credit per couple on the 17-day ‘Egypt & Jordan 
Adventure’.

Explore the sprawling Egyptian capital of Cairo, where pyramids compete with minarets 
and mummies for photo opportunities, and relax on a luxurious five-day cruise along the 
Nile between Luxor and Aswan. 

In the holy land of Jordan, visitors will follow the footsteps of Bedouin traders, be captivated 
by the intricacies of Petra’s The Treasury and float in the salty waters of the Red Sea.

Travelling in groups of less than 20, these journeys are perfect for those who are happy 
exploring crumbling ruins and bustling bazaars by day and unwinding with a touch of 
luxury by night. 

Stay in impressive hotels, spend a night under canvas in the Jordanian desert and 
rejuvenate by the Dead Sea.
■ aptouring.com.au/discover/egypt-2020

SKIERS ARE being urged to lock in their 
holiday bookings for 2020 with Club Med 
offering significant discounts until June 25.

The company’s ‘Super Early Bird’ offer 
allows guests to experience more than 20 
Club Med ski resorts worldwide at up to 30 
per cent off for departures from November 
to April 2020.

This includes new resorts like Club Med 
Les Arcs Panorama and Club Med Tomamu 
Hokkaido, and newly renovated resorts 
Club Med Sahoro Hokkaido and Club Med 
Alpe d’Huez. 

The company’s signature all-inclusive 
package provides non-stop activities, 
entertainment, services for the little ones, 
gourmet restaurant dining and open bar 
plus ski lift passes and ski lessons.

Guests can stay seven nights all-
inclusive at Club Med Sahoro Hokkaido in 
Japan from only $2,060 per adult.

Featuring the traditional charm of 
Hokkaido and almost private slopes, this 
resort will be fully redesigned by December 
with new rooms, restaurant and public 
spaces. It will feature activities including 
a ski simulator, indoor virtual reality rock 
climbing wall and cooking classes.

Club Med Tomamu Hokkaido was voted 
‘#1 hotel in Japan’ by international visitors 
on TripAdvisor and is back for its third 
season since opening in December 2017. A 
seven-night, all-inclusive stay here is priced 
from $2,450 per adult.

Enjoy outstanding design, high altitude 
skiing and wellbeing at Club Med Alpe 
d’Huez in the French Alps, Europe’s 
sunniest ski station. 

Boasting more than 300 days of 
sunshine a year, this resort will be fully 
renovated for December, with new public 
spaces, spa with indoor pool, added family 
lounge, gourmet lounge with wine cellar, 
bar, restaurant and refurbished rooms. A 
seven-night, all-inclusive stay is available 
from $2,660 per adult.

Still in the French Alps and the Club Med 
Les Arcs Panorama features the perfect 
mix between chalet charm and modern 
mountain atmosphere.

The newly-opened resort offers 
memorable views across the Alps, 5 Trident 
Exclusive Space for the ultimate in luxury 
skiing, spa, indoor heated pool, rooftop 
terrace and unique family restaurant 
concept. It is priced from $2,265 per adult 
for a seven-night, all-inclusive stay.
■ clubmed.com.au

Taste that spirit of adventure



^Ponant Bonus Saving subject to change based on availability. * Fares shown are per person in Australian Dollars (AUD) including Ponant Bonus, based on a double occupancy, including port taxes, is 
yield managed, subject to change and availability and correct at time of writing - 15/05/2019. Refer to au.ponant.com for full T&Cs. (1) In a Superior Stateroom. (2) In a Prestige Stateroom Deck 4. (3) In a Guaranteed 
Deluxe Stateroom. PONANT ABN: 35 166 676 517. Photograph: © PONANT: Nathalie Michel. © 2019 National Geographic Partners, LLC. National Geographic EXPEDITIONS and the Yellow Border Design are 
trademarks of the National Geographic Society, used under license. NGM0718A  

W I T H  T H E  E X P E RT S
T R AV E L  T O  A N TA R C T I C A  I N  2 0 1 9/ 2 0

SAVE UP TO 25%^ 
 O N  S E L E C T E D  2 0 1 9 / 2 0 2 0  E X P E D I T I O N S 

NATIONALGEOGRAPHIC.COM.AU/PONANT   |    1 8 0 0  8 8 9  0 8 8

F R O M  A N T A R C T I C A  T O  A F R I C A 
22 days from $12,534 pp*    , departs 25 Feb 2020

EMBLEMATIC ANTARCTICA
11 days from $15,510 pp*    , departs 26 Feb 2020

FALKLANDS, SOUTH GEORGIA & ANTARCTICA
16 days from $18,860 pp*    , departs 14 Nov 2019

T H E  A N T A R C T I C  O D Y S S E Y 
21 days from $24,720 pp*    , departs 19 Nov 2019



BOOK IT NOW

UTRACKS HAS just launched a seven-day 
‘Sweden Northern Lights and Ice Hotel’ 
multi-activity itinerary.

“Seeing for myself the dazzling green 
and pink swirling light in the night sky 
was truly incredible,” said Kate Baker, 
General Manager, UTracks. “For me, it was a 
humbling experience that I’ll never forget.”

The tour departs daily between 
December 15 and March 31, 2020, the ideal 
time to view the Northern Lights.

Highlights include a visit to the Abisko 
National Park where the Aurora Sky Station 
offers the optimal conditions for viewing the 
Aurora Borealis. 

Guests will also spend time in a Sámi 
Camp to witness the traditional lifestyle 
of the indigenous Sámi people and 
experience the exhilaration of dog sledding 
through alpine woods and across frozen 
lakes. 

The journey concludes with a two-night 
stay at the original Ice Hotel, where you have 
the option to stay in an Ice Room, created by 
artists each winter.

“Winter is a glorious time to travel to 
Europe, with fewer tourists allowing easy 
navigating of Europe’s must-sees and low 
season rates,” added Ms Baker. 

The ‘Sweden Northern Lights and Ice 
Hotel’ journey is priced from $3,590 per 
person twin share.  

The tour includes three nights’ hotel 
accommodation, two nights at the Ice Hotel 
and overnight train travel from Stockholm to 
the Arctic in a private sleeper compartment. 

Also included are a snowmobile 
excursion, four-hour dog sled excursion and 
Northern Lights Station excursion, self-
guided snowshoe excursion, five breakfasts, 
one dinner and transfers.
■ utracks.com

TRAVELLERS ARE being offered a different 
way to experience the famed foliage of 
Japan thanks to a new tour from Railway 
Adventures.

Due to high interest and sell-outs of 
its current program, the company has 

Switch on nature’s  
unique light show

Above left: Abisko Aurora Sky Station
Above: Feeding reindeer in  Swedish Lapland
Below: Art suite in the permanent Ice Hotel

introduced ‘Japan by Rail-for the colours of 
Autumn’ to its itineraries for 2019.

This journey traverses the most popular 
regions of the country, utilising three 
different railways to showcase the autumn 
colours of Japan. The trip takes place during 

the quieter holiday period, allowing guests a 
more relaxing experience.

Beginning in Tokyo on November 5, 
the 17-day small group tour will also visit 
Niigata, Sendai, Hakone, Kyoto, Himeji and 
Hiroshima before heading back to Tokyo.

Highlights include experiencing the bullet 
trains (Shinkansen), travelling by steam train 
on famous heritage railways and riding the 
Sagano Forest Railway. 

Guests also get to cruise around the 
Matsushima Islands, enjoy a white-water 
cruise on Nagatoro River and experience 
local activities such as a sumo wrestling 
tournament and a traditional Ryokan dinner.

Priced from $10,785, this exclusively 
escorted tour includes 15 night’s quality 
accommodation with daily breakfast and 
many local meals, a 14-day first class JR Rail 
Pass, luxury charter coach with luggage 
transport throughout and entry fees on a 
variety of guided sightseeing excursions. 
Airport transfers may be included on select 
flights from Australia.

As with all Railway Adventures’ itineraries, 
this one is led by a professional tour 
leader, on this occasion Chris Harding, Vice 
President of the Australian Railway Historical 
Society, NSW Division.
■ railwayadventures.com

SEE JAPAN IN HER 
AUTUMN COLOURS

Arashiyama, Kyoto
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VISIT www.inspiringvacations.com
CALL 1300 88 66 88 – 7 days a week

INSPIRING SERVICE – GUARANTEED! OR YOUR MONEY BACK*

BOOKING WITH INSPIRING VACATIONS IS AS EASY AS 1-2-3!

Let Inspiring Vacations take care of the rest! 
You’ll receive dedicated agency support by 
our agent reservations team and national BDM. 

All of our expertly-crafted packages include 
return international airfares and organised 
touring. Our tours take customers to the 
world’s greatest destinations, including Japan, 
Africa, Antarctica, Egypt, China and more.  

BOOKING PACKAGES WITH  
INSPIRING VACATIONS IS EASY

AGENTS,  
SIGN UP TO  

BOOK NOW WITH 
INSPIRING VACATIONS 

AND EARN  
COMMISSION!

1 Register your agency at 
www.inspiringvacations.com/agents

Follow the simple booking instructions2

Earn commission on the entire 
package including all airfares & taxes3

INS095 TravelTalk A4 FA.indd   1 21/5/19   8:21 pm
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CRUISEtalk: Special Report

SILVERSEA ARE promising to redefine luxury 
touring in the Galapagos Islands with the 
launch of the cruise line’s first destination-
specific ship.

The environmentally friendly, 
100-passenger Silver Origin will unlock 
deep travel experiences for guests in the 
Galapagos from winter 2020.

“The natural beauty of the Galapagos 
Islands makes it one of the world’s best 
cruise destinations,” said Fernando Delgado, 
Silversea’s Vice President. 

“Silver Origin will enhance Silversea’s 
award-winning cruise experience here, 
raising it to an even more incredible level for 
guests’ enjoyment.”

Guests will enjoy Ecuadorian culture 
onboard through insightful content, 
including daily briefings, lectures, videos 
and scientific information. They will dine on 
authentic local cuisine prepared by expert 
Ecuadorian chefs.

Basecamp, an elegant lounge in which 
people can socialise before and after 
excursions, will be among Silver Origin’s most 
innovative spaces. It will connect with the 

ship’s Zodiac embarkation area to represent 
the synergy between destination and ship, 
and will host educational activities. 

Through these travellers will be able 
to interact with the onboard Expedition 
Team to learn more about the rare wildlife, 
landscapes and history of the Galapagos 
Islands, before and after experiencing these 
attractions first-hand.

Basecamp will also feature a large, 
interactive digital wall through which guests 
can access destination-related content, 
including pictures, videos, excursion 
previews and scientific presentations.

With floor-to-ceiling windows for 
sweeping views of the destination, Silver 
Origin’s Explorer Lounge will host daily 
briefings and lectures from the ship’s 
Expedition Team. 

The elegant venue will feature a large 
video wall and wide HD screens in different 
seating areas to optimise the destination 
experience for guests. 

Featuring a bar and a piano, it will also 
be a sophisticated space in which those 
onboard can relax. With Silversea’s all-

inclusive approach, cruisers will enjoy 
complimentary drinks throughout the ship, 
including spirits, champagne and wines.

Guests in every one of the eight different 
suite categories will enjoy the use of a 
private balcony. Certain suite categories will 
feature an innovative Horizon Balcony, which 
can convert to enclose the balcony with a 
floor-to-ceiling window for added space and 
better shelter from the elements. 

In a first for Silversea, selected suite 
categories will incorporate an ocean view 
bathtub, as well as an ocean view shower 
that is accessible from the balcony for guests’ 
convenience and comfort.

The technological innovation of Silver 
Origin will complement Silversea’s significant 
efforts to make a positive impact on the 
natural and economic environment of the 
Galapagos Islands, including the cruiseline’s 
contribution to the Floreana Island 
Ecological Restoration Project.
■ silversea.com

Check out the state of this Origin
The new ship will feature state-of-
the-art technology and solutions 
designed specifically for sailing 
the Galapagos Islands: 

*   A dynamic positioning system will allow 
Silver Origin to automatically maintain 
position to protect the sea floor

*   Installed in each suite, freshwater 
purification systems will enable the 
ship to reduce the consumption of 
single-use plastic bottles

*   An advanced waste water treatment 
system will meet or exceed the strictest 
regulations in the market

*  The ship will meet the highest 
standards.
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AQUA EXPEDITIONS have unveiled three 
all-new cruise destinations in East Indonesia 
and the doubling of its fleet with the 
addition of Aqua Blu and Aqua Nera.

Aqua Blu is the boutique luxury cruise 
line’s first coastal ship and the first-ever 
long-range explorer yacht with year-round 
departures to be permanently based in East 
Indonesia – the heart of the Coral Triangle 
and the fabled Old World spice trade route.

Entering service on November 16, Aqua 
Blu will primarily serve three destinations on 
seven-night coastal cruise itineraries:

* Raja Ampat (round-trip; December 
through to February; 10 departures/year)

* Bali-Komodo National Park (bi-directional; 
April to September; 23 departures/year)

* Ambon & Spice Islands (round-trip; 
October to November; 7 departures/year)

Providing the opportunity to explore 
multiple destinations in East Indonesia on 
a single itinerary and discovering exotic 
locales such as The Forgotten Islands, Aqua 
Blu will also offer highly-limited 12-night 
journeys. 

Called ‘Limited Cross-Destination Voyages’, 
there will be a maximum of four departures 
a year, each sailing a different route. 

Rates for seven- and 12-night Aqua 
Blu itineraries range from $US7,525 
to $US16,475 (approx. $AU10,760 to 
$AU23,560) per person in double occupancy.

DOUBLE  
DELIGHT  
FOR AQUA

Designed and built to become the 
most state-of-the-art river boat to sail the 
Amazon, Aqua Nera will present guests with 
a luxuriously-appointed interior inspired by 
her surroundings. 

Using dark-hued, sustainably-sourced 
wood as the key interior material, the ship’s 
20 spacious, river-facing suites will convey a 
welcoming and stylish sense of Amazonian 
tranquillity.

Designed and constructed in Vietnam, 
the vessel will sail to the Peruvian Amazon, 
where it will begin operations on August 1, 
2020. 

Aqua Nera will offer three-, four- and 
seven-night river cruise itineraries with 
rates ranging from $US4,125 to $US10,325 
(approx. $AU5,900 to $AU14,760) per person 
in double occupancy.

Both vessels will feature world-class cuisine 
experiences by renowned consulting chefs.
■ aquaexpeditions.com 

THERE’S ANTARCTICA. THEN THERE’S ANTARCTICA BY PONANT
For more than 20 years PONANT, the polar expert and World Leader of Luxury Expeditions 
has sailed ice-adorned seas. Small modern luxury expedition ships navigating narrow 
straits like the Lemaire Channel and reaching remote locations. Insightful guiding ashore. 
Fascinating lectures aboard. Zodiacs circumnavigate breathtaking icebergs; majestic 
landscapes are explored on foot; seabirds, seals, whales and penguin species — closely 
observed. Your clients will return exhilarated from each expert-led outing to warm 
conversation, relaxed comfort and French-inspired cuisine. Raw beauty in refined luxury!

Book now to save up to 30% on 2020-21 Luxury Antarcti ca Expediti ons. 
EMBLEMATIC ANTARCTICA: Departs Nov. 2020 to Feb. 2021. 10 nights from $12,370 pp*(1) 

THE GREAT AUSTRAL LOOP: Departs 3rd & 28th November 2020 & 19th January 2021. 
15 nights from $16,210 pp*(2)

THE ANTARCTIC ODYSSEY: Departs 9th November 2020. 20 nights from $21,260 pp*(3)

Can’t wait! Staterooms are still available on 2019-20 Antarctica Expeditions!  

Learn more, call us to register for our FREE Information Events held in your closest 
capital city or request a brochure. Contact our PONANT Cruise Consultants on:
1300 737 178 | reservations.aus@ponant.com | au.ponant.com

*Ponant Bonus discount subject to change based on availability. Ponant Bonus fare per person, in Australian 
Dollars, based on a double occupancy, including port taxes, yield managed, correct at time of writing - 06/05/2019. 
Refer to au.ponant.com for T&Cs. (1) For the 2nd Dec. 2020 cruise in a Superior Stateroom. (2) For the 3rd Nov. 2020 
cruise in a Superior Stateroom. (3) In a Deluxe Stateroom. Photographs: © PONANT: Laurence Fischer, Morgane 
Monneret, Eric Laignel. ABN: 35 166 676 517.

AWAKEN
YOUR SENSE OF WONDER

World Leader of 
      Luxury Expeditions
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AVALON WATERWAYS has unveiled three 
new itineraries inviting guests to enjoy the 
tulip season in Holland.

“Every year, the fields of Holland 
transform into a colourful wonderland of 
beauty,” said Gai Tyrrell, Managing Director 
Australasia, Globus family of brands. 

“It’s a spectacle every world traveller 
should witness up-close, at least once. 
And in 2020, we’re giving our guests more 
opportunities to experience the beauty of 
seven million blooms.”

The new itineraries include the eight-day 
‘Tulip Time in Holland & Belgium’, the eight-
day ‘Tulip Time Highlights’ and the 15-day 
‘Grand Tulip Cruise of Holland & Belgium’.

 ‘Tulip Time in Holland & Belgium’ 
begins in Amsterdam and ends in Brussels 
with opportunities to bike the river banks of 
Arnhem, take a guided walk through a mill 
and bake a Vlaai. 

Other highlights include spending time 
among ancient architecture in Namur, 
walking through the romantic streets of the 
‘Fiery City’ of Liége, visiting the Grote Markt 
in Antwerp and meandering along the 
Lower Town Streets of Brussels.

‘Tulip Time Highlights’ begins in 
Brussels with opportunities to explore the 
cobblestones, canals and cosmopolitan 
charisma of Ghent or alternatively, Bruges. 

Highlights include a ‘last post’ ceremony 
in Bossuit, a guided walk of the Delta Works, 
time spent in Rotterdam, an immersion in 
Dutch history in Zaandam, tulips in Haarlem 
and the sights of Amsterdam.

‘Grand Tulip Cruise of Holland & 
Belgium’ combines both new cruise 
itineraries and gives travellers an in-depth 
experience of Holland and Belgium featuring 
windmills, waterways and fields of flowers.

Other tulip-focused tours include the 

eight-day ‘Tulip Time Cruise’ and ‘Tulips of 
Northern Holland’ itineraries.

With Avalon’s new YourWay options, 
travellers can also choose to add-on land 
exploration to the start or end of their cruise 
in 2020. 

They can do this by either booking 
an Avalon Waterways land extension, a 
Monograms independent holiday package 
or a Globus escorted touring holiday. 

“With our new YourWay program, we’re 
making it easier for travellers to extend their 
river cruise holiday with land itineraries that 
are perfectly suited to their preferences and 
budget,” added Ms. Tyrrell.

“In addition, with our exclusive onboard 
Avalon Choice menu on each and every river 
cruise itinerary, our guests have their pick 
of the widest array of included excursions, 
from classic sightseeing to immersive 
discoveries and active adventures.”
■ avalonwaterways.com.au

UNIWORLD HAVE debuted their sixth Super Ship, specifically designed to immerse 
guests in French culture, art, wine and cuisine.

Following an eight-month renovation, the S.S Bon Voyage has already undertaken her 
inaugural sailing through the famous Bordeaux wine region.

The ship features four spacious new suites, four dining and beverage venues, and the 
Soleil Deck featuring panoramic views of the countryside, infinity pool and Le Café du 
Soleil, offering light local fare and chef-led cooking classes.  

Guests can take advantage of new and immersive offshore excursions and ‘Wellness on 
the Water’, integrated programming that helps maintain a healthy lifestyle while travelling.

“It is certainly more expensive to build [ships] exclusively for a particular destination, 
but we know our guests value authentic experience above all else,” said Ellen Bettridge, 
CEO and President, Uniworld.

“Her arrival sets the scene for the anticipation of planned Super Ship launches in 2020 
and beyond.”  

The ship offers three itineraries along the Garonne, Dordogne and Gironde rivers. 
These are the eight-day ‘Brilliant Bordeaux’, 15-day ‘A Portrait of France’ and 22-day 
‘Ultimate France’.
■ uniworld.com

TIPTOE THROUGH THE TULIPS

Say bonjour to Bon Voyage
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PONANT HAVE taken delivery of Le 
Bougainville, the third vessel in the 
company’s EXPLORERS series. 

The ship embarked on her maiden cruise 
in April from Malaga and will be officially 
inaugurated this month.

“A dream, firm beliefs, energy and 
boldness were what created PONANT,” said 
Jean Emmanuel Sauvée, CEO and co-founder 
of PONANT.

“It is by drawing on those roots and our 
expertise that PONANT is preparing today to 

meet the challenges of tomorrow, to surprise 
and delight our guests.”

The new ship combines intimate size 
with just 92 staterooms and suites, all with 
a balcony or private terrace, refined design, 
cutting-edge technologies, respect for the 
environment and major innovations. 

“I wanted the ships in the PONANT 
EXPLORERS series to embody the very best 
in expedition cruising. Le Bougainville is the 
incarnation of that,” added Mr Sauvée.

As with all the vessels in the series,  

Le Bougainville is fitted with ‘Blue Eye’, a 
multi-sensorial underwater salon. 

Here guests can discover and experience 
the underwater world via two portholes 
in the form of a cetaceous eye looking out 
into the sea below water level, non-intrusive 
underwater lighting and hydrophones 
integrated into the keel. 

Further ships to join the fleet include 
Le Dumont-d’Urville (this month), Le Bellot 
(April 2020), Le Jacques Cartier (July 2020), Le 
Commandant Charcot (May 2021).

The company has also released its latest 
172-page brochure, featuring 63 voyages 
up to October 2020. The brochure details 
itineraries that range from seven- to 
16-nights, up to Grand Voyages of 48 nights.
■ en.ponant.com

THIRD VESSEL JOINS  
THE  FRENCH FLEET

PONANT has just released its 2020/2021 
Antarctica voyages, featuring its small luxury 
expedition ships - L'Austral, Le Boréal, Le 
Soléal and Le Lyrial.  

Across 22 sailings, itineraries include the 
Antarctic Peninsula as well as the Falklands, 
South Georgia and other island destinations.

The company has 20 years’ experience of 
Polar exploration, offering guests the chance 
to witness the world's largest icebergs and vast 
numbers of wildlife such as fur seals, penguins, 
albatrosses, elephant seals, orcas and whales.

"Each life-changing polar voyage is a 
unique experience, made all the more 
interesting by Zodiac landings accompanied 
by the specialist expedition teams, and 
renowned polar specialists who share their 
views and passion for these polar ice lands 
which they have been exploring for years,” 
said Monique Ponfoort, Vice President 

PONANT Asia Pacific. “Do not be surprised if 
the Captain alters the ship's course to admire 
the acrobatics of a humpback whale or land 
guests on a beach to meet a particularly 
impressive penguin colony."

Tours include ‘Emblematic Antarctica’, 
a 10-night expedition to the Antarctica 
Peninsula that departs November 2020 to 
February 2020. It is priced from $12,370 per 
person in a Superior Stateroom with ocean 
views.

One of PONANT's most popular itineraries 
is ‘The Great Austral Loop’, a 15-night 
expedition visiting the Antarctic Peninsula, 
the Falkland Islands and South Georgia. 

It departs on November 3 and 28, 2020, 
and January 19, 2021. It is priced from 
$16,210 per person in a Superior Stateroom 
with ocean views.
■ en.ponant.com

Le Bougainville. Picture courtesy 
PONANT/Philip Plisson
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LINDBLAD EXPEDITIONS is continuing its 
founding commitment and reputation for 
trailblazing with a ‘Farm to Table’ culinary 
program.

The initiative was first created and launched 
in the Galapagos in 2017 by Ana Esteves, 
Lindblad Director of Hotel Services. 

It maintains the company’s founding mission 
of supporting critical conservation efforts while 
contributing to the economic stability of every 
destination and region it explores.

This includes sourcing seafood and 
provisions, wherever possible, from only 
those providers and farmers committed to 
sustainability. 

The program is already gaining wide positive 
recognition, including from the Galapagos 
Minister of Agriculture, for provisioning more 
than 30 tonnes of organic and local produce for 
its two small expedition ships over an 18-month 
period.

On the culinary side, the program has helped 
Esteves and her team to design its menus with 
a renewed focus on wellness, including adding 
healthier menu options and taking advantage 
of Andean superfoods native to Ecuador.

The Galapagos program is just the beginning 
with the company currently partnering with 
farms in remote locales throughout its fleet’s 
destinations, including the Falkland Islands. 

Here they are leveraging long-term 
relationships with family farmers to grow 
hydroponics they need for the year, which 
become a highlight for the Lindblad chefs in 
the region. 

Similar efforts are up and running in Costa 
Rica, where Lindblad ships are serving endemic 
bananas and 100 per cent cocoa, and a program 
soon to roll out in Baja. Talks are underway with 
farmers in the Arctic Svalbard to start a similar 
program there.
■ au.expeditions.com

FARMERS  
GROW  
TO LOVE  
SEA FOOD

IMAGINATIVE MENU offerings, enhanced 
restaurant designs and immersive culinary 
classes and experiences.

These are some of the gastronomical 
highlights unveiled for Seven Seas Splendor, the 
latest ship from Regent Seven Seas Cruises.

When she sets sail in February 2020, the 
ship will focus on destination dishes that 
bring aboard local ingredients and culinary 
traditions from where she is visiting.

“This approach includes her restaurants 
and culinary experiences, where Seven 
Seas Splendor will enhance and perfect 
new dishes, restaurant designs, culinary 
arts classes and Gourmet Explorer Tours 
that excite all the senses to provide luxury 
travellers with world-class meals and an 
unrivaled experience,” said Jason Montague, 
President and Chief Executive Officer of 
Regent Seven Seas Cruises.

Compass Rose will be the largest specialty 
restaurant of the seven dining venues 
onboard. 

This sophisticated venue will offer 
Chateaubriand with a red wine grain 
mustard sauce, or entirely new dishes like a 
Malaysian-style braised beef short rib with a 
curry sauce and jasmine rice.

Pacific Rim will bring to life rich culinary 
traditions with a diverse array of Pan-Asian 
dishes, from the re-imagined duck spring 
roll to the new Thai red chicken curry with 

coconut cream and crispy shallots. 
“Whether it’s a signature favourite 

or new offering, our skilled and 
imaginative chefs on Seven Seas 
Splendor will ensure guests feast on 
extravagant cuisine bursting with 
unforgettable flavours served in 
breathtaking presentations every 
day and night,” said Bernhard Klotz, 
Vice President of Food & Beverage for 
Regent Seven Seas Cruises. 

“These new dishes will launch on 
Seven Seas Splendor and then soon be 
offered across our fleet to be enjoyed 
by all guests who sail with us.”  
■ RSSC.com

Your taste buds will 
dine in splendor



DARE TO 
BE AMAZED

DISCOVER AUTHENTIC 
EXPERIENCES WITH OUR 

WILD EXPEDITIONS 
2019 – 2021 VOYAGES

HOW FAR WOULD YOU GO TO BE AMAZED?
You haven’t really seen the world until you’ve seen it on a Silversea 
Expeditions voyage. Our fleet of specially equipped luxury vessels will 
take you to places no other ship can reach. Each luxurious journey has 
been carefully curated to bring you one unforgettable experience after  
the next. Together with a team of expert leaders, you will witness  
first-hand the secrets that make this planet so beautiful.

Authentic beauty is only an expedition away, so how far will you dare to go? 

WILD EXPEDITIONS BROCHURE AVAILABLE NOW.  

FOR MORE INFORMATION OR TO BOOK, CONTACT SILVERSEA ON +61 2 9255 0600 | SILVERSEA.COM

Terms and Conditions Fares are capacity controlled and subject to change at any time without notice. Expedition All-Inclusive Package applies to new full-fare bookings made between 1 June 2019 
through 31 July 2019. Included in the Package are pre/post-cruise hotel (depending on voyage), applicable transfers and roundtrip economy class air from Australia gateways. In the event economy 
class air is not available (determined at Silversea’s sole discretion) or in case clients prefer not to book only the cruise ticket (e.g.: no package), a non-use Air credit in the amount of AU$2,000 per 
person can be applied to the booking. Airfares are capacity controlled, subject to availability and may be modified or discontinued at any time without notice. Business Class Air Upgrade is available 
for at Special Discounted Roundtrip fares; economy class will be substituted when business class is not available. Airline and routing are at the sole discretion of Silversea. Hotels are subject to change. 
No credit of any kind will be given for unused components of the Package. Silversea reserves the right to correct any errors or omissions. In case of succeeding voyages made by the same customer 
(combo or multiple bookings) the non-use credit can be only applied once. Cancel/re-books do not qualify. Other restrictions apply. Visit Silversea.com for complete terms and conditions.

REDUCED FARES  
IN BUSINESS CLASS  
OR INCLUDED ECONOMY 
CLASS AIR ROUNDTRIP

FREE ONE  
NIGHT HOTEL 
WHERE APPLICABLE

FREE TRANSFERS 
BETWEEN AIRPORT, 
HOTEL, AND SHIP

EXPEDITION ALL-INCLUSIVE
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PROPERTYtalk: Advertorial

MERITON SUITES Bondi Junction has 
completed its luxurious refurbishment on all 
hotel suites. 

This marks the fifth completed hotel 
remodel for Meriton Suites, Australia’s 
largest owner-operator of hotel suites, who 
continue to strengthen their brand presence 
as the leader in large apartment-style hotels. 

The updated Bondi Junction suites 
maintain Meriton Suites’ modern ambiance, 
now with a refreshed palette of contemporary 
tones that reflect the relaxed beach vibes 
known to the famous Bondi area. 

All 375 suites, including six luxury 
Penthouse’s, have undergone a striking 
transformation with bright interiors that 
creates a refined beach vibe with infusions of 
homely charm.

As part of the completed remodel, each 
suite includes brand new residential-size 
gourmet kitchens along with the essential 
utensils for a home cooked meal, modern 
furnishings including HD TVs in all bedrooms 
and internal laundries complete with 
washing machine and dryer, to continue 
Meriton Suites’ ‘home away from home’ 
experience.

Bathrooms have also been rejuvenated as 
part of the 12-month project, offering a sleek 
sophisticated setting. 

Guests can sink into a deep tub, or pamper 
themselves with luxury KEVIN.MURPHY 
amenities. As part of an exclusive Australian 
hotel collaboration, the Repair-Me range is 

perfect for travellers on the go who need 
to recover and pamper, offering quality 
products that nourish and strengthen hair. 

“Our guests have a desire for new 
experiences and as a result we are 
committed to ensuring that our existing 
hotels are always maintained and 
refurbished to stay ahead of ever-increasing 
expectations,” said Matthew Thomas, Group 
General Manager of Meriton Suites. 

All guests are kept connected with 
complimentary, unlimited high-speed Wi-Fi, 
found in all areas of the hotel including 
suites, while your entertainment needs are 
also catered to with an extensive range of 
Foxtel channels available. 

To experience a tranquil stay, guests can 
choose from a studio, one-, two- or three-
bedroom Luxury or Harbour suite and 

Bondi Junction unveils 
fresh new luxury look

exclusive three-bedroom Southside, Cityside 
or Harbourside Penthouse suites.

Guests will be delighted by the central 
location, with Bondi Beach a quick 
10-minute bus ride away and the Centennial 
Parklands a short walk. 

When you need a break from the glitz 
and glamour of the Eastern Suburbs you can 
relax in the resort-style facilities with two 
indoor pools, plus a spa and sauna, while 
you maintain your gym routine in the 24-
hour fitness centre.

This leisure destination is a shopper’s 
paradise with Westfield Bondi Junction right 
next door, where you will find a shopping 
haven filled with a line-up of high-end 
designers, incredible dining, and café and 
bar culture throughout the suburb. 

Plus, with Bondi Junction Station located 
right under the hotel, it’s incredibly easy 
to travel to Sydney’s CBD or anywhere you 
want to go. 

Meriton Suites currently operates 18 
properties across Sydney, Brisbane and on 
the Gold Coast.  
■ meritonsuites.com.au



131 672  •  meritonsuites.com.au  •  97 Grafton Street, Bondi Junction

MERITON SUITES
BONDI JUNCTION

Discover why we’re famous for our larger suites and exceptional value for money.

Following our multi-million dollar remodel of 
all 375 suites, enjoy reimagined accommodation 
in the heart of Sydney’s Eastern Suburbs. 

REMODELLED
FULLY

SUITES

All suites showcase chic furniture, brand new residential sized kitchens, 
modern bathrooms, an internal laundry, as well as a vibrant colour scheme 
throughout. Situated within a shopper’s paradise next door to Westfield 
Bondi Junction, plus Bondi Junction Station located right under the hotel, 
Meriton Suites Bondi Junction offers an unforgettable stay with the ultimate luxury 
and convenience.  
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PROPERTYtalk: Review

“WELCOME TO the Kimpton Hotel Van Zandt, 
Mr Underwood. Would you like a cold beer 
while we check you in?”

Without wanting to appear like a raging 
alcoholic, she had me at “cold beer”.

I’ve been offered many things at hotel 
reception over the years (mainly cold towels), 
but this was a world first. It was a surprising 
yet welcome gesture after the two-and-a-half 
hour drive from Fort Worth to Austin.

Named after American singer-songwriter 
Townes Van Zandt, the 319-room boutique 
hotel opened in November 2015. 

According to Joe Pagone, General 
Manager of the KHVZ, it filled a much-
needed void in the city’s hotel scene, 
keeping in-tune (pardon the pun) with 
Austin’s nom de guerre as the ‘live music 
capital of the world’.

“The idea was to create a hotel within 
Austin that fits the vibe of Austin, but also 
complements it more than anything. The 
idea is that you have a luxury experience in a 
very comfortable and inviting atmosphere.

“I think the market was yearning for 
something that was unique and that spoke 
to the market. It has been very well received 
both by travellers coming in and locals – it’s 
really been exciting to watch.”

Having downed my welcome beverage, 
it was time to check out my room, a Queen 
Spa Studio on the ninth floor affording views 
over the east of the city, just a short walk 
from the hotel.

Travelling with my 18-year-old daughter 
necessitated two separate beds but the room 
was still spacious enough for us to function 
without constantly bumping into each other. 

The beds were large and extremely 
comfortable with a range of pillows of 
varying plumpness. I particularly liked 
the bathroom with the stand-alone bath, 
separate shower and large vanity mirror.

The hotel has a rooftop pool (complete 
with fireplace), fitness centre, excellent café 

and complimentary bikes so you can explore 
the local area. 

But the cornerstone is Geraldine’s, a 
restaurant-come-bar-come performance 
venue that has one of the best cocktail 
menus in the city.

“Geraldine’s is one of the few venues 
in Austin where you can get a really great 
meal and a cocktail and hear some of the 
best bands in the city: some of them up and 
coming, some of them who have already got 
their break,” said Joe.

That love of music is amplified (sorry!) 
during the daily social hour from 5pm to 
6pm. Guests are invited into the lounge to 
enjoy free beer, wine or margarita’s while 
listening to actual vinyl records playing on 
an actual record player.

“Austin is the live music capital of the 
world and people come here expecting 
to hear that. What we’re trying to do is 
introduce them to that the minute they step 
out of their car. It is part of the experience 
and carries on through their stay.”

Apart from offering free beer, the Kimpton 
will definitely resonate with Aussie travellers. 
It’s cool, it’s classy, but lacks pretension or 
ostentation and will be a big hit (last one, 
promise) with music lovers.

“I think we have seen a good uptake of 
Australians and more overseas travellers in 
general to Austin,” continues Joe. “We have 
the infrastructure for it and we’re prepared for 
it. I think Austin’s name is getting out there.” 
■ hotelvanzandt.com

Traveltalk’s JON UNDERWOOD reviews the Kimpton  
Hotel Van Zandt in Austin, Texas.

MUSIC HOTEL IS A BIG HIT
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ACCOR WILL unveil its ninth Art Series hotel 
in Perth’s CBD in October, heralding the 
arrival of the brand in Western Australia.

The $90 million, 27-storey hotel in Hay 
Street is by developer George Atzemis and 
has already become a landmark on the Perth 
skyline.

Dedicated to Australia’s contemporary 
artists, the fundamental design concept of 
the Art Series hotel will draw inspiration 
from its incoming namesake artist. 

It will feature custom contemporary 
furnishings and original artworks and prints 
adorning the walls and halls of the hotel.

The property will be home to a chic new 
international food and beverage destination, 
serving Mediterranean cuisine and cocktails. 
The venue will be centred around the hotel’s 

pool area on level one, directly above Hay 
Street.

“This announcement reflects the 
continued expansion and evolution of 
Australia’s only boutique hotel brand 
creating art inspired experiences for guests,” 
said Simon McGrath, Accor Chief Operating 
Officer Pacific.

“This Art Series hotel will be a truly 
world-class asset, which will help underpin a 
broader economic contribution to Perth.”

The new-build, full-service hotel will 
appeal to both business and leisure travellers 
with 250 stylish guest rooms, a signature 
restaurant with terrace, bar and lounge, 
ground floor café, pool, gym and function 
room.

The hotel is currently undergoing an 

extensive internal fit-out and remains 
targeted for completion in September.

Further details, including the hotel’s 
namesake artist, will be released in the 
coming months.

“This major new asset will support the 
local tourism industry and create new jobs, 
which are both so vital to Perth and Western 
Australia,” added Mr McGrath.

The Art Series portfolio includes 
Melbourne hotels The Olsen, South 
Yarra; The Blackman, St Kilda Road; The 
Cullen, Prahan; The Larwill, Parkville; The 
Chen, Box Hill, along with The Watson 
in Walkerville, South Australia and The 
Johnson and The Fantauzzo in Brisbane, 
Queensland.
■ artserieshotels.com.au

Art debut paints a pretty picture

You’ll love

Leisure OnLine,
AccorHotels’ dedicated group 
booking solution for agents.

travelpros.accorhotels.com

Providing instant access to group rates for  
bookings of 8 to 30 rooms in over 1,000 hotels 
 and resorts worldwide, Leisure OnLine is your  
dedicated group booking solution.

Compare hotels, check availability and instantly 
 book or request a hotel for your leisure groups.  
No need to contact the hotel—simply visit:
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Damian Perry, MD Sales for APAC.

FIJI AIRWAYS has unveiled plans to acquire 
two new Airbus A350 XWB aircraft as part of 
its widebody expansion plans. 

The new additions will be used to 
primarily service popular routes between the 
U.S. and Australia, with exact schedules to be 
confirmed closer to launch. 

The A350 XWB combines the latest 
aerodynamics, new Rolls-Royce Trent XWB 
generation engines and use of lightweight 
materials. This results in a 25 per cent 
advantage in fuel burn, better operating 

costs and less carbon dioxide emissions 
compared to previous aircraft, meaning a 
significant reduction to the airline’s carbon 
footprint and fuel cost.

“Our teams are currently customising the 
aircraft to our specifications, including our 
world-renowned livery and designs which 
proudly represent the people of Fiji,” said Mr. 
Andre Viljoen, Managing Director & CEO of 
Fiji Airways.

“Ultimately, a luxury, world-class 
destination like Fiji deserves a luxury, world-

class travel experience and that’s exactly 
what these aircraft will deliver. For our 
guests, the holiday starts the moment they 
board the aircraft.”

The A350 will feature 33 lie-flat business 
class beds, each offering direct aisle access. 
Economy will feature 301 Recaro CL3710 
seats, which are ranked among the most 
comfortable long-haul economy class seats 
on the market.

The cabin is the quietest of any twin-aisle 
aircraft and offers passengers and crews the 
most modern in-flight products for the most 
comfortable flying experience. 

Guests will be able to enjoy movies, 
TV and music on-demand via the latest 
generation AVANT in-flight entertainment 
system from THALES, and Wi-Fi connectivity.

“Once the aircraft enter commercial service 
later this year, our customers will enjoy a truly 
world-class onboard experience, supported 
by the authentic Fijian hospitality of our 
crews,” added Mr. Viljoen.

The two new aircraft will complement Fiji 
Airways’ existing widebody fleet of six Airbus 
A330s, with delivery set for November and 
December this year.
■ fijiairways.com

LATAM HOPES to operate three non-stop flights per week from 
Santiago to Sydney by the end of the year. 

More details including the start date, itinerary and ticket 
availability will be announced in coming weeks.

LATAM currently operates a daily flight to Sydney from Santiago 
with a lay-over in Auckland and has offered a non-stop service 
between Santiago and Melbourne since October 2017. Both 
flights are operated by state-of-the-art Boeing 787 aircraft.

“This non-stop Santiago-Sydney flight will further improve the 
connectivity we offer between South America and Australia,” said 
Roberto Alvo, Chief Commercial Officer, LATAM Airlines Group.

“In recent years we have expanded our services significantly 
and today we offer unrivalled choice for passengers on both sides 
of the Pacific. 

“More Australians than ever are visiting South America, wanting 
to discover the many unique destinations of the region and we have 
seen equally strong demand from passengers travelling in the other 
direction, forging ever greater tourism and business links.”

LATAM has also signed a new codeshare partnership with China 
Eastern, offering onward connections from Sydney to Shanghai 
(Pu Dong airport), Beijing (Hangzhou and Nanjing airports), 
Kunming and Wuhan in China. 

It will also codeshare on flights from Melbourne and Auckland 
to Shanghai/Pu Dong.
■ latam.com

The flying future of Fiji

HOT NEWS ON 
CHILE ROUTE
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CATHAY PACIFIC has announced upgrades 
to its key city services to offer Australians a 
greener and quieter travel experience.

Paving the way in Victoria, Cathay will be 
the first airline to launch the world’s most 
advanced aircraft, the Airbus A350-1000, 
from Melbourne on October 27 and Perth on 
October 28.

The airline will also commence A350-900 
Sydney services from October 28 to replace 
A330s on CX111 and CX110 scheduled 
slots.

Cathay Pacific already has one of the 

youngest long-haul fleets in the sky – and 
with the arrival of more A350-1000 aircraft 
towards the end of the year, the majority of 
flights to and from Australia will be served 
by one of the A350 aircraft family.

The A350-1000 for the Melbourne and 
Perth route will carry 334 passengers 
across its business, premium economy and 
economy class cabins, 54 more passengers 
than the airline’s A350-900 aircraft which will 
soon serve Sydney.

The advanced A350-1000, like its -900 
sibling, brings together the very latest 

in aerodynamics, design and advanced 
technologies, providing improved fuel 
efficiency as well as a state-of-the-art travel 
experience for customers.

From a quieter cabin to LED mood 
lighting, the aircraft greatly improves 
passenger comfort and helps travellers 
arrive at their destination feeling refreshed. 

All Cathay Pacific A350 aircraft are 
equipped with Wi-Fi, allowing customers 
to remain connected throughout their 
journey.
■ cathaypacific.com

Airline making noise about quieter planes

TAKING ITS pledge to become a more eco-
friendly airline to a new level, Qantas has 
just operated the world’s first zero waste 
commercial flight. 

Flying from Sydney to Adelaide last 
month, the historic service carried only 
products that would be disposed of through 
composting, reused or recycled. So nothing 
went to landfill. 

Staffed by Qantas’s ‘Green Team’, QF739 
marked the start of the airline’s plan to cut 
100 million single-use plastics by the end of 
2020 and eliminate 75 per cent of its waste 
by late 2021. 

“In the process of carrying over 50 
million people every year, Qantas and 
Jetstar currently produce an amount of 
waste equivalent to 80 fully-laden Boeing 
747 jumbo jets,” said Andrew David, Qantas 
Domestic CEO (pictured above right).

“We want to give customers the same 
level of service they currently enjoy, but 
without the amount of waste that comes 
with it.” 

Individually-packaged servings of milk 
and Vegemite were among the 1,000 or so 
single-use plastic items that were either 
removed or substituted for sustainable 
alternatives on this flight. 

Fully compostable meal containers made 
from sugar cane and cutlery made from crop 
starch were also used. 

“This flight is about testing our products, 
refining the waste process and getting 
feedback from our customers,” Mr David 
said of the service, which would normally 
produce 34 kilograms of waste on a route 
that creates 150 tonnes of waste annually. 

Multiple waste streams were used to 
collect items after the meal service.

Customers also used digital boarding 
passes and bag tags where possible, while 
Sydney domestic airport’s Qantas lounge 
also went ‘green’ for the flight, using multiple 
waste streams. 

Qantas teamed up with eco-friendly 
packaging company BioPak for the service. 

The zero waste, 100 per cent carbon offset 
flight is just the tip of the iceberg of the 
Flying Kangaroo’s sustainability initiatives. 

Qantas also operates the largest carbon 
offset scheme in the world and operated the 
first bio-fuel flight between Australia and 
America.
■ qantas.com/au

Historic flight where 
nothing goes to waste
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I LOVE it when you get a little taste of your 
destination as soon as you board a plane. 

The welcoming, lilting sounds of the 
ukulele onboard my Hawaiian Airlines flight 
transport me instantly to Hawaii and have 
me dreaming of large Mai Tais, rolling surf 
and shimmering sunsets (in that order). 

Along with the warmth, friendliness and 
beaming smiles of the crew, I’m already in an 
‘aloha’ state of mind.

Take-off is on time and the Extra Comfort 
option gives you priority boarding and 
generous extra leg room – all 175 centimetres 
of me is feeling happy and outstretched.

The cabin has a 2-4-2 configuration and 
each of the 192 regular economy seats is 18 
inches wide and offers 31 inches of pitch, 
while each of the 68 Extra Comfort seats is 
also 18 inches wide but sports a generous 36 
inches of pitch.

The USB port and cute amenity kit are 
gratefully received as my phone battery 
is well and truly depleted and my human 
battery not far behind. 

It’s a night flight so I’m hoping for some 
shut eye but I’m hungry, so am also hoping 
for some nice Hawaiian hospitality before 
recharging myself.

Dinner is a light snack pack consisting of 
a tasty chicken Caesar wrap, some healthy 
apple slices and a shortbread biscuit. Lucky 
for me my request for a second wrap is 
granted. 

There’s a good selection of movies and 
TV (again you get extra complimentary 
entertainment in Extra Comfort) and 
I manage to resist the urge to watch 
Bohemian Rhapsody for the third time and 

LEE ANNE Wong, Executive Chef at 
Hawaiian Airlines, made a whirlwind 
visit to the airline’s Sydney catering 
base recently.

Chef Wong was here to set 
specifications and standards for plating 
of the new business class menu she has 
designed for service on flights between 
Australia and Hawaii.

Andrew Stanbury, Hawaiian’s 
Regional Director Australia and New 
Zealand, joined in the working session 
to ensure all items on the new menu 
are prepared and plated to the chef’s 
exacting standards.

The pair are pictured here reviewing 
her roasted chicken, seasonal 
vegetables with a mustard-kaffir lime 
glaze and basmati rice dish.

TOP TIP 
Bring an empty suitcase. The 

shopping in Hawaii (even with the 

exchange rate) is excellent and 

Hawaiian Airlines gives you two 

32 kilo bags! Just think of all those 

Hawaiian shirts you can bring home. 

Chef puts
dinner  
on a plate

settle in to The First Man, but I don’t even 
make it through the first three minutes 
before I start to nod off.

Five solid, slumbering hours later and 
I’m greeted by a smiling face and a hot 
sausage… accompanied by scrambled 
egg and potatoes. A tasty start to the day, 
washed down with a good cuppa.

With only a couple of hours to go and 
an early landing promised, I watch the end 
of my movie and eagerly await arrival into 
Hawaii.

At only $179 extra to upgrade to Extra 
Comfort, it’s well worth it!
■ hawaiianairlines.com.au

Taking comfort  
to new levels
JENNY ROWLAND gives her thoughts on the Extra  
Comfort cabin aboard Hawaiian Airlines.

CRAFT: ................................................A330-200

FLIGHT NUMBER:  ................................HA452

CLASS:  ...................................... Extra Comfort

FLYING FACTS
CONFIGURATION:  ..................................2-4-2

SEAT:  ......................................... 18A (window)

DURATION:  ........................................... 9h50m



Fully lie-flat seating on flights to Honolulu 
Experience a new level of comfort in Hawaiian Airlines 
Business Class flying between Sydney or Brisbane and 
Honolulu. With a unique, luxurious, island inspired design 
and our authentic Hawaiian hospitality, you'll have arrived in 
the islands the moment you settle in. 

Learn more at HawaiianAirlines.com.au 

HAWAIIAN 
Al RLI N ES® 
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AIR CANADA has unveiled plans to launch 
non-stop flights between Auckland and 
Vancouver.

The new seasonal flights will operate 
four times weekly onboard the carrier’s 
state-of-the-art flagship Boeing 787-8 
Dreamliner aircraft. The schedule will run 
from December 14 until the end of March 
2020, subject to obtaining the necessary 
government approvals.

The service will continue a period of 
extraordinary growth for Air Canada in the 
South Pacific, which in 2016 only operated a 
daily Sydney to Vancouver flight. 

The airline added a daily non-stop 
Brisbane-Vancouver service in mid-
2016, followed by a three times weekly 

Melbourne-Vancouver service in mid-2018, 
which goes to four times a week this month. 

As a result of the airline’s expansion, 
Vancouver International Airport (YVR) is now 
a major Pacific gateway to North America for 
travellers from Australia and New Zealand.

“We are delighted to add Auckland as we 
continue strategically expanding Air Canada’s 
international network and increasing its 
presence in the Asia-Pacific market,” said Lucie 
Guillemette, Executive Vice President and 
Chief Commercial Officer at Air Canada. 

“We have timed our Auckland flights 
to conveniently connect at our YVR trans-
Pacific hub to and from a multitude of non-
stop destinations throughout North America 
including New York-Newark.”

See more of what  
Air Canada can do

QATAR AIRWAYS has announced upgrades to its 
customer experience on three of its key Australian 
routes: Sydney, Canberra and Adelaide.

The airline will introduce the new state-of-the-art 
Airbus A350-1000 once-daily on its Canberra-Sydney-
Doha route effective October 27. The afternoon A350-
1000 flight (from Canberra/Sydney) will complement the 
existing A380 evening service between Sydney and Doha.

In addition to this, passengers travelling on 
the Adelaide route from August 16 will be able to 
experience the airline’s patented Qsuite Business Class 
seat onboard the ultramodern Airbus A350-900.

“The A350-1000 is our newest and most advanced 
aircraft and we are confident that the product we 
are bringing to these markets will take the customer 
experience to new heights,” said Adam Radwanski, 
Qatar Airways’ Senior Manager for Australasia.
■ qatarairways.com

ENJOY THE NEW  
EXPERIENCE

The Hon. Kelvin Davis, New Zealand 
Minister of Tourism, also welcomed the 
new link.  

“This new non-stop service between 
Vancouver and Auckland will further deepen 
the connections between our countries and 
strengthen our tourism links,” he said. 

“More and more Canadians are choosing 
to visit New Zealand to experience our 
culture, scenery and Kiwi hospitality.”

The airline has also finalised a 
‘Memorandum of Understanding’ with Star 
Alliance partner Air New Zealand to pursue 
expanding its current arrangement to 
strategically cooperate in the form of a joint 
venture. 

A deeper, more integrated partnership 
is set to provide greater customer choice, 
comprehensive benefits and an expanded 
trans-Pacific network.

“Air Canada and Air New Zealand already 
have a close partnership, having been 
codeshare and Star Alliance partners for 
more than 20 years,” said John MacLeod, Vice 
President, Global Sales and Alliances at Air 
Canada.

“We look forward to deepening our 
relationship and optimising our far-reaching 
trans-Pacific network cooperation, offering 
our customers a choice of more flights, 
connections and travel opportunities.”

When travelling with Air Canada, 
customers – including those on the new 
Auckland-Vancouver seasonal service – 
can collect and redeem Aeroplan Miles 
through the airline’s loyalty program. Eligible 
customers will also enjoy access to priority 
check-in, Maple Leaf Lounges and priority 
boarding.
■ aircanada.com
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NTIA 2019

THE 2019 National Travel Industry Awards 
(NTIA) will be held on July 20 in the Grand 
Ballroom at the International Convention 
Centre in Sydney.

The awards are essential in providing 
encouragement and recognition to the 
businesses and personnel who demonstrate 
outstanding service, marketing excellence 
and business acumen within the travel 
industry.

Qantas continues to demonstrate 
their firm commitment to The Australian 
Federation of Travel Agents (AFTA) and 
travel agents through the valued Platinum 
Partnership with AFTA and as the major 
sponsor of the National Travel Industry 
Awards.

In 2019, finalists in the judged categories 
will again benefit from the impressive 
facilities at the Qantas Mascot campus as 
the chosen venue for the judging process. 
Judging will take place between June 12 and 
June 21.

According to Jayson Westbury, Chief 

Executive of AFTA, the 2019 Awards are set 
to be ‘turbocharged’. This is thanks to the 
inclusion of the inaugural CATO Awards and 
a new partnership with The Sydney Morning 
Herald and The Age Traveller, which will bring 
a significant consumer media component 
and further expand consumer connections 
with travel agents.

This year AFTA has introduced a new 
category, ‘Best Mobile Advisor’. The very 
popular category of ‘Best Sales Executive 
Industry Supplier’, which receives more than 
150 nominees annually, will be replaced with 
three new categories to better recognise 
the many achievements of sales executives 
within the travel industry.

These categories are;
• Best Sales Executive – Land
• Best Sales Executive – Air
• Best Sales Executive – Cruise

“On behalf of the AFTA Board of Directors, 
I want to thank the many sponsors who 
remain committed to the industry’s only true 
awards program,” said Westbury.

TIME TO HONOUR THE  
BEST OF THE BEST

2019 NTIA Key Dates:
•  Nominations opened – January 21
•  Category nomination submissions 

due – March 15 (selected 
categories)

•  Nominees announced – March 25

•  Voting opens – March 26

•  Finalists announced – May 20

•  Ticket sales – May 21

•  Judging period – June 12 to June 
21 (judged categories only)

•  Gala dinner – July 20

“AFTA has built a strong and prestigious 
brand in the National Travel Industry Awards 
over the last 12 years. AFTA delivers the 
National Travel Industry Awards on behalf 
of the Australian travel community. They 
are your awards, so I invite you to take part 
once again and help us celebrate excellence 
within our industry.”

Igor Kwiatkowski, Qantas Executive 
Manager Sales and Distribution, said 
the airline was proud to continue its 
longstanding partnership with AFTA and be 
the major sponsor of the NTIA again in 2019.

“The travel industry is growing and 
changing rapidly to meet the evolving 
needs of our customers. It’s great to see 
that reflected in the introduction of new 
award categories for next year,” said Mr 
Kwiatkowski.

“These awards recognise outstanding 
commitment in our industry so we 
encourage agents from around Australia to 
get involved in the nomination process. 

“Our teams look forward to another year 
of collaboration and partnership in 2019.”
■ afta.com.au

Anthony Callea entertains guests  
at last year’s NTIA’s

THE AUSTRALIAN Federation of Travel 
Agents (AFTA) has revealed the 2019 
National Travel Industry Award (NTIA) 
Finalists. 

The highest-ranked nominees across all 
44 award categories now proceed through 
to the Finalist round. 

Finalists were determined by one of two 
processes – a submission which was assessed 
by an independent panel of university 
markers, or as voted for by the industry. 

For the judged categories, presentations 
to the NTIA judging panel will take place 
at Qantas Headquarters in Mascot, Sydney, 
between June 12 and June 21. 

“2019 is set to be the biggest and best 
year in NTIA history with an amazing list 
of finalists across all of the categories,” said 
Jayson Westbury, CEO of AFTA.

“It is clear that the Australian travel 
industry has firmly embraced the NTIA as 

its own awards event and I can’t wait to see 
who the winners will be.”

The NTIA’s acknowledge the best of the 
best in the Australian travel industry – with 
categories covering travel agencies and 
individual consultants, as well as the various 
suppliers which support them and their 
businesses.

These awards are essential in providing 
encouragement and recognition to the 
businesses and personnel who demonstrate 
outstanding service, marketing excellence 
and business acumen within the travel 
industry.

This year will also see the launch of the 
inaugural CATO Awards, presented by AFTA 
in conjunction with the Council of Australian 
Tour Operators. 

The Awards will be held as a dedicated 
segment within the AFTA NTIA and 
recognises and rewards front line travel 

consultants across four categories.
The 2019 AFTA NTIA Gala Dinner will 

be held on July 20 at the International 
Convention Centre in Sydney.

Ticket request forms to attend the Gala 
Dinner are now available on the AFTA 
website.
For the full list of finalists, head to:
■ afta.com.au/events/ntia/finalists

IT’S THE FINAL  
COUNTDOWN

WIN with Qantas!
NTIA Major Sponsor Qantas is giving  
gala dinner guests the opportunity 
to win their dream holiday. Head to 
afta.com.au/qantascompetition and 
describe your dream Qantas holiday to 
win a $10,000 or $20,000 Qantas travel 
voucher. Entries close July 5.
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OF ALL the reasons Australians should 
consider a holiday in South Africa – and 
there are many – one point often gets lost in 
the conversation: the country’s affordability. 

Yes, airfares may seem dear, but when 
you consider the price point on the ground, 
quality of services and South Africa’s (RSA) 
distinguishing features, especially around its 
wildlife and culture, you’re talking about an 
excellent overall value proposition. 

In an interview at Africa’s Travel Indaba 
2019, Sthembiso Dlamini, Acting CEO of 
South African Tourism (SAT), called her 
country “one of the best value for money 
destinations you could ever get.” 

“Your currency already places you in a 
better position to enjoy what South Africa 
has to offer,” Ms Dlamini remarked, referring 
to the Aussie dollar’s strong position relative 
to the South African rand (SAR). 

Generally, one Aussie dollar will buy you 
10 rand. And with 100SAR, you can buy a 

meal in a good restaurant, your morning 
coffee for the next four days, or even a whole 
round of drinks for your friends. 

Liz Crowley, Journey Designer for Scenic, 
said one of her favourite aspects of the 
South African experience was its value.

“I remember sitting in a waterfront 
restaurant in Cape Town, having pizza, salad 
and wine, and it was 20 Australian dollars 
each,” she explained.

Ms Crowley also pointed to the great 
value shopping, be it for souvenirs, curios or 
“cheaper” Australian brands.

It could even be argued that safaris, long 
perceived to be out of reach for a lot of 
people, represent good value.

“I think what many people don’t realise is 
that a lot of the safari lodges are all-inclusive 
packages. So it’s three meals a day,” Ms 
Crowley added. 

“And when you go out on safari for 
sundowners, it’s a full-on bar. There’s always 

morning and afternoon tea, too. All of that 
value-add stuff, I certainly didn’t know about 
when I first came here.”

Indaba shines, amid huge hopes 
for Africa

It started with a moment of silence for the 
victims of the recent and terrible floods that 
hit Durban. 

From then on the official opening of 
Africa’s Travel Indaba 2019 was full of 
hope, optimism and a little bit of self-
congratulation. But the positivity was mostly 
warranted. 

Opening the show with the motto ‘Africa’s 
Stories, Your Success’, Derek Hanekom, 
South African Tourism Minister, spoke of the 
success story of not just tourism in RSA, but, 
proudly, travel to Africa broadly. 

According to Mr Hanekom, the continent 
welcomed 67 million international visitors in 
2017, with year-on-year growth three times 
the global average, at 17 per cent. 

Leading the surge was Ethiopia, which 
the Minister said was the world’s fastest 
growing tourism market last year. Kenya also 
experienced a massive surge, while Egypt 
continued its comeback with “considerable 
resilience.” 

Presidential visit
Underlining the importance of tourism to 

RSA, Cyril Ramaphosa, the President of South 
Africa, also graced Indaba, telling delegates 
he believed tourism in his country could 
“grow exponentially”. 

“If you want to showcase what your 
people do, if you want to showcase what 
they produce, if you want to showcase 
their food, their clothing, their arts, and 
everything else, tourism is that window,” he 
said. 
■ indaba-southafrica.co.za

Traveltalk’s MARK HARADA attended Indaba 2019, 
Africa’s largest travel trade show, and discovered why 
South Africa offers Aussies great value for money. 

Why South Africa  
is cheaper than  
you might think

Above right: Tourism Minister Derek 
Hanekom opens the show. Below 
right: President Cyril Ramaphosa
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Q: Why is ExploreGB such an important 
event for you?
A: ExploreGB is an extremely valuable 
business tool, giving UK travel suppliers and 
destinations the chance to get their products 
in front of hundreds of top global buyers, 
forging international business connections 
and ultimately inspiring more visitors to 
book a trip to the UK.

Q: I believe this year’s event had 
particular significance?
A: The British Tourist Authority was formed 
in 1969 to promote Britain to the world so 
2019 is the year we celebrate 50 years of 
VisitBritain.

Since those early days inbound tourism to 
the UK has grown from 5.8 million overseas 
visits to about 40 million.

Q: Does Australia remain a major  
focus for you?
A: Australia is an extremely important 
market for VisitBritain, a billion-pound 
market, our fourth most valuable, delivering 
about one million visits annually. It is one 
of our priority GREAT markets, meaning we 
invest more in Australia.

We know that Australians rate the 
UK highly for its vibrant cities, historic 
buildings, sport and interesting and exciting 
contemporary culture.

We are forecasting just over one million 
visits from Australia this year, up four per 
cent on 2018, with forward flight bookings 
currently tracking ahead of last year when 
looking at arrivals for May.

Q: Are there any specific campaigns 
planned for our market?
A: VisitBritain is driving growth from 
Australia through its ‘Find your GREAT 
Britain, I Travel For..’ campaign, showing that 
Britain is bursting with fun activities and new 
adventures to come and experience right 
now, inspiring holidaymakers to discover 
more, travel further and stay longer. 

This campaign is all about tapping into 
the passions that motivate Australians 
to travel, also promoting less-explored 
locations alongside Britain’s globally 
renowned iconic landmarks and attractions.

The introduction of ePassport gate access 
for Australians is also going to make it easier 
and faster to enter the UK, boosting our 
competitive tourism offer and our message 
of welcome, helping to drive growth and 
inspiring even more Australians to book a 
trip.

Q: Has the Brexit vote had any effect 
on the inbound market?
A: VisitBritain’s research shows that for most 
potential visitors Brexit does not affect 
their decision to travel to Britain for leisure 
and that Britain is still seen as a welcoming 
destination. 

It is encouraging to see forward flight 
bookings overall to the UK for the coming 
months tracking ahead of last year, up five 
per cent from April to June for arrivals, and 
we are confident of a strong summer season 
and beyond.

Q: Finally, how does Britain stay ahead 
of the rest in the tourism landscape?
A: Tourism is an extremely competitive 
global industry and people have a lot of 
choice. We must continue to offer great 
experiences that make people come back 
time after time.

The ambition for Britain is 40 million visits 
by 2020, the first time it will break through 
the 40 million visit mark.
■ visitbritain.com

INDUSTRYtalk: Interview

The fifth ExploreGB trade 
event has just wrapped 
up with 25,000 business 
meetings taking place 
between buyers and sellers. 
Here, we talk to Sally 
Balcombe, Chief Executive of 
VisitBritain, about the event, 
the Australian market and 
the effect Brexit may have 
had on inbound tourism.

Sally Balcombe, Chief Executive  of VisitBritain

Exploring the  
future of Britain

Cleveland Way in North Yorkshire.  
Picture courtesy VisitBritain/Thomas Heaton
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TWO NEW faces have joined TravelManagers 
in a move the company says further cements 
its position as Australia’s top home-based 
travel business.

The company has appointed two 
additional state-based Business Partnership 
Managers (BPMs) to its support team, 
bringing the total nationwide to nine. Their 
role is to provide support to an Australia-
wide network of more than 560 personal 
travel managers (PTMs). 

“Even prior to the arrival of these two 
newest team members, we already had 
significantly more local state-based support 
than any of our competitors,” said Michael 
Gazal, Executive General Manager.

“They play a vital role in ensuring that 
we deliver all the support tools and systems 
that we consider essential for qualified 
and experienced home-based travel 
professionals to perform at their highest 
level.”

One of the new arrivals is Sally McCallum, 
who is assuming responsibility for PTMs 
based in ACT and Southern and Central West 
New South Wales. McCallum says she was 
attracted to the role because it offered an 
opportunity to work with people and help 
them succeed in their own businesses.

“Having worked in a similar situation as 
a home-based agent after having my first 
child, I understand what it’s like to build a 
client base and make the transition from a 
bricks and mortar office to a home-based, 
more solitary work environment,” she said. 

“I was also excited to join a company 
that has the right values and ethics and 
cares about their people – TravelManagers 
definitely delivers on this.”

McCallum is joined by Leah McGrath, 
who will be working with PTMs in Northern 
Victoria. 

She says she’s looking forward to 
mentoring and coaching her PTMs in 
growing their businesses and achieving 
their goals, and lists being a good listener 
and genuinely caring about other people’s 
success as key skills that she brings to her 
new role.

“It’s important to me that my PTMs back 
themselves to try new ideas and reach their 
business goals – their success is my success.”

Gazal added that the new BPMs would 
be kept busy providing mentoring, business 
development and marketing support to the 
PTMs in their geographical areas, whenever 
and wherever it is required.
■ travelmanagers.com.au

AVIS AUSTRALIA is collaborating with selected Australasian 
artists to encourage travellers to embark on road trips and 
discover new destinations.

The ‘Art of Discovery’ campaign will see the artists drive 
across Australia and New Zealand in pursuit of inspiration. 

The resulting impressions will feature in an outdoor 
advertising campaign across the region, with the work of six 
artists initially on show.

Contemporary artist Jacob Spokes journeyed to Lightning 
Ridge in north-western New South Wales where he retraced 
his father’s footsteps as a miner. 

Rachel Hirabayashi drove through Canterbury in New 
Zealand, using solitude and the landscape as her inspiration.

“By providing a fresh perspective on iconic Australian and 
New Zealand journeys we’re aiming to inspire customers to 
appreciate the journey as much as the destination,” said Tom 
Mooney, Managing Director – Avis Budget Group, Pacific.

“We look forward to working with more artists over 
the course of the next year to show the true beauty of the 
Australian and New Zealand landscape.”
■ avis.com.au/en/discover-australia/art-of-discovery

WELCOME TO THE FAMILY

Artists brush up  
on their travel

Sally McCallum (far left) meeting some 
of her new colleagues in Canberra

Sydney artist Craig Handley



T R A V E L T A L K  J U N E  2 0 1 9   |   35   

INDUSTRYtalk: Advertorial

0% 
family travel  
insurance from the experts

0% 
set up 
fees

Become a travel insurance 
sales partner now with 
zero set up fees, easy 
onboarding and a market 
leading profit share deal.

contact@tildatravel.com.au
tildatravel.com.au/partners   

t ravel

SMART AUSTRALIAN travel agents are rushing to partner with the 
family travel insurance experts TildaTravel. 

Becoming a partner is easy with a seamless onboarding 
experience which quickly allows you to retail TildaTravel travel 
insurance. There are zero onboarding fees and a great revenue share 
agreement adding an attractive extra income to your travel sales. 

It’s easy to maximise sales as TildaTravel insurance is very 
competitively priced and delivered through leading customer 
experience software. The helpful TildaTravel team is available to 
support you as you get started and as you build your family travel 
insurance business. 

TildaTravel’s family travel insurance packages are a family client 
favourite. Named for TildaTravel CEO Mark Tarring’s young daughter, 
the company’s Tilda’s eye view of travel focuses on the family 
experience.

Mark says, “At TildaTravel we put our precious kids first. Our 
question is always, “Would that make Tilda happy?”.”

TildaTravel insurance throws the kids in for free! That means that 
dependent children or grandchildren under the age of 19 at the time 
of purchase, and not working, are included in the policy.

The policies cover all the key needs of families when they 
travel from specialist ski and cruise packages to a car rental excess 
reduction pack. TildaTravel’s pre-existing conditions cover option 
aims to ensure that no one gets left behind. 

EXPERT INSURANCE  
FOR YOUR FAMILY  
TRAVEL CLIENTS

If your clients have an accident, become unwell, or need 
emergency medical attention while they are travelling, TildaTravel 
provides 24-hour support. 

TildaTravel is headquartered in one of Australia’s favourite family 
holiday destinations: Hobart, Tasmania. The TildaTravel team is highly 
experienced in the global travel insurance field having launched 
and run Thomas Cook Money in the Australian market. Founder and 
CEO Mark Tarring has more than twenty years of experience across 
financial services and other industries, and in his most important role 
as Dad he knows just how important a safe and happy family is.
■ tildatravel.com.au/partners
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FOLLOWING ON from an extensive $35 
million modernisation, they call the all 
new Waikiki Beachcomber by Outrigger a 
‘lifestyle’ hotel. 

Having had the pleasure of staying here 
for four magical Hawaiian nights, I want this 
lifestyle! 

The all new boutique property, just steps 
from the golden sands of Waikiki Beach and 

adjacent to the re-imagined International 
Market Place, is the essence of sophisticated, 
beach-y, chic-hip! 

It is stylish, contemporary, quirky, casual 
and comfy, with a very funky edge. 

You’re immersed in the ‘Aloha’ spirit as 
soon as you enter the lobby and seduced 
by the deep aqua underwater imagery that 
pervades the property. 

You immediately notice something 
different about this place. There’s an energy 
that grabs you and gets that holiday 
adrenaline racing. 

The Beachcomber Originals
The amazing underwater image that 

forms the backdrop view behind each bed 
in every guest room was created by Hawaii 
local Zac Noyle, a world-renowned extreme 
surf photographer. It makes you feel like 
you’re sleeping underwater!

Zac is one of the ‘Beachcomber Originals’, 
a dozen local artists/tastemakers whose 
handcrafted, custom-made artworks can be 
seen all over the property. Their creations 
capture the vibrant energy and surf culture 
of Waikiki and convey the many things that 
make Hawaii such an inspiring place.

These 12 artists collaborated with the 
Beachcomber to create a one-of-a-kind 
journey for guests while sharing their 
personal inspiration and passion for the 
Hawaiian culture.

B playful B inspired B original
Traveltalk’s JENNY ROWLAND was one of the first travel writers 
invited to stay at the new Waikiki Beachcomber by Outrigger. 
Judging from her review, she really liked what she saw.

HAWAII

Location, location
With the Beachcomber, it is just about 

perfect – you are slap bang in the middle of 
the Waikiki version of Rodeo Drive, surrounded 
by designer shops, world-class restaurants and 
cool bars, and just footsteps from ‘surfboard 
alley’, which takes you down to the gorgeous 
golden sands of Waikiki Beach.

That is, of course, if you can actually tear 
yourself out of the hotel. My room was huge 
and as functional/comfortable as it was 
stylish, with a jaw-dropping view to watch 
the Waikiki world go by.

There was ample wardrobe and cupboard 
space, and a massive 55-inch flat screen TV 
offering up-to-date movies and TV shows that 
I could even stream my mobile phone from!

There were USB ports and night lamps 
either side of the king-size, super comfy 
bed and a beautiful custom yukata-style 
bathrobe in which to lounge around. Simply 
put, it was a haven in which to collapse after 
a long day at the beach.

Beachcomber 
Original 

Erin Ibarra 
applying 

her wall art 
at Waikiki 

Beachcomber 
by Outrigger

Waikiki Beach. Picture 
courtesy Hawaii Tourism



B playful B inspired B original

Become an Outrigger Expert Agent today. 
Visit OutriggerAgent.com 

O� er valid for qualified stays of 5 or more nights in Suite categories at 
Outrigger Reef Waikiki Beach Resort. Book by 12/31/19 for stays through 3/31/20.

O ‘A H U     M A U I     K A U A‘ I     H AWA I ‘ I  I S L A N D     F I J I     T H A I L A N D     G U A M     M A U R I T I U S     M A L D I V E S

$75 Booking Bonus
Book your clients at Outrigger Reef Waikiki Beach Resort 

and you can earn a $75 booking bonus on all Suite categories.

19-0195_OEA - Travel Talk Australia ad - 210mm x 297mm.indd   1 4/2/19   11:54 AM
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Other enhancements include an entirely 
new street presence that re-interprets this 
iconic address as a contemporary Hawaiian 
beach house, replete with driftwood cedar, 
sea glass tile, native puka stone and basalt 
lava-rock, all framed by a dramatically lush, 
multi-storey green wall. 

The pool has also been completely 
refreshed with all new furniture and an 
expanded infinity-style hot tub overlooking 
Kalakaua Avenue.

As for food and beverage, in the hotel you 
are completely spoilt. Locally brewed craft 
beer at the Maui Brewing Company and hands 
down the best coffee I’ve had outside of 
Australia at the uber cool, super-instagrammed 
Hawaiian Aroma Caffe. Both set in house, you 
don’t even need to leave the hotel. 

“With its thoughtful design, smart 
technology and bespoke art, the all-
new Waikiki Beachcomber by Outrigger 
encapsulates the past, present and future 
of Waikiki,” said Jeff Wagoner, President and 
CEO, Outrigger Hospitality Group. 

“Outrigger’s legacy in Hawaii spans more 
than 70 years and this modernisation is the 
first of many more milestones in our renewed 
commitment to enhancing this special place 
for both locals and visitors alike.”

The verdict
This $35 million dollar renovation has 

created a huge Waikiki wow factor and I’m 
predicting this lifestyle boutique hotel will 
soon become a firm Hawaiian favourite for 
all those who want that wonderful, authentic 
‘Aloha’ lifestyle experience.

Hawaiian Airlines flies to Honolulu daily from 
Sydney and three times a week from Brisbane.
■ outrigger.com

There’s so much to do here and if you’re 
a cocktail/beer loving water baby with a 
shopping addiction you really will be in 
heaven – Hawaiian heaven!

SHOPPING
You only need to walk outside the hotel 

and you are spoilt for choice. The shopping 
is great value with huge savings as there 
always seems to be a sale on and bargains 
abound.

Right at the back of the Beachcomber 
you have Nordstrom Rack, the Danish 
designer luxury department store that 
typically has 70 per cent off. Macy’s is a 
stone’s throw away and always seems to 
have a sale on.

Ross Dress for Less in Seaside Avenue (a 
five-minute walk away) is more of a bargain 
basement store with everything from 
luggage to sunglasses at ridiculously low 
prices. For shopaholics, the best bit is that 
it’s open until 1am!

Even with Hawaiian Airlines’ extremely 
generous luggage allowance of two, 32 
kilograms bags (even in economy), you 
may need to buy another bag if you like to 
shop till you drop.

The Ala Moana Centre is a five-minute 
drive away and is the largest open air 
shopping complex in the world. Another 
must-visit is the Waikele Premium Outlets 
that are a little further out (about half an 
hour).

BAR ‘HOP’-PING
No shortage of fabulous bars for 

sundowners and cocktails in Waikiki, but if 
you’re a beer drinker you must start at the 
Beachcomber’s very own Maui Brewing 
Company.

It offers great craft beers and the best 
fish tacos in a fantastic al fresco setting.

Yard House is a giant beer house/sports 
bar located in Lewers Street boasting one 
of the world’s largest selections of tap 
beers and an incredible cocktail list. 

You’ll find delicious and extensive bar 
food at both properties, where they use 
locally sourced ingredients and dishes are 
made from scratch.

Dinner at the iconic Dukes Restaurant 
(named after the legendary surfer Duke 
Kahanamoku) is an experience no Waikiki 
visitor can miss. Right on the beach in front 
of the Outrigger Waikiki Beach resort, it 
offers a great Hawaiian atmosphere and is 
the home of hula pie.

BEACHING 
Race an outrigger canoe just like a 

local or have a surf lesson, but one way or 
another you must get in the waves.

My Hawaii  

TOP 5

HAWAII

Above and below: Hawaiian Aroma Caffe
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‘ESCAPING 
THE ordinary’ 
is a fantastic part of 

the Outrigger culture, 

rewarding guests with 

authentic local signature 

experiences. 

The Discovery loyalty 

program provides benefits 

and recognition across 

more than 30 hotel brands 

in more than 500 hotels 

in 75 countries and for me 

definitely beats the more 

traditional discount or an 

extra room night. 

We had an afternoon 

catamaran cruise that was 

so much fun, particularly 

with the ‘efficient’  Mai 

Tai cocktails that were 

dangerously free flowing 

from the moment we 

stepped onboard.

RANCHING 
Just over half an hour away from Waikiki, 

discover Jurassic Valley at the Kualoa Ranch. 
There are many adventures to be had here, 

including horse riding, kayaking and AWD 
tours. Home to many Hollywood movie sets, 
Kualoa is a great fun day out for all the family 

HIKING 
Work off that hula pie with a scenic hike 

up Diamond Head. The views over the 
Pacific Ocean and Honolulu are worth every 
step and where else do you get to climb a 
volcano?
■ gohawaii.com.au

An aerial shot by Beachcomber Original Vince Lim

HAWAII

1  n e w  w a ʻ a  ( c a n o e )  t o u r 1 1  n e w  h a w a i i a n  a c t i v i t i e s

2018

v o t e d  “ b e s t  h o t e l  i n  h a w a i ʻ i ”

m a u i ,  h a w a i ʻ i  |  8 0 8 . 6 6 1 . 0 0 1 1  |  w w w . k b h m a u i . c o m
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GUESTS CAN fully immerse themselves 
in local customs thank to a new suite of 
Hawaiian cultural activities just launched at 
the Kā‘anapali Beach Hotel.

The new offerings include Ho‘olaule‘a, 
a style of Hawaiian music produced in an 
impromptu jam session; Nala, an in-depth 
look at various weaving techniques; and 
Mo’olelo, storytelling sessions.

All are designed to help guests have fun 
and learn about local history, customs and 
culture at a property often dubbed “Hawaii’s 
most Hawaiian hotel’.’

“Kā’anapali Beach Hotel staff members 
are cultural practitioners, experts in the 
ancient Hawaiian arts of language, music, 
crafting, weaving, navigation, sea faring and 
so much more,” said Ālika Guerrero, Director 
of ’Imipo’okela.

“Our new offerings of Hawaiian 
activities will enable guests to encounter 
these specialists in their natural habitats, 
allowing for more organic opportunities for 
engagement and learning.”

Seeking to impart more than just 
knowledge, leaders of the new Hawaiian 
activities hope to move beyond the activity 
and explain its significance in the narrative 
of Hawaiian history. 

Among the many highlights is a new 
Waʻa Paddle Tour on a traditional Hawaiian 
outrigger canoe. Once on the ocean guests 
will enjoy a cultural lesson, sightseeing and 
snorkelling while engaging with the guides 
about their expertise in navigation, canoe 
building and fishing.

Special dates to look out for are the 
second annual Maui Fiber Arts Conference 

KEY REPRESENTATIVES from the Hawaiian Islands travelled to Australia last month to help 
celebrate the ‘Month of Lei’ 2019.

Organised by Hawaii Tourism Oceania (HTO), the cultural celebration saw the visitors 
attend several events to update trade media and travel agents on the latest news from the 
various islands.

Lei Day is celebrated across Hawaii on May 1st annually, recognising local culture. 
Representatives from the visitor bureaux of Maui, Oahu, Kauai and the Island of Hawaii joined 
HTO for the celebrations. 

“Each year in May, Hawaii Tourism Oceania brings the spirit of Aloha to Australia by inviting 
key media, trade and partners to celebrate the occasion with representatives from the Hawaiian 
Islands,” said Giselle Radulovic, Country Manager Australia for Hawaii Tourism Oceania.  

“The month is a significant event for Hawaii Tourism Oceania, as the Hawaiian Lei is the 
physical embodiment of the spirit of Aloha symbolising kindness, altruism and generosity.”

HTO partnered with Helloworld, Viva Holidays and Excite Holidays to launch marketing 
campaigns, activations and incentives as part of the ‘Month of Lei’ activities. 
■ gohawaii.com/au

Cultural activities  
are a custom fit

(September 4-7) and the 29th annual Hula O 
Na Keiki (a children’s hula competition) from 
November 7-9.

The conference features intense 
instruction in the ancient art of Hawaiian 
weaving by 20 kumu (master practitioners) 
from throughout Hawaii. The competition 
brings hula students from across Hawaii 
and around the world together to compete 
through interview, dance, chant and 
costume categories.

Other activities offered by the hotel 
include cloth-making, language studies, 
ukulele playing and a tour of the grounds to 
discover which plants are used for medicine 
and food.

The 432-room Kāʻanapali Beach Hotel 
is set on a four-kilometre stretch of sandy 
beach along the western shores of Maui. 
Guests can enjoy a sunset hula show, live 
Hawaiian entertainment and each visit also 
includes the Farewell Lei Ceremony. 
■ kbhmaui.com 

PLENTY TO SAY ON LEI DAY
Attendees get creative for Lei Day



WORLD LEADERS, royalty, 
rock bands and Oscar 
winners have all called The 
Kahala Hotel & Resort home 
at one time or another.

The 338-room resort is 
now offering a selection of 
special packages designed 
to entice more Australians 
to enjoy the luxury 
oceanfront property.

The ‘4th Night Free & 
Breakfast Inclusive’ package allows guests to enjoy one extra night 
free. Stay four or more nights and you’ll get every fourth night free 
and daily buffet breakfast for two at the beachside Plumeria Beach 
House, valued at more than $US96 (approx. $AU135) per day.

Rates start at $585 per night (average nightly rate based on a four-
night stay) in a Dolphin Lanai room. This offer ends on December 19, 
2019, and blackout dates of July 1 to August 18 apply.

The ‘Kahala Life’ package includes daily breakfast buffet at 
Plumeria Beach House for two adults, Omakase (chef’s selection) 
style dinner for two at Chef’s table in Hoku’s Restaurant and CHI 
personal training for two.

This offer also ends on December 19, 2019, and a three-night 
minimum stay applies.

The ‘Explorers’ package comes with daily breakfast buffet at 
Plumeria Beach House for two adults, $120 credit for pool and beach 
rental items including snorkel, kayak, body board and standup paddle 
board, Bishop Museum tickets for two and priority bike rentals for 
two with a bike map.

A minimum three-night stay is required, some blackout dates apply 
and this package is again only available until December 19, 2019.

Located just minutes from Waikīkī, The Kahala has been Honolulu’s 
social address for weddings and gatherings since it opened in 1964. 

A member of The Leading Hotels of the World and Preferred Hotels 
& Resorts, the resort is home to The Kahala Spa, tropical gardens and 
a natural ocean-water lagoon with the hotel’s own resident dolphins 
cared for by Dolphin Quest. 

The Kahala also has five restaurants: Plumeria Beach House, Seaside 
Grill, The Veranda, Arancino and the award-winning Hoku’s restaurant. 
■ kahalaresort.com

FOLLOW IN SOME VERY 
FAMOUS FOOTSTEPS

T R A V E L T A L K  J U N E  2 0 1 9   |   41   

PLENTY TO SAY ON LEI DAY

KahalaResort .com

1 .800.367.2525

Things are warm and wonderful on the gracious 

side of Diamond Head. The Kahala is a secluded, 

private world, only minutes from the excitement 

of Waikiki and all that Honolulu has to offer. 

No wonder experienced travelers who spend 

time with us once choose to do so again.

Beautiful 
with a Chance 

of Perfect

l i v e  t h e  k a h a l a  l i f e
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FEEL THE sand between your toes while you 
watch acrobatic surfers on Waikiki Beach. 

Run your hands over smooth lava 
formations on a Big Island hike. Try to catch 
water droplets as they burst like diamonds in 
Kauai’s cascading waterfalls. 

All of this and more is the masterpiece of 
experiences that will rejuvenate your soul 
in beautiful Hawaii – the big Kahuna just 
waiting to be explored!

To help you get there, below is a selection 
of some of our favourite Globus tours of 
Hawaii.

Honolulu Stopover
No trip to North America is really 

complete without a stay on the magical 
Hawaiian island of Oahu, one of the most 
popular tourist destinations in the world.

It’s the ideal way to begin or end any 
North America holiday because you’re free to 
do as much – or as little – as you like. 

Spend time snorkelling in crystalline 
waters, surrounded by reefs and full of 
colourful fish; get a birds-eye view of the 
island on a spectacular ‘flightseeing’ tour or 
during a hike up legendary Diamond Head; 
watch skilled surfers ‘hang ten’ on the North 
Shore, the ‘Surfing Capital of the World’; visit 
Pearl Harbor, with its poignant USS Arizona 
Memorial; or maybe just relax on a postcard-
perfect beach with a refreshing cocktail in 
hand.

Best of the Hawaiian Islands
Whether you’re looking to renew your 

spirit, explore historic sites, or experience 
breathtaking natural beauty, this Hawaii 
holiday, covering Oahu, the Big Island of 
Hawaii and Maui, is sure to delight. 

Stroll through Maui’s quaint, historic town 
of Lahaina, with its many art galleries and 
shops; stand in awe as you admire Kilauea 
Crater in Hawaii Volcanoes National Park; 
visit the Kona Coffee Living History Farm, a 
working coffee and macadamia nut farm; 
stroll the beaches, take a nap by the pool, 
shop for souvenirs and simply relax on this 
memorable holiday in paradise!

Grand Hawaiian Vacation
From Pearl Harbor’s famous Battleship 

Row to a festive luau with authentic 
Polynesian dancing, Hawaii’s allure to 
holiday-goers is powerful and, on this trip, 
you’ll visit Oahu, the Big Island of Hawaii, 
Kauai and Maui – along with their most 
famous attractions! 

Revitalise your spirit at Kauai’s Waimea 
Canyon, the ‘Grand Canyon of the Pacific’; 
be mesmerised by the pineapple and sugar 
cane fields; marvel at the black-sand beaches 
on Hawaii’s Big Island.

If you’re after a holiday where you can feel 
the sand beneath your feet, smell the fresh 
fragrance of the island flowers, smile as the 
tranquil waves hit your calves, savour the 
sumptuous cuisine, taste the aromatic coffee 
and just relax, look no further than a Globus 
tour of Hawaii. 

We’ll handle the details, so you can relax, 
capture photos and enjoy yourself on this 
amazing holiday!
■ globus.com.au

Here, Globus family of 
brands selects some of their 
favourite tours of Hawaii.

Say ‘Aloha’  
to paradise

Above left: Waimea Canyon, Kauai 
Above right: Oahu. Below: Honolulu

Think summer is the best time 

to travel? Think again! Escapes 

by Globus is a compilation of 

the best itineraries in Europe, 

presented during the low season, 

so you can experience Europe’s 

most popular destinations for less. 

The off-season presents milder 

temperatures, fewer crowds, and 

better deals with tours up to 50% 

cheaper than standard Globus 

tours but with all the  

same inclusions.

HALF THE CROWDS, HALF THE PRICE,  
ALL THE INCLUSIONS

BY ESCAPES
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SOUTH OF IRELAND ESCAPE

6 days  •  Limerick to Dublin
Travel between November - March

FROM $899*  
per person, twin share departing 19/01/20

SPANISH ESCAPE

9 days  •  Madrid to Barcelona
Travel between November - March

FROM $1,399*  
per person, twin share departing 04/01/20

NEW TOUR

Visit globus.com.au, call 1300 230 234 or see your local Travel Agent
*Terms & Conditions: All care is taken to promote correct pricing at time of printing (21/05/19), is subject to tour availability and will be confirmed at time of reservation. All prices are per person, twin share and include any applicable 
charges. Non-refundable deposit of $250 per person per tour is required within 7 days to secure reservation. Escapes by Globus product is not combinable with any other offer or discount. Applicable to singles – Single Supplement 
waiver may be available with strictly limited availability. Offer reliant on space availability and applies to new 2019 and 2020 bookings only. Full cancellation penalties will apply. Additional restrictions may apply, refer to the 2019/2020 
Escape by Globus E-brochure or visit www.globus.com.au.
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APT ARE promising the unfamiliar, the 
mysterious and the intriguing following 
the release of their new range of China and 
Japan journeys for 2020.

The company’s ever-popular Yangtze 
River cruise returns for 2020, featuring a 
cruise aboard the boutique Sanctuary Yangzi 
Explorer and discovering the ever-changing 
scenery of the Three Gorges region. 

Stop at rural villages, glide past gorges 
and disembark to explore the Three Gorges 
Dam while enjoying the highest crew-to-
guest ratio along the Yangtze. 

Guests can experience this cruise on 
most APT China trips, including the popular 
15-day ‘Best of China’ tour, starting at $8,995 
per person twin share, with a Companion Fly 
Free Including Taxes Superdeal offer.

FOLLOW THE SILK ROAD
Travel back thousands of years to a time 

when Europe and Asia were connected by a 
criss-cross of ancient trade routes, known as 
the Silk Road. This is a discovery of a side of 
China that few venture to. 

In the desert oasis of Dunhuang, take 

a camel ride along the sand slopes to 
Crescent Spring at sunset. On China’s 
western outskirts, wander the lively bazaar 
in Kashgar where everything is exchanged, 
from handwoven rugs to silk, semi-precious 
stones and spices. 

This new 11-day ‘Follow the Silk Road’ 
trip starts at $8,995 per person twin share, 
with a Companion Fly Free Including Taxes 
Superdeal offer.

ICONIC CHINA WITH WUZHEN
The new 12-day tour allows travellers 

to experience the buzz of China’s big cities 
in addition to the quiet tranquility of an 
ancient water town. 

Wander into Wuzhen, where wooden 
homes from the Qing dynasty still stand, 
small boats drift down canals and street 
vendors sell green bean soup and tea. 

Prices for ‘Iconic China with Wuzhen’ 
start at $8,995 per person twin share. Get 
in quick to secure a Companion Fly Free 
Including Taxes Superdeal offer.

GIANT PANDAS IN CHENGDU
All China tours which visit Chengdu in 

2020 now include a visit to the Chengdu 
Research Base for Giant Panda breeding. 

Cuddly and curious, the giant panda is 
China’s national treasure and this facility is 
dedicated to their conservation through 
educating the public. 

Get up close to these magnificent 
animals on the 17-day ‘Treasures of China’ 
tour starting at $10,795 per person twin 
share, with a Companion Fly Free Including 
Taxes Superdeal offer.

VIP AND EXCLUSIVE ACCESS
In Beijing, wander a private section of 

the Forbidden City not usually open to the 
public. Along a quiet section of the Great 
Wall of China, enjoy an expertly prepared 

lunch with free-flowing drinks set up 
exclusively for APT guests. 

Experience moments like these on the 
17-day ‘China with Tibetan Discovery’ tour, 
starting at $10,995 per person twin share, 
with a Companion Fly Free Including Taxes 
Superdeal offer.

MEET A SUMO WRESTLER IN TOKYO
Enjoy the exclusive chance to meet 

a retired sumo wrestler at the Sumo 
Museum in Tokyo. What could be more 
quintessentially Japanese than meeting 
these athletes and hearing about 
experiences from their heyday? 

Take on this unique encounter on the 13-
day ‘Best of Japan’ tour, starting at $14,995 
per person twin share, with a Superdeal Fly 
Free Including Taxes offer.

COMBINE CHINA WITH JAPAN
In the Land of the Rising Sun, see the 

frosty peak of Mt Fuji, learn how to make 
ramen and take part in a tea ceremony in 
Kyoto. 

Then zip over to China to gorge on Peking 
duck, walk along the Great Wall and cruise 
across the Yangtze River. 

Join the 27-day ‘Best of Japan & China’ tour, 
starting at $23,995 per person twin share, 
with a Superdeal Fly Free or Fly Business Class 
for $2,995 Including Taxes offer.

EARN QANTAS POINTS 
APT has teamed up with Qantas to offer 

Qantas Frequent Flyer members the ability 
to earn Qantas Points when booking APT 
holidays. 

Guests can earn two Qantas Points per 
$1 spent on APT holidays, which include a 
luxury river cruise of seven nights or more, 
and can also earn 1 Qantas Point per $1 
spent on all other APT holidays.
■ aptouring.com.au/asia2020

PANDAS, WRESTLERS  
AND A TOUCH OF SILK Sanctuary Yangzi Explorer 
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ABERCROMBIE & KENT are offering 
travellers the chance to unlock ancient 
secrets and discover the hidden gems of 
China.

The company’s 13-day ‘China & Yangtze’ 
Small Group Journey will immerse guests in 
the very best this mighty empire has to offer.

Starting off in Beijing, the itinerary 
includes all the most important attractions 
– from the Forbidden City and Tiananmen 
Square to the Great Wall and the Temple of 
Heaven. 

Cycle through narrow winding lanes and 
courtyard residences of traditional hutongs 
by pedicab and savour some of China’s 
tastiest cuisine.

Other highlights include getting up 
close to the Terracotta Warriors with an 

on-site specialist in the Silk Road city of Xian 
and travelling off the beaten path to the less-
visited and well-preserved Mutianyu section 
of the Great Wall of China. 

Guests will also enjoy an intimate 
encounter with giant pandas, where they 
roam free in their natural habitat. 

A luxury cruise onboard the all-balcony 
Sanctuary Yangzi Explorer through the Three 
Gorges reveals the Yangtze at its most 
impressive, while dynamic Shanghai provides 
the finale.

Limited to a maximum of just 18 guests, 
A&K’s ‘China & Yangtze’ Small Group Journey is 
available on multiple sailing dates throughout 
the year until mid-November and is priced 
from $11,320 per person twin share.
■ abercrombiekent.com.au

Going solo?
A&K is currently offering travellers savings of 50 per cent on the single supplement 
on the following 2019 departures: June 14, June 28, July 12, August 2, August 16 and 
August 30. Terms and conditions apply.

MUCH TO TAKEAWAY 
FROM CHINA VISIT

ASIAN ESCAPES

$ 500 OFF

VIETNAM
Small Group Tours

Book Now

ActiveAsiaTours.com
Discount is up to $250 per person and applies to selected tours, departing before 30 November

2019. Excludes International Airfare, Insurance and Visa. On sale until 30 June 2019 
unless sold out prior.  Subject to availability.

Save up to

Per Couple



CUSTOMER DEMAND has led Evergreen 
Cruises & Tours to launch a new 2020 touring 
program into Japan.  

On the 14-day ‘Japan Encompassed’ tour, 
guests will experience the famous sights and 
attractions of Tokyo, Osaka and Kyoto, and 
will explore the beautifully preserved old 
town of Takayama and World Heritage-listed 
village of Shirakawa-go. 

They will visit Hiroshima and the Peace 
Memorial museum, discover the magnificent 
Kenroku-en Garden and ride the bullet train. 

Unique local experiences like spending 
the night in a traditional ‘ryokan’ and dining 
with a maiko (apprentice geisha) will also be 
provided.

DELVE DEEPER 
INTO JAPAN

Early bird deals which end July 31  
or until sold out include:

*  Two for one airfare including taxes; or

*  Dollar discount of up to $550 per person

*  Solo travellers get 50 per cent off 
economy class airfares, taxes included

*  Save up to $800 per couple with 
Evergreen’s Early Payment Discounts
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ACTIVE ASIA Tours are offering their range 
of four-star boutique and heritage tours of 
Vietnam and Cambodia for the first time in 
Australia.

The family-owned Vietnamese company 
was started more than 20 years ago by Mr. 
Phuoc who, in the late 1990s, was a tour guide 
for one of the government-run tour agencies.

There are a range of 12 tours now on offer, 
all staying in central, quality four-star hotels 
and resorts, most with either a boutique or 
heritage style of accommodation. 

Active Asia offer a premium tour that 
includes all sightseeing, flights between 
major cities to avoid long days on the road, 

and fun, friendly, English-speaking guides 
who get rave reviews from their clients.

Tours of Vietnam and Cambodia operate 
on a small group basis with a maximum of 
14 guests – yet are all guaranteed to depart.

The most popular tour, ‘Discover Vietnam’, 
operates year-round with several departures 
per month. 

At 11-days it fits perfectly into a two-
week holiday period, starting in the bustling 
historic capital of Hanoi with an overnight 
Halong Bay cruise, before travelling to the 
ancient trading port town of Hoi An. 

Here, guests are treated to a boutique 
four-star beach resort, so they can relax and 

Aussies can now get active

ASIAN ESCAPES

enjoy the long stretch of white sand beach 
and memorable sunsets. The tour then 
continues to the ruins of My Son, the scenic 
Hai Van Pass and the Imperial city of Hue 
before ending in Ho Chi Minh City.

Active Asia also offers City Stay Tours of 
just Ho Chi Minh or Hanoi for those taking a 
short break for shopping, dining and some 
sightseeing, while their Cambodia Tours 
offer visits to the Angkor Temples along with 
insights into the people, culture and cuisine.

As an opening special, travellers can 
save up to $500 per couple on a full tour of 
Vietnam.
■ activeasiatours.com

With just four special departures – 
including one in the famous cherry blossom 
season and one timed for the autumn 
colours – Evergreen is offering guests the 
chance to experience the magic of Japan in 
2020 from $8,645 per person.

“Japan is one of the world’s most popular 
tourist destinations,” said Angus Crichton, 
Director of Sales, Marketing and Product for 
Evergreen Cruises & Tours.

“Evergreen invites you to join us on a 

journey to this extraordinary destination 
where ancient traditions and history blend 
seamlessly with the ultra-modern.

“Following our proven successful formula, 
Evergreen guests will enjoy unique local 
experiences where they are welcomed into 
the lives of real locals, giving them a deeper 
appreciation and awareness of the destination 
far deeper than a museum or historic landmark 
alone can offer.” 
■ evergreentours.com.au/japan



BOOK >  vietnamairlines.com

LIKE    >  fb/vietnamairlines

YOU CAN SELL VIETNAM 
AIRLINES AND WIN OUR 
AMAZING FAMIL
TRIP TO HANOI?

1. Subscribe to our mailing list at 
vnagents.com.au

2. Sell our tickets, each ticket number is 
your chance to win 

3.Check vnagents.com.au for full terms 

THE WORLD IS TRAVELLING.
ARE YOU? L



BALI

Runestone. Picture 
courtesy Tourism Ireland
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WHEN WE travel to Bali we usually stay in one 
of the busy, trendy areas such as Seminyak, 
Legian or South Kuta on the west side. 

On this short trip we were looking for a 
quiet, relaxing beachside getaway, so we 
picked Sanur.

Sanur is a seaside town in the southeast of 
Bali just 20 kilometres from the airport and 
is the choice of residence for many ex-pats. 
It has a chilled, laidback vibe, making it the 
perfect holiday location for couples and 
families. 

The beaches are whiter and protected by 
the reef, making it great for kids to swim. 
There are plenty of water sport options and 
during May through to September the wind 
conditions in Sanur are perfect for kite and 
wind-surfers.

We particularly enjoyed this quieter side. 
The top priorities on our ‘to do’ list were to 
relax, have as many massages as possible, 
shop a little, eat and go with the flow. 

We did manage a couple of day trips 
to Uluwatu Temple and to Tegenungan 
Waterfall, both well worth a visit. 

It was noticeable that travelling from 
Sanur, which is on the east side, it was much 
quicker and easier to get to the rest of Bali. 
Whether you’re going to the Bali Safari and 
Marine Park, whitewater rafting in the north 
or to the marina to catch a cruise in the 
south, you get a bonus 15 to 30 minutes in 
the morning compared with being picked 
up from the west.

Chill out in Sanur
Traveltalk’s DEBBIE SPROULE recently explored Sanur 
and reports back on what it has to offer visitors.



■ The Indonesian government has now 

banned plastic bags so take your own 

reusable bags and say “no” to plastic. 

■ The Garuda Wisnu Kencana statue is 

finally complete. Set in the Garuda Wisnu 

Kencana Cultural Park near Uluwatu, it has 

taken $100 million and 25 years to build. 

It is arguably the largest statue in the 

world, with a wingspan of 64 metres and 

height of 120 metres (if you count the 

pedestal). The enormous copper and 

brass sculpture is of the Hindu god Wisnu 

We stayed at the Prama Sanur Beach 
Resort, which is a large yet charming and 
traditional five-star hotel on Mertasari 
Beach in seven-hectares of fabulous topical 
gardens with ocean views. 

Breakfast every morning was a delight 
with everything you could want on offer, 
including the fabulous ocean view. 

After a lazy breakfast we’d go for a 
swim (or a float in my case!) and then park 
ourselves on the poolside lounges to dry 
off, read and doze. The way our lagoon-
style pool was cleverly separated from the 
children’s pool so adults and children could 
each have their own space was impressive. 

Even though we did not partake in any 

activities other than the fabulous Aroma 
Spa we did watch the groups set off for the 
Rip Curl school of surf for kayaking, diving 
and other water sports. Other facilities and 
sporting pursuits on offer included a gym, 
cycling, basketball and badminton. 

The resort is also a popular choice for 
a romantic beach wedding. Set in three 
buildings and with more than 400 rooms, it 
can cater for everyone.

The top quality dining options at Prama 
Sanur Beach include Italian, Indonesian, 
international, or on certain nights of the 
week you can dine while being entertained 
by Balinese cultural dancers.

Our evenings were also spent exploring 

the many bars and restaurants up and down 
the beach. However, we could not go past 
the Bamboo Bar every night without having 
a cocktail and Bintang while looking out over 
the beach and appreciating the beautiful 
pink-toned sky.

Some of the other bars and restaurants 
we enjoyed in Sanur were Soul on the Beach, 
Artotel Beach Club, Char Ming for dinner and 
Soul in a Bowl, Dusk Blue, BatuJimbu and Art 
Café Sanur for lunch. 

The spas I sampled and would 
recommend for privacy, professionalism, 
relaxation and service are Glo Spa and 
Aroma Spa.
■ pramasanurbeachresort.com

What’s new in Bali?

astride the mythical bird Garuda and can 

be seen from all over southern Bali.

■ Download before you go

We discovered an app called Gojek, 

Bali’s equivalent to Uber. Pick the ‘Go-Car’ 

option and the rest is easy. 

BALI

BALI DYNASTY Resort is spending in excess of $3 million this year 
alone on its ongoing mission to enhance and revitalise its facilities.

Saint Patrick’s Day marked the official launch of the new-look 
Gracie Kelly’s Irish Pub in the heart of South Kuta. 

Inspired by classic Irish architecture, this multi-storey dining 
venue offers live music in air-conditioned comfort. It features an 
extended bar, wood-panelled stage, parlour seating nooks and an 
outdoor terrace.

Last month, the resort opened its new Premier Lounge just in time 
for the peak summer holiday season. 

Strategically located on the ground level adjacent to Café Piazza, 
this versatile setting serves as a venue for the exclusive use of 
departing guests before they head to the airport.

The lounge is supported by essential facilities including a 
reception desk, seating areas, Wi-Fi access and a refreshment station. 

Changing rooms for both genders feature digital lockers and 
shower amenities, while a dedicated kid’s corner keeps youngsters 
entertained.

Elsewhere, construction of a new 109-metre lagoon swimming 
pool nears completion. Bali Dynasty Resort is also preparing to 
introduce its latest accommodation category. A collection of 16 
family lagoon pool access rooms are expected to be ready for 
occupation by July.
■ bdr.pphotels.com

BIG SPENDING LEADS  
TO BIG IMPROVEMENTS
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THAILAND
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FLYING UNDER THE RADAR
Ranong on Thailand’s Andaman coast is yet to suffer the effects of mass tourism, with many 
visitors transiting straight to the nearby islands. But, as JOHN BORTHWICK reveals, this port 
city in the country’s south still has plenty to discover.

LIKE MOST visitors I want to try Ranong’s thermal 
springs, the open-air Raksawarin public baths.

Once there, I leap before looking into the 
40-degree pool. It is truly hot! Five minutes is all I 
can manage before scuttling, lobster-like, to the 
relative cool of the nearby 35-degree pool. Bliss. 

Such is my warm welcome to Ranong and 
its under-touristed piece of Thailand – if not of 
Chinese-Thai land. 

Settled long ago by immigrants from China’s 
Fujian region, Ranong has a main street that is still 
dotted with classic Sino-Portuguese shop houses. I 
amble a mall-free half mile along its Ruengraj Road 
and find Chinese temples, food markets and gold 
shops galore (a telltale sign of prosperity) before 
reaching Rattana Rangsan Throne Hall.

Built for the visit of Siam’s King Rama V in 1890, 
the original palace is long gone and has been 
replaced by a lofty, pagoda-topped replica. 

Its opening hours, however, are somewhat 
eccentric and so I don’t make it past the sweeping 
public gardens. As a tourist attraction, the palace, 
like Ranong itself, does things very much its own 
way.

Above and below: Ao Yai Beach, Koh Phayam



CAPITAL COOL
Ranong town, population around 30,000, 

is the capital of Thailand’s rainiest and least 
populated province… and arguably its 
prettiest, too. 

Ranong Province straddles the narrowest 
section on the Malay Peninsula, where an 
isthmus just 44 kilometres wide separates 
the Gulf of Thailand and the Andaman Sea. 

Bring your walking shoes here because 
not far from town are the waterfalls of 
Ngao National Park, the mangrove forests 
of Ranong Biosphere Reserve and treeless 
Grass Mountain, aka Bald Hill.

Back in town I find plenty of evening 
action on upper Ruengrat Road. There’s 
coffee at Pon’s Place (plus travel bookings 
for the islands), beer and starters at The B 
Ranong bistro and good sushi at Masaru, 
plus cocktails and live music at MaSukor 
Cactus bar. Pretty cool Friday night options 
for a regional city. 

Meanwhile, I’m staying at the new 
Raenong Boutique Hotel (not to be mistaken 
for the similar-sounding Ranong Boutique 
Inn), a spotlessly clean, mid-range, family-
friendly hotel that’s a short walk from the 
main street. 

Other quality accommodation options 
include the Galla, Numsai Khaosuay and 
Tinidee hotels, and the aptly named Hidden 
Resort.
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Rattana Rangsang Throne Hall

Ruengraj Road, Ranong



52   |   W W W . T R A V E L T A L K M A G . C O M . A U

FACT BOX
GETTING THERE: Nok Air and Air Asia 
fly daily from Bangkok (Don Mueang) 
to Ranong. The coach trip takes nine 
hours from Bangkok or five from Phuket. 
Chumphon, the closest train station, is 
120km away.

WHEN TO GO: The weather is 
monsoonal and hot from May to 
October. November – early April is the 
best time for the islands, with only 
limited services available during the 
monsoon off-season. 

HOW TO GET AROUND: In high 
season, frequent speedboats depart 
Ranong pier for the short trips to Koh 
Chang and Koh Phayam. It costs about 
350Baht (approx $16). 

ACCOMMODATION: Bamboo 
Bungalows on Koh Phayam.  
bamboo-bungalows.com

Raenong Boutique Hotel.  
facebook.com/Raenong-Boutique-Hotel-

Amid the near-imperatives in tourism 
today, that anywhere worth visiting should 
have a gauntlet of brand resorts and déjà-vu 
stores, Ranong delivers a simple antidote: 
genuine, down-home Thailand.

TO THE ISLANDS
Ranong is the crossing point to 

Kawthaung, Myanmar’s southernmost town. 
A 30-minute longtail boat ride across the 
Kraburi River, Kawthaung is good for a day-
trip or visa run, offering duty-free shopping, 
Burmese handicrafts and gems (caveat 
emptor), and the Andaman Club casino.

Better still, it’s the embarkation port for 
expedition cruises with Pandaw or Burma 
Boating into Myanmar’s unspoiled Mergui 
Archipelago.

Ranong is also your jumping-off point 
for Thai coastal excursions, such as live-
aboard voyages to the spectacular dive site 
Richelieu Rock, or day trips to the offshore 
national parks of Koh Kangkao, Koh Kamtok 
and Koh Kum. 

Most departures, however, are to the 
tourist islands of Koh Chang and Koh 
Phayam (pronounced “pie-am”), just 40 
minutes away by speedboat. 

Koh Chang (Elephant Island) is not the 
large, tourist resort island of the same-same-
but-different name in the eastern Gulf of 
Thailand. Ranong’s smaller version is mostly 
undeveloped but for old rubber plantations 
and a slew of beach bungalow lodges that 
are more backpacker than flashpacker. There 
are no cars, only light motorcycles. 

On the sunset-washed west coast I 
try Cashew Resort facing the vast Ao Yai 

beach, while farther down the shore, Koh 
Chang Resort is probably the island’s most 
upmarket offering. 

This is a generator-powered island, so 
think early nights, good reads and long 
walks. Bring insect repellent and pre-
arrange an arrival pick-up from the pier to 
your accommodation. Listen and look for 
hornbills.

As a traveller, you probably know the 
feeling of returning to a once ‘secret’ spot 
that you’d loved only to find it now slick with 
villas, bars and tailors’ touts – the victim of 
“paradise now” promos. 

Revisiting Koh Phayam after a decade 
I am relieved to find that while tourism is 
flourishing, the island hasn’t been ‘improved’ 
to death. 

Phayam’s roads are still narrow, car-free, 
concrete ribbons running over jungle hill 
and plantation dale, with sidetracks leading 
to beaches like Aow Khao Kwai (White 
Buffalo Bay) and the spectacular, three-
kilometre sweep of Aow Yai (Big Bay).

At the latter, I return to the long-
established Bamboo Bungalows and its 
forest-shaded, air-conditioned villa cottages, 
still special after all these years. The Wi-Fi is 
faster, but the beer is as cold, the welcome 
as warm and the lazy shore-break still a 
relief from the April heat. 

Koh Phayam has scores of bungalow 
resorts of varying quality, mostly on the 
west coast, with the east coast’s Blue Sky 
Resort probably the only establishment 
claiming ‘luxury’ status. 

Hiring a motorbike to explore the 
island at the rugged, far-northern point of 

Aow Kwang Peeb, I revisit a hidden cove I 
remember from years ago. There’s a languid 
eatery there now but the fingernail of sandy 
shoreline and emerald waters are as they 
ever were. I drop everything and dive right 
into the past and present. 

All pictures courtesy John Borthwick.

The writer travelled at his own expense. 
Raenong Boutique Hotel and Bamboo 
Bungalows provided accommodation.

THAILAND

Raenong Boutique Hotel
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NELSON MANDELA was speaking 
figuratively when he famously said that 
“after climbing a great hill, one finds that 
there are many more hills to climb”. 

But South Africa’s first freely-elected 
leader could easily have been talking about 
The Drakensberg (Dragon’s Mountain), 
such is the size of this part of the Great 
Escarpment mountain range, which divides 
South Africa and Lesotho.

You could be forgiven for confining 
yourself to a corner of The Drakensberg, 
especially at a place like Champagne Castle 
Hotel. From here, there are expansive views 
of the mountains, excellent walking trails 
and horse riding tours. But why stop there? 
The mountains certainly don’t. 

A short drive from Champagne Castle, 
Westline Aviation offers exclusive helicopter 
rides over parts of The Drakensberg; from 
the 30-minute ‘Champagne Stopover’, 
which includes a landing at the Little Berg 

(with accompanying high altitude bubbly) 
to the ‘Romantic Picnic for Two’. 

It also offers ‘heli-biking’ trips, excursions 
to game parks and nearby battle fields, and 
private charters.  

Today, I’m taking off on the 15-minute 
‘Scenic Flight’, which despite its short 
duration is still a mind-blowing experience. 

A steal at just 980 rand, (around $AU98) 
the flight takes us from Dragon Peaks up to 
the main escarpment of The Drakensberg 
and back on the company’s nimble 
Robinson R44 chopper.

Our pilot, Rehnear, has a sense of humour. 
When I ask him how long he’s been flying, he 
replies “since Tuesday”.

But he obviously takes his job seriously – 
and seriously loves his job. Last year he flew 
around 1,500 times up to the mountains; 
he’s done more than a dozen trips today.

“You can’t imagine how much I love my 
job,” Rehnear says through our two-way 
headpieces.

But it’s very easy to imagine. As we cross 
a ridge that brings the escarpment and 
other peaks into full view, he welcomes us 
to “his office”. And a more beautiful office I 
don’t think I’ve seen, especially in the picture 
perfect weather we have today. 

With some dizzying summits, The 
Drakensberg stretches out before us like a 
crumpled map. Rehnear identifies a couple of 
the peaks but their names are quickly lost on 
me as the next view takes their place.

One of the highlights is a passing look at 
‘the hole’, a see-through gap in one of the 
rock summits – for which Rehnear warns us 
to have our cameras ready.

After reaching an altitude of about 2,200 
metres, in the depth of the escarpment, we 
turn around for our quick trip back to base.

Flying at approximately 160kph and 
even past some vultures at our level, it’s a 

fast descent. But this is 15 minutes that will 

linger long in my mind. 

ADVENTURE TRAVEL

Whether it’s by helicopter or bicycle, discovering expansive mountains or intimate villages, 
a tour in KwaZulu-Natal will reveal something special, as MARK HARADA discovers. 

Enter the Dragon



TOUR DE KHULA  
It is 30-something degrees, humid and I’m 

on a bike that is as overdue for a service as I 
am a visit to my dentist. 

But I love a bit of heat. If I didn’t, I’d be in 
Iceland. And for a tour of Kwazulu Natal’s 
Khula Village, this bicycle – wobbly steering, 
squeaky brakes and all – provides the perfect 
transportation.

Located a short drive from the popular 
tourist spot of St Lucia and the UNESCO-
listed Isimangaliso Wetlands, Khula is a 
tucked away hamlet that provides a glimpse 
into rural but contemporary Zulu life.

My tour of the village starts at WOWZULU 

Marketplace, the first stop for any tourists 
entering the area. 

Here, you can learn about some of 
the history of the region at the Simunye 
(Welcome) visitor centre, check out locally-
made crafts (to buy or just admire) in a 
converted shipping container, or enjoy some 
barista coffee. It’s from here that cycling 
tours of the area also depart.

Siya is our biking guide. Before leaving 
he gives us an insight into some of the 
local culture, including how certain foods 
are prepared, using Zulu words we try 
– and fail – to pronounce, like ugqoko (a 
carved wooden meat platter) and uguqa (a 
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ADVENTURE TRAVEL: Advertorial

THERE’S NO place like Greenland when it comes to giant icebergs 
(some of the largest on the planet), immense actively calving 
glaciers and some truly remote and intrepid places.

Whether you visit East or West Greenland, you are sure to be in for 
an adventure and a unique experience immersed in the natural world.

In West Greenland, visit the Ilulissat Icefjord, a UNESCO World 
Heritage Site and one of the world’s largest calving glaciers. From 
the strange volcanic rocks along the hiking trails on Qeqertarsuaq 
to the diverse landscapes and superb whale and bird-watching 
opportunities in Disko Bay, West Greenland is an ideal place to 
experience an expedition cruise.

In West Greenland you can also discover Greenland’s capital, 
Nuuk, an Arctic metropolis with a small-town feel, shaped by nature 
and known for its cultural diversity. Take a stroll among the brightly-
coloured wooden houses that hug the edge of the fjord and visit 
Greenland’s National Museum which showcases the 500-year-old 
Qilakitsoq mummies.

In East Greenland the scenery is truly astonishing. Here you’ll 
find a backdrop of towering mountains, vast areas of wilderness, 
huge glaciers, countless icebergs and sea cliffs banded with layers 
of purple, cream and blue. Hike across the tundra on the trail of arctic 
hare, arctic fox and musk ox. Discover Scoresbysund where you can 
paddle and Zodiac cruise along one of the world’s longest, largest and 
deepest fjord systems. 

At Ittoqqortoormiit, visit Greenland’s most remote settlement, 
home to approximately 450 mostly Inuit people.

If you are looking to travel to Greenland, Aurora Expeditions has 
many different Greenland voyage options to choose from. Founded 
by the well-known explorer and mountaineer Greg Mortimer, Aurora 
Expeditions is an Australian-owned company with more than 27 
years experience specialising in small group expedition-style travel 
to the polar regions and other wild and remote locations. 

With a history of pushing the boundaries of expedition travel, 
their voyages also offer adventurous activity options such as rock 
climbing, sea kayaking, snorkelling, scuba diving and photography; 
while Aurora Expedition’s expert naturalists, historians, staff and 
crew help to unlock the wonders of these special places. Plan your 
adventure of a lifetime to Greenland now.
■ auroraexpeditions.com.au

The country just  
made for adventure:  
beautiful Greenland

FACT BOX
WHERE TO STAY? There are 
numerous resorts in The Drakensberg 
region, but for its spectacular views and 
wide array of accommodation types, 
Champagne Castle Hotel is hard to beat. 
■ champagnecastle.co.za 
There are less options in St Lucia, but 
for a location close to the lake and its 
hippos (who’ll even come onto the 
property), try The Elephant Lake Hotel.  
■ elephantlakestlucia.co.za

HOW TO GET THERE? Dragon Peaks 
and Khula are both approximately three 
hours by road from Durban.

traditional thatched hut). Hopefully we have 
more luck on our bicycles.

The ride itself is relatively gentle, taking us 
past some of the village’s homesteads, local 
businesses, a church and even a court. 

One of our first stops is at a roadside kiosk 
where we try some vet koek (‘fat’ donut), 
perhaps to fuel up for the ride ahead. Or 
maybe just because the donut, which is 
somewhere between sweet and salty, is so 
tasty.

At one stage we cycle past a high school, 
around which smartly dressed students 
socialise almost without a glance our way. 
Younger students, at what must be an 
elementary school, are more vocal, yelling 
and waving as we pass by.

Not long afterwards, we arrive at the 
small Simunye Creche. Inside one of its 
rooms, we’re treated to a song by dozens 
of children, while next door, even younger 
kids vie for our attention, waving from their 
doorways in excitement. 

Perhaps the most interesting stop on 
the tour is the visit to a sangoma (healer, 
pictured). Inside her tiny ‘practice’, among 
countless containers and jars of herbal 

The Champagne 
Castle Hotel

CONTINUED FROM PREVIOUS PAGE

Zodiac excursion in Scoresbysund. 
Picture courtesy Michael Baynes

medicines, we’re told how patients are 
assessed and prescribed treatment for 
various ‘ailments’, the most common of 
which is apparently lovesickness.

No one in our group volunteers to be 
treated. Maybe the cycling, fresh air and 
friendly faces already did the trick.

Pictures by Mark Harada.
The writer was a guest of South African Tourism.

■ southafrica.net



Discover the natural beauty of Greenland

West Greenland Explorer
Departing 18 May, 2020 | 11 days
•  Explore the Ilulissat Icefjord, a UNESCO World Heritage Site and one of the world’s largest  
 calving glaciers with optional helicopter flight^

•  Discover the cultural attractions in Nuuk, one of the world’s northernmost and most  
 remote cosmopolitan capital cities

•  Enjoy thrilling Zodiac-cruises to glaciers, amongst icebergs, and along rugged coastlines

•  Watch out for reindeer, walrus and 15 species of whales with the Greenland right whale  
 often seen in May

•  Sea kayak^ through towering fjords and waters teeming with whales.

Balcony Stateroom from AU$11,112pp*, twin share

Arctic Discovery
Departing 31 August, 2020 | 21 days
• Cruise through Spitsbergen’s narrow sheltered waterways and fjords such as Kongsfjorden

•  Discover wildlife-rich Arctic – polar bears, walrus, seals, reindeer, sea birds, musk oxen,  
 arctic fox and whales

•  Be one of few people in the world to visit remote Jan Mayen Island

•  Visit the world’s largest National Park in North East Greenland, and the world’s largest  
 fjord system, Scoresbysund

•  Explore Norway’s majestic Lofoten Islands and sail through narrow Trollfjorden,   
 accessible only by small ships

Balcony Stateroom from AU$14,160pp*, twin share

*Terms & Conditions apply. Valid on select ship voyages only and select cabins. Offer is valid on new bookings only aboard the Greg Mortimer which must be booked and deposited by 30 June, 2019, or until sold out, whichever comes first. 
Promotion is subject to availability at the time of booking and capacity controlled. The promotion is not available in conjunction with any other offer, can be withdrawn at any time and is not redeemable for cash. Prices and offers correct 
at time of printing and subject to change. Prices are inclusive of discount, gratuities are not included. For solo or triple share pricing please contact us. ~Valid on select ship voyages only and select cabin categories only - Aurora Stateroom 
and Balcony Stateroom C. Offer is valid on new bookings only aboard the Greg Mortimer which must be booked and deposited by 30 June, 2019 or until sold out, whichever comes first. Promotion is subject to availability at the time of 
booking and is capacity controlled. The promotion is not available in conjunction with any other offer, can be withdrawn at any time and is not redeemable for cash. Normal booking terms and conditions apply. To confirm your booking, a 
completed booking form and non-refundable deposit of $2,500 pp in the booking currency is required within 7 days of reserved berth/s. Additional terms and conditions may apply. Please visit www.auroraexpeditions.com.au/find-out-
more/terms-and-conditions for full terms and conditions. ^At an additional cost. Hero photo by Lisa Germany - Visit Greenland and whale photo by Klaus Eugenius - Visit Greenland.
 

For more information and to book, contact Aurora Expeditions or your ATAS accredited travel agent:
P: 1800 637 688 (Freecall) or visit auroraexpeditions.com.au/greenland

Small 
Ships

Shore 
Excursions

Over 27 Years 
Experience

27+

Expert 
Guides

Wildlife 
Encounters

SAVE

NO Single  
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or

~
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10%*up  
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Authentic 
Expeditions

Australian 
Owned

Explore our unique itineraries to this amazing destination



58   |   W W W . T R A V E L T A L K M A G . C O M . A U58   |   W W W . T R A V E L T A L K M A G . C O M . A U

IT WAS in 1974 that Exodus began taking 
groups on overland adventures from 
London to Kathmandu . 

While staying true to their adventure 
roots, Exodus Travels now offer more 
than 500 different tours across more than 
90 countries and all seven continents. 
Itineraries cover everything from walking, 
cycling and trekking to the less active with 
culture, wildlife and family tours. 

Their heritage runs deep and they wear 
their passion for adventure with pride. 

To celebrate the last 45 years, Exodus 
Travels is highlighting some of their top 
sellers as well as some lesser-known, unique 
journeys that they offer. 

One such tour is the ‘Finnish Wilderness’ 
week which gives travellers a true sense of 
the far north with an immersive experience 
in a stunning remote lodge location with 
the opportunity to try everything from cross 
country skiing and snowmobiling to dog 
sledding and snow shoe hiking. 

Experiences like these are once in a 
lifetime for many travellers and while they 
can be categorised as both active and 
adventurous, they are certainly not as active 
as one of the other more popular Exodus 

adventures of hiking to Everest Basecamp. 
The beauty of travelling with Exodus is that 

while they are experts in active adventures, 
this can be anything from moderate level 
through to extreme. All tours are individually 
rated to make it clear for travellers dependent 
on their personal preference. 

From hiking along the breathtaking 
‘Path Of The Gods’ in Italy’s iconic Amalfi 
Coast, cycling through the beautiful Baltics, 
trekking the Inca Trail or discovering the Silk 
Road through the five ‘Stans’, all of Exodus’ 
trips take travellers off the beaten track, are 
rich in history and immerse guests into the 
local communities around them.

Louisa Day, Australasian Territory Manager, 
Exodus Travels said the birthday was a 
wonderful time to reflect on the last 45 years.

“We’ve achieved so much over the last 45 
years, with each year continuing to grow our 
offering for our clients while preserving the 
communities we visit and leaving as little 
footprint as possible in each area.

“Sustainable travel is a hot topic these 
days and not just one that concerns 
travellers.

“One example of this is that attitudes 
toward plastic consumption are changing at 

a rapid pace. As ethical travellers it’s up to us 
to take responsibility for the environmental 
impact of our behaviour and make some 
changes. 

“That is why Exodus has banned the 
bottle on all our tours. We supply safe 
drinking water in large containers to negate 
the need for single use plastic bottles on all 
our trips. 

“In 2017, our ‘Ban The Bottle’ initiative 
resulted in 65,000 fewer plastic bottles being 
consumed in Costa Rica and a whopping 
90,000 fewer being used in India. Our goal is 
to be single-use plastic free by 2020.”

It’s easy to see why after 45 years 
operating extraordinary tours Exodus truly 
are the global leader in active adventures. 

Discover more about the 500 different 
adventures on offer as well as 45 reasons 
why travellers should choose Exodus at: 
exodustravels.com/au/insights/45-reasons-
choose-exodus/

Travel agents wanting training on Exodus 
product can contact their local Evolution 
Travel Collective BDM. 
evolutiontc.com.au/contact-us
■ info@evolutiontc.com.au

ADVENTURE TRAVEL: Advertorial

Exodus Travels is celebrating 45 years of adventures 
this year, having sent thousands of people across 
the globe. Here, the adventure travel experts profile 
some of their best-selling and lesser-known tours.

EXODUS
marks its spot

It’s all about adventure! That is what Exodus was founded upon over 45 
years ago, and what the company is still all about. Discovering countries, 

cultures, environments, cities, mountain ranges, deserts, coasts and 
jungles; exploring this amazing planet we all live on.

Call the global leaders in Active Adventure Travel on 1300 130 698

Travel Agents wanting Exodus Product training, please contact Evolution Travel Collective: 
info@evolutiontc.com.au



It’s all about adventure! That is what Exodus was founded upon over 45 
years ago, and what the company is still all about. Discovering countries, 

cultures, environments, cities, mountain ranges, deserts, coasts and 
jungles; exploring this amazing planet we all live on.

Call the global leaders in Active Adventure Travel on 1300 130 698

Travel Agents wanting Exodus Product training, please contact Evolution Travel Collective: 
info@evolutiontc.com.au
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ADVENTURE TRAVEL: Special Report

Africa’s magical beasts  
and where to find them
African safaris are usually top of most people’s bucket 
lists when it comes to wildlife viewing. MICHAEL MCCALL 
from Sanctuary Retreats suggests the places where visitors 
are most likely to tick off their ‘Big Five’ (elephant, Black 
rhinoceros, Cape buffalo, lion, leopard) wish list.

SERENGETI NATIONAL PARK, 
TANZANIA

The Serengeti is definitely at the top of 
my list. Not only is it a classic Tanzanian 
destination, but it’s also just one of only a 
handful with populations of all five species.

Lying in a high plateau between the 
Ngorongoro highlands in northern Tanzania 
and the Masai Mara Reserve in neighbouring 
Kenya, the park is justifiably regarded as 
being one of the best places for safari for one 
very specific reason – the Great Migration. 

This annual event sees hundreds of 
thousands of wildebeest and zebra pass 
through the park in search of food. 

And, of course, with the herds of grazers 
come the predators. I always tell guests one 
of the best times to visit the park is in May 
when the grass becomes dry and exhausted 
and the wildebeest and zebra start to mass 
in huge armies, offering a really spectacular 
wildlife show.

In terms of where to stay, Sanctuary 
Kichakani Serengeti Camp moves between 
three different locations across the year, 
which means guests can follow the 
migration as it travels across the Serengeti. 

Plus, we operate the permanent Sanctuary 
Kusini Camp where wildebeest congregate on 
the camp’s doorstep every year.



Africa’s magical beasts  
and where to find them

Sanctuary Retreats have an Extended Stay 
Offer, which delivers savings for longer 
stays at one or more camps or lodges. 
Guests who book four or more nights 
at any of the company’s luxury camps 
and lodges can save up to 40 per cent, 
depending on their season of travel.

NGORONGORO CRATER, 
TANZANIA

Number two on my list is the Ngorongoro 
Crater, another classic Tanzanian safari 
destination. 

The Ngorongoro Crater is a geographical 
wonder in its own right. The caldera’s vast, 
steep walls loom over the valley below and 
are what led to the incredible abundance 
of wildlife in the crater, as they trap a rich 
assortment of large and small safari animals 
inside.

With two rainy seasons – the long rains 
fall in April and May (into early June) and the 
short rains fall in October and November 
– we recommend visiting in December, 
January and February, or late June through 
to early October for the best game viewing 
opportunities. 

Our Sanctuary Ngorongoro Crater Camp is 
located right in the heart of the park on the 
crater rim and is a fantastic place to catch all 
the action. 

It is home to one of the largest 
populations of animals in the park including 
zebra, buffalo, warthog, wildebeest, hippo 
and elephants – not to mention an amazing 
assortment of predators – lions, hyenas, 
jackals, cheetahs and the ever-elusive 
leopard.

OKAVANGO DELTA, BOTSWANA
With a well-deserved reputation as one of 

the best all-round safari destinations, no list 
would be complete without the Okavango 
Delta. 

The Delta forms part of the Kalahari Basin, 
situated at the southern periphery of the 
Great Rift Valley, and covers a massive 22,000 
square kilometres. Although the periphery is 
semi-arid, the Okavango Delta itself is mix of 
cool clear streams, lagoons, floodplains and 
forested islands.

Covering almost a third of the entire 
Delta, the Moremi Game Reserve comprises 
a diverse habitat where the desert and 
delta meet, with plenty of forests, lagoons, 
floodplains, pans and woodlands. 

Because of its unique terrain, the area 
contains the full spectrum of game and 
birdlife including all of the ‘Big Five’, as well 
as cheetahs, hippos, crocodiles and plenty of 
bird life, which all adds up to superb game 
viewing.

Moremi is probably best visited during 
the dry season, from July to October, when 
seasonal rains dry up and vast numbers 
of wildlife flock to where the floodwaters 
infiltrate the Delta. 

June to August is peak season for most 
safari areas within the Okavango. But 
September and October, when temperatures 
really start to climb, often deliver even 
higher concentrations of game around the 
few available water sources.

Sanctuary Retreats operates three luxury 
camps in the Okavango Delta – Sanctuary 
Stanley’s Camp, Sanctuary Baines’ Camp 
and Sanctuary Chief’s Camp, all of which 
offer great game viewing experiences and 
which can be either booked alone or in 
combination with each other.

MASAI MARA, KENYA
The final destination on my list is one 

of Africa’s most famous and popular 
game parks, the Masai Mara – the Kenyan 
extension of the Serengeti. 

Many people consider Kenya the 
birthplace of safari and there is no doubt 
the park offers up amazing game viewing 
experiences, not to mention plenty of 
opportunities to experience the ‘Big Five’.

The Great Migration usually passes through 
the Mara between July and October each 
year, which is when travellers can expect to 
see dramatic river crossings, where plenty of 
crocodiles lay in wait for wildebeest and zebra.

Our flagship property, Sanctuary Olonana, 
is situated on a private stretch of the Mara 
River right in the heart of the reserve and 
is the ideal base from which to explore 
the park, with a range of activities on offer 
including game drives, cultural visits, bush 
dinners, sun-downers, scenic flights and 
balloon rides.
■ sanctuaryretreats.com

ADVENTURE TRAVEL: Special Report
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PACIFIC ISLANDS: Fiji
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I HAVE been lucky enough to be at the next 
table in a restaurant to Michael Caine and 
to have stayed in the same hotel as Hugh 
Jackman. 

But on my recent trip to Fiji I had a 
‘celebrity’ close encounter of a different kind. 

A volleyball called ‘Wilson’. The very same 
‘Wilson’ that starred alongside Tom Hanks in 
the hit movie Castaway. 

I am at Outrigger on Castaway Island, 
which is only a 20-minute speedboat ride 
from Modriki, the picture-perfect island 
where they made the movie.

Armed with a champagne picnic courtesy 
of Outrigger Castaway, I am having a very 
different experience to Tom at this barefoot 
paradise resort where every superlative 
reserved for pristine islands is about to spill 
forth! 

Whiter than white sandy beaches, coral 
reefs and crystal-clear aquamarine water set 
amid 70 hectares of tropical rainforest and 
swaying palm trees.

Castaway is a private island resort located 
in the heart of Fiji’s Mamanuca Island group 
approximately 30 kilometres off the main 
Fiji island of Viti Levu.

The resort has 64 spacious bures 
featuring traditional Fijian-style thatched 
roofs nestled among the tropical gardens 
or beachside at the water’s edge. Stylish 
air-conditioned interiors feature natural 
rattan and local timber furnishings, and 
my personal favourite the high vaulted 
traditional tapa-lined ceilings. 

There are two fresh water swimming 
pools, four restaurants and bars, a wide 
range of water sports and activities 
(including the speedboat ride to Modriki) 
PADI scuba diving, great snorkelling and a 
renowned kids’ club.

Some people arrive here like rock stars 
by helicopter, sea plane or private boat. We 
have come from the main island courtesy 
of South Sea Cruises which is an enjoyable 
trip in itself, stopping off at neighbouring 

islands before arriving at Castaway. South 
Sea Cruises has three return connections 
daily to Castaway and takes just under two 
hours from the main island.

We are greeted by grinning, guitar-
playing, serenading staff who put a huge 
smile on my face, which only gets better at 
check in when I am presented with a very 
large cocktail on the Sundowner deck.

Castaway celebrated its 50th birthday in 
2016 and still looks fantastic for her age. I had 
a chat with General Manager Steven Andrews, 
who tells me that they have a consistent 40 
per cent return rate. One family has been 
coming every single year for 45 years!

Steven has been GM for 14 years and 
jokes “it’s not long enough.” 

I asked him why Aussies love it so much. 
“Castaway provides a wholesome, Fijian 

holiday experience and after 53 years we 
have been able to fine tune and understand 
what our customers love. 

“We are so lucky as we have long term 

HAVING A BALL  
AT CASTAWAY

JENNY ROWLAND bumps into one of the world’s most unusual movie stars, goes off the 
rails and tries a little home brew during a trip to Fiji.



staff who have been with us more than 30 
years and our guests return to their beloved 
Fijian ‘family’ as the staff here have created a 
special bond. 

“It’s like coming home, plus it’s only just 
over a three-hour flight from the east coast 
of Australia.

“We also make sure we look after our 
environment and as custodians of our island 
we have a very good environmental and 
sustainable program that we engage our 
guests in. 

“This gives them an appreciation of 
the island and keeps them mindful of the 
environment so they can return year after year.”

HE’S A BULANAIRE 
Steven has been selected by Tourism Fiji 

as one of their very special ‘Bulanaires’.
It’s a twist on the popular billionaire’s 

lists and instead celebrates people from 
around the globe who are truly rich, but in 
happiness and share the ‘Bula’ spirit. 

Head to our website (traveltalkmag.com.au) 
to hear Steven explain what a Bulanaire is 
and why the Bula spirit is so special.

Better still come to Castaway and you will 
feel it for yourself.

Jenny was a guest of Castaway Island 
■ outrigger.com; fiji.travel

I am feeling a little bit crazy tonight – slightly unhinged, but in a nice, blissfully relaxed way. 
I’ve been to my first ever kava ceremony in Fiji.

Four men in grass skirts is enough to get my heart racing any day of the week but after a 
day in the hot sun and in an already mellow state the sight of these bare-chested, muscular 
specimens is enough to send me over the edge.... and that’s before they pour the kava 
down my throat! 

It’s a heady mix of passionate chanting, clapping and Bula-ing preceded by the kava offering. 
I’m very nervous as to be honest the murky brown liquid the chief has in the bowl between 

his legs looks a bit like the water that’s just had your socks and jocks washed in it. 
However I dutifully clap once, shout “Bula” and skull the proffered beverage. 
While I’m all for the tradition and ceremony I cannot lie... 
I have never drunk ‘sock water’ but I feel that if I had it might taste quite similar. 
After the third round, however, and with a numb bum (I’m sitting on the floor) and numb 

tongue, I’m starting to get the taste for it. I wonder if I can buy a litre in duty free? 
The Bula spirit has got me!

Jenny enjoyed this traditional ceremony as a guest at Castaway Island – just one of the many 
activities on offer that made her go weak at the knees!

Is it a train? No! Is it a bike? No!
Is it a totally new and fun way to see 

the stunning Coral Coast in Fiji while 
traversing tropical rain forests, caves, 
villages, schools and farms? Yes!

It’s Ecotrax, Fiji’s number one visitor 
attraction (as voted in the Fiji Excellence 
In Tourism awards and also TripAdvisor’s 
number one rated outdoor activity) and 
you must add it to your ‘to do’ list when 
you are next in Bula country. 

It’s an electric-assisted bicycle carriage 
mounted onto the old sugar cane tramline 
and something the whole family can 
enjoy.

The journey through the tropical rain 
forest takes you to the most pristine and 
completely deserted ‘Frangipani beach’ 
where you can swim and enjoy the 
tropical fruits provided by the crazy gang 
at Ecotrax.

Our ‘crazies’ were Dolly and Brittney, 
who ensured that our afternoon cycle was 
hugely entertaining, fun and of course 
safe. 

They provided a running commentary 
of our scenery and surroundings with 
a few tall tales of sharks and crocks in 
the waterways we were passing. Really? 
Sounds like a whole load of Bula to me!
■ ecotrax.com.fj

PACIFIC ISLANDS: Fiji

Kava crazy
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HOLLYWOOD SUPERSTAR Chris Hemsworth 
has praised the tourism offerings of Western 
Australia following a holiday with fellow 
movie idol Matt Damon.

The Avengers actor said the trip was one 
of his “best ever” as he and the Jason Bourne 
star spent time with their families on the 
Coral Coast and Perth, including a visit to 
Rottnest Island. 

The pair enjoyed safari-style 
accommodation, surfing, fishing and 
swimming during their stay at Quobba 
Station, located a one-hour drive north of 
Carnarvon. 

Their Rottnest visit included cycling 
around the island, treats from Rottnest Island 
Bakery and a host of #quokkaselfies. 

As part of the island getaway, Hemsworth 
and his family enjoyed a stay in an eco-
glamping cabin at the recently opened 
Discovery – Rottnest Island. 

Hemsworth documented his WA trip in a 
video posted to his Instagram account, and 
actor Elsa Pataky (Hemsworth’s wife), posted a 
series of images to her 2.8 million followers.

TRUFFLE KERFUFFLE
Manjimup will host a line-up of top 

Australian culinary talent at this year’s Truffle 
Kerfuffle from June 21 to 23.

The much-loved foodie festival 
will welcome one of Australia’s most 

WESTERN AUSTRALIA

recognisable chefs, Pete Evans, alongside 
popular television personality and cook, Poh 
Ling Yeow.

Joining them will be a stellar list of local 
talent, including Nic Wood (Santini Bar 
& Grill), Aaron Carr (Yarri), Russell Blaikie 
(Must), Amy Hamilton (Liberte) and Paul 
Iskov (Fervor). 

Guests can expect long table dinners, 
cosy brunches, masterclass sessions in the 
Chef’s Cabin, intimate wine tastings, a lively 
festival village, cooking demonstrations and 
a cooking school for kids. 

Manjimup is located in the Southern 
Forests region, a three-and-a-half hour drive 
south of Perth.
■ trufflekerfuffle.com.au

A REDUCED RENTAL
Visitors can experience Ningaloo and the 

Coral Coast at a significantly discounted 
rate, following the launch of one-way rentals 
between Perth and Exmouth with Avis 
Australia.

Customers will now pay a $250 car 
relocation fee – reduced from $1,000 – if 
hiring a car to drive from Perth to Exmouth, 
and $150 if hiring from Exmouth to Perth 
– on top of the standard daily car hire rates 
and conditions. 

The seasonal trial will run from April 1 to 
October 31 in 2019 and 2020, and allows 
visitors to spend more time enjoying local 
experiences, including seasonal swims with 
whale sharks (March to July), humpback 
whales (August to October) and manta rays 
(year-round). 

Here, we take a look at all the 
latest travel news coming out 
of Western Australia.

Exmouth is located a 13-hour drive north 
of Perth, with Qantas operating 12 flights per 
week to and from the locations.
■ australiascoralcoast.com

CABIN FEVER 
Visitors can sample the best of the 

Margaret River from July 19 to 28 with an 
event showcasing the region’s wineries, 
seasonal produce and restaurants. 

The 10-day Cabin Fever festival will 
feature more than 30 unique events at 
various venues in the South West region, 
with a key focus on sustainability and waste-
free eating. 

Guests can expect collaborations with 
local and national chefs, including ‘Game On’ 
– a six-course degustation series designed 
by award-winning Oakridge Estate Chef Matt 
Stone and local culinary master Aaron Carr 
at Yarri in Dunsborough. More details on the 
program and tickets are available online.
■ cabinfeverfest.com.au

Best in the West 

Swimming with whale sharks at Ningaloo. 

Chris Hemsworth and wife Elsa 
Pataky with furry friend.

All pictures courtesy Tourism 
Western Australia
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ABORIGINAL TOURS
Across coastal, urban and outback WA, more than 85 Aboriginal 
tourism operators proudly share their fascinating stories, distinctive 
cultures and traditional lands with visitors through a variety of 
authentic experiences. 

Several new Aboriginal tour offerings have launched following the 
start of the annual tourist season in the Kimberley.

Rock art tours at Windjana Gorge: Bungoolee Tours is now offering 
exclusive Aboriginal rock art tours in the areas surrounding Windjana 
Gorge National Park in the Kimberley. 

Guests will join Aboriginal elder Jimmy Dillon Andrews at rock art 
sites such as Jumburrurru (Carpenters Gap), which show that Bunuba 
people have been on the land for 46,000 years. 

The tour is operated as a tagalong departing and returning on the 
same day to Windjana Gorge campground. The tours are $195 per 
person, with bookings required a minimum three days in advance.
■ bungoolee.com.au

WESTERN AUSTRALIA

NEW AT EL QUESTRO 
Located in the heart of the Kimberley in WA’s North West, El 
Questro is a 280,000 hectare property offering a range of unique 
experiences and accommodation options. 

Now open for the 2019 season, a number of new tour offerings 
have been introduced. 

Guests can enjoy a scenic morning helicopter flight on the 
‘Champagne Breakfast at Champagne Springs’ tour. 

The ‘Horizontal Falls and Kimberley Coast’ tour allows guests the 
opportunity to witness one of nature’s most unusual phenomena’s 
from the air and the new ‘Bungle Bungles & East Kimberley 
Helicopter Safari’ offers guests an ultimate Kimberley adventure. 

Enjoy spectacular views over the east Kimberley, including 
the Saw Ranges Bow River and Osmond Range, before arriving 
at Purnululu National Park for a private 4WD tour of the Bungle 
Bungles.
■ elquestro.com.au
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EUROPE

1. FRITES  
Belgium

Belgian fries are special – they are usually 
triple-fried, heavily salted and fry stands 
can be found on many a street corner in any 
town or city across the country. 

There are a number of toppings to choose 
from, including Belgian mayonnaise, which 
is the most authentic option, if not the most 
diet-conscious choice!  We suggest a crisp 
Belgian lager to go alongside them.

2. KEPTA DUONA  
Lithuania

Kepta Duona is fried bread. However, 
Lithuanians have transformed it into fried 
bread on another level. 

Dark rye bread, which is much loved 
across this Baltic nation of around three 
million people, is deep fried, then smothered 

with generous handfuls of salt and fresh 
garlic.  It can be eaten as it is, or the more 
health conscious diner can opt for it to be 
served with a cheese sauce. 

Generally too heavy to be eaten on its 
own, Kepta Duona is one of Lithuania’s most 
popular snacks to go alongside an ice cold 
pint of lager and can be found in most bars 
and pubs that serve traditional local food.

3. CURRYWURST  
Germany

Currywurst is the quintessential German 
street food and it can trace its roots back to 
post-World War Two Berlin. 

It is a boiled then fried bratwurst sausage, 
which is cut into inch-thick pieces, then 
slathered in a delicately spiced tomato 
ketchup and topped with curry powder. Side 
dishes often include a white bread roll, fries, 
or kebab meat. 

The currywurst is so much loved by 
Germans and visitors alike that 800 million 
of the things are consumed across the 
country each year. Around 70m of those are 
consumed in the capital alone.

4. PIE AND EELS  
United Kingdom

The food that started the UK’s now-vibrant 
street food scene is pie and eel, and it can 
trace its roots back to London’s East End 

Asia may be known for its 
street food but Europe more 
than holds its own when it 
comes to pavement dining. 
Here, travel website Smart 
Lemur reveals its choice 
of the top five street foods 
across the continent.

during the 19th century. Money was scarce 
for many Eastenders, which was traditionally 
an industrial, working-class area. 

The numerous pie and eel stands gave 
factory workers the chance to enjoy a quick, 
hearty meal consisting of a minced meat pie, 
stewed eels and mashed potatoes. 

These were then slathered in a vibrant 
green gravy, which is made with parsley and 
the juice from the stewed eels. 

Pie and eel stands are a thing of the past 
now. However, a number of “Eel Pie Houses” 
still stand and have withstood gentrification 
to maintain their late-Victorian or art-deco 
aesthetics.

5. OSCYPEK  
Poland

One of the most widely-recognised 
foods from Poland is the pierogi dumpling. 
However, a little known gem from the 
world of Polish cuisine is Oscypek – a type 
of cheese originating from the country’s 
mountainous Tatra region, which is made 
from salted sheep’s milk. 

Hard in texture and unique in taste, 
Oscypek can be eaten as a grilled, smoked, 
or raw snack. Previously, Oscypek was 
difficult to found outside of the Tatras, but it 
is now readily available in many street food 
markets across Poland.
■ smartlemur.com

Streets ahead of the rest



Streets ahead of the rest
WHILE FANS of the TV show Game of Thrones 
are in mourning at the end of the hit series, 
the legacy of the worldwide phenomenon 
lives on.

The highly-anticipated GAME OF 
THRONES: The Touring Exhibition opened in 
April at the TEC Belfast for its debut visit to 
the UK and Ireland. 

Actors from the series, Isaac Hempstead 
Wright, Ian Beattie and Liam Cunningham, 
alongside award-winning costume designer 
Michele Clapton (pictured right), were the 
first to experience the dramatic exhibition, 
which runs until September 1.

The exhibit includes costumes, authentic 
props and settings from the show, as well 
as the Winterfell Crypt and Dragon Skull 
Pit, which have been exclusively added for 
Northern Ireland.

Fans can have an up-close and personal 
look at the ancient dragon skulls, ranging 
in size from about that of an apple to the 
one belonging to Balerion the Dread, which 

decorated the throne room in the Red Keep 
until King Robert Baratheon had them 
hidden away in the catacombs.

Artefacts on show include the regal 
settings of Kings Landing, the House of Black 
and White, Castle Black and the Iron Throne 
Room.

Meanwhile Flybe has unveiled the top 19 
most popular filming locations to appear in 
the series. 

They were identified by analysing the 
number of hashtags at GoT filming locations 
across Northern Ireland. Thanks to Flybe’s 
interactive map, fans can now visit the 
location of some of the show’s biggest 
highlights in person, such as The Iron Islands, 
Winterfell Castle and Kingsroad.

 “Game of Thrones has proved to be one 
of the biggest screen successes in memory, 
with HBO claiming that the opening of 
season eight attracted an unbelievable 17.4 
million viewers!” said Flybe’s Danielle Agtani.

“Flybe have for a long time provided a 

The game continues  
for die-hard Thronies

1. The Dark Hedges,  
GoT Location Kingsroad

2. Carrick-a-Rede,  
GoT Location Pyke

3. Dunluce Castle, 
GoT Location The Iron Islands 

4. Ballintoy Harbor,  
GoT Location The Iron Islands

5. Castle Ward,  
GoT Location Winterfell Castle

6. Tollymore Forest Park,  
GoT Location The Haunted Forest

7. Glenariff,  
GoT Location Runestone

8. Portstewart Strand,  
GoT Location Coast of Dorne

9. Murlough Bay, 
GoT Location Slaver’s Bay

10. Binevenagh, 
GoT Location Dothraki Grasslands

11. Cushendun Caves,  
GoT Location The Stormlands

12. Shane’s Castle,  
GoT Location King’s Landing

13. Larrybane Quarry,  
GoT Location Renly  

Baratheon’s Camp

14. Konckdhu,  
GoT Location North of  

Winterfell

15. Inch Abbey, 
GoT Location Robb Stark’s Camp

16. Downhill Beach, 
GoT Location Dragonstone Beach

17. River Quoile,  
GoT Location Riverrun

18. Pollnagollum Cave,  
GoT Location Beric Dondarrion’s 
Hideout

19. Shillanavogy Valley, 
GoT Location Land of Dothraki

cost effective and convenient way to visit 
the beautiful Northern Irish countryside, so 
we thought we’d celebrate the launch of the 
new series by analysing Instagram hashtags 
to help the UK’s super-fans immerse 
themselves even more, by visiting scenes 
from the show’s biggest twists and turns.

“By using the interactive map we’ve 
created, fans can quickly see where 
particular scenes of the show were filmed 
and plan their trip to get as much Game of 
Thrones time as they can handle. 

“Virtually all of the Northern Ireland 
locations are reached via Belfast City Airport, 
which Flybe currently fly to from 15 UK 
airports.”
■ gameofthronesexhibition.co.uk; flybe.esky.com
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Flybe has unveiled the 19 most popular filming locations to appear in the series. 

EUROPE

Top: The Dark Hedges. 
Pictures courtesy Tourism Ireland
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HEALTH & WELLNESS

IT’S RATHER like being at Disneyland and 
not going on the roller coaster or having any 
candy floss. 

I am in the beautiful Hunter Valley in 
New South Wales, surrounded by famous 
vineyards… and I can’t have a drop of vino! 
I’m spending five days at the Golden Door 
Elysia Health Retreat and Spa going cold 
turkey on sugar, salt, caffeine and, of course, 
alcohol. 

this famous retreat and with more than 40 
per cent of visitors returning year in/year 
out they’re clearly doing something right. 
Testament to 25 years of excellence, Golden 
Door was voted the best Australian spa 
as well as the best in Oceania in last year’s 
prestigious World Spa Awards. 

The retreat has magnificent views of the 
surrounding vineyards and the Brokeback 
mountain range, and offers the opportunity 
to breathe fresh country air each day. 

Featuring 74 stylish villas with one-, 
two- or three-bedrooms, this exceptional 
property is the only purpose-built 
Destination Health Retreat in Australia.

People come to the Golden Door from 
near and far and for a variety of reasons but 
essentially they fall into four categories: 

* Recovering from loss 

* Kick starting a new project/phase of life 

* Contemplating change 

* Rest and recharge 

Jaye Hoelscher, the Head of Program 
and Guest Services, tells me that it’s a 
privilege to support guests through their 
Golden Door journey and that she witnesses 
transformation on a daily basis. 

One of the stand outs here are the staff 
who have all been at Golden Door for many 
years. The support, compassion and love are 
palpable and definitely one of the reasons 
people keep coming back to top up on this 
nurturing wellness experience.

So, what’s on offer?

JENNY ROWLAND goes cold turkey in wine country during  
a visit to one of Australia’s best health resorts.

What’s behind  
the Golden Door? 

It’s only five days I tell myself upon arrival, 
trying to keep calm and sensible about this 
mini break, but I have to admit to a slight 
sense of trepidation and asking myself what 
am I doing here? 

I’m slightly reassured by remembering 
that I had the same feelings on my first visit 
five years ago, yet how quickly I slid into the 
daily routines and absolutely loved it. 

This year marks the 25th anniversary of 



A typical day at the Golden Door starts 
with a wake-up call around 6am followed 
by a march up ‘Meditation Hill’ to see the 
sun rise while participating in the morning 
Tai-Chi ritual. 

I am not an early riser but I surprised 
myself and attended this optional activity 
every day as it was a pleasant and purposeful 
way to start the day. 

Then it’s an hour’s hike around the 
property or ‘deep water running’ in the pool. 
Both great activities to get that heart rate up 
and burn those calories, and I made a great 
discovery… exercising upon waking and 
before breakfast burns 30 per cent more fat!

After breakfast, it’s a stretch class and 
then a morning seminar on a wide variety 
of relevant and interesting subjects – 
“Preparing for Change” and “Building 
Resilience” to name a couple.  There is even 
a whole class devoted to breathing which I 
found fascinating.

Then there is a full day of classes including 
cycling, fit ball yoga, circuit training and 
meditation. You can do as much or as little 
as you want but as Naomi (back for her third 
time) tells me, for her it’s all about the ‘escape’. 

You can come here, relax, be nurtured 
and do nothing, or participate in the Golden 
Door program. With more than 95 activities, 
seminars and classes over a seven-day 
period, you would need to stay for six weeks 
to do it all! 

The program caters for all ages, genders 
and fitness levels, and also for solo guests 
as well as couples/groups. It’s great to see 
the friendships that develop over the week 
and friends re-booking to return to Golden 
Door together. They even have a term for it – 
Friendiversary!

SPA
The Golden Door spa has a comprehensive 

menu and the most delightful and 
professional therapists. 

The pampering on offer here is a fantastic 
way to reward yourself for all the activities 
and detox. There has to be an upside to not 
drinking wine and a good massage does 

take your mind off the deprivation.
By 8pm each night you are ready for bed 

and dreaming of the walk up meditation hill 
the next morning.

As well as the spa there is the wellness 
centre which offers kinesiology, hypnosis, 
naturopathy and a vast array of the latest 
cutting-edge therapies. 

FOOD & DRINK
While there may be a lack of alcoholic 

beverages (as in none!), the food here is 
outstanding. Clean, healthy and deliciously 
tasty with 80 per cent of the veggies, herbs 
and spices grown on site in the property’s 
organic garden.

Breakfast is always fresh fruit, homemade 
yoghurt and signature muesli/porridge. 
Poached eggs with mushrooms created a 

buzz of excitement one morning. 
Lunches are delicious (mainly salad/ 

vegetarian) and as for the 6pm dinner, the 
barramundi and Moroccan chicken will make 
you forget you are at a health retreat.

VERDICT
Whether you want to escape the rat 

race, clear your head, contemplate change 
or get over a life event, I can thoroughly 
recommend Golden Door Elysia.

As we drove out of the gates on our last 
day it was rather like being expelled from 
the womb and all felt quite sad – until we 
spotted the cellar door offering Petersons 
champagne and screeched to a halt. 

Just one glass – to celebrate and 
commemorate a wonderful week!
■ goldendoor.com.au

HEALTH & WELLNESS
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Abercrombie & Kent’s Small Group Journeys portfolio includes all the eternal luxury travel favourites —
sub-Saharan African safari camps, Nile cruises, the European capitals of the Grand Tour, the 
temples and palace hotels of India, the mysterious ruins of pre-Columbian empires in Latin America, 
the Northern Lights. It also includes journeys to more challenging, emerging and re-emerging 
destinations that are fast becoming favourites: Mongolia, Madagascar, Patagonia, the Caucasus, 
Arabia, Iran, Uzbekistan, Turkmenistan. If you’re looking for a shared adventure in true A&K luxury — 
exquisite accommodation, perfectly-paced itineraries, curated cultural experiences, exclusive access 
and privileges, expert resident tour directors, and unforgettable encounters with local people and 
wildlife — start exploring now and fi nd yourself somewhere amazing on an A&K Small Group Journey.

Talk to your travel agent or call Abercrombie & Kent on 1300 851 800.

www.abercrombiekent.com.au

SHARED ADVENTURES IN EXTRAORDINARY PLACES
HANDCRAFTED LUXURY SMALL GROUP JOURNEYS 

Solo Traveller
Special on 2020 Journeys

A&K Small Group Journeys are 
perfect for solo travellers. For a 

limited time, we will waive the single 
supplement for the fi rst two solo 
travellers booked on our 2020 

Limited Edition Small Group
 Journeys. See the website 

for details.


